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WYLD-DARLING 


8PRINQ 


COMPANY,  UMITEKX 
TORONTO 


SPRING 


ATTRACTIVE 


$oliel8 

Sa'tin   Oloiil-is 
Broadclo-ths 
l^anne  OlotiKis 
Veno-tian  Olo-tKis 


Dre^^  Good^ 


^oplins 


Best  we  have 
ever  shown. 

SEE    THEM. 

DRESS 


L.U8-tl 

F"r^nch  Voile 
Fr^ricl-s    Royales 
Ca>A/^clon   Cropes 


All  Colors 


The  Season's  Novelty    iipMpfP''      Q\  OTH 

Soliels,  Satin  Cloths,  Venetians. 


"E39."  39/40  inch; 

sell  at  35c. — all  colors. 


I  SPECIALS  i  1 

(   Dress  5erqes   \ 


"Champion,"  42/44  inch;  sell  5»c. 
"Victor,"  54/56  inch;    -     sell  750. 


LADIES'  SUITINGS.    FRENCH  CHEVIOTS,   HOMESPUNS.   FRIEZES.  SILKS. 


WASH  GOODS 

Organdies 
Lappets 
Batistes 
Dimities 
Piques 

CURTAINS 

Bleached  and  Unbleached 


X 


Better  than  ever. 


PRINTS 


EXCELLENT 
Cloth,  Ranees  and  Styles. 

PLEASE  EXAMINE. 


y 


WASH  GOODS 

Linon  Lawns 
Victoria  Lawns 
Swiss  Muslins 
Ginghams 
Silkalines 


Uncn  and  Cotton 


Huck  and  Danusk 


CURTAINS 


Fancy  Linen 


Tablings     Towellings     Towels     Cloths 

s    and    Naplcins.        ^1 


^r        Jobs    In    Taii^ls    Cov* 

New  Designs  Lar  je  Variety 


Laces 


Valenciennes,  etc. 


Embroideries 

Special,  to  sell  5,  S.  10c. 


Taffeta  and  Neck 


Ribbons 


All  Colors. 


Hosier> 


Spring 


Great  assortment. 

Plain  and  Ribbed 

New  Steele  of  Nos.  35,  37,  72, 


Hfirinsdorf    DVfi  )  ^^^'^  ^''^^^  ^°  natural,  maco  aad 
--  ^       \  red  cashmere,  white  polka  doll 

Cotton   nOSO  j  on  cardinal.  Blue  and  Black. 


Men'5  ^ 


Colored 


■  WOLSEY  UNDERWEAR,    HOSE, 

Letter  Orders  Promptly  Shipped.     WYLD- 


SHIRTS 


Company 
ill]     Limited 
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s.  mi 


i  SON  k  CO. 


MONTREAL 


GREEN^niELDd  £>  CO.,  Limited, 


VANCOUVER. 


SPRING  1902 


The  best  values  in  all  lines  of 
DRY  GOODS  will  be  found 
in  our  stock  for  the  coming 
season.  We  are  confident  you 
can  make  money  with  our 
goods. 


THE  DRY   GOODS  REVIEW 


Flannelettes 

in  Printed  and  Woven  Goods. 

20,000 

PIECES 

in  all  shades  and  newest  designs. 

We  offer  the  entire  lot  at  lowest 
possible  price. 

See  the  Goods  in  our  Warehouse 
or  samples  from  any  of  our 

54  TRAVELLERS 


S.  Greenshields,  Son  &  Co. 

MONTREAL 

GREENSHIELDS  <f  CO.,  Limited,    VANCOUVER,  B.C. 
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PLEASE  NOTE  the  following 

Special   Lines   we  are  showing  for 

SPRING  .^'  SUMMER  WEAR 


Plain  and 
Fancies. 

Plain  and 
Fancies, 


Canadian  Muslins 
American  Muslins 
Real  French  Muslins 
French  Mercerized  Lawns 
S/es/r  "'  White  Goods 
Printed  Sateens 
Crumbs  Prints 
Bolero  Flannels 

If  you  want  the  best  see  the  above  lines 
before  ordering. 


S.  6REENSHIELDS,  SON  &  CO 

■Vlori-tresl. 

GREENSHIELDS  &  CO..   Limited,  VANCOUVER.  B.C. 
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The  DoniNioN  Cotton  Mills  Co. 

Limited 


SPRING   1902 


F-AISIOY 

Cts. 

N.N.  Sateen  (Fancy,  Aniline,  Indigo) lO 

A.  Duck  Costume 8 

AA.   "           "         Indigo lo 

AA.   "           "         Aniline lo 

C.      "           "          II 

X.X.K.  Skirting lo 

B.  23  Moreen  Skirting 10 

Duchess  Apron 

B.  25  Durban  Drill  (Indigo,  Aniline) 
B.  24  H.  Twill  (Indigo,  Aniline) 


B.  42  Magog  Tweed 

B.  27  Ladas        "      

"  "      Aniline.^. 

B.  10  Salisbury  Costumn^.  J 

B.  II  Sl'^^ly^imngs  39/40  in. 
B.  22       ^  " 
B.  33 


B.  28  Heavy  Moles. 

— Montreal,  October  i,  1901. 


^ 


co 


.<^^ 


m^'" 


-IIMEIS. 

B.  10  Summer  Suitings. 

B.  14  N.B.  Suitings 

B.  47  Art  Muslin 

B  46  CrAg^  Cretonne  . 

B.  3^1r     ''J2, 

g\f<)ttom^T^^ 
P32  Qatm^^rVV 
B.  34>alteen  " 

Cor0«*Muslin 

45  Fancy  Foulard  . 

M.  5  Lustrine 

M.  6       "  

B,  48  Taflfeta  Foulard . 
B.  49  Finasilk 


i<5.* 


^ 


O' 


0 


^' 


L.IIMIIMO 

B.  44 

B.  3 

B.  37    <%/   •' 


lOJ 


^ 


V 


Cts. 


3 

7K 
9 
10 

15 
9^ 
10 

I2j^ 
12/2 
13^ 


s,  39  40  in. 


vHJ 


e,"^- 


B.  29  Ex 


IVJ 


^INra^jAloles. 


Navy,  Aniline  Fancy 
Blouse  Styles,  Quiltings 


Cts. 


& 


Regattas,  Checks,  Plates 
Pompadour  and  Aniline  Fancies 
Light  and  Dark  Fancies 
Mixtures  and  Solid  Colors,  Quiltings 
Black  and  White,  Seal  Brown,  Cardinals 


HHH.  Heavy  Cloth 


Regattas,  Plates 

Dark  Fancies  and  Mixtures 

Blouse  Styles 


Lilac  and  Pinks 

Cardinals 

Ornish 


AAA.  Heavy  Cloth  (Aniline  Fancies) 
C.  Cloth  


Cts. 

8 


.2 

a 

C/3 


9H 


Regattas,  Blouse  Styles 

Medium  and  Dark  Fancies 

Aniline  Fancies,  Solid  Colors 

Steel  Greys 

Chambrays 

Lilacs  and  Pinks,  Mi.\tures 

New  Blues 

Black  and  \\Tiite 

Cardinals 

Reds 


INDIGO. 


Cts. 

S.C.   Indigo 8 

D.C.   Ind  go 10 


XXX.  Indigo. 
G. C.  Indigo. . 


Os. 

10 
I  2 


We  draw  special  attention  to  our  Indigo  Cloth. 

We  guarantee  them  to  be  pure  Indigo  dye,  and  serviceable  goods. 


THE  DRY  GOODS  REVIEW  5 

S.  GREENSHIELDS,  SON  &  GO. 


IVI O  IN  T  R  E  A  L- 


GREENSHIELDS  i  CO.,  ioitid.  VANCOUVER,  B.C. 


Canadian  Lining  Department 

The  great  advance  in  the  manufacturing,  dyeing  and  finishing  of  the 
high-grade  Linings  made  by  S  ^<i  ^ 

AAAA^A^A  ^^  A  A  AAA  A  JtX  A  A  A  AAA  -*-  -*--*--*-AAAA  A  A  A  A  AAAaAa  AA  AAA^  A  A  A^  -^'-^  ^  -*-  AAAAAAA  aI^  AA  A  , 
^^      -»■  A  A.  A.  4  aA  jJL  a  *  *  A  AAA  AA  A  A  A  A  A  A  A  A  A  A  AA  AIaaAAA  A  A  AA  aJm^  A  AAAA  AA  A  i^  lll^  aaaaa  a  a  A^a^VJX  .*■  a 

ieen  fuM  %aintaine^uring^^ast  fewj^nths,  ^nd  nrey  a^^ow  offer- 
a  large\mige  of  n^  effects  imimose  goodl^  includinAl^     x 


4~*^4-»  ♦«-♦-* 


yVeif  Percalines  in  standard  qualities. 

Duciiesse  Percalines^  fast  blacif  and  colors. 
Peau  de  Sole,  fast  black  and  colors. 

ISew  lines  in  Checked  and  Fancy  Huslins. 
New  lines  in  Plain  Victoria  Lawns. 
New  lines  in  Soft  l^ulls. 

New  lines  in  Lappet  Muslins. 

New  lines  in  Spot  Muslins. 

Also  full  range  in  Fast  Black  Muslins  in  Grenadine  Effects.  We  have 
secured  a  full  range  of  above,  and  our  advice  is : 

PLACE   YOUR    ORDERS    EARLY. 

In  addition  to  above,  we  continue  to  carry,  as  usual,  the  full  range  of  all 
other  Staple  and  Fancy  Lines  manufactured  by  The  Montreal  Cotton  Co.,  and 
which  the  best  retail  trade  now  universally  insist  upon  getting. 

THE  MARKET  IS  FIRM.     Prices  may  be  advanced  any  day. 
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Cable    Address,  A.  B.  C.  Code  Used, 

"  Wander,"  Montreal. 

"^'^  Colonial  Bleachin, 

&  Pi?ntin^L^ompany 


LIMITED 


OFFICE— 232  ncQILL  STREET,  vL/  #   \  _ 

CJ  MONTREAL,  September  20,  1901. 


Telephone  Main  2540. 


"D    (D 
C    C 

1 902-  SPKIKGaPRICE  O^T-  \  902 

PRINTS.  .J  (D- 


O  < 


4rs 


LlI 


9H 

TO 


L    P.    24K/25in    (/)..._i-.... 

M     P.    28  in 0 

H     P    3i/32in        bl)      (/) 

C.  C.   30  in  ^    ."O...  

M.    K    32  in.      ExMJeavjQjavy    ^rint^~      ^ 

DUCKS.  rt^    hn         /n 

28  in.  Navy  and  Wpite.    BTacK  and  WAire/ 9^ 

SATEENS.  _|«j       0  i^— 

Fancy  Dress  Sateen  30/3V /n uJ '2 

KITCHENER  TWEED.        ^       ^  LU 

26  in C0--4_/ \J^    9 

DRILLS.  ^^  C3 

H  eavy  31/32  in  .>«i^. ._ 12 

TWILLS,  ^  CO 

87   Black  and  White,   and  Navy  and  White,   32  in    10 

MUSLIN. 

35  in.   Fancy   Blouse  Muslin   S 

FLANNELS. 

A.  A.    27/28  in 8 

B.  B.   28/29  in S 
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PEWNY'S 
KID  GLOVES 


ARE  SOLD  BY  ALL  THE  LEADING 
STORES  THROUGHOUT  CANADA, 

What   has  made  them   so    popular  with   the    trade  ? 

The    FIT  and    QUALITY,  backed 
up  by  the  maker's  guarantee  with  every  pair. 


WE   HAVE    NOW    IN    STOCK   a    large   assortment    for 

SPRING  1902 

and   can   fill   all  orders  for  the  Latest  Styles  and  Colors  promptly, 

Handle  this  line  during  the  year  and  your  Glove  Department 
will  show  handsome  j)i'ofits. 


S.  GREENSHIELDS,  SON  &  CO. 

Sole  Selling  Agents  for  Canada.  -^^^^^  HO  NT  REAL. 

GREENSHIELDS  &  CO.,   Limited.  VANCOUVER.  B.C 
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S.  GREENSHIELDS,  SON  &  CO 

- MONTREAL. 

T.    DEPARTMENT 

Dress  Trimmings  of  all   Descriptions  i    ^^^ 
Ball  Pearl  Buttons  (     ,„ 

Belts,  full  range,  4  stock 

Chatelaine  Bags-Leather  and  /Hetal     / 


The  most  complete. 


~-^»j> 


Notion  Department  in  Canada. 


■A/WWWWWVWWWWW^/W^^ 


It  will  pay  you  to  write  us  for  anything  you  want  in  this  line. 


LINENS 


We  have  now  in  stock 

A  FULL  ASSORTMENT  of 


Housekeeping 


LINENS 


THE    MANUFACTURE    OF 


Messrs.  James  &  Thomas  Alexander,  Limited, 
Canmore  Works,  Dunfermline. 

The  goods  made  by  this  well  known  firm  are  unequalled  for  their  quality  and 

superiority  of   finish. 

S.  GREENSHIELDS,  SON  &  CO.,  Montreal 

Sole  Selling  Agents  for  Canada 
GREENSHIELDS  &  CO.,  Limited,  VANCOUVER,  B.C. 
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(REQISTBRBD) 


■^{^ 


At  Last  ^  ^  ^ 

An  Umbrella  that  you  can  guarantee  to  be 

Absolutely  Fast  Black 


All  Standard  Made  Umbrellas  bear  our  Trade  Mark 
Unalterable  Fast  Black 
Permanent  Finish 
Wet  will  not  affect  Colour  or  Finish 


i        .  \  S         X  \/ 


We  are  now  showing  a  very  large  range  of  the  LATEST  and  NOBBIEST 
Handles  for  Ladies'  and  Gents'  Umbrellas.  Write  us  for  samples  and 
prices  before  placing  your  Spring  order. 


The  Standard  Umbrefla  Mfg.  Co., 

FACTORY,   .6  OOTE  ST.,  MONTREAL 


OFFICE,  30  HOSPITAL  ST., 


10 
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CORONATION-JUNE  1902 


ii 


LNIO 


'^        ^     Souvenir  Picture  Handkerchiefs, 

^4     FLAGS 

and  Decorations 


AGAIN    LEADS 
THE    MARKET. 


Largest    Variety  ! 


Best   Designs  !  ! 


Cheapest 


(  I  I 


31131513^^ 


I"  i"i' 


No.  100— 2A  in.,   "The   Imperial." 
Also  other  lines 


No.   500—30x29,    "Our   Empire"      Red   Ground 
No.   501— 30lx  29,  "Our  Empire  '  (on  White  Ground). 


Various 
Designs 


from  7^d. 
upwards. 


FlagS;  Various  Pictures 
and  General  Range. 

Samples  and  Illustrated 
Lists  now  issued  all  over 
Canada. 

See  you  get  our  goods. 

All  bear  our  Trade  Hark  ticket : 


No.   R.C.P.     3A  X  22,   Royal   Canadian   Picture   Flag. 


ASK  YOUR  WHOLESALE  HOUSE  FOR  THEM. 


BROWN,  GRAHAM  h  GO. 


Also  LONDON  and 

MANCHESTER 


37    Glassrord    Street, 

.^^QLASGOW. 

R.  FLAWS  t  SON,  Canadian  Agents,  TORONTO. 
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THE- 


318  St.  James  St.,    MONTREAL. 


,^^^S^' 


MONTfVtAt.     WAMeMO^^oC. 


Montreal   Warehouse. 


SPECIAL  LINES  FOR  SPRING 


DRESS  MUSLINS 
CURTAIN  MUSLINS 
ART  MUSLINS 
HOSIERY,  LINENS 

Be^t/value  in  the  trade 


Travellers  now  on 
the  road  with  full 
lines   of  Samples. 


Mills— Oldham,  EngUnd. 


12 
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THE 


$lina$by  manufacmriitd  €o. 


LIMITED 


BRANTFORD,   ONTARIO. 


MAKERS  OF 


v^e 


Our  new  samples 
are    now    ready. 
See    them    before 
ordering. 


^A 


V5f 


Our  traveller  will 
call  upon  you 
shortly. 


HA 


Bed  Blankets 
Flannel  Sheetings 
Camp  Blanketings 
Kersey  Cloths 
Costume  Cloths 


Horse  Blankets 
Collar  Cloths 
Fancy  Linings 
/Wackinawst-'  . 
Stocking  Yarns,  etc. 


•  f  ' 


wwwwvwvwwvwwwwwwwwww* 


MAIL  ORDERS  RECEIVE  PROMPT  AND  CAREFUL  ATTENTION. 


C.  H.  Forster, 

30  Mercbants'  Building, 

SOBaySt.,    TORONTO. 


REPRESENTATIVES  : 

W.  H.  Reed, 

42  Nordhelmer  Building, 

MONTREAL,  QUE. 
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dPmNO  1902 


WRAPPERS ! 


WRAPPERS ! 


BUY  DIRECT   FROM   THE   MAKERS. 


Style, 
Make, 


and 


Finish 

Unsurpassed. 

All  the 
Latest 

Imported  and 
Domestic 
Goods 

"Up-to-date." 


STYL-E     "7e. 


Designed  by  the  Canadian  Wrapper  Mfg.  Co. 


Impress  this 
label  on 
your 
memory: 


.„  BCTTCR  MADC 
MONTRCAI. 


It  is  a  guarantee 
of  the  best  made 
wrapper  on  the 
market. 


See  our  Travellers'  Samples  or  Write  us  Direct. 


CANADIAN  WRAPPER  HFC.  CO. 

Tele|)hone  4589  Main.  ^^         I^OlltrCdlf 
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DELFOSSE  &  CO 


MANUFACTURERS    OF 


Window  and  Store  Nickel  and  Wood 
Fixtures,    Show   Cases,   Triplicate 
Mirrors,   Shoe  Fixtures,   Hat  Stands, 
Store    Stools,    Umbrella   Cabinets,  g 
Wax   Figures. 

WE     MAKE    A    SPECIALTY    OF    PERFECT- 
FITTING    FORMS,         ENLARGING    FORMS. 


SHOE  AND  HAT 
DISPLAYERS. 

In  all  the  latest  designs. 


NEW  SUIT  STAND. 

With  Shoulder  Attachment. 
Trouser  and  Vest  Rod  may  be 
changed  to  stand  at  right 
angle  or  straight  across. 

Very  effective  in  showing 
Suits  or  Overcoats. 


WE  MAKE  THE  HIGHEST  GRADE  OF 

"iplioai:^       IVIirrors 

IN  ALL  SIZES    AND    DESIGNS. 


"GRAND  PRIX"   WAX   FIGURES. 

We  guarantee  all  our  Wax  Figures  against  frost 
and  heat.  Our  Figures  are  made  of  the  very  best  hard 
pure  wax.  The  new  process  of  ooloring  faces  does  not 
rub  off  and  can  be  washed.  All  sorts  of  repairs  neatly 
done. 


THE  NEW  ADJUSTABLE  MIRROR. 

This  Mirror  is  specially  adapted  for  use  in  Millinery  Stores.  Hat  and  Clothing 
Stores,  Tailoring  Establisliraents.  Dressmaking  Room  and  Mantle  Department,  iu 
Stores,  and  where  used  in  connectioTi  with  another  mirror  it  gives  a  free  and 
distinct  view  of  the  back  of  the  head  and  Viody,  shows  set  of  hat,  dress  or  other 
garment.  This  Mirror  is  attacheii  to  a  telescoped  arrangement  and  secured  to 
the  frame  of  large  Mirror,  or  to  the  wall.  The  telescopic  arrangement  will  swing 
either  way,  and  when  not  in  use  may  be  closed  up.  The  Slirror  is  connected 
with  the  telescope  by  a  rod  which  allows  the  Mirror  to  be  lowered  and  raisoil  to 
any  desired  height,  as  well  as  to  be  turned  to  any  desired  position.  Size  of  Mirror, 
li  in.  diameter.  Mounted  In  Nickel,  S7  50), 

Oxidized  Finish  .  .     S.OO  i  ' 


each. 


ASK    FOR    OUR     NEW    CATALOGUE     FOR     1902. 


DELFOSSE  &  CO.,  1782  Notre  Dame  St.,  MONTREAL 
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Costume  of  Point  de  E'sprit  Net  Trimmed  with  Chiffon  Pleating 


Kyle,  Cheesbrougfh  &  Co., 


Montreal 


16 
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are  this  year  far  exceeding  in  their  Spring  1902  display  anything  they  have  heretofore 
offered  the  Trade  in  Fine  Fabrics  and    IJn=Xo=DatC    NoVCltlCS 

We  are  showing  in  Dress  Goods  only  the  newest  materials  and  styles, 
comprising,  in  part,  Wool  Armure  in  plain  and  fancy.  Voile  Taffetirrette 
Eolienne,  Crepe  Soliel,   Wool  Crepoline,  Black  Epangle  Cloth,  all  in  both 

French  and  English  manufacture.     Also  Fancy  Colored  and   Black  Grenadines 

in  Silk  and  Wool  Mixtures. 

Our  Black  36=inch  Lustres,  from  12|^c.  up,  and  our  "K.C."  42=inch  All- 
Wool  Armure,  in  all  new  shades,  at  25c.  a  yard;  also  our  G312  Black  42-inch 
Poplin,  at  (JOc,  are  unusually  good  value,  and  indicate  what  we  are  doing  right 
through  our  Dress  Goods  Department. 

We  show  in  Cotton  Dress  and  Blouse  Fabrics,  Black,  Colored  and 
Fancy  Grenadines,  White,  Colored,  Fancy  and  Black  Huslins,  Colored  Lace 
riuslins.  Fancy  Organdies,  Plain  and  Fancy  Chambrays,  and  many  other 
lines  in  English,  French  and  American  manufacture. 

In  Laces  we  take  the  front  rank  as  usual,  and  offer  an  unecjualled  vai-iety  of 
Edgings,  Insertions  and  AII=Overs  in  almost  every  make  of  Lace  known  to  the 
world. 

Our  Novelty  exhibit  includes  the  largest  and  richest  assortment  of  Collars, 
Fichus,  Bolero,  Lace  Waists,  Sequin  Silk  and  Fancy  Nets,  etc..  ever 
offered  in  this  market.      Collars  ranging  in  prices  from  $1.25  to  $37.50  doz. 

KYLE,  CHEES 

16  St.  Helen  Street, 
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BETURiNJED  ^'^^W>ue;U 
iAti  -6  1902        ^^.' 


In  our  Silk  Department  we  show  a  large  range  of  Plain  and   Fancy  Silks, 
Pongee,  Silkoline,  Pastel  Silks,  Taffetas,  etc.  ;  also  Colored  Satins  in  the  new 

shades. 

Trimmings — We  show  an  almost  endless  variety  in  Sequin,  Silk,  Soutache, 

Embroidered  and  Galon,  ranging  in  prices  from  25c.  doz.,  to  $4.50  a  yard. 

Belts   and  Buckles   include   all    newest   styles   and    materials.     An  up-to-date 
showing. 

In  Veilings  and  Nets   we  have  a  most  complete  range,  including  the  new 
reversible  Velvet  5pot. 

Hair   Ornaments,   Combs,    Pins,   etc.,  in   new  designs  and  large  variety. 

Hosiery,  Gloves  and  Underwear  in  Cashmere,  Cotton,  Lisle  Thread 
and  Silk. 

*'QueenSgate"    Hose.        We    are    sole    agents    in   Canada   for    the 
"Indelible  Black"  "Queensgate"  Cashmere  Hose. 


Letter  Orders  Solicited. 


BROUQH  &  CO. 


MONTREAL. 


IS  THE  DRY  GOODS  REVIEW 


>. 


>.- 


,34' 


/    f'*,  p^ 


1:^ 


) 


Above  Blouses  are  made  of  Embroidered  Ponglnette 
and  Embroidered  Sheer  Muslin.  The  Collars  are  of 
the  collection  of 


Kyle,  Cheesbrough  &  Co. 

Montreal. 
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Your  Customer  will 
ask  you  for  the 
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Guaranteed 
Waterproof 

and 
never 
to 
harden. 


M^^^^^MMk^^ 


7j^ 


BETURSVSED 
AN  .7  m9 


DANDY' 


Write  for  Spring  Catalogue,  showing 
all  the  latest  styles. 


"  IMPERIAL' 


Cbe  H^mr  Rubber  Clothing 
€o.,  Cimited — ^ 

1851  >i  Notre  Dame  Street, 

nONTREAL. 
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»v    PURE  WOOL 


is  the  name  of  our  new  line  of  unshrinkable 
underwear f  made  from  medium  and  the  finest  Merino  Wools 
grown.     All  garments   stamped  CEETEE  we  Guarantee 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  underwear 
Spring  and  Summer  if  they  were  assured  of  it  being  unshrink- 
able. This  difficulty  we  ha^e  now  overcome.  These  goods 
retain  all  the  original  Hygienic  properties  of  the  wool,  leamng 
them  ^ery  soft  and  elastic  after  being  washed.  Made  in  light 
and  hea^y  weights  for  Ladies ^  Men  and  Children, 

Our  samples  of  Ladies' ,  Children's  and  Infants'  Perfects 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the  best 
points  of  our  manufacture^  and  a  great  many  new  features 
in   Trimmings,  Qualities  and  Designs, 

Reserve   your    orders  until  you  have  seen  them. 


THE  C.  TURNBULL  CO.  OF  GALT 


Limited 


QOULDING  &  CO., 

30  Wellington  St.  East,  TORONTO. 


JOS.  W.  WEY, 

6  Bastion  Square,  VICTORIA,  B.C. 


THE  DRY  GOODS  REVIEW 


21 


OLR  OBJECT  Id 

Co  do  Business  with  \U  General  Stores. 

For  January  wk  Offer  Special  Snaps  in  ael  Lines  of  Stationery  ; 


NA/riti  rig  Pads 
Not©   P&p&r 
Elm  veto  pes 
Blank:  Book:3 


EVERYTHING     IN    SCHOOL    SUPPLIES- 
SEND    FOR    OUR    CATALOGUES    OF   STATIONERY,    ETC 
BOOKS,    GAMES,    FANCY    GOODS,    ETC. 


Parioils 
Pom    Holde 
F'ape'teries 


THE  COPP,  CLARK  COMPANY,  limited 

64=66  Front  Street  East,  "fi^^"^^'TORONTO 


_  THE    BROVVN   BROS.,  LimiTED. 

lakers  of  Account  Books  and  Leather  Goods-all  kinds.  DrOO    WCIIInglOn    Ol.    WCol,     I  UKUIl  I  U. 

Juf*    Rrm  rr,.. .  OU  IVSp6Cia.ltieS    :  "'"''  '  \tsM  goods'at  right^prices. 

STATIONERY-Envelopes,  Pens,  Inks,  Pencils,  etc. 
ACCOUNT  BOOKS-Standard  Count  and  Value. 
LEATHER  GOODS-Purses,  Portfolios,  etc. 
PAPER-AII  kinds--AII  makes-All  prices. 
OFFICE  SUPPLIES-Everything  required. 
STATIONERY  NOYELTIES-Wonderful  Variety. 
BOOKBINDING-ln  every  style  of  the  art. 

We  manufacture  largely  ourselves.  Import  from  the  best  sources.  Aim  to  have 
the  most  complete,  "  Up-to-date  "  Stationery  House  in  the  Dominion.  We  invite 
inspection.  Letter  orders  receive  prompt  attention.  Established  nearly  half  a 
century.     Call  and  see  our  new  warehouse. 
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WYCLIFFE 


THE 


Cashmere  M^^  P"'^^^^' 

Hosiery    V^^^Wy       underwear 


We  are  sole  representatives  in  Canada  for 
the  celebrated  ^^Wycllffe^'  Hosiery  and  Pure 
Wool  Unshrinkable  Underwear. 


MANUFACTURED  BY 


GREENWOOD  &  MOULDS 

59 Vrcsham  St.,  London.  LcJCC^tCr,    EnC|ldnd. 

A  complete  range  of  their  samples  are  now 
in  the  hands  of  our  travellers.  We  would 
respectfully  ask  Canadian  merchants,  when  in 
England,  to  call  on  Messrs.  Greenwood  & 
Moulds   and    inspect    their    goods. 

PRIME  &  RANKIN 

22  Front  Street  West,  To  P 0 1^ t O 
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For  Ladies'  Underwear                                For  Children's  Hoods,  Robes, 

of  all  kinds,    Pillow  Slips                            Full  Dress  and 

and  all  Bed  Appointments.                        Bassinette  Trimmings. 

SEE   OUR    LATEST    PRODUCTION,    "JAP    SILK     PLANTA6ENET." 
THE  SPECIAL  PRODUCTION  OF  THE  LARGEST  FRILLING  HOUSE  IN  THE  WORLD. 

THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIDTHS. 


EXPERT   judges  agree  that   "  Plantagenet "   Frillings  exceed  all  other  makes  (for  the  above  purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.        Drapers  in    England— almost  to  a  »nan— 
stock  «' Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 

I  ,  \ 
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Wishing  You  a 
Prosperous 

NEW  YEAR. 


Let  your  first 
good  resolution  this  year 
be  to  sell 

Cbc  new  Tdea 
Pamrn 

Don't  let  another  year  pass  without  testing  its  capabilities. 
It  will  attract  customers. 
It  will  advertise  your  business. 

It  is  unquestionably  the  most  reliable,  perfect-fitting,  up-to-date 
Pattern  on  the  market, 

AND  THE  LOWEST-PRICED. 


Thousands  of  the  dry  goods  merchants  of  America  and  Canada  (amongst 
whom  are  most   of  the  shrewdest  and  most  famous  traders  on  the 
Continent)  sell  is,  and  advertise  it  as 

THE  BEST  PATTERN. 

It  seems  to  us  that  we  can  use  no  greater  argument  than  this  to  induce 

you  to  handle  our  Pattern.     Are  you  not  throwing  away  golden 

opportunities   by  not  taking  advantage  of  our  propositions  ?     It 

matters  not  ^how  large  or  small  your  store  may  be,  we  can 

supply  you  with  an  adequate  stock,  and  can  show  you  how 

to  make  it  profitable. 


THE  NEW  IDEA  PATTERN  COMPANY 


Home  OCBce  : 
636-638  Broadway 
New  York  City. 


Western  Office  :  st.  Lotus  Office  : 

232-234  Fifth  Ave.  Broadway  and  Locust  Streets 

Chicago.  111.  St.  Louis.  Mo. 

Canadian  Office:  75-79  Victoria  Street,  Toronto,  Ont. 


P/^^' 


THB  CANAftlAH 

ARY  ^oofts  Review 


Vol.  XII. 


MONTREAL  AND  TORONTO,  JANUARY,    1902. 


No.  1. 


How  New  York  Department  Stores  are  Run. 

POINTS    IN    A    &Y&TEI^    THAT    OTHER    HERCHANTS    ►lAY    tTILIZC. 


Specially  written  for  The  Dry  Goods  Review  by  a  Man  in  the  Trade. 

N  its  wonderful  growth  within  the 
last  decade,  the  modern  depart- 
ment store  has  shown  in  the 
highest  form  the  power  which 
comes  from  union.  In  no  other 
organization,  perhaps,  has  the 
tendency  of  the  times  towards 
concentration  been  so  clearly  de- 
monstrated. All  the  theories  and 
practices  of  previous  commercial 
eras  have  been  swept  away  bj' 
the  remarkable  men  who  have  made  the  department  store  of 
to-day  one  of  the  greatest  and  most  powerful  of  modern 
institutions.  Ideas  apparently  irreconcilable  have  been  har- 
monized, and  from  chaos  has  come  system. 

A    TREMENDOUS    COMMERCIAL    FORCE. 

A  veritable  puzzle,  this  new  and  complex  machine!  It 
proves  all  signals  false.  It  makes  opposites  agree.  It  follows 
the  methods  of  monopolies,  and,  while  reducing  prices,  stimu- 
lates production  and  raises  wages.  It  crushes  the  small 
tradesmen,  then  takes  them  up  and  furnishes  them  with  better 
incomes,  better  surroundings  and  improved  conditions,  as 
employes  of  its  own.  It  forces  the  public  to  spend  two-fold 
what  it  did,  and  stimulates  in  a  high  degree  the  love  of  luxury, 
yet  makes  one  dollar  of  to-day  go  as  far  as  two,  or  even 
three,  of  times  gone  by. 

Whether  this  retail  octopus  be  a  blessing  or  a  curse 
who  shall  say  ?  While  it  may  be  admitted  that  the  preponder- 
ance of  argument  is  largely  in  its  favor,  so  complex  are  the 
problems  involved  in  the  consideration  of  the  question  that 
the  investigator  may  well  pause  ere  arriving  at  any  con- 
clusion. 

POINT.S    IN    ITS    FAVOR. 

That  the  department  store  has  greatly  increased  the  field 
of  labor  is  beyond  question.  Through  the  stimulus  it  has 
given  to  production  and  consumption  many  new  industries 
have  been  founded  and  old  ones  largely  increased  in  scope. 
Moreover,  while  it  has  decreased  the  cost  of  most  articles,  it 
has  not  depreciated  their  quality.  It  requires  no  great  stretch 
of  memory  to  recall  the  time  when  almost  every  article  now 
offered  to  the  public  cost  very  much  more  than  it  does  at 
present.    At  the  same  time,  wages  and  incomes  generally  have 


not  decreased,   so  that   the  world   is  richer  than  before  the 
department  store  arrived. 

But  this  is  not  all.  The  conditions  of  clerical  labor  have 
also  largely  improved.  Only  those  who  can  remember  the 
little,  dark,  ill-smelling,  ill-ventilated  dry  goods  stores  that 
preceded  the  department  store  in  the  large  cities  can  fully 
realize  to  what  a  remarkable  extent  the  conditions  of  clerical 
and  other  store  help  have  been  improved.  Even  to-day  com- 
pare the  lot  of  the  employes  in  the  small  stores  that  have 
resisted  the  invasion  of  the  department  stores  with  that  of  the 
employes  in  the  latter  and  note  the  remarkable  difference. 

BUT    there's    another    SIDE. 

Against  all  these  favorable  arguments  the  enemies  of  the 
department  store  point  to  the  fact  that  it  has  crushed  out 
many  an  independent  tradesman,  and  set  a  check  upon 
ambition  by  limiting  the  opportunity  for  independence.  The 
founders  of  these  wonderful  stores  are  declared  to  be  no  better 
than  robber  barons,  ruthlessly  overturning  all  the  traditions 
of  commerce,  breaking  down  the  barriers  respected  for  ages, 
and  waxing  fat  and  powerful  upon  the  destruction  of 
thousands. 

Much  of  the  opposition  is  theoretical  and  sentimental,  yet, 
on  that  account,  none  the  less  pronounced.  Whether  the 
tendency  of  the  day  can  be  arrested  time  alone  can  decide. 
Certainly,  it  can  never  be  halted  by  sentimental  protests,  and 
it  is  extremely  doubtful  whether  the  public  would  sanction 
legislative  interference.  Indeed,  from  present  indications,  it 
would  seem  that  the  department  store  has  not  only  come, 
but  to  stay  and  develop. 

NEW    YORK    the    MECCA    OF    FASHION. 

And  nowhere  in  the  world,  in  all  probability,  does  the 
departmental  idea  find  better  expression  than  in  the  United 
States  of  America.  Likewise,  nowhere  in  the  United  States  can 
be  found  so  fine,  so  large  and  altogether  complete  retail  empor- 
iums as  in  its  metropolis.  As  Paris  is  to  France,  and  London  to 
England,  so  is  New  York  to  America.  It  is  the  fountain-head 
of  the  fashions  of  the  new  world.  No  better  evidence  of  this 
need  be  offered  than  that  the  women  of  the  other  great  cities 
of  this  land— Boston,  Philadelphia,  Chicago,  St.  Louis,  and 
even  San  Francisco — when  they  have  the  means  at  their  dis- 
posal, come  to  New  York  to  do  their  shopping.  While 
Marshal  Field  may  have  as  fine  a  store  as  any  on  the  conti- 
nent, any  lady  of  Chicago's  Four  Hundred,  who  wishes  to 
shine  in  her  social  circle,  is  well  aware  that  she  can  best  do  so 
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by  going  to  the  great  metropolis  to  secure  the  latest  trophies 
of  fashion  and  genius. 

THEIR    Ot'ERATlOS    AND    SCOPE. 

To  give  an  adequate  idea  of  the  operation  and  scope  of 
New  York's  principal  department  stores  would  exceed  the 
limits  of  this  article.     A  brief  sketch  must  suffice. 

THE    SIPERINTENDEXT. 

For  certain  purposes,  the  various  departments  are  con- 
sidered independent  stores,  though  conducted  on  identical 
lines  and  under  a  common  management.  The  owner  exercises 
a  general  supervision,  while  the  Superintendent,  or,  in  some 
stores,  the  "General  Manager,"  is  the  executive  officer 
Generally,  he  has  risen  from  the  ranks,  and  is  thoroughly  con- 
versant with  the  latest  and  most  improved  systems. 

He  supervises  all  departments  without  actually  interfering 
in  any,  unless  appealed  to  by  managers.  Usually,  he  has 
assistants,  and  together  they  practically  manage  the  store. 
The  owners  are  only  consulted  when  an  appeal  is  taken  by  an 
emplo^-ee  or  customer  from  a  decision  of  the  Superintendent  or 
minor  official.  The  only  exception  to  this  rule  applies  to  the 
buyers,  who,  for 
obvious  reasons, 
are  alwaj'sin  close 
touch  with  the 
private  office. 

Ordinarily,  the 
Superintendent 
acts  as  a  buffer  be- 
tween the  firm  and 
the  other  em- 
ployes, saving  the 
former  the  neces- 
sity of  deciding  on 
unimportant  de- 
tails. The  Superin- 
tendent also  hires 
most  of  the  help, 
and  has  power  to 
discharge  them,  al- 
though this  au- 
thority rarely  ap- 
plies to  positions 
of  the  grade  of 
buyers. 

THE   BUYER. 

The  most  im- 
portant employe 
in  the  department 

store  is  undoubtedh-  the  buyer.  Upon  his  judgment  largely 
depends  the  success  or  failure  of  the  store.  Buying  for  a  New 
York  department  store,  where  the  profit  on  any  article  is 
usually  very  small,  requires  great  experience,  an  intimate 
knowledge  of  goods  and  markets,  and  a  constant  search  for 
bargains.  As  a  rule,  each  department  has  its  own  buyer, 
although  it  frequently  happens  that  one  buyer  will  make  the 
purchases  for  several.  In  the  case  of  John  Wanamaker,  for 
example,  with  stores  in  Philadelphia  and  New  York,  one  buyer 
often  suffices  for  the  same  department  in  both  stores,  thereby 
combining  great  economy  in  expense,  with  maximum  of 
buying  power — seeing  that  double  quantities  can  be  ordered, 
and  quantity,  of  course,  largely  governs  price. 

The  buyer's  duties  are  limited  to  his  purchases.  He  has 
nothing  to  do  with  the  sale  of  goods  beyond  fixing  the  price, 
and  no  control  of  employes,  except  the  right  to  see  that  they 
push  his  goods  properly  and  generally  cooperate  with  his 
plans.  He  consults  weekl}- with  the  firm,  or  General  Manager, 
as  to  the  purchases  for  the  ensuing  week,  and  receives  instruc- 
tions as  to  how  mvich  he  will  be  allowed  to  buy  therein.  More 
than  that  amount  he  cannot  spend  without  obtaining  special 


permission.  The  Wanamaker  bu^'ers  are  treated  with  more 
liberality  in  this  respect  than  those  of  any  other  house.  They 
are  not  so  hampered  by  red  tape  and  statistical  bureaus. 
The  firm  look  at  it  this  way  :  Upon  the  success  or  failure  of 
the  department  committed  to  his  care  the  buyer's  future 
status  entirelv  rests.  Being  so,  they  regard  it  as  unwise  policj' 
to  hedge  him  about  with  undue  restrictions,  that,  in  the  event 
of  failure,  he  could  cite  as  an  excuse  therefor.  Hence,  within 
reason,  they  are  practically  unfettered  in  regard  to  amount  of 
their  purchases,  and  rightly  so,  where,  as  in  that  case,  there 
is  no  scarcity  of  capital  to  meet  all  demands  thereon. 

Buyers,  like  other  mortals,  are  not  infallible,  and  have 
been  known  to  succumb  to  temptation  by  subordinating  the 
firm's  interest  to  their  own.  In  houses  with  two  or  more 
partners,  each  member  of  the  firm  takes  special  interest  in  cer- 
tain departments,  following  the  market's  trend  as  well  as  he 
can,  and  generally  supervising  the  buyer's  purchases.  He 
scans  every  bill,  and  often  examines  the  goods.  Of  course, 
even  a  good  buyer  will  at  times  make  mistakes,  when,  if  it 
happens  only  rarely,  the  matter  is  passed  by  without  much 
comment.     If  any  one  firm  appears  to  be  favored   in  undue 

proportion  by  the 


TWENTY-THIRD  STREET,  NEW  YORK, 
the   Centre   of   the    Retail    Dry    Qoods    District. 


buyer,  that,  in  it- 
self, is  sufficient  to 
arouse  suspicion, 
irrespective  of  the 
intrinsic  merits 
and  prices  of  the 
purchases. 

The  final  test, 
however,  lies  in 
the  returns  of  the 
department  for 
which  the  buyer  is 
responsible.  If  the 
profits  of  the  de- 
partment approxi- 
mate the  figure  set 
by  the  firm  at  the 
beginning  of  the 
year,  the  buyer 
will  pass  muster. 
If  they  exceed  that, 
it  adds  a  feather  to 
his  cap.  If  the3' 
fall  below,  woe  be 
unto  him. 

GENERAL  ORGA.NI- 
ZATIOX. 


Next  in  im- 
portance to  the  Superintendent  and  bu_ver  are  the  heads  of  the 
receiving  and  delivery  departments,  the  head  cashier,  the 
advertiser,  the  head  bookkeeper,  and  floorwalkers. 

In  organizing  a  new  store,  the  first  step  is  the  engaging  of 
buyers,  then  the  Superintendent,  the  advertiser,  the  heads  of 
delivery  and  receiving  rooms,  the  head  cashier,  the  head  book- 
keeper and  the  last,  though,  in  their  own  estimation,  far  from 
least,  the  floorwalkers  or  aislemen.  The  firm  and  buyers  of  a 
department  store  occupy  practically  the  same  relative  posi- 
tions as  do  the  President  and  his  Cabinet.  The  weekly  consul- 
tations between  them  are  very  much  like  the  Cabinet  meetings. 
At  these  confabs,  the  programme  of  the  ensuing  week  is  dis- 
cussed and  decided  upon. 

THE    RECEIVIXG-ROOM. 

The  head  of  the  receiving-room  has  charge  of  all  the  goods 
that  enter  a  department  store,  and  is  responsible  for  them 
from  the  time  they  are  received  until  they  are  delivered  by  his 
subordinates  upon  an  order  of  a  department  manager.  He 
takes  charge  of  all  bills  for  goods  received  by  him,  and  marks 
opposite  each  item  the  retail  price,  in  accordance  with  orders 
received  by  him  from  the  buyer  who  purcha.sed  them.     In  two 
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stores  that  the  writer  knows  of  the  receiving  clerk  controls 
the  actions  of  the  latter  as  to  the  naming  of  prices  at  which 
articles  are  to  be  sold.  In  one  store  he  is  not  allowed  to  add 
more  than  20  per  cent,  nor  less  than  12  per  cent,  to  the  cost 
price  unless  he  receives  special  instructions  to  the  contrary 
from  the  firm,  and  such  authority  has  to  be  delivered  to  the 
head  of  the  receiving- room  before  he  will  recognize  it. 

The  receiving-rooms  in  the  New  York  stores  are  now  on 
the  top  floors,  in  lieu  of  basement  as  formerly.  As  received, 
cases  and  packages  are  transported  thither  by  elevators  built 
specially  for  the  purpose. 

THE    DELIVERY    DEPARTMENT. 

The  delivery  department  is  always  in  the  basement.  The 
hardest  work  in  the  entire  store  is  done  there.  All  day  long 
the  goods  keep  pouring  in  by  freight  elevators,  chutes  and 
trucks.  In  the  principal  stores  the  packing  and  addressing  of 
all  purchases,  other  than  bulky  and  fragile  goods,  are  done  in 
the  departments,  and,  upon  reaching  the  delivery  room,  have 
only  to  be  distributed  and  loaded. 

Though  a  great  convenience  to  customers,  the  transfer- 
card  system  adds  greatly  to  the  burden  and  complexity  of  the 
delivery  clerks.  Instead  of  waiting  for  change  at  each 
counter,  the  shopper  can  go  from  one  department  to  another, 
simply  having  the  entries  of  her  purchases  made  upon  a  slip  of 
paper,  called  a  transfer  card,  and  pay  at  a  special  desk,  when 
her  shopping  is  completed.  In  one  store,  1,300  separate  bins 
are  devoted  to  goods  purchased  in  this  way.  Each  bin  is 
numbered  to  correspond  with  a  transfer  card,  which  would 
indicate  that  no  more  than  1,300  such  cards  are  used  in  one 
day. 

One  of  the  most  complete  and  up-to-date  delivery  depart- 
ments is  that  of  James  McCreery  &  Co.  on  Twenty-third 
street.  There  the  articles  are  received  through  a  chute,  which 
terminates  in  a  long  slide  of  polished  wood.  At  the  end  of 
this,  stand  the  reference  clerks.  They  examine  the  slip 
attached  to  each  package,  and  look  up  the  name  and  address 
thereon  to  see  whether  the  purchaser  is  entitled  to  credit. 
They  have  a  reference  library  at  their  elbows,  a  box  contain- 
ing, in  alphabetical  order,  60,000  cards,  each  bearing  a  name 
and  address — that  is,  those  to  whom  the  firm  is  willing  to 
extend  credit.  If  the  name  of  the  present  purchaser  is  among 
the  elect,  the  purchase  will  be  charged  to  her,  even  though  she 
requested  it  sent  "C.O.D."  Of  course,  if  the  package  was 
paid  for,  the  reference  clerk  has  nothing  to  do  with  it;  other- 
wise he  stamps  it   "charge"  or  "C.O.D." 

THE    CARE    OF    THE    GOLD. 

For  more  than  one  reason  the  handling  of  the  money 
taken  in  over  the  counters  is  of  great  importance.  It  is  neces- 
sary that  the  cash  and  the  accounts  should  absolutely  balance 
every  day,  and  this  requires  great  care  and  marvelous 
rapidity.  So  systemized  is  this  handling  of  the  cash  that  the 
firm  receive  a  complete  report  of  the  transactions  and  receipts 
of  each  day  not  later  than  11  o'clock  on  the  morning  of  the 
succeeding  day. 

AUDITING    THE    RETURNS. 

Dishonesty  among  employes  cannot,  of  course,  be  abso- 
lutely prevented  by  any  system  devisable,  but  in  the  auditing 
of  the  sales  checks  the  firms  manage  to  restrict  successful  dis- 
honesty on  a  big  or  thoroughly  organized  scale. 

DIVIDING    THE    EXPENSES. 

Necessarily,  one  of  the  most  important  considerations  is 
the  distribution  of  expense.  The  usual  custom  is  to  consider 
each  department  as  a  separate  store.  It  pays  its  proportion 
of  the  general  expense,  including  cost  of  heating,  interest, 
taxes,  general  advertising,  salaries  of  the  general  employes, 
such   as  Superintendent,   drivers,   cashiers,   porters,    elevator 


men,  scrub  women,  stables,  horses,  repairs  of  buildings,  main- 
tenance of  machinery,  general  lighting,  etc. 

The  entire  space  in  the  building  is  charged  with  this 
general  expense,  and  each  part  pays  its  proportion.  In  addi- 
tion, each  department  pa3's  the  special  expense  of  conducting 
itself,  such  as  its  own  employes,  wear  and  tear  on  the  special 
mechanical  appurtenances,  the  cost  of  the  goods,  and  loss  by 
depreciation  in  value  of  the  same. 

Some  firms  divide  the  general  expense  among  the  de- 
partments upon  the  principle  of  according  to  each  the  propor- 
tion which  its  sales  bear  to  the  sales  of  the  entire  store.  This 
is  due  largely  to  the  fact  that  some  departments  have  more 
favorable  locations  than  others,  which  advantage  is  very 
properly  assessed. 

SOME    IDEA    AS    TO    NET    PROFITS. 

Some  reference  has  been  made  to  the  amount  of  profit 
expected  to  be  realized  upon  the  various  wares.  This  varies 
according  to  the  character  of  the  business.  The  high-class 
stores  actually  make  the  largest  net  profits.  They  compete 
with  the  others  only  in  such  goods  as  they  all  deal  in,  but  they 
have  also  special  wares  which  they  control  exclusively,  and  on 
these  they  naturally  obtain  higher  profits. 

Wherever  competition  enters  it  may  be  said,  as  a  general 
principle,  that  the  actual  net  profits  equal  only  the  discounts 
which  the  firms  are  able  to  save  by  paying  cash  for  their 
goods.  Many  of  the  most  important  of  the  firms  doing  a 
department  business  in  New  York  City  would  have  to  close 
their  doors  if  they  did  not  have  the  read>  cash  with  which  to 
discount  their  bills. 

The  profits  depend  largely  also  upon  the  number  of  times  a 
firm  can  turn  its  entire  stock.  One  that  can  turn  its  stock  five 
times  a  year  is  doing  fairly  well.  The  highest  record  is  ten 
and  this  is  accomplished  by  only  one  firm,  which  caters  to  the 
masses  and  sells  for  cash  only. 

As  to  the  amount  of  business  done  annually  by  these  firms, 
accurate  data  is,  of  course,  unobtainable.  It  is  currently 
reported  however,  that  Wanamaker  did  $12,000,000  last  year 
in  New  York  alone.  A.  T.  Stewart  in  the  heyday  of  his  glory 
did  over  $20,000,000  annually.  But  at  that  time,  it  must  be 
remembered,  Stewart's  was  the  only  department  store  in  New 
York,  and  now  there  are  about  30. 

CONVENIENCES  AND  ATTRACTIONS. 

The  writer  bad  intended  describing  at  some  length  the 
various  conveniences  and  attractions  which  distinguish  the 
leading  New  York  shopping  palaces  from  the  average  of  their 
kind.  About  ladies'  parlors,  special  showrooms,  information 
bureaus,  credit  departments,  returns  and  refunds  and  other 
equally  interesting  topics,  but  lack  of  space  precludes.  Our 
article  has  already  exceeded  its  prescribed  limits,  and  we  shall 
have  to  reserve  such  reference  for  another  paper. 


THE    SUPPLY    OF    WHALEBONE. 

The  whale  catch  for  the  season  of  1901  is  reported  to  be 
the  smallest  in  years,  the  total  take  amounting  to  but  28 
whales.  A  year  ago  there  were  200,000  lb.  of  whalebone  in 
the  American  market,  but  by  October  15  of  this  year  the 
supply  had  declined  to  78,500.  At  a  recent  sale  the  price  of 
whalebone  per  lb.  was  quoted  at  $2.50,  and  New  Bedford 
dealers  say  if  will  advance  to  $4  per  lb.  These  and  a  few 
other  facts  indicate  that  the  once  important  whale  fishery  is 
fast  approaching  the  end.  In  1846  the  American  fleet  con- 
sisted of  722  vessels,  with  a  tonnage  of  231,406,  and  the  catch 
of  that  year  was  worth  $21,000,000.  Eight  years  later  the 
value  of  the  fishery  in  oil  and  bone  had  declined  to  $10,766,- 
521,  and  in  1880  it  was  $2,659,725.  By  1894  the  United 
States  had  only  85  vessels  engaged  in  the  business,  and  the 
receipts  fell  to  $982,009. 
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As  It  Is 


Woodside 


A    GREAT   CANADIAN    MliMNu    AND    TRADING    CENTRE. 


ROM  a  mosquito-haunted  muskeg  in 
1896,  the  city  of  Dawson  has  sprung 
up  like  magic,  and  is  now  a  place  of 
probably  7,000  inhabitants.  It  has 
broad  wooden  sidewalks,  well-graded 
streets,  an  excellent  system  of  drains 
and  ditches,  electric  lights,  telephone 
system,  telegraph  service  south  and 
north,  and  many  fine  buildings,  two  of 
them  solid  brick,  and  a  great  number 
of  warehouses 
The  town-plot  proper  of  Dawson 
was  what  is  technically  called  a  "nigger-head  muskeg,"  that 
is  a  stretch  of  soft  black  muck  strewn  with  little  bristly  round 
hillocks  of  turf,  over  which  a  man  may  walk  at  night  as  freely 
as  a  drunken  man  walks  a  tight  rope.  It  was  formerly 
sprinkled  with  bushes,  and  along  the  river  front  grew  a  fringe 
of  spruce  trees.  The  town  plot  is  about  10  feet  above  the 
level  of  the  river  at  low  water.  It  is  about  a  mile  long,  by 
over  a  quarter  of  a  mile  in  width.  It  is  boiinded  on  the  north 
and  east  by  steeply  sloping  mountain  and  hillsides,  on  the 
west  bj'  the  Yukon  river,  and  on  the  south  by  the  Klonkike 
river,  which  comes  into  the  Yukon  at  right  angles  from  the 
east,  from  the  Rocky  Mountains  over  100  miles  away.  At  the 
lower  or  northern  end  of  the  city  plot,  a  great  landslide  came 
down  the  mountain,  and  is  said  to  have  buried  a  small  tribe 
of  interesting  aborigines.  Over  their  reputed  grave  it  piled  up 
small  loose  rock  and  gravel  in  high  mounds  and  terraces,  and 
thus  made  an  ideal  plot'  for  dry -cellared  private  residencesi 
where  the  wives  and  families  of  Dawson  citizens  may  look 
down  on  the  Y'ukon  river  flowing  from  50  to  100  feet  below 
their  piazza. 

In  the  rest  of  the  city  the  foundations  of  buildings 
are  laid  in  trenches  six  feet  deep,  chopped  down  into  the 
eternally  frozen  black  muck.  Smaller  dwellings  have  their 
foundations  on  the  frozen  soil,  below  the  upper  covering  of 
moss.  When  this  covering  of  moss  is  removed  the  sun  in 
Spring  and  Summer  thaws  a  considerable  distance  into  the 
soil,  and  thus  gardens  are  formed  where  wanted,  although  the 
flats  of  the  river  beds  and  the  warm  hillsides  are  the  favorite 
places.  The  climate  is  so  dry  that  gardens  have  to  be  watered 
or  irrigated.    This  can  be  done  artificially. 

In  the  gold  rush  of  1898  Dawson  became  a  canvas  citj', 
and  the  white  tents  gleamed  all  over  the  flats  and  up  the  hill- 
side. In  Autumn  everyone  who  could  built  a  cabin.  As  it  was 
impossible  to  obtain  a  satisfactory  title  to  lots  in  much  of  the 
plot,  and  lots  down  on  the  flats  were  held  at  very  high  figures, 
the  cabin  builders  had  to  take  to  the  hillside,  and  over  its  top, 
and  up  the  valley  of  the  Klondike.  Ornate  highly  decorated 
cabins,  plain,  common-place  cabins,  and  delapidated,  unsightly 
cabins  or  "  shacks  "  fresco  the  whole  upper  landscape.  They 
perch  in  all  sorts  of  crannies  and  nooks,  hanging  by  their  eye- 
brows on  the  steep  incline;  they  nestle  at  the  foot    of  rocky 


cliffs,  where  masses  of  overhanging  rock  appear  ready  to  wipe 
them  out  of  existence;  they  sprinkle  the  narrow  flats  of  the 
Klondike,  and  form  an  almost  solid  three-deep  fringe  along  its 
banks  for  miles,  wherever  the  banks  permit  of  it. 

It  is  hard  to  satisfy  some  men,  but  if  I  had  the  laying  out 
of  Dawson  town-plot  and  its  environments,  I  would  have 
raised  the  whole  flat  10  feet  higher,  removed  the  mountain  to 
the  southwest  and  placed  it  northwest,  where  it  would  not 
obscure  the  sun  two  hours  before  it  sets,  and  remove  a 
southern  range  of  hills  that  prevent  the  sun  from  shining  on 
the  city  for  six  weeks  in  December  and  January.  With  these 
trifling  changes,  Dawson's  situation  would  be  much  improved. 
On  the  west  side  of  the  city  the  banks  rise  so  steeph-  from  the 
water  that  a  cabin  can  hardly  get  foothold  anywhere,  until 
opposite  the  lower,  or  northern  end  of  the  city,  where  the  west- 
ern hill  slopes  gently  down  to  a  flat.  On  the  slope,  West 
Dawson,  a  suburb,  has  sprung  up.  It  is  reached  by  a  small 
steam  ferryboat  in  Summer  and  by  an  ice  trail  in  Winter. 

South  Dawson  is  that  portion  of  the  city  built  on  the 
Klondike  banks,  beginning  where  the  river  issues  from  the 
shadow  of  the  cliffs,  or  golden  gateway,  and  running  west  to 
where  the  Klondike  joins  the  Yukon.  It  is  about  a  quarter  of 
a  mile  long  and  is  separated  from  Dawson  proper  by  the 
Government  reserve.  It  is  a  rapidly-growing  district,  and  has 
(|uite  a  business  of  its  own  in  all  lines. 

On  the  Government  reserve  is  located  the  N.W.M.P.  bar- 
racks, prison,  police  warehouses  and  drill  square,  and  officers 
and  men's  quarters.  Around  or  near  these  are  clustered  the 
old  court  house,  the  foundations  for  the  new  one,  the  residence 
of  Government  telegraph  staff  and  architect,  the  Gold  Com- 
missioner's office,  the  residence  of  Judge  Craig,  and  police 
hospital.  The  Royal  wood  factor}-,  or  the  "  woodpile,"  in 
local  parlance,  is  located  back  of  the  barracks,  and  here  those 
who  fall  alive  into  the  hands  of  the  men  of  the  yellow  stripe, 
for  various   misdemeanours,  do  hard  labor,  sawing  Govern- 


Dawson— A  Pioneer  Hotel. 


THE  DRY  GOODS  REVIEW 


29 


ment  wood  instead  of  breaking  stone.  The  woodpile  is  a 
mighty  influence  for  morality  in  Dawson,  and  is  a  greater 
restrainer  than  potassium  bromide. 

On  the  northern  edge  ot  the  Goverment  reserve  is  located 
the  Good  Samaritan  Hospital,  founded  by  Dr.  Grant;  the 
Episcopal,  Presbj'terian  and  Methodist  churches,  and  Salva- 
tion Army  barracks;  also  two  of  the  schools,  and  the  kinder- 
garten school.  They  are  as  yet  all  log  buildings,  but  the 
Presbyterian  congregation  is  having  plans  drawn  for  a 
$12,000  church.  The  Yukon  council  is  preparing  to  erect  a 
$25,000  central  school  and  a  building  for  the  Yukon  museum. 
New  public  buildings  to  the  value  of  over  $150,000  were 
erected  last  year,  including  the  new  court  house,  the  adminis- 
tration building,  the  Gold  Commissioner's  office,  conmiis- 
sioner's  residence,  and  one  or  two  others.  The  new  post 
office,  completed  in  1900,  cost  the  very  reasonable  sum  in 
this  country  of  $4-3,000,  and  is  furnished  in  an  up-to-date 
style.  In  it  are  housed  the  Customs  officials,  with  an  attached 
examining  warehouse,  crown  timber  and  lands'  offices, 
registrar's  office  and  Government  telegraph  offices.  It  is  fur- 
nished with  brick  vaults,  and  it  heated  with  the  latest  hot-air 
appliances. 

The  city,  from  an  original  front  street  along  the  river,  has 


private  consumers,  and  78  32-candle  lamps  for  street  lighting. 
The  company  is  providing  electric  power  for  machinery  in  the 
city  and  on  the  creeks.  The  telephone  company  is  another 
well-managed  concern,  having  140  telephones  in  the  city  and 
26  scattered  along  the  creeks;  also  orders  in  for  many  more 
when  they  arrive  over  the  ice.  Capt.  Oleson,  an  Orkney  man, 
manages  both  of  these  prosperous  companies.  The  city  is 
supplied  with  the  purest  cold  water,  pumped  from  a  well  near 
the  confluence  of  the  two  rivers.  This  well  was  sunk  to  a  depth 
of  20  feet  at  a  venture,  and  struck  a  strata  of  sand  and  gravel 
free  from  frost.  The  water  is  pumped  to  the  surface,  and  is 
then  forced  through  a  system  of  iron  pipes  laid  along  the 
principal  streets.  It  is  kept  flowing  steadily,  and  this,  with  a 
little  artificial  heat,  has  kept  the  pipes  free  from  ice  all  during 
the  severe  winter,  although  the  pipes  are  only  laid  a  few 
inches  below  the  surface  of  the  ground  in  wooden  boxes. 
The  h3'drants  are  covered  with  small  houses  furnished  with 
stoves. 

In  the  matter  of  hotel  accommodation  Dawson  is  well 
supplied,  several  of  the  hostelries  being  modern  and  w^ell 
furnished.  The  city  swarms  with  restaurants,  as  only  a 
small  half  of  the  inhabitants  keep  house,  except  as  a  sleeping 
place.     The  price  of  standard  meals  remains  at  $1.      There  are 
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successively  occupied  Second  and  Third  aVenues,  as  well  as 
their  intersecting  streets.  Harper,  First,  Second  and  Third 
streets.  Fourth  avenue  is  not  wanted  for  business  purposes, 
and  Fifth  avenue  is  wanted  for  schools  and  residences.  The 
avenues  run  parallel  to  the  river  and  the  streets  from  it 
toward  the  hill.     Sixth  avenue  runs  along  the  base  of  the  hiil. 

There  is  a  body  of  about  275  N.W.M.P.  in  the  Yukon,  of 
which  125  are  in  the  upper,  or  White  Horse  division,  and  150 
in  the  middle  Yukon,  or  Dawson  division.  The  whole  force  in 
Yukon  is  commanded  by  Major  Z.  Wood,  with  headquarters 
at  Dawson.  A  large  proportion  of  the  force  is  scattered  along 
the  Yukon  river  in  detachments,  and  along  the  gold  creeks. 
There  are  usually  about  60  men  available  for  service  in  Daw- 
son between  the  downtown  station  and  headquarters.  The 
admirable  system  and  conduct  of  this  force  is  a  matter  of  the 
greatest  pride  to  Canadians,  and  it  is  due  to  them  that  the 
law  is  so  rigorously  enforced  against  crime,  so  that  life  and 
property  are  as  safe  in  this  city  as  in  any  other  in  Canada.  It 
is  a  wonderful  contrast  to  the  condition  of  mining  towns  in 
the  United  States. 

The  Dawson  Electric  Light  and  Power  Company  is  grow- 
ing to  be  a  large  concern  under  good  management.  It 
furnishes  3,000  16-candle  lamps  and  300  32-candle  lamps  for 


some  places  where  cheap  meals  may  be  had  for  75  and  50c. 
Meats  of  all  domestic  kinds  and  poultry  remain  high,  ranging 
from  40c.  to  $1  per  lb.  It  would  be  still  high  if  it  were  not 
for  the  immense  quantities  of  cariboo  and  moose  brought 
down  the  Klondike  from  the  foothills  of  the  Rockies.  This  is 
sold  at  from  25  to  35c.  per  lb.  Eggs  are  $1  per  dozen.  Flour 
averages  $5  per  50-lb.  sack.  Prices  are  very  variable,  and  the 
least  sign  of  scarcity  sends  the  price  of  an  article  up,  as  for 
instance,  flour  went  up  this  Spring  to  $7  per  sack,  owing  to 
a  supposed  shortage.  Fresh  vegetables  are  always  dear,  but 
an  increasing  quantity  of  them  are  being  grown  this  year. 
The  great  bulk  is  imported,  and  is  kept  in  warm  storage  dur- 
ing the  Winter. 

Furnished  rooms  rent  from  $50  to  $35  per  month.  There 
is  a  lack  of  privacy  in  all  the  hotels,  owing  to  the  thin  parti- 
tions. The  price  of  lumber,  ranging  about  $100  per  1,000  ft., 
is  responsible  for  this.  Many  rent  cabins  to  sleep  in,  and  get 
their  meals  at  the  restaurants.  Spruce  logs  for  cordwood 
sell  at  $15  per  cord  in  eight-foot  lengths,  and  it  costs  about 
$4  to  have  it  cut  up  into  stove  lengths.  Local  coal  is  coming 
into  use  rapidly,  and  retails  for  $30  per  ton. 

The  banking  interests  are  in  the  hands  of  two  strong 
Canadian  concerns,  branches  of  the  Canadian  Bank  of  Com- 
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merce  and  the  Bank  of  British  North  America.  The  latter  has 
a  modern  building  equipped  with  fireproof  vaults,  etc.;  the 
former  is  engaged  in  the  work  of  erecting  one  for  its  use.  These 
banlis  have  sometimes  as  much  as  a  couple  of  million  dollars' 
worth  of  gold  dust  lying  in  their  vaults.  They  are  guarded  at 
night  bv  detachments  of  N  W.M.P.  inside  the  building.  In  a 
country  where  such  an  enormous  amount  of  machinery  is  used, 
valued  at  between  $2,000,000  and  $3,000,000,  machine  shops 
will  naturally  flourish,  and  there  are  four  of  them  equipped  with 
large  modern  machinery,  and  a  foundry.  A  dozen  steamers 
lie  up  at  Dawson,  and  furnish  much  repairing.  The  innumer- 
able steam-thawing  plants  on  the  creeks  furnish  more. 

Three  or  four  big  sawmills  supply  the  demand  for  lumber, 
plain  and  dressed,  and  to  see  the  succession  of  long  rafts  of 
sawlogs  that  arrive  at  Dawson  during  the  season  gives  one 
the  assurance  that  there  is  much  good  timber  on  the  Upper 
Yukon  and  its  tributaries.  All  the  timber  in  the  country 
should,  as  far  as  possible,  be  reserved  for  lumber  alone.  The 
city  is  well  supplied  with  newspapers.  There  are  the  two 
afternoon  papers.  The  Klondike  Nugget,  and  The  News,  The 
Morning  Journal  and  The  Weekly  Yukon  Sun;  also  a  couple 
of  mining  journals,  The  Yukon  Mining  Journal  and  The 
Record.  The  former  is  an  excellent 
illustrated  monthly  journal  devoted 
to  Yukon  interests  alone.  Tne  Sun 
and  Journal  are  Canadian.  The 
Nugget,  Canadian-American,  and 
The  News,  purelj' American,  devoted 
to  the  interests  of  Alaska,  where  it 
should  have  been  located. 

The  aggregate  amount  of  goods 
landed  at  the  extensive  system  of 
well-built  wharves  fronting  the  city, 
or  from  scows  at  the  bar,  runs  up 
close  to  ten  million  dollars  ($10,- 
000,000)  per  year,  of  which  half 
comes  from  Canadian  cities,  the  re- 
mainder from  across  the  line.  Some 
12,000  tons  come  by  way  of  Be- 
hring  Sea  and  up  the  Yukon.  The 
same  quantity  comes  over  the  Pass 
and  down  the  river  by  steamer. 
Scows  bring  about  5,000  tons  more. 
The  total  tonnage  landed  in  Daw- 
son last  year  was  30,000  tons. 

To  handle  this  bulk  of  goods 
some  20  small,  medium  and  large 
stern  -  wheel    steamers    connect    at 

Whitehorse  with  the  White  Pass  and  Yukon  Railway,  running 
inland  from  the  Lynn  Canal  110  miles,  and  run  to  Dawson, 
450  miles  oy  the  Upper  Yukon  and  Lake  La  Berge.  Passen- 
gers and  tourists  get  first-class  accommodation.  The  travel 
for  various  reasons  is  large  during  the  Summer ;  the  first  and 
last  boats  are  always  crowded.  On  the  Lower  Yukon  run, 
another  20  steamers  of  the  largest  class,  some  of  them,  rival- 
ling the  big  Mississippi  ones,  ply  between  St.  Michael,  at  the 
mouth  of  the  river,  and  Dawson.  They  have  to  bring  their 
load  over  1,200  miles  againet  a  stifif  current,  in  a  shallow  and 
shifting  channel  or  channels. 

The  number  and  extent  of  the  warehouses  in  Dawson  is  a 
marvel  to  a  new-comer.  They  number  about  50,  all  built  of 
corrugated  iron,  and  will  store  about  50,000  tons  of  goods,  or, 
say,  the  freight  of  5,000  ordinary  freight  cars.  One  company. 
The  Alaska  Exploration  Company,  have  seven,  with  a  capa- 
city of  10,000  tons.  There  is  a  row  of  warehouses  on  the 
■wharves,  another  row  on  the  opposite  side  of  First  avenue, 
and  blocks  of  them  or  single  ones  elsewhere  through  the  city. 
Every  care  is  taken  to  protect  tliem  from  fire,  and  so  far  they 
have  escaped  the  destructive  conflagrations  of  earlier  years. 
The  destruction  of  one  or  more  of  them  might  mean  a  serious 
shortage  of  provisions  for  the  rest  of  the   Winter.    There  are 


several  warm  storage  buildings,   one  of  them  solid  brick.     In 
these  are  kept  the  perishables  and  vegetables. 

The  trade  of  the  city  and  Klondike  is  largely  in  the  hands 
of  eight  big  trading  companies.  They  are,  McLellan,  McFeely 
&  Co.,  hardware,  of  Vancouver,  who,  I  am  informed,  did  the 
largest  business  ol  any  firm  in  Yukon  last  season ;  The  Alaska 
Exploration  Co.,  London  and  San  Francisco,  whose  palatial 
Dawson  branch  netted  a  profit  of  $187,000  last  season  ;  The 
Trading  and  Exploration  Co.,  of  London;  The  North-Ameri- 
can Trading  and  Transportation  Co.,  of  Chicago;  The  Alaska 
Commercial  Co.,  of  San  Francisco;  The  Seattle-Yukon  Trad- 
ing Co.,  of  Seattle;  The  Ladue  Co.,  and  The  Ames  Mercantile 
Co.,  of  American  cities.  These  companies  in  the  Autumn  carry 
enormous  stocks  to  last  about  nine  months,  or  until  the  open- 
ing of  navigation  at  the  end  of  May.  Many  smaller  Canadian 
firms  are  working  up  a  good  trade  in  the  respective  lines  of 
dry  goods  and  groceries,  and,  as  elsewhere,  the  trade  of  the 
country  will  pass  gradually  into  Canadian  hands  and  into 
Canadian  channels,  if  a  sustained  effort  is  made  with  that  end 
in  view  by  outside  manufacturers  and  merchants.  Of  all  the  big 
companies  here.  The  Alaska  Exploration  Company  deserves 
most   credit,  not   only  for  its  very   handsome  stores,  but  for 


Dawson— First  Mail  to  Arrive  Prom  St.  Micliaels,  July  6,  1900.    It  Consisted 
of  Over   loo    Sacks. 


developing  coal  and  quartz  mines.  With  that  end  in  view  the 
company  is  having  a  diamond  drill  shipped  to  Dawson,  to 
further  test  the  quartz  ledges  in  which  it  is  interested ;  also 
the  great  conglomerate  gold-bearing  reefs.  The  N.  A.  T.  &  T. 
Co.  have  developed  a  coal  mine  a  short  distance  below  Daw- 
son, and  have  placed  hundreds  of  tons  of  coal  on  the  market 
this  Winter. 

The  placer  goldfields  within  an  area  of  50  miles  southeast 
of  the  city  produced  on  an  average  $20,000,000  worth  of  gold 
per  year  for  several  years  past,  and  the  output  is  likely  to 
be  increased  this  3'ear.  There  appears  to  be  enough  alluvial 
earth  in  sight  to  last  for  10  years,  and  the  field  is  broadening. 
We  appear  also  to  be  on  the  eve  of  great  quartz  development. 

Our  friends  from  the  United  States  pour  in  fast  enough,  and 
usually  do  well  both  at  mining  and  commercial  ventures.  A 
man  coming  here  to  succeed  should  especially  eschew  wine, 
women  and  gambling;  they  are  the  vices  of  a  mining  camp  or 
city.  I  hope  to  see  the  trade  not  only  of  Dawson  but  of  all 
Yukon  in  the  hands  of  Canadians  before  many  years  pass,  and 
Canada  will  then  be  getting  more  value  from  its  most  northerly 
inhabited  territory.  I  am  satisfied  as  to  the  future.  Letters 
should  be  addressed  to  Dawson,  Yukon,  Canada,  not  to 
"Dawson,  Alaska." 
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London  Ways  in  the  Shops. 

For  The  Dry  Goods  Review. 

ANY  little  ins  and  outs  of  fashionable 
shops  and  shopping  in  London  are 
interesting  to  Canadian  merchants 
from  being  in  so  many  things  so  unlike 
their  own  business.  And  the  difficulties 
the  London  merchant  has  with  many 
of  his  best  customers,  as  well  as  the 
secret  methods  (known  only  behind  the 
counter)  he  is  forced  to  employ  with 
other  customers  who  order  much  but 
pay  for  little,  are  instructive.  A  know- 
ledge of  these  may  be  of  importance  for 
our  own  business  men,  who  are  some- 
times placed  in  similar  circumstances. 

THE  THIEF   AND  THE   KLEPTOMANIAC. 

"Shoplifting  "  is  one  of  the  evils  of  the  fashionable  London 
trade  that  is  carried  on  to  a  very  great  extent — much  more 
than  those  not  in  the  business  are  aware  of  A  case  is  men- 
tioned where  a  woman  took  seven  sable  ties  from  a  fur  depart- 
ment.    The  floorwalker    saw   her  and   waited   until  she   was 


Some  London  dressmakers  are  said  to  dress  pretty  women 
free,  on  condition  that  they  tell  their  friends  where  the  dresses 
were  made,  and  thus  advertise  them. 

TREATMENT   OF   EMPLOYES. 

The  rules  regarding  employes  in  some  of  the  large  dry 
goods  establishments  are  very  strict,  and  a  fine  of  from  six 
cents  up  to  a  dollar  is  imposed  for  any  infraction.  Persons 
entering  the  employ  of  these  houses  are  required  to  read  the 
rules  and  give  notice  if  they  do  not  intend  to  abide  by  them. 
To  go  over  all  the  rules  would  take  a  great  deal  of  time  and 
space,  for  there  are  frequently  over  100  of  them.  An  idea  of 
them  can  be  obtained  from  a  few  :  Assistants  must  use  the 
word  "Sir"  when  addressing  members  of  the  firm  ;  they  must 
not  talk  loud,  attend  to  their  toilet,  pare  their  nails  or  read 
letters  in  a  prominent  place  in  the  store  ;  those  appointed  for 
dusting  must  sleep  in  on  Sunday  nights;  they  must  not  go  to 
dinner  on  Saturday  out  of  their  turn ;  if  found  in  the  dining- 
room  without  a  docket  signed  by  a  member  of  the  firm  or  a 
floorwalker,  they  are  fined;  all  lines  must  be  dressed  by  10 
o'clock,  and  no  one  is  allowed  to  commence  to  undress  any 
window  until  a  quarter  of  an  hour  before  closing  (for  this  the 
smallest  fine)  ;  no  goods  shall  be  sold  on  condition  of  exchange 
without  the  consent  of  the  buyer  ;  assistants  waiting  on  cus- 
tomers at  their  residence  must  first  put  in  a  docket  signed  by 
one  of  the  firm  or  the  head  floorwalker  ;  assistants  must 
always  ask  to  be  allowed  to  send  a  parcel,  but  not  to  press 
when  the  article  is  light  and  small;  no  paper,  string,  shopbags, 
boxes  or  any  other  article  must  be  taken  out  of  the  establish- 


Regent  Street— The  Centre  of  the  Fashionable  Shopping  District  in  London. 


outside  the  store  when  he  had  her  arrested.  The  woman  wore 
a  cloak,  and  had  hooks  on  her  dress ;  and  every  time  the  clerk 
turned  his  back  she  fastened  a  piece  of  fur  to  one  of  the  hooks. 
Many  of  the  large  establishments  keep  a  regular  detective 
on  duty  all  the  time.  Others,  to  avoid  anything  of  this  kind 
as  much  as  possible,  have  the  counting-rooms  placed  in  such  a 
position  that  the  clerks  there  can  keep  watch  all  over  the  store. 
A  jeweller  had  among  his  customers  a  well-known  society 
woman,  who  suffered  greatly  from  "kleptomania."  Being 
one  of  his  best  customers,  he  did  not  like  to  say  anything 
about  it.  So  he  evolved  the  clever  idea  of  charging  every- 
thing she  stole  on  her  next  bill,  which  her  husband  alwaj^s 
paid.    This  worked  well. 

London  merchants  dislike  very  much  to  change  an  article 
that  has  been  purchased.  It  is  said  that  the  customer  who 
has  a  large  unpaid  account  at  a  store  can  get  articles  changed 
much  easier  than  can  the  cash-down  customer.  People  who 
pay  cash  are  treated  with  less  consideration  than  the  others- 
Many  fashionable  ladies  sell  their  clothes  after  wearing 
them  once  or  twice,  and  the  stores  which  buy  them  are  patron- 
ized by  other  ladies  in  just  as  high  circles,  but  with  limited 
purses.  Buying  and  selling  dresses  through  the  advertising 
columns  of  ladies'  papers  is  also  a  common  practice. 


ment  unless  a  signed  permit  is  obtained  trom  one  of  the  firm 
or  the  head  shopwalker  (this  has  the  largest  fine,  $1.25)  ;  no 
salary  is  given  to  an3'  assistant  away  through  illness  unless 
a  doctor's  certificate  is  procured,  and  only  half  salary  is  given 
to  those  away  from  one  day  to  three  days.  After  this  length  of 
time  the  firm  reserve  to  themselves  the  right  to  fix  the  amount 
of  salary. 

A   FASHIONABLE   WOMAN'S   DRESS. 

Some  of  London's  fashionable  ladies  spend  between  $10,- 
000  and  $15,000  a  year  on  their  clothes,  and  others  about 
$1,500.  Between  $350  and  $400  are  often  spent  on  a  dinner 
dress  and  $1,500  or  $2,000  on  a  court  gown.  On  the  other 
hand,  it  is  said  that  one  well-known  countess' entire  wardrobe 
is  worth  not  much  more  than  $500  (not  including  furs  and 
valuable  family  lace). 

With  such  a  diffierence  in  the  cost  of  dress  among  women 
of  the  same  "set,"  it  is  hardly  possible  to  state  clearly  how 
much  the  London  woman  of  fashion  spends  in  this  way,  as 
might  easily  be  done  in  regard  to  men's  clothing.  However,  a 
woman  writing  on  the  subject  in  one  of  the  English  magazines 
says  that  $2,500  or  $3,000  per  year  should  be  a  fairly  good 
allowance  for  a  fashionable  lady,  that  out  of  it  $1,250  or 
$1,500  should  be  enough  to  spend  on  dress. 
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SPRING  TRADE: 

HOW  TO  MAKE  THE  BEST  OF  IT. 

Pointers  for  Live   Men  on   Buying,  Handling,  and 
Pushing  Sales. 


Written  specially  for  The  Dry  Goore;  Review. 

S^O\Y  can  I  make  the  best  of  the 
"^ "  Spring  trade?  When  and  what 
shall  I  buy?  What  methods 
shall  I  employ  to  further  the 
sales  of  each  line  of  goods  ? 
These  are  some  of  the  questions 
that  every  wideawake  dry 
goods  merchant  will  in  a  few 
weeks  be  asking  himself.  A 
decision  arrived  at  beforehand 
on  these  and  other  points  will 
prove  of  great  value,  if  acted 
upon  in  an  energetic,  businesslike  way. 

The  general  question,  how  to  make  the  best  of  the  trade, 
can  best  be  answered  by  answering  the  smaller  points,  which 
all  come  under  that  heading.  When  to  buy  goods,  of  course, 
is  largely  dependent  upon  the  locality,  the  class  of  trade,  the 
customs  of  the  locality,  etc.,  but,  as  a  general  rule,  the  leading 
merchants  throughout  the  country,  those  who  are  ac- 
knowledged to  be  among  its  best  business  men,  show  a  com- 
mon inclination  to  buy  at  a  certain  time  in  the  season,  usually 
after  the  others  have  placed  in  their  complete  stock. 

When  the  Spring  retail  millinery  openings  take  place,  dry 
goods  stores  that  carry  a  line  of  millinery  hold  "openings  "  in 
their  general  stock  of  dry  goods  as  well  as  in  the  hat  depart- 
ment, and  for  this  cause  the  wholesale  dry  goods  houses  used 
to  do  a  very  large  business  when  the  buyers  were  in  town 
after  millinerj-.  But  now  this  rush  for  Spring  millinery  affects 
the  drv  goods  houses  much  less  than  formerly,  and  there  is  an 
annual  decrease  in  the  amount  of  business  of  this  kind  done. 

I  WAS  speaking  to  a  wholesale  drygoodsman  on  this  sub- 
ject, and  he  did  not  think  that  things  would  ever  come 
back  to  their  former  state.  "  Why,"  he  said,  "  there  are  many 
merchants  in  the  country  who  won't  come  into  the  city  at  all 
when  the  wholesale  millinery  openings  are  on.  They  send 
their  milliners  for  the  hats  and  trimmings,  and  then,  about 
two  or  three  weeks  afterward,  they,  themselves,  follow  to  bu3' 
the  general  dry  goods." 

About  two  weeks  before  Easter,  whicli  in  1902  comes  on 
March  30  (Easter  SundajOi  the  retail  millinery  opening,  as  a 
rule,  take  place,  and  merchants  who  desire  to  make  an  extra 
display  of  dry  goods  must  also  buy  before  that  date.  But  it 
is  a  poor  plan  to  place  the  entire  stock  on  show  if  the  weather 
is  not  fine  and  likely  to  remain  so  for  some  time.  There  is 
little  to  be  done  in  cold,  wet  weather  in  dress  goods  for  Spring, 
and  when  once  they  have  been  displayed,  the  same  effect  can- 
not be  again  obtained,  and  the  dealer  has  nothing  entirely 
new  to  greet  the  warm-weather  buyers  with. 

SO  it  is  very  necessary  to  push  only  those  goods  that  will 
sell,  weather  or  no  weather.  To  push  dress  goods  before 
Easter,  along  with  millinery,  is  dangerous.  It  is  often  the 
experience  of  a  merchant,  after  he  has  exhibited  and  advertised 
his  Spring  dry  goods  during  a  week  of  fine  weather,  to  have 
the  barometer  act  nasty  and  bring  him  nothing  but  wind  and 
sleet  in  which  to  sell.  Gloves  sell  in  all  kinds  of  weather  and 
an  extra  displaj'  should  be  made  of  them  along  with  the 
millinery. 


The  Spring  trade  may  be  said  to  begin  with  the  January 
whitewear  sales.  It  is  thought  by  many  merchants  that 
there  will  be  few  of  these  sales  this  coming  Winter.  The  cus- 
tom is  dropping  off  in  the  United  States,  and  the  larger  stores 
here  have  in  many  cases  signified  their  intention  of  giving  it 
up.  And  few  retailers  will  regret  it.  A  Toronto  dealer  said 
to  me  the  other  day  :  "It  can't  be  stopped  too  soon  to  suit 
me.  I  am  forced  to  hold  a  whitewear  sale  every  January  just 
because  everybody  else  does.  But  it  keeps  your  heavy  goods 
in  the  background.  Now,  I  find  that  there  are  more  heavj' 
stuffs  sold  in  January,  February  and  March,  than  in  Novem- 
ber and  December.  People  buy  medium-weight  underwear 
right  up  to  the  first  of  the  year.  So  that  in  January,  while 
we  might  be  getting  into  the  heavy  goods  trade,  we  must 
bring  out  the  whitewear,  and,  in  a  wa3',  break  up  the  season. 
We  lose  bA'  it  much  of  the  Januarj*  trade  in  heavy  goods,  and 
the  whitewear  itself  would  sell  better  later  in  the  season." 


AFTER  the  whitewear  sale  is  over  there  is  a  lull  in  the  trade 
in  all  Spring  goods  until  about  the  middle  of  March,  sup- 
posing the  season  to  be  an  average  one. 

During  the  Winter  months,  from  January  until  the  Spring 
trade  has  been  well  broken  into,  it  is  a  good  plan  to  advertise 
Spring  sales  every  now  and  then.  At  least,  if  the  goods  don't 
sell  at  the  time,  there  is  that  much  gained  that  people  know 
where  to  go  when  they  want  the  goods.  One  of  the  brightest 
retailers  I  know  told  me  that  he  always  put  out  his  mosquito 
netting  in  April,  though  it  does  not  commence  to  sell  until  well 
on  in  May ;  cardigan  jackets  he  displayed  early  in  September, 
and  other  staples  were  shown  equally  earlj'.  This  was  merely 
a  plan  to  serve  some  future  time  When  the  goods  were  really 
required  the  public  would  know  where  to  get  them. 

"  One  of  the  biggest  mistakes  many  merchants  make," 
said  an  experienced  retailer,  "is  to  'load  up'  on  Spring  goods. 
It  is  not  done  now  as  much  as  formerly,  but  still  it  is  done  a 
good  deal.  If  you  buy  j'our  Spring  goods  about  the  first  of 
December  you  get  the  advantage  of  April  dating,  and  you  can 
not  only  sell  the  goods  and  have  your  profit  before  it  is 
necessary  to  pay  for  them,  but  you  also  have  found  out  what 
3'ou  can  sell  and  what  you  can't.  That  is,  when  buying  in 
small  quantities.  The  merchant  doing  business  like  that  can 
feel  his  way  along  and  runs  no  risk  of  having  a  big  stock  left 
over.  It's  all  right  to  buy  a  sorting  stock,  but  I  think  you'll 
find  that  the  opinion  of  every  good  buyer  is  that  loading  up 
on  Spring  goods  is  a  verj'  unwise  practice.  By  loading  up,  I 
mean  bu^-ing  a  hundred  dozen  when  you  need  only  ten." 


AS  to  pushing  the  sale  of  Spring  goods,  much  depends  on  the 
locality.     Cit}'  dealers  employ  methods  that  would  not 
be  at  all  effective  in  the  country,  and  vice  versa. 

A  big  out-of-town  dealer  to  whom  I  spoke  put  great  faith 
in  the  use  of  dodgers  to  advertise  his  Spring  stock.  "I  get 
them  out  once  a  week,"  he  said,  "advertising  special  lines,  and 
for  the  Spring  trade  particular  attention  is  paid  to  them. 
They  must  be  well-worded  and  not  too  poorly  printed.  Put 
on  the  prices;  give  a  brief  but  clear  description  of  the  goods  so 
that  people  will  know  just  what  they  are  like,  and  you  have  a 
form  of  advertisement  that,  in  my  opinion,  can't  be  beaten. 
Misleading  advertisements  do  a  lot  of  harm.  Even  if  all  the 
statements  and  claims  be  quite  true,  it  is  well  to  be  very  care- 
ful that  no  meaning  but  the  right  one  can  be  taken  out  of 
them.  For  instance,  a  man  I  knew  recently  advertised  a  lot 
of  $3  ladies'  shoes  for  $1.  But  when  people  called  they  found 
the  shoes  were  all  of  one  size,  and  very  many  went  away  dis- 
appointed. Some  bought  the  shoes,  and  others  were  sold  $1 
shoes  for  $1.50  bj'  a  clerk  who  thought  he  was  working  in  his 
employer's  best  interests.  Now,  that  sale  did  that  merchant 
harm,  though  his  advertisement  was  truthful  throughout." 
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Wishing  you  a  very  Happy 
and  Prosperous  New  Year. 
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BROPHY,  CAINS  &  CO. 
MONTREAL 
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We  will  talk  to  you  in  this  advertisement 
just  as  if  you  were  present  with  us  and  we 
were  showing  you  our  Samples.  We  believe 
our  qualities  and  styles  to  be  right- we  know 
our  prices  are.  The  goods  will  speak  for 
themselves. 


Having  enlarged  our  Canadian  Staple  Department,  we  puipose  increasing  our  busi- 
ness in  that  department  to  DOUBLE  what  we  have  done  in  the  past,  and  ask  your  help 
thereto.  Our  friends  in  the  trade  have  asked  us  to  bring  out  larger  ranges  of  imported 
Galateas,  Apron  and  Nuns  Ginghams,  all  indigo  colors  ;  Plain  Dowlas,  plain  woven 
borders,  plain  embroidery  borders,  and  Fancy  Check  Linen  Apron  Dowlas,  This  we  have 
done,  and  they  will  be  found  of  exceptionally  good  value. 

In  addition  to  our  regular  ranges  of  English,  American  and  Domestic  Linings,  we  have 
Black  and  Colored  Soiette,  Black  and  Colored  Richesse  Taffetta^  Black  "Windsor"''' 
Taffetta,  A  NEW  LINE.  Black  Satana^  our  M140,  to  retail  at  50  cents  per  yard,  the 
best  paying  and  best  value  Lining  in  the  Trade. 

We  ask  your  special  attention  to  our  Black  Satana,  W.M.40,  to  retail  at  20  cents  per 
yard;  Black  Duchesse  Satin,  Nos.  M70,  M80,  M90  and  M95  :  also  Black  and  6o  SHADES 
Colored  Duchesse  Satin,  the  finest  finished  Mercerized  goods  we  have  ever  shown. 

We  have  got  back  to  old  prices  for  our  Standard  Nos.  of  French  Canvas,  in  Brown. 
Black,  Slate  and  White. 

Confirming  our  November  advt.  re  Linens,  we  have  increased  our  range  all  through — it 
will  repay  you  to  give  them  close  attention.  Order  our  ALL  LINEN  Plain  and  Fancy 
Suitings,  Leno  Stripe  Batiste  Linen,  Union  Linen  Batiste. 

Silk   and   Linen   Batiste   with   Hemstitched  Embroidered  Insertion   to   match. 

20  to  40-inch  fine  White  Embroidery  Linen. 

Fine  Linen  and  Sheer  Lawns  for  Fancy  Work  and  Handkerchiefs. 

We  now  have  the  largest,  best  and  most  complete  range  we  have  ever  shown  in  English. 
American  and  Domestic  Draperies,  Art  Sateens,  Crepe  and  Duplex  Cretonnes,  Plain 
and  Fancy  Art  Denims. 


BROPHY,  CAINS  &f  CO., 

MONTREAL 
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WHAT  ABOUT  DRESS  GOODS,  SILKS,  ETC.  ? 

It  is  harder  to  buy  these  when  the  demand  is  largely  for  plain  goods  only. 

Our  selection  includes    various  ranges   in    Plain,   Bright    Lustrous  and    8oft    (clinging 
Materials.      These  are  the  newest — the  very  latest  productions. 

We  Also  Have 

Fine  Faced   Sateens,  Poplins^   Venetians,  Amazons^  and  Ladies*   Box 
Clotlis  in  all  the  ISew  Stiades  of  FawnSf  Greysy  Browns^  Blues  and  Blacii, 

Blacli  and  Colored  Union^    Wool,   Sylkess^   Silk   Warp    Royalettes, 

HenriettaSf   Melrose   and    Almas,     We  are  not  asking  any  advance  in  the  price  of 
these  goods. 

We  have   Novelties  in  Grenadines,  Crepolines,  Crepinette,  Eoliennes  and 
Voile-Canvas  transparencies, 

French  Printed  Mousseline  Laine  et  Sole, 
French  Printed  Berege  et  Sole. 

These  two  lines  are  absolutely  confined  to  us  both  in  material  and  pattern  for 
Spring  1902.  They  are  the  finest  printed  eflects  that  will  be  shown  this  season,  and 
our  prices  will  enable  you  to  get  a  handsome  profit. 

Printed  Leno  Stripe  Blousings, 

Printed  Silk  Stripe  Raye  Blousings. 

French  Printed  Lace  Stripe  Mousseline. 

French  Printed  Fine  Wool  de  Laine. 

45  shades  in  Plain  and  Silk-Embroidered  French  Opera  Flannels. 

IN  SILKS 

Q:.^e„"AranXr,  f^laek  Coronation  Silk. 

This  is  the  best  material,   at  the  price,  ever  put  upon  the  market.  It  is  British  manufac- 
ture, and  stamped  "Coronation  Silk"  on  every  five  yards. 

We    Have 

Black  and  Colored  Pongees,       Black  and  Colored  Tamoline, 
Black  and  Colored  Japs,  Black  and  Colored  Silk  Taffettas, 

Black  and  Colored  Satins, 
Black  Surah,  Black  Merv,  Black  Tricotine,  Black  Gros  Grain, 

Black  Peau  de  Sole. 

Costume  Silks  and  Fancy  Blousing  Silks,  to  retail  from  20c.  to  $4.00  per  yard. 

BROPHY,  CAINS  &  CO.,  MONTREAL. 


All 
in  20  to  24  yard 
ends 
One  piece  in 
box. 


36  THE  DRY  GOODS  REVIEW 

Muslins  Will  be  in  Good  Demand. 

We  advise  you  to  buy  your  Muslins  now. 

Place  your  order  with  us  for  the  following  lines  : 

White  Swiss  Dress  Muslins.  > 

White  and  Fast  Black  French  Swiss  Muslin. 

White  and  Fast  Black  Fine  French  Organdie. 

White  and  Fast  Black  India  Linon. 

White  Persian  Lawns. 

White,  Black  and  Colored  Imitation  Sole. 

White,  Black  and  Colored  Irish  Dimity. 

White  Swiss  Pin  Spot  Muslins  in  24  yard  ends. 

White  Satin  Check  Muslins. 

White,  Black  and  Figured  Dress  Muslins,  Organdies,  Lawns,  etc. 

White  and  Fast  Black,  Stripes,  Spot,  Lace,  Tucked,  and  Oriental  All-Over  Muslins. 

White  and  Fast  Black  All-Over  Tuckings,  20  yard  ends,  each  piece  boxed. 

White  Tucked,  40-inch  Apron  Lawns  in  20  yard  ends. 

It  would  take  pages  of  The  Review  to  give  details  of  our  Laces,  Embroideries, 
Handkerchiefs  and  Ribbons. 

HOSIERY,   GLOVES  and  UNDERWEAR. 

Our  Hosiery  department  was  never  so  complete  as  now. 

Children's  Cashmere  Hose  in  Black,  Cream,  Tan  and  Fancy  Colors. 

Misses*  and  Women's  Canadian  and  German  (Hermsdorf  Dye),  Cotton  Hose,  Plain  and 
Ribbed,  in  Black,  White,  Tan,  Scarlet  and  Embroidered. 

Misses*  and  Women's  Hermsdorf  Black  Hose,  with  Scarlet  and  Black  Wool  Feet. 

Misses'  and  Woman's  Cashmere  Hose,  Plain  and  Ribbed,  in  Black,  White,  Cream,  Tan, 
Scarlet  and  Embroidered. 

Boys'  Hose,  Treble  Spliced  and  Lock  Stitched  Knees,  from  4  to  10-incli,  to  retail  from 
15  to  75  cents  per  pair. 

Men's  Low-Grade  Cotton  Half-Hose,  Specials,  to  retail  from  5  to  25  cents  per  pair. 

Give  our  Nos.  404,  412  and  414  Men's  Cotton  Sox  your  careful  attention. 

Men's  Cashmere  Half-Hose,  Specials,  to  retail  from  20  to  25  cents,  our  Nos.  550,  558  and 
560.     For  better  qualities  see  our  Nos.  566,  572,  574. 

GLOVES  —The  unique  manner  in  which  our  Gloves  are  sampled  this  season  will  enable 
you  to  make  your  selection  very  quickly. 

UNDERWEAR — Many  of  our  friends  placed  their  orders  for  Ladies'  Underwear  with  us 
earlier  than  usual.     We  anticipate  large  repeats,  and  stock  will  be  kept  well  assorted. 

SPECIAL— CHOLERA   BELTS. 

2,000  Ribbed  Natural  Wool  Cholera  Belts,  to  be  had  only  from  us.  They  can  be  retailed 
at  less  than  one-half  what  the  material  cost  of  which  they  are  made.  Perfect  goods,  chemically 
protected  from  moths. 

Bro|>by9  Cain^  £>  Co. 

MONTREAL. 
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BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH   STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Asl<  for 

North  Star,  Crescent 
and  Pearl  Batting. 


QlSIERY 

REGISTERfD. 


The  finest  underwear  which  has  yet  been  manufactured. 

Children's  and  Women's  Hose, 
Vests  and  Dresses. 

Men's    Half-Hose    and    Shirts 
and  Pants. 


BE  WI8E  AND  WEAR  TflE^  ! 


Hine  Parker  &  Co., 


13=14  Milk  St.  and  24  Gresham  St., 

LONDON,  ENQ. 


Cbc  Draper   ^   ^ 
of  J1u$trdld$id, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN, 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is   presented  free  to  annual   subscribers. 


Publishing-  Offices  : 

Melbourne, 
Sydney, 

American  Offices  : 

New  York, 

British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  Chambers. 


Park  Row  Building. 


42  Cameron  St ,  E.G. 


S/>eciinen  Copies  free  on  application. 


THE  TIME   TO   INSURE   IS 


NOW 


While  you  are  WELL,   STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  Insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

Hon,  Sir  W.  P,  Howland,  K.C.M.G,,  C.B., 

PRESIDENT. 

W,  H.  Beatty,  Esq.,    W,  D.  Matthews,  Esq  , 

VICE-FRESIDE.NTS. 


\/y/.  C.  MACDONALD, 

ACTUARY. 


HEAD    OFFICE, 


J.    K. MACDONALD, 

MANAGING    DIRECTOR. 

TORONTO. 
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.FOR.. 


"^^^ 


t.-t 


FACTORY 


Spring 


trade. 


CLOVES  AND  NIITTEMS 

iii|0((A5irlS  AND  SHOE  PA(5 
rilA\^ELLirlC  BaC5 

LEATHEi)  Belts,  etc.,  ek. 


ESTABLISHED    18Q8. 

During  the  more  than  30  years  success  of  our  business,  we  have  always  been  at  the  front  in  all 
that  pertained  to  improvements  in  the  production  of  Gloves  and  /Wlttens.  We  have  brought  out  new  ideas. 
We  have  given  the  Trade  splendid  values— goods  which  have  possessed  style  given  satisfaction  and 
long  service. 

Our  r<>prescntatives  will  call  on  the  Trade  in  due  season.  Make  it  a  point  to  see  our  samples  before 
placing   your  orders.    We  guarantee  satisfaction,  and  the  maximum  in  value  at  the  minimum  of    cost. 


W.  n.  STOREY  a  SON, 


The  Glovers  of  Canada. 


^  ^  jt  ACTON,  ONT. 
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WYCIilFFE 


I  THE 


Pure  (Uool 
Underwear 

For  Ladies 
and  Gentlemen. 


WILL 

NOT 

SHRINK 


Greenwood  &  Moulds 


Hosiery  Manufacturers  -^^^-^LEICESTER 

and  at  59  Gresham  Street,  LONDON. 

REPRESENTATIVES    IN    CANADA: 

MESSRS.  PRIME  &  RANKIN  -  TORONTO. 


Hk'VVVVWWVVWVVVVVVVWV%<- 
amilton 

Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

a?  Front  Street  West,  TORONTO 


Wreyford  &  Co. 

Romain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

yULE  SELLING    AGENTS  F(JR 

DR.  JAEGER'S  SANITARY  WOOLEN  UNDERWEAR, 
FLEECE  SLIPPERS,  and  Other  Specialties. 

Dr.  Jaegers  is  still  the  "STANDARD  UNDERWEAR  of  the  WORLD." 

It   maintains   its   e.vcellence. 

Favorable  terms  quoted  to  the  trade  in  towns  unrepresented. 
The  "Gradient"  Cycle  and  Golf  Hose. 

The  New  Strap  Legging— Stohwasser's  License. 


Dominion  Agents  for  English   IVIanufacturers  : 

Young  &  Rochester 

Shirts  and  Shirtings  for   SPRING,  1902. 

Anderson's  Zephyrs,   French   Prints.  English 
Oxfords,  Net  Fabrics,  Etc. 

Finest  ranges  of  Flannel  Outing:  Suits  shown  in  Canada. 
NECKWEAR  FOR  CHRISTMAS  TRADE. 


Tress  &  Co. 


HIGH-GLASS 
MATS     and     OAF^S. 

Latest  Season  Shapes  Just  Received. 

SPECIAL  VALUES  IN  PALM  LEAF  AND  FINE  STRAWS. 

F"el-ts,     Silkcs      and      S-trav^s. 

If  not  in  Toronto  write  and   arrange   for   our   travellers 
to  call.  , 
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RYLAND5&S0NS 


LIMITED 


MANOH 


N 


Cotton 


Spinneis 


ts 


Manufactufeis 


Bleacliefs 


♦     ♦     ♦ 


^         :>-rj 


N  ._.   ...        I)      ^ 


IV^ANCHESTER,    ^^^ 


ENCum   ^'>- 


^ 
>)'"^ 


/ 


c-*-^ 


Dyeis 


♦     ♦     ♦ 


Finisheis 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS 


Heapey,  Gorton, 

Longford  works,      S^vlnton, 


Wlgan, 
Cre^v^e, 


Chorley, 
Bolton. 


r 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 

Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 


42 


THE  DRY  GOODS  REVIEW 


FELLOWS 

& 
COMPANY 


STERLING 


MUMFORD 

6UARANTEED     LINEN 

Front  2'2In  .B  ack  2'4In. 


WESTVALE 

GUARANTEED        LINEN 

Front2'4In.Back2  In. 


Sterling  Collars 

$1.10 

PER  DOZEN. 
SEND  FOR  CATALOGUE. 


^    \^^ 

^ 

1 

\ 

\\ 
■1 

1  1 

V 

1 

HflBSBa 

PURE  LINEN 

AND  ARE 
SO  STAHPED. 


230  FIFTH  AVENUE 
CHICAGO 

729  BROADWAY 
NEW  YORK 

76  CHAUNCY  STREET 
BOSTON 


Sterling  Brand 

NEW  DRESS  SfflRTS 


$9 


PER  DOZ. 


TERMS,  5/30,  6/10 


FACTORIES 

AT 

TROY,  N.Y. 

AND 

VOORHEESVILLE, 

N.Y. 


WARRANTED 
WAMSUTTA 


BOSOMS  PURE 
IRISH  LINEN 
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"EXCELDA"-A    NEW    FABRIC    FOR    HANDKERCHIEFS. 


AFTER    WASHING    LOOKS    LIKE    NEW 


MORE    SERVICEABLE    THAN    SILK 


ABSORBENT— JUST    WHAT    IS    WANTED    [N    A    HANDKERCHIEF. 


ONCE    USED    ALWAYS     USED 


PRODUCED    TO    SELL    AT    POPULAR    PRICES. 


MADE     IN     A     VARIETY    OF    STYLES.     PLAIN     AND     PRINTED. 


EVERY  HANDKERCHIEF  BEARS  A  TICKET  STAMPED  "EXCELDA 


CAN  BE   HAD  FROM  ALL  THE   LEADING   WHOLESALE   HOUSES. 


44 


THE  DRY  GOODS  REVIEW 


Horrockses,  Crewdson  &  Co 


COnON  SPINNERS  '••  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  io?  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  for  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PEIZE  MEDALS,  LONDON 

1851, 

1861 

1 

e 

GOLD  MEDAL,  CALCUTTA 

1884 

GOLD  MEDALS,  PARIS 

1867, 

1878 

GOLD  MEDAL,  LIVERPOOL 

1886 

DIPLOMA  OF  HONOUR,  VIENNA 

1873 

GOLD  MEDAL,  EDINBURGH 

1886 

GOLD  MEDAL,  CAPE  TOWN 

1877 

S 

FIRST  AWARD,  ADELAIDE 

1887 

DIPLOMA  OF  HONOUR,  LONDON 

1884 

FIRST  AWARD,  MELBOURNE 

1888 

GRAND    PRIX,    PARIS,    1900. 
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Where  Do  You  Buy 
Your  Carpets  ? 

If  you  have  been  trading  mechanically 
with  one  firm  for  years  it  might  be  highly  to 
your  advantage  to  look  around  and  get  a  few 
quotations. 

Having  imported  a  full  line  of  new 
artistic  designs  for  coming  Spring,  we  are  able 
to  furnish  a  line  of  AU-Wool  Reversible  Car- 
pets, Unions,  Art  Squares,  Rugs  and  Stair 
Carpet,  in  up-to-date  colorings  of  Crimson, 
Greens,  Blues,  Brown,  Oak  and  Tans.  If  our 
travellers  ha»e  not  called,  kindly  ask  us  for 
samples,  we  will  cheerfully  express  same  at 
once.  Our  goods  are  right,  a  trial  solicited, 
we  can  please  you. 


The  Dominion  Carpet 
Manufacturing  Co. 


PORT  HOPE,  ONT. 


ACETYLENE  GAS 


i«!;,,'!::i#-,;:']i,iaiS:f^ 


The 
only 
Machine 
that 
has 
stood 
the 
test. 


Send  for 
Catalogue  and 
References. 


OUR   SYSTEM  IS  "CARBIDE  TO  WATER." 

THE  GUELPH  ACETYLENE  GAS  CO.,  limited 


The  National  Anthem  is  known 
in  every  City,  Town  and  Village 
in  Canada. 


The- 


iooal  Rufcf  Co's 

Watcr|>roof 
Clothing 


rOR  ^EN,  WOMEN  AND  CI1ILDREN 


comes   a  close   second. 


445  St.  Paul  Street,  riontreal. 


WRITE  US  FOR  SAHPLES  AND  PRICES. 
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H  paviBian  Sfpcvt  on  ffaefjioriB  in  Jfuvs. 


By  Marie  A .  Belloc. 

ROM    a   iiiodistic  point  of    view,   the 
twentieth  century  seems  destined  to 
.    become  the  fur  century,  much  as  the 
eighteenth  century  may  be  called  the 
century   of  brocade,   and    the    nine- 
teenth centurj'    the  century   of  silk 
ind  lace.     Even  the  quite  young  matron 
can    well   remember    the   time    when    a 
v\'hole  fur  garment   was  an  exception, 
and   when   the  woman  possessed   of  a 
sealskin  coat  was  to  be  envied,  and  her 
wardrobe,  from   the  fur   point   of  view, 
considered  quite  complete. 

But.  as  time  went  on,  furs  began  to  take  an  honored  place 
in  marriage  outfits  where  money  was  practically  of  no  conse- 
quence, and  some  10  years  ago  the  world  at  large  was  much 
interested    to    learn    that    a    certain 

noble  lord    had    presented   his  bride 

with  a  sable  driving  coat   valued  at 
2,000  guineas. 

The  leading  French  furrier  yields 
to  none  in  his  enthusiastic  interest  in 
his  work,  and  this  is  probably  why 
he  is  so  successful.  Ask  any  one  of 
the  half-dozen  Parisian  artists  in  fur 
whether  they  honestly  believe  that 
the  seal's  dressed  skin  is  really  com- 
parable in  beauty  to  the  rich  silks 
and  soft  satins  which  play  so  great 
a  part  in  the  fashions  of  the  moment, 
and  he  will  look  at  you  with  indig- 
nant astonishment. 

From  his  point  of  view,  fur, 
whether  it  be  sealskin,  astrachan, 
mink,  or,  as  of  late,  colt,  is  the  ideal 
covering  for  the  human  form,  and  is 
in  every  way  superior  to  such  perish- 
able and  easily-spoilt  materials  as 
silk  and  satin. 

"Fur,"  observed  a  great  furrier 
quite  gravely,  "should  be  far  more 
worn  than  it  is,  because  it  is  the  work 
of  God,  while  every  other  material  is 
the  work  of  man."  And  it  need 
hardly  be  added  that,  from  the  fur- 
rier's point  of  view,  no  pretty  woman 
is  ever  seen  to  greater  advantage 
than  when  her  brilliant  complexion 
and  laughing   eyes  are  set  off  by  a 

frame  of  sable,   or  by   an   astrachan 

storm  collar. 

"You  ask  me  what  would  be  my  honest  advice  to  a  woman 
who  wishes  to  invest  a  portion  of  her  pin-money  well  and 
wisely  in  a  set  of  furs  ?"  observed  a  Parisian  fur  expert  in 
answer  to  a  leading  question.  "  Well,  from  every  point  of 
view,  I  should  advise  her  to  acquire  some  form  of  black  astra- 
chan jacket ;  but,  before  adding  anything  more  concerning  this 
excellent  fur,  let  me  implore  her  to  make  a  point  of  having  her 
fur  garment,  whatever  it  be,  made  to  measure. 

"A  fur  jacket  which  has  been  properl}'  fitted  will  not  only 
wear  three  times  as  long,  but  also  look  three  times  as  well,  as 


even  the  most  costly  and  handsome  'ready-made' — indeed,  1 
should  not  hesitate  to  say  to  any  lady  :  '  Better  possess  a 
mink  jacket  made  to  measure  than  a  priceless  sable  cape  which 
you  have  bought  a  bargain  from  your  best  friend.  In  the  one 
you  will  be  always  seen  to  advantage,  in  the  other  j-our 
appearance  will  spell  that  fatal  word  misfit.' 

"  Astrachan,  again,  is  admirably  adapted  to  the  now 
popular  bolero,  and,  if  expense  be  no  object,  looks  remarkably 
well  when  trimmed  with  revers  and  collar  of  chinchilla ;  while 
those  who  object  to  astrachan  as  having  a  mourning  appear- 
ance can  greatly  lighten  the  look  of  their  jacket  by  handsome 
gemmed  buttons,  and  even  with  collars  and  cuffs  of  white 
satin  embroidered  with  silver  or  gold.  Another  important 
point  concerning  astrachan  is  that  moths  have  a  peculiar 
horror  of  this  fur,  and  rarely  attack  it.  1  need  hardly  tell  you 
that  this  is  a  very  important  point,  well  worthy  of  the  atten- 
tion of  the  wearer  who  does  not  care  to  store  her  furs  each 
year." 

"Sealskin    seems   to    have    quite 
gone  out  of  late  j-ears;  can  you  ac- 
count for  this  curious  fact  ?" 

"Certainl3',  the  reason  is  verj' 
simple.  Seals  have  been  so  scarce  of 
late  that  the  price  of  a  sealskin  coat 
went  up  to  something  like  £80  or 
£90;  while,  of  course,  it  was  possible 
to  give  a  great  deal  more  when  abso- 
lute perfection  was  required.  Now, 
however,  the  prices  are  lower,  and  a 
good  deal  of  this  beautiful  fur  will 
be  seen  this  Winter. 

"  I  must,  however,  warn  you  that 
whereas  astrachan  is  to  be  had  in  all 
qualities  and  so  at  all  prices,  real 
sealskin  can  never  become  cheap,  for 
there  is  practicallv  but  one  quality. 
But  no  fur  can  be  more  easily  imi- 
tated, and  the  market  will  be  simply 
flooded  with  high  class  imitations 
which  only  an  expert  will  be  able  to 
detect. 

"However,  to  return  to  your 
friend.  Should  she  have  a  dislike  to 
astrachan  she  should  turn  her  at- 
tention to  mink.  This  useful  fur  is 
never  very  expensive,  and  the  finer 
qualities  often  give  a  truly  beautiful 
effect.  Mink  makes  up  to  advant- 
age and  looks  particularly  well  made 
to  fit  the  shape.  By  the  way,  old 
sealskinscan  be  made  to  look  not  only 
respectable,  but  very  handsome,  if  a 
broad  trimming  of  bear  fur  be  added." 
"  But  now,  monsieur,  supposing  my  young  friend  is  willing 

to  spend   more  money   than  I  at   first  suggested,  would  you 

advise  her  to  invest  it  in  sables  ?  " 

"By   all   means,   if  she   makes   up   her  mind   to  go   to   a 

thoroughly  reliable  furrier,  and  also  if  she  can   make  herself 

reasonablj'   sure  that  that   pest,   the  common  moth,  has  not 

made  good  his  entry  into  drawers  and  cupboards.    Of  course. 

there  are  as  many  qualities  in  sables  as  there  are  in  astrachan 
"A   sable  tail   of  the    Canadian    variety,    which  can    be 

utilized  in  a  variety  of  wa3's,  but  which  never  looks  to  greater 


A  handsome  mink  bolero  and  muff,  the  bolero 

coming  down  to  a  point  in  front  and  the 

rever.s  being  especially  becoming. 
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The  Celebrated  CJ.  Corsets 


Patented 

and 
Registered 


ENGLISH    MANUFACTURE 

Have   far   and  away   the  largest  sale  of  any  corsets  in   the   world,  being  sold  throughout  the 
United  Kingdom  and  British  Colonies  by  13,000  drapers   to  upwards  of   4,000,000  Corset 

wearers. 

C.  B,  Corsets  occupy  a  unique  position  in  England — the  test  market  of  the  world — where 
manufacturers  from  every  stay-producing  country  compete  upon  equal  terms — owing  to  their 
immense  superiority  over  all  rival  corsets  in  the  four  following  essentials  :  Perfection  of  shape, 
extreme  durability,  beauty  of  finish,  and  moderation  in  price.  C.  B.  Corsets  are  pre-eminently 
suited  to  Canadian  requirements,  and  quickly  attract  an  important  trade,  easy  to  cultivate  and 
capable  of  very  considerable  expansion. 


C.  B.  Corsets 
represent  a 
standard  of 
excellence  to 
which  lesser- 
known  cor- 
sets do  not 

pretend. 

i|4 


The  many,  if 
unsuccessful, 
imitations  of 
C.B.  Corsets 
form  flatter- 
ing testi- 
mony to  the 
sterling  merit 
of  the  latter. 


Our  organization  for  the  production  of  the  Celebrated  C.B.  Corsets  furnishes  employment 
for  nearly  4,000  workpeople  in  eight  of  the  best  appointed  factories  in  the  United  Kingdom. 
Embodied  in  the  manufacture  of  C.  B.  Corsets  are  processes  invented  by,  and  known  only  to, 
ourselves,  the  result  of  which  has  been  to  produce  a  style  and  mathematical  correctness  in  fit 
hitherto  unknown. 

We  hold  a  finished  stock  of  50,000  dozens,  and  are  able  to  execute  practically  every  order 
by  return. 

SOLE   MANUFACTURERS: 

Charles  Bayer  &  Company 


victoria  Buildings,  Golden  Lane,  London. 

31  London  Wall  and  London  Wall  Avenue,  London. 

Albion  Stay  Factory.  Batb.  England. 

Victoria  Stay  Factory.  Bristol,  England. 

Ideal  Stay  Factory,  Oldland  Common,  England. 

Baystar  Stay  Factory,  Landport,  England. 


Imperial  Stay  Factory,  Portsea,  England. 
Star  Factory,  Londonderry.  Ireland. 
Flinders  Lane,  Melbourne,  Australia. 
Barrack  Street,  Sydney.  Australia. 
Wellesley  Street  East,  Auckland,  New  Zealand. 
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advantage  than  as  collar  to  a  jacket,  can  be  purchased  for  as 
little  as  a  hundred  francs  ($20)  ;  for  double  that  price  a  very 
handsome  sable  tail  can  be  procured.  Sable  raufts,  again, 
begin  at  about  a  hundred  francs,  but  it  is  possible  to  give  as 
much  as  a  thousand  francs  ($200)  for  quite  a  small  but  tine 
specimen. 

•'  Personall.v.  1  would  prefer  to  see  a  lady  wearing  a  really 
good  caracul  cape  than  one  made  of  inferior  sal)le,  but  the 
word  sable  seems  to  have  a  magic  sound  to  feminine  ears,  and 
this  fur  is  effective  even  when  used  in  quite  small  quantities, 
lor  it  adapts  itself  as  perhaps  no  other  furcan  do  to  millinery. 

"Nowadays,  when  furs  are  so  much  used  in  conjunction 
with  one  another,  it  is  quite  usual  to  see  a  women  attired  in, 
say,  a  sealskin  coat  trimmed  with  Persian  lamb,  while  on  her 
head  is  poised  a  sable  toque  lightened  with  a  scarf  of  real  lace. 

"Chinchilla  has  always  been  a  very  favorable  fur  among 
English-speaking  women.  It  is  certainly  one  of  the  loveliest 
of  furs,  but  it  is  so  dear  and  so  very  little  durable  that  I  fear  it 
should  be  regarded  b3'  most  people  as  an  unattainable  luxury. 
I  have  sometimes  been  requested  to  provide  a  chinchilla  cape 
by  way  of  an  opera  cloak,  but  I  should  never  recommend  even 


very  simple  blouse  will  cost  the  wearer  trom  .300  to  500  francs 
($60  to  $100)." 

"  The  fur  blouse-jacket  seems  the  craze  of  the  moment  ?  " 

"Yes,  the  three-quarter  jackets  caught  in  at  the  waist  are 
alfso  particularly  becoming  to  the  tall,  slight  wearer,  but  they 
should  be  absolutely  taboo  to  the  plump.  A  pretty  novelty  is 
the  fur  sailor  collar;  of  course,  it  looks  far  better  when  the 
collar  is  of  a  contrasting  color  to  the  rest  of  the  garment.  The 
so-called  Medicis  collar  is  going  out,  but  it  is  so  becoming  that 
I  expect  to  make  up  quite  a  number  this  3'ear;  still,  it  is  not 
so  new  as  the  sailor. 

"We  have  scarcely  touched  on  the  important  question  of 
capes  and  boas." 

"The  fur  cape  has,  to  all  intents  and  purposes,  gone  out 
for  day  wear,  though,  of  course,  a  good  many  are  still  being 
made  up  as  carriage  wraps;  on  the  other  hand,  a  sable  cape 
is  an  ideal  theatre  wrap,  being  light  and  warm,  and  easily 
slipped  on  and  off.  The  boa  is  as  popular  as  ever;  but  the  fur 
variety  is  never  so  long  as  is  the  feather  boa,  and  I  am  glad  to 
say  we  are  no  longer  finishing  off  the  former  with  the  heads 
and  feet   of   the    animal.      Chinchilla  and    sable    stoles    are 


Astrachan  bolero  blouse  with  vest,  collar  and 
cuffs  of  white  baby  lamb  embroidered. 


A  Louis  XV.  Jacket    of    sealskin,  with  gold    em- 
broidered facings  of  white  doeskin  on  the 
collar,  undersleeve  and  pocket. 


the  wealthiest  of  my  customers  to  indulge  herself  in  such  a 
purchase.  Just  now  we  are  using  a  great  deal  of  ermine,  and 
collars  and  cuffs  of  this  quaint  fur  look  very  well  in  conjunc- 
tion with  sealskin." 

"I  suppose  it  is  impossible  to  discover  a  really  new  fur  ?'" 
"Last  year  I  should  have  unhesitatingly  answered  yes, 
but  this  Winter  a  real  novelty  in  fur  has  been  offered  to  the 
world;  yet  I  venture  to  say  that,  thoughyou  arequite  familiar 
with  the  animal  which  has  provided  this  novelty,  you  would 
find  it  exceedingly  difficult  to  guess  the  name  of  the  beast  in 
question. 

"The  new  fur,  which,  as  far  as  I  can  see,  bids  fair  to  be- 
come the  rage,  is  horseskin.  You  will  say  at  once,  as  1  did, 
'Horseskin  is  not  fur.'  Still  you  must  remember  the  same 
thing  might  just  as  well  be  said  of  any  of  the  short-haired 
varieties  of  which  we  now  make  use.  As  an  actual  fact  horse- 
skin takes  a  remarkably  good  finish  and  also  a  very  good 
dye.  We  are  making  up  blouses  of  this  new  fur — which,  by 
the  way,  is  known  alread}'  as  poulain  (colt).  As  to  what  it 
looks  like,  I  should  describe  it  as  having  the  appearance  of 
long-haired  satin;  it  is  by  no  means  easy  to   prepare,  and  a 


exceedingly  beautiful,  and,  as  a  rule,  most  becoming  to  their 
wearers;  they  are  now  made  very  long,  and,  in  fact,  should 
fall  to  w^ithin  two  or  three  inches  of  the  feet." 

"And  how  about  the  muff  of  the  moment?" 

"The  muff  of  the  moment  is  very  large  and  rather  oblong 
and  flat  in  shape.  I  am  making  muffs  up  with  no  stiffening, 
and  with  scarcely  any  stuffing.  The  ideal  lining  for  any  kind 
of  fur  muff  is  white  or  grey  satin  ;  black  satin  for  the  more 
useful  and  hardworking  varieties.  Many  people  are  wearing 
muffs  and  boas  to  match.  Every  fur  is  pressed  into  service, 
but  perhaps  for  the  moment  bear,  sable,  and  silver  fox  are  first 
favorites." 

"  I  suppose  you  have  your  views  as  to  what  furs  are  most 
becoming  ?" 

"Certain  broad  rules  are  very  easy  to  lay  down.  Sable 
suits  almost  every  type  of  woman,  and  so,  to  m3'  thinking, 
does  sealskin.  Short  women  shotild  rigoroush-  eschew  fur 
capes.  Astrachan  makes  up  more  neatly  than  does  any  other 
fur.  A  short  woman  generally  looks  to  advantage  in  a  long 
stole — as,  indeed,  she  does  in  any  garment  which  produces  a 

straight  effect."  -The  Ladies'  Magazine. 
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STAPLEY  &  SMITH 


MANUFACTURERS 


OF    THE 
CELEBRATED 


au* 


Hibernia" 


^<g^'^^j^ 


Hand   Mf~^  Made 

Trade  Mark. 


"Sterling" 


^xeTli> 


Lock   ^ 


^ 


Trademark. 


stitch 


UNDERWEAR 

For  Ladies  and  Children. 

Baby-Linen  Infants'  IVIillinery 

Infants'  Costumes  and  Pelisses 
Ladies'  Skirts  and  Blouses 
Dressing-Gowns  and  Jackets 

CORSETS 
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"Alpine 


yf    Natural  Underwear 

for  Ladies  and  Children. 


FACTORIES - 

London,  Strabane,  Londonderry. 

128  London  Wall 


LONDON, 


Catalogues  supplied  on  application. 
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How  to  Sell  Carpets  to  all  Sorts  of  People. 

An  Experienced  Man  Gives  an  Insight  Into  the  Business. 


v^ 
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Specially  Written  for  The  Dry  Goods  Review. 

ERHAPS.  in  all  the  various 
lines  of  a  general  dry  goods 
stock,  there  is  none  that  re- 
requires  more  tact,  know- 
ledge of  the  goods,  and 
general  salesmanship  than 
carpets.  When  people  buj' 
carpets  they  are  much  more 
particular  than  when  thej' 
are  selecting  dress  goods, 
fancy  goods,  clothing,  gloves, 
millinery  or  anything  that  is 
to  last  for  only  a  season  or 
two.  But  the  average  cus- 
tomer expects  his  carpets  to 
last  for  10  or  12  3'ears,  and 
he  is  correspondingly  careful 
as  to  what  he  buys.  Hence  the  necessity  for  tact  in  the  sales- 
man to  please  the  customer,  to  meet  all  his  objections  with  fair 
arguments,  and  to  send  him  away  satisfied  for  12  3'ears  with 

his  bargain. 

»  * 

* 

I  say  that  a  thorough  knowledge  of  the  goods  is  most 
necessar3',  because,  as  a  rule,  customers  know  less  about 
carpets  than  about  other  lines  of  dry  goods,  and  very  often 
they  think  they  know  more.  So  the  salesman  must  not  onl3' 
be  able  to  fulfill  the  expectations  of  customers  who  confide 
wholly  in  his  knowledge,  but  he  must  also  put  the  other  class 
of  customer — those  who  are  persuaded  that  they  know  a  good 
deal  about  carpets — on  the  right  track,  and  sell  them  some- 
thing more  suitable  than  they  themselves  would  have  chosen. 
For,  as  one  carpet  dealer  said,  "  a  good  salesman  will  not  look 
out  altogether  for  the  present  interests  of  his  employer,  but 
will  combine  those  of  the  customer  and  the  store,  which  is  a 
policy  that,  in  the  end,  really  is  wholly  to  the  employer's 
interest." 

« 

I  have  recently  had  a  conversation  with  a  gentleman  who 
has  had  man5'  years'  experience  in  the  carpet  business,  and, 
being  a  close  observer  and  good  business  man,  his  ideas  on  the 
subject  of  handling  carpets,  it  seemed  to  me,  would  perhaps 
be  of  benefit  to  others,  and  his  remarks  worthy  of  being  set 
down  here. 

"  It's  pretty  hard  to  say  just  what  methods  are  best  to 
sell  carpets,"  he  said,  "because  you  never  sell  two  in  exacth' 
the  same  way.  Everv  customer  has  his  or  her  likes  and  dis- 
likes, needs,  length  of  purse  and  little  peculiarities  with  which 
good  salesmen  make  it  an  important  point  in  the  sale  to  be- 
come acquainted. 

"  I  have  seen  some  clerks,  when  customers  have  been 
handed  over  to  them,  walk  them  off  to  the  carpet  floor  and 
commence  to  haul  down  the  carpets  one  by  one  with  scarcely 
a  word  of  comment  during  the  whole  time.  Needless  to 
say,  their  sales  were  not  alarmingly  large.  When  a  purchase 
was  made  the  carpet  sold  itself  He  didn't  get  to  know  the 
customers'  wishes,  and  so  was  not  able  to  satisfy  them. 

"  People  are  very  much  discouraged  in  this  waj-.  It  looks 
either  as  if  the  clerk — I  can't  call  him  a  salesman — was  not 
very  anxious  to  sell  the  goods  or  that  he  knew  nothing  about 
them.     And  customers  dislike  to   buy  from   a  man  who  can't 


tell   them   what   they   want  to   know   about   the  merits  and 
qualities  of  the  goods. 

"That's  point  number  one.  Let  your  customer  see  that 
you  know  everything  there  is  to  know  about  carpets,  and  it 
is  easier  by  far  to  effect  a  sale. 

"But  to  create  that  impression  you  must  first  find  out 
some  things  from  them  On  your  way  to  the  carpet  depart- 
ment engage  them  in  conversation.  Find  out  about  what 
color,  pattern  and  class  of  goods  they  want  and  about  how 
much  they  are  willing  to  pay  for  them,  the  size  of  the  room, 
the  number  of  windows,  whether  it  is  well  lighted  or  not,  the 
color  of  the  wall  paper,  curtains,  decorations,  and  anything 
else  that  will  create  a  clearer  picture  in  your  mind  of  the  room. 
All  this  can  be  done  without  seeming  to  be  unnecessarily 
inquisitive,  and  when  you  know  about  the  stv-le  of  the  room, 
nine  times  out  often  you  can  pick  out  a  more  suitable  carpet 
for  it  than  can  the  customer.  He  has  not  the  knowledge  of 
the  many  patterns  and  colors  that  the  salesman  has,  and,  as 
a  rule,  he  hasn't  as  good  taste  in  the  matter  of  carpets,  for 
good  taste  is  acquired  by  experience  as  much  as  it  is  a 
natural  gift. 

* 

"The  average  customer  knows  nothing  about  carpets, and 
with  proper  representation,  will  buy  a  better  grade  of  goods 
than  he  came  in  for.  I  always  try  to  sell  at  least  a  medium 
grade,  and  to  avoid  the  cheap  ones.  A  great  many  people 
come  in  for  cheap  Brussels  carpets,  and  I  often  sell  them  instead 
a  high  grade  of  tapestry,  which  can  be  had  at  about  the 
same  price,  and  will  really  be  better  for  them. 

"  A  customer  frequentl3'  comes  in  wanting  a  certain  shade, 
pattern,  etc.  Even  when  I  know  that  I  haven't  got  it  in  stock 
I  'put  up  a  bluff'  at  hunting  for  it.  This  gives  me  time  while  I 
am  rummaging  around  the  rolls  to  say,  from  what  I  have 
already  learned  of  the  room  for  which  the  carpet  is  intended, 
something  like  this:  'Of  course,  you  know,  that  pattern 
would  be  a  little  large  for  your  room.  It  is  only  in  the  large 
rooms  that  these  big  scrolls  are  used  as  a  rule.  A  small  room, 
you  see,  doesn't  give  the  pattern  a  chance  to  properly  develop 
itself,  and  you  lose  a  great  deal  of  the  effect.  I  think  myself, 
though,  that  it's  a  ver3'  pretty  design.  I  saw  one  up  in  Mr. 
Blank's  house — but  that  was  in  a  ver3-  large  room,  etc' 

"Before  you're  half  through  the  customer  begins  to  get 
shaky  about  his  choice  and  soon  you'll  hear:  'Yes,  that's 
true.  It  might  be  rather  large  for  the  room.  Perhaps  one  of 
the  same  kind,  only  not  so  large,  would  look  better.'  Then  it's 
your  move  again,  and  you  use  it  to  display  your  best  design 
in  something  smaller.  That's  a  little  honest  game  that  I  sup- 
pose I've  played  a  hundred  times,  and  I  don't  remember  manv 
times  that  it  didn't  work. 

"It's  the  same  with  colors.  Even  when  you  have  just 
what  they  want  and  you  know  of  another  shade  that  will 
match  better  with  the  other  decorations  of  the  room,  suggest 
it,  and  show  them  as  well  as  you  can  how  much  better  it 
would  look.  For  3'ou  must  always  remember  that  you're  try- 
ing to  suit  the  customer  for  a  decade. 

"  But  while  displaying  3'our  knowledge,  it's  a  poor  plan  to 
do  so  in  such  a  way  as  to  appear  to  belittle  the  customer's 
ideas.  I  have  no  use  for  a  'pooh!  pooh!'  salesman.  He's 
worse  than  the  man  who  never  opens  his  mouth.  For  he 
usually  makes  light  of  the  ideas  of  the  very  people  who  have 
much  better  taste  than  he  has,  and  who  know  it.     It's  best  to 
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Don't  Show  l>«r  Chose 


Up-to-date    Methods    of    Delivery. 
The     Parker     Automobiles. 


-  old,  off-color,  mussy-lookiiig  Dress  Goods. 


When  women  are  shown  the  same  identi- 
cal pieces  time  after  time  they  begin  to 
"guess  that  store  is  not  up-to-date,"  and 
they  look  elsewhere. 

You  might  almost  take  it  as  a  cer- 
tainty that  these  objectionaljle  goods  can 
be  made  quick-sellers  -  if  you  send  them 
to  these  works.  We  can  make  them  any 
desirable  coloi'  and  our  dyes  will  never 
crock.  We  do  the  work  so  well  that  not 
one  in  a  thou.sand  can  ever  tell  that  the 
stuffs  were  ever  a  different  color. 


We  have  the  latest  and  most  complete  machinery,  the  most  perfect  dyes  and 
chemicals,  skilled  artisans,  every  re({uisite  for  doing  perfect  dyeing,  and  have  the 
business  so  perfectly  systemized  that  we  can  do  it  at  very  little  cost. 

Just  how  little  is  the  cost  you  can  learn  l)y  writing  for  our  circulars  and  price 
lists.     Just  how  well  you  will  know  when  you  test  the  fastne^>i— of  colors  and_„—»- 
notice  the  perfect  evenness  of  (colors  and  the  fineness  of  ^^JJiil/S\7f\y/  )   ^uT^Il^a^ 


-That  for  more  than  a  score  of  years  we 
-have  been  doing  this  work  to  the  satis- 
faction of  the  largest  and  most  enter- 
prising dry  goods  men  and  milliners  in 
-Canada  is  the  best  proof  of  what  we 
-can  do  for  you. 


R.  Parker  &  £o., 


DYERS    AND    FINISHERS, 


Head  Office  and  Works:  r8r-r91  Yonge  St. 
Montreal  Branch :  1958  Notre  Dame  St. 


Toronto 
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appear  to  agree  with  the  customer,  and  to  have  just  one  or 
two  little  ideas  of  your  t>wn,  which,  by  a  judicious  display  of 
such  carpets  as  will  illustrate  your  meaning  and  add  force 
to  j-our  remarks,  you  can  make  so  attractive  that  the  cus- 
tomer will  follow  with  you  and  usually  adopt  them  as 
his  own. 

» 

"You  know  there  are  lots  of  women  who  so  conduct 
aflfairs  that  they  have  their  own  way  in  everything,  and  at 
the  same  time  make  the  head  of  the  house  think  that  he  is 
having  his  waj-.  These  ladies  could  get  rich  in  the  carpet 
business,  for  its  just  that  kind  of  tact  that  makes  the  very  best 
salesman. 

"  But,  to  return  to  the  customer.  He  wants  something 
you  haven't  got  and  3-ou've  got  something  that  he  ought  to 
want,  but  you  don't  want  him  to  know  that  you  want  him 
to  want  it.  In  that  case  it  doesn't  do  to  appear  too  anxious 
to  sell  a  certain  carpet.  But  point  out  the  combinations  of 
colors.  Remind  him  of  the  colors  in  his  own  wall  paper,  up- 
holstering, etc.,  and  show  him  how  they  would  go  together. 
Let  him  see  how  nicely  the  border— if  there  is  one — matches. 
Perhaps  there  are  some  borders  left  over  from  other  carpets 
that  have  been  sold  without  them.  These  may  take  his  eye 
even  better  than  the  right  one. 

"  Perhaps  you  want  to  get  rid  of  a  certain  line  that  isn't 
selling.  Don't  forget  to  mention  a  'special  price'  on  them. 
The  customer  need  not  know  that  it's  only  a  few  cents  off. 
He  gets  his  money's  worth,  and  it  is  no  dishonesty  to  let  him 
go  away  with  the  idea  that  he  got  more  than  that.  But  after 
you've  enlarged  on  the  colors,  pattern  and  weave  of  the 
carpet,  be  careful  not  to  appear  to  be  forcing  a  sale. 

"I  have  very  often  noticed  a  peculiar  thing  in  connection 
with  this.  No  matter  how  talkative  the  customer  may  be, 
when  he  thinks  you  are  trj-ing  to  force  something  on  him,  he 
almost  invariably  becomes  silent.  He  may  say  'yes'  or 
'no'  in  an  uninterested  manner,  but  that's  all. 

"Now,  tliat's  a  sort  of  barometer  with  me,  and  when  the 
customer  becomes -silent,  I  hark  back  to  his  own  cboice  again, 
extol  its  qifalities  and  let  him  brighten  up  for  a  while.  I  bring 
down  others  of  different  shades  to  heighten  the  effect  of  the 
carpet  I  want  to  sell,  show  it  in  its  very  best  light,  and  in  the 

majority  of  cases  I  sell  it. 

«  «  ^ 

♦ 

"There  is  a  great  deal  in  the  manner  of  placing  the  carpets 
on  the  floor.  A  sale  can  be  spoiled  by, putting  them  in  the 
wrong  place,  say,  alongside  of  goods  of  different  colors,  which 
not  only  do  not  match  with  the  carpet  you  want  to  sell,  but 
lessen  its  whole  effect. 

"  If  the  carpet  is  in  a  light  shade,  darker  ones  beside  it  will 
show  off  its  brightness  and  make  it  more  attractive.  And 
then,  when  sellinga  dark  colored  carpet,  when  those  laid  beside 
it  are  in  light  shades,  the  colors  are  developed  more  fully  and 
the  pattern  is  better  appreciated. 

"  Get  the  proper  light  on  them.  Draw  the  curtains  of  the 
room  so  as  to  have  about  the  same  degree  of  light  as  in  the 
room  where  they  are  to  be  used. 

•  « 

"  Salesmen  must  be  very  persistent  in  displaying  the  goods. 
Customers  will  pick  on  some  pattern  that  you  or  anybody  else 
wouldn't  have;  so  keep  throwing  down  the  goods  until  they 
have  been  all  shown.  A  good  salesman  never  counts  himself 
beaten  until  he's  shown  ever3'thing  on  the  floor.  I  have  some- 
times sold  the  very  last  piece  of  carpet  I  brought  down, 
although  I  thought  there  was  not  the  slightest  use  in  showing 
it,  for  the  pattern  and  colors  did  not  seem  to  me  to  be  the 
least  attractive.  But  the  customer  thought  otherwise,  and 
took  it. 

"You  see  I  carrj'  a  line  of  furniture  also.  Now,  in  selling 
high-class  carpets  I  sometimes  inquire  what  sort  of  furniture 


is  in  the  room  for  which  the  carpet  is  intended.  Then  I  place 
some  chairs  and  perhaps  a  sofa  on  the  carpet  to  show  them 
how  it  would  look.  This  is  a  good  deal  of  work,  and,  though 
I  have  done  it  to  help  the  sale  of  cheaper  goods,  it  is  not  as  a 
rule  attended  with  such  satisfactorv  results  as  with  the  high- 
class  carpets. 

"  All  the  infortnation  about  carpets  you  can  give  a  cus- 
tomer should  be  given  voluntarily  during  your  conversation 
vi-ith  him.  The  more  you  tell  him  about  carpets,  the  better  is 
3'our  chance  of  efifectinga  sale,  for  the  customer  will  rely  upon 
your  judgment  and  taste  to.a  much  greater  extent,  and,  per- 
haps, be  persuaded  to  take  a  carp^,  wij^n  othjerwiselie  would 
not  have  been  suited.  Lel'llim  know,  .tfe«n,  Jkit_  tlR  lighter 
shades  will  be  most  serviceable,  that  they  wlnYrea«\Jsier  and 
not  soil  so  quickly;  if  he  is  partial  to  red,  as  the  majority  of 
people  seem  to  be,  inform  him  that  that  col(Dr  wears  easily. 
Let  him  know  that  a  border  on  his  carpet  will  make  the  room 
look  smaller,  and  that  if  his  room  is  small  he'd  better  not  have 
one,  and  that  a  small  or  medium-sized  pattern  will  be  best  for 
him.  Remind  him  that  he  should  not  have  his  carpets  swept 
with  a  broom,  but  with  a  carpet- sweeper — a  broom  is  too 
hard.  If  you  are  able  to  tell  him  all  these  things — for,  mind 
you,  the  average  customer  knows  nothing  about  them — your 
chances  of  selling  him  the  carpet  you  want   to   sell  are  much 

better. 

*  • 
• 

"The  hardest  people  to  sell  to  are  the  wealthy  ones,  who 
buy  the  highest-class  carpets.  As  a  general  rule,  they  know 
quite  a  bit  about  carpets  and  have  their  own  ideas  as  to  color, 
weave  and  design  which  cannot  be  overcome  by  the  salesman 
without  the  use  of  all  his  tact  and  knowledge.  With  the  buyer 
of  the  richest  carpets,  it  is  largely  a  matter  of  color  combina- 
tion. They  must  have  perfect  harmony  in  the  colors  of  their 
rooms,  and  with  them  the  chief  point  for  the  salesman  to 
observe  is  to  dwell  upon  the  shades, -designs  and  texture  of  the 
goods  as  strongly  as  possible.  You  can't  say  too  much  about 
these  things;  and  enter  into  the  minutest  details  in  regard  to 
them.  The  wearing  qualities  of  the  goods  are  often  with 
these  customers  secondarj'  considerations. 

"  The  middle  class,  1  think,  are  the  easiest  to  deal  with. 
They  want  serviceable  carpets,  to  last  for  at  least  eight  or 
nine  years,  and  it  is  principally  with  them  that  you  can  sell 
some  particular  line  of  goods  that  you  want  to  get  rid  of, 
for  they  are  willing  to  subordinate  their  ideas  to  yours,  pro- 
vided you  can  assure  them  that  there  is  more  wear  in  the 
carpet  of  your  choice.  The  color  and  pattern  are,  of  course, 
also  important  points,  but,  as  a  rule,  I  find  they  are  more 
willing  to  rely  on  the  salesman's  judgment  as  to  what  color 
would  harmonize  with  the  other  colors  in  their  room,  and 
what  pattern  would  best  suit  the  size  and  shape  of  it. 

"I  notice  that  the  poor  man — by  'poor'  I  mean  the  poor- 
est class  that  buy  carpets  —  generally  wants  the  flashiest 
colors  you  can  give  him.  Pick  out  the  bright  colors.  Never 
mind  suggesting  anything  that  would  be  more  suitable  to  the 
room,  for  your  remarks  will  have  very  little  weight.  The 
point  in  this  sale  is  to  get  the  customer  to  take  a  little  higher 
grade  of  goods.  If  it  is  properly  represented  to  him  that  a 
better  grade  will  last  longer  and  be  cheaper  in  the  end,  you 
can  often  succeed  in  selling  it.  But  something  that  looks  to 
be  a  lot  for  the  money  is  what  he  will,  in  most  cases,  buy. 

"Rugs  are  not  bought  now  as  much  as  the)-  once  were, 
but  a  reminder  to  the  customer  that  if  a  rug  is  placed  here  and 
there  on  the  carpet  at  the  foot  of  the  stairs,  say,  or  in  front  of 
a  sofa,  or  wherever  there  is  most  wear — the  carpet  will  last 
much  longer,  will  often  result  in  the  sale  of  two  or  three  rugs 
along  with  the  carpet. 

"Now,  my  friend,  I've  talked  nearly  two  hours  to  you,  and 
there's  a  lady  just  come  in,  who,  I  see,  has  no  one  to  wait  on 
her.  I  believe  she  can  be  persuaded  to  buy  a  better  class  of 
carpet  than  she  intended." 

And  she  did.  C.   G.    H. 
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Belleville  Business  College, 


BELLEVILLE,  ONT. 


Limited, 


Our  Commercial 
or  Business  Course 

is  exceptionally  varied  and 
comprehensive,  providing  not 
only  complete  familiarity  with 
the  elements  of  bookkeeping 
and  the  ordinary  forms  of 
books,  but  it  introduces  such  a 
variety  of  special  features  of  modern  book- 
keeping, that  the  student  is  able  to  adapt  his 

KNOWLEDGE  TO  ANY  CONTINGENCY  which  may 

arise  in  his  experience  as  a  bookkeeper. 

This  Department  prepares  for  all  Accountancy  Examinations. 
This  College  is  open  throughout  the  year. 

Address:  .1.  FRITH  JEFFERS,  M.A...  Principal. 


JOSEPH   BHAUMONT 

GLEN  WILLIAMS,   ONT. 


KNITTERS'   YARNS,     MEN'S  WOOL  SOCKS, 

Lumbermen's  Hose 

Glovers'  Supplies  in  Knit  Linin(;s 

Stripes  and  Mixes. 

Samples  on  Application. 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MA  RUSE 


Head  Ottlce 

TorontOf 
Ont, 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1.000,000.00 
2,320,000.00 
2.300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


The  "Eastman  Electric  Cloth 
Cutting  Machine." 


A  money-saver  for  the  up-to-date 
manufacturer. 

The  most  simple,  powerful,  and 
durable  of  any  cloth  cutting  machine 
made.  Cuts  any  length  or  width,  up 
to  a  thickness  of  3K  inches. 

No  longer  an  experiment,  but  a 
thoroughly  tested,  meritorious  ma- 
chine. Send  for  testimonials  and 
description. 

EASTMAN  MACHINE  CO. 

247  Vonge  St.,  TORONTO. 


BATTING. 


Guaranteed  free  of  threads  and  other  weak  and  h*feless  stock. 


North  Star,  Crescent 


and 


Pearl  Cotton  Batting. 

Quality  for  this  season  still  better  than  ever.  The  best  at  the 
price.  Made  of  good  pure  Cotton — not  of  shoddy.  Ask  for 
North  Star,  Crescent  and  Pearl  Batting. 


ROBERT  HENDERSON  &  CO.,  MONTREAL 


JAMES  STANBURY  &  CO. 


TORONTO 


Dry  Qoods  Commission  flerchants. 
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JAMES  W.  WOODS 


Wholesale 
Manufacturer 


Cumknnen's 
Supplies 


ti   ti 


64  and  66  Queen  Street, 


OTTAWA 


e 


Tents  and  Tarpaulins 


of  our  special  "Non- Absorbent"  Duck. 


from  IMPERIAL  BUNTING. 


J-    ^    Send  for  Catalogue. 


,  . ■ AGENT   FOR  ,  . . 

Alaska  Feather  &  Down  Co. 

Josiah  Fowler's  Celebrated  Axes. 

Hand-Knit  Woollen  Mitts  and  Socks. 
Lorette  Snowshoes. 
Skewhegans,  Moccasins  and  Larrigans. 


THE  DRY  GOODS  REVIEW 


55 


AT  7E  are  now  turning  out  the  very  best  made 
^  ^  goods  in  the  market  in  Overalls,  Top 
Shirts,  Pants,  Smocks  and  Clothing,  and  all  of 
proper  proportions,  thus  making  it  an  object  for 
every  live  merchant  to  handle  our  goods,  which 
require  to  be  sold  only  onCG,  and  not  likely  to 
be  returned  for  being  faulty.  We  are  also 
well  stocked  in  Table  and  Household  Linen, 
Towels,  Underwear,  Men's  and  Women's  Do- 
mestic and  Foreign  Hosiery,  to  which  line  we 
pay  special  attention  with  a  view  to  popular 
prices  and  a  good  profit  to  the  merchant.  Also 
Handkerchiefs,  Neckwear,   Mitts   and    Gloves. 


WE  OFFER  THE  FOLLOWING  SPECIALS  : 

Blue  and  Black  Overalls 

at  $4.75,  $6.75  and  $8.00 ;   to  Retail  at  50c.,  75c.,  and  $1.00. 

Woods'  Etoffe  Pants 

at  $12.00,  $15.00  and  $18.00.    Untearable,  16-oz. 

23-oz.  Hand-Knit  Underwear 

at  $9.00  and  $12.00 
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X  REMEDY  EOR  8TRIkE8  AND 
SOCIALISTIC  LNREST. 

Mr.  Brock,    iM.P.,   on    Profit-Sharing   as  a   Business   Policy 
for  the  Largest  Enterprises. 


KE  business  men  aware  howfar  the  idea 
of  co-operation  is  entering  into  modern 
calculations  ? 

When  carried  out  on  a  reasonable 
basis  it  paj-s  a  man  in  various  ways  : 
by  enlisting  fresh  effort  on  the  part  of 
employes;  by  tending  to  prevent  over- 
competition;  by  providing  against 
accidents  to  the  business  during  the 
principal's  enforced  absence.  There  are  other  advantages 
which  some  business  men  are  not  slow  to  perceive,  and  during 
the  past  five  years  The  Dry  Goods  Review  has  heard  more 
talk  in  favor  of  a  system  of  co-operation  between  capital  and 
labor  than  ever  before.  For  instance,  the  other  day  The 
Review  happened  to  mention  the  matter  in  the  most  casual 
way  in  the  presence  of  one  of  Canada's  leading  commercial 
men  and  was  struck  i)y  the  prompt  and  decisive  endorsement 
drawn  forth. 

"Co-operation?"  said  Mr.  William  R.  Brock,  M.P.,  Presi- 
dent of  The  W.  R.  Brock  Co.,  Limited,  "  ves,  I  believe  in  that. 
It  is  a  wMse,  businesslike,  and  practical  line  of  policy,  and  one 
that  commends  itself  after  a  trial.  We  have  this  business  now 
working  on  that  basis,  and  do  you  suppose  that  I  consider  all 
the  advantages  are  on  the  side  of  the  old  and  faithful  members 
of  the  staff  who  have  now  an  interest  in  the  business  ?  B3'  no 
means.  I  feel  sure  that  I  get  a  return  for  the  giving  over  of  a 
share  of  my  profits  to  others.  True,  my  share  is  less  by  the 
amount  they  get,  and  many  a  man  is  exceedingly  slow  to 
relinquish  what  is  rightfully  his.  Perhaps  that  is  a  natural 
feeling,  but  I  am  convinced  it  is  wrong." 

"  Where  do  you  think  the  advantages  come  in  ?" 

"The  business  man  who  places  his  enterprise  on  a  co-oper- 
ative basis  draws  forth  qualities  hitherto  unutilized.  Mind,  I 
do  not  say  that  an  employe  is  not  just  as  conscientious  in  the 
discharge  of  his  duty  as  an  actual  member  of  the  firm.  But 
we  must  bear  in  mind  that  the  sense  of  ownership  develops  in 
a  man  qualities  he  either  did  not  previously  show  or  was  not 
conscious  of  possessing.  My  experience  is  that  the  volume  of 
business  done  by  the  same  staff  actually  increases  under  a 
co-operative  system.  Enlightened  self-interest  is  a  powerful 
incentive  to  increased  industry,  and,  in  addition  to  that,  any 
man  who  is  a  partner  in  a  concern  is  by  that  ver3'  fact  in  a 
better  position  to  advance  the  interests  of  that  firm  than  if  he 
were  only  an  employe.  And,  of  course,  under  co-operation 
every  employe  of  the  right  stamp  feels  that  years  of  loyalty 
and  industr3'  %vill  secure  for  him  a  share  in  the  profits. 

"Then,  again,  it  is  really  necessary  for  a  man  to  have 
trustworthy  people  who  can  carry  on  the  business  in  the 
event  of  unexpected  and  prolonged  absence.  No  one  can  be 
sure  of  permanent  health.  There  is  also  on  this  continent  a 
tendency  to  overwork  the  energies.  In  fact,  it  is,  you  may 
sav,  in  general  terms  impossible  for  one  man  alone  without 
partners  to  get  the  best  results  out  of  his  business.  He  will 
do  better  under  co-operation." 

"  What  other  benefits  accrue  from  it  ?  " 

"  Well,  may  we  not  also  conclude  that  one  cause  of  so  much 
competition  in  trade  is  due  to  the  fact  that  employes,  feeling 
that  there  is  no  hope  of  a  partnership  or  an  interest  in  the  busi. 
ness,  are  prone  toembark  with  others  in  enterprises  which  they 
would  never  have  thought  of  if  their  future  had  seemed  prom- 
ising in  their  old   places  ?    Even  supposing  their  enterprises 


fail,  as  they  often  do,  can  we  wonder  at  men  wanting  to  make 
some  permanent  provision  for  their  families  in  the  declining 
years  of  life  when  the  mental  and  bodily  energies  are  not  so 
vigorous?  Depend  upon  it,  competition  for  those  of  us  who 
are  in  business  would  be  lessened  if  the  co-operative  system 
were  extended.  I  have  never  repented  the  step  taken  in  con 
nection  with  my  own  firm,  and  can  recommend  it  to  others." 

"  But  is  it  practicable  as  a  general  thing  ?  " 

"Not  only  do  I  regard  it  as  a  profitable  policy  in  indi- 
vidual cases,  but  I  think  its  effect  upon  the  whole  industrial 
community  would  be  good.  The  talk  of  socialism,  of  anarchy, 
of  other  wild  forms  of  popular  unrest  is  all  due  to  discontent. 
If  you  can  give  the  individual  a  stake  in  the  country — make 
hiin,  in  short,  a  partner  in  the  prosperity  of  the  community — 
you  constitute  him  a  guardian  of  the  order,  peace  and  welfare 
of  the  state,^  There  was  Mr.  Redmond,  the  Irish  member  who 
came  here  the  other  day.  Why  can  he  not  repeat  in  Canada  the 
agitation  he  has  successfully  carried  on  in  his  own  country? 
Simply  because  he  finds  his  Irish  fellow-countrymen  here 
prosperous,  intelligent,  contented.  They  listen  with  a  certain 
amount  of  sentimental  interest  to  his  words.  But  they  own 
property,  they  have  something  tangible  to  lose,  so  they'  are  in 
no  mood  for  anv  reckless  proceedings  You  will  find  this  con- 
dition of  things  almost  universal.  Give  a  man  a  share  in  the 
general  wealth  and  he  becomes  a  defender  of  that  wealth.  He 
finds  an  outlet  for  his  activities  in  bettering  himself  and  those 
dependent  on  him.  Strip  him  of  all  share  in  the  produce  of  his 
labor,  except  his  actual  wages — determined,  of  course,  by 
extreme  competition — and.  if  misfortune  makes  him  destitute, 
you  have  the  material  ready  made  for  an  anarchist.  There  is 
no  doubt  at  all  in  my  mind,  that  the  principles  of  co-operation 
— applied  in  each  case  as  circumstances  permit  and  not 
extended  in  any  rough-and-ready  way — are  a  sovereign  cure 
for  many  public  ills." 

"I  can  see  no  reason  why  the  principle  should  not  be 
applied  to  the  manufacturing  and  mining  industries,  to  the 
railway's;  in  fact,  to  every  line  of  activity  where  success  is 
largely  dependent  on  the  diligence,  the  ability,  and  the  good 
will  of  employes.  Take  the  case  of  railways.  Employes  like 
engineers,  conductors,  and  station-masters  have  much  to  do 
with  the  success  of  the  road.  To  their  vigilance  is  due  the 
safety  of  passengers,  the  avoidance  of  accidents,  the  conse- 
quent freedom  from  outlay  due  to  damages.  Give  these  men 
something  in  addition  to  their  salaries,  constitute  them  a  part 
of  the  system,  and  you  awaken  the  sense  of  ownership,  the 
pride  we  all  take  in  perfecting  what  is  our  own.  You  may 
think  that  this  is  carrying  out  the  idea  pretty  far,  yet,  I  have 
ground  for  thinking  that  some  high  authorities  in  the  railway 
world  have  actually  been  considering  some  such  project  as  one 
means  of  preventing  strikes.  Of  course,  in  every  case  you 
could  not  make  shareholders  of  even  old  and  responsible 
employes,  but  some  way  could  be  devised  of  rewarding  them." 

"  Would  there  not  be  a  good  deal  of  difference  of  opinion 
in  arranging  a  basis?" 

"Certainly,  there  would  be.  In  a  casual  conversation  like 
this  we  could  not  expect  to  exhaust  the  subject.  What  would 
work  in  one  business  would  not  suit  another.  Where  it  was 
thought  fit  to  make  shareholders  of  employes  they  might  not 
have  the  money  to  buy  the  stock.  Then,  again,  if  stock  were 
assigned  to  certain  people  during  their  connection  with  the 
company  it  might  be  difficult  in  all  cases  to  make  this  work. 
Care  must  be  taken  to  modify  the  system  according  to  the 
needs  of  the  particular  instance  in  which  you  apply  it.  But, 
as  regards  the  general  principle— as  a  means  of  avoiding  con- 
flict between  capital  and  labor,  as  a  plan  for  increasing  the 
efficiency  and  developing  the  sense  of  responsibility  and  the 
self-respect  of  the  individual — I  am  quite  clear." 

"Is  this  a  private  conversation,  Mr.  Brock,  or  would  vou 
say  the  same  thing  in  public,"  asked  The  Review. 

"  Well,"  said  Mr.  Brock,  reflectively,  "  I  see  no  objection  to 
your  printing  what  has  been  said,  because  these  are  my 
opinions  and  I  am  prepared  to  stand  by  them  in  private  or  in 
business  life,  or  in  Parliament." 
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Lister  &  Co.,  Limited      | 

Manningham  Mills,  BRADFORD. 
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SILK  VELVETS, 

Black  and  Colored. 

Repeat  orders  can  be  executed  in  ten 
days  to  two  weeks.       :      :       : 


gg 


•  • 


1^  B 


Novelties !     Novelties !     Novelties ! 

IN  DRY  GOODS. 

Canadian  buyers  when  over  in  England  should  not 
fail  to  give  this  house  a  look  up,  as  its  chief  features  are 
Novelties  of  all  descriptions  in  Dry  Goods,  excelling  in 
style  and  quality  and  most  adaptable  to  Canadian  trade. 


Hitchcock,  Williams  &  Co. 

SIR  G.WILLIAMS  F.G.WILLIAMS  H.WILLIAMS  A.  T.  WILLIAMS 


WAREHOUSES 


Canadian  Representative...  69,  70,  71,  72,  73,  74  St.  Paul's   Churchyard. 

Mr      PauiHoll  '*^'  '*'*'  '*^'  '**^'  '*^'  ^^  Paternoster  Row. 

1.     UdWIjeil.  1,  2,  5,  6,  7,  8  London  House  Yard. 

MANUFACTORIES,  Warwick  Lane  and  Paternoster  Buildings. 
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I  Fashion  Notes  From  Paris.  | 

^  The  Long  5kirt-New  Ideas  in  Blouses— Embroidery  for  «p 

5  Dresses— Millinery  Shapes  and  Trimmings—  ^ 

S  New    Qowns.  ^ 

From  The  Pry  Goods  Review's  Special  Correspondent. 

Paris,  December  10,  1901. 

DESCRIPTION  of  the  costumes  worn 
at  the  chrysanthemum  show  and  at 
the  smartest  theatres  which  have 
struck  me  as  being  exceptionally 
chic  this  last  week  or  so  maj^  interest 
mj'  readers.  But  first  of  all  a  few 
general  remarks. 
As  I  predicted,  the  short  shirts  have  not  found  favor  with 
the  fashionable  world.  Never,  perhaps,  have  they  been  worn 
so  long  and  "volant";  tight  and  clinging  from  the  waist  to 
knee,  it  then  spreads  out  to  give  the  idea  of  a  wide  flounce, 
although  often  cut  in  one,  and  sometimes  being  finished  off 
with  an  inverted  V  shaped  insertion  from  the  knee  down- 
wards, or  with  trimmings,  braidings,  stitching  in  conventional 
designs. 

Although  these  skirts  are  not  comfortable  for  street  wear, 
nothing  is  more  graceful  and  becoming  for  the  drawing-room. 
Even  to  a  short  woman  with  a  tendency  to  "embonpoint,"  it 
will  give  an  appearance  of  greater  height  and  slimness.  Most 
of  these  skirts  are  plain  at  the  back,  fastened  with  invisible 
fasteners,  surmounted  with  the  same  trimming  that  is  used 
for  the  dress. 

For  theatre  wear  white  cloth  skirts  are  being  much  worn, 
replacing  the  plain  duchesse  satin  and  peau  de  soie. 

BLOUSES. 

These  are  as  popular  as  ever.  It  is  indeed  impossible  to 
imagine  what  beautiful  models  one  sees  on  every  side.  With 
many  the  Marie  Antoinette  fichu,  in  white  mousseline  de  soie, 
medallioned  and  edged  with  lace  of  all  descriptions,  is  being 
worn,  which  is  most  charming  either  with  a  yoke  or  decolete. 
A  very  striking  model  blouse  is  of  a  flesh  tint  in  tulle,  clinging 
closely'  to  the  figure,  decorated  with  a  jetted  embroider}',  the 
sleeve  tight  to  elbow,  falling  V  shape  with  an  inserted  lace 
cuff. 

Another  Norfolk  shape:  the  bands  both  back  and  front  are 
embroidered  with  the  Louis  XV.  ribbon  and  basket,  the  yoke 
being  narrow  is  in  a  finely-pleated  taffeta,  with  neckband  of 
plain  taffeta  with  two  rows  of  narrow  black  velvet  ribbon; 
the  Swiss  belt  being  also  of  black  velvet  embroidered  with 
steel.  The  sleeves  are  finely  tucked  and  finished  off  at  the 
wrist  with  a  frill  of  point  d'  esprit  and  Irish  point.  The  sleeves 
are  invariablv  finished  off  with  wrist  revers  "sabotee"  with 
white  mousseline  de  soie. 

EMBROIDERED    DRESSES. 

Ihe  rage  for  embroidered  and  lace-trimnied  gowns  of  every 
description  knows  no  bounds;  such  a  thing  as  a  perfectly 
plain  dress  is  rarely  or  never  seen,  even  the  cloths,  homespuns 
and  zibelines  are  embroidered  and  tulle  trimmed  just  as  the 
mousseline-de-soie  and  fine  linens  were  during  this  last 
Summer.  Tucks  are  of  every  dimension,  but  more  especially 
very  narrow  and  taken  in  every  direction,  straight,  zig-zag, 
waving  and  serpentine. 

-NEW    COLOR. 

A  new  color  which  is  well  spoken  of  is  a  clear  and  fresh- 
looking  red,  called  in  the  trade  "  rouge  d'homard."  Although 
trying  for  street  wear  it  is  wonderfully  pretty  by  electric  light. 

HATS. 

These  are  still  worn  low  and  sloping  to  the  back  being 
"en  forme"  with  the  low  coiffure  adopted  by  the  "grandes 


elegantes,"  although  this  fashion  of  dressing  the  hair  low  to 
the  neck  does  not  seem  likely  to  become  very  generally  popular 
in  Paris. 

A  model  becoming  to  most  women  is  a  very  large  white 
felt,  the  brim  raised  at  each  side  and  almost  covered  with  a 
black  lace  drapery,  two  ostrich  feathers  falling  on  the  hair  at 
the  left  side. 

A  smart  walking  hat  is  in  the  latest  sailor  shape,  having 
a  curved-up  brim.  The  under  part  is  covered  with  a  red 
panne,  white  spotted,  trimming  around  the  crown  of  the  same 
through  which  is  passed  a  large  plume. 

A  good  shape  is  the  "  Artagan,"  very  much  after  the  style 
of  the  Marquis  but  with  softer  lines  and  so  more  becoming.  A 
blue  pastel  soft  felt  is  edged  with  bevor  cloth  and  trimmed 
with  a  beautiful  ostrich  feather  taken  from  the  front  and  fall- 
ing on  the  hair  at  the  back ;  the  turned-uplett  side  has  a  black 
bow  and  rosette. 

Black  velvet  ornaments  of  all  descriptions  are  much  used 
for  trimming. 

ROBES. 

At  the  chrysanthemum  show  in  the  Grand  Palais,  I  noticed 
a  green  cloth  costume  having  two  biased  insertions  of  a  paler 
shade  at  the  bottom,  and  middle  of  skirt  embroidered  in 
flowers  "glure  ancien,"  also  eight  narrow  insertions  of  panne 
at  equal  distances  from  waist  to  hem ;  the  white  cloth  collar 
and  pointed  machine-stitched  yoke  was  fastened  with  jewelled 
studs,  the  bodice  crossed  over  at  the  bust  front  and  fastened 
at  right  side  ot  waist  with  three  jewelled  buttons. 

A  dark  green  homespun  has  the  skirt  cut  in  two  pieces  and 
forming  a  deep  flounce  from  the  knee.  Bolero  bodice,  which,  as 
well  as  sleeves  and  skirt,  has  jagged  edges  bordered  with  gold, 
the  vest  in  a  darker  shade  of  green  panne  and  under  each  edge 
of  the  skirt  was  a  band  of  the  same. 

Seen  at  the  opera  the  other  night  was  a  very  beautiful 
Empire  evening  gown  in  cherry-colored  velvet,  embroidered 
with  large  flowers  "art  nouveau."  A  draping  of  English 
point  lace  from  the  top  of  bodice  falls  over  the  shoulders, 
forming  sleeves,  and  the  low  decolete  corsage  is  finished  off 
with  a  wreath  of  marguerites  in  "art  nouveau  "  shades. 

In  my  next  letter  1  shall  have  something  to  say  about  fur 
coats  for  motor-car  wear,  as  well  as  all  sorts  of  evening 
cloaks  and  dresses.  A.  E.  D. 


THE   "EXCELDA"  HANDKERCHIEF. 

Perhaps  no  article  of  personal  use  is  of  more  importance 
than  the  handkerchief  Probably  it  has  happened  to  most  of 
us  some  time  or  other  to  find  ourselves  without  this  necessary 
appendage,  and  then — and  then  alone — do  we  fully  recognize 
what  an  important  part  is  played  in  our  daily  life  by  this 
article.  The  "Excelda"  handkerchief  has  won  for  itself  a 
premier  position  in  the  trade,  and  its  success  has  exceeded  even 
the  most  sanguine  anticipations  of  the  manufacturers.  So 
great,  in  fact,  has  been  the  appreciation  b\-  the  pnblic  and  the 
trade  alike  of  these  goods  that  the  makers  have  had  to  take 
steps  to  largely  increase  the  production.  In  appearance  the 
"  Excelda"  handkerchief  combines  the  gloss  of  linen  and  the 
softness  of  silk ;  even  after  repeated  washings  the  appearance 
of  the  handkerchief  is  quite  unchanged,  "Excelda"  handker- 
chiefs are  very  comfortable  in  use,  being  very  soft  and  absor- 
bent. The  handkerchiefs  are  made  in  a  variety-  of  qualities, 
and  in  all  sizes,  both  for  ladies  and  gentlemen.  Thej-  are  pro- 
duced in  a  very  large  range  of  plain  and  printed  cloths,  and 
we  have  seen  a  large  range  of  new  designs  and  styles  which 
are  just  being  put  on  the  market.  Another  point  that  should 
be  noted  in  connection  with  "Excelda"  handkerchiefs  is  the 
price,  for  even  for  the  best  qualities  the  price  is  a  popular  one. 
"Excelda"  handkerchiefs  can  be  obtained  from  an^-  wholesale 
house,  and  every  handkerchief  bears  a  ticket  stamped 
"Excelda." 
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Willis,  Nelson  &  Co. 

ainci     iVIillin^ry     NA/ar^hous^rr^^rt. 

Lace,  Silk,  Velvet  and   Ribbon  Exporters. 


Telephone  N?  4780. 


Telegraphic  Address. 
"LUTON"Glasgow. 


o__Mc 


^^_ 


Departments 


o    ©    o    o  \_/ 

Ribbons 

Chiffons,  2-in.  to  42-10. 

Millinery  Silks 

Silk  Velvets 

Velveteens 

Silk  Laces 

Cotton  Laces 

Straw  Hats  and  Bonnets 

Velvet  and  Felt  Hats 

Leghorns 

Panamas 

Flowers,  Black  and  Colored 

Feathers,  Black  and  Colored 

French  and  English  Millinery 

Dress  Caps 

Jet  Bonnets 

Millinery  Ornaments 

Cotton  Sun  Hats 

Cotton  Sun  Bonnets 

Silk  and  Satin  Bonnets 

FriUings 

Maid  Caps 

Cotton  and  Satin  Wares 

Bonnet  Shapes 


^^TrghT"* 


GLASGOW,  Scotland 


Agents  in  Canada 


J.  Howard  Stowe,  28  and  30  weiimgton  St ,  w.,  Toronto. 
Lester  Gill  -  Gamble  St.,  Vancouver. 


FOR  FALL  1902, 


^|)ecidl  Notice: 


Our  representatives  are  now  showing 
some  leaders  in  Taffeta  and  Staple  Ribbons  that  will  in- 
terest the  keenest  buyers.  Kindly  ask  for  Samples  for 
comparison. 

We  are  showing  a  range  of  Velvets  and  Velveteens 
for  Fall  that  will  interest  the  largest  manufacturer;  also  full 
I'ange  of  Millinery. 
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THE. 


G 


ANADIAN   COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  AGENTS 

MONTREAI.  and  TORONTO 


DVEIIINIG 

DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,  FINISHED  AND   PUT  UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.      Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  and  Finishers, 

JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  V23  Bank  St.,  Ottawa 

158>^  King  St.  West,  Toronto.      47  John  St.,  Quebec. 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  sta^e 
and  we  guarantee  our  make  to  be  all  Al  goods. 

In  Upholstery  Goods  our  long  connection  with  the  old  firm  of 
PETER  SCHNEIDERS.  SONS  &  CO.,  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 


27-29 


Victoria 
Square, 


Montreal. 


You  'U  lose  your  pants 
\  unless  you  get  a.  box  of 
\      Automatic  Buttons. 


THE      DERBY"  LINK 


IT.   Nov     29.  1898. 


For  All  Cuffs. 


To  Unlock  Button  Simply 
Raise  the  Key. 


u.  S.  Par.  JUNE  5  .  ia9«. 
E«C.P«T.  NO.  11.630. 


.TlP"-Has  Lever  Button. 


J.  V.  PilGher  Mfg.  Co. 


MAKERS 


NO  NEEDLE  REQUIRED. 


914  Mason  Ave.,    Louisville,  Ky. 


For  Round  or    Link  Cuffs. 
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INVINCIBLE 


Invincible 


TRADE. 
MARK 


Montfeal. 


Fac-simile  of  Label  on  each  Coat -None  genuine  without  it. 


This  word  means,  "cannot  be  overcome." 

This  is  the  reason  our  Waterproof  Clothing  bears  this  name  and  trade  mark. 


WHY? 


Because  we  were  the  first  firm  in  Canada  and  the  only  one  to-day  that 
Waterproofs  their  own  CLOTH.  This  is  the  principal  factor  in  Waterproof 
Clothing. 

We  are  thus  enabled  to  supply  the  market  with  Waterproof  Garments  that 
the  dealer  can  guarantee  for  Style,  Fit,  Finish  and  Durability. 

Our  14  years'  experience  in  Canada  has  made  us  thoroughly  familiar  with 
the  wants  of  the  Canadian  trade,  and  to  fill  these  wants  we  are  now  manufactur- 
ing the  "Strathcona  Brand"    of  Waterproof  Clothing. 

We  solicit  your  Spring  Order — you  cannot  afford  to  place  it  elsewhere. 

Consult  your  own  interests,  handle  and  sell  goods  that  you  can  guarantee 
will  give  satisfaction  to  your  customers. 


THE  STRATHCONA  RUBBER  COMPANY 


E.  L.  ROSENTHAL,  General  Manager. 

The  Pioneer  Manufacturer  of  Rubber  Clothing  in  Canada. 


Office  and  Salesrooms,  232  ricQill  St.,      /Vl  rk M  "f  t*P ^  I 
Factory,  Papineau  Ave.,  lYlUllLICdl* 


MERCHANTS  CAN  HAVE  THEIR  CLOTHS  WATERPROOFED  TO  ORDER. 
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I    The  Dress  and  Personal  Adornment 
'I'    of  the  Prime  Minister  ^    ^   ^    ^ 


Sir  Wilfrid  Laurier's  Tastes, 
Habits  and  Fads  in  Costume. 


4 

4 

4 
4 


Stieiiiilly  Written  For  The  Dry  Goods  Review 

F  a  sturdj'  Liberal  tanner  came  to 
tlie  Capital  and  chanced  to  meet 
and  recognize  by  his  photograph 
the  Prime  Minister  advancing 
towards  him  he  would  not  stop 
to  think  how  he  was  clothed — 
yet,  he  would  unconsciously  have 
been  impressed  with  a  sense  that 
his  leader  was  dressed  as  befitted 
his  position — well,  yet  not  ultra- 
tashionable. 

Sir  Wilfrid  Laurier  may  be 
said  to  keep  closely  in  touch  with 
the   mode  in  general,   but   not  in 

detail.     In  the  minor  points  of  his  attire  he  is  a  law  unto  him- 
self and  in  one  special   particular  he   diflers  from  most  men, 

that  is  in  his  dislike  to  jewelry. 

He_never  wears  a   ring   of  any 

kind    and    will.'  not   even   own 

gold-riinmed  eyeglasses.    These 

latter  are  suspended  across  his 

vest  b\'  a  black  silk  cord   and 

knotted   strands   of  black   silk 

do  duty    for    a    watch    chain. 

There   is  but   one  exception  to 

this  hard   and   fast  rule  of   no 

jewelr3'  —  the   Prime   Minister 

almost  invariably  wears  in  his 

puff  tie   a    horseshoe    pin,    the 

symbol    of  good    fortune.      It 

may  be  discerned  in  most  of  his 

portraits. 


These,  by  the  way,  are  few 
in  number  —  the  busy  man  of 
affairs  has  apparenth'  none 
of  that  excessive  amour  propre 
which  makes  some  noted  people 
wish  to  pose  whenever  they 
happen  to  be  passing  a  photo 
grapher's.  In  his  own  house  it 
is  doubtful  if  a  photograph  can 
be  seen,  for  each  one  is  given 
away  in  response  to  man^- 
requests  almost  as  soon  as  developed. 

In  the  House  of  Commons  Laurier  wears,  as  a  rule,  a 
Prince  Albert  coat  and  trousers  of  a  dark  shade  with  silk  hat, 
usualh-  doffed  before  entering.  Sometimes  he  is  seen  with  a 
Derby  ;  last  Spring  for  a  time  he  wore  a  grey  fedora,  the  first 
time  he  was  known  to  do  so.  You  may  look  in  vain  for  a 
boutonniere  when  the  Premier  is  in  evening  dress  at  the 
theatre  or  elsewhere  ;    he  does  not  affect  flowers. 


Most  people  think  that  the  Liberal  leader  looks  his  best  in 
a  ((uiet  black  suit.  But,  does  he  never  become  resplendent,  you 
may  ask  ?  Has  he  no  "glad"  clothes  whatsoever?  Ah,  yes, 
the  knightlv  courtier  can  ruffle  it  withth*  best  of  them  in  gold 
lace  and  grandeur  on  certain  State  occasions.  His  Privj' 
Councillor's  uniform  of  black  and  gold  lace  is  seen  by  Ottawa 
people  at  State  reception  and  drawing-room,  and  suits  him 
better  than  it  does  the  porth'  figures  of  some  of  his  colleagues. 
It  is  distinguished  from  the  rest  by  a  little  more  gilt  and 
glitter. 

When  he  welcomed  Prince  George  he  looked  quite  as  dis- 
tingue in  his  black  broadcloth  as  the  Duke  in  his  gorgeous 
Admiral's  uniform.  But  one  could  not  imagine  him  as  looking 
anything  else  than  distinguished — even  when  seated  at  the 
breakfast  table  in  negligee  morning  coat  or  double-breasted 
pea-jacket.  The  Premier  in  a  smoking  jacket  would  doubtless 
be  a  picturesque  figure,  but  he  is  never  seen  in  one,  as  smoking 

does  not  agree  with  him.  When 
he  rests  from  cares  of  State 
he  dons  a  gartnent  of  a  reddish 
brown  shade,  built  for  comfort 
and  not  style,  and  as  such  not 
particularly  interesting  to 
readers  of  The  Dry  Goods 
Review. 

Our  Summer  statesman  is 
probabh'  to  be  seen  in  a  suit  of 
bluish-grey  of  a  vast  becom- 
ingness.  Sometimes  a  thin  silk 
coat  of  grey  is  worn,  and  the 
waistcoats  are  invariably  of 
white,  a  scarf  of  white  also  be- 
ing worn.  Apparently  he  has 
no  use  for  the  festive  tan  shoe. 

In  Winterthe  Premier's  suits 
are  always  dark  in  shade 
with  fancy  waistcoats  in  pin 
dots  of  red  and  black.  His  over- 
coat is  of  dark  grey,  but  in 
very  cold  weather  he  wears  an 
extremeh-  handsome  fur-lined 
black  overcoat  with  collar  of 
marten  and  cap  of  the  same. 
Until  last  year  the  collar  was 
of  seal. 

In  gloves  his  preference  is 
for  dark  tan  and  grey;  his  taste 
in  ties  is  very  quiet,  these  near- 
ly always  being  dark  black,  per- 
haps with  a  touch  of  red,  or 
grey  in  Summer.  He  has,  however,  been  known  to  wear  red 
ties,  but  is  not  often  seen   in  them  lately. 

In  conclusion,  one  may  say  that  Sir  Wilfrid  always  chooses 
articles  of  the  best  quality,  and  the  charge  levelled  at  Chris- 
topher Smart  and  mentioned  by  Johnson  that  "  he  did  not 
love  clean  linen  :  and  I  have  no  passion  for  it,"  could  by  no 
means  be  brought  against  the  leader  of  the  House,  who  is 
scrupulously  neat  and  particular  in  his  attire. 

Florence  K.\xd.\i,. 
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The  Slingsbj  fflanukturing  Company 

LIMITED. 


BRANTFORD,    ONTARIO. 


BED 

BLANKETS 

FLANNEL 
SHEETINGS 

KERSEY 
CLOTHS 


HORSE 
BLANKETS 

COLLAR 
CLOTHS 

CAMP 
Blanketings 


COSTUME  CLOTHS,  STOCKING  YARNS,  CARPET  YARNS,  ETC. 

SPECIAL — ^ull  ranges  of  Plain  and  Fancy  Mackinaws  and  Linings  for  the  Clothing 
trade  may  be  seen  at  Toronto,  Montreal  or  at  the  mill. 

Send  for  list  of  stocks  which  we  are  desirous  of  reducing.      There  is  money  in  it — for  you. 

MAIL  ORDERS  RECEIVE  PROMPT  ATTENTION. 


TORONTO-C.  H.  FORSTER, 

30  Merchants'  Building,  Bay  Street. 


MONTR EAL-W.  H.  REED. 

42  Nordheimer  Bnilding.l 


XjOOic-stitch: 

HOSE 

For  MEN,  WOMEN  and  CHILDREN. 

TRADE  MARK       lo  fold  knees  and 

6  FOLD  ANKLES. 


f        ^^-y 


Registered  N2  31 


^  IMPORTANT 
NOTICE. 

Any   hose  not  stamped  with 

this  registered  trade  mark  are 

>    a  spurious  imitation  and  not    § 

I  the  g-enuine  lock-stitch. 


WALTER  WILLIAMS  &  CO.,  '°'sWeT''  MONTREAL 


-ASK  VOUR  WHOLESALE  HOUSE  FOR  THEM- 
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Western  Pro*|>ect*  for  d|)ring  Trade. 

A  Bright  Outlook  for  1902  — An  Immense  Crop  Being  Flarketed— Talks  with  Buyers  as 

to  Styles  and  Prices— New  Samples  and  the  Trend  of  Fashion  — 

Better  Goods  Counted  on  to  Sell. 


FYoTii  Our  Own  Correspondent. 


Winnipeg,  December  IG,  11)01. 


ONDITIONS  in  the  West  are  in 
"I  striking  contrast  to  the  same 
season  last  year.  The  December 
of  1900  witnessed  good  trade 
and  active  preparations  for 
Spring,  but  it  was  in  the  face  of 
an  almost  total  crop  failure.  This 
season  the  great  crop  is  assured, 
and,  though  marketing  has  been 
delayed  by  the  early  rains,  the 
recent  glorious  weather  has 
largely  made  up  for  that,  and  the 

amount  of  grain  that  has   been  threshed   and  marketed  since 

the  second  week  of  October  is  almost  incredible. 

THE    BIG   CROP   MOVING. 

All  day,  all  night,  the  threshers  have  hummed  merrily ; 
long  processions  of  teams,  their  wagons  loaded  high  with 
bags,  have  filled  country  roads,  and  on  lines  of  rail  there  has 
been  the  rattle  and  clatter  of  the  trains  of  "empties"  going 
west  and  the  dull  rumble  and  solemn  "chug,"  "chug,"  of  the 
long,  long  trains  of  loaded  cars  going  east.  The  prairie  has 
witnessed  the  unusual  spectacle  of  the  Pacific  Express  drawn 
up  on  country  sidings  while  hundreds  of  cars  of  wheat  rolled 
by  on  their  way  to  Fort  William.  In  a  single  day  on  one 
division  of  the  road  there  were  800  cars  of  wheat,  and  yet  the 
call  has  been  for  more  cars.  Elevators  at  many  points  have 
been  blocked  for  weeks,  and  after  the  last  boat  has  pulled  out 
of  Fort  William  there  will  be  abundance  of  wheat  to  fill  every 
elevator  there  to  the  top  notch  and  a  million  or  two  bushels 
that  will  not  even  be  threshed  until  next  Spring. 

The  concentration  of  all  energies  on  the  moving  of  the 
wheat  has  retarded  Fall  business  somewhat,  but  has  left  no 
uncertainty  as  to  business  next  Spring.  All  travellers  are  out 
with  specials,  such  as  prints,  muslins,  blouses,  and  the  like, 
and  all  city  houses  report  very  large  placing  orders. 

One  drawback  of  the  Spring  Number  coming  out  so  early 
is  the  fact  that  all  representatives  of  Eastern  houses  having 
samole-roonis  in  Winnipeg  are  out  of  the  city,  and  as  no  one 
is  left  in  charge  it  is  difficult  to  get  any  information  as  to  the 
samples  carried  or  what  they  are  doing.  However,  it  is  safe 
to  assume  they  are  carrying  up-to-date  lines  and  meeting  with 
a  measure,  at  least,  of  the  success  of  their  Western  neighbors. 
Nearly  all  eastern  houses  have  increased  the  number  of  their 
representatives  in  the  West  this  season. 

LARGE    STOCKS    LAID    IN. 

No  better  evidence  can  be  given  of  the  confidence  of 
Western  wholesale  men  in  the  business  of  the  coming  season 
than  the  size  of  stocks  purchased.  In  very  many  instances  the 
purchases  are  quadruple  those  of  last  year,  and  this,  too,  in 
the  more  expensive  lines  of  goods.  Western  merchants  who 
rely  on  the  Winnipeg  jobbers  for  their  stocks  will  certainly 
this  season  find  their  confidence  well  placed,  as  stocks  were 
never  more  varied,  complete,  and  well  chosen  than  they  are 
this  season. 

A     BUYER    Jl'ST    BACK. 

Though  dealing  more  especially  in  staples,  which  appear 
always  to  be  arriving  in  carloads,  Stobart  &  Co.  by  no  means 


neglect  the  lighter  and  more  fanciful  lines  as  is  evidenced  by 
an  array  of  pretty  neckwear,  tortiseshell  hair  novelties— such 
as  combs,  birettes,  winged  hair  retainers — laces,  embroideries, 
dainty  hosiery  and  the  like  to  be  found  in  the  department  pre- 
sided over  b3'  Mr.  John  Suckling,  who  has  just  returned  from 
a  European  trip.  In  ribbons,  this  house  offer  a  specialty  this 
season  in  "fancies"  at  prices  that  seem  marvellously  low  con- 
sidering the  quality  of  the  goods.  "In  men's  furnishings," 
Mr.  Suckling  remarked,  "there  is  nothing  very  new  to  say 
except  that  the  outlook  for  trade  has  justified  us  in  more  than 
doubling  our  last  season's  orders  in  all  lines,  and  already  in 
some  classes  we  are  repeating  orders.  This  applies  also  to 
ladies'  goods,  in  such  lines  as  hosiery,  blouses,  waterproofs, 
laces  and  ties.  Cut  steel  chatelaine  bags  and  5-in.  wide  elastic 
belts  are  among  the  novelties  of  the  coming  season.  In 
hosiery,  the  lace  and  embroidered  effects  are  already  popular." 
Mr.  John  McDonald,  who  bu\^s  for  the  dress  goods,  house- 
furnishings  and  staple  departments,  showed  your  correspon- 
dent a  fine  range  of  dress  goods,  particularly  in  black,  fancy 
mohairs,  railroad  cords,  mohair  crepons,  brillantines  and  the 
like,  and  a  daint3'  line  of  colored  armures.  Of  "Optimi,"  the 
house's  own  bfand  of  dress  serges,  in  blue  and  black,  more 
than  1,000  pieces  are  already  in  stock.  This  house  ^make  a 
feature  also  of  English  "readj'-to-wear "  skirts  of  a  high 
grade  and  the  stock  shown  this  season  is  superior  to  anj'  yet 
handled.  These  skirts  are  deservedly  popular  in  the  West, 
owing  to  grace  of  cut  and  neatness  of  finish. 

THE    R.    J.    WHITLA   CO.,    LIMITED. 

To  the  old  query,  "  What  are  we  going  to  wear  next 
Spring?"  Mr.  Campbell,  the  fancy  goods  bu3'er,  promptl3- 
responded:  "Ties."  He  was  sitting  with  a  table  full  of  dainty 
neckwear  in  front  of  him,  and  such  ties !  Last  season's  goods 
seemed  to  have  touched  perfection,  but  to-day  they  seem 
dowd3'  and  out  of  date.  In  colors,  there  are  all  pastel  shades 
in  soft  canvas  weave,  with  D0II3'  Varden,  Dresden  or  Paisley 
ends,  and  iridescent  Paisle3'  ties.  In  white  and  cream,  gauze 
scarves  with  applique  mechlin  ends — lace  ties  of  ever3'  pattern  ; 
but  newest  of  all  is  the  taffeta  scarf  with  deep  full  flounce 
ends,  with  alternate  rows  of  Val.  insertion,  or  Dresden 
bands. 

Veilings,  too,  show  a  new  departure  and  a  distinct 
improvement.  The  net  veil  is  superseded  b3'  an  open  weave  of 
gauze  with  small  flat  chenille  dots,  either  single  or  in  scroll 
design.  A  particularly  pretty  effect,  for  Spring  costumes,  is  a 
golden  brown  gauze  with  small  cream  dots. 

All-over  laces  seem  more  popular  than  ever,  while  it  would 
seem  impossible  to  overdo  in  the  matter  of  lace  for  edgings, 
insertions,  and  lace  galloons.  The  latest  is  "Arab,"  in  a 
pattern  of  mechlin  ovals,  alternated  with  heavily-wrought 
leaves,  and  small  buttonholed  figures.  Laid  over  colored 
ribbons,  this  is  a  handsome  trimming  for  a  gown.  In  black, 
double  insertions  with  patterns  outlined  in  silk  cord,  are  very 
good.  There  is  a  marked  return  to  torchons  and  Calais  Vals. 
for  wash  goods. 

BLOUSES. 

A  new  lease  of  life  and  increased  beaut3'  has  come  to  this 
most  comfortable  garment.  Styles  are  legion.  The  3-oke 
coming    below    the   armpit,    waving   lines  from    shc^ulder   to 
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Hitchcock,  Williams  &  Co. 


Kifrr 


SIR  G.  WILLIAMS 
F.  G.  WILLIAMS 
H.  WILLIAMS 
A.  T.  WILLIAMS 


WAREHOUSES: 


69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 
43,  44,  45,  46,  49,  50  Paternoster  Row. 
i,  2,  5,  6,  7,  8  London  House  Yard. 


I       W/iHtnuUbtb:      I 
MdUufdCtOfieS^    Warwick  Lane  and  Paternoster  Buildings. 

ESTABLISHED   NEARLY  70  YEARS. 

Canadian     Buyers      Ih-ld  no.  fan,  whe,.  ^   London,  .o  can  in 
«»^««iB%««flivaii     m^^mj'^m^^      bt.  Paul  s  Churchyard.     We  are  essentially 
a  FANCY  HOUSE  and  Our  aim  is  always  to  show  the  latest  novelty  in  all  departments. 
Our    Specialties    are  ... 

iy\illinery  and  Millinery  l>iaterials, 
Fancy  Lace  Goods,  Blouses,  Chiffons, 
Fancy  Costumes,  I>\antles,  British  and 
Foreign  Dress  Materials^  Prints,  Silks 
and  Velvets,  Ribbons,  Trimmings  and 
Especially  Mantles  and  Furs, 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad 
to  send  sets  of  on  application. 


We  are  sending  our  Mr.  Clifife  to  Canada  with  a  magnificent  range  of  samples. 
We  trust  all  traders  will  inspect  them. 
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waist  and  diagonally  trimmed  fronts,  buttoned  up  the  back, 
are  the  best,  while,  in  colors,  white,  ox-blood  and  linen  lead. 

It  would  seem  as  if  it  was  no  longer  necessary  for  the 
mother  of  a  family  to  know  how  to  sew,  as  everything  is  made 
to  her  hand,  from  capacious  kitchen  aprons  to  nobby  Summer 
suits  for  Jack,  aged  10,  and  dainty  frocks  for  Gladys,  just 
budding  into  the  importance  of  14.  A  novelty  for  girls  is  the 
muslin  hat  with  tam  crown  and  ruffled  brim,  an  effective  set- 
ting for  young  faces. 

DRESS    FABRICS. 

In  dress  goods,  the  variety  and  beauty  o<  the  textures  has 
rarely  been  equalled  and  never  surpassed.  The  marked  return 
to  plainly-woven  fabrics  and  solid  colors  has  led  to  special 
care  being  given  to  coloring  and  finish.  Amongst  the  newest 
goods  are  the  Eoliennes,  a  mixture  of  silk  and  wool,  so  fine  and 
silken  in  texture  that  the  whole  width  of  44  inches  can  be 
passed  through  a  finger  ring  and  fall  in  a  mass  of  shimmering 
folds  without  a  crease.  These  goods  come  in  cream,  V.  rose, 
French  greys,  wedgewood  blue  and  green,  fawns  and  blacks. 
Next  in  favor  and  almost  as  beautiful  are  the  crepolines  and 
voile  cloths.  In  suitings,  satin  vigoreux,  box  and  satin  cloth 
will  be  leaders — in  shades  of  fawn,  dove  breast  grey  and 
black.  In  distinctly  Summer  gowns  there  is  every  evidence  of 
its  being  a  great  white  season,  and  every  variety  of  white 
fabric  is  shown  from  the  gauze-like  organdies  to  madras 
weaves  and  hemstitched  lawns.  In  colored  goods  are  the 
wonderfully  dainty  organdie  surfine  and  organdie  soyeuse, 
barege  effects  and  the  linen,  thin  as  bolting  cloth  and  fine  as 
silk,  known  as  tussore.  Grenadines  will  also  be  good,  and  the 
patterns  are  very  handsome. 

GAULT    BROTHERS. 

Business  was  booming  with  this  house,  and  your  corres- 
pondent was  fortunate  enough  to  see  the  new  Summer  hosiery 
unpacked.  There  is  no  doubt  fancy  stockings  are  gaining  in 
favor.  In  all  black  they  are  showing  beautiful  lace  effects,  the 
pattern  extending  from  the  top  of  the  stocking  to  the  toe,  and 
giving  a  slender  appearance  to  the  foot.  Colored  silk  em- 
broidery in  fancy  patterns  and  stripes  and  rings  of  gay  colors 
are  shown  in  great  variety,  while  solid  cardinal  hose,  for  both 
men  and  women,  are  the  latest  thing  out. 

On  the  same  floor  with  the  hosiery  are  the  mercerized  and 
other  fancy  cotton  goods,  and  they  certainly  deserve  more 
than  passing  mention.  One  of  the  newest  shades  is  harvest 
blue,  a  deep  rich  shade  rather  lighter  than  royal.  Many  of  the 
designs  show  combinations  of  black,  white  and  blue,  black, 
white  and  purple,  or  black,  white  and  grey,  showing  the 
tendency  to  silk  mourning,  which  is  still  a  marked  feature  of 
many  lines  of  English-made  goods.  A  particularly  dainty 
design  was  a  series  of  skeleton  rings  in  black  and  white  scat- 
tered over  a  ground  of  lavender.  In  mercerized  goods  there  is 
a  great  show  of  black  and  white  in  combination. 

Delainettes  are  among  the  new  goods,  and  are  really  cot- 
ton delaines  reproducing  exactly  the  coloring  and  design  of  the 
French  delaine.  These  goods  will  retail  as  low  as  10c.  The 
regular  French  delaines  are  making  a  considerable  bid  for  favor 
and  were  never  prettier. 

In  blouses,  this  house  are  showing  a  particularly  fine  line  in 
all  black  and  all  whites.  In  white  goods  the  tendency  is  very 
much  to  the  blouse  buttoned  behind,  and  the  combinations  of 
lace,  insertion,  tucking,  hemstitched  tucks  are  legion.  The 
plain  organdie  blouses  are  extremely  pretty,  as  are  also  the 
black  blouse  with  the  tucks  hemstitched  in  white.  A  pretty 
novelty  in  blouse  goods  is  the  tucked  China  silk  in  cream  and 
black,  with  bands  of  insertion  let  in. 

Gault  Brothers  make  a  specialty  of  men's  goods  and  the 
stock  of  ties,  shirts,  etc.,  is  large  aud  very  complete,  showing 
the  very  latest  designs.  Another  special  line  is  the  raglan 
effect  waterproof  for  ladies,  which  has  the  appearance  of  a 
handsome  Summer  ulster. 


NOTES. 

Mr.  Slater,  the  chief  representative  of  Robinson,  Little  & 
Co.,  had  just  returned  from  a  trip  and  reported  that  he  and 
his  three  assistants  were  kept  almost  too  busy  to  eat.  A  case 
of  the  latest  blouse  samples  had  just  been  unpacked  and 
showed  the  latest  development,  the  elbow  sleeve  finished  with 
the  frills  of  pleatings,  one  falling  over  the  other  and  having  the 
effect  of  a  small  bell.  The  white  blouses  were  marvels  of 
exquisite  needlework  effects.  In  Tussore  blouses  the  hand- 
embroidered  stripes  are  worthy  of  note.  These  blouses  are 
decidedly  the  newest  thing  out  and  show  a  marked  change  in 
style  from  the  samples  sent  out  a  month  ago. 

The  representatives  of  John  Macdonald  &  Co.,  Kyle, 
Cheesbrough  &  Co.,  Knox,  Morgan  &  Co.,  S.  Greenshields, 
Son  &  Co.,  were  all  away  when  I  called,  and  Mr.  Godfrey, 
Parker  and  Mr.  Atcheson,  buyers  for  The  Hudson  Bay  Com- 
pany, had  not  yet  returned  from  Europe,  where  they  have 
been  for  some  time  purchasing  the  latest  in  the  market. 

E.  C.  H. 


THE    COSTUME    OF    A    GOLFER. 

SAYS  an  English  authority  on  golf  :  "  A  greater  variety 
of  costume  is  worn  at  golf  than  at  any  other  outdoor 
sport  or  pastime.  .  Cricket,  football,  rowing,  etc.,  have 
their  more  or  less  stereotyped  fashions  of  attire,  from  which  no 
serious  departure  would  be  tolerated.  But  the  golfer  is  free 
to  exercise  his  fancy,  and  it  must  be  said  that  he  shows  little 
diffidence  in  so  doing. 

"  Without  entering  into  any  detailed  description  of  golfing 
costumes  we  have  seen,  it  may  be  said  that  there  is  no  contrast 
of  color,  no  eccentricity  of  combination  too  great  for  the  un- 
fettered fancy  of  the  golfer.  He  puts  on  his  golf  clothes  like  a 
strong  man  rejoicing  to  run  a  race.  Each  fresh  atrocity  that 
he  adds  to  his  person  is  but  the  outward  symbol  of  the  savage 
joy  he  feels  at  escaping  from  the  thraldom  of  everyday  con- 
ventions. 

"  But  while  it  may  be  possible,  in  this  wav',to  explain,  and 
even  to  pardon,  the  exuberance  of  the  golfer's  taste  in  clothes, 
there  are  still  certain  combinations  which  no  man  of  taste 
could  ever  tolerate.  In  other  words,  v^-hile  there  is  no  golfing 
costume  that  is  de  rigueur,  there  are  many  to  be  seen  on  the 
links  which  cannot  be  defended  either  on  common  sense  or 
aesthetic  grounds. 

"The  panopl3'  of  a  deerstalker  is  quite  out  of  place  on  an 
inland  park  in  midsummer,  and  the  attire  of  a  cowboy  or  a 
nigger  minstrel  is  equally  uncalled  for  in  any  climatic  or  geo- 
graphical conditions  under  which  golf  is  plaj-ed.  The  dressy 
man  has  every  facility  at  golf  for  indulging  his  predilection  for 
what  is  newest  and  smartest,  and  the  slovenly  man  is  free  to 
be  much  more  slovenl}'  and  careless  than  is  possible  in  everj'- 
day  life,  but  both  may  freely  humor  their  idiosj'ncrasies  with- 
out overstepping  the  limits  of  order  and  decenc\-. 

"The  very  absence  of  a  hard  and  fast  convention  in  golfing 
attire  makes  the  golf  links  an  excellent  place  in  which  to  gauge 
a  man's  cesthetic  perception  and  susceptibilities.  But  let  the 
golfer  beware  of  making  it  more.  A  man's  golfing  rig  affords 
no  clue  to  his  golfing  ability.  I  know  man3'  first-class  golfers 
who  are  very  ill-dressed  on  the  links,  and  I  also  know 
many  more  whose  play  is  much  less  accurate  than  their 
costumes. 

"  It  is  not  by  his  dress  that  you  will  detect  the  driver,  and 
not  every  man  that  wears  puttees  can  putt.  As  a  general  rule, 
the  golfer  to  fear  is  not  the  obvioush'  dressy  or  the  con- 
spicuously dowdy  man.  He  whose  clothes  sit  easilv  on  him, 
without  speciallj'  attracting  your  attention,  and  without 
revealing  any  abnormalities  of  physical  conformation,  will 
probably  play  the  best  game  and  prove  the  most  agreeable 
partner  or  opponent." 
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Staunton 


Wall  Paper 


f;  \ 


%? 


/'^A'"^ 


A   LEADING   INGRAIN   FRIEZE   IN   OLR   NEW   LINE. 


We  have  a  l)ig  stock  ready  foi'  shipment  of  our  most  successful 
patterns  in  all  grades. 

Our  travellers  have  samples  of  these,  and  we  have  a  set  specially 
prepared  for  mailing  and  expressing.  A  postal  will  bring  you  a  sales- 
man, or  an  express  set  (charges  paid). 

Our  goods  and  our  prices  will  command  your  orders  and  will  l)ring 
you  good  profits. 

All  orders  placed  with  us  will  be  filled  promptly  and  in  ample 
time  foi'  Spring  Trade.     This  is  worth  remembering. 

Write  for  Samples. 


STAUNTONS 


MANUFACTURERS 

Limited  TORONTO 


(FORMERLY    M     STAUNTON    &    CO.) 
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NVAISIUFACTURERS  OF  "7 

WILT  ON,  BRUSSELS     l 
&  INGRAIN  CARPETS 


#, 


EVERYONE  IN  TEIE  TRADE 

that  examines  or  handles  the  products  of 
THE  GUELPH  CARPET  MILLS  :— 

Wiltons,  Bru^^el^, 
Ingrains,  Art  dquare^ 

is  pleased  with  them.  Some  consider  them  superior  to  any  other  Cana- 
dian carpets  and  by  no  means  inferior  to  the  much-talked-of  imported 
article. 

There  is  no  better  equipped  mill  than  ours,  and  as  we  are  gaining 
credit  for  giving  a  little  bit  better  value  than  othei-  makers,  we  are  striving 
to  sustain  this  reputation. 

For  Spring,  we  are  now  showing  some  new  and  very  beautiful  effects, 
both  in  figure  and  coloring,  embodying  the  creative  ideas  of  our  skilled 
designers,  as  well  as  many  outside  artists. 

Our  long-estal)lished  system  of  selling  direct  from  our  mills  to  the 
trade,  assures  the  closest  prices  and  most  prompt  shipment. 

Repeat  orders  of  any  of  our  patterns  supplied  on  very  short  notice. 

If  our  travellers  have  not  recently  called,  let  us  know  and  we  will 
forward  you  some  samples. 


Guelph  Carpet  Mills  Co.,  Guelph 


LIMITED. 
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8,000  square  feet  of  manufacturing 
==  floor  space. 


GENTS'  FURNISHINGS. 


me 

Cbank 

Tor 
Past 
favors 
Hnd 
(Ul$b 


'You  know"  that  it  pays  to  buy 
from  the  maker. 


DRY  GOODS. 


No.  256 


No.  254. 

Harp  Collar  and  Cuff  Stand. 


THE  TORONTO  BRASS  MANUFACTURING  CO. 


BOOTS   AND   SHOES. 


No-  533 


Stop  talking  about  fixing  up,  and 
send  in  your  orders. 


91-95     Richmond     St.     West 

TORONTO,    ONT. 


Vou 

Ourselves 

Greater 

Success 

Tn 

Cbe 

new  Vear 


W.  0.  ANDERSON,  Manager. 


MILLINERY. 


No.  40I 


Write  a  card  "now"  for  our 
New  Catalogue. 
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I    A  Trip  Through  the  West.    | 

^    A  Commercial  Traveller's  Verdict  on  Our   Prairie  Empire— How    £ 
?  its  Resources  and   Development   Impress  a  Visitor.  £ 

~»  SE 

For  The  Dry  Goods  Kevikw. 

HE  old  saving,  "Go  West  Young 
Man,"  has  to  we  Canadians  a 
fascination  beyond  the  ordinary-. 
It  is  well  known  that  Canadians 
arc  a  patriotic  and  home-loving 
people,  and  in  these  respects  we 
are  justified.  A  native  of  this 
healthy  northern  country  who 
can  take  a  trip  from  Toronto  or 

Montreal  to  Victoria  and  not  feel  proud  of  his  country  is  not 

v^'orthy  of  the  name  "Canadian." 

Starting  from  Toronto  by  rail  via  Owen  Sound,  over 
Lakes  Huron  and  Superior  on  the  splendid  Canadian  Pacific 
steamers  to  Fort  William,  thence  by  rail  through  Rat  Portage 
to  Winnipeg,  then  over  the  splendid  farming  lands  of  the 
Western  prairies,  through  the  ranching  country  of  Alberta, 
and  on  through  the  glorious  mountain  scenery  of  the  world- 
famous  Rockies  to  the  Pacific  Coast,  stirs  in  the  breast  the 
feelings  that  make  the  man,  and  impress  on  one  the  immensity 
of  territory,  the  wealth,  and  the  beauty  of  Western  Canada. 
We  have  there  a  heritage  of  which  we  do  not  know  the  size, 
a  country  of  inestimable  wealth,  and  a  district  which  is 
destined  to  become  the  home  of  millions.  As  one  passes 
through  and  sees  the  thousands  upon  thousands  of  acres  of 
rich  land,  and  as  yet  so  few  tenants,  you  cannot  help  feeling 
there  is  a  prosperous  future  ahead  for  the  farmer,  the  mer- 
chant, the  stock-raiser,  and  the  miner. 

A  few  years  ago  Manitoba  and  the  Northwest  Territories 
were  considered  very  remote  districts,  where  only  the  most 
ventursome  and  hardy  settlers  might  try  to  make  a  living. 
At  the  present  day  we  look  on  these  districts  as  closely  con- 
nected parts  of  a  substantial  country.  Development  has  been 
rapid — success  has  been  sure.  Hard  work  has  been  necessary, 
but  industry  and  perseverance  have  had  their  rewards. 

This  year  the  West  has  yielded  a  crop  of  grain  of  tre- 
mendous proportions,  and  the  herds  of  cattle  and  flocks  of 
sheep  are  larger  and  more  numerous  than  ever  before.  This  is 
a  year  of  plenty.  The  typical  Western  spirit  of  cheerfulness  is 
everywhere  noticeable,  and  a  wholesome  feeling  pervades  the 
country.  A  year  ago  the  crops  were  not  large,  but  people 
said:  "Never  mind,  we  will  be  all  right  next  year."  And  so  it 
has  turned  out.  From  a  "trade  standpoint,"  only  the  most 
hopeful  view  can  be  taken.  Merchants  who  have  been  behind 
in  their  pavements  will  be  able  to  pay  up  all  arrears,  and  those 
who  have  always  met  their  paper  will  be  able  to  take  their 
discounts. 

Alreadj'  a  large  proportion  of  grain  has  been  marketed, 
but  threshing  is  still  going  on,  and  on  account  of  the  unusually 
large  yield  will  last  until  late  into  the  Winter.  The  rain 
which  fell  so  heavily  early  in  the  season  had  the  effect  of 
lowering  the  grade  of  wheat  from  "  Manitoba  Hard  "  to 
"Northern,"  but  still  fair  prices  are  being  realized.  Those 
farmers  who  had  their  threshing  completed  before  the  rain 
arrived  will  profit  by  their  thrift  and  foresight,  and  this 
should  be  an  object  lesson  to  those  who  are  late,  and  who 
consequently  have  lost  thereby. 

Emigrants  from  Britain,  and  the  European  countries  have 
been  taking  up  land  quickly,  and  also  many  Americans  have 
come  over  and  settled.   The  Edmonton  district  is  filling  in  very 


rapidly  this  year.     New  towns  are  sprint;ing  into  life,  anrl  land 
is  being  sold  at  fair  prices. 

.A  word  should  be  said  about  that  district  between  Edmon- 
ton and  Prince  Albert,  along  the  Upper  Saskatchewan  River; 
and  the  country  directly  north.  There  the  land  is  very  fertile, 
and  mixed  farming  has  been  carried  on  successfully.  Many 
settlers  are  flocking  to  these  districts,  and  soon  all  the  best 
land  adjacent  to  the  towns  will  be  taken  up,  and  prospective 
settlers  will  be  compelled  to  go  farther  north.  Splendid 
reports  come  from  the  surveyors  of  the  districts  far  north  of 
Edmon*^on,  and,  no  doubt,  heavy  immigration  will  settle 
there. 

The  Lethbridge  and  Macleod  country  has  been  much  bene- 
fited by  the  irrigation  now  in  operation  in  that  district  and  it 
is  expected  many  will  settle  in  there. 

The  Kootenays  have  been  very  quiet  this  year  on  account 
of  the  serious  mining  strikes,  but  hopes  are  now  entertained 
of  an  early  settlement  of  the  difficulty,  and  then  the  develop- 
ment of  that  rich  mining  district  can  go  on  with  more  energy 
than  before.  The  coast  trade  seems  in  a  healthy  condition 
and  many  splendid  orders  have  already  been  given  for  Spring 
business. 

The  new  railway,  the  Canadian  Northern,  which  is  being 
built  from  Port  Arthur  to  Edmonton,  will  open  up  a  rich 
countr3'  in  the  mining  region  south  of  Rat  Portage,  and  give 
connection  to  a  vast  country  between  Gladstone  and  Prince 
Albert  and  Edmonton.  The  construction  of  this  line  is  being 
pushed  rapidly. 

The  large  amount  of  advertising  the  West  has  had  this 
year  will  help  to  bring  settlers  from  the  States,  but  could  not 
more  be  done  to  induce  the  sturdy  farmers  of  Britain  to  come 
to  Canada  in  preference  to  South  America  and  other  more 
distant  countries? 

We  want  the  good  American  settlers,  but  we  also  want 
many  more  Britishers  whom  we  admire  for  their  sterling  quali- 
ties and  their  ability  to  adapt  themselves  in  a  practical  way 
to  new  circumstances. 

The  West  ofiiers  splendid  advantages  to  the  settler  who 
has  courage  and  energy,  and  who  wishes  to  get  along 
rapidly. 


John  Lindsay. 


Toronto,  December  2,  1901. 


COMMENTING    ON    THE    TARIFF. 

The  prominence  given  recently  to  the  question  of  the 
introduction  of  a  revenue  tariff  for  this  country  gives  addi- 
tional importance  to  all  tariff  questions  affecting  the  interest 
of  our  colonies.  We  therefore  note  with  interest  the  references 
made  the  other  day  by  Sir  Wilfrid  I^aurier  to  the  present 
Canadian  tariff.  There  seems  no  likelihood  of  any  increased 
import  dut3'  on  woollens,  though  Canadian  manufacturers 
declare  that  a  change  in  the  direction  indicated  is  essential  to 
the  continued  prosperity  of  the  Canadian  woollen  industry. 
Sir  Wilfrid  Laurier  pointed  out  that  while  tariffs  are  not 
intended  to  be  permanent  their  stability  is  one  of  the  guaran- 
tees of  industry.  With  regard  to  reciprocity,  the  Premier 
declared  that  Canada  would  not  send  anj-more  delegations  to 
Washington,  but  that  he  would  not  be  surprised  if  Washington 
were  to  sent  delegations  to  Canada.  There  is  a  self-confident 
note  about  this  that  we  like.  We  note  that  the  Canadian 
Manufacturers'  Association  has  passed  resolutions  asking  the 
Government  to  establish  a  consular  system  in  the  leading 
trade  centres  of  the  world  and  to  subsidize  a  steamship  service 
between  Canada,  South  Africa  and  Australia  in  order  to  assist 
the  industrial  movement  in  building  up  the  trade  between  the 
colonies. — London  Drapers'  Record 
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ELDER,  DEMPSTER  &  CO.  ^^HY^^ErL^'^Es. 

Consisting  of  126  Steamers  Aggregating  450,000  Tons. 


beave:fr 


JIM 


Winter  Sailings  between  St.  John,  N.B.,  and  Liverpool  direct. 


From 
Liverpool. 


Tues.,  >'ov.  19 

Dec.    3 

"     17 

"     31 

Jan.   14 

"      2S 

Feb.  11 


STEAMERS. 


tLAKE  SUPERIOR.. 
UARTH   CASTLE   ... 

LAKF:  ONTARIO 

tLAKE  SUPERIOR. 
GARTH  CASTLE 

LAKE  ONTARIO 

tLAKE  SUPERIOR 


From 
St.  John,    N.B. 

Fri.,      l)ec.    6 
"  •'     2 1 


Jan. 


3 
17 
"      31 

Feb.  14 

"       28 


♦Carries  Second  Cabin  and  Stppraee  passengers  only. 

Steamers  sail  froai  St.  John  on  arrival  of  Canadian  Pacific  train  from  West. 

WINTER  RATES. 

FIRST  CABIN— Siuele,  1-12. .50  and  upwards.    Round  Trip,  |80.C0and  upwards. 
SECOND  CABIN— Single,  $35  and  upwards.  Round  Trip  IB8.88  and  upwards. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES— To  Liverpool,  London,  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  |24.50. 

ELDER,  DEMPSTER  &  CO..  6  St.  Sacrament  St.,  Montreal. 


GruboC 

COLLAR 
CANVAS 


IS  THE' 


FOR  SALE  BY  ALL  WHOLESALE  DEALERS. 


HOOKS&EYES 


105[oll5  BR£ARLEY  §T 

felegrapbic  Address        felsphooe'^ 
PELICAM,E)1RMIMGMAM''.    A°  18W 


THE  CANADIAN 


PRESS  CLIPPING 


-BUREAU 


Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addressesof  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5  per  hundred  clippings;  $40  per  thousand,  payable  in  advance: 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  In  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society",  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  "at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO. 


GEO.  H.  HEES,  SON  &  CO., 


MANUFACTURERS    OF 


UPHOLSTERY  GOODS,  FURNITURE  COVERINGS^  DRAPERIES, 
PORTIERES  and  a  general  supply  of  UPHOLSTERY   SUNDRIES. 

One  Hundred  Thousand  Pairs 

01  L^ace  C^urtains  °^  ^^^^  *°  ^^^^^*  ^^^^*  *^°"^  ^^^*  ^^^  pair  to  $20.00 

per  pair. 

N.B — We  have  imported  a  large  assortment  of  Silks  for  Wall  Coverings.     For  fine  work  on  drawing  rooms,  etc.,  Silk 
is  taking  the  place  of  Wall  Paper. 


CEO.  n.  I1EE5,  dON  e*  CO. 

71    BAY    8TREET,    TORONTO,    ONT. 

N.B. — If  you  are  in  business  in  the  vicinity  of  Montreal,  visit  our  warehouse  at  No.  20  St.  Helen  Street. 
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Department  Store  Competition  and  the 
Out-of-Town  Merchant   ^    ^    ^    ^    ^ 


A  Symposium  of 
Opinion  by  Live 
Retailers. 


HERE  is  a  pretty- well-founded  opiii- 

C'-'^'^  ^ — ^  ''K^^^  '^  i'^"  that  the  big  city  departmentals 
_^  -  w**^rt*i!u^HLj^'  ■  do  not  interfere  with  the  trade  of 
the  out-of-town  merchant  to  the 
extent  formerly  experienced.  This 
view  is  borne  out  by  letters  to  this 
journal  from  enterprising  mer- 
chants who  have  successfully  passed 
through  a  period  of  strong  com- 
petition and  now  find  themselves 
more  firmly  in  possession  of  their  own  home  trade  than  ever. 
Among  these  firms  is  one  quite  near  Toronto,  and  their  letter 
to  The  Review  will  be  read  bv  other  merchants  with  interest. 


"  As  to  city  departmental  store  competi- 
Atkinson   ^  ^        j      ;„  ^       j^  ^j^,^,  ^g  j^  affects  our  own 

Switzer,    Rich-  '  ^  •  ^        ,  ,„ 

mond  mil.  trade.     Our  trade  was  not  affected  any  till 

the  city  departmentals  delivered  their  goods 
here  with  their  own  teams;  then  we  suffered  a  slight  loss  of 
trade.  This  we  are  regaining,  for  we  are  doing  more  trade  now 
than  we  did  in  the  corresponding  time  last  year.  We  have 
been  surprised  that  we  held  our  trade  so  well  in  the  face  of 
such  keen  competition.  During  the  past  six  months  there  has 
been  a  regular  every-niorning  delivery  here  by  one  of  the  city 
departmentals  and  a  tri-weekly  delivery  by  another. 

"Three  years  ago  we  adopted  the  strictly  cash  principle 
and  have  been  selling  strictly  for  cash  or  trade  since.  We  buy 
for  cash,  taking  the  largest  cash  discounts  and  sell  on  a  close 
margin  of  profit.  We  keep  the  best  quality  of  such  goods  as 
are  required  by  our  customers.  alwa\'S  studying  how  to  make 
the  store  look  attractive,  to  have  the  goods  tastefully 
arranged  on  the  shelves  and  tables. 

"  In  our  weekly  local  paper  we  do  a  good  deal  of  advertis- 
ing in  every  issue,  quoting  prices,  announcing  specials,  etc. 
We  are  quite  certain  that  we  can  sell  a  bill  of  goods  such  as 
are  needed  by  the  families  in  our  neighborhood  giving  as  good 
value  as  can  be  procured  in  anv  departmental  store." 


"  In  this  district    1    think   the  city   depart- 
Chas.  \.  Nov-  ^   ,  ,     .  J       o       1 

ton     Thames  mentals    are    losing    ground.      People   are 

ford,  Ont.  waking  up  to  the  fact  that  to  get  something 

for  nothing  is  impossible. 

"The  means  we  have  adopted  to  meet  it  has  been  only  to 

talk  to  the  people  personallv,  and  to  illustrate  with  facts  that 

we  know  to  be  true,  such  as  a  firm   in   a  neighboring  town 

advertised  nails  at  a  lower  rate   than   we   were  selling  them, 

but  when  turning  over  and  looking  at  their   price   on   2V2-in. 

butts,  they  were  charging  2c.  more  a  pair  than  we  were.     The 

majority  of  the  people  know  the  usual  price  of  nails,  but  butts 

and  other  goods  that  they  buy   less   frequently   they  pay   far 

more  for,  thinking  that  as  nails  were  cheap  other  goods  will 

be  likewise.    Such  things  as  these  will  convince  people  when 

you  can  point  such  instances  out  to  them.  This  is  an  instance 

in  hardware  that  was  brought  to   ray   notice.    As   to   one  in 

dry  goods  I  can't  think  of  it  at  present. 


"  The  reasons  for  the  out-of-town  merchant  being  able  to 
hold  his  own  local  trade  better  and  better  each  season  is,  I 
think,  that  he  does  more  advertising,  keeps  himself  more  and 
more  before  the  people,  and  is  carrying  a  more  varied  and 
better  assortment  of  goods. 

"A  neat,  attractive  and  carefully -composed  circular, 
printed  on  good  white  paper,  with  a  few  selected  cuts,  mailed 
in  a  neat  envelope  to  the  people  of  the  surrounding  country, 
will  pay  the  business  man  a  good  percentage,  I  think.  This  is 
being  done  to  a  considerable  extent  in  this  district,  and  this, 
to  my  mind,  is  the  only  way  to  compete  against  the  depart 
mental  stores,  as  well  as  watching  your  stock  very  minutel}', 
letting  nothing  get  old  or  shelf-worn,  and  to  keep  everything 
the  people  ask  for." 


,     _     „      ,  "In    my    own    experience    the   departmental 

C    P    Cuffe 

Norwood,  Ont.  ^^0''^*'  advertising  and  catalogues  among 
my  customers  are  a  help  to  business.  A 
demand  is  created  for  many  lines  of  goods  which  country 
people,  in  many  cases,  would  not  know  anything  about,  and, 
while  we  are  sure  that  large  quantities  of  goods  are  sold  by 
the  city  stores  in  our  midst,  3'et,  we  think,  to  live  country 
merchants,  the  net  result  is  a  benefit. 

"I  find  that  a  careful  study  of  the  coming  styles,  and 
placing  before  my  customers  the  newest  thing  while  it  is  yet 
new,  endeavoring  always  to  sell  good  serviceable  goods  at 
modern  prices,  is  the  best  means  to  successfully  compete  with 
these  gigantic  rivals." 


"There  is  no  doubt  that  large  departmental 
W.  0.  Marshy  ^.      ^  ^,.  ..  ..     j    r 

Co     Carberrv        stores  are  taking  a  vast  trade  from  small 

^an.  dealers  who  are  not  in  a  position  to  carry 

large  stocks.  From  past  experiences,  when 
we  first  came  to  the  West,  manj'  people  would  send  east  for 
dry  goods,  etc.,  but  of  late  it  seems  a  very  rare  occurrence  to 
see  express  parcels  come  into  our  town  from  departmental 
stores,  and  trade  here  is  growing  very  rapidly.  We  are  now 
doing  close  on  to  a  $65,000  business  yearh'  and  are  looking 
forward  to  still  better  trade. 

"We  can  only  say  that  we  have  overcome  the  difficulty  by 
carrying  a  large  and  well-selected  stock  in  all  the  different 
departments,  especially  in  dress  goods,  silks,  ladies'  blouses, 
skirts,  ready-to-wear  tailored  suits,  millinery,  furs,  men's  and 
boys'  clothing.  We  are  constantl3-  wideawake,  buy  for  spot 
cash,  and  keep  in  touch  with  the  latest  novelties  and  up-to 
date  high-class  goods,  giving  the  best  values  for  the  least 
money." 


"Our  hardest  competition  is  from  Buffalo, 
John  T.James,  ,,  e  a         j    *  •  ^^  i.  ^\, 

Bridaebura  U.S.A.,  and  it  is  pretty  much  the  same   year 

Opf^  in  and  3'earout.    While  there  are  large  depart- 

mental stores  there  which  attract  many  of 
our  citizens  by  various  method?,  the  chief  inducement  to  buy 
there  is  the  spice  of  smuggling,  and  that  we  cannot  overcome. 
It  is  a  trait  of  human  nature  that  defies  every  effort  to  change 
its  course.  We  have,  however,  in  the  past,  felt  some  effects  of 
the  large  departmental  stores  in  Toronto,  and  can  see  the  con- 
trast between  the  present  time  and  former  years.   We  certainly 
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J.  &  J.  BALDWIN'S 

Bee  Hive 


Established  1785 


Established  1785 


KNITTING  WOOLS 

Are  known  all  over  the  civilized  world 


THE  LARGEST  AND  OLDEST  ESTABLISHED  MAKERS 
OF  ALL  KINDS  OF  KNITTING  WOOLS. 


Agent. 


Our  Brands  are  especially  adapted  for  Cycle  Hose  and  Sweaters,  i 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.         /       DUnCdll     d6II 

Wholesale  Only.  •■         Send  for  Samples.  (    Montreal  and  Toronto. 
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hear  much  less  ot"  the  city  prices  quoted,  and  see  more  of  the 
home  trade  than  formerly. 

"  My  theory  is  that  to  people  who  ci)uld  not  visit  the  big 
stores  frequently,  ordering  by  letter  was  an  experimental  fad 
of  which  they  have  tired ;  that  probably  a  great  many 
merchants  have  patienth- bided  their  time  and  in  various  ways 
demonstrated  to  their  people  the  advantages  of  supporting 
the  local  merchants.  For  instance,  when  showing  a  customer 
a  quilt  the  other  day,  she  quoted  a  Toronto  store  price  to  me, 
I  asked  her  '  how  much  would  they  give  you  for  your  goose  ?  ' 
She  saw  the  point  at  once  and  took  the  quilt  without  more 
ado.  I  have  often  reasoned  with  my  customers  to  show  them 
the  logical  outcome  of  their  buying  away  from  home,  that  we 
would  simply  pull  out  of  the  business  and  leave  the  town  and 
the}'  would  have  to  send  to  their  city  stores  for  every  trifle,  as 
well  as  the  larger  items.    This  seemed  to  have  some  effect. 

"I  believe  that  the  general  improvement  that  has  taken 
place  in  recent  years  in  the  stj'le  of  country  stores  has  had  a 
beneficial  efi'ect  also — people  like  to  trade  in  a  bright,  clean, 
convenient  store.  I  suppose  that  in  places  within  easy  reach 
of  the  large  cities  it  is  almost  impossible  to  wean  the  people 
from  the  bargain  days  and  counters,  but  in  the  more  remote 
towns  and  villages,  where  it  is  practically  mail  ordering,  the 
Dig  departmental  stores  are  evidently  losing  their  hold,  and, 
with  judicious  handling,  the  local-  merchants  ought  to  win 
back  the  lion's  share  of  the  trade." 


"The  way  the  city  departmental  store  com- 
^'  p*  petition  is  met  here  is  by  fair  and  square  deal- 

Glenboro   Man.  '"g  with  the  public,  and  giving  one  dollar's 

worth  of  goods  for  a  dollar." 


"From  all  appearances  this  evil  (for  I  think 
Ciatl'sburgl'oot.  it  is  an  evil)  has  come  to  stay,  and  legisla- 

tion,  I  am  afraid,  could  not  be  enacted  fair 
enough  to  all  concerned  to  put  a  stop  to  it.  I  think  the  send- 
ing out  of  the  large  catalogues  draws  the  letter-order  trade,  as 
a  person  will  naturally  imagine  that  they  can  get  a  greater 
variety  to  choose  from  than  at  home.  Then,  the  continual 
advertising  in  the  newspapers  keeping  their  goods  before  the 
people,  with  the  very  often  fictitious  selling  price,  and  then  the 
great  reduction  offered,  with  an  occasional  genuine  bait,  will 
always  find  someone  eager  enough  to  purchase.  I  find  it  is 
generally  conceded  by  almost  everyone  that  when  a  good 
article  is  wanted  you  have  got  to  pay  for  it,  and  I  have  talked 
and  advertised  along  this  line. 

"  This  seems  to  be  an  age  when  business  men  outvie  one 
another  as  to  who  can  sell  the  cheapest,  when  commonsensc 
should  teach  them  the  opposite,  and  this  is  being  so  continu- 
ally drummed  into  people,  both  by  word  of  mouth  and  in  the 
advertisements,  that  it  has  become  second  nature  with  the 
majority  of  people  to  be  ever  on  the  lookout  for  bargains. 

"  I  believe  if  merchants  throughout  the  country  would 
charge  a  fair  advance  on  their  goods,  be  content  with  doing 
their  share  of  the  business  going,  and  not  wanting  all  of  the 
other  fellow's  as  well,  it  would  have  a  good  influence  in  the 
community,  and  I  feel  confident  the  people  would  be  more  con- 
tent themselves.  This  octopus  idea  of  the  large  departmental 
stores  is  extremely  selfish  and  hurtful  to  the  rural  districts  as 
well  as  the  cities,  as  100  small  tradesmen  and  shopkeepers  are 
better  than  one  large  concern  doing  all  the  trade  that  the  100 
would  do,  even  admitting  that  the  business  could  be  done  with 
less  expense  and  goods  sold  cheaper.  We  are  all  living  on  one 
another,  as  it  were,  and  dependant  one  upon  the  other,  and 
the  more  people  there  are  the  more  wants  there  will  be,  and  a 
community  is  never  happier  than  when  all  are  employed  and 
busv. 


"I  talk  to  people  in  this  way:  That  these  large  stores  with 
their  large  capital  are  rather  against  the  working  tradesman 
as  they  often  crowd  the  manufacturer  down  in  his  price,  and 
he  in  turn  tries  to  reduce  the  cost  by  reducing  wages,  putting 
in  inferior  goods,  or  getting  machines  that  will  do  the  work 
cheaper  than  manual  labor,  and  this  labor  has  to  turn  to 
something  else  to  get  bread. 

"I  suppose  in  some  sections  the  newness  of  the  thing  is 
wearing  out,  and  people  are  gradually  finding  out  that  after 
all  their  trouble  of  writing  back  and  forth  getting  samples, 
sometimes  being  disappointed  in  getting  what  they  order, 
paj'ing  express  charges,  etc  ,  that  they  are  not  getting  such 
great  bargains  after  all,  and  are  going  back  to  dealing  more 
and  more  at  their  homes.  Merchants,  I  think,  in  the  country 
are  getting  more  wideawake  through  this  departmental  com- 
petition, and  are  striving  and  studying  how^  best  to  meet  the 
wants  of  the  people  in  their  communities,  changing  their  ad- 
vertisements regularly  and  letting  the  people  know  what  they 
have  ff)r  sale,  and  if  customers  want  something  they  have 
not  got  trying  to  get  it  for  them  even  if  little  or  nothing  is 
made  on  that  sale.  People  are  beginning  to  realize  too  that 
departmental  stores  must  have  a  profit  to  pay  expenses  and 
live." 


GOING   THROUGH    THE    FAMILY. 

My  mamma  took  a  piece  of  cloth — 

A  lot  of  yards,  1  guess — 
She  cut  it  and  she  sewed  it 

And  she  made  herself  a  dress. 

She  wore  that  dress  a  year  or  two. 

Perhaps  she  wore  it  three. 
Then  turned  it  on  the  other  side 

And  made  it  up  for  me. 

A  long,  long  time  it  served  for  me. 

Till  it  got  old  and  raggy ; 
Then  mamma  washed  it  clean  and  made 

A  coat  for  baby  Maggie. 

And,  when  the  baby'd  grown  too  big 

To  -wear  that  any  more, 
We  cut  it  into  carpet  rags 

And  wove  it  for  the  floor. 

So,  in  our  new  rag  carpet,  here. 

That  purple  stripe  you  see 
Is  made  out  of  the  Sunday  clothes 

Of  mamma,  Mag  and  me. 


Messrs.  R.  Flaws  &  Son  are  extending  a  welcome  to  raanv 
customers  from  their  new  Montreal  office  as  well  as  from  the 
old  stand  in  Toronto.  The  expansion  of  business  has  made  it 
advisable  to  have  a  branch  in  the  metropolis,  and  Mr.  Flaws 
has  things  in  such  good  order  in  the  Toronto  office  that  he 
feels  that  he  can  better  spare  Mr.  W.  A.  Flaws  to  look  after 
the  new  place  at  704  Craig  street,  Montreal. 

It  is  said  that  Miss  Ellen  Terry,  the  noted  English  actress 
who  supports  Henry  Irving,  has  a  way  of  making  her  hotel 
rooms  very  "homey"  in  aspect  through  the  use  of  fabrics 
which  she  picks  up  here  and  there  for  their  effective  and  artistic 
qualities,  no  matter  for  what  use  they  w^ere  originally  intended. 
A  prayer  rug  or  a  bit  of  organdie  will  prove  equally  important 
in  the  color  scheme  of  her  surroundings.  In  her  attire  she  is 
equally  unconventional,  and  departs  from  the  beaten  paths  by 
picking  up  in  an  upholsterer's  a  bit  of  brocade  and  having  it 
fashioned  into  a  gown  instead  of  a  portiere  or  a  wall  hanging. 
This  is  why  she  is  the  despair  of  modistes,  for  this  eccentricity 
applies  to  her  house  and  street  gowns,  as  well  as  those 
intended  solely  for  stage  wear. 
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C.  G.  GEMMELU 

20S-210  Charlotte  Street, 

PETERBOROUGH. 


Manufacturer  ok 


Sbirt  (Uai$t$  and 

White  Lawns  and  Black  Mercerized  Waists  A  Specialty. 
WRITE  FOR   SAMPLES   AND  PRICES. 


ESTABLISHED  1830. 


B 


ENNINQ  &  BARSALOU 

Oldest  Auction  House  in  Canada. 

Trade  Auciioneers  and  Comm  ssion  Merchants 


86  and  88  St.  Peter  St.,  MONTREAL.  Can. 
REGULAR  SEMI-WEEKLY  SALES  OF 

Dry  Goods,  Clothing,  Boots  and  Shoes, 
and  General  Merchandise. 

Best  Opening  In  Canada  for  Manufacturers  and  Merchants 
wishing  to  dispose  of  surplus  stock.  Liberal  advances  made 
on  all  kinds  of  Merchandise  consigned  to  our  care. 

REFERENCES— Bank  of  Montreal.    La  Banque  d'Hochekga. 

Correspondence  and  Consignments  Solicited 


J.  J.  Turner  &  Sons 

TENT,   AWNINO,   FLAG  AND 

WATERPROOF  GOODS 

MANUFACTURERS 


283  and  283^  George  St.,  PETERBOROUGH,  Ont,  Canada 


Wholesale  and  Retail 
Every  Description  of  Camping  Goods 


TELEPHONE   DAY  OR   NIGHT 


SOMETHING   FOR   YOUR 

Upholstery  Department. 


We  are  Manufacturers  of  both 


Cotton  and  Wool  Tufts 

and  want  to  send  you  our  samples  and  prices.     We  think 
you  would  find  it  to  your  advantage  to  buy  from  us. 

SAMPLES  GLADLY  SENT  ON  REQUEST. 

PETTIT  &  CO.,  LOCKPORT,  N.  Y. 

UPHOLSTERY    TUFT    MANUFACTURERS. 


Underwear 

-AND- 

Eiderdown 


TIGER   BRAND 


Repeat  orders  during  December 
promptly   forwarded. 

The  Gait  Knitting  Co, 


LIMITED 


QALT,  ONT. 


SAMPLES  OF 


Maritime  Wrappers 

Percale  and 
Muslin  ^^  ^  ^ 


FOR  NEXT  SEASON. 

are  now    heiiiji  shinvii    to   tli(i    trade.      Tliev 
are  unexcelled. 


THE 


Maritime  Wrapper  Co, 


Limited 


Ontario  and  Montreal  Agent; 
J.,  H.  PARKHILL, 

207  McKinnon  Bldg.,  Toronto 


,y. 
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Stocktaking  Once  or  Twice  a  Year  ? 

WHAT  RETAILERS  SAY  ON   A   PASSING  QUESTION. 


^OME  discussion  has  of  late  taken  place, 
both  in  Canada  and  the  United  States,  in 
regard  to  stocktaking,  whether  it  should 
be  an  annual  or  semi-annual  proceeding. 
In  Canada,  most  merchants  take  stock 
only  once  a  year,  generally  in  January  or 
the  first  part  of  February,  but  many  of 
them,  nevertheless,  believe  that  a  semi- 
annual inventory  is  the  better  plan,  pro- 
viding it  can  conveniently  be  carried  out. 
For  the  larger  stores,  where  there  is 
a  great  turnover,  it  seems  to  be  the 
prevailing  opinion  that  a  semi-annual  stocktaking  is  desirable. 
Evidently,  if  it  were  not  that  a  second  stocktaking  would 
have  to  be  brought  on  duringthe  Summer  months,  either  when 
that  trade  was  in  full  swing  or  the  clerks  were  off  on  holidays, 
many  merchants  would  adopt  that  practice. 

Some  of  the  opinions  expressed  by  correspondents  of  The 
Review  on  this  question  are  very  valuable  and  practical. 

Peter  McSweeney  Company,  Limited,  Moncton.  N.  B., 
write  :  "  We  take  stock  once  a  year  because  we  find  it  more 
convenient,  although  some  houses  take  it  semi-annually. 

"The  late  A.  T.  Stewart,  of  New  York  took  stock  every 
month." 


Geo.  H.  Malcolm  &  Co.,  Kincardine,  say:  "We  take 
stock  annually.  I  think  twice  a  year  all  right,  only  holidays 
for  clerks  and  Summer  trade  make  it  inconvenient  to  do  so." 


Wood  &  Taylor,  Gait,  write  :  "  We  take  stock  once  a  year, 
on  February  1.  We  think  it  quite  sufficient,  and  have  followed 
the  practice  ever  since  we  started,  30  years  ago." 


.MILLINERY  TWICE   A   YEAR. 

The  Ritchie  Company,  Limited,  Belleville,  say:  "Our 
practice  is  to  take  stock  once  a  year — on  February  1.  For  two 
or  three  years  past  we  have  taken  stock  of  the  milliner3' 
department  twice  a  year,  that  is,  February  1  and  August  1, 
this  with  a  view  of  avoiding  the  accumulation  of  unsaleable 
stock.  We  have  not  considered  the  wisdom  of  taking  stock 
oftener  than  the  above,  having  found  this  sufficient  for  our 
purpose.'' 

Thos.  Symington  &  Co.,  Sarnia,  write:  "We  have  not 
given  much  attention  to  the  matter  of  semi-annual  stock- 
taking, but  we  have  alwaj-s  taken  stock  on  February  1  of  each 
year,  finding  it  the  quietest  time  of  the  year  and  when  stock 
should  be  at  the  lowest  point.  We  do  not  see  any  special 
advantage  in  taking  stock  twice  a  year,  unless  necessary  to 
satisfy  business  necessities,  such  as  satisfying  creditors  or 
something  of  that  sort-  Taking  stock  twice  a  jxar  would 
mean  a  disorganization  of  the  business  for  two  months  in  the 
vear,  as  it  requires  almost  a  month  to  prepare  for  stock- 
taking if  a  business  amounts  to  anything." 


ONCE   ENOUGH    FOR    AVERAGE    FIRM. 

J.  H.  Croscup  &  Co.,  Truro,  N.S.,  say:  "We  take  stock 
annually  and  in  January.  Our  stock  is  lower  then  than  at 
any  other  time  of  the  year.  More  leisure  time  is  afforded  then 
than  during  any  other  month.  It  seems  natural  to  have  our 
business  year  end  as  nearly  as  possible  with  the  calendar  year. 

"  Semi-annual  stocktaking  is  unnecessary  in  an  ordinary 
sized  business.  The  leisure  season  at  midsummer  is  the  date 
of  the  clerks'  annual  vacations,  and  not  enough  help  would  be 
available. 

"These  are  mj'  reasons  for  preferring  an  annual  stock- 
taking, and  during  the  quiet  season  following  the  busy  holi- 
day time." 


J.  D.  Dennis  &  Co.,  Yarmouth,  N.S..  write:  "We  have 
taken  stock  once  a  year  and  closed  our  books  on  January  1  of 
each  year  since  1867,  or,  for  35  years.  We  consider  once  a 
year  sufficient  for  our  business  and  the  conditions  of  trade  in 
this  part  of  the  country.  We  prefer  to  close  our  books 
January  1  because  it  is  the  most  convenient  time  to  do  so  for 
the  following,  among  other  reasons  : 

"Statements  of  accounts  due  to  and  by  the  firm  are 
drawn  off  at  this  season. 

"The  stock  is  at  its  lowest  ebb,  and  it  is  previous  to 
putting  new  goods  in  stock. 

"  People  buy  little  during  the  first  days  of  the  New  Year, 
and  clerks  have  little  else  to  do  but  to  take  account  of  stock." 


A.  M.  Ross,  Whitby,  Ont.,  writes:  "Our  custom  has  been 
to  take  stodc  once  a  year,  during  the  month  of  January.  We 
can  see  no  practical  advantage  of  semi-annual  stocktaking 
when  a  monthly  trial  balance  is  taken  " 


FAVORS  THE   SEMI-ANNUAL. 

R.  A.  Murdoch,  Chatham,  N.B  ,  says:  "I  am  of  opinion 
that  stocktaking  should  be  a  semi-annual  event  when  prac- 
ticable. My  practice  is  once  a  year— January.  My  reasons 
are  that  my  help  take  their  holidays  during  the  quieter  month 
of  Summer,  viz.,  August." 

Stonehouse  Brothers,  Wallaceburg,  Ont.,  saj' :  "Our 
practice  has  been  to  make  our  inventory  each  3'ear  during  the 
month  of  January,  because  at  that  particular  time  our  stock 
is  about  at  the  lowest  point,  and  it  enables  us  to  bring  to  the 
front  stickers  and  get  rid  of  them  before  Spring  stuff  begins 
to  arrive  during  February  and  March. 

"  We  presume  that  the  same  principle  would  apply  to 
stocktaking  during  July,  but  we  have  considered  for  16  years 
past  that  once  a  year  is  quite  sufficient." 

W.  R.  McColl,  Owen  Sound,  says :  "Our  invariable  prac- 
tice is  to  take  an  annual  inventory  of  stock  on  January  31. 
We  deem  a  yearly  statement  of  one's  assets  ample  for  any 
retail  business,  unless  there  is  some  special  financial  reason 
why  one  should  take  the  census  oftener. 

"The  introduction  of  leading  lines,  the  pushing  of  the 
laggards,  displaying,  showing  and  introducing  of  recent  pur- 
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We  found  it  necessary  to  lease  two  floors  of  the  adjoining  building 
(giving  us  ten  thousand  square  feet  additional  space)  to  meet  the  require- 
ments of  our  business. 

Come  and  see  us— write  for  samples  or  see  our  travellers  and  learn  why. 

JOHN  M.  GARLAND,  SON  &  CO. 

W^holesale  Dry  Goods,  I38,  r40,  i42,  i44,  i46,  (48,  iso,  I52  Queen  St.    A-ff;i«M/p|      C*Pif\ 

Woollens  and  Carpets.  «,  47.  49,  si  O'Connor  St.  V/LiaVVa,   V^ttll. 
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chases  or  novelties  is  the  x-ed  pepper  and  ginger  of  any  busi- 
ness. Anything  that  unnecessarily  hinders,  limits,  or  destroys 
the  continuity  of  one's  very  best  efforts  detracts  just  so  much 
from  one's  chances  of  success. 

"The  reluctance  shown  by  many  salespeople  to  go  for- 
ward promptly  and  serve  customers ;  the  lack  of  welcome, 
courtesy  and  attention,  with,  perhaps,  a  few  facial  contor- 
tions sometimes  indulged  in,  is  sufficient  evidence  to  the 
average  employer  that  it  is  an  effort  to  properly  serve  cus- 
tomers, while  systematic  and  continuous  efforts  are  being 
made  by  each  salesperson  to  count,  measure,  block,  and  list 
the  stock  in  the  three  or  four  intervening  weeks  between  the 
holiday  season  and  inventory  day,  Januar}-  31.  Our  interests 
are  identical.  Our  duty  to  customers  demands  our  best  service 
all  the  time — Summer  and  Winter,  seed-time  and  harvest,  if 
we  would  build  up  and  retain  that  confidence  and  trust 
between  buyer  and  seller  so  essential  to  commercial  success 
and  permanence." 


DETERMINE   BY  TURNOVER. 

E.  Sewell  &  Son,  Meaford,  say  :  "  We  think  that  stocktaking 
should  be  governed  largely-  by  the  amount  of  goods  turned 
over.  That  is,  where  the  proprietor  controls  the  business  and 
the  turnover  is  not  large  and  done  by  a  few  clerks  under  a 
good  check  system,  annual  stock-taking  should  be  sufficient. 
But,  on  the  other  hand,  where  the  turnover  is  large  and  the 
proprietor  or  firm  have  to  depend  on  others  for  the  manage- 
ment, we  think,  for  safety,  stock  should  be  taken  twice  each 
year." 

Hodgens  Brothers,  Clinton,  Ont.,  write:  "It  is  our  prac- 
tice to  take  stock  annually.  We  would  prefer  a  semi-annual 
inventory,  but  in  a  business  in  an  ordinary  town  there  is 
hardh'  sufficient  help  employed  to  do  it,  as  in  midsummer, 
when  one  of  the  inventories  would  have  to  be  taken,  we  are 
always  short-handed  on  account  of  some  of  our  staff  being 
away  for  their  holidays." 


HATS  AMONG  THE  KAFFIRS. 

IT  was  a  Boer,  Andries  De  A'illiers  by  name,  who  has  the 
credit  of  first  introducing  head  covering  to  the  South 
African  native.  Andries  was  a  man  of  ideas,  and  when, 
one  morning  man}'  years  ago,  he  happened  to  be  in  Port 
Elizabeth  and  saw  a  consignment  of  damaged  hats  offered  for 
a  mere  song,  he  bought  them  on  spec.  These  hats,  which  were 
principally  of  the  bowler  and  straw  variety,  he  packed  away 
in  his  wagon,  and  started  for  Kaffirland.  When  he  arrived  in 
Tembuland  he  unloaded  his  stock,  opened  the  kegs  of  liquor, 
without  which  no  trade  could  be  done  in  those  days,  and 
started  business.  The  natives  did  not  take  kindly  to  the  head- 
gear.   They  wanted  blankets,  and  beads,  and  looking  glasses. 


and  grog — yes,  above  all,  grog — but  they  looked  askance  at 
the  hats.  Then  another  of  the  bright  ideas  tor  which  he  was 
famous  occurred  to  \ndries,  and  he  refused  to  sell  anything 
unless  a  hat  was  purchased  also.  When  a  Kaffir  buys  any- 
thing he  is  going  to  make  use  of  it ;  and  the  unfortunate 
Kaffirs  therefore  donned  the  headgear,  and  returned  to  their 
kraals.  Fashion  rules  the  world.  It  is  the  same  in  Africa  as 
elsewhere,  and  when  the  stay-at-homes  saw  their  relatives  and 
friends  wearing  this  strange  covering,  their  desire  to  do  the 
same  was  excited,  and  they  paid  Andries  a  visit,  and  he  got 
rid  of  the  rest  of  his  stock  on  them.  This  happened  some  time 
ago,  and  now  every  trading  store  keeps  a  supply  of  hats  con- 
stantly on  hand.  These  hats  are  said  to  be  manufactured 
specially  for  the  natives,  and  anyone  who  glances  at  one  of 
them  will  be  ready  to  swear  the  saying  is  correct,  for  they  are 
of  an  abnormal  size,  the  Kaffir  being  blessed  with  a  most  sub- 
stantial head.  The  average  citizen  must  at  times  have  won- 
dered what  becomes  of  all  the  old  hats  which  the  peripatetic 
old  clothes  men  are  always  so  eager  to  purchase.  I  know 
what  becomes  of  a  good  percentage  of  them.  They  go  to 
Africa  with  the  old  postmen's  coats  and  condemned  army  uni- 
forms. One  trader  at  one  time  got  up  an  extensive  consign- 
ment of  "old  toppers,"  and  the  natives  took  very  kindly  to 
them  ;  as  did  the  Europeans  in  the  district,  for  the  sight  of  one 
of  these  ebony  sons  of  Ham  stalking  gravely  along  balancing 
a  tall  hat  on  his  head,  was  too  much  for  the  white  man. 
Those  who  were  fond  of  harmless  amusement  took  pot  shots 
at  the  hats  with  stones.  Those  whose  sense  of  the  ridiculous 
overleapt  all  other  considerations  got  out  their  revolvers  and 
blazed  away  at  them.  This  effectively  killed  the  new  fashion, 
much  to  the  wrath  of  the  trader,  who  was  heard  to  mutter 
dark  threats  about  getting  out  his  gun  and  wiping  out  the 
next  man  who  shot  at  a  Kaffir's  hat,  but  I  am  glad  to  sa^-  he 
did  not  carry  the  threat  into  execution. — London  Hatters' 
Gazette. 


PARKER    &   CO.'S    DYE    WORKS. 

Just  how  great  a  helper  R.  Parker  &  Co.,  dyers  and  clean- 
ers, Toronto,  are  to  hundreds  of  drygoodsmen  and  milliners 
throughout  the  Dominion  is  much  in  evidence  in  the  large 
trade  that  they  do  with  the  best  class  of  merchants.  Because 
a  piece  of  dry  goods  is  off  color,  or  faded  or  soiled,  it  does  not 
necessarily  become  unsalable.  Parker  &  Co.,  with  their  large 
works  and  complete  equipment,  can  make  the  most  unsalable 
goods  like  unto  new  goods  that  the  merchant  maj-  have  got 
fresh  from  the  factory.  In  the  dyeing  of  feathers  and  plumes 
they  exhibit  especial  skill,  as  large  numbers  of  milliners  are 
ready  to  testify.  The  firm  are  not  strangers  to  the  readers  of 
The  Dry  Goods  Review,  for  they  have  been  substantially 
established  in  business  for  upwards  of  20  years,  and  their  con- 
tinuous announcements  in  these  pages  are  familiar  to  manj*. 


THE   TALE    OF    A    PANAHA    HAT. 


Isn't  it  just  perfect  "  ? 


It  won't  break." 


It  won  t  burn." 


"  Wet  can't  liurt  it. 


But,  alas  !  it  wasn't  insured 
against  a  hungry  goat. 
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6  Mosley  St.,  Manchester. 
10,  II,  12  Bread  St.,  London,  E.G.,  England. 
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6  Mosley  St.,  Manchester. 
10,  II,  12  Bread  St.,  London,  E.G.,  England. 
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HARRIS  &  COMPANY 


1 


ROCKWOOD,  ONT. 


LIMITED 


Established 
1867. 


lncor|)oratefl 
1699. 


Pure  Wool  Goods 

The  production  of  honest  woollen  goods  at  a  fair 
price  has  been  our  constant  aim.  How  far  we  have 
succeeded  is  exemplified  by  the  reputation  our  mills 
are  held  in  to-day  and  by  their  steadily  increasing 
trade.  Our  goods  are  manufactured  from  the  pure 
wool,  without  adulteration,  and  in  the  various  pro- 
cesses carefully  put  together  by  skilled  workers  on 
improved  machinery. 


Ladies'  Suitings  in  Honiespuns,  Friezes,  Venetians. 
Men's  Overcoatings  in  Twills  and  Friezes. 
^5     Wheeling  Yarns,  2,  3  and  4  ply. 


Sol^    Selling  Agert-ts  : 

DIQNUn  &  nONYPENNY 


27  Melinda  Street 


TORONTO. 
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SAM'L    MUNRO. 


WALTER    SIMSON. 


H.    E.    BUTTREY. 


John  ^ar^hall  £*  Co. 


Established    1873. 


Wholesale 
Merchants  and  Hanufacturers 


Furs,  Hats,  Caps, 

Straws,  Gloves,  Etc. 


68  and  70  Dundas  Street, 

LONDON,  ONT. 


THE  U 


The  only  Perfect  Article  to  give  the  Dl  P-FRONT 
effect  to  the  Dress, 


New 
Ccntary 

WAIST  PERFECTOR  and 
LONG  WAIST  FORMER." 

Producing    traight  Front  Effect  with  or 

without    Straight    Front   or    Erect     Form        TheNewWaistPerfector  1  The  "Straight  Front- 


Corsets. 


adjusted  on  Corset. 


effect  completed. 


The  "New  Century 
Wai*t  Perfector  and 
Long  Wai*t  rormcr" 

Is  a  simple  little  device  that  attaches  to  the 
corset  as  in  Fig.  i,  and  is  used  to  give  that 
long,  graceful  effect  to  the  shirt  waist  without 
having  to  slope  the  waist-band,  or  wear  "Erect 
Form"  Corsets.  It  is  self-adjusting  to  both 
long  and  short  waisted  figures. 

For  sale  at  all   up-to  date 
Notion  Counters. 

Retails  at  25  cents. 


Price,  $2 1. 00  per  gross,  or  Sample  Dozen  Sent  Prepaid  for  $2.00. 


MANUFACTURED  IN        jHE  SPECIALTY  MFG.  CO.,  17  and  19  Queen  St.  East,  TORONTO. 


CANADA  ONLY    BY- 


u 


UNION  BRAND 


»    OVERALL 
CLOTHING 


MADE   BY  UNION  LABOR,  WORKMANSHIP  GUARANTEED 


■"  I  'HERE'S  a  decided  advantage  in  handling  "Union 
Brand"  goods,  not  only  because  they  are  union 
made  but  because  they  are  sturdy  dependable  things 
and  guaranteed  from  maker  to  wearer.  The  union- 
made  feature,  however,  is  a  point  worthy  of  consider- 
ation. Not  one  of  your  patrons  will  object  to  a  union- 
made  garment,   but  many  of  them   will   demand  it. 


Would  you  like  our  Representative  to  call  ?     A  postal  will  do  it ! 

THE  HOOVER  MFG.  CO.,  Limited 

WINNIPEG,  MAN. 
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^ss  This  department  is  conducted  and  prepared  by  a  Canadian  advertising  specialist,  resident  in  New  York,  and  one  enjoying  a  high  reputation  as  an 
expert  and  authority  on  all  advertising  matters.  He  will  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and 
adv'ice  which  an  expert  is  so  well  qualified  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  him.  It  is  intended  that  the  depart- 
ment shall  be  helpful,  practical  and  well  up-to-date.  Coi  respondents  should  address  their  letters  to  "Good  Advertising  Department,"  The  Dry 
GooD.s  Review,  Toronto. 


A  Sale  Title 
Doesn't  Hake 
a  Sale. 


When  will  the  retailers  of  the  smaller  towns 


awaken  to  a  full  realization  of  the  fact  that 
a  sale  title  does  not  make  a  sale  ?  Judging 
from  the  bulk  of  advertising  done  in  such 
towns,  special  sales  are  exploited  upon  the  slightest  pretext, 
and  those  mostly  of  the  illogical  all-over- the-store  variety. 
The  underlying  principle  of  great  merchandising  is  that  special 
values — genuine  bargains — have  no  time  nor  season. 

Every  dux  in  the  year  is  bargain  day  with  the  best  stores. 
One  department  may  have  offerings  to-day,  which,  on  account 
of  having  been  advantageously  purchased,  or  for  half  a  dozen 
other  plausible  reasons,  are  underpriced.  To-morrow,  another 
department  may  want  to  reduce  stock,  or  to  help  stimulate 
business,  or  may  have  secured  some  worthy  line  of  goods  that 
some  unfortunate  maker  or  jobber  had  to  lose  money  on.  But 
no  one-sale  idea  is  employed  to  swing  all  departments  into 
line.    The  latter  method,  be  assured,  smacks  of  buncombe. 


Mr.  Wanamaker  once  told  the  writer  that 
Once  Lowered  j     .-  1  ■  ■,         ^ 

Never  Returns  P"*^^  reductions  were  always  in  order  at 
to  Old  Price.         ^^'^  stores,  but  advances,  never.    That   is, 

taken  once  an  article  or  line  is  reduced  in 
price,  it  stays  at  that  figure  till  sold,  or  still  further  reduced. 
A  point  worth  noting.  Eminently  sound  policy  'twould 
seem 


The  Sensational 


Some   of  the  greatest   successes   of  modern 


in  Advertising,  times  have  been  due  to  sensationalism.  To 
command  attention,  a  man,  nowadays, 
must  stem  the  stream,  not  drift  with  the  tide.  He  must  do 
something  different  from  others,  or  the  something  in  another 
way. 

And  so  it  is  in  modern  merchandising.  To  become  known, 
much  less  famed,  a  new  firm  has,  at  least,  a  fierce  struggle.  To 
awaken  a  drowsy  world  to  an  appreciation  of  unknown 
merit  calls  for  abilities  out  of  the  common,  and  methods  out 
of  the  humdrum.  Hence  it  happens  that  a  new  house,  ere  it 
can  bask  in  the  limelight,  must  resort  to  the  sensational. 

Robert  C.  Ogden,  of  Wanamaker's,  concededly  one  of  the 
cleverest  merchants  in  the  United  States,  would  not  be  selected 
as  an  example  of  success  resulting  from  sensational  methods, 
yet,  in  an  address  before  a  club  of  New  York  ad. -writers,  he 
frankly  confessed  that  his  first  big  start  in  business  was  due 
to  sensational  advertising. 

Many  years  ago,  when  in  the  clothing  business  in  Philadel- 
phia, he  told  them,  his  firm's  name,  then  comparatively- 
unknown,  became  in  time  a  household  word  by  the  adoption 


of  methods  which  by  an  older  and  more  conservative  house 
would  be  deemed  highly  sensational. 

Mr.  Ogden  went  on  to  explain  what  he  meant  by  sen- 
sationalism, and  gave  several  examples  of  such  methods. 
One  was  the  flying  of  a  number  of  balloons,  with  boards 
attached.    Anyone  finding  one  of  these  boards  was  entitled  to 
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Christmas  Gloves. 

Perhaps  you  are  in  doubt  about  the  color,  style  or 
size.  Of  course,  we  exchange  all  gloves  after  Christ- 
mas Day,  and  fit  them  if  desired,  but  why  not  buy  a 
"  GLOVE  ORDER  ?  "  We  make  the  order  out  for 
any  amount  wished,  and  the  lady  can  call  at  any  time 
and  select  gloves  to  suit.  Here  is  the  style  of 
GLOVE  ORDER  we  use  : 


Order 


^.^    850  .  im) 

Perini  Bros. 

Manufacturers   of  Umbrellas  and 
Importers  of  Gloves. 

Deliver  t<i  Bearer Gloves 

Siirned 

Value ... 


If  order  calls  for  more  than  one  pair,  it  is  not 
necessary  to  get  all  at  one  time.  We  will  indorse  order 
for  amount  taken  and  honor  it  at  any  time  for  balance. 

PERINI  RR05. 
1 6th  Street  K^F     o|i|»osite  P.O. 

fc/WWVWWWWVWWV-h/VVWWVVVVV*./WWVWWVVVVVWV^^.^/< 

.■\n  lixcellent  Idea  and  W'illial  Novel. 


a  new  suit  of  clothes  upon  its  presentation  at  the  store.    This 
surely  was  sensationalism  with  a  brobdignagian  S. 

What  conclusion  can  be  drawn  from  this  ?  Merelj-  that  no 
cast-iron  theories  can  be  devised  applicable  to  all  sorts  and  con- 
ditions of  merchandising.     To   become   known   a   new   bouse 
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RAINPROOF 


YET 


POROUS 


Latest 
London  Fashion 


s>&s>& 


A  Revolution  in  Waterproof  Coats. 


Gentlemen, — 

We  have  pleasure  in  introducing  to  your  notice  our 
"  Deloraine  Rainproof  Coats,"  which  possess  all  the 
advantages  of  a  Mackintosh  without  any  of  its  disad- 
vantages. 

These  Coats  are  absolutely  Free  from  Rubber  and 
other  injurious  chemicals  and  are  not  affected  by  climatic 
influences. 

They  are  alike  suitable  for  wear  in  sunshine  or  rain, 
are  perfectly  porous  and  permanently  I'ainproof 

The  process  has  the  highest  connnendations  from  the 
Press,  Medical  and  Scientific  Gentlemen,  and  the  public 
generally. 

To  be  had  from  the  leading  Wholesale 
Dry  Goods  Houses  in  Canada. 


Press  Notice. 

The  Tailor  and  Cutter, 

NOTICE. 

July  25,  1901 : 

"  The  Coat  is  of  novel  de- 
sign and  smart  outline,    is 
well  made  and  neatly  fin- 
ished." 

We  are  prepared  to  appoint  Agents 
in  various  parts  of  Canada,  calling  upon 
the  Wholesale  only. 

Wacks  Bros.,  Limited 


Sole  ilanufacturers  of  the 
"  Deloraine  Rainproof  Coats." 

Tek'MTaphii!  Address— 

"  WACKS  "  LEICESTER. 


Burlington  Works, 
LEICESTER,  ENGLAND 


A  H  C  Ct)DE  used, 
4th  Edition. 


Contractors  to  H.M.S.  Government  and  the  War  Office. 
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GOOD  ADVERTISING— Continued. 

tuust  first  be  noticed,  and  to  be  noticed  must  do  something 
out  ot  the  ordinary.  At  the  start  a  new  firm  has  all  to  gain, 
and  nothing  to  lose,  and  that  little  it  can  afford  to  risk  in  the 
endeavor  to  gain  the  public  ear. 

But  as  a  house  gets  established  it  becomes  conservative. 
Then  it  awakens  to  the  realization  that  it  has  something  at 
stake  and  fears  to  lose  it.     Anvthing  sensational,  it   is  feared, 


Our  responsibility  does  not  end  with 
the  sale  of  an  article  ;  it  continues  until 
that  article  has  given  the  service  that  it 
was  intended  to  give.  Everything  sold 
in  this  store  is  guaranteed. 


Should  be  framed  and  hung  up  at  every  counter. 


would  subtract  from  its  prestige  and  lower  its  tone.  This 
caution  gradually  develops  into  conservatism,  and  conserva- 
tism into  fossilism.  Man\'  a  long-established  and  once  pro- 
gressive house  is  slowly  dying  of  dignity. 

Now  the  question  arises:  Where  shall  the  line  be  drawn 
in  so-called  sensationalism  ?  Where's  the  limit  cf  safety  ? 
That's  a  matter  for  each  merchant  to  determine  for  himself 
What  would  be  safe  and  resultful  in  one  locality  might  not  be 
in  another.    Conditions  should  be  studied. 

As  an  example  of  effective  advertising  along  sensational 
lines  might  be  cited  The  New  York  World's  coup  last  Summer. 
To  keep  abreast  of  its  lynx-eyed  contemporarj' — The  Journal — 
calls  for  ceaseless  vigilance  on  the  part  of  The  World  staff,  and 


Shut  your  eyes  for  the  first  few  steps  after  you 
enter,  and  then  look  around — the  newness  about 
you  will  make  you  think  you  are  in  a  new  store. 

Somebody  here  is  at  it  trying  to  keep  a   good 
store,  Summer  and  Winter  alike. 

Not  by  fits  and  starts,  not  by  huge  mouthfuls  of 
sensation  and  advertisement  gilding,  but  by  the  use 
of  every  real  and  right  thing  that  squares  by  the 
one  true  "  spirit  level,"  of  a  sworn  builder,  who 
plumbs  his  work 
day   by  day. 

A  characteristic 
thing  about  the 
place  is  its  omis- 
sions. 


John  Wanamaker 


John  himself  wrote  this,  and  well  worthy  of  studv  it  is. 


very  early  rising.  But  The  Journal  cannot  always  monopolize 
the  centre  of  the  stage.  The  World,  on  that  occasion  at  least, 
elbowed  its  rival  off  the  scene  and,  unmolested,  basked  in  the 
calcium.  Have  you  that  $100  bill  ?  seems  a  silly  query  to  fire 
at  a  total  stranger  in  a  New  York  pul)lic  park,  doesn't  it  ? 
Yet  five  persons  were  each  that  much  richer  by  so  asking.  The 


There's  No  Rule 
Without  Exceptions. 

.So  runs  the  old  proverb.  As  a  rule  our  shoes  give  satis- 
factory wear.  Once  in  a  while,  however,  through  no  fault  of 
ours,  there  may  be  a  pair  that  prove  defective.  Bring  them 
back.  We'll  set  it  right.  Don't  you  know  that  we  guaran- 
tee our  shoes  to  wear  ? 


It's  Easy 
to  Assert. 

But  it's  the  doing,  not  the  saying,  that  counts  in  the 
long  run  in  merchandising.  Sometimes  we  may  seem  a  trifle 
boastful.  But  what  short  of  superlative  words  can  fit  superla- 
tive doings  ?  The  store  that  buys  most  extensively  and  sells 
most  liberally  of  the  best  that  can  be  had,  has  no  place  for 
comparatives  in  the  telling. 


We  Advertise  Because 

We  Have  Something  to  Say. 

Lord  Chesterfield  said:  "Never  hold  anyone  by  the 
button  or  hand  in  order  to  be  heard  out;  for,  if  people  ar^.- 
unwilling  to  hear  you,  you  had  better  hold  your  tongue  than 
them." 

Fortunately,  it  has  never  been  necessary  to  buttonhole 
people  to  get  them  to  hear  out  this  store's  story.  We  adver- 
tise, not  because  something  ought  to  be  said,  but  because  we 
have  something  to  say.     For  to-morrow,  these  offerings  : 


a 


a  =  a 


a  =  a  ■=  a 
L.  N.  C. 
O.  O.  O.  O. 
xxxxxxxxxx 

Do  you  know  what  that  means  ? 

No? 

Well,  nobody  does  ;  it  hasn't  any  meaning.  It's  like 
many  an  advertisement  you  see — attracts  your  attention  but 
gives  you  no  information. 

If  we  call  your  attention  to  anything  it's  for  some  pur- 
pose. Just  now  we  wish  to  show  you  the  advantage  of  a  tour 
of  our  whole  store.  January  clearing  reductions  are  the  rule 
— regular  prices  the  exception  You'll  find  on  bargain  tables 
and  at  counters  underprice  offerings  such  as  these  : 


You'll  Not  Find 

All  Our  Low  Prices 

In  Our  Advertisements. 

It's  easier  to  advertise  low  prices  than  to  sell  at  low 
prices,  and  there's  a  heap  more  of  it  done. 

All  the  prices  that  can  be  put  in  advertisements  are  but  a 
small  part  of  the  whole.  What  about  the  other  prices  ?  'V'ou'll 
not  find  all  our  low  prices  in  our  ads.  We  couldn't  crowd 
them  in.     Come  to  the  store. 


Easy  Street  May 

Not  be  the  Direct  Road, 

But  it's  the  Most  Popular. 

All  wearers  of  .  .  .  shoes  are  treading  on  "  Easy 
Street.  "  Fit  and  quality  go  hand-in-hand.  Not  only  must 
the  quality  be  right,  but  the  fit,  or  we  don't  want  you  to  keep 
them.     Don't  ask  for  your  size — ask  to  be  fitted. 

At  $3.00 

We  have  a  line  of  shoes  which  we  wish  every  woman  in  town 
would  put  on  and  walk  in.  We  know  they'd  keep  them. 
Hand  sewn  welt — which  spells  comfort  ;  superior  kid-skin — 
that  means  wear  ;  and  only  S3.00,  which  insures  saving. 
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PRACTICAL    MERCHANTS    USE    THE 
PRACTICAL  DISPLAY  FIXTURES. 


They  are  made  for  ribbons, 
piece  goods,  gloves,  bats, 
laces,  umbrellas,  collars  and 
cuffs,  etc.,  etc. 

Sold  by  the  leading  jobbers 
of  dry  goods  and  notions  in 
Canada  and  the  United 
States. 


Write  to  the  manufacturers  ^ 
for  a   catalogue   and  list   of  t 
jobbers     who    handle    the  ^ 
Practical    goods    in    your 
vicinity. 


Practical  Counter  Fixture. 


No.   4  RiBiiu.v  Cabinkt. 
PRICE  LIST. 

0  Cab'net,  cap  city    50  bolts  

1  "                  '•         100      "     

2  "                 "         Min     "      

$  G.OtI 

JC.OO 

1.3  .50 

3 

4 

5       "                   " 

2.50      "     

32>      "    

4iJ0      "       

18.-iO 

23.00 

r 26.0i( 

6 

8        "                   " 

17.i      "     

7nn     " 

30  00 

.'.  42.00 

Made  of  oak,  rubbed  finish. 

A.  N.  RUSSELL 
&  SONS 

ILION,  N.Y.,  U.S.A. 


THE  proper  display  of  ginghams, 
prints,  etc.,  requires  a  Counter 
or  Floor  Fixture.  Either  holds  40 
pieces.  Any  piece  removed  without 
disturbing  others. 

I'ractical  Counter  Fixture,  height  3  ft. 
6  in.,  20  in.  counter  space.  Price, 
8650. 

Practical  Floor  Fixture,  height  5  ft. 
Price,  $7.50 


Sunshades 

7j^ 


fancy 
Parasols 


Samples  of  our  ranges  of  Spring  Novelties  ready. 
Our  representatives  will  call. 


The  Irving  Umbrella 
Company. 


Limited. 


20  Front  St.  West,  TORONTO. 


JOHN  FISHER 


SON  &  CO'Y, 


WHOLESALE    WOOLLENS 


—  AND 


Tailors'  Trimmings 


AAAA    A.    AAA 


Cor.  Victoria  Sq.  and   St.  James  St., 
MONTREAL. 


SAMPLE  ROOMS:     158  Bay  St.,    TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 
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GOOD  ADVERTISING-Continued. 

World  announced  weeks  in  advance  that  it  would  post  five 
men  in  Madison  Square  Park  on  a  given  day  and  hour  with 
instructions  to  surrender  a  $100  bill  to  the  first  one  accosting 
them  with  the  above  query.  The  result  was  that  over  20,000 
people  were  attracted  to  that  park  at  the  appointed  hour  in 
quest  of  the  proffered  pelf.  And  great  was  the  ad.  thereof.  We 
cite  this  as  an  instance  of  originality  and  effectiveness  along 
the  lines  of  sensational  advertising  well  deserving  of  study. 

Other  notable  examples  of  eminently  successful  sensational 
advertising,  and  that  of  a  very  high  order,  are  those  of  the 
Kneipp  Curists  and  the  inimitable  Captain  Riggs,  of  Indinii 
rug  and  curio  fame. 

Here  were  two  unique  instances  of  securing  continental 
publicity  without  the  expenditure  of  a  sou  marquee.  In  the 
Kneipp  case  the  idea  was  to  boom  the  sanatarium  of  that 
name  in  New  York  Citj',  and  so  well  was  the  sscheme  engineered 


for  women 
are  responsible  for 
showing  to  best  advan- 
tage hundreds  of  Atlanta   jTjuinDpCC     4:  O  50 

All  styles;  one  price. 


ankles. 


«S^ 


iM,^ 


^9orcovA 


\^ 


^^"^^tS^MMMOMA 


Well   displayed — type  especially  attractive. 


that  the  local  newspapers  had  printed  page  after  page  and 
cartoons  galore  about  the  Kneipp  theory  of  walking  bare- 
footed on  wet  grass  for  curative  purposes  ere  tumbling  to  the 
fact  that  they  were  giving  free  publicity  to  a  skilful  advertiser. 

In  the  Riggs  case,  told  about  in  these  columns  at  the  time, 
that  clever  captain  advertised  for  typewriters  with  red  hair. 
This  eccentricity  attracted  the  attention  of  reporters  on  the 
watch  for  topics,  resulting  in  columns  of  free  advertising  for 
the  captain  and  his  business,  not  only  in  local  papers,  but 
throughout  the  press  of  the  entire  country. 

While  not  adding  "Go  thou  and  do  likewise,"  we  merely 
cite  the  instances  as  illustrative  of  a  principle  weil  worthy 
of  study. 


A  BIT  OF  ENGLISH  HISTORY. 

"The  rumors  of  a  Royal  intention  to  encourage  a  revival 
of  the  silk  manufacture  in  Spitalfields  awake  some  interesting 
memories  of  the  past.  Spitalfields,  which  is  a  quarter  of 
London,  as  an  industrial  centre  has  a  very  curious  history  ;  it 
was  made  by  intolerance  and  ruined  by  free  trade,"  says  The 
Glasgow  Herald.  "Among  the  French  refugees  who  fled  to 
this  country  at  the  revocation  of  the  Edict  of  Nantes  in  1685 
there  vv-ere  many  silk-weavers  from  southern  France,  and  these 
formed  an  industrial  colony  in  the  quarter  of  Tower  Hamlets, 
which  had  taken  its  name  from  the  old  Hospital  of  St.  Mary, 
founded  in  Norman  times.  As  a  consequence  the  silk  manufac- 
ture grew  and  flourished  in  Spitalfields,  which  for  considerably 
more  than  a  centurv-  remained  the  headquarters  of  that 
industry  in  Great  Britain.  The  weavers  were  a  numerous  and 
often  a  very  turbulent  body,  and  showed  themselves  fiercely 
jealous  of  what  they  thought  the  rightful  privileges  of  their 
trade.  Once  in  the  reign  of  George  III.,  when  a  bill  for  impos- 
ing duties  on  Italian  silks  was  rejected,  they  pelted  the  peers 
going  to  the  House  of  Lords,  attacked  the  Duke  of  Bedford's 
town  house  and  sacked  the  shop  of  a  mercer  who  dealt  in 
foreign  silks.  The  feeble  Government  of  the  day  was  intimi- 
dated and  passed  the  Bill,  with  the  result  that  the  weavers 
marched  in  triumphant  procession  to  Whitehall.  In  1825  the 
place  was  at  the  height  of  its  prosperity,  and  contained  some 
24,000  hand  looms;  but  with  the  introduction  of  free  trade 
came  decadence,  which  resulted  in  something  like  ruin  after 
Mr.  Cobden's  French  Treaty  of  1860.  Not  more  than  1,200 
looms  were  at  work  in  the  place  in  1887,  and  the  number  is 
probably  even  smaller  to-day.  It  will  be  interesting  to  see  if 
Roval  influence  can  prevail  against  economic  tendencies  and 
bring  back  prosperity  to  a  place  which  the  main  current  of 
industry'  has  deserted.  The  project,  though  not  by  any  means 
so  desperate  as  King  Canute's,  is  yet  not  one  of  the  most 
hopeful ;  but  it  is,  at  least,  altogether  patriotic  and  benev- 
olent, and  such  as  even  British  Royalty,  with  all  its  limita- 
tions, may  constitutionally  and  laudably  attempt." 


SAMPLE  SENT  FREE. 

Something  entirely  new  in  a  simple  attachment  for  ladies' 
blouses  and  shirt  waists  is  advertised  in  this  issue  by  The 
Specialty  Manufacturing  Co.,  of  Toronto.  The  New  Century 
Waist  Perfector  and  Long-Waist  Former  produces  straight- 
front  effect  with  or  without  straight-front  or  erect-form 
corsets  and  gives  the  very  much  desired  dip-front  effect  to  the 
figure  with  any  stj'le  of  shirt  waist,  blouse  or  skirt.  This  dip- 
front  effect  is  shown  on  every  fashion  paper.  The  advertisers 
will  be  pleased  to  send  a  sample  free  to  anj^  merchant  writing 
them. 


NOVELTY  IN  SHOPLIFTING. 

A  novelty  in  shoplifting  is  reported  from  Paris.  The 
culprits  are  a  lady  smartly  dressed,  said  to  be  the  widow  of  an 
American  doctor,  and  her  maid — a  Parisian.  The  mistress  and 
her  maid  went  shopping.  The  maid  was  told  bv  her  mistress 
what  she  was  to  take,  and  she  carried  out  her  instructions  as 
deftly  as  she  could.  That,  at  all  events,  was  the  story  told  by 
the  servant  and  accepted  bj'  the  magistrate.  The  lady  said 
that  the  maid  stole  without  her  knowledge.  How  long  this 
game  had  been  going  on  is  not  stated.  From  the  fact  that 
the  maid  escaped  with  one  month's  imprisonment  we  infer 
that  the  first  experiment  was  a  failure,  and  resulted  in  the 
appearance  of  both  parties  in  the  police  court.  The  lady  did 
not  escape  so  easily.  The  judge  remarked  that  she  had  been 
guilty  of  a  shameful  abuse  of  authority-  towards  the  servant, 
and  sentenced  her  to  three  months' imprisonment.  The  defence 
set  up,  that  of  kleptomania,  was  not  successful.  Magistrates 
both  here  and  on  the  Continent  have  ceased  to  pay  much 
attention  to  such  pleas. — London  paper. 
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Spring  Collection 


COMPLETE    RANGE    OF 
EXCLUSIVE    PATTERNS    IN 


Printed  Clbcrty  $atin$ 
Printed  twill  Silk 
Printed  l>abntai 
Corded  H<tlKi 


LARGE    ASSORTMENT    OF    LADIES'  TIES 
AND    WINDSORS 


NEW   STYLES    AND    COLORINGS    IN 
JAPANESE    MATTINGS 


K.  }%h\Um  $1  €o. 

Manufacturers  and  lm|)orter» 
TORONTO 
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Zf)z  Stovp  of  a  Cotton  prince. 

John  Rylands  and  the  Great  Manchester  Business  Bearing  His  Name. 


Ki 


fr^ 

W: 
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N  the  dry  goods  trade  the  world  over  the 
name  of  Rvlands  is  known  and  respected. 
The  career  of  John  Rylands,  one  of  the 
tnost  successful  of  the  name,  is  found  to  be  as 
interesting  as  a  romance.  He  was  born  in 
1801,  his  father  being  a  small  manufacturer 
of  linen  goods  at  St.  Helens,  in  Lancashire. 
His  mother  is  described  as  a  woman  of  wis- 
dom, integrity  and  piety.  He  was  educated 
at  the  local  grammar  school.  While  there  he 
was  a  leader  of  his  fellows  and  his  desire  to 
excel  in  whatever  he  undertook  was  a 
characteristic  of  him.  At  16,  on  leaving  school,  he  was  intro- 
duced, as  his  two  brothers  had  been  before  him,  to  business 
life  hv  his  father  who  had  opened  a  draper's  shop  in  St.  Helens. 


HIS    FIRST    HAKG.VIN. 


John  at  once  manifested  his  capa- 
city for  business.  He  would  often 
humorously  narrate  the  history  of 
his  first  bargain.  One  day,  when 
little  more  than  16,  in  passing 
through  a  street  of  St.  Helens,  his 
eye  was  caught  by  an  auctioneer's 
placard,  announcing  the  sale  of  the 
stock-in-trade  belonging  to  the  father 
of  one  of  his  schoolfellows.  He  went 
in  to  see  what  was  going  on;  and,  as 
he  had  saved  a  little  pocket-money, 
he  bought,  at  a  low  price,  a  drawer 
full  of  trinkets,  which  he  found  to 
consist  of  different  pieces  of  jewel- 
lery, much  tarnished  and  corroded. 
He  pulled  them  to  pieces,  cleaned 
and  polished  them,  and  sold  them 
separately,  realizing  a  good  profit. 
A  former  nurse  of  Mrs.  Rylands 
heard  of  the  lad's  successful  pur- 
chase, and  being  very  handy  at  the 
loom,  she  said  to  him,  "Supposing, 
Master  John,  3'ou  spend  this  money 
in  a  little  yarn,  and  let  us  weave  it 
for  you."  This  was  done.  The 
cloth  was  returned  "beautifully- 
woven,"  was  soon  sold,  and  all 
concerned  made  a  handsome  profit. 

The  process  was  repeated  on  a  continually  enlarging  scale  for 
nearly  two  years,  and  the  youth  soon  became  a  miniature 
capitalist. 

Whilst  carrying  on  his  small  manufacturing  business  on 
his  own  account,  John  assisted  his  father  in  his  draper's  shop 
in  the  evening,  after  his  own  work  was  done  ;  and  on  Saturday 
afternoons  he  used  to  go  to  the  laborious  work  of  warping 
for  his  father,  for  which  he  was  paid  a  little  pocket-money. 
At  the  end  of  the  two  years  John  was  joined  in  partnership  by 
his  brother  Joseph,  and  undertook  to  travel  on  behalf  of  their 
infant  enterprise. 

AS    A    TRAVELLER. 

He  was  a  marked  success  on  the  road.  It  was  hard  work 
in  those  days.  The  journeys  were  on  horseback  with  samples 
in  the   saddlebags.     He  would  not  drink   at  the  commercial 


MR.  JOHN  RYLANDS. 

Late  liead  of  tlie  great  firm  of  Mes.srs 
I    Rylands  &  Sons. 


table.  This  youth  of  18  or  19  steadily  refused.  Once,  an 
■'old  stager"  of  the  road  kindly  took  him  aside.  "Now," 
said  he,  "  let  me  give  you  a  word  of  advice,  a.s  you  are  the 
youngest  of  us:  it  will  be  bad  for  you  to  stand  out  and  make 
yourself  disagreeable  to  the  rest."  John  replied  that  he  could 
not  see  it,  adding,  "For  one  thing  I  cannot  afford  it;  and  for 
another,  if  I  muddle  my  brain  with  wine,  I  cannot  attend  to 
business."  He  stuck  to  his  resolve,  and  soon  found  that  his 
abstinence  was  in  every  way  a  benefit,  both  financially  and 
otherwise. 

A    FAMILV    UNION. 

In  1819  Mr.  Joseph  Rylands  and  his  sons  joined  forces, 
this  being  the  origin  of  the  great  firm.  Mr.  Rylands,  sr.,  and 
one  son  attended  to  the  manufacturing  department,  while 
John  travelled  as  before.  The  business  was  removed  to  Wigan. 
and  in  three  years  the  success  of  the 
enterprise  warranted  the  opening  ot 
a  warehouse  in  Manchester,  [ohn 
was  appointed  to  manage  it.  The 
premises  were  at  11  New  High 
street,  and  the  staff  was  one  man 
and  a  boj'.  The  concern  steadily 
e-xpanded.  The\-  began  to  d3-e  their 
own  yarns,  and  then  to  spin  themT 
They  bought  land  at  Wigan  which 
proved  to  contain  a  coal  mine,  and 
was  a  source  of  wealth.  At  24  he 
married  Miss  Dinah  Raby,  who, 
dying  in  1843,  left  him  two  sons. 
For  20  years  after  his  marriage  the 
business  grew  b3-  leaps  and  bounds. 
The3'  began  to  make  colored  cot- 
tons and  linens,  but  as  their  own 
mills  could  not  turn  out  enough 
goods,  they  became  merchants,  and 
added  Irish  and  Scotch  linens  to 
their  other  goods.  "Small  profits, 
quick  returns."  became  the  motto. 

A    PERIOD  OF    HARD   WORK. 

For  years  Mr.  Rylands  worked 
from  16  to  18  hours  a  da  v.  When  he 
kept  his  e3-e  upon  the  work  of  the 
mills  at  Gorton  as  well  as  the  Man- 
chester business  he  would  rise  at  5 
a.  m.,  go  through  the  mills  soon 
after  six,  return  to  breakfast  and  then 
start  for  his  Manchester  warehouse.  At  that  date  the  usual 
warehouse  hours  in  Manchester  were  from  8  a.m.  to  8  p.m., 
Saturdays  included.  Buyers'  hours,  when  the  warehouses 
were  open  to  customers,  were  from  8.30  a.m.  to  7.30  p.m.  In 
the  season  it  was  often  10  or  even  midnight  before  the  packers 
were  through.  Mr.  R3'lands  had  a  splendid  ph3-sique  and 
worked  cheerfull3'  at  tasks  that  ^Yould  have  meant  slavery  to 
most  men.  In  1843  the  partnership  was  dissolved,  Mr. 
Rylands,  sr.,  taking  the  Wigan  business  and  Mr.  John  Rylands 
that  at  Manchester.  After  his  father's  death  he  became  pro- 
prietor of  both. 

AN     I.M.MENSE     BfSINESS. 

Despite  a  bad  fire  in  1854,  by  which  a  loss  of  £40,000  was 
made,  the  concern  grew  under  Mr.  Rvland's  hands  into  great 
proportions.  In  1873  it  was  made  a  limited  liability  com- 
pany, Mr.  R3'lands  becoming  governor  and  the  first  directors 
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Henry  Marlow  &  Co. 

90  Watling  St.       -        LONDON.  E.C. 


MERCHANTS  AND  MANUFACTURERS  OF 


HIQH=CLASS 
NOVELTIES 


t^s^^^SSA. 


^ 
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Fancy  Cushions  and  Head  Rests. 
Cushion  Cases  and  Squares. 
Tea  Coseys. 
Fancy  Table  Centres. 
^       %      Antimacassars  and  Fancy  Mats. 
Down  Quilts. 

Plushettes  and  Art  Serges. 
Art  Muslins. 
Lace  Curtains  and  Nets. 

Madras    Muslins   (rrilled  and  tasselled). 

Swiss  and  Guipure  Curtains. 

Renaissance  Lace  Goods. 

^       S      Teneriffe  Lace  Goods.  X 

g      Lace  and  Linen  Goods.  ^g 

^      Irish  Embroidered  Goods.  JR 

^       ||      Swiss  Applique  Goods.  I^K 

%      Hemstitched  Damask  Goods,  etc.      || 
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being  responsible  employes.  The  subscribed  capital  is  now 
£2. 000, 000,  on  which  dividends  of  12^2  per  cent,  are  paid, 
while  there  is  a  large  reserve  fund  and  an  insurance  fund  of 
£200,000.  The  compan}'  employs  12,000  persons,  and  the 
Manchester  warehouse  which  started  with  one  man  and  a 
boy  has  a  staH  of  1,100. 

CH.\K.\CTERISTICS    OF    TliK     MAN. 

)ohn  Kylands  was  a  remarkable  man.  He  had  a  wonder- 
ful memory  for  facts  and  faces.  He  grasped  the  details  of  all 
proposals  laid  before  him.  He  was  splendid  at  figuring  a 
thing  out.  "  A  great  mathematician,"  it  was  once  said,  "was 
lost  to  the  world  when  John  Rylands  elected  to  pursue  a 
business  career." 

A  marked  characteristic  of  Mr.  Kylands  was  that  he  was 
not  easily  moved  by  any  exciting  nev^^s,  but  was  ever  very  cool 
and  collected.  One  day,  at  the  dinner-table  in  the  warehouse, 
a  messenger  came  and  told  him  that  one  of  the  works  was  on 
fire.  "I  am  sorry  to  hear  that,"  he  quietly  replied.  "Is  the 
fire  brigade  there,  and  are  all  things  going  on  as  well  as  they 
can?"  "Yes,  sir,"  the  young  man  replied,  "everything  is 
being  done  that  can  be."  "All  right,"  said  Mr.  Rylands,  "1 
will  see  about  it";  and  he  went  on  with  his  carving,  and 
finished  his  dinner,  the  other  persons  in  the  room  knowing 
nothing  about  the  fire  until  they  heard  of  it  outside. 

AS    AN    EMPLOYER. 

As  a  master,  Mr.  Rylands  was  firm  and  just,  and  expected 
as  instant  and  exact  obedience  in  little  things  as  in  great. 
One  of  his  oldest  associates  in  the  business  has  told  how  he 
learned  the  lesson  on  the  first  day  of  his  appointment,  when 
conducted  by  Mr.  Rylands  around  the  warehouse.  Passing 
one  of  the  young  assistants,  Mr.  Rylands  said:  "Is  Mr. 
So-and-So  here  to-day?"  "Yes,  sir,"  was  the  instant  reply; 
"  1  will  go  and  fetch  him  "  ;  and  the  youth  was  running  off  for 
the  purpose.  "Stop!"  said  the  master;  "if  I  need  him,  I  can 
send  for  him.  I  asked  '  Is  he  here  ?'  and  all  I  want  is  a  plain 
answer  to  a  plain  question."  The  incident  was  slight,  but  it 
revealed  the  man.  The  result  of  his  strong  but  kindly  rule  was 
that  while  many  fell  out  of  rank,  unable  or  unwilling  to 
comply  with  the  conditions  of  the  service,  others  remained 
and  grew  old  in  it,  never  seeking  change.  To  such  persons  a 
place  in  Rylands  &  Sons' was  a  provision  for  life.  The  fact 
that  after  the  death  of  Mr.  Rylands,  in  ISSS,  there  was  one 
employe  of  the  firm  still  in  active  service  who  had  entered  it 
in  1834,  one  in  1837,  one  in  1840,  one  in  1844,  two  in  184.'), 
three  in  1846,  three  in  1848,  and  about  49  during  the  years 
between  1850  and  1860,  speaks  volumes,  and  largely  reveals 
the  secret  of  Rylands'  great  success. 

His  great  wealth  was  laid  out  wisely.  He  gave  much  in 
charity  of  which  the  world  knew  nothing.  Orphan  girls,  des- 
titute old  ladies,  poor  ministers  and  many  others  have  cause 
to  remember  his  generosity  in  the  institutions  established  by 
his  bounty.  Mr.  Rylands  was  a  strongly  religious  man  and 
got  out  an  edition  of  the  Bible  — largely  as  a  memorial 
of  his  second  son,  who  died  in  1861,  aged  33  —  with 
index  and  numbered  paragraphs.  These  and  other  good 
books  he  gave  away  freely.  He  died  in  1888,  aged  87. 
His  widow  raised  a  magnificent  memorial  to  him  by  founding 
the  great  John  Rylands  Library  in  Deansgate,  Manchester, 
which  contains  the  Crawford  Mss.  and  priceless  Althorp  col- 
lection of  books. 

The  career  ot  this  English  lad  who  worked  his  way  to 
great  wealth  and  usefulness  is  well  worth  studying. 


and  spirits.  The  body  was  brought  in  to  Winnipeg  from  the 
west  and  taken  tcj  the  family  home  on  Furley  street,  and 
thence  to  St.  Mary's  Church,  where  High  Mass  was  sung.  The 
funeral  was  verj'  largely  attended,  not  only  by  commercial 
and  wholesale  men  of  Winnipeg,  but  also  representatives  of 
many  eastern  houses.  Among  others  were  noted  :  T.  Blake, 
representing  Rylands,  Sons  &  Co.,  Manchester,  England;  J. 
S.  Bryson,  Thomas  May  &  Co.,  Montreal ;  T.  Harry  Stater, 
for  Robinson,  Little  &  Co.,  London,  Ont.;  R.  Driscoll,  for  The 
R.  J.  Whitla  Co.,  Limited  ;  Mr.  McArthur,  for  Stobart,  Sons  & 
Co.  After  the  service  the  body  was  sent  east  for  burial.  Mr. 
Devaney  was  deservedh' popular  among  the  business  men,  and 
very  deep  sympathy  goes  out  to  his  widow  and  five  children, 
the  eldest  not  A'et  13  years  of  age. 


A  GROWING  BUSINESS. 

Among  the  business  changes  to  be  made  in  the  Spring  one 
of  the  most  important  will  be  that  of  C.  B.  Robertson,  dry 
goods,  Charlotte  street,  St.  John,  N.B.  The  growth  of  this 
new  business,  opened  last  March,  has  been  remarkable,  in  the 
face  of  competition  that  has  never  been  so  keen  as  during  the 
present  year.  To  outgrow  a  store  in  less  than  a  year  is 
a  record  to  be  proud  of,  and  speaks  well  for  Mr.  Robertson's 
business  abilit}'.  It  was  plain  to  be  seen  by  general  observa- 
tion that  this  store  always  seemed  busy,  and  people  credited 
its  popularity  on  account  of  being  new.  Excellent  advertising 
has  to  a  large  degree  been  the  means  of  bringing  so  man}' 
buyers  to  its  counters,  and  the  fact  of  having  everything  just 
as  advertised  has  given  everyone  confidence  in  the  goods  and 
prices.  In  the  new  store  that  Mr.  Robertson  will  remove  t<j 
better  facilities  will  be  had  for  doing  a  much  larger  business. 
Mr.  Robertson  will  have  associated  with  him  Mr.  Robertson 
Gass,  of  Hampton,  a  gentleman  of  large  private  means,  and 
Mr.  Fred  G.  Trites,  of  St.  John,  who  has  a  large  circle  of 
acquaintances,  and  is  well  known  in  the  St.  John  dry  goods 
trade  for  the  past  eight  or  fen  years  with  Brock  &  Paterson, 
and  at  present  travelling  for  them.  Twenty  thousand  dollars 
additional  capital  will  go  into  the  business,  making  it  one  of 
the  most  independent  retail  stores  in  Canada.  Both  of  the 
active  partners  are  young  men  who  have  had  a  large  amount 
of  practical  experience  in  the  business,  and  with  such  an  excel- 
lent financial  position  cannot  help  but  succeed.  Mr.  Robert- 
son has  a  thorough  knowledge  of  the  British,  Canadian  and 
American  markets,  having  visited  them  for  a  number  of  3'ears, 
selecting  goods  for  the  trade,  and  enjoys  the  reputation  of 
being  one  of  the  best  of  St.  John's  experienced  buyers  who  go 
abroad  for  goods. 


"  DOMINION  "    BRAND    GOODS. 

A.  Hurritt  &  Co.,  whose  advertisement  appears  in  this 
issue,  commenced  to  manufacture  hosiery  in  1875.  The}'  began 
in  a  small  way,  and  gradually  increased  as  their  goods  became 
known  and  popular  with  the  trade  until  now  they  employ 
SO  hands  and  have  eight  travellers  on  the  road  selling  their 
lines  which  have  now  a  Dominion  reputation.  Three  years 
ago  they  commenced  to  make  ladies'  underwear,  and  they 
have  met  with  such  success  in  this  line  that  the}'  expect  in  two 
years  to  be  doing  as  large  a  volume  of  trade  in  this  depart- 
ment as  thev  do  in  their  hosiery. 


THE    LATE    T.    B     DEVANEY. 

The  sudden  and  untimely  death  of  Mr.  T.  B.  Uevaney,  the 
well-known  Western  representative  of  The  W.  K.  Brock  Co., 
Limited,  at  Wetaskiwin,  N.W.T.,  was  a  great  shock  to  his 
many  friends  in  the  West.  Mr.  Devaney  left  home  a  short 
time  before  on  his  western  trip,  apparently  in  excellent  health 


AN    OUTLET    FOR    SURPLUS    STOCK. 

Benning  &  Barsalou,  Montreal  have  just  closed  a  most 
successful  season.  They  have  managed  most  of  the  big 
auctions  in  Montreal,  such  as  that  of  the  Canadian  Rubber 
Co.,  and  the  sales  have  been  attended  liy  the  best  buj-ersin  the 
country.  Their  outlet  for  all  kinds  of  merchandise,  dr}'  goods, 
clothing,  or  boots  and  shoes  cannot  be  excelled,  and  dealers 
having  surplus  stocks  cannot  do  better  than  confine  them  to 
this  firm.  Liberal  advances  are  allowed.  The  Bank  of 
Montreal  and  La  Banque  d'Hochelaga  are  given  as  references. 
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Oable  Address,     "IMicl<;ol,    Leioester. 


A.B.O.   Oode. 


A.  NICHOLSON  &  CO. 

LEICESTER,     England. 


.....y p. " Mercerised  Yarns  in  all  sizes  for  the 

Hosiery    and    IVeamng    trades,    in    bundle, 
cheese  or  warps. 

•  '  ■  Exporters   of  all   kinds  of    Worsted  and 

Cotton    Yarns  suitable  for   Hosiery   manu- 
facture. 


wrrrwwwwwrw^'^^iwwwvwwwi'^ 


8END  rOR  OUR  8A^PLE8  4ND  PRICED 


The  .  .  . 


7 .  H.  Taylor  Co,j 


Chatham,  Out. 


MANUFACTURE 


LIMITED 


Ladies'  Costume  Cloths, 
Homespuns,  Friezes, 
Mackinaws, 

Horse  Blankets,  etc. 
Pure  Wools. 


Write  for  Samples  and  Prices 


DOYOD 

/WWWVWWWWVWVW 

handle  our 
superior  lines 
of  Corsets, 
Bustles,  Dress- 
Stays,  Etc.  ? 
If  not,  we 
would  be 
pleased  to 
have  you  write 


for  particulars. 


[  BRUSH  &  CO.,  TORONTO,  ONT.j 
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Cbe  Dominion  Oil  €lotb 
Company,  ^  Montreal 


during  Line»  1902 

Our  new  samples  for  Spring  Season  1902,  which  are  now 
in  the  hands  of  the  Wholesale  Dry  Goods  Trade,  will  interest 
every  buyer  of  Oil  Cloth.  In  beauty  of  design,  and  value, 
they   are   unsurpassed. 

Our  productions  comprise  : 

PLuOR  OIL  CLUTn"™ ^  **"^"*'"^^"  ^'*'**'* "I*  *° '"'*• 

TABLE  OIL  CLOTH 

ENAMELLED  .^  CARRIAGE  OIL  CLOTH 


^T  A  I  D^^  in  Enamelled,  Duck,  and  Cotton  Back, 
W  I  n  I  lA  Canvas  and  Painted  Back. 


In  all  Sizes. 


MATS 

DECORATIVE  BURLAPS- 


Double  Sized  and  Oil  Coated. 


An  important  feature   to   be   remembered   is,  that  we  carry  a 
large  stock  of  all  lines,  and  are  prepared  to  give  prompt  deliveries. 

See  our  samples  before  placing  your  orders  for  Spring. 

Office  and  Works,       ^^MONTREAL. 
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Waist  over  the  Skirt. — Giving  long  waisted  effect. 


Waist  under  the  Skirt.. 


CAN   BE  WORN   EITHER  WAY. 


Fit  in  Back  and  under  Arm 


not  equaled  in  Canada. 


Zhc  Stanbarb  Sbirt  Compan>p,  Ximite^, 


MONTREAL,        TORONTO,        LONDON,  ENG. 
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MclNTYRE,  SON  &  CO. 


13  Victoria  Square 


lm|)orter»  of  Dry  Good» 
and  Hanuf  acturerV  Agents 


MONTREAL 


Kid  Glove  Department 


Best  made 
in  France. 


11 


THE 


Trefousse  Glove 

is  noted  for  Style,  Fit  and 
Durability 


THE 


Rouilion  Glove 

is  always  reliable 


EVERY  PAIR  GUARANTEED 
TABRIC   QL0VE8   IN   ALL   8TYLE8 


Careful  attention  given  to  Letter  Orders 


TORONTO : 

25  COLBORNE   STREET 

OTTAWA  : 
CARLETON    CHAMBERS 

SPARKS   STREET 


WINNIPEG: 

MclNTYRE  BLOCK 

ST.  JOHN,  N.B.  : 

2  CHURCH   STREET 
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FIELDING  &  JOHNSON'S 

Knitting  and  Fingering  Yarns 

Noted  for  Softness,  Fullness  and  Wearing  Properties. 


KNITTING 


FINGERING 


In  Six  Well-Known 
Qualities. 


"  Queen,"    "  Balmoral,"     "  Rugby," 
"  Ivanhoe  "  and   "  Kilmarnock." 

In  Spindles,  or  Banded 

and  Boxed.  STOCK   IN    MONTREAL. 

Careful  attention  to  Letter  Orders. 

Sole  Agents  for  Canada 

MclNTYRE,  SON  &  CO. -3  victona square.  Montreal 


THE  DRY  GOODS  REVIEW 


97 


I  MclNTYRE,  Son  &  Co.  I 


13  Victoria  Square, 


Importers  of  Dry  Goods  and 
Manufacturers'  Agents. 


t 


MONTREAL. 


•WVWWVWWWWWIkWWWWVWVWW* 


DEPARTMENTS 


Dress  Goods 
Linens . . . 
Smallwares 
Silks/Velvets 


Linings  and 

Muslins 

French  Printed 
Organdies 

White  Dimities 
Black  Crapes 


««5 


Careful  attention  given  to  Letter  Orders. 


TORONTO: 

25    COLBORNE   STREET. 

OTTAWA: 
or  ARKS    ST.,   Carleton  Chambers. 


WINNIPEG: 

MclNTYRE   BLOCK. 

ST.  JOHN,  N.B.: 
2     CHURCH     ST. 


^ 
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AMILTON  COTTON  CO. 


C 


Manufacturers 
of 


HAMILTON,  ONT. 


^' 


Clieoille  Curlaios  and  Table  Covers 

To  keep  pace  with  the  increasing'  demand  for  our  goods,  we 
have  prepared  for  the  Spring  trade  a  larger  and  more  attrac- 
tive range  of  designs  and  colorings  in  both  Curtains  and 
Covers. 


TABLE  COVERS 

in  the  following  sizes  : 

4  4,   6  4,   8  4,   10  4,   12/4. 


CURTAINS 


in 


32-in.,  34-in.,  36-in  ,  40-in.,  44-in., 
48  in.  and  66-in.,  with  Dado.  Plain 
in  all  widths. 


For  sale  by  all  the  leading  wholesale  dealers. 

Selling  Agent 


W.  B.  STEWART, 


27  Front  Street  West, 


INI 
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AllWoolUnderclothinc 


WILL 

NOT 

SHRINK 


EVERY 


GARMENT 
SHRUNK 


WILL 


IN  Weights  Suitable  for  all  Seasons. 


SUPPLIED  THROUGH   THE   LEADING  WHOLESALE   HOUSES. 

DUNCAN  BELL,  MONTREAL  and  TORONTO,  CANADIAN  AGENT. 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  Hollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers.— We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


.-i-^^^SKfti" 


THE  HARHONY  OF  COLORS. 

OLORS  is  a  subject  that  should  be  under- 
stood by  every  young  man  engaged  in 
the  window-trimming  profession. 

Unless  he  possesses  a  thorough  know- 
ledge of  color  blending,  he  will  never 
become  an  expert  in  window  trimming. 
I  have  seen  window  display's  where  the 
draping  and  arrangement  of  the  fabrics 
was  splendid,  but  the  whole  display 
was  a  failure  because  the  goods  were 
arranged  regardless  o*  colors. 

The  following  remarks  may  prove  of  value  to  those  who 
may  not  have  an  eye  for  colors. 

Nature's  Colorings,  Red  and  Green.— The  rose  is  red, 
the  leaves  are  green.  What  is  more  beautiful  than  a  bouquet 
of  them  ?  What  is  more  beautiful  than  the  colorings  Nature 
has  given  us  ?  Is  there  an  artist  to-day  who  does  not  paint 
from  Nature?  Keep  your  eyes  open  as  you  walk  through 
some  garden;  note  the  colors  of  the  flowers  and  let  it  be  im- 
pressed on  your  mind  that  nothing  can  be  more  beautiful  or 
harmonious  than  what  you  see  in  that  garden. 

Note  the  colors  of  the  pansy — yellow  and  purple;  the 
daisy— white  and  yellow;  the  rose — red,  yellow,  or  pink,  with 
the  green  grass  as  a  background. 

In  arranging  a  display  of  silks  or  dress  goods,  etc.,  where 
you  have  an  assortment  of  colors,  the  most  particular  point 
to  keep  in  view  is  the  placing  of  each  color  where  it  will  har- 
monize or  blend  with  the  colors  next  to  it. 

Note  the  colors  in  the  Autumn  leaves.  Take  a  pretty  leaf 
some  time  and  experiment  with  silks  or  colored  ribbons  with 
it.  Arrange  the  colors  of  the  ribbons  or  silks  side  by  side, 
same  as  in  the  leaf,  and  see  what  a  beautiful  combine- Son  it 
makes.  Make  a  study  of  the  colors  of  flowers,  fruits  and 
leaves,  and  you  will  learn  one  of  Nature's  mostbeautitul  les- 
sons, and  after  you  have  acquired  a  taste  for  colors,  what 
lovely  effects  you  can  make  in  your  windows! 

Three-color  Combinations.— Thefollowing  are  examples 
of  triple  combinations  that  you  will  find  pleasing  and  har- 
monious tints: 

1.  Rose  pinks,  sky  blue  and  light  green. 

2.  Light  blue,  dark  orange,  and  golden  brown. 

3.  Light  or  dark  pink,  sky  blue  and  canary  yellow. 

4.  Purple,  dark  red  and  lavander. 

5.  Navy  blue,  dark  red  and  light  yellow. 

6.  Dark  green,  bright  yellow  and  red. 

7.  White,  red,  yellow 

8.  Yellow,  green  and  purple. 


Two-color  Combinations. — Pretty  combinations  of  two 
colors  are  among  the  following  : 

Yellow  and  purple  or  pink. 

Lavander  and  dark  purple  or  white. 

White  and  pink  or  yellow. 

Green  and  pink  or  red. 

Rose  pink  and  light  grey  or  nile  green. 

Light  grey  is  a  color  that  may  be  safely  used  in  any  com- 
bination of  colors  and  harmonizes  beautifully  with  any  shade 
of  pink,  blue  or  red.  It  is  a  color  that  will  soften  the  color  of 
almost  any  shade. 

In  arranging  colors  in  a  window  always  strive  to  work 
the  lighter  shades  in  between  the  darker,  because,  if  you  keep 
all  the  dark  shades  together  you  will  make  it  very  hard  for  the 
observer  on  the  outside  to  see  the  colors  to  best  advantage. 
Keep  the  light  shades  behind  the  darker  ones. 

Say,  for  instance,  you  are  going  to  dress  a  "window  with 
silks  and  you  have  nine  different  shades,  namely  :  pale  blue, 
pink,  white,  cream,  dark  red  or  cardinal,  purple,  mauve,  green 
and  yellow.  The  illustration  w^ill  convey  an  idea  of  their 
proper  arrangement  No  matter  what  way  you  look  at  them 
there  are  no  two  colors  side  by  side  that  do  not  blend  per- 
fectly and  the  whole  forms  a  pleasing  eff'ect  to  the  eye  : 

Pale  blue  white  pink 

Cream  mauve  j'ellow 

Dark  red  light  green  purple. 

An  e3'e  for  colors,  of  course,  is  not  given  to  everyone,  but 
intelligent  observation  will  do  much  for  those  not  so  for- 
tunately gifted. 


ABOUT  SHOW  CARDS. 

EVERY  window-trimmer  who  has  experimented  with  price 
tickets  and  show  cards  knows  that  in  order  to  make  his 
display  attractive  and  a  real  seller,  he  must  use  them  in  his 


Showing  Lace  Curtains. 
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SPRING  LINE     ^ 
READY  /-<\^ 


:^!^ 
:^I^ 


For  Correct 
Sleeve  and  Cuff 
See  Our  Line 


WRAPPERS  WHITEWEAR 


Gale  Manfg.  Company 


TORONTO 


102  THE  DRY   GOODS  REVIEW 

WE  ARE  PREPARED  ' 

fOR   SPRING    1902. 

Our  range  of  samples  far  surpasses  anything 
hitherto  shown.  Every  department  is  replete  with 
the  latest  and  best  products  in  millinery  and  fancy 
goods   of   America  and  Europe. 

Every  order  placed  with  us  will  receive  the  most 
careful  and  painstaking  attention.  If  you  have  any 
special  wants,  try  us. 


Letter  Orders  Solicited. 


Branches— London,  Paris,  Ottawa,  Quebec.  ZMZOITTPfFl  A  Ti.  ♦ 

I  X 
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THE  CANADA  CLOTHING  MFG.  CO , 

67  St.  James  Street,   MONTREAL. 

...  TO   THE   TRADE  ... 

AIM     OF>i=>OI=RTUIMITV^. 

Why  keep  your  Tweeds  lying  on  your  shelves  to  become  "  dead  stock  "  when  you  can  get 
them  made  up  into 

MFN'S.    BOYS'    AND   YOUTHS'    CLOTHING 

at  a  low  figure  by  sending  to  us  ?  We  shall  be  pleased  to  furnish  you  with  price  list  for 
cutting,  making  and  trimming.  In  order  to  insure  prompt  delivery  we  would  advise  dealers 
to  ship  early.     This  is  an  opportunity  that  all  live  merchants  should  take  advantage  of. 

NA/E    ALSO    OARRV^ 

a  complete  assortment  of  clothing  at  popular  prices.  Merchants  desirous  of  securing  stylish, 
up-to-date,  durable  and  quick-selling  garments  should  communicate  with  us. 

TRIAL    ORDER    SOLICITED. 

THE  CANADA  CLOTHING  MFG.  CO., 

67  St.  James  Street,  MONTREAL. 
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THIS  TRADE  MARK  STANDS  FOR 

"EXCELLENCE' 

IN  STYLE,  QUALITY  AND  PRICE. 


WHOLESALE  MILLINERY 

SMITH,  WHYTE  &  RUNGIMAN 

9  and  1 1  WELLINGTON  ST.  E.,  TORONTO. 


PERRIN   FRERES  &   CIE. 

THE    GLOVE    HOUSE    OF    CANADA. 


Perrin's 
Gloves 

mm 


QUALITY    GUARANTEED. 


Perrin's 
Gloves 

mm 


You  run  no  risk  in  buying  Perrin's  Gloves.     They  sell  at  sight,  and  your  customers 
will  come  back  and  ask  for  them.     They  combine   Fit,  Elegance  and  Durability. 

A    WELL-ASSORTED    STOCK    ALWAYS    ON     HAND. 


PERRIN    FRERES    &    CIE.,     S  victoria  square      MONTREAL. 

Sole  Agent  for  RAQUET'S  UNDERWEAR. 


104 


THE  DRY  GOODS  REVIEW 


WINDOW    DECORATING— Continued. 

trims.      Any  kind  of  a  display  without  show  cards  is  not  as 
good  a  business-bringing  trim  as  if  it  contained  them. 

Often  the  question  has  been  askeil  whether  it  is  advisable 
to  ticket  everything  or  not.  Of  course,  this  greatly  depends 
on  conditions  and  circumstances.  One  merchant  says  :  "  We 
never  ticket  anything,  as  it  educates  my   competitors   down 


No.  2.    Idea  for  Ribbons. 

the  street  to  my  prices,  who,  in  turn,  would  ticket  their  wares 
a  few  cents  lower  than  mine  and  thereby  hurt  my  trade." 

Another  merchant  says  that  he  finds  that  his  trims  are 
useless  unless  ticketed. 

To-day,  while  competition  is  so  widespread  and  strong, 
every  means  must  be  used  to  sell  goods.  As  a  matter  of  fact, 
everything  marked  always  appears  reasonable  in  price,  no 
matter  what  priced  goods  they  are.  Then  there  are  a  good 
many  people  who  always  have  the  idea,  when  they  see  a 
display  of  anything  without  the  price  tickets  attached,  that 
the  goods  are  high  in  price  and  that  the  dealer  is  afraid  to 
make  them  known. 

There  is  no  doubt  about  the  question  whatever  to  my 
mind,  as  I  have  proven  over  and  over  again  by  actual  experi- 
ment, that  price  cards  will  sell  the  goods.  A  stroll  down  the 
business  thoroughfares  of  any  of  the  large  cities  will  convince 
anyone  that  a  window  display  well  ticketed  is  the  business- 
bringing  window.  Stroll  through  the  aisles  of  any  of  the 
up-to-date  concerns  and  notice  how  business  is  being  trans- 
acted. You  will  see  the  goods  displayed  on  the  counters  and 
every  available  place  throughout  the  store  bearing  price  and 
description  cards.     People  can  serve  themselves  almost. 

This  mode  of  doing  business  is  practised  by  the  leading 
stores  of  the  world,  and  if  it  was  not  the  proper  way  of  dis- 
posing of  merchandise  it  would  not  have  taken  these  live 
establishments  long  to  find  it  out.  So  much  in  favor  of  the 
price  and  descriptive  cards. 


SHOW=CARD    WRITING. 

A  WINDOW-TRIMMER  who  can  make  his  own  show  cards 
increases  his  value  to  his  emplo3'er  and  can  demand  more 
money  than  one  who  does  not ;  at  any  rate,  sign-writing  as  a 
side  issue  will  do  no  one  any  harm,  and  very  often  it  can  be 
used  to  great  advantage. 

Show-card  making  requires  very  little  teaching.  It  is  all 
practice  and  patience.  Do  not  become  discouraged  at  your 
first  attempt.      Your  cards  at  first  will  look  badly,  but  that 


is  to  be  expected.  Improvement  will  be  gradual.  Each  card 
will  prove  better  than  the  last  and  with  a  little  practice  you 
will  be  surprised  at  the  results. 

The  system  now  in  vogue  by  all  the  big  houses  is  the 
simple  style  of  lettering  in  black  and  white,  with,  perhaps,  a 
shading  of  green  or  red. 

The  Review  presents  a  style  of  lettering  and  figuring  that 
is  the  best  for  general  purposes.  Fancy  lettering  that  requires 
a  lot  of  time  to  execute  is  being  discarded  altogether  by  the 
big  business  places  for  the  simple,  easily-read  style  of  card- 
writing. 

If  you  are  a  beginner  in  this  line  of  work,  I  would  suggest 
that  you  cut  this  illustration  of  letters  out,  paste  it  on  a 
piece  of  cardboard  and  keep  it  for  reference  when  you  are  prac- 
tising card-making.  You  will  find  them  of  great  aid  in  the 
formation  of  letters  and  figures. 

The  first  requirement  is  a  place  to  work.  It  is  impossible 
to  do  justice  to  your  work  unless  you  are  properly  fitted  out. 
Walk  around  the  store  until  you  find  a  suitable  place  to  work 
and  "  anchor  "  there. 

Next  get  a  table.  Tilt  it  forward,  as  in  this  position  you 
will  find  better  work  can  be  done  than  on  a  level  surface. 


Lay   in  a  supply   of  cardboard, 
finish  board  is  the  best. 


The  stiff,  white,  glossy 


The  best  brush  for  general  use  is  the  sable  brush,  %  in. 
long.  No.  5,  which  can  be  purchased  at  any  art  store  for  about 
20c.  I  would  advise  purchasing  a  set  of  about  five  brushes, 
assorted  sizes. 

Many  inexperienced  markers  are  using  camels'  hair  brush- 
es which  have  not  the  elasticity  of  the  sable  brush.  When 
purchasing  these  see  that  the  hairs  are  of  an  equal  length  and 
that  the  ends  are  even  when  the  brush  is  flattened. 

Train  the  brushes  flat  by  always  using  the  same  two 
sides.    Wash  them  with  soap  and  warm  water  about  twice  a 
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Specimens  of  Figures  and  Letters. 


week.  This  will  keep  them  in  good  condition.  The  best 
paint  for  general  use  is  "drop  black"  thinned  with  turpentine. 
It  comes  in  small  or  large  tins.      Take  a  little  on  a  saucer  and 
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A  Short  Talk  on  a  Show  Case. 

A  man  buys  a  Show  Case.  It  looks  all  right,  makes  a  brave  sliowini;. 
The  man  is  well  pleased — the  price  was  "  way  low.  " 

Time  f\ies— the  Show  Case  is  five  years  old.  "  Gettmg  a  little  rocky,' 
the  man  says.  Varmsh  in  bad  shape,  frame  warped,  jomts  opened,  doois 
stick.     It  was  a  poor  investment. 


Phillips'  Illuminated 

s^:t&.m^  Show 
Cases 


give  satisfaction  as  long  as  they  last,  and  they 
last  a  long  lifetime  ! 

Thoroughly  seasoned,  carefully  selected 
stock  ;  first  quality  glass  ;  hard,  enduring 
finish  ;  perfect  illumination.  The  best  possible 
investment  in  a  Show  Case. 


Send  for  Descriptive 
Circular  (litho- 
graphed in  colors) 
and  full  particulars. 


John  Phillips  &  Co.,  Limitedi 


Canadian  Branch— WINDSOR,  ONT. 


DETROIT,    MICH, 


OF    TME    jg>^"V^ 

CHAS.  HORNER.  Manufacturer.  29  Vyse  St..  Birmingham. 
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WINDOW    DECORATING— Continued 

thin  it  with  turps.  Don't  make  it  too  thin  or  the  turpentine 
will  run  on  your  card.  For  shading  the  black  letters 
"  Diamond  Dyes"  are  the  best  for  all  colors. 

A  small  quantity  of  dye  the  shade  you  wish  to  use  should 
be  put  in  a  cup,  in  which  put  enough  mucilage  to  mix  to  a 
thick  paste,  then  add  water. 


then  give  it  a  halt  revolution,  that  in  this  way  all  the  pleats 
can  be  made  a  uniform  size,  about  1  inch  wide  for  each  pleat. 

"J.  R.  H.,"  MoosiMiN,  AssA.— You  will  find  an  explanation 
to  your  query  in  December  issue  of  Review,  on  page  62. 

"L.D."  asks  how  high  up  should  a  window  be  trimmed? 


OUR  ILLUSTRATIONS. 

THE  REVIEW  presents  in  this  edition  an  illustration  of  a 
good  idea  for  a  trim  of  lace  curtains.  Four  rows  of  wires 
are  tightened  across  the  top  of  the  window,  and  the  curtains 
are  hung  over  these.  In  this  waj*  a  dozen  different  patterns 
can  be  shown  in  a  small  window  to  great  advantage.  Notice 
that  the  price  cards  play  an  important  part  in  this  display. 

Illustration  No.  2  is  a  pretty  ribbon  idea.  A  large  ring  is 
hung  from  the  centre  of  the  window  and  the  ribbons  are  sus- 
pended from  it  and  drawn  to  all  sides  of  the  window.  • 

Illustration  No.  3  is  a  simple  and  effective  arrangement  of 
linens.  A  fev^'  price  tickets  on  the  goods  would  not  have  been 
amiss  here. 


3  I  >*  Ofle-    r^L.  E  A  r  I  r\j  c) 


ANSWERS  10  INQUIRIES. 

"  W.M.S.,"  Grimsby. — I  referyou  to  December  edition  of  Dry 
Goods  Keview  for  the  information  you  desire.  See  page  62. 
Vou  also  desire  to  know  how  to  do  pleating.  This  is  a  very 
difficult  question  to  answer  in  writing,  but  I  trust  the  follow- 
ing will  be  readily  understood  by  you.  The  only  secret  of 
pleating  is  uniformity.  Nothing  looks  better  than  nice  even 
pleating  and  nothing  so  bad  when  it  is  not  done  straight  and 
even.  Sa^-,  for  instance,  you  have  a  framework  to  pleat,  and 
you  intend  pleating  it  in  white  cheesecloth.  First  of  all  you 
cover  the  frame  with  white  cotton,  stretching  it  tight  and 
smooth  over  your  frame.  Then  with  your  lead  pencil  make  a 
mark  everj-  inch  and  a  half  along  the  top  of  frame  and  the 
same  on  the  bottom.  Start  at  the  right-hand  upper  corner 
(after  turning  m  the  raw  edge  of  the  cheesecloth),  and  lay  it 
on  double  thick  between  each  mark,  touching  it  exactly  where 
each  pencil  mark  is.     After  you  have  finished  this,  start  at  the 


|5<prX     /^  /:  A  r  /  M  ^ 


'im^.'»  u  I?  rn  ♦ 


Answer. — The  value  of  a  trim  lies  in  that  portion  of  a  win- 
dow which  is  below  the  level  of  the  eye  when  standing  on  the 
sidewalk.  However,  the  bare  upper  portion  of  the  window 
ought  to  be  trimmed,  as  it  makes  a  setting  or  backing  for  the 
lower  part  and  helps  to  show  off  the  goods  on  display  below. 
Where  the  window-floor  is  on  a  level  with  the  sidewalk  the 
window  should  be  trimmed  half  way  up.  If  the  window- 
floor  is  raised  to  half  the  height  of  the  average  spectator  from 

without,  the  trim  should  reach 
?3  the  height  of  the  glass,  as 
the  gaze  is   naturally  directed 


upwards. 


H.  H. 


No.  3.     Display  of  Linens. 

right-hand  corner  on  the  bottom  of  frame  and  pull  each  pleat 
tight  and  tack  it  same  as  you  did  on  the  top.  By  marking  it 
off  in  pencil  as  described  you  will  be  sure  to  have  it  straight, 
which  is  the  hardest  part  of  pleating.  The  rough  sketch  on 
this  page  will  help  to  illustrate  my  meaning.  In  single  pleat- 
ing folds  are  all  running  one  way.  In  box  pleating  they  turn 
first  to  the  right  and  then  to  the  left.  Beginners  will  find  that 
if  they  take  a  clothespin  and  insert  it  at  the  top  of  goods  and 


A  galt  display. 

Before  Christmas,  the  win- 
dows of  Evans  &  Co.'s  store  in 
Gait  had  a  handsome  display. 
These  windows,  at  considerable 
labor  and  expense,  had  been  fit- 
ted with  vertical  and  horizon- 
tal pillars  and  bars  of  electric 
lights,  so  as  to  create  at  night 
a  blaze  of  splendor.  Mr.  Evans 
called  the  display  "the  Pan- 
American  windows,"  and  in- 
deed the  appelation  was  a  fit- 
ting one,  for  not  only  was  a 
large  number  of  electric  lights 
made  a  feature,  but  there  was 
also  displayed  what  is  latest 
and  best  in  men's  furnishings,  just  as  the  great  Pan-Am.  show- 
ed latest  developments  in  science  and  art.  The  display  in  the 
west  window  was  done  by  Mr.  Arthur  R.  McMichael.  The 
dressing  material  was  white  pique,  touched  here  and  there 
with  wreaths  and  sprays  of  smilax.  Appropriately  shown 
were  choice  selections  from  a  large  stock  of  silk  tiles,  furs, 
smoking  jackets,  etc.  In  the  east  window,  Mr.  B.  A.  Green  dis- 
played New  York  neckwear,  purchased  recently  in  New  York. 
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Richardson,  Tee,  Rycroft  &  Co. 

3  PORTLAND  ST.,  MANCHESTER 

Linen,  Cotton  and  Down  Quilt  Manufacturers 


9  Friday  St.,  LONDON,  E.G. 

All  Classes  of  Household  Linen 
Goods. 

SHEETINGS,  PILLOW  LINENS, 

TOWELS,    TURKISH   TOWELS, 

TICKS,  GLASS  CLOTHS, 

DAMASK  TABLE  LINEN,  NAPKINS,  ETC. 

EIDER  DOWN  QUILTS 

IN    EVERY    VARIETY,    MADE    FROM    THE    VERY 
BEST    DOWN. 


"BORESPRING"  WORKS,  BARNSLEY,  YORKSHIRE 


COTTON  GOODS, 

OXFORDS,  FLANNELETTES, 

WHITE  SATIN  QUILTS, 

COLOURED  QUILTS, 

CRETONNES,  SATEENS. 

PRINTS,  WHITE  AND  GREY  CALICOES, 

SHEETINGS, 

LININGS,  LINENETTES, 

FLANNELS,  BLANKETS,  WOOLLEN 

SHIRTINGS, 

VELVETEENS,    CORDED    VELVETEENS, 

FUSTIANS  AND   MOLES. 


(REGISTERED) 


AND 


MAKERS  OF  THE  CELEBRATED 

^^^  THE  ALL-WOOL  ^^W 

Flannel  of  Healthy  Life 

AN  ENTIRELY    NEW  PRODUCTION 

A  HIGH-CLASS  FABRIC  MADE  OF  THE  FINESl'  WOOL 

IT  FAR  EXCEEDS  MANY  OF  THE  WELL-KNOWN   FANCY  FLANNELS. 


FOR 

BLOUSES, 

SHIRTS. 

PYJAMAS. 


IN    PIECES  OF  20  YARDS 

EXTRA  SHRUNK      SPECIAL  FINISH 

PERFECTLY   FAST    COLORS 

AND  MAKERS  OF 


FOR 

DRESSES, 

Ladies'&  Children's 
UNDERWEAR. 


11 


"LEONESE  "LEONESE  "LEONESE 

A  Mixture  of  the  Finest  Wool  and  Highest-class  Egyptian  Cotton. 
An  Article  altogether  superior  to  anything  near  the  Price,  for  Blouses,  Cycling,  Tennis  and  Golf  Shirts, 

Children's  Dresses,  etc. 
MAKERS  ALSO  OF  THE 

CELEBRATED  "BEATRICE"   VELVETEENS 

and  CORDED  VELVETS   in   Blacks  and  all  the  Fashionable  Shades 


Sole  Agents  in  Canada, 

KELLY  BROS  , 

468  TEMPLE  BUILDINGS,  MONTREAL. 


American  Agents, 

E.  GRIBBON  &  SONS, 

54  WHITE   ST.,  NEW  YORK. 
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A  Distinguished  Business  Man  and  Philanthropist.       ( 


The  Career  of  Sir  George  Williams,  of  Hitchcock.  Williams  &  Co. 


j.OTlI  an  interesting  and  a  noble 
personality  in  the  British  drapery 
trade  is  that  of  Sir  George  Will- 
iams, of  Hitchcock,  Williams  & 
Co.,  London.  Sir  George  is  known 
,  ^—^^^  I   ^^  ^"  °^^^  *^^'^  world  as  the  founder 

>^jy-^      ^ife^j  /  '      "'  '•^^  Y.M.C.A.  movement,  one 

of  the  most  beneficent  institu- 
tions which  the  last  century 
added  to  the  Christian  world. 

The  career  of  Sir  George  Will- 
iams is  a  conspicuous  example 
for  dry  goods  clerks  everywhere.  At  the  age  of  80  he  is  vig- 
orous, prosperous  and  respected,  and  his  success  is  due  to 
integritj',  industry  and  ability — qualities  which  any  clerk 
should  aim  to  cultivate.  The  firm  of  which  he  is  the  head 
was  founded  in  1833  as  Hitchcock,  Rogers  &  Co.  A  few  years 
afterwards  George  Williams  entered   the   business  as  a  clerk. 

His  upright  character 
and  conscientious  con- 
duct won  confidence. 
In  1844  a  meeting  of 
a  dozen  of  his  fellow 
clerks  was  held  in  his 
bedroom  to  discuss 
the  question  of  find- 
ing some  common 
meeting  place  for 
homeless  young 
clerks.  .\n  organiza- 
tion was  formed  and 
called  the  Young 
Men's  Christian  As- 
sociation. Other 
clerks  were  glad  to 
go  in.  It  is  related 
that  the  room  where 
these  young  men  first 
assembled  in  June, 
1844,  is  now  used  as 
a  dining-room  by  the 
members  of  the  firm, 
and,  to-day,  upon  its 
walls  hang  portraits 
of  Lord  Shaftesburj', 
John  Bright,  and  other  men  eminent  in  philanthropic  work. 
An  account  of  the  progress  of  the  movement  is  interesting: 

"We  paid  half  a  crown  a  week  for  the  rental  of  that  room 
when  the  first  association  was  organized.  Now,  the  different 
local  associations  throughout  the  world  own  jiroperty  worth 
to  exceed  ,$20,000,000.  Then  there  were  only  half  a  dozen  of 
us,  now  there  are  7,200  associations  with  an  active  member- 
ship of  500,000.  There  are  eighty  associations  in  London 
alone,  and  over  350  in  England.  The  International  Commit- 
tee, whose  headquarters  are  in  New  York,  find  it  necessary  to 
employ  sixty-one  secretaries." 

When  the  jubilee  of  the  Y.M.C  A.  took  place  in  1894,  the 
Crown  fittingly  recognized  .Mr.  Williams'  distinguished  career 
as  a  philanthropist  and  business  man  with  a  knighthood.  In 
1853,  he  had  been  admitted  to  partnership  in  the  business,  the 
firm  Ijeconiing  Hitchcock,  Williams  &  Co.,  and  when  10  years 


SIR  GEORQE  WILLIAMS, 

Heail  of   the  tirm  of  Hitchcock,  Williams  & 
Co.,  and  Fouiuler  of  the  Y.M.('..\. 


afterwards  the  senior  partner  died,  the  erstwhile  young  clerk, 
after  over  20  years,  succeeded  to  the  headship  of  the  house. 
During  all  this  period  he  and  his  partner  had  steadily  worked 
for  the  improvement  of  the  condition  of  employes.  Mr.  Hitch- 
cock's efforts  in  behalf  of  early  closing  were  recognized  by  the 
shop  assistants  of  London  by  the  presentation  of  his  portrait 
to  Mrs.  Hitchcock,  and  Mr.  Williams,  who  had  espoused  the 
Saturday  half-holiday  movement,  was  presented  with  an 
epergne  as  an  evidence  of  gratitude  and  respect.  In  other 
ways  the  solicitude  of  the  firm  for  employes,  their  comforts, 
physical  health  and  religious  needs  displayed  itself. 

Sir  George  Williams  has  the  happiness  and  satisfaction  of 
being  surrounded  by  his  sons,  Mr.  J.  G.  Williams,  Mr.  Howard 
Williams,  and  Mr.  A.  T.  Williams,  in  the  great  business  so 
wisely  built  up.  When  a  big  Y.M.C.A.  convention  was  held 
in  Boston  last  year,  Mr.  Howard  Williams  represented  his 
venerable  and  distinguished  father. 

Naturally  a  business  thus  established  and  developed  can 
c<junt  upon  the  loyal- 
ty and  devotion  of  its 
emploj'es,and  from  the 
establishment  many 
have  gone  forth,  after 
an  excellent  training, 
to  do  well  for  them- 
selves in  the  drapery 
trade  elsewhere.  Long 
service  is  a  character- 
istic of  the  staff.  One 
has  been  with  the 
firm  50  years,  another 
48  j'ears,  another  40, 
and  many  of  them 
over  2.5  years.  The 
firm  have  grown  into 
merchants  and  manu- 
facturers catering  for 
every  branch  of  the 
dry  goods  trade  and 
employing  over  a 
thousand  persons  of 
both  sexes.  The  ware- 
houses in  St.  Paul's 
Churchyard  are  well 
known    to    Canadian 

bu3'ers,  while  the  factories  in  Warwick  Lane  and  Paternoster 
Square,  near  b\%  are  spacious  buildings  equipped  with  the 
latest  labor-saving  devices. 


HR.  HOWARD  WILLIAMS, 

Who   iev)resented    his   father  at   the   Boston 
Y.M.C..V.   Convention. 


Mr.  George  Craig,  of  George  Craig  &  Co.,  Winnipeg,  paid 
a  short  visit  to  Toronto  during  the  month  of  December. 
Chatting  with  The  Review  he  spoke  favorably  of  business 
conditions  in  the  West,  especialh-  in  Winnipeg,  which  was 
prosperous  and  bound  to  be  even  more  so.  Mr.  Craig  said  : 
"  Y'our  paper  has  many  friends  in  the  West,  and  gains  them  on 
its  merits." 

T.  S.  Lobb,  778  Queeti  street  east,  Toronto,  has  bought 
out  the  stock  of  J.  C.  Jones,  763-76.5  Queen  east,  and  will 
combine  the  two  stocks  under  the  one  roof.  .Mr.  Lobb's  store 
has  recently  been  enlarged  and  remodelled,  a  metal  ceiling  has 
been  put  in  and  the  store  has  been  raised  three  feet. 
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LEATHER  GOODS 


for   the 


SPRING  TRADE 


THE    "SMART." 

Retails  50c.,  75c.,  $1.00  and  $1.25. 
Made  with  new  cut  steel  point  effects. 


THE   "  POPULAR." 

Retails  2SC.,  soc,  75c. 

The  perfect-fitting  belt. 


Goods  we 
manufacture : 

Pocket  Books. 
Finger  Purses. 
Chatelaine  Bags. 
Reticules, 
Bill  Books. 
Bill  Folds. 
Letter  Cases. 
Writing  Folios. 
Dressing  Cases. 
Music  Holders. 
Collar  and  Cuff  Cases 
Card  Cases. 
Men's  Belts. 
Ladies'  Belts. 
Cigar  Cases. 
Ticket  Cases. 
Portsea  Purses. 
Traveling  Pockets. 


THE  "PERT." 

Retails  50c.,  75c.,  and  $1.00. 
The  bow  belt,  with  clusters  of  cut  steel  points 


THE 


ulian  Sale 

Leather  Goods  Co.,  Limited 

105  King  St.  West,    ^    TORONTO 


We  employ 
more  hands 
than  all 
the  leather 
goods 
makers  in 
Canada 
combined. 


v-*.^*'" 


U';*^ 


■^w^^ ' 


We  have 
the  largest 
leather 
goods 
factory  in 
Canada. 


Goods  we 
manufacture: 

Photograph  Frames, 
Safety  Ink  Bottles. 
Drinking  Glasses. 
Collapsing  Cups. 
Flasks. 

Playing  Card  Cases. 
Cribbage  Sets. 
Boxing  Gloves. 
Striking  Bags, 
Foot  Balls, 
Shin  Guards, 
Ankle  Supports. 
Ankle  Guards. 
Razor  Strops. 
Dog  Collars. 
Rug  Straps. 
Bag  Tags. 
Skate  Straps,  etc. 


Retails  In  various  leathers 

SOC,  7sc.,  $1.00,  $1.25. 


Two  qualities,  to  retail 
at  35c.  and  50c. 


Patent  hooks,  bags  retail 
from  $1.25  to  $2.50. 


Other 
lines  of 
Chatelaine 
Bags  in 
fancy 
frames 
and 
leather. 


All 

Chatelaine 
Bags 
from 

35c.  to  $2.00 
are  new 
lines  for 
1902. 


f  ETURNEfc 


no 
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RINGHEIM'S 


PERFECTION    IN    UNDERWEAR. 


RAMIE 


IS    THE 


IDEAL  UNDERCLOTHING 


FOR  CANADA  and  for 

FREK    TO    A  I.I.    .\PIM.K:ANTS 


AND  IS  ENDORSED  AS  SUCH 
BY  ALL  USERS. 

Highly  recommended  by  Doctors 
and  Scientists. 

THE  MOST  COMFORTABLE. 
THE  MOST  HYGIENIC,  AND 
THE  MOST   ECONOMICAL 

UNDERWEAR. 


Warm  and  Health  Preserving  in  Winter, 
Cool  and  Comfortable  in  Summer. 


PREVENTS  COLDS 

Cures  Rheumatism 

BEAUTIFIES  THE  SKIN 


ONE  TESTIMONIAL    FROM  THE 
THOUSANDS   RECEIVED. 

"The  undersigned,  who  suffered  from 
severe  rheumatism  *****" 

C.  ALTHIN, 

Principal  of  the  Technical  School.  Stockholm. 
March  27,   1899. 

ALL   COUNTRIES   WHERE  THE   CHANGES  OF    TEMPERATURE 
ARE  CONSIDERABLE  IT  IS  THE  ONLY  PERFECT  UNDERWEAR. 


A     HOOKMiT    "AliOUT    RiNGHEIM's    RAMIE    UNDIiKCI.OTHING,"    .STATING    THE 
CI.AIM.S    OK    THE    SY.STt.M    AND    CONTAINING    OTHER    TESTIMONIAI..S. 


EVERY  IMPORTER  AND  WHOLESALE  OR  RETAIL  MERCHANT  OF  DRY 
GOODS  IS  INTERESTED.  CORRESPONDENCE  INVITED.  CANADIAN 
BUYERS  WHEN   IN   ENGLAND  ARE    REQUESTED    TO  GIVE  US  A  CALL. 


SOLE  AGENTS  FOk  (ikEAT 
BWITAI.N  ANO  TME    COLONIES, 


HALL,  NILSEN  &  CO., 


47  MOSLEY  ST., 

MANCHESTER 


:fM.':L 


\ 
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Cor.    Bay   and   Weillngton    Streets 

TORONTO 


OFFICES— QUEBEC,    HALIFAX 


GOOD    RE4d0l 
PROGRE^d  Al 


I— The  only  Wholesale  Dry  Goods Ic 
in  the  two  chief  distributing  cei|r 

2— Their  Travellers— 40 
OCEAN  TO  OCEAN 
their  territory. 


)  in  numbej- 
,  each  in  ifi 


3— Their  capital  admits  them   to^ 
abling  them  to  buy  and  sell  oi 


4— Their  customers  are  the  mosi 
chants  in  the  Dominion  to-da: 


5— They  seek  for,   and   provide  iie 
constant  demand  and  right  v 


ale 
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WINNIPEG    AND    VANCOUVER. 


> 


8    FOR    TI1EIR 
»  PROSPERITY 


ompany  carrying  complete  stocks 
res  of  Canada. 

)-cover  the  entire  country,  FROM 
uch  with  the  particular  wants  of 

Jl   the  markets  of  the  world,  en- 
the  lowest  possible  margin. 

successful  and   up-to-date  mer- 

e  trade  with,  goods  which  are  in 
e. 


C/3 '  V/^f^ 


Oor.  St.  Helen  and  Recollet  StreetSi 
and  1826  Notre  Dame  Street 

MONTREAL 


GENERAL 

DRY  GOODS, 
WOOLLENS, 
MEN'S  FURNISHINGS, 
DRESS  GOODS, 
CARPETS. 
HOUSE  FURNISHINGS, 
Etc.,  Etc. 
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& 


PURE 


WOOL. 


^^. 


^S 


HRfNK/ 


Pacslmlle  of  Tab  attached  to  each  Garment. 


V 


Pure  Woollen  Underwear 


GUARANTEED  UNSHRINKABLE 

and  is  made  in  every  l<ind  of  garment  for  Ladies',  Gen- 
tlemen's and  Clilldren's  Shirts,  Pants,  Combinations, 
Vests,  Drawers,  Kilts,  etc. 


The  following  are  our  Registered  Brands 
of   Ladies'   and   Children's 
Cashmere  Hose : 

"  INDIANA" 
"SILANA" 
"  VIRA" 
"LLAMA" 


Every  Garment  bearing  the  above  Tab  will  be 

Exchanged  Free 

if  found  to  Shrink  in  Washing. 


[xceltat  Testimonials  ffom  tlie  Leaiiiog  Laundiies. 

The  "Griffin"  Brand  Underwear  will  not  Felt  or 
become  hard  in  the  Wash,  and  keeps  its  Elasticity, 
Smoothness  and  Size  to  the  last,  and  is 

ABSOLUTELY  RELIABLE. 


Specialties 


Ladies'  and  Gentlemen's  Embroidered  and  Lace  Ankle  Hose. 

Ladies'  and  Gentlemen's  Spun  Silk  and  Lisle  Thread  Hose. 

Ladies'  and  Gentlemen's  Spun  Silk  Underwearand  Combination  Suits. 


Sole  Agent 
for  Canada 


R.  H.  Cosbie, 

Manchester  Building,  Melinda  St.,  TORONTO. 


F.  &  W.  E.  WHITE, 

Loughborough,  England^ 
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Newfoundland  and  Canadian  Zlnion. 

A    Business    Proposition    for    Business    Men. 


HY  do  not  Newfound- 
land and  Canada 
unite  for  their  mu- 
tual advantage  on 
a  business  basis  ? 

Commercial  men 
in  Canada  should 
,  see  to  it  that  the 
question  is  pushed 
again  to  the  front 
and  dealt  with  on 
a  business  basis 
entirely  apart 
from  politics,  sen- 
timent or  any  other  secondary  consideration.  Both  countries 
would  benefit  from  union.  Newfoundland  would  be  able  to 
attract  capital  not  now  available  for  her.  The  development 
of  Canada's  iron  industry  is  giving  a  promising  market  for 
the  Island  ores,  while  in  other  ways  the  export  trade  to  this 
country  would  increase. 

UXIO.N    PROPOSALS    OF    1895. 

Six  years  ago  negotiations  took  place  respecting  union. 
At  that  time  the  Island  was  in  severe  financial  straits.  If  ever 
a  country  appeared  to  be  on  the  verge  of  financial  ruin  it  was 
Newfoundland.  On  May  16,  1895,  the  papers,  defining  upon 
what  condition  Newfoundland  was  willing  to  confederate  with 
the  Dominion,  were  laid  upon  the  table  of  the  House  of 
Commons. 

Briefly,  Newfoundland  asked  Canada  to  assume  its  debt  of 
$15,000,000,  which  included  the  railway  obligation,  to 
operate  the  railway  and  telegraphs  and  to  give  an  annual 
subsidy  of  $650,000.  Canada,  as  represented  by  the  Admin- 
istration of  Sir  Mackenzie  Bowell,  ottered  to  assume  $10,350,- 
000  of  indebtedness  and  to  grant  $6,000  per  mile  to  the  rail- 
wa3'that  was  at  that  time  in  process  of  construction  across  the 
Island.  As  this  $6,000  per  mile  would 
have  meant  an  expenditure  on  that 
account  of  $1,692,000,  it  follows  that 
Canada  was  willing  to  assume  a  charge 
of  $12,042,000,  or  a  little  less  than 
$3,000,000  below  the  sum  stipulated  by 
Newfoundland.  In  regard  to  the  annual 
subsidy  there  was  a  difference  of  $150,- 
000,  the  amount  the  Canadian  Govern- 
ment was  willing  to  give  being  $500,- 
000.  With  Newfoundland  in  the  financial 
condition  it  was,  it  was  thought  by 
many  that  it  valued  itself  at  too  high  a 
figure.  But  those  who  have  carefully 
studied  the  subject,  particularly  in  the 
light  of  to  day,  not  only  realize  that  the 
price  was  not  unreasonable,  but  that  it 
was  a  better  figure  than  we  can  ever 
again  expect  in  any  future  negotiations. 
Canada  made  a  great  mistake  in  not 
accepting  the  terms  of  1895. 

newfoi'ndla.nd's  trade. 

The  aggregate  trade  of  the  Island 
last  year  was  about  $16,000,000,  of  this 
sum     $8,500,000     being     exports     and 


$7,500,000  imports.     Our  exports  to  Newfoundland  last  year 
were  chieflv  as  follows  : 


1899. 

Animals   $  92,560 

Grain    74.830 

Flour    730,692 

Coal 181,790 

Cordage   11 ,685 

Drugs,  dyes,  etc 19.314 

Fruits    24,298 

Ciunpowder,  etc 11.561 

Gutta  percha,  etc 18,617 

Sole  and  upper  leather    57. 203 

Boots  and  shoes   37.864 

Metals   and  minerals,  and    manu- 
factures of 105,322 


Provisions  and  meats 

Salt    

Tea   

Tobacco 

Furniture 

Woods  of  various  kinds. . . . 
Wool  and  manufactures  of 


131,700 

9.979 
17,869 
1 1 ,677 
23.470 
27,772 

15.871 


1900, 

$   98.438 

89.145 

820,951 

249,510 

13.685 

26,002 

33.097 
10542 
16,616 
83.928 
20343 

161,656 
140.152 
15.537 
14.753 
14.114 
26,523 
52  309 
15  152 


St. 


OPI.NIONS    OF    ISLA.ND    .MERCHANTS. 

Hon.    K.    K.    Bishop,   of  Messrs.    Bishop  &   Monroe, 
John's,  writes  to  The  Dry  Goods  Review: 

"  You  can  readily  understand  that  I  do  not  care  to  commit 
myself  to  an  expression  of  opinion  from  a  political  standpoint 
of  the  merits  or  detncrits  of  union  between  this  country-  and 
Canada.  As  regards  the  effect  upon  Canadian  trade,  I  should 
expect  it  to  be  considerable.  \  tariff  restriction  would  neces- 
sarily exclude  a  large  quantity  of  American  goods  and  pro- 
ducts. Canadian  manufactures  and  products  being  free  of  duty 
would  be  used  necessarily  insteadof  American,  and  would,  in  a 
lesser  degree,  supplant  productions  of  British  and  foreign  manu- 
facture. I  should  say  that  purchases  in  Canada  of  all  classes 
of  dry  goods,  leatherware,  hardware,  and  the  products  of  the 
soil  would  materially  increase  immediately  we  became  confed- 
erated, but  we  have  not  yet  decided  to  '  take  you  in.'  " 

men's    Fl'RNISHINGS. 

J.  Macgregor,  men's  furnishings,  St.  John's,  writes  to  The 
Review:    "Would  union  with  Canada  be  a  convenience  to  New- 


Harbor    of   St.   John's,    Newfoundland. 
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ow-Card*  and  Price  Ticket* 


ow  to  write  ^igns. 


Til  E  Ed wiirrls' Instructor  on  Sign,  Shovv-pard 
and  Ticket-lettering,  "The  most  complete 
book  of  the  kind  ever  published."  Tells  all. 
Window-trimmers  and  clerks  who  are  fitting 
themselves  for  a  good  position,  and  merchants 
who  are  after  their  share  of  business  and  as 
much  more  as  tliey  can  get.  are  now  making 
preparations  to  secure  it  by  being  able  to  put 
up  a  fine  variety  of  Signs,  Show-cards  and 
Price  Tickets.  My  book  will  teach  you  and  1 
guarantee  success.  See  list  of  subjects  covered. 


The 
The 


Edwards 
address, 


nstructor  on  Sign 

$r.oo. 

Edwards'  Card  Writers'   Outfit,  consisting  of  all  materials 
paid  to  any  address,  $2.00. 

Write  for  further  i)artii  ular^ 


W.  EDW4RD8,  423 


Show-card  and  Ticket-lettering  sent  to  any 
essential,    pre- 

Uept.  K. 

Yonge  8t.,  TORONTO,  ONT. 


List  of  Subjects  covered : 

Introduction— Cardboard  Show-Cards  atid 
Price  Tickets.  Paints— Water,  Diamond  Dye  and 
oil  colors.  Cardboard — Weight  and  coating.  How 
to  Hold  the  Brush  and  Brushes  Keciuired.  Letter- 
ing—Layouts, Sliading,  Outlining  and  Filling-in. 
Ornamonting— Rainbow  Effect,  Picture  Cards, 
Flitters,  Frosting,  Scrolls,  etc.  Skeleton  Letter 
and  Figure  Patterns.  '  Mathematical  Block  Let- 
ters, 34  Illustrated  Sign  Writer's  Model  Alpha- 
bets and  Figures.  Letter  Spacing  and  Shading. 
Enamel  or  Oil  Cloth  Signs.  Cotton  or  Muslin 
Signs.  How  to  Mix  Paints  for  Tints,  34  Tints 
from  Six  Colors.  Wooden  Signs  —  White  and 
Colored,  Silver  and  Gold  Leaf,  Bronze  and  Alumi- 
num, Ground  Finishes,  Smalting,  etc.  Luminous 
Signs.  Luminous  Paint.  How  to  Prepare  Gold 
Bronzing.  Wall  and  Fence  Signs.  Signs  on 
Glass— White  and  Colored,  Silver  and  Gold  Leaf, 
Bronze  and  .'Vluminum.  To  Attach  Enamel, 
Aluminum  and  Glass  Letters  on  Glass.  Method 
of  Frosting  on  Glass.  Care  of  Brushes.  Selection; 
etc.  To  Frost  and  Color  Electric  Globes.  200 
Choice  Phrases  for  Show-cards  and  Price  Tickets. 
Price  Lists  of  Materials  and  Supplies. 


/Aanufacturelrs  of 


'^t>fy(y/cr/rir/ 


(LJ. 


A.H.BAIRD, 

%CCr    TR£AS 


H.STROUD. 


Ttyta/ri-c?^ 


Hamilton,  Berkinshaw  &  Co. 

41    Yonge   Street 

.  .     TO  HO  JV  TO 

Manufacturers  of  fine  Shirts,  Collars  and  Cuffs,  Overalls,  Smocks  and  Working 
Shirts.     Importers  and  Jobbers  in  Dry  Goods  and  Men's  Furnishings. 

Our  fine  Shirts,  known  as  the  "Royal"  Brand,  are  unsurpassed  for  fit,  patterns 
and  workmanship.  Stripes  perfectly  matched,  all  hand-laundered ,  newest  designs. 
A  sightly,  selling  garment.  Your  stock  is  not  complete  withotU  the  "Royal."  Write 
us  for  sample  half-dozen.  When  in  the  city  bring  your  list  to  us.  We  carry  large 
stock  at  41   Yonge  St. 

ROYAL  MANUFACTURING   CO. 

Hamilton,  Berkinshaw  dr*  Co, 
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THE 


Kingston  Hosiery  Co. 


KINGSTON,  ONT. 


Limited 


WE  ARE  SHOWING  GREAT  VALUE  IN  ALL  KINDS  OF 


Knitted  Goods,  Fleece-Lined,  Lamb's  Wool, 
Scotch  Knit,  Unshrinkable,  and  many  novelties 
in  Shirts  and  Drawers  and  Underwear  suitable 
for  Ladies  and  Gentlemen.  Also  full  range 
of  our  Celebrated  Seamless  Hose  and  Half- 
Hose. 


Western  Agent : 

W.  P.  Rodger,  Toronto 


Eastern  Agents  : 

John  S.  Shearer  &  Co.,  Montreal 


WHOLESALE  TRADE  ONLY. 

Kingston  Hosiery  Co. 

LIMITED 

^^jeKINQSTON,  ONT. 


Linen 
Threads 


All  kinds  .... 
For  all  purposes. 


Boot  and 
dhoe  Laces 


All  materials  .   .   . 

In  all  lengths. 


Qualities  and  Values  the  BEST. 


Frank  &  Bryce,  Limited 


TORONTO. 


MONTREAL. 


QUEBEC. 


Vyffl^H.  0»V 
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Our    Stock    in    FANCY     DRY     GOODS, 
SMALLWARES  and  LUMBERMEN'S  SUP 

PLIES  is  now  complete  for  Sprixc  Trade. 

We  are  manufacturers  of  TOP  SHIRTS, 
OVERALLS  and  PANTS.  All  orders  will 
have  our  personal  and  prompt  attention. 


WILSON  BROS.  &  CO. 

OTTAWA,    CANADA. 


ThlDgs  of  Beauty 

For  Ladies'  Wear 

to  be  found  2X    ^    jf-    ^    jf'    ^ 

TIDSWELLS' 

New  and  Stylish  Ideas  in  Ladies' 
Shirt-Waists,  Blouses,  Neckwear,  and 
Lace  Goods  are  here  worked  out  and 
displayed  in  their  various  forms. 

Silk  Shirt  Waists 
Flannel  Shirt  Waists 

(Notably  "Viyella"  and  "Rowena") 

Cotton  Shirts 
Silk  Blouses 

RobcS^  Muslin  and  Lace 

Lace  Blouses 

Real  Hand-Made  Laces 
Machine-Made  Laces 

AUoverS,  Silk  and  Chiffon 

Embroidered  Lisses 
Veilings 

Fichus,  Jabots, 
Lace  Collars  and  Scarfs 
Puritan  Collars 
Chemisettes 

Linen  Collars 
Aprons,  Belts,  etc* 


E.  &  H.  TiDSWELL  &  Go. 

Manufacturers 

3  &  2  Wood  St.,  LONDON,  ENG. 
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foundland  business  houses  like  mine  ?  In  mj^  opinion  it  would. 
In  the  absence  of  any  Customs  taritl"  between  the  two  coun- 
tries would  I  be  disposed  to  buy  goods  in  Canada  more  exten- 
siveh- than  is  now  convenient  ?  In  raj^  opinion  nearly  all  the 
men's  furnishings  now  imported  from  the  United  States  would 
then  be  bought  in  Canada.  Ready-to-wear  clothing  (which 
by  the  way  is  a  large  item  in  our  imports)  now  imported  from 
England  would  be  bought  in  Canada." 

A    H.\RBOR    GRACE    OPINION. 

Mr.  James  Crow,  of  Harbor  Grace,  writes  The  Review: 
"At  present  the  duties  on  imported  goods  seem  to  be  away 
beyond  the  earning  power  of  the  people,  so  confederation  with 
no  Customs  tariff  would  naturally  induce  them  to  buy  more 
largely  than  they  do  at  present  goods  manufactured  in 
Canada,  on  which  no  duty  would  be  levied,  in  preference  to 
the  English  manufactured  article,  on  which  so  large  a  duty 


SIR    ROBERT    BOND, 
Premier   of    Newfoundland. 

has  to  be  paid.  Confederation  then  would  mean  a  much 
larger  trade  with  Canada.  It  would  mean,  in  my  opinion,  a 
great  benefit  to  Newfoundland,  especially  that  part  of  it  out- 
side the  capital.     Hoping  that  day  may  soon  come." 

OPPOSITION    TO    UNION. 

Messrs.  John  Barron  &  Co.,  St.  John's,  write  The 
Review  endorsing  the  following  opinion  of  The  Newfoundland 
Trade  Review,  which  is  hostile  to  union:  "Things  have 
altered  very  materially  in  this  country  since  1895,  and  the 
immediate  industrial  outlook  is  very  bright.  The  people  of 
the  country  were  never  better  off  than  at  present,  and  they 
don't  want  confederation  with  Canada.  Much  of  our  pros- 
perity to-day  is  due  to  the  employment  given  by  small  local 
industries,  which  would  be  swept  out  of  existence  the  moment 
we  joined  the  Dominion." 


NOVELTY    BLOUSE   WAISTS. 

Among  the  many  new  styles  shown  this  Spring  by 
Boulter  &  Stewart  are  the  "dress-fitting"  waist,  which  is 
open  back  and  collar  attached,  made  in  lawn  and  organdies. 
This  waist  has  had  enormous  sale,  with  the  result  that  since 
December  thej'  are  booking  orders  for  April,  May  and  June 
deliveries,  and  are  entirely  sold  up  until  that  time.  All  accounts 
wishing  high-class  fitted  waists  will  be  pleased  to  see  such  a 
beautiful  assortment  as  Boulter  &  Stewart  are  showing  this 
year,  and  a  call  at  their  factory  and  warehouse,  13  Front 
street  West,  Toronto,  will  repay  buyers. 


GLOVES. 


J 


THE  glove  belongs  to  the  list  of  articles  thart  folldri  the 
demands  of  fashion,  and  is  one  of  the  minor  articles  that 
may  make  or  mar  the  "  tout  ensemble  "  of  a  woman's 
costume.  No  class  of  women  pay  so  much  attention  to  gloves 
as  the  Americans  and  the  French,  and  they  are  conceded  to  be 
the  best-dressed  women  of  the  present  day. 

Up-to-date  merchants  stud}-  this  closely,  as  upon  their 
judgment  of  styles  and  colors  will  depend  the  success  or 
failure  of  the  department.  In  the  United  States  gloves  are 
persistently  advertised  and  brought  forward.  In  Canada  only 
a  few  of  the  leading  stores  have  a  glove  department  worthy 
of  the  name,  and  they  are  often  sold  bj^  inexperienced  assist- 
ants, who  know  nothing  of  what  they  are  selling,  and  could 
not  possibly  fit  a  pair  of  gloves  on  a  customer's  hand.  Many 
stores  buy  cheap  lines  instead  of  the  best.  It  should  be  their 
ambition  to  sell  the  best  gloves  obtainable,  and  much  more 
satisfaction  and  profit  will  be  the  result  both  to  themselves, 
the  customer  and  the  manufacturer. 

Advance  or  import  orders  should  be  given,  as  the  experi- 
ence of  up-to  date  merchants  in  the  past  proves  that  the  risk 
incurred  is  amply  balanced  by  the  fact  of  having  such  lines 
and  shades  as  are  wanted,  and  at  the  right  time. 

This  season  there  has  been  a  strong  demand  for  white, 
greys,  and  an  extra  demand  for  black.  This  could  be  clearly 
foreseen  by  anyone  who  studied  the  trend  of  fashion,  yet  how 
many  bought  an  increased  quantity  of  these  lines  ? 

The  complaint  is  made  that  women  do  not  wear  kid 
gloves  in  Summer.  This  trade  has,  without  doubt,  decreased, 
owing  to  the  golf  craze,  but  no  woman  will  risk  having  her 
hands  permanently  spoiled  by  the  rays  of  the  Summer  sun,  so 
we  .think  this  fad  will  not  last  long. 

Extreme  styles  are  shown  by  some  importers,  but  they  are 
not  profitable  except  in  very  large  cities,  as  most  of  them  are 
left  on  the  retailers'  shelves. 

The  abuse  of  the  guarantee  system  is  the  crying  evil  of  the 
trade,  but  at  the  present  time  there  seems  to  be  no  remedy-  in 
sight. 

For  the  coming  Easter,  which  is  early  this  year,  the  glove, 
"par  excellence"  will  be  white,  either  with  self  or  with  black 
embroidery.  Greys  of  tones  from  pearl  to  slate,  and  modes, 
will  rank  next  in  demand,  and  of  course  tans,  brown  and 
other  shades  are  always  required,  especially  by  those  whose 
means  are  too  limited  to  buy  an  assortment.  Black  will  con- 
tinue in  favor  with  those  who  do  not  wear  white,  so  long  as 
the  present  vogue  for  black,  or  black  and  white  costumes 
remains.  Some  women  can  be  tempted  to  extravagance  in 
the  buying  of  gloves,  hence  the  good  policy  of  providing  for 
their  requirements. 

Nearly  everyone  who  can  aft'ord  to  buy  good  suede  gloves 
will  do  so.  White  is  used  in  the  glace  gloves,  but  in  the  most 
exclusive  trade,  colors  are  now  sold  in  suede.  Thej'  will  never 
be  popular  with  economical  people,  as  they  are  too  perishable. 

There  is  a  growing  demand  for  a  good  class  of  fabric 
gloves,  such  as  real  Lisle,  with  clasps  and  embroidered  backs 
similar  in  style  and  color  to  the  kid  gloves.  Lace  gloves  and 
mitts  are  growing  in  popularity,  but,  so  far,  there  has  been  no 
particular  demand  in  this  country. 


H.  Hutchinson,  buyer  for  The  Northway  Co.,  Limited, 
Chatham,  Ont..  has  left  for  England  on  a  buying  trip. 

Mr  William  Agnew,  of  Montreal,  has  been  doing  business 
alone  as  wholesale  dry  goods  merchant  and  importer  since 
December  1,  under  the  firm  name  of  Wm.  Agnew  &  Co. 
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&|>ring  1902 

These  fabrics  include  several  specialties  in 
Black  and  Colored  Dress  Goods,  and  a  large 
and  varied  assortment  of  High-Class  Rain- 
proof Goods,  all  of  which  fabrics  are  most 
suitable  for  the  Canadian  market. 

Every  Yard  Stamped  "  LAWRUS." 


Supplied  only  by 


LAW,  RUSSELL  &  CO 


BRADFORD,    ENGLAND. 
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THE     ^^EAGLE" 
CALF-MOUNTED 

\^  ^^  »»*»»• 

SUSPENDER 

IS    THE    BEST. 

All  leather  parts  positively  guaranteed  for  one  year. 

Price :  $4  a  dozen ;  5%  30  days. 

Sani|>les  submitted  on   a|}|>lication. 
How  mant)  dozen  do  yoa  require  ? 


MM 


S^ 


Ihe  Eaile  Bfand  Manufaclufing  Co.  i 


1865  Notre  Dame  St. 

MONTREAL. 


^e^e^^^sg^^i^sssg^e^ig^i's^ 


Counter 

Cf)eck 
^MookB 


Before  placing  your  order  write  us  for  samples. 

We  manufacture  both  Carbon  and  Automatic 
Books.  (Our  Automatic  Book  requires  no 
carbon  leaf.  The  most  convenient  and  quickest 
manipulated  book  on  the  market.) 

Sf)ipping  ^agB  •  •  . 

Our  Tags  are  strong,  neat  and  attractive, 
printed  in  two  colors. 


The  Morton  Company,  Limited 

46-48  Richmond  Street  West, 

TORONTO,    ^     ONT. 


Thos.  Clearihue 

Glove  Manufacturer 

BROCK VI LLE,  ONT. 


Branch  House 
at  the  Bullseye 
of  the  Dominion 


(Uinnipcd 


I  manufacture  a  complete  line  of  Fine  and  Staple  Goods  for  the 
Wholesale  and  Retail  Trade  suitable  for  all  parts  of  the  Dominion. 
RS.- -SPECIAL   ATTENTION   TO   MAIL   ORDERS. 


A.  E.  Clearihue y 

Manager, 


Winnipeg  Branch  : 

28^  Market  Street. 
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Stfatfofd  Wooleo 
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For  Medium  and  Coarse  Frieze 
For  Medium  and  Coarse  Tweeds 

We  are  right  to  the  front. 

We  make  a  line  of  Double  and  Twist  Tweeds 

which  resemble  Scotch  makes  very  closely  and 
give  great  wear,  and  are  profitable  goods  for  the 
dealer  and  satisfactory  to  the  wearer. 


Du-Fton    &    Son3. 


RUG  FRINGES 

IVe  manufacture  Rug  Fringes  of 
pure   wool    and   worsted  yarns, 
well  cleaned,  and  dyed  in  bright 
colors.       Our  prices    are    right. 
Write  for  samples.      ^      ^      ^ 


A.  R.  Burrows  ^  Co< 


GUELPH,    ONT. 


Book-Keeping  for  Joint 
Stock  Companies. 

A  text-book  for  the  use  of  accountants,  book- 
keepers, business  men,  and  advanced  accountancy 
.'•tudenls,  by 

DAVID  n08KIN8,  C.A. 

Vice-president  of  the  Institute  of  Chartered  Accounts  of  Ontario. 
PRICE  $1  50,  postpaid. 

Address:     DAVID  HOSKINS,  C.A., 

Cor.  Yongeand  McGill  Streets,  TORONTO,  OXT. 


Water-proof  Wrapping  Papers 
For  Winter  Parcels. 

In  damp  and  stormy  weather  your  safety  in 
sending  goods  to  customers  is  in  wrapping  them  carefully  in 
water-proof  wrapping  papers.  Perhaps  you  do  not  realize  how 
much  this  influences  customers.     It  counts. 

— Cloth-lined  water-proof  wrapping  papers,  43 
inches  wide,  in  rolls  of  200  yards,  7c.  per 
yard. 
—Water-proof  wrapp  ng  papers,  (not  cloth  lined) 
43-iuches  wide,   in   lOO-lb.  rolls,  per  lb    7c. 

Ca/nada  Paper  Co. 


TORONTO    and    HONTREAL. 


L,imlted 


Dominion  Brand 

Hosiery  and  Underwear 

cannot  be  excelled  for     ^     .m-     ^ 

DURABILITY,    FIT  and    FINISH. 


Ladies',  Hisses'  and  Children's 


Fine 
Ribbed 


UNDERWEAR 


A 
Specialty 


Our  MIotto  \S :     Full  Sizes  and  Perfectly  Finished  Goods. 
Every    Garment    Overseamed. 


A.  BURRITT  &  CO. 


DOMIMON  HOSE  AND 

UNDERWEAR   /VIILLS. 


Mitchell,  Ont. 


124 


THE  DRY   GOODS  REVIEW 


4 


Progress  in  Canadian  Cotton  Manufacturing. 


Writtt'ii  fur  The  Dky  Goods  Review  by  a  spoiialist. 

XE  of  the  features  of  the  dry 
goods  trade  during  the  past 
few  years  has  been  the  phe- 
nomenal progress  shown  in  the 
manufacture  of  cotton  fabrics. 
Not  only  are  the  cloths  that 
have  been  on  the  market  since 
days  of  yore  being  improved  in 
manufacture,  finish  and  art  of 
design,  but  cottons  are  con- 
stantly encroaching  upon  the 
fields  until  recently  monopolized 
'"    '    ^^  by  other  more  expensive  fabrics, 

such  as  silk  and  wool.  Recent 
inventions  have  widened  the  area  in  which  cottons  may  be 
emploj'ed,  their  utility  is  being  increased,  and  gradually  they 
are  being  worked  up  from  a  low^  to  a  relatively  high  position 
in  the  fabric  table. 

The  Canadian  cotton  companies  have  not  been  slow  to 
appreciate  their  opportimity,  and  while  they  cannot  and  do 
not  claim  to  be  the  originators  of  all  the  new  processes  that 
are  being  employed,  nor  the  cause  of  the  remarkable  growth 
in  the  popularitj'  of  cottons,  yet  they  can  justly  claim  to  be 
following  the  trend  of  events  very  closely,  showing  a  com- 
mendable imitative  and  at  times  an  originative  enterpri.se, 
producing  the  latest  finishes  and  the  newest  designs  and  color- 
ings. In  very  truth  they  are  not  abusing  the  protection  that 
is  assisting  them  to  work  up  an  important  industry  in  this 
young  country,  and,  indeed,  it  is  remarkable  that  they  have 
educated  a  supply  of  skilled  labor,  and  have  equipped  them- 
selves to  meet  ever3'  emergency  within  such  a  short  time. 

But,  of  course,  they  have  not  reached  the  height  of  their 
attainments  yet.  Canada  has  still  to  make  considerable  im- 
portations of  cottons,  particularly  for  manufacturing  pur- 
poses. As  yet  our  cotton  companies  have  not  been  able  to 
devote  that  attention  to  supplies  for  our  shirt  manufacturing 
industry,  for  instance,  that  it  deserves,  and  as  a  result  there 
are  shirt  manufacturers  who  keep  their  machines  employed 
most  of  the  time  upon  American  cottons.  But  with  thegrowth 
of  the  industry  we  look  for  the  removal  of  this  grievance.     It 


Next   Fall's   Novelty    Designs. 

is  not  that  our  cotton  companies  cannot  or  will  not  make  the 
required  goods,  but  they  have  not  yet  found  the  trade  remu- 
nerative enough  to  cater  to  it,  and  the  manufacturers  have  to 
go  to  the  cotton  companies  for  many  of  their  novelties, 
whereas  the  American  cotton  mills  come  to  them.  But  this 
grievance,  if  grievance  it  be,  will  right  itself  as  our  cotton 
mills  continue  to  expand  and   our   manufacturing  industries 


grow  more  important  and  more  exacting.  We  feel  certain,  in 
fact,  we  know,  that  a  hand  will  be  stretched  out  to  grasp  this 
trade — and  that  very  soon. 

Meanwhile  the  other  cotton  wants  of  the  Canadian  people 
are  being  supplied  to  full  satisfaction. 

PRINTS. 

It  is  with  a  feeling  of  pride  that  we  recall  the  fact  that  12 
years  ago  printed  cottons  of  Canadian  manufacture  were 
placed  on  the  market  for  the  first  time.    The  two  splendid  and 


WMWi 


^s-c^^^^29^^^^ 


A  late  Parisian  design  being  brought  out  in  next  Fall's 
Canadian  Flannelettes. 

well-equipped  plants  of  which  we  have  to  write  make  it  difli- 
cult  for  us  to  believe  that  the  print  trade  here  is  of  so  recent  a 
growth.  We  refer  to  the  Magog  Print  W'orks  and  the  Colonial 
Bleaching  and  Printing  Co.'s  new  works  at  St.  Henri. 

Magog  prints  are  now  well  established  and  favorably 
known  by  every  dry  goods  dealer  throughout  the  Dominion. 
The  works  were  established  by  the  late  Mr.  Hobbs,  and  were 
afterwards  sold  to  the  Dominion  Cotton  Mills  Co.  in  the 
Spring  of  1S89.  Since  that  date  their  progress  has  been  rapid, 
and  their  turnover  to-day  is  ten  times  what  it  was  their  first 
year. 

The  Colonial  Bleaching  and  Printing  Co.  was  established 
in  1900,  and  we  hear  from  them  that  they  are  well  employed, 
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SOMETHING  NEW  UNDER  THE    SUN." 


2,000  Patterns  of 

Lace  Curtains 


AND 


Drapery  Nets 


DESIGNED   EXPRESSLY  FOR  THE 


CANADIAN  TRADE 


BY 


The  Anglo-Scotian  Mills,  LiiHils^ 


Manufacturers  also  of 
SHAWLS   AND   HOSIERY. 


BEESTON,  NOTTS, 

ENGLAND 


Representative  :  J.  H.  PARK  HILL, 

207  McKinnon  Bldg.,  Toronto. 


Crompton 
Corsets 


NEW  STRAIGHT-FRONT, 
BIAS  CUT  AND  GORED 
STYLES. 

Dainty  Girdle  Models 
Chic  French  Effects 
Extremely  Short  Designs 
Extremely  Long  Designs 
Medium  Length  Designs 
For  Stout  Figures 
For  Slight  Figures 
To  Suit  all  Forms 


t^-^'^'h^MK^Ctt^^ 


y9-^v^3 


"CADET" 


Our  original  designs  are  also  constantly  manufactured  to  satisfy 
the  still  wide  demand  ;  also  our  famous  Hy.geian  Waists  for  Ladies, 
Misses  and  children  ;  Nursing  Corsets,  etc. 

Up-to-date  dealers  write  us  for  Quotations 
or  inquire  of  our  travellers. 

THE  CROMPTON   CORSET  COMPANY,   Limited, 

78  Yorl<  Street,  TORONTO. 


How  is  your  store  lighted  ? 


These  are  short  days  and  a  lot  of  shopping  has  to  be  done 
by  gas  or  lamp  light.  Customers  are  attracted  by  a 
well  lighted  store,  and  you  are  practising  poor  economy 
if  your  place  of  business  is  dark  and  gloomy.  Let  us  suggest 
a  plan  to  help  you  out. 

We  are  Canadian  agents  for  the  famous  Cosmo- 
politan Gas  Lamps  and  Mantles,  the  best 
mantles  made  for  Incandescent  Gas  Lighting.  Pure, 
brilliant,  white  light  guaranteed. 

We  are  also  sole  agents  for  the  celebrated  Roches- 
ter Lamps,  the  best  possible  light  with  oil.  These 
lamps  range  from  80  to  500  candle-power  and  are  the 
very  best  for  illuminating  stores  and  other  public 
buildings,  and  use  in  the  home. 


A  complete  line  of  these  goods  always  in  stock. 

No  delays  in  getting  what  you  want. 

Estimates  or  further  particulars  cheerfully  furnished. 


liiiM 


THE  ROCHESTER  LAMP  CO.,  of  Canada 


24  Front  St.  West,  TORONTO 
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and  that  their  goiids  are   nieetinj;  with    the  approval    of  the 
trade  generally. 

The  country  may  well  be  proud  of  the  two  above-mentioned 
concerns,  which  owe  much  of  their  success  to  a  spirit  of  enter- 
prise and  careful  attention  to  the  changes  in  styles  and 
finishes.  Both  send  representatives  to  Europe  every  year  to 
keep  in  touch  with  what  is  doing  in  outside  markets,  and  to 
select  the  newest  and  nn)st  fashionable  Parisian  designs. 

PRINT    DESIGNS    FOR    1902. 

The  prevailing  st.vles  for  the  Spring  of  1902  will  be  scroll 
effects  and  for  the  better  grades  of  cloth  floral  chine  patterns. 
The  market  also  promises  well  for  mercerized  sateens  in  navy 
and  white,  marine  and  white,  and  royal  purple  and  white, 
which  are  being  shown  in  verv  elaborate  effects. 

The  Schriner  finish  is  one  that  has  enhanced  the  sale  of 
cotton  goods  very  materially.  This  is  a  process  of  calender- 
ing, and  consists  in  passing  the  cloth   over  hot  steel    rollers. 


A    late    Parisian    design    to    appear    in    next    Fall's 
Canadian  Flannelettes. 

engraved  with  very  fine  lines,  rulining  from  160  to  350  to  the 
inch.  These  give  the  cloth  a  particularly  silvery  and  hand- 
some face,  and  is  most  effective  m  the  finer  materials,  such  as 
sateens,  fine  cambrics,  and  batiste  cloths. 

In  fancy  cloths,  the  market  calls  for  muslin  in  different 
grades.  These  are  to  be  seen  in  very  handsome  floral  styles, 
with  a  mercerized  or  satin  stripe.  Dimity,  or  fine-corded 
muslin,  is  very  much  in  vogue  and  a  profusion  of  very  effective 
patterns  is  shown,  admirably  suited  to  midsummer  blouses 
and  complete  dresses. 

All  the  above-mentioned  materials  are  among  the  manu- 
factures of  our  Canadian  works. 

COLORED    COTTONS. 

Changes  in  colored  cottons  are  also  noticeable.  The  ten- 
dency is   towards  a  fancy   artistic  effect.     The  jacquard  and 


lapped  work  are  the  two  principal  devices  that  are  being 
employed  by  the  Canadian  Colored  Cotton  Co.  to  produce  the 
desired  effect.  They  come  particularly  in  ginghams  and  they 
have  been  largely  instrumental  in  bringing  about  the  great 
popularit}'  of  dress  and  apron  ginghams  during  the  past  few 
seasons.  Altogether,  the  Canadian  ginghams  and  zephyrs  are 
qui+e  the  equal  of  the  imported  article.  Here  also  mercerized 
effects  have  been  introduced  in  checks  and  stripes  and  broche 
effects  by  the  use  of  the  mercerized  yarn.  The  fancy  cotton 
dress  fabrics  turned  out  by  this  firm  are  well  deserving  the 
attention  of  all  country  retailers. 

Flannelette — The  art  of  making  this  cloth  has  been  brought 
to  perfection  by  this  same  company  through  the  installation 
in  their  mills  of  the  latest  and  most  approved  machinery, 
which  gives  a  raised  or  velvet  pile  to  the  cloth  so  that  it  is 
hard  to  distinguish  it  from  an  all-wool  material.  These 
flannellettes  are  brought  out  in  an  endless  variety  of  patterns 
— stripes,  checks  and  plain  colorings.  Just  now  opera  tints 
are  the  leaders. 

In  the  heavier  staples,  cottonades,  denims  and  tickings  are 
quite  equal  to  those  manufactured  in  the  United  States. 

LININGS. 

Not  the  least  important  department  in  a  wholesale  or 
retail  dry  goods  establishment  is  that  devoted  to  linings,  and 
it  is  highly  important  that  it  should  be  kept  up  to  date.  If  it 
is  thoroughly  well  stocked  with  popular  lines,  it  will  be  found 
to  be  a  great  aid  to  the  dress  goods  department. 

There  has  been  a  great  change  in  the  class  of  fabrics  used 
for  dress  linings  during  the  past  five  years,  such  cloths  as  kid 
cambrics,  permanent  linings,  silesias,  etc.,  having  been  super- 
seded by  percalines,  satinettes,  surahs,  nearsilks,  lustrals, 
spun-glass  taffetas,  etc.  All  are  made  of  cotton,  varying  in 
texture  and  weaves,  and  presenting  a  variety  of  colors  which 
makes  it  possible  for  the  buyer  to  match  the  most  difficult 
shades,  in  contrast  to  former  days,  when  the  selection  was 
limited  to  a  few  general  colors.  Even  silk,  which  has  held 
sway  for  some  time  as  a  skirt  lining  for  the  better  grade  of 
goods,  has  given  place  largely  to  mercerized,  embossed  and 
highly  calendered  goods  which  give  the  necessary  rustle,  and 
are  finished  so  much  like  silk  that  the  difference  is  hardl_v 
apparent. 

Percaline  very  much  resembles  a  finely'  watered  silk,  and  is 
a  serviceable  material,  appearing  in  all  the  popular  colors. 

Lustral  is  a  mercerized  fabric,  having  all  the  appearance  of 
a  fine  satin,  and  a  permanent  finish. 

Linenette  is  another  favorite,  being  a  well  calendered 
plain  cloth,  which,  for  ordinary  wear,  is  perhaps  the  most 
popular  of  the  three  lines  mentioned. 

THE   NATURE   OF   FINISH. 

Finish  is  today  the  principal  thing  to  be  considered  in  the 
manufacture  of  cottons,  and  the  manufacturer  who  does  not 
follow  the  whims  of  Dame  Fashion  in  this  particular  will  find 
that  his  sales  and  his  profits  will  diminish  in  consequence.  To 
such  a  state  of  perfection  has  the  inventive  mind  of  man 
brought  the  formerly  simple  question  of  the  finish  of  cotton 
fabrics  that  they  have  become  the  rival  of  silk  and  other  fine 
materials. 

We  have  in  Canada  a  very  large  manufactory- — the  Valley- 
field  mill— which  gives  its  attention  wholly  to  the  manufacture 
of  linings  and  piece  dj^ed  goods.  The  success  of  the  work  has 
been  very  marked,  and  is  largel}'  owing  to  the  fact  that  the 
management  have  paid  great  attention  to  the  finishing  of 
their  goods,  and  so  have  been  able  to  keep  apace  with  outside 
competition.  The  constant  addition  of  the  newest  machinery 
has  been  necessarj-,  but  the  expenditure  has  been  amply 
repaid,  and  has  been  largely  responsible,  no  doubt,  for  the 
fact  that  at  the  Pans  Exhibition  several  medals  fell  to  the 
share  of  this  enterprising  compan}'.  This  is  a  great  encourage- 
ment to  our  industries,  and  a  good  excuse  for  us  to  say, 
"  Well  done,  Canada !  " 
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Knox,  Morgan  &  Co. 

WHOLESALE    DRY   QOODS 

HAMILTON.     ONT. 

SPRING  1902 

We  ha^e  pleasure  in  announcing  that  our  arrangements 
for  the  Trade  this  season  are  T^ery  complete. 

Purchases  of  British^  Foreign  and  Domestic  Goods  are 
more  varied  and  attractive  than  ever  before ^  and  selecting  from 
our  samples  for  Spring  igo2  will  he  an  easy  task  for  buyers, 

PRINTS,  ORGANDIES  and  WASH  FABRIC  sales  are 
already  ^o  per  cent,  ahead  of  last  year.  We  know  the  Cloths 
are  right,  and  the  Styles  and  Colorings  tempt  every  tasty  buyer. 

In  BLOUSES,  WRAPPERS  and  LADIES'  WHITEWEAR 
we  have  been  successful  in  getting  together  a  choice  selection  of 
attractive  styles  at  popular  prices. 

Our  HOSIERY  and  HABERDASHERY  DEPARTMEN2 
is  admitted  to  be  one  of  the  most  complete  in  Ontario 

THE  DEPARTMENT  FOR  MENS  WEAR  has  been 
cleaned  up,  and  will  be  restocked  with  entirely  new  goods.  See 
our  lines  of  Collars,  Braces,  Ties,  Sweaters,  Shirts,  Pants  and 
Overalls  before  placing  your  order. 

STAPLES  are  equal  to  any  in  style  and  value 
Shipping  and  Letter  Orders  receive  personal  supervision. 
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i    ^  ^  Spring  Bvess  Ztvimmings.  ^  ^     tj: 

^        ^^ 


SPRING  fashions  indicate  an  abundant  use  of  lace.  Manu- 
facturers and  wholesalers  have  made  adequate  prepara- 
tions for  a  heavj-  season  and,  while  retailers  have  care- 
fully avoided  making  any  plunges,  lace  houses  declare  that 
their  Spnng  sales  of  laces  have  been  record-breaking.  Lace  in 
the  widest  sense  of  the  term  is  to  be  the  leading  dress 
trimming  for  Spring. 

The  trend  of  fabric  fashions  demands  the  use  of  lace. 
Materials  will  be  plain;  there  will  be  few  fancies  worn. 
The    place    of   figures    and     other    embellishments,    wiihout 


Fig.    1 . 

which  a  lady's  dress  is  incomplete,  will  be  taken  by  all  sorts 
of  lace,  edgings,  insertions,  all-overs  and  appliques.  Appliques 
in  particular  are  shown  in  many  different  forms  and  makes, 
and  the  variety  of  needlework  that  appears  in  their  make-up, 
such  as  embroidery,  lacing,  piping  and  soutache  work,  to- 
gether with  the  weaving  in  of  all  sorts  of  fancy  braids  and 
cords,  is  enough  to  remove  them  from  the  lace  class  alto- 
gether. Many  are  even  founded  on  chiffon,  nets,  or  mousseline 
de  soie.  But  they  are  all  clubbed  together,  and  put  together 
under  the  heading   of  lace   trimmings,   inasmuch   as  they  are 


Fig.    3. 


Fig. 


made  in  the  lace  centres— Plauen,  Calais,  Nottingham,  Lyons 
and  St.  Gall. 

For  early  Spring  wear  at  least  there  is  a  decided  favor 
shown  for  the  heavier  makes  of  applique  laces,  in  which 
pipings,  cord- 
i  n  g  s  and 
heavy  Plauen 
laces  appear, 
but  while  their 
use  will  run  on 
into  the  sum- 
mer there  is 
expected  some 
slight  rever- 
sion to  lighter 
goods  for  the 
warmer  wea- 
ther. Values 
run  from  a 
very  low  to  a 
very    high 

level.  There  has  been  a  very  heavy  call  for  valenciennes  and 
other  staples  for  the  ordinary  trade,  but  greater  stress  is  also 
to  be  laid  on  the  better  grade  of  goods  in  the  art  laces. 
Escurials  are  very  favorably  mentioned.  High-class  applique 
scroll  effects  in 
galloons  are 
also  to  be 
good  p  r  o- 
perty.  Some 
very  fi  n  e 
effects  are 
being  shown 
in  the  more 
expensi  ve 
goods,  repre- 
s  e  n  tations 
being  given 
even  of  flow^ers 
coming  from  a 
vase,  the  vase 
standing  out 
((uite  promin- 
ently. Collars  will  be  prime  favorites  in  the  lace  realm. 
These  productions  enjoyed  a  season  of  popularity  last  Fall, 
but  their  end  is  not  yet,  by  any  means.  In  fact,  the  Spring 
sale  will  exceed  the  Fall.  Their  forms  are  legion  and  do  not 
admit  of  de- 
cription.  The 
high  -  priced 
product  ions 
are  beautiful 
in  thee.xtreme. 
It  would  seem 
that  there  will 
scarcely  be  as 
many  of  the 
lapel  shape 
shown  as  last 
year,  the  ten- 
dency being 
toward  a 
straight   drop 


Fig.     i. 
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These  represent  a  few 
of  our  leading  styles  in 


Tailor-Made  Suits 
Skirts,  Blouses  and 
Waterproof  Coats. 

The  Consolidated  Cloak  Co. 


18-20  Front  Street  East, 


LIMITED 


oe  ^  ^  TORONTO. 
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around  the  collar.  The  favorilisni  being  shown  for  the  linen 
shades  is  quite  strong  in  laces  and  trimmings.  The  newest 
color  is  the  Paris  shade,  which  predominates  in  the  latest 
creations.  Black  and  white  are  both  very  strong  individually 
and  in  combinations.  There  is  also  a  good  deal  of  narrow 
black  velvet  ribbon  used  in  the  make-up  of  the  trimmings, 
mostly  with  the  linen  shades.     White  and  linen  make  another 

striking  com- 
bination, and 
it  is  frequently 
employed. 
But  colors  are 
not  entirelv 
avoided,  as 
there  are  pinks 
and  greens 
shown  to  a 
slight  extent. 
One  of  the 
newest  Calais 
creations 
gives  a  medal- 
l,ion  effect, 
fi  n  e  1  3'  e  m  - 
broidered  on  chiffon,  making  a  highly  artistic  lace  applique. 

Many  laces  are  shown  leaving  loops  through  which 
ribbons  are  to  be  pulled  by  the  wearer  who  maj'  thus  har- 
monize the  trimming  to  the  color  of  the  dress.  Some  very  nice 
galloons  have  been  imported  of  this  description,  made  expressly 
for  the  trimming  of  the  neck,  collar  and  cufts. 

No  siirer  indication  of  the  predominance  of  lace  in  the 
Spring  styles  is  available  than  by  a  glance  at  Spring  dress 
goods.  Not  only  are  the  prints  "  lacey  "  in  their  design,  but 
lace-inserted  piece  goods  are  sold  in  short  lengths.  Whole 
costumes  will  be  made  of  these  goods,  or  skirts  or  blouses. 
Wh}',  some  sKirts  are  being  made  of  lace  and  ribbon!  But 
nmst  of  this  fine  stuff  will  t)e  employed  as  an  all-over  for  the 
fronts  of  blouses,  and  the  creations  for  this  purpose  are  legion. 


Fig.    C. 


Fig. 


One  of  the  finest  is  a  silk  and  linen  batiste,  lace  inserted  and 
embroidered. 

To  illustrate  to  our  readers  the  beautj-  of  some  of  the 
latest  trimmings  produced  for  Spring,  we  present  illustrations 
of  several  of  the  newest  continental  creations.  Our  samples 
are  in  advance  of  the  goods. 

Fig  1  is  a  maltese  collar  for  the  ordinary  trade,  shown  in 
many  catchy  effects.     Fig.  2,    a   better  collar,    the  ground   of 


white  taffeta  silk,  on  which  black  velvet  spots  are  applied. 
The  edges  are  of  fancy  frilled-edged  Battenburg  braid,  of 
butter  color,  and  soutache  embroidery.  Narrow  velvet  ribbon 
is  introduced. 

Fig  3. — Silk  applique  trimming,  made  of  silk  Battenburg 
braid,  same  as  material  employed  in  collar  of  Fig.  2. 

Fig.  4. — Silk  applique  trimmings,  the  ground  of  white 
taffeta  embroidered  with  silk  in  Paris  shade.  The  edge  is  a 
silk-frilled  edge,  Battenburg  braid  attached  by  lacing  in  be- 
tween piping. 

Fig.  5. — Another  applique  trimming.  Ground  of  white 
taffeta  with  silk  Battenburg  braid  of  Paris  shade  eyelets 
applied. 

Fig.  6.— Silk  trimming,  made  of  the  new  Battenburg  braid, 
interlacing  and  very  heavy  soutache  needlework. 


-«> 


Fig.    8. 

Fig.  7. — These  new  high-class  novelties  are  made  of  net 
and  chiffon  foundations,  embroidered  with  silk  cord.  The 
edging  in  the  applique  is  made  of  tinsel  and  silk  braid  inter- 
mixed with  heav^-  soutache  applique. 

Fig.  8. — A  beautiful  all-over  and  trimming  to  match.  The 
groundwork  is  mousseline  de  soie,  trimmed  with  the  frilled- 
edged  Battenburg  braid,  soutache  applique  and  embroidered 
silk  cord. 

These  goods  range  in  price  from  $1.60  to  $8.40  a  yard  and 
are  some  of  the  highest  class  novelties  we  have  seen.  Our 
illustrations  are  produced  by  courtesy  of  Kyle.  Cheesbrough 
&  Co.,  Montreal. 


WASH    DRESSES. 

This  popular  Summer  dress  has  come  to  sta}-,  and,  like  the 
ever-popular  waist,  Boulter  &  Stewart  are  showing  a  beau- 
tiful assortment  in  cambric,  crash,  linen,  white  lawn  and 
organdies,  comprising  some  hundred  styles  at  prices  from  $18 
a  dozen  to  $120.        Thev  are  to  the  front  in  newest  designs. 
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NISBET  &  AULD 


j^Lk. 


TAILORS' 
TRIMMINGS 

SILK 
LININGS 

FINE 

LINENS 

MEN'S 
WOOLLENS 

LADIES' 
FABRICS 
AND 
NOVELTIES 


'Tff 


32-34  Wellington  St.  W.,  TORONTO 
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OOLLENS 


For  Spring  1902  we  make  bold  to  say  our  assortment  of  Men's 
Woollen  Fabrics  is  the  most  extensive  and  complete  in  the 
Dominion  ;  covering,  as  near  as  may  be,  every  cloth  of  approved 
merit  asked  for  and  used  by  the  Canadian  consumer.  Two 
lines  calling  for  particular  attention  are  ''Devonia"  Serges  and 
"Oxford"  Tweeds.  Both  are  controlled  by  us,  and  are  now  so 
thoroughly  established  that  no  special  comment  is  necessary. 


WOMEN'S 

We  are  proud  of  our  position  in  the  Dress  Goods  trade  of  Canada, 
our  fabrics  differing  from  the  general  Dry  Goods  assortment,  yet 
particularly  suited  to  Canadian  requirements  in  both  style  and 
quality.  We  have  the  best  that  can  be  produced  in  Canada, 
Britain,  France,  Germany  and  Italy,  and  many  of  the  lines  are 
manufactured  for  us  and  cannot  be  had  elsewhere.  We  are  con- 
stantly in  receipt  of  seasonable  novelties. 

NISBET 

32=34  Wellington  St.  W., 


THE  DRY  GOODS  REVIEW  133 

TRIMMINGS 

TAILORS' 

Our  range  and  values  leave  nothing  to  be  desired,  and  no  merchant 
tailor  can  aiFord  to  place  his  order  without  first  inspecting  our 
samples.  We  note  specially  four  lines  of  Wool  Italians  in  our 
travellers'  hands  for  Spring,  viz.  "Special,"  **Extra  Special," 
^'Humbert  Special,"  "Humbert  Super."  These  are  all  permanent 
finish,  and  were  the  picked  values  from  Rvc  of  the  largest  makers  in 
England.  The  prices  are  popular,  and  the  qualities  the  best  we 
have  ever  shown. 

Tailoring  Silk  and  Taffeta  Lining   we  show  in  every  desirable 
weave,  and  in  all  qualities. 


LINENS 


DOMESTIC 

This  is  a  new  departure  which  we  purpose  making  a  success.  Our 
initial  orders  for  Christmas  and  Spring  trade  have  been  exceptionally 
good,  and  indicate  a  good  opening  for  high-class  Linens.  We  are  show- 
ing the  complete  range  of  Erskine,  Beveridge  &  Co.,  Dunfermline, 
Scotland,  who  are  noted  for  their  special  excellence  in  damask 
goods.  In  bleached  single  and  double  damask  cloth  with  napkins 
to  match  our  assortment  is  very  extensive,  and  comprises  very  hand- 
some table  border  designs  in  qualities  ranging  to  $12.00  per  cloth. 


&  AULD 


TORONTO 


li)4 
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DevoniaSerges 

•  PURE  INDIGO  • 

AN  IMPERISHABLE  COLOR 

WE  GIVE 

A  Two  Years  Guarantee 


MANUFACTURERb\t 

BUCKrASTLE!GH.£NGUNi^ 

^ J  !J  )^ 


,SoLE  Agents  FOfj  Cana 


ORONTO.  J 
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The  Penman  Mfg.  Co.,  Limited 

Head  Office  at  PARIS,  ONTAKIO,  CANADA. 

Mills  at   PARIS,   ONT. 

THOROLD,  ONT, 
PORT  DOVER,  ONT. 
COATICOOK,  QUE 

MANUFACTURERS    OF    ALL    KINDS    OF 

Knit  Underwear,  Ladies^  Seamless  Hose,  Men's  Seam- 
less Half-Hose,  Sweaters,  Top  Shirts  and  Novelties. 

Mill  No.  I  makes  kSeamless  Hose  and  Half  Hose  only,  in  many  qualities,  in  Wool,  Cotton 
and  Mixtures.  Specialty  :  Fine  Cashmere  Hose  and  Half-Hose,  all  sizes  in  the 
fashionable  shades.  Unshrinkable  Hose  and  Half-Hose  made  from  Pure  Wool.  No 
amount  of  washing  will  shrink  these  goods.  They  remain  soft  and  comfortable  and 
the  full  size. 

}l\\\s  No*.  2  and  3  make  Flat-Knit  Underwear  for  Men,  Ladies,  Misses  and  Children, 
Combination  Suits,  Sweaters,  Night  Robes,  etc.  All  sizes,  and  many  qualities.  Special 
Lines  :  Fine  Natural  Wool  and  Fine  Balbriggan  Underwear. 

Mill  No.  4  makes  All- Wool  Shirts  and  Drawers,  for  Men  only,  in  all  the  regular  sizes,  in  a 
large  range  of  styles  and  patterns.  Special  Line:  HEAVY  SCOTCH  KNIT  ALL- 
WOOL  UNDERWEAR. 

Mill  No.  5  makes  FLEECED-LINED  UNDERWEAR  ONLY,  in  a  very  large  range  of  styles 
and  patterns,  in  all  the  regular  sizes. 

Mill  No.  6  makes  a  specialty  of  TOP  SHIRTS  for  Men  and  Boys.  Many  qualities  and 
patterns.     Also  Gaiters  and  other  novelties. 


NOTE  :  Each  of  our  Mills  devoted  to  a  particular  branch  of  KNIT 
UNDERWEAR.  The  WHOLE  TIME  of  our  experts  given  to  their  own 
particular  work.  RESULT:  Perfect  KNITTING,  FINISH  and  STYLE. 
Write  our  agents  for  samples  and  prices. 

OUR    GOODS   ARE    LEADERS. 


Representatives:  U.    IVlOmCOj    OODS    &    UO.j    TORONTO,  ONT. 
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ROSAMOND  WOOLEN  GO. 

Almonte,  Canada 

Manufacturers  of ^■ii^»ii  —  Established   1857 

Woolen  and 
Worsted  Goods 

Including  Fine  Suitings  and  Trouserings, 
Serges  and  Whipcords,  Beavers, 
Meltons  and  Overcoatings. 


i( 


All  our  blue  and   black  piece  dyed  goods  are  fast 
colors  and  stamped  "  Indigo  Dyed"  every  two  yards.    P 

The  productions  of  this  company  have  a  reputation  S 
for  reliability  which  it  is  our  constant  endeavor  to  ? 
maintain,  and  it  will  pay  the  retail  merchant  to  ask 
his  supply  house  for 

"Rosamond"  Goods 

We  make  to  order  and  sell  to  the  wholesale  trade  only. 
We  use  no  cotton  whatever. 
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Cloth 


is  asked  for  by  every  Lady  and 
Gentleman  ordering  High -Class 
Waterproof  Gar- 
ments. The  Ladies 
who  want  the  best 
material  for  a 
Rainy-Day  Skirt 
will  have  no  other. 

Can  you  supply 
your  customers  with 
this  cloth?  Nothing 
can  take  the  place 
of  it  in  regard  to 
appearance  and 
quality. 


SEND  YOUR  SPRING  ORDER  IN  GOOD  TimE,     DON*T  Y/AIT. 

S.  Greenshields,  Son  &  Co 

l°r  CanS  ^^'""'^  MONTREAL. 

GREENSHIELDS  &  CO..  Limited,  VANCOUVER.  B.C. 
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THE   SUPPLY    OF    FLAGS- 

THE  demand  for  all  sorts  of  flags  for  decorative  purposes 
has  been  a  growing  one  in  Canada,  and  no  doubt  also 
throughout  the  rest  of  the  Empire,  for  the  past  year  or 
so;  and  1902,  the  vear  of  coronation,  is  likely*  to  be  another 
good  year  for  this  trade,  perhaps  better  than  ever.  What 
with  Victoria  Day,  Dominion  Day,  the  King's  Birthday,  the 
new  Australian  Day  and  others,  there  will  be  a  good  many 
occasions  to  use  them.  The  handsome  colored  catalogue  and 
price  list  sent  out  by  Brown,  Graham  &  Co.,  Glasgow,  Scot- 
land, is  a  splendid  one  to  choose  from.  All  the  standards, 
ensigns  and  flags  of  the  nations  of  the  Empire,  as  well  as  of 
foreign  nations,  are  included  in  it.  Besides  these  many  fancy 
picture  flags  for  decorations  are  shown,  three  of  them  being 
Canadian.  Ked,  white  and  blue  festooning,  tassel  festooning, 
and  other  varieties,  besides  pennants  in  assorted  colors, 
special  coronation  souvenir  handkerchiefs  with  colored 
designs,  etc.,  go  to  make  up  a  most  complete  assortment  of 
evervthing  in  this  line  that  could  be  desired. 


CREATIONS  IN  COSTUMES  FROM  NEW  YORK 
HORSE  SHOW. 

The  great  New  York  horse  show  is  over,  and  Boulter 
&  Stewart  are  now  prepared  to  show  their  customers 
all  the  latest  designs  in  costumes  and  walking  skirts  as  worn 
in  New  York.  Their  designer,  having  returned  after  this  great 
dress  event  of  the  year,  has  produced  many  swell  styles  which 
were  given  prominence  during  the  show,  and  it  will  pay  to  call 
and  see  these  newest  creations  of  Spring. 


ENGLISH    FANCY   GOODS. 

The  house  of  Henry  Marlowe  &  Co.,  90  Watling  street, 
London,  Eng.,  well  known  as  one  of  the  leading  houses  in  that 
city  for  high-class  fanc\-  goods,  are  offering  this  year  a  very 
extensive  and  beautiful  range  of  fancy  cushions,  head  rests, 
cushion  cases,  squares,  tea  cosies,  table  centres,  fancy  table- 
covers,  etc.,  a  fuller  list  of  which  will  be  found  in  their  adver- 
tisement on  another  page.  Our  London  representative  had 
the  pleasure  of  looking  over  the  stock,  and  to  houses  looking 
for  attractive  goods  at  the  right  price  he  can  recommend 
Messrs.  Marlowe  &  Co. 


F.  ,&  W.   E.  WHITE 

THIS  firm  is  one  of  the  oldest  in  the  English  hosiery  centres. 
Great  though  the  changes  have  been  during  the  last 
century,  Messrs.  F.  &  W.  E.  White  have  always  made  a 
point  of  being  to  the  front,  taking  care  to  eliminate  all  old- 
fashioned  machinery,  and  to  keep  abreast  of  the  times  in  value, 
quality  and  style.  This  has  been  the  secret  of  their  success,  and 
the  business  they  are  now  doing  in  their  celebrated  "Griffin" 
brand  underwear  and  "Pes-Duplex" 
hosiery  (for  advertisement  of  which  see 
page  115)  fully  justifies  their  policy. 
When  Messrs.  F.  &  W.  E.  White  first 
introduced  the  "Griffin"  brand  un- 
shrinkable underwear,  people  were 
sceptical  as  to  its  non-shrinkable  pro- 
perties, but  now  the  public  faith  in  this 
brand  is  practically  evinced  by  the 
enormous  number  of  repeat  orders  and 
letters  of  satisfaction  that  they  are 
receiving  from  all  over  the  world. 

Messrs.  F.  &  W.  E.  White  have  made 
a  careful  study  of  the  unshrinkable  pro- 
cess, and  onlv  use  materials  which  are 
absolutely  harmless  to  wearer  or  gar- 
ment; and  all  goods  which  have  their 
trade  mark,  "Griffin,"  are  guaranteed, 
and  will  be  exchanged  free  if  found  to 
shrink  in  the  wash.  It  may  be  mentioned 
that  these  goods  retain  their  porousness, 


thus  fitting  them  for  wear  in  the  hottest  as  well  as  the  coldest 
climates. 

Messrs.  F.  &  W.  E.  White  also  make  the  celebrated  "  Pes- 
Duplex  "  and  "Vira"  hosiery  for  ladies  and  children.  The 
3'arns  from  which  these  brands  are  made  are  specially  selected 
for  Messrs.  F.  &  W.  E.  White,  and  for  comfort  and  wear  it 
would  be  impossible  to  find  anything  on  the  market  to  beat 
them. 


DEFENCE  OF  ENGLISH  PRINT  MANUFACTURERS. 

The  Manchester  correspondent  of  The  Drapers'  Record 
says:  "Reverting  to  Mr  P.  H.  Burton's  letter,  I  had  an 
interview  recently  with  one  of  our  leading  calico  printing 
firms,  who  assured  me  that  they  could  supply  him  from  stock 
with  printed  muslins,  organdies,  dimities,  flannelettes,  or 
delaines  in  suitable  styles  for  the  Canadian  market.  They  say 
the  letter  is  hardly  a  fair  criticism,  and  that  the  writer  has 
not  been  in  touch  with  the  right  houses.  With  reference  to 
small  orders,  say,  for  a  few  pieces,  he  could  always  get  his 
requirements  filled  by  the  wholesale  merchants  who  in  this 
country  engage  their  own  patterns  and  carry  stock.  This 
system  relieves  the  manufacturer  from  the  risk  of  warehousing 
as  is  usually  the  custom  on  the  Continent,  thereby  enabling 
him  to  fix  his  prices  at  a  lower  level." 


NOVELTIES   IN    BELTS. 

Miss  Hill,  the  manager  of  the  fabric  belt  and  hose  sup- 
porter department  of  Phillips  &  Wrinch,  has  just  returned  from 
New  York,  where  she  spent  some  weeks  getting  new  ideas  for 
the  firm.  One  of  these,  which  will  likely  prove  successful,  is 
the  new  tucked  belt,  which  is  the  leading  seller  in  its  line, 
though  folded  beltings  are  also  in  good  demand.  Another  new 
one  is  the  "  Brittany  "  with  a  wide  buckle,  different  from  any- 
thing shown  heretofore.  The  "Rosette"  belt  is  a  prettj- 
affair,  with  a  metal  buckle  in  the  form  of  a  rosette,  different 
colored  stones  being  inserted.  The  "Snafl3e"  belt  is  a  clever 
novelty.  The  buckle  of  this  is  fashioned  after  a  horse's 
bit. 

Good  value  may  be  had  in  a  brooch,  in  gold  plate,  set 
with  a  white  brilliant,  to  retail  for  10c. ,  regularly  sold  to 
retail  at  25c.  A  collar  button  stand  is  shown,  well  made, 
with  a  glass  top,  plush-lined  case  inside,  to  hold  one  gross  of 
collar  buttons.  A  new  hair  ornament  is  the  "Marquise," 
looking  like  a  brooch,  but  entirely  a  new  design.  The  "New- 
port Roll"  comb  for  the  back  of  the  head  is  in  celluloid, 
imitation  shell,  and  is  selling  rapidly.  Side  combs  are  in  good 
assortment,  both  imported  and  their  own  make.  The 
"Anchor"  is  the  best  pad  hose-supporter.  It  does  not  pull 
the  studs  from  the  corsets. 


Factory  Buildings  at  Lougiiborough  for  Making  Hosiery. 
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SPRING   1902 


We  beg  to  call  the  attention  of  the  trade 
throughout  Canada  to  our  new  Spring  lines  of 

Ladies'  and 
Misses' 
Costume 
Jackets  and 
Separate 
Skirts  for 
Spring  1902. 

We  can  truthfully  say  that  never  before  has 
there  been  such  a  STYLISH  and  UP-TO- 
DATE  ASSORTMENT  shown  by  any 
manufacturer  in  Canada.  We  guarantee  our 
goods  to  give  entire  satisfaction  as  to  Fit, 
Workmanship,  Style  and  Durability. 

Ladies'  Jackets 

Children's  Reefers 

Blouses 

Skirts  and  Underskirts. 


Write  us  for  prices    before  placing  your 
Spring  order. 


NO.   1250. 

We  recommend  the  above  alhwool,  lined  through= 

out   costume   as  our  leader.     Shades— Grey, 

Oxford  and  Black.     Price,  $5.50,  6  per 

cent.  10  days,  5  per  cent.  30  days. 


IMPERIAL  CLOAK  CO. 


1924  Notre  Dame  Street, 


>10NTREAL. 
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WRAPPERS. 

THE  different  wholesale  houses  report  having  already  done 
a  very  satisfactory  trade  in  Spring  wrappers.  Some  are 
content  to  push  cheap  stuff  and  there  are  manufacturers  who 
tell  us  they  have  been  compelled  to  resort  to  wa3's  and  means 
01  turning  out  a  $6  a  dozen  wrapper.  Be  assured,  retailer, 
that  if  you  pay  $6  for  a  wrapper  you  are  going  to  get  a  $6 
wrapper.  Think  you  a  lad3'  is  going  to  get  satisfaction  out  oi 
such  a  garment  ?  Think  you  she  will  get  something  that  will 
wear,  something  that  will  lead  her  to  come  back  to  your 
establishment  for  a  serviceable  garment  ?  No  sane  man  can 
reason  thus. 

There  is  one  dependable  policy  for  a  future-depending 
merchant,  and  that  is  to  keep  his  stock  made  up  of  as  high- 
class  goods  as  is  consistent  with  his  class  of  customers.      We 


A  Spring  Design  of  Tlie  Canadian  Wrapper  Co. 

are  glad  to  see  that  our  most  successful  merchants  are  follow- 
ing this  policy  and  are  buying  nothing  below  $13  or  $14  per 
dozen,  made  up  in  a  stylish  manner.  Style  is  becoming  more 
and  more  important  in  a  wrapper,  and  this  fact  must  enhance 
their  cost.  Our  accompanying  illustration  shows  one  of  the 
newest  wrappers  for  Spring. 

The  leading  materials  being  employed  are  prints,  Alpine 
lawn,  dimities,  llama  cloth  and  corded  muslin.  Some  of  the 
patterns  are  very  nobby  and  make  up  into  striking  effects. 


The  leading  points  about  the  styles  are  the  use  of  the 
flounces  on  the  skirt,  making  the  bottom  four  yards  wide.  On 
the  shoulders  there  is  considerable  trimming  employed,  not 
only  of  the  fabric  in  frills  and  capes,  but  also  of  braids  and 
insertion  lace  so  mach  in  vogue.  Such  goods  as  these  work  up 
a  lasting  wrapper  business. 


HAVE  APPOINTED  CANADIAN  AGENTS. 

Richardson,  Tee,  Rycroft  &  Co.,  of  Manchester,  with  large 
works  at  Barnsley,  Yorkshire,  are  making  a  strong  bid  for 
Canadian  trade.  They  have  appointed  Kelly  Bros.,  of  Mont- 
real, as  their  representatives.  The  preferential  tariff. has 
proved  very  helpful  to  them  in  pushing  their  manufactures 
among  Canadian  buyers.  The  productions  of  the  firm  are 
varied,  including  linen,  cotton  and  down  quilts — for  which  they 
have  a  great  reputation ;  linen  household  goods,  sheetings, 
pillow  linen,  damask  table  linen,  towels  and  ticks  are  among 
their  productions.  Cotton  goods,  including  sheetings,  calicoes, 
prints,  linings,  etc.;  also  oxfords  and  flannelettes  are  strong 
departments  of  the  firm;  velveteens,  flannels,  blankets,  and 
woollen  shirtings  all  receive  marked  attention.  Among  the 
specialties  may  be  mentioned  "Sana vita,"  an  all-wool  flannel 
of  beautiful  finish  and  shown  in  a  wide  range  of  delicate  de- 
signs, as  also  in  plain  shades.  It  is  eminenth'  suitable  tor 
ladies'  shirts  and  blouses,  and  also  for  p3'jamas,  gentlemen's 
shirts,  ladies'  and  children's  underwear,  etc.  Another  special- 
ty is  "Leonese,"  which  is  a  mixture  of  wool  and  Egyptian 
cotton,  and  is  also  shown  in  a  great  number  of  beautiful  de- 
signs and  colorings.  It  is  offered  at  a  very  moderate  price  and 
is  a  marvellously  cheap  production  for  its  quality  and  effect- 
iveness. The  firm  are  the  proprietors  of  the  well-known 
"  Beatrice"  velveteens  and  corded  velvets.  These  latter  are 
having  a  very  strong  run  in  the  United  States  and  it  is  confi- 
dently expected  that  Canada  also  will  prove  a  big  market  for 
corded  velvets  this  coming  season.  The  firm's  new  warehouse 
on  Portland  street  is  making  rapid  progress  towards  comple- 
tion, and  Canadian  buyers  visiting  Manchester  next  Spring 
will  find  the  firm  back  on  their  old  side  but  in  their  new  prem- 
ises. It  will  be  remembered  that  their  former  warehouse  was 
burned  down  some  months  ago,  and  in  the  meantime  the  firm 
are  in  temporary  premises  in  Back  Piccadilly,  but  expect  to  be 
in  their  new  warehouse  at  3  Portland  street  shortlv. 


SETTLED  IN  THEIR  NEW  FACTORY. 

The  Gault  Brothers  Co.,  Limited,  are  now  settled  in  their 
new  factory  and  are  busy  getting  the  different  systems  into 
smooth  running  order.  The  Dry  Goods  Review  had  the 
pleasure  of  an  inspecting  trip  through  the  premises,  and,  to 
tell  the  truth,  we  were  somewhat  surprised  at  the  magnitude 
of  the  place.  Not  only  is  the  floor  space  large  and  capable  of 
accommodating  a  wonderful  business,  but  the  machinery  and 
the  fittings  throughout  are  the  best  money  could  buy.  The 
factory  is  well  lighted  on  all  sides,  and,  when  natural  light 
fails,  there  will  be  plenty  of  electric  bulbs  to  keep  the  machines 
going. 

In  the  shirt  operating  room  there  is  space  for  300 
machines,  only  two-thirds  of  which  are  as  j'et  set  up.  The 
neckwear  department  covers  as  great  an  area  on  the  flat 
above  which  is  a  fitting  testimonial  to  the  popularity  of  Mr. 
Dowker's  neckwear  creations.  Work  tables,  machine  tables 
and  cutting  boards  are  all  of  the  most  approved  fashion  and 
the  general  facilities  for  turning  out  goods  in  a  healthy  build- 
ing are  not  excelled  on  the  continent. 


Mr.  C.  E.  Howard,  manager  ot  the  men's  furnishing 
department,  of  Gault  Brothers,  Limited,  has  left  for  his  home 
in  England.  He  is  bent  not  on  pleasure  merely,  but  will  also 
make  his  purchases  for  the  Fall  business  of  1902. 
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J4MES    riALL    £>    CO. 

Ontario   Clove   Works 
BROCKVILLE 
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Silk,  Cotton,  Flannel, 

Albatross  and 

Cashmere. 


HE  dawning  of  the  new  year  will  see  the 
Lfi|^pj8|I^^W  entire  manufacturing   trade   bombarding 

rMiBSS^SES'^  the  retailer  with  "all  the  latest"  New 
York,  Parisian,  etc.,  styles.  One  cannot 
fail  to  notice  that  the  epithet  "Canadian" 
is  invariably  omitted  by  all  makers  when 
the  advertising  of  this  department  is  on, 
yet  the  waists  are  designed  within  our  own 
confines  by  our  own  designers,  and  should, 
in  the  general  acceptation  of  the  term,  be 
styled  Canadian,  as  they  are  most  assuredly  of  home  manu- 
facture. Still,  that  is  neither  here  nor  there.  The  point  is, 
what  are  they  showing  ? 

COTTON    WAISTS. 

Sheer  goods  will  without  a  doubt  be  strong  leaders  in 
waists  this  coming  season,  regardless  of  materials.  Natur- 
ally, the  Swiss  muslins  will  be  prime  factors  in  orders. 
Pongineftes,  batistes,  muslins,  organdies,  soyeuses,  and 
kindred  cloths  will  form  the  vanguard.  These  will  oftentimes, 
very  often,  indeed,  be  embroidered  elaborately.  Maciiine 
work  will  be  prominent  on  the  lower  class  of  goods,  muslin 
insertions  replacing  the  chiffle  of  last  year  for  trimming. 


A  Spring  Creation  of  The  Imperial  Cloak  Co. 

White  goods  will  still  hold  their  premier  position,  closely 
followed  Ijy  self  colors,  in  all  shades,  the  latter  being  subjected 
to  the  same  needlework  and  embroidery  effects  as  the  white. 
But  they  will  demand  more  money  and  be  in  the  better  class 
of  waists. 

EFFECTS    ARE    VARIOUS. 

Open  backs  are  good  property  up  to  a  certain  size,  say  38. 
Few  will  be  sold  above  that;  the  portly  trade  will  still  con- 
tinue to  run  on  the  open  fronts.  The  sleeves  will  be  practically 
the  same  as  last  season.    The  cuff  must  be  the  large  tight 


band,  though  this  is  a  cuff  disliked  by  manufacturer  and 
retailer  alike.  But  the  demand  has  created  it,  and  it  will  hold 
for  a  time  at  least.  Backs  have  a  tendency  to  plainness  as  in 
the  past,  the  desired  effect  being  a  contrast  to  the  pouch  front. 
The  one  point  about  the  Spring  cotton  waist  that  still 
seems  in  doubt  is  the  collar.  Some  claim  the  stiff  stock  to  be 
passe  for  wash  waists.  The  starched  collar  will,  however,  be 
liked  and  favored  by  the  manufacturer,  as  it  was  last  season. 
But  comfort  is  in  greater  demand  than  ever,  and  there  is  great 
talk  of  low  necks. 

LOW  NECK  AND  SHORT  SLEEVES. 

It  would  certainly  be  well  for  the  buyer  to  go  lightly  on 
the  low  neck  and  short  sleeves  at  first.  Ihat  there  will  be 
some  bought  and  sold  goes  without  saying,  and,  should  we 
have  another  warm  Summer  as  last  year,  the  demand  will  be 
greatly  increased  for  this  class  of  waist.  But  the  change  is 
radical  and  its  success  among  all  classes  rather  doubtful. 

THE    GEISHA    WAISTS. 

There  is  a  great  deal  in  a  reputation,  and  this  is  especially 
true  of  manufactured  goods.  The  makers  of  the  Geisha  waists 
have  the  comfort  and  satisfaction  of  knowing  that  their  suc- 
cess is  the  test  of  buj'ers'  experience  with  these  waists.  A 
curious  illustration  of  this  was  afforded  not  long  ago  in  the 
Southern  States.  These  waists  sell  there  as  well  as  all  over 
the  republic  and  in  Canada.  The  Southern  Trade  Record,  o 
Cincinnati,  says:  "Over  a  year  ago  we  received  inquiries  in 
which  we  were  asked  to  recommend  the  best  and  finest  per- 
fect fitting  ladies'  waists  and  to  state  where  same  could  be 
obtained.  We  fully  realize  the  importance  of  the  subject,  and 
the  confidence  which  would  be  reposed  in  our  answer.  We 
made  careful  and  thorough  investigation  locally;  also  referred 
the  matter  to  our  representatives  in  all  the  principal  cities, 
and  found  that  the  'Geisha'  waists,  made  by  Messrs. 
Frankenthal  Bros.,  77-81  Wooster  street,  New  York,  were 
conceded  to  be  the  best.  We  made  editorial  commendation 
accordingly. 

"Only  recently  we  received  many  similar  inquiries  from 
other  of  our  readers,  and  to  verify  the  correctness  of  our 
former  recommendation,  we  placed  the  matter  in  hands  of 
other  of  our  reporters  and  investigators  who  knew  nothing 
of  our  former  indorsement,  and  after  the  most  exhaustive 
research  they  also  have  reported  in  favor  of  the  'Geisha' 
waists,  made  b}'  Messrs.  Frankenthal  Bros.,  77-81  Wooster 
street,  New  Y'ork,  which  proves  conclusively  that  the  'Geisha' 
waist  is  doubly  worthy  of  adoption  and  use,  and  also  that 
the  trained  reporters  of  The  Record  never  do  anything  by 
halves. 

"  Messrs.  Frankenthal  Bros,  are  well  known  for  their 
business  tact  and  enterprise,  as  well  as  sterling  integrity,  and 
their  standing  commercially  is  of  the  highest  order.  They 
owe  the  great  success  of  their  business  to  their  prompt  and 
careful  attention  to  orders,  courteous  treatment  to  customers, 
and  the  perfect  reliability  of  their  product.  By  their  honest 
endeavors  to  make  nothing  but  the  best,  they  have  built  up  a 
reputation  second  to  none  in  the  country." 

SILK    AND    WOOLLEN    WAISTS. 

Silk  and  woollen  waists  for  Spring  will  soon  be  in  the 
hands  of  the  travellers.  This  j-ear  they  v^'ill  cover  a  wider 
range  both  in  style,  material  and  color  than  ever  before, 
caused  as  much  by  the  large  number  of  manufacturers  in  the 
field  as  by  the  exigencies  of  fashion. 

The  principal  feature  in  the  wav  of  materials  is  the  dis- 
puted supremacy'  of  taffeta  silk.  That  it  will  be  shown  and 
worn  a  great  deal  goes  without  saying,  but  the  tendency  for 
something  different  and  softer  is  growing.  Peau  de  sole  of 
medium  price  is  spoken  of  as  a  strong  favorite,  while  the  cloth 
known  as  peau  de  sole,  made  in  England,  is  also  slated  for  a 
good  sale.     Merv  is  another  weave  that   will   be  shown  to 
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m.  C.  Benson  ^  Co. 

164  St.  James  Street 
MOISTREAL 

IMPORTERS  AND  DEALERS  IN 

Foieign,  Noith-West  aod  Domestic  Woo 


DYESTUFFS,  ANILINE  COLORS.  DYEWOOD  EXTRACTS 
AND  ALL  CHEMICALS,  COCOANUT  OIL.  PALM  OIL. 
TALLOW.  ROSIN  AND  ALL  SOAP  STOCK.      .      .      . 


The  Brook  Woolen  Co. 

RETURf^ED^^' 


LIMITED 


Manufacturers  of 

Tweeds,  Friezes, 
Flannels, 
Blankets, 
Dress  Goods 
and  Pants. 


Simooo,  Ont- 


RELIABLE 
SILK  WAISTS 


OUR    TRAVELLERS    ARE    NOW    OUT    AND 
WILL    CALL    ON  YOU.     WAIT    FOR  THEM. 


THIS     IS     OUR    TRADE     MARK 


American  Silk  Waist  Mfg.  Co.,     Montreal 


ATTACHED     TO     EVERY     WAIST. 


\¥ 


^^^  \ort  Silk  Mu 

^  40  St.  Antoine  St., 

(NEW  PREMISES) 

MONTREAL 

HIGH-GRADE  WAIST-MAKERS 

Our  new  factory  will  enable  us  to  deliver  all 
orders  in  lo  days. 


PERFECT 
FIT, 
FINISH. 


PERFECT 
STYLE, 
QUALITY. 


JTradE  Mark 

OeSISTERCOi 


-.  in^ 


>d4jjkmtnAr*  T* 


Good  quality  taffeta  ;  Buttoned  on  the 
back  ;  ayjplique  collar  and  yoke.  Very 
line  tucking  on  front,  back,  collar  and 
sleeves.    Very  stylish. 

$4.75  in  black. 
5.00  in  colors. 


All  our  styles  are  Leaders 

Here  are  two  of  them 


816 

Good  quality  taffeta ;  Tucked  front  and 
back  ;  Latest  collar,  cuffs'and  sleeves, 
tailor-stitched  and  pearl  buttons. 

$3.25  in  black. 
3.50  in  colors. 
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some  extent ;  the  best  cloths  are  made  in  France,  but  the 
English  are  improving.  Louisines  are  sliown  by  some  manu- 
facturers: others  regard  them  as  too  soft  and  too  thin  for 
waists  to  be  serviceable ;  but  a  certain  number  will  demand 
them.  But  one  thing  is  indisputable,  plain  cloths  will  be 
worn  almost  exclusively.  A  few  fanc}-  striped  silks,  particu- 
larly in  black  on  white  and  white  on  black  have  been  imported, 
but  the  range  is  extremely  limited  and  any  that  are  employed 
must  yield  to  a  dressmaking  effect  and  have  the  appearance  of 
machine  work. 

In  woollens  and  silk  and  wool,  albatross,  cashmere, 
gloria  and  flannels  are  all  spoken  of  For  outing  wear,  alba- 
tross flannel  and  flannels  in  light  weights  will  be  worn  quite 
extensively.  Gloria  is  a  new  glossy  cloth.  Sateens  have  not 
been  asked  for  of  late  but  it  is  expected  that  the  button  back 
will  renew  their  popularity. 

While  the  1902  waist  has  much  that  reminds  one  of  the 
1901  there  are  several  new  features  that  differentiate  it.  The 
first  and  most  important  is  the  button  back.  This  will  be 
shown  in  all  styles,  with  the  option  of  the  open  front  if 
desired.  The  3-oke  effect  is  another  change,  but  as  yet  it  is  not 
strong.  We  have  seen  several  lace  insertions  employed  to  give 
this  yoke  effect,  while  combinations  of  colors  are  employed  in 
divers  and  ingenuous  ways  for  the  same  purpose. 


A  Spring  Silk  Waist  Design  of  The  New  Yorit 
Silk  Waist  Manufacturing  Co. 


The  leading  trimming  is  still  machine  work.  Tucking  and 
hemstitching  are  still  predominant,  while  several  new  ideas, 
such  as  fancy  figure  and  hemstitching  and  hemstitched  tucking 
have  been  introduced  to  produce  new  eftects.  The  machine 
embellishments  are  beautiful  and  the  manufacturers  may  feel 
certain  that  their  new  machinery  will  be  busy  throughout  the 
season.  Considerable  embroidery  will  again  be  employed  this 
year,  particularly  upon  albatross  in  the  same  or  contrasting 
colors.  Narrow  velvet  ribbon  is  popular  as  a  waist  trimming 
as  it  is  in  all  other  garments.  Pearl  buttons  from  2V2  to  18 
ligne  are  shown  on  nearly  every  waist  and  where  they  are 
absent  crochet  buttons  take  their  place.  Kuching  is  another 
fashionable  waist  trimming. 

To  tell  of  the  multitude  of  sleeves,  cuffs  and  collars  that 
are  to  be  found  in  the  new  range  of  samples  would  require 
volumes.  •  One  manufacturer  alone  is  showing  25  different 
styles  of  collars  and  12  sleeves.  The  latest  thing  in  sleeves  is 
the  new  French  creation  puffed  above  the  elbow  and  drooping 
somewhat  below  it.     But,  although  this  will  be  popular  in  the 


better  class  of  waists,  it  will  not  displace  the  bell  pufi".  Of 
cuffs  there  are  the  flare,  the  band,  the  bell,  the  wide  and  the 
dress-sleeve  cuff;  designers  simply  say  take  your  pick.  In 
collars,  there  is  a  tendency  towards  softness,  but  to  preserve 
the  shape  of  the  stand-up  it  must  be  somewhat  stiff.  There  is 
no  doubt  that  low-neck  waists  will  be  stronger  than  last 
season,  but  just  how  strong  in  silks  is  yet  to  be  decided.  Of 
colors,  there  will  be  a  wide  enough  range  of  fashionables  to 
suit  everj'  complexion.  Sky  blue  is  coming  forward  with  more 
strength,  while  nile  and  reseda  green  will  be  good.  Then  old 
rose,  pink,  golden  brown,  corn  color  and  royal  will  be  worn  a 
great  deal.  Red  is  regarded  as  a  staple,  while  w^hite  and 
black  are  on  an  even  footing  for  first  place.  The  predominance 
of  combinations  of  colors  is  quite  striking. 

WAIST    NOTES. 

The  American  Silk  Waist  Manufacturing  Co.,  Montreal, 
have  completed  their  Spring  range  of  samples,  and  they  are 
certainly  a  credit  to  the  firm,  both  in  design  and  execution. 
The  travellers  will  start  out  with  192  samples  of  waists  and 
skirts.  Having  an  increased  staff  of  designers,  a  larger  plant 
and  300  skilled  operators  that  are  now  well  trained,  they  are 
able  to  produce  their  goods  at  least  20  per  cent.  less  than  last 
3'ear.  With  all  their  advantages  The  American  Silk  Wast 
Manufacturing  Co.  begin  the  new  year  with  a  great  deal  of 
enthusiasm. 

Stewart,  Allan  &  Le  Maistre  are  showing  one  of  the  finest 
ranges  of  cotton  waists  for  Spring  that  we  have  seen,  goods 
that  are  ultra-fashionable,  and  will  appeal  strongly  to  the 
best  trade.  The  Swiss  embroidered  blouse  fronts  have  just 
come  in,  and  upon  these  special  stress  will  be  laid,  as  the  effects 
are  beautiful  in  the  extreme;  it  would  seem  that  it  takes  the 
Swiss  longer  to  produce  these  highly  artisticembroideries  than 
the  staples,  and  so  the  "last  taste  of  sweets  comes  sweetest 
last."  These  goods  will  be  made  up  in  the  verv  latest  designs. 
Similarl3'  their  cashmere  and  silk  creations  are  worthy  of  a 
close  inspection. 

The  Manhattan  Silk  Waist  Co.,  Montreal,  are  now  in  their 
new  quarters  on  St.  James,  where  they  have  taken  quite  a 
large  factory,  giving  them  ample  room  to  fill  all  orders  with 
efficiency  and  promptitude.  Their  capacity  is  now  over  100 
machines,  and  their  facilities  for  turning  out  large  quantities 
of  goods  are  such  as  the\-  have  not  had  hitherto.  All  orders 
taken  from  now  out  can  be  filled  very  promptly.  Their  adver- 
tisement in  this  issue  shows  a  few  of  their  styles,  which  speak 
for  them.selves  of  the  character  and  workmanship  of  Man- 
hattan waists. 

By  the  time  this  number  of  The  Review  reaches  its 
readers.  The  New  York  Silk  Waist  Manufacturing  Co.,  Mont- 
real, will  be  occupying  their  new  premises  at  40  St.  Antoine 
street,  which  they  claim  to  be  the  most  perfectly-equipped 
factory  in  Canada.  The  change  has  been  forced  upon  them  by 
inabilit3'  to  fill  orders  promptly,  and  they  hope  there  will  be 
no  more  trouble  on  that  score.  Sufficient  machines  have  been 
added  to  fill  the  largest  order  in  10  to  15  da^-s.  A  designer 
and  a  pattern-maker  have  lately  joined  the  staff,  and  new 
styles  and  correct  materials  are  assured.  The  waists  them- 
selves will  be  of  the  highest  standard  of  fit,  finish  and  work- 
manship. The  trade  will  always  be  welcome  to  call  and 
inspect  the  premises  and  goods. 


Mr.  Silver,  who  has  been  introducing  "Rooster"  brand 
clothing  into  the  Northwest  Territories  and  Manitoba,  has 
returned  to  Montreal  after  a  highh^  successful  trip.  Mr.  Wil- 
kins  regards  his  latest  venture  as  a  gigantic  success  and  here- 
after he  promises  that  Mr.  Silver  will  call  upon  the  Western 
trade  twice  a  year.  He  will  send  out  salable  stuft"  manufac- 
tured in  the  unexcelled  wa}-  in  which  "Rooster"  brand  goods 
are  manufactured.  This  year  the  travellers  have  done  well  in 
all  parts  of  the  country  and  there  are  now  four  times  as  many 
orders  on  the  books  as  ever  before. 
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Our  Specialties 


Dress  Goods.      Silks.       Henriettas. 


For  many  years  we  have  successfully  devoted  our  attention 
to  specializing  in  the  above  lines,  and  in  the  future  development  of 
our  business  no  efifort  will  be  spared  by  us  to  utilize  the  knowledge 
gained  from  past  experience  in  providing  for  each  season's  trade 
the  latest  and  most  fashionable  productions  of  Foreign,  British  and 
Domestic  manufacture. 

Our  purchases  for  Spring  are  now  coming  to  hand  and  we 
hope  to  be  able,  early  in  January,  to  make  complete  deliveries  from 
a  choice  and  carefully  selected  stock 


WILLIAM  AGNEW  &  CO. 

305  St.  James  Street 
Spring  1902  MONTREAL 
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Spring  Cloaks  and  Suits. 


HOUGH  some  large  makers  have 
not  3'et  placed  their  goods  before 
the  trade,  there  has  been  enough 
business  in  Spring  suitings  and 
cloaks  done  to  give  some  indica- 
tion of  what  will  be  worn  most. 

A  great  feature  in  the  trade 
will  be  the  raincoat,  cut  very 
much  after  the  style  of  the  popular 
raincoat  for  men,  with  the  yoke 
back  and  loose  fitting  appearance.  These  coats  are  rapidly 
reaching  a  great  popularity,  and  it  is  expected  that  they  will 
be  worn  not  only  for  rainy  days,  but  for  travelling  or  for  cool 
evenings  as  well. 

Whether  they  will  affect  the  trade  in  other  ladies'  Spring 
cloaks  remains  to  be  seen.  In  the  men's  garments,  however, 
the  raincoat  has  lessened  the  demand  for  the  light  Spring  and 
Fall  topcoat. 

The  colors  in  these  ladies'  raincoats  are  about  the  same  as 
the  popular  shades  in  the  men's  coats  which  they  so  much 
resemble — that  is,  fawns,  greys  and  olives. 

Besides  the  long  coats,  some  are  being  taken — and  will  no 
doubt  be  liked— in  36-inch  lengths. 

The  fashionable  materials  in  cloaks  and  suitings  are  of 
various  kinds.  All-wool  homespuns,  cheviots  and  smooth- 
faced cloths  are  very  popular.  The  new  zibeline  cloths,  with 
the  rough  camelshair  finish,  are  among  the  novelties  that  will 
lead  for  Spring. 

While  the  feeling  in  some  localities  and  for  some  figures  is 
in  favor  of  longer  coats  to  be  worn  with  the  suits,  in  great 
fashion  centres — Paris,  London  and  New  York — the  tendency 
is  to  remain  on  the  ever-popular  bolero  or  Eton  styles. 

A  few  Louis  XIV.  styles  of  the  more  extreme  models  are 
shown,  and  will,  without  doubt,  sell,  as  they  usually  do,  to  a 
certain  class  ;  still,  they  are  not  the  kind  of  coat  that  should 
really  go  with  the  Spring  suit. 

The  bolero  is.  And  not  the  least  of  its  advantages  to  the 
readj'-made  trade  is  that  the  fit  is  not  a  matter  of  great 
worr}-.    The  bolero  easily  fits  almost  any  form. 

It  is  being  taken  for  Spring  in  every  style,  from  the  very 
plainest  to  the  most  elaborately-trimmed,  with  the  much-liked 
vest  effect. 

The  colors  that  are  altogether  likely  to  prevail  for  Spring 
in  Canada  are  browns,  blues  and  greens.  In  London  and 
Paris  the  coronation  shades,  in  very  high  colorings,  are  being 
used,  but  it  is  not  thought  probable  that  these  strong  colors 
will  be  fashionable  here  or  in  the  United  States. 

But  the  different  variations  of  brown,  green  and  blue  are 
bound  to  be  well  liked,  while  the  more  staple  colors  like  blacks 
and  greys  will,  of  course,  also  be  in  evidence. 

The  demand  for  rainy-day  walking  skirts  amounts,  in  the 
words  of  a  manufacturer,  to  "nothing  less  than  a  craze."  To 
say  that  the  demand  is  unprecedented  is  mild. 

There  is  nothing  remarkable  about  the  popularity  of  these 
skirts.  For  wet,  muddy  streets  they  are  a  boon  to  women, 
and  are  likely  to  sell  even  better  and  more  widely  as  their 
merits  become  recognized.  They  are  made  unlined  in  nearly 
all  cases,  and  the  best  makes  show  some  suggestion  of  that 
fulness  at  the  bottom  which  is  so  fashionable  in  dress  skirts. 
Dark  greys  and  blacks  will  be  the  selling  colors  for  Spring. 


A    PROGRESSIVE   CLOAK   HOUSE. 

The  makers  of  the  "Empire"  cloaks  and  suits,  the  Con- 
solidated Cloak  Co.,  are  turning  out  some  particularly  fine 
garments  for  Spring.  They  cater  to  the  best  trade  in  these 
garments,  and  merchants  wishing  to  do  business  in  the  high- 
est class  of  goods,  as  well  as  the  ordinary  makes,  do  not 
consider  their  stocks  complete  till  an  assortment  of  them  is 
put  in.  The  plant  has  been  much  enlarged  this  season,  as 
blouses,  skirts  and  waterproofs  have  been  added  to  their 
lines.  These  are  not  the  cheap,  trashy  kind,  but  well-tailored 
goods,  with  all  the  good  points  oi  made-to-order  garments. 
The  rainy-day  walking  skirts  and  dress  skirts  have  been  well 
received  in  the  west  and  east  of  Canada,  and  many  large 
orders  have  been  placed.  The  blouses  comprise  French  flan- 
nels, lustres  and  silks,  besides  some  handsome  things  in 
populur-priced  designs.  For  it  should  be  remembered  that 
though  it  is  the  aim  to  do  business  in  the  highest  class  of 
goods,  these  are  sold  at  as  low  prices  as  possible.  Rainproof 
travelling  cloaks  are  in  great  demand.  They  are  also  making 
a  36-inch  waterproof  which  is  selling  rapidly. 

IMPERIAL  CLOAK   CO. 

The  Imperial  Cloak  Co.  have  executed  a  Spring  range  of 
waists  that  they  are  placing  before  the  trade  in  conjunction 
with  their  other  range  of  stylish  garments.  This  firm  have 
shown  one  of  the  most  marked  growths  in  the  garment  manu- 
facturing industry  during  the  past  year.  New  vigor  has  been 
infused  into  the  business  and  the  firm  now  claim  that  for  style, 
workmanship  and  value  their  waists  stand  unexcelled  on  the 
market. 

Their  designer  is  now  in  New  York,  and  before  he  returns 
he  will  visit  Paris  to  secure  all  the  latest  ideas  in  garments 
and  mantles.  They  believe  that  there  is  a  big  Spring  business 
in  store  for  Canadian  garment  manufacturers,  and  if  the  new- 
est productions  can  give  them  a  prominent  position  in  the 
trade,  they  intend  to  be  well  to  the  fore.  W^e  refer  our  readers 
to  their  advertisement  on  page  139  for  specimens  of  their 
work.  This  firm  can  be  depended  on  to  do  the  square  thing 
by  the  trade  and  to  give  honest  value. 


FOR  SPRING  TRADE. 


Mclntyre,  Son  &  Co.  have  recently  put  into  stock  a  large 
assortment  of  black  grenadines,  black  crepes,  printed  French 
organdies  of  the  latest  designs  and  colorings,  white  dimities  in 
great  variety,  and  plain  and  fancy  muslins.  Samples  are  with 
travellers  now  on  the  road. 

They  are  also  showing  a  large  range  of  household  linens  of 
every  description,  the  most  reliable  makes,  and  at  close  prices. 

Special  attention  is  requested  to  the  small  ware  depart- 
ment, which  is  now  very  complete. 

The  glove  department  is  offering  reliable  lines  of  gloves  at 
moderate  prices,  as  well  as  the  well-known  brands  of  Trefousse 
and  Rouillon,  the  latest  shades  in  glace  and  suede.  Fabric 
gloves  for  Spring  include  the  most  up-to-date  and  attractive 
lines  at  popular  prices. 


During  the  past  month  Mr.  W.  J.  P.  McGregor  was  calling 
upon  the  Montreal  trade,  representing  Jas.  Edwards  &Co.,  of 
Toronto,  leather  goods  and  purse  manufacturers.  It  is  said 
that  he  took  away  large-sized  orders  from  the  different  Mont- 
real wholesale  smallware  departments. 

Messrs.  Wacks  Bros,,  Limited,  Burlington  Works, 
Leicester,  England,  manufacturers  of  men's  clothing,  water- 
proofs, and  juvenile  garments  (especiall3-  sailor  suits  for  small 
boys),  are  looking  towards  Canada  for  business,  and,  as  their 
lines  are  very  extensive,  we  would  draw  the  attention  of 
importers  to  this  house,  which  is  prepared  to  make  it  interest- 
ing to  Canadian  buj-ers. 
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GARMENT 


The  Air 

of  Refinement 

of  a  Lady's  Dress 


What  is  it? 

You  can  never  define  it  in  words. 

But  you  are  always  conscious  of  it. 

It  is  not  necessarily  in  the  cost. 

It  is  never  in  gaudiness. 

It  may  have  nine  marks  of  fitness  and 
be  spoiled  with  one  defect. 

Our  system  of  measurement  and  method 
of  making  reduces  the  possibility  of  it  having 
that  one  defect  to  a  minimum.  Our  Designers 
have  reduced  their  business  to  a  science.  We 
are  away  beyond  the  experimental  stage. 

The  Northway  Garment  is  the  standard 
in  style,  fit  and  finish.  On  the  market  as 
soon  as  the  newest  in  London,  Paris  or  New 
York,  in  material  of  any  kind  or  quality  to 
suit  your  requirements.  You  can  depend  on 
us  being  able  to  supply  you  with  the  latest. 

The  inner  sense  of  fitness  signals  to  us  when 
we  have  come  to  the  right  thing  and  then  we 
produce  it.  Hundreds  of  Canada's  leading 
merchants  are  giving  us  their  exclusive  trade. 

Our  travellers  are  on  the  road,  but  you 
need  not  wait  for  them— write  us.  We  will  be 
pleased  to  answer  questions  and  quote  prices. 


JOHN    NORTHWAY    &    SON, 

91-93  WELLINGTON  ST.  WEST,  TORONTO. 
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^^The  true  coarse  of  business  to-day  is  direct  from 

Manufacturer  to  Retailer!' 


H.-:^rr"-^^" 


Mill  Selling  Agents 
for  .  .  . 

28  Wellington  St.  West, 

^    TORONTO. 

\  S.  LENNARD           \ 
\                   &  SONS  \ 

\                        DUNDAS,    ONT.                                  \ 
•                              Manufacturers  of  .  .  .     ^^                      • 

\  THE  KINGSTON  \ 
\  HOSIERY  CO.        \ 

^                                                       ^         Limited    \ 
\                         KINGSTON,    ONT.                          \ 

•                  Manufacturers  of  ...        y                                • 

\  "Crescent"  Brand 


\  Hosiery  and  Underwear  \ 


\  "IMPERIAL  CROWN"  BRAND^ 

\  Underwear  and  Sox      \ 


\THE    GODERICH 
\  KNITTING  CO. 


-Limited 


\ 


GODERICH,   ONT. 


Manufacturers   of 


\ 


\ 


^"  Maple  Leaf"  Brand 
\  Worsted  and  Woollen  Hosiery    \ 


\ 
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THE 

MENS  FURNISHER 

X)eveted(    to    the   CAnaJtVan 
Dealer  in  lUen'^s  &oo^s 


CLOTHING       NECKWEAR       UNDERWEAR        HOSIERY      SHIRTS  &  COLLARS      GLOVES 


SPRING  business  in  men's  furnishings  promises  to  keep  well 
abreast  of  the  bright  conditions  in  other  lines  of  trade. 
Large  orders  have  been  placed  with  manufacturers  and 
wholesalers  with  a  good   deal   of  confidence  that  the  goods 
could  be  handled. 

The  prosperous  condition  of  business  has  apparent!}'  had 
its  effect  upon  retailers  in  several  ways,  one  of  which  is  that 
more  care  is  put  in  the  appearance  of  the  store  and  stock. 

Never  were  there  handsomer  displa3'S  made,  both  in  the 
window  and  in  the  interior  of  the  store,  than  during  the  holi- 
days of  December.  Every  dealer  with  any  ambition  whatever 
pushed  his  goods  as  he  seldom  did  before,  and,  by  all  accounts, 
this  extra  energy  was  not  wasted. 

It  is  a  fact  that  a  better  class  of  goods  on  the  whole  is 
being  taken  at  present,  as  is  usually  the  case  when  the  countr}' 
is  prosperous ;  and  that  this  is  to  be  continued  for  Spring  and 
Summer  at  least  is  apparently  the  opinion  of  Canadian  dealers 
in  men's  goods,  for  they  have  bought  heavily  of  many  of  the 
finest  goods  and  most  expensive  novelties,  which,  under  less 
satisfactory  conditions,  were  regarded  asa  little  too  luxurious 
to  create  anything  but  limited  demand. 

Much  good  taste  is  shown  by  the  manufacturers  in  their 
fancy  lines  for  Spring.  Most  of  the  fancy  designs,  though 
often  striking  and  sometimes  a  little  flashy,  are  still  artistic, 
and  have  not  that  cheap,  gaudy  appearance  that  is  often 
characteristic  of  men's  wearing  apparel. 

The  uncertainty  as  to  what  will  turn  opt  the  most  popular 
style,  if  anything  does,  has  caused  manufacturers  to  make  a 
great  varietiy  of  designs  in  the  different  articles,  and  an  unusu- 
ally large  choice  will  this  Spring  be  given  to  customers. 

There  is  little  doubt  that  an  unusually  large  demand  will 
be  found  for  the  goods. 

*        •        * 

Collars  and  Shirts. 

COLLARS. 

THOUGH  the  best-selling  collar  ail  around  is  the  high  turn- 
down, still  it  does  not  take  up  all  the  attention  that  it 
did  a  few  months  ago,  for  the  wing  collar,  and  the  straight 
band,  in  different  shapes,  are  more  prominent  styles  now,  and 
up-to-date  dealers  must  be  able  to  supply  them  to  a  large 
class  of  customers. 


The  wing  collar  has  had  a  harder  fight  here  for  any  kind 
of  popularity  than  in  the  United  States,  and  much  harder 
than  in  England.  In  the  first  place,  the  very  dressy  people, 
to  whom  this  collar  sells  best,  are  fewer  in  Canada,  of  course, 
than  in  either  of  these  two  countries,  and  it  is  said  by  a 
certain  furnisher,  who  has  done  business  in  those  countries  as 
well  as  here,  that  the  popular  trade  in  Canada  does  not  follow 
as  quickly  the  lead  of  the  high-class  trade,  for  whatever  reason 
he  does  not  know. 

At  any  rate,  the  wing  collar  is  enjoying  big  sales  in  Great 
Britain  and  the  United  States;  while  here,  though  the  demand 
for  it  is  fair  and  is  growing,  still  there  is  a  greater  demand  for 
high  turn-down  and  straight-band  collars.  It  is  noticeable 
that  each  month  sees  a  greater  number  of  wing  collars  shown 
in  many  dealers'  windows,  and  those  who  have  ignored  them 
so  far  have  apparently  come  to  the  conclusion  that  they  are 
losing  trade  by  not  pushing  them  as  much  as  the  larger  and 
higher-class  stores,  so  one  dealer  after  another  is  placing  in  a 
line  of  the  new  wing  shapes. 

In  some  large  city  stores,  the  best-selling  collar  is  the 
straight  band,  but  this  is  likely  to  continue  only  for  a  short 
time.  This  collar  is  always  in  demand,  and  the  yearly  replen 
ishment  of  peoples'  assortment  of  them  occurs  about  this 
time.  For  the  Winter,  the  straight  band,  as  usual,  will  be  a 
good  seller,  but,  except  in  a  certain  class  of  trade,  its  place 
will  likely  be  behind  that  of  the  high  turn-down. 

This  collar,  in  spite  of  all  prophecies  and  protests,  will 
be  the  style  for  the  masses.  There  is  now  and  then  shown 
what  is  called  a  new  shape  in  it,  but  the  difference  from  that 
and  what  has  been  in  vogue  for  the  past  three  or  four  months 
has  to  be  explained  by  the  maker  before  a  man  with  ordinary 
eyesight  can  perceive  it. 

A  shape  that  is  not  altogether  new,  but  that  will  be  looked 
upon  as  a  novelty,  is  a  low  collar  in  the  high  turn-down, 
about  two  inches  in  height,  and  designed  especially  for  short- 
necked  men.  It  is  sort  of  a  cross  between  the  bigh  turn-down 
and  low  turn-down,  and  will  doubtless  be  welcomed  by  many 
fat-necked  men  who  wanted  to  wear  this  style  of  collar  but 
couldn't  bring  their  necks  to  their  way  of  thinking. 

As  to  what  shape  of  collar  will  be  the  most  popular  for 
Summer  wear,  not  many  care  to  express  an  opinion  just  now. 
Unless  a  sudden  popularity  should  be  given  to  the  wing  collar, 
which   is   not   as  likely  as  that  it  will  grow  gradually  into 
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favor,  the  high  turn-down  has  the  best  chance.  It  is  generally 
believed  that  shirt  waists  will  be  popular  this  Summer,  and 
for  wearing  with  them  no  collar  is  as  suitable  as  the  high 
turn-down.  It  covers  the  neckband  of  the  shirt,  and  also  the 
tie  around  the  neck,  as  no  other  collar  does. 

Apart  from  wearing  it  with  the  shirt  waist,  the  high  turn- 
down collar  is  liked  for  hot-weather  wear,  on  account  of  its 
double  fold,  which  does  not  wilt  with  perspiration,  as  is  often 
the  embarrassing  result  of  wearing  single-band  collars  in 
shirt-waist  weather. 

The  ties,  too,  that  are  most  suitable  for  Summer  wear  are 
all  of  the  kind  that  look  best  with  this  collar. 


The  business  in  negligee  and  stiff-front  colored  shirts  for 
Spring,  1902,  is  highly  gratifying  to  manufacturers,  for  never 
was  there  greater  interest  displaj-ed  in  these  garments,  or 
better  buying. 

Though  stiff-front  shirts  are  in  moderate  demand,  the  sales 
amount  to  nothing  like  those  of  negligees.  A  new  shirt  with 
a  short  bosam  should  be  one  of  the  best  sellers  among  the 
stiflF-front  shirts. 

There  are  really  no  new  designs  in  stiff  fronts,  or,  at  least, 
no  original  ones.  If  variations  in  the  stripes  of  the  shirts 
make  new^  designs,  then  there  are  a  few,  but  these  variations 
consist  in  the  grouping  of  the  stripes,  not  in  widening  or 
narrowing  them.  Sometimes  quite  different  effects  are 
obtained  by  the  various  arrangements  of  the  stripes,  but,  on 
the  whole,  Spring  shirts  present  about  the  same  appearance 
as  those  worn  in  early  Fall. 

Blues  and  ox-bloods  still  remain  the  best,  and  about  the 
only  colors.  Now  and  then  one  sees  a  black,  but  this  is  an 
exception  that  is  not  likely  to  become  anything  else.  Blues 
are  often  quite  dark.  In  one  or  two  patterns,  the  ground  is  a 
dark  blue,  the  only  color  being  a  thin  white  stripe,  which 
relieves  the  blue,  but  makes  a  very  dark-looking  shirt. 

A  line  of  colored  shirts  with  collars  to  match  is  being 
shown,  but  with  not  the  greatest  success.  There  are  a  few 
people  who  will  wear  colored  collars  now  and  always, 
whether  they  be  in  fashion  or  years  and  years  out. 

Negligees  are  without  doubt  going  to  be  a  very  big  thing 
for  the  Summer  of  1902.  They  have  been  stocked  in  larger 
quantities  than  ever,  and  have,  to  a  certain  extent,  lessened 
the  sale  of  stiff  front  shirts. 

There  is  a  much  wider  range  of  patterns  in  the  negligee 
shirts,  and  a  couple  of  colors  besides  blue  and  ox-blood  will  be 
good  in  them.  Black  on  white  ground  will  be  much  better  in 
them  than  in  the  stiff  shirts.  Plain  white  negligees  are 
thought  to  be  better  for  next  season  than  for  the  past,  and 
whites  with  self-colored  designs  will  be  prominent. 

As  to  colors,  of  course,  the  ox-blood  and  blues  will  lead. 
Quite  a  bit  of  green  is  shown  and  will  likely  go  well.  It  is  a 
good  Summer  color.  The  newest  color  is  brown.  This  is  a 
light  shade,  prettier  than  khaki,  but  about  the  same  tone,  and 
seems  to  be  well  liked.  It  is  shown  in  all  the  patterns  of  the 
other  colors.  Here  and  there  in  it  is  a  suggestion  of  red, 
which  adds  much  to  the  design. 

Stripes  of  all  sizes,  at  even  intervals  and  in  groups,  and 
also  checks  and  plaids,  are  taken. 

There  is  little  doubt  but  that  for  outing,  office  work,  etc., 
shirt  waists  will  be  received  with  considerably  more  apprecia- 
tion than  they  have  been.  In  some  of  the  Canadian  makes 
great  improvements  have  been  introduced  and  the  shirt  waist 
has  been  converted  into  a  garment  both  desirable  and  becom- 
ing. The  sales  for  these  new  shirt  waists  have  been  very  large 
in  some  places.  In  others  they  will  perhaps  not  be  very  good 
propert3\  For,  if  this  garment  is  taken  up  even  moderately 
well  at  first,  it  is  likely  to  grow  into  favor  rapidly.      The  diffi- 


culty seems  to  be  to  start  the  fashion  in  each  localitv.  Nobody 
wants  to  be  first. 

The  patterns  in  stripes  are  much  the  same  as  in  the  negligee 
shirts.  But  the  checks  and  plaid  designs  will  not  be  in 
evidence  to  as  great  an  extent. 

Plain  ox-bloods  will  be  good  in  both  shirt  waists  and 
negligees. 


Neckwear. 


THE  Spring  neckwear  being  made  up  includes  every  variety 
of  tie,  and  the  designs  and  colors  are  in  great  profusion. 
It  is  impossible  to  name  an}'  particular  color  that  is  to  be  the 
leader  for  Spring.  When  the  trade  opens  some  shade  may 
have  the  preference,  but  as  yet  everything  is  selling  and  the 
patterns  are  just  as  varied  as  the  colors. 

Puffs  sold  remarkably  well  in  the  Christmas  trade,  and  the 
demand  keeps  up.  Alterations  and  improvements  are  being 
introduced  in  these  ties  from  time  to  time,  and  many  of  the 
new  shapes  have  much  to  recommend  them. 

The  "  spike  "  puff  was  a  boon  to  dealers  for  the  Christmas 
trade.  It  provided  just  what  was  needed,  a  puff  different  in 
shape  from  the  ordinary,  which  could  be  sold  as  a  sort  of 
novelty  in  that  style;  and  the  public  seized  upon  this  tie 
quickly,  and  are  still  asking  for  it. 

The  ordinary  puff  tie,  of  course,  sells  well,  and  will  do  so 
through  the  Winter.  Green,  red  and  grey  are  colors  that 
figure  largely  in  it. 

The  everlasting  flowing-end  tie  is  still  in  demand.  Ladies, 
who  buy  a  great  many  ties  during  the  Winter,  are  responsible 
for  this.  Nothing  looks  so  much  for  the  money  as  a  flowing- 
end,  which  is  doubtless  why  it  appeals  so  strongly  to  them. 

Whether  it  will  sell  in  Spring  or  not  is  a  question  on 
which  there  is  much  difference  of  opinion.  It  is  believed  bj' 
some  that  the  flowing-ends  will  sell  even  better  then  than  the 
narrow  derby.     In  smaller  towns,  perhaps,  they  will. 

The  newest  flowing-ends  have  both  ends  made  the  same 
size.  They  can  be  tied  as  an  ordinary  four-in-hand,  and  be- 
sides they  make  handsome  Ascots. 

The  variety  of  design  in  these  large  ties,  both  flowing-ends 
and  puffs,  is  very  great.  Large  patterns  predominate.  Among 
the  more  striking  are  large  plaids  and  some  very  large  spots. 

The  narrow  derby  is,  of  course,  good  property.  This 
averages  about  1%  inches  wide  and  between  43  and  44  inches 
long. 

There  is  as  yet  no  sign  of  anything  new  in  bows  for 
Spring,  though  it  is  altogether  likel}'  that  when  the  demand 
tor  these  ties  arises  the  trade  will  be  shown  the  usual  number 
of  so-called  new  eftects,  even  if  there  be  nothing  really  new 
made. 

As  to  what  will  be  the  Spring  colors,  manufacturers  are 
trying  to  get  over  the  difficulty  by  supplying  goods  in  ever\- 
imaginable  shade  and  combination  of  colors. 

Representatives  of  New  York  manufacturers  visiting  this 
market  have  said  that  they  sold  a  lot  of  browns  in  that  city, 
and  that  with  the  brown  suitings  of  Spring  the  ties  will  be 
just  the  thing.  It  is  not  likely,  however,  that  this  is  true.  At 
any  rate  they  did  very  poor  business  with  their  brown  ties  in 
Canada.  Dealers  have  seen  the  failure  of  this  color  before,  and 
the}'  are  not  going  to  push  it  again. 

But,  though  there  is  much  doubt  as  to  what  shapes  and 
colors  will  be  worn  in  Spring  and  Summer,  there  is  none  in 
regard  to  designs. 

The  latest  shown  may  be  divided  into  two  classes,  the 
neat,  quiet  effects  and  the  very  "hot"  designs  in  the  most 
striking  colors. 

In  the  former,  jasper  effects  in  black  and  red  and  in  grev 
are  having  an  uncommonly  large  sale.    For  the  nicest  trade 


THE  DRY  GOODS  REVIEW 


151 


"THE  YORK." 

ONE   OF   OUR    NEW   STYLES  FOR   SPRING    1902. 


The  Lowndes  Company,  Limited 


OKIce: 
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these  will  likely  take  well.  The  patterns  are  for  the  most 
part  in  stripes  of  various  widths. 

In  great  contrast  to  these  designs  are  the  very  bold  stripes 
and  checks.  There  are  no  medium  patterns.  To  be  success- 
ful, Spring  patterns  must  be  either  very  loud  or  very  quiet. 

Striped  cords  are  among  the  foremost  patterns.  Large 
checks  in  plaid  effects  are  good  in  the  most  vivid  colors,  and 
may  be  counted  upon  to  be  the  feature  ot  the  neckwear  trade. 

In  mufflers,  in  which  the  trade  is  exceptionally  good, 
among  the  latest  is  one  that  folds  around  the  neck  twice, 
something  after  the  fashion  of  the  old-style  muffler.  It  is 
made  in  figured  black  with  colored  linings,  it  is  rather 
bulky,  it  must  be  said,  and  is  not  likely  to  reach  an  un- 
usually large  sale. 

Besides  that,  it  would  be  difficult  to  produce  anything 
handsomer  or  that  would  give  more  satisfaction  than  the 
popular  quilted  muffler  which  has  the  pleated  silk  effect.  This 
looks  so  much  like  the  hand-folded  muffler  that  it  is  not  easy 
to  tell  them  apart  when  they  are  worn.  It  is  made  in  fancy 
silks  as  well  as  plain  blacks. 

The  new  Way's  knit  muffler  seems  to  be  liked  pretty  well. 
This  when  worn  looks  like  a  sweater,  as  is  the  intention.  The 
collar  fastens  at  the  back  with  two  dome  fasteners,  and  the 
breast  makes  one  of  the  best  chest  protectors  one  could  have. 
For  skating,  driving,  etc.,  they  are  in  good  demand.  The  best 
colors  are  black,  blue  and  garnet. 


Raincoats  and  Umbrellas* 

A  FEATURE  in  the  trade  in  raincoats  for  Spring  is  the  high 
class  of  goods  taken.  The  cheaper  grades  are  not  selling 
as  well  as  they  did.  It  appears  that  when  a  man  buys  one  of 
these  popular  garments  he  wants  a  good  one  and  is  willing  to 
pay  for  it. 

Greys  and  fawns  will  still  be  the  colors,  with  a  preference, 
perhaps,  for  greys.     Coverts  and  Venetians  will  both  be  worn. 

A  brown  covert,  in  a  range  of  qualities,  has  been  placed 
before  the  trade,  presumably  on  the  strength  of  the  popularity 
of  browns  in  suitings,  but,  though  it  could  not  be  looked  upon 
as  a  failure,  it  still  did  not  have  that  degree  of  success  that 
was  expected  of  it. 

The  greys  and  fawns  are  too  well  liked  for  an\'  other  color 
to  attain  to  much  popularity  for  a  time. 

The  popular  umbrella  still  is  that  with  the  "Congo" 
crook  handle.  For  service  combined  with  cheapness  it  has  the 
advantage  over  all  others. 

But  ivory,  horn  and  the  new  "Partridge"  are  also  well 
liked  and  will  doubtless  be  prominent  in  the  Spring  umbrella 
trade. 

The  automatic  umbrella,  which  opens  by  the  pressure  of 
the  thumb,  has  its  admirers,  though  some  people  stick  to 
the  old  favorite,  even  if  it  does  often  stay  shut  while  they  are 
trying  to  open  it  in  a  sudden  shower.  The  automatic  article 
has,  however,  come  to  stay,  and  will  doubtless  continue  a  big 
seller. 

With  less  weight  its  chances  would  be  infinitely  better. 


things  in   fancy   underwear,  and   retailers  appear   willing  to 
place  in  a  supply  of  every  design  that  is  going. 

While  the  colors  and  patterns  cannot  be  said  to  be  louder 
than  those  heretofore  shown,  there  has  been,  on  the  whole,  an 
apparent  desire  to  produce  prettier  effects  and  more  elaborate 
designs.  Not  that  the  styles  have  departed  from  the  striped 
patterns,  but  the  colors  and  grouping  of  the  stripes  have  been 
given  more  care. 

Blue  and  pink  stripes  still  predominate  greatly,  but  a  few 
other  colors,  such  as  black,  brown,  olive  and  green  in  light 
shades  may  be  seen,  and  have  been  sold  with  moderate 
success. 

That  is  on  the  natural  grounds.  On  colored  grounds  the 
stripes  are  almost  invariably  white,  really  about  the  only 
stripe  that  makes  a  neat  design  in  this  class  of  goods.  There 
are,  however,  both  red  and  green  stripes  on  some  colored 
grounds,  but  they  are  not  taking  as  well  as  the  white. 

Plain  colored  grounds,  it  is  stated,  are  going  to  be  good 
property.  These  in  brown,  light  blue  and  deep  pink  had  some 
sort  of  a  success  during  the  past  Summer  season,  but  they 
were  supplied  only  to  a  certain  class  of  trade. 

One  or  two  jobbers  have  been  pushing  sleeveless  under- 
shirts and  knee  drawers  with  a  good  deal  of  success.  For  the 
warmest  weather  these  should  be  good  articles  to  handle. 
They  have  not  as  yet  been  worn  very  considerably  by  an3'one 
but  sporting  men,  but  there  is  a  probability  of  their  use 
becoming  general  before  very  long. 

Lacrosse  players  and  athletes  of  all  kinds  have  found 
these  garments  the  most  suitable,  and  for  some  time  have  worn 
nothing  else  in  Summer,  not  only  when  engaged  in  sport,  but 
all  the  time. 

The  heavy  goods  moving  now  are  for  the  better  part  in 
natural  wool.  Fleece-lined  underwear  is  doing  moderately 
well,  not  by  any  means  as  well  as  the  natural  wool,  but  still 
much  better  than  was  supposed  by  many  dealers. 

A  small  amount  of  colored  fleece-lined  goods  are  taken,  but 
the  natural  color  or  white  is  preferred. 


Underwear* 


JOBBERS  are  pretty  well  satisfied  with  the  way  their  Spring 
lines  of  underwear  have  been  selling.  There  is  a  particu- 
larh'  good  demand  for  the  lightest  weights  in  balbriggan,  all- 
wool  and  merino. 

No  doubt  the  amount  of  fancy  goods  sold  will  this  coming 
season  be  greater  than  ever.  This  seems  to  be  the  opinion  of 
all  in  the  trade.     Manufacturers  have  put  out  quite  a  few  new 


Gloves. 


GLOVES  for  Spring  will  run  on  practically  the  same  lines  as 
the  Fall  styles.  Greys,  some  people  say,  will  be  in  greater 
evidence  than  ever,  particularly  about  Easter  time. 

Those  white  knit  gloves  are  selling  well.  In  fact,  woollen 
gloves  of  all  sorts  seem  to  be  unusually  popular  this  Wmter, 
and,  those  who  don't  like  that  color,  wear  plain  blacks  or  the 
handsome  neat  designs  in  black  woollen  gloves  which  are  in 
such  great  favor. 

The  demand  for  the  white  knit  gloves  with  the  black 
stripes  on  the  backs  seems  to  be  increasing.  The  best  trade, 
however,  prefers  to  wear  the  plain  white,  without  any^  color. 


Hosiery* 


FANCY  half-hose  for  Spring  is  sellina;  as  it  never  did  before, 
and  it  is  a  question  if  ever  there  was  the  same  unlimited 
variety  of  designs  shown. 

Though  the  fancy  hose,  taken  so  far  in  the  Winter,  has 
been  confined  almost  altogether  to  the  stripe  patterns,  that 
for  Spring  includes  every  imaginable  design  as  well  as  solid 
colors.  Among  them  plaids  in  red,  green  and  blue  effects  are 
prominent. 

Large  checks  in  light  colors  on  black  or  blue  grounds  are 
common,  and  in  the  spot  patterns,  red,  black,  navy,  and 
brown  grounds  with  small  white  spots  take  well. 

New  designs  are  being  put  on  the  market  every  day.  so  the 
customer  will  indeed  be  hard  to  satisfy  if  he  cannot  make  a 
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M.  5axe  &  Sons 

JWontrears  Leading 

WHOLESALE  CLOTHING  MANUFACTORERS. 


Out-of-town  merchants  visiting  Montreal  will  always  find  at  our 
warehouse  a  great  number  of  Snaps  to  be  picked  up  at  bargain  prices 
during  the  months  of  January  and  February. 

Our   1 2  travellers  are  all  out  now  getting  in  big  orders  for  our 

special  values  of 

$4  and  $4.50  and  $5  Line  Men's  AH- 
Wool  Tweed  Suits. 

Our     Ex-tra  ordinary     Blacl<^     and     Blue 

$5  Line  /8-oz.  All-Wool  Serge  Suits. 

Our     Very     1— a-tesi:     Value 

$6  Line  Colored  Serge  Suits. 


>^e     our 


$8  Line  Fancy  Ctiecked  All-  Wool 
Worsted  Suits. 


M. SAXE  &  SONS 

18  St.  Helen  Street  IvmMXRFAI 
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Caulfeild,  Henderson 

&  Burns 

17  and  19  Front  St.  West, 

Toronto. 

MANUFACTURERS  AND  IMPORTERS  OF  MEN'S  FURNISHINGS. 

^lining  Trade 

}  CLOTHING  A""  OVERALLS  \ 

Striped  Fl3.nnGl  Suits  for  Suinmer  wear  are  the  correct  style  for  the  coining 
season.  We  are  showing  a  large  range  in  Blue,  Black,  (xreen  and  (xrey  with  white 
stripe  which  is  very  effective. 

Already  we  have  put  in  large  repeats  for  material  to  fill  orders  taken. 

Overalls  Hfld  Jackets,  owing  to  recent  changes  in  prices  of  material  we  are 
enal)led  to  revise  our  prices  and  advise  customers  to  see  samples  before  buying,  not 
only  for  prices  but  for  quality,  style  and  durability. 

Shirts.  Our  own  manufacture.  Exclusive  patterns.  The  range  is  full  of  striking  designs 
sure  to  please  everyone.  Special  attention  given  to  stiff  bosoms  and  soft-pleated 
fronts. 

Neckwear.  An  up-to-date  range  of  silks  and  styles  always  on  hand,  enabling  customers 
to  have  the  newest  novelty  on  short  notice. 

In    Hosiery,  our  range  being  so  extensive,  we  will  only  draw  attention  to  a  few  of  our 

specials:  Nos.  815  and  850,  Imperi.vl  Black  Cashmere  Half-Hose:  also  Xos.  110, 
Black,  and  115,  Navy  Worsted,  are  extra  value. 


FULL  RANGE  OF  MEN'S  FURNISHINGS  ALWAYS  IN  STOCK. 

Letter  Orders  Carefully  and  Promptly  Filled 
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Crown 
Tailoring 

f     r\  7  Wellington  Street  West 

*'  TORONTO 

are  prepared  to  make  for 
THE  TRADE  during  January 
and  February,  to  sizes  as  ordered — 

Gentlemen's  Rain  Coats  from  the 
liest  imported  English-Proofed  Wor- 
steds, at  $8.00,  $9,00  and  $10.50  each, 
usually  sold  wholesale  at  $10.00,  $11.50 
and  $14.00. 

Ladies'  Rain  Coats  at  $8.00,  $9.00 
and  $10.00,  usually  sold  wholesale  at 
$10.00,  $10.50  and  $13.00. 

Better  made  than  any  in  the  market. 
Samples  of  cloth  to  any  dealer  on  application. 


fWJl  1902 

Crown     -^-Kv 
Tailorine: 


Co., 


TORONTO 


are  prepared  to  maice  for 
THE  TRADE— 

Gentlemen's  Overcoats,  any  style 
ordered,  and  Tweed  and  Worsted 
Suits  to  sizes  at 

15  percent,  less 

THAN    WHOLESALE    PRICES. 

Samples  of  cloth  on  application. 
Better  made  than  any  in  the  market. 


Merchants  having  an  overstock  of  Cloth 
kindly  ask  the  Crown  Tailoring  Co.  for  making 
and  trimming  into  Stylish  Garments. 


^' 
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choice  from  the  immense  varietj-  of  fancy  hosiery  that  will  be 
shown  to  him  in  the  Spring. 

In  black  goods  the  cotton  half-hose  with  natural  merino 
and  cashmere  feet  have  been  selling  rapidly  for  Spring.  The 
trade  in  these  goods  is  an  increasing  one,  and  for  the  coming 
season  the  sales  are  considerably  larger  than  they  ever  have 
been.  For  men  who  want  the  lightest  sock  and  yet  have  ten- 
der feet,  these  goods  are  particularly  suitable. 

Black  cashmere  is,  as  usual,  the  leading  seller  just  now. 
Some  imported  goods  which  dealers  retail  for  25c.  are  a 
feature  ol  this  trade  and  are  selling  rapidly  all  over  the  coun- 
try.    They  will  be  good  for  Spring  trade  also. 


Suspenders. 


MANY  new  ideas  in  suspenders  are  being  shown.  For  the 
Summer  trade  perhaps  the  most  novel  are  those  made  in 
designs  to  match  the  shirts  they  are  worn  with.  They  are  of 
course  intended  for  wear  with  negligee  shirts  or  shirt  waists, 
and  are  sold  together  with  the  shirt.  As  they  retail  at  a 
small  price  it  will  be  possible  to  sell  a  good  many  of  them  to 
customers  buying  negligee  shirts. 

Another  taking  novelty  in  braces  is  made  in  lisle  thread, 
in  handsome  designs,  the  trimmings  being  in  kid. 

The  designs  on  many  makes  are  much  superior  to  any- 
thing shown  before ;  some  of  them  are  quite  artistic. 


Summer   Flannels. 

THERE  will  be  a  great  deal  of  striped  flannel  suitings  worn 
next  Summer,  and  dealers  are  preparing  for  it  by  placing 
in  large  stocks  of  these  goods. 

Stripes  are  again  the  only  thing  in  sight.  Blues  and 
blacks  are  leading  shades,  but  green  mixtures  and  a  few  greys 
are  taken. 

The  new  short  coat  with  vents  in  the  sides  is  being  shown 
in  these  flannels  and  with  a  certain  class  will  likely  be  good, 
but  the  ordinary  and  also  the  best  trade  will  take  the  sack 
coat  still. 

Two  or  three  variations  of  the  military  style  have 
appeared,  and  will  probably  find  the  usual  demand.  There  is 
a  double-breasted  coat,  however,  which  may  have  much  more 
trouble  in  getting  recognized.  Double  breasts  for  Summer  are 
not  usually  popular,  and  unless  there  is  in  these  something 
else  to  recommend  them,  their  sale  is  pretty  sure  to  be  a^ 
small  one. 


Leather  Goods. 


DEALERS  who  handle  leather  goods  found  a  good  thing  in 
them  for  the  holiday  trade.  After  that  is  over  the  demand 
for  most  lines  in  leather  goods  falls  off"  greatly  and  business 
cannot  be  said  to  be  good  till  Spring,  when  the  travelling 
trade  commences. 

But  in  a  few  articles  there  is  a  continued  demand  through- 
out the  Winter,  or,  for  that  matter,  throughout  the  whole 
year. 

Among  these  are  collar  and  cuff  cases  They  are  shown  in 
real  seal,  morocco  and  seal  grain  leathers,  light  tans  being 
perhaps  the  most  popular  color. 

Playing-card  cases  are  a  novelty  that  can  be  profitably 
handled  by  men's  furnishers.  This  is  made  in  all  leathers. 
When  cards  with  gold  edges  are  used  in  it,  it  has  very  much 
the  appearance  of  a  prayer  book. 


Men's  bill  and  coin  purses,  combined  or  separate,  have  al- 
ways a  demand.  The  combined  bill  and  coin  purse  is  ver}- 
popular  with  business  men  and  sells  well. 

Cigar  and  cigarette  cases,  of  course,  must  not  be  forgot- 
ten, and  card  cases,  car  ticket  cases,  leather  pockets,  etc.,  have 
all  been  moving  well  during  the  Christmas  month  and  will 
doubtless  be  in  demand  right  through  the  season. 

Pocket  diaries  and  memorandum  books  are  articles  that 
can  rightly  be  brought  under  the  head  of  leather  goods,  and 
perhaps  there  is  no  line  in  which  a  live  dealer  can  work  up  a 
better  trade. 

Both  business  and  professional  men  are  recognizing  the 
value  of  these  books,  and  more  are  ordered  every  year.  There 
are  a  great  many  sizes  in  them,  more  or  less  elaborately  gotten 
up,  and  prices  run  from  five  cents  up  to  the  most  expensive 
goods  in  real  Russia  leather. 


Dealers  and  Their  Stores. 

IN  the  old  boom  daj,'s  of  Winnipeg,  when  men  formed  the 
major  portion  of  the  population,  "  men's-furnishing  estab- 
lishments" flourished  on  almost  every  corner,  and  a  some- 
what startling  assortment  of  stock  was  to  be  found  therein. 
It  was  a  point  of  honor  to  sell  every  customer,  whether  there 
was  anything  that  fitted  him  or  not,  and  the  absence  of  ad- 
justable mirrors  made  this  a  less  difficult  task  than  might 
have  been  supposed. 

Following  the  boom  came  a  period  when  it  was  correct  to 
get  your  clothes  in  the  east,  and  the  better  class  of  trade 
languished  very  considerably  and  fell  into  a  decided  rut.  But 
within  the  last  eight  years  there  lias  been  a  wonderful  change 
in  these  matters,  and  Winnipeg  to-da}'  has  as  large  and  well- 
appointed  "  men's-outfitting  houses  "  as  any  city  could  desire. 


I.   Mr.  S.  .\.  Hoover. 


Mr.  A.  H.   lown.     3.   .\Ir.  M.  A.  Hoover. 


Among  those  who  have  helped  to  bring  about  this  change 
are  the  Hoover  brothers,  who  opened  two  stores  in  the  citv 
some  five  years  ago.  Mr.  S.  A.  Hoover  is  the  owner  of  "The 
Commonwealth, "situated  on  thecornerof  Main  street  and  the 
City  Hall  Square,  one  of  the  best  business  sites  in  the  city.  The 
building  is  a  large  single-storey  white  brick  with  two  plate 
glass  windows  on  Main  street  and  seven  on  William  avenue, 
all  of  which  are  admirable  for  display  purposes,  and  of  which 
full  advantage  is  taken,  attractive  window  displaj-s,  particu- 
larly in  neckwear  and  fancy  articles,  being  a  special  feature 
with  the  house. 

The  stock  carried  is  the  best  class  of  ready-to-wear  cloth- 
ing and  men's  furnishings — the  idea  being  to  fit  men  from  top 
to  toe  with  the  single  exception  of  boots — and  is  purchased 
from  the  leading  English  and  American  houses. 

Mr.  Hoover,  who  is  still  a  N-oung  man,  came  to  Winnipeg 
some  20  years  ago,  when  a  lad,  and  learned  the  rudiments  of 
his  business  with  J.  H.  Rogers,  hatter  and  furrier,  who  at  that 
time  had  a  large  branch  here.     From    Winnipeg  Mr.    Hoover 
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The  Dr,  Deimel  Underwear 

OUR  SPRING   LINE 
IS   NOW   READY. 


D  C  T  A  II      p^  D  ^  ■   Tlii«  Specialty  is  more 

*  extensively  advertised 
in  consumers'  magazines  than  any  other  brand.  It 
requires  no  forcing  on  your  part,  as  your  custom- 
ers want  our  garments,  and  will  trade  elsewhere  if 
these  goods  are  not  in  your  stock. 


BUYERS! 


It's  a  mark  of  commercial  dis- 
tinction to  market  DEIMEL 
UNDERSUIT8. 


BUT  REMEMBER. 


if  you  don't  handle  the  GEN- 
UINE your  entire  business  is 
sure  to  be  jeopardized. 


A  LARGE  INVESTMENT  IS  NOT  REQUIRED  TO  CARRY  OUR  LINE. 


SEND     FOR  TERHS. 


Sole    Manufacturers, 


K  Deimel  Linen-Mesh  System  Co. 


2202    St.  Catherine    St  , 


This  Trade  Mark  is 
always  on  the  Genuine. 


LONDON,  B.C.,    BNaLAND, 

IO-I2  Bread  St. 


MONTREAL,  CANADA. 
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went  to  Port  Arthur,  where  he  engaged  in  the  clothing  trade, 
but  was  again  attracted  to  Winnipeg.  Returning,  he  bought 
the  business  then  being  carried  on  in  his  present  stand,  and 
which  was  in  anything  but  a  flourishing  condition.  By 
patience,  economy  and  enterprise  he  has  built  up  a  splendid 
trade,  which  is  almost  exclusively*  cash. 

The  S3'stem  emplo3'ed  for  handling  cash  and  accounts  is 
through  a  National  cash  register  with  check  device.  Mr. 
Hoover  is  a  firm  believer  in  printers'  ink,  and  advertising  is 
most  carefully  looked  after,  the  principal  medium  being  the 
city  daily  papers.  At  680  Main  street,  not  far  from  the 
C.  P.  R.  depot,  is  the  clothing  establishment  of  Hoover  & 
Toivn,  which  is  in  charge  of  Mr.  M.  A.  Hoover.  This  is  an 
entirely  distinct  business  from ' '  The  Commonwealth"  and  caters 
to  the  best  class  of  the  north-end  trade  of  the  city,  which 
differs  in  some  minor  lines  from  that  of  the  south  end.  The 
building  occupied  is  a  two-storey  brick,  22x100  feet,  with  one 
large  displav  window.  The  interior  space  is  admirably 
arranged  for  the  convenient  serving  of  a  large  number  of  cus- 
tomers. A  noticeable  feature  is  a  hall  showcase  for  hats, 
divided  to  suit  the  various  styles  and  grades.  By  a  touch  of 
the  hand  the  glass  door  of  each  division  slides  inward,  leaving 
the  whole  range  of  hats  exposed,  with  no  open  doors  to  get 
in  the  way  of  either  customer  or  clerk.  A  special  line  of  cloth- 
ing branded  "  H  &  G"  is  manufactured  for  this  house  and  has 
an  enviable  and  growing  reputation  among  their  customers. 
The  aim  is  to  carrv  a  large,  well-assorted  stock  of  strictly 
up-to-date  goods,  keep  the  public  apprised  of  the  fact  and  sell 
at  right  prices.  This  course  of  procedure  is  meeting  with  the 
success  it  deserves.  This  house  also  have  a  National  cash 
register  and  follow  the  same  system  as  "The  Common- 
wealth "  in  regard  to  handling  cash  and  accounts. 

Mr.  M.  A.  Hoover  has  resided  in  Winnipeg  almost  continu- 
ously for  20  years. 

A  few  years  ago  at  the  time  of  "a  garment-workers'" 
strike  overtures  were  made  by  the  Trades  and  Labor  Council 
to  the  brothers,  who  were  known  to  be  contemplating  the 
starting  of  a  manufactory,  to  open  a  union  factory  and  they 
would  guarantee  that  all  union  men  bought  nothing  without 
a  union  label  on  it.  Premises  were  secured  and  the  factory 
for  overalls  and  the  like  started.  This  venture  has  proved  a 
thorough  success  also,  and  under  the  direction  of  A.  H.  Town 
is  known  as   "The  Hoover  Manufacturing  Company  " 

E.  C.  H. 


Brevities  of  the  Trade^ 

HACHBORN  &  SHERIDAN,  clothing  manufacturers, 
Toronto,  have  dissolved.  James  F.  Sheridan  has  retired, 
and  the  business  will  be  continued  under  the  same  style  b\'  the 
remaining  partners. 

A.  M.  Beck,  tailor,  Dartmouth,  N.S.,  is  dead. 

R.  B.  Jermyn,  clothier,  etc.,  Niagara  Falls,  is  dead. 

The  stock  of  Heasley  &  Co.,  men's  furnishers,  Winnipeg, 
has  been  sold. 

The  assets  of  the  American  Clothing  House,  Montreal, 
have  been  sold. 

L.  J.  Potts,  men's  furnisher,  Simcoe,  Ont.,  has  been  suc- 
ceeded by  Culver  &  Price. 

The  Winnipeg  Shirt  and  Overall  Manufacturing  Co., 
Winnipeg,  has  dissolved  ;  M.  Haid  continues. 

J.  C.  Chamberlin,  men's  furnisher,  etc.,  Ottawa,  offers  his 
business  for  sale. 

Hurley  Bros.,  men's  furnishers  and  shoe  dealers,  Ottawa, 
have  given  up  the  boots  and  shoes. 

Guy  Bros.,  laundryraen  and  men's  furnishers,  Cornwall, 
Ont.,  are  offering  the  latter  business  for  sale. 


Tolton   &    McKay,  shirt  manufacturers,  Hamilton,  On 
are  removing  to  Toronto. 

The  stock  of  the  estate  of  Thos.  Madson,  men's  furnisher, 
boot  and  shoe  dealer,  etc..  Nelson,  B.C.,  has  been  sold. 

The  Montreal  Shirt  and  Overall  Co.,  Montreal,  have  dis- 
solved, and  The  Montreal  Shirt  and  Overall  Co.,  Limited,  are 
registered  as  incorporated. 


Memos,  for  Buyers. 

THE  Niagara  Neckwear  Co.  are  putting  out  for  the  Spring  an 
entirely  new  necktie  cloth,  "Crystaline."  It  has  a  frozen 
effect  for  the  ground  with  ray  warp  stripes  of  satin  in  some  of 
the  prettiest  and  newest  colorings.  It  will  be  the  leading 
article  for  the  Spring.  The  "Artistic"  French  cravat  first 
introduced  into  this  market  by  the  Niagara  Neckwear  Co.  has 
been  a  wonderful  success.  The  sale  has  been  such  that  it  was 
very  difficult  to  fill  orders  promptly.  It  will  be  one  of  the 
leading  lines  for  the^Spring  season. 

Negligee  shirts  are  shown  by  John  Macdonald  &  Co.  in 
two  special  lines,  retailing  at  50  and  75c.  These  are  extra 
special  Scotch  zephyrs.  In  regattas,  three  lines  retailing  at 
75c.,  85c.  and  $1  are  big  sellers  and  special  value.  In  silk 
striped  negligee  they  show  better  values  than  before  to  retail 
at  popular  prices.  In  umbrellas,  a  special  line  with  horn 
handles,  patent  runners,  in  extra  cloth,  will  retail  at  $1,  a 
line  usually  retailing  at  $1.25.  There  is  a  limited  quantity  of 
these.  Boys'  and  men's  tweed  and  golf  caps  are  shown  in 
blues  and  fancy  checks,  a  large  range,  to  retail  from  25  to  50c. 
In  half-hose,  fancy  cottons,  stripes,  checks  and  embroidered, 
cashmere  in  stripes  are  included.  A  line  of  special  worsted 
sweaters  in  black  and  navy  will  retail  for  $1. 

The  Dominion  Suspender  Co.'s  line  of  Spring  novelties  will 
be  greater  and  more  extensive  this  season  than  ever  before. 
Their  range  will  be  almost  double  what  it  has  been  former 
seasons.  Their  greatest  novelty  and  hit  of  the  year  will  be 
the  "No  Rusto  "  buckle  which  will  be  put  on  all  of  their  fine 
lines.  The  Dominion  Suspender  Co.  have  the  exclusive  control 
of  the  patent  for  Canada.  It  would  not  be  good  police'  for 
any  merchant  to  have  in  stock  an3-  suspenders  not  fitted  with 
this  wonderful  buckle. 

In  men's  and  boys'  colored  shirts,  both  negligee  and  stiff 
bosoms,  the  well-liked  ox-blood  and  blue  designs  will  lead  again 
for  Spring.  The  short  bosoms  in  stiff  shirts  will  undoubtedly 
be  a  popular  style.  In  Wyld-Darling  Co.'s  these  are  shown 
with  cuffs  attached  or  detached.  The  designs  are  in  both 
single  stripes  and  clusters.  A  desirable  novelty  for  travelling 
men  is  a  dark  blue  ground  with  white  stripe,  separate  collars 
and  cuffs  to  match.  In  the  negligee  shirts  they  are  supplying 
one  line  with  braces  to  match  which  will  Hkeh-  sell  rapidly. 
They  retail  at  a  popular  price.  Shirt  waists,  which  will  be 
sold  much  better,  are  shown  in  both  men's  and  boys'  sizes. 
The  latter  have  the  popular  "  mother's  friend  "  attachment,  a 
great  help  when  the  garments  are  relaundered.  A  big  range  is 
carried  of  working  shirts,  in  black  sateen,  spotted  and  striped, 
oxfords,  ginghams  and  flannelettes.  A  handsome  shirt  for 
boys  is  a  blue  and  white  spot,  brown  collar,  front  and  pocket. 
Underwear  may  be  seen  in  many  weights  of  all  wool,  merino 
and  balbriggan,  plain  or  striped,  besides  the  "  Wolsey"  brand 
in  Summer  weights.  The  big  assortment  of  half-hose  includes 
fanc3^  striped  cashmere  and  acid  spot,  striped  and  checked 
cotton  half-hose.  In  the  black  cotton,  natural  merino  and 
cashmere  spliced  feet  are  in  heavy  demand.  This  is  just  what 
is  wanted  b3*  people  who  need  the  lightest  hosiery.  The 
popular  high  turn-down  collar  will  still  hold  its  own,  and,  in 
addition  to  the  higher  shapes,  a  2-inch  shape  for  short-necked 
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"Elmsdale  Flannel  Mills" 

l/V%'VV\/VV'VVV%'V»/VVVVVVVVVVVVVVV*'V%/VVVVVVVVVVV 

ALMONTE,   ONT. 

Fine  All-Wool    Flannels  in  Grey,    Navy  and 

Military,     Homespuns,  Kerseys,  Dress 

Goods,  Grey  Blankets. 

jAiviEis    M.    na/ylie:. 

Agents :  F.  P.  Mcintosh.  Toronto.    John  Gordon  &  Son,  Montreal. 


Cboburn's  moolen  mills, 


ALMONTE 


WE    MAKE . 


Spring  Sui-tiogs 
IVIili-tary   F*leiririels 
rsiavy   F~lannels 
Gr&y    F'lannels 

THAT    ARE    HARD    TO    BEAT    AT    OUR    PRICES. 


!^!J*i;^^^^" 


IDICU      PDIC7CC       f"'"  ^^''■^  ''^avy    GREATCOATS,  6/  to 
||\|q|^      I    iXltfcllw"""^"^"    ^"^'    ^""^'^S    about  $1.50  to 


IRISH  TWEEDS 


$2.55. 


for  thick,  warm  WINTER  SUITS,  2/6 

.to    4/   per  yard,    single  ;   about  60c.   to 
$1.00. 


IRISH  HOMESPUNS  «1mS - 


31  flreat  Portland  8t    SERGES  and  CHEVIOTS 


T.  A.  "  Stlfhelp,"  London 


LONDON,  ENO. 


various    weights 
__and  qualities,  for 
ordinary  wear. 


With  the  reduced  tariff,  these  excellent  IRISH  Cloths  should  be  on  the  counters  of  every  Tailor  and  Storekeeper  in  the 
Dominion  anxious  to  do  himself  and  his  clients  justice.  Samples  on  applicition,  or  a  visit  from  their  Buyer,  when  in  London,  will 
be  sure  to  turn  out  mutually  advantageous.    Nothing  can  excel  their  IRISH  rough  freize  and  tweed  for  farmers'  hard  wear. 


THE  WATSON  MFG.  CO. 


Limited 


PARIS,   ONTARIO,   CANADA. 


MANUFACTURERS  OF 


Ribbed  Knit  Underwear 
for  Ladies  and  Children 


All  sizes  and  many  qualities  in  Wool,  Cotton, 
Silk  and  Mixtures. 


Derby  Ribbed  Underwear 
Swiss  Ribbed  Underwear 
Plush  Ribbed  Underwear 


Patent  Seal-Lined  Underwear 

(Patent  and  Machinery  Operated  and  Controlled  by  us.) 
Very  soft,  warm  and  comfortable.         Can  be  had  only   from  us 


Perfect  Goods  Quick  Delivery 

Write  for  Samples  and  Prices 


We  have  all  the     W     #|x//zio'    1/^  C /"  C 

new    styles    in    JL^Ci'XJ i^iJ        Y  Wi3£'t3 

Low  Necks,  Short  Sleeves,  Full  Dress,  etc. 


Combination  Suits. 
Equestrians. 
Corset  Covers. 

Special  lines  in  PURE  WOOL  UNSHRINKABLE 

UNDERWEAR.  They  retain  all  the  desirable  qualities 
of  the  PURE  WOOL  garments  with  all  the  objection- 
able features  left  out.     THEY  CAN'T  SHRINK. 


Reasonable  Prices 
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The  R.J.  Smith  Clothing  Company 

OF    OTTAWA,    LIMITED 


WE   MAKE   ALL 
KINDS   OF  MEN'S 
AND   BOYS' 
CLOTHING   AND 
MAKE  THEM 
WELL. 


(Uholesale 

Clotbittd 
manufacturers 


■:^i^ 


■"s"^!^-;' 


K.  .1.  SMITH.  Managing-Director. 


Our  Managing  Director,  Mr.  R.  J.  Smith,  is 
fortunately  gifted  with  the  inventive  faculty, 
and  has  the  honor  of  being  the  inventor  of 
two  of  the  most  up-to-date  Systems  of  Cutting 
Ladies'  and  Gentlemen's  Garments.  ^  J-  ^ 


We  are  now  making  a  specialty  ok  J^  J^  J^ 

Ladies  Tailoring 

and  have  a  staff  of  expert  Cutters  and  De- 
signers of  Ladies'  Tailored  Costumes,  Skirts, 
Mantles,  Golf  Capes,  etc.,  etc.  J^  Ji  J^  J-  J^ 


Our  special  facilities  and  our  perfection  in  the  art  of  Tailoring  give  us  a  strong  position. 
We  beg  to  direct  attention  to  our  "SPECIAL  ORDER"  business  which  has  been  taken 
advantage  of  by  so  many  of  our  customers.         We  always  satisfy  and  hold  our  customers. 

THE  R.  J.  SMITH   CLOTHING  COMPANY,  Limited 

OTTAWA,  ONTARIO 


* 


1902 


A^ 


A.  K.  KKVELL,  President. 


J.  C.  ODONAHOE,  General  Agent. 
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Young  &  Rochester 


3  Love  Lane,  Wood  Street, 

FACTORIES:    COLERAINE    AND    LONDONDERRY. 


mdon,  En 


Manufacturers  of  Up-to-date  Neckwear, 
Shirts,  Collars,  Summer  Clothing. 


Specialties  for  Spring : 

—         -      —    -^    ^=^      ^ 

Select  patterns  in  Anderson's  Zephyrs. 

"Cellnet*'  and  *' Richmond  "  open-work  Shirtings. 

**  Sirdar  "  and  "  Miiner  **  fine  Summer  Woolen  Shirtings. 

wOll^t*S  fro"i  ^/^  to  6/6.    New  shapes  for  1902  through  Customs  this  week. 

l.e:ading    l.iime:s    iim    shiirts. 

"The  Biz"— white  business  shirt— 31/-  to  4.1/-. 
"  The  Kudos  "—full-dress  shirt     33/-  to  57/-. 
Engrlish  Print— 26/  ,  31/6,  37/ 
"  Oxfords    26/6  to  43/-. 

F-IIME     F"I_AIMIMEI_     OUTIIMO     SLJ  IXS-io/g,  13/3.  17/,  20/ 

Exclusive  range  of  patterns  at  each  price. 

Our  fine  Cashmere  "  Tropical  "  Suiting  is  shown  in  range  of  select  designs 

confined  to  us. 

Washing  Vests  in  Pique,  Drill,  Cashmere,  etc. 

The  *'Y.  &  K."  mark  on  your  sunnnei-  vests  ensures  their  sale. 

The  complete  satisfaction  given  in  fit  and  style  of  our  Suits  last  summer  is  ensuring  increased  orders  for 
1902.     Samples  can  be  seen  at  our  Toronto  office,  or  will  be  sent  on  application. 

We  are  agents  for  the  noted  "  ORWOOLA  "   Unshrinkable  Flannel,  unequalled  for  Ladies' 

Blouses,  Gentlemen's  Shirt?,  Pyjama  Suits,  etc. 

Our  complete  ranges  for  FALL  will  be  ready  in  MARCH 

and  our  travellers  will  be  visiting  principal  towns  east  and  west.      Let  us  hear  from  you  and  we 
will  arrange  a  visit. 

We  shall  have  very  complete  range  of  DRESSING   GOWNS  and   SMOKING   JACKETS. 
Latest  Designs  in  SILK  BROCADE  and  VICUNA. 
New  effects  in  BATH  GOWNS. 


DOMINION    AGENTS 


WREYFORD  &  CO., 


Romain 
Building, 


TORONTO. 
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men  will  be  found  to  sell  well.  This  is  called  the  "Viscount" 
(improved).  The  straight  band  and  wing  collars  are  shown 
in  all  heights. 

An  extra  good  line  of  overalls  is  being  shown  to  the  trade 
by  Caulfeild,  Henderson  &  Burns.  They  are  very  strong  and 
well  made,  and  in  full  sizes.  Very  often,  overalls  are  small  in 
size,  and  special  attention  has  been  paid  to  this  part  of  the 
manufacture  in  these  overalls.  They  are  somewhat  lower  in 
price  now.  A  new  puff  tie  of  their  own  design  is  taking  well 
and  has  many  merits.  The  head  is  covered  in  this  tie  so  that 
the  tie  sets  up  better.  It  is  selling  rapidly  in  many  handsome 
designs,  including  stripes,  plaids  and  spots.  In  smaller  places 
thev  are  selling  quite  a  number  of  flowing  ends,  and  the  long 
narrow  derby  is  good  everywhere.  The  size  is  1%  inches  wide 
and  from  43  to  44  inches  long.  A  handsome  silk  which  they 
are  making  up  into  puffs  and  mufflers  is  in  an  Ottoman  cord, a 
heavy,  coarse  cord,  which,  when  arranged  vertically,  makes 
an  attractive  tie.  Two  specials  in  black  cashmere  half  hose 
are  "No.  850  Imperial"  and  "  No.  815."  These  can  be 
retailed  at  25c.,  and  are  only  to  be  had  here.  The  sales  on 
them  are  very  large,  the  goods  going  well  right  through  the 
season.  In  worsted  half-hose,  Nos.  110,  115  and  120  are 
»oing  very  well.  They  are  in  black  and  navy  and  are  the  only 
imported  line  at  the  price.  Summer  clothing  is  shown  in 
black,  blue  and  green  mixtures,  in  the  popular  stripes.  A 
novelty  is  a  straight-cut  front,  three  buttons,  two  vents  at  the 
side,  and  four  pockets.  It  is  a  military  style  that  is  likely  to 
take  well. 

The  W.  R.  Brock  Co.,  Limited,  Montreal,  have  secured  for 
Spring,  1902,  wonderful  values  in  cashmere  hosiery,  plain  and 
ribbed,  in  women's,  men's  and  children's  Imes  at  $2.25,  $3.00, 
$3.60  and  $4.25. 

The  firm  of  James  W.  Woods,  Ottawa,  have  gone  into  the 
making  of  duck  clothing,  lined  and  unlined,  hosierv,  household 
linens  and  underwear.  The  business  has  increased  to  such  an 
extent  as  to  necessitate  installing  50  new  machines  since  last 
July.  This  progress  is  owing  to  their  garments  being  well 
made  and  giving  entire  satisfaction.  In  fact,  "  Woods  "  brand 
is  a  guarantee  of  merit. 

The  Toronto  house  of  The  W.  R.  Brock  Co.  have  aimed  to 
excel  in  their  regatta  and  outing  shirts  this  season.  They 
term  them  the  "City  Selection,"  using  the  names  of  the  princi- 
pal cities  of  Canada,  like  Toronto,  Montreal,  Winnipeg,  Van- 
couver, Halifax,  etc.  Special  lines  and  values  are  offered  to 
retail  at  50c.,  75c.  and  $1,  both  in  soft  and  hard  fronts,  short 
bosoms,  open  fronts,  detached  cuffs,  and  other  important 
points  that  an  up-to-date  furnisher  looks  for  can  be  found  in 
all  goods  where  the  price  calls  for  such.  They  have  not  over- 
looked the  shirt-waist  craze  of  last  season,  and  are  offering 
Ijoys'—"  Truro "  and  "  Winnipeg"  —  to  retail  at  75c.,  and 
men's— "St.  Thomas"  and  "Brantford"— to  retail  at  $1  and 
$1.25.  In  men's  underwear,  the  popularity  of  balbriggans  is 
expected  to  continue  and  special  lines  of  plain  are  shown  to 
retail  at  25c.,  35c.  and  50c.;  also  net  and  novelty  knit  in  fancy 
colors  and  patterns,  together  with  their  usual  good  values  in 
stylish  goods.  One  line  of  balbriggan— Fll— is  a  special  to 
retail  at  oOc,  giving  the  dealer  a  profit  of  fully  60  per  cent. 
Boys'  balbriggans  can  be  had  in  two  qualities,  and  a  fancj' 
striped  line  retailing  at  25c.,  called  "Cataract"  and  "Niagara," 
claims  to  have  no  superiors.  In  men's  socks,  their  heavy  cot- 
ton, mixed,  to  retail  at  5c.,  10c. ,  15c.  and  20c.  per  pair,  are 
supplemented  by  a  very  nice  range  of  novelty  stripes  to  retail 
at  from  20c.  to  50c.;  lace  fronts  and  stripes  retail  from  20c.  to 
50c. ;  polka  dots,  self  colors  and  other  novelties.  They  are 
particularly  strong  in  spliced  feet  and  ankles,  black  cotton 
with  balbriggan  feet;  also  natural  with  scarlet  feet  and  scarlet 
cotton  with  natural  cashmere  feet,  in  addi<^ion  to  their  well- 
known  "Reddie"  cardinal  cashmere,  all  for  25c.  retail. 

"  Brock's  Brand." — This  is  the  name  given  by  The  W.  R. 
Brock  Co.,  Toronto,  to  their  specially  valuable  range  of  over- 
alls and  smocks— no   slop  make  or  blown  together,  but  well 


made,  well  cut,  and  good-fitting  garments.  The  leading  prices 
are  for  50c.,  75c.  and  $1  retailing.  Their  blue  denims,  to  re- 
tail at  75c.,  should  be  in  the  hands  of  all  up-to-date  merchants. 
Boys'  goods  are  also  represented. 


Ringheim^s  Ramie  Underclothing, 

THE  problem  as  to  what  is  the  most  suitable  material  for 
underclothing  has  been  discussed  from  time  immemorial. 
Of  recent  years,  favor  has  principally  been  extended  to  wool, 
but  there  have  always  ijeen  a  certain  number  of  influential 
authorities  who  have  maintained,  in  the  face  of  the  opposition 
of  the  majority  of  the  medical  profession,  that  wool  is  far 
from  being  an  ideal  material  fbr  wear  next  the  skin.  The 
principal  objections  urged  against  woollen  underclothing 
have  been  its  tendenc)'  to  become  felted,  in  which  condition 
free  perspiration  and  free  ventilation  are  restricted,  and  the 
fact  that  it  forms  a  favorable  field  for  micro-organisms,  some 
authorities  maintaining  that  after  a  few  hours'  wear  "a 
woollen  undergarment  may  be  looked  on  as  a  living  nest  of 
millions  of  microbes,  which  lodge  at  their  ease  in  the  hollow 
fibres."  Yet,  as  against  wool,  it  cannot  be  urged  that  cotton, 
linen  or  silk  have  a  greater  balance  in  their  favor.  There  is 
now  a  new  claimant,  ramie,  which  is  the  fibre  of  a  plant  grow- 
ing in  India  and  elsewhere.  It  is  claimed  as  the  ideal  material 
For  many  years  past,  manufacturers  have  been  trying  to  spin 
and  weave  this  fibre,  but  little  progress  had  been  made  in 
overcoming  the  difficulties.  Now,  however,  a  Carlscrona  firm 
have  solved  the  problem,  and  already  Mr.  Ringheim  has  popu- 
larized his  Ramie  underclothing  throughout  the  Scandinavian 
countries.  It  is  now  being  successfully  introduced  into  other 
European  countries  and  Great  Britain  and  the  colonies. 
Wherever  the  changes  of  temperature  are  considerable,  as  in 
Canada,  it  is  specialh'  suitable,  as  it  prevents  colds  and  cures 
rheumatism.  The  writer  of  these  notes  adopted  it  some 
months  ago  to  try  what  it  would  do  in  the  way  of  curing  his 
rheumatism,  which  had  troubled  him  for  18  months.  He  can 
testify  to  its  beneficial  effect  ;  in  fact,  it  cured  within  a  week 
or  so.  The  wholesale  agents  for  Great  Britain  and  the 
colonies  are  Messrs.  Hall,  Nilsen  &  Co.,  of  47  Mosley  street, 
Manchester,  who  will  send  a  booklet  "  About  Ringheim's 
Ramie  Underclothing"  to  all  applicants.  It  is  now  hoped  that 
the  Canadian  trade  will  interest  themselves  in  this  new  svstem 
of  underclothing.  There  is  a  chance  for  some  of  the  Canadian 
wholesale  houses  to  score  a  success  by  being  early  on  the  field. 


Outlook  for  Spring  Neckwear. 

THE  manager  of  Gault  Brothers'  factory,  Mr.  V.  deV. 
Dowker,  has  just  returned  from  a  flying  trip  to  the  con- 
tinental silk  centres,  where  he  made  his  purchases  of  Spring 
silks.  He  says  he  got  there  early,  secured  the  nobbiest  pat- 
terns, and  is  now  in  a  position  to  assure  the  Canadian  trade 
that  the  "  Crescent  "  range  of  neckwear  for  the  coming  Spring 
will  include  stylish  eftects  such  as  have  never  been  brought  into 
this  country.  The  first  set  of  samples  will  be  on  the  road  by 
fanuary  1,  and  the  goods  will  be  delivered  a  month  later.  The 
Easter  range  will  be  shown  about  February  15,  to  enable 
deliver^'  in  ample  time  for  the  retail  trade. 

Mr.  Dowker  reports  that  there  will  be  a  lot  of  light  warp 
prints  worn,  with  stripe  eftects  in  light  grounds,  such  as  greys, 
the  new  Paris  green  and  broches.  In  London  and  Paris  there 
is  a  noticeable  tendenc3'  to  wear  stripes,  quite  remarkable  in 
these  centres,  which  are  generalh-  so  strong  on  designs.  He 
regards  this  fact  as  a  certain  indication  of  their  popularity  on 
this  market.  Quite  a  range  of  heav^'  Louisines  is  showing  in 
checks  and  stripes.  The  silk  market  is  brisk  and  prices  are 
somewhat  higher  in  consequence. 
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THE  ONTARig  BUTTON  CO.,  Berlin 
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LEADERS  in  all  kinds  of  PEARL  BUTTONS. 
COLORED  Silk  and  Velvet  Buttons  MADE  TO  ORDER. 
Our  Agents  start  out  January  1st. 


R,  B.  HUTCHISON  k  CO. 

JOBBERS  in 
WOOLENS 

30  Wellington   St.   W.,   Toronto 

Are  offering  to  the  Trade  Special  Values  in 

Worsteds,  pif "  ""i  [^"•'y- 

WW  ^iTi  ^^^'v'M^^j      jj^  Suitings  and    Trouser 


Trouserings. 


T|A/PpH<;       in  Suitings 

I  WCCUO,  and  Trouserings. 

Black  and  Grey  Vicunas 
Fancy  Vestings. 

ALL  AT  JOB  PRICES. 
"SHORT  DATES  AND  SMALL  PROFITS." 


Buyers  visiting  the  market  will  find  it  to  their 
advantage  to  give  us  a  call. 


^ 
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NOTICE  TO  THE  TRADE 


GILBERT'S   CELEBRATED   DRESS-LININGS 


-ARE- 


The  best. 


Standard  for  20  years. 


Do  not  place  your  Spring  order  for  Dress  Linings  until  you  have  examined  our  line. 

Silesias,  Percalines,  Novelties. 
Permanent  Finish  Mercerized  Satines. 

OUR  LATEST  SUCCESS— IS 

The  Grande  Duchesse  Batiste. 


GILBERT  MANUFACTURING  CO., 


380-382  Broadway, 

NEW  YORK 


Original  Manufacturers  of  Fast  Black  Dress-Linings — Name  on  selvedge. 
Address,  after  February  I,  1902        •        -        83-85  WHITE  STREET 
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MAHHEWS,  TOWERS  &  CO. 

14  St.  Helen  Street,        ^         ae         MONTREAL. 


""W^" 


MATTHEWS  TOWERSeCOi 


=J^ 


MEN5FURNI5HING5E 


Tke  key  to  success 
is  Right  Buying — 


For  the  Sorting  and    Spring 
Trade  in- 


Mens 
rurni^hing^ 


we  are  showing  some  lines 
that  will  appeal  most  forcibly 
to  dealers  who  appreciate  the 
advantages  of  securing  mer- 
chandise of  right  style  and 
quality  at  right  prices.  Look  over  your  stock  and  see  what 
is  needed.  Then  look  at  the  goods  our  travellers  are 
showing,  or,  if  they  do  not  call  upon  you  in  time,  send  us 
a  memo,  of  your  requirements  and  we  guarantee  entire 
satisfaction  and  big  values.  Dealing  with  us  is  a  pleasure, 
because  we  spare  neither  pains  nor  expense  to  please 
our  clients  in  every  respect.  The  key  to  success  is  right 
buying — you  can  buy  right  from  us. 
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Seek  no  further  for  Better  Values  than  offered  below  by  this  House 
— they  are  not  procurable.  Our  mail-order  department  is  your  proxy 
for  economy  and  satisfaction.     Orders  filled  same  day  as  received. 


Hand  Sewn  Braces 

Our  line  of  Hand  Sewn 
Braces  is  complete. 
With  such  goods  in 
stock  you  can  guaran- 
tee all  purchasers  "en- 
tire satisfaction." 


UNSHRINKABLE 


Underwear 

The  sales  in  this  fam- 
ous line  of  Underwear 
have  completely  out- 
run even  the  large 
expectations  we  had 
entertained,  and  we 
are  more  than  sorr}' 
that  we  have  lately 
had  to  disappoint  so 
many  of  our  custom- 
ers in  repeat  orders 
bv  letter. 


Shirts 

It  would  be  difficult  for  you  to  pick 
up  a  better  selling  lot  of  shirts  than 
we  have  to  ofier  you  at  prices  that  ai'e 
a  marvel  of  loM^ness. 

COLORED  SHIRTS.  OXFORDS. 

PERCALES.       MADRAS.       CORDS. 


Neckwear 

Our  ranges  of  stylish,  fashionaljlu 
neckwear  are  the  standard  of  excellence. 
Our  designs  ai'e  conceded  to  be  the 
very  best  and  latest.  See  our  lines 
before  placing  your  order  elsewhere. 


Umbrellas 

Spring  is  the  sea- 
son of  all  seasons 
when  people  re- 
quire good,  reli- 
able, up  -  to  -  date 
Umbrellas.  Show 
them  the 

20th 
Century 

and  they'll  not 
ask  for  anything 
better. 


Hosiery 


There's    nothing    in    the   land    that    can    beat  COOL 
FEET  HOSIERY.     How  is  your  stock? 


Matthews,  Towers  &  Co. 

14  St.  Helen  Street,         ^        ^        MONTREAL. 


166 


THE  DRY  GOODS  REVIEW 


THE  CANADIAN  CARPET  CO. 

IN/IIL-TOISI,     OIMT. 
.U;;;;j^;u;r^r^     INGRAIN    CARPETS,     WOOLS    AND 

"^'^    UNIONS,   ART  STAIRS,  ETC. 

Factory  kept  busy  the  year  round.     Reasons :    Up-to-date  patterns  and  colors  ;  clean 
good  quality  standard.     If  travellers  have  not  called,  write  for  samples.  ^     ^     J-     ^ 


^.^wwwwvw  / 


^\/\/\/X/\/\/\/\/\/\/\/\j\/y^/\/\/\/\/\/\/\/\\/\/\/\/\/\/\/\/\/\/y/\\/\/\/S/\/\r%/\/\^^ 


Cbc  Berlin  Gauntlet 


BERLIN,  ONT. 


rianufacturers  of 


GAUNTLETS, 
CAPERINES,  Etc. 


W.     J.    WILLIAMS.     Manager 


STAG    Dominion  Hair 
Cloth  Co. 


JAMES  PRIOR,  Prop. 

St.  Catharines,  Ont. 


Manufacturers  of  all  kinds 

.HAIR   CLOTH   CRINOLINE 
FRENCH    BLACK,  BLEACHED  AND   GREY 
TAILORS'   PADDINGS 
FURNITURE   SEATING   AND   COVERING 


GO 


X\^ 


NVcArthur  ^  ^ 


0 


OUR  NEW  FACTORY  IS  NOW  COMPLETE 


(it. 


'^c. 


We  are  working  night  and  day  to  eiisui-e  all  orders  being- 
shipped  in  plenty  f)f  time  for  opening  of  Spring  trade.  With  new 
machinery  and  all  latest  improvements  we  are  now  more  capable 
than  ever  of  sustaining  the  world-wide  reputation  earned  by  the 
excellence  of  our  goods. 

/\a  write  us  for  samples  .^1 

^^'  H^all  Papet  ^* 
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&  Co 
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This  Pennant 


l-fO 


s^t 


^^o 


GV 


GOODS- 
^R  GOOO 

&.VCS 


covers  a  code  of  signals  not  to  be 
found  in  the  universal  code.  It 
is  fifty-three  years  since  it  was  first 
raised  in  the  City  of  Toronto,  and 
has  ever  since  floated  in  the  trade 
winds  of  business  success  success 
fully.  The  code  includes  a  great 
deal  more  now  than  did  the  original 
one  under  this  pennant.  Depart 
ments  have  been  added.  New  and 
progressive  methods  of  business 
have  been  put  into  operation.  The 
markets  of  the  world  are  being 
constantly  searched  and  researched 
for  the  best  values  and  latest  pro- 
ductions that  money  and  expert 
experience  can  procure.  New  cus- 
tomers are  being  made  in  every 
Province  of  Canada,  adding  to  the 
volume  in  business  as  the  years 
roll  by.  On  this,  the  beginning  of 
a  new  year,  the  Trade  is  heartily 
thanked  for  past,  and  kindly 
solicited'  for 

Future  Business 


Filling  Letter  Orders  a  Specialty. 

John  Macdonald  &  Co. 

Wellington  and  Front  Sts.  E., 
TORONTO. 
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To  the  Trade  January,  1902 

John  IHacdonald  oi">  Company 

Olellington  and  front  $t$.  6.,  Coronto 


Their  Registered  Trade  Marks  and  Brands- 

"Crescent"  Black  Dress  Goods,  "Seabellc"  Ser^jes,  "Queen 
City"  Domestic  Staples,  "National  Arms"  Imported 
Staples,  "Diamond"  Shirts,  "Reliance"  Ready-to-Wear 
Goods,    "  Imperial"  Hosiery,   "  Empire"  Quilts. 


They  are  Selling  Agents  for  "CRUM'S"   Prints  and 
"BELWARP"  Serges  and  Worsteds. 


Their  Cash  Discounts  are  Liberal- 

Terms  Easy — Profits  Small  —  Returns  Quick — Dispatch 
Prompt — -Attention  Courteous — Travellers  in  every  Pro- 
vince and  Territory — Letter  Order  Department  a  specialty. 
Catalogue  for  Spring  Season,  1902,  forwarded  upon  appli- 
cation.     Stock  always  well  assorted. 


THE  GREAT  WHOLESALE   DRY  GOODS 
HOUSE  OF  CANADA 
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I  RATHBONE,  /WcNEIL  &  CO. 

^      Our  Sp^c^i^l'ti^s  : 

^     — 

^  MEN'S,  YOUTHS'  and  LADIES'  STRAW  HATS. 

T  MEN'S,  BOYS'  and  GIRLS'  NOVELTY  CLOTH  HEADWEAR. 

5  OUTING  SHIRTS  OF  ALL  KINDS. 

I  RATHBONE,  iWcNEIL  &  CO. 


Temple  Building,   185  St    James  Street, 


MONTREAL 
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Stratford  Clothing  Company, 

Limited 


Stratford,  Ont. 


l\/lanufacture'"s    of. 


'^^ 


PERFECTION  CLOTHING. 


Our  clothing  is  a  step  ahead  of  others  in 
style,  quality,  fit  and  finish,  and  just 
a  step  behind  in  price. 

It's  all  made  by  Union  Garment  Makers. 
Every  garment  bears  the  Union  Label. 

Money  won't  hire  better  mechanics 
than   ours. 

GIVE  US  A  TRIAL  ORDER. 
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The  MacLean  Publishing  Company,  Limited. 

President,  John  Bayne  MacLean.  Montreal. 

Publishers  of  Trade  Newspapers  which  circulate  In  the  Provinces  of  British 

Columbia,  Northwest  Territories,  Manitoba,  Ontario,  Quebec,  Nova 

Scotia,  New  Brunswick.  P.E.  Island  and  Newfoundland. 

OFFICES: 


Montreal  (Telephone  1255)   - 
Toronto  (Telephone  270i)  - 
London,  Eng.  (W.  H.  Miln) 
Manchester,  Eng.  (H.  S.  Ashburner) 
Winnipeg  (J.  J.  Roberts^     - 
Vancouver  (J.-  A.  Macdonaldi 
St.  John,  N.B.  (J.  Hunter  White) 
New  York        .       .       -       -       . 


232  McGill  Street. 

10  Front  St.  East. 

109  Fleet  St.  E.C. 

18  St.  Ann  St. 

Western  Canada  Block. 

Flack  Block. 

No  3  Market  Wharf. 
Room  142,  New  York  Life  Building. 

Subscription,  Cianada  and  the  United  States,  $2.00. 
Great  Britain  and  elsewhere        -       -       .        I2s. 
Published  the  first  of  each  month. 
Cable  Address  :  "  Adscript,  "  London  ;  "  Adscript,"  Canada. 
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WHEN     WRITING   ADVERTISERS 

PLEASE  MENTION  THAT  YOU   SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


A  NEEDED  REFORM. 

SEVERAL  persons,  who  have  no  poHtical  or  personal 
interests  to  serve,  have  asked  us  to  criticize  the  Depart- 
ment of  Trade  and  Commerce  which,  they  say,  is  of 
very  litle  use. 

This  Department,  which  was  created  about  ten  years  ago, 
has  certainl}'  not  made  itself  a  place  in  the  administration  of 
the  country.  The  present  minister.  Sir  Richard  Cartwright,  is 
an  old  and  valued  public  servant,  but  he  is  not  just  the  man 
for  a  position  of  that  kind,  and  it  would  be  better  for  the 
country  and  the  Government  if  someone  j'ounger  and  more 
vigorous  were  put  in  his  place. 

This  country  is,  we  fear,  losing  its  (opportunities.  It 
should  be  taking  advantage  of  every  opening  to  get  a  share 
of  the  world's  trade.  It  should  make  itself  known  by  system- 
atic effort.  It  should  thoroughly  organize  the  export  trade, 
and  do  for  every  private  enterprise  what  the  latter  cannot 
afford  to  do  for  itself. 

We  trust  the  Government  will  see  the  wisdom  of  making 
some  reform  this  year. 


OUR  SPRING  TRADE  NUMBER. 

IN  this  issue,  readers  of  The  Dry  Goons  Review  will  find  a 
good  deal  of  information  affecting  every  branch  of  their 
business. 

The  interests  of  dry  goods  merchants  are  varied.  They 
wish  to  know  what  is  going  on  in  the  trade.  The  coming 
changes  in  fashions  originating  in  world-centres  like  London, 
Paris,  and  New  York  must  be  noted.  The  new  goods  shown 
in  the  Canadian  market  cannot  be  overlooked.  Methods  and 
ideas  being  tried  successfully  by  big  houses  are  of  value.  The 
extension  of  trade  by  means  of  the  best  forms  of  advertising, 
by  decorating  the  windows  and  interiors  of  stores,  and  by  all 
other  enterprising  plans,  is  a  bigger  factor  than  ever. 

The  present  issue  has  been  prepared  with  all  these  objects 
in  view,  and  whatever  the  matter  in  which  you  are  specially 
interested  may  be,  some  phase  of  it  will  be  dealt  with  in  the 
following  programme : 

INDEX    OF    SUBJECTS. 

Page. 

How  New  York's  Big  Stores  Are  Run  (illustrated) 25 

Our  Yukon  Trade  and  the  City  of  Dawson  (illustrated)  ....     28 

The  Habits  of  London  Shoppers  (illustrated)   31 

Making  the  Most  of  Spring  Trade 32 

This  Season's  Paris  Novelties  in  Furs  (illustrated)    46 

How  to  Sell  Carpets.     By  a  Clerk 50 

Profit-Sharing  in  the  Dry  Goods  Trade 56 

Dress  Characteristics  of  Canada's  Premier 62 

Spring  Trade  in  Manitoba  and  the  West   64 

Retailers  on  Department  Store  Competition    72 

Stocktaking  ;  Once  or  Twice  a  Year 76 

How  John  Rylands  Founded  a  Great  Firm 88 

Career  of  Sir  Geo.  Williams,  a  Famous  Merchant    io8 

Newfoundland    Merchants    on   Union    with  Canada  (illus- 
trated ) 116 

How  to  Run  the  Glove  Counter 120 

New  Cotton  Prints  Made  in  Canada  (illustrated) 124 

Lace  Goods  for  Canadian  Trade  (illustrated)    128 

In   addition   to  these  special  articles  the  number  will   be 

found  to  contain  the  fullest  and  latest  information  respecting  : 

Window  Trimming. 

Good  Advertising. 

Men's  Furnishing. 

Millinery. 

Hats  and  Caps. 

The  Waist  Trade. 

Cloaks  and  Suits. 

White  Goods. 

Spring  Prices,  etc.,  etc. 
Our  correspondents  in  New  York,  London  and  Paris  also 
contribute  their  special   letters.    These   writers  are   in  close 
touch  with  both  the  wholesale  and  retail  trade  in  those  cities 
and  their  information  is  recent  and  valuable. 

In  wishing  readers  of  The  Review  a  Happy  New  Year  for 
1902,  we  extend  to  them  cordial  thanks  for  many  helpful  sug- 
gestions and  for  much  kindly  appreciation  of  the  paper.  Our 
friendly  relations  with  readers  is,  we  hope  and  believe,  founded 
upon  mutual  confidence  and  respect. 

PUSH  BETTER  GOODS. 

There  can  be  no  doubt,  as  we  have  said  on  other  occasions, 
that  the  trade  in  the  dress  goods  department  is  cut  into  just 
now,  first,  by  the  large  extension  of  ready-to-wear  goods,  and 
also  by  the  prevalence  of  plain  fabrics,  which  makes  the  trade 
rather  lifeless. 

This  extension  of  made-up  goods  is  now  being  carried  to  a 
great  extent,  and  we  cannot  help  thinking  that  it  is  a  perman- 
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ency.  All  the  makers-up  are  going  in  more  and  more  for  this 
line,  and  are  putting  the  best  kind  of  work  into  it,  and  instead 
of  being  confined  to  cheap  trade,  a  bid  is  really  being  made  for 
good  trade. 

We  trust  our  retail  firms  will  push  the  expensive  end  of  the 
line,  letting  the  cheap  goods  go,  as  there  is  not  so  much  money 
in  them,  while  in  well-made  goods  the  profit  is  respectable. 


THE   PROSPECTS   FOR    1902. 

ONE  hears  on  all  sides  satisfactory  reports  of  the  coming 
season.  These  reports  do  not  emanate  from  com- 
mercial boomsters  who  are  always  cr3'ing  out  that 
everything  is  lovely,  but  from  solid  and  serious  merchants  who 
generally  know  what  they  are  talking  about. 

The  country  is  in  a  healthy  condition,  as  the  few  failures, 
the  general  promptitude  of  payments,  the  railway  traffic,  the 
bank  returns,  the  buoyancy  of  the  import  and  export  trade, 
all  go  to  show.  Here  and  there,  of  course,  districts  exist  where 
crops  were  not  up  to  the  level  last  year,  and  merchants  in  con- 
sequence have  not  increased  their  volume  of  business,  and 
some  of  the  woollen  mills  have  closed  down.  These  regret- 
table features  are  not  sufticientlv  important  to  affect  the 
general  situation,  which  is  good. 

One  thing  is  clear — Canada  is  steadily  growing  richer. 
Better  goods  are  increasingly  demanded,  and  naturally  the 
margin  of  profit  is  larger  on  them.  The  dry  goods  trade  is, 
of  all  others,  the  most  likely  to  exhibit  the  profit  by  this 
tendency. 

Importers  tell  us  that  they  are  often  surprised  at  the  rich 
fabrics  and  costly  trimmings  which  are  asked  for  in  the  smaller 
trade  centres,  while  the  city  dry  goods  stores  all  over  Canada 
are  really  able  to  compare  with  those  anywhere. 

Confidence  in  the  country  is  a  great  factor  in  trade.  It 
enables  a  merchant  to  enlarge  his  premises,  to  improve  his 
equipment  and  reach  for  more  custom,  in  the  certain  hope  that 
his  risk  is  warranted  and  that  he  will  get  a  return  on  his 
investment. 

This  is  the  condition  of  affairs  in  Canada  at  the  beginning 
of  1902.  and  it  is  one  that  may  well  put  heart  into  business. 


THE    TRADE    PAPER 

Few  merchants,  whatever  the  extent  of  their  business,  do 
without  a  trade  paper. 

Twenty  years  ago  a  merchant  could  dispense  with  a  great 
manv  things  which  are  now  necessary  to  the  health  and 
growth  of  his  business.  The  lighting  of  the  store,  the  size  of 
the  windows,  the  interior  decorations,  the  internal  s\'stem  of 
management,  the  advertising,  were  all  minor  points.  To-day 
the\-  are  all-important. 

The  merchant  who  says  he  has  no  use  for  a  trade  paper 
and  has  no  time  to  read  it  is  behind  in  something.  He  cannot 
know  all  that  is  going  on  in  his  trade  world.  He  gets  it 
condensed  in  his  trade  paper.  He  cannot  afford  to  ignore 
what  other  bright  men  are  doing  to  increase  trade.  If  he 
were  to  try,  his  business  would  soon  get  the  dry  rot. 

There  is  no  better  investment  for  the  clerks,  the  store 
management  or  the  merchant  himself  than  the  trade  paper. 


THE   FOUR    DOLLAR   BILL. 

COMPLAINTS  have  reached   us  of  the  new  four  dollar 
bills  issued  b\'  the  Dominion  Government.      It  is  com- 
plained  that  these   bills  look    too  much   like   the   one 
dollar  bills;  that  they  are  of  thinner  paper  than  is  necessary, 
and  that  the  design  is  not  as  good  as  it  might  be. 

We  have  no  personal  knowledge  of  these  bills,  not  having 
seen  any  yet,  but  if  these  complaints  are  true,  it  seems  to  us  a 
pity  that  the  Dominion  Government  do  not  make  their  four 
dollar  bills  as  distinctive  in  design  and  as  perfect  in  quality  of 
paper  as  the  notes  for  one  and  two  dollar  bills  and  the  notes 
of  the  chartered  banks. 

The  four  dollar  bill  has  never  had  a  fair  chance,  because 
the  banks  do  not  like  it  and  seldom  give  it  out  in  change 
unless  asked  to  do  so. 


CHANGE  WHEN    NECESSARY; 

There  is  a  report  in  circulation  that  the  Dominion 
Ministers  do  not  intend  to  make  any  tariff  changes  this  year. 

In  spite  of  the  list  ot  changes  which  the  Canadian  Manu- 
facturers' Association  are  suggesting  it  is  said  that  the 
Ministers,  in  order  to  justify  their  policy  of  "stability  of 
tariff,"  will  simply  decline  to  make  any  changes  at  all.  They 
want  to  be  able  to  say  that  the  tariff  has  not  been  changed 
for  so  many  years. 

Now,  it  strikes  us  that  this  is  more  political  than  business- 
like, and  that  the  Government  will  in  the  long  run  reap  a 
harvest  of  trouble  by  neglecting  necessary  revision  of  the 
tariff.  If  they  allow  some  of  the  industries  of  the  country  to 
become  so  depressed  that  business  is  affected,  they  will  find  it 
very  hard  to  apply  the  proper  remedy  when,  finally,  changes 
are  resolved  upon. 


THE  JANUARY  SALE. 

As  to  what  should  be  done  this  month,  a  good  deal 
depends  upon  the  size  of  stock,  location  of  business,  etc.  That 
some  trade  stimulator  is  an  effective  means  of  reviving  busi- 
ness in  Januar}'  is  generally  admitted.  That  "white  goods" 
sales  are  not  desirable  is  now  a  common  belief  in  most  Can- 
adian stores.  The  Economist  thus  gives  the  New  York 
practice : 

"  The  plan  of  holding  a  general  sale — all  over  the  house — 
has  been  discarded  b}-  the  more  progressive  merchants.  It 
was  found  that  after  the  first  two  weeks— in  some  cases 
earlier — the  maintaining  of  interest  in  the  sale  became  a 
matter  of  great  difficulty.  Then,  too,  the  plan  of  a  general 
sale  left  no  choice  as  to  what  was  to  be  slaughtered.  There 
might  be  stocks  which  met  with  a  steady  demand  at  regular 
prices,  but  a  January  clearance  sale  having  been  advertised, 
the  customers  naturally  looked  for  reductions  on  such  lines  as 
well  as  others. 

.  "  It  was  found  thus  to  be  better  policy  to  hold  separate 
clearance  sales  in  various  departments,  taking  prominent 
stocks  during  separate  days  or  periods.  On  small  stocks  the 
sales  were  held  simultaneously.  In  this  way  the  interest  of 
customers  was  continually  stimulated,  greater  scope  was 
given  to  the  advertising  and  a  continued  air  of  novelt\-  im- 
parted to  the  store  and  its  work.  And,  as  above  suggested, 
the  stocks  that  were  drawing  customers  and  thus  needed  no 
additional  aid  were  permitted  to  continue  in  this  comfortable 
condition." 
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WE'RE  AT   THE  FRONT 

f»r  Spring  1902 


ir 
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N/VE     WISH     ALL    OUR    FRIENDS     IN    THE    TRADE 
A    HAPPY    AND    PROSPEROUS    NEW    YEAR. 


Have  you  considered 
that  your  business  for 
Spring  and  Summer 
will  be  better  and  big- 
ger than  any  previous 
season  —  if  you've  got 
the  RIGHT  GOODS? 

It  will  pay  you  to  see 
our  samples  or  stock, 
and  by  placing  your 
order  with  us  you  take 
no  chances. 


To  supply  the  increasing  demand, 
our  buyers  have  selected  from  the 
Foreign  and  Domestic  Markets  supe- 
rior and  more  extensive  lines  of  goods 
than  ever  before. 

Our  stock  throughout  every  de- 
partment is  clean,  new  and  attrac- 
tive, and  will  ensure  best  results  to 
those  who  handle  our  goods. 

We  thank  our  many  customers  for 
the  liberal  share  of  their  orders  ac- 
corded us  in  the  past,  and  again 
solicit  a  continuance  of  the  same. 


Keep  in  mind : 
Our  best  attention  is 
given  to  every  order — 
large  or  small.  Our 
shipments  are  prompt 
and  our  terms  are 
liberal.  We  feel  satisfied 
that  we  can  handle  your 
orders  to  your  entire 
satisfaction  and  profit. 
You'll  make  no  mistake 
in  giving  us  a  trial. 


EVERYTHING  IN  DRY  GOODS-TRY  US! 

R.  J.  WHITLA  £.  CO. 


IVIcDermotit     St.,      NA/IINJISII 


.Limited 


:o. 
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NEW  CANADIAN  COTTONS. 

DURING   the  past  month  the  Montreal  Cotton  Co.  have 
been  showing  some  fine  imitations  of  Glasgow   lawns 
as  an  addition  to  their  Spring  range.      These  are  soft, 
gauz3'  materials  that  are  extremely  fashionable,  and  the  high 
quality  and  finish  of  the  goods  guarantees  for  them  a  large 
sale. 

We  understand  that  the  Dominion  Cotton  Mills  will  be 
showing  some  high  productions  in  printed  lawns  in  their 
Spring  range  for  1903.  Our  cotton  companies  are  to  be  con- 
gratulated upon  that  enterprise  which  is  leading  them  into 
untrodden  fields  for  which  they  have  a  birthright. 

There  is  one  outstanding  feature  in  regard  to  the  intro- 
duction of  these  new  domestic  materials,  that  is,  their  hearty 
reception  by  the  Canadian  trade.  The  Canadian  dry  goods 
merchant,  wholesale  or  retail,  takes  pride  in  any  evidence  that 
shows  the  cotton  companies  can  do  in  Canada  what  they  do 
in  England  or  the  United  States.  During  the  past  month 
these  new  lawns  have  been  objects  of  pleasing  curiosity  in  the 
different  dry  goods  and  blouse  manufacturing  concerns. 


series  of  loops  and  is  held  in  place  at  each  end  by  a  button. 
This  is  the  only  piece  of  mechanism  to  the  garment,  and  it  is 
as  efficient  as  it  is  simple.  The  end  of  the  waist  is  turned  up 
and  held  in  place  just  as  the  wearer  wishes  by  the  elastic  band 


CANADIAN    SHIRTS. 

Manufacturers  of  shirts  in  Canada  have  made  great  strides 
in  producing  their  goods,  and  the  merchants  of  Canada  can 
now  buy  from  the  makers-up  in  this  country  shirts  as  well 
made  and  as  up  to  date  as  any  of  the  imported  goods  which 
have  been  held  up  to  them  as  examples  for  so  long.  Certainly 
they  are  to  be  congratulated  upon  the  finished  article  which 
they  are  producing  at  the  present  time. 


AN  IMPROVED  SHIRT  WAIST. 

STEWART,  ALLAN  &  LEMAISTRE  are  ingenious  people 
and  are  always  worth  watching  for  new  ideas.     Their 
latest  invention  is  a  patent  shirt  waist  that  for  simplic- 
ity, appearance  and  comfort  beats  anything  we  have  seen. 

The  worst  feature  of  the  shirt  waist  of  1901  was  its  com- 
plexity.     No  one  maker  seemed  to  have  hit  a  happy   device 

whereby  a  man 
could  put  the  cool 
garment  on  and 
off  with  rapidity 
or  ease.  Some  in- 
volved a  changing 
of  the  buttons  to 
the  inside  of  the 
trousers;  others 
brought  cotton 
string  suspenders ; 
others  had  a  mul- 
tiplicitj'  of  slip 
holes,  button  holes 
and  bands,  till  the 
waist  needed  an 
index  and  a  de- 
scription of  the 
way  it  should  be 
manipulated.  It 
remained  for  some 
inventive  shirt 
manufacturer  to 
simplify  the  gar- 
ment, and  Stewart,  Allan  &  LeMaistre  have  hit  upon  a  very 
happy  device  for  so  doing  that  should  prove  a  boon  to  the 
trade  and  of  considerable  value  to  them. 

The  waist  is  to  be  worn  entirely  separate  from  the 
trousers  or  suspenders,  which  remain  as  before.  The  waist  is 
held  in  place  by  an  elastic  band  that  is  easily  pulled  through  a 
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which  fits  easily  around  the  waist.  There  are  thus  no  tails  as 
in  many  a  waist.  In  fact,  it  is  an  ideal  arrangement  through- 
out, and  any  dealer  who  has  seen  it  has  gone  quite  enthusiastic 
over  it.  The  waist  will  be  made  up  to  sell  at  popular 
prices, 

GOOD  VALUE  IN   HIGH-GRADE  SUSPENDERS. 

The  Eagle  Brand  Manufacturing  Co.,  Montreal,  have  put 
on  the  market  a  suspender  to  retail  at  50c.  that  shows  the 
best  value,  they  claim,  that  was  ever  put  before  the  trade  in  a 
suspender.  The  ends  are  made  of  the  strongest  and  softest 
procurable  leather,  which  is  tanned  in  Japan.  The  button 
cast-off  is  emploj'ed.  and  also  a  wire  backslide.  Only  the  best 
quality  of  elastic  is  put  into  the  suspenders  to  keep  the  article 
uniformly  perfect  throughout.  Any  member  of  the  trade  look- 
ing for  a  wearable  suspender  of  good  appearance  would  do 
well  to  write  to  this  firm  for  a  sample. 


MR.  HOWELL   IS   PRESIDENT. 

The  annual  meeting  of  the  Montreal  Wholesale  Dr^-  Goods 
Association  was  held  on  Wednesday,  December  11,  in  the 
Board  of  Trade  rooms,  the  president,  Mr.  James  Rodger,  being 
in  the  chair. 

The  president  submitted  his  report  of  the  business  trans- 
acted during  the  year,  and  it  was  unanimously  adopted. 

The  election  of  officers  for  the  ensuing  year  resulted  as 
follows  : 

President— Mr   A.  W.  D.  Howell. 

Vice  President — Mr.  George  Sumner. 

Treasurer— Mr.  R.  L.  Gault. 

Directors — Messrs.  Geo.  B.  Eraser,  P.  P.  Martin,  .A.  Racine 
and  R.  N.  Smvth. 


Is  there  anything  new  in  neckwear  ?  Some  men's  fur- 
nishers looked  on  the  flowing-end  shape  as  past,  but  the  best 
trade  in  New  York,  Montreal  and  Toronto  are  still  selling 
them  in  preference  to  any  other  shape.  Messrs.  Young  & 
Rochester  have  been  showing  for  Christmas  trade  some  very 
rich  effects  in  their  new  flowing-end  shape,  "The  Barton,"  and 
for  the  Summer  thej'  have  unequalled  ranges  in  "Triplex'' 
tubulars,  a  washing  tie  with  lining  woven  to  the  edge,  and 
"N.A.P."  reversible  Oxfords,  at  popular  prices. 


THE  DRY  GOODS  REVIEW 


175 
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PATENTS    PENDING. 
•«  Not  a  fixture  only,  but  a  Selling  Salesman,"  for  distilaijing 

Lace    Curtains,    Ta|>c*tric*, 
Embroideries,  and   the   liiie. 


_, 


'HE  ELEVATED  SALESMAN"  is  a  frame  with  30 
track  wires,  on  each  of  which  a  carrier  travels 
back  and  forth.  These  carriers  are  provided  with 
cloth  pads,  on  which  curtains  are  pinned.  A  rod  is 
suspended  from  right  hand  side  of  each  carrier,  by  means  of 
which  curtains  are  moved  back  and  forward,  thus  avoiding 
handling  of  goods.  Frame  is  9  feet  long  by  40  inches  wide,  is 
fitted  to  hold  30  curtains,  and,  when  not  in  use,  all  the  floor 
space  occupied  is  54  inches  by  40  inches.  The  frame  is  finished 
in  Polished  Oak,  and  can  be  suspended  from  or  fixed  stationary 

to  ceiling,  as  desired. 

» 

"THE   ELEVATED  SALESHAN "  WILL   SAVE  ITS 
COST  IN  A  BUSY  WEEK'S   SELLING. 

The  following  letter  from  one  of  the  leading  firms  in 
Western  Ontario  will  interest-^ou : 

London,  Sept.  24111,  1901. 
W.  A.  McDouGALL,  Esq.,  London  : 

Dear  Sir,— We  have  had  in  use  one  of  your  "  Elevated  Salesman" 
long  enough  to  be  able  to  say  that  it  is  a  good  thing.  It  displays  the  goods, 
keeps  them  out  of  the  dirt,  and  sales  can  be  made  in  less  time  than  in  the 
ordinary  way.  The  men  In  our  Curtain  Department  are  high  in  its  praise, 
and  would  not  care  to  part  with  it.  Yours  truly. 

JOHN  H.  CHAPMAN  &  CO. 


Also  the  undernoted  to  our  Manitoba  and  N.  W.  agent : 

Winnipeg,  -Ith  Dec,  1901. 
Wm.  B.  MacNamara,  Esq., 

480  Notre  Dame  Avenue,  Winnipeg,  Man.: 
Dear  Sir, — We  write  you  to  say  that  the  "  Elevated  Salesman  "  which 
we  bought  from  you  some  time  ago  is  a  very  ingenious  and  u.seful  article. 
You  will  remember  that  we  hesitated  for  some  time  before  placing  the  order 
with  you,  but  now  that  we  have  it  in  use  we  would  not  be  without  it  for 
double  the  price.  We  are  quite  confident  our  sales  of  Curtains  have 
Increased  considerably  since  using  it ;  in  fact,  we  believe  it  will  pay  for 
itself  in  six  months.  Yours  truly, 

THE  W.  M.  GIBSON  CO. 


"THE  ELEVATED  SALESiVIAN  "  is  at  work  in  numerous 
stores  throughout  the  country,  including  the  following:  Montreal — 
S.  Greenshields,  Son  &  Co.  Toronto— John  Macdonald  &  Co.;  The 
J,  F.  Brown  Company,  Limited.  London — Smallman  &  Ingram  (2 
frames);  J.  H.  Chapman  &  Co.;  R.  C.  Struthers  &  Co.;  Robert  Scales 
&  Co.  Chatham — C.  Austin  &  Co.  Owen  Sound — T.  E.  Vanstone. 
Ridgetown — Thomas  Craig.  Petrolia— Stirrett  &  Co.  Hamilton- 
James  Shea;  The  F.  W.  Watkins  Co.  Newmarket — Danford,  Roche 
&  Co.  Tilsonburg— The  John  Northway  Co.,  Limited.  Winnipeg — 
The  W.  M.  Gibson  Co.;  Robinson  &  Co.  (2  frames).  Carman— E.  H. 
B,  McLeod.  Rapid  City — Le  Page  Bros.  Birtle — Hough  &  Crowe. 
Portage  La  Prairie— C.  W.  WiUis  ;  C.  S.  B.   Burley  ;  J.  &  E    Brown. 

PRICE,   $15.00 

TERMS  :    S  per  cent.  Cash  10  Days,  Net  60  Days. 


m. 


RNE 


••THE  ELEVATED  SALESIVIAN." 

Economize  Make  your  Ceiling  Pleas^^aw;, 

Space.  work  for  you.  ('usto^t^iis; 


"^?!n)v 


"  The  Elevated  Salesman"  at  work  in  Harshall  Field  &  Co  's 
warehouse,  Chicago,  III. 


Manufacturer  and 
Sole  Controller 
for  Canada: 


W.  X,  ^cDougall 


Western  States  Sole  Sales  Agents  in  United  States  : 

MARSHALL  FIELD  &  CO.,  Chicago,  ill. 

Agent  for  Manitoba  and  N.W.: 

W.  B.  MacNAMARA,  480  Notre  Dame  Ave.,  Winnipeg,  Man. 


9ft  Carling  Mreet,  LONDON,  ONT. 

And  at  Port  Huron,  Michigan,  U.S.A. 
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THE  GLAD  SPRING  TIME 


From  otir  mewpoint  the  outlook  is  bright 

Our  trade  for  the  year  just  closing  has  been 
the  largest  in  the  history  of  the  business,  and  so 
far  our  range  of  Samples  for  Spring  has  met 
with  great  success  in  the  different  Promnces^  a 
fact  which  says  more  for  the  merit  of  our  offer- 
ing than  we  can  write, 

Hamng  ample  capital  in  the  business  all 
markets  are  open  to  our  Buyers.  It  would 
therefore  be  to  our  discredit  if  our  range  did 
not  contain  the  z)ery  best  that  is  e^ohed  in  the 
leading  millinery  centres  of  the  Foreign  and 
American  markets. 

With  the  beginning  of  a  new  year  our 
Representatives  go  out  calm  and  confident,  feel- 
ing that  they  have  behind  their  offorts  the  force 
that  counts  most  -  correct  goods  at  popular  prices. 

Wait  for  us— it  will  pay  you. 

Wishing  you  a  Happy  and  Prosperous  New 
Year. 

Yours  truly, 


S.  F.  McKINNON  &  CO. 


TOROIMTO     ar»d     IVIOIMXREAI 


LIMITED 
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SPECIAL  LONDON  LETTER  ON  SPRING  FASHIONS. 

From  Our  Own  Correspondent. 

London,  December  15,  1901. 

DOLEFUIy  pessimist  in  one  of  the 
American  theatrical  companies  lately 
invading  the  London  stage  sang 
"Nothing  New."  He  summed  up 
many  phases  of  life,  and  concluded 
that  in  all  there  was  "  nothing  new," 
but  simply  the  "same  old  tricks"  and 
the  "same  old  game"  played  in 
different  methods. 

REVIVALS    OF    OLD    STYLES. 

He  did  not  include  fashion,  although  he  might  very  well 
have  done  so,  since  in  this,  of  late  years,  there  has  been  noth- 
ing absolutely  new  brought  forward.  The  "  same  old  "  styles 
from  different  periods  are  brought  out  with  some  little  varia- 
tions and  put  forward  as  new  models  or  designs,  but  their 
original  prototypes  can  easily  be  traced  in  turning  over  the 
fashion  plates  of  the  last  50  years.     As  an  instance,  Paris  cos- 


A  picture  hat  in  black  crin,  with  a  rouleau  of  black  tulle  around 

the  crown  and  on  the  edge  of  the  brim.    Black  and  white 

ostrich    feathers  are  gracefully  disposed  over  the  left 

side,  with  a  single  black  feather  under  the  brim. 


tumiers  are,  just  now,  much  inclined  to  decorate  both  bodices 
and  skirts  with  long  stole-shaped  bands  of  velvet,  in  almost 
the  exact  style  shown  in  the  Paris  fashion  plates  of  1857. 
These  plates  illustrate,  too,  the  double  skirt,  the  velvet  inset 
vest,  the  bell  and  elbow  sleeve,  the  muslin  or  silk  inset  sleeve 
under  an  open  coat  sleeve,  just  as  we  have  them  now,  with 
hardly  an3'  perceptible  difference.  In  some  cases  there  is  none, 
and  beyond  the  fact  that  the  absence  of  crinolines  in  the 
latter-day  figures  gives  an  air  of  modernity,  and  that  the  head- 
gear is  different,  the  old  plates  exactly  represent  the  Paris 
mode  of  the  moment 

Paris  shows  some  excellent  things  in  ribbons  for  Spring 
that  are  choice  enough  to  win  the  attention  of  milliners  again. 
It  is  doubtful,  however,  if  they  can  be  induced  to  discard  piece 
goods  for  millinery  purposes.  Silk,  mousseline,  chiffon  and 
tulle  appeal  more  directly  to  them  for  the  voluminous  folds, 
torsades,  choux  and  tucked  trimmings  that  characterize  the 
present,  and  it  seems  the  coming  mode  too.  Ribbon  manufac- 
turers, however,  make  a  bold  bid  for  favor  in  the  designs  put 
forward  for  1902,  and  it  is  to  be  hoped  success  may  follow. 
In  a  splendid  collection  noted  in  the  famous  house  of  Gaillot 
&  Guinot,  avenue  d'l'Opera,  Paris,  a  big  feature  is  made  of 
new  style  chines  in  wide  widths,  with  small  white  spots  over 
the  flowered  face,  white  peau-de-soie,  with  woven  floral 
designs,  as  huge  purple  convolvuli,  on  white  or  cream  silk  is  a 
handsome  novelty.  So,  too,  is  a  broad  striped  alpaca  ribbon, 
shading  from  pale  lavanderat  one  side  to  darkest  violet  on  the 
other.  White  panne  ribbon,  mottled  in  blue  and  white  marble 
effects,  is  very  good.  The  great  novelty  in  this  collection  of 
ribbons  and  trimmings  is  natural  grass  muslin,  with  colored 
silk  woven  designs,  and  other  novelties  show  lisse  with 
applique  lace  designs  in  self-colored  Jap  silk  and  button-hole 
embroidery.  Black  Jap  lace  designs  are  also  applique  to  all 
our  Russian  net  in  cream  and  white. 

PARIS    IDEAS    IN    GOWNS. 

For  the  coming  Spring  and  Summer  fashions,  it  is  not 
unlikely  that  the  French  designers  will  go  further  back  for 
their  inspirations.  Redfern,  the  chief  English  tailoring  house 
in  Paris,  was  recently  entrusted  with  the  creation  of  costumes 
in  an  important  production  of  a  pompadour  play  with  Mme. 
Jane  Harding  in  the  leading  role.  This  artist  has  for  some 
years  inspired  fashions  in  many  ways,  and  her  splendid  gowns 
"Ala  Pompadour,"  with  draped  or  pleated  skirts  and  bunched 
hips  that  slightly  suggest  the  panier,  are  much  talked  of,  and 
have  alread3^  influenced  a  demand  for  modern  costumes  that 
suggests  the  quaint  modes  of  this  interesting  period.  The 
long  and  narrow-looking  waist,  induced  by  the  modern 
straight-front  corset,  has  full  play  in  this  mode  and  will  help 
its  revival.  Empire  styles  have  had  a  long  run  and  a  variation 
may  be  welcomed,  as  change  makes  for  the  good  of  trade. 

THE    LOOSE    COAT. 

The  most  striking  feature  of  the  newest  coats  is  the  loose- 
fronted  and  long-skirted  type  that  is  sometimes  pronounced 
Japanese  in  character,  from  the  formation  of  the  open  sleeve 
and  the  fronts  that  are  cut  in  kimona  fashion.  For  evening, 
carriage  and  motor  coats  this  is  the  most  approved  style  and 
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Wholesale  milinery 


Our 
Assurance 


A  Happy  and 
Prosperous  New  Year 


is  assured  to  you  if  you  will  but  follow  the  example  of  a 
great  majority  of  Millinery  buyers  of  Canada  in  placing 
your    order    for    Spring   and   Summer    Season   with    us. 

COMPARISON   OF   VALUES   WILL   CONVINCE   YOU. 


The  D.  McCALL  CO,  Limited 


MILLINERY— Continued. 

is,  in  fact,  a  rage,  that  by  many  good  judges  is  said  will  surely 
make  its  influence  felt  on  the  Spring  coats. 

SLEEVES    AT    PRESENT. 

Sleeves  are  in  all  cases  close-fitting  to  the  shoulders  from 
which  they  fall  with  a  downward  slope  and  are  rarely  tight- 
fitting  at  the  wrists.  They  usually  widen  out  to  the  elbow 
and  there  end  in  a  bell-shape  that  is  filled  in  with  full  Japanese 
sleevettes  of  silk  or  muslin.  These  bell  sleeves  have  frequently 
wide-turned  back  cuffs  that  show  handsome  embroideries  in 
oriental  coloring  and  character. 

Our  illustrations  include  a  representation  of  the  newest 
form  of  London  tailor-made  styles  in  coat  and  skirt  costume. 
The  sleeves  indicated  there,  as  also  the  collar,  will  be  safe 
guides  to  follow  for  Spring  styles. 

SPRING    IN  THE   STRAW    DEPARTMENTS. 

Someone  has  aptly  said  that  "Straws  show  which  way 
the  wind  blows"  in  coming  fashions,  and  they  certainly  are 
the  earliest  lines  to  make  their  appearance  and  suggest  that 
Spring  is  near. 

\'ery  fine  collections  are  already  to  be  viewed  in  the  city 
straw  houses,  and  in  these,  the  chief  novelties  are  in  the  finest 
Italian  pedal  and  Tuscan  blocked  in  the  familiar  and  popular 
Panama  shape.  Big  business  has  already  been  done  in  these 
lines  and  the  anticipated  scarcity  of  real  Panamas  next  year 
will  be  fairly  met  by  their  timely  introduction. 

THE    BRETON    HAT. 

The  sailor  hat,  as  we  have  known  it  for  so  many  seasons, 
is  not  thought  well  of  for  the  Spring  or  Summer.  Its  place 
will  be  taken  by  the  Breton  sailor,  now  brought  forward  in 
white  or  natural  cuba,  crin,  tuscan,  chip  and  fine  pedal,  be- 
sides many  fancies.  Though  this  shape  jumped  into  great 
prominence  somewhat  late  in  the  last  season,  after  a  big  run 


at  the  Continental  watering  places,  j-et  it  is  expected   to  be 
one  of  the  leaders,  if  not  the  leader,  for  1902. 

A    NOVELTY   SAILOR. 

The  well-known  manufacturers  of  the  "Orb"  hats,  Vyse, 
Son  &  Co.,  Limited,  have  brought  out  a  novelty  in  sailors 
that  is  expected  to  go  well.  It  is  a  reproduction  for  ladies' 
wear  of  the  narrow-brimmed  "American  Sailor,"  as  worn  by 
men  on  "the  other  side."  It  is  made  of  a  rough,  ver3'  glossy 
and  wrinkled  Jap  plait,  with  a  triple  row  of  plait  at  the  edge. 
This  makes  it  less  hard  and  more  becomingfor  woman's  wear. 
It  is  banded  with  black  velvet  or  silk  ribbon,  with  a  neat  bow 
on  the  left  side,  and  is  certainly  very  smart  in  appearance  and 
a  capital  realization  of  the  hard-wearing  sailor  for  boating, 
cycling,  golfing  or  travelling.  It  is  known  simply  as  "The 
American  Sailor,"  and,  under  that  name  has  already  been 
ordered  by  the  retail  trade  in  ((uantities  that  augur  an  assured 
success. 

MILLINERY    TRIMMINGS. 

Trimmed  millinery  models  show  a  liberal  use  of  ostrich 
feathers  in  picturesque  styles,  and  much  foliage  as  trimming 
for  indented  capelines.  The  latter  shapes  in  natural  or 
colored  Italian  fancies  will  be  leading  lines  in  the  Spring 
trade,  and  will  share,  with  improved  versions  of  the  "  Mar- 
cjuise"  or  "Tricorae"  the  honors  of  first  position  in  the 
milliners'  favor. 

Tea  gowns,  wraps  and  nightdresses  all  show  various 
tasteful  evolutions  of  the  wide  turn-over  or  sailor  collar,  and 
the  latest  notions  under  this  head  are  here  illustrated  by  favor 
of  Stapley  &  Smith.  The  nightdress  of  white  batiste  shows 
a  new  collar  embellished  with  a  double  and  lace  trimmed  frill, 
and  open-work  embroiderj'  loops,  a  similar  ornamentation 
finishing  the  sleeves.  The  smartlj'  designed  wraps  indicate  in 
addition  to  the  new  collars  the  tendency  of  the  fashionable 
sleeves  in  morning  gowns  and  wrappers. 

A.  Meehan. 
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We  Would  Like  to  Get  in  Touch  with  YoU. 

We  have  most  of  the  Ontario  Milliners  on  our  Customers'  List,  but  there  are 
still  a  few  with  whom  we  have  not  yet  got  in  touch. 

Every  individual  Millinery  Business  has  its  own  particular  requirements,  and 
perhaps  a  little  out-of-the-ordinary  treatment  would  help  yours. 

We  make  a  close  study  of  the  needs  of  every  district  in  Ontario,  and  can  often 
materially  assist  a  customer  in  choosing  goods.  We  never  take  advantage  of  a 
customer's  confidence. 

Are  you  perfectly  satisfied  with  vour  Wholesale  Millinery  House — sure  that  it 
would  not  pay  you  to  make  a  change  tor  part,  or  all  of  your  orders  ? 

If  you  have  any  doubts  in  the  matter  we  know  it  will  pay  you  to  hear  what  one 
of  our  representatives  will  be  pleased  to  tell  you — all  about  our  manner  of  doing 
business,  our  styles,  goods,  etc.,  and  why  we  have,  in  four  years,  grown  to  be  one 
of  the  largest  exclusively  millinery  houses  in  Canada. 

If  you  have  no  doubts — well — we  can't  do  much  with  you,  but  still  we'd  like  to 
have  you  visit  our  Spring  Openings  in  London,  Toronto  or  Ottawa,  and  get 
acquainted  with  you.  At  these  Openings  you  will  be  able  to  inspect  more  Pattern 
Hats  than  are  shown  at  any  other  Millinery  Opening  in  Canada.  These  patterns 
will  all  contain  the  most  original  and  up-to-date  ideas,  and  you  don't  have  to  buy. 

Our  business  for  1901  was  nearly  double  our  sales  of  1900,  which  proves  con- 
clusively that  we  can,  and  do,  give  better  values,  more  correct  styles,  and  closer 
attention  to  our  customers'  wishes  than  any  other  Millinery  House  in  Canada. 


Our  Millinery  Openings  will  be  held  in 

London,  Toronto,      and     Ottawa, 

337  Richmond  St.  50  Bay  St.  Russell  House. 

We  invite  all  interested  Milliners  to  visit  our  displays. 

Clark,  Van  Dellnder  k  Co. 

Wholesale  Millinery, 

London,  Canada. 
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There  are  two  kinds  of  Millinery  —  the 
fresh,  new,  stylish  kind — and — the  "other 
kind."  Nearly  all  the  trouble  comes  from  the 
"other  kind."  We  haven't  any  of  the 
^'other  kind" — ours  is  all  new.  You  can't 
possibly  make  any  mistake  here.     We  have 


^ 


no  old  goods. 


Come  in. 


J.  W,  PENNOCK  &  COMPANY 


WHOLESALE    MILLINERY    IMPORT'ERS, 


44  Yonge  Street, 


TORONTO, 


Established 


830. 


CSAJONIC] 


Great  Charles   Street.    BIR/MINGHAM    ENG. 


Window  Display 

RETURNED  FIXtUTeS 


■  MANUFACTURERS  OF  — 


SAFETY  PINS,  CURTAIN  HOOKS,  HOOKS  AND  EYES, 
BLOUSE  PINS,  EYELETS,  METAL  BUTTONS,  BUCKLES, 

CORONATION  ^EDAL8,  ETC. 

Of  Best  Quality  Only. 


M  7  YELLOW. 
SEE     THAT     GOODS     BEAR     TRADE     MARK. 


Wax  Figures 


MANTLE  FORMS 

Flexible  Figures 

Ribbon  and  Glove 
Cabinets 


Send  For  Large 

ILLUSTRATED  CATALOGUE 

Post  Free 


Wax  Figures 
all  Styles  aod  Prices. 


A.  S.  Richardson 

SHOW  j  425 Y2  Yonge  St.,  TORONTO,  Out. 

rooms:  I  71^  cra/g  St.,  MONTREAL,  Que, 
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]V[illinery 


When  you  think  about  buying 
millinery,  you  naturally  think  of  nGW| 
fresh  goods — something  different. 

Last  year's  millinery  was  all  right, 

so    was    last    year's    calendar — Isist 

year. 

Thi»  \s  another  year. 
Our  »tock  i»  ALL  NEW. 


J.  W.  Peonock  &  Company 

Wholesale  !*lininery  Importers, 

44  Yonge  Street  ^. TORONTO. 


J.  M.  WOODLAND  &  CO. 


MANUFACTURERS  OF 


FULL  RANGE  OF  LATEST 
NOVELTIES  FOR  SPRING 
TRADE  WILL  BE  READY 
BY  JANUARY   15. 


A  CALL  SOLICITED 

10  Wellington  St.  East 
TORONTO 


Ddks'  fancy  Rats  "iid 
niillimry  Specialties 


I  Make  Hand-Made  Wool  Mitts. 

Tlicy  ai-e  different  fVoin  the  ordinary  country  mitts,  l)ecau,se  they 
liave  uniformity  and  style. 

They  have  no  sewn  seams,  l)ecause  they  are  Hand  Made.  My 
popular  lines  retail  at  2.'^  and  :3.')C.  for  Men's,  and  20  and  2.3c.  for 
Boys'  sizes. 

For  sale  by  all  the  leading  wholesale  houses  in  CVinada. 

Be  sure  you  ask  for  PAGE'S. 

GEO.  D.  ROSS  A  CO.,  Selling  Agents  for   Montreal,   Toronto  and  Winnipeg. 

i-e:o  i=aoe,    ojibna/a,    oimx. 
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New  Millinery 


Buy  only  bright,  new,  up-to-date  goods. 

Spain  was  behind  the  times — out  of  date 
and  out  of  style.  You  know  what  happened 
to  Spain. 

Come  where  things  are  all  new  and  it 
will  be  easy  to  buy  the  right  and  stylish  goods. 

A  COMPLETE  range. 


J.  W.  PENNOCK  &  COmPANY 


Wholesale  iMillinery  Importers. 


44  Yonge  St  .  TORONTO. 


We  wish  you  all 
the  Compliments  of  the  Season 

^  ^|t  4r  ^|r   tff  4f  t:|r   f|/f  tff   t|r  t|f  ^   f§f  tf? 


Bruce  Mfg.  Co 

and 


fe^C  feSw 


I 


Cbildren's  „^ 
BMdwear  '^^|2i- 

Warehouse  and  Factory : 

192-194  King  St.  West 
TORONTO 


Peau  de  Line 


The  Latest 
Thing  in  Silks 


It  is  a  soft,  pliable  fabric  of  an  altogether  new  con- 
struction. It  is  made  of  pure  silk,  and  because  of  the 
material  and  its  unique  weave,  it  drapes  to  perfection.  It 
comes  2  1  inches  wide  in  the  natural  shade  and  also  in  all 
the  colors. 

Peau  de  Line  is  just  the  thing  to  recommend  to  your 
customers,  because  of  its  novelty,  its  beauty,  its  durability 
and  its  graceful  hang.  For  waists,  skirts,  linings,  and  light 
wraps,  it  is  without  an  equal.    It  is  within  the  means  of  all. 

You  will  not  be  doing  justice  to  yourself  unless  you 
look  into  this. 

Your  stock  will  not  be  complete  without  Peau  de  Line. 

RETTGER,    ALLEN,    SILK     MANUFACTURERS. 

C.  C.  RETTGER 


SOLE    AGENT 


462  Broome  Street 


NEW    YORK 
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New  riillinery 


Our  Spring  Opening  is  going  to  be 
worth  while.  There  will  be  many  good 
things  going— some  ^^  aids  to  success/' 
and  they  will  be  all  new. 

Can  you  do  with  some  prosperity  ? 

Come  in  and  get  your  share. 


J.  W.  Pcnnock  &  Company 

44  Yonge  St.,  TORONTO. 


WHOLESALE 
MILLINERY    IMPORTERS, 


BETURNI 

JAN  3a  \^ 


MILLINERY— Continued. 

S.  F.  ricKINNON  &  CO.,  LIMITED. 

An  announcement  of  much  interest  to  the  trade  was  made 
last  month  in  connection  with  the  firm  of  S.  F.  McKinnon  & 
Co.,  Limited,  the  president  of  the  company,  Mr.  S.  F. 
McKinnon,  who  has  so  long  stood  in  the  forefront  of  the 
wholesale  millinery  trade  in  Canada,  having  sold  the  greater 
portion  of  his  interest  to  Mr.  J.  M.  Alexander,  Mr.  George 
Caldbeck  and  Mr.  John  S.  McKinnon. 

All  through  his  long  history  of  nearly  30  years  Mr.  Mc- 
Kinnon has  always  been  recognized  as  the  tower  of  strength 
of  what  has  been  a  most  successful  business,  under  whose 
guidance  it  forged  ahead  from  year  to  year,  and  never  once,  i  <v 
good  times  or  in  bad  times,  did  a  semi-annual  balance  show 
unsatisfactory  results.  As  an  evidence  of  the  progressiveness 
of  the  business,  Mr.  McKinnon  retires  at  the  end  of  a  year 
which  shows  the  largest  trade  in  the  history  of  the  business,  a 
fact  which  not  only  speaks  volumes  for  him  who  has  been  its 
head,  but  should  give  great  encouragement  to  those  who 
have  purchased  his  interest,  it  being  a  business  opportunity 
which  comes  to  few. 

Mr.  McKinnon  does  not  take  all  the  credit  to  himself,  and 
says  that  much  of  his  success  is  due  to  the  many  capable  and 
faithful  employes  whom  he  has  had  during  his  business  career. 
At  least  seven  or  eight  of  the  men  now  associated  with  the 
business  have  been  there  for  from  18  to  25  years.  Mr.  Wm. 
Guthrie,  who  has  been  connected  with  it  for  19  years,  is  a 
member  and  director  of  the  company.  Strong  men  take  Mr. 
McKmnon's  place.  Few  business  men  are  more  widely  and 
favorably  known  or  enjoy  the  confidence  of  the  trade  in  the 
same  marked  degree  as  Mr.  Alexander.  As  as  old  millinery 
man  of  the  firm  of  Alexander  &  Reid  he  conducted  the  most 
successful  wholesale  millinery  business  of  its  day.     Since  join " 


ing  S.  F.  McKinnon  &  Co.,  Limited,  three  years  ago,  he  has 
been  vice-president  of  the  company.  Mr.  George  Caldbeck  has 
been  one  of  the  most  successful  business  men  in  Western- 
Ontario.  Add  to  his  undoubted  business  ability  his  large 
capital,  and  he  must  make  a  strong  man  on  the  new  direc- 
torate. Mr.  John  S.  McKinnon  is  a  nephew  to  him  whose 
name  the  company  bears,  and  in  the  three  years  during  which 
he  has  been  a  director  he  proved  himself  to  be  a  progressive, 
up-to-date  young  business  man.  The  company  are  left  with  the 
same  amount  of  capital  as  before,  and,  with  such  a  trio  com- 
prising the  directorate,  continued  success  is  sure  to  follow  the 
efforts  of  the  company.  Mr.  K.  Millichamp,  who  has  been  a 
member  and  director  of  the  company  for  the  past  three  3'ears, 
retires  with  Mr.  McKinnon. 

The  following  letter  is  one  of  many  of  a  similar  nature 
which  Mr.  McKinnon  has  received  since  the  announcement  of 
his  retirement  from  the  business  was  made: 

Thu.mas  Adams  &  Company,  Limited, 

Nottingham. 


Nottingham, 

London, 

Calais, 


Paris,  \ 

St.  Gall,    j 


S.  F.  McKinnon,  Esq., 

Toronto. 

My  Dear  Sir, — Some  kind  friend  has  sent  me  a  copy  of  The  Globe 
of  your  city  of  November  16,  by  which  I  am  very  pleased  to  learn  that 
you  are  about  to  retire  from  active  business  life  and  to  take  a  trip  through 
the  Mediterranean  to  the  Holy  Land  and  Egypt  the  early  part  of  the 
coming  year. 

I  am  pleased  to  congratulate  you  upon  your  successfully  terminating 
a  business  career,  and  wish  you  most  heartily  many  years  of  good  health 
and  happiness. 

I  do  not  like  to  think  how  many  years  back  it  is  since  I  had  the 
pleasure  to  make  your  acquaintance,  but  in  all  my  relations  with  you  it 
has  always  left  behind  a  desire  to  meet  you  again. 

I  well  remember  the  occasion  of  my  meeting  with  you  in  London 
when  you  had  decided  to  pay  your  old  creditors  the  unpaid  balance  of 
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TMOS.  MAY 

e.  CO. 


Wholesale  Milliners 

and  Manufacturers  of 

Mantles,  Costumes,  Skirts,  Etc. 


MONTREAL 


We  have  now  moved  into  our  new  and  spacious 
factory,  No.  444  St.  James  St.  Having  greatly  in- 
creased our  plant,  we  are  in  a  position  to  fill  all  orders 
promptly.  Our  travellers  are  now  on  the  road  with  a 
full  range  of  Spring  Styles,  and  it  will  be  to  the 
interest  of  every  keen  buyer  to  inspect  them  before 
placing  orders,  as  not  only  price,  but  style  and  fit  are 
most  essential  in  all  Tailor-Made  Garments. 


ir.^ 


^i 


.^ 


Our 
Travellers 

are  also  carrying  a  full  range  of  samples  of  the 
Manhattan  Silk  Waist  Co.,  whose  selling  agents 
we  are.  1  his  company  now  occupies  part  of  our 
large  factory,  which  enables  us  to  supervise  the 
filling  of  orders  and  give  prompt  attention  and 
quick  delivery  of  all  OrdcrS  placed  for  their  goods. 

They  have  added  a  very  fine  line  of  Silk 
Petticoats  to  their  output,  and  the  fit,  style  and 
value  of  their  goods  stand  prominent  in  the  trade. 
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yt  ir  indebtedness  to  them.  This  action  on  your  part  fully  confirmed 
the  good  opinion  I  had  always  held  of  you,  and  I  do  not  hesitate  to  say 
that  the  money  paid  on  that  occasion  was  the  best  investment  you  ever 
made. 

In  conclusion,  let  me  say  that  those  of  us  in  connection  with  our 
business  who  have  the  pleasure  of  knowing  you — Mr.  Mason,  Mr.  Royle 
and  Mr.  Wadsworth — all  join  in  wishing  you  long  life  and  much  happi- 
ness. 

Yours  faithfully, 

F.  Carver. 

A  YEAR'S  RECORD. 

One  of  the  business  features  of  S.  F.  McKinnon  &  Co., 
Limited,  is  to  promptly  meet  and  welcome  their  friends  as 
they  enter  the  door  of  their  establishment.  The  representa- 
tive of  The  Dry  Goods  Review  must  be  put  on  the  same 
plane  as  the  buyer  of  a  thousand  dollar  parcel,  as  he  is  always 
met  and  dealt  with  in  their  usual  prompt,  courteous  business 
way.  A  remark  was  made  by  our  representative  along  this 
line,  when  a  member  of  the  company  said :  "  It  is  one  of  our 
outstanding  principles  to  try  and  make  everyone  feel  at  hotne 
while  in  our  warehouse."  On  the  occasion  of  this  visit,  like 
many  previous  ones,  a  short  chat  was  indulged  in,  with  millin- 
ery as  the  chief  topic. . 

In  speaking  of  their  own  trade,  which  practically  closes 
with  the  end  of  the  year,  he  said  that  it  had  been  most  satis- 
factory in  all  departments.  "In  fact,"  continued  the  com- 
pany's representative,  "we  are  rather  elated  over  our  business 
for  the  year  just  closing,  as  the  figures  show  the  turnover  to 
be  the  largest  for  any  one  year  in  the  history  of  the  business. 
Also  we  are  in  a  good  position  to  judge  pretty  correctly  as  to 
the  season's  trade  in  the  different  sections  or  Provinces  of  the 
Dominion.  Neither  of  us  has  time,  nor  have  you  space  in  your 
valuable  journal  to  give  our  reasons  for  our  beliei,  but  we  be- 
lieve and  are  convinced  from  our  own  experience  and  observa- 
tions, that  not  only  has  it  been  a  good  millinery  and  mantle 
season,  but  very  much  above  the  average.  Another  thing, 
which  we  feel  sure  of  is,  that  if  the  fine  weather  which  we  are 
experiencing  on  this  December  21  continues  until  after  the 
holidays,  stocks  both  in  millinery  and  tiiantle  classes  will  be 
low,  a  feature  to  be  desired  at  the  end  of  the  season,  as  it  is 
becoming  more  difficult  each  season  to  deal  with  goods  that 
are  carried  over  to  a  second  season. 

''As  big  results  urge  ambition  on  to  greater,  we  are  mak- 
ing great  preparations  for  Spring,  and,  while  courteous 
treatment  is  a  power  in  business,  what  every  businessman  is 
looking  for  and  must  have  is  the  correct  goods.  We  have  had 
one  foreign  buyer  in  the  European  markets  since  early  in  Sep- 
tember, and  a  second  one  since  early  in  November,  also  a  third 
who  has  visited  the  leading  American  markets.  As  viewed  by 
us,  their  combined  efforts  enable  us  to  bring  before  the  trade 
the  most  desirable  collection  of  Spring  samples  it  has  ever 
been  our  pleasure  to  show. 

"Our  army  of  gentlemanly  representatives  are  now  enjoy- 
ing a  well-earned  holiday,  but  will  again  start  off  on  January 
2  to  continue  their  respective  routes  in  the  different  Provinces. 

"On  the  same  date  our  special  representatives  continue 
their  trips  with  a  large  and  complete  range  of  invincible  and 
irresistible  McKinnon-made  jackets,  costumes  and  skirts. 

"  We  do  not  presume  to  dictate  to  any  buyers,  but  simply 
ask  them  to  see  our  collection  before  placing  their  Spring 
orders.     It  is  worth  their  while,  if  only  as  an  educator." 

A  NOTED  GLASGOW  FIRM. 

The  name  of  Willis,  Nelson  &  Co.,  of  Glasgow,  is  a  familiar 
one  to  readers  of  this  Review,  and  in  this  issue  they  will  ob- 
serve the  firm's  announcement  in  connection  with  the  Spring 
trade.  The  firm's  representatives  in  the  Dominion  are  J.  How- 
ard Stowe,  30  Wellington  street  west,  Toronto,  and  Lester 
Gill,  Vancouver,  to  whom  inquiries  may  be  addressed. 


BIGGER  SALES  THAN  BEFORE. 

The  travellers  of  the  D.  McCall  Co.  have  now  been  on  the 
road  for  some  six  weeks,  and  high  compliments  have  been 
given  their  goods.  Indeed,  the  firm  are  placing  orders  exceeding 
those  of  any  other  year.  In  staple  millinery,  silks,  and  other 
counter  attractions,  large  orders  have  been  placed ;  and  in 
soft-finished  ribbons,  liberty  satins,  etc.,  which  for  dress  trim- 
mings and  neckwear  are  to  be  used  very  much  in  Spring,  the 
assortment  is  an  exceptionally  large  one.  Another  foreign 
buyer  has  been  added  to  the  staff,  who  is  now  in  the  Old 
Country  looking  after  the  latest  and  most  suitable  novelties 
for  this  market. 

EARLY  SPRING  TRADE. 

The  John  D.  Ivey  Co.  are  now  receiving  their  early  impor- 
tation of  new  goods  for  Spring  trade.  These  advance  ship- 
ments give  a  good  idea  of  the  materials  and  colors  that  will 
play  an  important  part  in  the  composition  of  millinery,  and 
very  prett}'  combinations  of  colors  will  be  arrived  at,  for  the 
harmony  of  the  new  shades  suggests  soft  blending. 

There  seems  to  be  quite  a  revival  of  green  in  new,  fresh  tints 
with  a  slight  tone  of  pink  in  them,  which  are  particularly 
adapted   for  early   wear,   for  they  combine  so   prettily   with 


A   London  tailor-made  coat  and   skirl  costume,  for  early 
Spring,  of   liglit  beaver-colored  face  cloth,  witli  strap- 
pings of  glace  silk  in  a  darker  shade.    Tlie  Godet 
skirt  is  ornamented  with  five  rows  of  cording  in 
addition  to  the  silk  strapping.  . 
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coutrasting  colors.  The  uewest  shades  iu  pink  are  on  the 
veaux  rose  order,  with  a  red  tone  in  it.  Castor  chocolate, 
silver  and  steel  grey,  turquoise  and  skj-  and  navy  blue  will  be 
the  fashionable  colors  in  materials. 

For  flowers,  the  tendency  is  toward  smaller  effects,  June 
roses,  violets,  cowslips,  jonquils,  daisy  buds  and  grasses. 
Floral  toques  made  of  these,  with  a  trimming  of  tulle,  chiffon 
or  lace,  are  extremely  stylish  pieces  of  headwear.  Foliage  is 
more  in  evidence  than  ever,  the  most  novel  being  white  velvet. 
This  makes  a  very  pretty  hat-brim. 

The  materials  are  nets,  plain,  embroidered  and  jetted, 
tulles,  chiffons  and  laces.  The  newest  of  these  have  linen 
introduced  as  if  appliqued  on  the  square-mesh  net.  Straw 
braids  are  of  very  light,  soft  and  pliable  makes.  All-over 
straws  are  still  used  for  draping  purposes.  Crinoline  braids 
and  Tuscan  are  well  shown.  Liberty  silk  and  satin  ribbons 
in  wide  widths  are  the  favorite  makes,  for  they  are  so  light  in 
weight.    Velvet  ribbons  will  be  indispensable  in   all  widths. 

The  straw  hats  are  shown  in  great  variety  of  shapes  and 
braids,  as  Panama  bod3-  hats,  Japan  and  Chinese  plait,  Italian 


An  indoor  costume  in  greyish  bhu-  liopMick,  with  strappings 

of  black  velvet  (en  bias)  and  small  gilt  buttons.  The  Inset 

sleeves  and  vest  are  in  cream-rolored  Japan  silk. 


mixtures  and  Swiss  makes.  The  Paris  sailor  hat  will  be  an 
exceedingly  popular  hat  for  early  wear.  The  shapes  are  rather 
flat  and  quite  large.  The  smaller  hats  and  walking  hats  are 
indicative  of  Continental  shapes. 

As  to  ornaments,  cut  steel  (the  fern  design  is  new),  rhine- 
stone  and  gun  metal  are  seen,  as  also  jet  rhinestone,  pearl, 
small  cabuchms  with  pearl  garnitures,  and  pearl  fruit. 

NEW  FIRM  IN  TORONTO, 

The  new  wholesale  millinery  firm  of  J.  W.  Pennock  &  Co., 
which  has  just  been  started  in  Toronto,  has  at  its  head  a  man 
who  is  pretty  certain  to  make  the  business  a  big  success.  Mr. 
J.  W.  Pennock  has  been  a  good  many  years  in  the  millinery 
business  in  all  its  dspartments,  travelling,  buying  and  manag- 
ing. Four  years  ago  the  firm  of  Clark,  Pennock  &  Co. 
started  in  London,  Ont.,  in  which  firm  Mr.  Pennock  was  the 
leading  spirit,  having  been  warehouse  manager  and  also  doing 
a  good  deal  of  the  buying. 

Under  his  management  the  progress  of  the  firm  was 
remarkable.  Two  years  later,  Mr.  Vandelinder  joined  the 
company,  and,  after  remaining  in  the  firm  a  couple  of  3'ears 
longer,  Mr.  Pennock  sold  out  his  interests.  When  leaving 
London,  the  popularity  of  Mr.  Pennock  was  seen  in  the 
enthusiastic  "send-off"  given  him,  when  he  was  presented 
with  an  address  and  a  gold-headed  cane  by  the  staff  of  the 
firm  he  had  just  left. 

The  present  firm  being  a  new  one,  every  article  in  the  stock 
will  be  brand  new,  an  imperative  feature  in  an  up-to-date 
millinery  business,  and,  with  Mr.  Pennock's  experience  in 
buying  in  the  French  and  British  markets,  where  he  has  lately 
gone  for  Spring  goods,  it  may  be  taken  for  granted  that  the 
assortment  will  be  hard  to  beat.  Then,  his  very  strong  per- 
sonal connection  on  the  road  is  bound  to  do  great  things  for 
the  new  firm.  He  goes  out  himself  a  good  deal  on  the  road 
and  in  this  way  he  comes  into  close  contact  with  retailers  all 
over  the  country,  which  aids  him  in  supplying  their  wants 
and  knowing  the  trade  conditions  better. 

The  new  business  will  be  conducted  along  the  same  lines 
that  Mr.  Pennock  found  so  successful  in  London,  and,  with  his 
added  experience,  the  firm  of  J.  W.  Pennock  &  Co.  will  be  one 
of  the  most  pushing,  and  no  doubt  successful,  in  the  country. 

ENGLISH  STRAW  HATS  IN  CANADA. 

Is  there  ground  for  the  statement  of  an  English  authority 
that  in  ladies'  straw  hats  trade  is  going  past  England?  A 
Luton  correspondent  of  The  Hatters'  Gazette  says  that  the 
export  trade  in  plaits  is  less  this  season.  Australia  has 
established  trade  direct  with  Japan  and  China.  New  York  is 
buying  Italian  and  Swiss  braids  direct,  while  the  United 
States  is  "absorbing  our  Canadian  trade  for  hats  and  plaits." 
He  goes  on :  "It  is  commonly  reported  that  most,  if  not  all, 
the  Canadian  buyers  have  instructions  not  to  place  orders  for 
English  straw  hats.  It  is  found  by  experience  that  although 
such  goods  are  much  dearer  in  New  York  than  in  London,  j^et 
the  nearness  of  the  market  more  than  counterbalances  the 
difference  from  the  time  saved  in  transit." 

Wishing  to  get  at  the  facts  of  the  case.  The  Review  asked 
a  member  of  a  leading  Canadian  wholesale  importing  millinery 
firm  what  truth  there  was  in  the  correspondent's  statement. 
"It  is  true,"  he  replied,  "that  during  several  3'ears  past 
orders  for  these  goods  have  been  more  and  more  going  to 
New  York.  There  are  several  reasons  for  this.  The  Canadian 
houses  find  that  for  style  they  must  instruct  their  buyers  to 
buy  in  the  United  States,  and  he  can  get  a  nicer  sailor  or 
walking  hat  there  than  in  London.  On  the  other  hand,  for 
value  the  English  hat  is  ahead.  There's  an  English  hat,  for 
example.  We  could  not  buy  that  hat  in  New  York,  or  any  of 
the  same  class  in  mohair  eflects,  and  sell  it  at  double  the  price. 
Then,   too,   in  cheap  sailors  the    English   will  beat   out   the 
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Americans,  though  when  you  get  to  the  more  expensive  sailors 
the  superior  style  shown  in  the  American  makes  captures  the 
Canadian  trade.  In  elegant  high-class  goods  the  English  still 
hold  the  trade,  because  in  value  and  materials  they  cannot  be 
touched  at  the  price.  For  the  ordinary  hat,  however,  the 
English  make  hasn't  the  style  of  the  American,  so  that  where 
a  Canadian  buyer  places  an  order  for  10  dozen  English  hats 
he  will  order  100  dozen  American.  Of  course,  a  Canadian 
buyer  who  has  taste  in  hats  and  knows  what'vvill  sell  here, 
does  not  select  something  intended  for  India  or  South 
Africa  He  can  often  buy  a  nice  hat  in  England  and,  if  it  is 
properly  pushed  out  here,  it  will  outsell  anything  the  Ameri- 
cans can  produce.  But  this  is  an  exception,  because,  as  a  rule, 
we  follow  New  York  styles,  and  the  hat  business  is  ot  such  a 

kind  that  our  prox- 
imity to  that  market 
enables  us  to  visit  it 
often  and  get  goods 
quickly. 

"  But  that  is  not 
the  only  cause  of  the 
tendency  to  dimin- 
ish English  purchases. 
The  English  makers 
do  not  pack  their 
hats  properly.  Prob- 
ably they  take  more 
trouble  and  do  it 
more  expensively,  but 
their  methods  are  in- 
ferior to  the  Ameri- 
cans. The  latter  put 
the  hats  in  round 
cartons  of  stiff  card- 
board the  size  of  the 
hats,  which  are  piled 
on  top  of  one  an- 
other with  a  piece 
of  stiff  cardboard  be- 
tween each.  They 
arrive  in  satisfactory 
condition.  The  Eng- 
lish hats  are  packed 
in  two  or  three  rows 
in  a  box  with  much 
tissue  paper  folded 
between,  but  not  per- 
fectly flat,  so  that  in 
transit  the  rims  get 
bent  and  the  hat  ar- 
rives with  an  old  ap- 
pearance. The  English 
head  sizes  also  often 
run  too  large  And, 
as  I  have  said,  they 
lack  style.  The  manufacturers  seem  to  make  no  real  study  of 
the  American  or  Canadian  wants,  and  do  not  visit  this  conti- 
nent enough  to  keep  in  touch  with  what  is  required.  These 
are  some  of  the  reasons  why  the  English  hat  manufacturers 
are  losing  their  Canadian  trade." 


ON  THE  ROUNDS. 

The  Dry  Goods  Review  representative,  in  making  his 
rounds  last  week,  had  the  pleasure  of  calling  on  the  well- 
known  firm  of  Clark,  VanDelinder  &  Co.,  wholesale  milliners, 
of  London,  Ont.,  and,  as  usual,  found  the  members  of  this 
enterprising  firm  head-over-heels  in  work,  indicating  the 
healthy  condition  of  their  business. 


Spring  Novelties  in  Lingerie. 

(By  favor  of  Messrs.  Stapley  &  Smith.) 


in  discussing  their  last  year's  business,  the  firm  stated 
that  it  had  been  the  heaviest  in  their  experience,  and,  that 
while  they  had  been  expecting  a  large  trade,  the  volume  of 
their  increase  greatly  exceeded  their  expectations.  The 
marked  growth  of  this  firm's  business  during  the  past  few 
years  is  strong  evidence  that  those  responsible  for  its  manage- 
ment are  energetic  and  able  men,  possessed  of  a  thorough, 
practical  knowledge  of  their  business  and  of  the  happy  faculty 
of  convincing  the  trade  that  they  carry  the  right  goods  and 
sell  them  at  right  prices. 

Indeed,  Clark,  Van  Delinder  &  Co.  have  an  enviable  repu- 
tation for  carr3'ing  goods  which  are  not  only  critically  correct 
in  style,  but  are  peculiarly  adapted  to  the  varied  conditions  of 
different  localities,  and  of  selling  them  at  prices  which  at  once 
appeal  to  the  trade.  This  is  largely  owing  to  the  methods  of 
their  buyer,  Mr.  Chas.  Clark,  who  keeps  himself  in  constant 
touch  with  the  trade.  Mr.  Clark  travels  on  the  road  among 
the  firm's  customers  four  months  in  the  year,  spends  five  in 
Europe  searching  the  markets  and  three  months  in  the  ware- 
house. In  this  way  he  keeps  himself  in  constant  touch  with 
the  requirements  of  their  customers,  and  the  firm  claim,  and 
justly  too,  that  he  is  thus  able  to  buy  much  more  intelligently. 

The  trimmed  hat  department  of  this  firm  has  become  so 
popular  that  they  always  have  a  big  crowd  at  their  different 
openings,  the  milliners  all  being  anxious  to  see  their  enormous 
display  of  trimmed  goods.  Already  they  are  making  prepara- 
tions for  their  Spring  openings,  which,  the  firm  say,  will  sur- 
pass anything  they  have  ever  yet  given. 

Mr.  Clark,  their  buyer,  is  at  present  in  Europe,  and  will 
not  return  to  New  York  until  the  end  of  January. 

ADVENT  IN  MILLINERY. 

The  caprices  of  fashion  require  the  keenest  attention  and 
foresight,  and  this  is  especially  necessary  in  millinery  art. 

The  advent  of  J.  M.  Woodland  &  Co.  in  the  manufacture 
of  ladies'  ready-to-wear  and  fancy  hats  has  been  a  decided 
acquisition  to  the  trade  in  Toronto,  as  no  pains  or  efforts  are 
spared  in  obtainin^pfrotu^the  foreign  markets  the  latest  ideas 
and  styles  as  they,d'eve1oi^.  Mr^Voodland  has  been  connected 
with  the  millinery'Hrade  foj^finy  years  and  is  thoroughly 
conversant  with  all  matter^^iating  to  headwear,  having 
been  buyer  for  that  particular  branch  of  the  business  for  one 
of  the  largest  wholesale  houses  in  the  city.  Profiting  by 
experience  and  being  up-to-date  in  style,  qualities,  and  work- 
manship no  well-appointed  millinery  establishment  should 
fail  to  examine  their  lines. 


A  NEEDLE  AGENCY  ACQUIRED. 

The  Wilkes,  Westwood  Co.,  Toronto,  have  been  toning 
up  their  business  during  the  past  year  or  so,  and  increasing 
their  capacity.  After  years  of  experimenting,  they  now  have 
six  travellers  selling  their  goods,  selected  for  being  the  best 
smallwares  salesmen  obtainable.  The  firm  have  recently  been 
appointed  the  sole  selling  agents  for  Abel  Morrall's  world- 
famous  needles.  This  Old  Country  house  have  the  high-class 
trade  of  England  in  this  line,  and  have  a  reputation  extending 
over  100  years.  They  supply  all  the  sewing-school  trade  in 
Great  Britain,  and  have  sold  to  all  the  large  retail  trade  in 
Toronto  for  some  j^ears.  They  are,  indeed,  the  largest  and 
best  firm  in  that  business.  In  the  Wilkes,  Westwood  Co.'s 
warehouses  may  be  found  also  everything  necessary  for  an 
up-to-date  sraallware  department  in  a  dry  goods  store. 


The  Canadian  Wrapper  Co.,  Montreal,  are  showing  about 
20  designs  of  Spring  wrappers  in  all  the  latest  fabrics  and 
styles.  Mr.  A.  Saunders,  the  manager,  has  been  down  to  New 
York  within  the  past  month  posting  himself  on  the  latest 
ideas.  This  company  have  established  an  enviable  reputation 
for  turning  out  high-class  goods,  and  their  Spring  range  i^ 
strong  on  the  more  tasty  garments. 
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PHILLIPS  &  WRINCH, 


LEADERS  IN 

SMALLWARES, 


TORONTO 


The    Brittany 
Girdle  Buckle 


J? 


:^i^ 


(Patent  Pending) 


Designed  for  the  new  wide  girdle  belt. 

The  "  Brittany  "  Buckle  allows  the  belt 
or  girdle  to  fit  close  to  the  form,  produc- 
ing a  graceful  and  symmetrical  effect. 

The  "Brittany"  Buckle  is  the  only 
perfect  buckle  for  the  girdle  belt. 

CONTROLLED  AND  SOLD 
ONLY  THROUGH  US. 


It 


The   "Srtaf=fle'*    E 

(Patent  Pending^ 
The  "  swellest"  thing  in  belts  ;  very  attractive,  yet  neat  and  in  excellent  taste. 
We  predict  that  this  belt  will  outsell  everything  in  belts  this  season. 
CONTROLLED   AND   SOLD   ONLY   THROUGH    US. 


f? 


The 


"Rosette" 

(Patent  Pending) 


l-t 


The  very  latest  effect. 
The  "  Rosette  "  Belt  is  one  of  the  neatest  belts  we  have  ever  made. 
It  is  certain  to  become  a  very  popular  line.       It  appeals  to  people  of  good  taste. 
CONTROLLED   AND    SOLD   ONLY   THROUGH   US. 


Ohia'telairie  Bags 

in  leather  and  beaded  effects,  will  be  very  fashion- 
able for  Spring.  We  are  making  up  some  of  the 
best  values  we  have  ever  put  out,  to  retail  from 
twenty-five  cents  to  $3.5°' 


We  believe  that  a  big  business  will  be  done  in  belts  during  the  coming  season,  and  acting  on  this  belief  we  have 
made  preparations  to  handle  it.  As  usual,  we  shall  control  the  leading  novelties.  These  can  onW  be  purchased 
through  us.  Our  line  will  contain  all  that  is  most  fashionable  (to"  retail  at  popular  prices),  in  silk,  satin,  elastic,  leather, 
etc.      Small  steel  ornaments  will  be  used  extensively  and  we  will  show  them  in  good  patterns. 


PHILLIPS  &  WRINCH, 


Manufacturers  of  Belts,  Hose  Supporters  and  Jewelry 
OTTAWA  AND  QUEBEC.      5  Wellington  St. West,  TORONTO 
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PHILLIPS  &  WRINCH, 


LEADERS  IN 

NOVELTIES, 


TORONTO 


Let  us  send  you  this  handsome 
nickel-plated  metal  and  glass 
show  case,  velvet  lined,  filled 
with  one-gross  Collar  Buttons, 
assorted  sizes,  assorted  styles, 
gold-filled,  sterling-silver  backs, 
pearl  backs.  Every  Button 
warranted.  We  know  you 
will  be  pleased  with  them. 

$9.00  PER  GROSS. 

Show  Case  Free. 

We  have  cheaper  lines  if  you  want  them. 


Our  New  Brooch  Assortment, 

No.  69. 

A  very  pretty  gold-plated  Brooch  with  fancy  centre,  set        < 
with  good  imitation  stones.     You  can  retail  this  at  ten  cents. 
It  is  as  good  a  brooch  as  some  houses  ask  $2.00  per  dozen  for. 

SOLD   ONLY   BY   US. 


The  Newport4^ll  Comb 

This  is  the  newest  production  in  Hair  (3rnaments. 

We  have  them  in  different  styles  to  retail  at  popular 
prices. 


Gold  Bricks  for  Sale 

is  a  liait  for  illiterate  fanners.     This  advertisement  is  intended  for  wide-awake  and 
up-to-date  merchants  who  want  goods  to  make  trade  "hum." 

Latest  Novelties  in  Jewelry  for  Men  and  Women. 
Hair  Ornaments  and  Hair  Pins.         Men's  Belts.  Muff  and  Boa  Chains. 

Our  nine  travelling  men  are  out  now  on  their  respective  routes,  covering  nearly  all  the  cities  and  towns  from 
the  Atlantic  to  the  Pacific.  If  they  do  not  reach  you,  let  us  send  you  a  selection  parcel  of  the  goods  advertised 
here.     WE  SHALL  PLEASE  YOU,  and  we  are  confident  you  will  send  us  repeat  orders. 

SOLE  AGENTS  for  tbe  celebrated  Needles  of  W.  WOODFIELD  li  Sods,  ReddM,  England. 


Have  you  good  stocks  of 


^/ 


"^u^Aw/i  ^rip" 


Hose  Supporters  in  your  Notion  and  Corset 
Departments  ? 


PHILLIPS  &  WRINCH, 


Importers  of  Smallwares,  Hair  Ornaments,  Needles,  etc., 
OTTAWA  AND  QUEBEC.     5  Wellington  St.  West,  TORONTO 
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5  The  Manufacture  of  Fingering  Yarn.  | 

A  Visit  to  the  Vast  Establishment  of  J.  &  J.  ^ 

Baldwin  &  Partners,  Halifax,  Eng.  ^ 

THE  engraving  which  appears  in  this  issue  on  page  73 
tends  to  give  a  faint  idea  of  the  vast  mills  of  J.  &  J. 
Baldwin  &  Partners,  Halifax,  England,  manufacturers 
of  the  celebrated  "  Bee  Hive  "  knitting  wools. 

These  mills  are  packed  with  the  most  modern  machinery 
for  every  process  necessary  for  the  manufacture  of  their  goods, 
giving  employment  to  over  1,000  hands.  Theirknitting  wools, 
which  have  been  before  the  public  for  a  century,  have  obtained 
a  world-wide  fame  by  reason  of  their  excellent  quality  and 
durability.  This  perfection  being  obtained  by  the  most  care- 
ful selection  of  all  wools,  which  are  bought  in  the  raw  state. 

The  Review's  representative  had  the  pleasure  of  being 
shown  over  the  mills  a  short  time  ago,  and  witnessed  the 
wool  being  put  through  its  various  processes.  On  leaving  the 
sorter's  hands  it  is  taken  to  the  washing  department,  entering 
now  upon  its  first  mechanical  treatment.  Passing  through 
successive  washing  machines,  it  is  alternately  steeped  in 
soapy  water,  and  then  squeezed  through  rollers,  each  time 
leaving  a  little  more  dirt  behind,  until  it  is  clean  enough  to 
undergo  further  treatment.  This  it  receives  in  another  room, 
called  the  carding-room.  Here  the  wool  in  its  natural  loose 
form  is  seen  for  the  last  time,  while  automatically  weighed 
and  fed  into  a  carding  engine.  This  is  a  large  machine  con- 
sisting of  numerous  rollers,  each  covered  with  thousands  of 
steel  wire  points  like  bristles  in  a  brush,  which  straightens 
and  opens  out  the  fibres,  and  at  the  same  time  shakes  out  any 
foreign  substances,  such  as  straws  and  vegetable  matter  that 
may  be  adhering  to  the  wool.  From  the  last  roller  of  this 
machine  the  wool  is  stripped  off  in  a  continuous  length,  of 
ribbon-like  appearance,  which  is  technically  called  the  "sliver." 

The  next  process  is  a  very  important  one  in  the  manufac- 
ture of  the  "Beehive"  wools,  vi&?*the  separating  the  short 
hair  from  the  long.  The  balls  of  "sliver"  are  placed  on  ledges, 
which  form  part  of  a  circular  combing  machine,  which,  by 
wonderful  mechanical  ingenuity,  places  the  "sliver"  upon 
circles  studded  with  rows  of  steel  needles.  These  circles  im- 
mediately separate  from  each  other,  drawing  the  fibres  out 
with  a  combing  motion,  and  separating  the  long  hairs  from 
the  short.  The  latter  being  of  no  further  use  in  this  particular 
industry  are  sold  for  making  blankets  and  other  goods,  but 
the  former  are  what  is  required  for  knitting  wools.  These 
fibres  are  slightly  twisted  together  and  then  drawn  off  again 
in  ribbon-like  form  into  cans  and  put  through  a  small  machine 
to  make  it  into  large  balls,  which  are  then  conveyed  for  further 
treatment  to  the  drawing  room.  In  this  room  the  "sliver"  is 
gradually  drafted  ordrawn  out  on  machines,  which  essentially 
consist  of  two  rows  of  rollers,  the  front  set  revolving  slightly 
quicker  than  the  back  set.  While  passing  through  a  succession 
of  these  machines  the  density  of  the  "sliver"  is  slowly  dimin- 
ished until  it  is  finally  wound  on  to  bobbins,  a  "roving," 
no  thicker  than  ordinar}'  twine. 

From  the  drawng-room  the  wool,  now  termed  a  "rov- 
ing," is  taken  to  the  spinning-room.  Here  the  method  of 
procedure  is  somewhat  similar  to  that  of  the  drawing-room, 
for  the  "roving,"  on  the  spinning  frame,  is  still  further  drafted 
before  being  spun  or  twisted,  so  as  to  give  strength  to  the 
thread.  This  done,  we  have  a  single  thread  of  yarn  finished. 
It  only  remains  to  take  two,  three,  four  or  more  of  these 
threads  and  twist  them  together,  when  we  have  two,  three, 
four  or  five-ply  fingering.  Both  these  processes  take  place  in 
the  spinning-room,  and  then  the  finished  yarn,  still  on  bobbins, 
passes  to  the  reeling-room.  In  this  room  the  last  mechanical 
process  takes  place,  the  yarn  being  wound  off  the  bobbins  on 


to  wooden  frames,  on  which  it  is  measured  by  lengths  into 
hanks,  and,  while  on  the  frames,  tied  up  into  skeins  or  half 
cuts.  These  hanks  are  then  scoured  to  remove  all  dirt  that 
has  got  on  to  the  yarn  during  manufacture  and  are  taken 
(with  the  exception  of  heather  mixtures  and  fancy  mottles 
which  have  been  dyed  before  spinning  and  therefore  only 
require  to  be  dried  and  made  up  into  bundles)  to  the  dj'ehouse 
to  be  dyed.  In  the  dyehouse  the  hanks  of  yarn  are  spread  on 
sticks,  and,  as  no  machine  has  yet  been  invented  capable  of 
carefully  working  the  yarn  in  the  dyebath  without  injury,  the 
old  method  of  hand  dyeing  has  to  be  used. 

However,  on  the  other  hand,  the  dye  materials  have  vast- 
ly improved,  so,  being  their  own  dyers,  they  can  select  the  best 
dyes  that  can  be  obtained,  and  thus  send  out  shades  which 
are  as  fast  to  light  and  resist  washing  as  it  is  possible  to 
secure,  and,  at  the  same  time,  have  a  brilliancy  of  color  for 
which  they  have  long  been  celebrated.  We  see  the  finished 
yarns  being  ticketed  at  the  stands  in  the  centre  of  the  room 
preparatory  to  bundling  and  papering. 

The  manager  drew  our  representative's  attention  to  the 
fact  that  each  skein  of  "Bee  Hive"  wool  has  a  small  ticket 
attached  showing  the  name  and  trade  mark.  This  is  done  to 
secure  their  customers  against  inferior  wools  and  is  the  only 
proof  of  genuineness  of  "  Bee  Hive  "  fingering. 


A  GREAT   SAVER  OF  FUEL. 

The  question  of  the  proper  heating  of  store  or  warehouse 
with  the  least  possible  consumption  of  fuel,  is  one  which  is 
occupying  the  minds  of  a  good  many  at  this  time  of  the  3'ear. 
In  this  connection  the  Wilson  Heat  Deflector,  an  ingenious 
device  for  obtaining  the  most  possible  heat  with  as  little  coal 
or  wood  as  pDssible,  has  been  put  upon  the  market  and  has 
received  the  highest  praise  wherever  it  is  used.  The  Deflector 
is  adapted  to  ranges,  hall  stoves,  self  feeders,  laundry  stoves, 
tailor  stoves,  hot  air  furnaces,  hot  water  heaters  and  steam 
boilers;  from  a  6-inch  to  a  60-inch  pipe  in  diameter.  In  the 
ordinary  way  from  70  to  90  per  cent,  of  heat  as  a  rule  goes 
up  the  chimney.  The  Deflector  will  save  from  20  to  50  per 
cent,  of  this.  Upwards  of  8,000  of  these  deflectors  are  now  in 
use  in  public  and  private  buildings  in  the  city  of  Toronto,  and 
hundreds  more  in  outside  places.  Clias.  F.  Rees  &  Co.,  138 
Victoria  street,  Toronto,  are  the  sole  manufacturers  and  will 
be  pleased  to  furnish  any  further  particulars  upon  application. 


TESTIMONY  OF  A  PRINCIPAL. 

On  page  110  of  this  issue  readers  will  notice  an  announce- 
ment concerning  ramie.  By  an  oversight,  the  testimonial  from 
the  principal  of  the  Stockholm  Technical  School  is  not  quoted 
in  full.     It  is  as  follows  : 

"The  undersigned,  who  suffered  from  severe  rheumatism 
for  several  years,  has,  after  wearing  ramie  for  six  months, 
been  completely  cured,  and  has  found  ramie  a  singularly- 
agreeable  and  particularly-strong  material.  During  the  heat 
of  Summer,  it  felt  cool  and  light,  and  in  the  cold  season  par- 
ticularly warm  and  a  great  protection  against  the  changes  of 
temperature.     It  is  a  real  pleasure  to  testify  to  this. 

"C.  Althin, 
"Principal  of  the  Tekniska  Skolan,  Stockholm. 
"Stockholm,  March  27,  1899." 


OPENING    FOR    A    BRIGHT    MAN. 

A  retail  firm  in  a  prosperous  and  growing  Canadian  city 
want  a  bright,  up-to-date  drygoodsman  for  manager.  If  he 
has  a  little  capital,  he  can  put  it  into  the  business,  so  that  he 
may  share  in  the  profits,  but  this  is  not  essential.  The  right 
kind  of  man  will  be  well  paid.  Any  applications  addressed  in 
confidence  to  The  Editor,  Dry  Goods  Review,  Toronto,  will 
be  duly  forwarded  to  the  firm. 
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The  ALASKA  FEATHER  &  DOWN  CO.,  Limited 

IVI O INJ  TR  E  A  l_. 

IVIartu-Factur^rs ^ 


Eiderdown  Bed  Oiiilts. 
Cotton  Batting  Bed  Quilts. 
Down  Cusliions. 
Bed  Pillows. 
High-Class  Bedding. 


Robert  Scates  &  Company 

ROBERT    SPATES.  W.  A.   McPOUCALL. 


Woolens 

Rubber 
Clothing 


Millinery 
Ribbons 


Wholesale  Millinery  and  Dry  Goods  Importers 


98    Carling    Street 


PHONE  1435  LONDON,    ONTARIO  ^°"''^soiSed 
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MIRRORS,   CABINETS, 


DISPLAY  FIXTURES  Z''^>^l%^^re'^i: 


Kirk's  Patent  DlsplaylRack.      We  are  sole  manufacturers. 


Nickel-Plated  and   Brass 
Fixtures. 


Umbrella  Cabinets. 
Kid  Glove  Cabinets. 


Ribbon  Cabinets— s  sizes. 

Hat  Cabinets,  Lace  Cabinets. 


Glass  Counters, 
Show  Cases. 


Racks  for  Fur  Goods. 
Racks  for  Clothing. 
Racks  for  Waterproofs. 


Adjustable  Display  Tables. 

It  will  soon  be  time  to  prepare  for  Spring  Trade.  Now 
is  the  best  time  to  order  FIXTURES  and  so  have  them 
ready  when  wanted. 

Write  for  our  large  Catalogue,  and  ask  for  Catalogue  of  Kirk's  Patent  Display  Racks  just  Issued. 

OLATWORTHY  &  OOo  ^S  Richmond  St. west,  TORONTO 


>i/(J1 
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GliOTHiriG 


ESTABLISHED      1890 


Perfect   Workmanship 


Custom  Tailoring  Effect. 


Strictly  Fashionable  Appearance, 


MONEY-MAKING  OPPORTUNITIES 


-FOR- 


RETAIL  CLOTHIERS. 

We  have  just  finished  stock-taking  and  have  several  lines 
of  over-mades  in  Men's  Suits  which  we  purpose  clearing  at 
greatly  reduced  prices.  We  extend  a  cordial  invitation  to 
buyers  to  visit  our  warehouse. 

Sample  Suits  sent  on  approval   by  express— charges  prepaid. 


Special  attention  given  to   LETTER  ORDERS. 


W.  E  CHALCRAFT  &  CO., 

MAKERS  OF  FINE  CLOTHING, 
71  and  73  York  Street  WHOLESALE.  TORONTO 
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CARPETS,  CVRTAINS  and 

*     t.    *     WALL  PAPERS. 


CANADIAN    TRADE    FOR    SPRING. 

|C=:;ir=s£=^|ARPETSfor  Spring  follow  the  same 
i\iy  M^^H  iHil',*'  styles  exactly  as  those  for  last 
season.  There  are,  of  course,  new 
designs  coming  in  all  the  time, 
but  the  general  plan  and  effect  is 
not  new.  If  there  is  any  differ- 
ence at  all,  it  is  that  the  colors 
are  more  decided  and  the  designs 
are  bolder  and  more  effective. 
There  is,  perhaps,  a  slight  tend- 
enc3'  towards  lighter  shades. 
Self-colored  designs  are  still 
shown  in  the  much-liked  reds,  greens  and  blues.  These  will 
still  be  used  to  a  certain  extent  for  the  best  rooms. 

A  number  of  the  best-selling  patterns  of  last  year  are  be- 
ing repeated  by  some  firms. 

There  is  an  increased  demand  for  Eastern  rugs  in  all  sizes, 
from  the  smallest  up  to  those  large  enough  to  cover  a  floor. 
Quite  a  number  of  people  are  using  rugs  and  having  hardwood 
margins  put  in  the  floors. 

Dealers  should  warn  these  people  to  be  sure  and  get  the 
wood  thoroughly  seasoned.  Any  carpenter  will  undertake  the 
work  of  putting  in  these  floors,  and  often  an  incompetent  man 
will  use  green  wood,  the  result  being  that  after  it  drys  there 
are  large  cracks  over  the  floor,  and  the  whole  thing  is  com- 
pletely ruined. 

It  is  gratifying  to  note  the  increased  demand  for  the  better 
grades  of  goods,  both  in  carpets  and  rugs..  This  was  noticed 
a  year  or  two  ago,  and  the  quality  of  goods  sold  has  steadily 
improved. 

As  an  example  of  this,  one  large  house  reports  that  five  or 
six  years  ago  about  the  best  carpet  they  could  sell  ran  from 
90c.  to  $1,  while  now  a  great  many  are  taken  at  from  $1.50 
to  $3.25. 

EXCLUSIVE    PATTERNS    FOR    CANADA. 

In  the  housefurnishing  and  carpet  departments,  The  W. 
R.  Brock  Co.,  Toronto,  are  exceedingly  busy,  and  have  just 
opened  up  many  of  their  new  season's  goods.  Their  range 
will  be  much  more  extensive  than  ever  heretofore,  and  their 
designs  pre-eminently  good  and  exclusive  in  many  cases,  they 
having  arranged  with  manufacturers  to  have  certain  patterns 
entirely  confined  to  tliem  for  Canada.  They  are  particularly 
anxious  for  merchants,  before  placing  orders  elsewhere,  to 
call  at  their  warehouse,  or  see  samples  with  their  travellers, 
or  write  to  the  department  for  patterns,  and  they  are  con- 
fident they  can  interest  anyone  and  prove  that  time  has  not 
been  wasted  in  giving  them  a  look. 

CHANGE  IN  SELLING  ARRANGEMENTS. 

A  circular  has  l)een  issued  to  the  Canadian  trade  by  Geo. 
H.  Hees,  Son  &  Co.  and  The  Menzie  Manufacturing  Co., 
Limited,  giving  the  following  interesting  information:  "The 
Empire  Shade  Cloth  Co.,  Limited,  has  been  formed  to  sell  and 
distribute  the  entire  output  of  window  shades  and  all  their 
accessories,  drapery  poles  and  their  fittings,  stair  plates,  brass 
o-oods  drapery  pins,  etc.,  manufactured  and  sold  heretofore 
bv  Geo.  H.  Hees,  Son  &  Co.  and  The  Menzie  Mfg.  Co  ,  Lim- 


ited. The  purpose  of  this  arrangement  is  to  more  economicallj' 
sell  and  more  promptly  distribute  the  above-mentioned  goods. 
Invoices  and  collections  for  these  goods  will  be  made  only  by 
our  selling  agents,  The  Empire  Shade  Cloth  Co.,  Limited. 

"Although  The  Empire  Shade  Cloth  Co.,  Limited,  will  sell 
all  goods  manufactured  or  handled  by  Geo.  H.  Hees,  Son  & 
Co.  and  The  Menzie  Mfg.  Co.,  Limited,  the  above  arrangement 
does  not  apply  to  the  two  firms'  separate  lines  of  goods,  con- 
sisting of  upholstery  and  drapery  goods,  lace  curtains,  etc., 
manufactured  and  handled  by  Geo.  H.  Hees,  Son  &  Co.;  such 
lines  will  be  invoiced  and  collections  made  solely  by  Geo.  H. 
Hees,  Son  &  Co.  The  art  furniture,  wood  novelties,  grilles, 
screens,  easels,  etc.,  manufactured  by  The  Menzie  Mfg.  Co., 
Limited,  will  be  invoiced  and  collections  made  solely  by  The 
Menzie  Mfg.  Co.,  Limited." 


THE  IMPORT  TRADE. 

In  conversation  with  a  big  importing  house,  The  Review 
learned  that  Spring  orders  placed  by  retailers  up  to  Januarj-  1 
much  exceed  those  of  previous  years,  and  the  smaller  demand 
for  lines  of  low  quality  and  the  proportionately  higher 
demand  for  superior  goods  is  very  noticeable.  Large  sales  are 
being  made  of  velvet  pile  carpets  and  medium  -quality 
Brussels. 

There  is  also  an  active  trade  in  2-yard  and  4-yard  lino- 
leums, the  call  for  inlaids  being  remarkably  good. 

Lace  and  tapestry  curtains  are  in  favor  this  season,  and 
wholesalers  have  shipped  some  of  these  during  December  for 
the  convenience  of  dealers  who  make  a  feature  of  them  for 
Christmas  trade.  The  same  remark  applies  to  fancy  curtain 
muslins,  curtainettes,  and  light  window  draperies. 

Shipments  of  Canadian  floor,  table  and  stair  oilcloths  are 
proceeding,  as  also  Canadian  wool  and  union  piece  goods, 
these  always  arriving  earlier  than  imported  goods. 

There  is  quite  a  trade  in  squares  by  retailers  who  cannot 
get  piece  goods  cut  so  as  to  afford  them  a  range  sufficienth- 
large  to  suit  the  wants  of  their  local  trade. 

UNITED  STATES  RUGS  inPORTED  VIA  BRITAIN? 

Are  moquette  rugs,  made  in  the  United  States,  being 
imported  into  Canada  from  Great  Britain  under  the  preferen- 
tial tariff?  This  question  has  been  discussed  by  some  well- 
posted  men  in  the  carpet  trade  in  Canada,  and  one  of  them 
said  the  other  day  to  The  Dry  Goods  Review  : 

"I  am  informed  that  moquette  rugs  manufactured  in  the 
United  States  are  being  sold  extensively  in  Great  Britain. 
British  houses  can  buy  them  more  cheaply  than  either  Cana- 
dian or  United  States  houses,  the  object  being  to  work  up  an 
export  trade.  For  example,  the  price  of  a  certain  sized  rug 
will  be  to  a  British  purchaser  50c.,  to  a  Canadian  57i-2C.,  and 
to  the  home  market  70c.  In  this  way  Canadian  buA-ers  find  it 
convenient  to  place  their  orders  in  Great  Britain.  The  profit 
to  the  British  warehouseman  is  sufficient,  as  freights  to 
English  ports  are  favorable  and  the  rugs  are  sold  at  olViC. — 
the  United  States  price  for  Canadian  buyers.  '  The  latter  find 
that  freight  charges  to  many  points  in  Canada  from  Britain 
aie  less  than  from  Montreal  or  Toronto  to  the  same  points. 
The  rugs  are  now  sold  at  many  different  places  in  Canada  and 
are  coming  in  under  the  preferential  tariff." 
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You  Cannot  Afford 

to  overlook  our  line  for  this  year. 
We  offer  a  line  of  Sweepers  that  has 
more  live  down-to-the-minute  fea- 
tures than  any  other  made.  It  is 
unequalled  for  quality,  workmanship 
and  elegance  of  finish.  A  strong 
statement,  but  we  can  deliver  the 
goods. 

NATIONAL 
"ROLLER  BEARING" 
CARPET  SWEEPERS 

are  fitted  with  our  new  dust-proof  "Roller  Bearing,"  which  makes  them  at  least  50  per 
cent,  easier  running  than  any  other  Carpet  Sweeper  manufactured.  Each  Sweeper  packed  in  a 
strong  cardboard  box.    We  are  ready  for  you  for  1902. 

ii^  wdP    National  Sweeper  Company 

^-^'^HARION,   IND. 


Canadian     Sales     Agents  : 
The   P.   R.  Cumming  Mfg.  Co.,    Linnited 
Toronto,     Canada, 


THOMAS  FRENC 


iisEi'H  Wright,  President.  Wilson   Phillu'S,  Marager. 

'General  Fire  Equipment  Co. 


The  Latest  Success,    No  more  broken  blinds,    The  improved,  woven  throughout, 
.  Ladder  Webs  for  Venetian  Blinds. 

'"'^by'^aTuStobe  Thc  Bcsl  and  Strongest  Made. 

Twenty-Seven  Years'  Practical  Experience  in  making  these 
Goods  can  be  relied  on  for  Regnlarity  and  Distance.  Buyers 
shonld  ask  fur  and  see  they  get 

fRENCH'S     Improved,  woven  throughout,     LADDER  WEBS. 

Made  in  the  following  three  (lualities,  viz.  :  "  Extra 
Quality  Stamped,"  "  The  Improved  "  and  the  "  F.  S.  L." 
Quality.    Made  in  all  Sizes  to  suit  every  width  of  lath, 

CAN   BE  HAD  FROM  ANY  WHOLESALE  WAREHOUSE. 

London  Agent— W.  QARLICK,  41  Noble  St.,   E.C. 
Glasgow  Agent— J.  MACLENNAN,  1  Princess  Sq. 


Limited 


AUTOMATIC    SPRINKLER 
EQUIPMENTS 


For  Protection 
Against  Fire. 

The   "Hibbard"  Sprinkler  Head. 
The   "Niagara"  Dry  Valve. 
Wet  Systems,  Dry  Systems. 
Fire  Pumps,  Hydrants,  Etc. 


The  above  appliances  are  accepted  and  approved  by 
Canadian  and  American  Insurance  Companies,  and  where 
installed  lowest  rates  are  secured. 

A  saving  of  from  30%  to  70%  on  insurance. 

Write  or  'phone  us  for  information  or  estimates. 


Telephone 
Main  3820. 


72  Queen  St.  E.,  Toronto. 
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CARPETS  AND  CURTA3WS— Continued. 

EXPERIENCE  OF  A  SUCCESSFUL  WALL  PAPER  DEALER, 

The  Watson,  Foster  Co.,  Limited,  having  noted  the  stead- 
ily increasing  purchases  of  one  of  their  customers  in  an  eastern 
Ontario  town  asked  their  client  for  the  secret  of  the  successful 
development  of  his  wall  paper  business.  The  article  he  was 
kind  enough  to  furnish,  and  which  we  reproduce  below,  shows 
that  sj'stem,  from  beginning  to  end,  backed  by  ability  and 
energy,  with  courage  to  freely  stock  (we  are  told  he  does),  a 
full  range  of  high-grade  effective  goods,  is  the  cause  of  his 
success.  We  commend  the  letter  to  the  thoughtful  considera- 
tion of  the  trade   be- 


^:^'^ 


< 


t 


1 1  e  V I  n  g 
much  to 
instruct 
dealer. 


it  contams 
interest  and 
the  average 


vC^' 


-•»^   '^s 
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"The  writer  of  this 
article  does  not  pre- 
sume that  the  few  re- 
marks he  could  make 
in  the  limited  space  of 
a  trade  journal  com- 
munication should  be 
considered  of  more 
value  by  its  readers 
than  their  good  sense 
determines,  neither 
does  he  seek  any  no- 
toriety therefrom, 
therefore  the  excuse 
he  makes  for  thus  at- 
t  em  p  ting  to  offer 
suggestions  to  those 
engaged  in  the  wall 
paper  business  is  that 
he  has  been  asked  to 
do  so  by  one  of  the 
leading  manufactur- 
ers of  the.line  in  Can- 
ada. 

"The  buying,  the 
receiving,  the  caring 
for  and  the  selling  of 
wall  papers  each  in 
its  turn  should  receive 
the  careful  attention 
and  unceasing  activ- 
it3'  of  all  those  en- 
gaged in  the  business 
every  working  day  of 
the  year,  proprietors 
and  clerks  alike. 

"  Except  for  large 
city     businesses     the 
dealer     should      pur- 
chase his   stock   from 
one     manufacturer 
only,   selecting,    if  he 
can,    the    one    who 
offers    him    the    largest    range    and    from     whom    he    can 
purchase  all  his  wants,  an  extra  advantage  being  the  discount 
offered  for  quantities  of  a  coloring  by  the  maKer. 

"To  select  goods  from  more  than  one  manufacturer's 
samples  will  invariably  result  in  duplicating  the  dealer's  pur- 
chases in  many  of  the  grades,  thereby  increasing  his  liability 
without  increasing  his  ability  to  supply  the  wants  of  his  cus- 
tomers. This  mistake,  if  discovered  at  all,  will  be  when  it  is 
too  late  to  be  corrected. 

"The  very  important  business  of  deciding  upon  designs  and 
colorings   while   making  selections   from   the    manufacturer's 


COMBINATION  919. 
The  Watson,  Foster  Co.,  Limited. 

A  parlor  design  of  generous  proportions  with 
individuality  but  without  prominence.  In 
varnished  gilt  and  cream  shaded  in  pale 
pinks  or  greens,  it  forms  a  very  rich  setting 
for  pictures  and  the  varied  furnishings  of 
the  drawing-room  and  in  warmer  tones  for 
the  hall  or  dining-room. 


samples  should  be  done  deliberateh'  by  the  proprietor,  assisted 
b}'  all  the  clerks  who  are  to  be  engaged  in  the  sale  of  the 
goods  when  they  come  to  hand.  The  proprietor  should  have 
a  definite  object  in  view  as  to  the  wants  of  his  community  and 
be  impressed  with  the  fact  that  he  is  not  buying  wall  papers 
for  his  own  dwelling ;  but  for  his  customers,  who  have  varied 
tastes  as  to  design,  color  and  quality,  to  be  catered  to.  The 
dealer  who,  when  purchasing  his  stock,  fails  to  set  aside  in  a 
great  measure  his  individual  prejudices  and  take  into  account 
and  well  consider  the  varied  tastes  of  his  prospective  custom- 
ers will  find  when  his  new  goods  have  arrived  that  there  is  a 
monotony  and  same- 
ness throughout  the  ■', 
stock,    even    though, 

so  far  as  there  is  vari-  -'•  ,.,'•,., 

ety,   the  designs  and  ,      "  ■;  .''"■.-. 

colors  are  good.  •  ■ '  ;      ;.     ;' 

"A  great  deal  of 
valuable  advertising 
can  be  secured  by  a 
dipplay  of  the  stock 
on  the  day  the  goods 
are  received.  Select 
a  fine  day  when  a 
great  number  of  peo- 
ple are  expected  to  be 
in  town,  such  as  a 
market  day,  and  have 
the  goods  drawn  by 
the  carters  and  piled 
up  neatly  in  front  of 
your  place  of  busi- 
ness, there  to  remain 
the  greater  portion  of 
the  day.  If  your 
stock  is  large,  so 
much  the  better,  as  it 
will  impress  all  who 
see  it  with  the  extent 
of  the  stock  carried. 

•  ''•-  jt-  r 

""The  writer  hav- 
ing made  a  few  re- 
marks re  the  buying 
and '^receiving  of  a 
wa^H- paper  stock  will 
now  proceed  to  third 
parW  of  his  article, 
viz :  '  The  best  -way 
to  keep  a  wall  paper 
stock.'  The  writer's 
experience  leads  him 
to  the  conclusions 
that  the  best  way  to 
have  the  goods 
shipped  is  in  the  50- 
roll  bundles,  wrapped 
and  numbered,  hav- 
ing ends  left  open. 
Previous,    however, 

to  receiving  the  new  goods,  a  great  deal  of  prepara- 
tion work  is  necessary.  This  consists  in  going  over 
the  old  stock,  dusting  and  trimming  and  removing  all  small 
lots,  which  should  be  tied  up  in  neat  parcels,  leaving  the  cost 
and  selling  mark  on  same  and  placed  in  a  conspicuous  position 
in  the  store  so  that  they  may  be  disposed  of  when  the  oppor- 
tunity arrives.  There  is  another  important  item  that  can 
best  be  done  before  the  new  stock  arrives,  and  that  is  to  get 
your  sample-books  from  the  manufacturers;  and  from  your 
invoice  mark  upon  each  sample  of  wall,  border  and  ceiling,  the 
quantity  of  your  purchase ;  and  the  cost  and  selling  prices. 
Then  when  the  goods  arrive  j-ou  will  only  have  to  mark  the 


COnBINATION    1106. 
The  Watson,  Foster  Co  ,  Limited. 

One  of  the  most  successful  hall  or  dining-room 
patterns  of  the  season.  It  will  be  quickly 
accepted  as  desirable  for  many  purposes.  In 
design  essentially  modern,  in  coloring  — 
especially  on  pale  blue  with  aluminum 
treatment  and  reds  and  greens  with  gilt— it 
is  effective  to  a  degree. 
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Menzie  Mfg.  Co.,  Limited 


CAPITAL  AUTHORIZED,   $300,000 


CAPITAL   PAID   UP,  $250,000 


JAN  .9  1902 


MANUFACTURERS   OF    \^/  |  |^  ^J  ^5  \A/         ^5  H  /^  ^3  ^^  ^S 

OLJFR-TAilM     F^OLEIS,  I^OL-EI    TF^I  IVI IVI I  IMPS, 

Drapery   Pins,  SHade   L-aces, 

Stair   Folates,  F"rir»ges, 

SHacJe   Pulls,  Inser-tions,   eto. 

We  manufacture  three  grades  of  WINDOW  SHADES : 


Write  for  color  books 
and   price    lists. 


HIAWATHA 


IMPERIAL 
TORONTO 


Hand-made,  oil  opaque,  light  in 
weight,  soft  and  pliable,  smooth 
in    finish.  Dealers   who   sell 

HIAWATHA  pronounce  it  the 
BEST  in  the  market. 

Machine-made,  oil,  a  good  shade 
at  low  price. 

Machine-made,  water-color,  the 
lowest-priced  shade  on  the  mar- 
ket. 


We  also  manufacture  a  lar^e  range  of 


ART  FURNITURE 


GRILLS,  SCREENS,  EASELS,  some  beautiful  designs  in  SOLID 
OAK  Special  Furniture,  Flemish  finish. 


ADDRESS  ALL  CORRESPONDENCE  TO 

MENZIE  MFG.  CO.,  Limited 

Office  and  Salesrooms  : 

eo    BAY    ST. 


TORONTO,  Canada 


Write  for  Catalogue. 
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CARPETS  AND  CURTAINS— Continued. 

location  of  the  pattern  upon  the  sample-books  and  you  are 
ready  for  business.  Failing  to  give  a  pattern  a  location  in  the 
store  or  neglecting  to  mark  that  location  on  the  sample-book 
will  lead  to  confusion,  and,  perhaps,  loss  of  business.  The 
dealer  must  have  full  and  proper  command  of  every  item  of 
his  stock,  and  a  good  way  to  secure  this,  in  addition  to  what 
I  have  stated,  is  to  keep  the  quantity  marked  on  the  sample- 
book  fron^tlfe  time  a  pattern  is  sold  down  to  30  or  -iO  rolls, 
untilit  is 'finally  disposed  of  and  the  sample  taken  from  the 
book. 

"A  word  with  regard  to  remnants.  As  remnants  are  apt  to 
absorb  a  considerable  share  of  the  profits,  therefore  the  dealer 
should  look  well  after  them  and  try  unceasingly  to  dispose  of 
them.  Keep  in  as  good  condition  as  your  best  stock,  and  in  a 
conspicuous  place,  and  sell  them  at  half  regular  price. 
Separate  your  remrrants  of  borders  from  the  papers  and  ceil- 
ings and  sell  them  distinctly  separate  from  each  other.  Sell 
remnants  to  your  customers  as  such,  impressing  upon  them 
that  they  are  not  returnable  and  that  you  are  not  to  be 
expected  to  supply  any  more  of  that  pattern.  This  method  is 
fair  to  your  customers,  preserves  the  reputation  of  the  dealer 
and  will  keep  remnants  down  to  minimum. 
"  Respectfully  yours, 

"Wall  Paper  Dealer." 


have  been  able  to  anywhere  near  keep  up  with  the  demand. 
The  indications  for  the  coming  year  are  extremely  flattering, 
and  the  company  is  adding  to  its  equipment  and  making  pre- 
parations to  take  care  of  the  heavy  business  which  they  will 
no  doubt  have.  The  P.  R.  Gumming  Co.,  Limited,  90  Ricl  - 
mond  street  east,  Toronto,  are  Canadian  agents.    Write  them. 


The  Watson,  Foster  Co.,  Limited,  have  issued  a  pocket 
edition  of  new  season's  ingrain  samples,  accompanied  by  half- 
tone illustrations  of  friezes  and  ceilings  to  match,  all  of  which 
are  in  stock.     The  book  will  be  sent  to  dealers  upon  request. 


RUG    FklNQES. 

A.  R.  Burrows  &  Co.,  of  Guelph,  have  prepared  a  hand- 
some line  of  exclusive  designs  for  the  Spring  trade.  The  firm, 
who  manufacture  one  of  the  neatest  of  the  various  designs  of 
rug  fringes,  report  an  unprecedented  demand  for  their  pro- 
duct. Mail  orders  receive  prompt  attention,  and  are  carefully 
filled.    See  advertisement  in  this  issue. 

CARPET   SWEEPERS   IN   CANADA. 

During  the  past  year  it  has  been  our  privilege  and  pleasure 
a  number  of  times  to  call  the  attention  of  our  readers  to  the 
product  of  the  well-known  National  Sweeper  Company,  manu- 
facturers of  the  celebrated  "  Roller  Bearing"  carpet  sweepers. 

This  compan}'  has  been  very  modest  in  its  claims  consider- 
ing the  magnitude  of  its  business.  The  growth  of  thiscompany 
has  been  phenomenal,  \bout  a  year  ago  they  turned  out  their 
first  goods,  commencing  with  a  small  line,  which  has  been 
gradually  increased  by  new  models  until  now  they  make  a  line 
consisting  of  seventeen  different  models,  and  these  goods  are 
finding  a  ready  sale,  not  only  in  all  parts  of  the  United  States, 
from  the  Pacific  to  the  Atlantic  coast,  but  in  the  best  foreign 
fields  ;  also  an  extremely  heavy  trade  in  the  Canadian  market. 

The  National  Sweeper  Company  has  introduced  several 
decided  innovations  in  the  manufacture  of  carpet  sweepers,  the 
most  important  of  which  is  their  new  "Roller  Bearing"  device. 
Although  this  is  an  extremely  simple  bearing,  by  its  use  the 
National  "Roller  Bearing"  carpet  sweepers  are  fully  fifty  per 
cent,  easier  running  than  any  other  carpet  sweeper  manufac- 
tured. The  company,  in  placing  this  fact  before  us,  states  that 
they  know  it  is  a  broad  statement  to  make,  but  their  claim  is 
one  that  can  be  substantiated  to  the  satisfaction  of  the  most 
skeptical.  But  the  greatest  evidence  of  the  merit  is  the  phenom- 
enal growth  and  immense  size  of  their  business  considering  the 
length  of  time  these  goods  have  been  on  the  market. 

A  number  of  the  best  concerns  have  contracted  with  the 
company  to  use  their  line  of  sweepers  exclusively.  It  is  only 
by  working  a  largely  increased  force  night  and  day  that  they 


BIQQEST  YEAR  ON  THE  RECORD. 

The  carpet  and  housefurnishings  department  of  S.  Green- 
shields,  Son  &  Co.  have  just  completed  stocktaking  and  find 
they  have  had  the  biggest  year  in  the  history  of  the  depart- 
ment. This  has  given  Mr.  Williams  extra  zest  to  put  into  his 
Spring  business. 

He  claims  his  Spring  range  of  curtains  to  be  the  finest  in 
the  countr3'.  He  is  showing  samples  of  all  the  newest  things 
in  lace,  Swiss,  Nottingham,  tapestry  and  velours  curtains, 
with  table  covers  to  match  where  possible.  His  line  of  novel- 
ties in  window  nettings  with  frills  and  insertions  has  caught 
on  well. 

This  department  is  right  up  to  date  in  Axminsters  and 
medium-grade  Wiltons  in  the  standard  shades,  crimsons,  blues 
and  Rosede  Barre  shades.  Indian  effects  are  quite  strong,  and 
there  is  a  demand  for  rich,  warm,  dull  effects.  Squares  are  very 
much  in  demand.  A  full  range  of  brussels  carpets  are  as  usual 
in  stock  as  a  standard. 

JAPANESE    MATTINGS. 

Though  nothing  radically  new  appears  in  Japanese  matting 
designs  for  Spring,  there  are  some  new  effects  that  will  likely 
be  popular.  Those  best  liked  are  in  small,  neat  stripes  in  navy 
and  white,  in  the  medium-grade  goods.  In  the  high-class 
mattings,  large  carpet  patterns  in  red  and  white,  navy  and 
white,  and  myrtle  and  white  are  good.  Plain  white  matting 
is  in  good  demand  in  both  medium  and  high-grade  goods. 
The  stock  of  mattings  is  now  coming  in  from  Japan,  and  K. 
Ishikawa  &  Co.  are  making  deliveries  of  import  orders,  but 
they  still  have  a  large  assortment  to  choose  from. 

AN    IMPORTING    HOUSE'S    NEW    THINGS. 

John  Macdonald  &  Co.,  in  their  carpet  department,  are 
showing  a  line  of  8-4  tapestry  covers,  in  six  colors,  to  retail  at 
$1.25,  as  a  leader,  and  a  fine  line  of  the  same  goods  to  sell  at 
$2.  A  4-0-in.  wide  tapestry  curtain  in  four  colors,  special 
values,  to  retail  at  $2.75.  Two  designs  are  shown  in  a  56- 
inch  lace  curtain  to  retail  at  $1,  the  patterns  being  made  in 
imitation  of  Swiss  curtains.  For  January  delivery  they  show 
three  qualities  of  tapestry  squares  in  a  large  range  of  colorings 
and  sizes.  These  goods  are  having  a  good  run,  and  in  smaller 
towns  will  have  the  effect  of  increasing  the  sale  of  floor  cover- 
ings. They  have  received  another  large  shipment  of  the  cele- 
brated 11-4  white  quilt,  "Empire,"  selling  at  $1,  and  over 
6,000  of  this  particular  quilt  have  already'  been  sold.  They 
show  a  steel  wire  door  mat  in  four  sizes  to  retail  at  from 
$1.25  to  $2.50.  and  a  table  oilcloth  mat  in  two  sizes,  for 
splashers,  retailing  at  35c.  and  50c.  each.  New  designs  of 
Mesched  Axminster  squares  are  being  received  in  six  designs 
and  four  sizes,  photos  of  which  will  be  sent  by  mail  on  request 
of  any  dealer.  A  new  line  of  Irish  point  and  Swiss  curtains, 
from  $3  to  $15  a  pair,  are  shown,  as  also  repeat  shipments  of 
jute  rugs  to  retail  from  75c.  to  $2.  A  new  line  of  velvet 
squares,  high-class  goods,  woven  all  in  one  piece,  are  shown 
in  six  colors  and  three  sizes  for  high-class  trade.  A  full  line  of 
tapestr}-,  Brussels,  velvet  and  hemp  carpets,  and  linoleums  will 
be  in  stock  in  January  and  Februarv,  and  shipping  Spring 
orders  in  these  months  will  be  gone  on  with. 


The  other  day,  The  Review  called  upon  Mr  J.  Williams, 
manager  of  The  Berlin  Gauntlet  and  Caperine  Manufacturing 
Co.  at  Berlin.  The  firm  have  been  in  business  about  12 
months.  During  that  term  the  business  done  has  far  exceeded 
their  exoectations,  and  prospects  for  the  coming  year  are 
excellent. 
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GIVE  YOUR  STOCK  A  SHOW. 


I  ..- 


Arc  i|our  M'indow,  Floor,  and 
Counter  Dis^jlays  IJ|]  to  Date? 


Buy  a  NEW  CENTURY  SHOW  CASE 


Place  your  order 
now  before 
Spring    Trade 
opens  up. 

Price  $12 

PER  FOOT. 

All  Plate  Glass,  Bevelled 
Top. 

With  illuminating  Device, 


%\ 


Per  Foot  Extra. 


Manufacturers  of  high- 
class  Shelving,  Counters, 
Show  Cases,  and  new  style 
Interior   Fixtures. 


No.   100— NEW  CENTURY 


JONES    BROS.    &    CO.,   SlAdelalde  St.  west.    Sheppard  St..  TORONTO 


EVERY    WIDE-AWAKE 

GLOVE  BUYER 


SHOULD  SEE  MY  SAMPLES. 

Rip  Van  Winkle  slept  20  years — 
A  few  Rip  Van  Winkles  in  this 
sense  are  asleep  to  the  advantages 
of  Conservative    Lmprovement. 

Noah's  Ark  Dealers, — Garden  of 
Eden  Dealers, — if  you  are  interest- 
ed write  or  wait  for  traveller  with 
full  range  of  samples.  Mail  your 
order  for  heaviest  .")0c.  Mrr,  3-(lozen 
prepaid,  $4..')0. 

SPECIAL   RAILROAD    GOODS. 

(300  Lines)  KLONDIKE  BRACES 


W.  J.  CHAPMAN 


TANNER  AND  GLOVE 
MANUFACTURER 


Wingham 


THE. 


WILSON  HEAT 
DEFLECTOR 

A  Great  Saver  of  Fuel. 


Manufactured  by 

CMAS  F.  REES  &  CO., 

138  Victoria  St.,  TORONTO. 


This  Deflector  is  adapted  for  Ranges,  Hall  Stoves, 
Self  Feeders,  Laundry  Stoves,  Tailor  Stoves,  Hot-Air 
Furnaces,  Hot-Water  Heaters  and  Steam  Boilers,  from 
a  6-inch  to  a  60-inch  pipe  in  diameter;  from  70  to  90  per 
cent,  of  your  heat  goes  up  the  chimney;  the  Deflector 
will  save  from  20  to  50  per  cent.,  giving  better  heat. 

HUNDREDS  OF  THEM   IW   USE  AND   GIVIWG 
GREATEST  SATISFACTION. 


For  circulars  or  any  Information  write  iiiM 

Chas.  F.  Rees  &  Co., 

138  Victoria  Street.         -         TORONTO. 
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THE  STRAIGHT 
REVERSIBLE 
BIASED 


DERBY 


A  BRIGHT 
IDEA 

FOR  EARLY 
SPRING 
TRADE. 


FANCY 

STRIPED 


CORDS 

ARE 
LEADERS. 


E.  &  S.  CURRIE,  -  -  Toronto. 
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Be  Sure  You  Get  the  Best 


Paton's  Scotch  Boot  and  Shoe  Laces 

"BEAT  ALL  GERMAN  IMITATIONS." 

Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

See     Nam^     on     Every     Box. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sol^    Ag^n-ts   -for    Oanada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 


DEBENHAM,  CALDECOTT  &  CO. 


5PRmQ    1902 


OUR 
SPECIALTY 


No  argument  so  conclusive  as 
doing  BEST  what  others  do  well. 


Special  Lines  for 
Spring  1902  in 


TORONTO 


77  York  Street. 


LOUISINE  SILKS 
BRITISH  SILKS 
TAFFETA  SILKS 
PEAU  DE  SOIES 


FRENCH  FLANNELS 
DUCHESSE  SATINS 
RIBBONS,  GAUZES 
VELVETS,  LACES 


DEBENHAM      &      FREEBODY, 

LONDON,    ENGLAND— St.  Paul's  Churchyard,  and  Welbeok  Street  W. 
NEW  YORK-ni  Fifth  Avenue.  I      PARIS— 115  Rue  Reaumur.  I       SYDNEY— 422  George  Street. 

BRUSSELS— 16  Rue  des  Boiteux.  I      MELBOURNE— 277  Flinders  Lane.      I       TORONTO— 77  York  Street. 
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THE  GAULT  BROTHERS  CO.,  LIMITED 

Men  s  Furnishings  Department 

The  dealer  that  has  Men's  Furnishings  of  highest  (juality  at  lowest  prices  in  stock 
gets  the  l)usiness.  We  can  help  you  get  the  business,  for  we  have  ready  for  your 
choosing  a  complete  assortment  of  the  most  up-to-date,  fashionable,  and  highest  (juality 
of  Men's  Furnishings.  If  you  are  a  wide-awake  dealer  you  will  make  it  a  point  to  see 
oui-  offerings  before  placing  your  order.  We  would  particularly  draw  your  attention 
to  the  following  now  in  the  hands  of  our  representatives  : 


UNDERWEAR 

SWEATERS 

UMBRELLAS 

COLLARS 

CUFFS 

SHIRTS 


TIES 

BRACES 

GLOVES 

WATERPROOFS 

HOSIERY 

DRESSING  JACKETS 


Smallwares  Department 

£  IVI  B  FRO  I  D  £  1=1 1  £  S. 

Edgings,  Insertions,  Ail-Over,  and  (lalons  on  Muslins 


and  r.awns.  ■ 

A  large  shipment  just  opened  up,  of  Job  Assortments,  in  4  /4  -yard  loom  ends. 

i-aoe:s. 

Valenciennes,  (niipure,  Chantilly,  Escurial,  French  Blondes. 
Note  :  There  is  a  l)ig  demand  for  (lalon  in  all  Laces,  especially 
for  Black  and  Tvory  Chantilly  and  Escurial  makes. 

L.AOE     OOI-L.AFRS. 

In  Guipure,  Brussels,  Saxony  makes.       Also  French  Renaissance. 
We  are  showing  a  large  vai'iety  of  patterns. 

WE    ARE    SOLE    AGENTS     IN      CANADA     FOR      THE     CELEBRATED     ROYAL 
SHETLAND      FLOSS      MADE      BY    J.    &   J.     BALDWIN,      HALIFAX,      ENGLAND. 


THE  GAULT  BROTHERS  CO.,  LIMITED 

SOLE  AGENTS  IN  CANADA  FOR  FOWNES'  GLOVES. 
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A.  R.  CLARKE  &  CO. 


Limited. 


Manufactarcr*  of  .  .  . 


Our  Specialties 


^i^ 


IN  HEAVY  GOODS 


Chrome  Asbestos  Tan, 
Oil  and  Indian  Tan. 


IN  FINE  GOODS  : 

Mocho, 

Suede, 
Kid. 


Gloves 


■i^i 


Mitts 


AND 


Moccasins 


«^    feS*    fe$* 


All  our  goods  are  of  the  best  (luality,  and  in  latest  styles, 
(^iir  travellers  are  now  on  the  road  with  Samples  for 
1902;  do  not  place  your  orders  until  you  see  them. 


A.  R.  CLARKE  &  CO. 

613-617   Eastern  Avenue,    TORONTO. 


Limited. 
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HOW  TO  SAVE  INSURANCE  RATES. 

TO  prevent  fires  in  large  establishments  is  another  modern 
improvement  which  has  been  reduced  to  a  system.  Many- 
establishments  are  now  equipped  with  apparatus  which 
insurance  companies  approve  of  and  which  leads  to  a  reduc- 
tion in  rates.  For  example,  The  General  Fire  Equipment  Co., 
Limited,  of  Toronto,  have  just  finished  installing  in  the 
warehouse  and  factory  of  The  W.  E.  Sanford  Co.,  Limited,  of 
Hamilton,  nearly  1,400  Hibbard  heads  to  prevent  fire.  This 
big  concern  is  awake  to  its  business  interests  in  thus  effecting 
a  large  reduction  in  the  amount  annually'  paid  for  insurance. 
The  Canadian  Cordage  Co.  also  is  equipping  the  new  works  at 
Peterborough  with  the  same  system.  A  steel  tower  contain- 
ing a  15,000  gallon  cypress  tank  and  connecting  with  the  build- 
ing by  means  of  8-inch  cast  iron  yard  mains  has  been  erected. 
The  automatic  sprinkler  is  becoming  a  part  of  the  modern 
store  equipment.  Merchants  desiring  information  regarding 
any  of  these  systems  can  drop  a  card  to  The  Fire  Equipment 
Co.,  whose  advertisement  appears  on  page  195. 


medalion  galloons,  particularly  in  combinations  of  white  and 
colors.  Black  trimmings  of  all  kinds  are  good.  In  laces  are 
shown  the  handsome  Lyons  and  St.  Galls,  to  say  nothing  of 
the  never-ending  variety  of  Vals.  Mr.  Gerhardt  is  also  show- 
ing a  fine  range  of  blouse  chiffons  and  hand  needle-worked  lace 
blouses.  Full  lines  of  fancy  dress  goods  were  also  shown  in  all 
the  new  tints  and  materials,  such  as  eolines,  crepolines,  crepen- 
ellis,  armures,  mohairs  and  brilliantines  and  muslins  of  all  the 
newest  weaves. 


THE  FLORODORA  SKIRT  HOLDER. 

A  very  neat  contrivance  is  being  put  on  the  market  by  the 


L.  Wertheimer  Co. 


29  Broadway,  New  York,  in  the  shape  of 
a  combined  watch  fob 
and  skirt  holder.  The  fob 
catches  in  the  belt  by 
means  of  a  clasp.  The 
other  end  holds  a  neat 
metal  ornament,  finished 
in  various  ways — silver, 
oxide  gilt,  French  grey 
and  bronze — under  which 
is  concealed  a  rubber 
covered  spring,  which 
holds  the  skirt  securely. 
This  is  one  of  the  most 
practical  skirt  holders 
that  has  ever  been 
brought  out  and  is  en- 
joying a  large  sale 
throughout  the  United 
States.  The  wholesale 
prices  range  from  $7.50 
to  $36  per  dozen. 


THE    NEW   SELLING   AGENTS. 

Stevenson,  Blackader  &  Co.  are  now  becoming  accustomed 
to  handling  the  business  of  The  Dominion  Cotton  Co.,  and 
they  have  shown  that  they  are  as  capable  of  selling  prints  as 
linings.  The  trade  seem  to  appreciate  the  change  that  the 
directorate  has  made,  as  congratulations  have  been  pouring 
in  upon  the  new  selling  agents  since  the  announcement  of  their 
appointment  was  made.  It  is  likely  that  Stevenson,  Black- 
adar  &  Co.  will  remove  their  offices  to  the  St.  James  street 
offices  of  The  Dominion  Cotton  Co.,  as  they  find  they  are 
cramped  for  room  in  their  present  quarters,  renting  their  St. 
Peter  street  premises.  Mr.  A.  F.  Gault,  president  of  The 
Dominion  Cotton  Co.,  has  been  on  a  trip  to  the  United  States 
recently,  and  it  is  supposed  that  his  excursion  had  something 
to  do  with  the  appointment  of  a  new  manager  of  The 
Dominion  Cotton  Co.  No  announcement  has  been  made  as 
yet,  although  there  is  likely  to  be  one  after  the  next  meeting  of 
the  board. 


R  Flaws  &  Son,  Manchester  Building,  Toronto,  have 
accepted  the  agency  for  Wacks  Bro.,  Leicester,  Eng.,  and  will 
represent  them  in  Canada. 


Mr.    Napier,    who    so 

long    represented   J.   G. 

Mackenzie  &  Co.  on  the  territorj'  east  of  Toronto,  has  joined 

the  travelling  staff  of  S.  Greenshields,  Son  &  Co.,  and  will  act 

as  a  special  salesman  of  dress  goods  and  linens. 


SHOWING  IN  THE  WEST. 

\V.  H.  Gerhardt,  representing  Kyle,  Cheesbrough  &  Co., 
of  Montreal,  had  his  Spring  samples  on  view  at  his  sample- 
rooms,  Mclntyre  block,  Winnipeg,  last  week,  and  your  corre- 
spondent had  the  pleasure  of  looking  through  them.  The 
display  of  fancy  collars,  yokes  and  fichus  is  exceptionally  fine, 
probably  the  largest  and  best  assorted  that  has  come  West 
this  season.  Much  silk  galloon  in  cream,  arab,  paris  and  black 
is  used  in  the  construction  of  these  collars,  as  well  as  cream 
appliques,  ribbon  velvet  lattice  work  and  embroidered  taffeta 
and  silk  linen  effects.  Boleros  and  Etons  are  shown  in  these 
lines  also,  and  many  of  the  latter  are  heavily  embroidered  with 
cut  steel  and  sequins.  The  scheme  of  decoration  this  season 
seems  to  be  combinations  of  gauzy  and  lacey  effects,  with 
heavy  cordings,  and  the  result  is  a  light  and  Summery  style, 
which  is  also  rich  and  dressy.  A  verj'  plain  gown  with  the 
addition  of  one  of  these  collars  or  boleros  would  be  perfectl}- 
suitable  for  an  afternoon  reception.  Another  noticeable 
feature  of  this  stock  is  the  great  variety  of  pompadour  and 


A  novelty  seen  in  ihe  range  of  the  Manhattan  Silk  Waist  Co, 


THE  DRY  GOODS  REVIEW 


207 


SALEn 


S.MP.E  o  L^D/E5'  WAISTS 

York  AND  Paris 


(  ONTAIN    THE    LATEST 


New 


NOVELTIES. 


The  most  exclusive  and  highest  grade  goods  made  in  Canada. 
Special  features  which  will  appeal  to  keen  buyers. 


RETURNED 


SHOWING   DETACHABLE   BAND 


PATENTED  1901. 
AS  IT  APPEARS  WHEN  WORN. 


riEN'S  WAISTS 


IN 


OUR 


NEW  Detachable  Elastic  Band  (patented)  saves  annoyance  and  irritation  to  the 
wearer  and  completes  an  ideal  summer  garment. 


SAMPLES  ARE    NOW  READY. 


MANUFACTURED   BY 


STEWART,  ALLAN  &  LeMAISTRE 

67  Latour  St.,  MONTREAL 

P.S. — NEWEST    EFFECTS    IN    MEN'S    SHIRTS 
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A  Good  Outlook  for  Spring— Cotton  Conditions  Firm— noire  Effect  may  have  a 

run— Ribbons  Strong— Costumes  and  flantles- A  Full  Outline  of  Fash  = 

ions    in   Waists— Haterials   for    Waists— Belts  and  nillinery. 


I- 


^M4J|»«j«4iSf^>(»«|jf»«Sf4>j|^«|j««^«j^ 


From  Our  Own  Correspondent. 


New  York,  December  26,  1901. 


|HE  closing  of  the  Fall  season  finds 
the  dr^'  goods  trade  in  a  very 
satisfactory  condition.  A  strong 
demand  for  heavy  fabrics  was 
the  feature  of  the  latter  end  of 
the  season,  and  the  market  is 
remarkably  clear  of  piece  goods 
in  Winter  weights.  Fall  business 
has  been  exceptionally  good  in 
both  the  dress  goods  departments 
and  the  ready-to-wear. 

Prolonged  cold  weather  has 
enabled  the  retail  trade  to  dis- 
pose of  their  earlier  purchases  at  regular  profits,  and  January 
sales,  such  as  have  marked  the  past  few  years,  will  approach 
more  nearly  their  original  character  when  first  started,  viz., 
a  clearing  out  of  odd  sizes,  colors  and  styles,  rather  than  a 
sacrifice  of  new  goods  which  represented  a  loss  to  somebody 
out  of  proportion  to  the  usual  trade  conditions. 

The  holiday  business  in  retail  circles  in  the  metropolis  has 
been  larger  than  ever.  The  toy  departments  have  been  liter- 
ally overrun,  not  to  mention  fancy  goods  and  smallwares  of 
every  description.  The  wholesale  market  is  bare  of  any  stock 
of  these  goods,  indicating  the  general  prosperity  of  all  classes. 
The  new  up-town  district  for  the  retail  dry  goods  trade  in 
this  city  appears  in  a  new  light  now  that  the  projected  new 
terminal  of  the  Pennsylvania  and  Long  Island  railroads  has 
come  to  light.  The  value  of  the  new  location  is  assured  and 
the  foresight  of  the  head  of  the  great  Macy  establishment 
scores  again  as  a  clever  business  move.  The  entire  dry  goods 
field  is  moving  northward,  and  what  is  now  the  retail  centre 
is  likely  to  be  the  wholesale  centre  before  very  long. 

FIRMER   OUTLOOK   IN   COTTONS. 

In  the  cotton  market  improving  conditions  are  noticeable. 
The  disturbances  in  Fall  River  have  been  amicably  settled,  the 
threatened  strikes  have  been  averted,  and  the  print  cloth 
market  has  broadened  sufficiently  to  hold  prices  firm  and 
futures  at  an  advance.  The  rise  in  the  speculative  market 
foreshadows  higher  prices  in  the  rest  of  the  field,  and  although 
the  Government's  figures  of  the  crop  are  generally  accepted  in 
the  dry  goods  trade,  there  has  been  no  rush  to  place  more 
than  the  usual  amount  of  future  contracts.  The  cotton  yarn 
market  is  in  a  somewhat  unsettled  state  owing  to  the  advance 
in  the  raw  material  and  the  reluctance  of  mills  to  pay  the 
spinners  a  corresponding  advance  for  their  products.  The 
largeh'  increased  use  of  the  finer  grades  of  yarns  has  absorbed 
the  output  of  the  spinners  for  several  months  to  come,  but  in 
this  branch  the  advance  in  raw  material  has  had  no  appre- 
ciable effect. 

WHAT  ABOUT   MOIRE   SILKS? 

In  the  silk  field  prices  are  firm  but  there  is  no  particular 
activity  owing  to  the  general  disposition  to  delay  the  balance 
of  purchases  till  after  the  first  of  the  year.  Taffeta  and  peau 
de  sole  constitute  the  bulk  of  the  immediate  demand.  Black 
and  white  hold  their  prominence,  and  colors  have  not  yet 
come  to  the  foreground  to  the  anticipated  extent.  It  is 
thought  in  many  quarters  that  a  large  part  of  the  business  ot 
the  next  three  months  will  be  influenced  by  the  craze  for  moire 


silks  and  moire  velours.  History  repeats  itself.  After  a  velvet 
season,  a  season  of  moire,  and  this  seems  to  be  no  exception. 
The  watering  process  has  many  advocates  among  influential 
buyers  both  of  goods  in  the  piece  and  ribbons.  American 
manufacturers  have  made  great  headway  in  this  process  and 
are  able  to  turn  out  beautiful  goods  at  reasonable  prices. 
This  will  operate  largely  in  favor  of  this  class  of  goods,  as 
they  cannot  but  be  considered  except  in  the  light  of  a  tran- 
sient, and  the  hand-to-mouth  purchasing  that  usually  attains 
in  novelty  goods  will  be  rendered  possible.  In  other  seasons 
the  length  of  time  that  imported  goods  were  in  transit  was 
often  sufficient  to  render  them  almost  passe  when  they 
arrived.  However,  it  is  expected  that  the  period  of  popular- 
ity will  cover  the  coming  Fall  season,  and  after  that  there  is 
as  yet  no  concern.  Canadian  merchants  will  find  as  large 
and  varied  an  assortment  of  these  beautiful  goods  in  the  New 
York  market  as  in  Paris,  with  the  great  advantage  of  quicker 
deliveries. 

Ribbons  look  to  be  very  strong  for  Spring,  especially  those 
of  domestic  manufacture.  TJie  ribbon  industry  has  made 
wonderful  strides  during  the  past  two  years,  despite  the  de- 
crease in  the  general  popularity  of  ribbons.  Satin  taffetas  are 
the  favorites  at  present. 

DRESS    GOODS. 

In  dress  goods  the  Spring  demand  has  run  largely  into  the 
Picardy  weaves,  veilings,  grenadines  and  etamines  in  plain 
fabrics.  Colors  appear  to  be  more  varied  than  in  previous 
years.  There  is  much  old  blue,  brown,  beige,  grey,  as  well  as 
some  red  and  reseda.  There  is  a  tendenc\-  to  trim  with  heay3' 
Irish  point  and  crochet  lace  as  well  as  watered  silks  and  new 
Russian  embroideries. 

A  feature  of  the  early  Spring  garments  will  be  the  inside 
silk  vest  in  a  contrasting  color,  which  is  being  made  in  separ- 
ate forms  for  collars,  sleeves  and  vest  fronts  by  the  embroidery 
houses.  Embroideries  are  very  well  thought  of  for  trimming 
shirt  waists  and  robes.  Laces  are  also  strong  and  high 
grade.  Plainer  goods  are  scarce,  the  regular  supply  having 
been  absorbed  by  early  purchases. 

In  neckwear,  the  early  demand,  so  far  as  it  has  made  itself 
felt,  indicates  another  big  season.  Neck  boas  of  lace,  net,  and 
maline  with  long  ends  are  the  leaders. 

READY-TO- WEARS. 

In  the  ready-to-wear  field,  the  costume  holds  a  prominent 
place  in  the  early  showings,  and  in  such  orders  as  have  come 
in  from  the  Far  West  and  Southwest.  In  tailor-made  suits  the 
leading  fabrics  are  broad  cloths,  Venetians,  basket  weaves  of 
thibet  cloth.  The  favored  colors  are  cream,  grey,  medium 
Havana  brown,  a  new  blue,  Oxford  ro3'al,  green,  fawn,  castor 
and  the  regular  tan.  In  jackets  the  tendency  favors  long  hip 
effects,  though  blouse  effects  are  not  left  out.  The  skirts  are 
mostly  flounced.  In  the  higher  grade  garments  habit  backs 
are  again  in  favor.  The  demand  for  raglans  lingers  and  every 
kind  of  material  that  could  be  procured  was  pressed  into  ser- 
vice until  the  limit  of  prices  was  reached  at  around  the  $4- 
(wholesale)  mark.  A  good  demand  for  raglans  in  plain  and 
moire  taffetas,  peau  de  soie,  brilliantines,  Sicilians  and 
imported  lines  is  apparent  in  the  earh'  buying.  Separate 
jackets,  if  considered  at  all,  are  of  the  short  tj-pe,  IS  to  19 
inches,   tight   fitting   with   loose   backs  and    "horsey"   j'oke 
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S  -PEERLESS-  S 


HERMANN  anoTOBIAS  MFG.  CO. 


MAKERS    OF 


179-183  Wooster  St..  NEW  YORK 

Mercerized  Sateen  Petticoats 
$9.00  to  $36.00  per  dozen 

Silk  Taffeta  Petticoats 
$3.50  to  $15.00  each 


All  our  Petticoats  are  made  with  darted  fronts  and 
gored — to  fit  over  any  make  of  Corsets.  Lock- 
stitch machines  only  used.  Novelties  shown  at  all 
times. 


A49 


All  Shades 


$5.00 


Genuine  . . 

Celluloid 

Collars,  Cuffs  -o 
Shirt  Bosoms 

ALL  FINE,  FRESH  STOCK. 


GENUINE  GOODS  arc 

Stamped  with  our 

Trade  Mark. 


TRADE 


MARK 


The   Miller  Bros.  Co.,    Limited 

30  Dowd  Street,  MONTREAL. 

TORONTO  AGENT  : 

6.  B.  FRASER,  3  Wellington  St.  East 


A  PALfflENBER6 


60  D. 


CLOAK  AND 
SUIT  FORM 


Is  as  Valuable  as 
an  Extra  Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
time^  never  gets  sick  or  tired, 
and  never  wants  an  increase 
in  salary.     ^      ^      ^      ^ 

These  Superior  Forms  are 
the  Very  Best  you  can  buy. 


New  models,  low  bust,  promineut  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  .Standard.  The  new  slide  support  and 
the  screw  in  the  top  are  distintt  features  and 
make  the  figure  rigid  and  strong. 


J.  R.  PALMENBERG'S  SONS 

Office  and  Salesroom  :  710   BROADWAY 
Factory:  89  and  91  West  Third  Street,  N^NA/  "VorU: 


212 


THE  DRY  GOODS  REVIEW 


etiects.  Yoke  effects  have  passed  the  expoiimetital  stage  and 
have  proven  their  worth  during  the  present  season.  In  rag- 
lans,  models  with  both  front  and  back  j'okes  are  popular. 
Moire  ribbons  and  taffeta  straps  are  very  general^' favored  for 
strappings. 

An  extensive  use  of  drop  skirts  in  connectionwith  separate 
skirts  is  a  feature  of  the  earlj'  showings  in  that  line. 

F.\SH10.NS    IN    SPRING    W.MSTS. 

In  waists,  the  Spring  season  is  well  along  and  retail  houses 
in  many  of  the  large  cities  have  already  had  their  Spring  open- 
ings. The  main  features  of  the  Spring  line  are  the  liberal  use 
of  vertical  tucking,  hemstitching,  plaits,  insertings,  all-overs  ; 
in  fact,  essentially-  the  same  general  run  as  last  Spring  except 
that  the  elaborations  are  applied  to  simulate  a  yoke  effect  in 
manv  models  and  V-shaped  trimming  is  more  in  evidence.  The 
same  range  of  materials  in  lighter  weights  and  more  sheer 
effects.  The  Bishop  sleeve  is  in  the  foreground  and  cuffs 
deeper  than  last  season,  but  not  so  deep  as  in  the  first  showing 
of  samples.  The  cut  is  deep  in  the  front,  accentuating  the  long- 
waisted  effect.  Buttons  are  extensively  used  for  trimming — 
neat  enamel  effects  and  enamelled  buckles. 

White  is  the  predominating  color,  black  next  and  colors  in 
general  not  so  well  thought  of.  Narrow  striped  effects  and 
neat  figures  are  prominent  in  fancy  cotton  fabrics.  Cham- 
brays  are  not  as  popular  as  last  year  and  piques  are  still  back 
numbers.  Linen  fabrics,  and  materials  of  silk  and  linen,  plain 
and  embroidered  in  dots  and  figures,  are  in  the  front  rank. 
Draw  stitched  dimities  are  in  the  popular  class. 

BELTS. 

The  deep  cut  waist  is  responsible  for  the  popularity  of  the 
bodice  effects  in  belts.  The  main  demand  on  Ijelts  is  in  elastic 
materials  in  black  and  white,  IV2  to  41/2  inches  wide,  with 
steel  nail  heads  in  the  body  of  the  belt.  Beaded  belts,  black 
ground  with  white  figures  and  steel  buckles,  are  well  repre- 
sented in  the  early  business,  likewise  velvet  belts  with  pin 
buckles. 

In  women's  headw^ear,  shaped  felts  are  the  prime  favorites 
and  have  to  some  extent  supplanted  hats  of  velvet  and  other 
materials.  The  high-priced  end  of  the  line,  however,  forms 
hats  of  materials  with  the  tendency  toward  the  flat-crowned 
turban  with  rather  heavy  brim. 

Wm.  J.  Brandt. 


COLORED    SHIRTS. 


The  greater  portion  of  Spring  orders  for  colored  shirts  are 
now  placed,  but  some  firms  are  leaving  an  opening  for  new 
effects  which  are  sure  to  be  shown  before  the  season  opens. 
Already  handsome  combinations  are  being  put  into  some 
ranges,  and  certainly  the  keen  buyer  will  not  leave  himself 
unprepared  to  keep  in  touch  with  everything  new  which  is 
being  produced  in  shirtdom.  Stewart,  Allan  &  LeMaistre, 
manufacturers  of  "  Salem  "  shirts,  are  preparing  some  novel 
combinations  in  tucked  and  plaited  front  shirts,  which  are 
very  effective,  and  can  be  retailed  at  popular  prices.  The  dif- 
ferent effects  which  they  have  produced  make  a  most  striking 
array  of  novelties,  and  will  no  doubt  prove  ready-sellers  and 
money-makers  for  the  merchant. 


The  Montreal  Waterproof  Clothing  Co.  have  a  very  inter- 
esting display  of  Spring  styles  in  this  issue  of  The  Dry  Goods 
Review.  The  manager,  Mr.  H.  Wener,  has  just  returned  from 
Europe,  where  he  has  made  a  selection  of  all  the  latest 
novelties  in  the  way  of  waterproof  and  rainproof  garments 
for  Spring,  1902.  He  has  also  secured  all  the  latest  ideas  in 
materials.  Last  year  was  a  very  prosperous  year  with  this 
firm,  their  factory  not  being  idle  one  day  in  the  12  months. 
For  Spring,  grey  will  be  the  leading  color  with  fawn.  Some 
blue  and  black  will  be  sold. 


BORDERED    AND    OTHER    VEILS. 

There  is  a  decided  disposition  among  the  smart  set  for 
veilings.  The  woman  of  fashion  insists  on  having  something 
new  in  veiling,  as  well  as  in  the  rest  of  her  attire,  to  give  a 
completeness  and  finish  to  her  costume.  The  bordered  veils 
are  but  one  of  the  many  sorts  to  be  taken  very  freely.  The 
extreme  trade  will  go  in  for  large  spots  and  fancy  colored 
spots,  while  those  with  quieter  tastes  will  take  to  blacks,  and 
after  these  the  whites;  in  fact,  there  will  be  a  much  wider  call 
this  Spring  for  white  veilings  than  has  characterized  the 
demand  for  some  seasons  past.  One  of  the  most  popular 
features  in  veiling  will  be  the  chiffon  veil,  in  black  and  white 
effects,  and  in  blue  and  white,  either  plain  or  with  applied 
designs  of  velvet  in  a  polka  dot,  ring,  or  crescent  shape.  This 
style  was  worn  in  the  Fall,  but  will  again  be  much  worn  on 
outing  hats.  The  double  mesh  complexion  veil  is  so  becoming 
that  it  also  will  be  in  demand  either  with  a  couple  of  large 
velvet  spots  on  the  veil,  or  dotted  on  either  edges  w^ith  tiny 
velvet  spots.  We  would  advise  our  readers  to  look  well  into 
this  department  of  their  business.  The  main  thing  is  a  nice, 
new  assortment  of  novelties,  it  need  not  be  large,  but  it  must 
be  up  to  date,  something  new  constantly  being  added,  and 
you  will  find  it  one  of  the  best  paying  departments  you  have. 


A  novelty  in  Spring  mantles  shown  by  the  Imperial  Cloak  Co. 
An  improved  Raglan  with  sleeve  and  yoke  in  one  piece. 
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"GEISHA 


W 


WAISTS 


TTWS   the   leading   Shirt  Waist   manufacturers   in   the   United   States,  we 
f  I      would   draw   the   attention   of    our   Canadian   friends   to  our   un- 
equalled  line   for    1902. 

We  are  showing  over  1,000  styles,  ranging  from  low  priced  to 
the  ^ery  finest ,  both  in  white  and  colored.  We  make  use  of  the  best 
and  most  stylish  American  and  European  materials,  and  our  Waists  are 
being  handled  with  the  greatest  satisfaction  by  all  prominent  retailers 
throughout  the  United  States. 

The  *^  Geisha  "  label,  a  guarantee  of  style  and  good  fit,  is  attached 
to  every  Waist,  and  ladies  wearing  the  ^*  Geisha"  Shirt  Waist  are 
always  pleased  customers. 

We  beg  to  extend  to  all  retailers  a  cordial  invitation  to  inspect  our 
line  when  visiting  our  city. 


FRANKENTHAL  BROS. 

77=79=81  Wooster  St.        -       NEW  YORK. 
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rKEATIONS 


Remodeled  by  our 
Expert  Designers 
to  Suit  You. 


High=Class 
Garments  only 


Stylish 
Perfect 
Fitting. 


Catalogue 
Sent   on 
Application. 


From  .  .  . 

PARIS,   LONDON 
and  NEW  YORK 


Blouse  Waists 
Wash  Costumes 
In  Enormous 
Variety. 


For  Correct 
Styles  we  are 
Headquarters. 


Costumes 
and 
Walking 
Skirts. 


^.;./"    Be  sure  your  stock  is  up-to-date.        This  is  assured  by  selling 


'^L 


'h 


3i\'b^ 


'O 


"CROWN   BRAND"  Garments. 


Boulter  &  Stewart 


Manufacturers 


13  Front  St.  W. 

TORONTO 
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"IDEAL"  Spring  Offerings 


c^ — f\ 


No  246.  Good  quality  Polka  Dot  and 
Chambray  Percale  Waist,  made 
with  fourteen  pin  tucks  on  bust,  and  one  row  of 
fine  embroidery,  exactly  as  per  cut.  This  waist  is 
also  made  in  a  good  quality  of  white  lawn. 
Price,   $4.50  per  dozen. 


Our  line  consists  of  about  500  new  and  de- 
sirable styles,  every  one  conspicuous  for  their 
"Originality"  of  designs,  excellent  workmanship 
and  perfect  [fit.  We  are  showing  all  the  newest 
materials  made  this  season,  includmg  white, 
colored  and  fancy  dotted  Swiss,  India  linens, 
mercerized  chambrays,  white  and  colored  lawns, 
percales,  etc. 

Prices  range  from  $2  50  per  dozen  to 
$27.00  per  dozen,  with  a  great  variety  of  lead- 
ers at  $4.50,  $6.00,  $7.50,  $9.00  and 
$12,00  per  dozen. 


No.  247.         White  Lawn  Waist,  trimmed  down  in  front  with  two  rows  of  fine  embroidery  and  12 
tucks,  and  finished  with  neat  pearl  buttons.     Back  trimmed  with  six  ^-inch  tucks. 
Buttoned  down  front      Price,  $4.50  per  dozen. 


No.  259.         Good  quality  plain  Chambray  Waist,  entire  front  trimmed  with  14  J^-inch  tucks,  and 
the  back   trimmed  with  six   J^-inch   tucks,  finished  with  neat  pearl  buttons.     Price, 
$5.00  per  dozen. 


No.  270.  Extra  fine  quality  White  Lawn 
Waist,  entire  front  trimmed 
with  five  rows  of  very  fine  embroidery,  and  28 
rows  of  X-inch  tucks,  in  clusters  of  seven  rows 
each.  Buttoned  down  back,  also  trimmed 
with  eight  rows  of  K-inch  tucks  on  back.  New 
stock  collar  and  tie.  This  waist  is  made  ex- 
actly as  per  cut,  only  having  five  rows  of  em- 
broidery, instead  of  four.  Price,  $10.50  per 
dozen. 


Our  line  of  Wash  Skirts  and  Suits  is  now 
ready,  and  includes  Very  pretty  and  novel 
ideas,  at  prices  ranging  from  $2.50  per  dozen 
to  $3.50  apiece. 


No.  409.  Fine  White    Lawn  Waist,    trim- 

med down  front  with  four  rows 
of  fine  embroidery,  and  24  rows  of  tucks,  in 
clusters  of  four.  New  stock  collar,  with  tie 
attached.  Back  trimmed  with  12  rows  of  tucks. 
Cuffs  also  tucked.  Buttoned  down  front.  Price, 
$6.75  per  dozen. 

No.  263.  Fine  White  Lawn  Waist,  trimmed 
on  bust  with  82  rows  of  graduated 
pin  tucks,  finished  on  bottom  with  a  fine  em- 
broidery. Buttoned  down  back,  and  trimmed 
with  20  rows  of  tucks.     Price,  $8.50  per  dozen. 


/^3— O-^^--^ 


No.  341.  Extra  fine  quality  Sheer  Lawn 
"•"^  Waist,  the  entire  front  tucked  with 
36  5<-inch|tucks,  and  trimmed  with  two  rows  of 
the  very  finest  embroidery,  exactly  as  per  cut. 
Buttoned  down  the  back,  and  trimmed  with  16 
K'-inch  tucks.  Collar  made  of  all-tucked  lawn, 
and  hemstitched  tie  attached.  Cuffs  also  tucked. 
Price,  $15-00  per  dozen. 


Terms : 
2%  10  days 
Net 
30  days. 


388     BroadNA/^ay,     IMe>A/    VorU:, 


Send  for 
Samples  or 
call  to  see   us 
when  in 
New  York. 
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I  FANCY  GOODS  AND  NOVELTIES.  I 

A  BIG  trade  is  reported  in  chatelaine  bags.  In  Me.xican 
hand-carved  goods,  real  alligator,  real  seal,  real 
morocco  and  seal  grain,  they  make  one  of  the  best  lines  in 
leather  goods  that  can  be  handled.  Ladies'  purses,  too,  are 
shown  in  such  attractive  designs  that  they  sell  on  sight. 
Some  silver-mounted  purses  are  very  handsome.  Blotting 
pads  are  also  shown  with  silver  mountings,  and  are  selling 
well.  Among  the  goods  that  have  been  taken  largely  for  the 
holiday  trade  are  music  cases  and  rolls,  playing-card  cases 
and  men's  bill  and  coin  purses  and  bill  wallets. 

PLAYING    CARDS. 

One  of  the  most  beautiful  and  artistic  novelties  ever  issued 
in  the  way  of  fancy  playing  cards  is  called  the  Nineteenth 
Century.  The  general  idea  followed  in  the  arrangement  of  the 
Royal  cards  is  to  show  the  pictures  of  the  most  noted  kings, 
queens  and  prime  ministers  of  Europe  who  lived  during  the 
Irst  century. 

The  back  of  the  cards  is  exquisitely  produced  in  five  colors, 
and  shows  the  faces  of  Queen  Victoria,  King  'William  IV., 
George  III.  and  George  IV.  Among  the  famous  men  whose 
portraits  are  reproduced  on  the  faces  of  the  cards  are 
Napoleon,  William  I.  of  Germany,  Alexander  II.  of  Russia, 
Victor  Emmanuel  of  Italy,  Prince  Bismarck,  Garibaldi  and 
others.    The  cards  are  put  up  in  ornamental  boxes. 

NOTES. 

The  season  for  sporting  goods  trade  will  soon  arrive,  and 
dealers  with  well-assorted  lines  may  expect  a  good  demand 
for  supplies  of  all  kinds.  There  never  was  a  time  when 
Summer  sports  were  more  popular  in  Canada  than  they  are 
now. 

S.  Greenshields,  Son  &  Co.  have  a  full  and  complete  range 
of  chatelaine  bags,  which,  although  heavy  sellers  during  the 
past  season,  will  be  in  still  greater  demand  for  Spring  and 
Summer  wear.  They  are  all  the  time  adding  new  goods  to 
their  range.     They  have  also  a  nice  range  of  metal  bags. 

The  W.  R.  Brock  Co.'s,  Montreal,  smallwares  department, 
have  specials  in  beaded  and  leather  chatelaines  ;  also  novelties 
in  back  combs,  horseshoe  shapes,  ball  pearl  and  carved  ball 
buttons. 

Gault  Brothers  would  remind  their  customers  that  the 
Royal  Shetland  Floss  is  in  stock  in  all  colors.  There  has  been 
a  tremendous  rage  for  black  of  late,  and  a  consequent  scarcity 
of  stock,  but  orders  can  now  be  filled.  Mr.  Matthews  is  quite 
enthusiastic  over  his  new  brand  of  floss,  which  has  been 
adjudged  by  consumers  to  knit  up  into  great  effect. 


trated  therein  are  thoroughly  practical  and  worked  out  from 
the  accountancy's  standpoint."  Mr.  Hoskins  is  principal  of 
the  British-American  Business  College,  Toronto,  and  vice- 
president  of  the  Institute  of  Chartered  Accountants  of 
Ontario.  The  book  is  substantially  bound  in  cloth  and  gold, 
and  published  at  $1.50.  Copies  maybe  had  by  addressing 
Mr.  Hoskins. 


A    BOOK    FOR    ACCOUNTANTS. 

"Book-Keeping  for  Joint  Stock  Companies,"  by  David 
Hoskins,  C.A.,  a  treatise  that  has  just  been  issued,  is  a  valu- 
able text-book  not  only  for  accountants,  but  for  all  employes 
of  joint  stock  companies.  Mr.  Hoskins'  long  experience  and 
exhaustive  study  of  accountancy  has  enabled  him  within  the 
150  pages  of  his  book  to  give  many  valuable  hints  and  much 
information.  It  also  contains  chapters  on  the  duties  of  secre- 
tary-treasurers  of  companies  and  extracts  from  the  Ontario 
Companies  Act,  the  provisions  of  which  it  is  essential  that 
company  officers  should  be  familiar  with.  Mr.  Wm.  Eddis, 
F.C.A.,  president  of  the  Institute  of  Chartered  Accountants 
of  Ontario,  speaks  of  the  volume  as  a  "valuable  addition  to 
accountancy   literature.      The    bookkeeping   and   forms  illus- 


THE    NEW    ROSETTE    BUCKLE. 

Read  what  The  Dry  Goods  Economist  has  to  say  about  it 
in  an  issue  of  recent  date  :  "Illustrated  here  is  a  newly- 
patented  ribbon  brooch  or  buckle,  which  should  be  most 
heartily  welcomed  by  every  ribbon  department  and  jewellery 
man  in  the  country.  This  new  brooch  consists  of  a  small 
scrollwork  star,  in  the  centre  of  which  is  a  cut  amethj-st. 
Beneath  the  star 
is  a  patented 
feature  whereby 
small  remnants 
of  an}'  sort  of 
ribbon  may  i)e 
arranged  in 
locjps  to  present 
the  appearance 
as  shown  in  this 
figure.  It  is  safe 
to  assert  that 
there  is  no  rib- 
bon department 
in  the  country 
which   does   not 

have,  every  day,  I  tg  y/  r^^^  Ti  ^  P  ^V"  r»^*^  ^j»  ?- 
at  least  20  or  30 
small  ends  of  ribbon  which  are  are  almost  impossible  to 
dispose  of.  With  this  new  brooch  the  ribbon  ends  referred  to 
can  be  worked  off  with  a  nice  profit.  They  can  be  bought  to 
retail  at  50c.  We  predict  for  them  one  of  the  greatest  hits 
ever  made  in  the  jewellery  world"  Particulars  as  to  where 
to  purchase  may  be  obtained  from  The  Dry  Goods  Review. 


Mr.  Thos.  McQuillan,  formerly  of  The  Wyld-Darling  Co.,  has 
Iieen  appointed  to  sell  the  Dominion  Cotton  Co.'s  goods  in 
Toronto,  working  in  conjunction  with  Mr.  Hardy,  the  local 
representative  of  Stevenson  &  Blackader. 

For  the  Spring  trade  the  stock  of  imported  laces  and 
embroideries  at  The  W.  R.  Brock  Co.'s,  Toronto,  is  exception- 
allv  large.  Among  the  former  are  some  fine  vals  and  inserts 
in  black,  ivory,  arabs,  galoons,  and  fancy  cotton.  Embroideries 
in  carton  lots  and  also  regular  goods,  with  both  ordinary  and 
extra  fine,  all  to  match,  are  shown,  and  lace  collars,  which  are 
so  popular,  are  selling  rapidly.  In  ladies'  underwear  they 
show  the  largest  assortment  yet,  including  some  specials  in 
bleached  goods,  to  retail  at  25c.,  in  all  styles.  Cashmere 
hosiery  includes  women's  and  children's  sizes,  to  retail  at  25, 
35  and  50c.,  in  plain  and  red  ;  a  ver}'  special  line  of  2-1,  called 
"EA",  to  retail  at  50c.,  and  to  retail  at  25c.,  a  line  with 
double  knees,  and  high  spliced  heels  and  toes,  called  "  Cairo." 
Specials  in  cotton  hosiery  include  the  seamless,  stainless  black, 
"  Invader,"  to  retail  at  lOc,  and  German  hosiery-  to  retail 
from  10  to  25c.  There  is  a  large  demand  for  their  muslins, 
among  which  are  white  organdies  and  Victoria  lawns,  Swiss 
spots,  checks  and  stripes.  Ball  pearl  buttons,  featherstitch 
braids,  pique  trimmings,  tucked  muslins  and  all-over  tuckings 
are  shown  in  unusual  variety.  The  umbrellas  shown  include 
the  new  and  very  popular  "  golf"  handle.  Gloves  maybe  had 
in  various  makes  and  styles,  in  silk,  taffeta  and  lisle  thread. 
Specials  in  taffeta  to  retail  at  25c.  are  544,  a  cream  ;  3fil,  a 
tan ;  650,  a  white,  and  645,  a  grey. 
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READY  FOR  SPRING 


1902 


We  take  this  opportunity  of  thanking  our  many  friends    and   customers  who 
have  favored  us  with  such  generous  patronage  and  made   1901    the  most    sue 
cessful  year  in  the  history  of  this  business. 

rOR  SPRING  we  are  ready  with  the  most  complete   line  we  have  ever  been  able 
to  show. 

Notwithstanding  the  great  demands  made  upon  all  departments  during  the 
largest  Fall  business  we  have  ever  experienced,  no  detail  of  Spring  wants  has 
been  overlooked. 

OUR    TRAVELLERS    start    out    immediately    on    their    various    routes,    showing 
Spring  and  Summer  Specialties  and  the  celebrated 


'*«C,STtP° 
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SPORTING  GOOD& 


Baseball  Supplies 
Lacrosse  Goods 
Football  Sundries 
Tennis  Requisites 
Cricket  Outfits 
Health  Exercisers 
Boxing  Gloves 
Hammocks 
Flags 


Celebration  Goods 
Paper  Lanterns 
Woodenware 
Croquet 
Air  Rifles 
Druggists'  and 
Tobacconists' 
Sundries 
Smallwares 


The  Fancy  Goods  Company 
of  Canada,  Limited, 


50  Yonge  St.,  and  6  Wellington  St.  W. 


Toronto,  Canada. 
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RESIGNATION    OF    MR.    SLESSOR. 

At  the  last  annual  general  meeting  of  The  \V.  R.  Brock 
Co.,  Limited,  Toronto  and  Montreal,  held  at  their  head  office 
in  Toronto,  Mr.  James  Slessor  handed  in  his  resignation  as 
managing  director  ot  the  Montreal  branch. 

Mr.  Slessor  h.is  been  before  the  dry  goods  trade  of  Canada 
for  nearly  half  a  century,  and  no  man  is  held  in  more  general 
esteem.  During  all  that  period  business  has  seen  many  a 
serious  crisis,  and  changes  in  consequence,  but  Mr.  Slessor  has 
always  been  able  to  successfully  overcome  the  difficulties  that 
have  met  him,  and  to  pay  100  cents  on  the  dollar.  So  we 
feel  sure,  when  we  wish  him  health  and  happiness  on  his 
retirement  after  so  long  and  honorable  a  career,  we  voice  the 
feelings  of  his  friends  from  one  end  of  the  country  to  the  other. 
On  bis  last  trip  to  foreign  markets,  Mr.  Slessor  was  taken 
suddenly  and  seriously  ill,  but  we  are  glad  to  be  able  to 
assure  our  readers  that  he  has  made  a  most  satisfactory 
recoverv  from  this  attack. 


PROGRESSIVE   DISPLAY    FIXTURE    CONCERN. 

Display  fixtures  have  become  a  necessity  these  days  in 
ever\'  up-to-date  store. 

The  large  departmental  stores  adopt  every  modern  device, 
mechanical  and  artistic,  regardless  of  expense,  that  will 
enhance  the  attractiveness  of  their  stores  and  set  off  to  best 
advantage  goods  offered  for  sale.  These  large  concerns  con- 
sequently "set  the  pace,"  so  to  speak,  and  the  smaller  mer- 
chant must  adopt  like  methods  of  displaying  his  goods  if  he 
expects  to  secure  the  local  trade  which  seems  to  rightly  belong 
to  him. 

Clatworthy  &  Co  ,  the  well-known  display  fixture  manu- 
facturers (whose  advertisement  appears  on  another  page), 
always  on  the  alert  for  new  designs  and  ideas  in  their  line, 
have  several  new  fixtues  to  offer  for  the  Spring  trade. 


Only  three  months  ago  this  firm  issued  their  new  illus- 
trated catalogue  of  over  100  pages,  full  of  newest  designs  in 
display  fixture  novelties,  and  already  they  find  it  necessary  to 
issue  a  supplement,  which  is  now  ready  for  distribution  gratis 
to  any  merchant  writing  for  same. 

To  mention  one  new  line  only  is  sufficient,  and  that  of  the 
Kirk  display  rack  appears  to  be  a  contrivance  of  the  utmost 
utility  and  convenience,  and  should  be  found  in  every  place 
where  general  merchandise  is  sold. 

Clatworthy  &  Co.  report  a  very  satisfactory  trade  for 
1901,  and  thank  their  numerous  customers  for  the  patronage 
extended  to  them  in  the  past,  and  assure  them  of  the  firm's 
best  efforts  in  the  future.  Their  large  catalogue  and  supple- 
ment will  be  cheerfully  sent  gratis  to  any  merchant  for  the 
asking. 

HOW  TO  WRITE  SHOWCARDS. 

A  special  offer  to  provide  a  sign-writer's  outfit  is  made 
elsewhere  in  this  issue  by  W.  Edwards,  423y2  Yonge  street, 
Toronto,  who  has  received  expert  training  in  this  art,  and  is 
thus  able  to  impart  it  to  others.  Those  who  wish  to  better 
their  position  by  making  themselves  more  useful  and  adding 
to  their  qualifications  a  knowledge  of  writing  artistic  tickets 
and  lettering  for  the  goods  in  the  windows  and  in  the  store 
are  invited  to  write  for  particulars  of  Mr.  Edward's  offer. 


Brophy,  Cains  &  Co.  wish  to  draw  the  attention  of  their 
friends  to  some  special  lines  in  their  linen  department.  Ask  to 
see  roller  towelling,  Y22,  ¥25,  B224,  B225,  B228,  B234. 
B236  and  fancy  red-bordered  damask  towelling  E20,  one  of 
the  best  valued  lines  they  have  ever  show^n.  Ask  to  see  damask 
cloths  E60  and  E62,  bleached  damask  tabling  Nos.  140,  150, 
160,  170,  180,  190  and  200,  all  the  very  latest  designs,  and 
each  cjuality  with  %  and  %  napkins  to  match.  See  their  fancy 
Turkish  towels.  CSS,  36,  38,  44  and  46. 


A  Pointer  to  the  Trade. 


It  will  be  worth  your  while  to  consider  the  extra  values,  the  up-to-date  styles 
which  we  will  show  for  early  Spring  trade.  Be  sure  and  see  our  traveller  on 
your  territory  for  ({uick-selling  Dry  Goods  Novelties,  such  as  Ladies'  Belts, 
Belt  Buckles,  Sash  Pins,  Hair  Novelties,  Chatelaine  Bags,  Stick  Pins, 
Brooch  Pins,  etc.  Also  a  complete  range  of  all  sizes  and  grades  of  Fancy 
and  Plain  Pearl  Buttons,  and  everything  in  smallwares  necessary  for  the  up- 
to-date  Dry  Goods  Merchant. 

Our  Mr.  Westwood  in  his  recent  trip  to  England  has 
secured  among  other  valua})le  agencies  the  sole  selling- 
agency  in  Canada  for  Abel  Morrall's  celebrated  Sewing 
and  Tailors'  Needles,  Toilet  Pins,  Safety  Pins,  etc, 
Note  the  accompanying  trade  mark  on  all  their  gootls — 
none  genuine  without. 
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Wilkes,  Westwood  Co. 

62  Bay  Street,  TORONTO. 
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We  have  been  compelled  to 
adopt  a  Symbol  in  order  to  protect 
our  Patrons  and  ourselves. 

It  has  taken  the  above  form. 

To   the  Experienced  Buyer 

it  is  unnecessary. 

To  ail  others  it  conveys  the 
experience  of  the  expert. 

PROTECTION  FOR  ALL 


The 


HUDSON  BAY  KNITTING  CO. 
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Prices  in  the  Canadian  IVlarket. 
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Montreal  and  Toronto,  December  31,  1901. 
HE  j-ear  closes  with  good  prospects  of 
stability  in  prices.  Some  authorities 
have  argued  that  the  world  is  certainly, 
if  slowly,  on  the  down  grade  in  the 
matter  of  prices.  It  is  not  clear  that 
there  is  any  such  movement  abroad, 
while  in  Canada,  at  least,  the  conditions 
are  favorable  to  sustained  prices,  and 
buoyant  trade. 

There  is  no  recent  change  in  Cana- 
dian cottons.  The  mills  are  fairly  busy. 
Some  mills  are  showing  some  nice  goods 
with  English  finish,  but  not  equal,  buyers  saj',  to  American 
goods  in  point  of  putting  up  The  latter  are  made  attractive 
and  salable  by  reason  of  their  being  well  put  up.  Our  mills 
are  reported  behind  in  Spring  shipments  and  refuse  repeat 
orders  even  for  June  deliveries.  The  flannelette  trade  has  been 
brisk. 

Regarding  raw  cotton  New  York  advices  of  December  27, 
say:  Cotton — Spot  closed  quiet,  l-16c.  lower;  gulf,  8%c.; 
sales,  453  bales;  uplands,  S^^c.  Futures  closed  steady; 
December,  8.09c.;  January,  8.09c.;  February,  8.13c.;  March, 
8.19c.;  April,  8.22c.;  May,  8.26c.;  June,  8.26c.;  July,  8.28c.; 
August,  8.17c. 

Liverpool,  December  27.^ — 4  p.m. — Cotton — Spot,  fair 
demand  ;  prices  steady  ;  American  middling,  4  21-32d.  The 
sales  of  the  day  were  10,000  bales,  of  which  .sOO  were  for 
speculation  and  export,  and  included  9,300  American. 
Receipts,  52,200  bales,  all  American.  Futures  opened  quiet 
and  closed  barely  steady  ;  American  middling,  g.o.c, 
December,  4  36-64d.  sellers;  December  and  January,  4  35-64d. 
to  4  36-64d.  sellers;  January  and  February,  4  34-64d  to  4 
35-64d.  buyers;  February  and  March,  4  34-64d.  to  4  35-64d. 
buyers;  March  and  April,  4-34-64d.  to  4  35-64d.  buyers; 
April  and  May,  4  34-64d.  to  4  35-64d.  buyers;  May  and  June, 
4  34-64d.  to  4  35-64d.  buyers;  June  and  July,  4  34-64d.  to  4 
35-64d.  buyers;  July  and  August,  4  34-64d.  to  4  35-64d. 
buyers;  August  and  September, 4  29-64d.  to  4  30-64d.  buyers. 

Manchester,  December  27. — Cloths,  firm ;  yarns,  quiet  but 
firm. 

LONDON  WOOL  SALES. 

The  sixth  series  of  the  1901  wool  auction  sales  closed  in 
London,  December  14,  with  offerings  of  9,170  bales,  including 
a  selection  of  fine  new  clips.  Demand  was  brisk,  and  full  rates 
were  obtained.  Some  West-Australian  lots  were  bought  in, 
holders  refusing  to  accept  the  prices  offered.  Buenos  Ayres 
was  in  good  demand  and  firm.  The  attendance  throughout 
the  entire  series  was  particularly  good  for  the  season;  there 
was  brisk  all-round  competition  every  day  for  most  grades  of 
merinos  and  finer  cross-breds.  While  coarse  greasies  sold  well 
at  the  low  values  established  when  the  sales  opened,  good 
merinos  were  firm  and  o  per  cent  above  the  October  average 
throughout  the  series.  Inferior  and  faulty  merinos  were  5  per 
cent,  cheaper,  but  this  weakness  disappeared  somewhat  near 
the  close.  Good  greasy  sold  well,  mostly  for  foreign  account. 
France  was  particularly  active  during  the  past  week. 
Superior  and  faultless  scoureds  sold  about  the  October  rates; 
faulty  seedv  were  5  to  10  per  cent,  lower;  fine  cross-breds 
were  scarce,  and  in  keen  request  throughout  at  an  average 
advance  of  5  to  71/2  per  cent.     Medium  and  course  grades,  at 


the  outset  of  the  series,  were  7'/2  per  cent,  lower.  Later,  under 
the  influence  of  American  and  French  competition,  medium 
greasy  improved  5  per  cent,  above  the  opening,  following  a 
very  irregular  course.  The  demand  for  scoured  was  better. 
Slipes  were  in  large  supply.  Finest  grades  sold  at  previous 
quotations,  but  other  grades,  particularly  medium  lambs, 
showed  a  10  per  cent,  decline.  Cape  of  Good  Hope  and  Natal 
scoured  snow-whites  were  5  per  cent,  and  greasy  snow-whites 
were  5  to  71/2  per  cent,  cheaper,  despite  the  short  supply.  The 
close  of  the  series  was  generally  firm.  There  were  1,150,035 
bales  catalogued.  The  total  amount  purchased  for  the  Con- 
tinent amounted  to  87,000  bales,  and  for  the  United  States 
3,000.  The  new  season's  wool,  as  a  rule,  is  finer  and  some- 
what shorter  than  last  season,  and  generally  light  in  grease 
and  very  burry  and  seedy.  Many  Queensland  clips  show  a 
large  percentage  of  earthj'  waste. 


CANADIAN    OILCLOTH     PRICE    LIST. 

There  has  been  no  change  in  the  prices  of  Canadian  oil- 
cloths for  some  time,  and  the  price  list  now  in  force  is  as 
follows : 

FLOOR   OIL  CLOTH. 

No.  1  quality,  in  widths  of  4-4.  5  4,  6-4,  8-4  and  10-4,  pei  sq.  yd 32c. 

No.  2  quality,         "  4-4, 5-4, 6-4,  8-4  and  10-4,         "         ....  25c. 

No.  3  quality,         '■  4-4,  5-4,  6-4  and  8-4  "         20c. 

Mats  or  rugs — No.  2   quality  in   the    following  sizes  :     4-4  x  4-4, 

4-4x6  4,  5-4x5-4,  6  4x6-4,  6-4x8-4,  8-4x8  4,  8-4x10  4  10-4x10-4  30c. 

CANVAS   STAIR   OIL   CLOTH.  Widths. 

2-4         H  V* 

Canvasback 09K     .12         UH 

Painted  back 13        .16K     .20 

Length  of  pieces,  3J  yards. 

TABLE,    SHELF  AND   COTTON   STAIR   OILCLOTHS. 

Widths. 

5/4  6/4 

Fancy  mosaics,  per  piece  of  12  yards    f2  10  S3  00 

Fancy  Woods,        "           "             "         2  10  3  00 

White  Marbles,     "          "            "         2  25  3  20 

White  Muslin,        "           "             "         2  25  3  20 

Colored  Muslins,   "           "            "         2  25  3  20 

11  in.  wide. 

Shelf  oilcloth,         "  "  "         0  60 

Shelf  oilcloth,         "  "     24     "         120 

15  in.  18  in. 

Stair  oilcloth,  muslin  back,  50  yd.  lengths 6Kc.  8Hc. 

Stair  oilcloth,  duck  back,    40        "            10c.  12c. 

ENAMF.LLED  OIL  CLOTHS. 

In  12-yd   Pieces, 

Muslins.  5-4  50  in.     6-4 

Black,   bright  (glazed)  and  dull  finish   per  yd.  .19  .21       .25 

Black,  patent  face "  .23  .25 

Browns,  ereens  and  maroons "  .24  .27      .31 

Russet  and  tan "  .24  .27 

Blue,  yellow  and  red "  .31  .35 

Scarlet,  white  and  crimson "  .43  .48 

White  sign  cloth   "  .19  ...       .25 

Drills. 

Black,  bright  (glazed)  and  dull  finish "  .24  .26      .32 

Black,  patent  face "  .27  .29 

Black,  tan  back,  patent  face "  .33      

Black,  figured  back "  .29  .32      .37 

Black,  brown  back "  .32  .34      .39 

Browns,  greens  and  maroons "  .33  .35       .40 

Kusset  and  tan "  .33  .35 

Blue,  yellow  and  red "  .38  .42 

Scarlet,  white  and  crimson "  .50  .56 

Ducks,  Etc. 

Black,  bright  (glazed)  and  dull  finish "  .30  .32      .37 

Black,  patent  face "  .34  .37 

Black,  figured  back "  .35  .37      .42 

Black,  brown  back   "  .38  .40      .44 

Browns,  greens  and  maroons "  .40  .42      .46 

Russet  and  tan "  .40  .42 

Oiled,  for  wagon  tops  (50-yd.  lengths)  "  44 

Black  moleskin,  patent  face "  .78      
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SHOE   TOP  FACINGS 


PULL  STRAPS  and  SHOE  LABELS 


SHIRT  and  UNDERWEAR  LABELS 


FOR  CLOAKS 


Low 
Prices 


FOR  SKIRTS 


Supplied  at  Short  Notice. 


Artistic  Designs  Furnislied. 


FOR  SUITS 


Quickest 
Delivery 


FOR   FURS 


WRITE    FOR   SAMPLES   TO 


GERMAN  ARTISTIC  WEAVING  CO. 


Factories 


CREFELD,  GERMANY,  and 


274  &  276  Church  St., 


POMPTON  LAKES,  N.J.  .^^^^^NEW    YORK. 

Canadian  Office:     TORONTO,  14  Melinda  Street. 
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THE  MARKETS—Continued. 


CARRIAIIE    I-IOOK   OILCLOTH. 

In  30-yci.  Pieces. 
5-8     3-4      7-8      5-4 

per  yd.    .25      .30      .35      .50 

■'        .15      .18      .21      .30 

••        A2'A  .15      ...       .25 


No.  1  Quality 

No..  2      "       

No.  3      "       

Terms  :     Cash,  less  3  per  cent,  in  10  days. 


CANADIAN  OINQHAMS,  SPKINO  1902  LIST. 


202. 
203. 
■204. 
205. 
206. 
207. 
208. 
209. 
210. 
211. 
212. 
213. 
214. 


6ii 

215 

6% 

216 

8 

217 

10 

218. 

10 

219 

10 

220 

10 

•221 

10 

222 

10 

224 

11 

225 

IVA 

Lav 

11 « 

Che 

IIM 

ny, 

IIK 

iiK 

IIK 

13 

UK 

n% 

18^ 

36 

36 

Lawn  230    7 

Chambray  95 10 


COLONIAL  CO.'S  SPRING  i902  LIST. 


Prints— 

L.P.  24}^-25-in 4^8 

M.P.  28-in T% 

H.P.  31-32-in 8 

C.C.  30-in 9K 

M.K.  32-in.  e.Ktra  heavy  navy 
print 10 

Ducks — 
28-in.  navy  and  white,  black 
and  white 9M 

Sateens — 

Fancy  dress  sateen  30-31  in.  .12 


Kitchener  tweed — 

26  in 9 

Drills- 
Heavy  31  32  in 12 

Twills — 
87  black  and  white,  and  navy 
and  white,  32  ins 10 

Muslin — 
35 in.  fancy  blouse  muslin..  X 

Flannels — 

A.A.  27-28  in 8 

B.B.  28-29  in 8 


nAOOQ,  SPRING  1902  LIST. 


H     print   4K 

No.   1  •■   5X 

No.  2  ■'    7K 

HHH   8 

AAA  aniline    8 

C  print 9M 

SC     indigo 8 

XXX     "      10 

DC        "      10 

GC        "      12 

NN  sateen  10 

A     duck 8 

AA     "      10 

c        •■     11 

H  twill 11 

Durban  drill    9ji 

XXX  skirting 10 

Moreen     "       10- 

Magor  tweed 9 

Ladas  tweeds 10 

Heavy  mole    15 

Extra  heavy  mole 18 J4 

NF  Salisburys    8 

Summer  suitings    8 

NF  reversibles    8 

NB  suitings 8 

Twill  cretonnes 7J^ 

Crepe         "         6K 

Oatmeal     "         9 

10 


Sateen  cretonnes    15 

Art  muslin 5 

Corded  muslin    9K 

A45  foulard 10 

M5  lustrins 12^ 

Taffeta  foulard 12^ 

Best  taffeta  foulard 13K 

No.  11  sleeve  lining 8  net 

•■22       "  '■      9 

"33       ■■  "      10^ 

■■44      ■■  '■      1-2'A 

"    22X 10 

■ '    22  embossed    12 

■■    OC 12 

■'    OC  embossed 135^ 

Coat  linings    105^ 

60  drill 9  net 

70    •■     11 

80    ■■    li% 

90    '  •    14 

MI  print 7  net 

G  38 H 

M2 8K 

M3 9H 

M4 8 

AFA 6 

Seaforth  tweeds 9 

Duchess  apron ,  36  in 10 

Flags i'A 

net 


REVISED  PRICE  LIST  OF  BELWARP  SERGES,  COATINGS.  ETC. 


Price,  black.  Name. 

&l  90 Admiral 

1  90   Argyle 

1  45 Bellrock 

2  05 Brooklyn  .  . . 

2  65 Balmoral  .  . . 

1  95 Chfton  

2  15 Curragh 

1  70 Commodore 

2  25 Dalmeny  .  . . 

1  65 Kton 

2  20 Gloucester  . . 

2  25 Gordon    .... 

2  00 Harvard 

t  70 1  vanhoe 

1  25 Majestic  .... 

1  50 National 

2  20 Strathmore  .  . 

1  95 Treasury 

1  .35 Teuton!" 

2  .35 Westminster 

I  6 ) Waverley;. . . 


Price,  ind  go. 

$2  15 

2  15 

1  70 

2  30 

■>  90 

2  20 

2  40 

1  95 

2  50 

1  90 

2  45 

2  50 

2  25 

1  95 

1  50 

1  75 

2  45 

2  20 

1  60 

2  60 

1  85 


Price. 
$i  65. 

2  00. 

2  15. 

2  25. 

1  85. 

2  35. 
2  35. 


05 Rosslyn 


Name.  Color. 

.  Balmoral   2  shades  grey 

.Clarence   3  " 

.  Dundee 3  ■' 

.  Boxburgh 2  " 

.  Pala..e 3 

.Imperial    3 

.  Columbian  Black  only 


54-IXCH    liELVVART   ITALIAN   CLOTH,  BLACK    AND   COLORS. 


Price.  Name. 

$0  65 Haddon 

0  65 Welbeck 

0  85 Woodstock. 


Price.  Name. 

$0  95 Chatsworth 

0  65 Empire,  6  sh  ides 


.')4-INCH    KELWARF   MOHAIR    TWILL,    liLACK    AND   COLOR.S. 


Price.  Name. 

$0  65 Osborne 

0  65 Talbot 

0  75 Sandringham 

0  75 Ashley 

0  85 Marlborough 

0  85  Beaufort. 


Price.  Name. 

jSO  95 Windsor 

0  95 Dudley 

1  00 Hornby 

1  00 St.  James 

0  75 Dominion,  6  shades 


NOTES  FROM  THE  STAPLE  DEPARTMENTS. 

I'he  W.  K.  Brock  Co.'s,  Limited,  Montreal,  staple  depart- 
ment are  clearing  out  a  few  cases  of  bleached  sheetings,  8-4, 
9-4  and  10-4,  froin  15  to  20  per  cent,  below  regular  value. 
They  are  offering  them  through  their  travellers.  They  are 
also  showing  striped  flannelette,  fullj-  34  inches  wide,  which 
can  be  retailed  at  10c.  The  lining  department  are  showing 
manj'  new  shades  in  sateens,  linenettes  and  percalines.  Also 
plain  colors  in  organdy  muslin  lining.  In  prints,  they  are  still 
keeping  up  the  polka-dot  patterns  in  wrapperettes,  and  they 
are  opening  <iut  and  busy  shipping  the  new  prints  for  Spring 
1902. 

Comph'ing  with  the  request  of  many  friends,  Broph3', 
Cains  &  Co.  are  importing  several  ranges  of  English  Oxfords, 
fine  Harvards,  indigo  galateas,  checked  and  bordered  apron 
ginghams,  fine  indigo  nuns  stripes,  etc.;  also,  some  choice 
styles  in  fancy  bordered,  einbroidered  bordered  and  fancy 
checked  apron  dowlas. 

John  Macdonald  &  Co.,  the  great  print  house  of  Canada, 
announce  that  their  sales  in  Crum's  prints  have  more  than 
doubled  their  sales  of  last  season  up  to  date.  Their  showing 
in  Crum's  goods  are  more  extensive  this  season  than  ever  be- 
fore, and  the  price  is  considerabU-  lower  than  last  year.  We 
have  seen  their  range  of  patterns  and  would  mention  a  few  of 
the  most  striking:  Novelty  stripes,  chambray  effects  in  plain 
colors  and  stripes,  new  patterns  in  fancy  regattas  for  shirts 
and  blouses,  cashmere  effects,  indigos,  new  blues,  amethyst  or 
royal  mauve  grounds  in  most  attractive  patterns,  dark 
fancies  in  great  variety,  navy  and  red  and  bright  red  grounds 
in  spots,  stripes,  figures  and  floral  effects;  cherry  or  beet- 
root grounds  in  the  same  patterns,  delaine  eftects  in  light  and 
dark  colors,^  mercerized  sateens  in  beatitiful  patterns  in  all 
shades  and  black  and  white;  light  fancies  (novelty  patterns) 
in  light  and  fancy  floral  and  figure  effects;  pongees  in  light  and 
dark  fancies. 

In  flannelettes,  The  Brock  Co.,  Toronto,  point  to  No  680. 
a  26-in.  dark  and  light  striped  flannelette,  for  oc.  retailing; 
No.  180,  yard  wide,  30  difterent  patterns,  retail  at  lOc;  E,  32- 
in.  plain  saxonys,  and  P.,  30-in.  twill,  both  retail  at  10c. 
Above'four  lines  are  leaders  and  well  worthy  of  inspection. 
In  linens  there  are :  No.  64,  a  %  bleached  table  napkin,  at 
$1.50,  worth  $2.50;  66,  %  do.,  at  $2,  worth  $3;  P,  %  do., 
at  $2.25,  worth  $3.25.  Two  odd  lots  of  a  66-in.  bleached 
table  linen,  offered  at  STVic,  regular  price  50c.  No.  20,  a 
32-in.  schrinered,  mercerized  plain  sateen,  in  black  and  colors, 
retail  at  20c.,  regular  price  25c. 

Aline  of  "D.  W."  prints  that  is  being  specialized  on  in 
Wyld-Darling  Co.'s  staple  department  is  having  a  phenomenal 
sale.  It  can  be  retailed  for  10c. ,  and  is  claimed  to  be  the  best 
ever  shown.  The  range  comprises  all  staple  designs  and 
navvs  and  new  blues. 
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^^V\oft  Counter  %ould  jjif 


"^ 


THE 


'11 


NOTAHOOK 

MOST    PERFECT,    PRACTICAL   AND 
SIMPLE    INVENTION   OF   THE  AGE. 


What  i»  It  ? 

A  flat,  smooth,  strong  and 
thin  device  that  takes  the  place 
of  buttons  and  buttonholes  on 
any  and  every  garment  worn. 

Every  jobber  should  put  it 
in  stock. 

Every  manufacturer  of  Cloaks, 
Suits  and  Skirts  will  never  give 
it  up  if  they  once  adopt  it. 


SAMPLE   BOX,    10  CENTS 


Address-- 


Parker  novelty  Co., 


Room  98  Decker  Building,  33  Union  Square. 
Telephone  3489  — 18th. 


NEW  YORK. 
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James  Coristine  &  Co.,  limited 


Manufacturers 
-of- 


HIGH-CLASS  FURS 


MONTREAL. 


Sorting  orders  will  have  prompt  attention. 
Price  List  on  application. 


C'atalogue  and 


James  Coristine  &  Co.,  limited 


Importers 
-of— 


Felt  Hats,  Caps  -« Straws 

MONTREAL. 


Styles  and  Values  never  better. 


THE   CELEBRATED 

w ▼▼▼▼▼▼▼▼▼▼▼▼▼" 


66 


RD 


99 


♦♦♦♦♦4 ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦< 


CORSETS 

are    absolutely   without    rivals  for    Style,    Fit  and   Durability. 

This  well-known  brand  has  undoubtedly  the  largest  sale 
in  all  civilized  countries  ;  this  has  been  reached  solely  through 
the  merit  and  quality  of  the  goods. 

This   is  what  has   made  them  so  popular  with  the  trade, 

and  every  pair  is  backed  up  by  the  makers'  guarantee. 

No  other  manufacturer  is  showing  such  a  large  range  of 
Straight  Front  Corsets.  The  prices  run  from  $9  up  to  $60  per  doz. 

If  you  want  to  get  and  hold  the  best  trade  of  your  town,  handle  the  "P.  D."  Corset.  Drop 
us  a  card  and  we  will  arrange  to  show  you  our  samples,  or  send  sample  order.  It  will  have  our 
best  attention. 

KONIG    &    STUFFMANN 

SOLE  AGENTS  FOR  CANADA  11  Victoria  Square,    MONTREAL 
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The  Review's  Directory  of  Agents. 

British,  American  and   Foreign    firms   who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 


R.  FLAWS  &  SON, 


Representing  : 


Manchester  Bldg.,  Melinda  St  , 

TORONTO,  and  MONTREAL. 
Dry   Qoods  Commission  Agents. 

fWivi.  Simpson,  Sons  &  Co.,  Philadelphia,  Pa., 

Prints,  Linings  and  Draperies. 
f  Cartwright  &  Warners,  Limited,  Loughborough,  England 


D.  Sandeman  &  Co. 


Hosiery  and  Underwear. 
Leicester,  England, 
Yarns  and  Warps. 


A.  ROLAND  WILLIAMS  ^° 


Commission    Agent,   Room  8 
Manchester     Building,     29-33 

Melinda   St.,    Toronto.      Woollens,  Silks,  Embroideries,  Handkerchiefs. 

Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


THE  METAL  SHINGLE  &  SIDING  GO  ,  OF  PRES- 
TON, recently  placed  one  of  their  metal  ceilings  in  the  handsome 
new  store  of  Messrs,  Glasgow  Bros.,  of  Prescott,  who  write  to  say 
that  they  are  perfectly  satisfied  in  every  particular,  and  can  highly 
recommend  the  Preston  ceilings. 


The  Star  Whitewear  Mfg.  Co.,  of  Berlin,  say  that  the  metal  ceil- 
ing which  they  got  from  the  METAL  SHINGLE  A  SIDING  CO., 
OF  PRESTON,  turned  out  very  satisfactory,  and  that  they  are  well 
pleased  with  the  design. 


"  The  metal  ceiling  which  I  had  erected  in  my  store  is  highly  satis- 
factory, giving  an  appearance  scarcely  to  be  acquired  in  any  other  way." 
This  is  what  R.  L.  Murray,  the  general  merchant  of  Paris,  has  to  say  in 
regard  to  the  metal  ceiling  which  he  purchased  from  the  METAL 
SHINGLE    &    SIDING    CO.,    OF    PRESTON 


Oldest  and  Original  Cord, 
Fringe  and  Tassel  Works 

IN   THE   DOMINION. 


Braids,    Barrel 
Buttons,    Gimps, 
Ornaments,    Cords, 
Fringes,  Tassels, 
Chenille,  etc. 


TRADE   MARK 


Moulton  &  Co., 


12  St.  Peter  St.. 

MONTREAL 


Ingersoll  Woollen  Mills 

MAKE  THE  BEST 

Untcarable  Tweed 


ASK  YOUR  TRAVELLER  FOR  IT  AND  HAVE  NO  OTHER. 

WM.  M.  ANGUS  &  CO.,  agents  for  Toronto;  and 
A.  A.  MacDOUGALL  &  CO.,  agents  for  Montreal 
and  the  Lower  Provinces. 

WATERHOUSE    &    BRADBURY, 

INGERSOLL,  ONT. 


"Indispensable  for 
the  Open-Air  Girl " 


THE  DAILY  NEWS"    SAYS: 

"The  Shopper  who  knows  her  business  will  inquire 
if  the  stuffs  are  'PIRLE'  Finished,  knowing  what 
a  difference  this  makes,  not  only  in  the  appearance  of 
the  Fabrics,  but  in  their  durability." 


Registered  Trade  Mark  No.  236666. 

MADGE,  IN  "TRUTH"  SAYS: 

"  Every  dressmaker  ought  to  leave  out  a  bit  of 
selvedge  somewhere  with  the  '  PIRLE'  stamp  on  it, 
as  this  affords  an  absolute  guarantee  for  the  wearer. 
The  proprietors  undertake  to  make  good  any  material 
so  stamped  that  has  been  actually  damaged  by  rain." 


To  be  obtained  from  the  Leading  Importers 

or  full  particulars  from 

E.Ripley  &  Son,  Ltd.,  street,  London,  E.G. 


226 


THE  DRY  GOODS  REVIEW 


;^':^'^J?rJ:»r|:»'l:»i:?»|T»|r«f?':|bT^tl?i:»r|biri:»i:»'t^ 


^  4^  i|:i  t^l^i  ^>*  i]|l^  4^  4^  t|«  4|ft  ^1^  i|^  i^^  4^  4^  4^  4^ 


men's   \vi;.\r    for  sprin(;. 

N   the  kind   of  fabric  and  the  pat- 
terns  to  be    popular    during  the 
coining    season,    there    is    in    the 
better    trade    an    expectation    o' 
tweeds  and  cheviots,  grey  checks 
and    grey    mixtures    being    much 
worn.     The  feeling  is  also  a  little 
U)    in  favor  of  brown  and  green  mix- 
tures  and  checks.     Worsted  suit- 
■--■■•-   ~)  ••  I  J      ings  in  checks  and  stripes  will  do 
'■\i.?;.''  _ .  ■  ~.  -vb    a  good  trade. 

For  Spring  overcoatings,  waterproof  coverts  in  greys, 
fawns  and  green  fawns,  and  grey  cheviots  in  Oxford  and 
Cambridge,  and  Scotch  tweeds,  will  probably  hnve  the  call  for 
the  best  trade. 

In  trouserings,  stripes  and  checks  are  both  good.  The 
stripes  are  a  little  wider.  There  is  likely  to  be  some  feeling 
for  tweeds.  The  large  patterns  will  be  worn  in  greys,  but  such 
colors  as  subdued  browns  and  greens  will  also  be  in  evidence. 

SPECIAL    LINES    OFFERING. 

For  the  Spring,  1902,  trade  in  woollens  some  special 
values  are  shown  in  John  Macdf)nald  &  Co.'s  that  should  be 
looked  after.  First,  there  are  3-4  fancy  worsted  trouserings 
and  3-4  wool  trouserings  in  the  newest  stripe  designs.  The 
stock  of  6-4  fancy  worsted  trouserings  at  popular  prices  is  the 
largest  and  best  assorted  they  have  shown  for  many  seasons 
They  have  made  large  contracts  for  blue  and  black  worsted 
serges,  from  the  lowest  cross-bred  to  the  finest  Saxony  wools. 
Merchant  tailors'  trimmings  are  made  a  specialty.  In  the 
ladies'  tailoring  trade,  homespuns,  boxcloths,  vicunas,  Vene- 
tians and  broadcloths  are  shown  in  wide  assortment.  Light- 
weight friezes  in  greys,  blacks  and  blues  are  also  prominent. 
Orders  in  these  goods  for  the  coming  Spring  are  very  much  in 
excess  of  those  at  the  same  period  a  year  ago. 

A  big  transaction  in  woollens  is  recorded  by  The  W.  R. 
Brock  Co.,  Toronto,  this  being  a  purchase  of  worsted  serges, 
19,000  yards,  contracted  for  at  a  very  low  price  with  a  manu- 
facturer whose  mills  were  not  busy.  They  comprise  the  latest 
and  newest  designs,  and  are  pure  botany  worsteds.  This  line 
is  3314  per  cent,  below  last  year's  prices  for  the  same  quality 
of  stuff. 

The  same  firm  have  been  appointed  sole  Ontario  sellers  of 
the  "Saltaire"  brand  of  black  and  blue  serges,  dress  worsteds 
and  black  and  blue  vicunas.  This  material  is  guaranteed  as 
their  best  by  the  Sir  Titus  Salt  Co.,  of  Saltaire. 

The  two  lines  of  black  and  blue  worsteds,  '  Invader"  and 
"Defender,"  handled  b}'  the  department,  are  guaranteed 
"corkers"  in  respect  to  value,  color  and  price. 

A    WESTERN   CLOTHING    HOUSE. 

Rather  more  than  22  years  ago,  Donald  Fraser  went  west 
to  Winnipeg  to  represent  the  clothing  house  of  James  O'Brien 
&  Co.,  of  Montreal,  in  the  "Great  Lone  Land."  Previous  to 
his  arrival  in  Winnipeg,  Mr.  Fraser  had  travelled  over  all  the 
older  Provinces  of  the  Dominion,  and  possessed  a  thorough 
and  practical  experience  of  the  clothing  trade  in  all  its 
branches.  He  at  once  secured  the  best  premises  then  available 
and   opened   up  his  stock,   and   from   the   first,    by    carefully 


watching  the  demands  of  the  trade,  he  was  able  to  work  up  a 
large  and  profitable  business  for  his  house,  which  he  con- 
tinued to  represent,  as  western  manager,  until  1891,  when 
James  O'Brien  &  Co.  ceased  to  exist,  and  Mr.  Fraser  bought 
out  the  Winnipeg  business  and  at  once  began  to  cnlnrge 
and  improve  it,  until  to-day  it  is  one  of  the  best  known  houses 
in  the  West  and  does  business  in  ever}'  town  and  village  from 
Winnipeg  to  the  Coast.  The  manufacturing  is  all  done  spe- 
cially for  western  trade  at  the  factory  of  the  house,  502  St. 
Paul  street,  Montreal,  and  consists  of  "Fine  Clothing"  for 
men  and  boys.  In  addition  to  all  lines  of  cloth  goods  the 
house  carry  a  heavy  line  of  valuable  furs.  These  are  all 
manufactured  purposely  for  them  in  Montreal. 

Asked  as  to  what  had  been  the  most  salient  features  of  the 
clothing  trade  of  the  West  during  the  time  he  had  been  in  it, 
Mr.  Fraser  said:  "Growth.  The  development  of  the  trade, 
though  perhaps  not  so  rapid  as  we  dreamed  of  in  the  early 
eighties,  is  nevertheless  enormous,  and  is  expanding  with 
every  passing  month.  The  trade  done  in  the  West  and  on  the 
Coast  is  for  a  high  class  of  goods ;  in  fact,  we  would  not  think 
of  bringing  out  here  many  of  the  lines  of  cheap  goods  manu- 
factured for  eastern  trade. 

"The  coldness  of  the  Winters  also  makes  a  difference,  and 
heavier  lines  are  carried  here.  People  want  good  warm  cloth- 
ing and  are  willing  to  pay  for  it." 

Mr.  Fraser  is  a  native  of  Ross-shire,  Scotland,  and  has 
brought  to  bear  upon  his  business  all  the  shrewdness,  energy 
and  perseverance  sopre-eminentlycharacteristicof  his  countr\-- 
men.  He  saw  early  in  his  coming  to  the  country  the  grand 
possibilities  of  the  West,  and  has  steadily  and  persistently 
worked  to  make  them  actualities. 

IN    men's    and   ladies'    WOOLLENS 

There  is  little  doubt  but  that  stripes  are  to  be  in  even 
greater  favor  than  ever  in  suitings.  The  assortment  of  them 
in  Nisbet  &  Auld's  is  the  largest  in  Canada,  and  alread}'  large 
repeats  have  been  necessary.  In  trouserings,  which  are  shown 
in  large  stripes  in  gre3's,  the  stock  is  very  complete,  including 
designs  rather  handsomer  than  usual.  For  top  coats  for 
Spring,  the  new  worsted  covert  cloth,  which  will  be  made  up 
without  lining,  is  in  good  demand,  both  for  men's  and 
women's  wear.  The  gre\'  and  fawn  rainproof  coat  will  also 
be  a  feature  of  the  season  in  coverts  and  Venetians. 

In  ladies'  goods,  the  assortment  of  homespuns  is  an 
immense  one,  including  the  goods  of  The  Oxford  Manufactur- 
ing Co.  and  other  makers.  French  cashmeres  and  flannels,  of 
the  best  qualities,  have  been  added  to  the  stock,  many  of  the 
lines  being  confined  to  this  house  for  Canada.  As  to  ladies' 
broadcloths,  there  have  been  added  to  the  already  large 
assortment  two  new  cloths  in  mixtures,  to  retail  at  $1  and 
$1.50.    These  are  good  value. 

In  men's  suitings  for  Spring,  Scotch  tweeds  are  in  heavy 
demand;  in  fact,  they  seem  to  be  taking  the  place  of  fancv 
worsteds  to  a  certain  extent.  So  say  a  leading  firm.  The 
latter,  of  course,  will  sell  well,  as  always.  The  brown  tints 
are  liked  best,  and  patterns  are  often  fairly  striking.  Worsteds 
are  taken  mostly  for  trouserings.  The  patterns  in  Spring 
trouserings  seem  to  be  well  liked,  for  Wyld-Darling  Co.  are 
experiencing  an  unusual  demand  for  trouserings  for  the  com- 
ing season.     For  best  wear  they  are  showing  some  special  21- 
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ounce  black  worsted  coatings,  which  are  splendid  values  and 
being  picked  up  rapidlj-,  the  "Beaver  ''  brand  being  particu- 
larly good.  An  increasing  demand  is  felt  lor  their  special 
serges  in  the  popular  black  and  indigo,  the  "Atlantic," 
"  Pacific, "  "Trilby,"  "  Sayles  "  and  "Wellington."  In 
linings,  the  assortment,  besides  the  large  stock  of  fancj' 
silesias,  pocketiiigs  and  all  tailors'  trimmings,  includes  some 
special  mohair  serge  linings,  the  "  Celtic,"  "  Britannic," 
"Germanic,"  "Teutonic"  and  "Majestic."  Silk  linings  are 
shown  to  mateh  all  classes  of  goods. 

.V   RA.NGE   IN   CLOTHING. 

McKenna,  Thomson  &  Co  ,  Montreal,  are  out  with  their 
usual  full  range  of  Spring  and  Summer  clothing,  and  we 
understand  that  their  new  styles  have  met  with  popular  ap- 
proval. This  firm  employ  the  best  designers  procurable,  and 
the  retail  trade  may  always  feel  assured  that  the  clothing  sent 
out  from  this  house  is  up  to  date  in  cut,  style  and  finish. 
Their  high-class  goods  stand  unexcelled  on  this  market,  either 
in  men's,  youths'  or  boy's  clothing.  Their  rainproof  coats 
well  merit  the  inspection  of  the  trade. 

WOOLLEN    NOTES. 

The  Canada  Clothing  Co.,  Montreal,  are  showing  a  full 
range  of  men's  and  boy's  clothing  replete  with  good  values. 
We  would  advise  any  firm  throughout  the  country  that  should 
have  any  suitings  that  have  not  proven  saleable  in  the  piece, 
to  have  them  made  up  into  garments.  The  Canada  Clothing 
Co.  do  this  work  and  testify  to  the  fact  that  they  have  moved 
a  good  deal  of  dead  stock  for  dry  goods  merchants. 

R.  Begg,  woollen  buyer  for  John  Macdonald  &  Co.,  and 
H.  G.  Cook,  of  the  Brock  Co  ,  Toronto,  have  gone  to  the 
British  markets. 

Those  who  spent  the  Summer  in  flannel  suits  will  have  no 
difficulty  in  accounting  for  their  popularity,  and  the  season  of 
1902  promises  an  increased  demand,  though  the  best  trades 
are  inquiring  for  designs  and  colorings  somewhat  distinct 
from  those  so  generally  worn  last  year.  Young  &  Rochester, 
who  are  acknowledged  authorities  in  these  lines,  report  buyers 
more  critical  in  selection,  and  the  higher  class  favoring  the  fine 
cashmere  eflects.  Their  extensive  ranges,  however,  have  already 
secured  increased  orders  to  their  Toronto  agents,  though  the 
season  is  yet  young. 

Waterhouse  &  Bradbury,  Ingersoll,  Ont.,  are  making  the 
best  untearable  tweed  for  pants,  and  we  can  recommend  them 
as  they  are  made  from  pure  Canadian  wool,  and  the  mill  at 
present  cannot  fill  all  their  ordcs.  See  their  advertisement  on 
page  225. 


LADIES'  BELTS. 


THE  smallwares  departments  of  the  different  wholesale 
houses  have  been  doing  a  flourishing  business  in  the 
popular  lines  of  belts.  According  to  the  existing  rules 
imposed  by  fashion,  it  is  imperative  upon  every  lady  to  have 
not  one  belt  alone,  but  two  or  three.  Some  ribbon  belts  are 
worn,  but  only  a  few ;  the  vast  majority  of  belts  cannot  be 
made  up  in  the  home  for  they  are  built  of  leather.  Conse- 
quently, the  retailers  are  handling  the  finished  article  in  large 
numbers,  and  are  making  money  on  them. 

Patent  leathers  are  as  strong  as  ever  in  this  country,  and 
will  be  largely  worn  next  vear  again.  But  there  will  be  one 
changed  feature.  Last  year  the  ladies  asked  for  single  patent 
leather,  that  is,  leather  patented  on  one  side  onh* ;  now  the3- 
must  have  it  double.  The  most  popular  buckles  are  the  harness 
and  strap.  In  cloth  goods  the  dip  buckle,  in  oxidized,  silver 
and  gilt  goods,,  is  the  most  worn  to  give  the  belt  that  form 
acquired  in  the  leather  goods  by  the  shaping  in  the  cutting. 
The  only  fabric  belts  selling  just  now  are  tucked,  and  it  would 
appear  that  there  is  still  some  demand  in  store  for  them. 

But  for  Spring  the  real  feature  will  be  elastic  belts  and 
beltings.  Of  course,  as  we  have  said,  there  will  be  some 
leather  goods  sold,  not  only  in  patent  leather,  but  also  in 
plain  black.  And  even  colored  belts  will  be  wanted  by  the 
ladies,  contrary  to  last  season's  style.  But  the  newest  feature 
will  be  elastic.  They  will  be  in  extreme  widths  as  well  as 
mediums,  running  all  the  wa3-  from  2V^  to  6  inches.  Some  of 
finest  goods  will  be  bead  belts,  elastic  belting  studded  with 
steel  tips  and  creponne  elastic.  Quite  a  range  of  plain  elastic 
belts  will  be  shown  in  2  and  2y2-in.  widths. 


FIRE    AT    ORANGEVILLE. 

A  few  evenings  before  Christmas  fire  broKe  out  in  the  large 
store  of  Chapman  &  Co.,  Orangeville.  The  interior  was 
gutted  and  the  stock  largely  destro3'ed.  The  store  had  only 
recently  been  enlarged  and  improved  and  the  fire,  coming  as  it 
did  at  the  height  of  the  holiday  season,  was  a  blow  to  Mr. 
Chapman.  The  stock  in  the  store  was  worth  $18,000  on 
which  Mr  Chapman  had  an  insurance  of  $9,500.  After  the 
insurance  appraiser  had  examined  the  place  Mr.  Chapman  was 
awarded  $8,600  and  the  salvage  which  is  now  being  sold  at  a 
clearing  fire  sale  previous  to  the  store  being  thoroughly 
refitted  and  restocked.  The  loss  over  and  above  insurance 
was  $5,000,  but  Mr.  Chapman's  energy  and  ability  will  soon 
have  things  in  shape  again.  The  Review  extends  its  sym- 
pathy and  good  wishes  to  the  firm. 
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Where  Stanfield's  Lnshrinkable  Underwear  is  Manufactured. 

Every  Garment  is  Tested  and  Guaranteed. 

THAT  is  one  reason  why  we  can  guarantee  our  underwear  so  fully — why  we  can  bank 
our  money  on  every  garment — why  we  can  confidently  say  that  Stanfield's  Unshrinkal)le 
Underwear  will  please  your  customers  and  give  perfect  satisfaction. 

Ours  is  a  factory  where  we  can  be  sure,  and  we  are  sure,  that  the  best  material,  the 
best  men,  the  best  methods  that  money  can  procure,  enter  into  making  underwear  that  is 
recognized  as  the  only  pure  wool  underwear  on  the  market  that  is  al;)solutely  unshrinkable. 
Time  is  the  greatest  of  all  tests,  stanfield's  is  no  experiment — it  is  the  oldest  and  best 
All-Wool  Unshrinkable  Underwear  in  the  world. 

Good  underwear 
for  poor  washing. 

Not  bad  underwear 
for  good  washing. 

$tanfkia'$ 

ilnsbrinkable 

Underwear 

is  sold  direct  to  the  retail 
trade. 

SAMPLES    NOW  READY. 


^ ';;^i:^^i":'^ 

-Perfeet  fHUni.:;y£r,.i,;.}^-  -* 
tjnfiKdble  Urjderweaf.  " 


Give  me  Stanfield's,  please. 


Washing  tells  the  tale. 


Delay  in  placing   your   order   may   mean   disappointment   later   on. 
A  word  from  you  will  set  things  going.      "  Will  you  say  that  word  ?  " 

BEWARE   OF  WORTHLESS    IMITATIONS. 

Truro  KDittina  ^ilh  Co., 

C^  Limited 

TRURO,  NOVA  SCOTIA. 


230 


THE  DRY  GOODS  REVIEW 


^  5^ 

I    THE    DOMINION    CO^MJERCIAL    | 
I      TRAVELLERS'  ASSOCIATION.      I 

i  I 

'HE  scrutineers,  Messrs.  Riddell  and 
Common,  reported  at  the  annunl 
meeting  of  the  Dominion  Commer 
cial  Travellers'  Association,  held 
in  Karn  Hall,  Montreal,  December 
14-,  that  the  following  had  been 
elected  office-bearers  for  1901- 
1902: 

President — Mr.  James  Robinson, 
by  acclamation. 

Vice-president    —    Mr.      George 
Mann,    1,203    votes.      The    other 
candidates   were   Messrs.    Gus.    Harris,  576   votes,  and   Fred 
Birks,  216. 

Directors— Messrs.  W.  B.  Matthews,  1,247;  E.  F.  Doutre, 
1.195;  R.  C.  Wilkins,  1,182;  W.  H.  Evans.  1,159;  Arthur 
Fournier,  1.079. 

The  other  candidates  were  Messrs.  W.  E.  Dickson,  A.  Gall, 
R.  G.  Plow,  J.  A.  Thompson,  and  F,  T.  Pilon,  but  the  number 
of  votes  cast  in  their  favor  was  not  made  public. 

Treasurer — Mr.  J.  S.  N.  Dougall,  re-elected  by  acclamation. 
The  total  number  of  ballots  cast  was  2,078,  of  which  28 
were  rejected  for  various  reasons. 

Mr.  T.  L.  Paton,  the  retiring  president,  occupied  the  chair. 
The  annual  report  of  the  directors  was  taken  as  read,  the 
president  remarking  that  it  was,  perhaps,  one  of  the  best 
statements  presented.  Ail  the  mortgages  were  in  a  satisfac- 
tory state,  except  the  second  mortgage  bonds  of  the  board  of 
trade.  A  proposition  has  been  submitted  to  the  association 
to  forego  the  interest  for  two  and  a  half  years,  to  enable  the 
board  to  erect  an  up-to-date  building,  and  the  proposition  had 
been  agreed  to. 

SECVRITIKS    IN    GOOD    SHAPE. 

The  sanction  has  been  obtained,  he  said,  of  all  the  second- 
mortgage  bondholders  whose  addresses  were  known  to  the 
board  of  trade,  and  the  intention  was  to  tear  down  the  walls 
of  the  burned  building  this  Winter,  and  to  then  commence  the 
erection  of  a  new  structure.  The  association's  security  would 
then  be  better  than  it  was  before.  He  mentioned  that  this 
was  the  twenty-seventh  year  of  the  association's  existence,  and 
said  that  during  that  time  there  had  been  355  deaths,  on 
which  the  association  had  paid  out  $304,000.  In  many  cases 
these  pa3'ments  were  the  only  money  the  family  had  at  the 
time  of  death. 

The  names  of  the  32  members  who  had  died  during  the 
year  were  read,  and  the  report  was  unanimously  adopted. 

During  the  evening  Mr.  George  Fielder,  a  member  of  the 
association  who  had  returned  from  the  South-African  cam- 
paign since  the  last  annual  meeting,  was  invited  to  a  seat  on 
the  platform. 

The  trustees  of  the  educational  fund  reported  that  of  the 
five  pupils  under  their  care  at  the  beginning  of  the  year  two 
had  retired.  Applications  had  been  received  for  two  scholar- 
ships during  the  year,  but  the  children  subsequently  removed 
to  Toronto,  where  education  was  free.  The  amount  disbursed 
was  $125.75,  leaving  a  balance  of  $44.46,  and,  as  this  was 
not  sufficient  to  meet  requirements  for  the  ensuing  year,  an 
appropriation  of  $150  was  asked  for. 

On  the  motion  of  Mr.  J.  T.  Dwyer,  seconded  by  Mr.  R.  C. 
Wilkins,  the  report  was  adopted,  and  the  appropriation  asked 
for  granted. 


The  trustees  of  the  fund  were  reelected,  namely,  Messrs. 
George  Summer,  George  Boulter,  David  Watson,  Charles  Gurd 
and  Robert  Henderson. 

The  meeting  then  resolved  itself  into  a  committee  of  the 
whole,  and  discussed  the  revised  by-laws  of  the  association. 

OniECTS    OF    THE    ASSOCIATION. 

The  objects  for  which  the  association  is  established  are: 
1.    To   promote   and  protect  the   interests   of  commercial 

travellers  generally. 

2    To  elevate  the  intellectual,  moral,  social,  and  material 

welfare  of  its  members. 

3.  To  make  provision  against  accident  or  death,  and  to 
assist  the  widows  and  orphans  of  deceased  members. 

4.  To  secure  from  transportation  companies,  hotels,  tele- 
graph, telephone,  insurance,  and  other  companies  and  persons, 
just  and  equitable  concessions  and  privileges. 

With  some  slight  verbal  amendments  the  by-laws  were 
adopted  on  the  motion  of  Mr.  Max  Murdock,  seconded  by 
Mr.  G.  A.  Mann.  Mr.  Murdock  said  that  at  the  first  meeting 
of  the  directors  after  the  board  of  trade  fire  it  was  discovered 
that   the   by-laws   had    been   destroyed.       It  was  thought  an 


Mr.  James  Robinson,  the  New  President. 

UAN^8  1902  ^■*'*^--^^ 

opportune  time  to  introduce  a  new  set,  and  a  committee  was 
appointed  for  the  purpose,  and  it  made  its  presentation  to  the 
board  three  or  four  months  ago. 

Mr.  Samuel  Woods  gave  notice  of  motion  that  if,  after  20 
years,  a  member  finds  himself  unable  to  pay  his  annual  sub- 
scription, it  shall  be  charged  against  his  mortuary  account, 
and  deducted  with  interest  from  the  claims  of  his  heir  or  heirs. 

The  retiring  president  thanked  the  association  for  the 
courtes3'  which  had  been  shown  him  during  his  year  of  office; 
and  the  new  newly-elected  president  returned  thanks  for  the 
honor  which  had  been  conferred  upon  him,  an  honor  which  he 
fully  appreciated. 

A  vote  of  thanks  was,  upon  the  motion  of  Hon.  J.  D.  Rol- 
land,  accorded  to  the  retiring  officers. 

To  Mr.  J.  H.  Morin,  who  leaves  for  Toronto  next  month 
to  join  the  firm  of  P.  D.  Dods  &  Co.,  a  hearty  god-speed  was 
wished,  and  the  meeting  closed  with  the  singing  of  "God  Save 
the  King." 

THE    NEW    PRESIDENT. 

Mr.  James  Robinson,  the  newly-elected  president,  has  been 
a  member  of  the  association  for  22  3'ears.  He  was  born  in 
Montreal  on  Ma}'  1,  1856,  and  since  first  donning   his   first 
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The  time  to  buy  is  when  another  wants  to  sell. 
This  is  the  reason  we  offer  you  6,000  pieces 
Velvet  Ribbon  at  special  prices. 


Chiffons 
Chiffons 


are  Fashion's  favorite. 


attract  trade 


•§r 


SAMPLE  ORDERS 
SHIPPED    BV  US 
ALWAYS  SATISFV. 


and  pay  a  profit^  ♦  -^ 


Velvet  Ribbons 
Velvets 

Crepe  de  Chine 
Mousseline  de  Sole 
Val.  Laces 
Galoons 
All -Overs 


VEILINGS       VEILINGS       VEILINGS 

Canada  Veiling  Co. 


so   Bay  S-t. 


Tororrto 


Mantles, 


COSTUMES, 
SKIRTS,    ETC. 

^^ Sk  rt  St  d  i Sk  n  Buyer's  will  always  find  the 
very  latest  Novelties  in  Ladies'  and  Children's 

Jackets,  Skirts,   Mackintoshes, 
Capes,  Etc.,  Etc. 

in  our  showrooms.  Special  attention  is  being  given  to  the 
requirements  of  the  Canadian  Trade,  and  we  will  be  glad 
to  show  our  samples,  and  learn  your  needs. 

Mr.  Robert  Edminson  is   now  acting  as  our 
Agent  for  the  Dominion  of  Canada. 


CORBY,  Palmer  &   Stewart 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  ENG. 


CONDENSED   OR   "WANT"   ADVERTISEMENTS. 

Advertisements  under  this  heading,  2c.  a  word  each  insertion  ;  cash 
in  advance.  Letters,  figures  and  abbreviations  each  count  as  one  word 
in  estimating  cost. 

FOR  SALE. 

pOR  SALE— In  British  Columbia;  three  old-established  general 
'  stores,  with  Saw  and  Flour  Mill,  Ranch,  Cattle.  Satisfactory  reasons 
for  selling.  Apply  to  Geo.  S.  Davison,  27  Sparks  Chambers,  Ottawa, 
Ont.  (12) 


ADVERTISING    IN    WESTERN   CANADA  *"'  ■"»••• 

CAREFULLY,  EFFICIENTLY  and  PROMPTLY  attended  to.  by 

^"^  Roberts  Advertising  Agency,  *c2II!ad" 


THE   C-  G--  "2"OXJITC3-   CO. 

RUBBER   STAMPS 


No. 


AND    SUPPLIES 

Adelaide  Street  East,        -        TORONTO 


oi-oakivie:in  ! 

Here'.s  ttie  newest  in  Cloak  Racks.    It  revolves  freely  and  is  out>staDtially 
made— made  in  the  Palmenberg  way. 

You'll  appreciite  the  feature  of  greatest  novelty  about  it— the  card  holder. 

Now  you'll  h  ve  no  trouble  in  placing  your  signs  and  price  tickets  in  con- 
spicuous places. 

Depend  00  Palmentjerg  for  advance 
ideas  in  fixtures -alway.s. 

Card  holder  ii  neat,  sightly  and  can 
be  removed  in  a  "jiffy"  when  not  de- 
sired. 


No.  107  X. 

Revolving   Cloak    Btick. 

Made  of  metal.  Fedeafal  ofcast 
metal  in  new  and  attractive  de- 
sign. Standard  is./<it'  2-inrli  steel- 
lined  tubing.  The^achine-worked 
hearings  giv^  perfect  action. 
Nickel- Plat^<f7  Copper,  Oxidized 
or  Gun-MjKal  Qnish. 


'^       No.  42  L. 

The  "Ci^irc"  Skirt  Hanger 

Made  of  har\j-wood  highly  pnlished. 
The  hook  is  of  best  tinned  wire, 
securely  fastened  and  can  be  readily 
turned. 

Simply  place  the  hanger  In  the 
skirt  and  allow  the  wire  hook  to 
catch  on  opening  of  .skirt  (as  shown 
in  cut).  The  hook  does  the  trick, 
always  hangs  in  place  and  skirt 
never  wrinkles  or  sags. 


Send/or  Supplement  E  to  our  catalogue.    Just  issued  and  full  of  new  ideas. 

M-»berg's  Soms 

Office  and  Salesrooms  ;  710  Broadway 

Factory:  89-91  West  Third  Street,  NEW  YORK 

Established  1852 
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pair  of  bootees,  he  has  been,  very  much  felt  in  the  shoe  business 
of  Canada.  His  first  experience  was  with  Ames,  Millard  & 
Co.,  new  The  Ames,  Holden  Co.,  Limited,  where  he  worked 
nine  years  in  the  manufacturing  department  and  obtained  an 
experience  that  has  since  been  invaluable  to  him.  He  com- 
menced to  travel  for  Jas.  A.  Young  &  Co.,  but  this  firm  ceased 
to  exist  one  N-ear  afterward,  and  Mr.  Robinson  became  identi- 
fied with  the  late  Hon.  G.  Bress,  of  Quebec,  with  whom  he 
continued  for  eight  years  before  launching  in  the  jobbing  busi- 
ness on  his  own  account.  He  began  operations  in  a  private 
house  on  Park  avenue,  Montreal,  and,  although  there  were 
lace  curtains  on  the  front  windows  in  lieu  of  a  sign,  and  no 


heavy  enough  to  keep  some  of  the  factories  busy  all  the  j'ear 
round. 

Mr.  Robinson's  ability  as  an  organizer  was  well  exempli- 
fied recently  by  the  successful  manner  in  which  he  reorganized 
The  Maple  Leaf  Rubber  Co.,  of  which  he  is  now  president.  He 
also  holds  presidential  positions  in  The  Durham  Rubber  Co., 
Bowmanville,  Ont.,  and  in  The  Shoe  Jobbers'  Association  of 
Canada. 

Mr.  Robinson  was  a  commercial  traveller  who  began  with 
little,  and,  by  sheer  force  of  energy  and  pluck,  has  built  up  a 
big  business,  and,  mayhap,  has  made  some  money.  At  any 
rate  he  has  lots  of  friends  who  believe  he  has  and  aregladof  it. 


PROMINENT  CAMDIAN  BUSINESS  MEN. 


jhH  15  ipo«^1^YV^r^'^^^ 


MR.  A.   W.  D.   HOWELL. 
President  Montreal  Dry  Goods  Association. 

The  newly-elected  pie.sideut  of  the  Montreal  Dry  Goods 
Association— the  organization  of  wholesalers  connected  with 
the  Board  of  Trade — was  born  in  Montreal,  but  is  of  English 
descent.  His  first  experience  in  the  wholesale  trade  was 
with  Walter  Macfarlane  &  Baird,  possibly  the  best-known 
iweert  and  clothing  house  then  doing  business  in  Canada. 
On  their  retiring  from  Ijusiness  he  entered  the  wholesale  dry 
goods  and  fancy  goods  house  of  J.  Y.  Gihnour  &  Co.  Leav- 
ing them  in  December,  1886,  the  present  firm  of  Brophy. 
Cains  &  Co.  was  formed,  his  partners  being  Thomas  Brophy 
and  Fred  L.  Cains.  Like  the  firm  of  which  he  is  a  member, 
Mr.  Howell  is  widely  known  and  respected,  and  his  qualities 
and  standing  are  sutliciently  indicated  by  the  selection  of 
him  to  represent  the  wholesale  trade  of  the  metropolis.  He 
has  been  a  member  of  the  Board  of  Trade  since  1887.  Mr. 
Howell's  business  equipment  includes  untiring  energy, 
caution  and  judgment,  and  his  career  is  one  which  young 
men  can  study  with  advantage. 


MR.  JAMES  D.  ALLAN. 
2nd  Vice-President  Toronto  Board  of  Trade. 

By  the  death  of  tlie  1st  Vice-President  of  the  Toronto  Board 
of  Trade  lately,  places  had  to  be  filled  in  the  executive,  and 
Mr.  James  D.  Allan  was  elected  2nd  vice-president.  Mr.  Allan 
was  born  at  Port  Rowan,  Ont.,  his  parents  being  from  the 
Orkney  Islands.  After  some  years  in  Port  Rowan  he  re- 
moved to  Toronto  in  1870,  and  he  and  his  brother  founded 
tlie  wholesale  hat,  cap  and  fur  business  now  so  widely  known 
as  A.  A.  .\llan  &  Co.  Mr.  .\llan,  as  fur  buyer  for  the  firm, 
has  travelled  extensively  in  Europe,  speaks  several  lan- 
guages, and  is  well  informed  on  business  aflfairs  abroad.  He 
joined  the  Board  of  Trade  in  1S87,  is  chairman  of  the  taxa- 
tion committee,  and  has  been  a  member  of  the  council  for 
several  years.  He  represented  the  Board  at  the  Philadelphia 
Congress  of  Chambers  of  Commerce.  His  labors  in  behalf 
of  technical  education  have  been  warmly  appreciated.  His 
report  drawn  up  for  the  committee  of  the  Board  has  b<'en 
called  for  by  commercial  authorities  in  many  jiarts  of  the 
world. 


outward  fact  to  indicate  that  a  large  shoe  business  was  l)eing 
conducted  within,  he  managed  to  make  a  turnover  (jf  over 
$200,000  in  the  last  12  months  he  occupied  it. 

Seven  3'ears  ago  Mr.  Robinson  took  the  premises  at  208- 
210  McGill  street,  and  expected  to  have  a  couple  of  flats  to 
spare.  However,  business  grew  so  rapidly  that  a  year  ago  he 
found  it  necessary  to  remove  to  184-186  McGill  street,  where 
he  has  four  storeys  and  a  basement,  besides  a  large  warehouse 
tor  storage  purposes.  He  has  now  the  largest  boot  and  shoe 
jobbing  business  in  Canada,  employing  15  travellers. 
Although  a  shrewd  buyer,  his  appearance  in  St.  Rochs  is 
always  welcomed,  because  he  know.s  hlioes  and  places  orders 


20rH   CENTURY  SUNSHADES   AND  UMBRELLAS. 

The  number  of  earh'  orders  booked  for  these  popular 
goods,  say  Brophy,  Cains  &  Co.,  endorse  most  positively  the 
merits  they  possess.  "Exclusive  "  handles,  made  up  of  their 
own  cloths,  in  the  best  style  and  finish  that  can  be  produced 
at  popular  prices,  has  enabled  them  to  reach  the  very  best 
trade  in  the  Dominion.  All  who  have  not  handled  their  goods 
should  write  for  a  few  sample  half  dozens.  All  orders  for 
special  styles  can  be  executed  within  10  daj's. 


In  ready-to-wear  skirts,  John  Macdonald  &  Co.  are  show- 
ing some  special  things  in  which  buyers  take  a  keen  interest. 
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King's  Famous  Scotch  Hollands 

JOHN  KING  &  SON 

Manufacturers  of 

Ccotch  lAlindow  Hollands 

142  West  Nile  Street, 

.  .  .  Glasgow 


Established  1775. 


Messrs.  Woods  &  Taylor,  of  Gait,  Ont.,  state  that  they 
consider  their  metal  ceiling  a  very  great  improvement  over 
the  old  plaster  ceiling,  and  have  great  pleasure  in  testifying  to 
the  beauty,  lightness  and  elegance  of  the  metallic  ceiling 
which  they  received  from  the  METAL  SHINGLE  &  SIDING 
CO.,  OF  PRESTON. 


"Everyone  vi^ho  sees  my  new  ceiling  pronounces  it  the 
most  handsome  in  this  locality.  I  can  also  speak  highly  of 
the  satisfactory  manner  in  which  our  business  was  trans- 
acted." This  is  what  Mr.  Lorenz,  of  Hanover,  Ont.,  writes  in 
reference  to  the  ceiling  which  he  purchased  from  the  METAL 
SHINGLE  &  SIDING  CO.,  OF  PRESTON. 


The  Long  Distance 


Tele|>hone 

IDEAL    RAPID    TRANSIT. 


IS  THE 


Long   distance    equipment    increases   th.e 
speed,  and  cuts  down  overtime   ciiarges. 

The   Contract  De|>artment   will  furnish   liarticulars. 


THE- 


BELL  TELEPHONE   CO.  OF  CANADA. 


^!!?!!?1!?!tf!!?!!fW?WftfW?ft?nftt?!!fftf!!fn?!!?E^ 
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CAMPBELL  SHOE  CO. 

QUEBEC 
We  carry  in    stock  a  complete  range  of 

Boots, 
Shoes, 
Rubbers, 

and  are  prepared  to  look  after  your  needs 
to  the  very  best  advantage.  Our  prices 
are  as  low  as  any  and  lower  than  the  most. 
If  our  salesmen  do  not  call  in  time,  we 
shall  be  glad  to  quote  prices  or  send  price 
lists.  Catalogues  gladly  mailed  for  the 
asking.  Mail  orders  receive  prompt  and 
careful  attention. 

CAMPBELL  SHOE  CO. 

129  Sr.  ANDREW  ST.,    -    QUEBEC. 


NOTICE. 


Owmg  to  the 
enormous  demand  for 
WOLSEY  Unshrinkable 
Underwear  during  the 
past  few  months,  the 
manufacturers  regret  that 
it  has  been  absolutely 
impossible  (even  working 
night  and  day)  to  execute 
orders  as  promptly  as 
they  would  have  wished. 

They  desire,  therefore, 
through  the  medium  of 
this  journal,  to  offer  their 

apologies  to  the  trade  for  any  inconvenience  occasioned  by 
delay  in  delivery  of  their  orders. 

In  order  to  prevent  a  recurrence  of  this  difficulty 
another  season,  they  beg  to  announce  that  they  have  now 
completed  a  Large  Extension  to  their  Works,  which  will 

be  filled  with  the  Best  and  Most  Dp-to-Date  Maehin- 
epy  Procurable. 

Remember  WOLSEY  leads  the  way,  the  others  follow. 
Wolsey  will  be  the  Unshrinkable  asked  for  in 


1902. 
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THE  outlook  (or  a  good  Spring  yardage  business  in  dress 
goods  has  not  been  so  bright  in  years.  And  this  in  spite 
of  the  fact  that  bookings  to  date  are  not  exceedingh- 
heav_v.  As  one  dress  goods  man  put  it :  "  Women  have  gone 
crazy.  To-daj-  they  will  have  nothing  but  homespuns;  home- 
spuns; until  we  cannot  get  enough  homespuns  and  tailor" 
made  dress  fabrics,  18  to  20-oz.  stuff,  to  supply  the  demand. 
We  are  simply  taken  off  our  feet.  Of  course  they  do  want  a 
good  deal  of  the  finer  dress  goods,  and  we  will  not  be  left 
with  any  surplus  of  stock,  but  there  is  not  the  run  on  these 
lines  that  was  expected.  But  take  my  word  for  it,  from  this 
trade  there  will  come  a  sharp  reaction.  We  see  it  coming  even 
now,  tor  retailers  are  daily  crving  for  light  Spring  dress  goods 
for  Winter  evening  wear.  If  the  tendency  counts  for  an}'- 
thing,  light,  flimsy,  airy  materials  being  shown  for  Spring  will 
exactly  hit  popular  fancy,  and  then  for  business!" 

Evervthing  would  indicate  that  the  Spring  must  open  up 
with  a  tremendous  volume  of  dress  goods  business.  Of  course 
the  garment-making  trade,  which  has  been  putting  the 
legitimate  dress  goods  business  into  the  doldrums  of  late,  will 
still  go  on,  and  many  costumes  of  lighter  cloths  will  be  sold. 
But  a  rainy-day  skirt  and  a  blouse  or  two  will  no  longer  be 
sufficient  to  make  the  lady  dressy.  The  day  of  full  costumes 
is  coming  back,  and  these  goods  must  be  handled  by  the  yard 
over  the  counter.  All  the  crepe  de  chine,  the  eolinnes,  the 
veilings,  the  grenadines,  and  the  other  light  flimsy  goods  must 
be  made  by  the  dressmaker.  And,  as  these  are  to  be  stylish, 
almost  the  entire  dress  goods  trade  of  next  season  is  reserved 
for  the  counter  rather  than  the  costume  department. 

In  other  words  there  is  a  coming  reversion  from  the  desire 
to  be  mannish,  a  vogue  that  has  ruled  supreme  for  some 
seasons.  Woman  is  coming  back  to  her  own  distinctive  dress 
— a  flufty,  fuss\'  costume  of  the  art  nature.  The  dress  sleeve 
will  no  longer  rule.  One  color  will  not  be  sufficient  hereafter. 
Trimming,  such  as  lace  and  ruching,  will  be  largely  employed. 
The  whole  dress  will  be  soft  materials,  trimmings  and  acces- 
sories. It  would  seem  that  the  fluffy  neck-pieces  that  were 
worn  this  fall  will  be  a  regular  craze  next  season.  Every- 
thing indicates  a  marked  reversion  from  the  tailor-made  style 
of  dress. 

We  have  nothing  to  add  to  the  list  of  fabrics  that  we  gave 
last  month  as  fashionable  for  Spring.  The  leading  colors  will 
be  light  greys,  tans,  blues,  reseda,  black  and  white.  At  the 
present  moment  it  is  difficult  to  get  enough  old  rose  to  supply 
the  demand,  but  it  is  doubtful  if  this  color  will  be  worn  on 
the  street  next  season,  and  yet  dressy  colors  will  be  worn  to 
some  extent.  Dresses  heretofore  reserved  for  indoor  reception 
or  theatre  wear  will  be  quite  in  place  on  the  street  next  Spring. 

NOTES    I.\    THE    TRADE. 

The  W.  R.  Brock  Co.,  Limited,  Montreal,  silk  department 
are  showing  special  lines  of  tamolines,  glaces,  bengalines,  satin 
and  moire  velour.  The  dress  goods  department  are  showing 
special  lines  in  creponette,  armures,  voyle  de  Paris,  poplins, 
grenadine,  silk  echens,  eloin,  lustre,  soleil,  granite  cloth  and 
melange. 

The  wearing  qualities  and  beautiful  finish  of  Japan  taffeta 
are  now  well  known  to  the  trade,  and  business  in  this  line  is 
increasing.  Indeed,  K.  Ishikawa  &  Co.  have  trebled  their 
business  in  the  past  two  seasons.  Their  27-inch  goods  are  in 
great  demand  for  making  up  into  dresses  and  waists.  They 
are  shown  in  a  large  range  of  colors,  including  the  very  latest 
shades.  The  20  and  23-inch  Japan  taffeta  is  much  used  by  the 
millinery  trade,  and  in  the  stock  are  the  new  shades— reseda, 


greys,  tans,  linens,  navys,  browns,  reds,  etc.  There  is  a  stiff- 
finished  Japan  taffeta  specially  adapted  to  trimming  hats.  In 
'adies'  ties,  the  selling  designs  are  Roman  stripes,  stripes 
louisine,  plain  and  tartan  plaids,  checks,  navy  and  white 
polka  dots  and  fancy  prints.  Hemstitched,  tucked,  fringed, 
drawn-work  goods,  etc,  are  selling  well,  and  they  claim  to 
have  the  largest  stock  in  both  ladies'  and  children's  ties  in 
Canada. 

Business  in  Spring  dress  goods  is  highh-  satisfactory 
Among  the  chief  features  of  the  season  will  be  satin  cloths, 
soleils,  poplins,  drape  de  Paris,  French  royale,  voiles,  crepe  de 
chine,  and  cheviots  and  homespuns.  In  cheviots  there  are 
some  numbers,  D17  up  to  D24  in  Wyld  Darling  Co.'s,  that 
seem  to  be  very  popular,  the  demand  for  them  being  a  heavy 
one.  They  are  shown  in  blacks,  navys,  bluettes,  greys, 
castors,  browns,  and  fawns,  in  which  colors  excellent  selling 
is  reported.  Cashmeres  are  good  property,  and  their  old 
numbers  in  these,  C78  and  C79,  still  sell  freely.  A  new  finish 
called  the  "Empire"  will  be  a  feature  of  the  season  in  blacks 
and  stfiple  colors.  It  gives  a  bright,  satiny  finish  to  such 
plain  cloths  as  soleils,  armures  and  Venetians,  and  is  made  in 
goods  to  retail  from  75c.  up  to  $1.50.  For  serviceable  street 
wear  serges  will  be  in  demand,  and  some  specials  in  these. 
No.  E39.  39  to  40  inches,  in  all  wool,  to  sell  at  25c.;  No.  E18, 
44  inches,  in  navy  and  black,  to  retad  at  50c.,  and  "Victor," 
56  inches,  black  and  navy,  to  retail  at  75c.,  are  worth  looking 
up,  for  they  are  claimed  to  be  the  best  value  on  the  market. 

Spring  business  has  opened  out  in  earnest,  and  in  no 
department  more  noticeably  than  in  the  dress  goods  of  the 
W.  R.  Brock  Co.,  Toronto.  Orders  are  coming  in  more  freely 
than  ever  before  at  this  season  of  the  year  for  lines  wanted 
for  immediate  use  as  well  as  future.  Prominent  among  the 
former  are  friezes,  which  still  maintain  the  popularity  they 
earned  so  earlj'  in  the  season.  Homespuns  also  continue  in 
demand,  as  well  as  Venetians,  tartans  and  plaids,  and  the 
Brock  Company  have  ranges  of  special  values  in  these,  which 
they  can  deliver  at  once. 

This  same  company  report  very  large  sales  in  black  and 
colored  cashmeres,  which  evidently  means  that  they  are 
increasing  in  favor.  They  were  fortunate  enough  to  place 
large  contracts  nine  months  ago,  and  since  then  prices  have 
advanced  very  considerably,  so  the}^  are  able  to  give  their 
customers  a  great  advantage  until  their  present  holding  is 
exhausted.  Brock's  claim  to  be  showing  the  largest  lines  thev 
ever  did  in  their  dress  room  for  Spring,  1902,  and  amongst 
the  new  materials  which  are  selling  most  freely  and  will 
undoubtedly  come  into  permanent  favor,  name  the  following: 
"Victoria"  glorias,  "Princess  Alex"  sublime,  crepinettes, 
crepille,  bengalines,  crepielle,  ealienne,  eolienne,  voiles.  They 
also  lay  special  stress  on  their  magnificent  collection  of  black 
silk  grenadines,  having  all  prices  and  the  very  most  exclusive 
designs,  which  they  claim  to  be  unsurpassed  in  the  trade. 

The  W.  R.  Brock  Co.,  Limited,  Toronto,  are  showing  a 
number  of  new  fancy  lines  in  silks  which  are  meeting  with 
ready  sale,  and  will  be  pleased  to  furnish  patterns  to  anyone 
desirous  of  seeing  these.  They  also  state  that  they  have 
arranged  to  continue  at  the  old  price  their  celebrated  make  of 
black  peau  de  sole  ("  Diamond  Jubilee")  manufactured  by  C.J. 
Bouet  &  Co.,  of  Lyons,  but  would  request  that  orders  be  sent 
in  early,  as  they  only  have  a  limited  quantity  at  the  price. 
Special  values  can  be  seen  also  in  black  and  colored  satins  and 
black  and  colored  taffetas. 

S.  Greenshields,  Son  &  Co.  report  good  Spring  trading  in 
their  dress  goods  departments.  All  their  goods  of  a  light, 
sharp  finish  are  free  sellers,  including  voiles,  crepe  de  chines, 
mohairs,  etc.  In  colors  they  set  forward  greys,  tans,  resedas, 
turquoise,  blue,  with  black  and  cream.  There  is  a  heavy 
demand  for  black  brilliantiues  from  50c.  to  $1.25  per  yard. 
In  silks,  tamolines  and  louisines  are  coming  forward  strongly. 
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A  Complete  FAMILY  KNITTING  MACHINE. 


At  a  8l)ecial  Low  Price 

A  BARGAIN. 


...ADDRESS.. 


CREMAN  mi. 


BOX    504 


GEORGETOWN,  ONT., 
CANADA. 


Champion 
Cash 
Carriers 

These  Carriers  have  been  in  use  for  the 
last  twelve  years,  and  have  given  the 
best  of  satisfaction.  Will  save  the  cost 
in  6  months'  time. 


S.  S.  KIMBALL, 

(Bell  Telephone  p^**  n        •        •>.        ■■  .  . 

.964 Main).    577  Craig  St.,  Montreal. 


SOMETHING    ENTIRELY  NEW. 


Lamson  Consolidated  Store  Service  Company's 

"IDEAL"  Cash  Carrier. 


Noiseless,   Easily  Operated,  Best  of  Materials,   Workmanship 
Unexcelled. 

First  500  stations  will  be  sold  very  cheap  to  introduce. 

Ready  for  delivery  about  March  i,  1902.     Order  now. 


FREDERICK  C.  CUTTING, 


117  and  119  Simcoe  St., 


TORONTO,  ONT. 
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Spring  Hats 
and  Caps. 


James  Coristine&  Co.  have  some  interesting 
news,  particularly  in  regard  to  the  Spring 
hat  trade  in  general.  "The  hat  season," 
says  Mr.  Russell,  "so  far  as  a  placing  trip  is  concerned,  is 
about  finished.  There  will  be  some  straggling  orders  in 
JanuarN-,  but  the  bulk  of  the  business  is  over  and  consign- 
ments from  England  and  the  United  States  are  now  coming 
forward.  It  has  been  very  satisfactory,  although  prices  have 
not  ruled  higher  than  in  previous  seasons,  in  face  of  the  fact 
that  raw  material  has  appreciably  advanced  in  fur  hats.  The 
season  has  been  characterized  by  a  strong  demand  for  straws. 
Ladies'  sailors  have  held  their  own,  while  children's  Galateas 
and  trimmed  straws  have  had  a  fair  sale,  and  the  demand  has 
been  somewhat  heavier  than  last  year.  Harvest  hats  have 
sold  moderately  well,  but  the  advance  in  material  has  cut  into 
the  profits  to  a  certain  extent,  and,  although  braids  are  a  little 
easier  at  the  moment,  manufacturers  will  not  accept  orders 
for  execution  after  January  1,  except  at  advanced  prices. 
They  claim  that  these  late  orders  interfere  with  the  regular 
hat  business. 

"We  are  glad  to  say  that  hat  orders  of  a  special  nature 
have  not  been  as  numerous  this  year  as  usual.  English  manu- 
facturers are  now  taking  up  the  question  to  decide  whether 
they  will  continue  putting  the  names  of  retailers  in  their  hats 
or  make  special  orders  as  exceptions  from  their  regular  lines. 
They  claim  that  they  have  been  a  serious  cause  of  dela^'  in 
shipments.  We  are  exceptionally  glad  to  note  the  falling  off 
in  such  business,  which  will  expediate  the  shipment  of  orders. 
American  manufacturers  are  also  objecting  constantly  to 
these  special  orders,  which  mean  a  delay  of  eight  to  ten 
weeks.  We  would  caution  customers,  therefore,  that  when 
they  place  special  orders  they  make  due  allowance  for  the 
manufacture  of  the  same.  We  would  also  call  attention  to 
the  fact  that  manufacturers  are  charging  10  to  15  per  cent, 
extra  on  all  specials. 

"In  men's  hats,  the  tourist  or  fedora  has  not  had  the 
usual  sale  this  season  on  account  of  the  golf  or  slouch  hat 
which  has  superseded.  We  do  not  know  whether  these  styles 
will  hold.  Some  manufacturers  have  been  showing  novelties 
or  freak  hats,  such  as  the  Grand  Duke  with  a  round  crown,  or 
soft  hat  with  a  heavy  drop  to  the  brim.  Very  few  of  our 
dealers  have  been  caught  with  these  novelties. 

"So  far  as  stiff  hats  are  concerned,  the  usual  staple  shapes 
have  sold  well,  but  there  seems  to  be  some  hesitancy  displayed 
by  dealers  in  view  of  the  fact  that  the  new  shapes  are  expected 
on  the  American  markets  early  in  January.  These,  of  course, 
may  be  of  a  flashy  nature,  and  will  sell  only  in  limited 
quantities  and  in  a  limited  number  of  localties. 

"On  the  eve  of  the  departure  of  the  third  contingent  there 
was  a  revival  demand  for  co^vboy  hats,  and.  of  course,  James 
Coristine&Co.'s  "Caribou"fashion,  the$24,  had  exceptionally 
good  sales. 

"For  Panamas  there  has  been  a  demand,  but  the  price 
was  so  high  the  country  merchants  have  decided  not  to  handle 
them.  There  is  now  coming  forward  a  line  that  will  sell  at 
$18  to  $24  and  we  think  it  will  prove  very  popular.  Some 
have  shown  the  French  palm  hats,  but  these,  while  possessing 


the  quality,  are  lacking  in  style.  American  goods  seem  to  be 
the  best  sellers. 

"The  cap  season  is  showing  renewed  signs  of  activity, 
and,  so  far,  sales  have  averaged  equal  to  those  of  previous 
seasons.  The  yacht  shape,  which  in  the  early  part  of  the 
season  was  given  out  as  the  coming  style,  has  not  altogether 
superseded  the  hook-down.  Taking  it  on  the  whole,  the  cap 
trade  is  as  active  as  it  has  ever  been." 

James  Coristine  &  Co.  expect  that  their  Spring  goods  will 
be  open  and  ready  for  inspection  about  January  15.  The 
leading  makers  they  are  representing  this  year  are  the  English 
makers,  Milner  &  Sons,  Carrington  &  Sous,  Cooksey  &  Sons, 
Richmond  &  Co.,  Stanley,  and  Thornton  &  Co.  Of  American 
makers  they  carry  the  samples  of  J.  B.  Stetson  &  Co., 
Waring   Hat  Co.,  Ruttan  &  Co.,  and  the  Union  Hat  Co. 


Rathbone,  McNeil  &  Co.,  Montreal,  are  showing  a  salable 
line  of  men's,  ladies'  and  children's  straws  for  Spring,  and  the 
good  sales  they  have  made  are  witness  to  the  style  and  value 
of  their  goods.  In  men's  hats  they  have  been  pushing  the 
double,  triple  and  quadruple  narrow  brims  and  low  crowns 
for  the  country  trade,  and  it  would  seem  that  even  in  the 
cities  this  class  of  goods  must  be  worn  a  great  deal.  Of 
course,  the  Panamas  will  be  taken  up  by  the  best  trade.  The 
really  new  straw  is  the  slightly  rolled  brim,  which  is  wider 
than  last  year's  brim,  with  a  slight  dip  in  the  centre,  but  the 
Canadian  trade  will  not  take  to  it  strongly  this  year. 

In  ladies'  straw  hats  they  are  showing  the  "Harboard," 
"Redfern,"  "West  End"  and  "Athol"  as  leaders,  and  they 
are  all  very  tasty  shapes  for  the  medium-class  trade.  The 
wide  roll-brim  Panama  in  coarse  straw  is  coming  forward 
strongly,  and  will  be  worn  by  many  nattily-dressed  women. 
The  "West  End"  is  a  nobby,  light  straw  with  a  high,  broad, 
flat  crown  giving  a  very  stylish  eff'ect. 

In  caps,  Rathbone,  McNeil  &  Co.  have  several  lines 
peculiarly  their  own.  Some  time  ago  they  brought  out  a 
"  shell  golf  '  cap  which  is  uncrushable  and  suitable  for 
theatre  or  travelling  wear  ;  it  has  sold  quite  extensively.  For 
Spring  wear  they  are  showing  many  light  cloths  in  "  Raglan  " 
and  "Baden-Powell"  shapes;  the  former  is  new,  while  the 
latter  has  been  on  the  market  for  some  months. 

Other  ranges  replete  with  features  are  shown  b\'  this  firm, 
including  staples  in  suspenders,  shirts,  waterproof  clothing, 
etc. 


Retailers  tell  us  that  the  felt  hats  that  take  best  for 
December  and  January  are  the  Alpine  or  Panama  shapes. 
These  soft  hats  are  well  liked  even  in  the  most  extreme  shapes. 
Black  is  the  prevailing  color,  and  the  color  in  which  they  look 
best ;  but  still  there  are  quite  a  number  of  dark  greys  selling. 


There  exists  at  this  moment  in  the  editor's 
The  Silk    Hat.  office   of  a   leading  illustrated    monthly,    a 

printed  notice  to  the  effect  that  artists  are 
respectfully — or  is  it  sarcastically? — reminded  that  gentlemen 
do  not  wear  top  hats  in  the  country.  The  existence  of  such  a 
notice  points  to  the  tenacious  fondness  of  the  Londoner  for 
his  top  hat,  though  a  less  appropriate  covering,  in  a  climate 
like  ours,  can  scarcely  be  imagined.  But  the  Londoner  at  least 
keeps  his  hat  on  his  head,  only  rising  it  as  much  as  the  barest 
etiquette  demands  when  he  meets  anybody  ;  while  the  custom 
in  most  countries  abroad  it  to  hold  it  in  the  hand  while  talking 
to  a  friend.  In  Sweden,  to  avoid  the  dangers  arising  from 
this  during  the  Winter,  it  is  no  uncommon  thing  to  see 
announcements  in  the  daily  paper,  informing  the  friends  of 
Mr.  So-and-So,  that  he  is  unable,  through  the  doctor's  orders, 
to  conform  to  this  polite  usage. — London  Paper. 
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HOTELS  FOR  COnHERCIAL  HEN. 


Halifax,  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


IF    YOU     HANDLE 

"Pre-Eininent"  Dress  Stays 

"NUFF  SAID." 

If  you  do  not,  buy  some  and  see  how  well  pleased 
you  will  be  with  them.  Your  customers  will  also 
be  well  pleased,  which  is,  after  all,  the  important 
point.  Mostly  all  jobbers  have  them.  If  yours 
has  not,  write  us  direct. 

F.  L.  Co|)elaDd  £*  Co. 

successors  to 

THE  EVER.READY  DRESS  STAY  CO..  Limited. 
WINDSOR,  ONT. 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinery 
Boxes  as  a  side  line.     In  writing,   state  what  territory 
is  covered,  and  how  often.   All  correspondence  will  be  treated 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  I.iniitid 
ST.   JOHN,    N.  B. 


THE   MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,   Montreal. 
MERCANTILE   REPORTS  AND  COLLECTIONS. 

Our  method  of  furnishiiigcommercial  reports  to  oursubscribers  gives  prompt 
and  reliable  information  to  date.  Every  modern  facility  for  the  collection  of  claims. 
Tel.  Main  1985. 


LABELS 


Any  Shape 
1  to  17  Colors 
Every  Process 


Costume  Tickets.     Stock  Labels.     Designs  Submitted 

LEVY  &  CO.,  Printers         TORONTO 


19    LEADER    LANE. 


BERNARD  CAIRNS 

Leader  in 

RUBBER  STAMPS 

PRICE  AIARKPRS,  Etc. 

10  KiTig  Street  West,        -       Toronto. 

Awarded  Diploma  at  Toronto  Exposition,  1901, 


WILLIAM  MITCHELL,  '''"'Z?. 


Ontario, 


MANUFACTURER   OF 


Cocoa  Mattings  »■'  Mats 


Standard  Qualities  of 
COCOA  MATTINGS 


No.  3— Common. 

5— Cochin  S. 

7— Cochin  S.S. 

9— Allapat  F. 
II— Allapat  F.F. 
13— Calcutta  B. 
15— Calcutta  Bx. 
17— Calcutta  A. 


Standard  Qualities  of 

COCOA  MATS 
— ♦■♦ — 

No.  I— Victoria,  fine,  plain. 

2 — Extra  Brush,  fancy  design. 

3  — Extra  Brush,  bright  fibre 

4— Super  Brush,         " 

5— Medium  Brush,     " 

6— Imperial  Brush. 

7--Extra  Heavy  Brush. 

8— Heavy  Brush. 

9— Light  Brush. 
10— Diamond  Thin  Brush. 

II— Extra  Brush  Edge. 

12 — Skeleton. 

WOOL  BORDERS,  all  kinds. 


JUTE  MATTINGS  and  CARPETS 
Wool-Dutch  Stair  Carpets,  etc. 


AN  1 


Samples  and  Price  Lists  w^hen  required. 


Large  Mats  for  Public  Buildings,  Lettered  Mats. 

Cobourg  Matting,  Mat  and  Carpet  Works,  '"''"""^i 


Ontario. 
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OUTING        \E.y,^ 
SPECIALTIES^'^'^/^ 


Negligee  Shirts 
Shirt  Waists 

For  Boys  and  Men. 

Outing  Suits 
Golf  Suits 
Bicycle  Suits 
Yachting  Suits 
White  Duck  Suits 
Irish  Linen  Suits 
Tennis  Suits 
Summer  Coats 
Etc.,  Etc. 


HI 


t-J^^-^^-.-i    ^iT:, 


"I  GROW   OVER  ALL." 


Tailor-]^  lade 
White  i;  ique 
Irish !  inen 

ampasiinens 

ancy  Tweeds 

omespuns 

ool  Crash 

triped  Flannels 

ainy-Day«^  t)torm 
Oxford  Brey  ,  rieze 

Cheviots,  ^tc. 
Biacl(  Slpacas 
Blacl(  ficilians 
Black  ifyavy  Serge 

Etc.,  Eto. 


THE   LATEST  VOQUE 
MOST  PERFECT  FITTING 


Pants,  Shirts,  Overalls,  Jackets 

BAR,  BARBERS',  BUTCHERS',  AND  COOKS'  COATS,  COOKS'  CAPS, 
BAR,  WAITERS'  AND  PANTRY  APRONS. 


Proprietor  of  the  Wilkins'  Safety  Watch  Pocket,  Patented. 


MANUTAOTUBED  BT 


ROBERT  C.  WILKINS,  MSEE 
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PLAIN 

WEAVES 

Melrose 

Eudoras 

Soleils 

Satin  Cloths 

Poplins 

Mohairs 

Venetians 

Voiles 


FANCY 

WEAVES 

Crepolines 

Mignonettes 

Colinettes 

Armures 

Grenadines 

Drap  De  Toulon 

Coronata 

Ondine 


SUk  OrenAdlne  Bob*. 


S.  GREENSHIELDS,  SON  &  CO. 


SOLE  &CLLINO   AQENTS  . .  . 


MIONTREAL  and  VANCOUVER,  B.C. 


orr^iiNv:7    iviiL-L-iiNi^rA  y    iNkjiviDcr^ 
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FOR   LACE   NOVELTIES 

OF  EVERY  KIND 

A  GO-AHEAD   FIRM 

IS  THAT  OF 

TIDS WELLS,  3 and. wood  St.  LONDON, 

ENGLAND. 

WHO   SUPPLY  THE   FOLLOWING   GOODS  • 


SHIRTS, 

LACES, 
VEILINGS, 
MADE-UP-LACE, 
BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS, 
BELTS,  Etc. 


Factory  : 
Old  St.,    London. 


3  and  2  Wood  Street, 


Also  at  Glasgow, 
Sydney  and  Melbourne. 


LONDON,  ENG. 


Mantles, 


..c^^COSTUMES, 
^^^    SKIRTS,    ETC. 


Oartadi^m  B«-iy^rs  will  always  find  the 
very  latest  Novelties  in  Ladies'  and  Children's 

Jackets,  Skirts,  Mackintoshes, 
Capes,  Etc.,  Etc. 

in  our  showrooms.  Special  attention  is  being  given  to  the 
requirements  of  the  Canadian  Trade,  and  we  will  be  glad 
to  show  our  samples,  and  learn  your  needs. 

Mr.  Robert  Edminson  is  now  acting  as  our 
Agent  for  the  Dontinion  of  Canada. 


CORBY,    PALMER    &    STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  ENG. 


YOUR  DRESS  GOODS  DEPARTMENT 

should  include  the   Latest   Novelties  in 

Priestley's  Dress  Goods 

CREPOLINE  COLINETTE  ARMURE 

ONDINE        and        CRISPINE 

These  are  the  hues  that  will  suit  "5^0XJIR    IBEIST    TT?,  A  "DTH 


iL^ 


S.  GREENSHIELDS,  SON  &  CO.,    MONTREAL. 

Sole  Agents  for  Canada. 


WYLD-DARLING 


WHOLESALE  DRY  GOODS. 


COMPANY.  LIMITED. 


Neck 


Silk  and  Cotton         Novelty 


Ladies' 


MANUFACTURERS,  TORONTO. 


Dress 


NECK  RIBBONS— Plain  and  Fancy  Taffetas,  sH.  4  inches 
wide — Newest  Colors.     Qualities  retail  20,  2^c.  yard. 

VELVET  RIBBONS— All  Widths,  Cotton  Bick,  Satin  Back, 
— Wove  Edge. 

LACES — Edgings.  Insertions,  All-overs.  Latest  Designs  Val- 
enciennes, Torchons,  Plauen.  Narrow  Black  Silk  Chan- 
tilly  and  Galoons. 

BELTS — Novelty  Shapes — Patent  Leather.  Duchess — Arabella 
— Graduated — Shaped.  Retail  25  to  50c.  Low  line 
Graduated,  retail  15c. 


DRESS  GOODS— Correct    Styles  and  Shades   Voiles,    Alba- 
tross,  Satinettes,  Cawdon  Crepes,    Cheviots,  Cashmeres, 
Venetians,    Armures,    Cashmeres,  Lustres,  etc. 
"Kmfir"  finished  Satin  Cloths,  Soliels,  etc. 

SILKS— Specials: 

E43 — Tamaline,  retail  50c.,  Black  and  Colors. 
E44 — Taffeta,         "      7Sc.,       "  " 

Black  Satins,  "      S°<^*  t°  $2.00  yard. 

VELVETEENS— 'Empress''  Brand,  Black  and  Colors. 

FRENCH  ORGANDY  MUSLINS-Black.    White;    Large 
Range,  Fashionable  Colors. 


L 


ADIES' 
HOSIERY 


Hermsdoif  Dye,  fast  black,  with  Split 
Maco,  Natural  Wool  or  Red  Cashmere 
Soles— Silk  Embroidered,  Drop  Stitches. 
White  Polka  Dots  on  Black,  Cardinal  or 
Blue.    All  to  retail  25c. 


I^ACE 


Cll  and  C12,  to  retail     50c.  pair. 
CI       -        -  "  75o.      " 

j     C3       -       -  "       $1.00 

"SPECIALS"    J  Excellent  values,  to  sell  up  to  $5.00  pr. 


CURTAINS 


Letter-Orders-Promptly-Shipped.       WYLD-DARLIIMG 


COMPANY, 

Limited. 


Ribbons,   Laces,   Belts,   Hosiery,   Si  I  ks.-' Clothe 


A  PAL1AENBER6 


60  D. 


CLOAK  AND 
SUIT    FOR/V\ 

is   as  Valuable   as 
an  Extra  Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
time,  never  gets  sick  or  tired, 
and  never  wants  an  increase 
in  salary,     ^      ^      ^      .^ 


These   Superior  Forms    are 
tlte  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Pai)ier  Mache  and  covered  with  fast 
black  .Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  .Standard.  The  new  slide  support  and 
the  screw  in  the  top  are  distinct  features  and 
make  the  figure  rigid  and  strong. 


J.  R.  PALMENBERG'S  SONS 

Office  and  Salesro<jra  :  710   BROADWAY 
Factory:  89  and  91  West  Third  Street,  NeNA/   "Vorl< 


BAR  VESTS 
WAITERS'  COATS 
BARBERS'  COATS 
COOKS'  COATS 
COOKS'  CAPS 
BUTCHERS'  FROCKS 
APRONS,  Etc.,  Etc. 


Blanafaotared  by_ 


ROBERT  C.  WILKINS 

198  McGill  St.,  MONTREAL. 


THE  DRY  GOODS  REVIEW 


S.  GREENSHIELDS.  SON  &  CO. 


MONTREAL 


You  cannot  get  a 
BETTER  ASSORTMENT 
of  Dry  Goods  than  we  can 
offer  you  to-day.  THE 
PRICES  ARE  RIGHT. 

We  have  the  lines 
that  will  bring  you 


BUSINESS  and  PROFITS 


THE  DRY  GOODS  REVIEW 


RYLAND5&S0NS 


LIMITED 


MAINOH 


N 


Cotton 


Spinneis 


♦       ♦       ♦       ♦ 


Meichants 


♦     ♦     ♦     ♦ 


Manufactuiefs 


lANCHESTER.',     *\^^5Ci 

England        -^    ""-^s^-^^^ 


Bleacheis 


♦     ♦     ♦ 


Dyeis 


_,^42^SS 


♦    ♦    ♦ 


Finishefs 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


Gorton, 


WvJril\w       Longford  works,     Swinton, 


Wlgan, 
Cre'vire, 


Cborley, 
Bolton. 


r 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 
Fancy    Dress     Goods,    British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Snfiallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 
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Horrockses,  Crewdson  &  Go. 


COTTON  SPINNERS  '"r.  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  107  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 
y  7  Mitchell  Lane,  Glasgow. 

Long  Cott^s,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  for  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


pjliZE  MEDALS,  LONDON  1851,     1861 

(j(LD  MEDALS,  PARIS  1867,    1878 

D^'LOMA  OF  HONOUR,  VIENNA  1873 

eJLD  MEDAL,  CAPE  TOWN  1877 

jyPLOMA  OF  HONOUR,  LONDON  1884 


GOLD  MEDAL,  CALCUTTA 
GOLD  MEDAL,  LIVERPOOL 
GOLD  MEDAL,  EDINBURGH 
FIRST  AWARD,  ADELAIDE 
FIRST  AWARD,  MELBOURNE 


1884 
1886 
1886 
1887 
1888 


GRAND   PRrX,    PARIS,   1900. 
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The  Celebrated  €.B.  Corsets 


Patented 

and 
Registered 


ENGLISH   MANUFACTURE 

Have   far   and   away   the  largest  sale  of  any  corsets  in   the   world,  being  sold  throughout  the 
United  Kingdom  and  British  Colonies  by  13,000  drapers   to  upwards  of  4,000,000  Corset 

wearers. 

C.  B.  Corsets  occupy  a  unique  position  in  England — the  test  market  of  the  world — where 
manufacturers  from  every  stay-producing  country  compete  upon  equal  terms — owing  to  their 
immense  superiority  over  all  rival  corsets  in  the  four  following  essentials  :  Perfection  of  shape, 
extreme  durability,  beauty  of  finish,  and  moderation  in  price.  C.  B.  Corsets  are  pre-eminently 
suited  to  Canadian  requirements,  and  quickly  attract  an  important  trade,  easy  to  cultivate  and 
capable  of  very  considerable  expansion. 


C.  B.  Corsets 
represent  a 
standard  of 
excellence  to 
which  lesser- 
known  cor- 
sets do  not 
pretend. 


The  many,  if 
unsuccessful, 
invitations  of 
C.B.  Corsets 
form  flatter- 
ing testi- 
mony  to  the 
sterling  merit 
of  the  latter. 


Our  organization  for  the  production  of  the  Celebrated  C.B.  Corsets  furnishes  em«j^g 
for  nearly  4,000  workpeople  in  eight  of  the  best  appointed  factories  in  the  United 
Embodied  in  the  manufacture  of  C.  B.   Corsets  are  processes  invented  by,  and  knc 
ourselves,  the  result  of  which  has  been  to  produce  a  style  and  mathematical  correi 
hitherto  unknown. 

We  hold  a  finished  stock  of  50,000  dozens,  and  are  able  to  execute  practically 
by  return. 

SOLE  MANUFACTURERS: 

Charles  Bayer  &  Company 


Victoria  Buildings,  Golden  Lane,  London. 

31  London  Wall  and  London  Wall  Avenue,  London. 

Albion  Stay  Factory,  Batn,  England. 

Victoria  Stay  Factory,  Bristol,  England. 

Ideal  Stay  Factory,  Oldland  Common,  England. 

Baystar  Stay  Factory,  Landport,  England. 


Imperial  Stay  Factory,  Portsea,  Englai  |  Q  [*      O  |J  I tS 
Star  Factory,  Londonderry,  Ireland. 
Flinders  Lane,  Melbourne,  Australia. 
Barrack  Street,  Sydney,  Australia. 
Wellesley  Street  East,  Auckland,  New  Z 
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Novelties !     Novelties !     Novelties ! 

IN  DRY  GOODS. 

Canadian  buyers  when  over  in  England  should  not 
fail  to  give  this  house  a  look  up,  as  its  chief  features  are 
Novelties  of  all  descriptions  in  Dry  Goods,  excelling  in 
style  and  quality  and  most  adaptable  to  Canadian  trade. 


Hitchcock,  Williams  &  Co. 


SIRG  WILLIAMS 


F.  G.  WILLIAMS 


H.  WILLIAMS 


A.  T.  WILLIAMS 


WAREHOUSES 


Canadian  Representative... 

Mr.  Cawdell. 

MANUFACTORIES,  Warwick  Lane  and  Paternoster  Buildings 


69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 
43,  44,  45,  46,  49,  50  Paternoster  Row. 
1,  2,  5,  6,  7,  8  London  House  Yard. 


SHIPiT    .^^HfiJD    TJnsrXDER^STsrE^^I^    L-A-BELS 


Long  C] 
Medium 
Flannele 


CLOAKS 


PBV  Prices 

GO 
DI 
6C 

Dli 


R     SKIRTS 


SUPPLIED  AT  SHORT  NOTICE. 

Artistic  Designs  Furnislied. 

WRITE    FOR    SAMPLES    TO 


FOR 

SUITS 

Qu 

ickest 

Deli 

very 

FOR 

FURS 

lllAN  ARTISTIC  WEAVING  CO., 


Factories;  Crefeid,  Germany,  and  Pompton  Lakes,  N.J 

274  &  276  CHURCH  ST..  NEW  YORK. 

Canadian  Office  :  TORONTO,  14  Melinda  St. 
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STAPLEY  &  SMITH 


MANUFACTURERS 


OF    THE 
CELEBRATED 


"Hibernia" 


Hand   M^^  Made 

Trade  Mark. 


"Sterling 


}9 


^xerli> 


Lock   ^ 


'^ 


Trademark. 


stitch 


UNDERWEAR 

For  Ladies  and  Children. 

Baby-Linen  Infants'  Millinery 

Infants'  Costumes  and  Pelisses 
Ladies'  Skirts  and  Blouses 
Dressing-Gowns  and  Jackets 

CORSETS 

wwwwwvwvwwwwwwwwwwvww^ 


fRAOE      l«W» 


"Alpine" 


Natural  Underwear 

for  Ladies  and  Children. 


FACTORIES— 

London,  Strabane,  Londonderry. 

128  London  Wall 


LONDON, 


E.G. 


Catalogues  supplied  on  application. 
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HERE'S  A  BARGAIN : 

Sale  Price,    -  $5.00 
Cost  Price,   -     2.55 

Profit    -  -  $2.35 

We  have  a  line  of  Men's  Boots, 
Box  Calf  Bals,  Goodyear  Welt, 
that  will  sell  at  the  above  figures 
and  yield  you  this  profit. 

Write  for  other  information  to 

CAMPBELL  SHOE  CO. 

QUEBEC, 


3 
^ 
^ 


3 


^ 

3 


^^v 


3 
3 


V 
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Tlamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

a?  Front  Street  West,  TORONTO 


tm 


« .^  \^\\  Silk  mu 

^  40  St.  Antoine  St., 


(NEW  PREMISES) 


MONTREAL 

HIGH-GRADE  WAIST-MAKERS 

Our  new  factory  will  enable  us  to  deliver  all 
orders  in  lo  days. 


PERFECT 
FIT, 
FINISH. 


PERFECT 
STYLE, 
QUALITY. 


Good  quality  taffeta  ;  Buttoned  on  the 
back  ;  applique  collar  and  yoke.  Very 
fine  tuckingon  front,  back,  collar  and 
sleeves.    Very  stylish. 

$4.i75  in  black. 
5.1)0  in  colors. 


All  our  styles  are  Leaders 

Here  are  two  of  them 


816 

Good  quality  taffeta;  Tucked  front  and 
back  ;  l^atest  collar,  cuffs  and  sleeves, 
tailor-stitched  and  pearl  buttons. 

$3.25  in  black. 
3.50  in  colors. 
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During  the  month  of  February/and  especially  for  the    n\ll I IflGrY^OpCtllnSSf  stocks  in  the  various  departments  will  be  complete 
and  particularly  attractive  with  Spring  Novelties — a  few  of  which  are  mentioned  below : 


Dress  Goods 


Voiles,  Crepe  de  Chines,    Velours,    Homespuns,    Venetians,    Friezes,   Costume  Tweeds,    Printed 
French   Flannels. 


Silks 
Ginghams 


Taffetas,   Tamolines,    Peau  de  Soies,    Plain  and  Printed  Japanese.    Foulards,  Brocades,  Velvets, 
Velveteens,   Chiffons. 

* 

Five  lines  of  Scotch  in  Staple  and  Fancy  Stripes,    Mercerized  Yarn  Stripes,    Fancy  Weaves  and 
Fancy  Knotted  Checks,    and  Plain  Chambrays. 


Muslins 


Irish   Dimity  in  Plain  and   Floral   Designs,    Printed   French   Organdies,    Plain   Black  and  White 
Organdies,   Mercerized  Madras,  Persian  and  Victoria  Lawns,   and  Mull  Chiffons. 


Laces 


Fine  Valenciennes  and  Torchon  Sets,  Black  and  Ivory  Galoons,  Cream  and  White  Plauen  Laces, 
AUover  Laces. 


Ribbons 


Alexandra  Taffeta,  36,  45  and  60  line,  May  and  Teck,  the  latest  Swiss  Novelties  ii'  Neck  Ribbons. 


l^erchants  visiting  ttie  Marlict  stiould  see  ttie  above  lines. 
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OUR  NEW  YORK  DRY  QOODd  LETTER. 

January  Sales  Devoted  to  Wash  Fabrics  and  Waists  Rather  than  Whitewear — A  Firm  Price  Outlook — Bi^  Demand 
for  Fancy  Cottons— Watered  Silks  in  Front — The  Black  and  White  Effects  in  Laces,  Neckwear,  etc. — 

Latest  Features  of  the  Market. 


From  our  own  correspondent. 

New  York,  January  29,  1902. 

^■^■■■^■■^k  HE  new  year  opened  auspiciously  in  the 

■  ^"W^  I  ^''y  goods  market,  with  better  conditions 
I  I  I     all  around  than  have  existed  for  years  at 

■  JIL  I  this  time  of  the  year.  A  record-breakmg 
L__^^^^^J  holiday  business  reduced  inventories  to  a 
I  I  low  point  and  left  clear  stocks  and  plenty 
B  ^  '*  ^  ^  B  of  scope  for  new  purchases.  All  depart- 
^■■^^^■1^1^^  ments  came  in  for  a  share  of  that  trade 
and  it  will  be  clear  sailing  in  many  lines  for  the  early  Spring. 

JANUARY    SALES. 

In  metropolitan  retail  circles  the  usual  January  sales  have 
been  held,  but  they  approached  more  nearly  to  their  original 
character  of  disposing  of  odds  and  ends  rather  than  goods 
made  for  the  occasion.  Whitewear  sales  were  not  as  generally 
held  as  last  year  ;  undermuslins  seem  to  have  given  way  to 
shirt  waists  as  the  big  drawing  card  for  the  January  shopper. 
The  change  in  the  retail  house  of  Simpson,  Crawford  & 
Simpson  to  the  Simpson,  Crawford  Co.  with  Henry  Siegel, 
formerly  of  the  Siegel,  Cooper  Co.,  has  gone  into  effect,  and 
developments  are  awaited  with  keen  interest.  The  higher 
class  houses  are  giving  an  unusually  large  amount  of  attention 
to  Spring  and  Summer  wash  fabrics  and  are  rushing  them 
forward  very  early.  The  displays  of  cotton  goods  are  a 
veritable  fairyland  of  dainty  colors  and  combinations.  The 
public  have  taken  to  this  method  of  procedure,  and  the  finest 
goods  and  choicest  patterns  will  have  found  their  way  into  the 
hands  of  the  user  while  the  snow  is  still  flying. 

CHANGES    IN    TRADE    MaTHODS 

Aside  from  this,  general  conditions  have  undergone  marked 
"changes,  and  a  new  method  of  buying  has  been  established 
which  was  difficult  at  first  to  inaugurate,  but  once  recognized 
has  been  found  to  be  best  for  all.  The  old  policy  of  making 
the  season's  purchases  in  bulk  at  the  beginning  of  the  season, 
and  reordering  as  goods  were  sold,  has  been  practically 
abandoned,  and  now  it  is  never  too  late  to  sell  desirable 
goods,  and  styles  are  as  likely  to  start  in  the  middle  of  a  season 
as  at  the  commencement.  This  has  affected  practically 
everything  in  the  dry  goods  field,   and  brings  the  wholesaler 


and  retailer  in  closer  and  more  frequent  touch.  Another 
feature  of  the  new  condition  of  things  is  the  great  diversity  of 
merchandise  that  is  popular  at  the  same  time.  While  some 
articles  are  more  prominent  than  others,  still,  different  sections 
of  the  country  favor  different  classes  of  goods  to  a  greater 
extent  than  formerly. 

FIRM    COTTON    MARKET. 

The  cotton  market  as  a  whole  is  in  a  peculiar  condition. 
Opinions  on  the  future  course  of  the  raw  material  are  widely 
apart.  One  thing  seems  to  be  certain  and  that  is  that  there 
will  be  no  immediate  recession  in  prices,  and  in  the  face  of  an 
exceptionally  strong  demand  for  the  manufactured  goods 
prices  will  remain  firm,  and  will  rather  have  a  tendency  to 
advance.  While  the  speculative  course  of  prices  plays  little  part 
with  the  usual  calculations  of  manufacturers  when  price  move 
ments  are  not  exceptionally  erratic,  still,  the  desire  to  be  on 
the  safe  side  is  ever  present.  The  general  opinion  among 
large  consumers  of  cotton  goods  is  that  there  is  sufficient  raw 
material  to  go  around.  While  many  estimates  of  the  crop 
indicate  a  shortage,  consumers  are  not  inclined  to  make  more 
than  moderate  contracts  for  their  advance  supplies. 

The  print  cloth  market  is  very  firm  and  the  Fall  River 
district  is  quieter  than  it  has  been  for  months.  The  printers 
are  sold  away  ahead,  and  the  immediate  demand  has  absorbed 
practically  everything  in  sight. 

FANCY    COTTON    FABRICS 

All  grades  of  cotton  dress  goods  have  bsen  liberally 
ordered,  and  in  the  novelty  end  the  demand  has  been  unpre- 
cedented. While  the  tendency  is  toward  the  lightest  and 
most  diaphanous  materials,  mercerized  materials  have  not 
been  neglected  and  have  not  lost  prestige.  There  is  a  revival 
of  interest  in  piques,  but  the  quantity  in  the  market  is  not 
large,  and  a  scarcity  would  be  easily  created.  Fancy  madras 
and  chambrays  have  taken  well.  Among  the  novelties  that 
are  being  forced  forward  are  Scotch  fancies  in  light  shades. 
Their  future  popularity  is  still  a  matter  of  doubt. 

LIGHT-WEIGHT    DRESS    FABRICS. 

In  the  entire  dress  goods  field  the  demand  for  light-weight 
fabrics  has  been  simply  enormous,  and  February  deliveries  are 
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bard  to  obtain.  Nun's  veilings,  ctamines,  mistral  cloths, 
batistes,  silk  warp  sublimes  and  kindred  materials  are  already 
scarce.  Natte  weaves  are  in  good  request  and  have  many 
admirers. 

TENDKNCV    IN    SILK    STYLES 

The  silk  market  is  very  tirm,  and,  while  taffeta  is  still  the 
leading  card,  peau  de  sole,  and  peau  de  cynge,  moires  and 
crepes  de  chine  are  all  in  favor.  But  the  great  swing  is  toward 
the  printed  foulards  and  liberties.  Watered  effects  are  in  the 
front  rank. 

THE    VELVET    TRADE. 

The  demand  for  velvets  has  quieted  down,  and,  while 
many  velveteen  garments  are  worn,  the  Spring  demand  is 
comparatively  light.  Velvet  ribbons,  on  the  contrary,  are 
more  active  than  ever,  and  are  being  worked  in  in  every  con- 
ceivable way. 

BLACK    AND    WHITE    LACE    EFFECTS. 

Laces  are  very  much  in  evidence  both  for  entire  garments 
over  a  light  foundation  and  for  trimmings  and  insertions. 
Black  and  white  effects  are  most  favored.  Lace  flounces  are 
used  effectively  and  profusely  in  costumes  and  separate  skirts. 
All  overs  in  both  laces  and  embroideries  are  so  popular  that 
practically  the  entire  importation  has  been  taken  up.  With 
the  exclusive  classes,  all-silk  Russian  laces  have  carried  the 
day.  A  minor  accessory  that  has  come  in  with  the  soft  col- 
lars on  waists  are  embroidered  collarettes  made  of  linen  and 
embroidered  with  silk  or  mercerized  thread.  They  retail  from 
25  to  50  cents  each  and  are  decidedly  the  hit  of  the  season  in 
tailored  neckwear.  The  demand  for  neckwear  in  general  has 
been  backward,  but  ribbon  ruffs  and  floral  trimmed  boas  seem 
to  be  most  favored. 

CLOAKS 

In  the  cloak  field,  early  activity  is  noticeable  in  raglans  of 
light  materials  in  medium-priced  grades.  The  southwestern 
trade  particularly  are  buying  raglans  liberally,  mostly  in 
moires.  Raglans  in  rainproof  cloths  of  the  "  Crave nette  " 
variety  are  in  good  demand  in  various  shades  with  a  marked 
preference  for  castor  and  oxford.  Separate  jackets  as  a  class 
have  not  been  taken  up  as  yet  to  any  extent,  but  in  suit 
jackets,  the  collarless  Eton  appears  to  be  the  most  prominent. 
Silk  jackets  in  medium  lengths  are  bidding  for  favor.  In  the 
higher  grade  of  garments  and  the  more  showy  jackets  postil- 
lion effects  are  in  the  front  rank. 

TRIMMINGS    IN    TAILOR  MADES. 

Tailor-made  suits  are  very  elaborately  trimmed  and  early 
purchases  have  decidedly  favored  profuse  trimming.  Taffeta, 
moire,  satin  and  velvet  bands  and  folds  in  narrow  widths  in 
matched  shades  are  the  favored  trimmings.  They  are  applied 
above  the  flounce  and  run  around  the  skirt  following  the 
graduations.  Corresponding  trimmings  on  the  jackets  follow 
the  seams.  Finely  woven  mohair  braids  are  also  used  for  the 
same  purpose. 

NOVELTIES    IN    SKIRTS. 

In  separate  dress  skirts,  the  "  pedestrian"  skirt,  so  called, 
distinguished  mostly  for  plainness,  has  had  the  call  for  some 
time  and  is  likely  to  hold  its  prominence  while  the  long  outer 
garment  continues  in  vogue.  Taffeta  skirts  for  February 
delivery  have  been  ordered  in  large  quantities  and  indicate 
another  season  of  popularity  for  these  garments.  The  elabora- 
tion is  more  pronounced  than  ever.  Multitudes  of  flounces 
and  ruchings  and  herringbone  stitches,  tuckings  and  shirrings 
of  mousseline  de  sole,  liberty  silk  and  chiffons  are  used  on  the 
most  popular  models.     On  taffeta  and  net  skirts,  medallions 


and  medallion  effects  are  taking  well.  A  novelty  is  a  ribbon 
skirt  made  of  taffeta  moire  ribbons,  hemstitched  between 
ribbons,  one  and  a  half-inches  wide,  made  over  taffeta  drop 
skirts.  The  ribbons  run  vertically  and  on  the  bias  from  the 
front.  Similar  effects  with  tucked  taffeta  or  peau  de  sole  strips 
and  lace  insertions,  V  shaped  in  front  and  finished  of  with 
plain  graduated  flounce  are  also  popular  in  the  novelty  order. 
In  cloth  skirts,  the  habit  back  is  again  in  the  foreground. 

The  demand  for  shirt-waist  suits  in  Summer  fabrics  has 
come  up  to  anticipations  and  deliveries  short  of  April  in  this 
class  of  goods  are  hard  to  obtain.  The  popular  materials  are 
lawns,  chambrays,  ginghams,  dimities,  plain  and  figured 
organdies  and  linens.     Black  and  white  effects  predominate. 

THE    GIBSON     WAIST. 

In  the  waist  field,  the  "  Gibson  "  waist  has  the  advantage, 
but  there  are  almost  as  many  Gibson  waists  as  there  are  manu- 
facturers. The  main  characteristic  is  the  plaited,  broad- 
shouldered  effect.  It  appears  in  the  albatross,  peau  de  sole 
and  moire  antique  waists  to  best  effect.  In  the  opinion  of 
those  who  are  usually  posted,  the  "Gibson"  waist  is  only  a 
fad  and  will  not  have  lasting  popularity.  Medallion  effects  in 
the  silk-waist  class  are  well  represented  in  the  early  buying. 

Wm    J    Brandt. 


THE   NEW  MONTREAL  SECRETARY. 

Mr.  E.  H.  Cooper,  who  during  the  last  18  months  has 
been  a  member  of  the  editorial  staff  of  The  Dry  Goods 
Review,  in  Montreal,  has  severed  his  connection  with  this 
paper  for  the  purpose  of  assuming  the  secretaryship  of  the 
Montreal  branch  of  the  Canadian  Manufacturers'  Association. 
While  regretting  that  Mr.  Cooper  has  severed  his  connection 
with  our  staff,  we  must  congratulate  the  Manufacturers'  Asso- 
ciation on  securing  his  services.  He  is  energetic  and  has  a 
large  fund  of  commonsense.  This,  with  his  journalistic  and 
university  training,  should  make  him  a  valuable  secretary  to 
such  an  important  body  as  the  Canadian  Manufacturer's 
Association. 


WALKING    SKIRTS. 


This  popular  garment  will  be  in  great  demand  for  Spring, 
and  for  Summer  sports  is  the  correct  dress.  The  many  new- 
shaped  flounces  shown  by  Boulter  &  Stewart  are  well  worth 
your  seeing,  as  they  make  all  the  latest  designs,  corded,  tucked 
and  stitched,  from  $24  to  j|(72  a  dozen. 


COSTUMES. 


For  Spring,  the  costume  will  be  almost  generally  used  in 
place  of  separate  jackets,  as  an  entire  suit  costs  almost  the 
same  price,  and  an  extra  skirt  is  always  very  useful.  Besides 
this,  a  suit  is  much  more  dressy  and  can  be  worn  for  nearly 
all  occasions.  Messrs.  Boulter  &  Stewart  have  just  completed 
some  25  designs,  representing  all  New  York's  best,  and  it. 
will  interest  buyers  to  call  during  the  opening. 


Mr.  A.  M.  Payne,  of  Halifax,  N.  S.,  representing  Levallvis 
&  Co.,  of  Paris,  visited  Toronto  recently  in  the  interests  of 
that  firm,  which  enjoy  an  established  reputation  for  high  class 
novelties  in  dress  fabrics.  Mr.  Payne  also  carries  the  samples 
of  Chas.  Shaw  &  Co.,  Britannia  Mills,  Leeda,  and  several 
other  well-known  British  and  Continental  manufacturers. 
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From  our  own  correspondent. 


London,  January  22,  1902. 


T  MAY  be  truly  said  that  seldom 
have  the  Paris  houses  made  a 
greater  show  of  novelties  in  trim- 
mings and  millinery  materials  at 
the  opening  of  a  Spring  season 
than  now,  though  the  same  can- 
not be  said  of  the  hat  shapes. 
These  are  pretty  much  on  the 
lines  we  have  been  so  long  ac- 
customed to,  namely,  very  flat, 
with  the  sides  sharply  uplifted,  or  allowed  to  droop  consider- 
ably on  the  front,  with  a  folded-over  effect  at  the  back.  These 
may  be  termed  exaggerated  amazons  or  large  French  boat 
shapes. 

It  is  in  the  treatment  as  to  trimming  that  the  great  novelty 
lies  ;  also  the  originality  of  the  plaits  employed.  What  is 
known  as  chrysanthemum  straw  is  the  rage,  and  very  pretty 
indeed  are  the  effects  made. 

As  an  instance,  a  large  boat-shape  hat  by  "Julia"  is  made 
of  copper  brown,  very  coarse  Italian  plait.  The  sides  are 
sharply  upturned  and  describe  a  gradual  slope  to  the  front, 
but  are  sharply  cut  off  at  the  back.  This  under  part  is  covered 
with  closely  sewn  rows  of  cream  colored  chrysanthemum  plait, 
so  that  its  ragged  edges  completely  cover  the  under  brim  with 
what  are  apparently  the  petals  of  the  flower  itself.  Across  the 
back  of  the  crown,  folded  lappets  of  the  straw  are  lined  in  the 
same  way,  and  around  the  crown  are  16  or  18  of  the  new 
small  roses  in  varying  shades  of  amber,  yellow,  orange  and 
copper  tints.  The  lappets  at  the  back  are  each  caught  down 
with  a  big  pearl  cabochon — small  pearls  sewn  over  a  large 
button  of  fancy  straw. 

This  idea  is  varied  in  many  ways,  as  in  a  Spanish  turban, 
with  a  black  crown  and  a  wide  upturn  of  cream  chrysanthemum 

straw,  ornamented 
with  a  couple  of 
cream  colored  ostrich 
feathers  brought  low 
over  the  side  and  three 
black  feathers  ar- 
ranged to  upstand.the 
whole  starting  from  a 
big  button  made  of 
black  cut  jet  beads. 

Black  beads  play 
an  important  part  in 
the  new  models.  For 
instance,  on  the  back 

Sketched  for   The  Dry   Goods  Review.  ,   .  .  ,  1,1 

trimming  of   a  black 

The  newest  form   of  rosette  for  use  under  .  ,  .  ... 

the  large  hat  brims.     Sometimes  made  (O"!"  over  white  tulle) 

of  ribbon,  velvet  or   satin,   and  is  picture  hat  buttons  as 

closely  pleated  to   surround  a  ■  -n- 

steel  or  strass  ornament.  large  as  a  five-shllling 


piece  are  placed  on  either  side,  and  from  them  two  strings  of 
cut  jet  beads  are  suspended. 

The  flowers  favored  on  the  Paris  models  are  roses  of  a 
small  flat  kind,  and  these  are  used  in  liberal  quantities, as  many 
as  36  having  been  counted  on  one  hat. 

A  model  by  Pouyanne  is  a  large  flat  hat  of  golden  or  sun- 
burnt silk  plait.  The  under  part  is  faced  with  antique  lace  in 
the  deep  tint  associated  with  old  lace.  The  left  side  is  turned 
up  on  a  bandeau,  on  which  rest  13  small  roses  in  shades  of 
cream,  white,  tea.  amber  and  rose — toned  down  with  brownish 
foliage  that  rests  on  the  hair.  At  the  extreme  edge  is  sewn  a 
wide  scarf  of  cream  net.  edged  with  lace,  that  is  drawn  up 
on  wires  and  turned  back  to  droop  over  the  flat  crown,  which 
is  banded  byachaplet 

of  small  roses,  mount-        j-, rs, 

ed  in  tight  little  bun-       ^  '^ 

ches.     At    the    back 

the  net  and  lace  make 

a    fan  like    trimming 

that  droops   over   the 

hair  at  right  and  left 

and  is  kepc  in  position 

by    two    huge    pearl 

butto  ns. 

Chief  points  in  the 
millinery  for  Spring 
are  these  buttons  ; 
also  many  new  forms 
of  white  ospreys  and 
aigrettes.  These  are 
to  be  big  things  for 
Spring  and  Summer 
styles.  Some  of  the 
Paris  patterns  are 
mounted  in  the  shape 
of  amazone  ostrich 
feathers,  but  are  com- 
posed of  many  os- 
preys, with  sometimes 
a  little  white  mara- 
bout,   all   sewn   to   a 

long  white  stem    or   quill.     Brush    ospreys    are    very  promi- 
nent, too,  on  the  new  models. 

Straw  trimmings  and  embroideries  on  net,  tulle  and  chiffon 
provide  some  charming  ideas  in  white  and  light-colored  crowns 
with  metre  length  trimmings  to  match.  Grass  muslin  crowns 
are  also  new.  They  are  embroidered  with  iridescent  threads 
and  raised  cabochons,  or  floral  designs. 

Plisse  crepe  de  chine  in  white,  black  and  colors  is  a  big 
feature  also,  and  that  tulle  and  chiffon  in  light  colors  is  again 
prominent  goes  without  saying,  as  they  cannot  well  be  dis- 
pensed with  while  modern  millinery  modes  remain  what  they  are. 

SPRING   STYLES    IN   TAILOR  MADES. 

Tailor-made  gowns  for  Spring  are  in  the  main  made  with 
close  fitted   and   slightly   pouched   bodices   or   with    banded 


Sketched  for  The  Dry  Goods  Review. 

A  London  tailor-made  gown  for  Spring  in 

Reseda  cloth,    strapped   wi  h   silk   to 

match  and  small  gold  buttons. 
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PARIS  MODELS— Continued. 

boleros.  The  regulation  coat  and  skirt  costumes  are  not  well 
thought  of.  Smart  little  coats,  cut  very  short,  are  good  and 
will  be  shown  in  black,  grey,  beaver,  brown  and  blue. 

The  collars  are  sailor,  round  or  fancy,  but  always  large 
and  faced  with  silk,  cloth  or  muslin,  bearing  embroidery  or 
applique  trimmings.  A  good  example  is  a  short  coat  in  black 
face  cloth  with  a  deep  turnover  collar  cut  in  triple  curves  on 
the  front  part.  This  is  faced  with  finely  tucked  white  glace 
silk  and  on  this  is  a  border  tiimming  three  inches  wide  of  the 
new  silk  applique  in  pale  blue  glace,  the  pattern  outlined  with 
fine  white  cord. 

Other  short  jackets  have  double  vests  ;  as  an  instance,  a 

black  cloth  j  acket 
with  a  black  satin  lin- 
ing and  vest  to  button 
close.  Over  this  vest  is 
another,  of  cloth,  faced 
with  white  cloth  bor- 
dered with  three-inch 
black  cloth  applique 
trimming. 

Very  stylish  three- 
quarter  coats  of  silk 
have  handsome  all- 
over  trimmings  of 
cloth  applique,  this 
being  the  leading  idea 
in  all  tailor-made 
trimming. 

A  leading  house  in 
Regent  street,  which 
has  also  branches  at 
Nice  and  Monte  Carlo, 
showed  me  this  week 
a  black  cloth  gown 
with  flowing  skirt,  but 
not  nearly  as  long  as 
was  the  fashion  of  last 
year.  At  foot  of  the 
skirt  was  a  set  of 
three  shaped  flounces, 
devised  in  quite  a  new 
way  and  measuring 
seven  or  eight  inches, 
one  slightly  overlay- 
ing the  other.  At 
spaces  of  half  a  yard 
these  flounces  were 
slashed,  this  giving 
a  very  smart  air  of 
fullness  with  only  a 
moderate  amount  of 
the  material,  which  is,  as  it  were,  eased  on.  Each  was  finished 
with  three  lines  of  stitching,  and  at  the  heading  was  a  band 
of  the  new  black  cloth  trimming,  which  is  cut  out  in  bold 
openwork  squares  or  ovals  and  laid  over  a  band  of  velvet. 
This  cloth  trimming  is  much  approved  by  the  exclusive  tailor- 
ing houses,  as  the  effects  may  be  varied  in  so  many  ways  by 
the  velvet  or  silk  used  under  it.  In  the  model  noted  the  short 
coat  had  an  inset  vest  of  white  cloth,  overlaid  with  the  black 
cloth  trimming,  and  the  effect  was  very  stylish. 

The  new  style  golf  or  travelling  coats  are  very  smart 
indeed   and   have    many    strikingly    original    points.      The 
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A  Spriog  style  in  juvenile   frocks  of  blue 
serge  with  black  braiding. 


majority  are  in  reversible  cloths,  the  check  part  being  used  on 
collars,  detachable  hoods  and  the  sleeves,  the  latter  being,  in 
all  cases,  the  wide  bell-shape.  These  coats  are  three  quarter 
length,  and  are  cut  very  full  in  the  skirts  and  the  deep  shaped 
flounce  which  distinguishes  them.  They  are  not  yet  put  for- 
ward for  the  retail  trade,  but  by  favor  of  Messrs.  Corby, 
Palmer  &  Stewart,  I  have  been  enabled  to  view  their  early 
models,  some  of  which  will  not  be  on  general  view  until  the 
opening  show  days  in  March.  The  colors  show  good  contrasts, 
as  beaver  cloth  with  a  reverse  of  framboise  or  old  rose  check  ; 
brown,  with  a  reverse  of  red  ;  black  and  white  mixtures  with 
a  reverse  of  black  and  white  check. 

As  to  materials  for  tailor  made  gowns  for  outdoor  wear, 
herringbone  cloths  in  greys,  blue,  brown  and  black  and  white 
are  in  the  first  position. 

Glace  silk  skirts  with  cloth  applique  will  be  good,  and  the 
new  models  have  many  improved  points  as  to  cut.  , 

A.  Meehan. 


DEPARTMENT  STORE  COMPETITION. 

Editor  Dry  Goods  Review  :  As  to  my  views  on  city 
department  store  competition  and  the  means  I  adopt  to  meet 
it,  I  don't  know  that  I  use  any  means  to  meet  it.  I  don't 
think  they  hurt  me  very  much,  and  I  don't  let  them  trouble 
me  at  all.  I  attend  to  business  pretty  well,  and  try  to  buy 
goods  right,  mark  them  at  a  fair  profit,  and  try  to  please  my 
customers  by  keeping  what  they  want  to  buy.  I  keep  my 
store  clean  and  tidy,  and  I  always  buy  the  new  thing,  and 
keep  up  to  date,  and  I  don't  have  to  complain  about  business; 
it's  generally  good. 

W.  F.  Haygarth. 
Canfield,  Ont.,  January  8. 


A  QUESTION  OF  UMBRELLAS. 

Editor  Dry  Goods  Review  :  In  reading  your  very  ex- 
cellent issue  of  January  we  notice  you  call  attention  to  the 
extra  weight  of  the  self-opening  umbrella  as  against  the 
ordinary  eight  ribbed.  The  difference,  we  may  say,  is  4>i 
oz.  Further,  that  every  detail  of  the  frame  has  been  worked 
on  to  lessen  the  weight,  and  we  claim  that  this  has  been 
accomplished  as  far  as  one  dare  go  without  sacrificing  strength 
and  durability,  which  two  factors  in  our  opinion  must  not  be 
overlooked.  Please  bear  in  mind  that  there  are  of  necessity 
two  sets  of  ribs,  the  outside  set  naturally  larger  to  accommodate 
the  inside  set  when  closed  up  ;  both  are  of  the  best  Sheflield 
Paragon  steel  and  nothing  lighter  is  made  in  the  rib  way. 
The  wire  used  in  the  spring  we  have  demonstrated  to  be  as 
light  as  safety  will  permit,  for  when  a  smaller  number  of  wire 
is  used  the  spring  plays  out,  becoming  limp  instead  of  sharp 
and  smart.  The  large  runner  is  necessary  to  hold  the  spring 
when  the  umbrella  is  closed,  for  it  is  then  that  the  great 
tension  is  on  the  self-opening  umbrella,  not  when  it  is  opened. 

We  are  not  averse  to  having  the  matter  pointed  out,  but  in 
answer  to  it  we  claim  that  there  is  not  a  particle  of  surplus 
material  used  in  connection  with  this  self-opening  frame. 
Yours  very  truly. 
The  Irving  Umbrella  Company.  Limited. 
Toronto,  January  22,  1902.  G.  I.  Irving,  Manager. 


Mr.  A.  W.  Cochrane,  manager  of  The  Colonial  Bleaching 
and  Printing  Co.,  Limited,  has  just  returned  from  England. 
He  reports  the  cotton  business  in  good  condition  there.  Prices 
are  firm,  and  the  foreign  trade  has  much  improved.  The 
mills  are  active  and  do  not  appear  very  anxious  to  take  other 
orders. 
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Goods  which  the  Millinery  Trade  must 
have— High-Class  Laces  and  Trimmings. 

The  Spring  Millinery  from  the  very  best  Modistes  Is 

LAOE     TRIMMED. 

We  have  in  stock  many  lines  of  beautiful   NEW   LACES,  Nottingham,  Plauen,  St. 
Gall  and  Calais  Lace,  for  trimming  Hats,  for  Neckwear  and  all  kinds  of  Underwear, 

JUST    PUT    INTO    STOCK: 

6  Cases  White  and  "Paris"  Galloon  Laces 
The  very  latest  designs. 

We  have  very  handsome  Plauen  Embroidery,  Novelty  Galloon  and  Embroidered  Allovers, 
also  Silk  Embroidered  Cream  Cashmere  with  edging  to  match. 

In  Lace  Allovers,  Edgings,  Insertions,  and  Trimmings,  Black,  White  and  '^Paris'*  are  the 
shades. 

THIS  WILL  BE  A  GOOD  RIBBON  SEASON. 

Ribbon  will  be  worn  on  almost  every  Spring  and  Summer  Garment. 

Ribbon  for  Neckwear,  Ribbon  run  through  Lace  Allovers  and  Trimmings. 
Ribbon  on  the  Waist,  Ribbons  on  the  Skirts. 

Ribbons  as  trimming  for  Flounces,  for  Sashes,  for  Bows,  Knots  and  Streamers. 

3  ranges  of  Fancy  Ribbon  at  popular  prices,  especially  intended  for  Neckwear. 

We  have  complete  ranges  in  all  the  leading  qualities  and  shades  of  Ribbon. 

/    New  Tacked,  Hemstitched  and  Embroidered  Silk  Allovers  and  FloDDCing.    1 

I  These  are  just  from  the  designers'  hands.    You  will  not  see  them  elsewhere.  J 


♦♦♦♦♦♦ 
♦♦♦♦♦♦ 
♦♦♦♦♦♦ 
♦♦♦♦♦♦ 


White,   Cream   and   Light   Colors   in   Taffeta  and   Sl\k   Gloves. 

Ail  Sizes  and  Prices. 


♦♦♦♦♦♦ 

♦♦♦♦♦♦ 
♦♦♦♦♦♦ 


There    na/^'iII      be     &     g^rea-t     demand      -Tor 

THIN   DRESS  MATERIALS. 


WE    HAVE    THE    GOODS- 


The  wearing  of  these  necessitates  pretty  undergarments.     We  have  the  Lawns, 
Cambrics  and  Soft  Finished  Cottons  to  make  them,  and  the  Laces  to  trim  them. 

BROPHY,  CAINS  &  CO.,   MONTREAL. 
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I'  Special  Zcttev  on  Mew  paviB  StpleB. 


Features  of  the  New  Costu  mes— Waist  Belts   Populai — Furs  That  are  in  Vogue— Ermine  Much   Used 

—  Louis  XV.   Style   Holds  Its   Own  — Evening  Gowns  Sent  to   New   York— Crysanthemums 

a   Favorite   Flowei — Other  Millinery   Ideas. 


4 

^ 
4 
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Q 


ir 
^ 
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From  Our  Own  Correspondent. 

UITE  the  smartest  tailor-mades  that  I 
have  seen  during  this  last  month  have 
been  worn  at  the  skating  rink,  and  there 
is  certainly  no  pastime  that  can  show  off 
a  well-cut  gown  to  better  advantage. 

Of  course,  the  skirt  must  be  quite 
short,  only  just  reaching  to  the  ankle, 
and  a  cloth  waistcoat  fastened  in  front 
with  buttons  or  links  is  very  gieatly  tak- 
ing the  place  of  blouses,  and  with  this 
must  be  worn  a  lace  or  tulle  collar  and 

cravat  to  relieve  the  severity  of  such  a  costume. 

One  that  I  particularly  noticed  after  the  "  Trotteuse " 
style  was  in  maroon  colored  homespun.  The  skirt  was  con- 
tinued to  well  above  the  waist,  giving  a  princess  form,  taken 
to  a  point  in  the  front  below  the  bust  line.  With  this  was 
worn  a  bolero,  cut  square  and  opening  over  a  silk  vest, 
primrose  color.  The  short  skirt  and  bolero  were  both  trimmed 
with  a  braiding  and  tabs  of  the  material,  machine  stitched  ; 
an  inch-wide  braiding  was  taken  down  the  length  of  the  skirt 
at  each  side  front  with  from  1 2  to  15  tabs  pointing  to  centre 
and  almost  meeting  at  the  waist,  each  tab  being  finished  off 
with  a  small  gilt  button  ;  the  bolero  front  was  trimmed  in  the 
same  way  and  the  braiding  was  carried  around  to  the  back. 
The  revers,  edge  of  shoulder  cape  and  sleeve  revers  were  of 
black  velvet.  The  bottom  of  the  skirt  was  finished  off  with 
several  rows  of  stitching,  making  it  stand  away  a  little  stiffly 
and  so  giving  the  feet  perfect  freedom. 

Another  very  chic  costume  was  in  blue  zibeline.  The 
jacket  was  worn  with  a  short  basque  and  waist  belt.  By-the- 
way,  waist  belts  are  very  popular  with  the  long  jackets  and 
coats,  as  well  as  with  the  basques,  and  when  well  put  on  they 
certainly  give  a  finished-off  and  very  chic  air  to  an  otherwise 
ordinary-looking  garment.  To  return  to  my  blue  costume, 
this  jacket  was  opened  over  a  white  cloth  waistcoat,  finely 
braided  in  blue  and  gold  and  fastened  with  gold  links  and 
worn  with  an  old  lace  jabot.  Both  skirt  and  jacket  were 
trimmed  witti  the  same  blue  and  gold  fine  braiding. 

FURS. 

These  are  more  than  ever  the  rage,  seal,  sable,  astrakan 
and  caracul  being  worn  as  jackets  and  boleros,  trimmed  with 
other  furs,  lace,  tulle,  passementerie,  braidings  and  in  almost 
every  imaginable  way.  The  fox  stoles  are  as  popular  as  ever, 
and  quite  young  girls  are  wearing  stoles  and  muffs  of  ermine. 
This  fur  has  never  before  been  used  to  such  an  extent  and  is 
most  becoming  to  young  complexions.  For  visiting  and 
smart  use  fur  is  very  little  used  for  muffs,  these  being  wonderful 
creations  of  mousseline  de  sole,  and  even  tulle  trimmed  with 
flowers,  lace,  ribbon  and  fur. 

I  saw  one  made  of  Grecian  tulle,  bordered  with  black  velvet 
ribbon,  two  frills  on  each  side  completely  covering  the  muff, 
and  held  together  in  the  centre  with  a  black  velvet  band. 
Although  these  muffs  are  very  elegant  and  beautiful,  they  are 
too  fragile  even  for  many  extravagant  Parisians,  and  the  fur  is 


still  used  by  serious  people — fox,  martre  and  chinchilla,  with 
the  three  hanging  from  the  front. 

DRESSES. 

The  largest  manufacturers  tell  me  that  the  coming  material 
is  mohair — tone  on  tone,  and  is  likely  to  be  much  worn  in  the 
Spring.  I  have  already  seen  three  blouses  made  of  it,  models 
at  one  of  our  first  dressmakers.  The  first  was  a  white  ground, 
with  pale  blue  spots  and  stripes,  finely  tucked,  showing  blouse 
effect  at  the  waist  front  and  puffs  at  the  wrist  caught  into  a 
narrow  wrist  band.  The  other  two,  made  in  the  same  style, 
were  respectively  white  ground  with  black  spots  and  stripes, 
and  white  ground  with  black  spots  and  white  stripes. 

Three  narrow  velvet  bands,  Swiss  belt  at  the  back  and 
held  in  place  by  a  long  narrow  buckle,  and  meeting  together 
at  the  front  under  a  smaller  buckle,  is  still  the  favorite  waist 
belt.  Very  large  sums  of  money  are  being  spent  on  these 
jewelled  buckles  and  buttons,  the  Louis  XV.  style  and  the 
Nouveau  Art  both  holding  their  own. 

Here  are  some  models  of  evening  gowns  just  being  sent  to 
New  York  :  One  of  white  silk  net,  Chantilly  design,  studded 
with  gold  sequins  as  dots  and  fleur-de-lys,  having  a  diamond - 
shaped  embroidery  of  pale  blue  chenille  arranged  in  stripes 
down  the  shaped  skirt  as  far  as  the  flounce,  from  where  they 
are  taken  around  "  en  bias,"  and  a  very  narrow  box  pleat  of 
the  net  sets  off  the  very  edge  of  the  skirt.  All  this  is  over  a 
ground  of  white  satin. 

The  shoulder  straps  are  formed  of  six  narrow  straps  of  pale 
blue  velvet  taken  from  back  and  front  of  decolete  corsage,  and 
held  together  by  net.  The  small  sleeve  falls  well  below  the 
shoulder,  and  is  formed  by  two  rows  of  the  Chantilly  embroid- 
ery edged  with  brilliants,  as  is  also  the  corsage,  and  held 
together  with  the  pale  blue  velvet  straps.  About  i  %  inches 
from  top  of  corsage  there  is  an  insertion  of  the  tulle  and  pale 
blue  straps  taken  quite  round  to  the  back. 

Another  in  black  silk  net  trimmed  with  sequins  and 
narrow  velvet  stripes  over  a  flesh  tinted  ground.  The  shaped 
flounce  of  net  is  trimmed  with  large  sprays  of  roses  in  sequins 
and  the  corsage  front  has  three  Louis  XVI.  bows  of  the  same. 
The  low  neck  and  elbow  sleeves  are  trimmed  with  tulle  and 
gold  sequins. 

The  third  is  of  white  mousseline  de  sole  over  rose.colored 
faille,  princess  form  falling  loose  in  front  from  the  bust  and 
with  a  tight-fitting  back. 

I  saw  a  very  smart  costume  the  other  day  in  Russian 
green  satin  faced  cloth  trimmed  with  stitching,  "piqure  " 
forming  bands,  one  below  the  collar,  another  below  the  waist 
line  and  two  more  at  equal  distances  round  the  skirt.  The 
high  collar  and  the  deep  cuffs  reaching  to  the  elbow  were  of 
"kungs,"  the  sleeves,  slightly  gathered  into  shoulder,  formed  a 
puff  at  the  elbow.  With  this  was  worn  a  long  stole  and  toque 
of  the  same  fur — "kungs" — the  toque  having  a  drapery  of 
green  velvet,  and  at  the  front  a  bunch  of  Christmas  roses. 

A  dainty  visiting  costume  is  in  a  pale  shade  of  Parma 
violets.  The  blouse  bodice  and  skirt  both  fasten  on  the  left 
side,  and  are  trimmed  with  bands  of  panne  in  a  deeper  shade, 
these  bands  are  put  on   horizontally  and  continued  all  round 
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with  the  distance  of  their  width  between  each  one.  The  front 
band  is  taken  from  the  bust  to  within  12  inches  of  the  edge  of 
skirt,  the  others  diminish  in  length  to  the  side  and  increase 
again  at  the  back  to  front  width.  The  round  yoke  and  cuffs 
have  the  same  trimming,  and  three  narrow  bands  are  taken 
6  inches  down  the  sleeves  from  the  shoulder.  Large  old  silver 
buttons  on  "pattes"  of  velvet  fasten  the  bodice,  and  the  collar 
and  underskirt  are  both  tucked  silk. 

HATS. 

A  charming  marquis  is  of  Irish  lace  embroidered  in  zibeline 
with  two  large  rosettes  of  rose-colored  panne  and  a  diamond 
ornament.  I  have  seen  several  lace  and  mousseline  de  soie 
toques  trimmed  with  mink.  Chrysanthemums  in  most  lovely 
art  shades  seem  to  be  a  favorite  flower  for  trimming,  and  ivy 
leaves  in  white  and  the  palest  shades  of  green  are  also  much 
used.  A  brown  panne  toque,  with  a  heavy  wreath  of  chrys- 
anthemums, ranging  in  color  from  a  pale  lemon  yellow  to 
deep  brown, is  very  effective.  Except  for  the  black  velvet  hats 
the  palest  shades  are  most  generally  used,  and  fur,  tulle,  lace, 
embroidery,  flowers  and  jewels  are  all  used  as  trimmings. 

At  the  Theatre  Francais  the  other  evening  I  saw  a  large 
white  mousseline  de-soie  hat  with  the  narrow  bands  of  fur 
around  the  crown  and  two  pink  roses  falling  on  the  "chignon," 
also  a  large  white  Wattteau  felt  with  white  feathers  and  paste 
ornaments. 

It  is  a  curious  fact  that  we  are  now  wearing  hats  of  the 
Louis  XV.  epoch,  when  the  coiffures  were  worn  high,  while 
our  own  coiffure  is  becoming  lower  and  lower,  although  it  is 
true  that  the  "Tricorne"  was  worn  by  men  who  had  the 
"  Catogan."  It  is  quite  possible  that  the  "  grande  monde  " 
will  adopt  the  fashion.  A.   E.   D. 


RIBBONS. 

Spoken  to  as  to  ribbons,  Brophy,  Cains  &  Co.  said:  "Plain 
and  staple  lines  have  shown  the  greatest  strength  thus  far,  and 
light  shades — whites,  pinks,  maize,  pale  blues,  creams,  cerise 
and  other  of  the  delicate  tones  are  especially  wanted.  While 
other  darker  shades,  including  blues,  browns,  greens  and 
some  shades  of  red  are  not  by  any  means  neglected.  Black 
and  white  styles  are  very  good.  Plain  and  satin  taffeta, 
double  satins,  and  all  the  richer  weaves,  in  wide  numbers,  will 
be  splendid  property,  and,  furthermore,  the  Easter  bonnet  is 
looming.     It  will  wear  ribbons." 


LACE. 

Brophy,  Cains  &  Co. ,  say  :  ' '  For  Summer  wear,  edges  and 
flounces  of  varying  widths  in  light-weight  goods  are  shown  in 
large  assortments,  and  owing  to  the  vogue  of  wearing  half- 
length  sleeves,  these  goods  will  be  largely  used  for  the  same 
purpose  this  year.  Low-neck  Summer  costumes  will  also 
provide  a  further  outlet  for  light  filmy  laces. 

"Narrow  goods  of  the  trimming  variety  in  St.  Gall, 
Nottingham,  Calais  and  Plauen  productions  figure  largely  in 
the  new  sample  lines,  as  well  as  novel  patterns  in  bands  and 
galloons. 

"  Lace  insertions,  both  in  the  waist  and  skirt  are  much  in 
evidence,  showing  the  colored  lining  or  underskirt  beneath, 
and  this  style  will  be  given  considerable  prominence  during 
the  coming  season. 

"Flouncings,  galloons,  headings,  bandes,  have  all  come  in 
for  a  targe  share  of  attention  and  will  figure  well  in  the  demand. 

"  One  development  this  season  which  is  especially  gratifying 
to  lace  importers,  is  the  extensive  use  to  which  these  goods 
are  being  put  as  trimmings.'.' 


Knox,  riorgan  &  Co 


WHOLESALE    DRY    GOODS 


Spring  Stock  complete. 

SEE  OUR  LINES. 
YO(T  WILL  BUY  OUR  GOODS. 


Hamilton,  Ont. 

WE 
HAVE 


A  call  from  buyers  will 
be  appreciated. 


ALL  THE  NEW  CREATIONS  IN   DRESS  GOODS. 


WHITE  GOODS. 

MUSLINS. 

SWEATERS. 


We  show  all  the  popular-priced  lines  in  CORSET  COVERS,  SKIRTS, 
DRAWERS  and  NIGHT  GOWNS. 


Have  made  preparations  for  a  large  trade  in  MUSLINS.     Our  stock  is  entirely  new — full 
of  tempting  novelties. 


Buy  our  lines  to  retail  at  75c.,  $1.00,  $1.25  and  $1.50.     You  will  capture 
the  Sweater  Trade  of  your  town  if  you  have  them. 


Hi 
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Notes  of  Western  Trade. 

Business  Conditions  in  Manitoba     Items  of 
Interest  in   Dry  Goods  Circles. 


KroBi  Our  Own  Correspondom. 

Winnipeg,  January  29,  1902. 

THERE  is  never  much  to  report  for  February,  barring  the 
fact  that  the  shipments  of  Spring  goods  have  been 
received  and  in  most  cases  forwarded  to  the  custoii  ers.  The 
various  houses  report  an  excellent  business  up  to  date,  more 
particularly  in  expensive  lines  of  trimmings,  laces,  passemen- 
teries, galloons  and  the  like. 

CROP   SHIPMENTS   AND    BUSINESS. 

Business  so  far  this  season  has  been  very  much  in  advance 
of  last  at  the  same  date.  There  is,  however,  this  problem  as 
to  the  sorting  trade,  which  is  one  of  the  best  features  of  any 
season's  business,  and  that  is  the  fact  that  $9,000,000  are 
locked  up  in  wheat  from  which  no  return  can  be  received 
before  the  latter  part  of  June  or  July  next.  It  is  feared  by 
some  that  this  will  seriously  hamper  the  Spring  sorting  trade. 
There  is  no  doubt  that  there  cannot  possibly  be  the  money 
in  circulation  that  the  large  crop  warranted  the  merchant  in 
expecting.  The  present  situation  is  4,500,000  bushels  of 
wheat  in  store  Fort  William,  13,000,000  in  country  elevators, 
20,000,000  at  least  in  farmers'  hands.  Now,  by  the  time  that 
navigation  is  sufificiently  under  way  to  carry  out  the  stock  in 
elevators, the  farmers  will  be  far  too  busy  with  Spring  work  to 
haul  any  wheat  until  the  end  of  June  and  the  beginning  of 
July.  It  is  not  expected  by  grain  men  that  the  crop  of  1901 
will  be  out  of  the  country  before  the  end  of  August,  1902. 
These  facts  must  make  a  difference  in  trade  and  it  is  as  well 
for  merchants  both  east  and  west  to  look  the  question  squarely 
in  the  face.  Some  slight  alteration  or  alleviation  of  these 
conditions  may  transpire,  but  it  is  not  likely.  It  is  simply  a 
question  of  business  being  postponed  through  shortage  of  cars 
this  season. 

ITEMS    OF    PROGRESS. 

Gault  Bros,  have  added  an  addition,  50  x  120  ft.,  to  their 
floor  space.  This  is  on  the  fourth  floor  of  the  building  adjoin- 
ing theirs,  the  lower  floor  of  which  is  occupied  by  the  Watt 
Bros.  Stationery  Co.  This  space  will  be  entirely  devoted  to 
carpets,  housefurnishings  and  woollen  underwear. 

R.  J.  Whitla  &  Co.  have  utilized  their  fourth  floor,  which 
was  originally  intended  for  reserve,  for  the  men's  furnishing 
department,  it  having  become  impossible  to  carry  the  small- 
wares  and  furnishings  on  the  third  floor,  as  formerly. 

Among  the  events  of  interest  has  been  the  incorporation  of 
The  Robinson  Co.,  Limited.  This  is  the  old  house  of  Jerry 
Robinson  &  Co.  With  J.  Robinson  are  associated  George 
Robinson,  of  London.  Ont. ;  T.  Harry  Slater,  Morley  Le 
Page  and  the  two  Messrs.  Moss.  The  firm  will  continue  to 
carry  on  the  present  departmental  business,  the  capital  stock 
being  $250,000.  Geo.  Robinson  is  of  the  firm  of  Robinson, 
Little  &  Co.,  London.  T.  Slater  is  the  Winnipeg  represen- 
tative of  that  firm.  Morley  Le  Page  has  grown  up  with  the 
business  here,  having  entered  it  as  a  cash  boy.  Mr.  Moss  is 
a  son-in-law  of  J.  Robinson.  The  house  has  been  so  long 
established  that  there  is  nothing  more  familiar  than  to  hear 


women  say,  "  Oh,  I  got  that  at  Jerry's,"  or  "  they  have  such 
lovely  things  at  Jerry's,"  and  everyone  knows  without  the 
addition  of  the  surname  whose  house  is  meant. 

Among  the  visitors  to  the  city  this  month  were  Major  Little, 
ot  Robinson,  Little  &  Co.,  London;  Mr.  Sowden,  of  The 
Penman  Manufacturing  Co.,  and  Mr.  Walker,  of  Arthur  & 
Co.,  Glasgow,  Scotland.  E   C.  H. 


MERCHANTS  COTTON   CO.    OMIT  DIVIDEND. 

At  the  opening  of  the  Montreal  Stock  Exchange  January 
29  the  following  official  notice  was  read  by  the  president  : 

"Merchants  Cotton  Co. — At  a  meeting  of  the  directors 
it  was  decided  not  to  pay  the  half  yearly  dividend." 

The  letter  was  dated  January  28.  The  half  yearly  dividends 
of  past  years  have  been  4  per  cent.,  or  at  the  rate  of  8  per  cent, 
per  annum. 

As  soon  as  the  stock  was  reached  on  the  call  list  it  was 
offered  at  75,  while  only  45  was  bid.  Some  months  ago  the 
price  began  to  decline  rapidly  on  rumors  that  there  would  be 
a  reduction  in  the  dividend.  The  highest  last  year  was  139, 
and  from  that  price  declined  to  80,  and  this  year  went  a  point 
lower  at  79.  There  is  comparatively  little  business  done  in 
the  stock  on  the  Stock  Exchange,  owing  to  it  being  largely  in 
investment  hands. 

In  1898  the  highest  market  price  was  174,  in  1899  '^  ^^ 
155,  and  in  1900  it  had  declined  to  135,  with  the  lowest  at 
127.     The  later  figures  have  been  mentioned. 

The  company's  works  are  at  St.  Henri,  and  are  equipped 
with  110,000  spindles  and  2,500  looms,  and  at  times  the  com- 
pany employs  from  1,800  to  2,000  hands.  The  authorized 
capital  is  $2,000,000,  and  $1,500,000  is  paid  up.  Besides  there 
is  a  bond  issue  of  $400,000,  bearing  4^  per  cent,  issue,  matur- 
ing in  1909. 

Mr.  A.  A.  Ayer  is  the  president  of  the  company,  and  Mr. 
James  Crathern  the  vice-president,  the  other  directors  being 
Messrs.  R.  B.  Angus,  J.  P.  Cleghorn,  Hon.  Robert  Mackay, 
Jonathan  Hodgson  and  W.  G.  Cheney. 


MR.   RODGER  A  COUNCILLOR. 

The  people  of  Westmount,  Montreal,  are  fortunate  in 
having  for  one  of  their  councillors  Mr.  James  Rodger,  the 
well-known  manager  of  The  Gault  Brothers  Co.,  Limited.  Of 
the  113  votes  cast,  Mr.  Rodger  was  given  109. 

He  has  been  residing  in  Westmount  for  about  13  years, 
and,  though  never  having  before  taken  an  active  part  in 
municipal  affairs,  he  is  considered  none  the  less  capable  for 
that.  He  has  been  a  close  observer  of  the  workings  and 
management  ot  the  town  council  for  many  years,  and  is  relied 
upon  to  make  one  of  the  foremost  of  that  body. 

Mr.  Rodger  has  been  identified  with  the  business  of  Gault 
Brothers  Co.,  Limited,  for  30  years. 


The  death  occurred  at  Chicago  lately  of  Charles  W.  Grigor, 
formerly  a  prosperous  dry  goods  merchant  of  Fredericton. 
He  was  in  his  87th  year, 

J.  D.  Scott,  for  many  years  a  prominent  merchant  in 
Vancouver,  and  formerly  of  the  H.B.  stores  in  Winnipeg,  has 
retired  from  business  in  the  "Terminal"  City  to  undertake  the 
management  of  a  large  retail  establishment  in  an  Australian 
city.  He  will  visit  relatives  in  Ontario  before  leaving  for  the 
Island  Continent. 
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Lister  &  Co.,  Limited 

Manningham  Mills,  BRADFORD. 


'WWVWWWVWWWWW^ 


SILK  VELVETS, 

Black  and  Colored. 

Repeat  orders  can  be  executed  in  ten 
days  to  two  weeks.       :       :       :      :       : 


r  

AFTER  STOCKTAKING 

What  of  the  dead  stock  ? 


No  need  that  there  should  be  any  dead  stock  if  you  have  made  the  ac(|uaint- 
ance  of  these  works.  We  save  thousands  of  dollars  every  year  by  redyeing  and 
finishing  yards  of  material  that  have  proven  wholly  unsalable,  because  off'  color, 
soiled,  faded  or  in  some  way  out  of  date. 

Our  works  are  the  largest  in  Canada  —  equipped  with  the  most  modern 
machinery,  and  our  workpeople  are  experts  at  their  business. 

All  kinds  of  dry  goods,  ribbons,  braids,  hosiery,  feathers  and  plumes  are  ;'e- 
dyed  l)y  us  so  that  they  go  back  to  your  shelves  looking  like  new  goods,  Write 
us  for  further  particulars  if  you  are  not  acquainted  with  the  way  we  have  been 
serving  the  trade  for  twenty-six  years. 


R.  Parker  &  Co. 

Dyers  and  Finishers, 

Head  Office  and  Works  :  787=791  Yonge  St.  ^^^^ T'PlOr^M'T'O 

Montreal  Branch  :  1958  Notre  Dame  St.  ***  i  L/lvV/1^  »  v/ 
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FIELDING  &  JOHNSON'S 

Knitting  and  Fingering  Yarns 

Noted  for  Softness,  Fullness  and  Wearing  Properties. 


KNITTING 


FINGERING 


In  Six  Weil-Known 
Qualities. 


"  Queen,"     "  Balmoral,"     "  Rugby," 
"  Ivanhoe  "  and   "  Kilmarnock." 

In  Spindles,  or  Banded 

and  Boxed.  STOCK   IN   MONTREAL. 

Careful  attention  to  Letter  Orders. 

Sole  Asrents  for  Canada 

MclNTYRE,  SON  &  CO.  o  victon, square  Montreal 
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I  MclNTYRE,  Son  &  Co.  t 


13  Victoria  Square, 


Importers  of  Dry  Qoods  and 
Manufacturers'  Agents. 


JWONTREAL. 


'VWWWWWVVVV%/Wlb/WWWWWVWVW% 


DEPARTMENTS 


Dress  Goods 
Linens . . . 
Smallwares 
Silks/Velvets 


Linings  an^ 
Muslins 
Kid  Gloves 
Fabric  Gloves 


7i^ 


Careful  attention  given  to  Letter  Orders. 


t 


u 


TORONTO: 

25    COLBORNE   STREET. 

OTTAWA: 
or  ARrvo    ST.,   Carleton  Chambers. 


WINNIPEG: 

MclNTYRE   BLOCK. 


ST.  JOHN,  N.B.: 
2     CHURCH    ST. 


t 


■2{) 
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WIOB'AWAKel 


APVEftT  1 S I  Mfi'^'^^A'i.BRg 


»s»  This  department  is  conducted  and  prepared  by  a  Canadian  advertising  specialist,  resident  in  New  York,  and  one  enjoying  ahigh  reputation  as  an 
expert  and  authority  on  all  advertising  matters.  He  will  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and 
advice  which  an  expert  is  so  well  qualified  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  him.  It  is  intended  that  the  depart- 
ment shall  be  helpful,  practical  and  well  up-to-date.  Correspondents  should  address  their  letters  to  "Good  Advertising  Department,"  The  DRV 
Goods  Review,  Toronto. 


Initials  or  Let- 
ters in  Lieu  of 
Real  Names. 


T' 


'HE  critic  every  month  is  in  receipt  of 

a   number  of  letters  from   Review 

readers  in  all  parts  of  Canada  asking  for 

private  criticism  on  enclosed  ads.     Much  as 

we  would  like  to  accommodate  such  subscribers,  to  comply 

with  such  request  would  defeat  the  object  we  had  in  view  in 

soliciting  their  submission. 

A  private  criticism  of  one  firm's  ad.  would  be  of  benefit, 
if  at  all,  to  that  particular  concern  and  no  other,  whereas,  if 
comment  thereon  were  printed  in  this  column,  every  Review 
reader  would  share  in  whatever  benefit  might  result  from 
such  criticism. 


All  right,  gentlemen !  Send  your  specimens  along,  desig- 
nating them  by  an  initial  or  two  and  a  number,  so  as  to  make 
sure  of  differentiation.  For  example:  AiX  2,  B  C  j,  or  any 
other  letter,  letters  or  numbers,  so  that  the  firm  concerned 
will  be  able  to  recognize  the  reference  to  their  own  ads. 

Don't   all   speak  at  once.     But  send  them  along.     The 

more  the  merrier! 

♦         *         « 


A  False 
Prophecy. 


Long  ago.  the  prediction  was  often  heard 
that  a  reaction,  sweeping  and  effective, 
would  soon  set  in  against  the  bulk  of  news- 
papers made  huge  by  advertising.  It  was  asserted  that  the 
business  of  giving  publicity  to  business  affairs  was  being  over- 


Form  No.  168. 

THE    WESTERN    UNION    TELEGRAPH    COMPANY. 

INCORPORATED. 
21,000  OFFICES  IN  AMERICA.  CABLE  SERVICE  TO  ALL  THE  WORLD. 

This  Company  TRAXSMIT.S  and  DELIVKR.S  messages  only  on  conditions  limiting  its  liability,  which  have  been  assented  to  by  the  sender  of 
the  follriwing  message.  Errors  can  be  guarded  against  only  by  repeating  a  message  back  to  the  sending  station  for  comparison,  and  the  Company 
will  not  nolo  itself  liable  for  error  or  delay  in  transmission  or  delivery  of  Unropeated  Messages,  beyond  the  amount  of  tolls  paid  thereon,  nor  in  any 
ease  where  the  claim  is  not  presented  in  writing  within  sixty  days  after  the  message  is  tiled  with  the  Company  for  transmission. 

This  is  an  UNREPE.\TP;d  MESSAGE,  and  is  delivered  by  reqtiest  of  the  sender,  under  the  conditions  named  above. 

THOS.  T.  ECKERT,  President  and  General  Manager. 


RECEIVED  at  CLEVELAND,  OHIO,  Cor.  Water  and  Superior  Sts. 

TELEPHONES:    BELL,  MAIN-35S  ;  Cuyahoga,  A-694. 


Standard  Time. 


THE  MAY  CO. 

Cleveland,  0. 


NEW  YORK,  October  18,  1901. 


We  accept  your  offer  of  sixty  cents  on  the  dollar 
for  our  entire  stock  of  lace  curtains. 

KALDRON  LACE  CURTAIN  CO. 


A  Plain  Story  Briefly  Told— An  excellent  way  to  herald  a  special  purchase. 


But  it  appears  that  some  merchants  don't  take  kindly  to 
adverse  comment  on  their  ads — or.in  the  parlance  of  the  day — 
"  roasting."  Hence  the  number  of  ads.  submitted  for  public 
criticism  has  declined. 

One  merchant  writes  us  : 

"We  want  your  criticism  but  don't  want  to 
be  publicly  pilloried." 


done.  Efforts  were  made  to  show  how  much  money  merchants 
might  save  if  they  all  ceased  to  advertise,  and,  when  the  trust- 
forming  craze  was  at  its  height,  one  of  the  arguments  used  by 
promoters  of  great  combinations  was  that  they  would  be  able 
to  do  away  with  most,  if  not  all,  of  the  cost  of  advertising, 
which  had  been  done  by  the  companies  to  be  merged  in 
greater  corporations. 
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Be  Sure  You  Get  the  Best 


Paton's  Scotch  Boot  and  Shoe  Laces 


'BEAT  ALL  GERMAN  IMITATIONS. " 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

Se^     IMame     on     Every     Box. 


Better  Value  cannot  be  got. 


Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL.  ...  ...  UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sole    Agen-ts   -for    Oanada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 


The  Colonial  Bleaching  &  Printing  Co.,  Montreal.  °"'«^"=  Kiclona  tabers.  232  McGill  St. 
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GOOD  ADVERTISING— Continued. 


Growth  of 

Advertising 

Unchecked. 


Hardly  a  glance  at  the  leading  papers  and 
magazines  is  required  to  show  how  utterly 
futile  attempts  to  check  the  growth  of 
advertising  have  been.  Year  by  year, 
month  by  month,  the  business  widens  and  strengthens.  More 
money  and  ingenuity  are  lavished  upon  advertising  to-day 
than  were  ever  before  devoted  to  that  phase  of  business. 
Even  the  great  industrial  trusts  have  been  unable  to  do 
without  it. 


A  Sound  Under- 
lying Principle. 


This  is  simply  the  recognition  of  the  gen- 
eral success  of  the  advertising  principle. 
Notwithstanding  all  the  faults  and  follies 
connected  with  advertising,  the  net  result  has  been  a  vast  and 
immeasurable  widening  of  the  wants  of  civilized  man,  and  an 
equally  enormous  addition  to  the  volume  of  trade,  the 
employment  of  labor,  and  the  scope  of  great  industries. 


Men's  Overcoats. 

(Market  Street  and  City  Hall  Corner.) 

Your  overcoat — where 
are  you  going'  to  get  it  '( 

At  the  store  where  you 
Ixmght  the  last  one  ?  Yes, 
if  it  wore  right. 

But  suppose  it  difhi't 
wear  right — will  you  try 
our  clothing  i  You  can 
have  your  money  back  if 
it  doesn't  please  you. 

But  that  suggests  worry 

and  ti'ou])le — don't  think 

about  it;  it  means  more 

trouble  for  us  than  for  you 

when  any  thing-goes  wrong 

and  you  may  be  sure  our 

clothes  are    right    before 

they  go  on  sale. 

It's  getting  to  be  a  by-word  among  makers 

— our  crankiness,  our  persistency  in  getting 

clothes  right. 

]S'o  one  else  is  so  particular — why  are  we  ( 
Because  our  customers  are  particular.  They 
are  satisfied  with  nothing  but  the   best,  and 
neither  are  we.     Come  see  what  that  best  is. 


An  A  I  Clothing  Introductory. 


It  has  been  learned  that  publicity,  regard- 
ing what  is  new  or  especially  attractive  and 
useful  in  the   world   of  business,    actually 
creates  commerce,  and  is  one  of  the  main- 
stays of  industry.     Civilization  grows  and 
rises    by  increasing   wants.      It  is   largely 
built  up  and  supported  by    desire  for   better  things,    for   the 
latest  improvements  in   all  the   comforts,    conveniences  and 
appliances  of  life. 


Creates  Com- 
merce, and  one 
of  the  Main- 
stays of 
Industry. 


Advertising  spreads,  multiplies  and  quickens  wants  ;  hence 
it  is  a  very  important  agency  in  keeping  the  wheels  of  pro- 
gress moving.  It  is  folly  to  think  that  such  a  force  will  ever 
cease  to  operate  while  society  is  organized  in  its  present  form. 


Natural  Adver- 
tising Leaders. 


Moreover,  in  the  long  run  and  in  the  broad 
sense,  advertising  furthers  the  success  of 
merit.  It  tends  the  survival  of  the  fittest. 
It  is  the  work  fellow  of  enterprise,  and  enterprise  goes  hand- 
in-hand  with  progress.  The  ablest  producers,  the  most 
efficient   distributors,    are    the    natural    advertising  leaders. 


TuE-OLD-WoNrAN-WHO-Ln'Es-iNA-SHOE  :  "Say  Mister,  are  there 
any  shoes  left  in  that  big  Sale  ?  " 

William  Penn  :  "Yes,  I  think  there  are;  tho'  I've  fitted  out  all  my 
children — but  thee' 11  have  to  hurry,  it  closes  on  Seventh-day  !  ' 

Old  Woman:  "O,  I'll  get  there  all  right;  this  is  an  Automobile 
Shoe !  " 


Nothing  slow  about  that,  though  it  does  hail  from  Philadelphia. 


They  have  most  reason  to  push  their  business,  and  most 
ability  to  see  the  best  and  most  effective  ways  of  doing  so. 
The  exceptions  are  hardly  numerous  enough  to  be  considered 
seriously. 


Stands  the 
Tests  of  Time 
and  Place. 

onward  progress. 


The  discrcaitabie  and  stupid  methods  of 
the  knaves  and  fools  who  have  besmirched 
advertising,  just  as  they  meddle  with  every 
other  human  interest,  have  not  stopped  its 
On  the  contrary,  it  has  been  confirmed  in 
its  position  as  one  of  the  most  important  and  significant 
phases  of  modern  business,  by  the  widest  possible  tests  of 
time  and  place. 

The  wise  and  practical  man  of  affairs  does  not  try  to 
oppose  or  stand  aloof  from  such  a  mighty  force.  He  devotes 
himself  to  the  problem  of  getting  the  best  results  from  adver- 
tising by  making  it  most  attractive,  lucid  and  convincing. 
The  general  judgment  of  the  age  is  that  nothing  else  equals 
the  persistent,  intelligent  and  careful  use  of  newspapers  of  the 
right  sort.  The  proof  is  found  in  every  city  and  thriving 
town  of  civilized  lands. 
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GOOD  ADVERTISING— Continued. 


Liars  Will 
Figure. 


Figures,  it  may  be  true,  never  lie,  but, 
unfortunately,  liars  will  figure.  In  the  pub- 
lishing business,  figures  are  certainly 
handy,  as  there  tricksters  can  shrewdly  arrange  numbers  so 
that  in  a  truthful  way  they  may  be  made  to  garb  a  falsehood 
in  such  a  respectable  dress  that  they  often  go  unchallenged. 
Dissect  these  skillfully  prepared  tables  of  statistics  and  the 


Affidavits, 
Truthful  yet 
Misleading. 


In  other  cities,  if  advertisers  will  study 
closely  the  affidavits  of  circulation,  they 
will  notice  some  that  are  sworn  to  on  a 
certain  day  ;  that  date  the  issue  was  in 
accordance  with  the  oath  made,  which  runs  the  entire  month  ; 
thejdate  line  of  the  issue  is  changed,  but  the  date  on  which 
the  affidavit  was  sworn  to  remains  the  same.  Yet  the  pub- 
lisher who  swears  to  that  circulation  is  not  telling  a  false- 
hood. 


THE  BIG  STORE  ADVERTISES  EACTS  AND  ITS  PRICES  CLAIM  ATTENTION ! 

'T'HE  buying  public  has  learned  from  experience  that  The  Big  Store  fulfills  all  of  its  promises,  and,  no 
matter  how   low   the   price   quoted,  delivers   the  goods.      Backed  by  the  iron-bound  guarantee,  your 
money  back  if  you  want  it  without  argument,  makes  The  Big  Store's        ^_  ^  v~, 

methods  for  fair  and  honest  dealing  matchless  and  incomparable.  ^tegel,  i^OOper  &    K^O. 


CONDITIONS  once  more  create  a  Mill  and  Factory  Sale  at  the  Palais  Royal. 
The  continued  warm  weather  has  curtailed  the  demand  for  winter  goods,  and 
mills  and  factories  are  temporarily  overloaded.  The  Palais  Royal's  cash 
business  once  more  asserts  itself  The  *'  buyers  "  have  been  sent  to  the  markets,  and 
prompt  cash  has  been  given  in  exchange  for  great  lots  of  seasonable  merchandise. 
The  most  favorable  purchases  have  been  made,  and  now  comes  a  series  of  sales  that 
will  benefit  every  home  in  Washington.  Dollars  are  to  do  almost  double  duty.  Seldom 
have  we  been  able  to  tell  of  as  good — never  of  better  bargains. 


figures  used  to  make  them   will  arrange  themselves  without 
trouble  into  their  proper  places. 

The  only  safeguard  against  such  sleight-of-hand  methods 
is  to  have  a  paper' s  circulation  accurately  ascertained  by  an 
outside  factor. 


„,.,,    .      ,,  Another  practice  relates  to  the  supineness 

Still  Another        ,        ,  ,        -.v    ^  .     -.  .• 

Practice  employes  who,  without  hesitation,  swear 

to  anything  their  employers  instruct  them 

to.     John  Doe  swears  that,  to  the  best  of  his  belief,  the  figures 

he  appends  his  signature  to  are  true,  and  believes  it  because 

his  employer  told  him  so. 


A  Popular 
Device. 


A  daily  paper  with  a  large  weekly  circula- 
tion and  a  small  daily  issue,  by  cleverly 
arranging  the  figures,  makes  affidavit  that 
it  has  the  largest  circulation  of  any  paper  in  the  city.  This  is 
done  as  follows  :  It  takes  the  circulation  of  the  daily  issue, 
including  the  weekly  issue  on  the  day  the  weekly  comes  out, 
adds  them  together,  then  divides  them  by  the  number  of 
days  in  a  month,  arriving  at  an  average  circulation  each  day. 
Of  course,  this  is  a  truthfully  sworn  statement.  The  average 
is  but  the  figure  given,  but  the  four  or  five  weekly  issues 
average  100,000  each  issue,  which,  when  divided  by  30,  in 
themselves  make  a  good  daily  average,  to  which  no  publisher 
need  be  ashamed  to  swear. 


„,      .„  .    ,     ,         Then  there  is  the  printer  s  error,  that   is 

The  Printer  s  j    •  »    .•      n        ^r 

Error  Ruse  made  intentionally.      Of   course,    no   one 

can  prove  this,  but  the  impression  cannot 

be  removed  that  the  errors  are  deliberately  made  and  the 

affidavit  containing  the  error  is  duly  sworn  to.    For  example, 

a  paper's  average  circulation  is  8,000.     By  a  printer's  error, 

a  "one"  slips  in  before  the  "eight,"   and,  presto  change, 

there  is  18,000! 

These  are  a  few  of  the  tricks  in  the  publishing  business  in 

Uncle  Sam's  domains.     We  hope  they  are  more  honored  in 

the  breach  than  the  observance  on  the  Canadian  side.     But 

they  are  tricks  that  cannot  be  detected  unless  the  circulation 

of  the  paper  is  impartially  investigated. 
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GOOD  ADVERTISING— Continued. 


New  Advertis- 
ing Dodge. 


There    was   quite  a   scene  in   front    of    a 


furniture  store  in  Brooklyn  the  other  day. 

It  was  caused  by  an  old  farmer,  in  a 
dilapidated  looking  wagon,  driving  a  horse  whose  appearance 
indicated  that  he  had  seen  better  days.  The  farmer  refused 
to  get  out  of  the  track  at  the  repeated  ringing  of  the  bell  by 
the  motorii  an,  and  calmly  drove  on  as  though  he  was  on  a 
country  road. 

The   motorman  finally   got  tired  of  sounding  the  alarm, 
stopped  the  car  and  made  another  appeal  to  the  driver.     The 


It   is   not   what   is 

said 

on 

this  page  that  brings  people 

to 

Wanamaker's. 

It  is  knowing  that 

what 

is 

said  can  be  relied  upon. 

It's  not  only  what  this  store 
is  doing  to-day  that  it  keeps  al- 
ways in  mind,  but  what  more  it 
x;an  do  to-morrow. 


If  you  have  tried  this  store 
once  and  been  satisfied  with  your 
])urchase,  that  ought  to  l)ring  you 
back  for  something  else. 

It  is  all  one  store. 


MEN'S   HATS 

We  are  just  as  much  hatters  as  if 
we  sold  nothing  but  hats.  And  we  offer 
you  advantages  that  appeal  to  any  man 
with  a  head.  You  can  see  here  every 
acceptable  style  ;  try  them  all  and  find  the 
shape  to  fit  your  head  and  suit  your  face. 


farmer  simply  laughed  at  him,  and  told  the  motorman  that 
he  had  better  jump  the  track.  A  large  crowd  was  attracted 
to  the  corner  and  the  spectators  were  expecting  to  see  an 
arrest  made,  when  the  "old  jay"  turned  out  of  the  tracks, 
and  entered  the  furniture  store. 


It  was  only  then  that  the  people  realized  that  it  was  an 
advertising  scheme,  and  that  the  farmer  was  engaged  by  the 
furniture  dealer. 


A  Comedy 
Sketch  in   a 
Store  Window. 


That  night  the  farmer  and  his  companion, 
dressed  as  a  woman,  gave  a  short  sketch  in 
the  window  of  the  store.  The  place  was 
fitted  up  as  a  parlor  with  a  piano,  and  the 
team,  known  in  vaudeville  circles  as  the  Oswald  brothers, 
gave  what,  to  a  big  crowd,  was  an  absolutely  interesting  per- 
formance. While  the  farmer  played  the  piano,  his  partner  did 
some  very  clever  juggling.  Afterwards,  the  pair  played 
checkers,  and  the  sketch  closed  with  the  woman  giving  some 
excellent  ragtime  selections.  There  was  a  large  audience  in 
front  of  the  store,  and  the  performance  was  repeated  every 
evening  for  a  week.  During  the  day,  the  team  go  through 
the  streets  in  a  wagon. 

The  dealer  reports  a  gratifying  increase  in  business  as  a 
result  of  the  publicity. 


A  firm  of  house-furnishers  in  Boston  make 
a  shrewd  bid  for  the  trade  of  members  of 


A  Bid  for  the 

Labor  Trade. 

the  labor  unions  by  presenting  them  with  a 

handsome  lithographed  card,  reading  : 


The  Reward  of  Labor — Cosky  Homes. 
The  bearer,  if  a  member  of  any  affiliated  union 
of  the  Central  Labor  Union  in  good  standing,  is 
entitled  to  receive  a  complimentry  discount  on 
any  purchase  made  of  us. 

Cost  considered,    'twas  said  to    be   the  best  paying  ad. 
the  house  ever  had. 


NEW  UMBRELLAS  AND  PARASOLS. 

The  Standard  Umbrella  Manufacturing  Co.,  which  was 
started  in  Montreal  in  September  last  has  its  hands  full  to  fill 
orders  already.  This  is,  perhaps,  owing  to  the  excellence  of 
the  product.  With  brand  new  machinery  and  skilled  labor 
they  are  able  to  turn  out  umbrellas  that  cannot  be  surpassed. 
Some  of  the  new  handles  shown  are  being  much  admired  by 
the  trade.  Among  them  is  one  called  the  London  Club.  This 
is  a  straight  handle,  with  a  handsome  natural  knob,  mounted 
in  silver.  It  is  only  one  of  the  many  novelties  in  umbrella 
handles  which  may  be  seen  here.  Other  fine  effects  may  be 
seen  in  the  parasol  handles,  including  the  latest  and  much- 
admired  novelty,  the  "  Queen  Alexandra  "  handle.  Besides 
the  many  designs  in  wooden  handles,  gun  metal  is  a  material 
on  which  they  are  having  great  success. 


TRAVELLERS'  TAX  IN  NEWFOUNDLAND. 

There  has  been  some  discussion  recently  as  to  whether  a 
commercial  travellers'  tax  is  imposed  in  Newfoundlaiid.  The 
Secretary  of  the  Manufacturers'  Association  has  been  looking 
into  the  matter,  and  finds  the  facts  to  be  as  follows: — The 
municipality  of  St.  John's,  Nfld.,  had  arranged  for  a  tax  of 
$ioo  on  commercial  travellers  beginning  with  the  new  year, 
but  the  principal  merchants  petitioned  for  a  tax  covering  the 
whole  Island  and  not  the  municipality.  The  municipal  tax 
has  therefore  been  held  over,  and  the  whole  matter  will  come 
up  before  the  Legislature  next  month.  The  fate  of  the  measure 
is  of  course  as  yet  uncertain,  but  no  tax  is  levied  now  nor 
will  be  before  then. 
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K.  l^niKAWA  ^  CO. 

TORONTO,  ONT. 

Japan  Silks. 
Japan  Taffeta. 
Fancy  Corded  Silks. 
Printed  Foulard. 
Printed  Liberty  Satin. 
Ladies'  and  Boys'  Windsors. 
Japanese  Matting. 


NEW 

GIRDLE 

C0R8ET 

Bids  fair  to  become  the 
favorite  of  the  season  with 
slender  women  —  a  partic- 
ularly dainty  straight-front 
garment  made  in  all  shades 
of  silk,  or  coutille,  elegantly 
trimmed. 


Cronipton's  New  Straight-Front 
Bias  Cut  and  Gored  Corsets 

embrace  designs  to  suit  every  figure — a  com- 
plete range — perfection  of  fit  and  fashion. 

— Travellers  are  on  the  road,  but  don't 
—wait,  write  us  for  quotations. 

THE   CROMPTON  CORSET  CO.,  LIMITED, 

78  York  Street,  Toronto 


TL^  Princess  Metternich 
$9.00  Beauty. 

The  most  widely  distributed  garment  in  America— more  retailers 
handling  it  and  more  women  wearing  it  than  any  other  one  garment  ever 
made.  Once  planted,  the  reorders  come  in  with  automatic  precision,  and 
the  output  works  as  smoothly— the  performance  is  continuous— orders 
coming,  "Beauties"  going  all  the  time.  Have  you  enough  for  your 
present  wants  ?      if  not, 

HOW     MANY  ? 


THE 
ANALYSIS 

A  Nine -Dollar 
Petticoat  which 
has  revolution- 
ized retail  values. 
Made  of  a  qual- 
ity of  mercerized 
never  before  used 
at  less  than  $15. 
High  lustre,  ex- 
quisite finish, soft 
silky  effect  and 
nnade  like  all  the 
Princess  Metter- 
nich    Petticoats 

PERFECT 


No.  20. 

A 

Mercerized 

Beauty. 

$9  tier  Doz. 


Convince  your- 
self with  a 

Sample  Dozen. 

You'll  sell  them 
in  an  hour. 


Also  many  other  styles  up  to  $24  00. 

9-11   University   Place,      New  York. 


One  door  south  of  Eighth  Street. 


J.  DRYrOOd'  dON. 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  Hollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Re\ie\v  Readers. — We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully;  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


A  HINT  TO  DEPARTMENT  MANAGERS. 

IF  you  wish  to  get  the  best  results  -from  the  window  and  the 
window  trimmer,  go  about  it  in  this  way.  Lay  out  the 
line  of  goods  you  wish  to  put  on  display  on  the  counter.  Then 
call  the  window-trimmer  and  let  him  look  over  them.  Tell 
him  all  about  the  idea  you  have  in  mind.  Show  him  the  line 
or  pieces  you  want  made  prominent.  Tell  him  the  whole 
story  from  your  point  of  view.  In  this  way  he  will  be  better 
enabled  to  put  in  the  proper  trim. 

Do  not  insist  on  him  carrying  out  your  idea  of  arrange- 
ment. If  ycu  do  there  will  surely  be  a  "  hot  box."  A  little 
lubrication  will  make  things  run  much  smoother.  Allow  him 
to  pick  out  the  quantity  to  be  put  in;  also  the  colors. 

Giving  him  three  or  four  pieces  at  a  time  as  he  goes  along 
quite  precludes  the  possibility  of  any  kind  of  color  harmony. 
The  trimmer  can  only  set  the  three  or  four  pieces,  one  after 
the  other,  and  then  go  for  four  more  to  be  set  up  in  like 
manner.     This  is  not  the  way  to  do  it. 


Lay  out  all  the  goods  as  near  as  possible  so  that  he  can 
select  as  he  thinks  best.  That  is  his  particular  business,  has 
been  his  particular  study,  and  most  likely  he  knows  more 
about  color  harmony  than  you  do,  and  can  make  a  better 
window  selection. 

These  remarks  are  important  as  being  conducive  to  good 
window  display  and  profitable  results  therefrom.  Every 
business  man  who  has  studied  the  matter  will  recognize  the 
fact  that  moderp  and  judicious  window  displays  are  of  greater 
drawing  power  than  any  other  advertising  medium  extant,  and 
are  becoming  more  so  every  day  with  enormous  strides. 
Therefore, when  dealing  with  a  modern  window-trinrmer,  show 
him  the  courtesy  due  one  who  has  attainted  an  indispensible 
position  by  long  study,  thought  and  diligence. 

THE  STORY  THE  WINDOW  TELLS. 

T^HE  show-window  is  the  mouthpiece  of  the  shop.  It  tells 
^  the  kind  of  shop  that  is  behind  the  glass  and  the  kind  of 
goods  the  shop  contains.  The  display  should  never  be  so 
carelessly  built  that  it  will  strike  the  onlooker  as  being  slovenly 
or  old. 

Small  windows  and  constant  changes  represent  the  modern 
idea  of  window  dressing.  Show  one  thing  at  a  time,  show 
very  little  of  it  to  the  very  best  advantage,  and  change  every 
few  days.     A  window  must  tell  its  story  clearly  and  forcibly. 

SHOW=CARD   IDEAS. 

A  WINDOW  card,  likea  good  rule,  works  both  ways.  It 
•^  serves  to  remind  one  of  something  he  needs,  and  has 
forgotten  or  neglected  to  purchase,  or   it  tells  of  something 


FOR  A  MILLINERY  OPENING. 
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THEY  HELP  YOUR  SALESMEN. 

Phillips'  Illuminated 

Show 
Cases 

make  selling  easier.  They  show  your  goods  to 
the  best  advantage  -beauties  of  color  and  fabric 
emphasized  by  perfect  illumination. 

Phillips'  Show  Cases  stand  not  only  for  high- 
est excellence  in  materials  and  workmanship - 
we've  been  making  good  show  cases  since  1864— 
but  also  for  constant  progress  in  show  case  con- 
struction. An  adjunct  of  up-to-date  stores  from 
coast  to  coast. 

Our  patents  cover  a  majority  of  the  points 
sought  in  the  making  of  the  best  modern  show 
cases.  Which  will  you  buy  -  imitation  or  attain- 
ment ? 

Send  for  circulars  (lithograi>hed  in  colors) 
and  full  particular.-^. 

John  Phillips  &  Co.,  Limited 

anch— WINDSOR,  ONT.  w^t=-ror>t 


Canadian  Branch— WINDSOR,  ONT. 


DETROIT,    MICH. 


EVERYBODY   W4NTd   IT! 

The  Edwards  Instructor  on  How  to 
Write  8ign»,  8bow  Cards,  and  Price 

I ICKCTS*        ••••••• 


Over  800  copies  sold  last  month- 
second  edition  of  2,003  copies  now 
in  press.  This  book  of  instruction 
was  honestly  designed  to  teach,  not 
merely  to  sell,  and  no  pains  have 
been  spared,  no  outlay  stinted  to 
make  it  intelligible,  complete  and 
helpful  in  every  particular.  It  con- 
tains solid,  practical  ideas,  methods 
and  outlines  for  the  home  learner, 
that  are  now  given  to  the  public  for 
the  first  time.  If  you  want  to  be  an 
up-to-date  Sign,  Show  Card  and 
Ticket  Writer,  my  book  of  Instruc- 
tion will  make  you  one.  The  price 
is  within  the  reach  of  all.  Only  ji. 00 
prepaid  to  any  address. 

Have  your  order  filed  early. 


W^T-^.  EDWARDS 

:A     W'^^         4233  J  Yonge  Street, 


List  of  Subjects  Covered; 

Introduction— Cardboard  Show-Cards  and 
Price  Tickets.  Paints— Water,  Diamond  Dye  and 
oil  colors.  Cardboard — Weight  and  coating.  How 
to  Hold  the  Brush  and  Brushes  Required.  Letter- 
ing—Layouts, S^ladi^g,  Outlining  and  Filling-in. 
Ornamenting- Rainbow  Effect,  Picture  Cards. 
Flitters,  Frosting,  Scrolls,  etc.  Skeleton  Letter 
and  Figure  Patterns.  Mathematical  Block  Let- 
ters, 34  Illustrated  Sign  Writer's  Model  Alpha- 
bets and  Figures.  Letter  Spacing  and  Shading. 
Enamel  or  Oil  Cloth  Signs.  Cotton  or  Muslin 
Signs.  How  to  Mix  Paints  for  Tints,  34  Tints 
from  Six  Colors.  Wooden  Signs  —  White  and 
Colored,  Silver  and  Gold  Leaf,  Bronze  and  Alumi- 
num, Ground  Finishes,  Smalting,  etc.  Luminous 
Sign.s.  Luminous  Paint.  How  to  Prepare  Gold 
Bronzing.  Wall  and  Fence  Signs.  Signs  on 
Glass — White  and  Colored,  Silver  and  Gold  Leaf, 
Bronze  and  Aluminum.  To  Attach  Enamel. 
Aluminum  and  Glass  Letters  on  Glass.  Method 
of  Frosting  on  Glass.  Care  of  Brushes.  Selection, 
etc.  To  Frost  and  Color  Electric  Globes.  200 
Choice  Phrases  for  Show-cards  and  Price  Tickets. 
Price  Lists  of  Materials  and  Supplies. 


TORONTO,  ONT. 


THE   MERCHANTS   MERCANTILE  CO. 

260  St.   James  St.,   Montreal. 
MERCANTILE   REPORTS   AND  COLLECTIONS. 

Our  metbod  of  furnishingcommercial  reports  to  oursubscribersglvesprompt 
and  reliable  iuformation  to  date.  Every  modern  facility  for  thecollection  of  claims. 
Tel.  Main  1985. 


LABELS 

Costume  Tickets.     Stocl<  Labels. 

LEVY  &  CO.,  Printers 


Any  Shape 
1  to  17  Colors 
Every  Process. 


Designs  Submitted 

TORONTO 


19    LEADER    LANE. 
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WINDOW    DECORATING— Continued. 

good  at  so  low  a  price  that  "  the  one  who  comes  to  look 
remains  to  buy." 

Human  nature  is  the  same  the  world  over,  and  there  is 
some  little  cog  in  everyone's  reasoning  powers  which  makes  it 
almost  impossible  for  them  to  resist  a  bargain — and  that,  too, 
when  they  did  not  realize  that  they  needed  the  article  in 
question. 

This  applies  as  much  to  the  "  lord  and  master  "  as  it  does 
to  the  much  maligned  woman  shopper.  Frequently,  a  man 
will  saunter  into  his  home  with  a  parcel  under  his  arm  and 
when  questioned  by  his  wife  as  to  how  he  came  to  indulge  will 
meekly  reply,  ' '  Oh,  I  saw  it  in  a  window  and  thought  you 
-would  like  it." 

Window  displays  should  always  contain  cards  bearing  the 
price  and  description  of  what  is  being  shown.  The  fewer  the 
words  on  it  the  better  the  card.  A  person  will  stop  to  read  a 
card,  when  he  would  give  but  a  passing  glance  at  a  display 
without  a  card.  This  is  a  rule  which  exceptions  only  go  to 
prove.  If  a  card  can  be  illustrated  so  much  the  better — it  will 
lend  life  and  attractiveness,  just  as  it  does  to  a  newspaper  ad. 

A  small  card  is  preferable  to  a  large  clumsy  one.  Print 
your  card  in  neat,  readable  type,  plain,  easily-read  letters. 
Shun  all  bent  rules,  ornaments,  frills  and  furbelows.  A  ruled 
line  around  the  edge  of  card  is  suiificient. 

Plainness  and  legibility  give  a  card  a  dignified  appearance, 
for  the  same  reason  that  anyone  with  good  taste  and  j  udgment 
would  prefer  a  handsome,  solid-looking  piece  of  silverware, 
to  a  highly-embossed  or  floral  design,  or  a  simple  white  calling 
card  to  a  colored  floral  or  ornamental  pattern. 

SUGGESTIONS  REGARDING  DISPLAYS. 

"liriNDOW  displays,  in  order  to  be  good  business-bringing 

**      windows,  need  not  necessarily  be  elaborate.  Sometimes 

an  elaborate  sensational  trim  does  not  sell  goods.      We  want 

the   window   displays   that   sell   goods.     If    it  can  be  made 


beautiful  at  the  same  time  so  much  the  better.  But  what  we 
are  after  is  business,  and  any  window  display  that  will  bring 
business  or  sell  goods  is  business-like  and  may  be  called  a 
success  even  if  it  is  not  artistic  and  beautiful. 

Sometimes  a  window  dressed  very  plainly  and  simply  with 
only  a  few  goods  in  it,  but  with  the  arrangement  so  effective 
that  a  conclusive  idea  is  arrived  at  immediately  in  the  mind  of 
the  observer,  will  surprise  you  by  the  attention  it  attracts  and 
the  results  it  secures. 

DRAPING. 

IT  is  quite  easy  to  make  a  good  draping  of  light,  soft,  pliable, 
^  flufTy  material  and  a  window-trimmer  is  not  entitled  to  a 
great  deal  of  credit  for  a  well-draped  window  of  these  goods. 
It  should  be  exceedingly  well  done. 

But  the  man  who  can  take  heavy  goods  and  does  not  fiul 
in  making  a  good  drape  is  the  true  artist.  It  is  not  all  in 
pleating  and  folding  and  rosettes,  but  it  is  in  the  hanging,  the 
proper  placing  for  lighting,  and  the  harmony  of  color.  He 
who  does  this  is  the  artist  and  is  entitled  to  all  the  credit  of 
his  display.  ^ 

ON  THE  TENDENCY  TO  CROWD. 

'T^HE  window-decorator  who  has  seen  years  of  labor  in  his 
^      profession  can  look  back  upon  the  days,  remembering 
them  well,  when  the  idea  was  to  get  as  much  as  possible  into 
a  window. 

With  this  conception  of  method  generally  accepted  the 
result  was  overcrowding.  The  extreme  to  which  it  was 
carried  is  well  within  the  recollection  of  the  older  trimmers. 
Those  were  the  days  of  the  well-known  ' '  stocky  shows, ' ' 
which  are  still  maintained  by  many  to  be  the  proper  method 
for  displaying  the  " cheaper  grades "  and  "jobs." 

For  these  there  is  good  sound  reason  for  showing  them  in 
quantities  and  abundance,  because  the  impression  usually  to 
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Cloth 


is    asked    for    by    every   lady   and 

Gentleman  ordering  High-Class 
Waterproof  Gar- 
ments. The  ladies 
who  want  the  best 
material  for  a 
Rainy  -  Day  Skirt 
will  have  no  other. 

Can  you  supply 
your  customers  with 
this  cloth  ?  Nothing 
can  take  the  place 
of  it  in  regard  to 
appearance  and 
quality. 

SEISD  YOUR  SPRIISG  ORDER  IIS  GOOD  TIME.    DOIS'T  WAIT. 

S.  Greenshields,  Son  &  Co., 


Sole  Selling  Agents 
for  Canada. 


.MONTREAL. 


GREENSHIELDS   &   CO..    Limited.    VANCOUVER,    B.C. 
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be  conveyed  by  such  displays  is  the  cheapness  of  the  goods 
at  the  prices  which  are  usually  secured  by  taking  large 
quantities. 

Also  to  show  that  it  is  not  a  few  items  cut  in  price,  as  a 
bait  to  the  trade,  but  plenty  to  satisfy  all  the  demands  of  the 
customers.  Used  for  these  purposes  the  stocky  show  is 
entirely  legitimate,  especially  between  seasons  when  extraor- 
dinary means  have  to  be  resorted  to  in  order  to  keep  up  the 
flagging  interest  of  the  buying  public. 

Years  ago,  though,  there  was  no  difference  between  the 
exceptions  just  mentioned  and  the  regular  work.  All  alike 
were  crowded  and  jammed  into  the  windows.  Every  inch  of 
space  was  utilized  to  show  some  one  or  more  of  the  units  of 
the  display. 

The  result  of  this  was, very  largely,  to  defeat  the  very  pur- 
pose of  display,  which  is  to  forcibly  impress  the  individuality 
of  merchandise  upon  the  mind  of  the  shopper. 

In  these  crowded  up  trims  of 
everything  or  anything  the  result 
was  that  no  distinct  item  of  the 
display  was  forced  upon  the  cus- 
tomer's mind,  but  only  confused  it 
so  that  he  passed  on  without  hav- 
ing been  impressed  with  anything 
in  the  trim. 

There  is  no  danger  of  this 
result  on  the  "modern"  stocky 
show,  because  the  quantity  is  made 
up  of  only  one  kind  of  goods. 
This  tends  to  emphasize  very  much 
the  individuality  of  the  goods'. 
There  is  nothing  confusing  and 
no  lack  of  impressiveness  when 
goods  are  thus  shown. 

Even  in  these  modern  stocky 
trims  it  might  be  well  thought  to 
call  attention  to  the  fact  that  they 
are  sometimes  "overdone"  too. 
By  being  "overdone"  I  mean 
packing  in  goods  at  points  that 
are  not  easily  observed  and  where 
they  will  be  obscured  by  other 
sections  of  the  display. 

To  avoid  doing  this  the  trimmer 
should  always  keep  in  mind  the 
observer  and  be  able  to  determine 
bow  each  article,  as  it  is  placed,  is 
going  to  appear  from  the  outside. 
If  he  does  this  he  will  never  fall 
into  the  error  so  common  among 
trimmers  of  having  more  or  less 
goods  wholly  eclipsed  by  the  rest 
of  the  show. 

In  all  cases  where  this  is 
observed,  it  gives  the  trim  a  stuffy 
and  crowded  appearance.  In 
other  words,  this  cannot  be  called 
window  dressing,  but  "  window 
stuffing. ' '  Outside  of  these  stocky 
or  sales  trims,  as  they  are  gener- 
ally termed,  the  modern  idea  of 


window  dressing  calls  for  a  neat,  tidy,  artistic  showing  of 
very  few  goods,  arranged  so  that  the  fine  points  of  the  articles 
shown  will  be  observed  by  the  onlooker. 

Open  spacing,  judicious  quantities,  goods  opened  out  and 
scientifically  arranged  are  special  essentials  in  modern  window 
dressing. 

ILLUSTRATIONS. 

Illustration  No.  i  shows  a  neat  arrangement  for  a  Spring 
opening  window  trim  for  millinery  or  other  goods. 

The  two  frames  in  foreground  are  covered  tightly  with 
colored  felt.  There  are  three  circular  openings  in  each, 
behind  which  are  fastened  incandescent  lights  in  funnel- 
shaped  reflectors. 

The  floor  is  covered  with  green  cambric,  over  which  white 
chiffon  is  puffed. 

No.  2,  a  neat  arrangement  of  dress  goods  and  accessories 
which  explains  itself. 


DOLL  DISPLAY  AT  ROBINSON  &  CO.'S,  WINNIPEG 

Trimined  by  F.  J.  Dillon. 
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WINDOW   DECORATING— Continued 

THIS  MONTH'S  DISPLAYS. 

TOURING  this  month  the  following  lines  of  merchandise 
^  should  be  kept  well  forward.  These  goods  have  to  be 
cleared  within  the  next  few  weeks  or  they  will  be  carried  over 
until  next  year.  The  trimmer  can  aid  greatly  in  helping  to 
clear  them  by  thorough  attention  to  the  best  means  of  display- 
ing them.  Keep  these  trims  constantly  on  the  change,  using 
lots  of  price  cards.     The  lines  referred  to  are  : 

Heavy  dress  goods. 

Blankets  and  comforters. 

Wool  underwear. 

Heavy  hosiery. 

Furs. 

Jackets  and  wraps. 

Lined  gloves. 

Scarves  and  mufflers. 

Wool  goods  of  every  sort.  —  H.   H 

A  WINDOW  NOVELTY. 

A  N  English  dealer  has  won  a  prize  in  a  contest  for  the  most 
■^  catchy  novelty  in  window  attractions.  A  study  of  the 
accompanying  illustration  will  show  how  he  worked  it.  The 
description  of  it  is  as  follows  : 

"  It  consists  of  a  board  covered  with  canvas,  and  painted 
any  color.  On  this  is  outlined  a  coat.  A  hole  is  cut  through 
the  •  pocket,'  and  through  this  is  slipped  the  belt  seen  in  the 
sketch.  Pound  notes  with  catchy  wording  in  between  were 
fastened  onto  the  belt,  which  was  kept  revolving  round  and 
round  automatically.  The  novelty  drew  crowds  and  helped  to 
sell  heaps  of  goods.  It  is  easily  constructed,  one  needing  just 
a  little  patience." 


purple.  Around  it  were  strewn  clusters  of  violets,  the  little 
flowers  she  loved  so  well.  The  scene  awakened  many  recol- 
lections and  was  a  good  business  move  on  the  part  of  the 
store.— Kingston  Whig. 

A  BIQ  DEMAND. 

Mr.  W.  Edwards,  423  J^  Yonge  street,  Toronto.  Ont.,  whose 
advertisement  appears  in  this  and  last  month's  Dry  Goods 
Review,  is  certainly  filling  a  long- felt  want  with  his  "Book 
of  Instruction  on  How  to  Write  Sign,  Show  Card  and  Price 
Tickets.  ' '  He  reports  having  sold  over  800  copies  last  month. 
This  goes  to  show  that  the  merchants,  window  trimmers  and 
clerks  of  Canada  are  wide  awake  and  not  slow  to  see  a  good 
thing.  As  the  price  is  right  all  those  desirous  of  securing 
copies  should  have  their  orders  filed  at  once.  No  upto  date 
store  should  be  without  a  copy  of  this  work. 


It  seems  so  simple  that  probably  any  merchant  could  rig 
up  a  thing  of  this  kind  for  his  own  use.  The  belt,  as  anyone 
can  see,  works  up  and  down,  so  that  the  bank  notes  are  con- 
stantly disappearing  into  the  pocket. 

A  MEMORIAL  WINDOW. 

At  Steacy  &  Steacy's  dry  goods  store  in  Kingston,  January 
23,  there  was  a  beautiful  memorial  window  in  honor  of  the 
late  Queen  Victoria,  the  anniversary  of  whose  death  occurred 
on  that  day.  The  background  of  the  window  was  of  black, 
while  a  large  portiait_^of  the  late^  Queen  was  draped  in  royal 


BULLETIN    IDEA. 

Several  of  the  large  departmental  stores  have  bulletin 
boards  put  up  in  different  parts  of  the  house,  containing  a  copy 
of  their  latest  newspaper  advertisement.  Make  a  trip  through 
these  stores  and  you  will  always  find  someone  in  front  of  the 
boards,  poring  over  the  ads. 

This  seems  to  be  a  very  good  scheme,  as  ofcen  a  person 
will  read  an  ad.  in  the  paper  and  desires  some  article  adver- 
tised, but  forgets  just  what  it  was,  how  it  was  described,  or  at 
what  price  it  was  quoted.  How  often  people  wish  they  had 
cut  out  and  saved  an  advertisement  !  The  bulletin  board  serves 
as  a  reminder  and  remedies  the  difficulty. 

Another  point  in  favor  of  this  scheme  is  that  many  people 
will  see  the  ads.  on  the  bulletin  boards  who  never  read  the 
papers.  This  plan  could  be  used  to  advantage  by  merchants 
in  smaller  towns,  and  it  would  be  sure  to  attract  attention. 
Paste  a  copy  of  your  latest  ad.  on  the  inside  of  the  glass  in 
your  show  window,  or  the  glass  in  your  door,  or,  better  still, 
on  the  inside  of  your  outside  showcases,  if  you  have  any. 


OBTAINS    DOMINION    INCORPORATION. 

The  Truro  Knitting  Mills  Co.  have  been  granted  Dominion 
incorporation  with  a  capital  of  5300,000,  and  the  following 
gentlemen  as  directors  :  Messrs.  Frank  Stanfield,  John  Stan- 
field,  and  George  L.  Fisher.  The  Truro  Mills,  which  have 
been  established  for  a  number  of  years,  have  become  noted  al 
over  the  Dominion  for  their  high  class  underwear  for  men  and 
women,  which  is  branded  "Stanfield,"  and  has  a  very  high 
reputation  with  the  retail  trade  everywhere.  The  Truro  Mills 
are  finely  equipped  with  the  latest  machinery  and  improve- 
ments, and  under  the  new  arrangements  they  will  have  in- 
creased facilities  for  turning  out  their  high-grade  products.  Mr. 
F.  Stanfield  visited  the  Ontario  and  Quebec  trade  in  January, 
and  reports  having  had  a  very  successful  season. 


The  Colonial  Bleaching  and  Printing  Co.,  Montreal,  have 
renewed  their  very  appreciable  gift  of  a  year  ago  when  they 
distributed  over  1,000  leather  bound  note  books,  each  enclos- 
ing an  accident  insurance  policy  among  Canadian  dry  goods 
travellers.  Every  dry  goods  traveller  received  one  of  these 
books  as  a  "Colonial"  Christmas  box.  The  policy  is  for 
jj5i,ooo  in  case  of  death  in  a  railway  accident,  jjSsoo  for  the 
loss  of  two  limbs  or  loss  of  eyesight,  and  $250  in  case  of  loss 
of  one  limb  or  one  eye.  It  applies  only  to  railway  accidents, 
and  extends  over  one  year.  Colonial  prints  ought  not  to  suffer 
at  the  hands  of  travellers  during  1902. 
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now  tN8rimNK4BLE   UNDER 
WEAR    0RI6IN4TED. 

A  Storv  of  a  Successful  Canadian  Enterprise. 


HE  late  Chas.  E.  Stanfield.the  inven- 
tor of  "  Stanfield's  Unshrinkable 
Underwear"  was  born  in  1829, 
near  Bradford,  England.  Here 
it  was  that  young  Stanfield  served 
his  time  first  as  a  machinist  in  a 
large  woollen  machinery  plant 
where  worsted  and  woollen  ma- 
chinery was  manufactured.  After 
serving  five  years  he  obtained  his  papers  as  a  first-class 
machinist  and  obtained  a  situation  in  a  worsted  mill.  After 
working  through  the  various  departments  and  obtaining  a 
complete  knowledge  of  the  business,  he  was  in  the  unique 
position  of  being  able  not  only  to  build  any  part  or  piece  of 
woollen  machinery  but  possessed  the  knowledge  of  the  suc- 
cessful operation  of  it. 

In  1854  Stanfield  emigrated  to  Canada,  settling  at  Tryon, 
P.  E.  Island.  Starting  in  a  small  way  and  in  a  comparatively 
short  time,  the  Stanfields  were  known  all  over  the  Island  and 
their  cloths  and  yarns  met  with  a  ready  sale,  so  much  so  that 
a  large  mill  was  erected  a  few  years  later  which  proved  to  be 
a  money-maker  from  the  start.  Owing  to  the  poor  shipping 
facilities  from  the  Island  to  the  mainland  in  those  days, and  to 
the  proprietor's  ambitious  nature,  Mr.  Stanfield  decided  in 
1871  to  sell  out  and  start  at  Truro,  the  hub  of  Nova  Scotia. 

Truro  was  selected  for  future  operations  for  three  reasons, 
its  close  vicinity  to  the  coal  mines,  large  farming  interests 
which  produced  large  quantities  of  high  grade  wool.and  cheap 
shipping  facilities.  Three  small  woollen  factories  were  erected 
at  different  points.  Truro,  Brookside  and  St.  Croix,  and  all 
increased  their  output  within  a  few  years.  In  fact,  Stanfield's 
goods  were  sought  after  by  everybody,  and  the  word  Stanfield 
was  a  household  one  throughout  Nova  Scotia.  In  1876  he 
went  to  England  for  new  ideas. 

On  his  return  he  disposed  of  his  interests  in  the  woollen 
mills  and  started  the  first  hat  factory  in  this  country.  From 
its  inception,  Stanfield's  hat  factory  was  a  good  thing.  Orders 
flowed  in  from  all  parts  of  Canada  and  for  years  the  factory 
was  run  night  and  day  to  its  utmost  capacity.  In  1881  he 
became  a  silent  partner  in  the  hat  business,  Col.  Wm.  Craig 
buying  one-half  interest.and  finally  severing  his  connection  in 
1892,  Having  decided  on  a  tour  of  the  United  States, 
naturally  all  the  large  manufacturing  centres  were  visited, 
and,  on  his  attention  being  drawn  to  the  great  strides  made  by 
the  knitting  trade  within  the  past  few  years  in  that  country,he 
finally  decided  to  buy  a  number  of  machines,  and,  on  his 
return  to  Truro,  a  site  was  selected  and  buildings  erected. 

The  knitting  was  not  a  paying  investment.  Every  mill 
appeared  to  be  making  the  same  class  of  goods  and  the  con- 
sequences were  ruinous  prices, and  here  is  where  the  inventor's 
ingenuity  was  put  to  the  test.  Stanfield  threw  out  the 
machines  and  determined  to  make  different  lines  from 
other  mills.  His  first  experiments  were  money-sinkers; 
however,  the  great  success  of  stockinette  or  stockings  by 
the  yard,  as  they  are  familiarly  known   throughout  the   Mari- 


time Provinces,  more  than  made  up  for  past  failures,  and  the 
sales  of  this  line  were  very  profitable.  Nothing  succeeds  like 
success,  and  Stanfield's  lines  were  now  sought  after  by  up-to- 
date  business  men.  Just  at  this  time  a  workman  who 
had  charge  of  the  carbonizing  plant,  through  his  own  care- 
le  jsness  or  someone  elses,  spoilt  a  batch  of  wool  ;  in  fact, 
discolored  the  whole  batch,  which  would  not  wash  out. 

This  lot  was  made  up  into  underwear  and  sold  to  farmers 
and  railroad  men  next  year.  The  mills  had  more  inquiries 
for  these  goods,  as  the  people  claimed  they  were  the  only  wool 
underwear  ever  sold  that  would  not  shrink.  Stanfield,  who  at 
this  time  was  joined  by  his  sons,  John  and  Frank,  immedi- 
ately turned  their  attention  to  manufacturing  unshrinkable 
underwear.  Special  machinery  was  ordered  from  their  own 
patterns,  so  as  to  produce  a  specially  elastic  garment.  For  a 
number  of  years  the  mills  sold  their  underwear,  known  as 
"Unshrinkables,"  to  the  trade  of  Nova  Scotia,  Owing  to  its  poor 
appearance,  being  of  a  dark,  dead  color,  it  was  impossible  to 
push  the  underwear  in  the  towns.  Thousands  and  thousands 
of  dollars,  failure  after  failure  succeeded  each  other,  and  still 
no  results.  Finally,  after  years  of  toil  and  worry,  Mr. 
Stanfield  stumbled  into  "Stanfield's  Unshrinkable  Under- 
wear." 

New  machinery  was  erected  for  treating  the  goods  in 
quantities,  and  everyone  knows  it  has  been  a  complete  success. 
Seeing  that  business  methods  had  changed,  and  that  it  would 
be  impossible  for  a  man  of  his  means  to  make  such  a  success 
as  his  invention  warranted,  he  decided  to  sell  out.  A  company 
was  formed  to  take  over  the  mills,  called  The  Truro  Knitting 
Mills  Co.,  John  and  Frank  Stanfield  managers,  both  practical 
men  of  recognized  ability.  Just  five  years  ago  the  company 
commenced  to  push  "Stanfield's  Unshrinkable  Underwear," 
Their  success  was  phenomenal.  Addition  after  addition  was 
made  to  their  mills,  and  still  there  was  no  keeping  up  with 
orders.  Last  year  a  new  brick  mill  was  erected,  which  experts 
claim  to  be  the  best- equipped  and  most  up-to-date  knitting 
mill  in  this  country.  The  management  are  always  planning 
in  the  one  effort,  to  please  the  consumer  and  to  give  him 
perfect  satisfaction. 

There  is  no  weak  dependance  on  past  records.  Quality  is 
everything  in  Stanfield's,  and  every  garment  is  carefully 
inspected  and  tested  before  the  name  Stanfield  appears  on  it. 
During  the  past  season  it  has  been  impossible  to  fill  the  deluge 
of  orders.  However,  with  further  additions  and  improve- 
ments, it  is  confidently  expected  that  orders  for  1902  will  be 
filled  on  time.  The  present  capital  of  the  mills  is  ^300,000, 
and  the  officers  of  the  company  are  :  President,  John  Stan, 
field  ;  vice-president,  Dr,  H.  M.  Stanfield  ;  secretary,  Geo. 
L.  Fisher  ;  treasurer,  Frank  Stanfield.  The  production  of 
these  mills  is  sold  direct  to  the  retail  trade. 


The  H,  B.  Claflin  Co.,  New  York,  have  distributed  to  the 
dry  goods  trade  what  is  undoubtedly  the  most  elaborate  ad- 
vertisement ever  issued  by  an  American  wholesale  dress  goods 
house.  It  deals  solely  with  wash  dress  goods  fabrics  and 
fashions  for  1902.  The  designs  are  handsomely  lithographed 
showing  the  colors  and  patterns  as  clearly  as  in  the  piece. 
The  fashions  are  produced  by  the  same  process.  The  work 
is  also  replete  with  useful  information  in  regard  to  the  newest 
productions  in  Summer  fabrics.  The  different  members  of  the 
trade  who  have  been  fortunate  enough  to  secure  copies  of  this 
handsome  production  are  loud  in  their  praise,  and  the  H.  B. 
Claflin  Co.  are  to  be  congratulated  upon  their  excellent  dis- 
play of  enterprise. 
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PERRIN  FRERE&  e>  CIE. 

.  .  .  MANUFACTURERS    AND    IMPORTERS    OF  .  .  . 

Lined  Gloves  and  Mitts 


/^UR  Samples  of  Lined  Gloves  and  Mitts  for  Fall  and  Winter  1902  are 
now  ready  and  will  be  shown  to  you  by  our  travellers  in  the  course 
of  this  month.  Our  prices  are  right  and  we  show  the  most  complete 
range  in  Real  Mochay  Bucky  Suede  and  Kidy  fur,  wool  or  silk  lined 
— It  will  pay  you  to  see  our  samples  before   placing  any   of  your  orders. 


PERRIN  FRCREd  £*  CIE., 


5  VICTORIA 


SQUARE, 


MIontreal 


DEBENHAM,  CALDECOTT  &  CO. 


5FRINQ    1902 


OUR 
SPECIALTY 


No  argument  so  conclusive  as 
doing  BEST  what  others  do  well. 


Special  Lines  for 
Spring  1902  in 


TORONTO 


77  York  Street. 


LOUISINE  SILKS 
BRITISH  SILKS 
TAFFETA  SILKS 
PEAU  DE  SOIES 


FRENCH  FLANNELS 
DUCHESSE  SATINS 
RIBBONS,  GAUZES 
VELVETS,  LACES 


DEBENHAM      &      FREEBODY, 

LONDON,    ENGLAND— St.  Paul's  Churchyard,  and  Welbeck  Street  W. 
NEW  YORK— 111  Fifth  Avenue.  I      PARIS— 115  Rue  Reaumur.  i       SYDNEY— 422  George  Street. 

BRUSSELS— 16  Rue  des  Boiteux.  I      MELBOURNE— 277  Flinders  Lane.      |       TORONTO— 77  York  Street. 
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THIS  IS  FOR  YOUl 


If  you  are  in  the  trade. 

Our  Spring  opening  of  Trimmed  Models,  Millinery,  Millin- 
ery Novelties,  Hats,  Silks,  Ribbons,  Laces,  Ladies'  Jackets, 
Costumes  and  Skirts,  will  be  held  in  Toronto  on  Monday  March 
jrd  and  following  days,  and  in  Montreal  on  Tuesday  March  4th 
and  following  days. 

Success  follows  our  efforts,  last  year's  trade  being  the  largest 
in  the  history  of  the  business,  and  under  the  new  directorate  we 
hope  to  merit  e^en  greater  things  in  the  future. 

The  largest  portion  of  our  importations  is  now  forward,  and 
from  their  characters  we  are  enabled  to  make  a  strong  statement, 
which  our  opening  offering  will  fully  endorse,  that,  on  that 
occasion,  we  will  bring  before  the  trade  the  largest,  most  attrac- 
tive and  conmncing  stock  in  each  department  it  has  ever  been  our 
pleasure  to  offer. 

Following  our  past  custom  we  will  be  prepared  by  the  ijth 
of  February  to  receive  all  early  buyers,  who,  on  account  of  dis- 
tance from  this  market  or  from  any  other  reason,  find  it  necessary 
to  make  their  selections  previous  to  our  general  opening  dates. 


S.  R  ricKlNNON  &  CO. 

DIRECTORS  :  LIMITED 

J.  n.  ALEXANDER,  GEORGE  CALDBECK, 

President.  Vice=President. 

JOHN  S.  McKINNON,          WH.  QUTHRIE,  ALEX.  MACKIE. 

Corner  Wellington  and  York  Streets,  230  McGill  Street, 

TORONTO.  nONTREAL. 
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Canadian  Spring 
^illinevp  Opening 


l9 


02 


:^ 


The  Latest  Paris  Millinery. 

From  our  own  correspondent. 

January  22,  1902. 

1HAVE  this  week  visited  several  of  the  best  millinery 
establishments  in  Paris  and  I  noticed  that  both  toques  and 
hats,  but  especially  the  former,  are  being  made  larger,  and 
drooping  at  the  back  on  to  the  low  coiffure^in  many  cases 
almost  covering  the  hair. 

Trimmings  are  as  varied  as  ever  ;  fur  and  mousseline  de 
sole  is  a  favorite  combination.  This  is  not  only  very  smart, 
but  eminently  becoming. 

Long  ostrich  feathers  are  much  worn,  fastened  by  a  rosette 
or  "  nouveau  art  "  buckle  in  front,  and  curling  low  on  to  the 
hair  at  the  back  or  side,  sometimes  following  the  curve  of  the 
ear.  Many  ostrich  tips  are  worn  under  the  brim  or  edge. 
They  are  not  laid  along  as  formerly,  but,  being  fastened  by 
the  quill  part,  the  tip  proper  is  free  to  fall  naturally — this 
fashion  adds  greatly  to  the  size  of  a  hat. 

Toques  in  colored  homespun  raised  at  one  side  and  having 
a  drapery  of  velvet,  held  in  place  by  a  large  nouveau-art 
buckle,  sometimes  finished  off  by  two  fancy  quills,  are  very 
smart  for  morning  wear. 

Many  theatre  hats  are  composed  entirely  of  flowers  or 
leaves  and  berries  in  art  shades.  A  very  handsome  model, 
raised  high  on  the  left  side,  is  composed  entirely  of  pink  roses, 
mixed  with  violets  and  their  leaves. 

A  very  elegant  toque  is  entirely  covered  with  large 
chrysanthemums,  ranging  in  shade  from  the  palest  pink  to  a 
deep  red,  mixed  with  their  own  leaves  ;  this  model  has  a 
cream  lace  tail  falling  low  to  the  left  of  the  coiffure. 

A  wide  low  hat  in  velvet  "lame"  has  a  ruching  of 
mousseline  de  soie  around  the  edge  of  the  brim.  This  hat  is 
slightly  raised  at  each  side  and  has  a  wreath  of  roses  with 
their  leaves  twisted  around  the  low  crown,  falling  over  the 
edge  at  the  back  and  held  in  place  by  a  drapery  of  lace. 

A  very  beautiful  model,  toque  shape,  is  made  of  white 
tulle,  well  raised  at  the  front  and  left  side  and  sloping  low  at 
the  back.  The  groundwork  of  this  is  covered  with  an 
embroidery  of  strings  of  pearls,  while  an  interlacing  of  black 
velvet  ribbon  suggests  the  crown.  At  the  front  towards  the 
left  side  is  a  Louis  XVI.  bow  of  the  velvet,  surmounted  with  a 
buckle  which  clasps  a  long  aigrette  that  curls  around  the  right 
side  and  falls  low  to  the  back. 

Another  smart  toque,  very  low  and  wide,  is  of  black  velvet, 
having  the  underneath  part  of  white  mousseline  de  soie  finely 
tucked,  while  the  outer  edge  is  bordered  with  zibeline,  two 
tails  of  the  fur  hanging  loose  at  the  right  side.  This  has  a 
trimming  of  guipure  lace  at  the  back,  as  well  as  a  bunch  of 
purple  grapes  with  their  leaves.  As  this  brim  is  slightly 
raised  at  the  front,  one  sees,  looking  full-face,  nothing  but  the 


mousseline  and  zibeline  border,  while  just  a  few  grapes  show 
from  behind  the  left  ear.  Another  hat,  the  same  style,  has  a 
bunch  of  grapes  under  the  raised  brim  in  front,  taken  towards 
the  left  side. 

Here  are  some  smart  costumes  worn  at  a  fashionable  wedding 
the  other  day  ;  The  bride's  dress,  of  ivory  satin,  was  severely 
plain  and  clinging  to  the  figure,  the  sole  trimming  being  a 
drapery  of  old  lace  at  the  front  of  the  bodice,  caught  at  the 
bust  with  a  spray  of  orange  blossoms  ;  the  lace  veil,  caught 
into  the  hair  by  a  bunch  of  the  same  flowers,  fell  in  grace- 
ful curves  to  within  a  few  inches  of  the  edge  of  the  long  train. 
One  of  the  guests  wore  a  dress  of  dove-colored  velvet  panne  ; 
the  bodice  was  trimmed  with  a  V-shaped  front  of  guipure, 
edged  on  either  side  with  chinchilla,  which  was  continued  In 
two  rows  to  the  back,  just  above  waist  line,  to  give  the  effect 
of  a  bolero.  The  skirt,  finely  tucked  at  each  side  from  waist 
to  knee,  had  an  outer  edging  of  chinchilla,  above  which  was 
a  six-inch  wide  band  of  guipure.  The  sleeves  had  an  insertion 
of  the  same  lace,  and  the  wide  cuffs,  lined  with  it,  were  edged 
with  chinchilla.  With  this  was  worn  a  new  model  cloak  made 
of  the  same  velvet.  This  could  be  fastened  from  neck  to 
waist,  while  from  there  it  was  cut  away  to  form  a  point,  reach- 
ing to  the  outer  edge  of  the  skirt  at  the  back.  The  collar, 
shoulder-piece  and  border  were  of  chinchilla,  while  between 
the  collar  and  shoulder- piece,  forming  a  round  yoke,  was  an 
insertion  of  guipure. 

The  hat,  again  of  the  same  color  and  velvet,  was  low  and 
wide  and  almost  covered  with  a  seagull  on  the  wing.  A 
jacket  in  black  habit  cloth,  tight-fitting,  with  long  basque,  has 
a  double  round  collar  and  reversed  cuffs  of  gold-embroidered 
white  satin.  This  jacket,  double-breasted  at  the  bust,  is  cut 
so  as  to  just  meet  at  the  waist  from  where  it  falls  apart.  The 
bottom  edge  of  the  basque  is  deeply  "  de  coupe  "  to  form 
four  points. 

A  new  model  walking  costume  is  in  ecru-colored  cloth, 
bolero  bodice  "a  deux  etages,"  with  a  deep  rounded  cape 
falling  to  below  the  bust  ;  the  sleeves  are  tucked  to  elbow, 
from  there  falling  loosely  "  a  trois  etages."  The  skirt  is  cut 
en  forme  and  finished  off  with  three  flounces  ;  these  flounces 
as  well  as  the  etages  of  the  bolero  and  sleeves  have  all  a 
scolloped  edging  of  Irish  lace.  This  costume  is  finished  off 
with  a  cravat  of  mauve  liberty  incrusted  with  the  same  lace 
and  fastened  below  the  collar  with  an  emerald  pin. 

A  smart  Louis  XVI.  coat  is  in  black  velvet  panne, the  long 
waistcoat,  hanging  straight  with  any  waist  line,  and  the  raglan 
pocket,  shoulder  cape  and  cuffs  are  of  red  cloth  enriched  by 
an  embroidery  of  red  and  gold. 

A  very  smart  tailor-made  is  in  dark  grey  zibeline  cloth,  the 
skirt,  which  is  cut  "en  forme,"  has  at  the  back  the  appear- 
ance of  being  cut  in  three  flounces.  This  is  caused  by  two 
flat  aprons  coming  down  to  one-third  arvd  two^thirds  the  length 
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of  the  skirt,  and  sloping  low  to  each  side,  terminating  in  a 
point.  The  double-breasted  jacket  is  fastened  with  large  fancy 
buttons  and  cut  to  a  sharp  point  at  the  front  four  inches  below 
the  waist  line,  then  cut  up  to  the  waist  line  at  hips,  and  brought 
down  again  in  two  tails  at  the  back.  The  deep,  narrow  yoke 
and  wide  collar  are  of  ermine  ;  the  sleeves,  which  are  pagoda 
shape,  have  a  frill  of  lace  hanging  from  underneath  the  wide 
cuffs.  With  this  costume  a  muff  of  ermine,  draped  at  each 
side  with  a  frill  of  the  same  lace,  would  be  carried. 

EVENING    DRESSES   AND    BLOUSES. 

A  very  pretty  and  simple  dress  for  a  young  girl  is  in  white 
mousselinede-soie  over  a  faille.  The  skirt  is  made  of  frills, 
about  eight  in  number,  increasing  in  width  towards  the  bottom. 
The  bodice,  which  is  decolete,  is  made  in  the  same  way,  the 
frills,  naturally,  being  smaller.  The  sleeve  is  finished  at  the 
elbow  by  a  deep  frill  of  fine  lace.  Three  bands  of  pink  ribbon, 
fastened  into  the  waist-belt  at  the  front,  are  carried  up  to  the 
left  shoulder,  and  terminate  with  a  hanging  bow.  The  waist- 
belt  is  formed  of  the  same  ribbon  fastened  with  a  pearl 
buckle. 

A  lovely  evening  gown  is  in  rose  "  passee  "  silk  almost 
covered  with  embroidered  chrysanthemums.  It  is  cut  Princesse 
form  ;  the  low  decolete  has  a  deep  frill  of  hand-made  lace 
taken  quite  around  and  forming  the  sleeves.  This  frill  is  con- 
tinued in  a  waving  effect  down  front  and  round  the  bottom  of 
the  skirt,  finished  off  at  head  in  a  narrow  ruching. 

A  gown  in  citron-colored  taffetas  has  the  skirt  trimmed  at 
the  base  with  two  frills,  cut  "  en  forme,"  both  surmounted  by 
an  incrustation  of  guipure  bordered  with  velvet  and  finished  at 
the  front  by  two  rosettes  of  the  same.  An  insertion  of 
embroidered  velvet  is  taken  from  the  waist  to  the  finish  of 
skirt  between  the  two  rosettes,  the  corsage,  which  is  decolete 
at  will,  is  of  guipure  and  bloused  at  the  front.  The 
embroidered  velvet  of  the  skirt  is  carried  up  the  front  of  the 
bodiceand  round  the  decolete  border,  forming  an  Empire  yoke. 
Two  rosettes,  to  match  those  on  the  skirt,  are  at  each  centre 
of  bust. 

With  reference  to  corsages,  we  are  likely  to  see  a  change 
in  sleeve  decoration.  The  wrist  trimming  of  the  present  and 
passing  season  is  gradually  disappearing  and  has  been  taken 
to  the  elbow.  Our  "  grandes  contouriers "  are  aiming  at 
carrying  all  fullness  and  trimming  to  the  top  of  the  sleeve. 
I  have  already  seen  several  new  models  with  insertions  and 
incrustations  from  shoulder,  giving  a  full  effect. 

All  up -to  date  blouses  are  trimmed  with  velvet  or  velvet 
ribbon.  Here  are  two  models:  The  first  in  mousseline  de  sole, 
pale  blue,  finely  tucked  and  "bouillonnee,"  yoke  and 
"epaulettes"  in  guipure.  The  full  front  is  strapped  with 
narrow  black  ribbons  tied  Louis  XV.  The  sleeves  are  tucked 
and  tight  fitting  except  for  a  large  elbow  puff,  above  and 
below  which  are  bands  of  the  velvet  ribbon.  The  high-tucked 
collar  also  has  three  bands  of  the  same,  a  narrow  waist  belt 
of  the  velvet  ' '  en  bias  ' '  crossed  at  front  with  a  fancy  stud 
finishes  off  corsage. 

A   creme    "crepe  de  chine,"  covered  with   a  bolero  of 

guipure,    fastens  under   arm.     The   upper  part  of  the   sleeve 

and  a  second  small   bolero,   taken  round  the  armhole,  is  of 

black   velvet,  showing   through   the   guipure.     The   sleeves, 

tight  fitting  to  elbow,  are   finished  there  with  a  deep  frill  of 

lace. 

A.  E.  D. 


A  PASSING  CALL  REVEALS  QRBAT  ACTIVITY. 

A  REPRESENTATIVE  of  The  Dry  Goods  Review  had 
the  pleasure  of  being  escorted  by  one  of  the  directors 
through  the  various  departments  of  the  large,  thoroughly- 
equipped  and  perfectly-lighted  eight  storey  warehouse  of  S.  F. 
McKinnon  &  Co.,  Limited,  at  Toronto. 

The  activity  amongst  the  army  of  warehouse  hands  and 
the  immense  quantity  of  goods  being  received  into  the  different 
departments  gives  a  passer  through  some  idea  of  the  extent  of 
the  business  done  by  this  enterprising  company,  also  the 
thorough  system  with  which  the  business  is  carried  on. 

To  assist  in  taking  in  the  business  situation,  a  short  discus- 
sion covering  the  broad  and  daily  widening  field  of  commerce 
in  our  fair  Dominion  was  indulged  in,  when  the  representative 
of  The  Dry  Goods  Review  learned  from  the  mouthpiece  of 
the  company  that  from  actual  experience  S.  F.  McKinnon  & 
Co.,  Limited,  firmly  believe  that  the  field  of  their  operations, 
which  is  from  the  Atlantic  to  the  Pacific,  never  looked  better 
or  prospects  brighter.  "Of  course,"  said  the  escort,  "as 
long  as  business  is  done  there  will  be  men,  and  good  men  too, 
who,  for  one  reason  or  other,  will  fall  behind  in  the  race,  but, 
being  of  necessity  close  observers,  we  believe  that  the  business 
pulse  of  the  country  is  strong  and  healthy,  and  an  existing 
business  confidence  which  cannot  be  mistaken,  at  least,"  said 
the  company's  representative,  "  this  is  as  we  view  the  situa- 
tion and  have  nerve  enough  to  act  on  the  strength  of  our 
convictions  in  making  provision  for  the  Spring  trade  as  these 
large  piles  of  goods  declare." 

Conversation  at  this  point  turned  on  to  millinery  and  the 
different  lines  in  their  class  generally.  Speaking  as  if  he  felt 
perfectly  at  home  on  the  subject,  the  company's  representa- 
tive said  :  "It  is  going  to  be  a  milliners'  season  in  every 
sense  of  the  word,  when  they  will  have  room  to  display  their 
skill  and  artistic  taste — but  they  are  equal  to  it. 

"  The  ready-to-wear  hats  are  in  favor  and  many  entirely 
new  and  most  effective  styles  are  showing  which  are  sure  to  take 
a  front  position  to  begin  the  season  with.  Black  and  white 
combination  in  hats  are  much  thought  of  and  showing  largely, 
particularly  in  turbans  and  the  new  colonial  styles  which  are 
very  effective.  Very  handsome  dress  shapes  in  fancy  straws 
are  out  for  Spring,  and  their  very  jaunty  character  is  sure  to 
find  them  favor.  Also  from  the  very  nature  and  character  of 
the  materials  and  trimmings  showing,  it  is  sure  to  be  a  big 
mode  hat  season,  and  we  are  rather  inclined  to  think,  if  we  all 
had  our  own  way,  the  made.up  trade  would  generally  be  pre- 
ferred to  the  ready-to-wear  style,  but  it  is  popular  favor  and 
taste  we  have  to  meet  and  this  we  do. 

"  Do  you  know  that  millinery  is  a  great  subject  to  write  on 
and  we  might  go  on  and  fill  the  half  of  your  valuable  widely- 
circulating  journal,  but  space  there  necessitates  our  being 
content  with  only  hinting  at  a  few  of  the  leading  features  in 
trimmings  and  adornments  ? 

"  Flowers  remain  undisturbed  in  first  place,  our  firm  con- 
viction being  ;  in  fact,  we  know  from  actual  experience,  that  at 
least  25  per  cent,  ftiore  flowers  have,  so  far,  been  sold  for 
Spring  than  for  the  Spring  of  1901,  which  was  a  big  flower 
season.  If  possible,  these  favorites  are  more  exquisitely  true 
to  nature  than  ever,  but  take  notice  that  the  sound  of  the 
ostrich  cannot  be  mistaken.  She  is  coming  and  the  ever  lady- 
like hat  adornment  will  wave  over  many  hats  before  the 
season  ends.  Other  favorite  numbers  which  the  trade  may 
bank  on  in  connection  with  Spring  and  Summer  millinery  are 
crowns  and  crownings,  mechlins,  mousseline  de  soie,  chiffons, 
laces  (a  big  feature),  many  rich  mousselines  in  plain,  stripes, 
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Wholesale  nillinery 


The 

Gala 

Day 


As  already  announced  to  the  trade 
we  will  hold  our  Grand  Opening 
Display  on 

riarch  3rd 

and  following  days. 


AN  EARLY  EASTER  means  an  early  Millinery  season. 

}pl^   ARQ    now   prepared  for  the  early  buyers. 
Stock  complete  in  every  department  The  Trade  cordially  invited. 

The  D.  ^cCALL  CO.,  Limited 

MILLINERY  OOOD^ 


Inspect 

Our 

Stock 


8|)ring  1902 


Buyers 


visiting  tlie  Toronto  markets  during  the  Spring- 
Openings  are  cordially  invited  to  call  and  ex- 
amine our  stock  which  will  be  found  in  all  departments  the 
largest  and  most  varied  we  have  ever  submitted  to  the  trade. 

Special  efforts  have  been  put  forth  to  secure  in  our  selections 
that  Novelty  and  Style  which  should  mark  a  first-class 
milhnery  stock,  and  give  confidence  to  buyers  in  making 
their  purchases. 


G.  Goulding  £*  Son^ 


PARIS  OFNCC :    35    RtE   POISSONNICRE. 

LONDON  Orr ICC  :  3  ST.  MARTIN'S  HOUSE, 
ORESnAI^I  STREET,  E.C. 


55  Bay  M.,  TORONTO 
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and  embroidered  effects,  taffeta  silks,  plain,  tucked,  stitched 
and  embroidered.  Soft  liberty  makes  in  silk  promise  to  be  very 
popular.  Ribbons  will  be  very  much  in  evidence,  particularly 
in  the  wider  widths.  In  this  class  taffetas  and  plain  liberty  and 
mousseline  effects  will  be  prime  favorites.  The  whole  field  of 
millinery  materials  and  trimmings  for  the  coming  season  is 
ofa  most  effective  and  harmonious  character,  which  in  the  hands 
of  the  artist  produce  blendings  and  effects  rich  and  ladylike. 

• '  We  now  come  to  the  lace  department.  The  coming  season 
will  see  laces  used  to  a  larger  extent  than  for  many  years,  and 
in  order  that  we  might  be  thoroughly  prepared  to  meet  the 
demand,  our  Mr.  Alfred  Reeve  has  been  in  the  lace  centres  of 
Europe  for  the  past  four  months,  personally  looking  after  the 
many  lace  orders  which  had  gone  forward  from  this  depart- 
ment, and  making  selections  for  the  Spring  trade.  Mr.  Reeve 
is  too  well  known  as  a  connoisseur  in  this  branch  of  the  trade 
to  require  any  comment. 

' '  The  heavy  demand  will  be  for  galloons  and  double  edges. 
Of  those,  we  are  showing  very  handsome  designs  in  Notting- 
ham, French,  Plauen  and  Swiss  makes.  One  prominent  feature 
in  our  Spring  lace  collection  is  a  net  effect  in  black,  butter  and 
Paris  shades  with  embroidered  taffeta  edges;  also,  chiffon  simi- 
larly treated,  making  a  handsome  and  most  effective  millinery 
lace.  There  are  also  some  smart  and  pretty  Nottingham  pro- 
ductions shown  in  Venetian  and  Carrickmacross,  which  comes 
at  a  very  much  less  price  than  the  reals,  but,  at  the  same 
time,  most  effective.  This  is  a  most  interesting  department, 
and  to  give  the  names  of  all  popular  makes  would  take 
altogether  too  much  space,  so  we  only  add  to  the  above 
torchons,  valenciennes,  Brussels  point,  duchess,  Maltese  ; 
also,  full  lines  of  black,  white  and  cream  Battenburg  braids, 
and  many  other  makes  too  numerous  to  mention.  You  cannot 
put  too  much  emphasis  in  laces;  it  is  going  to  be  a  lace  season, 
and  we  are  certainly  prepared  for  it. 

"  We  also  anticipate  a  big  demand  for  lace  collars.  Mr. 
Reeve  has  also  given  much  attention  to  this  number,  and,  to 
meet  the  demand,  has  secured  a  high-merit  collection,  princi- 
pally in  large  Godet,  bertha  and  sailor  styles  in  duchess, 
Honiton,  Rennaissance,  Brussels  point,  15ohemian  and  point 
de  Flandre  makes.  We  have  also  a  lace  curtain  and 
embroidery  department,  where  buyers  will  find  character  and 
values  right.  For  this  department,  Mr.  Reeve  was  fortunate 
enough  in  securing  a  special  lot  of  6,000  pairs  of  lace  curtains 
at  a  big  discount  off  regular  market  prices.  These  are  now  in 
stock,  and  are  an  interesting  lot  for  buyers  in  the  curtain  class." 

The  manufacturing  department  of  the  company  shows 
great  activity,  the  Spring  work  having  commenced  in  earnest. 
In  passing  through  the  factory,  their  representative  said  : 
"Our  jackets,  costumes  and  skirts  have  been  meeting  with 
greater  success  than  ever,"  and  added  that  with  regard  to 
colors,  the  big  takers  for  Spring  are  fawns  and  dark  greys  ; 
also,  that  their  new  sleeve  has  been  a  pronounced  success. 
Their  costume  and  skirt  orders  up  to  date  are  more  than  double 
that  of  the  corresponding  date  for  1901.  One  outstanding 
feature  in  connection  with  their  skirt  trade  thus  far  is  the  great 
demand  for  wash  goods  in  dark  colors. 

RIBBONS. 

Ribbons  are  occupying  ihe  attention  of  designers  more 
prominently  than  for  several  seasons.  The  broad  weaves  of 
soft  silk,  satins  and  moires  are  all  Uked.  Moire  promises  to 
lead  and  is  steadily  advancing  in  favor.  The  new  effects  in 
trimming  will  not  admit  substituting  silk,  cut  and  hemmed,  for 
ribbons.     The  difference  in  expense  also  grows  less.     Ribbon 


manufacturers  realize  that  they  must  endeavor  to  produce  a 
trimming  material  that  will  not  be  rejected  on  account  of  the 
economy  in  using  piece  silks. 

The  tendency  of  so  many  of  the  new  shapes  to  droop  in 
the  back  makes  an  opportunity  which  amounts  to  necessity  for 
ribbons  and  lace  in  scarf  and  sash  effects.  The  ribbon  bow 
and  ends  will  come  in  play  so  that  they  will  admit  of  no  substi- 
tute and  the  sofc  weaves  lend  themselves  to  graceful  draping. 
— Western  Milliner. 

MATS  OF  THE  SEASON. 

''pWO  of  Rathbone  &  McNeil's  most  successful  hats  ace  here 

^      illustrated.     No.    i,  the  West   End,  is  a  turban   straw, 

which  was  very  popular  last  year,  and  will   have  another  run 

this  year.     It  is   shown  m  a   higher  grade.     No.  2,  a  ladies' 


\o    1— Rathboiiu  &  McNeil, 
sailor,  is  made  in  cocoanut  straw,  and  is  a  taking  hat.     They 
are  having  a  big  demand  for  their  jumbo  straw   sailor,  in  the 
same  style  as  the  cut.     In  the  children's  department  there  is 


Xf>.  2.— Rathbone  A  McNeil . 
an  immense  range  of  all  sorts  of  caps  and  hats,  for  Spring 
and  Summer,  at  all   prices.     Men's  coarse  straw,  triple  brim 
hats,  are  shown  in  grades  to  retail  from  75c.    to  fi.     The 
Baden-Powell  cap  is  still  a  leader  for  Spring. 
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50ME    FRENCH    DESIQNS. 

yiESSRS.  CAVERHILL,  KISSOCK  &  CO  have  prepared 
^'*  for  the  Spring  millinery  opening  with  some  special  lines 
in  shaped  hats,  which  are  to  be  more  popular  than  ever  this 
season.  The  range  of  shapes  includge  large  Gainsboroughs 
and  many  smaller 
varieties.  There  is 
a  good  demand 
now  for  ready  to- 
wear  hats,  but  this 
is  not  expected  to 
last  after  the  open- 
ings,as  the  fashion- 
able trimmings  are 
so  varied  and 
handsome  that 
they  will  be  in 
greater  demand 
than  ior  many  sea- 
sons past.  The 
trimmings  include, 
among  the  most 
popular  varieties, 
chiffon,  tulle  and 
laces.  The  pre- 
diction that  linen 
and  twine  colors 
would  be  leaders, 
is  verified  by  the 
increasing  demand.  Other  popular  colors  are  black  and 
white,  white  and  black,  old  rose,  castor  and  pearls.  The  last 
two  shades,  by  the  way,  are  not  as  well  liked  as  they  were 
during  the  past  two  seasons. 

Several  exquisite  French  patterns  are  shown,  some  of  which 
are  illustrated  here.     No.   i  is  a  tulle,  in  tricorn  shape,  made 

in  reseda  and  cas- 
tor. The  brim  has 
two  ruchings  o  f 
these  shades, clasp- 
ed in  front  with  a 
handsome  gold  and 
^  .  ^^^^f   -  -      g^  m  pearl  buckle.    The 

f^"  ^^^^H^^^E^^^      ''^^jMt,         crown  in     the 

same  shades  and 
is  fastened  in  the 
centre  with  a  clus- 
ter of  pale  pink 
roses,  banked  in 
with  green  foliage 
and  buds  falling 
over  the  back.  It 
is  finished  under- 
neath, on  the  left 
side,  with  a  bunch 
of  pale  pink  roses. 
No.  2  is  a  large 
fiat  plaque,  raised 
with  a  bandeau, 
with  facings  composed  of  pleatings  in  cream  tulle.  It  is 
finished  round  the  band  with  pale  pink  roses.  Outside  it  is 
trimmed  with  gold  lace  embroidered  with  pearls.  The  centre 
is  finished  in  a  large  Rosetti  bow,  fastened  with  a  gold  and 
pearl   ornament.     The   whole  effect   is  very   flat.     No.  3    is 


No.  3.— Caverhill,  Kissock  &  Co. 


another  tricorn  shape,  with  rolls  high  up  on  the  side  in  pleated 
chiffon.  Black  chinchilla  lace  is  draped  over  the  round  edge. 
Black  cabochons  and  a  long  black  ostrich  feather  complete 
the  back.  The  crown  has  pale  pink  French  roses  fastened  to 
to  the  centre.  No.  4  is  a  flat  toque,  drooping  at  the  back  and 
front,  and  draped  over  with  black  sequin,  intermixed  with 
tulle,  caught  up  near  the  front  with  a  brush  of  white  osprey, 

which   is   fastened 
on  the   brim   with 


a    gold   and  pearl 
cabochon. 

FASH10N5  A   CEN- 
TURY  AQO. 

OOME  one  has 
^  been  looking 
up  a  diary  of  fash- 
ions in  1802,  and 
for  this  month  here 
is  the  record  as 
given  then  :  A 
bonnet  of  black 
velvet,  trimmed 
with  blue  ribbon  ; 
a  deep  black  lace 
round  the  front.  A 
close  bonnet  of 
purple  or  other 
colored  silk,  trim- 
med with  ribbon 
of  the  same  color, 
and  ornamented  with  a  flower  in  front.  A  bonnet  of  black 
velvet,  turned  up  in  front,  and  lined  and  trimmed  with  scarlet; 
a  scarlet  feather  in  front.  A  cap  of  colored  velvet,  with  a 
flower  of  the  same  color  in  front.  A  domestic  or  undress  cap 
of  fine  muslin.  A  bonnet  of  pink  silk,  trimmed  with  black 
ribbon,  and  a  black  feather  ;  black  lace  around  the  front.  A 
dress  hat  of  white 


No.  2.— Caverhill,  Kissock  &.  Co. 


satin,  turned  up  in 
front,  and  trimmed 
with  purple  velvet; 
purple  and  white 
feathers  in  front. 
A  black  velvet  hat, 
turned  up  in  front, 
and  lined  and 
trimmed  with  pur- 
ple. A  hat  of 
brown  velvet, 
turned  up  in  front, 
and  trimmed  with 
pink  ;  bows  before 
and  behind. — New 
York  Hat  Review. 


No.  4.— Caverhill,  Kissock  &  Co. 


THE    NEW    niLLIN- 
ERY    FIRn. 

A  T  the  millinery 

^^    warehouse    of 

J.  W.  Pennock  & 

Company   all   hands   are   busy   opening   up  the   new   goods 

which  come  to  hand  daily. 

The  entire  stock  is  new,  and  this  will   undoubtedly   prove 

a  strong  attraction  to  those  millinery  buyers  who  are  constantly 

on  the  lookout  for  fresh,  new  styles.     Newness  is  of  such  vital 
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Thos.  May  &  Co. 

196  McQill  Street,    -  MONTREAL. 

MARCn  3,  4,  5. 


We  will  have  a  handsome  display  of  French  and 
New  York  .Pattern  Bonnets;  also  all  the  latest 
creations  in 

Mantles,  Costumes 
and  Skirts. 

Our  Toronto  Opening  will  take  place  on  the 
same  dates  at  52  WELLINGTON  STREET  WEST, 
where  our  western  friends  will  find  us  thoroughly 
prepared  after  February  20th. 
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MILLINERY— Continued. 

importance  when  millinery  is  to  be  successfully  handled,  that 
we  think  we  can  safely  predict  for  this  firm  a  rushing  business 
for  the  coming  season. 

Mr.  J.  W.  Pennock  is  now  home  from  the  markets  of 
Paris.  London  and  New  York,  and  he  is  very  enthusiastic 
about  his  purchases,  which  he  says  are  as  right  in  value  as 
they  are  in  style. 

GLEANED  FROn  CORRECT  SOURCES. 

FROM  their  vaiious  correspondents  abroad,  The  D.  McCall 
Co.,  Limited,  learn  that  the  coming  season  will  again  be 
one  of  low  trimmings  with  little  alterations  of  style  from  last 
year,  toques  and  hats  again  being  large,  with  the  most  popular 
shape  worn  over  the  face  with  a  roll  on  either  side.  Santos 
Dumont  (an  elongated  turban)  will  be  the  latest  shape,  and 
will  be  trimmed  with  a  large  rosette  in  front  and  lace  draping 
around  the  rim.  As  usual,  there  will  be  a  large  and  varied 
variety  of  trimmings,  the  latest  being  grass  lawn  with  straw 
'and  pearls  application.  These  are  to  be  had  in  laces,  galloons 
and  crowns.  This  house  are  also  informed  that  pearls  will  be  a 


feature,  with  or  without  this  foliage,  and  already  white  berries 
and  pearl,  a  pretty  novelty,  are  being  largely  used.  A  good 
share  of  attention  will  also  be  given  to  ostrich  flats,  ^  Hats  in 
black,  white  and  cream. 

There  will  be  a  good  sale  for  ribbons  in  all  soft  makes  of 
mousseline,  taffeta  and  liberty  satin.  The  correct  thing  in 
ornaments  and  buckles  will  be  gold,  steel  and  oxidized  and 
cabochons,  as  also  straw  pearl  and  opals. 

For  colors,  Paris  and  rose,  ciel,  and  pink  will  be  leaders, 
with  a  large  sale  in  blacks  as  usual.  As  the  season  advances 
white  in  every  class  of  material  for  millinery  use  will  be  the 
big  seller.  For  combinations,  white  and  black,  and  black 
and  silver  will  still  continue  to  be  much  favored. 

And  with  the  many  dainty  and  light  materials  to  select 
from  the  customer  who  cannot  be  suited  for  the  Spring  and 
Summer  season  of  1902  will  be  indeed  hard  to  please. 

TENDENCIES  OF  THE  NEW  MILLINERY. 
TT  IS  the  opinion  of  experienced   milliners  that  goods  have 
^     never  been  so  attractive  as  they  are  this  season,  and  con- 
sequently, in  point  of  style  and  taste,  the  millinery  for  1902 
promises  to  make  a  record  for  itself.     It  is  so  entirely  a  made 


The  D.  McCall  Company,  Limited,  Toronto. 


big  feature  of  the  coming  season.  They  are  shown  in  all  the 
latest  goods.  Sequins  in  black,  silver  and  opal  are  also  being 
largely  used,  the  latter  being  quite  one  of  the  latest  novelties. 

Amongst  the  staple  lines  of  materials  that  will  doubtless 
command  the  greatest  share  of  attention  must  be  mentioned 
chiffons,  mousseline  de  soie,  tulles,  show  trimmings,  crinolines, 
as  also  wide  galloons  of  chiffon  and  straw,  and  tulle  and  straw. 
These  come  in  some  very  lively  affects,  that  have  to  be  seen 
before  they  can  properly  be  appreciated. 

The  coming  season  will  be  distinguished  also  by  the  lavish 
use  of  laces  and  lace  galloons.  Brussels  point,  filet  Italiano, 
Irish  point  and  Luxiel  will  be  with  others  also  novelties.  The 
facts  point  to  a  big  run  in  all  classes  of  lace  and  lace  motifs 
for  millinery  and  dress  purposes  this  season. 

Everything  seems  to  indicate  a  good  season  in  flowers, 
larger  in  fact  than  there  has  been  for  some  years  past.  Especi- 
ally roses,  and  rose  buds  in  plain  colors,  noere  effects  and 
foliages  will  be  in  demand.     Berries  also  will  form  a  leading 


season  that  full  scope  is  given  to  the  putting  together  of  the 
handsome  materials  now  being  shown.  In  talking  with  the 
buyers  for  G.  Goulding  &  Son,  The  Re\ie\v  was  informed 
that  it  was  still  a  trifle  early  to  speak  definitely  regarding 
shapes.  The  most  noticeable  feature  just  now  is  the  Colonial 
hat.  with  the  rolling  eSect  at  the  sides  and  the  droop  behind. 
The  trimmed  models,  so  far  seen,  often  have  the  crowns 
draped  with  lace.  Lace  hats  are  a  prominent  feature.  Rims 
of  flowers  and  lace  crowns  are  likewise  everywhere  seen. 
The  large  black  picture  hat  maintains  its  place  and  popularity. 
As  to  colors,  the  shades  of  blue  and  green  and  other  colors  of 
the  pastel  order  will  be  found  in  evidence  this  season. 

The  materials  used  for  trimmed  millinery  this  year  indicate 
the  high  plane  to  which  the  manufacture  of  these  various 
novelties  has  been  brought.  The  various  kinds  of  laces,  for 
example, which  are  so  profusely  employed  run  into  many  high- 
class  novelties.  The  chiffon  and  straw  effects  are  worked  up 
into  many  most  beautiful  goods.    Soo  to  in  crowns.   They  are 
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Front  View  1. 


Back  View 


STRONG  INDICATIONS  POINT  TOWARD 

BIG  HATWEAR  BUSINESS  THIS  SPRING 

SEASON.     OUR  SHAPES,  OUR  DESIGNS  AND 

TRIMMINGS  ARE  OF  ARTISTIC  TENDENCIES, 

IN  KEEPING  WITH  THE  MODES 

AND  FASHIONS  OF  HIGH-CLASS  PROCLIVITIES. 

STEER  CLEAR  OF  FREAKS— THEY  ARE  THE 
BUGABOOS  OF  THE  HATWEAR  BUSINESS. 
THE  THINGS  WE  SHOW  IN  OUR  SPRING 
COLLECTION  ARE  CORRECT,  MODERN, 
ARTISTIC  AND  UP  TO  THE  HOUR. 

ROMAN  STRIPE  LINEN,  A  NEW  QUALITY 
OF  LUSTROUS  AND  "SOFT"  FEELING 
CLOTH  AND  OUR  FAMOUS  CHIFFONS  AND 
MALINES  ARE  MEETING  WITH  GREAT  FAVOR 
AMONG  LEADING  HAT  BUYERS.     THEY 
APPEAL  TO  THE  EYE  AND  TOUCH— YOU'LL 
WANT  THEM,  IF  YOU  SEE  THEM,  TO 
ADD  FORCE  TO  YOUR  MILLINERY  CORNER. 
YOU  WILL  SOON  BE  ADVISED  OF  THE 
DATE  OF  OUR  SPRING  OPENING— WAIT. 


Caverhill  &  Kissock 


Side  View 


Montreal 


Toronto 


Ottawa 


Quebec 


Back  View  2. 
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shown  this  year  in  some  beautiful  French  novelties  in  all 
colors.  Besides  the  pretty  lace  and  straw  combinations, there 
are  also  hand-painted  novelties,  decorated  with  small  pearls. 
In  fact,  pearls,  which  have  not  been  prominently  used  for  some 
years,  are  very  much  to  the  front  this  year.  There  are  some 
lovely  maline  rosettes.  Double  rosettes  of  hair  and  straw  are 
also  very  pretty.  Sequin  bands  are  much  in  evidence,  being 
shown^in  colors,  black  and  white,  etc.  Linen  efifects,  likewise, 
are  a  feature  of  the  season,  and  this  effect  is  seen  in  crowns, 
bands,  etc.  Some  of  the  black  and  white  and  colors  shown 
in  combination  with  the  linen  effects  are  very  striking.  There 
are  also  all  kinds  of  fancy  chiffons,  gauze  effects,  quill  and 
wing  effects  in  sequin  and  many  other  high-class  lines. 

A  strong  feature  in  New  York  at  present  in  ornaments  are 
gun  metal  and  oxidized.  These  will  also  be  in  favor  here,  as 
well  as  gold  effects,  which  are  very  good.  In  feathers,  the 
demand  promisesjto  be  specially  for  long  plumes,  principally 
in  white,  for  high-class  trade.  Ostrich  pompoms,  and  bush 
ospreys  will  be  used.  In  flowers,  bank  roses  promise  to  be 
used  both  for  millinery  and  dress  purposes,  while  foliage  will 
also  be  employed  to  some  extent.  Some  very  pretty  things  in 
two  tone  velvet  ribbons  are  shown. 

LATEST   NEW   YORK   ADVICES. 

From  Our  Own  Correspondent. 

New  York,  January  30,  1902. 

THE  Spring  millinery  season  has  opened  up  in  good  shape, 
and  quite  a  few  buyers  have  attended  the  market,  but  the 
majority  of  the  big  wholesale  houses  will  not  have  their  open- 
ings until  the  beginning  of  February,  and  therefore  the  bulk 
of  the  purchases  will  be  postponed  until  after  that  time. 

However,  there  is  quite  apparent  a  preference  for  the 
Louis  XV.  styles  and  Pompadour  models  and  characteristics. 

From  present  indications,  it  would  seem  as  though  it  would 
be  a  flower  season  to  the  same  extent  that  the  past  season  was 
distinctly  a  feather  season.  Flowers  of  all  kinds,  rather 
smaller  than  usual,  fruits  and  foliage  in  masses  of  solid  color- 
ing, tiny  berrries,  some  blossoms  and  crushed  roses  in  blended 
colorings  are  all  prominent  in  the  early  selections.  How  far 
the  public  will  respond  remains  to  be  seen,  but  the  tendency 
is  very  strong  in  that  direction. 

Velvet  leaves  in  high  shades  and  rich  greens  have  taken 
admirably.  Roses  are  easily  the  leaders  in  blue  and  blue 
lavender,  and  the  favored  shapes  are  medium  and  large,  with 
very  few  small  hats  appearing  in  the  lines. 

Fluffy  effects  are  remarked  wherever  laces  and  sheer 
fabrics  come  into  play,  and  they  are  many. 

A  new  feature  is  the  Shepherdess  bow,  which  appears  in  a 
variety  of  modifications,  and  will  probably  be  responsible  for 
ribbon  sashes  of  more  or  less  pronounced  character. 

Pearls  and  brilliants  appear  in  profusion,  though  they  are 
naturally  restricted  to  the  higher-class  hats.  These  are  con- 
fined mostly  to  the  hats  for  evening  wear,  and  the  demand  is 
not  expected  to  reach  beyond  the  early  end  of  the  season. 

Black  and  white  effects  are  still  leaders. 

Chiffons  are  very  popular,  and  are  made  up  in  many  novel 
ways,  gathered  in  masses  of  tucks  with  narrow  silk  braids 
stitched  on  the  edges  of  tucks  in  contrasting  colors.  White 
chiffon  crowns,  with  black  lace,  appear  in  many  of  the  fore- 
most lines. 


Hats  made  of  mohair  braid  and  mohair  and  malines  in  all 
colors  are  also  prominent. 

Fancy  embroideries  are  used  to  a  limited  extent,  and 
spangled  and  straw  intermingled  also  appear. 

In  the  ready  to  wear  field,  the  regular  felt  hats,  in  much 
the  same  shapes  as  last  Fall,  are  selling  well.  They  are  a 
trifle  larger,  and  usually  have  a  quill  or  a  wing  or  a  feather 
pompon  with  an  aigrette  in  the  centre. 

W.  J.  Brandt. 


T 


A    PEEP    AT    COMINQ    STYLES. 

HE  John  D.  Ivey  Co.,  L'mited,  are  now  busy  in  opening 
up  their  first  importation  of  millinery  goods  for  the  coming 
season,  which  promises  to  be  an  exceedingly  good  one,  judg- 
ing from  the  richness  of  the  materials  to  be  employed. 

The  shapes  of  the  hats  are  on  the  order  of  the  Winter  ones, 
in  being  large,  broad,  and  flat  in  their  trimming.  Some  have 
the  drooping  effect  at  the  back,  and  many  are  slightly  rolled 
on  the  edge  of  the  brim,  and  lifted  from  the  head  by  a  crescent- 
shaped  band,  placed  rather  more  in  front  than  formerly.  The 
smaller  shapes  incline  to  the  "  Continental  "  form,  and  vary 
in  the  depth  of  the  brim  as  well  as  the  width. 

Several  of  these  new  shapes  are  on  the  "Marquise," 
"  Tricorne "  and  "Amazon"  order.  This  latter  is  an 
excellent  hat  to  be  worn  over  the  face.  Large  hats  in  shirred 
mousseline  de  sole,  chiffon,  tulle,  or  lace,  carry  the  decoration 
of  ostrich  feathers  with  best  effect.  A  new  way  of  using  these 
long  feathers  is  to  place  them  perfectly  flat  across  the  top  of 
the  crown,  allowing  them  to  droop  gracefully  at  the  back. 
Others  are  arranged  prettily  as  a  side  trimming. 

Laces  demanding  the  most  attention  at  present  are  Irish 
point,  Venise,  point  d' esprit,  Arabe  and  Chantilly.  These 
drape  most  artistically  over  a  straw  or  chiffon  or  tulle  founda- 
tion, and  are  then  decorated  with  applique  of  contrasting 
colored  motifs  of  lace  or  jet. 

The  new  linen  material  is  one  of  the  novelties,  embroidered 
with  straw,  lace  or  beads.  The  beauty  of  this  fabric  is  that 
it  comes  only  in  the  natural  shade,  and  so  can  be  used  with 
any  color. 

For  mousseline  de  sole,  tulle  or  chiffon  hats  a  great  amount 
of  work,  as  well  as  material,  is  required,  for  shirring,  tucking 
and  accordion  pleating  are  the  correct  methods  of  using  these 
fine  fabrics.  Flowers  and  foliage  are  used  in  great  profusion. 
Many  of  the  new  models  are  entirely  floral,  with  a  drape 
of  lace  to  soften  the  effect.  Unmounted  roses,  violets,  cow- 
slips, lilies  and  other  fine  flowers  are  used  for  these  hats, 
while,  for  decoration  and  trimming,  other  designs  in  flowers 
mounted  with  foliage  are  employed  most  satisfactorily. 

Ornaments  are  an  important  feature  on  Spring  hats — 
oblong  buckles  and  cabochons,  in  pearl,  rhinestone,  jet  and 
woven  gold.  The  cabochon  design  is  the  latest  novelty,  and 
makes  a  very  smart  finish  to  a  pretty  hat.  Garlands  of  pearls 
are  also  used  as  a  trimming.  Several  strings  of  pearls  sus- 
pended from  two  cabochons  make  a  graceful  fall  over  the 
hair  at  the  back  of  the  hat. 

Jet  and  sequin  embroidered  nets  are  indispensable  for 
millinery  purposes,  and  are  now  manufactured  in  such  light 
weight  that  a  quantity  can  be  used  without  making  heavy 
hats. 

Ribbons  are  very  much  in  evidence  again,  particularly  the 
wide,  soft  makes  of  liberty  satin  and  taffeta  makes  in  plain 
ribbons.  Velvet  ribbons  are  also  much  in  vogue,  and  all 
widths   are  necessary.     It  now  looks  as  if  ribbons  would  be 
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THE  KNOX  MFG.  CO. 


Ladies'  semi-ready  and  ready-to-wear  Hats,  and 
everything  in  Children's  Headwear. 

FANCY  SHIRRINQS  and  TUCKlNfl^  6<i 

Here  are  a  few.    We  have  hundreds  of  others:  Rt  H  [^ l-^i ^ \.  —  U' 

f  EP  -^190? 


KNOX  HAT— NO.  241. 

This  is  a  very  becoming  hat,  especially 
desirable  and  a  ready  seller  for  a  miss. 
Has  the  new  large  crown,  overbrim 
handsomely  tucked  chiffon,  underbrim 
of  chiffon  plisse,  pleated  straw  er'ge. 
Very  effective  in  contrasted  colors. 


KNOX  HAT— NO.  1267. 

Very  catchy  style  in  fine  embroidery 
and  linon — to  Retail  gi.50  to  $2.00. 


Entire  range  on  view  from  present 
time  until  April  15th.  Call  while  in 
the  city  at  the  openings,  or  write  for 
a  Sample  Dozen  and  we  will  send  you 
our  Best  Sellers. 


FLORODORA. 

This  hat  is  pronounced  by  the  best 
critics  to  be  positively  the  finest  pro- 
duction in  a  Ready-to-Wear  of  the  sea- 
son. Colors — brown,  navy,  black,  grey, 
sky,  pink,  castor  and  maize. 


KNOX  HAT— NO.  213. 

Very  strikmg  effect  —  Plisse  des 
Sole  crown,  insertion  of  fine  straw  braid 
and  chiffon.  Retails  from  53-5°  to  $4. 
paying  a  handsome  profit. 


Canada's  largest  and  leading  Headwear  House. 


'^kS-  s<. 
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KNOX  HAT— NO.  1099/2. 

The  most  perfect  conception  of 
the  season  in  a  child's  hat.  Made 
in  fine  muslin  or  silk,  deep,  puffed 
all-over  shirred  crown.  Don't 
fail  to  have  this  in  stock. 


KNOX  HAT— NO.  211. 

This  is  a  very  smart  effect  in 
cylindrical  shirred  chiffon  and 
straw  crown.  This  makes  a  very 
Stylish  Walking  Hat,  and  comes 
in  all  colors. 


ShoNA/rooms     and     F"ac-tory  : 

48-50  Wellington  E.,  s.  TORONTO 
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WHOLESALE  ONLY. 


A\^  u  ui^fm  ij  @Ri@w. 


-rF?/0,DE     MARK 


/       TERMS        > 
V  NET     CASH.  -' 


new  Vork  $tyk$  in  millinery 

are  what  take  in  Canada.  We  know  it  from  the  lively 
Duplicates  we  are  daily  receiving.  You  can  well  afford 
to  pay  the  duty  across  the  border  when  you  buy  your 
Millinery  from  us,  as  we  often  save  you  60  per  cent., 
frequently  30  per  cent,  and   most  always  40  per  cent. 

Write  for  a  »dm|)le  of  our 
New    Ready -to -Wear   Hat^. 

Our  $3  and  $4  each  Pattern  Bats  are  known  in  every 
city  in  tbis  country.  Canada  ougbt  to  baoe  some  of  tbem. 


YOURS,    WITnOLT    EXAOOCRATION, 


JOHN   ^ILE8 

Terms.  Net  Cash    (Write  for  Catalogue;  610,    612    &    614    BfOadWay,     NEW     YORK 
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THE  ONLY  KIND 


of  Millinery  worth  buying  is 
the  NEW  l^ind. 


OURS   is  ALL  new. 


SPRING  OPENINGS 
MARCH  3rd. 


Come  in  and  see  us  and 
we  will   make   you  glad. 


%  m.  Pcnnock  «  Company 

WHOLESALE    MILLINERY    IMPORTERS 

44  Yonge  Street.  TORONTO. 


Advance  Spring  Hat. 

— By  Lyan  Faulkner,  Paris. 


Last  month  THE  REVIEW  said 
this  (p.  25)  : 

"NEW  YORK  THE  MECCA  OF 
FASHION." 

"As  Paris  is  to  France,  and  London  to 
England,  so  is  New  York  to  America. 
It  is  the  fountain-head  of  the  fashions  of  the 
new  world." 


To  all  wide-awake  and  progressive  "  pilgrims  " 
from  the  Dominion,  who  will  visit  this  Mecca,  we 
extend  an  invitation  to  see  some  of  its  choicest 
Millinery  treasures  in  our  Spring  showing.  A  wide 
range  of  novelty  styles  in  Hats,  Trimmed  Models,  etc. 

We  can  interest  you,  if  you  will  call  on  us. 


HILL   BROTHERS, 

NEW   YORK. 


806-808  Broadway, 

At  Eleventh  St. 


"  MONEY  SAVED   15  MONEY  EARNED." 

The  Toronto  Flower 


and  Feather  Co., 


Limited 


24  WEST  FRONT  ST. 


Toronto,  Ont. 


Manufacturers  exclusively  of 

LADIES'    READY-TO-WEAR    HATS,     in   Silk,    Chiftbn    and 
Fancy  Straw. 

CHILDREN'S   HEADWEAR,  in  Silk,  Chiffon  and  Muslin. 

MILLINERY  NOVELTIES,  various  kinds. 

ARTIFICIAL    FLOWERS,  in    Silk    and    Muslin,  of  latest  Frencli 
Designs 


^ 
^ 


BETURIV':' 


'^EB 


m 


We  Show  a  full  range  for  Spring  by  February  1.5. 
We  Make  aspecial  display  at  Millinery  Openings,  on  March  3,  1  and  .1. 
We  Manufacture  all  the  goods  we  sell. 
Wo  Sell  direct  to  the  retail  merchant. 
Call  uj-jon  us  when  in  Toronto.        Write  us  for  sami)les  and  prices. 

The  Toronto    Flower  and    Feather   Co.,   Limited 

Salesroom  and  Factory,   24  West  Front  St., 
(Long  distance  Telephone,  Main  1364)  ""'  TORONTO, 
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MILLINERY— Continued. 

used  in  unlimited  quantities,  especially  in  the  softer  liberty 
effects. 

In  The  Ivey  Co.'s  trimmed  hats,  soft  braids  are  very 
popular.  These  soft  braids  make  up  particularly  well  in  the 
various  shapes  that  are  shown.  A  great  many  of  the  shapes 
shown  can  be  made  only  by  using  these  soft  braids.  The 
Cuba  or  birch  color  is  very  popular,  the  shadings  varying  from 
a  light  Cuba  to  a  castor.  The  principal  colors  shown  in  hats 
this  season  are  castors,  both  light  and  dark,  tuscans,  navys, 
browns,  cardinals  and  greys.  A  decided  feature  this  season 
will  be  frame  hats  covered  with  chiffons.  These  hats  are 
what  are  called  semi-trimmed,  and,  coming  in  as  they  do  in  all 
the  different  shapes,  are  very  popular. 

A  very  popular  hat  is  the  French  sailor.  This  hat  is  on  a 
short-back  sailor  order,  with  the  exception  that  the  brim  is  the 
same  width  all  around.  It  comes  with  a  rolling  brim.  This 
hat  is  shown  largely  in  body  goods,  and  promises  to  be  very 
popular. 

Mechlins  and  chiffons  are  to  be  largely  used  this  season. 
Laces  also  are  shown  in  great  profusion,  and  one  hardly  sees 
a  model  that  has  not  lace  used  somewhere  in  the  trimming. 

A  BIG  SEASON  EXPECTED. 

SMITH,  WHYTE  &  RUNCIMAN  report  that  they  are 
making  extraordinary  preparations  for  the  Spring  trade, 
and  that  their  extensive  importations  are  rapidly  coming  to 
hand.  Mr.  Smith,  in  addition  to  making  the  usual  trip  to 
England  for  placing  lines,  has  made  a  second  late  visit  in 
order  to  secure  the  very  latest  and  most  recent  productions  for 
the  openings  here. 

In  a  letter  received  from  him  from  Paris  the  other  day, 
describing  his  recent  purchases  now  en  route,  he  says  that  in 
the  trimmed  millinery  shown  by  the  leading  modistes,  white 
predominates,  varied  by  black,  and  quite  a  number  of  tasteful 
and  novel  designs  in  white  and  black.  In  fact,  the  indications 
point  largely  to  a  white  season.  The  hats  are  still  characterized 
by  the  flat  style  of  trimming,  mostly  worn  over  the  face,  and 
large  in  size. 

The  new  and  favorite  shades  for  millinery  are  a  pretty 
new  fawn  called  zibeline,  miduse  and  sphinx,  on  the  lines  of 
reseda  green,  several  shades  of  vieux  rose  called  Tien  Tsin, 
Peiho,  etc.,  while  some  pretty  greens  are  also  in  evidence. 

The  materials  mostly  in  vogue  are  chip  plat  or  matting  in 
all  colors,  which  make  a  very  effective  hat  in  combination 
with  malines  or  chiffon.  Chiffons  still  seem  to  lead  in  favor 
for  plain  material,  large  orders  having  been  already  taken  for 
this  article.  Malines  will  be  very  much  in  evidence,  plain 
and  in  combinations  ;  while  in  fancy  materials  there  is  an  end- 
less variety  of  printed  mousselines,  embroidered  chiffons  and 
nets,  done  in  silk  and  pearls.  The  linen  or  tussore  effect  is 
also  very  promment  in  embroidery,  stripes  and  plain,  and 
promises  to  be  a  feature  of  the  early  trade. 

Laces  of  different  makes,  from  the  heavy  renaissance  to 
the  fine  Alencon  and  Chantilly,  will  be  very  strong,  galloon 
laces  being  particularly  good.  In  color,  the  new  Paris  shade 
is  mostly  shown,  similar  to  the  fecelle  of  some  seasons  ago. 
There  are  some  beautiful  effects  in  laces,  with  velvet,  silk  and 
pearl  combinations. 

The  Paris  pattern  hats  also  display  quantities  of  wide  soft 
ribbon  effects  in  taffetas,  mousseline,  satin  orientals,  etc.;  in 
fact,  the  ribbon  trimming  shows  signs  of  a  vigorous  revival. 
These  are  also  supplemented  by  some  very  rich  materials  in 
mousseline.  louisine  and  taffeta  silks,  and  soft  oriental  satins. 


In  garnitures,  sequin  nets  and  crowns  are  still  popular,  with 
sequins  in  black  steel  and  pearl  in  new  loose  effects. 

In  flowers,  roses  and  foliage  hold  the  leading  place.  Roses 
are  in  large  and  small  designs.  Muslin  and  chiffon  roses  are 
very  dainty  and  in  good  taste,  and  make  a  pretty  combination 
for  light  Summer  hats,  while  the  foliage  this  season  excels 
in  beauty  anything  hitherto  shown  in  all  tints  from  the  rich 
cashmere  effects  to  the  delicate  opal  and  pearl  shadings. 

Ostrich  feathers  promise  to  be  in  favor,  the  long  flats  in 
particular  being  the  correct  thing  tor  leghorn  and  large  picture 
hats. 

Buckles,  ornaments,  cabochons,  etc. ,  are  shown  in  great 
variety,  but  the  leading  and  most  effective  are  in  gilt  with 
pearl  and  opal  combinations. 

Smith,  Whyte  &  Runciman  are  determined  to  make  this, 
their  first  Spring  season,  a  memorable  one  in  the  annals  of  the 
millinery  trade,  and  have  spared  no  trouble  or  expense  to 
procure  and  bring  before  their  customers  and  the  trade  the 
latest  and  most  up-to-date  fashions  in  every  department  of 
their  business,  which  their  lengthened  practical  experience 
and  combined  energy  can  suggest. 

Their  workroom  is  under  the  management  of  an  able  and 
experienced  directress,  while  their  staff  of  designers  includes 
several  of  the  best  known  and  cleaverest  artistes  in  the 
Dominion.  Their  productions,  in  addition  to  the  importations 
from  London,  Paris  and  New  York,  will  form  one  of  the  richest 
and  most  elaborate  collections  of  trimmed  millinery  ever  pre- 
sented to  the  trade  in  Canada. 

ATTRACTIVE   BOOKLETS. 

The  Canadian  customers  of  Messrs.  Willis,  Nelson  &  Co., 
of  Glasgow,  have  received  some  interesting  printed  matter  of 
a  kind  that  does  not  readily  pass  unnoticed.  There  is  a  hand- 
some circular  in  colors  on  stiff  parchment  paper  enjoining 
ribbon  buyers  to  "  keep  in  touch  with  the  '  Front  Rank  '  "  (the 
Arm's  brand  of  ribbon)  with  a  wise  reminder  that  this  is 
Coronation  year.  This  circular  is  at  once  striking  and  hand- 
some. Another  equally  attractive  booklet  or  folding  card 
calls  attention  to  the  various  purposes  for  which  this  colored 
glace  ribbon  with  its  soft  metallique  finish  may  be  put.  A 
card  with  two  good-sized  samples  of  the  ribbon  and  a  range 
of  shades  is  of  practical  value  to  every  dealer,  besides  being 
neatly  gotten  up. 

Accompanying  these  was  a  card,  wishing  a  prosperous 
New  Year  to  Canadians,  the  design  embodying  the  maple  leaf 
and  a  verse  of  the  noted  song  by  Muir.  Canadian  friends  of 
Willis,  Nelson  &  Co.  cannot  fail  to  appreciate  the  compliment 
paid  them  in  these  greetings,  oh  which  taste,  thought  and 
knowledge  of  Canada  have  evidently  been  expended. 


A  very  fine  hanger  is  sent  out  by  the  Maritime  Wrapper 
Co.,  Woodstock,  N.B.  The  colors  are  much  better  than  the 
ordinary,  and  the  picture  is  an  artistic  production  that  all 
dealers  will  prize.  Application  should  be  made  tor  it  immedi- 
ately. 

The  Beaver  Rubber  Clothing  Co.  have  issued  a  handsome 
catalogue  of  the  different  styles  of  their  waterproof  garments. 
It  will  be  sent  to  all  merchants  upon  application.  Among  the 
garments  made  here,  one  that  deserves  particular  attention  is 
the  well-known  coat.  "  Dandy."  It  is  made  single  breasted, 
with  cuffs  and  box  back.  They  have  appointed  the  Winnipeg 
branch  of  the  Canadian  Rubber  Co.,  of  Montreal,  as  their  sole 
selling  agents  in  Manitoba,  the  Northwest  Territories  and 
British  Columbia. 
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SMITH,  WHYTE  &  RUNCIMAN 

9  &  n  WELLINGTON  STREET  EAST,    TORONTO 


MILLINERY 


SPRING    OPENING 
MONDAY,    3*^'    MARCn 

when  we  shall  present  the  Finest  Display  of  Rich  and 
Artistic  Pattern  Hats  shown  in  any  Canadian  Millinery 
House.  All  that  ability  and  money  could  do  has  been 
done,  and  our  customers  will  be  able  to  select  from  the 
very  best  productions  of  the  Paris,  London  and  New 
York  Markets.       i         1         1         t         1         i         t         t 


IT    WILL   PAY   YOL   TO 
BUY    HERE 


j:p  ^(\  iQ(}2 


EXCELLENCE 


SMITH,  WHYTE  &  RUNCIMAN 

9  &   n  WELLINGTON  STREET  EAST,    TORONTO 
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I  Ladies'  Neckwear. 

^        Novelties  to  be  Shown  in  the  Canadian  Market. 


ROM  present  indications  the  coming  season 
is  going  to  be  a  record  one  as  regards 
ladies'  neckwear.  In  the  United  States 
extensive  preparations  have  been  made, 
and  in  Canada  our  manufacturers  are 
not  a  whit  behind  their  brethren  across 
the  line  in  getting  ready  for  what  they 
believe  is  going  to  be  a  big  business. 

We  have  seen  some  of  the  new 
samples  to  be  shown  very  shortly  to 
the  retail  trade,  and  they  are  decidedly  taking.  In  fact,  in  no 
previous  year  has  more  taste  and  skill  been  displayed  in 
getting  up  lines  that  will  sell  in  Canada  than  have  been  shown 
this  year. 

It  is  likely  that  a  small  portion  of  the  demand  now  so 
generally  felt  in  New  York  for  ladies'  ruffs  may  be  seen  here. 
There  has  not  hitherto  been  a  trade  in  this  line  here,  but  as 
every  fourth  or  fifth  well-dressed  woman  one  meets  on  Broad- 
way wears  a  ruff,  and  as  the  prevalence  of  the  fashion  there 
cannot  fail  to  have  some  effect  here,  more  may  be  heard  of  it 
later  on .  We  have  not  seen  any  samples  offered  by  Canadian 
manufacturers  yet,  but  if  the  demand  springs  up  they  can  be 
counted  upon  to  respond  to  the  need. 

WHAT    IS    SAID    IN    NEW    YORK. 

As  will  be  noted  in  our  special  New  York  correspondence, 
ladies'  neckwear  is  an  important  feature  this  season.  As  one 
well-informed  trade  writer  says  : 

"  The  disposition  to  get  to  work  and  place  orders  is  now 
becoming  more  evident.  The  lines  of  prominent  manufac- 
turers are,  even  now,  not  fully  completed,  and  for  the  next 
two  weeks  many  new  ideas  will  be  added.  Most  lines, 
however,  are  in  shape  to  show  and  contain  a  full  assortment 
of  staples,  not  to  mention  a  considerable  number  of  new  and 
fetching  styles. 

' '  This  year  there  seems  to  be  quite  a  disposition  to  make 
neckwear  proper  on  a  larger  order  than  usual.  Some  samples 
cover  the  entire  front  of  the  dress,  and  might  easily  be  worn 
under  a  bolero  or  short  jacket  without  the  addition  of  a  vest. 

"In  some  cases  the  entire  front  will  be  plain,  save  for  a 
little  fluting,  shirring  or  something  on  this  order,  and  the  edge 
will  be  elaborately  plaited  and  adorned  with  fancy  braid.  At 
the  neck  the  whole  is  condensed  into  a  small-sized  bow 
attached  to  a  stock  collar  of  self-material.  The  stock  collar 
part  is  adorned  in  the  same  manner  as  the  broad  and  flowing 
end. 

As  yet  comparatively  few  on  this  order  have  made  their 
appearance.  The  tendency,  however,  is  one  that  is  worth 
noting,  as  it  is  liable  to  grow  to  quite  an  extent  and  to  have  a 
considerable  effect  on  neckwear  styles  for  the  coming  season. 

"  In  some  handsome  and  odd  pieces  filet  nets  are  seen  to 
quite  an  extent.  These  nets  are  very  coarse  and  almost 
invariably  edged  by  lace  of  another  description.  Sometimes  it 
will  form  the  end  of  a  flowing  scarf,  an  automobile  tie  or  other 
fancy  neckpieces. 

"  The  style  is  very  effective,  and  is  the  only  form  in  which 
filet  work  is  maintained  to  any  great  extent.     There  are,  of 


course,  some  lace  capes  in  filet  mesh,  but,  as  a  rule,  the  idea 
is  not  as  prominent  as  it  was  last  season.  The  style  was  then 
nothing  more  than  a  fad,  and  to-day.  except  in  some  special 
cases,  has  started  on  a  rapid  decline. 

"A  manufacturer  of  high-class  lines,  just  returned  from 
Europe,  said  :  '  I  didn't  go  over  for  new  goods,  I  simply 
crossed  to  get  hold  of  a  few  new  ideas.  Why,  don't  you  know 
that  we  can  turn  out  far  better  stuff  than  we  can  purchase 
abroad  ? ' 

"  Certainly  the  neckwear  industry  in  this  country  has 
reached  a  very  high  point,  and  domestic  manufacturers  can 
turn  out  stuff  equal,  and  in  some  cases  superior,  to  that  pro- 
duced by  foreign  makers.  True,  we  still  have  to  go  to  Europe 
for  some  of  our  ideas,  but  more  and  more  each  season  does 
the  production  of  these  emanate  from  home  sources. 

"  To  day  fully  half  the  new  things  shown  are  originated 
right  here.  There  are,  however,  certain  effects  annually  pro- 
duced abroad  which  it  is  necessary  for  our  designers  to  see  in 
order  to  keep  right  up  to  the  moment.  As  far  as  the  manu- 
facturer is  concerned,  we  can  give  the  foreigners  points  both 
as  regards  the  putting  together  of  the  goods  and  the  finish. 
The  domeetic  products  are  far  more  substantially  made  than 
the  foreign,  many  of  which,  as  one  neckwear  man  expressed 
it,  fall  to  pieces  in  the  first  gust  of  wind. 

"  There  is  far  better  work  put  in  our  goods.  The  sewing 
and  everything  else  is  much  superior,  and  it  is  due  to  these 
facts  that  neckwear  has  reached  the  high  position  it  holds  to- 
day in  America.  This  position  has  been  acquired  only  within 
the  past  few  seasons,  comparatively  speaking,  but  now  that  it 
has  been  obtained  it  is  not  likely  that  it  will  be  dislodged. 
Another  great  point  is  the  marvellous  rapidity  with  which  new 
ideas  are  brought  out.  The  trade  no  sooner  begins  to  tire  of 
one  sort  than  something  else  is  presented.  In  fact,  in  the 
majority  of  cases,  the  manufacturers  do  not  wait  until  the 
trade  is  tired,  but  bring  out  these  new  ideas  almost  con- 
tinuously, thus  assuring  a  good  and  heavy  demand  all  the 
time." 

The  compliments  paid  to  the  United  States  manufacturers 
by  themselves,  are,  of  course,  a  feature  of  the  country. 
Canadians  do  not  blow  so  hard,  but  their  goods  can  stand  any 
test  of  comparison. 

A  decided  novelty,  made  in  Canada,  by  E.  &  S.  Currie,  is 
a  stock  bow  made  with  an  ingenious  fastening,  and  shown  in 
bright  Roman-striped  corded  silks.  The  samples  are  lovely. 
Similar  lines  in  New  York  are  retailing  at  $2.50  for  the  very 
best  trade,  and  the  line  now  shown  to  the  Canadian  trade  can 
be  retailed  at  50  to  75c.  This  ingeniously-made  and  becoming 
species  of  neckwear  can  hardly  fail  to  make  a  successful  run 
in  Canada. 

A    DEPARTMENT   THAT   GROWS. 

Says  The  New  York  Women's  and  Infants'  Furnisher  : 
"The  women's  neckwear  trade  is  rapidly  expanding  to  occupy 
a  very  prominent  place  in  the  coterie  of  industries  whose 
business  it  is  to  cater  to  the  myriad  needs  of  womankind. 
The  brightest  designers  and  the  most  experienced  and 
shrewdest  manufacturers  are  finding  it  well  worth  their  time  to 
turn  attention  to  this  branch  of  industry,  and  capital  in  sur- 
prisingly large  amount  is  being  enlisted  in  the  new  firms 
constantly  entering  the  trade  arena.  Of  new  stocks  and  ties 
there  is  this  season  an  exceptionally  dainty  profusion.  The 
stocks  themselves  are  made  in  every  possible  combination  of 
silk,  lace,  velvet  and  suitable  wash  fabrics.     Dotted  crepe  de 
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"  The  Tailor  Made  Tie." 


16  mi 


Showing  how  it  is  adjusted. 


EASTER  AND  EARLY  SPRING  NOVEL- 
TIES IN  LADIES'  FASHIONABLE 
NECKWEAR,  BELTS  AND  RUFFS  ARE 
NOW  IN  THE  HANDS  OF  OUR  REPRE- 
SENTATIVES. THE  LATEST  EFFECTS, 
IN  STYLES  AND  COLORINGS,  OBTAIN- 
ABLE IN  NEW  YORK. 


E.  &  S.  CURRIE,  -  -  Toronto 
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chine  laid  in  narrow  upward-turning  folds,  with  half  an  inch 
of  white  along  the  top,  pink  silk  with  two  rows  of  narrow  black 
velvet  ribbon  and  French  knots  in  between,  white  silk  with 
black  taffeta  bands  dotted  with  white  silk  knots,  applique 
designs  in  lace  medallions,  lattice  lacings  of  black  velvet 
ribbons,  pretty  scroll  designs  wrought  out  with  the  little  silk 
bands  joined  by  open  stitching,  more  severe  shiit-waist  stocks 
of  silk  in  two  shades,  embroidered  linen  stocks — these  give 
some  hint  of  the  range  of  choice  stocks  alone.  As  a  finishing 
touch  to  the  stock  there  is  often  a  narrow  tie;  fastened  in  front 
with  a  buckle,  with  fancy  buttons,  or  some  odd  conceit  to  give 
distinctiveness  to  the  creation.  Many  stock  collars,  indeed, 
are  made  with  attached  ties,  and  very  pretty  they  are.  On 
these  the  lace  medallion  finish  is  often  employed  effectively." 

THE   PARIS   FASHION   TOO. 

The  Paris  correspondent  of  The  Drapers'  Record  says  : 
"  The  magasins  de  nouveautes  are  now  exhibiting  the  most 
charming  materials  and  accessories  for  feminine  adornment — 
the  neck  ruffles  and  cravats,  ceintures,  leather  and  satin  belts, 
covered  with  steel,  jet,  or  with  colored  jems,  which  are  the 
latest  novelty.  The  lace  collars  are  magnificent,  and  are 
becoming  more  fashionable  than  ever,  as  they  are  so  easily 
arranged  upon  any  dress.  Some  of  these  collars  have  the 
neck  piece,  or  collar,  in  addition  to  the  small  yoke  outlined 
with  fur,  and  baby  ribbon  is  introduced  into  many.  But  the 
most  distingue  and  richest  collar  will  remain  that  which  is 
unadorned,  because  it  is  essentially  of  a  better  quality  than  the 
trimmed  one." 


THE  ADJUSTABLE  MIRROR. 

A  clever  contrivance  that  will  be  found  useful  in  every  kind 
of  business  place  where  garments  are  to  be  tried  on  is  the  new 
adjustable  mirror,  manufactured  by  Messrs.  Delfosse  &  Co., 
1782  Notre  Dame  street,  Montreal.  It  is  to  be  used  along 
with  another  mirror,  and  is  fitted  to  it  or  to  the  wall  near  it  by 
a    telescopic    arrangement,    which    can    be   lengthened    or 


A   THRIVING  CANADIAN  CONCERN. 

THE  announcement  of  the  Menzie  Manufacturing  Co., 
Limited,  contained  in  this  issue,  is  deserving  of  more 
than  a  passing  notice,  as  the  enterprise  shown  by  this  firm  has 
been  phenomenal,  and  has  been  referred  to  for  a  number  of 
years  as  to  what  is  possible  where  energy  and  a  fair  business 
knowledge  exists.  This  firm  were  the  first  in  Canada  to 
manufacture  water- color  shade  cloth,  and  had  it  not  been  for 
their  prompt  action  at  the  time  of  the  change  in  tariff  upon 
shade  goods  shade  cloth  factories  in  Canada  would  now  have 
been  a  matter  of  past  history.  They  were  also  the  first;  in 
fact,  they  are  the  only  firm  in  Canada  manufacturing  oil 
opaque  cloth  by  machinery.  By  the  introduction  of  these 
two  lines,  they  have  succeeded  in  practically  closing  the  Can- 
adian market  against  their  American  competitors,  and  have 
instead  built  up  a  quite  extensive  foreign  trade.  They  were 
also  the  first  to  manufacture  and  place  upon  the  market  the 
cheap  wood  pole  trimming,  which  has  since  become  so  popular, 
and  has  so  effectively  shut  out  the  cheap  lines  of  brass  pole 
sets  supplied  by  the  Americans.  They  are  the  only  firm  in 
Canada  m.anufacturing  drapery  pins,  and  a  number  of  other 
novelties  too  numerous  to  mention.  There  last  enterprise  is 
the  manufacture  of  art  furniture,  grilles,  screens,  easels,  etc., 
and  they  are  as  completely  shutting  out  American  manufacturers 
as  they  have  done  with  other  lines. 

In  conversation  with  Mr.  Menrie,  who  has  conducted  the 
business  from  its  inception,  as  bow  it  was  that  he  had  succeeded 
so  successfully  in  his  efforts,  he  stated  :  "  First  we  take  into 
consideration  the  cost  of  our  material  as  compared  with  that  of 
foreign  competitors,  and  compare  with  that  the  amount  of  duty 
their  goods  have  to  pay,  and,  if  a  reasonable  margin  is  left, 
we  conclude  to  take  up  the  line.  We  next  obtain  the  very 
latest  improved  machinery,  and  import  for  a  time  the  very 
highest  class  of  labor  employed  by  our  competitors,  and  with 
them  school  our  own  people  up  to  their  standard,  and  even 
better  if  we  can  do  so;  and  last,  but  not  least,  we  never  know- 
ingly allow  an  article  to  go  upon  the  market  that  is  not  equal,  if 
not  superior  to  that  of  our  foreign  competitors,  and  always  at 
a  price  lower  than  can  be  imported,  so  that  the  trade  must  in 
time  give  us  their  business,  if  they  wish  to  meet  competition 
from  others  in  their  own  line.  As  we  are  not  looking  for 
profits,  but  for  a  reputation  for  the  best  qualities  and  values 
upon  the  market,  and  to  do  business  with  only  the  most 
reliable  dealers  throughout  the  country,  we  may  say  that  in 
this  we  have  been  moderately  successful." 

Firms  of  this  description  richly  deserve  the  patronage  of 
Canadians,  as  they  are  the  class  that  make  the  population  and 
reputation  for  our  country,  and  furnish  customers  for  all  classes 
of  our  merchants. 


shortened  at  will.  By  its  use  the  back  of  the  head  and  body 
can  be  easily  seen,  thus  allowing  a  customer  to  judge  of  the 
fit  of  any  garment.  The  mirror  is  a  foot  in  diameter,  and  has 
either  nickel  or  oxidized  finish. 


THE  NEW  GENERAL  MANAGER. 

Mr.  A.  B.  Mole,  of  Adams,  Mass.,  who  has  been  appointed 
general  manager  of  The  Dominion  Cotton  Mills  Co.,  with  its 
extensive  works  at  Halifax,  Windsor  (N.S.),  Moncton  (N.B.), 
Kingston,  Hochelaga  and  Magog  (Que.),  has  been  manager 
of  the  Grey  Lock  Cotton  Mills,  at  North  Adams,  and  The 
W.  C.  Plunkett  &  Sons'  yarn  mills.  He  has  a  thorough 
knowledge  and  experience  in  cotton  manufacturing,  and  he  is 
also  vice-president  of  the  Grey  Lock  National  Bank.  Mr. 
Mole  is  an  American,  of  Scotch  extraction,  and  comes  to 
Canada  with  the  best  recommendations  for  push  and  enter- 
prise.    He  is  still  in  the  prime  of  life,  being  5 1  years  of  age. 
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LET  US  GET  TOGETHER 

and  double  your  business  in  Ladies'  Neckwear. 


OUR  DESIGNS   ARE  STRICTLY    UP  TO   DATE, 

and   for   BEAUTY   and   STYLE   have   NO   EQUAL. 


We  do 

NOT 

make 
the 
goods 
you 

DON'T 

want, 


mi 


^fj^ 


"i  I 
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But  we 

DO 

produce 
the 

POPULAR 

PRICED 

NECKWEAR 

that  you 
can  sell 
every  day. 


-> 


Our  Travellers  cannot  be  everywhere  at  the  same  time,  but  our  Samples 
of  Neckwear  may  be  had  for  the  asking,  (free  of  expense). 

A  Post  Card  to  that  effect  Is  all  the  trouble  you  need  be  put  to. 


F.  C.  DANIEL  &  CO. 

3  Wellington  St,  W.,  TORONTO 


Wholesale  lm|)orters  and 
Manufacturers  of  fancy  Dry  Goods, 
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H  Tttepott  on  ,  . , 
Bepavtment  Stores, 


O|)inion  of  a  United  States  Com- 
mission of  lnquiri|  on  Various 
Phases  of  a  Big  Subject. 


Tlu"   Dry   (loods  Heviow.'' 

HKV    lia\e    had    uu  industiial  tinn- 
un--sioii    taking    f\  ideiice   lor    sdiik- 
liiiic    in    the    United    States,    and    a 
report    has    been   issued   on   depart 
nient     stores.      As    Canadian    mer 
chants      well      know,       department 
stores    are    not    developed    to    an\- 
iliino-   like   the   same   extent   in   this 
country      that      they      are     in      the 
Lnited  States.     Our  cities  are  not  so  large. 
Our    good-sized     towns    are    farther     apart. 
The    wholesale    houses    here,    as    convenient 
distributors,    are    far    more    of    a    necessity 
and  are  so   regarded  by    the  trade. 

For  these  and  other  reasons  conditions  in 
the  two  countries  are  quite  different.  Still, 
the  opinion  of  the  United  States  Commis- 
sion is  interesting  to  our  merchants.  It  is 
as   follows  : 

FROM  THE  DEPARTMENT  VIEWPOINT. 

"  The  opinions  of  the  representatives  of  department 
stores  and  the  opinions  of  small  dealers  as  to  the  effect 
of  department  stores  on  the  interests  of  consumers,  and 
the  part  which  they  play  in  industrial  life,  differ  widely. 
The  department  store  representatives  are  unanimous  in 
saying  that  it  is  an  advantage  to  the  consumer.  Its  e.xis 
tence,  it  is  held,  is  due  to  the  irresistible  tendency  on  the 
part  of  the  producer  to  meet  the  consumer  as  directly  as 
possible,  and  to  the  tendency  of  merchandise  to  find 
distribution  along  the  lines  of  least  resistance.  It  is 
argued  that  by  the  consolidation  of  retail  business  in 
great  stores  the  risk  of  loss  and  cost  of  selling  are  both 
reduced  and  economies  made  possible  ;  that  fewer  clerks 
are  required  for  the  same  amount  of  business  ;  that  there 
IS  saving  in  rent,  in  the  cost  of  superintendence,  and  in  the 
ex})ense  of  bookkeeping.  The  department  store,  by  buyino 
in  large  quantities,  can  buy  at  lower  prices  than  can  the 
small  dealer,  it  is  justly  claimed,  and  furthei-more,  by 
buying  directly  froan  the  manufacturer,  the  expense  of 
commissions,  as  well  as  that  of  reshipment  of  goods,  it: 
avoided.  In  addition  to  these  advantages,  the  department 
.store,  by  being  able  to  pay  cash,  often  gets  a  considerable 
discount  which  is  not  available  to  the  small  dealer.  The 
rapidity  with  which  stocks  of  goods  are  disposed  of  brings 
the  manufacturers  and  the  consumer  into  closer  touch  with 
each  other,  and,  as  a  result,  goods  are  manufactured  more 
closely  into  conformity  with  demand  and  more  nearly  to 
the  time  of  distribution.  As  a  result  of  the  economies 
made  possible  by  the  consolidation  of  retail  business, 
customers,  it  is  said,  are  better  served  and  prices  are 
lower.  The  reduction  in  retail  prices  in  recent  years  is 
referred  to  in  confirmation  of  this  statement,  and  the 
further  statement  is  made  that  the  nmrgin  of  profit  to  the 
retailer  has  been  reduced  one-half  during  the  last  twenty 
years." 

THE  retailer's  .STANDPOINT. 

"  These  statements   are  not  endorsed   by   the  small   deal 
f-rs,   one  of  whom    asserts   that   the  expenses   of   the    depart- 


ment storrs  are  greater,  comparatively,  than  arc  the  exiieii- 
sob  of  the  small  dealer,  and  who  states  that  he  has  found 
that  it  costs  a  retail  grocer  about  12  to  12^  per  cent,  to 
do  business,  while  it  costs  the  department  store  about  I> 
to  18^  per  cent,  to  do  business  in  that  line.  It  is  said 
also  that  the  small  dealers  sell  as  cheaply  as  do  the 
department  stores,  though  it  is  admitted  that,  in  some 
cases,  customers  received  better  value  for  their  money  at 
the  large  stores.  One  witness  bases  his  opposition  to  the 
department  store  on  the  ground  that  it  is  an  instrument 
for  economizing,  and  that  by  economizing  it  restricts  the 
people's  opportunities  for  making  a  living.  According  to 
this  witness,  the  department  store  economizes  on  space  and 
thereby  causes  depression  in  the  value  of  real  estate  ;  it 
economizes  in  sei'vice,  as  fewer  clerks  are  required  for  the 
same  amount  of  sales  ;  it  economizes  in  salaries  by 
employing  children  instead  of  men  and  women,  and  rt 
eaonomizes  in  the  purchase  of  goods  by  buying  goods  in 
large  .quantities.  It  is  claimed  that  by  buying  at  low 
prices  it  forces  the  manufacturer  to  sell  at  the  closes.t 
margin  of  profit,  and  thereby  restricts  his  ability  to  pay 
living  wages,  so  that  often  the  lower  prices  secured  are 
obtained   at   the  expense  of   the  manufacturers'   employes." 

AS  TO   FAKE   ADVERTISING. 

■■  One  of  the  greatest  objections  to  department  stores, 
in  the  opinion  of  small  dealers,  is  the  fraudulent  methods 
which,  it  is  claimed,  are  followetl  iiy  some  of  them  and  thr 
fraudideirt  atlvertising  of  which  some  of  thcjn  are  guilty, 
and  the  enactment  of  national  legislation  pro\iding  for  th^ 
punishment  of  fraudulent  advertising  is  advocated.  The 
departonent-store  dealers,  while  admitting  that  there  are 
department  stores  which  practice  deception  upon  the  pub- 
lic, say  that  the  better-  class  of  department  stores  do  nut 
deceive  as  to  the  quality  of  their  goods,  do  not  handle 
bankrupt  stocks,  and,  as  a  rule,  do  not  cut  below  cost  on 
certain  goods  in  order  to  attract  trade.  The  one-price 
system  which  has  been  adopted  by  department  stores  is 
referred    to    with    approval." 

WHO  WOULD  BEAR  THE  TAX 

Dei)artment-store  dealers  and  small  retailers  agree  that 
the  middleman  is  being  eliminatetl,  and  that  commission 
houses  and  jobbers  will  soon  be  things  of  the  past.  That 
the  department  stores  are  crowding  out  the  small  one-line 
stores  is  asserted  by  the  small  dealers,  and  is  not  denied 
by  the  department -store  representatives,  though  some  of 
the  latter  think  that  there  will  continue  to  be  a  sphere  of 
usefulness  for  the  small  store  because  of  its  local  conven- 
ience or  because  of  a  preference  ioi  direct  personal  service. 
It  is  declared  by  one  witness,  howe\er,  that  the  interests 
of  the  small  storekeeper  are  not  the  primary  considera- 
tion in  judging  the  department-store  system,  but  that  the 
interest  of  the  public  is  the  first  consideration,  that  the 
public  is  served  by  economical  distribution  of  goods,  and 
that  the  ability  of  the  department  store  to  take  trade 
away  from  the  smaller  stores  depends  entirely  upon  its 
giving  better  service  and  selling  goods  at  lower  price*.  It 
is  not  just,  it  is  claimed,  to  the  public  to  establish  a 
store  for  one  exclusive  class  of  goods  for  which  the  chief 
demand  occurs  during  a  small  part  of  the  year,  and  to 
saddle  ui)on    the   consumer   the   expense   of   maintaining   the 
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We  cordially  invite  you  to  COHE  IN  and  see  us  at  the  MILLINERY  OPENING.   We 

have  all  that  is  fashionable  in  Belts,  Folded  and  Tucked  Beltings,  Elastic  Beltings,  Buckles, 
Sash  Pins,  Hat  Pins,  Hair  Ornaments,  etc.  ;  exclusive  goods  not  shown  elsewhere  ;  lines  that 
will  help  you  on  YOUR  Opening  Days.  If  you  are  not  coming  to  the  city,  let  us  send  you  a 
selection  package. 


^ 


"BRITTANY"  Girdle   Belts. 

"SNAFFLE"  Belts.  ,,,,„„,,,„ 

AND  SOLD  ONLY 

"ROSETTE"   Buckles  and  Sash  Pins.  through  us. 


// 


"^UcfAiO/i  ^rip"  h 


ose  Supporters. 


We   make    Beaded    Chatelaine   Bags.      Prices   are   about   33i   P^^   cent,    lower   than 
imported  goods. 


PHILLIPS  &  WRINCH 

Manufacturers  of   Belts,    Hose    Supporters  and  Jewelry. 
Importers  of  Smallwares,  Hair  Ornaments,  Needles,  etc. 


OTTANA/A 

198    SPARKS    ST. 


S   NA/ellirigton   St.,  NA/., 


IM 
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property  aud  the  oroanizaiiou  of  the  business  during  th.? 
entire  year.  Department  stores,  it  is  said,  have  no  mouop- 
\  J  oly  eharacteristics,  but  on  the  contrary,  there  is  great 
\  rivalry  between  the  different  stores.  The  vast  variety  oi 
meichandi.se  whicli  is  carried  by  each  one  makes  a  com 
bination  of  them  practically  impossible,  according  to  the 
opinion  ol,  one  witness,  and  it  is  stated  that  no  tendency 
toward  combination  has  been  manifested.  It  is  contended 
that  there  is  no  injustice  to  local  dealers  in  the  establish- 
ment of  mail-order  departments,  as  the  people  in  the  small 
towns  would  not  buy  from  the  department  stores  in  the 
large  cities  if  they  could  get  the  goods  they  wanted  at 
home.  The  taxation  of  department  stores  seems  to  be 
favored  by  certain  small  dealers.  One  of  the  department- 
store  representatives  expresses  the  belief  that  such  taxes 
would  ultimately  be  borne  by  the  consumers." 


POSITION  OF  BRITISH    MANTLE-MAKING. 

A  pleasant  ali'air  recently  in  Loudon  was  the  annual 
dinner  and  dance  at  which  Messrs.  Uorby,  Palmer  & 
Stewart  entertained  their  staff.  Mr.  J.  E.  Corby  took  the 
chair  and  Mr.  A.  Palmer  the  vice-chair.  In  proposing 
a  toast  to  ■'  The  Firm,"  Mr.  T.  G.  Milburn  referred  to  the 
house's  history  of  successful  and  uninterrupted  progre^5S. 
The  first  dinner  was  held  in  Uecem.ber,  1886,  when  the 
superstitious  number  of  13  were  present.  Now  the  Venetian 
Chamber  of  the  Holboi^n  Itestaurant  scarcely  held  them  all. 
They  all  knew  that  the- Prince  of  Wales  had  recently  told 
the  nation  to  "  wake  up,"  and  that  Lord  Rosebery  had 
taken  "  efSciency  '  as  his  watchword.  He  attributed  the 
phenomenal  success  of  t"heir  firm  to  the  fact  that  they  had 
always  acted  up  to  both  of  those  injunctions.  There  could 
be  no  dozing  at  39  St.  Paul's-Churchyard,  not  even  40 
winks,  so  long  as  their  respected  chairman  was  about  the 
warehouse.  (Laughter.)  As  to  efficiency  the  members  of 
the  firm  set  thean  a  splendid  example,  which  they  all  made 
it  their  aim  to  follow.  Mr.  Milburn  referred  to  the  cordial 
relations  subsisting  between  the  firm  and  the  staff,  and 
mentioned  that  during  the  past  year  the  firm  had  scored  a 
record,  the  extent  of  their  trade  having  been  the  largest 
they  had  yet  achieved.  (Cheers.)  The  toast  having  been 
drunk  with  enthusiasm,  Mr.  Corby  returned  thanks,  express- 
ing the  great  pleasure  it  gave  him  to  meet  them  all  on 
such  a  happy  occasion.  He  was  very  proud  of  the  success 
achieved  by  the  firm,  and  he  attributed  that  success  to  the 
way  in  which  they  all  had  worked  well  together,  both  gov- 
ernors and  employes. 

The  mantle  trade  was  one  most  difficult  to  deal  with.  It 
had  to  be  continually  watched  like  a  child  on  the  brink  of 
a  precipice.  It  was  only  by  such  constant  watching  that  a 
firm  in  the  mantle  trade  could  be  secure.  In  concluding 
his  speech,  Mr.  Corby  referred  to  foreign  competition,  and 
said  that  the  industrial  war  was  very  serious  for 
Britain.  He  was  not,  hoWever,  one  of  those  inclined  to  be 
pessimistic  about  their  own  country.  It  was  true  that 
Britain,  to  use  an  expressive  schoolboy  phrase,  might  be  a 
bit  "  cocky,"  but  once  she  woke  up  to  the  stern  realities 
of  competition,  she  would  shake  off  her  conceit  and  indo- 
lence, and  the  old  dogged  spirit  of  not  giving-in  would 
again  be  aroused.  They,  in  the  mantle  trade,  had  met  suc- 
cessfully the  competition  of  Germany.  They  had  to  thank 
the  Germans  for  the  lessons  given  to  them  in  the  past, 
from  which  lessons  they  had  reaped  much  profit,  but  it  was 
a  great  satisfaction  to  Engliskmen  to  know  that,  while 
recognizing  Germany's  leadership  in  the  past,  the  Old 
Country  was  beginning  to  dispute  that  leadership  in  the 
present.     (Applause.) 

Mr.  A.  Palmer  also  replied  and  endorsed  his  partner's 
remarks  as  to  the  good  work  of  the  staff.  People  might 
think,  he  remarked,  that  the  mantle  trade  did  not  require 
much  brainwork.  His  opinion  was  that  it  called  for  as 
much  brainwork  as  any  other  profession.  It  was  con- 
stantly changing,  and  what  they  learned  to-day  they  had 
to  unlearn  to-morrow  and  start  afresh.  (Laughter  and 
che«r8.) 


NOVELTIES  IN  DRY  GOODS  STORES. 

STATING  the  matter  in  a  broad  way,  any  novelty 
which  will  attract  customers  is  suitable  for  a  dry 
goods  store,  using  the  term  novelties  ^s  something 
outside  of  the  regular  lines  of  dry  .goods  and  their  accom- 
paniments. Any  novel  article,  whether  useful  or  orna- 
niontal,  is  suitable  for  this  purpose,  but  undoubtedly  such 
articles  as  are  useful  and  cheap  and  handsome  are  most 
desirable  and  are  most  likely  to  perform  their  special 
function. 

So  far  as  the  writer  knows  there  is  nothing  which  sells 
better  in  a  dry  goods  store  than  the  numerous  toilet  .sets, 
which,  with  their  various  modifications,  create  a  large  line 
in  themselves.  These  goods  come  in  all  forms  and  all 
piices,  ranging  from  the  low-priced  celluloid  varieties  up  to 
the  handsome  and  expensive  gold  and  silver-mounted  eboliy 
sets.  They  consist  of  from  two  to-  "25  pieces,  the  larger 
boxes  containing  complete  manicuring  sets  in  addition,  to 
what  are  generally  termed   toilet  sets. 

With  these  may  be  included  very  advantageously  the 
collar  and  cull  boxes,  which  are  now  made  in  varying 
prices,  from  simple  and  plain  to  highly  decorated  and 
elaborate  goods.  These  boxes  will  add  to  the  attraction 
of  any  dry  goods  store,  and  will  do  their  part  toward 
increasing    trade. 

During  late  years  there  has  come  to  be  a  vast  quantity 
of  odd  metal  novelties,  which  are  useful  for  ornament, 
principally,  though  some  of  them  make  good  paper 
weights  or  can  be  used  for  similar  purposes.  The  first 
expense  of  these  novelties  is  small.  Perhaps  it  would  be 
better  to  say  that  they  can  be  made  to  cost  as  little  as 
you  choose.  They  came  originally  from  Germany,  where 
they  were  made  up  in  bronze,  which  is  expensive,  but 
extremely  artistic.  They  are  reproduced  in  other  metals 
less  expensive  now,  and  what  formerly  cost  dollars  can  now 
be  purchased  for  cents,  and  aside  from  a  very  few  experts, 
it  is  quite  likely  that  no   one  would  know   the   difference. 

There  is  a  long  list  of  desirable  games,  which  are  some- 
times classed  under  the  head  of  novelties.  These  are  attrac- 
tive because  they  bring  in  the  children  and  young  people, 
and  that  is  an  important  consideration.  If  properly  adver- 
tised these  goods  ought  to  become  staples  rather  than 
novelties. 

Much  depends  uuon  the  class  of  patronage.  If  a  store 
is  patronized  almost  exclusively  by  the  more  liberal  spend- 
ers it  is  well  to  carry  only  the  more  expensive  varieties  of 
novelties.  That  is,  the  toilet  sets  should  be  of  the  better 
grades,  and  the  metal  novelties  might  well  be  real  bronze 
instead  of  imitations.  Games  are  not  so  attractive  in  a 
store  of  that  character,  and  it  would  be  quite  as  well  to 
let  them  go.  If  a  department  store  has  a  regular  depart- 
ment for  such  goods  it  is  well,  but  to  carry  them  as  a 
side  line  of  novelties   would   be   unwise. 

The  next  grade  of  patronage,  consisting  of  those  receiv- 
ing moderate  salaries  or  possessed  of  a  moderate  fixed 
income,  will  want  the  second  grade  of  goods.  They  like  to 
appear  to  be  quite  as  smart  as  their  more  fortunate  neigh- 
bors, consequently  they  will  purchase  imitations  of  bronzes 
and  imitations  of  ebony  sets  rather  than  the  real  articles. 
They  look  quite  as  well  to  the  uninitiated,  but  cost  very 
much  less. 

The  third  and  lowest  grade  of  patrons,  those  with  small 
incomes,  will  buy  freely  of  the  cheaper  varieties,  but  they 
must  look  as  well  as  the  others  when  first  purchased.  They 
will  stand  a  grade  a  little  more  gaudy  than  either  of  the 
others.  Some  want  considerable  show,  but  it  is  wiser  to 
stock  heaviest  with  the  more  subdued  articles.  There  is 
danger  of  the  highly-colored  articles  being  left  on  your 
hands. — Printers'  Ink. 
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Latest  Designs 


WALKING  SKIRTS 
$24  to  $72  doz. 

NEWEST   CLOTHS.     ALL  COLORS. 
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PRICES,  $9  TO  $36. 


Blouse  Waists  designs. 
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DESIGNS. 


Wash  Costumes 

Wash  Skirts 

Cloth  Costumes  $5 to $35 
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DESIGNS. 


STRICTLY   MAN  TAILORED. 


STYLE  64l-$6.00  EACH. 


Boulters  Stewart 

Manufacturers,  13  Front  st.  w.,  TORONTO. 


STYLE  690-$4.50  EACH. 


S1VLE  700-$5.00  EACH. 
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STYLES 


FOE  THE  SEASON  ARE  IN  THE  HANDS  OF  ALL  THE 

Leading  Wholesale  Houses  In   Canada. 


Special  Notice. 

In  the  event  of  Buyers  of  "The  Distingue"  Waterproof  not  l)einu'  able  to  obtain  a  full 
assortment  of  "  The  J)istingue  "  Waterproof  from  any  one  particular  House,  they  are  respect- 
fully requested  not  to  accept  another  maker's  goods  as  sul)stitutes,  as  by  visiting  one  or  two 
other  Houses  they  will  l)e  sure  to  procui-e  a  full  assortment  of 

"THE  DISTINGUE"  WATERPROOF. 
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WHEN     WRITING    ADVERTISERS 

PLEASE   MENTION  THAT  YOU   SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


THE   OUTLOOK    FOR    1902. 

READERS  of  The  Review  will  bear  witness  that  its  policy 
during  the  past  lo  years  has  not  been  to  overdo  the 
prosperity  cry.  When  business  is  good,  we  believe  in  saying 
so,  but  not  to  an  extent  that  may  help  to  form  exaggerated 
notions. 

With  respect  to  the  course  of  Canadian  trade  during  the 
coming  year,  we  have  made  some  careful  private  inquiries  so 
as  to  discover  what  men  on  the  inside  think.  The  replies  are 
satisfactory.  We  believe  that  they  are  well  founded,  and  that 
Canadian  business  has  been  and  continues  to  be  in  a  generally 
healthy  condition.  Some  failures,  none  of  very  vital  conse- 
quence, have  occurred,  but  they  were  in  the  majority  of  cases 
foreseen,  and  are  in  no  case  startling  indications  of  a  down- 
ward movement.  The  wholesale  trade  report  collections  good, 
and  we  have  no  complaints  from  any  of  our  retail  readers  that 
trade  with  them  is  bad. 

Canada  is  not,  of  course,  a  trade  entity  by  herself.  She 
must  to  some  extent  reflect  conditions  that  are  world  wide. 
There  are  countries  at  present  where  trade  is  not  as  brisk  as  it 
should  be.     But  in  neither  of  the  two  countries  with  which  the 


bulk  of  our  outside  business  is  done — namely.  Great  Britain 
and  the  United  States — are  conditions  bad  ;  indeed,  they  are 
good. 

As  to  prices  in  Canada,  they  stand  to  be  well  maintained 
this  year.  There  is  an  English  writer  on  economics,  Sauer- 
beck, who  periodically  figures  out  the  rise  and  fall  of  prices 
by  means  of  an  index  number.  Sauerbeck's  index  number 
for  1900  was  75,  while  for  1901  it  was  70.  The  decline  all 
around,  therefore,  was  so  small  as  to  be  almost  imperceptible. 
The  mean  average  range  of  prices  is  still  3  per  cent,  above 
those  of  1899  and  over  14}^  per  cent,  above  those  of  1896. 
This  basis  for  drawing  conclusions  respecting  1902  is  assuring, 
and  will  convince  Canadian  merchants  that  the  immediate 
outlook  is  safe  and  satisfactory. 

We  do  not  like  to  see  business  overdone,  nor  do  we  wish 
to  encourage  men  to  start  up  in  new  businesses  when  there  are 
already  enough  concerns  in  existence  to  do  all  the  trade  that  is 
offering.  On  the  other  hand,  we  do  nor  believe  in  the  com- 
plaining pessimistic  men  who  think  that  everything  is  going 
to  the  dogs  and  that  life  is  a  burden  anyway.  For  the  latter 
class,  small  in  numbers  as  they  are,  we  have  no  comfort,  since 
1902  promises  to  be  a  good,  profitable  year,  with  a  sufficient 
margin  of  profit  to  all  who  are  in  trade  for  that  purpose  and 
not  to  give  away  goods. 


APPEALS    FOR    CHARITY. 

BOTH  our  wholesale  and  retail  friends  are  troubled  just 
now  with  appeals  for  charity.  These  appeals  are  made 
by  people  whom  one  does  not  like  to  refuse,  but  who  really 
have  no  right  at  all  to  ask  it. 

Usually  the  appeal  is  made  on  behalf  of  some  church, 
benevolent  organization,  or  other  interest  which  has  the  support 
of  influential  persons  in  the  locality.  The  retail  merchant, 
perhaps,  does  not  think  it  wise  to  refuse  some  of  his  best  lady 
customers  and  being  thus  let  in  himself,  passes  on  the  unreason- 
able request  to  his  wholesale  friends. 

So  the  thing  goes  on  until  it  degenerates  into  a  begging 
expedition  of  a  very  poor  order,  reflecting  no  credit  upon  those 
who  started  it. 

In  these  days  it  is  becoming  altogether  too  common  a 
practice  to  raise  money  for  religion  or  charity  by  indiscriminate 
begging.  It  is  nearly  always  "worked"  by  means  of  the 
ladies  who  are  soft-hearted  in  these  matters,  and  the  clergy, 
knowing  this,  are  glad  to  pass   the  difficult  job  over  to  them. 

What  then,  asks  a  retail  merchant,  am  I  to  say  to  good 
customers  when  they  come  pestering  me  with  these  requests  ? 
We  admit  the  difficulty,  but  would  certainly  suggest  not 
passing  the  imposition  on  to  another  place  where  the  charity 
or  cause  has  absolutely  no  claim  at  all  and  where  the 
merchant's  action  in  allowing  himself  to  be  used  as  a  conduit 
pipe  will  be  much  misunderstood  and  criticized. 

We  believe  that  the  local  press  should  assist  the  local 
merchants  to  resist  this  campaign  of  polite  plunder  which  is 
bound,  in  the  long  run,  to  become  a  nuisance  all  around  if 
permitted  to  continue. 
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HOW    ABOUT   GLEAN    BILLS? 

IT  is  over  five  years  since  The  Dry  Goods  Review  began 
to  give  friendly  advice  to  the  issuers  of  the  dirty  bills  that 
disgrace  the  retail  commerce  of  Canada.  The  offenders  are 
the  Dominion  Government  (issuers  of  S\,  $2  and  $4.  notes) 
and  [the  chartered  banks  (issuers  of  the  $$,  $10,  $20  and 
other  notes). 

In  all  this  period  of  five  years  we  do  not  pretend  to  have 
made  much  impression  on  the  authorities.  For  reasons  which 
we  cannot  fathom,  the  dirty  bills  are  as  dirty  as  ever.  A 
certain  number  of  clean  ones  issue  regularly,  but  not  nearly 
enough  to  supply  the  public  demand.  The  consequence  is, 
that  many  Canadian  bills,  especially  the  $1  and  $2  notes,  have 
been  allowed  to  deteriorate  until  they  simply  reek  with  filth. 
No  doubt  some  of  them  contain  disease  germs,  and  it  would 
not  be  surprising  if  they  were  responsible  for  the  spread  of 
epidemics  like  smallpox. 

Now  that  gold  coinage  is  to  be  issued  at  the  Canadian 
Mint,  the  banks  should  take  care  that  the  public  do  not  resent 
the  dirty  condition  of  bank  bills  to  the  extent  of  preferring  the 
coins.  Our  paper  currency  furnishes  a  good,  sound,  satisfactory 
system  of  money  tokens,  and  we  do  not  want  to  see  it  displaced 
by  anything  else.  But  the  notes  should  be  kept  clean.  At 
present  the  condition  of  many  of  them  is  deplorable. 

We  hear  complaints  continually  from  merchants  who  dis- 
like to  handle  filthy  notes  themselves  and  who  are  ashamed 
to  make  change  for  customers  with  them.  Surely  the 
Dominion  Government  can  afford  to  cease  issuing  its  dirty  $1 
and  $2  bills,  and  replace  them  with  clean,  crisp  notes  ?  It 
costs  about  2  cents,  we  believe,  to  make  each  note,  but  as  the 
reputation  of  the  country  is  at  stake  the  Government  ought  to 
forego  a  little  of  the  profit  made  on  the  circulation  and  spend 
some  of  it  on  clean  bills. 

Is  it  any  wonder  that  foreigners  or  visitors  from  Great 
Britain  view  our  currency  with  suspicion  and  dislike  when  so 
many  of  the  notes  are  not  fit  to  be  carried  in  the  pocket  ? 


GOOD  SIGN. 

There  is  a  good  indication  of  the  state  of  things  in  Canada 
just  now  if  one  examines  the  circulation  of  bank  notes.  The 
volume  of  our  trade  is  so  much  greater  than  it  has  ever  been 
before  that  the  banks  have  issued  as  many  notes  as  the  law 
allows  them  to.  In  November  last  the  note  circulation  was 
157,000,000,  as  against  J47, 000,000  in  November  of  the 
previous  year.  In  the  same  period  the  circulation  of  Govern- 
ment notes  had  gone  up  $3,000,000,  so  that  our  trade  is 
increasing  much  faster  than  the  capital  of  our  banks. 


WHY    OUT    PRIOE? 

A  valued  subscriber  of  this  paper  sends  us  a  marked  copy 
of  a  newspaper  published  in  the  same  city  where  his  business 
is  conducted  and  containing  the  advertisement  of  a  competitor, 
and  asks  :  "  Do  you  see  the  kind  of  competition  we  have  to 
stand  here?"  Now,  we  entirely  sympathize  with  our  friend, 
and  making  due  allowance  for  January  sales,  when  a   good 


deal  of  clearing  out  is  done  on  a  pretty  radical  basis,  we  still 
think  that  heavy  cutting  in  staple  goods  is  unwise. 

We  are  also  frequently  told  that  retail  merchants  them- 
selves are  not  always  as  reasonable  as  they  should  be  in 
allowing  for  the  maintenence  of  prices.  It  is  said  that  they 
often  ask  for  concessions  in  prices  from  those  they  buy  from 
far  beyond  what  is  reasonable.  If  they  want  quantities  of 
goods,  it  is  natural  that  they  should  expect  to  obtain  a  con- 
cession in  price,  but  not  to  the  extent  of  five  or  ten  per  cent. 

The  other  day  an  illustration  of  this  kind  was  afforded, 
when  a  leading  Canadian  wholesale  house  was  buying  a  line 
of  goods  from  an  English  concern,  the  price  being  3J^d.  per 
doz.  They  were  offered  a  concession  of  is,  8d.  if  they  would 
place  an  order  for  5,000  or  10,000  doz.  It  will  be  seen  that 
this  was  not  a  great  concession  for  such  a  quantity. 


MEROHANT    AND    CUSTOMER. 

IN  the  Toronto  Division  Court,  Judge  Morson  has  rendered  a 
decision  which  seems  a  perfectly  fair  one  to  merchant  and 
customer  alike. 

A  ladies'  tailoring  firm  took  action  against  a  customer  for 
J38,  the  price  of  a  frieze  ulster  and  fur  cape.  In  refusing  to 
pay  the  bill  she  had  complained  that  the  price  was  exorbitant 
and  that  the  coat  was  not  completed.  She  wore  the  garment 
continuously,  however,  and  for  that  reason  neglected  to  take 
it  to  the  tailors  for  repairs,  which  they  say  they  have  always 
been  willing  to  execute.  The  court  decided  that  the  fact  that 
she  had  worn  the  coat  was  a  sufficient  endorsation  on  her  part 
of  the  contract  and  that  when  the  necessary  repairs  were  made 
she  must  pay  the  bill. 

Merchants  have  a  great  deal  to  put  up  with  from  customers, 
more  than  the  public  know.  They  are  ' '  up  against  ' '  every 
sort  of  person  from  the  mildly  unreasonable  to  the  downright 
crank.  They  have  to  be  patient,  civil  and  obliging  often 
under  circumstances  that  would  try  the  temper  of  a  Saint, 


FOR  WANT  OF  CAPITAL. 

Over  70  per  cent,  of  the  failures  in  Canada  last  year  were 
due  to  ' '  lack  of  capital. ' '  This  is  the  result  of  a  careful 
tabulation  of  statistics  by  Bradstreet's,  and  is  probably  accurate 
in  every  respect. 

There  is  no  reason  to  doubt  that  going  into  business  with- 
out sufficient  money  to  carry  it  on  is  one  of  the  most  fruitful 
sources  of  failure  in  every  country.  We  would  not  advise 
young  men,  no  matter  how  well  qualified  they  are  by  experi- 
ence, business  qualities,  and  energy,  to  embark  in  an  enter- 
prise for  themselves  unless  they  are  provided  with  the  requisite 
capital. 

No  matter  how  rosy  the  outlook  appears,  the  unexpected 
usually  happens,  and  a  young  man  who  has  based  all  his 
chances  on  the  success  of  a  new  venture  is  far  more  discour- 
aged than  an  older  man  who  realizes  that  these  things  are 
often  due  to  causes  which  cannot  be  controlled. 
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IS   CANADA   WIDE   AWAKE? 

WE  commend  strongly  to  our  readers'  attention  the  able 
article  by  Mr.  Allan  in  this  issue.  Often  through 
the  columns  of  this  journal  in  times  past  he  has  outlined 
practical  suggestions  for  pushing  the  trade  of  Canada  abroad. 
As  vice-president  of  the  Toronto  Board  of  Trade  he  has  once 
more  taken  up  the  subject  as  a  sort  of  an  unattached  agent 
abroad,  since  he  never  makes  a  buying  trip  to  Europe  without 
prosecuting  private  inquiries  as  to  the  possibilities  of  pushing 
Canadian  trade. 

No  merchant  is  uninterested  in  this  matter.  The  growth 
of  our  export  trade  is  a  sure  index  to  prosperity  at  home. 
Where  has  the  buoyant  home  trade  enjoyed  by  our  retail  mer- 
chants the  last  five  years  come  from,  if  not  from  the  good 
crops  and  heavy  exports  of  this  country  ?  Did  this  prosperity 
drop  from  the  clouds  ?  Surely  it  is  nothing  more  than  the 
wonderful  expansion  of  our  trade,  due  to  several  reasons,  but 
not  due  particularly  to  our  own  efforts  as  a  nation. 

We  are  entirely  at  one  with  Mr.  Allan  on  the  necessity  of 
pushing  our  trade  far  more  vigorously  than  has  yet  been  done. 
During  the  coming  Summer  a  fine  exhibition  of  United  States 
products  and  manufactures  is  to  be  held  at  the  Crystal  Palace 
near  London  from  May  to  October.  That  is  to  say,  the 
Americans  have  had  the  enterprise  to  seize  upon  the  Corona- 
tion year,  the  very  time  when  the  colonies  are  supposed  to 
play  a  leading  part  in  the  Imperial  gathering,  to  exhibit  the 
triumphs  of  United  States  skill  ! 

Surely  it  is  time  we  woke  up  and  did  something.  If  by 
strenuous  efforts  made  by  a  well-arranged  Department  of 
Commerce  we  were  able  to  sell->|io*ooo,ooo  more  in  one 
year,  would  not  the  money  find  its  Way  back  into  the  ordinary 
channels  of  trade  in  this  country,  and  merchants  get  the 
benefit  ?  By  a  perusal  of  Mr.  Allan's  remarks  it  will  be  seen 
how  thoroughly  practical  his  suggestions  are. 


RESISTING    IMPOSITIONS. 

What  strikes  one  especially  about  Great  Britain  is  that  the 
individual  always  stands  up  for  his  rights  against  the  corpora- 
tions. On  this  continent  we  are  too  often  prone,  out  of 
indolence  or  a  fatal  good  nature,  to  let  disputes  go  rather  than 
fight  them  out. 

A  case  has  attracted  attention  in  Scotland  that  has  a  moral 
for  travellers  in  this  country.  A  traveller  and  his  wife  bought 
tickets  from  Glasgow  to  Inverary  and  return.  On  the  return 
half  of  the  journey  he  gave  up  the  boat  portions  of  the  ticket 
receiving  in  exchange  checks  marked  "cabin."  On  arriving  at 
Greenock,  which,  as  everyone  knows,  is  down  the  Clyde  below 
Glasgow,  and  wishing  to  take  train  there  for  the  metropolis  he 
was  prevented  from  landing  because  he  could  not  find  and 
give  up  these  '  •  cabin ' '  checks.  A  policeman  also  took  his 
name  and  address.  The  traveller,  feeling  aggrieved,  entered 
action  against  the  owners  of  the  steamer.  The  court  awarded 
him  damages  and  held  that  he  was  under  no  obligation  to 


produce  the  ' '  checks  ' '  when  he  had  duly  given  up  his  tickets 
as  required. 

We  mention  this  because  it  illustrates  a  large  class  of  cases 
that  are  apt  to  occur,  and  do  occur  sometimes,  here.  The 
moral  is  to  insist  strictly  on  your  rights,  not  in  a  quarrelsome 
way,  but  firmly.  It  is  necessary,  of  course,  to  be  sure  you 
have  the  right  end  of  the  stick. 


EARLY    CLOSING. 

AN  early-closing  movement  has  been  successiu.ly  carried 
out  in  Halifax.  Many  leading  firms  in  the  dry  goods, 
tailoring,  hat,  men's  furnishing,  boot  and  shoe  and  other  lines 
of  business  have  gone  in  for  it,  and  beginning  with  February  i 
will  close  early  for  five  nights  in  the  week. 

The  clerks  who  have  helped  on  the  movement  intend  to 
join  the  International  Order  of  Clerks,  and  have  passed  a 
resolution  of  thanks  to  the  merchants  who  have  so  generously 
responded  to  the  demand  for  shorter  hours  of  work. 

We  have  yet  to  hear  from  the  merchant  who  found  early 
closing  a  failure  and  a  loss.  If  any  have  done  so  they  have 
not  reported  their  experience  for  the  benefit  of  others.  While 
those  who  have  gone  in  for  it  report  that  it  pays  in  the  long 
run,  and  that  they  make  up  in  cheerful  increased  labor  during 
open  hours  what  is  missed  when  the  store  is  closed. 

The  Halifax  houses  who  have  lent  their  support  to  the 
movement  are  live  first-class  concerns  not  likely  to  take  up  a 
wrong  idea. 


WANT   OF    FACILITIES. 

Our  Winnipeg  correspondent  remarks  in  this  issue  that  one 
of  the  factors  in  the  coming  Spring  trade  out  West  is  that  about 
$9,000,000  are  locked  up  in  wheat. 

Our  correspondent's  statement  with  reference  to  the  present 
condition  is  interesting.  We  hear  from  other  sources  that  the 
elevators  are  all  filled,  and  that  late  deliveries  had  to  be  piled 
up  in  bags  outside  the  elevators  subject  to  all  the  effects  of  the 
weather. 

Now,  does  not  this  show  that  neither  in  transportation 
facilities,  nor  in  storage  accommodation  are  we  in  Canada  yet 
ready  for  handling  the  enormous  crop  ?  The  most  serious  of 
these  wants  is  railway  facilities. 

Consider  this  case  :  We  had  a  fine  crop.  The  market 
prices  insured  profits  sufficient  to  the  grower  and  the  shipper. 
The  proceeds  meant  any  amount  of  trade  for  our  manu- 
facturers and  our  wholesale  and  retail  merchants.  Yet,  part 
of  this  certain  profit  is  likely  to  be  postponed  for  months,  to  the 
injury  of  business,  simply  because,  as  a  business  community, 
we  have  not  been  wideawake  enough  to  force  forward  railway 
facilities  to  meet  such  an  emergency. 

The  situation  is  not  disastrous,  but  only  vexatious.  Still, 
it  means  a  direct  and  a  considerable  money  loss. 
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Your  Customer 

WILL    ASK    YOU    FOR    THE 

BATTING 

Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 

Beaver  Brand 
Macintosh 

Ouarart-teed  NA/aterproof 
arid    INIev^r  "to    Harden. 

NORTH  STAR, 
CRESCEN  1'  and 
PEARL 

COTTON  BATTING 

Write  for  Spring  Catalogue,  showing  all  the  latest  styles. 

Quality  for  this  season  still  better  than 
ever.     The  best  at  the  price.      Made 
of  good  pure  cotton — not  shoddy. 

Beaver  Rubber  Clothing  Co. 

Limited 
18511/2  Notre  Dame  Street     -^^^--^  /Vlontrcal. 

AsR  -for 

North  Star,  Crescent 
and  Pearl  Batting. 

SPRING  1902 


Ladies  and  Misses 
Costume  Jackets 
and  Separate  Skirts 


jh 


WRITE    US    FOR    PRICES    BEFORE 
PLACING    YOUR    SPRING    ORDER. 


We  recommend  the  accompanying  all-wool,  lined  throughout  costume 
as  our  leader.  Shades — Grey,  Oxford  and  Black.  Price — $5  50,  6  per  cent.  10 
days,  5  per  cent.  30  days. 


IMPERIAL  CLOAK  CO. 


1924  Notre  Dame  St. 


MONTREAL 


No.   I260 
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Spring  Opening,  f  cb.  24 

and  following 

week  /y^. 


Our  stock  is  now  replete 
with  all  the  novelties 
of  the  season. 


\^^ 


We  ir.vilean 
early  inspection 
of  our  unrivalled  lines. 
We  are  showing  a  full  and 
complete  line  of  Laces,  Em- 
broideries, Chiffons,  Veilings, 
Velvet  Ribbons,  All-overs,  Dre  s 
Trimmings,  Crochet  Lace,  etc.,  etc. 
We  make  a  specialty  of  popular- priced, 
quick-selling  goods — Novelties  that  are  low-priced 
and  that  will  make  trade.  Be  sure  and  see  our  display, 
MONDAY,  FES.  24  and  following  week. 
Anything  you  want  be  sure  and  drop  us  a  card,  we  will  be  glad 
to  send  samples  or  small  assortment. 


CANADA  VEILING  CO., 


so  BAY  ST., 

TORONTO. 


DO  ¥00 

/wwwwwwwwwvw 

handle  our 
superior  lines 
of  Corsets, 
Bustles,  Dress- 
Stays,  Etc.  ? 
If  not,  we 
would  be 
pleased  to 
have  you  write 


for  particulars. 


BRUSH  &  CO.,  TORONTO,  ONT. 


ALL  OUT 

k/WWWWWWWWWWVWWWWWW* /wwwwwwwww 

Our  travelers  are  all  out  and  we  are  busy  night  and  day  and 

hope  soon  to  have  our  Spring  Import  Orders  ALL  OUT 
too. 

Our  representatives  will  see  you  shortly,  and  if  you  want  to  make 
your  selection  from  the  largest  and  most  up-to-date  collection  of 
Fsincy  Dry  Goods  shown  in  this  market,  reserve  your  order 
until  you  see  our  samples.  , 


''The  Lace  Warehouse  of  Canada." 


K!LE,  CHEESBROUGH  i  CO, 


16  St.  Helen 
Street    .    . 


Mootfea 
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RIBBED 


UNDER  WEAR 


AUTUMN  1902 


MANUFACTURED  BY 


S.  LENNARD  &  SONS,    =    DUNDAS,  ONT. 


VOUrSCll  I — along  with  the  other  leading  Retail  Merchants  of  Canada 
admit  that  *^ Crescent  Brand"  Ribbed  Underwear  for  Autumn  Seasons 

Always  has  been 

and 

Is  yet 

strictly  in  the  front  rank  when  you  are  looking  for  live-selling  lines  for 
Winter  trade.      And  we  guarantee  that  for  Autumn  1902  we 

Shall  be 

stronger  than  ever  from  a  point  of  Value  and  Variety. 

In  LADIES'  VESTS  and  DRAWERS,  to  retail  at  25c.,  35c.  and  50c., 
you  cannot  afFord  to  pass  us  if  it  is  intrinsic  value  and  easiest  sellers  over 
your  counter  you  are  looking  for. 

Having  purchased  the  sole  rights  for  Canada  of  "  BOLTON  UNSHRINKABLE  "process, 
we  shall  be  prepared  to  offer  you  some  new  introductions  to  our  range  in  ABSOLUTELY 
UNSHRI>^KABLE  AND  NON-FELTING  goods,  which  we  thoroughly  guarantee. 


•^?!^D 


Hosiery  ANf^^  or  CA^ 


Sole  Selling  Agents, 

28  Wellington  SI.  West, 
TORONTO. 
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INCREASE  THE  WOOLLEN  DLTIEd 


-Leaving   the  British  Preference   in  Forcc.- 


(is::^ 


N  A  FEW  days  a  fresh  effort  will 
be  made  to  bring  before  I  he 
Canadian  Government  and  Par- 
liament the  case  of  the  woollen 
manufacturers  who  find  the  pre- 
sent tariff  injurious  to  their  busi- 
ness. Opinion,  let  us  at  once 
concede,  is  divided  upon  this 
question  as  it  is  upon  nearly 
every  question  of  trade  importance.  Persons  not  engaged  in 
woollen  manufacturing  are  not  concerned  in  a  change  of 
duties.  Importers,  on  a  large  or  a  small  scale,  can  conceive 
of  no  reason  why  they  should  endorse  the  demand.  Another 
element  of  apathy,  or  actual  hostility,  toward  the  movement 
for  increase  of  duties  consists  of  those  who  regard  it  from  a 
political  standpoint. 

Despite  these  various  schools  of  opinion — all  represented 
by  very  respectable  and  honest  authorities — The  Dry  Goods 
Review  continues  of  the  opinion  expressed  in  these  columns 
years  ago,  and  at  regular  intervals  since,  namely,  that  the 
Canadian  woollen  men  have  a  good  case,  entitling  them  to 
prompt  remedy  at  the  hands  of  Parliament. 

To  the  politicians  we  would  say  frankly  that  the  Govern- 
ment has,  doubtless,  no  other  aim  than  to  promote,  as  far  as 
legislation  can  do  it,  the  business  prosperity  of  the  country. 
The  case  of  the  woollen  men  has  been  before  the  Ministers  for 
many  months.  They  can  test  it  by  expert  inquiry.  Assum- 
ing the  reasonableness  of  the  demand,  there  can  only  be 
political  obstacles  in  the  way.  It  is  pertinent  to  ask  what 
these  are.  The  present  Government  is  a  tariff  reform 
Government,  but  in  no  sense  a  free  trade  Government.  It  is 
not  the  avowed  policy  to  proceed  t>y  slow,  or  by  swift  stages, 
toward  absolute  free  imports.  The  intention  is  to  have  as  low 
a  tariff  as  possible  without  wiping  out  or  undermining  the  prin- 
cipal industries  of  the  country.  As  soon,  we  take  it,  as  an 
industry  can  show  that  present  conditions,  if  continued,  will 
cause  it  to  close  its  doors,  there  is  nothing  in  the  past  pro- 
mises or  present  intentions  of  Ministers  to  prevent  them  from 
granting  the  necessary  relief. 

Manifestly  then  it  is  wiser,  even  from  the  political  stand- 
point, to  act  in  1902  than  on  the  eve  of  an  election  in  1904. 
Why  wait  until  the  woollen  industry  is  drained  of  all  its 
resources  before  coming  to  its  aid  ?  Why  run  the  risk  of  trade 
stagnation  ?  Every  impartial  observer  knows  that  lines  of 
trade  are  inextricably  linked  together.  Depression  starts  in  one 
and  spreads  to  the  others.  If  manufacturing  establishments 
work   on    half    time   or   close   down,    consumption  of  goods 


declines,  merchants  do  less  trading,  the  business  contracts  all 
around.  We  are  all  dependent  upon  one  another  in  some  way. 
Very  honest  men  are  often  selfish  and  consider  that  they  and 
not  their  neighbors  are  the  pivots  of  society,  and  the  chief 
factors  in  commercial  activity.  Not  so.  Each  has  his  share 
in  the  community  and  the  woollen  mills  have  theirs. 

An  additional  claim  for  consideration  is  due  to  the  special 
circumstances  under  which  the  woollen  schedule  of  the  tariff 
was  framed  in  1897.  Instead  of  increasing  the  duties  before 
putting  the  British  preference  in  force,  as  was  done  with  cottons, 
the  woollen  duties  were  rearranged  on  a  lower  scale  and  then 
subjected  to  the  quarter,  and  later  the  one.third,  reduction. 
This  omission  and  its  consequences  were  at  once  perceived. 
Its  full  effects  were  fortunately  staved  off  by  special  condi- 
tions, such  as  an  unexpectedly  large  home  demand,  a  call  for 
fabrics  which  can  be  made  to  perfection  in  Canada,  and  other 
causes.  Under  the  normal  conditions,  to  which  Canada  is 
now  settling  down,  we  have  no  doubt  at  all  that  the  duties  are 
insufficient  and  must  in  time  ruin  the  industry. 

Now,  with  respect  to  the  British  preference.  We  have 
always  favored  it  and  favor  it  still.  The  woollen  manufac- 
turers, we  understand,  have  no  desire  to  see  it  disturbed.  It 
is  a  popular  part  of  the  Government  policy,  not  only  in 
Canada,  but  in  Great  Britain,  which  is  at  once  our  Mother 
Country  and  our  best  customer  abroad.  But  no  interference 
with  this  is  intended.  The  British  manufacturers  and  firms 
selling  to  Canada  are  as  much  interested  as  we  are  in  main- 
taining the  purchasing  power  of  this  market.  Increased  duties 
would  not  interfere  with  the  sales  to  Canada  of  medium  and 
high-class  woollen  goods.  If  our  industries  languish  our 
purchasing  capacity  as  a  community  must  decline.  The 
British  houses  would  suffer  in  diminished  sales. 

During  the  session  of  Parliament  it  is  intended  to  make  an 
exhibit,  at  Ottawa,  of  woollen  goods  of  all  kinds  made  in 
Canada  to  demonstrate  the  standard  and  quality  of  our 
domestic  makes.  This  will  enable  our  M.P.'s  to  form  an 
opinion  of  the  importance  of  the  industry. 

ONE   OF    OUR   OLDEST    INDUSTRIES. 

The  woollen  industry  is  one  of  our  oldest,  and  also  one  of 
our  natural,  industries,  since  the  raw  material  can  be  grown 
in  the  country,  although  the  use  of  finer  goods  has  gradually 
led  to  the  use  of  imported  wool. 

In  the  days  when  Canada  was  a  colony  of  France,  coarse 
cloths  were  woven  in  the  homes  of  the  people,  and  this  art  has 
come  down  to  our  own  times.  A  study  of  the  Canadian 
archives  and  other  early  documentary  evidences  of  our  early 
history  shows  that  this  industry  was  encouraged  by  the  French 
authorities,  and  about  the  time  of  the  capture  of  the  country 
by  the  British  there  was  a  good  deal  of  wool  grown  in  Canada, 
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and  many  people  made  up  their  own  stuffs.  At  this  stage, 
and  for  years  afterwards,  the  industry  may  be  said  to  have 
been  a  domestic  manufacture. 

The  day  of  the  small  mills  then  dawned,  owing  to  the 
introduction  of  machinery.  In  Nova  Scotia  the  industry 
throve,  and  the  making  of  homespuns  and  "Halifax  "  tweeds 
was  successfully  carried  on.  Today,  there  are  no  finer 
homespuns  made  in  the  world  than  those  of  Oxford,  Nova 
Scotia.  As  invention  improved  the  machinery,  the  mills  all 
over  Canada  multiplied  and  expanded  in  importance.  Some 
of  the  notable  woollen  enterprises  in  Canada  date  back  half  a 
century  or  more.  Mr.  Andrew  Paton,  a  Scotchman  who 
settled  in  Canada  in  1855,  went  first  into  woollen-making  at 
Gait,  Ont.,  afterwards  establishing  himself  at  Sherbrooke, 
Que.,  and  the  mills  of  The  Paton  Manufacturing  Co.  are 
among  the  most  successful  in  the  country. 

The  notable  enterprise  of  The  Rosamond  Manufacturing 
Co.,  of  which  Mr.  Bennet  Rosamond,  M.P.,  is  the  head, 
originated  with  Mr.  James  Rosamond  about  1845,  when  the 
making  of  cloth  was  added  to  other  manufacturing  operations 
carried  on  by  him  at  what  is  now  Carleton  Place.  In 
1856,  he  purchased  a  mill  site  at  Almonte,  and  in  that  year 
began  the  present  extensive  mills.  Almonte  has  developed 
into  an  industrial  centre  by  the  presence  of  Mr.  Thoburn's 
mills  and  others,  while  Lanark  county,  with  Messrs.  Caldwell's 
mills,  is  one  of  the  woollen  districts  of  Canada.  The  Auburn 
Woollen  Manufacturing  Co.'s  mills  at  Peterborough  were 
built  by  Robertson  &  Co.,  of  Montreal,  in  1862,  and  at  their 
head  is  now  Mr.  James  Kendry,  M.P. 

It  is  to  be  noted  that  many  of  our  woollen  mills  have 
owed  much  to  individual  enterprise  and  effort.  As  an 
example  of  this,  take  the  Harris  mills  at  Rockwood,  Ont.  In 
1867,  Mr.  Thomas  Harris,  who  had  made  a  study  of  the 
woollen  business,  spoke  confidently  of  its  future,  and  the  firm 
of  Harris  &  Co,  was  founded,  consisting  of  J.  R.  Harris, 
Thomas  Harris,  Joseph  Harris  and  Thomas  Wetherald.  After 
some  years  Mr.  John  Richard  Harris  conducted,  the  business 
alone  until  his  death  a  couple  of  years  ago,  and  the  mills  are 
now  owned  and  managed  by  the  members  of  his  family.  In 
this,  as  in  other  cases,  the  capacity,  insight  and  experience  of 
the  owners  have  had  the  largest  share  in  developing  the 
property  and  making  it  a  success. 

But  strong  as  individual  effort  has  been  as  a  factor  in 
making  success  of  Canadian  woollen  mills,  the  policy  of  the 
country  has  also  been  in  its  favor.  What  are  called  the  Gait 
tariffs  of  the  Fifties  and  Sixties  were  avowedly  framed  to 
encourage  Canadian  industries.  At  Confederation,  when  a 
tariff  for  the  whole  Dominion  was  imposed,  this  aim  was  kept 
in  view — to  develop  the  industries  of  Canada  and  make  the 
country  self  sustaining  by  giving  diversified  employment  for 
the  people.  The  expression  National  Policy  is  really  far 
older  than  1879,  when  Canada  first  went  in  for  protection 
strongly.  The  woollen  manufacturers  of  Canada,  therefore, 
have  for  many  years  been  directly  encouraged  by  the  State, 
and  the  investments  that  have  been  made  in  the  buildings  and 
machinery  have  been  made  in  response  to  pledges  given  by 
responsible  public  men  that  outside  competition  would  not  be 
allowed  to  crush  the  industry. 

There  are  now  invested  in  the  industry  about  J 15, 000, 000, 
while  the  number  of  persons  exployed  in  the  mills  all  over  the 
Dominion  is  placed  at  between  10,000  and  12,000. 

VIEW    OF    A    WOOLLEN    MAN. 

A  prominent  Canadian  woollen  man,  speaking  to  a  Dry 
Goods  Review  representative,  said  :  "Business  in  woollen 
goods  is  as  good  in  Canada  as  it  is  in  the  United  States,  but 


unfortunately  the  business  being  done  here  is  in  imported 
goods,  and  the  money  that  should  be  kept  in  the  country  for 
wages  and  supplies  is  being  sent  abroad.  Woollen  men  are 
unanimous  in  desiring  a  duty  of  30  per  cent.  Some  show  less 
interest  in  our  endeavor  to  procure  this  change  in  the  tarif!, 
because  they  are  making  some  special  lines,  which  are  not  hit 
so  hard  by  the  preference  to  British  manufacturers.  But  their 
business  can  only  last  for  a  limited  time.  These  men  claim 
that  they  can  do  business  profitably  under  the  preferential 
tariff  as  it  is.  That  is  true  to  a  certain  extent.  They  are 
making  their  mills  pay,  no  doubt.  But  they  are  standing 
still.  If  they  were  properly  protected  they  could  enlarge  their 
mills  and  work  up  a  large  business. 

"The  woollen  industry  in  this  country  is  at  a  critical 
period,  and  it  depends  on  those  in  authority  whether  it  is  to  go 
ahead  or  go  back.  If  there  is  not  some  remedy  supplied  the 
only  result  can  be  that  things  will  go  from  bad  to  worse,  and 
a  healthy  woollen  industry  in  Canada  will  be  a  thing  of  the 
past. 

"  A  continuance  of  the  present  rate  of  duty,  even  if  the 
Canadian  mills  could  live  under  it,  would  only  tend  to  the 
manufacture  of  the  cheapest,  poorest  class  of  goods  here, 
leaving  the  best  goods,  on  which  there  is  some  money  to  be 
made,  wholly  in  the  hands  of  British  manufacturers. 

"One  or  two  mills,  manufacturing  a  special  brand  or  quality 
of  goods,  could  keep  their  trade,  but  the  general  industry  can- 
not stand  the  strain  very  much  longer." 

THE   question    OF    MACHINERY. 

Mr.  Jonathan  Ellis,  of  Port  Dover,  Ont.,  says  :  "Give 
our  woollen  mills  their  own  market  by  a  net  tariff  of  30  per 
cent.,  so  they  may  have  a  reasonable  chance  for  orders,  and 
they  will  readily  find  the  necessary  wool.  Most  of  our  woollen 
mills  are  well  equipped  in  the  matter  of  machinery,  being  as 
fully  up  to  date  in  this  respect  as  the  average  mill  in  the 
United  States,  so  that  the  'argument'  for  improvement  in 
machinery  goes  for  nothing.  We  want  no  additional  woollen 
machinery,  having  already  ample  tor  our  limited  market,  more 
than  sufficient  for  healthy  competition,  so  that  even  a  pro- 
hibitory tariff  would  not  tend  to  increase  prices  to  the  con- 
sumer to  any  appreciable  extent.  It  would  certainly  be  of 
advantage  if  our  woollen  industry  could  be  '  relieved  of  the 
incubus  of  adverse  railway  discrimination,'  but  this  is  a  com- 
paratively small  matter.  I  submit  that  our  woollen  manu- 
facturers are  the  best  judges  as  to  their  requirements.  They 
ask  that  the  tariff  on  woollen  goods  be  placed  at  45  per  cent., 
which  would  be  only  30  per  cent,  under  the  preference — a 
proposition  entirely  reasonable." 

A    manufacturer's    OPINION. 

Joseph  Horsfall,  manager  of  The  Montreal  Woollen  Mills 
Company,  who  has  returned  from  a  visit  to  the  great  Yorkshire 
woollen  mills  district  in  England,  says  :  "  It  is  a  great  mis- 
take to  imagine  that  the  bottom  is  falling  out  of  the  woollen 
industry  in  Great  Britain.  Nothing  could  be  further  from  the 
truth.  The  industry  is  in  a  most  flourishing  condition  to  day ; 
it  is  holding  its  own  against  the  world.  In  the  Canadian  trade, 
I  am  sorry  to  say  that  no  such  prosperity  exists.  The  tariff  is 
responsible  for  this  state  of  affairs,  and  the  outcome  will  mean 
the  closing  up  of  at  least  50  per  cent,  of  the  mills  engaged  in 
the  woollen  industry  in  Canada.  It  is  the  preferential  clause 
of  the  present  tariff  which  bears  so  hard  on  the  Canadian 
woollen  manufacturer.  It  enables  the  Yorkshire  manufacturer 
to  dump  his  wares  into  Canada  whenever  it  pleases  him,  and 
the  Canadian  is  quite  unable  to  successfully  compete.  It  bears 
pretty  heavily  now,  but  wait  until  a  lull  comes  in  the  woollen 
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The  SliDgsby  MaDokturini  Company 


BRANTFORD,     ONTARIO. 


LIMITED. 


BED 
BLANKETS 

FLANNEL 
SHEETINGS 

KERSEY 
CLOTHS 


HORSE 
BLANKETS 

COLLAR 
CLOTHS 

CAMP 
Blanketings 


COSTUME  CLOTHS,  STOCKING  YARNS,  CARPET  YARNS,  ETC. 

SPECIAL — ^"11  ranges  of  Plain  and  Fancy  Mackinaws  and  Linings  for  the  Clothing 
trade  may  be  seen  at  Toronto,  Montreal  or  at  the  mill. 

Send  for  list  of  stocks  which  we  are  desirous  of  reducing.      There  is  money  in  it — for  you, 

MAIL  ORDERS   RECEIVE  PROMPT  ATTENTION. 


TORONTO-O.  H.  FORSTER, 

30  Merchants'  Building,  Bay  Street. 


MONTREAL-W.  H.  REED. 

42  Nordheimer  Building. 


I 
I 
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4S 
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To  THE  Trade : 


Paris,  Ont.,  February  1st,  1902. 


We  are  gratified  with  the  result  of  our  first  year's  business  Avith  the 
Retail  Trade,  and  we  purpose  putting  forth  our  best  efforts  this  year  to 
ensure  a  continuance  of  the  favors  we  have  received.  The  experience  we 
have  gained  during  the  past  year  will  be  valuable  to  us  in  getting  up  our 
samples  for  Fall,  1902,  and  we  will  show  marked  improvements  in  all  our 
lines.  Our  representatives  will  call  on  you  in  due  time  for  the  Fall 
trade.     Kindly  reserve  your  orders  until  you  see  our  samples. 

Yours  truly, 

THE  WATSON  MFG.  CO.,  Limited. 


REPRESENTATIVES  : 


ONTARIO— 

QUEBEC- 

MARITIME  PROVINCES- 

MAN.,  N.W.T.  and  B.C.- 

ncCLUNQ  &  BURNS. 

A.  L.  QILPIN, 

J.   A.  MURRAY, 

J.  A.  BRYSON  &  CO 

Toronto. 

riontreal. 

Sussex,  N.B. 

Winnipeg. 

()S 
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manufacturing  trade  of  England,  then  you  will  see  the  York- 
shire mills  dump  their  surplus  manufactures  into  Canada  in 
such  a  volume  as  to  be  disastrous  in  the^  extreme.  There  is 
certainly  some  inferior  machinery  in  use  in  Canada,  but  a 
great  deal  of  up  to  date  machinery  has  been  put  in,  and  that 
is  certainly  not  the  cause  ^of  the  decline  of  the  trade  in 
Canada." 

A    FRAUD    ON   THE    REVENUE. 

The  Canadian  Journal  of__(,Fabrics^says  :  "The  trouble 
with  the  preferential  tariff  is  that  it  does  not  prefer.  Since  its 
adoption,  tons  upon  tons  of  German  and  other  foreign  textiles 
have  been  brought  over  to  England  andjreshipped  to  Canada, 
under  the  low  tariff,  after  a  so-called  [process  of  'finishing,' 
in  order  that  they  may  be  classed  as  jgoods  partly  of  British 
manufacture.  In  some  cases  that  have  come  to  our  notice 
this  '  finishing  '  in  England^consists^simplyj  jn  taking  off  the 
German,  French  or  Austrian  labels  and  doing  the  goods  up 
again  in  the  style  usually  adopted  for  British  goods  of  the  same 
class,  and  then  giving  them  a  British  name  or  label.  There 
is  no  branch  of  trade  in  which  this  style  of  smuggling  is  carried 
on  to  the  extent  that  it  is  in  the  textile  trade." 


SELL  THROUGH  WHOLESALE  AGAIN. 

The  annual  meeting  of  the  shareholders  of  the  Kingston 
Hosiery  Company  (Limited),  was  held  at  Kingston,  January 
23.  A  large  number  of  shareholders  were  present.  The 
company  have  been  selling  to  the  retail  trade  during  the  past 
year,  but  intend  withdrawing  from  that  channel  to  the  whole- 
sale trade  only  in  future,  and  anticipate  doing  a  large  business 
for  the  coming  year.  It  is  the  opinion  that  some  changes 
should  be  made  in  the  tariff  on  woollen  goods  as  manufac- 
turers are  at  a  great  disadvantage,  owing  to  the  preference 
given  on  imported  woollens.  The  following  are  the  directors 
for  the  coming  year :  George  Richardson,  Dr.  Clements, 
James  A.  Minnes,  H.  W.  Richardson,  E.  J.  Dwyer,  John 
Hewton,  and  A.  B.  Cunningham,  ^thejatter  replacing  the  late 
Isaac  Simpson.  A  dividend  was  not  paid  this  year,  as  for- 
merly, owing  to  the  competition  of  foreign  goods  made  possible 
by  the  preferential  tariff.  The  trade  have  received  the  follow- 
ing letter  from  the  company  : 

Kingston,  January  23,  1902. 

Gentlemen, — We  notice  that  The  R.  L.  Baker  Co.  have  an  adver- 
tisement in  The  Dry  Goods  Re\iew,  in  which  they'state  they  are 
selUng  our  goods  to  retail  trade.  We  wish  to  state  that  our  agreement 
with  this  company  expires  in  February  and  that  they  will  not  have  our 
Fall  samples  for  the  coming  year,  so  we  presume  they  must  have  put  the 
advertisement  in  the  January  number  expecting  that  we  would  continue 
another  year.  We  intend  filhngall  our  orders  now  booked,  but  will  not 
accept  any  further  orders.  Our  agents  for  the  coming  season  are  :  John 
S.  Shearer  &  Co.,  204  St.  James  street.  Montreal,  and  W.  P.  Rodger,  33 
Melinda  street,  Toronto.  These  gentlemen  will  be  pleased  to  show  you 
our  samples,  and  we  would  ask  a  fair  share  of  your  orders,  which  will 
have  our  very  best  attention. 

Yours  truly, 

Kingston  Hosiery  Co.,   Limited. 


J.  D.  Scott  and  G.  W.  Kennedy,  carrying  on  business  as 
dry  goods  merchants  at  Vancouver,  have  dissolved  partner- 
ship.    Mr.  Kennedy  will  continue  the  business. 

The  newly-organized  Cornwall  and  York  Cotton  Mills  Co., 
at  St.  John,  N.B.,  has  been  incorporated  with  the  following 
officers  :  President,  George  W.  Jones  ;  vice-president,  James 
F.  Robertson  ;  secretary-treasurer,  Stephen  Gerow.  The 
Ontario  selling  agent  is  J.  Sproul  Smith,  Toronto,  who  sold 
for  the  mills  when  under  Mr.  Park's  management. 


<IrOTHIN< 


THE  CLOTHING  TRADE. 

WHOLESALE  clothiers  have  no  reason  to  complain  of 
the  way  their  goods  have  been  received.  Travellers 
have  now  been  out  and  returned  from  their  first  visits  to  the 
trade,  and  the  orders  they  have  sent  in  speak  well  for  the 
coming  Spring  business. 

One  feature  of  the  trade  which  all  branches  of  it  rejoice 
in,  is  the  extent  to  which  the  high-class  goods  have  been 
bought.  This  year,  orders  show  a  decided  preference  for  the 
best  lines.  Of  course,  there  are  some  dealers  in  certain  locali- 
ties where  the  principal  portion  of  the  demand  is  for  the  cheap 
goods.  With  such  there  is  nothing  to  be  gained  by  taking  high- 
class  clothing.  They  couldn't  sell  it  above  a  certain  price  to 
their  customers,  and  wisely  do  not  stock  with  it. 

But  these  dealers  are  the  exception.  In  all  but  a  very 
few  places,  the  trade  in  clothing  is  one  which,  with  proper 
attention,  can  be  brought  to  very  large  proportions.  Needless 
to  say  this  can  only  be  done  with  a  good  stock,  and  the  in- 
crease in  the  demand  for  the  best  goods,  which  is  the  experi- 
ence that  nearly  every  traveller  has  met  with,  is  well  calculated 
to  help  build  up  for  a  number  of  retailers  a  profitable  business 
in  clothing. 

Although  the  popular  rain  coat,  in  olives  and  greys,  will 
be  worn  greatly  this  Spring,  and  must,  to  a  certain  extent, 
have  an  effect  on  the  sales  of  other  Spring  overcoats,  still 
encouraging  orders  have  been  placed  on  several  other  top 
coats,  in  vicunas,  oxfords,  etc. 

The  Chesterfield  style  is  pronounced  by  an  authority  to 
be  the  leader  in  Spring  overcoats.  It  will  not,  however, 
displace  other  popular  styles. 

The  long  coats  of  Winter  are  put  off  with  relief  in  the 
Spring  and  short  covert  coats  take  their  place.  It  is  the 
general  opinion,  expressed  every  season,  that  the  last  of  these 
coats  has  been  seen,  but  they  always  turn  up  again  in  the  next 
Spring  and  are  as  popular  as  ever. 

Grey  will  again  be  a  leading  color  in  them,  and,  however 
old  the  style  may  be,  there  is  no  doubt  but  that  fawns  will  be 
worn  in  many  places.  About  32  inches  will  be  a  good 
length. 

Tweed  suitings  are  in  good  favor  for  Spring.  There  are 
so  many  cloths  taken  that  it  is  hardly  possible  to  decide  what 
will  lead.  To  a  certain  extent  brown  will  likely  be  one  of  the 
Spring  colors,  but  it  will  probably  be  mixed  with  grey  and 
green  to  such  a  degree  that  there  will  be  much  more  of  the 
latter  shades  noticeable  than  brown. 

The  pronounced  stripe  patterns  in  trouserings  are  much 
liked,  and  large  orders  are  being  placed  for  the  goods. 

Summer  clothing,  it  appears,  is  to  run  a  great  deal  on 
serges.  But  that  there  is  to  be  a  large  demand  for  the  lightest 
garments  is  foreseen  by  nearly  all  retailers.  They  are  ordering 
large  amounts  of  the  striped  flannels  which  went  so  well  last 
season. 

These  are  indeed  as  rational  clothing  for  warm  weather  as 
have  been  produced  for  a  long  time.     Blacks  and  blues  have 
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Limited. 


Rockwood 


Ontario 


Ladies'  Suitings 

Frieze  Overcoatings 

Wheeling  Yarns 


■^i^ 


DIGNUM  &  MONYPENNY 


Sole   Selling   Agents 


-Toronto 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  Guarantee 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difficulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,   Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
features  m  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  GAIT,  Limited. 


GOULDING  &  CO., 

30  Wellington  St.  East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,   B.C. 


The  Gait  Knitting  Company,  Limited 


QALT 


Ontario 


ESTABLISHED    IN   1881. 


Underwear 


Nonshrinkable  Elastic  Ribbed 
Plain  Scotch    Knit 
Fancy  Scotch  Knit 
Fleece=  Lined 
Top  Shirts 


TIGER   BRAND 


Eiderdowns 

Plain  and  Fancy 
in  three=quarter  and 
six=quarter  widths. 


Samples  for  Fall  1902  are  now  in  the  hands  of  our  several  representatives. 


ONTARIO  :  Messrs.  McClung  &  Burns,  Toronto. 
QUEBEC  :  Mr.  P.  de  Qruchy,  Montreal. 


MARITIME  PROV. :  Mr.  J.  A.  Murray,  St.  John  and  Sussex. 
MANITOBA,  N.W.T.  and  B.C.:  Messrs.  J.  A.  Bryson  &  Co.,  Winnipeg. 
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so  far  lead  the  fashion  in  these  garments,  but,  it  is  believed 
that  more  greys,  with  the  same  white  vertical  stripe,  will  be 
taken  for  next  season.     A  dark  green  is  also  showing. 

The  military  styles  will  likely  be  most  worn.  There  arc  a 
number  of  handsome  effects  in  double-breasted  sack  coats 
showing. 

IS  THE  DINNER  COAT  DECLINING  ? 
"The  dinner  coat  is,  it  strikes  me,"  writes  a  New  York 
correspondent  who  is  in  the  way  of  knowing  what  the  ultra- 
fashionable  men  think,  "  being  less  commonly  worn  this 
Winter  than  last.  At  the  Horse  Show,  which  is  always  an 
event  that  provides  an  excellent  opportunity  of  forming  some 
opinion  as  to  what  the  Winter's  fashions  will  be,  the  short 
jacket  was  conspicuously  absent,  and  at  the  theatres  and 
various  restaurants  around  town  one  sees  the  long-tailed  coat 
where  in  past  years  the  dinner  coat  was  the  garment  most 
usually  worn.  Let  us  hope  that  this  much-needed  reform  in 
dress  has  come  to  stay.  I  do  not  for  a  moment  overlook  the  fact 
that  the  dinner  coat  is  an  exceedingly  comfortable  and  service- 
able form  of  attire,  but  for  a  time  it  seemed  that  all  proper 
distinction  between  it  and  the  evening  suit  was  being  dis- 
regarded, and,  if  we  are  to  have  any  distinction  at  all  in  dress, 
certainly  there  should  be  one  between  these  two  costumes. 
The  rules  as  to  time  when  and  place  where  the  dinner  jacket 
may  be  worn  are  simple,  and  it  is  surely  not  too  much  to 
expect  that  they  will  be  observed  by  men  who  have  had  the 
advantage  of  good  breeding  and  the  entrance  to  good  society. 
As  concerns  the  cut  of  the  dinner  jacket,  there  is  little  change 
to  be  noted.  A  slight  tendency  towards  a  straighter  front 
from  the  end  of  the  roll  of  the  collar  to  the  bottom  of  the  coat 
may  be  mentioned,  but,  otherwise,  there  is  practically  no 
difference  between  the  jacket  of  this  Winter  and  that  of  a  year 
or  even  two  years  ago.  Many  of  the  ready  made  coats  have 
no  outside  pockets,  but  I  should  certainly  not  advise  having  a 
dinner  jacket  made  without  them." 

THE   ENGLISH   CLOTHING  TRADE. 

Although  business  is  opening  out  somewhat  slowly  in  the 
Leeds  clothing  trade,  the  season's  prospects  are  improving, 
and  extensive  preparations  are  being  made  in  the  factories  for 
a  large  output  for  Coronation  year,  says  the  Bradford  corres- 
pondent of  The  Drapers'  Record.  There  is  a  good  demand 
for  good  class  worsted  coatings  in  mixture  shades,  and  also  in 
striped  effects  for  Summer  suitings.  Makers  of  these  goods 
are  well  employed.  In  the  heavy  woollen  trade  there  is  a 
fair  amount  of  business  in  most  of  the  mills  passing,  makers 
of  serges  and  tweed  suitings  being  the  best  off  for  business. 
In  Morley  there  is  still  a  good  demand  for  the  better  class 
of  light  woollen  costume  cloths,  and  the  leading  makers  are 
still  busy  with  these  goods.  In  the  Huddersfield  district 
business  is  still,  on  the  whole,  quite  satisfactory,  the  makers  of 
fancy  woollens  in  the  Coine  Valley  district  being  now  especi- 
ally busy.  There  is  also  rather  more  doing  both  for  the  Con- 
tinent and  the  United  States  in  the  very  best  qualities  of 
woollens  in  plain  and  fancy  styles. 

THE  SPRING  STYLES. 
In  discussing  matters  with  the  manager  of  the  woollen 
department  at  John  Macdonald  &  Co.'s,  The  Review  was 
assured  that  tweeds  will  undoubtedly  be  much  in  evidence 
when  the  warm  weather  comes.  Fancy  worsteds  are  still 
free  sellers,  especially  for  out-of-town  trade.  Serges,  especi- 
ally good  grades,  increase  in  popularty  every  season. 


For  Spring  overcoatings,  llamas,  both  black  and  grey, 
coverts,  browns  and  greys,  both  sell  well.  A  waterproofed 
covert,  which  does  the  work  of  a  rubber  coat,  and,  at  the  same 
time,  makes  an  admirable  Spring  coat  is  very  popular.  In 
woman's  wear  meaterials  homespuns  continue  to  the  fore,  and 
llama  homespuns  in  different  shades  of  greys  have  been  free 
sellers. 

The  Canadian  mils,  which  are  now  showing  samples  of 
their  new  goods,  have  some  very  stylish  things  in  blacks  and 
whites,  small  checks,  both  In  smooth  and  cheviot  finish.  There 
are  also  some  nice  looking  stuff  known  as  ' '  Coronation ' ' 
suitings. 

The  Gault  Brothers  Co.,  Limited,  English  woollen  depart- 
ment, are  showing  some  wonderful  values  in  serges  and 
worsted  coatings,  cheviots  and  vicunas  this  season.  Some 
of  their  leaders  in  serges  are  :  "  Victory,"  "  Viking," 
"  Destructor,"  "  637"  and  "Oceanic."  A  larger  and  better 
assorted  range  of  Belwarps  than  ever  before.  In  worsted 
coatings  do  not  fail  to  ask  for  "2221,"  "  Fitzsimmons  " 
"Landslide,"  "2020,"  and  "650."  A  large  range  of 
showerproof  cloths,  including  the  famous  "  Swanbaks,  "  their 
exclusive  brand,  is  a  feature  in  the  Spring  collection.  The 
stopk  of  tailors'  trimmings  is  now  complete.  Some  special 
ranges  of  Canadian  tweeds  at  very  attractive  prices  are  shown. 

A   CLOTHING   HAN'S    ESTATE. 

Mr.  John  Watson,  of  Lailey,  Watson  &  Co.,  wholesale 
clothing  manufacturers,  died  intestate  October  24  last.  He 
was  a  widower  and  left  only  one  child,  Wm.  Ogilvie  Watson, 
a  student.  The  estate  is  worth  ^63  550.  Of  this  $44  000  is 
Mr.  Watson's  interest  in  the  business,  $750  in  household 
goods,  $300  in  mortgages  and  $18,500  in  realty. 

Grafton  &  Co.,  of  Dundas,  are  making  extensive  improve- 
ments to  their  store  windows,  which,  when  completed,  will  aid 
greatly  in  arranging  for  display  effect. 

G.  T.  Kidd,  who  for  a  number  of  years  has  carried  on  a 
clothing  and  men's  furnishing  business  in  Walkerton,  has 
decided  to  remove  to  Wiarton  about  March  i  and  open  a 
similar  establishment. 

Fred.  G.  Campbell  has  left  for  the  Canadian  Sault  St. 
Marie  and  will  probably  open  up  his  tailoring  and  men's 
furnishing  establishment  there.  He  will  not  reopen  his 
business  in  Perth. 

A  BIG   CLOTHING   CONTRACT. 

The  Sanford  Clothing  Co.  have  finished  the  big  contract 
given  them  by  the  Dominion  Government,  and  the  last  suit  of 
soldier  clothes  for  the  South- African  contingent  has  been  made. 
The  firm  made  2,000  suits  of  cloths.  At  the  time  the  GDvern- 
ment  ordered  the  clothing  the  cloth  had  not  been  made,  but 
a  big  mill  at  Lanark  turned  out  the  cloth  as  fast  as  possible, 
and  shipments  of  cloth  came  in  day  after  day,  and  day  after 
day  it  went  from  Hamilton  to  Ottawa  in  the  form  of  made.up 
military  clothing.  The  order  was  executed  in  the  shortest 
possible  time.  There  are  not  many  concerns  that  could  turn 
out  2,000  suits  in  four  weeks. 


J.  J.  Weddell,  Fredericton,  announces  that  he  has 
associated  with  him  in  the  dry  goods  business  his  son,  Charles 
H.  Weddall,  In  future  the  firm  will  be  John  J.  Weddall 
&  Son, 
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Penman  manufacmrina  Coy 


'LIMITED 


PARId,  ONT. 


lEE   NEXT  MONTH'S   ISSUE 
REGARDING  OUR 


^^  In    addition    to    our    regular 

A^  \^  range  we  will  show  several  new  lines 

^^^y^  of  High-Grade  goods  to  retail 

^^  at    $1.50    to    $2  50    per  garment. 

Wholesale  Trade  Only  Supplied. 


D.  Morrice,  Sons  k  Co., 
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P  TO  the  present  time  the  fur  business  has 
monopolized  the  retail  trade,  and 
although  in  some  parts  of  the  country 
the  weather  was  pretty  mild  up  to 
January,  therefore  afTecting  the  fur  busi- 
ness, the  temperature  has  been  more 
suited  to  furs  since,  and  sales  of  hats 
have  scarcely  begun.  In  fact,  the  pre- 
sent is  a  lull  in  the  hat  season,  because 
the  New  York  novelties  have  not  yet 
been  shown  in  this  market.  Wholesale 
importers  are  busily  pushing  forward  their  shipments  to  the 
dealer,  and  it  is  too  cold  yet  for  many  hat  sales.  Trade  is  in 
good  condition,  like  all  other  branches  of  trade  in  Canada  at 
present.  Nothing  startling  in  new  shapes  is  expected  from 
New  York,  although  buyers  are  not  sure  until  the  end  of  the 
present  month. 

American  manufacturers  have  been  trying  to  bring  forward 
the  Panama  shapes  in  stiff  hats,  and  have  so  far  met  with  a 
certain  amount  of  success  in  the  United  States  markets.  But 
whether  these  shapes  are  suitable  for  the  Canadian  trade  is  a 
fact  yet  to  be  demonstrated. 

The  staple  shapes  and  tourist  wide-leaf  hats  are  in  good 
demand,  and  will  no  doubt  be  as  popular  as  ever.  In  stiff 
hats,  black  will  be  still  the  best  color  by  a  good  deal.  There 
are  now  very  few  light  colors  moving,  but  it  is  the  general 
opinion  that  during  the  coming  season  colors  will  once  more 
assume  their  usual  popularity,  as  the  period  of  mourning  over 
the  death  of  the  Queen  has  terminated.  For  this  has  had  a 
big  effect  on  the  sales  of  colored  stiff  hats. 

According  to  the  reports  from  the  New  York  market,  fur 
caps  show  an  upward  tendency,  due  to  the  advance  of  20  per 
cent,  in  raw  material  and  to  a  proportionate  increase  in  the 
cost  of  labor.  On  this  account,  it  is  expected  that  low-grade 
soft  aiii  stiff  hats  in  fur  will  be  practically  shut  out  in  another 
season. 

Manufacturers  of  caps  and  linen  hats  report  a  brisk 
demand  at  present,  and  many  of  them  have  booked  orders  up 
to  six  and  eight  weeks  ahead. 

In  straw  hats,  the  usual  quantity  of  Panama  shapes  and 
"  triplers,"  the  popular  wide,  open-brim  hat  are  reported.  A 
few  novelties  in  rough  straws  are  shown,  but  the  demand 
looked  for  in  the  split  braids  and  fine  Milans  has  not  material- 
ized to  any  extent,  except  for  the  city  trade,  and  even  in  this 
the  demand  is  for  very  small  quantities. 

_.      .  Trade  has  been  somewhat  restricted  during 

Rise  in 

Raw  Materials.  '^*  P^^*  month.  Quotations  were  with- 
drawn at  the  beginning  of  the  month, 
pending  the  result  of  the  December  sale  of  colonial  skins, 
which,  by  the  way,  established  a  rise  of  from  id.  to  2d.  per 
pound  on  the  various  grades,  and  the  total  quantity  offered, 
viz.,  2,230  bales,  was  all  cleared  to  a  very  strong  and  unusual 


competition.  Since  this  sale  both  cutters  and  hatters  have 
been  very  cautious  in  their  deals,  and  no  business  of  very 
great  importance  has  been  reported.  With  the  exception  of 
the  last  two  months,  the  year  1901  has  been  a  fairly  steady 
one.  The  market  has  been  a  gradually  rising  one  since  July, 
1900.  notwithstanding  the  increase  of  imported  skins.  During 
the  year  just  closed  9,130  bales  have  been  sold  at  the  auctions, 
as  against  8  731  bales  for  1900,  5,407  bales  for  1899  and 
5  498  for  1898  There  are  seven  sales  fixed  for  the  new  year, 
viz.,  January  24,  March  7,  April  25,  June  27,  August  15, 
October  3  and  November  21. — English  Hatters'  Gazette. 

.,  .        ,  R.  L.  Brereton,   of  Brereton  &  Manning, 

Notes     of  ,       ,  ,  r  .  „r  T^ 

Canadian  Trade,  wholesale  furriers,  52  West  Front  street. 
Toronto,  with  his  eldest  son,  Fred.  A. 
Brereton,  has  sailed  from  New  York  for  Europe  and  the 
Continent,  where  he  leaves  his  son  for  a  period  of  two  years  in 
Leipzig. 

Strachan  Bros.,  hat  manufacturers,  Bay  street,  Toronto, 
will  move  shortly  into  more  commodious  premises  in  the  J.  D. 
King  building,  130  Wellington  street  west.  The  step  has 
been  necessitated  by  their  largely  increasing  business. 

Z.  Franks,  a  pioneer  merchant  of  Vancouver,  has 
arranged  for  the  establishment  there  of  a  hat  and  cap  factory. 
The  machinery  is  now  on  the  way,  and  when  established  the 
factory  will  at  the  start  employ  about  20  hands. 

James  Coristine  &  Co.'s  representative  has  recently  returned 
from  the  New  York  market,  and  they  have  a  large  and  varied 
range  of  hats  now  coming  forward,  of  which  they  are  com- 
mencing to  show  samples  and  receive  orders.  The  line  of 
straw  hats  shown  includes  the  popular  Panama  shapes,  the 
triple  edge  sailor,  both  for  men's  and  women's  wear,  and 
many  others,  which  make  up  an  exceptionally  fine  assortment 
of  straw  hats.  The  new  building  being  erected  by  this  firm  is 
nearing  completion,  and  in  another  month  we  will  be  able  to 
state  when  they  will  take  possession. 


o         I     1^  An  automobile  cap   with  red   ooze   leather 

York  Windows  crown  is  a  novelty  shown  in  the  window  of  a 
Fifth  avenue  automobile  supply  store.  While 
effect  is  striking,  it  is  scarcely  possible  that  there  can  be  much 
demand  for  this  color  at  present.  The  general  tendency  is 
toward  dark  colors,  black  and  dark  blue,  although  a  few  caps 
of  yellow  leather  are  on  sale. 

A  cloth  hat,  silk  lined,  for  evening  wear,  is  shown  in  the 
windows  of  several  Broadway  stores.  There  is  good  reason 
to  believ^e  that  with  gentlemen  to  whom  comfort  is  of  more 
consequence  than  the  set  rules  of  fashion,  this  crush  hat  is 
becoming  popular.  Another  season  will  find  more  in  use  than 
at  present,  no  doubt. 

Golf  and  golf-yachts  in  other  than  plaid  goods  are  numer- 
ous, in  both  light  and  dark  colors.  On  Broadway  a  golf  of 
dark  frieze  with  white  spots  is  to  be  seen.  Some  grey  golfs 
with  distinctly  dark  spots  are  also  in  evidence.  A  light  grey 
golf  yacht  is  very  attractive 

In  the  best  retail  stores  on  Broadway  and  on  Fifth  avenue 
the  displays  of  caps  are  noticeable  for  their  subdued  colors. 
There  are  some  exceptions — plaid  golfs  in  vivid  colors — but 
not  enough  to  change  the  general  effect.  The  variety  of  plaids 
seems  as  great  as  ever,  but  the  tendency  for  dark  headwear 
which  has  been  so  noticeable  throughout  the  Fall  has  restricted 
the  use  of  gaudy  colors,  even  on  the  golf  links. — New  York 
Hat  Review. 
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Wrappers 


Gale  Mfg.  Co. 
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ELDER.  DEMPSTER  &  CO.  l^it^I^llms. 

Consisting  of  126  Steamers  Aggregating  450,000  Tons. 


AV 


IN 


Winter  Sailings  between  St.  Jotin,  N.B,,  and  Liverpool  direct. 


From 
Liverpool. 


Tues.,  Feb.  25 
"      Mar.  U 


Apr.     8 


STEAMERS. 


GARTH   CASTLE  ... 

LAKE  ONTARIO 

*LAKE  SUPERIOR  . 
GAKTH  CASTLE 


From 
St.  John,  N.B. 


Fri.,     Mar.  14 


Apr.  11 

"       -15 


'   *Carrle3  Second  Cabin  and  Stperage  passengers  only.  j.      „     .„ 

Steamers  sail  from  St.  John  shortly  after  the  arrival  of  the  Canadian  Pacific 

f|-fl|Fj  ft*oill  1  Il6  West 

Special  cheap  Rail  Rates  to  St.  John,  N.B..  from  MONTREAL,  TORONTO 
and  all  points  West  in  connection  with  our  tickets. 
WINTER  RATES. 
FIRST  CABIN— Single,  142.50  and  upwards.    Round  Trip,  $80.00  and  upwards. 
SECOND  CABIN— Single,  S35  and  upwards.  Round  Trip  f68.88  and  upwards. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES -To  Liverpool,  London,  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  $24.50. 

ELDER.  DEMPSTER  &  CO.,  6  St.  Sacrament  St.,  Montreal. 


CURTAIN  HOOKS  Etc. 

GRGAT   CHRR.L£S    S". 

B1RM1HGHA^\,  ENGLAND. 


6 


ib$on  Jlrnoldi  ^  Co- 


Barri»ter»,  8olicitor», 
Notaries  Public,  Etc. 

9     Toronto     St., 

TORONTO     ^     CANADA 

General    Commercial    Solicitors. 

Capital  furnished  to  aid  industrial  concerns. 
Representatives  in  London,  Liverpool,  Manchester,  Glas- 
gow^,  Edinburgh,  Chicago  and  New  York,  and  Paris,  France. 


AFTER  STOCK-TAKING 
A  NEW  SET  OF  BOOKS. 

Then  insist  that  your  stationer  give  you 
blank  books  made  of  "Burmese  Linen 
Ledger,"  beyond  doubt  the  finest  made 
paper  for  blank  book  use — fine  writing 
suifdce,  erasable  and  possessed  of  great 
durability. 


Ca/mada  Paper  Co. 

TORONTO    and    HONTREAL. 


Limited 


Cbe  Draper   ^   ^t 
of  7lu$trala$m, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN. 

post  free  to  any  part  of  the  world.     A  handsome 
Diary  is  presented  free  to  annual  subscribers. 


Publishing  Offices  : 

Melbourne 
Sydney, 

American  Offices  : 

New  York, 

British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  Chambers. 

Park  Row  Building. 


42  Cameron  St ,  E.G. 

S/iecimen  Copies  free  on  application. 


The  Auer 
Gas  Lamp 

Money=Back  Style. 

EVERY  store- 
keeper who  wants 
a  brightly  lighted 
store  should  use 
this  lamp— it  is  the 
only  one  giving 
200  candle  power. 

IT  makes  itsown 
gas~automatically 
and  is  cheaper  to 
run  than  a  center- 
draft  oil  lamp. 

THERE  is  no  smoke 
or  smell,  of  any  kind, 
from  it. 

HUNDREDS  of  them 
are  in  use  and  every  one 
is  giving  satisfaction. 


No.  9 


IF  THE  LAMP  IS  NOT 
ALL  YOU  HOPE  IT  TO  BE 
WE  WILL  CHEERFULLY 
RETURN  YOUR  MONEY. 


WRITE  FOR  OUR 
CATALOG  AND  DIS= 
COUNTS. 


AUER  LIGHT  CO.,  1682  Notre  Dame  St.,  MONTREAL. 
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IVAIrlr  PAPCR^I 


THE    CANADIAN    TRADE. 

THE  carpet  trade  is  in  good  condition  according  to  all 
reports,  and  retailers  are  looking  forward  to  a  continu- 
ance of  the  same,  judging  by  their  orders.  The  wholesale 
houses  expect  to  see  a  good  many  western  customers  during 
this  month  and  the  next.  Purchases  made  by  retailers  last 
Fall  are  being  shipped  to  them  daily,  and  stocks  in  wholesale 
hands  are  in  good  shape  for  house  trade.  This  is  true  of  lace 
curtains,  among  other  lines,  and  very  complete  ranges  are  now 
shown.  English  advices  up  to  February  i  show  that  the  car- 
pet manufacturers  there  are  busy,  so  that  talk  of  depression  in 
the  carpet  trade  over  there  has  apparently  been  overdone. 
The  Canadian  oilcloth  mills  are  filled  up  with  orders,  and  their 
goods  are  giving  every  satisfaction. 


design,  with  a  wealth  of  pleasant  colors,  are  those  which  con- 
tinue to  catch  the  taste  of  the  bulk  of  purchasers. 


TENDENCY    IN    CARPET  TASTES. 

In  a  review  of  the  British  carpet  trade  during  1901,  The 
Kidderminster  Shuttle  mentions  that,  while  a  falling  off  in  the 
total  of  from  5  per  cent,  to  10  per  cent,  is  recorded,  there  has 
been  a  distinct  revival  in  Wiltons  and  the  best  grade  of 
Brussels.  The  same  is  true  of  Axminsters.  Continental  busi- 
ness was  maintained,  except  with  Germany,  and  the  trade  with 
Australia,  Canada  and  South  America  has  expanded.  There 
is  practically  nothing  being  done  just  now  with  the  United 
States,  but  the  trade  with  Southern  Europe,  the  Netherlands, 
Scandinavia  and  the  available  markets  of  Egypt  and  China 
has  been  fairly  maintained. 

From  the  early  part  of  the  year  values  of  wools  have  fallen, 
and  yet  fluctuations  have  been  experienced,  now  and  then 
prices  recovering  as  much  as  yid.  per  pound  and  then  going 
back  again.  At  the  end  of  November  values  reached  their 
lowest  point  and  continued  at  the  bottom  till  within  the  last 
fortnight,  when  the  market  once  more  recovered  itself,  and 
to  day  there  is  not  the  slightest  doubt  that  a  distinct  advance 
has  been  established.  A  striking  feature  with  regard  to 
carpet  wools  is  the  fact  that  the  hard-haired  Scotch  fleeces  and 
Haslock  skin  wools,  which  are  so  much  looked  after  for  carpet 
yarns,  have  been  dearer  to  buy  throughout  the  year  than  the 
better  class  of  English  wools.  This  state  of  things  has  arisen 
from  the  fact  that  the  Americans  still  regard  them  as  their 
favorite  wools  for  carpet  yarns,  and  also  that  they  have  been 
adopted  for  the  making  of  the  best  qualities  of  serges  for  ladies' 
dresses.  The  spinning  trade  has  been  sluggish,  but  to  day 
more  than  one  spinner  has  some  large  -orders  on  his  books, 
sufficient  to  meet  the  needs  of  the  consumers  for  the  entire 
year,  but  instructions  are  at  present  withheld. 

The  taste  for  self-colors  alike  in  Axminsters,  Wiltons  and 
best  Brussels  continues  to  be  a  marked  feature.  In  other 
respects  there  have  been  but  few  changes  or  developments.  If 
the  designs  of  a  decade  ago  were  placed  side  by  side  with 
those  which  now  strike  the  popular  taste  beyond  doubt  a  very 
marked  advance  would  be  noticeable,  but  the  change  from 
season  to  season  is  so  slight  as  to  be  almost  imperceptible. 
Mixed  patterns,    having   only   a  flavor  of  distinct  schools  of 


CANCELED. 
In  our  last  issue  we  made  mention  that  Messrs.  Geo.  H. 
Hees,  Son  &  Co.  and  the  Menzie  Manufacturing  Co.  had 
arranged  to  sell  their  window  shades  etc.,  through  the 
"  Empire  Shade  Cloth  Co.,  Limited" — a  creation  of  their  own 
— but  somehow  the  arrangement  did  not  work  out  satisfac- 
torily and  both  firms  mutually  agreed  to  cancel  the  arrange- 
ment and  in  future  both  Arms  will  do  their  business  as 
formerly. 


PACKING  CARPET  SWEEPERS. 

The  majority  of  manufacturers  in  packing  their  goods  for 
shipment  seem  to  be  of  the  opinion  that  so  long  as  they  are 
packed  in  a  strong  box  and  in  such  shape  that  they  will  reach 
the  dealer  in  fairly  good  condition  they  have  done  their  duty. 
The  National  Sweeper  Co.  looks  at  this  matter  in  an  entirely 
different  way.  They  are  certainly  working  along  advanced 
lines  and  are  right  at  the  head  of  the  procession,  not  only 
with  the  goods  they  are  making  but  with  their  method  of  pack- 
ing for  delivery  to  the  dealers.  In  the  accompanying  cut  we 
show  the  way  the  National   • '  Roller  Bearing ' '  carpet  sweepers 


^fn 


are  packed.  Apparently,  this  shipment  has  just  been  received 
by  the  dealer.  This  cut  shows  the  sweepers  packed  in 
separate  cardboard  boxes,  and  how  neatly  they  are  packed  in 
the  large  packing  case,  as  no  excelsior  or  other  rubbish  is 
packed  in  with  them  to  cause  a  litter  when  being  unpacked, 
and  the  handles  and  printed  matter  can  be  laid  on  top  of 
the  boxes  without  becoming  scratched  or  mussed. 


CARPETS  IN  THE  UNITED  STATES. 

It  appears  that  Wiltons  and  Brussels,  especially  the  latter, 
have  been  more  in  demand  in  the  United  States.  A  good 
business  has  also  been  done,  says  The  New  York  Carpet  Trade 
Review,  in  Axminsters  and  Moquettes  and  prices  of  these  lines 
have  been  steady.  In  tapestries  and  velvets,  prices  declined 
during  the  year  from  7^  to  10  per  cent.  Ingrains  have  been 
steadily  improving  since  a  year  ago.  In  December,  1900, 
extra-supers  declined  2}4  cents  a  yard,  and  this  drop,  of 
course,  affected  the  prices  of  all  grades  of  ingrains  and 
kindred  goods.  During  the  Spring  the  demand  for  goods 
increased  considerably,  and,  although  prices  were  not 
advanced,  the  market  became  flrmer  and  has  continued  so. 
While  no  advance  was  made  last  November  the  old  figures 
were  well  maintained  on  all  standard  grades,  and  there  has 
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gEFORE  yOlJ  DECIDE 

on  your  line  of  sweepers  for  this  season,  look  into 
the  merits  of  the  goods  we  offer.   It  will  pay  you. 

National   S    S' 
"Roller -Bearing"  Carpet  Sweepers 


That's     It. 


Contain  many  new  and  valuable  features  not  to  be 
found  in  any  other  line.  They  are  unequalled  for 
quahty,  simplicity  of  construction  and  elegance  of 
finish.  Our  dust-proof  "Roller-Bearings"  make 
them  fully  50%  easier  running  than  any  other  sweeper 
manufactured.  Would  like  to  "  show  you." 
You'll  be  interested. 

NATIONAL  SWEEPER 

COMPANY,  Marion,  Ind. 

Canadian  Sales  Agents  : 

The  P.  K.  CuiUDiing  Mfg.  Co.^  Limited,    Toronto,    Canada. 
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I  THE  DOMINION  CARPET  CO.  I 


LIMITED 


MANtrACTtRERS    Of.... 


i 


Brussels 
Car|>ets 


in  every  grade. 


I 

I 
I 

Our  travellers  are    now  on    the    road  with  a  full  line  for     W 
Spring  and  will  call  on  you  shortly.  2 

iWanufactory:     -     SHERBROOKE,  QUE.   | 
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CARPETS  AND  CURTAINS     Continued. 

been  no  piice  cutting  to  any  material  extent  excepting  on  the 
poorer  grades. 

In  December,  1900,  the  linoleum  and  floor  oilcloth  manu- 
facturers advanced  the  price  of  linoleum  2>^  cents  a  yard  and 
floor  oilcloth  i  cent  a  yard,  these  advances  being  really 
inadequate  to  atone  for  the  greatly-increased  cost  of  linseed 
oil.  In  May  last  there  was  some  cutting  of  prices,  for  no 
reason  except  competition,  the  cost  of  the  raw  materials  of  the 
trade  being  no  lower  than  in  the  Fall  of  the  preceding  year. 
Last  November  prices  of  all  grades  of  linoleum  and  floor  oil- 
cloth were  ad- 
vanced again  by 
a  reduction  in  the 
discounts  from 
the  price  lists, 
but  the  cost  of 
manufacture 
would  warrant  a 
still  larger  rise. 

Manufacturers 
of  Smyrna  rugs 
and  art  squares 
have  found  a 
ready  market  for 
their  product,  and 
prices  have  been 
fairly  maintain- 
ed. The  demand 
for  the  carpet 
sizes  in  Symrnas 
has  been  lessened 
to  some  extent  by 
t  h  e  competition 
of  the  rugs  made 
of  iX  goods,  but 
in  all  but  carpet 
sizes  the  demand 
has  increased  so 
as  to  make  the 
total  consumption 
of  the  year  con- 
siderably larger 
than  it  was  in 
1900. 

A  new  feature 
of  great  and  in- 
creasing import- 
ance is  the  pro- 
duct of  carpet 
size  rugs  just  re- 
ferred to.  These 
goods  have  found 
prompt  apprecia- 
tion, and  must  henceforth  be  regarded  as  indispensable  to  the 
stock  of  every  dealer  in  floor  coverings. 

For  some  years  past  straw  matting  has  been  a  highly 
important  feature  in  the  floor-covering  trade,  but,  while  the 
business  of  1901  in  these  goods  reached  exceedingly  large 
proportions,  it  shows  a  decrease  of  from  100,000  to  150,000 
rolls  as  compared  with  that  of  the  preceding  year.  Importers 
say  that  the  chief  reason  for  this  decline  is  the  prosperity  of 
the  country,  straw  matting  being  always  in  most  demand  in 


hard  times  when  people  feel  unable  to  pay  the  higher  prices 

required  for  woollen  carpets. 


No.  803. -The  Watson,  Foster  Co.,  Limited. 

The  most  successful  number  of  its  character  in 
the  1902  line.  The  stripe— shaded  off  the  ground 
-gives  a  depth  to  the  design.  Esiiecially  on  rich 
colored  ground.- it  is  liandsonie  in  tlie  c.xlrenio. 
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NOTES  OF  CURRENT  TRADE. 

There  is  a  marked  increase  in  the  sale  of  floor  squares. 
John  Macdonald  &  Co.  carry  a  large  range  of  these  tapestry 
goods  in  sizes  3x3^^,  3x4,  3>^x4,  4x4,  in  three  qualities.  The 
same  house  show  a  new  line  of  velvet  squares  in  three  sizes, 
very  handsome  goods,  and  report  also  a  shipment  of 
Axminster  squares  in  four  sizes.  The  latter  are  woven  all  in 
one  piece.  This  house  report  another  shipment  of  their 
noted  1 1  4  white 
quilt  for  jji  retail- 
ing. Four  lines 
of  low-priced  jute 
floor  rugs,  and  a 
large  range  of 
Smyrna  rugs  and 
mats  are  shown, 
and  the  rug  trade 
is  very  active  at 
present. 

The  Spring  im- 
portations of  car- 
pets received  by 
The  Ga  u 1 t 
Brothers  Co., 
Limited,  com- 
prises an  im- 
mense range  of 
hemp  carpets  in 
all  grades.  Hemp 
carpet  squares 
are  shown  in  all 
sizes,  from  3x2  to 
4x5.  A  large 
shipment  of 
tapestry  and 
Brussels  square 
carpets  is  worth 
looking  up.  They 
are  all  in  useful 
sizes,  and  are 
moving  rapidly. 

Incorporation 
has  been  granted 
the  Gait  Carpet 
Co.  with  $40,000 
capital  and  the 
right  to  make  and. 
sell  carpets,  art 
squares,  rugs,  rug 
and  upholstery 
fringes,  uphol- 
stery goods,  car- 
riage   robes    and 

dusters  and  horse  nets.     The  provisional  directors  are  H.  H. 
Burrows,  Fred.  A.  Cull  and  P.  F.  Fitch, 

The  carpet  for  the  King's  yacht,  and  also  one  for  th,e 
private  apartments  of  the  Queen,  are  both  of  Donegal  make. 
The  King's  is  a  fine  effect  in  Wedgwood  blue,  with  an  Adams 
design  in  white.  This  was  originally  a  ceiling  pattern,  but 
the  effect  is  very  elaborate  when  thrown  on  a  self-colored 
carpet.     The  Queen's  carpet  is  pale  green,   with   figures  in  a 


No.  ii82.— Tlie  Watson,  Foster  Co.,  Limited. 

A  lieur-de-lis  pattern  of  striliing  effect,  on  rich 
grounds  of  French  maroon,  green  or  blue,  with 
gilt  figure.  It  is  a  correct  and  effective  decora- 
tion for  halls,  churches,  lodge  rooms, etc.  Dealers 
should  note  this  design  and  sample  it  at  once. 
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BENZIE  ^FG.  CO.,  Limited 


Manufacturers   of   . 


TORONTO,  CANADA. 


WllVnOW      miAriF^         Curtam     Poles,     Pde     Trimmings. 
▼  Vll'^LyVfVy       4^71  l/YLfL*<:7,      Drapery    Pins,    Stair    Plates,    etc. 

SHADE    LACES    and    FRIIKGES,   Tassels,    Sbade    Pulls,    BRASS    GOODS, 
Brass   Tubing,   etc. 

A  DT     Pi  IDISIITI  IDP       GRILLES,    SCREENS,    EASELS,    \^ood 
^■v'       r^Jfvi^*  i  ^»v'-'»     Novelties    and    Necessities. 


FEB  111902 


We  make  a  specialty  of  GRILLES, 
and  manufacture  them  to  fit  any  size 
or  shape  of  opening. 


FIRE    SCREEN    No.   347. 


CORNER  CHINA  CABINET  No.   722. 


EASEL   No,   204. 
SEND    FOR    CATALOGUES,    COLOR    BOOKS,    Etc. 

NOTE — We  guarantee  all  goods  of  our  manufacture  to  be  equal  to,  if  not  superior  to, 
anything  on  the  market,  whether   of  Foreign  or  Domestic  make.       Correspondence  solicited. 


MENZIE  MEG.  CO.,  Limited 
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CARPETS  AND  CURTAINS— Continued. 

darker  shade.     It   has  a  border  in  which   bright  prawn-pink 
roses  are  introduced. 

Fire  did  considerable  damage  to  the  upholstering  Victory 
of  Morlock  Bros,  in  Guelph,  Ont.,  the  loss  being  partly 
covered  by  insurance.  Morlock  Bros,  have  occupied  the 
building  just  burned  for  about  ten  years.  Their  business  had 
increased  to  such  an  extent  that  they  had  decided  to  erect  an 
addition  to  their  factory  in  the  Spring,  costing  525,000. 

The  Spring  of  1902  shows,  so  far,  an  extra  demand  for  all 
classes  of  goods  for  housefurnishings,  such  as  carpets, 
curtains,  draperies,  floor  oils,  linoleums,  etc.  To  such  an 
extent  is  this  evident  that  many  merchants  who  previously 
have  not  made  very  special  endeavors  in  this  respect  are  now 
creating  new  departments  in  order  to  accommodate  their  cus- 
tomers, and  prevent  them  from  going  elsewhere.  The  W.  R. 
Brock  Company,  Limited,  Toronto,  carry  an  enormous  range 
of  such  class  of  goods  in  their  department  "E,"  and  by 
exceptional  contracts  with  manufacturers,  are  able  to  offer 
attractions  in  point  of  value  and  design  that  are  appealing  to 
the  trade.  Extraordinary  inducements  in  hemp,  wool, 
tapestry,  Brussels,  velvet  and  Axminster  carpets ;  lace, 
chenille,  and  tapestry  curtains,  cretonnes  and  art  muslins, 
etc.,  are  well  worth  making  inquiry  about. 

The  W.  R.  Brock  Co.,  Limited,  Montreal,  have  added  a 
carpet  and  houscfurnishing  department  to  their  building. 

It  would  be  well  for  dealers  in  lace  curtains  to  remember 
when  sorting  up  their  stock  that  nearly  100,000  pairs  of  these 
quick-selling  goods  are  carried  in  stock  by  Messrs.  Geo.  H. 
Hees,  Son  &  Co.,  who  are  prepared  to  make  immediate 
deliveries  of  them. 

This  is  the  season  of  the  year  when  dealers  in  window 
shades  should  have  their  orders  in  for  these  desirable  goods. 
Messrs.  Geo.  H.  Hees,  Son  &  Co.  manufacture  everything  in 
this  line,  besides  curtain  poles  and  their  trimmings,  brass 
goods  and  many  other  things  that  afford  retailers  large  profits. 


NEW    nERCERIZED    GOODS. 

It  is  always  a  pleasure  to  this  journal  to  call  attention  to 
the  splendid  advance  made  by  Canadian  manufacturers  in 
producing  valuable  artistic  goods.  And  on  this  line  we  can 
safely  say  the  new  mercerized  goods  just  off  the  looms  of 
Messrs  Geo.  H.  Hees,  Son  &  Co.  at  Valley  field  will  be  viewed 
with  pride  by  every  loyal  Canadian  who  wishes  to  see  pro- 
duced in  this  country  the  fine  fabrics  that  were  heretofore 
imported.  These  new  mercerized  goods  have  the  effect  of 
silk  finish  and  are  durable  as  well.  Also  the  beautiful  new 
cretonnes  from  their  looms  surpass  anything  heretofore  pro- 
duced in  the  Dominion  and  are  equal  to  any  imported. 
Dealers  should  stock  some  of  these  new  fabrics,  and  with 
pride  call  attention  to  what  the  country  is  now  producing. 
Messrs.  Geo.  H.  Hees,  Son  &  Co.  have  a  very  large  range  of 
upholstery  goods,  lace  curtains,  window  shades  and  their 
accessories,  all  of  which  they  advertise  that  they  sell  at  a  price 
which  affords  the  retailer  a  large  profit. 


A  NEW  WALL  PAPER  FACTORY. 

Some  representatives  of  a  small  wall  paper  factory  in  the 
United  States  have  been  looking  over  the  ground  for  a  site  to 
establish  a  factory  at  Niagara  Falls,  Ont.,  and  are  endeavor- 
ing to  interest  Canadian  capital. 

In  the  past  five  or  six  years  several  attempts  have  been 
made  to  organize  a  company  to   build  a  fourth  wall  paper 


factory  in  Canada  but  all  such  attempts  have  failed  as  it  was 
never  clearly  shown  that  there  is  any  room  in  Canada  for  a 
fourth  factory. 

The  three  wall  paper  factories  already  established  in 
Canada  have  facilities  for  turning  out  25,000,000  rolls  of 
paper  per  anaunv,  and  as  the  consumption  of  wall  paper  in 
Canada,  including  Canadian  and  imported  goods,  is  under 
12,000,000  rolls  per  annum,  it  is  easy  to  see  that  the  present 
factories  are  only  running  at  about  half  their  capacity.  Under 
these  circumstances  we  hardly  think  there  is  room  for  a  fourth 
wall  paper  industry. 


Mr-  Joseph  B.  Hall. 


A  WELL-KNOWN  WESTERN  HAN. 
Some  time  ago  the  appointment  of  Mr.  Joseph  B.  Hall  as 
assistant  general  manager  of  the  carpet  and  housefurnishing 
department  of  the  Hudson's  Bay  Co.'s  Winnipeg  stores  met 
with  warm  approval  in  the  trade.     Mr.  Hall  is  the  only  one 
left  of  12  men  who  went  out  from  England  to  Winnipeg  in 
1881,  in  the  service  of  the  Hudson's  Bay  Company.     He  is 
now  looked  upon  as  a   pat- 
riarch,   and     regarded    with 
esteem  and  respect  not  only 
by  his   superiors    but  by  his 
fellow    employes.      Having 
been   graduated   with  honors 
from  Whiteley's  in  London  it 
may   be   said,   to   quote   the 
words   of    that    famous    firm, 
that    he     knows     everything 
"from   needle   to    anchor." 
Mr.    Hall    has    a    charming 
home   on   the   banks   of  the 
Red  River,  about  three  miles 
from  the  city,  and  just  across 
the  river   from   Elm  Park  (the   largest  of  the   city  pleasure 
resorts),  and  here  during  the  Summer  months  the  most  delight- 
ful hospitality  is   dispensed,  indeed,  an   invitation   to  wheel, 
drive,  ride,  row   or  paddle  to  the  Hall  bungalow  is  always 
hailed  with  delight.      All  who  have  come  in  contact  with  him 
in  a  business  or  social  way  recognize  his  sterling  qualities,  and 
unite  in  wishing  him  success  in  his  responsible  position. 

THE  CANADIAN  AGENTS  REPORT. 

This  is  not  the  first  time  the  attention  of  readers  has  been 
called  to  the  excellent  lines  of  carpet  sweepers  made  by  The 
National  Carpet  Sweeper  Co.,  of  Marion,  Ind.  These  lines  of 
sweepers  are  every  day  growing  in  favor  with  the  general 
public,  wherever  they  have  been  introduced.  This  is  a  broad 
statement,  but  none  the  less  true,  for  the  goods  made  by 
this  firm  are  being  placed  on  the  markets  of  Canada,  the 
United  States  and  Europe  by  the  enterprising  and  energetic 
representatives  of  this  firm.  Their  Canadian  agency  is  in 
charge  of  the  P.  R.  Cummings  Mfg.  Co.,  Limited,  90  Rich- 
mond street  east,  Toronto.  They  are  the  sole  agents  for  the 
Dominion  of  Canada. 

In  connection  with  their  17  different  lines  of  sweepers 
which  they  are  turning  out,  is  the  famous  "  Roller  Bearings," 
a  new  innovation  protected  by  a  new  dust  cap  combination. 
This  makes  it  very  easy  to  run—  50  per  cent,  easier  than  any 
other  now  in  use. 

Their  Canadian  agents  have  secured  orders  from  a  number 
of  leading  wholesale  firms  from  different  trade  centres  of  the 
Dominion,  and  are  commencing  the  season  in  a  very  aggres- 
sive spirit,  that  augurs  well  for  their  future  success. 
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Geo.H.  HEES, 
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W.  R.  HEES , 


Stephein    HAAS 


MANUFACTURERS    OF 


CANADA  BEING  A 
WOODED  COUNTRY 


i 


WE  HAVE  SPECIAL 
OFFERINGS  OF 


WOOD  CURTAIN  POLES 

AND  WOOD  TRIMMINGS 


Splendid  Finish, 
Handsome  Patterns 
and  Low  Prices. 


SHADE  CLOTH. 

CURTAINS,  DRAPERIES, 

FURNITURE  COVERINGS, 

UPHOLSTERY  GOODS, 

LACE  CURTAINS  Etc, 


TRYVS 


OTJR    F.A.CTOFlIESr 


OFFICE  TEL  2056 

FACTORY  TEL.  4299 

CABLE  ADDRESS: 
"HEES"  TORONTO. 


OFFICE;  71  BAY  ST 


HEAD  OFFICE:    TORONTO,  CANADA. 
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We  manufacture  everything  in  the  line  of 

WINDOW  SHADES 

and  sell  them  at  a  price  that  affords  the  retailer  LARGE  PROFITS. 

ONE  HUNDRED  THOUSAND  PAIRS   OF 

LACE  CURTAINS 

on  hand  to  select  from.     Travellers  are   now  on  the  road  with  Samples  of  all  our  goods. 

N.B. — Our  new  Mercerized  Curtains  and  Coverings  are  beautiful  in  design,  and  have  the  appearance  of 
silk  finished  goods,  and  are  sold  cheaper  than  foreign  make. 

Nothing  ever  came  from  looms  that  is  more  popular  than  our  new  Derby  Table  Cover  ;  all  sizes,  all 
the  jobbers  are  selling  it.     Ask  them  to  show  it  to  you. 

UPHOLSTERY  GOODS. 

Furniture  Coverings,  Curtains,   Draperies,  Table  Covers,  Chenille  Goods,  Sash  Curtains  and  Nets, 
Brass  and  Wood  Poles  and  Trimmings,  Stair  Plates,  Drapery  Pins,  Etc. 

Our  new  Illustrated  Catalogue  just  out.     Send  Post  Card  and  get  one  by  Mail. 
N.B. — We  have  imported  a  large  assortment  of  Silks  for  Wall   Coverings.     For  fine  work  on  drawing 
rooms,  etc..  Silk  is  taking  the  place  of  Wall  Paper. 

MOST  OF  THE  ABOVE  MENTIONED  WE  MANUFACTURE. 
If  you  are  doing  business  in  the  vicinity  of  Montreal,  call  at  our  warehouse,  No.  20  St.  Helen  Street. 

GEO.  H.  HEES,  SON  &  CO.,     Head  Office,     TORONTO. 
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GADLFEILD,  HENDERSON  &  BURNS 


17  and  19  FRONT  STREET  WEST 

TORONTO. 


Spring  Shirt  Trade 

Stock  now  ready  for  early  delivery  of  a  well-selected  range  of  Fancy 
StripeSf  Soft  and  Stiff  Bosoms^  either  Cuffs  attached  or  separate  Cuffs, 
Ask  travellers  for  samples. 

ISECKWEAR—The  latest  style  worn  is  the  li-in.  Reversible  Derby,  the 
stripes  being  either  on  the  bias  or  straight.  We  are  constantly  receiving 
new  silkSf  and  have  just  opened  a  fresh  consignment  for  the  Spring  Trade. 

OVERALLS  and  JACKETS— Ask  travellers  for  revised  prices,  which  are 
sure  to  interest  you. 

I  F'TTP'O     nOFhF'D^      carefully  and 
L^l:,  i   M  L^t\     lJt\L/L^t\^  Promptly  Filled. 


The  Dr.  Deimel  Underwear 


is  the  HIGHEST    CLASS   and   most    successful    UNDEKWEAR    SPECIALTY 
ever  put  on  the  market. 

Our  SPRING  and  8LMIMER  LINE8  are  now  ready  and  if  orders  are 
placed  at  once  there  will  l)e  no  delay  in  filling  them. 

Because  of  our  extensive  advertising  the  merits  of  these  goods  are  thoroughly 
well-known  to  your  customers,  and  there  exists  in  every  comnumity  an  increas- 
ing demand  for  them. 

Write  for  SAMPLES  and    our   TERMS. 


Sole    Manufacturers, 


B  Deimel  Linen-Mesh  System  Co. 

2202   St.  Catherine   St., 

This  Label  on  the  LONDON.  E.C..   ENGLAND.  ^^_  MONTREAL,     CANADA. 


Genuine. 
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THE 

MEN'S  FURNISHER 

Devoted    to    tW   Cana^xAA 
D^aUy  in  Tflen'^s  &oeci(s 


CLOTHING       NECKWEAR       UNDERWEAR        HOSIERY      SHIRTS  &  COLLARS      GLOVES 


IN  retail  realms,  the  lull  which  usually  follows  the  holi- 
day activity  is  with  us,  and  wide-awake  dealers  made 
use  of  it  last  month  to  get  rid  of  some  Winter  stock 
at  a  discount.  A  "  January  sale,  discount  20  per  cent." 
was  being-  conducted  by  many  stores,  and  in  this  way  a 
good  trade  was  done.  It  was  not  with  the  best  class  of 
buyers,   of  course. 

Some  of  the  advertising  done  for  these  sales,  both  in 
the  store  windows  and  in  the  local  newspapers,  showed  a 
good  deal  of  enterprise.  While  some  of  it  was  rather 
freakish,  as,  for  instance,  one  window  was  stuck  full  of 
colored  caricatures,  which  drew  a  orowd,  but  hid  the  goods; 
the  most  of  it  was  very  creditable. 

An  advertisement  of  John  Allan's  that  recently 
appeared  in  the  Montreal  Saturday  papers  proved  very 
fruitful.  It  was,  perhaps,  the  somewhat  unusual  wording 
as  well  as  the  undoubtedly  good  bargains  ofTered.  Here  is 
a   sample  paragraph  : 

"  String  Ties,  Bow  Ties,  Derbys,  W^ide  Ends  ;  were  25c. 
each.  They  are  not  worth  half  that  now,  they  are  a  bit  off, 
not  what  you  would  select  at  25c.  each  ;  but  when  we 
offer  them  to  you  at  four  for  25c..  why  they're  all  right." 

It  is  not  every  advertisement  that  has  the  honest  ring 
of  this.  Another  part  of  the  advertisement  runs  :  "Colored 
Shirts,  laundered,  balance  of  stock,  not  the  newest  pat- 
terns, not  too  fresh  looking  ;  they've  been  with  us  too  long- 
waiting  to  be  exchanged  for  $1  bills.  Now  they'll  go  with 
you  for  50c.  each,  and  they  wear  as  well  and  do  as  much 
service  for  you  as  any  $]  shirt  will."  And  it  concludes  : 
"  We'll  ahVays  try  and  tell  you  as  near  the  truth  as  we 
can,  because  we  know  that  you  know  better  than  believe 
anybody  who  would  tell  you  they  would  give  you  new  good 
dollar  bills  for  50c." 

This  store  has  a  reputation  for  clever  advertising,  but 
it  will  not  find  many  ideas  in  newspaper  advertising  to 
beat  this.  The  result  of  it  was  an  exceptionally  large  busi- 
ness. Perhaps  the  customers  only  wanted  to  see  the  man 
who  was  so  uncommonly  truthful  ;  but  at  any  rate  they 
bought  the  goods,  which  was  the  main  point. 

Many  special  sales  are  being  held  on  full-dress  requisites, 
and  dealers  who  have  a  nice  line  of  $1  shirts  are  selling  a 
lot   of  them. 


Initialed  linen  and  silk  handkerchiefs  are  also  among 
the  seasonable  goods  in  the  furnisher's  store  in  which  a  big 
business  is  being  done. 

The  up-to-date,  enterprising  dealers  are  getting  all  there 
is  to  be  had  out  of  the  Winter  trade,  and  are  taking 
advantage  of  every  event  to  sell  certain  lines  of  goods. 


Collars. 


T  T  must  sound  rather  monotonous  to  be  told  that  the 
■•■  wing  collar  is  still  gaining  ground,  and  that  in  time  it 
will  soon  be  the  leader,  for  this  has  been  the  condition  of 
things  ever  since  this  style  ot  collar  was  brought  from  out 
of  its  popular  past  and  placed  in  the  front  row  of  new  and 
up-to-date  styles.  But  there  is  really  nothing  else  to  say 
of  it. 

Considering  that  this  collar  not  only  was  an  old  style 
but  was,  in  addition  to  this,  brought  out  to  replace,  to  a 
certain  extent,  one  of  the  most  popular  styles  ever  put  on 
the  market,  its  success  is  really  remarkable. 

As  regards  sales  out  of  the  retailers'  hands,  they  can- 
not be  taken  as  an  exact  measurement  of  the  extent  to 
which  the  wing  collar  has  been  adopted. 

A  short  time  ago,  in  these  columns,  1  quoted  a  gentle- 
man, who  ought  to  know  something  about  it,  as  saying 
that  one  of  the  conditions  against  the  sale  of  the  wing 
collar  was  that  people  would  wear  some  of  their  old  wings, 
that  they  had  worn  ,years  ago,  and  which  were  3\ist  as 
good  as  nev^f. 

His  predictions  have  been  justified.  'J'herc  are  a  groat 
many  wings  been  worn,  and  if  they  had  all  come  out  of 
the  new  stocks  the  reported  sales  would  have  been  much 
larger. 

But  there  is  a  growing  demand  for  the  wing  collar.  At 
any  rate  it  has  obtained  a  firm  footing  in  the  trade.  The 
variety  in  shapes  is  large,  the  wings  ranging  from  the 
.smallest  to  quite  large  ones,  and  the  front  spacing  varying 
accordingly. 

The  high  turn-down  collar  is  still  a  remarkably  good 
seller,    and    to    those    who    have    been    deluding    themselves 
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with  tho  thought  that  it  wouki  clroi)  oil.  the  Chiistiuas 
tnide  must  have  given  some  sharp  pains,  for  tlir  luimljer  oi 
these  collars  sold  was  very  great . 

Its  chances  for  Spring  and  Siumiier  wear  are  as  great 
as  ever.  The  low  shapes  in  it  are  certainly  desirable  styles 
for  warm  weather  wear.  They  must  not  be  too  low,  how- 
ever. At  about  two  inches,  I  should  think,  the  dressy  man 
would  draw  the  line. 

Meanwhile,  the  straight-banci  collai-  is  excellent  |)ro- 
perty.  During  the  holiday  trade  there  was  a  great  demand 
for  it,  and  until  the  end  of  the  Winter  season  it  will,  no 
doubt,  be  as  well  up  in  the  front  row  of  good  sellers  as  it 
usually  is. 

For  wearing-  with  the  popular  puff  ties,  too,  there  is  no 
collar  so  suitable  :  certainly  not  the  high  turn-down,  nt>t- 
withstanding-  the  various  shapes  in  piilT  ties  that  lia\e 
been  created  especially  for  wearing  with  it. 


among  the  Ijest  oi  the  trade,  and  others  of  the  most 
striking  pattern  and  color,  which  always  deiioht  the  hearts 
of  the   "  popular    '  buyers. 

In  the  former,  g're,v  is  a  prominent  ct)lor,  in  several 
handsome  designs.  Red  and  black  is  a  combination  that  is 
often  seen  also. 

The  loud  ties  are  certainly  very  loud.  Not  only  are  the 
colors  flashy,  but  the  designs  are  large  and  bold.  But, 
withal,  there  is  an  artistic  get-up  to  these  ties  that  is 
not  often  seen  in  such  aaudy  goods.  That  they  will  sell 
well,  there  is  no  doubt.  They  always  do— at  least  to  the 
Indk   of   the  trade. 

The  point,  'however,  to  be  emphasized  in  speaking  of 
Spring  neckwear-styles,  is  that  there  are  designs  to  suit 
all  tastes,  no  matter  how  deformed  such  tastes  may  be. 

It  is   advisable,  of  course,  not  to  stock  with  a  few  lines 


The  illustration  herewith  is  a  new  and  novel  creation  in  neckwear — a  "  Seamless  Imperial  " — designed  and  constructed  by  The 
Niagara  Neckwear  Co.'s  American  neckwear  architect.  It  is  the  only  perfect  "  Imperial  "  ever  constructed,  and  can  also  be  tied  as 
an  Ascot.  Up-to-date  buyers  of  neckwear  can  see  in  a  moment  the  originality  and  perfection  of  this  scarf  when  shown  by  the 
travellers  of  this  house.  The  materials  used  in  the  construction  are  exclusive  and  original  designs  and  weaves  of  silks.  The 
Crystaline,  with  Ray  cross  stripes,  has  a  frozen  effect  for  the  ground  and  is  quite  novel.  The  printed  warp  effect  is  the  most  beautiful 
cloth  ever  put  on  the  market  and  will  be  sought  after  largely  by  up-to-date  buyers  for  the  Spring  and  Summer  trade.  Both  of  the 
above  cloths  are  well  worthy  of  inspection. 


Neck 


wear. 


TKAVELLERS  have  not  been  out  on  the  road  very  long, 
and  it  is  hardly  possible  at  present  to  form  a  correct 
idea  as  to  what  shape  or  color,  if  there  is  one,  the  trade 
shows  a  preference  for.  But  it  is  apparent  that  tho  styles 
shown  by  Canadian  manufacturer.?  for  Spring — a  number  of 
which  were  mentioned  in  this  column  in  our  last  issue — are 
taking  well,  to  judge  by    the  first   orders. 

The   choice   offered    to    the   trade   has    seldom   been   wider. 
the  designs  inclndincr  those  neat,  quiet  effects,  so  well  liked 


of  a  certain  class  of  designs,  but  to    take   in    the  range,  not 
neglecting  either  the  quietest  or  the  loudest  effects. 

The  demand  for  narrow  derbies  for  Spring  has  been  a 
big  one,  and  that  this  will  be  a  leading  tie — jierhaps  the 
leading  tie — cannot  be  doubted.  There  is  a  variation  in 
width  in  these  ties  of  about  half  an  inch,  but  about  TV 
inches,  or  perhaps  a  shade  less,  will  be  the  medium. 

One  of  the  largest  manufactiu-crs  informs  me  that  there 
is  tbnt  little  demand  for  the  flowing-end  tie,  while  some 
smaller  makers  declare  that  they  are  selling  quite  a  lot. 
The   probability    is    that    most    of   them    are    going    to     the 
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M.  Saxe  &  Sons 

MONTREAL'S 

Leading   Clothing  Hanufacturers. 


Mr.  McRCriANT, 

We  have  ready  for  Spring  Delivery  over 

75  Patterns  of  our  $3.50,  $4  and  $4.50 
Men*s  Tweed  Suits. 

Don't  miss  writing  for  sample  garments 
of  our  great  range  of  $5,  $6  and  $7 
Men's  Suits. 

Special  18-oz.  line  all-wool  blue  or  black 
Serge  Suits,  $5. 

Extra  Special  Line— 

Men's  all-wool  Worsted  Suits,  latest 
patterns,  at  $8. 


SAMPLE   GARMENTS   SENT    EXPRESS    PREPAID. 


i/VW^'WWWV%/WWWWWW^.VVVVVW% 


M.  SAXE  &  SONS 

i8  St.  Helen  St.,  nONTREAL. 
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oul-ul'-icwii    titulo.     Ai    loasi     there    are    nut    nmiiy    in    the 
citic!-. 

Duriiiu  the  holiilajs  ilie  demaiul  out  oi  llie  stures  was 
a  irooU  one.  Iwt,  as  1  said   then,  it  was  a  ladies'   trade. 

It  was  whisperetl  to  me  by  one  t'air  customer  that  sh'' 
knew  lier  husband  wouldn't  wear  it,  but  if  he  didn't,  she 
would.  It  was  likely  one  for  hubby  and  two  for  her.  She 
wears  it  now. 

But  this  demand  has  dropped  otV  very  yreatly  since  ,  the 
holidays. 

An  exception  must  be  made,  however.  The  French  tra<lf 
in  Montreal  and  throughout  Quebec  still  do  a  good  busi 
ness  in  flowino-ends.  They  have  always  much  admired  this 
tie  and  will  likely  stick  to  it  for  a  long  time  yet.  In  this 
iraile.  rods   and   greens   arc  good   selling  colors. 

The  bows  for  Spring  arc  in  a  number  of  shapes,  noth- 
ing particularly  now,  but  at  least  pleasing.  They  are  not 
small,  but  so  far  there  has  not  been  as  much  business 
done  in  large  s^hapes,  like"  the  '  King  Edward,"  as 
formerly. 

Hut,  though  there  is  nothing  particularly  new  in  bows. 
such  is  not  the  case  in  bow  combinations. 

'J'he  newest  in  this  is  a  butterfly  bow  and  four-in-hand 
sort  of  an  exaggeration  of  the  ''  King  Edward  "  bow.  With 
the  Ascot  and  small  flowing-end,  this  bow  is  also  com- 
bined. For  wearing  with  the  high  turn-down  collars  this 
new  tie  will,  no  doubt,  have  its  admirers.  It  is  attrac- 
tive as  the  "  King  Edward,"  and  is  being  made  up  in 
handsome   patterns. 


Shirts. 


SALES  ill  colored  shirts  keep  well  up,  and  the  Spring 
designs  shown  by  manufacturers  seem  to  be  appre- 
ciated as  much  as  any  yet  shown.  The  stripes  and  stripe 
effects  in  blue  are  by  a  good  deal  the  best  sellers,  and  will 
doubtless  be  so  for  the  Spring   trade. 

The  designs  being  turned  out  by  some  of  the  Gauadiaii 
manufacturers  are  exceedingly  handsome  and  will  doubtless 
pro\e  popular.  They  are  quite  distinct,  iu  many  cases, 
from  American  designs,  and  they  reflect  ciedit  on  these 
houses  also  in  the  make. 

Not  only  in  design  Ijiit  in  lolor  are  our  manulacturers 
getting  away  from  American  styles.  The  newest  color  iu 
shirts,  both  in  stiff  bosom  and  negligee,  is  a  handsome 
brown,  which  is  taking  remarkably  well  among  the  trade 
for  Spring.  'J'his,  in  some  of  the  designs,  is  relieved  here 
and  there  by  a  touch  of  ox-blood,  a  combination  that 
should  be  among  the  best  of  the  season.  This  is  appar- 
ently the  oijinion  of  retailers,  for  they  ha\e  taken  big 
(piantities  of  these  shirts. 

White  shirts  are  going  as  usual.  A  hapi)y  feature  of 
this  trade  is  the  improvement  in  the  quality  of  goods 
taken.     Cheap  white  shirts  do  not  sell  as  well   as  fonnerly. 

Stripes  now  selling  in  colored  shirts  are  in  stronu' 
colors  ;   in   the  popular  trade  they   are  very  much  so. 

There  are  many  patterns  in  the  stripes,  and  two  or 
three  new  colors  which  have  recently  made  their  appear- 
ance, seem  to  take  well,  perhaps  as  a  change  from  the 
blues  and  ox-bloods.      These  are  in  a  dark  green  and  grey. 

The  wider  stripes  are  not  solid,  but  composed  of 
extremely  small  figures — a  solid,  narrow  stripe  in  the  centre 
£ri\ing    the   whole   the   appearance   of  being   shaded. 

These  are  shown  in  all  the  colors.  Among  them,  a  pat- 
tern that  is  well  liked  has  the  stripe  in  red  or  ox-blood, 
and  alternately  with  them  is  a  thin,  wavy  line  in  black. 


In  the  narrow  stripes,  soliti  blue  and  ox-blood  are  much 
prefered  to   anything  else. 

In  the  better  trade  the  leading  color  is  still  blues, 
customers  showing  no  desire  to  adopt  the  reds,  or  greens. 
In  this  trade,  though,  greys  might  be  made  a  good  color. 
The  stripes,  on  the  whole,  are  narrower  than  in  the  poi)u- 
lar   trade. 

The  demand  for  negligees,  for  Spring  and  Summer,  is 
good.  It  looks  as  though  everybody  would  wear  them. 
The  patterns  are  entirely  too  varied  to  admit  of  any  des- 
cription. 

The  shirt  waists  shown  by  Canadian  manufacturers  arc 
taking  very  well.  There  is  no  doubt  that  this  garment 
will  be  in  better  demand  than  it  has  been,  for  many 
occasions. 


Underwear^ 


THIS  has  been  a  good  Winter  for  heavy  underwear,  and 
dealers  in  the  retail  business  are  clearing  out  in  uood 
order. 

The  usual  January  discount-sales  have  been  held  in 
many  places,  and  much  of  the  business  done  has  been  in 
underwear.  It  is  the  practice  with  a  few  dealers  to  con- 
duct these  sales  on  the  underwear  lines  alone,  and  allow 
other  goods  to  take  care  of  themselves.  This  m.ay,  per- 
haps, be  a  wise  policy.  At  any  rate,  it  ustially  results  in 
heavier  sales  on  the  underwear  ;  and  of  all  Winter  lines, 
it  is  most  desirable  to  clear  out   these. 

Some  dealers  make  the  mistake  of  trying  to  run  oti  out- 
of-date  goods  during  these  sales,  but  whatever  the  direct 
returns  may  be,  such  a  business  cannot  be  kept  up.  The 
public  are  quick  to  appreciate  good  value,  especially  when 
the  goods  are  advertised' at  reduced  prices  ;  and  the  feeling 
that  they  are  being  offered  as  a  bargain — something  that  is 
really  not  a  l)argain — is  not  likely  to  make  good  customers 
of   them. 

Plain  colors  in  heavy  goods  go  well.  Grey  is  a  particu- 
larly good  seller  out  of  store  just  now,  and  a  new  shade  in 
light  blue   is    taking  well. 

\'\>i  the  Sprinu  trade,  in  addition  to  the  ordinary  linos, 
which  are  all  in  good  tle-mand,  there  is  a  fair  call  for 
sleeveless  shirts  and  knee  drawers.  These  will  be  worn  in 
the  very  warm  weather,  and  will  doubtless  be  good  pro- 
perty  among  retailers. 

Fancy  imderwear,  for  Spring  and  Summer,  as  far  as 
design  and  color  go,  reveals  nothing  particularly  new,  nor 
is  it  likely  that  any  radical  change  will  be  made. 

The  plain  colors  and  the  faint  stripes  on  natural 
2'rt)unds  are  the  most  suitable  for  this  class  of  goods,  and 
will  not,  for  a  while,  give  place  to  anything  more  pro- 
nounced. 


Gloves. 

''I"' HE  heavy  mocha  undressed  gloves  are  in  big  demand 
1  this  Winter,  although  it  has  not  been  exceptionally  cold. 
Ill  the  best  trade  the  fur-lined  gloves  are  going  well,  and 
in  a  lighter  variety  the  silk-lined  goods,  both  dressed  and 
undressed,  are  well  liked,  though  the  demand  since  the 
holidays  is  not  a  large  one. 

Now  and  then  nrpy  appears,  but  tans  in  various  shades, 
some  approaching  xerv  near  to  areen.  are  much  better 
liked    for   AVinter   wear. 

With  the  opening  up  of  Spring,  oreys  will,  no  dotdit. 
apjiear  in  greater  numbers.     It  is  the  opinion  of  many  deal- 


THE  DRY  GOODS  REVIEW 


M7 


STYLES : 
Yoke  or  Oversack. 


snowER-PROor  overcoats. 

Send    for    Sample    Coats    or    Sample    Cuttings. 


PRICE  : 
To  Retail  from  $12.00  to  $18.00. 


The  Lowndes  Coml^any,  Limited 


Office  : 
61  BAY  STREET. 


Toronto,  Canada. 


Factory  and  Showroom  : 
36  FRONT  STREET  WEST. 
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ers  that  they  will  be  worn  more  than  they  ever  have  been. 
If  so.  the  trade,  ets  t\  whole,  are  getting  well  prepared  for 
it,  for  the  demand  for  Spring  is  a  good  one  on  this  line. 
The  white  knit  glo\es  are  going  out  of  the  stores 
rapidly.  These  have  proved  a  popular  style  and  may  be 
good  for  more  seasons  than  one,  if  not  in  white,  which,  it 
must  be  admitted,  is  somew-hat  out  of  the  ordinary,  at 
least  in  colors.  There  are  a  great  many  of  these  knit 
gloves  selling  in  black,  some  in  solid  black  and  others 
with  neat  designs  in  colors. 


Hosiery* 


APAKT  from  the  staple  cashmere  blacks  and  heavy 
woollens  in  natural,  black  and  heather  that  are  now 
moving-  out  of  the  retail  stocks,  there  is  a  fair  business  being- 
done  in  colored  hosiery.  In  them  the  predominance  of 
stripes,  which  was  a  feature  of  the  Fall  trade,  is  not  so 
noticeable. 

Figures,  at  present,  seem  to  be  preferred.  Some  of  these 
are  fairly  large.  Large,  solid  diamond-shaped  figures  are 
among  the  best  sellers. 

The  colors  are,  in  the  majority  of  cases,  as  quiet  as 
can  be,  grey  mixtures  being  a  favorite.  But  others  are 
also  shown,  and  red,  light  blue  and  greens  figure  promin- 
ently. Though  these  are  a  trifle  too  loud  for  the  choice 
trade,   they  yet    are  in  good  demand  among  good  dressers. 

The  Spring  hoiseiy  shown  has  taken  well.  It  must  be 
said  that  there  has  been  more  good  taste  shown  in  the 
past  in  colored  half-hose  than  is  exhibited  in  some  of  the 
popular  styles  for  the  coming  Spring.  This,  however,  by 
all  appearances,  is  to  be  an  exceptionally  "  loud  "  season 
in  hosiery,  if  not  in  other  lines  of  men's  furnishings. 

It  is  not  often  that  we  are  offered  Scotch  plaids  of  the 
most  vivid  colors  in  hosiery,  but  for  the  Spring  trade  they 
have  been  selling-  well  in  ,red,  blue  and  green  effects. 

Stripes  have  not  been  neglected,  nor,  for  that  matter, 
has  any  other  design,  but  the  plain  stripes  must  divide 
honors  with  others  in  more  artistic  effects,  composed  oi' 
small  spots  and  figures,  as  well  as  zig-zag  vertical  stripes. 
The  latter  make  handsome  designs,  and  in  mild  colors 
will,  no   doubt,   prove  a   success. 

In  fact,  the  variety  of  men's  hose  for  Spring,  1902,  has 
seldom,  if  ever,  been  equalled,  and  it  will  be  more  neces- 
sary than  ever  to  carry  a  well-assorted  stock. 

Solid  colors  are  shown  in  various  shades,  among  the 
prominent  ones  being  dark  reds,  blues,  tans  in  several  of 
the  darker  shades,  and  cream. 

A  recent  addition  is  a  shaded  sock.  The  top  is  shaded 
off  into  a  deeper  tone  of  the  same  color,  the  darkest  por- 
tion being  about  the  instep. 

Open  lace  effects  and  self-clockings  in  lisles  and  mer 
cerized  goods  will  be  as  good  as  usual. 


is  vastly  preferable  and  is  the  only  correct  attire  for  many 
daytime  functions.  Two  good  overcoats,  one  light  and  one 
dark,  and  about  three  sack  suits,  should  complete  the 
wardrobe  of  a  fairly  well-dressed  man  in  moderate  circmn- 
stanees.  The  evening  suit  is  the  most  democratic  attire 
e\er  in\ented.  It  enables  the  poor  clerk  to  come  out 
exactly  on  a  footing  with  the  multi-millionaire.  In  former 
times,  when  there  was  more  liberty  and  variety  in  men's 
clothes,  the  rich  man  completely  outshone  the  poor  man, 
just  as  to-day  the  rich  woman  completely  outshines  the 
poor  woman  in  the  matter  of  clothes.  It  will  be  a  sad 
ilay  foi-  poor  gentlemen  when  the  black  evening-  suit  goes 
out. 

A  man  has  no  rioht  to  dress  beyond  his  means,  or  to 
tlrive  his  tailor  into  banUru])tcy,  but  merely  as  a  matter 
of  worldly  prudence  he  ought  to  wear  as  gootl  clothes  as 
his  means  allow.  All  of  us  know  and  admit  that  clothes 
are  nothing,  and  when  we  are  acquainted  with  a  man  we 
Ijermit  him  considerable  latitude  in  clothes.  But  we  gener- 
ally  lake  strangers  at  their  face  value. 


Dealers  and  Their  Stores, 

MR.  JOHN  ALLAN  has  been  in  the  retail  men's  furnish- 
ing business  in  Montreal  for  14  years  and  every  year 
has  been  a  greater  business  success  than  its  predecessor. 
And  not  only  has  each  year  shown  progress,  but  it  has 
shown   great   progress.    As   a   consequence,    in    1887    we   find 


A  Young  Man'sJWear. 

THE  young  man,  especially  in  cities  and  towns,  who 
does  not  dress  well  makes  a  serious  mistake.  Very 
little  additional  expenditure  will  make  the  difference 
between  an  ill-dressed  man  and  a  well-dressed  man.  Clothes 
do  not  make  the  man,  but  they  introduce  the  man.  Good 
clothes  have  helped  many  men  out  of  unpleasant  predica- 
ments. They  create  a  favorable  first  impression,  which  is 
no  trifling  advantage. 

A  young  man  earning  §50  per  month  or  more,  and  mo\-- 
ing  in  polite  circles,  ought  to  have,  of  course,  an  evening- 
suit  with  a  crush  hat.  He  should  have  a  frock  coat  and  a 
silk   hat   or,   at   least,   a   cutaway  coat,   although    the   Irocli 


riR.  JOHN  ALLAN 

him  woiking  behind  the  counter  in  a  small  15  x  25  store 
at  665  Craig  street,  and  to-day  sitting  in  his  cosy  office 
directing  the  business  of  two  stores  ;  one  on  Craig  street, 
with  a  frontage  of  75  feet  and  the  other  on  St.  Catherine 
street,  offering  suitable  goods  to  Montreal's  well-dressed 
people.  Mr.  Allan  is  a  representative  of  the  best  class  of 
men's  furnishers,  and  has  deserved  every  victory  he  has 
achieved. 

The  growth  of  his  trade  has  been  remarkably  uniform. 
As  we  have  stated  he  opened  a  15  x  25  ft.  store  at  665 
Craig  street  in  1887.  IVo  years  later  he  started  a  boot 
and  shoe  business  two  doors  east,  and  again  two  years 
later  he  took  in  the  two  stores  inter\-ening,  to  accommo- 
date his  arp^vinsi-  furnishing  business.      Then  somewhat,  later. 
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Cashmere 
Hosiery 


Pure  iUool 

ilitsbrinkable 

(Ittdtrwear 


We  are  sole  representatives  in  Canada  for  the  celebrated  **  WycHf  f  C  "  Hosiery  and  Pure  Wool 

Unshrinkable  Underwear. 

MANUFACTURED    BY 

GREENWOOD  &  MOULDS,  Leicester,  England. 

Also  at  59  6RESHAM  ST.,  LONDON. 

A  complete  range  of  their  samples  are  now  in  the  hands  of  our  travellers.       We  would  respectfully  ask  Canadian 
merchants,  when  in  England,  to  call  on  Messrs.  Greenwood  &  Moulds  and  inspect  their  goods. 


PRIME  &  RANKIN, 


22  Front  St.  West,  TORONTO. 
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he  wont  into  the  luaiiulacture  of  ready- to-weur  clothinsi' 
auil  carried  this  oii  iu  the  two  Hats  above  his  stores,  llr 
marcheii  from  success  to  5>iiccess  until  he  iH)W  has  foui 
stores,  including-  the  Craig  and  Bleary  corner,  with  iIh' 
three  Hats  above.  Five  years  ago  he  opened  au  uptown 
branch  at  2299  St.  Catherine  street,  situate  in  the  ilow  ot 
the  stylish  trade  ;  it  has  been  a  great  financial  success. 

ilr.  Allan  is  not  one  to  limit  himself.  He  is  a  Scotch 
man  with  the  true  Edinburgh  accent  and  with  the  pro\<n- 
bial  Scotch  canniness  ;  but  he  has  marched  forward  as 
rapidly  as  he  has  surely.  He  has  gone  out  of  the  hoot. 
and  shoe  business,  but  his  range  of  goods  is  still  wide. 
extending  beyond  the  recognized  confines  of  men's  furnish 
ings  into  ready-made  and  custom  clothing,  jewellry,  toys, 
and   many  lines  of  fancy  goods. 

The  secret  of  his  success  is  his  enterprise.  He  is  a  very 
extensive  advertiser  and  has  hit  upon  many  novel  advertis- 
ing ideas.  One  of  these  we  mentioned  in  our  Uecemlier 
issue.  Some  years  ago  he  got  out  a  good  thing  in  the 
w-ay  of  a  striking  ad,  grouping  cuts  of  all  his  salesmen, 
each  wearing  a  new-style  Spring  hat.  The  advertisement 
was  widely  talked  of  at  the  time  and  proved  an  excellent 
business-bringer.  In  fact,  one  of  his  clerks  found  a  relative 
in  this  country  that  he  did  not  know  was  here,  through 
this  medium.  Mr.  Allan  always  keeps  his  windows  well 
dressed,  and  they  are  continually  interesting  objects  of 
gaze  for  Montreal's  public.  Having  such  a  large  trade  Mr. 
Allan  docs  a  deal  of  importing  on  his  own  account.  He 
goes  to  England  every  year  for  his  woollens,  still'  hats, 
and  much  of  his  neckwear.  But  he  is  also  a  good  cus- 
tomer  of   our  domestic  manufacturers. 


The  Man  of  Fashion^ 

What  a  Leader  in  the  Smart  Set  has  to  say  Respecting 
the  Ultra  Fashion  of  the  Moment. 

WHJTE  waistcoat  slips  were  referred  to  a  short  time 
ago  as  being  less  worn  by  smart  men  this  Winter 
than  last,  and  further  observation  shows  that  the  stale 
meut  requires  no  qualification.  There  is  not,  however,  an 
utter  eclipse  of  the  waistcoat  slip,  nor  is  it  in  any  way 
incorrect  or  bad  style.  For  some  time  after  the  years  of 
its  greatest  popularity — 1  do  not  recall  the  exact  date — the 
slip  was  rarely  worn  by  men  of  discrimination  in  dress,  for 
commonness  and  unrefined  association  had  stamped  it  with 
a  certain  vulgarity  which  is  the  inevitable  result  of  most 
fashions  and  customs  adopted  by  the  masses.  But,  subse- 
quently, when  the  commoner  elem"nt  of  society  had  in  turn 
given  it  up,  the  white  edging  begai\  to  creep  back  into 
favor  among  well-dressed  men,  and  since  then  has,  at 
least,  occupied  a  position  of  good  style  if  not  of  great 
fashion.  Personally,  I  think  the  white  edge  between  the 
dark  material  ol  a  waistcoat  and  Ascot,  or  a  four-in.hand 
tie  makes  an  extremely  pretty  contrast,  and  with  a  morn- 
ing coat  or  frock,  1  should  certainly  wear  it  if  I  felt  so 
inclined.  Nowadays,  and  more  particularly  this  season 
when  there  are  few  decided  fads,  or  distinctly  new  fashions, 
a  man  may  wear  almost  anything-  he  likes,  provided  there 
is  nothing  to  be  said  against  it  on  the  grounds  of  good 
looks,  good  form,  or  overcommon  use.  The  plain  white 
slip  has  always  been  more  usual  than  one  which  contains 
color  ;  but  I  have  seen  one  or  two  of  mauve  shade,  anfl 
several  with  hair-lines  of  black,  dark  blue  and  red,  which 
were  rather  efiective.  They  are,  of  course,  to  be  worn  only 
with  a  frock  coat  or  morning  coat,  and  dark  waistcoat  of 
the  same  material — not  with  any  kind  of  figures  or  fancy 
waistcoat,  or  with  sack  clothes,  the  reason,  no  doubt, 
Vjeing  that  they  are  rather  dressy,  and  therefore  unsuitable 
with    iiifornjal    attire. 


SPATS  SOMETIMES  IX    BUFF   AND    GREY. 

Spats  or  gaiters  may  be  classed  with  waistcoat  slips 
as  far  as  their  position  in  the  scale  of  fashion  is  con- 
cerned, Init  there  is  this  dill'erence,  that  they  have  always 
been  in  good  use  among  smart  men,  even  when  rather  com- 
monly worn  by  others,  and  that  is  the  reason,  if  any- 
thing, they  are  more  than  usually  affected  by  some  of  this 
city's  best  dressed  men.  One  man  in  particular  I  have  in 
mind,  who  rarely  appears  in  day  dress  without  light  grey 
or  buff-colored  spats  o\er  his  shoes,  and  who  also,  by  the 
way,  frecjuently  wears  tan  shoes  with  his  sack  suits.  The 
latter  mode  is,  however,  entirely  independent  of  fashion, 
and  simply  gt)es  to  show  that  one  need  not  in  the  least 
feel  bound  down  to  narrow  limits  of  conventionality.  As 
a  broad  statement  of  conditions,  it  may  be  said  that  tan 
boots  or  shoes  are  not  in  general  fashion  in  town  during 
the  winter  mf)nths  ;  but  aside  from  any  question  of  fashion 
there  is  much  to  be  said  in  their  favor.  They  are  cer- 
tainly the  best  style  of  foot-covering  for  stormy  days, 
when  patent  leather  is  out  of  the  question,  and.  it  is  next 
to  impossible  to  keep  black  calf  looking  well  without 
frequent  ru'ubings  and  polishiugs. 

BOOTS. 

There  is  this  Winter  little  change  in  the  shape  or  stjlo 
of  boots  ;  the  very  rounded  last  is  not  so  smart  as  it  used 
to  be,  nor  is  the  absolute  flatness  of  sole  so  essential, 
but  except  for  tan  boots  the  correct  fastening  continues 
to  be  by  means  of  buttons  instead  of  laces,  and  there  is 
little  tendency  toward  going  back  to  the  pointed  toe. 
With  evening-  dress  for  dinners  or  dances  the  patent-leather 
pump,  with  its  thin  sole  and  low  heel,  is,  perhaps,  the 
smartest  type  of  shoe,  but  for  ordinary  occasions,  the 
high-buttoned  patent-leather  boot  is,  with  scarcely  an 
exception,  the  style  worn.  Pumps  are  made  without  toe- 
caps,  and  they  have  perfectly  square  and  flat  bows .  of 
black-satin  ribbon.  Before  leaving  the  subject  of  footwear 
let  me  add  that  a  short  man  can  always  gain  an  extra 
half-inch  of  height  by  having  the  heels  of  his  boots  made 
that  much  higher.  The  usual  height  of  a  heel  as  no-w  made 
is  considerably  less  than  an  inch,  and  the  extra  lifts  rather 
add  to   than  detract  from  the  appearance  of  the  boot. 

FOUR-IN-HA.M)     TIE     BROADENl.SG. 

The  change  most  worthy  of  note  in  neckwear  is  the 
broadening  of  the  four-in-hand  tie,  and  the  greater  size  of 
the  knot.  Narrow,  straight  ties,  generally  known  as  the 
derby  shape,  though  still  sold  in  the  shops,  have,  in  my 
opinion,  gone  entirely  out  of  fashion,  and  ought  rarely  to 
be  seen  on  men  -who  give  any  thought  to  keeping  up  to 
the  times  in  dress.  Bows,  stich  as  the  batw-ing  and  the  old- 
time  butterfly,  are  comparatively  little  W'Orn  this  Winter, 
the  most  fashionable  shapes  being  the  broad  straight  four- 
in-hand,  that  which  broadens  out  towards  the  end,  and 
that  with  very  broad  ends,  known  as  the  '"  Imperial.  ' 
Once-over  Ascots  are  still  smartest  with  frock  coats,  and 
except  for  weddings  and  receptions,  dark  colors  are  most 
worn. 

.MV    VIEWS  ON    EVENING   SHIRTS. 

For  five  years  or  more  there  has  been  an  unchanging 
adherence  to  the  strict  simplicity  of  the  plain  white-linen 
e\  ening  shirt,  cleverly  laundered,  be  it  understood,  so  as 
to  have  a  bosom  of  dull,  lustreless  finish — not  the  sheen  of 
the  Oriental  laundrymen,  but  this  Winter  there  are  son;e 
signs  of  departure  from  the  old  and  still  standard  rule. 
Although  it  is  true  that  one  does  not  see  it  upon  well- 
dressed  men  in  our  large  cities,  the  delicately  embroider O" I 
shirt-fronts,  sometimes  affected  by  visiting  foreigners,  I 
have  myself  noticed  at  several  of  the  season's  smart  social 
events  evening  shirts,  which,  if  not  radical  departures  from 
absolute   plainness,    were   a    step   in   that    direction.     One   of 
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The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 

Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 

Every  Single  Garment   Guaranteed 
Positively  Unshrinliable. 

May  be   had  from   Leading  Wholesale   Houses. 


Wreyford  &  Co. 

Romain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

SELLING  AGENTS  FOR 

DR.  JAEGER'S  SANITARY  WOOLEN  UNDERWEAR, 
FLEECE  SLIPPERS,  and  Other  Specialties. 

To  be  known  as  agent  for  JAEGER'S  UNDERWEAR  recommends  you 
as  a  retailer  of  good  quality  and  reliable  articles  at   a  moderate  price. 

For  Fall  Season  1902  we  have  arranged  very  liberal  discounts  to  the  Trade. 


Dominion  Agents  for  English  Manufacturers: 

Young  &  Rochester 

Shirts  and  Shirtings  for  SPRING  1902. 

Agents  for  "ORWOOLA"    Unshrinkable   Flannel 
for  Shirt  Waists,  etc.     Select  patterns. 

Finest  rans:es  of  Flannel  Outing:  Suits  shown  in  Canada. 
NECKWEAR  FOR  EASTER. 


Tress  &  Co. 


HIGH-CLASS  LONDON  MANUFACTURERS 


MATS     and     OAI 

Latest  Season  Shapes  Just  Received. 

SPECIAL  VALUES  IN  PALM  LEAF  AND  FINE  STRAWS. 

F"el-ts,     Silk:s      and      S'tra>A/^s. 

If  not  in  Toronto  write  and   arrange   for  our  travellers 
to  call. 


BERNARD  CAIRNS 

Leader  in 

RUBBER  STAMPS 

PRICE  AfVARKFRS,  Etc. 

10  King  Street  West,        -       Toronto. 

Awarded  Diploma  at  Toronto  Exposition,  190L 


Don't  Stand  and  Wait  for 

BllcinOCC        MAKE  IT"by  using  good  print- 
UOIIICOO.     ing,   1,000  Good  White  Business 
Envelopes,    any    printing,    for 
ONE  DOLLAR.     500  Envelopes,  500  Note  Heads  and  500 
Statements  for  §2.50.  snaps  in  stationery. 

ijurror  o    pn     54  Vonge  St.,  TORONTO. 
"CCOC  <x  UU.,  Jobbers  in  stationery  and  Novelties. 


Warerooms  and 
Factory  : 

4 1  Yonge  St. 


lorooto 


^ 


ManukturiDg  Company 

Merchants  !    To  satisfy  your  customers 
you  must  have  the  best  the  market  afifords. 


The  "Royal"  White  Shirt  excells  others  in  some  very  important  points — full  chested,  long  bodied,  exact  collar  measure- 
ment, extended  fronts.     Hand-laundered  cushion  bands  on  all  priced  shirts.     A  sample  order  will  prove  quality. 

The  "Royal"  Regatta  Shirt  features  are  its  matched  stripes.  It  takes  much  time,  but  it  makes  a  perfect  shirt. 
Others  don't  do  it.  Also  its  reversible  cuffs,  stripes  vertical  on  one  side,  horizontal  on  the  other,  hand  laundered,  so  that 
each  stripe  is  exactly  in  place.  We  feel  confident  that  a  sample  order  will  please— proving  a  rapid  seller  as  well  as  a 
custom-winning  shirt, 

Our  Overall  Factory,  although  only  in  its  infancy,  is  proving  beyond  doubt  that  there  is  always  room  for  something 
better.  We  mention  one  line,  the  best  one  :  THE  DOUBLE  DURABLE  OVERALL,  made  in  Heavy  Denim,  Drab,  Blue, 
or  Black.  Double  Seated  ;  Double  Below  Knee  ;  Double  Pocket  Flaps  ;  Double  Stitched ;  four  pockets.  They  are  made 
to  wear.    A  Sample  Dozen  will  sell,  and  mean  repeats. 


HAMILTON,   BERKIN8I1AW  e>  CO., 


41   Yonge  Street, 


TORONTO. 


Letter     Orders     Carefully     and     Promptly     Attended     To.- 
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these,  ajul  1  inusi  ailuiit  in  spile  of  luy  having  always 
ailvocalod  siiii(iliciiy,  an  extremely  good  looking-  one,  hail 
what  may  be  best  describee!  as  a  satin  stripe  in  the  weave. 
This  stripe,  which  was  perpendicular,  and  about  a  quarter 
oi  au  inch  in  width,  was  scarcely  (.listinguishablc  at  a 
short  distance,  but  when  run  close  at  hand  it  was  easily 
n«>ticeable. 

Another  evening  sliirl,  Inil  not  so  pretty  and  alst)  less 
new,  was  made  of  a  very  line  grained  piijue.  This  materia i 
in  coarser  grain  was  fashionable  l\>r  dress  shirts  some  1- 
or  14  years  ago,  and  it  has  since  then  been  kept  in  stink 
by  most  of  the  smart  haberdashery  shops,  but  until  this 
season  it  has  not  been  iu  good  use  among  the  best  class 
of  men,  and  even  as  it  is  1  should  not  advise  having  it. 
Fashion  is  forever  seeking  something  new  or  going  back  t<i 
styles  of  past  periods,  but  unless  a  man  happens  to  occupy 
a  position  in  society  which  is  independent  of  any  set  rules 
of  dress,  when  he  can  alYord  to  be  distinctive,  it  is  usually 
best  and  always  safest  to  follow  rather  than  attempt  to 
lead.  With  these  two  exceptions  I  have  seen  nothing 
worthy  of  comment  in  e%ening  shirts.  The  smartest  ha\i' 
collars  attached  and  cuffs  with  square  rather  than  roundeil 
corners.     Two  buttonholes  for  studs   is   the  correct  number. 

EVENING      TIES. 

There  has  always  been  a  tendency  within  a  year  or  two 
toward  a  little  niorc  elaborateness  in  evening  ties,  basket 
weaves  and  mateiials  of  various  small  spots  and  lino 
designs,  of  course  in  white,  being  now  much  more  in  vogue 
than  plain  lawn.  Butterfly  and  bat-wing  shapes,  tied  in  <i 
saaall  tight  knot,  though  still  occasionally  worn  by  men 
who  have  the  reputation  of  keeping  up  to  the  latest  styl'; 
in  dress,  are  by  no  means  so  fashionable  as  in  past  years. 
The  smartest  ties  for  the  season  are  so  cut  as  to  iuini 
square  bows,  and  are  much  smoother  iu  appearance  than 
the  older  shapes  which  were  pulled  into  %ery  tight  har<l 
knots.  1  do  not,  of  course,  wish  to  be  understood  as  mean 
ing  that  the  bows  are  literally  square  in  shape,  but  sim 
ply  that  the  ends  and  the  knots  are  almost  the  same  in 
width.  Although  there  is  no  very  strict  rule  of  fashion 
prescribing  square  to  pointed  ends  for  bow  ties,  the  fomuT 
are,  perhaps,  a  little  the  better.  Among  the  lesser  articles  of 
attire  the  white  evening  tie  is  one  which  it  is  best  worth 
while  to  purchase  at  a  really  good  shop  which  includes 
smart  men  among  its  patrons.  One  may  occasionally  find 
a  correct  cut  at  the  cheaper  shops,  but  the  large  majority 
of  ties  sold  by  them  are  too  long  or  in  some  other  way 
unsatisfactory.  It  is  almost  impossible  to  judge  of  how  an 
evening  tie  will  look  before  it  is  tied  around  the  collar, 
and  one  must,  therefore,  rely  upon  the  reputation  a  sh(>|) 
has  "for  keeping  what  is  correct. 

WING   COLLER    IN   THE   EVENING. 

The  mention  of  collars  reminds  me  that  I  have  lately 
seen  a  number  of  men  wearing  the  winged  shape  with 
evening  clothes,  and  that  there  is  no  doubt  this  is  lieconi- 
ing  one  of  the  most  fashionable  styles.  Personally,  how- 
ever, I  should  reserve  it  for  use  with  sack  or  lounging 
clothes.  It  is  certainly  less  becoming  to  the  average  man 
than  a  straight  or  slightly  poke-pointed  collar,  and  it  ha.'^ 
not  the  dressiness  or  formality  which  should  he  one  of  the 
marks  of  evening  dress.  With  a  dinner  jacket  almost  any 
style  of  collar,  if  it  is  correct  of  its  kind,  may  be  worn, 
but  the  high-banded  turnover  is  still  most  usual  and.  all 
things  considered,   probably  the   best. 


Buyers^  Notes  in  the  Trade* 

The  W.  K.  Brock  Co.,  Limited,  Montreal,  have  a  noNclty 
in  a  collar  stiffener,  perforated.  Prices  will  be  eiven  nn 
application. 

The  ■'  City  "  collection  of  colored  shirts  is  reported  by 
The  Brock  Co..  Toronto,  to  have  succeeded  beyond  expecta- 
tions. In  hard  fronts  their  "  London  "  retails  at  75c.  and 
"Ottawa,"  at  81.  In  soft  fronts,  "Quebec"  is  a  r)Oc. 
shirt,    "Montreal,"   75c.,   and    "Toronto,"   retails   for   ^\ . 

The  Niagara  Neckwear  Co.  have  sent  to  their  travellers 
several  V)eautiful  shades   of  «ilks   in   cal   browns  and  ciuerald 


greens.  These  two  colors  are  (|uite  novel  and  up-to-date, 
but  the  manager  ui  this  company  states  that  it  is  very 
diliicult,  and  often  ends  in  lailure,  to  try  and  place  on  the 
t'anadian  market  ladical  shades  of  tie-silks,  even  though 
the.\-   are   popular   in   tlie    United  States. 

.\  nice  range  of  iaiu:y  cotton  half-hose,  iii  fancy  stripes 
and  embroidered,  to  retail  at  '2oc.  are  being  handled  by 
John  Macdonald  ik  Co.'s  men  s  goods  department.  Also  a 
special  line  of  plain  black,  and  red  cotton  half-hose,  with 
natural  wool  feet,  to  retail  at  2oc.  The  same  house  are 
showing  a  special  line  of  men's  umbrellas,  with  bone 
handles,  for  §1  retailing- — a  job  line.  Another  shipment  of 
.\incrican  men's  fancy  braces  for  25c.  retailing,  and  a  line 
of  heavy   braces  at   a   like   ligure. 

The  8i)riiig  line  of  '  'i'rade  D  MARK  "  suspendei-s 
shown  by  Tiic  IJominit)n  Suspender  Co.,  .Niagara  Fall.■^, 
since  Jatuiary  1  has  hati  the  largest  sale  in  the  historj'  of 
this  factoiy,  both  in  the  United  States  and  Canada,  all  on 
account  of  the  popularity  and  uniqueness  of  the  "  Norusto" 
buckle  and  line  leather  ends.  The  productions  of  this  firm 
are  among  the  best  to  retail  at  5U,  75c.  and  $1  as  can  be 
seen  in  the  shops  of  the  best  haberdashers,  both  in  the 
Lhiited  States  and  Canada.  They  guarantee  all  of  their 
goods  retailed   at  50c.    and   over. 

Strijjcd  shirts,  showing  the  latest  colorings  in  blues, 
will  be  \ery  popular  this  Spring.  The  Wyld-Oarling  Co.. 
Limited,  have  just  received  a  large  shipment  of  these,  with 
cither  separate  or  attached  cuffs,  and  also  a  full  line  oi 
negligee  shirts,  with  separate  cuffs,,  which  they  are  selling 
at  a  price  which  will  enable  the  retailer  to  sell  them  out 
at  75c.  and  give  him  a  good  margin  of  profit.  They  are 
also  offering  a  full  line  ot  white  dress-shirts,  for  evening 
wear,  which  can  be  retailed  out  at  a  dollar.  Their  stock 
of  boys',  youths"  and  men's  braces  is  very  coinplete,  their 
Lisle  wcbb  coming  in  an  extensive  lange  that  can  be  sold 
at  from  25  to  50c.  per  pair.  Mocha  and  dressed-kid  gloves, 
in  tans  and  browns,  will  be  quite  fashionable.  Their  stock 
of  these  is  very  complete.  They  ■  have  a  good  stock  of 
sweaters  for  boys  and  men,  in  plain  and  fancy  colors,  in 
wool,  worsted,  and  cashmeie,  to  retail  at  from  50c.  to  -^2 
.•ach. 

In  neckwear,  the  prevailing  style  this  season  will  be  the 
reversible,  narrow  derby,  with  stripes  nearly  all  running 
lengthwise.  A  good  variety  of  patterns  is  carried  by  Caul- 
feild,  Henderson  &  Burns.  For  the  standup-turned-dow  n 
collar  the  shield  bow,  with  wide  ends  in  various  colorings, 
will  be  much  worn.  Two  leading  lines  of  umbrellas  carried 
by  this  house  are  promising  to  become  general  favorites. 
They  are  made  in  a  variety  of  qualities  to  sell  at  all 
prices,  and  as  special  features,  peculiar  to  themsehesj  may 
he  mentioned  the  new  patent  self-opener  and  also  the  new 
patent  self-adjustor.  This  Spring  the  styles  in  men's  half- 
hose  -are  all  inclined  to  the  fancy  side.  The  leading  lines 
of  this  firm  are  cashmere  hose  with  embroidered  spots  and 
lisle  threads  in  fancy  stripes  and  lace  effects.  For  this  Spring's 
wear,  the  shirts  are  coming  almost  wholly  in  colored  stilt- 
bosoms,  in  stripes,  the  prevailing  colors  being  in  blues  and 
reds.  For  the  Summer  there  will  be  an  almost  exclusive 
use  of  the  soft-front  shiit.  having  detached  cuffs.  This 
lirm  are  showing  them  in  a  range  of  almost  exclusively 
new  patterns. 

Stevvai't.  .\llen  &  LeMaistre,  mannfacturers  of  "  Salem 
shirts,  are  finding  that  their  efforts  to  produce  shirts 
which  in  different  features  are  entirely  away  from  the 
ordiimrv  lines  are  being  appreciated  by  the  trade,  and 
their  aim  is  to  show  the  merchants  that  Canada  is  in  the 
first  row  in  shirt  nmnufacturing.  Quick  deliveries  and 
quick  turnover  for  the  merchant  is  what  they  are  striving 
for  and  they  are  evidently  attainina-  this  end.  They  report 
a  strong  demand  for  plaited  fronts,  both  in  white  and 
colored,  of  which    they  are  showing  a   strong  assortment. 

Special  values  in  men"s  neckwear  are  shown  by  The 
Ri-ock  Co.,  Toronto,  to  retail  at  25c.  and  50c.  The  pat- 
terns, they  claim,  are  not  excelled,  and  were  selected  espe- 
cially for  the  Canadian  market.  Narro-sv  graduated  der- 
bies, flowing  ends,  knots  and  bows,  will  be  the  cor- 
lect  thing  for  the  coniino-  Spring.  Bows  are  likely 
to  be  quite  as  popular  as  they  were  last  season  in 
consequence  of  the  continued  popularity  of  the  turned- 
down-standup  collar.  This  house  also  shows  special  value 
in  balbriogan  underwear  to  retail  at  25  and  5tlc.,  and  for 
the  latter  price,  in  plain  eoods.  they  claim  Fll  can't  be 
beaten.  "  Udo  and  Cvickoo  "  are  two  lines  in  men's  mixed 
cotton  socks,  in  blue  and  white  and  brown  and  white 
inixi'd.    to   retail    from   Ci  or  7   to   10c.    per  pair. 
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m  (§iL®w[ 


EE  THAT 

YOU 
GET THE 

RIGHT 

KIND. 


SrORE/'S  CLOVES  ARE  STANDARD  FOR  EXCELLENCE 
OF  NIATERlAL,  FIT,  ST^LE,  WORKNIANSHiP  AND 
DURABlLltY. 

THEY  NEVER  DISAPPOINT. 

We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Etc 


V!/oUom@\^\^7  &  §©\:^ 


/bLnJoi 

THE  GLOVERS  OF  CANADA. 


THE  TIME  TO   INSURE   IS 


NOW 


While  you  are  WELL,   STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  Insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF 

Pamphlets  and  full  information  sent  on  application. 

Hon.  Sir  W.  P.  Howland,  K.C.M.G.,  C.B., 

PRESIDENT. 

W,  H.  Beatty,  Esq.,    W.  D.  Matthews,  Esq., 

VICE-PRESIDENTS. 


W.  C.  MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.    K.   MACDONALD, 

MANAGING    DIRECTOR. 

TORONTO. 


James  Coristine  &  Co.,  Limited 


IVIOIMTREAI.. 


Importers  of  High-Class 


Felt  Hats,  Caps  --  Straws 

Styles   and  values  never   better.      Sorting  orders  will 
have  prompt  attention.      Catalogue  and 
price    list    on    application. 

James  Coristine  &  Co.,  Limited 


IVIOIMXRIBAI.. 
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^^The  true  course   of  business   to-day  is  direct  from 

MamifactMrer  to   Retailer.'' 


l(.s^::<?rr"cV*-- 


Mill  Selling  Agents 
for  .  .  . 


\  S.  LENNARD  \ 

\  &  SONS  \ 

\ 


DUNDAS,    ONT. 


Manufacturers  of 


\  "Crescent"  Brand        S 
\  Hosiery  and  Underwear  1 


Agency 


28  Wellington  St.  West, 

^    TORONTO. 

\  THE  KINGSTON  \ 
\  HOSIERY  CO.      \ 

k  rw Limited  ^ 

%  KINGSTON,    ONT.  \ 

\  ^ 

\  Manufacturers  of  ...     \ 

"IMPERIAL  CROWN"  BRAND  • 

k      Underwear  and  Soxl 


\ 


\The  WMamrHuribuTTcD, 

\  COLLINQWOOD,  ONT.  \ 

\ 


\ 


Worsted  and  Woollen  Hosiery   \ 


Manufacturers  of  .  . 


-ALSO- 


Fine  Single  and  Double  Mitts.     \ 
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Imported  Woollens. 


A  WORD  OF  WARNING. 


Cable  advices  report  price  of  Fine  Wool  advancing 
steadily  at  London  Wool  Sales.  Manufacturers  have  already 
advanced  their  prices,  and  have  notified  us  they  will  be  still 
higher  in  the  future.  We  will  protect  our  friends  as  long 
as  our  present  stock  lasts,  but  would  URGE  THEM  to 
send  in  their  orders  AT  ONCE  for  all  classes  of 

Serges,  especially  Belwarps. 

Worsted  Coatings,  as  Fitzsimmons,  Landslide,  etc. 

Cheviots  and  Vicunas. 

Swanbak  and  other  Showerproof  Cloths. 

The  most  suitable  stock  in  the  world  for  Canadian 
buyers  to  select  from. 


Our  stock  of  Tailors'  Trimmin(;s  is  now  complete  in 
every  detail,  and  we  can  supply  all  your  requirements. 
Wool  Italians  and  Serges  will  be  affected  by  the  advance. 


The  Gault  Brothers  Co«^ 

...LIMITED 

WINNIPEG.  MONTREAL.  VANCOUVER. 


SOLE  AGENTS  IN  CANADA  FOR  FOWNES'  GLOVES. 


m 
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Range  of_ 


Largest  Variety  !  Best  Designs  I  ! 


Souvenir  Picture  Handkerchiefs, 
FLAGS  and  Decorations 

Cheapest  1  !  I  AGAIN  LEADS  THE  MARKET. 


Various  Designs 

from  7)^d.  upwards. 


PlagS;  Various  Pictures  and  General  Range. 

Samples  and  Illustrated  Lists  now  issued  all  over  Canada. 
See  you  get  our  goods.        All  bear  our  Trade  Mark  ticket. 


ASK  YOUR  WHOLESALE  HOUSE  FOR  THEM. 

Brown,  Graham  &  Co. 


37  QLASSFORD  STREET, 


Also  LONDON  and 

MANCHESTER. 


Glasgow 


R.  FLAWS  &  SON,  Canadian  Agents,  TORONTO 


REGISTER  to. 


The  finest  underwear  which  has  yet  been  manufactured. 

Children's  and  Women's  Hose, 
Vests  and  Dresses. 

Men's    Half-Hose    and    Shirts 
and  Pants. 


BE  WI8E  AND  WEAR  TEIEM  ! 


Hine  Parker  &  Co., 


I3=-I4  Milk  St.  and  24  Greshatn  St., 

LONDON,  ENQ. 


JOHN  FISHER 


SON  &  CO'Y, 


WHOLESALE    WOOLLENS 


AND 


Tailors'  Trimmings 


Cor.  Victoria  Sq.  and   St.  James  St., 
MONTREAL. 


♦♦♦♦ 


SAMPLE  ROOMS:     158  B«>   St..    TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 
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THE  CANADIAN 


PRESS  CLIPPING 


-BUREAU 


Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— 85 per  hundred  clippings:  $40  per  thousand,  payable  in  advance; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO. 


Lamson  Consolidated  Store 
Service  Company 

Manufacturers  of  every  kind  of  Cash  and  Parcel 
Carrier  for  Dry  Qoods  Stores. 

BALL  CASH  CARRIERS, 

ELECTRIC  CABLE  CASH  CARRIERS, 

RAPID  SPRING  CASH  CARRIERS, 

"  IDEAL  "  WIRE  LINE  CASH  CARRIERS,  and 

Pneumatic  Tubes 

in  all  sizes  from  ij4  inch  to  lo  inch  diameter. 
Correspondence  Solicited.  Estimates  Furnished  Gratis. 


FREDERICK  C.  CUTTING 


117,  119  Simcoe  Street 


-TORONTO. 


The    Essential    Requirements    of   a   good 
Cutting  Machine  are  : 

Accuracy,  Speed, 
Durability,  Safety, 
Portability,    Economy. 

These  qualities  are  possessed 
by  the  Eastman  Electric 
Cloth  Catting  Machine. 


EASTMAN  MACHINE  CO. 

247  Vonge  St.,  TORONTO. 


GruboC 

COLLAR 
CANVAS 


IS  THE" 


FOR  SALE  BY  ALL  WHOLESALE  DEALERS. 


RATHBONE,  McNEIL  &  CO. 

Our    Speoial'ti^s  : 


MEN'S,  YOUTHS'  and  LADIES'  STRAW  HATS. 
MEN'S,  BOYS'  and  GIRLS'  NOVELTY  CLOTH 
HEADWEAR 

RATHBONE,  iWcNEIL  &  CO. 


Temple  Building.  185  St.  James  Street. 


MONTREAL. 


FOR  THE 
STREET 


Mm 


What 


H  TRBDE  ,,1 

THE   N^N^"'"T 


1^    Lamps 
Do. 


They  give  a  stronger,  whiter,  steadier  light  than  the  electric 
arc.  Operate  easily,  safely,  satisfactorily.  Save  money— actual  600 
candle-power  light  at  a  cost  of  one-half  cent  an  honr.  Think  ot 
it !  Write  for  circulars,  etc.  GOOD  AGENTS  WANTED.  Exclu- 
sive territory  allowed. 

ACORN  BRASS  WORKS, 
Dept.  7,  15-23  Jefiferaon  Street  CHICAGO,  ILL. 


What 


FOR  THE 
STORE 


Lamps 
Save. 


Barrett  Hardware  Co.,  Joliet.  111.,  write  :  "Gasoline  and  sup- 
plies for  si.x  "M  &  M'  Lamps  cost  us  $45.46  last  year,  an  average  of 
60c.  a  month  per  lamp.  We  believe  we  had  as  good  a  light  as 
though  we  had  six  electric  arc  lights  at  a  cost  of  $36J."  No  wonder 
that  over  30,000  "M&M"  r.amps  are  in  use  all  over  the  United 
States  and  Canada.  THEY  KILL  BI(4  GAS  AND  ELECTRIC 
LIGHT  BILLS.  It  will  pay  you  to  Investigate.  Write  for  circu- 
lars.   AGENTS  WANTED.      Dept.  7,  15-23  Jefferson  St.,  Chicago. 
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|bANQUETTOMR.  S.  F.  McKINNON 

i  His  Business  Associates  and  Friends   Unite  in  a 

5  Tribute  to  His  Long  and  Successful  Career. 

AVERY  pleasant  and  successful  banquet  took  place  on 
Friday  evening,  January  31,  when  the  staff  of  The  S, 
F.  McKinnon  Co.,  Limited,  met  together  to  honor  the  retiring 
President,  Mr.  S.  F.  McKinnon,  who  recently  severed  his 
connection  with  the  house  which  he  established  some  30  years 
ago.  Covers  were  laid  for  47,  and  amongst  those  present 
were  :  The  guest  of  the  evening,  Mr.  S.  F.  McKinnon,  Mr. 
J.  M.  Alexander,  Mr.  George  Caldbeck,  Mr.  Wm.  Guthrie, 
Mr.  Charles  Reid,  Mr.  J.  S.  McKinnon,  Mr.  Mackie,  Mr.  M. 
Lamonte,  Mr.  John  Catto,  Mr.  John  Knox,  of  Knox,  Morgan 

6  Co.,  of  Hamilton;  Mr.  R.  Millichamp,  of  Millichamp, 
Coyle  &  Co.  ;  Mr.  A.  A.  Allan,  of  A.  A.  Allan  &  Co,  ;  Mr. 
Robert  Crean.  Mr.  S.  Lessler,  New  York  ;  Col.  Sellers 
(Nottingham,  Eng  )  ;  Mr.  H.  L.  Smyth,  of  H.  L.  Smyth  & 
Co.;  Mr.  J.  W.  Woods,  of  Gordon,  Mackay  &  Co  ;  Messrs. 
Brasier,  Massie,  Cull,  Edwards,  Strathdee,  Lowe,  Pearce, 
Guiton,  McManis,  Gordon,  Henderson,  Fisher,  Byrne,  Symes, 
Duthie,  McMullen,  Lancy,  Thrush,  Robertson,  Maxwell,  and 
Shepherd. 

Mr.  Lamonte,  who  has  been  for  many  years  associated 
with  Mr.  S.  F.  McKinnon  in  the  business,  occupied  the  chair, 
and  to  his  right  sat  Mr.  S.  F.  McKinnon,  Mr.  John  Knox, 
Mr.  R.  Millichamp  and  Mr.  A.  A.  Allan,  while  on  the  left 
were  seated  Mr.  Alexander,  Mr.  Caldbeck,  Col.  Sellers,  Mr. 
H.  L.  Smyth  and  Mr.  J.  W.  Woods. 

The  tables  were  beautifully  decorated  with  red-shaded 
candelabra  and  crimson  carnations.  Proceedings  were  duly 
opened  with  a  toast  to  "The  King,"  after  which  Mr.  W. 
Guthrie,  managing  director,  stepped  forward  and  read  an 
address  to  Mr.  McKinnon,  expressing  the  regard  and  respect 
in  which  he  was  held  by  his  business  associates,  and  regretting 
that  he  had  seen  fit  to  sever  his  connection  with  them.  The 
address  was  beautifully  engrossed  on  parchment,  and  hand- 
somely bound  in  brown  morocco.  The  illustrations  were 
somewhat  characteristic,  one  medallion  showing  an  ocean 
greyhound,  another  a  cleverly-executed  miniature  of  the  ware- 
house, while  another  page  had  for  its  chief  decoration  roses 
and  hat  pins.     The  address  read  as  follows  : 

We,  the  members  of  the  staff  of  S.  F.  McKinnon  &  Company, 
Limited,  of  which  you  have  been  the  honored  head  and  directing  mind 
for  so  many  years,  cannot  let  the  occasion  of  your  severing  your  official 
connection  with  the  company  pass  without  expressing  to  you  the  feehngs 
of  regret  we  experience  upon  the  retirement  of  one  whom  we  have 
learned  to  honor  and  respect  so  highly,  on  account  of  his  many  sterling 
qualities  and  great  business  ability,  and,  at  the  same  time,  to  offer  you 
our  hearty  congratulations  on  the  eminent  position  you  occupy  in  the 
mercantile  and  financial  world. 

It  is  the  lot  of  but  few  men  to  enjoy  an  uninterrupted  career  ol 
prosperity  for  over  a  quarter  of  a  century,  and  it  cannot  but  be  a  source 
of  pride  to  yourself  to  see  that  the  great  business  you  have  built  up,  and 
which  is  without  a  peer  in  the  Dominion,  is  being  handed  over  to  your 
successors  at  the  end  of  the  most  successful  year  in  its  history, 

While  expressing  our  regret  at  your  retirement  from  the  active 
control  of  the  company,  we  hope  and  feel  that  you  will  have  many  years 
of  busy  life  before  you  in  connection  with  the  numerous  financial  and 
industrial  undertakings  with  which  you  are  identified,  and  also  feel  sure 
that  you  will  ever  retain  a  warm  place  in  your  heart  for  the  business 
which  still  continues  to  bear  your  name. 

We  trust  that  yourself  and  your  estimable  wife,  who  has  been  a 
sharer  in  your  honorable  and  successful  career,  may  long  be  spared  to 
each  other,  in  the  enjoyment  of  perfect  health  and  the  unbounded  happi- 


ness you  both  so  well  deserve.  That  you  may  together  enjoy  to  the 
fullest  your  contemplated  trip,  and  in  due  time  return  in  safety  to 
Canada,  the  land  we  all  love  so  well,  is  our  united  wish. 

The  toast  to  Mr.  and  Mrs.  McKinnon  was  then  drunk 
with  musical  honors  and  cheers.  Mr.  McKinnon  made  a 
very  happy  speech  and  spoke  of  the  regret  he  felt  at  parting 
with  his  business  associates  and  employes.  He  spoke  of  the 
early  days  of  the  business  when  it  was  conducted  on  a  very 
small  scale,  and  in  a  humorous  way  referred  to  the  time  when 
he  used  to  bring  his  lunch  to  the  warehouse  in  order  to  save 
car  fare.  He  laid  very  strong  emphasis  on  economy,  and 
urged  those  who  were  succeeding  him  in  the  business  not  to 
forget  its  first  principles.  He  felt  sure  they  would  continue  to 
treat  the  customers  of  the  S.  F.  McKinnon  Co.  in  the  same 
straightforward  business- like  manner,  with  which  they  had 
always  been  treated,  and  to  do  everything  possible  in  their 
power  to  show  customers  their  willingness  to  give  them  the 
best  possible  service.  Toasts  were  then  drunk  to  the  presi- 
dent and  vice  president,  and  were  replied  to  in  turn  by  Mr,  J. 
M.  Alexander  and  George  Caldbeck.  The  toast  to  "The 
Directors"  was  responded  to  by  Messrs.  Guthrie,  J.  S. 
McKinnon  and  Mackie.  "Our  Sister  Business  Houses" 
(wholesale),  was  responded  to  by  Mr.  J.  Knox,  of  Knox, 
Morgan  &  Co.,  of  Hamilton,  Mr.  A.  A.  Allan,  of  A.  A.  Allan 
&  Co.,  and  Mr.  J.  W.  Woods,  of  Gordon,  McKay  &  Co. 
"  Our  Sister  Houses  "  (retail),  was  responded  to  by  Mr.  John 
Catto,  of  John  Catto  &  Son.  The  legal  profession  was 
responded  to  by  Mr.  W.  H.  Wallbridge.  At  this  point  pro- 
ceedings were  taken  in  hand  by  Mr.  William  Lowe,  who 
occupied  the  vice-chair.  There  is  perhaps  no  one  connected 
with  the  S.  F.  McKinnon  Co.  at  the  present  time  who  has 
been  in  the  house  longer  than  Mr.  Lowe,  and  he  was  thus  able 
to  discharge  his  duties  as  vice-chairman  in  a  peculiarly  happy 
manner.  The  toasts  proposed  were,  "Travellers,"  "Count- 
ing House,"  "Warehouse  Departments,"  "Army  and 
Navy,"  "  The  Press,"  and  "  The  Ladies,"  all  of  which  were 
honored  with  the  utmost  enthusiasm. 

The  gentlemen  who  arranged  and  managed  the  banquet 
deserved  congratulations  for  the  manner  in  which  it  was  carried 
out,  and  if  the  customers  of  The  S.  F.  McKinnon  Co.  could 
have  looked  into  the  banquet  hall  and  have  seen  the  unity, 
harmony  and  good-will  that  existed  between  president,  vice- 
president,  directors,  travellers,  and  department  managers  they 
would  have  been  favorably  impressed.  The  various  depart- 
ments of  The  S.  F.  McKinnon  Co.  evidently  cooperate  with 
one  another  heartily,  and  there  is  every  evidence  that  every 
order,  large  or  small,  given  to  any  of  their  travellers  is 
looked  after  carefully  and  well  by  every  employe  who  partici- 
pates in  the  handling  of  it.  Mr.  and  Mrs.  S.  F.  McKinnon 
left  New  York  on  February  5,  for  a  trip  to  Egypt  and  the 
Holy  Land,  expecting  to  be  away  some  five  or  six  months. 


F.  G.  Campbell,  of  Perth,  Ont.,  who  recently  had  his  tailor- 
ing establishment  destroyed  by  fire,  will  not  again  commence 
business  in  Perth,  but  intends  moving  to  Edmonton,  N.W.T. 
Messrs.  Shaw  &  McKerracher,  of  Perth,  Ont.,  have 
purchased  the  dry  goods  stock  owned  by  the  late  George 
Devlin  and  it  will  be  sold  in  the  McLaren  store,  opposite  the 
town  hall.  Mr.  John  Devlin,  son  of  the  late  George  Devlin, 
intends  devoting  all  his  time  to  auctioneering. 

H.  W.  McCurdy,  of  Sydney,  N.  S.,  doing  business  under 
the  name  of  McCurdy  &  Co.,  has  just  admitted  his  two  sons, 
John  and  Harry,  into  partnership.  The  business  will  be 
carried  on  under  the  same  firm  name.  Mr.  McCurdy  has  now 
about  completed  his  thirty-first  year  in  the  dry  goods  business. 
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THE  LONDON  WOOL  SALES. 

THE  first  of  the  1902  wool  sales  opened  in  London  on 
January  21.  There  was  a  fairly  large  attendance  of 
Continental,  American  and  home  buyers  eager  to  secure  sup- 
plies to  replenish  depleted  stocks.  Competition  was  spirited 
and  general.  The  offerings  numbered  9,790  bales  of  unus- 
ually good  quality.  Crossbrcds  sold  5  per  cent,  higher, 
medium  and  coarse  10  per  cent.,  and  Cape  of  Good  Hope  and 
Natal  and  slipes  were  unchanged  to  5  per  cent,  dearer.  There 
were  a  few  lots  withdrawn.  Americans  purchased  crossbreds 
moderately. 

Following  are  the  sales  in  detail  :  New  South  Wales — 
i,6co  bales  ;  scoured,  4d.  to  is.  3d.;  greasy,  4^d.  to  io>^d. 
Queensland — 1,500  bales  ;  scoured,  is.  2d.  to  is.  6d.;  greasy, 
6)4d.  to  8d.  Victoria — 400  bales  ;  scoured,  is.  i^^d.  to  is. 
4;^d  ;  greasy,  5d.  to  loy^d.  South  Australia — 500  bales  ; 
scoured.  9;^d.  to  is.  3d.;  greasy,  4><d.  to  gd.  West  Aus- 
tralia—700  bales  ;  greasy,  6|^d.  to  7^d.  New  Zealand — 
4,000  bales  ;  scoured,  2}4d.  to  7X'^-'<  gi'casy,  3d.  to  g}4d. 
Cape  of  Good  Hope  and  Natal — 700  bales  ;  scoured,  7^d.  to 
IS.  5d  ;  greasy,  4d.  to  7d.  Buenos  Ayres — 200  bales  ; 
greasy,  3}4d.  to  6j^d.  Punta  Arenas — 32  bales  ;  greasy, 
3Xd.  to6Xd. 


THE  1902  OUTLOOK  IN  WOOL. 
According  to  English  advices  the  wool  prospects  are  very 
reassuring.  Although  11  erino  wool  had  weak  moments  in  the 
past  year,  there  was  yet  a  general  feeling  that  it  was  in  a  really 
safe  position,  and  it  is  probable  that  a  greater  improvement  in 
prices  than  actually  took  place  would  have  resulted  had  it  not 
been  for  two  considerations.  One  was  the  impaired  purchas- 
ing power  of  the  trade  and  the  consequent  enforced  absence 
of  any  strong  speculative  movement  ;  and  the  other  the  very 
great  disparity  in  the  value  of  merinos  and  of  crossbreds, 
which  latter,  though  in  the  lower  grades  a  totally  different 
article,  yet  to  some  extent  compete  with  or  influence  finie 
wools.  Both  these  considerations  are  likely  to  continue  in 
force  in  the  present  year,  and  for  that  reason  too  sanguine 
expectations  would  probably  be  out  of  place.  But  in  view  of 
the  absence  of  large  stocks  in  the  hands  of  the  trade  and  of 
the  fact  that  even  with  a  moderate  increase  in  the  production 
this  year's  supplies  must  necessarily  fall  short  of  those  of  iqoi, 
we  think  it  is  not  too  much  to  say  that  the  outlook  is  satisfac- 
tory and  the  present  position  of  the  article  a  sound  one  ; 
sound  in  the  case  of  merino  wools  on  account  of  their 
moderate  supply  and  in  that  of  crossbreds  on  account  of  their 
cheapness. 

NOTE    ON  THE   FUR   SALE. 

A  London  cable  on  the  Hudson'sBay  Co.'s  sales  last  month 
says  : 

"  The  slackness  of  trade  in  the  first  half  of  the  year  was 
followed  by  a  decided  improvement  in  the  Autumn,  and  reports 
from  all  parts  of  the  more  important  fur  centres  are  of  an 
encourging  character.  America  and  Canada  were  foremost 
in  prosperity,  while  France,  Germany  and  Russia  had,  on  the 


whole,  a  very  satisfactory  season.  In  England  trade  was,  if 
not  brilliant,  fairly  steady,  and  considering  the  quiet  tone  of 
general  trade  better  even  than  could  be  anticipated.  Stocks 
are  greatly  reduced  and  the  tendency  for  most  articles  an 
upward  one.  At  the  Hudson's  Bay  Co.'s  sale  the  results 
attained  were  as  follows  : 

"Beaver,  44,551  skins  (last  year  42,582)  were  not  in 
particular  favor,  but,  nevertheless,  prices  ruled  somewhat 
above  last  year's  for  firsts,  while  seconds  advanced  5  per  cent, 
and  thirds  about  10  per  cent.  There  were  moderate  purchases 
for  America  and  Russia,  but  the  bulk  was  secured  by  German 
dealers.  Musquash,  1,650,214  (last  year  917,944).  The 
Hudson's  Bay  Co.'s  goods  have  not  proved  profitable  ;  a 
considerable  portion  of  last  season's  purchases  are  on  hand 
unsold,  and  to  this  state  of  the  market  came  one  of  the  largest 
collections  ever  catalogued  by  the  company,  resulting  in  a 
decline  of  about  20  to  25  per  cent,  all  round.  The  whole  of 
the  purchases  were  of  a  speculative  character,  attracted  by  the 
present  low  range  of  prices. 

"In  the  preceding  smaller  sales,  the  more  important 
articles  offered  were  sold  with  the  following  results  :  Sables, 
2,641  (last  year  5,593).  Chinese  were  in  good  demand  at 
15  percent,  higher.  Otters,  6,996  (last  year  6  590).  Sold 
readily  at  last  year's  prices.  Thibet  skins,  136,863  (last  year 
133,421);  crosses,  15,402  (last  year  19  855)  ;  coats,  4,601  (last 
year  6,092),  were  in  very  fair  demand.  Coats  sold  readily  at 
an  advance  of  10  per  cent,  and  were  mostly  bought  for  French 
account  and  some  for  home  trade.  Crosses  sold  7}4  to  10 
per  cent,  higher.  Skins,  of  which  a  large  quantity  were 
brought  forward, realized  10  percent,  advance,  while  some  were 
withdrawn.  China  kid  crosses,  72,660  (last  year  42,706). 
Consisted  chiefly  of  the  heavy  and  rough  sorts,  which  are 
neglected,  and  had  partly  to  be  withdrawn.  There  is  a  good 
demand  for  the  best  flit  moire  kind,  which  are  scarce,  and 
sold  at  10  to  15  per  cent,  higher  prices.  Tigers,  65  (last  year 
218).  Fine  specimens  realized  very  high  prices,  medium  and 
common  plentiful  and  neglected.  Leopards,  563  (last  year 
929),  very  much  neglected  and  could  not  be  sold.  Australian 
opossums,  339,147  (last  year  309,544).  In  strong  demand,  10 
to  15  per  cent  higher  than  in  October  last.  Wombat,  11,927 
(last  year  4,470).  Wallaby,  7.647  (last  year  10,319).  Both 
in  strong  demand,  25  to  30  per  cent,  higher." 

THE    CANADIAN    COTTON    TRADE. 

Business  in  cotton  is  quite  satisfactory.  Though  it  is  be- 
tween seasons  in  a  way  and  the  mills  are  just  now  finishing  up 
their  deliveries  for  Spring,  there  is  a  good  sorting  trade  doing. 

In  the  United  States  most  lines  in  dry  goods  have  been 
well  sold  up,  and  several  slight  advances  on  some  lines  have 
taken  place,  which  will  tend  to  stiffen  prices  here. 

The  cotton  market  also  in  New  York  and  London  is  firm 
and  this  has  a  like  effect  on  the  Canadian  market. 

Cotton  mills  in  Montreal  are  working  on  full  time  and 
appear  to  have  all  the  orders  they  will  be  able  to  fill  for  a 
couple  of  months.  There  has  been  a  slight  advance  in  grey 
and  bleached  ducks,  due  to  the  rise  in  the  raw  cotton. 

In  the  retail  trade  the  general  business  in  both  domestic 
and  imported  goods  is  active.  Stocks  are  in  good  order  and 
there  is  no  speculation  in  buying. 

It  is  the  general  opinion  that  cotton  prices  for  the  next  12 
months  will  stay  pretty  steady.  At  least,  there  is  very  little 
likelihood  of  a  decline. 

The  United  States  Government  estimate  of  the  cotton  crop 
is  about  9,000.000  bales,  which,  if  found  to  be  correct  when 
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all  the  cotton  is  marketed,  is  sure  to  send  up  prices  con- 
siderably. 

On  the  other  hand,  some  cotton  brokers  have  figured  out 
that  the  crop  will  reach  between  11,000.000  and  12,000,000 
bales.  They  state  that  the  early  marketing  of  cotton  which 
has  been  going  on  is  evidence  of  the  large  crop.  But  better 
informed  authorities  say  thai  farmers  are  merely  bringing  in  their 
cotton  early  in  order  to  get  money  to  pay  their  last  year's 
accounts.     This  is  in  all  probability  the  case. 

The  estimates  given  by  the  members  of  the  Memphis 
(Tenn.')  Cotton  Exchange  show  a  general  average  of  135 
estimates  of  10  560.417  bales.  This  can  be  pretty  safely 
taken  as  a  true  estimate. 

At  this  figure  prices  for  1902  will  remain  steady  and  fairly 
firm.  No  one  looks  for  a  break,  at  any  rate  ;  though  an 
advance  will  not  come  as  a  surprise. 
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The  Montreal  Cotton  Co.  have  put  a  full  range  of  Victoria 
lawns  and  fancy  muslins  on  the  market,  for  which  they  are 
experiencing  a  heavy  demand.  Some  of  the  goods  are 
mercerized  and  they  are  highly  creditable  to  the  concern 
manufacturing  them.  The  company  are  also  going  into  the 
manufacture  of  velveteens  and  cotton  velvets,  for  which  there 
is  a  great  market  in  Canada. 

The  Dominion  Cotton  Co.  are  bringing  out  several  new 
lines  of  printed  goods  for  the  Fall  trade  in  wool  effects. 

For  bleached  and  unbleached  linen  goods  the  Wyld- 
Darling  Co.  report  a  steady  demand,  which  is  much  in 
advance  of  the  same  time  last  year,  a  better  class  of  linens 
being  required.  Their  ' '  Beaver ' '  brand  of  black  and  blue  twill 
worsteds,  and  their  "Atlantic,"  "Pacific"  and  "Trilby"  serges 
will  be  much  in  evidence  this  year.  A  large  shipment  of 
fancy  mercerized  sateens  has  just  arrived,  and  they  now  have 
a  wide  range  of  patterns  printed  by  the  large  and  best  printers 
in  the  world  which  are  sure  to  be  much  in  demand.  These 
can  be  sold  at  25c.  per  yard,  A  line  confined  exclusively  to 
themselves  is  their  special  print  cloth  which  they  have  in  an 
immense  range  of  patterns.  This  line  retails  for  loc.  a  yard. 
Decided  favorites  are  their  range  of  united  art  goods  and 
muslins,  in  which  lines  they  are  showing  some  special  values. 
Other  features  are  their  cretonnes,  which  are  shown  in  the 
choicest  designs  of  Canadian-made  goods,  and  a  large  range 
of  single  and  double  fold  reversible  cloths. 
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NOTES  FOR  STAPLE  BUYERS. 
The  W.  R.  Brock  Co.,  Limited,  Montreal,  print  depart- 
ment are  opening  up  and  shipping  out  their  first  consignment 
of  103  print.  They  also  have  a  full  range  of  polka  dot 
wrapperettes  at  8c.  The  staple  department  have  cleared  out 
a  mill  stock  of  two  lines  of  cotton  towelling,  which  can  be 
retailed  at  5c. ;  one  is  a  twill  and  the  other  a  fancy. 


THE   NOTTINGHAM    LACE   MARKET. 

Everything  points  to  better  trade  in  1902,  if  only  the 
weather  is  favorable.  First  in  importance,  of  course,  is  the 
Coronation  in  June.  Not  only  in  Great  Britain  but  in  Greater 
Britain  also  there  will  be  festivities  on  an  elaborate  scale,  and 
ladies  will  certainly  require  a  large  quantity  of  fancy  articles 
to  adorn  themselves  with  at  various  functions.  If  the  war 
should  be  over  before  the  above-noted  auspicious  event  takes 
place — which  we  all  sincerely  hope  will  be  the  case — business 
will  be  still  brisker.  The  tension  will  be  removed  from  the 
public  mind,  and  money  will  be  spent  more  freely.  Anyhow, 
the  feeling  at  the  beginning  of  1902  is  much  more  optimistic 
than  it  was  at  the  beginning  of  last  year. 

It  is  almost  too  early  as  yet  to  speak  with  any  degree  of 
confidence  as  to  what  will  be  the  prevailing  styles  of  fancy 
millinery  laces.  At  present  nothing  has  been  produced  which 
seems  likely  to  take  the  place  of  the  goods  which  were  in 
favor  last  year  with  the  home  trade  and  the  best  centres  of 
fashion  on  the  Continent  and  America,  such  as  valenciennes, 
clunies,  imitation  torchons,  malines,  and  other  laces  and  nets 
of  superior  quality.  Silk  laces,  too,  are  a  still  more  uncertain 
quantity. 

Plain  goods  do  not  show  any  signs  of  improvement.  Their 
position  is  most  unsatisfactory,  and  no  one  is  particularly 
hopeful  as  to  their  ever  regaining  their  former  popularity.  Silk 
and  cotton  tulles  are  in  about  average  request  for  millinery 
purposes.  Stiff  foundation  nets  are  not  much  inquired  for. 
Mosquito  and  spotted  nets  move  in  good  quantities. 

There  is  a  fair  amount  of  business  being  done  in  caps, 
aprons,  collarettes,  ruffles,  blouses,  etc.,  a  large  number  of 
hands  being  engaged  in  their  manufacture.  This  branch  is 
one  of  the  best  in  the  trade,  and  manufacturers  are  hopeful  of 
still  further  progress  in  the  near  future.  Veilings  do  not  appear 
in  a  very  favorable  light.  Foreign  competition  is  so  severe 
that  local  makers  have  not  much  chance  of  profitable  working. 
Irish  crochet,  beau  ideal,  and  everlasting  embroidery 
trimmings  show  few  features  of  interest. — Drapers'  Record. 


THE  DRY  GOODS  REVIEW 


,^:";.^'' , 


03 


No.  390. 
$1.75  doz.  net. 


No.  391. 
$2.00  doz.  net. 


te. 


To-day's  the  Day 

to  send  for 
our  Catalogue 
and  make 
your  selections, 

but  if  you  are  not  suited  with 
what  you  see,  send  rough  sketch 
and  measurement  of  what  you 
require  and  we  will  gladly  fur- 
nish you  with  price  and  all  in- 
formation concerning  same. 


Osprey  or  Feather  Stand, 

Nickle-PIated,  82.50  each, 

Brass,  $2.25  each,  net. 


0 


.^^..  A 


Price  Ticket  Stand,  No.  160.— Lace  Stand, 

7x9,  $1.25  each,  net.  $3.50  each,  net. 


No.  397.  No.  397.-Speeial 

$12.00  doz.  net.  $13.50  net. 


93-95  RICHMOND  STEET  WEST 


ron-to  Bra33  Mfg.  Oo. 


'Phone  M  814. 


..TORONTO,     OIMT. 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  stage 
and  we  guarantee  our  make  to  be  all  Al  goods. 

In  Upholstery  Goods  our  long  connection  with  the  old  firm  of 
PETER  SCHNEIDERS,  SONS  &  CO.,  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 
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The  New  Australian 
Tariff  In  Force. 


Opinions  of  Canadian 
Travellers  as  to  How  Our 
Trade  With  the  Common- 
wealth May  be  Affected. 


Ki 


'^- 


IX 


ONSIDERABLE  interest  is  taken  in 
Canada  in  the  Australian  tariff  and  the 
possible  outcome  of  trade  relations 
between  the  two  countries.  The  Dry 
Goods  Review  has  received  a  letter 
from  Mr.  Fred  Birk,  who  is  now  on  a 
visit  to  the  Commonwealth  for  B  eld- 
ing, Paul  &  Co.,  and  who  writes  under 
date  of  December  30  : 

"  Knowing  that  a  good  many  of  your  clients  are  doing  and 
pushing  trade  in  this  market,  I  take  the  liberty  of  enclosing 
you  a  copy  of  new  Commonwealth  tariff,  up  to  date,  which 
I  think  would  be  of  interest  if  you  have  space  to  publish  it  in 
one  of  your  issues. 

"  I  understand  from  the  dry  goods  merchants  that  the  dry 
goods  tariff  is  finished.  Trade  is  increasing  every  year  with 
America,  and  especially  Canada,  and  anybody  from  Canada, 
because  of  its  being  a  sister  colony  and  under  the  British 
Empire,  gets  every  attention  and  consideration,  and  when  the 
tariff  is  fully  settled,  I  hope  many  more  of  our  manufacturers 
will  visit  this  market,  and  introduce  their  goods. 

"Trade,  in  general,  is  very  good  in  all  the  Provinces, 
except  New  Zealand.  They  have  made  a  mistake  in  not 
entering  the  Commonwealth,  as  they  are  shut  out  of  this 
market  now." 

THE   TARIFF. 

The  following  is  the  dry  goods  section  of  the  new  tariff  : 


56.  Apparel  and  attire  and  articles  n.e.i. 

— woollen  or  silk,  or  containing  wool 
or  silk,  partly  or  wholly  made  up 
(not  being   piece   goods)    inc'uding 

articles  cut  into  shape   ad.  val. 

Not  containing  wool  or  silk,  partly  or 
wholly  made  up  (not  being  piece 
goods),  including  articles  cut  i  .to 
shape ad.  val. 

57.  Blankets,  blanketing,  rugs,  lap  dusters' 

and  rugging. 

Carpets,  carpeting,  floor  cloths  and 
mats,  n.e.i. 

Floor  coverings  (including  felts  and 
pads),  and  carriage  mats. 

Curtains ad.  val. 

Cosies,  cushions,  mantel  and  furniture 
drapery  and  coverings,  bed  covers 
and  furnishings,  n.e.i.,  whether  partly 
or  wholly  made  up  ;  friilines,  ruffl- 
ings,  tucked  lawns,  pleatiogs  and 
ruLhings    ad.  val. 

58.  Fur  and  other   skins,   dressed   or  pre- 

pared ,  and  hatter' s  fur ad .  val. 

59.  Gloves,    including    mittens  and    flesh 

gloves    ad.  val. 

60.  Hats  and  caps,  viz.: — 

Men's,  women's,  boys',  and  children's 

felt  hats   per  doz. 

Dress  hats  per  doz. 

Hats  and  caps,  sewn per  doz. 

61.  Hats,  caps  and  bonnets,  n.e.i.,  hat  and 

bonnet  shapes,  felt  pullover  hoods, 
and  wigs,  and  other  articles  of  natural 
or  artificial  human  hair ad.  val. 

62.  Parasols,    sunshades    and     umbrellas. 


As 
Submitted. 


25   p.c. 


20   p.c. 


20   p.c. 


As 
Amended. 


25  p.c. 


25  p.c. 


15  p.c. 


20  p.c. 

20  p.c 

15  p.c. 

IS  Pc 

20  p.c. 

20  p.c 

10/  and  15   p.c. 

48/ 
3/ 

30  p.c 
30  p.c 
30  p.c 

20    p.c. 


viz.: — 

Containing  silk each     1/6  and  15   p.c. 

N.E.I each    6d.  and  15   p.c. 


20  p.c. 


30  P-c. 
30  p.c. 


20 

p.c. 

15  p.c 

20 

p.c. 

15  PC 

»S 

p.c. 

15  p.c 

IS  pc. 


IS  P  c. 


10   p.c. 

15  p.c. 
15   p.c. 


Free. 

Free. 
10  p.c. 


.... 

lo  p.c 

20  p.c. 

Free. 

15    p.c. 

15  pc 

IS   p.c. 

10  p.c 

63.  Piece  goods,  viz.: — 

Woollen,  or  containing  wool,  n.e.i. 
ad.  val. 

Coatings,  vestings,  trouserings,  n.e.i. 
flannels,  and  flannelettes   ...ad.  val. 

Silk,  or  containing  silk  or  having  silk 
worked  thereon 

Velvets,  velveteens,  plushes,  ribbons, 
galloons,  lace,  lace  flouncings.  Mil- 
linery nets  and  veilings — all  kinds 
and  materials ad.  val. 

Cottons  and  linens,  viz.: — Blue  frock- 
ings,  butter  and  cheese  cloth,  calico, 
while  and  grey,  drills,  duck,  dun- 
garee, jeans,  moleskins,  oil  baize, 
leather  cloth,  sheetings  (including 
forfar,  dowlas  and  flax),  shirtings, 
prints,  white  and  o.xford,  Cambridge, 
and  harvard,  tick?,  towellings,  win- 
dow Ufts  and  hollands ad.  val. 

Corduroy,  imitation  moleskins, zephyrs, 
galaleas,  shrlings,  not  being  flan- 
nelette, and  denims   ad.  val. 

Cotton  and  linen  piece  goods,  n.e.i. 
ad.  val. 

64.  Piece  goods,  not  containing  silk  to  be 

used  in  the  manufacture  of  cloth 
made  waterproof  with  indiarubber, 
pursuant  to  departmental  by-laws 
ad.  val. 

65.  Tents,    tarpaulins,     sails     and     flags 

ad.  val, 

65.  Trimming-;,  mantle,  dress,  bonnet  and 
hat,  n.e.i.  including  flowers,  feathers 
and  embroideries  in  the  piece 

ad.  val. 

67.   Yarns,  partly  or  wholly  of  wool. ad.  val. 


CUSTOMS    DECISIONS. 

Since  the  promulgation  of  the  tariff  a  number  of  decisions 
under  it  have  been  given,  and  these  we  quote  from  The 
Draper  of  Australasia  : 

Apparel,  etc.,  made  from  imported  material,  and  imported 
from  one  State  to  another — Duty  to  be  charged  on  quantity  or 
value  cf  imported  material  used  in  making. 

Buttons  for  adornment — 25  per  cent.,  as  imitation  jewel- 
lery. 

Banners  (societies)  of  silk — 20  per  cent. 

Braids,  or  other  such  minor  articles,  when  added  to  by 
affixing  beads,  etc. — As  trimmings,  15  per  cent. 

Cotton  wool  in  piece — 15  per  cent. 

Corsets,  containing  any  silk  or  wool — 25  per  cent. 

Cord,  lacing,  eye-glass  and  dress — 20  per  cent. 

Denims — 10  per  cent.,  as  dungarees. 

Furniture  tassels — 20  per  cent. 

Fans — 20  per  cent. 

Gimp — 15  per  cent,  when  manufactured  into  trimmings. 

Hats,  straw — 20  per  cent.  (Straw  hats  are  not  known  as 
sewn.) 

Linings — Free  when  of  cotton  or  linen,  and  suitable  for  no 
other  purpose  than  as  linings. 

Labels,  name  (woven),  and  coat-hangers  (woven) — In  the 
piece,  containing  wool,  20  per  cent.;  otherwise,  15  percent. 
When  cut  up  and  made  into  sizes — If  of  wool  or  silk,  25  per 
cent. ;  otherwise,  20  per  cent. 

Rollers  (shade),  of  metal  and  wood — As  manufactured  of 
metals,  n.e.i.,  25  per  cent. 
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I4TI1   STREET   AND    5TI1   AVENtC 

new  york. 
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LOT  1218— Fine  Peau  de  Soie, 
corded  and  hemstitched,  with  silk 
ribbon  ruffle.  .  Price, 


$8.50 


Fine  Broadcloth  Drop  Slcirt, 
with  tucljed  Hounce,  tailor- 
made.         .         .  Price, 


$6.50 


LOT  1208— Fine  Taffeta  Skirt, 
open  work  hemstitching,  with 
double  ruched  ruffle.     .     Price, 


$7.00 


FULL  LINE  OF  WALKING  AND  DRESS  SKIRTS 


Ranging    in    Price    from    Sl.OO    to    $50.00   Each. 


When  in  town  call  and  examine 
our  large  assortment  of  fine  wax 
figures——-^ 


Our  wax  figures  are  made  of  the 
very  best  pure  wax.  Each  head 
weighs  6  to  8  lbs.,  and  has  5  ozs.  of 
real  human  hair,  Browp,  Blonde, 
Auburn,  White,  Grey,  or  Black. 
Impervious  to  either  heat  or  cold 
and  our  new  process  of  coloring 
face  does  not  rub  off  nor  fade 
and  can  be  washed. 


ALL  SORTS  OF  REPAIRS  NEATLV 
AND     PROMPTLY    ATTENDED    TO. 


fff^        4 


^^ 


'^'Z-O^t. 


Delfosse  &  Co., 


1782  Notre  Dame  St., 


MONTREAL. 


We  also  have  on  hand  and  manufacture  a  large  variety 
of  Artificial  Plants,  Flowers,  Easter  Lilies  and  natur- 
ally prepared  Palms  and  Macrozinia,  and  Cycos  plants. 

Wholesale  only. 

WRITE  US  FOR  QUOTATIONS. 
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AUSTRALIAN   TARIFF-Continued. 

Slippers — Up  to  and  including  children's  No.  6,  25  per 
cent. ;  over,  composite  rates. 

Shirtings  and  trouserings — Must  be  either  20  per  cent,  or 
10  per  cent. 

Sateens — 15  per  cent. 

Soles,  boot  (rubber) — 25  per  cent. 

Travellers'  samples,  transferred  from  State  to  State — 
Difference  between  duty  previously  paid  and  Commonwealth 
duty  (if  any)  must  be  paid  ;  or,  if  previously  free  and  now 
dutiable,  duty  must  be  paid  ;  when  duty  has  once  been  paid 
they  may  be  transferred  from  State  to  State  free  of  duty  on 
inter- State  certificates. 

Table  covers,  all  kinds — 20  per  cent. 

Unspecified  manufactures  of  textile  materials — Not  to  be 
under  fancy  goods,  but  under  No.  57, 

Value  for  duty  (Section  154,  Customs  Act,  1901). 

The  following  charges  to  be  included  :  Casing  and  pack- 
ing, inland  carriage,  dock  dues. 

The  following  charges  to  be  excluded  :  Agents'  charges, 
insurance,  bank  exchange,  bills  of  lading,  interest,  buying 
commission,  postage  and  petties,  brokerage,  sea  freight. 

Value  of  duty  of  goods  passing  from  one  State  to  another, 
and  which  were  originally  imported  from  outside  the  Common- 
wealth— Original  invoice,  with  statutory  additions. 

Wallets,  pocket ;  books,  pocket  (manufactured  stationery) 
— 25  per  cent. 

Webbings,  including  girth  and  other — Free. 

Speaking  to  Mr.  Evans,  who  has  been  representing  E,  &  S. 
Currie,  neckwear  manufacturers,  Toronto,  in  the  Australasian 
colonies.  The  Dry  Goods  Review  learned  something  about 
the  new  tariff  from  the  standpoint  of  an  outside  traveller.  Mr. 
Evans  said  : 

"  The  new  Australian  Tariff  Bill  has  at  last  come  through, 
and,  as  was  to  be  expected,  we  hear  that  it  is  creating  con- 
siderable excitement.  The  feeling  against  the  proposed  tariff 
is  particularly  strong  in  New  South  Wales,  where,  it  is  declared 
the  hght  against  it  must  continue  until  the  next  election.  The 
free  traders  denounce  the  Bill  as  a  protectionist  measure, 
while  the  Ministers  reply  that  high  duties  are  necessary  for 
revenue. 

' '  A  glance  at  the  duties  from  the  standpoint  of  an  outsider 
will  show  that  in  certain  lines  it  savors  very  much  of  protec- 
tion. For  instance,  such  items  as  Italians,  silesias,  linings, 
pocketings,  buckrams,  French  canvas,  etc.,  which  are  used  in 
the  manufacture  of  clothing,  are  on  the  free  list.  The  duties 
on  boots  and  shoes  range  from  9s.  per  pair  and  15  per  cent, 
ad  valorem  to  20s.  per  pair  and  15  per  cent,  ad  valorem, 
while  on  hats  the  range  is  from  105.  per  doz,  and  15  per  cent, 
to  48s.  per  doz.  and  15  per  cent.  What  greater  protection 
could  the  manufacturers  of  these  lines  desire  ? 

' '  The  duties  on  piece  goods  are  fairly  moderate,  as,  for 
example,  shirtings,  flannels,  etc.,  20  per  cent.;  silk,  or 
materials  containing  silk,  15  per  cent.;  velvets,  velveteens, 
ribbons,  etc.,  15  per  cent.;  cottons  and  linen  piece  goods, 
from  10  to  15  per  cent.  On  apparel  and  articles  of  attire,  the 
average  duty  would  be  about  25  per  cent. 

"  Narcotics  and  stimulants  have  been  hit  pretty  hard.  The 
Ministers  figure  on  deriving  a  considerable  portion  of  the 
revenue  necessary  for  the  running  of  the  affairs  of  the  Com- 
monwealth from  these  sources. 


' '  The  following  are  some  of  the  items  in  which  Canada  is 
particularly  interested  :  Canadian  flour  is  hit  heavily,  and  is 
practically  excluded,  except  in  the  event  of  an  exceedingly 
poor  Australian  harvest.  Our  lower  grades  of  boots  and 
shoes  will  suffer  with  the  new  tariff  as  per  memo,  above. 
Reapers  and  binders  are  free,  while  other  implements  have  1 5 
per  cent,  against  them.  In  these  lines,  our  Canadian  trade 
will  not  be  affected  at  all.  Bicycles,  in  which  line  we  have 
been  doing  a  good  share  of  the  business  in  Australasia,  are  to 
be  taxed  20  per  cent.  The  parts  are  to  go  in  at  15  per  cent., 
which  will  not  help  the  local  manufacturers  greatly.  Twenty- 
five  per  cent,  on  rubber  shoes  will  not  keep  the  Canadian 
article  out  at  present.  Canadian  cottons  at  10  and  15  per  cent, 
will  not  be  be  affected,  and  will  no  doubt  go  in  as  freely  as 
heretofore.  The  tax  of  ^i  per  ton  on  printing  paper  was  not 
looked  for.  Pulp,  however,  is  free,  so  if  Canada  loses  her 
market  for  paper  she  will  get  one  for  pulp. 

"  Under  the  new  tariff,  our  market  for  timber  will,  if  any- 
thing, be  improved,  as  the  New  Zealand  timber,  hitherto  free, 
has  had  the  duty  placed  on  it. 

"  The  articles  of  apparel  which  Canadian  manufacturers 
have  been  shipping  to  that  market  are  not  likely  to  be  interfered 
with,  as  25  per  cent,  is  practically  what  the  duty  in  five  out  of 
the  six  colonies  has  been  for  several  years  past,  and,  besides, 
if  local  manufacturing  is  started  in  these  lines  it  will  be  some 
time  before  the  difficulties  presented  by  the  labor  question  can 
be  surmounted." 


BELTS    FOR    LADIES'   TRADE. 

Several  popular  and  ready-selling  belts  are  being  shown 
for  this  Spring's  trade  by  Phillips  &  Wrinch.  The  leading 
line  is  the  "Brilliancy"  girdle  belt  fitted  with  a  buckle  that 
enables  it  to  fit  closely  to  the  figure,  a  feature  possessed  by  no 
other  belt.  They  can  be  had  in  all  colors,  but  black  is  the 
most  popular  shade.  Their  selling  price  is  $  i .  25 .  To  retail  out 
at  50c.,  they  have  some  extra  good  values  in  their  snaffle  belt 
of  folded  satin,  mostly  black,  a  folded  velvet  belt  with  a  steel 
buckle,  and  a  dainty  rosette  belt,  all  of  which  find  themselves 
favorites  with  a  large  number  of  people.  Belts  made  in  tucked 
and  folded  effects  are  very  fashionable,  as  are  also  elastic 
belts,  that  are  being  shown  studded  with  steel  beads.  Leather 
belts  also  may  be  included  amongst  the  best  sellers.  The 
"  Newport  Roll  "  is  the  leading  and  most  fashionable  comb, 
without  a  doubt.  It  can  be  had  in  a  very  stylish  effect,  in  both 
back  and  side  combs,  and  is  sold  at  'popular  prices.  Rosette 
buckles  give  a  very  stylish  and  neat  effect  which  makes  them 
quite  the  superiors  of  any  buckle  on  the  market.  Their 
popularity  is  evidenced  by  their  ready  sale.  In  chatelaine 
bags,  both  beaded  and  leather  will  be  worn,  the  beaded  effects 
being  the  most  stylish.  Their  reasonable  prices  are  sure  to 
make  them  exceptionally  good  sellers.  The  sale  of  their 
"Cushion  Grip"  hose  supporters  continue  to  increase.  This 
is  undoubtedly  the  very  best  hose  supporter  on  the  market. 
This  house  announce  that  towards  the  end  of  the  month  a 
number  of  new  novelties  will  be  ready  in  good  time  for  the 
millinery  openings. 


Mr.  Cliffe,  representing  Hitchcock,  Williams  &  Co.,  of 
London,  is  expected  to  arrive  in  Montreal  toward  the  end  of 
April. 

A  price  list  has  been  issued  for  the  patent  Duchess  belt  by 
John  Macdonald  &  Co.,  and  dealers  who  desire  one  may  have 
it  by  application.  Prices  range  from  §2.25  to  ^4.50  per  dozen. 
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LATE  JAMES  JOHNSTON  &  CO., 

^       ^MONTREAL. 

rebruary  Sb^cial^. 


WE    HAVE   OPENED    UP    A    COMPLETE 


RIBBON,  LACE  AND  FANCY  TRIMMING 

DEPARTMENT. 

We   sell   more   Ribbons  than  any  other  Dry  Goods  House 

in   Canada,  and  Rjbbons  are  Correct  for  Spring. 


SATTEENS   AND    MERCERIZED  SATANAS 

In  all  Shades  and  Qualities,  NOW  in  stock. 


See  Our  New  Carpet  and  House  Furnisliln^  Department 

WE  HAVE  OPENED  UP  A  NEW  STOCK. 
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Waists 


Silk,  Cotton,  Flannel, 

Albatross  and 

Cashmere. 


OW  that  waists  are  an  established  fact  and 
have  long  passed  the  experimental  stage, 
the  Canadian  retailer  has  become  educated 
to  the  careful  buying  of  these  garments,  and 
goods  in  our  stores  in  this  line  may  be  seen 
as  stylish  and  as  moderate  in  price  as  can  be 
found  anywhere  in  the  United  States.  Cana- 
dian manufacturers  are  thoroughly  up  to  date 
in  every  way  and  can  fill  orders  in  the 
shortest  possible  time,  so  it  is  advisable  to  caution  the  retailer 
not  to  buy  too  heavily  at  the  commencement  of  each  season, 
but  to  try  several  lines  in  small  quantities,  until  he  finds  which 
is  most  suitable  for  his  particular  trade. 

Misses'  waists  are  in  good  demand,  and  one  manufacturer 
is  showing  a  very  handsome  range  of  these  goods  made  up  in 
taffeta  and  soft  silks.  It  is  likely  that  the  best  demand  for 
these  garments  will  be  found  on  the  medium-priced  goods,  so 
that  the  retailer  can  sell  them  at  J3  to  55  with   a  good   profit. 

STYLES    FOR    SPRING 

Needlework  is  again  to  the  front  in  waists,  pintucks  and 
figure  eight  work  prodominating.  The  "Gibson"  waist  is 
considered  to  be  good  property  also  for  Spring.  It  is  a  plain 
waist  with  large  tucks  overlapping  the  shoulders  and  continu- 
ing to  the  waist. 

In  muslins,  the  three-quarter  sleeve  may  have  a  fair  run 
for  the  warm  weather,  and  there  is  no  doubt  but  that  there 
will  be  a  demand  for  them  in  the  higher-priced  goods.  It  will 
be  advisable,  however,  to  buy  lightly. 

Soft  collars  and  cuffs  will  be  the  leading  style  for  this 
coming  Summer's  trade,  and  good  authorities  are  looking  for 
a  falling  off  in  the  stiff  canvas  interlining. 

Soft  silks,  [like  peau  de  sole,  louisine  and  liberty,  have 
sold  better  to  the  trade  than  ever  before,  many  colored 
mervellieux  being  taken  already  by  large  waist  houses.  Sky- 
blue,  white  and  pink  are  the  shades  most  in  demand,  although 
many  old  rose,  violet,  helio,  turquoise,  cardinals  and  canary 
were  ordered,  and  considered  good,  salable  shades. 

Most  large  retailers  have  bought  one  taffeta  line  at  a  price 
low  enough,  to  sell  as  a  leader  at  ^5,  and  still  leave  a  good 
profit.  This  was  an  experiment  last  season,  and  was  so 
successful  that  good-sized  orders  are  now  being  placed. 

AN    OP.NION    OF    STYLES. 

This  will  certainly  be  the  heaviest  season  in  all  classes  of 
waists  that  has  ever  happened,  said  a  leading  manufacturer. 
The  orders  are  plentiful  and  inclined  to  be  heavier  than  last 
year.  In  all  cases  the  customer  wants  his  goods  in  early, 
more  to  see  what  to  repeat  on.  Others  are  asking  for  con- 
firmation of  orders  to  insure  speedy  delivery  if  possible. 
The  mills  are  working  steadily  on  manufacturers'  repeats,  and 
the  outlook  is  that  there  will  be  a  shortage  of  the  better  class 
of  goods. 

Styles  are  fairly  well  defined.  The  large  cuff  is  destined  to 
meet  an  early  death.  Although  some  makers  are  continuing  to 
show  them,  the  concensus  of  opinion  goes  to  show  that  the 
lighter  a  cuff  is  the  more   desirable,  especially  when  it  is  a 


season  when  short  sleeves  and  low  necks  are  struggling  for 
existence. 

Embroidered  effects  are  well  to  the  fore ;  in  fact,  strong 
leaders,  and  will  be  found  good  property. 

NOTES    OF    CURRENT    TRADE 

Taffetas  will  be  as  good  as  ever.  The  best  make  in  them 
is  said  to  be  the  Italian.  But  taffetas  are  not  what  they  used 
to  be  ;  the  rustling  effect  has  all  gone,  and  now  it  is  merely 
a  silk  with  a  soft  finish.  But  it  wears  well,  and  has,  perhaps, 
the  best  appearance  of  any  silk. 

In  soft  finished  goods,  louisine  is  considered  the  best,  but 
this  is  only  because  it  has  the  taffeta  effect.  However,  it  is 
really  not  more  desirable  than  taffeta.  Peau  de  sole  is  about 
the  only  fabric  that  can  in  any  way  take  the  place  of  taffeta. 
Taffeta  peau  de  soie  is,  in  fact,  the  best  thing  out,  but  for  the 
Canadian  market  it  has  as  yet  not  proven  suitable.  But, 
however  taffeta  is  used,  it  must  have  a  soft  finish.  Silk  manu- 
facturers must  never  forget  to  produce  the  taffeta  effect. 

One  of  the  newest  articles  to  be  made  by  machine,  and 
one  which  has  been  least  successful  when  made  by  hand,  is 
the  shirt-waist  suit.  This  garment  is  made  mostly  in  alba- 
tross, but  also  in  peau  de  soie,  taffeta,  etc.,  in  the  brightest 
shades,  with  frills  and  ruffles  in  chiffon  and  other  trimmings 
and  artistic  laces,  the  whole  suit  not  having  a  stitch  of  hand- 
work in  it. 

Up-to-date  shirt  waist  manufacturers  have  greatly  lessened 
the  number  of  dressmakers.  They  make  the  best  fitting  gar- 
ment and  the  most  fashionable,  and  all  is  done  by  machine, 
the  result  being  a  beautifully-made  garment.  The  effects 
produced  by  the  latest  machines — embroideries,  appliques, 
dots,  etc. — cannot  be  distinguished  from  the  hand-made  work. 
Indeed,  some  of  the  machine  work  one  can  scarcely  imagine 
being  done  by  hand. 

The  stock  collar  on  ladies'  waists  is  a  thing  of  the  past. 
The  soft  stock  collar  is  not  a  feasible  or  serviceable  neckwear 
for  Summer,  being  too  clumsy.  Stewart,  Allan  &  LeMaistre 
have  brought  into  vogue  and  give  away  with  their  waists  a 
collar  that  will  prove  a  drawing  card — which  will  prove  to  be 
one  of  the  leading  features  of  the  season.  This  firm  report 
a  heavier  business  in  all  lines  of  ladies'  waists.  They  were 
the  last  makers  out  to  show  samples,  and  have  gathered  the 
proverbial  quantity  of  crumbs. 

A  new  and  very  desirable  thing  in  waists,  skirts,  etc.,  is 
the  embroidered  work,  or,  as  it  is  called,  applique  effect.  By 
this  a  material  can  be,  in  appearance,  changed  to  any  color 
the  manufacturer  desires.  It  allows  of  the  richest  combina- 
tions, and  is  particularly  suitable  for  evening  wear.  Under 
the  hands  of  an  artistic  embroiderer  black  becomes  white,  and 
vice  versa,  green  becomes  turquoise,  old  rose  becomes  grey, 
and  the  beautiful  fiowers  and  other  patterns  which  can  be 
produced  in  applique  by  the  machine  furnish  a  variety  of  design 
in  skirts  or  waists  from  which  any  woman  can  be  suited. 

The  New  York  Silk  Waist  Co.  are  showing  five  styles  of 
the  new  "Gibson"  waist,  which  is  so  much  admired  now, 
and  they  have  been  taken  rapidly  for  Spring  by  the  trade. 
These  waists  have  doubtless  come  to  stay  for  more  than  one 
season,  and  should  be  shown  by  all  up-to-date  retailers.  They 
are  extremely  popular  in  the  United  States  and  are  sure  to 
have  a  run  this  Summer.  A  complete  range  of  misses'  waists 
has  been  added  to  the  range,  and,  although  only  a  few  of  the 
trade  have  seen  them,  several  orders  have  been  placed,  and 
it  looks  as  though  this  was  to  grow  into  a  pretty  large  business. 
In  embroidered  waists  several  good  leaders  are  shown  in  styles 
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buttoned  up  the  back  and  with  open  front.  The  former  ar 
almost  as  popular  as  the  open  front  waists,  and  a  good  season 
can  be  safely  predicted  lor  them.  The  company  have  now 
their  new  premises  at  40  St.  Antoine  street  in  running  order, 
and  are  turning  out  orders  as  fast  as  they  come  in.  They 
make  a  specialty  of  15  day  deliveries. 

Shirt  waists  will  be  as  strong  as  ever  this  year.  Albatross 
is  one  of  the  newest  materials  used  in  them.  It  is  all  wool, 
light  and  unshrinkable,  and  made  in  all  the  lightest  shades 
for  Summer  wear  ;  it  wears  well,  has  a  dressy  effect,  and  is 
one  of  the  most  promising  cloths  on  the  market.  It  is  claimed 
that  albatross  will  take  the  place  of  lawn  in  waists,  being  of  a 
lighter  weight  if  used  unlined,  and  having  a  finer  effect.  For 
outing  or  for  seashore  wear  it  is  very  comfortable,  not  being 
spoiled  by  water,  sand  or  perspiration,  keeping  its  color  and 
washing  easily.  These  many  excellent  qualities  being  known, 
there  is  little  doubt  of  the  ultimate  success  of  this  cloth.  The 
American  Silk  Waist  Co.  say  that  they  have  sold  more  of  this 
goods  for  waists  than  of  any  other  material  this  season. 
Hardly  a  house  of  any  pretensions  but  has  invested  heavily  in 
them. 

The  American  Silk  Waist  Co.  are  having  ready  sales  on 
their  $15  taffeta  waists.  Taffeta  skirts  from  535  to  $50  and 
tiiffeta  jackets  at  $20  are  shown  in  large  variety.  The  style 
of  these  waists  is  developing  rapidly.  They  are  becoming 
neater  and  neater  in  appearance,  and,  as  to  comfort,  they  can 
hardly  be  improved  upon.  New  designs  in  the  fashionable 
flare  and  train  skirts  are  shown,  with  ruchings,  rufflings, 
ribbons,  pinkings  and  all  sorts  of  fancy  work.  They  have 
brought  their  shipping  methods  to  about  perfection.  Capital 
lately  invested  has  enabled  Mr.  Cars  to  carry  a  big  stock  of 
all  sorts  of  goods,  to  place  in  the  latest  and  most  expensive 
machinery  and  to  employ  the  assistance  of  the  best-trained 
men  that  money  can  procure  in  every  department.  The  com- 
pany now  make  it  a  specialty  to  be  prompt  in  filling  orders. 
An  instance  of  this  may  be  seen  in  a  letter  from  one  of  the 
largest  Ontario  firms,  which  was  received  on  January  25.  It 
says:  "  Goods  arrived  to-day.  Thank  you  for  promptness 
in  shipping." 

APPLYING    FOR    INCORPORATION. 

The  well-known  Winnipeg  house  of  Robinson  &  Co.  are 
applying  for  incorporation  under  the  name  of  "Robinson  & 
Co.,  Limited."  The  capital  stock  of  the  new  company  is  to 
be  $250,000.  The  applicants  are  Jerry  Robinson,  George 
Robinson,  John  W.  Little,  W.  M.  LePage,  W.  P.  Moss,  T. 
H.  Slater  and  W.  H.  Moss.  The  provisional  directors  are 
Jerry  Robinson,  John  W.  Little,  W.  M.  LePage  and  W.  P. 
Moss. 


Bve$$  6ood$, 


MR.  GEO.   B.   FRASER  CHOSEN. 

The  Montreal  Wholesale  Dry  Goods  Association  selected 
Mr.  Geo.  B.  Fraser,  of  Messrs.  S.  Greenshields,  Son  &  Co., 
as  the  Association's  representative  for  election  to  the  council  of 
the  Montreal  Board  of  Trade.  Mr.  Fraser  will  accordingly 
fill  that  position  during  1902  to  the  credit  of  himself  and  the 
advantage  of  the  trade  he  represents. 


If  a  write-up  in  a  local  paper  is  not  pretty  well  done  the 
store  gets  little  from  it.  In  looking  over  an  article  upon  the 
establishment  of  James  Paton  &  Co.  in  a  Charlottetown  paper 
one  is  struck  by  the  excellence  of  the  writing — it  is  descriptive, 
but  not  verbose,  full  of  information,  and  with  a  certain  absence 
of  mere  puffing,  which  is  of  advantage.  No  store  in  Canada 
has  ^  better  Christmas  display  or  trade  than  Messrs. 
Paton  &  Co. 


THE  January  business  in  dress  goods  has  been  highly  sat- 
isfactory. Not  only  have  the  staple  lines  been  in 
frequent  inquiry,  but  many  novelty  fabrics  and  new  patterns 
for  Spring  and  Summer  seem  to  be  well  liked  and  are  in  good 
demand. 

There  is  a  good  demand  for  plain  stuffs.  Plain  cashmere 
is  moving  out  very  rapidly.  In  this  particular  line  much  of 
the  demand  is,  doubtless,  due  to  the  state  of  the  wool  markets. 
Piices  are  very  firm,  and  the  trade  has  apparently  recognized 
the  fact  that  higher  prices  may  easily  be  secured  later  on,  so 
they  wisely  order  before  any  advance  has  been  made. 

Another  class  of  goods,  which,  in  the  coming  Fall  season, 
may  take  a  much  stronger  tone,  are  velveteens.  These  are 
reported  to  be  rather  scarce  now,  and  for  the  Fall  trade  are 
likely  to  be  more  so. 

All  kinds  of  sheer  dress  goods  are  selling  well — better  than 
usual.  Eoliennes,  veiling  and  many  other  fabrics  of  the 
lightest  weight  are  in  demand.  Some  new  patterns  in  the 
latter  are  decidedly  artistic,  and  are  rapidly  making  an 
important  place  for  themselves  in  the  trade.  The  designs 
in  these  goods  are  in  a  great  measure  of  the  stripe  order.  Self- 
colored  stripes  are  very  often  seen,  and  make  a  handsome 
cloth.     In  the  lighter  crepe  fabrics  they  are  in  heavy  demand. 

Besides  the  all-wool  crepes  there  are  an  unusual  number 
of  taking  novelties  in  silk  warp  crepes.  There  has  apparently 
been  the  design  in  these  goods  to  produce  as  silky  an  effect  as 
possible.  At  anyrate,  much  of  the  silk  warp  has  been  brought 
to  the  surface  of  the  fabric,  and  the  result  is  rather  pleasing. 

Eoliennes  and  grenadines  are  also  in  good  demand,  and 
other  sheer  goods  are  moving  out  in  sufficient  quantities  to 
warrant  the  belief  that  there  is  to  be  an  unusual  sale  of  light 
fabrics  for  the  coming  Spring  trade. 

But,  notwithstanding  the  large  business  done  on  the  lightest 
goods,  heavier  cloths  have  received  their  share  of  inquiries 
during  the  month.  Most  of  these  orders  have  been  in  but 
moderate  quantities  for  immediate  requirements,  but  still  the 
general  demand  brought  out  a  considerable  quantity  of  goods. 

Broadcloths  and  Venetians  have  perhaps  had  the  prefer- 
ence, although  good  orders  have  been  placed  for  cheviots. 

Among  the  best  colors  in  dress  goods  are  the  popular 
biscuit  shades,  a  variety  of  which  is  shown,  and  two  new 
shades  in  slate  color.  These  are  subdued,  but  rich  shades, 
which  are  likely  to  become  leaders  in  the  Spring  retail  trade. 
Robin's  egg  blue  must  not  be  forgotten.  It  is  selling,  if  any- 
thing, better  than  was  expected  of  it.  Reseda,  though 
numbered  among  the  favorites,  is  not  at  present  in  as  good 
demand  as  the  rest. 

CURRENT  NOTES  OF  THE  TRADE. 

In  their  silk  department,  the  W.  R.  Brock  Company, 
Limited,  Toronto,  are  busy  filling  orders  for  Spring,  and  claim 
to  be  very  much  ahead  of  a  year  ago  in  the  matter  of  sales, 
which  is  largely,  if  not  entirely,  due  to  the  extensiveness  of 
their  ranges,  and  the  special  values  they  are  able  to  offer  in 
staple  lines  that  are  in  daily  demand,  such  as  taffetas,  tamo- 
lines,  surahs,  satins,  peau  de  soies,  mervs,  etc.,  in  which  they 
have  leading  numbers  to  retail  at   popular  prices,  and  a  full 


THE  DRY  GOODS  REVIEW 


111 


Reliable  Merchants  Want 
Reliable  Silk  Waists 


THIS     IS     OUR    TRADE     MARK 


We 

Hake  Them 


St.  James  Street 


^ 


^ 


^Montreal 


ATTACHED     TOL  EVERVf  WAIST. 


DISPLAY  FIXTURES 


WAX  FIGURES, 
CLOTHING  FORMS, 
GLASS  COUNTERS, 
SHOW  CASES, 
MIRRORS,   RIBBON 
AND  GLOVE  CABINETS, 
MILLINERY   AND 
HAT  STANDS,  ETC. 

WRITE   FOR   LARGE   CATALOGUE. 


SU  li  190^     Clatworthy  &  Co., 

RFTf  ?nn^'~"r%    46  Richmond  St.  W.,  Toronto,  Ont. 
KIRK'S:  PATENT   DISPLAY   RACK.     "~ '^    \; >- -i^ 

"SALEM"  LADIES'  WAISTS. 

We  can  interest  buyers  visiting 
Montreal  during  February  and  March, 
with  the  highest  grade  novelties  In  Ladies' 
Waists  that  are  made  in  Canada. 
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variety  of  shades.  In  addition  to  staple  lines  of  silks,  the 
Brock  Company  have  a  most  comprehensive  representation  of 
fancies,  suitable  for  blouses,  dresses  and  evening  gowns,  in 
every  conceivable  combination  of  color  and  pattern  to  retail 
at  from  25c.  a  yard  to  $2.50.  In  this  department,  they  make 
special  preparation  to  meet  the  demands  of  the  millinery  trade, 
and,  amongst  other  lines  meriting  attention,  would  lay  par- 
ticular stress  on  three  lines  of  silk  chiffons,  which  they  are 
showing  in  a  complete  range  of  shades. 

That  "coming  events  cast  their  shadows  before  "  is  being 
proved  in  a  most  satisfactory  and  substantial  manner  in  the 
dress  goods  department  of  the  W.  R.  Brock  Company, 
Limited,  Toronto.  Never  in  the  firm's  history  have  they  found 
themselves  so  busy,  and  filled  with  orders  at  this  season  of  the 
year.  And  it  is  a  specially  pleasing  feature  that  nearly  every 
order  is  accompanied  with  a  demand  for  immediate  delivery, 
and,  in  many  instances,  there  closely  follows  after  the  ship- 
ment of  the  original  order  a  request  to  have  many  of  the  lines 
duplicated,  which  proves  that  not  only  are  the  goods  required 
for  Spring  trade,  but  that  they  are  already  inquired  for,  and 
bought  up  as  received.  Such  is  the  case  with  quite  a  variety 
of  materials,  but  we  will  confine  ourselves  to  a  few  of  the  most 
noticeable,  which  are  prominent  in  popularity  now,  and  likely 
to  continue  so.  First  in  order,  we  would  mention  a  variety  of 
soft-clinging  materials,  of  which  this  firm  are  showing  an 
unequalled  collection  in  black  and  the  various  shades  made 
prominent  by  their  demand,  such  as  voiles,  crepe  de  chines, 
nuns  veilings,  velours,  crepinettes,  henriettas,  cashmeres,  etc. 
Black  silk  grenadines  are  also  preeminently  popular,  and 
show  every  indication  of  maintaining  their  position.  Smooth- 
faced goods,  such  as  Venetians,  sedans,  boxcloths,  amazons, 
etc.,  may  also  be  counted  on,  and  the  Brock  Company  are 
fully  prepared  in  this  respect  to  compete  with  all  comers.  In 
the  more  staple  class  of  dress  materials,  this  firm  maintain 
their  reputation  of  leading,  and  is  showing  very  special  values 
in  materials  suitable  for  tailor-made  costumes  and  skirts,  such 
as  homespuns,  friezes,  cheviots,  serges,  concordias,  etc.  A 
request  for  samples  of  these  will  be  promptly  responded  to, 
and  a  comparison  quickly  prove  that  their  claims  are  correct. 
Judging  by  indications,  the  Spring  of  1902  is  likely  to  prove 
one  of  the  greatest  dress  goods  seasons  on  record,  and,  in  this 
respect,  the  W.  R.  Brock  Company's  reputation  will  be  more 
than  maintained. 

The  Wyld-Darling  Co.  are  showing  the  latest  novelties  of 
the  season  in  their  dress  goods  department,  amongst  the  chief 
features  being  panne  satin  cloths,  soleils,  Venetians,  broad- 
cloths, poplins,  cheviots,  friezes  and  homespuns,  mostly  all  of 
these  having  a  very  bright  waterproof  silk  finish.  They  also 
have  a  very  bright  finished  cloth,  the  "  Emfir,"  which 
already  is  selling  very  freely,  as  are  also  the  others.  Their 
noted  numbers  in  cheviots,  D17,  D18,  D19,  D20,  and  D21, 
coming  in  browns,  castors,  navys,  old  rose  and  blacks  are 
special  favorites,  as  are  also  their  colored  cashmeres  C78 
and  C79  which  are  stocked  in  all  their  leading  colors.  Some 
39  and  4o-inch  serges  are  also  shown  as  special  lines  and  are 
selling  very  freely  to  retail  at  25  cents,  and  some  44  inch 
Coronation,  and  some  56inch  Victors  are  found  in  greys, 
blues  and  blacks.  Voiles,  albatross,  and  Cawdon  crepes  will 
be  much  used  for  light- weight  fabrics.  A  range  of  these 
goods  is  shown  in  all  the  latest  colorings.  Special  values  in 
their  silk  department  may  be  had  in  peau  de  sole,  taffetas, 
satins,  armures,  tamoline  and  surahs.  Velveteens  are  a 
special  feature  of  this  house  and  they  have  a  complete  range 
of  blacks  and  colors,  including  their  special  "Empress" 
brand  in  stock. 


The  range  of  dress  goods  shown  by  John  Macdonald  & 
Co.  is  at  this  season  in  perfect  shape  with  the  newest  things  in 
black  and  colored  fabrics.  In  cashmeres,  exceptional  values 
are  shown  as  well  as  in  voiles,  royalettes,  boxcloths,  Vene- 
tians, grenadines,  silk  laces,  silk  sublime,  in  all  colors, 
costume  cloths,  and  mohairs.  In  the  white  goods  section 
there  is  a  big  demand  for  Victoria  lawns,  India  linens,  nain- 
sooks, French  organdies,  dimities,  Swiss  spot  muslins,  satin 
checks,  etc.  In  silks.  John  Macdonald  &  Co.  show  a  special 
line  of  colored  taffeta  silks,  including  old  rose,  brown, 
imperial  blue.  In  black  taffetas,  all  priced  lines  are  in  stock, 
from  ^7 }4c.  io  $1  a  yard,  including  a  new  shipment  of  their 
own  594,  guaranteed  quality,  to  retail  at  $1.  A  fresh  supply 
of  black  peau  de  sole  at  75c.  has  been  received.  In  velve- 
teen, the  department  has  a  complete  range. 

The  W.  R.  Brock  Co. ,  Limited,  Montreal,  are  showing  the 
largest  range  in  Canada  of  American,  Scotch,  English  and 
French  organdies,  unsurpassed  for  designs  and  qualities. 
They  have  also  a  complete  range  of  taffetas  and  tamolines  in 
colors  and  blacks.  Peau  de  sole  they  are  offering  some 
special  prices  in.  They  are  also  showing  a  nice  range  of 
voiles  in  dress  goods. 

Business  in  this  line  is  reported  by  S.  Greenshields.  Son  & 
Co.  to  be  very  good.  All  plain  stuffs  are  moving  well.  There 
is  a  big  run  on  plain  cashmere,  which  will  be  popular  for 
dresses  this  Spring.  No  doubt,  this  demand  is  also  due  to  the 
coming  rise  in  price  of  cashmeres.  Voiles,  grenadines  and 
all  sheer  light  goods  are  selling  well,  as  are  lustres,  crepe  de 
chines,  and  taffeta  and  tamoline  silks.  They  are  showing  a 
new  cloth,  Japanese  goods,  in  silk  stripe  with  beautiful 
patterns,  which  will  likely  be  a  feature  of  the  Spring  trade. 
These  goods  have  a  soft,  rich  effect,  and  the  various  colors 
used  in  the  designs  are  admired  for  their  delicacy  and  har- 
monizing qualities.  Velveteens  will  be  good  for  the  Fall 
business.  They  are  said  to  be  scarce.  Priestley's  plain  and 
fancy  black  dress  goods  are,  as  usual,  in  heavy  demand,  in 
grenadines,  voiles,  bengalines,  etc.  The  popular  shades  for 
Spring,  according  to  the  buying,  are  slate  and  biscuit.  Two 
shades  of  the  former  are  shown.  Robin's  egg  blue  is  another 
good  color. 


THE    "BABY"    AND   THE    "BROWNIE." 

The  Brock  Co.,  Toronto,  have  just  passed  into  stock  the 
"  Baby  "  garment  fastener  and  the  "Brownie"  hook  and  eye. 
Both  of  these  can  be  had  in  black  or  white,  and  are  the 
smallest  sizes  made  in  their  respective  lines.  There  is  a  great 
demand  for  both,  and  they  have  been  scarce. 


Wacks  Bros.,  Leicester,  Eng.,  are  represented  in  Canada 
by  R.  Flaws  &  Son,  Toronto. 

In  the  small  ware  department  of  The  Gault  Brothers  Co.  an 
assortment  of  narrow-frilled  ruches,  which  has  just  been 
opened  up,  is  meeting  with  a  rapid  sale.  These  will  doubtless 
be  in  great  demand  for  trimming  purposes.  There  is  also  a 
large  variety  of  ruching  in  all  widths,  for  capes,  etc.  Among 
the  specials  in  embroidery  and  lace,  their  travellers  are  show- 
ing some  loom  ends  in  box  lots,  which  it  would  be  advisable 
for  dealers  to  see.  New  patterns  in  silk  and  vandyke  inser- 
tions in  black  and  white  are  among  the  quick  sellers  of  the 
department.  There  is  also  a  large  range  of  ' '  Escurial ' '  laces 
on  view.  Very  interesting  are  the  ready-made  goods  in  the 
smallware  department.  There  are  a  number  of  special  values 
in  exclusive  designs  among  them,  and  buyers  should  look 
them  up  right  away,  for  they  are  being  picked  up  rapidly. 
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EIING 

DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc, 

DYED,  FINISHED  AND   PUT  UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.      Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  and  Finishers, 

JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal 


158K  King  St.  West,  Toronto. 


123  Bank  St.,  Ottawa 
47  John  St.,  Quebec. 


IF    YOU     HANDLE 


"Pre-Eminent"  Dress  Stays 

"NUFF  SAID." 

If  you  do  not,  buy  some  and  see  how  well  pleased 
you  will  be  with  them.  Your  customers  will  also 
be  well  pleased,  which  is,  after  all,  the  important 
point.  Mostly  all  jobbers  have  them.  If  yours 
has  not,  write  us  direct. 

F.  L.  Co|)elaDd  ^  Co. 

successors  to 

THE  EVER-READY  DRESS  STAY  CO..  Limited. 
WINDSOR,  ONT. 


The  Long  Distance 
Tele|>hone  ,sthe 

IDEAL    RAPID    TRANSIT. 

Long   distance    equipment  increases   ttie 
speed,  and  cuts   dcwn  overtime  charges. 

The  Contract   De|>artment  will   furnish   |)articulars. 


Tnc- 


BELL  TELEPHONE  CO.  OF  CANADA. 


w 


Incorporated 
1851 


ESTERN 

ASSURANCE 


•  • 


COMPANY. 


FIRE 

AND 

MARINE 


Head  Ottlce 

Toronto, 
Ont, 


Capital  Subscribed  - 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2.320.000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


Gloves    ^ 
Moccasins 


EXPANSION  IS  MY  MOTTO. 

The.  rapidly  increasing  popularity  of 
our  lines  has  won  for  me  the  best  trade 
in  Canada. 


Our  Traveller  will  call 
on  you  shortly. 


J.  Arthur  Paquet, 

QUEBEC. 


PEWNY'S 
KID  GLOVES 

ARE  SOLD  BY  ALL  THE  LEADING 
STORES  THROUGHOUT  CANADA. 


What  has  made  them  so  popular  with  the  trade  ? 

The    FIT    and    QUALITY,  backed 
up  by  the  maker's  guarantee  with  every  pair. 


WE  HAVE  NOW  IN  STOCK  a  large  assortment  for 

SPRING   1902 

and  can  fill  all  orders  for  the  latest  Styles  and 
Colors  promptly. 

Handle  this  line  during  the  year  and  your  Glove  Department 
will  show  handsome  profits. 


S.  GREENSHIELDS,  SON  &  CO. 


Sole  Selling  Agents  for  Canada. 


.MONTREAL. 


GREENSHIELDS  &  CO.,  Limited,  VANCOUVER,  B.C. 
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CANADA'S  OPPORTUNITY-IS  IT  BEING  FULLY  GRASPED? 

Some    Practical    Suggestions    from    a     Business    Standpoint    as    to    what 
the    Dominion    Might    Do. 

Bv  Mr.  .lames  P.  Allan,  Vico-I'iouliin  of  tlie  Toronto  Board  of  Trade. 


READERS  of  The  Review  by  consulting  their  files  of 
the  journal  will  find  in  the  issue  of  March,  1897,  "  What 
Canada  ought  now  to  do,"  and,  in  November,  1897,  a  state- 
ment of  the  position  Canada  occupied  in  Britain  as  then 
viewed  by  the  writer,  with  some  suggestions  as  to  the  course 
we  should  pursue  to  increase  the  knowledge  of  Canada  by  the 
people  of  Britain  and  thus  induce  a  larger  interest  in  us  and 
our  products.  It  is  pleasant  to  know  that  in  some  measure 
the  course  since  followed  has  been  along  the  lines  then 
suggested  and  has  resulted  in  a  better  knowledge  of  the  country 
and  a  larger  increased  sale  for  our  products  in  Britain,  but, 
notwithstanding  the  very  gratifying  addition  to  our  volume  of 
trade,  it  can  be  claimed  we  are  only  now  touching  the  fringe 
of  possibilities  in  this  direction,  and  it  is  the  intention  of  this 
article  to  outline  how  little  we  are  doing,  compared  with  other 
colonies  less  favorably  situated,  and  the  means  to  be  adopted 
for  increasing  the  sale  of  Canadian  products. 

The  time  is  opportune  for  this  in  view  of  the  increased 
attention  given  to  it  by  the  British  press,  and  the  recent  letter 
of  Lord  Strathcona,  which  begins  ' '  Englishmen  note  the 
progress  of  Anglo-Canadian  trade  under  the  preferential 
tariff."  That  Canada's  export  trade  with  Britain,  notwith- 
standing its  rapid  increase,  is  susceptible  of  enormous  expansion 
is  a  proposition  that  none  acquainted  with  the  wants  of  Britain 
in  the  way  of  food  products  will  dispute,  while  in  the  way  of 
raw  materials  for  the  various  trades,  and  even  of  manufactured 
goods  that  await  introduction  to  her  markets,  a  most  inviting 
and  profitable  field  for  development  is  presented.  But  the 
practical  solution  of  the  accomplishment  of  this  in  a  perman- 
ent and  acceptable  manner  has  not  yet  been  presented. 

Mr.  Smart,  Deputy  Minister  of  the  Interior,  is  at  present 
in  London,  and,  in  an  interview  published  in  The  Standard, 
giving  an  interesting  account  of  settlement  in  Manitoba  and  the 
Northwest  Territories  and  British  Columbia,  speaks  of  the 
vast  acreage  awaiting  cultivation,  and  gives  statistics  of  the 
abundant  harvest  of  last  year,  all  of  which  is  pleasant  read- 
ing, but  does  not  carry  with  it  the  weight  that  practical  evidence 
of  the  quality  of  Canadian  products,  if  people  could  have 
personal  inspection  of  them,  would  do.  And  this  can  be  done 
by  bringing  the  exporter  and  importer  into  closer  touch  and 
furnishing  indisputable  proof  of  the  excellence  of  Canada's 
products.  Competition  in  trade  has  become  so  keen  between 
all  producing  countries  that  the  most  attractive  methods  must 
be  resorted  to  if  we  wish  to  be  in  the  vanguard  of  the  world's 
commerce  as  an  exporting  country. 

While  the  total  value  of  our  exports  to  Britain  has 
enormously  increased  in  the  past  few  years,  it  cannot  be 
doubted,  if  trade  had  been  pushed  in  the  energetic  manner 
pursued  by  commercial  houses,  its  volume  now  would  be  far  in 
excess  of  the  present  amount. 

PUSHING    PRODUCTS    AS    CANADIAN    IN    ORIGIN. 

For  many  years  the  condition  of  the  Canadian  export  trade 
with  Britain,  as  contrasted  with  that  of  competing  countries, 
has  been  observed  with  interest  by  the  writer,  who  has  often 
noted  with   regret  the  small  volume  of  our  products  that  has 


been  known  to  the  British  consumer  as  the  product  of  Canada. 
In  proof  of  this,  the  consumption  of  food  products  grown  in 
Canada  by  Biitain  in  1899,  exclusive  of  wheat  and  flour,  was 
about  $38,000,000  in  value,  and  cattle  and  sheep  the  value  of 
which  was  about  J8, 000,000.  Not  one-quarter  of  this  was 
known  to  the  British  consumer  as  the  product  of  Canada. 
In  the  same  year,  of  eggs  exported  to  the  value  of  $1,300,000, 
only  $64,000  is  given  in  the  Government  trade  returns  of  the 
United  Kingdom  as  the  total  value  of  all  Canadian  shipments, 
the  balance  shipped  from  an  American  port  being  entered  as 
United  States  exports. 

Canadians  must  then  consider  (i)  how  they  can  increase 
the  already  established  trade  and  what  market  exists  for  pro- 
ducts not  yet  introduced  to  the  British  consumer  ;  (2)  what 
products  have  been  exported  previously  of  inferior  quality  and 
known  as  Canadian  that  have  produced  a  prejudice  against 
our  commodities  ;  (3)  where  such  exists,  its  removal  is  of 
absolute  necessity  ;  (4)  the  branding  as  Canadian  of  all  pro- 
duce exported  by  Canada,  and  the  official  recording  of  the 
country  of  origin  by  British  officials. 

NEED    OF    A    COMMERCIAL    HEADQUARTERS. 

The  writer  saw  with  pleasure  the  interest  manifested  in 
Canadian  products  at  the  recent  Glasgow  Exhibition,  strengthen- 
ing the  idea  advanced  in  your  issue  of  March,  1897,  in  favor  of 
"  the  establishment  of  depots  in  congested  centres  of  popula- 
tion, where  samples  of  products  and  practical  information  could 
be  given  direct  to  inquirers."  In  the  same  article,  it  was  stated, 
'•  from  a  commercial  standpoint,  the  location  of  the  Canadian 
Office  in  London  is  a  mistake."  Apparently,  "the  powers 
that  be"  have  recognized  this,  if  reports  in  the  press  be 
correct  that  Mr.  Smart  was  looking  for  eligible  premises  in  the 
"City"  for  the  location  of  the  emigration  branch  of  the 
service.  It  is  to  be  hoped  that  this  information  is  correct, 
and  premises  sufficiently  commodious  for  a  commercial  head- 
quarters for  Canada  be  secured  in  which  : 

1 .  A  display  of  all  classes  of  Canadian  produce  could  be 
made,  including  those  placed  in  cold  storage,  the  latter  a  most 
important  addition  for  arousing  the  interest  of  consumers,  as 
was  proven  in  the  Glasgow  Exhibition,  where  the  system  was 
shown  in  the  Canadian  department. 

2.  The  supplying  of  all  information  relating  to  Canada  by 
men  who  are  native  Canadians,  who  have  personal  knowledge 
of  existing  conditions  and  are  able  to  point  out  the  advantages 
and  correct  false  impressions  regarding  the  country  ;  these 
men  to  have  had  commercial  training  fitting  them  for  discov- 
ering outlets  for  our  exports,  as  well  as  securing  emigrants. 

3.  The  establishment  of  an  exhibition  of  Canadian  manu- 
factures, permanent  in  its  nature,  where  all  things  of  economic 
and  industrial  value  would  be  shown. 

4.  The  opening  of  a  high-class  restaurant,  distinctly  Cana- 
dian, in  which  only  Canadian  food  products  would  be  served. 

5.  The  opening  of  a  bakery  in  which  only  Canadian  flour 
would  be  used,  thus  establishing  the  superior  qualities  of  our 
fl3ur  in  the  minds  of  British  consumers,  of  which  at  present 
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HOTELS  FOR  COnHERCIAL  HEN. 


Halifax.  N.  S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

Winnipeg  Hotel 

THE. 


G 


ANADIAN   COLORED 

COTTON 

MILLS  COMPANY 

•  • 

Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Slcirtings,  Dress 
Goods,  Lawns,  Cotton  Blanlcets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRIGE,  SONS  &  CO.,  ACENTS 

MONTKEAL  and  TORONTO 


The 
Celebrated 


ii 


P.D 


99 


COR8ET8 


U 


Millions  of  satisfied 
wearers  of  "P.  D."  all 

over  the  world  testify 
to  the  fact  that  there 
are  no  Corsets  their 
equal  for  style,  com- 
fort and  durability. 


No  other  straight  front 
Corset  shows  such  cor- 
^\  rcct  hygienic  lines  as 
*^  "P.D."  All  first-class 
retailers  stock  "P.D." 
Corsets  and  find  them 
sellers. 


For  Samples  and 
Prices  write 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


II  VICTORIA  SQUARE,  MONTREAL 


SAMPLES  OF 


Maritimfi  Wrappers 

Percale  and 
Muslin-*^  -*  ^ 

For  SPRING  and  SUMMER  of  1902, 

are  now  being  shown    to    the    trade.      They 
are  unexcelled. 


THE 


Maritime  Wrapper  Co, 


Ontario  and  Montreal  Agent; 
J.  H.  PARKHILL, 

207  McKinnon  Bldg.,  Toronto 


Limited 


,y. 


STANFIELD'S 


STANFIELD'S  UNSHRINKABLE  UNDER- 
WEAR is  made  to  fit  the  body  without  a  wrinkle. 
It  will  not  shrink  with  washing,  or  stretch  with 
wear.  Always  a  perfect  fit.  -Always  comfortable. 
Manufactured  by  The  Truro  Knitting  Mills 
Co.,  Limited,  Truro,  N.S.,  from  the  best  long- 
fibred  combed  Nova  Scotia  wool.  This  wool 
being  long  does  not  require  to  be  twisted  as 
hard  as  other  wools.  The  result  is  a  softer, 
more  flexible  and  far  more  durable  garment. 
STANFIELD'S  is  sold  direct  to  the  RETAIL 
TRADE.  Our  samples  for  Fall  1902  will  be 
shown  in  a  few  days  by  our  travellers.  Your 
inspection    will    please  us.     Orders  will  follow. 

PROPRIETORS  OF  PATENT    No.   73734. 


TRURO  KNITTING  MILLS  CO.,  umited 
Truro,  N.S. 
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they  are  ignorant,  because  in  the  British  statistics  it  appears 
under  the  head  of  "American." 

THE  VALUE  OF  COLD  STORAGE. 

The  application  of  cold  storage  in  the  transportation  of  our 
fruits,  so  that  they  would  retain  their  fresh  appearance,  would 
enable  us  to  build  up  a  remunerative  trade  where  at  present 
we  do  nothing.  The  writer  saw  South  Australian  apples 
selling  in  Vienna  as  high  as  loc.  each,  and  eagerly  sought 
after.  But  it  would  be  necessary  to  pay  careful  attention  to 
packing.  These  were  packed  in  wooden  cases,  each  contain- 
ing loo  apples,  every  apple  wrapped  in  tissue  paper  and 
packed  in  corn  husks.  Estimate  the  profit  in  a  trade  such  as 
this  from  Canada,  scarcely  one-third  the  distance  !  Another 
article  we  should  find  profitable  to  export  is  condensed  milk, 
ot  which  Britain  imported  in  1900  about  $7,250,000  worth — 
not  one  dollar's  worth  from  Canada  ! 

The  British  imports  of  pears  in  1900  were  valued  at  $1,300-, 
000,  of  plums,  $1,500,000,  of  cherries,  $750,000.  So  far  we 
have  had  no  share  in  supplying  these. 

In  1900  Britain  imported  cheese  to  the  value  of  about 
$90,000,000  ;  butter,  $30,000,000.  In  both  these  Canada 
should  easily  treble  her  exports  if  the  British  consumer  was 
made  better  acquainted  with  the  merits  of  these  articles. 

WHAT   AUSTRALIA    HAS.  DONE. 

The  volume  of  trade  in  beef  and  mutton  that  could  be 
developed  with  favorable  transportation  facilities  existing 
would  surprise  us.  An  idea  of  its  volume  can  be  appreciated 
by  quoting  from  the  returns  of  the  frozen  meat  trade  of  1901, 
published  by  W.  Weddell  &  Co.,  London,  Eng. : 

Beef,  Lamb,  Mutton, 

quarters.  carcasses.  carcasses. 

Australia 160,744  429,903  796,655 

New  Zealand 140,300  1,396,886  1,838,333 

River  Platte 440,864  3,266  2,630,8:W 

To  carry  this  immense  volume  of  trade  there  are  engaged 
from  Australia  62  steamers,  with  an  aggregate  capacity  of 
2,616,490  carcasses  of  mutton  ;  from  New  Zealand,  39  steam- 
ers, with  a  capacity  of  3,124,800  carcasses  ;  from  River  Platte, 
36  steamers,  with  a  capacity  of  1,443,000  carcasses;  all  of 
these  being  specially  fitted  with  refrigerating  machinery. 

With  the  establishment  of  abattoirs  in  Canada  and  proper 
cold  storage  transportation  facilities  provided,  a  considerable 
proportion  of  tbis  trade  should  be  secured  by  us,  the  profit  of 
which  would  be  greater  than  that  of  the  countries  named,  be- 
cause of  our  greater  proximity  to  the  British  market.  In 
addition  to  this  we  would  receive  full  credit  for  the  product, 
and  with  proper  care  in  maintaining  a  high  standard  of  quality 
should,  in  a  short  time,  find  greater  favor  with  the  consumer 
than  that  from  countries  much  more  distant. 

IMPORTANCE   OF    INCREASING    EXPORTS 

The  necessity  for  securing  larger  markets  is  forced  upon 
us  by  our  constantly  increasing  capacity  to  furnish  food 
supplies,  the  opening  up  of  new  production  areas  in  Ontario 
and  the  great  Northwest,  where,  during  the  past  year,  the 
abundant  harvest  overtaxed  all  facilities  for  handling  it,  the 
constant  influx  of  settlers  annually  adding  greatly  to  the  pro- 
ducing area.  Who  can  measure  the  producing  possibilities  of 
that  vast  unoccupied  territory  of  i,6do.ooo  square  miles  as 
yet  unorganized,  the  product  of  which  will  soon  swell  the 
volume  of  our  trade  to  figures  that  will  make  our  present 
returns  seem  trivial  ?  Believing  this,  let  us  not  forget  that 
distribution  of  our  products  in  the  best  markets  should  go 


hand-in-hand  with  their  production,  if  it  is  to  be  made  profit- 
able for  the  producer.  While  we  do  not  minimize  the  import- 
ance of  securing  emigrants,  it  will  be  fatal  to  our  progress  if 
we  forget  that  the  objective  point  of  all  production  is  con- 
sumption. And  to  reach  the  consumer  at  the  smallest  possible 
cost,  and  in  the  most  effective  manner,  secures  to  the  producer 
the  maximum  of  profit,  and  the  increasing  keenness  of  com- 
petition between  producing  countries  leaves  the  greater  success 
of  any  dependent  upon  the  skill  and  shrewdness  of  the  men 
who  manage  the  distribution. 


A     PLEASANT    SOCIAL    OCCASION. 

THE  Montreal  Waterproof  Clothing  Co.,  Montreal,  held 
their  third  annual  banquet  in  Welsh's  Cafe,  on  New  Year's 
Eve.,  when  about  150  guests  and  members  of  the  staff  partook 
of  Mr.  Wener's  hospitality.  Mr.  Wener  is  a  young  man  to 
be  at  the  head  of  the  largest  waterproof  manufactory  in 
Canada,  but  his  mercantile  campaign  is  consistently  charac- 
tererized  by  an  energy  and  common  sense  worthy  of  an  older 
man,  and  his  holdling  of  these  annual  affiirs  is  only  an 
example  of  the  farsightedness  he  has  shown  in  building  up  his 
trade.  While  these  banquets  must  be  regarded  as  approaches  to 
annual  thanksgivings,  nevertheless  they  serve  to  bring  employer 
and  employe  into  valuable  communication  and  to  instil  into 
the  minds  of  every  one  present  an  irrepressible  pride  in  the 
firm  and  an  implicit  confidence  in  the  "  chief." 

To  say  that  the  affair  was  successful  is  putting  it  mildly 
indeed.  Proceedings  commenced  about  8,30  o'clock  and 
ended  at  all  hours.  Mr.  H.  E  Davis,  the  "star  "  traveller 
of  the  firm  was  in  the  chair,  and  to  his  right  sat  Mr.  H.  Wener 
and  his  father,  while  on  his  left  was  Mr.  Wener's  brother, 
another  traveller.  Many  personal  friends  of  Mr.  Wener  and 
confreres  in  the  trade  were  gathered  around  the  head  table. 
Mr.  H.  Vineberg  proposed  the  toast  to  "The  King"  and  it 
was  honored  right  royally.  The  toast  to  "  The  Firm  "  drew 
forth  some  reminiscent  remarks  upon  the  growth  of  the 
business  and  glowing  prospects  were  told  of.  "  The  Work - 
ingman "  was  proposed  by  Mr.  Carman  and  replied  toby 
Messrs.  H.  Jacobs,  and  Schrager.  Mr.  Max.  Goldberg,  the 
new  manager,  grew  eloquent  over  New  Year's  greetings  and 
was  sung  "  a  jolly  good  fellow."  0:her  toasts,  among  them 
"The  Ladies,"  "Guests"  and  "The  Press  "  were  all  well 
received. 

Among  the  speeches  of  the  evening  was  one  given  by  Mr. 
M.  Markus  upon  the  statu;  of  the  waterproof  clothing  trade 
in  Canada.  He  showed  that  it  was  now  growing  out  of  its 
long  clothes  in  spite  of  all  too  scanty  supply  of  tariff  nutriment 
and  dwelt  particularly  upon  the  absolute  necessity  of  increased 
tariff  protection  against  the  imports  both  from  England  and  the 
United  States. 


Some  specials  recently  arrived  in  the  ladies'  wear  depart- 
ment of  S.  Greenshields,  Son  &  Co.  should  be  looked  up  by 
the  trade.  Among  them  is  a  full  range  of  black  sateen  under- 
skirts, to  retail  from  $1  to  $3.50,  and  black  sateen  blouses,  in 
sizes  32  to  44,  to  retail  from  75c.  to  $3.  In  the  immense 
range  of  whitewear  for  Spring,  it  would  be  advisable  to  inquire 
of  the  travellers  about  the  line  of  corset  covers.  No.  W7  and 
8,  to  retail  at  25c..  and  white  underskirts,  SK4  and  SK5,  to 
retail  at  $1.  Another  shipment  of  the  special  line  of  Swii»s 
embroidered  handkerchiefs  has  just  been  received,  put  up  io 
25-doz.  carton  lots,  to  retail  at  2  for  2sc. 
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THE    O.  G-.  '^OTJlSTGr   OO. 

RUBBER   STAMPS 

AND    SUPPLIES 

No.   I  Adelaide  Street  East,         -        TORONTO 


will  be 


ADVERTISING   IN    WESTERN   CANADA 

CAREFULLV,  EFFICIENTLV  and  PROMPTLY  attended  to,  by 

^"^  Roberts  Advertising  Agency. 


WINNIPEG 
CANADA. 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinery 
Boxes  as  a  side  line.  In  writing,  state  what  territory 
is  covered,  and  how  often.  All  correspondence  will  be  treated 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,   N.  B. 

THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British.  American  and  Foreign  firms  who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 

RTTT    A  "\ArQ   ^T   QniVr     ManchesterBldg..  MellndaSt., 
•    ^  ^-'-^  **  i-^   ^   OVJi>  ,  TORONTO-and  MONTREAL. 

Dry  Goods  Commission  Agents. 

[V/M.  Simpson  Sons  &  Co.,  Philapelphia,  Pa. 
I  Prints,  Linings  and  Draperies. 

Reoresentine  '  *^^''''''^'"*'^''' ''^  Warners,  Limited,  Loughborough,  Eng., 
"^  ■>  Hosiery  and  Underwear, 

D.  Sandkman  &  Co.,  Leicester,  England, 

Yarns  and  Warps. 

A      "ROT    AND   WTTTTAMS     commission  Agent,  Room  S 

J\.    SXKJl^IXly  \J     VV  lJ-iJ^12^iVJ.O,   Manchester  Building,  29-33 

Melinda  St.,  Toronto.    Woollens,  .Silks,  Embroideries,  Handkerchiefs, 

Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


dun^bade^ 


and' 


rancy 
Para^ol^ 


Samples  of  our  ranges  of  Spring  Novelties  ready. 
Our  representatives  will  call. 


The  Irving 
Company, 


Umbrella 


Limited 


20  Front  St.  West,  TORONTO. 


TREATMENT    OF    CUSTOMERS. 

PROBABLY  in  no  place  of  business  is  there  greater 
opportunity  to  exercise  tact  and  study  human  nature 
than  in  the  retail  dry  goods  store.  A  pleased  customer  is  one 
of  the  best  of  advertisements,  for  every  one  such  has  many 
relatives  and  friends,  and  an  endless  chain  of  possible  buyers 
is  started  with  every  sale  you  make,  which  is  eminently  satis- 
factory to  the  purchaser.  As  "  goods  which  please  are  already 
half  sold,"  so  visitors  to  your  store  who  are  pleased  at  the 
outset  are  already  half  converted  into  permanent  customers. 
Various  things  should  contribute  to  make  your  store  a  popular 
one,  some  of  which  have  been  exploited  again  and  again,  but 
which  will  bear  repeating  indefinitely.  Polite,  accommodating, 
sincere,  non-sensational  clerks  are  of  prime  importance  in  the 
down-to  date  store,  but  one  thing,  which  to  my  mind  stands 
out  above  almost  any  other  is  supplying  just  what  a  customer 
wants.  Better  lose  a  single  sale  than  a  good  customer.  If 
you  haven't  just  what  is  called  for  say  so,  and  offer  to  get 
what  is  desired  if  you  feel  that  you  can  do  it,  otherwise 
express  your  regret  and  hope  to  be  able  to  supply  anything 
further,  or  even  that  particular  article  at  another  time.  I  know 
of  a  pretty  good  store  that  has  lost  a  lot  of  trade  by  induc- 
ing people  to  take  what  they  did  not  want.  The  clerks 
thought  they  were  serving  their  employer  by  prevailing  upon 
the  buyers  to  accept  something  different,  and  when  the 
customers  realized  how  they  had  yielded  against  their  will  to 
the  suave  saleman  they  decided  to  trade  somewhere  else  there- 
after. 

Too  many  stores  insist  upon  selling  people  what  they 
happen  to  have  in  stock,  and  not  what  the  customers  desire. 
This  is   the   much-condemned    substitution    plan   in  a  little 


different  form.  I  know  a  man  who  went  to  a  carpet  store  to 
buy  a  blue  carpet  to  match  the  furnishings  of  a  certain  room. 
The  dealer  had  nothing  suitable  and  informed  the  customer 
that  but  very  few  blue  carpets  were  being  made  and  that  it  was 
doubtful  if  he  could  find  anything  desirable  anywhere.  The 
man  went  to  another  store  and  found  a  large  and  fine  assort- 
ment of  blue  carpets,  having  no  difficulty  in  selecting  some- 
thing that  exactly  suited  him.  Another  case :  a  friend  of 
mine  desired  some  red  wall  paper  that  would  retain  its  color 
a  reasonable  length  of  time.  He  went  to  the  store  where  he 
was  accustomed  to  trade,  but  there  was  nothing  in  stock  that 
the  wall  paper  man  could  vouch,  for,  as  he  said  all  reds  would 
fade  very  quickly.  The  man  was  prevailed  upon  to  buy  an 
inferior  paper,  which  lost  its  color  in  a  few  weeks,  whereas  his 
neighbor  went  to  another  store  and  bought  red  paper  that 
to  day  is  as  bright  as  ever,  after  months  of  use.  under  almost 
the  same  conditions.  How  do  you  think  those  dealers  stand 
in  the  estimation  of  the  respective  customers  ?  It  does  not 
pay  to  deceive  or  impose.  If  you  do  not  have  what  a  customer 
wants  there  is  no  harm  in  suggesting  something  else,  but  do 
not  force  it  upon  him  just  because  you  are  in  business  and 
want  to  increase  your  siles.  You  will  lose  in  the  end.  Study 
human  nature.  Take  every  one  in  his  way  and  in  his  mood. 
Do  not  flatter  or  praise  indiscriminately,  and  above  all  things 
do  not  make  faces  at  a  fussy  customer  behind  her  back. 

A  dry  goods  store  makes  a  mistake  in  carrying  a  slightly 
inferior  line  of  goods,  in  order  to  sell  a  trifle  under  '•  the  other 
fellow."  It  pays  to  carry  only  first-class  goods  as  a  rule. 
There  are  comparatively  few  people  nowadays  who  want  to 
save  a  cent  or  two  at  the  sacrifice  of  comfort  and  durability. 
Keep  the  best,  say  that  it  is  the  best,  ask  what  it  is  really 
worth,  and  lay  stress  on  qnality  and  durability. 
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DID  NOT  ACCEPT  THE  OFFER. 

The  creditors  of  Mrs.  Rachel  Wolfe,  who  conducted  a 
mantle-making  and  furriers'  establishment  at  107  Yonge 
street,  Toronto,  and  who  recently  assigned,  held  a  meeting  to 
consider  an  offer  of  30  cents  on  the  dollar  that  had  been  made. 
The  offer  was  7  yi  cents  cash,  and  the  remainder  at  three, 
seven  and  nine  months,  secured  by  the  endorsation  of  A. 
Davis,  of  New  York,  a  relative  of  Mrs.  Wolfe.  It  was  under- 
stood that  in  the  event  of  an  acceptance  of  the  offer  the 
family  claims,  which  amount  to  some  jSg.ooo,  would  not  be 
pressed  till  the  other  creditors  were  paid.  The  trade  liabilities 
are  about  g8,6oo,  while  the  stock  is  now  valued  at  about 
J6.000.  The  offer  of  compromise  was  not  accepted,  but  the 
meeting  adjourned  for  ten  days.  In  the  meantime  the  follow- 
ing inspectors  were  appointed  to  act  with  the  assignee  :  C. 
W.  Beatty,  J.  G.  Hay,  L.  F.  Heyd.  E.  A.  Lye  and  F.  Stowe. 


WOOLLEN  MILLS  SHAREHOLDERS. 

The  shareholders  of  the  Canada  Woollen  Mills,  Limited, 
have  elected  the  following  directors  for  the  ensuing  year  : 
Messrs.  W.  R  Brock,  M  P.,  G.  F.  Benson,  Timothy  Eaton, 
W.  D.  Long.  W.  D.  Matthews,  R.  Millichamp,  Geo.  Randall 
(Waterloo)      At   a  subsequent  meeting  of  the  board  Messrs. 


Brock  and  Long  were  elected  president  and  vice-president, 
respectively.  Messrs.  R.  Millichamp  and  John  F.  Morley. 
with  the  president  and  vice  president,  form  the  executive 
committee  of  the  board. 


DISSOLUTION  OF  PARTNERSHIP. 

The  dissolution  of  the  partnership  between  Scovil  &  Page, 
clothiers  and  men's  furnishings,  Barrington  street,  Halifax,  is 
announced.  J.  M.  Scovil  and  W.  W.  Scovil,  retire,  owing  to  the 
expiration  of  time,  and  the  business  will  be  continued  by  W.  F. 
Page.  The  business  in  the  past  has  proved  quiet  a  success  under 
the  management  of  Mr.  Page,  and  his  admitted  energy  and 
business  ability  insure  the  same  measure  of  success  in  the 
future. 


The  W.  R.  Brock  Co.,  Limited,  Montreal,  have  received 
their  full  Spring  range  of  embroideries  and  laces,  and  as  this 
is  to  be  the  greatest  year  on  record  for  these  lines,  they  are  pre- 
pared with  an  immense  range  of  the  newest  novelties  in  both. 
Customers  will  do  well  to  buy  early,  before  the  assortments 
are  broken  up.  Some  of  their  special  carton  lots  are  worth 
looking  at,  and  they  would  specially  call  attention  to  the  mill 
loom  ends  at  ^%c.  per  yard. 


INDE    TO   ADVERTISEMENTS. 


Acorn  Brass  Works 

American  Silk  Waist  Mfg.  Co. 

Arnolili  &  Co.,  Gibson     

Auer  Light  Co 


Page. 

97 
III 

75 
75 


B 


Bailey,  Wm.  Taylor 103 

Baker  Co.,  The  Richard  L 64,  94 

Baldwin,  J   &  J loi 

Bayer  &  Co. ,  Chas 4 

Beaver  Rubber  Clothing  Co.,   Ltd.,  The        62 

Bell  Telephone  Co 113 

Boulter  &  Stewart   57 

British  American  Dyeing  Co 113 

Brock  Co. ,  Limited,  The  W.  R 8,  107 

Brophy ,  Cains  &  Co 13 

Brown,  Graham  &  Co 96 

Brown  Paper  Box  Co.,  The  D.  F 117 

Brush  &  Co 63 


Cairns,  Bernard    91 

Campbell  Shoe  Co 7 

Canada  Paper  Co 75 

Canada  Veiling  Co 63 

Canadian  Colored  Cotton  Mills  Co 115 

Canadian  Press   Clipping    Bureau 97 

Caulfeild.  Henderson  &  Burns 82 

Caverhill  &  Kissock 43 

Clatworthy  &  Co 1 1 1 

Colonial  Bleaching  &   Printing  Co 21 

Collar  Canvas    97 

Confederation  Life  Association 93 

Copeland  &  Co.,  F.  L   113 

Corby,  Palmer  &  Stewart  .  .Outside  front  cover 

Coristine  &  Co.,  James 93 

Cravenette 29 

Crompton   Corset  Co.,  Limited,  The...  25 

Currie,  E.  &  S   51 


Daniel  &  Co.,    F.  C 53 

Debenham,  Caldecott  &  Co 33 

Deimel  Linen-Meih  System   Co 83 

Delfosse  &  Co 105 

...  69 
58 
77 
89 
62 
75 

25 


Dignum  &  Monypenny 

Distingue  Waterproof 

Dominion  Carpet  Co.,  Limited 

Dominion  Suspender  Co 

Dominion  Wadding  Co 

Draper  of  Australasia,  The  . . . . 
Dryfoos'  Son,  J 


Eastman  Machine  Co. 

Edwards,   W 

Elder,  Dempster  Co.  . 


97 
27 

75 


Page. 
F 

Fielding  &  Johnson 18 

Fisher,  Son  &  Co. ,  John .... ._. 96 

Flaws,  &  Son,  R 96,  117 


Gale  Mfg.  Co 73 

Gait  Knitting  Co. ,  The 69 

Gault  Brothers  Co.,  Limited,  1  he 95 

German  Artistic  Weaving  Co   5 

Goulding  &  Sons,  G 37 

Greenshields,  Son  &  Co.,  S 

Outside  front  cover,  i,  and  113 

Greenwood  &  Moulds 89 


H 

Hamilton  Cotton   Co, 

Hamilton,  Berkinshaw  &  Co 

Harris  &  Co   

Hees,  Son  &  Co.,  Geo.  H 

Hill  Bros     

Hird&  Co.,  J    

Hitchcock,  Williams  &  Co 

Horner,  Chas 

Horrockses,  Crewdson  &  Co  ,  Limited. 

Hotel  Directory    

Hudson  Bay  Knitting  Co.,  The 


Imperial  Cloak  Co 

Irving  Umbrella  Co.,  Limited  ... 

Ishikawa  &  Co..  K 

Ivey  Co.,  Limited,   The  John  D. 


7 

91 

69 

81 

44 

5 

3 

105 

9 

III 

107 


62 

117 

25 

39 


Knox,  Morgan  &  Co 15 

Konig   &   Stuffman 1 15 

Kyle,  Cheesbrough  &  Co 63 

L 


Lamson  Consolidated  Store  Service  Co.. 

Lennard  &  Sons,  S 

Levy  &  Co 

Lister  &  Co. ,  Limited 

Lowndes  Co . ,  Limited,  The 


97 
64 
27 
17 

87 


M 

McCall  &  Co.,  Limited,  D 37 

Mclntyre,  Son  &  Co 18.  19 

McKinnon  &  Co.,  S.  F 34 

Macdonald  &  Co.,  John.  . .  Outside  back  cover 

Maritime  Wrapper  Co 115 

May  &  Co.,  Thos 41 

Menzie    Mfg.  Co.,  Limited   79 

Merchants  Mercantile  Co.,  The 27 

Miles,  John    46 

M orrice.  Sons  &  Co. ,   D 71,115 


N 


National  Sweeper  Co 

New  York  Silk  Waist  Mfg.  Co. 

Niagara  Neckwear  Co 

Nicklin  &  Co..  J 


The... 


Page 

77 
7 

89 
75 


Palmenberg's  Sons,  J.  R Inside  front 

Paquet,  J.  Arthur 

Parker  &  Co,  Hine 

Parker  &  Co.,  R 

Penman  Mfg.  Co.,  Limited  

Pennock  &  Co.,  J.  W 

Perrin  Freres  &  Cie 

Phillips  &  Co.,  Limited,  John 

Phillips  &  Wrinch 

Plantagenet  Frillings Inside  back 

Priestley  &  Co. ,  B Outside  front 

Prime  &  Rankin  


Rathbone,  McNeil  &  Co.  ... 
Roberts  Advertising  Agency . 

Ross  &  Co.,  Geo.  D 

Rylands  &  Sons,  Limited  . . . 


"3 
17 
17 
71 
47 
33 
27 

55 
cover 
cover 

89 

97 

117 


8 

Saxe  &  Sons,  M 85 

Slingsby  Mfg.  Co.,  Limited,  The    67 

Smith,  White  &  Runciman    49 

Stapley  &  Smith 6 

Star  Shirt  Co 105 

Stewart.  Allan  &  LeMaistre iii 

Storey  &  Son,  W.  H 93 

T 

Tidswells  &  Co.,  Limited,  E.  &  H 

Outside  front  cov.-r 

Toronto  Brass  Mfg.   Co.,  The 103 

Toronto  Flower  &  Feather  Co.,  Limited, 

The 47 

Tress  &  Co 91 

Truro  Knitting  Mills  Co 115 

Turnbull  Co.,  of  Gait,  Limited,  The 69 

W 

Walker  &  Sons,  R 91 

Watson,  Foster  Co. ,  Limited    99 

Watson  Mfg.  Co. ,  Limited,  The 67 

Weese  &  Co 91 

Western  Assurance   Co 113 

Wilkins,  Robert  C Inside  front  cover 

Williams,  A.  Roland   117 

Williams,  Hurlburt  Co.,  Limited,  The..  94 

Wreyford  &  Co 91 

Wyld- Darling  Co.,  Limited. .  Inside  front  cover 

Y 

Young  &  Co.,  C.  G 117 

Young  &   Rochester 91 


For  Ladies'  Underwear 
of  all  kinds,   Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION,    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN  THE  WORLD. 


THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIDTHS. 


EXPERT    judges  agree  that   "  Plantagenet "    Frillings   exceed   all  other  makes  (for  the  above  purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.        Drapers  in    England— almost  to  a  man- 
stock  '•Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 


TO  THE  TRADE : 


Established 
1849. 


The  Millinery  Openings 

Although  not  a  Millinery  House,  we  carry  many  lines  of  special 
interest  to  the  Millinery  Trade,  such  as  Silks,  Satins,  Ribbons,  Laces, 
Hat  Pins,  Hair  Pins  and  ornaments  in  great  variety. 

We  have  added  to  our  Carpet,  House  Furnishings,  Men's  Fur- 
nishings, Haberdashery,  Silk,  Dress  Goods,  Hosiery,  Glove,  Woollen, 
Tailors'  Trimmings,  Staple  and  Linen  Departments,  a  Ready-to- Wear 
Department,  in  which  are  included  :  Ladies'  Blouses,  Skirts,  White 
Underwear,  Wrappers,  Kimonas,  Muslin  Costumes,  Boys'  Suits  and 
Children's  Dresses,  under  the  R©llftnce  Brand.  The  Blouse 
and  Skirt  in  the  cut  is  a  fac-simile  of  some  of  our  leading  lines.  We 
shall  be  pleased  to  forward  you  a  catalogue,  or  have  the  pleasure 
of  a  visit  from  you. 


TORONTO 


NOTES  ON  SPRING  HATS. 


VOL.  XII. 


MONTREAL  AND  TORONTO,  MARCH,   1902. 


No.  3 


FOR   LACE   NOVELTIES 

OF  EVERY  KIND 

A   GO-AHEAD   FIRM 

IS  THAT  OF 

TIDS WELLS,  3 and. Wood  St,  LONDON, 

ENGLAND. 

WHO   SUPPLY   THE   FOLLOWING  GOODS  • 


SHIRTS, 

LACES, 

VEILINGS, 

MADE-UP-LACE, 

BLOUSES. 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS,  ■ 
COLLARS, 
BELTS,  Etc. 


Factory  : 
Old  St.,   London. 


3  and,  2  Wood  Street, 

Also  at  Glasgow,  TONDON     FNG 

Sydney  and  Melbourne.  L^KJ  L\  L^ \J  l^  ,    i:^l.\KJl. 


Mantles, 


^o^^COSTUMES, 
^^^    SKIRTS,    ETC. 


Oanadian  Buyers  will  always  find  the 
very  latest  Novelties  in  Ladies'  and  Children's 

Jackets,  Skirts,   Mackintoshes, 
Capes,  Etc.,  Etc. 

in  our  showrooms.  Special  attention  is  being  given  to  the 
requirements  of  the  Canadian  Trade,  and  we  will  be  glad 
to  show  our  samples,  and  learn  your  needs. 

Mr.  Robert  Edminsan  is   tioai  acting  as  our 
Agent  for  the  Dotninion  of  Canada. 


CORBY,    PALMER    &    STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  ENG. 


% 


THE  BEST  ADVERTISEMENT 

FOR  YOUR  DRE.SS  GOODS  DEPAKTMEXT  IS 

Priestley's  Dress  Goods 

They  sell  at  sight.     Your  customers  will  like  them,  and  will  tell  their  friends  about  the 
stylish  effect  and  good  wearing  QUALITIES  OF  THESE  WELL-KNOWN  goods. 


ORDEK  YOUR  ASSORTMENT  EARLY. 


S.  GREENSHIELDS,  SON  &  CO.,    MONTREAL. 


Sole  Agents  for  Canada 


WYLD-DARLING 


WHOLESALE  DRY  GOODS. 


Dress 


COMPANY.  LIMITED, 


Old   Prices 


Novelties 


Nobby 


MANUFACTURERS,  TORONTO. 


Costume 


Muslins,  Linens,  Prints,  Ginghams,  Ducks. 


DAMASK   TABLINGS— Bleached,  cream  and  colored. 

TABLE    NAPKINS — Tea   and   dinner  sizes,  hemmed  and  un- 
hemmed. 

TOWELS — Hemmed,  hemstitched  and  fringed  huckaback, 

TOWELLINGS— Irish,  Scotch  and  Russian  makes. 

FRENCH    ELASTIC   CANVAS— Natural,  black,  white. 

HANDKERCHIEFS— Complete  range,  plain  and  fancy. 

Our  extensive  stock  of  above  much  below  to-day's  prices. 


DRESS  GINGHAMS  — Checks,  stripes,  fancy  figures— full 
range  newest  domestic  styles  at  all  prices  ;  choice 
patterns  Scotch  manufacture,  retail  15c.  and  20c. 

MERCERIZED  SATEENS— Fancy  Foulard  designs— black, 
navy,  light  blue,  marine  blue,  grenat  and  dark 
fancy  grounds,  excellent  value  to  retail  25c. 

PRINTS — Repeat  shipments  of  our  special  "  D.W."  cloth — 
31-inch — patterns  confined  to  ourselves,  retails  loc. 
Several  clearing  lines,  imported  goods,  at  job  prices. 

DRESS  DUCKS —  27/28-inch  plain  navy  and  cadet,  under 
regular  price. 


ART 
MUSLINS 


Single  and  double  fold — effective  drapery 
designs.  i 

27  28-inch  to  retail  5c. 
37-inch  to  retail  1c.  and  10c. 
44-inch,  doublefold,  to  retail  ]25^c.up. 


DRESS 
MUSLINS 


In  great  variety— all  popular 
sellers.  White  and  colored 
French  Organdies,  plain  and 
fancy  colored  Organdies,  Dim- 
ities, Scotch  and  Swiss  Spots, 
Victoria  Lawns,  Black  and 
White  India  Linons. 


Letter-Orders-Promptly-Shipped.       WYLD-DARLING 


COMPANY, 

Limited. 


THE  TIME  TO  INSURE  IS 


NOW 


While  you  are  WELL,  STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W.  H,  Beatty,  Esq., 

PRESIDENT. 

W.  D.  Matthews,  Esq,,  Frederick  Wyld,  Esq,, 

VICE-PRESIDENTS. 


W.   C.    MACDONALD, 

ACTUARY. 

HEAD  OFFICE. 


J.   K.   MACDONALD, 

MANACING   DIRECTOR. 

TORONTO. 


BAR  VESTS 
WAITERS'  COATS 
BARBERS'  COATS 
COOKS'  COATS 
COOKS'  CAPS 
BUTCHERS'  FROCKS 
APRONS,  Etc.,  Etc. 


Uanufactured  by_ 


ROBERT  C.  WILKINS 

198  McGill  St.;  MONTREAL. 
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FOR  THE 
ASSORTING  SEASON 

You  will  want  lines  to  replenish  your  stock 
and  to  keep  up  your  assortments.  We  can 
give  you 

EXTRAORDINARY  VALUES 


—  IN  — 


Cotton  Goods       Flannelettes       Notions 
Dress  Goods  and  Silks 
Ladies'  and  Misses'  Underwear 
Carpets  and  House  Furnishings 
Men's  Furnishings,  etc.,  etc. 

You  cannot  fail  to  find 

PROFITABLE   LINES 

in  any  of  our  Departments. 


S.  GREENSHIELDS,  SON  &  CO. 


:]ynoisrTE,E^A.L. 
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RYLAND5&S0NS 


LIMITED 


MAIMOH 
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Cotton 


Spinneis 
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tUFGIS 


Bleachefs 


♦     «     ♦ 


Dyeis 


♦     «     « 


Finisheis 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS 


Longford  ivorks,      S^wlnton, 


Wlgan, 
Cre^ve, 


Cliorley, 
Bolton. 


r 


A 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS 


Plain     Dress    Goods,    British  and  Foreign 

Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 
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Horrockses,  Crewdson  &  Co. 


COTTON  SPINNERS  '••  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  io?  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  for  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PRIZE  MEDALS,  LONDON  1851,     1861 

GOLD  MEDALS,  PARIS  1867,     1878 

DIPLOMA  OF  HONOUR,  VIENNA  1873 

GOLD  MEDAL,  CAPE  TOWN  1877 

DIPLOMA  OF  HONOUR,  LONDON  1884 
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GOLD  MEDAL,  CALCUTTA 
GOLD  MEDAL,  LIVERPOOL 
GOLD  MEDAL,  EDINBURGH 
FIRST  AWARD,  ADELAIDE 
FIRST  AWARD,  MELBOURNE 


1884 
1886 
1886 
1887 
1888 


GRAND  PRIX,   PARIS,   1900. 
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The  Celebrated  C.D.  Corsets 


Patented 

and 
Registered 


ENGLISH    MANUFACTURE 

Have  far  and  away  the  largest  sale  of  any  corsets  in  the  world,  being  sold  throughout  the 
United  Kingdom  and  British  Colonies  by  13,000  drapers  to  upwards  of  4,000,000  Corset 
wearers. 

C.  B.  Corsets  occupy  a  unique  position  in  England — the  test  market  of  the  world — where 
manufacturers  from  every  stay-producing  country  compete  upon  equal  terms — owing  to  their 
immense  superiority  over  all  rival  corsets  in  the  four  following  essentials  :  Perfection  of  shape, 
extreme  durability,  beauty  of  finish,  and  moderation  in  price.  C.  B.  Corsets  are  pre-eminently 
suited  to  Canadian  requirements,  and  quickly  attract  an  important  trade,  easy  to  cultivate  and 
capable  of  very  considerable  expansion. 


C.  B.  Corsets 
represent  a 
standard  of 
excellence  to 
which  lesser- 
known  cor- 
sets do  not 
pretend. 


The  many,  if 
unsuccessful, 
imitations  of 
C.B.  Corsets 
form  flatter- 
ing testi- 
mony to  the 
sterling  merit 
of  the  latter. 


Our  organization  for  the  production  of  the  Celebrated  C.B.  Corsets  furnishes  employment 
for  nearly  4,000  workpeople  in  eight  of  the  best  appointed  factories  in  the  United  Kingdom. 
Embodied  in  the  manufacture  of  C.  B.  Corsets  are  processes  invented  by,  and  known  only  to, 
ourselves,  the  result  of  which  has  been  to  produce  a  style  and  mathematical  correctness  in  fit 
hitherto  unknown. 

We  hold  a  finished  stock  of  56,000  dozens,  and  are  able  to  execute  practically  every  order 
by  return. 

SOLE   MANUFACTURERS: 

Charles  Bayer  &  Company 


victoria  Buildings,  Golden  Lane,  London. 

31  London  Wall  and  London  Wall  Avenue,  London. 

Albion  Stay  Factory,  Bath,  England. 

Victoria  Stay  Factory,  Bristol,  England. 

Ideal  Stay  Factory,  Oldland  Common,  England. 

Baystar  Stay  Factory,  Landport,  England. 


Imperial  Stay  Factory,  Portsea,  England. 
Star  Factory,  Londonderry,  Ireland. 
Flinders  Lane,  Melbourne,  Australia. 
Barrack  Street,  Sydney,  AustraUa. 
Wellealey  Street  East,  Auckland,  New  Zealand. 
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MILLINERY  OPENINGS. 


Visitors  to  the  Millinery  Openings  are  invited  to  give  us  a 
call  and  inspect  our  large  stock  of  Fcincy  Dry  GoodSy  Dress 
Goods,  Silks,  Blouse  and  Dress  Fabrics,  etc.,  etc.  In  our  Fancy 
Goods  Department  we  carry  nearly  everything  used  in  the  Millinery 
trade. 

'The   Lace  Warehouse  of  Canada." 


Kyle,  Cheesbrough  &  Co. 


16  St.  Helen  Street, 


^  ^  MONTREAL. 


IPTJLL    STI^.A.FS    .A^nsriD    SHOE    L.A-BELS 
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SHIRT    .A.l<iJD    TJnsrnDEI^^W^E.A.Ii    IJ.A.BELS 


FOR     CLOAKS 


Low  Prices 


FOR     SKIRT* 


SUPPLIED  AT  SHORT  NOTICE. 

Artistic  Designs  Furnislied. 

WRITE    FOR    SAMPLES    TO 


FOR     SUITS 


Quickest  Delivery 


FOR     FURS 


GERMAN  ARTISTIC  WEAVING  GO., 


Factories;  Crefeld,  Germany,  and  Pompton  Lakes,  N.J 

274  &  276  CHURCH  ST.,  NEW  YORK. 

Canadian  Ottlce:  TORONTO,  l4IVIelinda  St. 
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STAPLEY  &  SMITH 


MANUFACTURERS 


OF    THE 
CELEBRATED 


"Hibernia" 


Hand   ll^  Made 

Trademark. 


"Sterling" 


^xefliT, 


Lock   ^ 


^ 


Trademark. 


stitch 


UNDERWEAR 

For  Ladies  and  Children. 

Baby-Linen  Infants'  Millinery 

Infants'  Costumes  and  Pelisses 
Ladies'  Skirts  and  Blouses 
Dressing-Gowns  and  Jackets 

CORSETS 

-vwwwwwwwvwwwwvwwwwvwww 


rRME      MMi 


"Alpine 


9}    Natural  Underwear 

for  Ladies  and  Children, 


FACTORIES— 

London,  Strabane,  Londonderry. 

128  London  Wall 


LONDON, 


Catalogues  supplied  on  application. 


B.C. 
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"EXCELDA"-A    NEW    FABRIC    FOR    HANDKERCHIEFS. 


AJPTER    WASHING    LOOKS    LIKE    NEW 


MORE    SERVICEABLE    THAN    SILK 


ABSORBENT— JUST    WHAT    IS    WANTED    [N    A    HANDKERCHIEF. 


ONCE    USED    ALWAYS     USED 


PRODUCED    TO    SELL    AT    POPULAR    PRICES. 


MADE     [N     A     VARIETY    OF    STYLES.     PLAIN     AND    PRINTED. 


EVERY  HANDKERCHIEF  BEARS  A  T ICKET  STAMPED  "EXCELDA 


CAN  BE  HAD  FROM  ALL  THE  LEADING  WHOLESALE   HOUSES. 
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500  Pieces  Extra  Heavy  Moleskins 

15  per  cent,  below  market  price. 

30  Cases  Odd  Lines  White  Cottons 

from  5  to  10  cents  per  yard. 

88  Patterns  iVIercerized  Pongee 

Fine  Cloth — Foulard  designs  at  the  price  of  an  ordinary  print. 

40  Patterns  Stripe  Flannel  Suitings 

Greys,  Olives,  and  Black  and  White  in  the  newest  designs. 

Waterproof  Couverts  and  Cheviots 

in  all  qualities  and  colors. 

Heavy-Weight  French  Canvas 

in  Black  and  Natural,  to  retail  at  12  J4  and  15  cents. 


BI60  42/43  inch  Voiles 


] 


Z290  44/45  inch  Colored  Lustres] 


to  retail  at  50  cents. 


Umbrellas  and  Sunshades 

Large  assortment,  durable  cloth,  up-to-date  handles.     Special,  to  retail  at  $1.00. 

Rainproof  Mantles  and  Coats 

for     iVlen     and     Women    correct  patterns  and  prices  right. 
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Prediction  that   Cotton   Fabrics   will  Rise   in   Price— Activity  in  Dress  Materials,  with  Linens  a  feature- 

The   Influence   of   the    Kind's  Coronation  on   Styles— White  Goods   and   Silks— Fashions   in  Cloaits 

and   Suits— The   "Gibson"   Effect   in   Jackets  and   Waists— Neckwear  for   Ladies. 


From  Our  Own  Correspondent. 


New  York,  February  24,    1902. 


HE  influence  of  weather  con- 
ditions on  dry  goods  trade  was 
never  more  apparent  than 
during  the  present  month.  Heavy 
snowstorms  all  over  the  country  and 
in  the  metropolis  have  proven  hin- 
drances to  business  in  some  ways,  but 
not  for  years  has  there  been  3uch  an 
urgent  demand  for  heavy  -  weight 
materials  and  garments  in  conse- 
quence of  the  inclement  weather. 

The  early  demand  kept  stocks  very 
low,  and  everything  that  is  at  all 
saleable  is  being  snapped  up  at 
regular  prices  where,  under  ordinary  circumstance,  a  discount 
of  25  to  50  per  cent,  would  not  have  been  considered  out  of 
proportion.  These  conditions  will  prove  of  immense  benefit 
to  the  coming  Fall  season  as  the  "  left  overs  "  will  be  con- 
spicuously small. 

ROYALTY    AND    STYLE. 

The  city  is  full  of  buyers  from  all  sections  of  the  country. 
So  many  are  here  that  hotel  accommodations  are  at  a  pre- 
mium and,  taken  in  conjunction  with  the  visit  of  the  German 
Prince,  the  city's  business  section  is  literally  thronged  with 
visitors.  While  the  entire  business  community  is  very 
enthusiastic  in  its  reception  of  Prince  Henry,  the  dry  goods 
business  is  perhaps  least  affected  of  all.  A  few  enterprising 
manufacturers  of  men's  neckwear  have  brought  out  a 
"  Prince  Henry  "  tie,  and  attempts  have  been  made  to  bring 
forward  the  German  colors,  but,  doubtless,  the  absence  of  the 
Princess  is  responsible  for  the  lack  of  any  attempt  to  make 
use  of  the  occasion  to  bring  out  new  ideas  in  women's 
apparel.  It  is  possible  that  gold  braids  and  trimmings  will  be 
favorably  affected,  but  they  have  already  seen  the  best  of  their 


popularity  for  the  present,  and  it  would  take  more  than  that 
to  revive  popular  interest.  Far  more  influence  is  being  exerted 
by  the  coming  coronation  in  London,  and  fashion  experts  are 
unanimous  in  the  opinion  that  Fall  styles  will  take  their  cue 
from  what  is  there  worn. 

DRESS    GOODS. 

Metropolitan  retailers  are  devoting  an  exceptional  amount 
of  attention  to  the  dress  goods  section  this  Spring.  The 
showings  of  materials  and  trimmings  have  been  made 
unusually  early  and  the  demand  from  the  public  has  been 
particularly  responsive.  The  early  date  for  Easter  is  doubt- 
less responsible  for  this  and  has  a  great  deal  to  do  with  the 
early  activity. 

THE    COTTON    MARKET. 

Developments  in  the  cotton  line  continue  to  puzzle  those 
who  are  best  posed.  The  size  of  the  crop  is  still  problem- 
atical and  manufacturers  who  will  be  directly  affected  by  the 
differences  in  price  of  the  raw  material  are  as  much  at  sea  as 
ever  in  gauging  ihe  trend  of  future  prices  for  the  staple.  The 
export  movement  of  raw  cotton  has  been  unusually  large. 
The  outgoing  shipments  so  far  this  season  have  been  some 
700,000  bales  in  excess  of  those  of  last  year,  and  there  is  no 
sign  of  a  decreased  home  consumption.  On  the  contrary, 
cotton  goods  and  fabrics  of  all  kinds  are  in  unprecedented 
demand,  and  every  indication  seems  to  warrant  its  continu- 
ance. Print  cloths  were  advanced  a  trifle  about  the  middle  of 
the  month.  Slight  advances  were  also  made  in  the  lower 
grades  of  white  goods  used  by  the  cutting-up  trades.  There 
is  also  noticeable  a  disinclination  on  the  part  of  mills  and 
commission  houses  to  accept  contracts  for  any  considerable 
quantity  of  these  goods.  It  is  the  general  opinion  that  a 
further  rise  in  the  price  of  the  raw  material  will  be  followed  by 
a  sharp  advance  in  all  except  the  highest  grades  of  certain 
fabrics,  as  the  limit  of  profitable  production  has  been  reached 
on  the  present  basis  of  figuring.     Labor  troubles  again  loom 
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up  in  the  Fall  River  districts  as  an  element  to  be  reckoned 
with,  and  further  advances  in  price  seem  to  be  all  but 
inevitable. 

WHITE    GOODS. 

In  the  higher  grades  of  white  goods  the  visiting  trade  who 
are  now  in  the  city  have  placed  liberal  orders  on  both 
domestic  and  foreign  goods  in  fancies.  Light-weight  piques 
have  come  to  the  front,  especially  in  the  softer  weaves.  Soft 
mercerized  effects  on  the  batiste  order,  in  light-weight  sheer 
fancies  as  delicate  as  the  China  silks,  are  finding  a  ready 
market.  There  is  an  actual  scarcity  of  these  fabrics  at  the 
present  time,  even  before  the  retail  season  has  gotten  well 
under  way.  Striped  patterns,  in  plain  stripes  or  with  neat 
figures  in  harmonizing  shades,  are  the  most  sought  for. 
Materials  in  silk  and  cotton  in  crepe  effects  have  been  liberally 
taken  up  for  waists  and  shirt-waist  suits.  Ginghams  have 
been  literally  bought  out  of  the  market,  and  deliveries  in  any 
quantity  of  them,  in  time  to  be  of  service,  are  practically  out 
of  the  question.  The  usual  surplus  has,  in  the  general 
opinion,  been  absorbed  by  the  demand  for  shirt-waist  suits. 

DRESS    LINENS. 

The  increased  demand  for  Summer  dress  fabrics  has 
brought  dress  linens  prominently  to  the  front,  and  the  sheer 
varieties  in  the  natural  and  in  red,  blue  and  ecru  have  many 
enthusiastic  advocates.  Probably  the  most  popular  are  Irish 
linen  dimities  in  plain  white  or  in  tiny  corded  effects  of  self 
material  or  of  mercerized.  For  separate  skirts,  hopsacking, 
loosely  woven,  promises  to  be  a  favored  material.  Crashes 
and  flat  weaves  generally  are  in  fair  demand  in  the  cheaper 
end  of  the  line. 

THE  SILK   FIELD. 

The  silk  Reld  is  exceptionally  prosperous.  The  season 
thus  far  has  been  one  of  plentiful  orders,  and,  while  there  has 
not  been  a  sufificient  scarcity  to  encourage  advances  in  price, 
the  amount  of  piece  goods  in  the  market  is  very  light,  and  the 
variety  of  weaves  that  are  popular  is  remarkable.  The  greatest 
scarcity  is  in  Shantungs.  Taffetas  in  staple  shades  are  still 
excellent  property.  Peau  de  soie  and  and  peau  de  crepe  are 
not  allowed  to  accumulate,  and  are  doled  out  piecemeal  as 
fast  as  they  come  in  from  the  mills.  A  great  effort  is  being 
made  to  keep  up  the  interest  in  foulards,  but  there  is  no 
animation  to  the  demand.  A  prominent  Sixth  Avenue  store 
has  a  display  of  foulard  costumes  in  conjunction  with  the 
display  of  the  material.  Moire  effects  are  on  the  decline  for 
the  Spring  season,  except  for  trimmings  and  appliques,  but  a 
revival  is  looked  for  in  the  Fall.  Warp  prints  are  in  moderate 
demand.  Soft  silks,  as  a  class,  are  a  trifle  more  popular  than 
they  have  been.  Grenadines  and  silk  nets  of  various  descrip- 
tions have  been  ordered  in  liberal  volume  by  the  higher  class 
trade.  The  predominating  color  is  black  throughout,  and 
black  and  white  effects  are  also  prominent.  Waterproof  and 
semi-waterproof  materials  are  much  in  vogue. 

CLOAKS    AND  SUITS. 

In  the  cloak  field  the  bulk  of  the  Spring  demand  has  run 
into  suits  and  fancy  costumes  in  both  tailor-made  and  dress- 
maker effects.  The  individual  costume  in  light  cloths  has  the 
call  for  the  exclusives,  and  the  pedestrian  suit  for  the  medium 
grades. 

Tight  fitting  double  breasted  jackets  are  the  rule,  plain  and 
with  two  converging  rows  of  buttons.  Both  crocheted  and 
cloth  covered  buttons  are  used.  Combination  styles,  with 
revers  trimmed  inside,  so  made  that  they  can  be  worn  open  or 
shut,  have  sold  well.     Single  and  double  ripples  or  ruffles  of 


the  same  material,  plain  or  edged  with  braid,  follow  around 
the  bottom  of  the  jacket.  Moire  bands  applied  in  various 
ways,  in  curves,  spirals  and  scallops,  are  favored. 

Black  is  the  favored  color,  with  blue  a  close  second. 
There  are  various  shades  of  grey,  tan,  castor  and  rather  more 
reds  than  last  year. 

SKIRT     MODELS. 

The  skirt  models  are  of  the  serpentine  variety,  and  every- 
thing is  flounced.  Persian  trimmings  in  dainty  effects  on 
jacket  revers  are  popular.  Separate  jackets,  so  far  as  they 
have  been  sold,  are  most  popular  in  the  kimona  effects,  loose- 
fitting  in  the  front  and  the  three-quarter  length.  Many  silk 
coats  of  this  description  have  been  ordered  by  the  Western 
trade. 

The  Gibson  effect,  with  broad  shoulders,  has  been  adapted 
to  the  suit  jacket,  and  sprung  into  instant  popularity.  The 
Gibson  waist  is  still  the  rage,  and  appears  in  even  the  cheap 
mercerized  garments  retailing  as  low  as  50c.  This  fact,  more 
than  any  other,  will  confine  that  style  to  the  low-priced 
numbers. 

The  button-in-theback  waist  is  losing  ground,  and  orders 
for  later  delivery  all  favor  the  buttoninthe-front  models. 

SILK    WAISTS. 

In  silk  waists  there  is  a  new  side  effect  with  buttons 
running  from  the  shoulder  diagonally  to  the  centre.  Other 
models  have  the  buttons  running  down  the  side.  Small 
pointed  straps,  simulating  a  yoke  effect,  are  popular  in  taffeta 
in  contrasting  shades,  or  in  polka.dot  patterns  on  plain 
grounds.  Short  sleeves,  as  a  class,  have  not  taken  as  well  as 
was  anticipated.  Collars  are  becoming  more  elaborated,  and 
a  great  variety  of  edgings  is  being  employed.  Vests  of  chiffon 
set  in  the  waist  fronts  in  small  and  large  V's  are  very 
generally  shown.  The  vogue  for  hemstitching  is  on  the 
increase. 

THE    PETTICOAT    FASHION, 

In  petticoats  the  interest  in  taffetas  is  unabated.  Both 
plain  and  changeables  are  popular.  Drop  skirts  are  used  with 
many  styles  of  suits  but  are  not  likely  to  interfere  with  the  sale 
of  the  separate  article.  Soft  silks  were  brought  forward  earlier 
in  the  season,  but  have  not  taken  well.  Persian  colored  silks 
in  combination  with  taffetas  are  in  moderate  demand  in  the 
higher  grades.  The  only  departure  from  the  regular  models 
that  has  met  with  any  degree  of  success  is  the  linen  colored 
pongee  skirt,  though  the  public  has  not  yet  passed  on  it  suf- 
ficiently to  warrant  confident  predictions.  White  petticoats 
are  as  popular  as  last  year,  but  are  more  elaborated.  The 
deep  flounce  is  the  rule.  The  use  of  blind  embroideries  is  the 
feature  of  the  newest  models.  But  laces  are  the  more  popular 
trimming  as  a  class,  and  are  most  profusely  used. 

ladies'    NECKWEAR. 

In  women's  neckwear  all  indications  point  to  another 
season  of  popularity  for  the  boa  in  solid  black  and  black  and 
white  in  various  materials,  including  chiffons,  malines,  nets 
and  taffetas.  Plaitings,  flutings  and  gatherings  distinguish 
the  most  effective  models  and  are  occasionally  relieved  by  a 
rosette  or  flower.  The  automobile  tie  holds  its  own,  but  has 
been  variously  modified  since  last  season.  The  difference  is 
more  in  the  detail  than  the  general  effect.  There  is  a  dispo- 
sition to  favor  ornamental  ends,  and  some  of  the  new  models 
have  a  square  cut  out  at  the  end  covered  over  with  tiny  velvet 
ribbons  in  a  network  effect  and  edged  with  lace.  Embroi- 
dered collarettes  in  linen  have  grown  in  popularity  and  are 
now  offered  as  low  as  $1  per  dozen  at  wholesale. 

W.  J.  Brandt. 
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Our  London 
Fashion  Letter. 


White  Goods  Sales— An  Oxford 
Street  Display — Seen  in  London 
Shops  —  The  Royal  Robes  — 
Coronation  Styles  and  Materials. 


From  Our  Own  Correspondent. 

London,  February  15. 

WHAT  are  known  as  "Great  White  Sales"  are  the 
features  of  interest  in  the  London  drapery  trade  at 
the  time  of  writing.  Most  of  the  large  establishments  have 
now  adopted  this  profitable  method  (first  used  in  Paris)  to  fill 
in  the  demi  -saison  that  comes  between  the  January  sales  and 
the  full  shows  of  Spring  modes  in  all  departments  usually 
made  in  the  opening  of  March.  Considerable  skill  and  much 
artistic  taste  is  expended  on  the  window  dressing  for  the  white 

shows,  in  which  every- 
thing that  is  produced 
in  white  or  cream  tints 
will  be  found  included. 

TAKING  DISPLAY  IN 
A  BIG  SHOP. 

As  an  instance,  a 
large  Oxford  street 
house,  possessing  a 
noble  frontage  and  a 
series  of  very  hand- 
some whole  plate- 
glass  windows,  make 
now  a  wonderful 
display  in  one  exten- 
sive show  window, 
where  many  hundreds 
of  plain,  bordered  and 
embroidered  handker- 
chiefs are  folded  in 
fan  points  and  sus- 
pended from  cords 
stretched  across  the 
roof.  These  lines  are 
gradually  lowered  un- 
til they  reach  the  back 
part,  where  the  last 
line  is  within  reaching 
distance.    Below  this, 
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sketched  by  The  Dry  Goods  Review, 

A  stylish  Spring  costume  in  "  Pirle  "  faced  cloth  trimmed 
with  black  ribbon  velvet,  ecru  lace  and  small  gold  buttons. 
Sketched  at  Hitchcock,  Williams  &  Co.'s,  St.  Paul's 
Churchyard. 

fine  waxen  figures  draped  in  white  lawn,  batiste,  muslin  and 
Japanese   silk   tea  gowns,   tea  jackets    and    dressing  wraps. 


elaborately  trimmed  with  lace,  insertions,  ruffles  and  ribbon 
choux  or  bows  with  long  ends,  stand  up  from  a  groundwork 
of  smartly-arranged  new  designs  in  all  classes  of  white  lingerie 
intended  for  ladies'  and  juvenile  wear.  From  the  sides  come 
long-armed  brackets,  over  which  dainty  white  muslin,  Japanese 
silk  and  lawn  petticoats  are  disposed,  with  the  flounced  parts 
caught  back  here  and  there  to  give  an  additional  dainty  effect. 

ROBES    WITH    LACE   TRIMMINGS. 

In  another  window  is  a  juvenile  display  entirely  in  white 
goods,  and  most  attractive  of  all  is  a  window  devoted  to  silk 
and  lace-inserted  robes,  white  muslin,  silk,  Japanese,  Roman 
and  Oriental  satin  blouses  and  slips.  The  smartest  of  these 
have  straight  or  diagonal  lines  of  white,  ecru  or — newest  of 
all — string-colored  lace  insertions. 

In  another  attractive  window  are  displayed  new  designs  in 
white  flannel  and  "  Viyella "  nightdresses,  combinations, 
camisoles  and  cache  corsets,  amid  which  the  rival  straight- 
fronted  corsets  proclaim  their  respective  merits  on  white  satin 
and  lace.covered  busts. 

In  St.  Paul's  Churchyard,  crowds  are  attracted  by  a  special 
white  show,  by  reason  of  its  novelty.  Amid  a  splendid  show 
of  white  skirts,  slips  and  blouses,  a  lady  waxen  model,  clad  in 
a  white  silk  gown  and  lace  ruffles,  is  seated  at  a  dainty  tea 
table,  and  in  attendance  there  is  a  smart  maid  wearing  the 
very  latest  in  parlormaids'  caps  and  aprons. 

OTHER   WHITE   DISPLAYS. 

Household  linens  and  lace  curtains  all  have  their  place  in 
these  special  shows  that  cannot  fail  to  create  interest  and 
make  for  good,  if  well  done. 

A  white  millinery  show  is  a  matter  of  easy  arrangement, 
since  there  are  so  many  smart  things  in  white  crin,  Swiss  and 
Italian  chips,  flowers,  laces,  ribbons,  tulles,  chiffons,  pearl 
ornaments,  ospreys  and  feathers  done  in  white  and  cream 
tints  this  season. 

A  white  dress  window  is  also  a  matter  of  easy  accomplish- 
ment, since  white  cloth,  white  serge,  muslin,  lawn  and  batiste 
dress  and  lace  robes  are  included  in  all  smart  dress  stocks. 

THE  ROYAL    ROBES. 

The  order  for  the  cloth  of  gold  and  purple  velvet  for  the 
robes  and  mantles  to  be  worn  by  the  King  and  Queen  at  the 
forthcoming  coronation  has  been  placed  with  Messrs.  Warner 
&  Sons  of  Braintrce,  Essex,  by  whose  workpeople  the  fabrics 
are  now  being  woven. 

Messrs.  Warner  have  long  been  noted  as  the  producers  of 
the  finest  dress  and  furniture  silks  and  brocades,  and  in  past 
years  they  have  been  honored  by  royalty  on  several  occasions. 

On  the  occasion  of  the  wedding  of  the  present  Prince  and 
Princess  of  Wales,  the  Braintree  weavers  were  honored  by 
being  permitted  to  make  the  material  for  the  bridal  dress,  the 
Princess'  mother,  the  Duchess  of  Teck,  having  been  president 
of  the  Silk  Weaving  Society,  but  never  before  has  Braintree 
been  so  greatly  honored  by  a  coronation  order.  Through  the 
kindness  of  the  manager  of  Messrs.  Warner  &  Sons'  silk  works 
at  Braintree,  a  press  representative  was  recently  permitted  to 
inspect  the  work  for  their  Majesties  which  the  firm  at  present 
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have  in  hand.  Mr.  Folliott  showed  the  four  looms  in  the 
bottom  shed,  where  the  most  skilled  weavers  in  the  firm's 
employ  are  turning  out  this  splendid  work.  Two  of  them  on  one 
side  of  the  shed  are  weaving  together  a  real  cloth  of  gold,  which 
will  form  the  robes  of  the  King  and  his  Consort,  while  from 
the  other  two  looms  the  deep-colored  purple  velvet,  which  will 
constitute  the  royal  mantles,  is  being  turned  out.  All  this  high- 
class  work  is  being  done  by  hand.  Of  course  the  most  attractive 
portion  of  the  work  is  the  weaving  together  of  glittering 
threads  of  gold,  and  to  satisfy  the  tastes  of  their  Majesties, 
many  attempts  have  been  made  before  the  particular  style  of 
fabric  they  required  was  lighted  upon. 

ROBES    UF    QIEEN    VICTORIA. 

The  robes  worn  by  her  late  Majesty,  Queen  Victoria, 
formed  the  ideal  texture  in  the  King's  mind,  and  this  had  to 
be  matched,  as  near  as  possible,  with  a  new  material,  as  the 
art  of  weaving  would  permit,  with  the  difference  that  the 
national  decorations  which  figured  in  the  late  Queen's  robes 
were  to  be  left  out,  and  the  golden  cloth  produced  quite  plain. 
The  appearance  and  gracefully  falling  nature  of  the  old  robes 
had  to  be  closely  imitated,  and  after  many  trials  it  was 
discovered  that  a  three  fold  golden  thread,  two  of  the  fibres 
of  which  are  flat  and  one  round,  gave  the  best  result.  On  a 
sample  of  this  being  submitted  to  His  Majesty,  it  was  declared 
correct,  and  now  the  shuttles,  with  their  spools  of  golden 
weft,  are  flying  merrily  through  the  Brairttree  looms,  producing 
material  at  about  the  rate  of  a  yard  a  day  from  each  loom. 
The  width  of  the  cloth  of  gold  is  only  21  inches,  the  golden 
strands  carried  by  the  shuttles  being  so  finely  tempered  that 
they  would  not  work  safely  were  the  "throw"  any  longer. 
To  make  each  robe,  20  yards  of  this  plain  gold  material, 
which  is  being  woven  into  a  yellow  silken  texture,  will  be 
required,  and  then  the  cloth  of  gold  will  go  to  the  Royal  Art 
School  of  Needlework  for  decoration. 

PURPLE    VELVET. 

The  weaving  of  the  purple  velvet  for  the  royal  mantles  is 
also  a  beautiful  work,  quite  plainly  executed  ;  the  old  tone  of 
the  material  and  its  folding  effects  being  very  striking.  Here 
the  work  is  more  laborious  than  in  the  case  of  the  cloth  of  gold, 
f  3r  every  pile  in  the  velvet  has  to  be  cut  by  hand,  and  although 
the  output  is  taxed  to  the  highest,  in  order  to  complete  the 
task  by  the  stipulated  time,  which  is  the  end  of  March,  no 
more  than  1%  yards  of  this  royal  velvet  can  be  turned  out 
from  each  loom  in  a  week.  Messrs.  Warner  are  also  pro- 
ducing a  white  silk  and  silver  brocade  dress  material  for  the 
Princess  of  Wales.  They  have  no  less  than  15  looms  at 
Braintree  and  Sudbury  working  to  make  a  beautiful  scarlet 
silken   cloth   to   be   used   by   the   nobles   at   the   coronation 

ceremony. 

A.  Meehan. 


MAKING    OF    VELVETS 
AND  VELVETEENS. 


Messrs.  Elder,  Dempster  &  Co.  have  issued  a  handsome 
souvenir  in  the  form  of  a  book,  called  "  Ocean  Highways." 
A  look  through  it  will  reveal  the  great  area  covered  by  their 
different  fleets  of  ships.  They  have  no  less  than  seven  regular 
services,  while  other  routes  are  covered  frequently.  These 
steamships  connect  the  British  Isles  with  Canada,  Africa,  the 
West  Indies,  and  other  British  possessions,  as  well  as  the 
United  States,  Holland,  Germany,  Belgium  and  other  foreign 
countries.  The  book  is  an  interesting  one,  containing,  besides 
the  discriptive  text  of  the  different  services,  many  beautiful 
half-tones  of  the  company's  ships  and  of  interesting  points  at 
which  they  call.  Another  rather  unique  advertisement  of 
theirs  is  a  canvas  bill  wallet,  leather  trimmed,  with  the 
principal  offices  and  ageucies  of  the  company  printed  on  it. 


Editor  Dry  Goods  Review, — For  some  time  there  has 
been  a  question  in  dispute  regarding  the  process  or  making  of 
our  ordinary  velveteens,  say,  lines  costing  from  five  pence  to 
nine  pence.  Certain  representatives  have  given  us  contra- 
dictory information  and  for  our  general  edification  I  ask  your 
very  valuable  journal  for  the  information.  Thanking  you  in 
anticipation  of  your  kindness. 

Yours  respectfully.  Velveteen. 

Ottawa,  Feb.  22,  1902. 


Velvet  is  produced  by  adding  to  the  usual  warp  and  weft 
threads  of  plain  weaving  an  additional  row  of  warp  yarns, 
which  are  woven  into  the  ground  of  the  cloth  and  passed  over 
wires  on  the  surface.  In  a  case  of  a  loop  pile  the  wires  are 
simply  drawn  out,  but  for  velvet,  or  other  cut  pile,  a  knife  is 
first  passed  along  a  groove  at  the  top  of  each  wire  to  cut  the 
pile  before  the  wire  is  withdrawn.  Real  velvet  is  made  entire- 
ly of  silk  pile,  cotton  back  ;  velveteen  entirely  of  cotton. 

All  cotton  velvets  are  woven  on  the  weft  pile  principle. 
The  intricate  nature  of  the  loom  required  for  weaving  warp 
cut  pile  prevents  its  adoption  for  cotton  pile  fabrics.  In  weft 
pile  fabrics  the  pile  weft  is  usually  extra  weft  issuing  out  of  the 
ground  fabric  only  between  every  pair  of  ends.  This  forms 
grooves  or  races  in  the  fabric  which  allow  the  insertion  of  a 
knife  and  guide  which  cuts  the  pile  about  the  middle  of  the 
float.  A  large  number  of  picks  per  inch  are  required  ;  in  a 
common  make  about  260  picks  per  inch  of  60' s  weft  are  used 
and  about  74  warp  threads  per  inch,  the  counts  of  warp  being 
usually  two  70's. 

After  the  cloth  is  woven  it  is  stiffened  and  stretched  on  a 
frame  for  cutting.  A  knife  and  guide  peculiarly  adapted  for 
the  purpose  is  inserted  by  the  cutter  every  two  ends  or  race, 
and  thus  in  common  velvet  one-third  of  the  pile  picks  are  cut 
each  time  the  knife  is  run  up  the  piece. 

Machine  cutting  has  recently  been  adopted  to  some  extent 
for  velvets.  The  piece  is  moved  backwards  and  forwards 
automatically,  and  so  the  cutter  does  not  require  to  walk  the 
length  of  the  frame  every  time  the  knife  is  run  up  the  piece. 

These  velveteens  are  sold  in  the  grey  by  the  weight,  accord- 
ing to  grade,  which  is  for  medium  weight  25  lb.  per  1 10  yards. 
It  is  usual  for  the  manufacturer  to  sell  to  the  trade  by  the  piece, 
which  runs  from  no  to  140  yards,  but  which  for  the  purposes 
of  this  market  is  usually  cut  into  25  or  30-yard  lengths  and 
sold  according  to  quality. 


PURCHASE  OF  AN   OLD   BUSINESS. 

It  is  announced  that  the  old  firm  of  J.  G.  Mackenzie  & 
Co.,  Montreal,  has  been  acquired  by  Hodgson,  Sumner  &  Com- 
pany, and  this  extensive  wholesale  dry  goods  business  will 
hereafter  be  conducted  by  the  latter  firm.  The  firm  of  J.  G. 
Mackenzie  «&  Company  has  been  established  for  something 
like  three-quarters  of  a  century.  Mr.  Hector  Mackenzie,  of 
the  firm,  died  some  months  ago,  and  Mr.  J.  P.  Cleghorn,  who 
now  retires,  has  been  connected  with  the  firm  since  1853.  The 
intention  is  to  carry  on  the  business  in  the  old  location  and 
under  the  old  name. 
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Lister  &  Co.,  Limited 

Manningham  Mills,  BRADFORD. 
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SILK  VELVETS, 

Black  and  Colored.  I 

Repeat  orders  can  be  executed  in  ten 
days  to  two  weeks.       :       :       :       :       : 


YOUR  SEASON'S  TRADE 

will  run  into  more  profitable  figures  if  you  have  cleaned  up  the  un.sala))le  lines — 
faded  goods,  lines  ott"  color,  or  otherwise  dragging — by  having  them  dyed  and 
finished  in  these  works. 

We  are  making  good  money  for  hundreds  of  dry  goods  merchants  all  over 
Canada  by  making  salalile  as  new  goods,  stock  that  has  l)een  carried  over  from 
season  to  season  and  could  not  find  customers  at  any  price. 

The  most  modern  e(iuipment  is  in  use  in  these  works  assuring  the  return  of 
the  goods  as  though  they  were  fresh  from  the  manufacturer. 

We  excel  in  the  skill  and  care  with  which  we  dye  fine  plumes  and  feathers. 

There  will  be  more  profit  in  the  millinery  end  of  your  business  if  }'ou  allow  us 
to  put  in  salable  condition  some  of  the  discarded  goods. 


R.  PARKER  &  CO. 

Dyers  and  Finishers, 

Head  Office  and  Works  :  787=79'  Vonge  St.  ^^^ TTODr^lVTrO 

Montreal  Branch  :  1958  Notre  Dame  St.  I  V./IVV>'i^  ■  Vy 
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Xatcst  1bint$  in  parts  fa$f)ion8. 

What  is  Seen  in  the  Millinery  Models— Flowers  Seen  in  Variety — Use  of  the  Cone  Ornaments — 

Rou^h  Cloths  and  Mohairs  in  Vo^ue— Revival  of   Cfepe  Cloths — How  Laces  are 

Bein^  Employed — Style  in  Gowns— Belts. 


Paris,  February  15,  1902. 

2  LTHOUGH  the  cold  weather  has  not  yet 
left  us  and  one  still  sees  Winter  clothes, 
fur  jackets  and  warm  toques,  in  the 
street,  yet  the  shop  windows  are 
bright  and  gay  with  the  new  Spring 
goods. 

The  hats,  especially,  make  a 
beautiful  show.  They  will  probably  be  worn  less  sloping  to 
the  nape  of  the  neck  ;  in  fact,  a  few  of  the  newest  models  are 
turned  up  at  the  back. 

SOME    OF    THE    NEW    HATS. 

The  latest  novelty  is  a  groundwork  of  moss,  green  slightly 
relieved  with  brown  and  yellow  shades.  I  have  seen  this  in  a 
large,  round  shaped  toque.  At  the  left  side  is  a  large  pale 
blue  bow  of  ribbon,  the  ends  being  taken  under  the  brim ; 
towards  the  front  of  the  toque  are  two  black  and  gold  butter- 
flies  with  wings  outstretched,  and  on  the  crown  is  a  brilliantly 
hued  dragon  fly. 

A  low  wide-brim  hat  is  also  made  or  rather  covered  with 
moss.  The  crown  is  flat  and  the  left  brim  curves  upwards. 
This  is  trimmed  in  exactly  the  same  way  as  the  toque,  with 
the  exception  that  round  the  crown  both  under  and  over  the 
brim  are  three  narrow  rows  of  frilled  net,  the  same  color  as 
the  moss. 

Moss  is  very  pretty  mixed  in  with  pink  rosebuds  and  leaves 
or  the  small  pink  monthly  roses  that  were  so  popular  last 
Summer  and  seem  likely  to  be  worn  again. 

FLOWERS    IN    PROFUSION. 

I  think  such  a  large  variety  of  flowers  has  never  before 
been  worn.  One  can  hardly  name  a  flower  that  is  not  to  be 
seen  in  the  Rue  de  la  Paix. 

A  few  large  picture  hats  trimmed  with  long  ostrich  feathers 
are  showing.  Here  is  a  good  model  :  A  wide  brim,  low- 
crown  hat.  the  brim  raised  on  the  left  and  sloping  down  on 
the  right  side  ;  this  is  quite  covered  with  a  gathering  of  tulle, 
pale  blue,  trimmed  with  rows  of  pale  blue  baby  ribbon  ;  two 
long  feathers,  caught  together  by  a  bunch  of  wide  ribbon  of 
the  same  color,  fall  to  the  back  and  left  side  of  the  hat  ;  one 
of  these  feathers  is  pale  blue  to  match  the  ribbon  and  the 
other  black. 

A  very  beautiful  toque  with  round  brim  is  composed  of  pure 
white  camillias  and  leaves.  Another  of  the  same  shape  was  of 
geraniums,  brick  red  color,  and  their  leaves. 

Again,  another  was  of  geraniums  shaded  from  pink  to  deep 

red. 

Others  of  pink  roses,  mauve  primulars,  red  shirly  poppies, 
parma  violets  and  wallflowers,  are  all  among  the  novelties. 
Each  kind  of  flower  is  used  with  its  respective  leaf,  and  the 
flowers  are  seldom  mixed  on  toques. 

A  new  hat  has  the  left  side  brim  very  sharply  raised,  and 
as  the  brim  is  wide  it  makes  the  hat  high.  This  is  held  up 
with  bunches  of  flowers  and  ribbons  which  are  allowed  to  fall 
on  to  the  hair. 


Cones  of  pearls  and  gold  beads  are  being  used  instead  of 
buckles  on  hats  and  toques. 

DRESSES. 

The  newest  costumes  are  showing  in  brighter  colors  and 
Hghter  shades. 

The  rough  cloths  still  hold  their  own  for  rough  wear,  and 
mohairs,  finely  spun  and  embroidered,  are  also  being  shown 
as  tailor-mades  and  blouses. 

The  Louis  XV.  style  is  noticed  everywhere,  but  adapted  to 
present-day  tastes.  Everything  is  warm,  close  fitting  and 
clinging  to  the  figure  ;  every  line  and  curve  is  graceful. 

The  new  skirts  are  absolutely  tight-fitting  round  the  hips 
with  a  shaped  flounce,  edged  and  surmounted  with  fancy 
stitching  or  embroidery.  Sometimes  this  flounce  is  merely 
suggested,  and  the  skirt  cut  in  one  length.  The  back  has  the 
appearance  of  a  fan,  being  cut  long  and  wide  and  taken  into 
almost  nothing  at  the  waist. 

THE    USE    OF    LACE. 

A  smart  visiting  costume  is  in  green  habit  cloth.  The 
skirt  is  finished  with  an  entre-deux  of  guipure,  two  bands 
crossing  each  other  to  form  ovals.  The  long  jacket,  tight- 
fitting  to  the  figure,  is  fastened  in  front  under  a  band  of  the 
guipure,  which  is  carried  quite  around  the  bottom.  Four 
tucks  from  each  shoulder  fall  loose  from  below  the  bust,  giving 
a  blouse  effect,  gathered  into  the  dark  green  waist  belt,  these 
tucks  are  taken  into  the  waist  at  the  back,  and  the  jacket  is 
tight  fitting  around  the  hips.  The  sleeves  are  tucked  to  just 
above  the  elbow,  full  at  the  wrist  and  gathered  into  a  band  of 
guipure. 

A  good  model  is  in  grey  cloth.  The  skirt  is  tucked 
downwards  at  the  hips  and  back,  and  falls  loose  just  above 
the  machine- stitched  serpentine  border.  The  long  basqued 
jacket  has  three  turned-down  collars,  revers  and  three 
buttoned  tabs  at  each  front.  This  is  opened  over  a  waistcoat 
of  velvet,  a  white  ground  embroidered  in  silver  and  blue. 
The  sleeves  are  finished  ofT  just  above  the  elbow  with  revers 
of  the  embroidered  velvet,  below  which  is  a  puff,  a  tight 
cuff  and  frill  of  lace.  The  collar  and  jabot  are  also  of  the 
lace. 

Another  pretty  model  walking  dress  was  of  a  brick  red 
colored  homespun  ;  small  vertical  tucks  on  the  blouse,  bodice 
and  skirt.  Two  rows  of  guipure  insertion,  medallion  shape, 
are  taken  around  the  skirt  at  the  three  fourth  length  and 
edge.  The  back  of  the  bodice  has  a  double  box  pleat,  which 
is  continued  through  the  waist  belt  to  form  the  double  tails; 
the  front  is  open  over  a  guipure  vest,  and  the  revers  are  taken 
only  from  the  bust  into  the  waist  belt.  The  collar  and  cuffs 
are  incrusted  with  guipure. 

CREPE    CLOTHS    IN    AGAIN 

It  is  probable  that  the  crepe  cloths  are  coming  in  again, 
both  in  black  and  colors — some  are  already  showing. 

A  very  effective  evening  gown  is  in  white  chantilly  lace 
over  satin.     The  decolete  bodice  is  full  in  front  and  gathered 
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into  a  waist  belt.  This  is  trimmed  with  a  charming  oak-leaf 
embroidery,  the  outline  in  silver  sequins  and  the  veins  of 
gold  beads  and  small  daisies  embroidered  in  white  silk  on 
net.  This  was  taken  around  the  border  of  the  skirt  and 
formed  the  waist-belt  and  edge  of  the  decolete  corsage  ;  the 
pufT  sleeves  of  lace  which  fell  from  below  the  shoulder  were 
also  edged  with  it.  The  costume  was  finished  with  a  small 
spray  of  orchids  at  the  waist  and  a  large  spray  from  the  left 
shoulder- front  down  the  back,  where  it  was  fastened  into  the 
waist,  and  from  where  it  fell  free  to  almost  the  edge  of  the 
long  train. 

BELTS  OF  THE  MATERIAL  IN  VOGUE. 

A  new  tea  gown  is  in  crepe-de-chine  embroidered  with 
golden  crowns.  The  draped  tunic  falling  to  within  half  a 
yard  of  the  edge  of  the  skirt  is  edged  with  an  embroidered 
galon  in  gold  and  silver,  Grecian  design  ;  the  same  trimming 
is  taken  around  the  slightly  decolete  neck.  The  tunic  falls 
over  a  skirt  of  mousseline  de  soie  incrusted  with  lace  at 
the  border.  The  sleeves,  tight  at  the  shoulder  and  open  at 
the  inner  seam,  fall  loose  from  the  arm,  and  show  a  tight 
sleeve  of  lace. 

The  fine  lace  scarves  of  our  grandmothers  are  being  shown, 
and  seem  likely  to  be  worn  just  twisted  into  a  knot  at  the 
bust. 

Many  velvet,  gold  and  even  elastic  belts  are  showing,  but 
the  smartest  gowns  are  all  made  with  a  stitched  belt  of  the  same 
material.  A.  E.  D. 


H.  Hutchinson,  buyer  for  the  John  Northway  &  Co.'s 
stores,  has  returned  from  Europe  and  is  receiving  the  con- 
gratulations of  many  friends  on  bringing  back  a  wife  with 
him. 


HAPPY  EVENT  AT  VANCOUVER. 

The  marriage  of  Mr.  Walter  Stark,  of  Jas.  Stark  &  Sons' 
establishment,  the  Glasgow  House,  Vancouver,  was  the  occa- 
sion of  a  pleasant  event,  expressive  of  the  good  relations 
between  the  members  of  the  firm  and  their  employes.  A 
handsome  bronze  mantel  clock  was  presented  to  Mr.  Walter 
Stark,  the  presentation  being  made  by  Mr  J.  R.  Love  on 
behalf  of  the  following  employes ;  Messrs.  R.  J.  Myles,  H. 
K., Irons.  W.  J.  Kinley.  Alf.  Payne,  G.  Darragh,  W.  Holden 
and  Misses  Bloomfield,  Gardiner,  Hooper,  Smith,  German, 
Taylor,  Coombes,  Burnes,  Gothard,  Edwardes,  Mitchell  and 
Watson.  The  marriage  was  one  of  the  prettiest  ever  celebrated 
in  Vancouver,  taking  place  at  St.  Andrew's  Church  February 
5.  and  the  bride  being  Miss  Emily  Gardiner.  Mr.  and  Mrs. 
Walter  Stark  have  the  good  wishes  of  many  friends. 


THE  GIBSON  STYLE. 


The  enormous  demand  for  new  Gibson  styles  in  waists, 
wash  suits  and  costumes  has  practically  eclipsed  any  new 
feature  in  this  class  of  goods  for  some  years.  Nearly  all  the 
New  York  manufacturers  are  sold  up  for  some  months. 
Messrs.  Boulter  &  Stewart  are  making  a  complete  range  of 
these  goods.  In  waists,  $12  to  Sly  a  dozen  ;  wash  suits,  $2^ 
to  $60  a  dozen  ;  also  cloth  costumes,  $\2  to  32 5  each.  They 
report  large  demand  from  the  up-to  date  houses  all  over  Canada 
for  these  goods.  Orders  placed  now  can  be  delivered  after 
April  15.  For  the  latest  styles  in  ready-to  wear  garments, 
Boulter  &  Stewart  are  always  leaders,  making  best  finished 
and  perfect  fitting  garments — ^just  what  your  department  needs. 
Letter  orders  receive  prompt  attention. 


Knox,  riorgan  &  Co 


WHOLESALE    DRY   GOODS 


Spring  Stock  complete. 

SEE  OUR  LINES. 
YOTi  WILL  BUY  OUR  GOODS. 


Hamilton,  Ont. 

We  are 
offering 


A  call  from  buyers  wil 
be  appreciated. 


Special    Values   in    Lace   Curtains   and    Curtain    Muslins. 


WHITE  GOODS. 

MUSLINS. 

SWEATERS. 


We  show  all  the  popular-priced  lines  in  CORSET  COVERS,  SKIRTS, 
DRAWERS  and  NIGHT  GOWNS. 


Have  made  preparations  for  a  large  trade  in  MUSLINS.     Our  stock  is  entirely  new — full 
of  tempting  novelties. 


Buy  our  lines  to  retail  at  75c.,  $1.00,  $1.25  and  $1.50.     You  will  capture 
the  Sweater  Trade  of  your  town  if  you  have  them. 
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From  our  own  correspondent. 

Winnipeg,  March  i. 

DURING  the  ten  days  of  cheap  railway  fares  which  mark 
the  Curling  Bonspiel — the  great  event  of  the  Winter  in 
Winnipeg — a  very  large  number  of  country  merchants  visited 
the  city.  The  travellers  of  the  various  houses  make  a 
point  of  being  in  town  at  that  time,  and  the  large  ware- 
rooms  are  more  or  less  crowded  with  guests.  A  good  deal  of 
purchasing  is  done  also  and  this  year  the  amount  of  buying 
was  decidedly  larger  than  usual. 

Another  point  that  was  noticed  was  the  purchase  of  more 
expensive  lines  of  dress  goods.  All  the  wholesale  houses 
have  had  to  repeat  orders  for  the  more  novel  lines. 

Gault  Bros,  report  a  most  satisfactory  season  so  far  and  a 
very  bright  outlook  for  the  later  Spring  and  Summer.  All 
lines  of  goods  have  sold  well.  And  in  many  lines  of  fancy 
dress  goods  and  muslins  they  have  fouijd  difficulty  In  keeping 
abreast  of  their  orders. 

A  very  pretty  line  just  received  by  this  house  is  a  number 
of  pieces  of  mouseline  de  sole  in  Arab  shades  and  with  hand- 
some open  stripes  in  point  lace  designs.  The  material  has 
the  toughness  of  linen  and  the  airiness  of  gauze,  and  with  a 
variety  of  pink,  blue,  green  and  heliotrope  underslips  will 
make  not  only  very  pretty,  but  very  durable  Summer  dresses. 
A  fine  range  of  mouseline  de  soies,  in  all  the  pastel  shades, 
are  also  shown  by  this  house. 

The  R.  J.  Whitla  Co.  express  great  satisfaction  with  the 
season's  trade,  stating  that  business  has  been  good  in  every  line 
from  staples  to  the  latest  Paris  novelty.  The  latter  continue 
to  arrive  almost  daily, 

TRADE    INDICATIONS. 

The  predictions  of  this  house  as  to  the  fancy  dress  goods 
and  blouse  trade  have  been  more  than  fulfilled.  The  sale  of 
laces  and  embroideries  has  been  almost  phenomenal.  So 
much  ready-made  underwear  has  been  sold  that  it  would  seem 
reasonable  for  the  trade  in  embroideries  to  be  somewhat  slack, 
but  such  has  not  been  the  case,  while  dress  goods  have  been 
exceptionally  good  sellers  also. 

Mr.  Gerhart,  representing  Kyle,  Cheesbrough  &  Co.,  and 
his  two  assistants,  Mr.  Herbert  and  Mr.  Manley,  have  returned 
from  their  several  Western  trips.  Mr.  Gerhart  covers  British 
Columbia  and  reports  trade  being  fair  in  all  lines.  Mr. 
Herbert,  whose  field  is  the  Northwest  Territories,  reports 
trade  excellent,  more  particularly  in  Alberta.  Immigration  is 
flocking  in,  the  outlook  is  most  encouraging  and  merchants 
bought  largely,  and  the  call  was  in  every  case  for  choice  goods. 
Mr.  Manley  found  trade  in  Manitoba  very  good,  though  still 
somewhat  hampered  by  the  amount  of  wheat  yet  in  store.  He 
had  found  all  the  merchants  cheerful  and  looking  forward 
hopefully  to  the  Spring  and  Summer  trade. 

Mr.  T,  Whitehead,  representing  the  Dominion  Suspender 
Co.,  the  Niagara  Neckwear  Co.,  and  E.  Van  Allen  &  Co.,  of 
Hamilton,  has  moved  into  a  very  commodious  and  well  lighted 
sample  room  in  Western  Canada  Block,  and  is  busy  showing 
his  samples  before  starting  for  his  long  Western  trip.     He  is 


having  great  sale  for  the  "Twentieth  Century  Brace,"  which 
for  comfort  and  utility  seems  to  appeal  strongly  to  the  mind 
masculine.  In  neckwear  he  has  an  excellent  range  of  French 
and  American  silks  of  extremely  pretty  designs.  A  tie  that  is 
growing  in  popularity  on  this  market  is  the  Manhattan,  a 
combination  of  bow  and  derby  that  is  very  effective  with  the 
high  turned-down  collars,  now  so  much  in  vogue.  Speaking 
of  vogue,  there  is  a  new  tie  of  that  name  which  somewhat 
resembles  the  Manhattan,  but  is  slightly  lower  in  price. 

MILLINERY. 

Mr.  Sharp,  who  was  formerly  with  The  D.  McCall  Co. 
here,  has  just  completed  his  first  trip  for  Caverhill  &  Kissock, 
Montreal.  His  territory  comprises  the  whole  of  Manitoba  and 
the  Northwest  Territories  west  to  Moosejaw  and  north  to  Prince 
Albert.  Mr.  Sharp  reports  a  most  satisfactory  trade  in  all  the 
lines  carried,  and  speaks  of  the  country  as  in  good  shape  for 
Spring.  He  is  now  on  his  way  east  to  attend  the  millinery 
openings.  Chatting  of  millinery,  Mr.  Sharp  said  that  although 
it  was  impossible  to  give  definite  news  until  after  the  trimmed 
goods  were  cut,  there  was  no  doubt  the  trimming  for  the  com- 
ing season  would  be  figured  gauzes  and  chiffons,  flowers  and 
buckles.  Ribbons  would  not  be  much  worn  in  millinery. 
Maize  had  proved  a  very  popular  shade  both  in  straws,  gauzes 
and  flowers.  Linen  effects  were  also  good.  There  was  much 
call  for  the  pom-pom  effects  in  both  flowers  and  gauzes.  In 
buckles,  the  cabuchon  still  holds  first  place.  These  come  in 
gun-metal,  steel,  silver  and  jet.  Very  little  gilt  is  seen.  The 
turquoise  has  disappeared  and  in  its  place  pearls  are  being 
considerably  used.  In  addition,  Mr.  Sharp  carries  a  full  line 
of  parasols,  fancy  gauze  and  chiffon  capes,  laces,  guipure  and 
applique  collars  and  boleros,  dress  trimmings  and  all  the 
newest  lines  of  dress  goods.  He  also  makes  a  specialty  of 
children's  cashmere  and  wash  goods  suits  and  muslin  hats. 

NEW    AGENCY. 

Mr.  W.  R,  MacArthur,  who  for  21  years  was  in  the 
employ  of  the  firm  of  Stobart  Sons  &  Co.,  Limited,  has 
opened  comfortable  premises  in  the  Nanton  Block  and  started 
as  a  commission  broker,  Mr.  MacArthur  is  so  well  known 
that  already  he  has  a  long  list  of  agencies.  Among  them 
are  :  Colin  C.  Denoon,  Montreal,  worsted  hosiery  ;  Frank 
&  Bryce,  Limited,  Montreal,  linen  threads  ;  S.  Hird,  Mont- 
real, linens,  lawns,  silesias,  silks  and  tapes  ;  Franz  Bujatti, 
Vienna,  Austria,  silks  ;  Walker  Bros.,  Montreal,  buttons  and 
buckles.  Mr.  MacArthur  has  also  a  list  of  agencies  which 
permit  him  to  sell  to  both  wholesale  and  retail  trade,  such  as 
Brush  &  Co.,  Toronto,  corsets,  etc.;  Dominion  Paper  Box 
Co.,  Toronto,  all  classes  of  cardboard  boxes  ;  Emerson  & 
Hague,  Winnipeg,  overalls,  tents,  flags,  etc.;  Geo.  H.  Hees, 
Son  &  Co,,  Toronto,  shade  blinds,  etc.;  A.  B.  Mitchell  Co., 
Toronto,  waterproof  collars,  etc.;  A.  E.  Rea  &  Co.,  Toronto, 
belts  and  skirt  bindings  ;  J.  Frank  Riepert,  Montieal,  silks  ; 
Geo.  D.  Ross  &  Co.,  Montreal,  cotton  threads,  and  carries 
special  lines  in  grey  and  white  blankets,  hessians,  jute  sacks. 
His  many  friends  throughout  the  Piovince  will  wish  him 
success. 

Another  of  the  long  list  of  eastern  houses  now  having  per- 
manent sample  rooms  here  is  that  of  E.  &  S.  Currie,  Toronto, 
neckwear.  Mr.  A.  H.  Snell  is  their  representative  and  carries 
a  most  complete  and  choice  range  of  both  ladies'  and  gentle- 
men's neckwear  in  all  the  latest  designs. 

Mr.  Campbell,  fancy  goods  buyer  for  the  R.  J.  Whitla 
Co.,  Limited,  has  left  on  his  semi  annual  purchasing  tour  in 
Europe. 
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^7"pO       This  has  been  a  splendid 
*  di^  •   Muslin  Season  with  us. 

Lawns,  Mulls,  Organdys,  Dimities  and  Fancy  Dress  Muslins  that 
were    over-sold   are  again   in    stock — orders  will  be  promptly    filled. 

We  are  getting  repeats  by  every  mail  for  our 

Black  Grenadines,  Black  and  Colored  Crepe  de  Chines,  Fancy  Wool 
de  Laines,  Black  and  Colored  Lustres,  Mohairs,  Sicilians,  Covert 
Cloths,  Costume  Cloths;  also  Opera  Flannels  and   French  Muslins. 

AS   WE   SAID   IN   OUR  JANUARY    SPRING    ADVERTISEMENT: 

**The  goods  speak  for  themselves." 

—WE  ARE  WELL  ASSORTED  IN— 
Printed   Muslins,    Dimities,    Ginghams,   Zephyrs. 

—ANOTHER  JOB  OF— 

Genuine  Dresden-Painted  China  Handle  Sunshades,  our  own  imported 
cloths,  to  retail  at  $1.00.      Full   ranges  of  Parasols   and    Umbrellas. 


Boys*  Summer  Suits. 

Women's  and  Girls'  Aprons. 

Cashmere  and  Cotton  Hosiery. 

Ladies',  Misses',  Men's  and  Boys'  Underwear. 

Our  trade  shows  a  steady  increase  in  the  following  lines  :  Laces, 
Embroideries,  Veilings,  Ribbons.  Repeats  all  in  and  stock  fully 
assorted. 

Brophy,  Cains  &  Co., 

MAIL  ORDERS  have  prompt  A/I/^/V/TTDI^  A  i 

and  best  attention.  iM  \JIy  M  i\iZ/\L^ 
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For  Ladies'  Underwear                                For  Children's  Hoods,  Robes, 

of  all  kinds,    Pillow  Slips                            Full  Dress  and 

and  all  Bed  Appointments.                        Bassinette  Trimmings. 

SEE    OUR    LATEST    PRODUCTION.    "JAP    SILK     PLANTA6ENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN  THE  WORLD. 

THE    ABOVE   PATTERNS,  AND   MANYi  OTHERS,  ARE    MADE   IN    A  VARIETY  OF  WIDTHS. 


EXPERT    judges  agree  that    "  Plantagenet "    Frillings   exceed  all   other  makes  (for  the  above  purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.       Drapers  in  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 


THE  DRY  GOODS  REVIEW 


19 


t  MclNTYRE,  Son  &  Co.  I 


13  Victoria  Square, 


Importers  of  Dry  Goods  and 
Manufacturers'  Agents. 


MONTREAL. 


'VVVVV%/VVVVVVVV^VVVV<b/VVVVVVVVVVVVVVVV% 


DEPARTMENTS 


Dress  Goods 
Linens . . . 
Smallwares 
Silks/Velvets 


Linings  an^ 
Muslins 
Kid  Gloves 
Fabric  Gloves 


Careful  attention  given  to  Letter  Orders* 


J 


u 


TORONTO: 

25    COLBORNE   STREET. 

OTTAWA: 
SPARKS    ST.,   Carleton  Chambers. 


WINNIPEG: 

MclNTYRE   BLOCK. 

ST.  JOHN,  N.B.: 
2     CHURCH    ST. 


^ 
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WIAEC-AWAKEtl 


A  BVElfeTl  S  lHeRgT*»''BRS 


***  This  department  is  conducted  and  prepared  by  a  Canadian  advertising  specialist,  resident  in  New  York,  and  one  enjoying  ahigh  reputation  as  an 
expert  and  authority  on  all  advertising  matters.  He  will  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and 
advice  which  an  expert  is  so  well  qualified  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  him.  It  is  intended  that  the  depart- 
ment shall  be  helpful,  practical  and  well  up-to-date.  Correspondents  should  address  their  letters  to  "Good  Advertising  Department,"  The  Dry 
Goods  Review,  Toronto. 


Even  the  Pro- 
fessions Awak- 
ening to  Value 
of  Advertising. 


IT  does  not  need  much  argument  to 
convince  the  modern  world  of  the 
value  of  advertising.  There  are  still  some 
amongst  the  professions,  so  called,  whose 
exponents  look  upon  almost  any  direct  means  of  telling  the 
world  what  they  profess  to  be  able  to  do  as  more  or  less 
derogatory  to  the  dignity  of  the  profession.  But  even  among 
these  signs  are  not  wholly  wanting  that  they  are  beginning  to 
suspect  the  mistaken  policy  of  permitting  the  pretenders  to 
take  and  keep  the  ear  of  the  reading  public.  They  give  some 
indications  of  a  willingness  to  take  the  commonsense  view  of 
the  shrewd  preacher  who  admitted  that  it  is  bad  policy  to  let 
the  devil  have  all  the  good  tunes. 


The  modern  world  has  become  a  reading 
world.  It  does  not  trust  any  more  to  the 
spoken  transmission  of  news  from  man  to 
man  any  more  than  to  handing  along  the 
history  of  men's  doings  by  oral  tradition.  Along  with  this 
almost  universal  practice  of  reading  has  come  that  of  adver- 


The  Best 
Medium  the 
Newspaper. 


where  certain  kinds  of  business  are  transacted  is  news  as  truly 
as  spreading  knowledge  of  anything  else. 


Dubious 
Devices  as 
Substitutes 


Ingenuity  of  self-interest — the  desire  to 
make  money — led  some  men  to  invent 
other  ways  of  advertising,  for  which  the 
inventors  could  get  payment,  and  their 
name  is  legion. 

Wall  paper,  as  it  is  called,  of  all  kinds,  billboards,  pro- 
grammes of  all  the  infinite  variety  of  entertainments,  circulars, 
many  forms  of  books,  which,  but  for  the  fact  that  their  cost  is 
defrayed  by  the  advertisers  who  can  be  persuaded  to  use  them, 
would  never  be  printed,  and  countless  other  schemes  for  pro- 
moting alleged  publicity  have  grown  apace  until  many  who 
have  business  to  advertise  give  no  small  part  of  their  time  to 
listening  to  solicitors. 

Every  manager  of  a  doubtful  concert  or  recital  seeks  to 
lure  the  public  into  paying  the  cost  of  his  programmes.  The 
visitor  to  every  theatre  must  turn  over  many  inky  pages  before 
he  can  find  the  bill  of  the  play  he  has  come  to  see.      Every 


Oommsncling    Styl 


^  v» 


|m       IMBEL  STYLES   are   Philadelphia's   styles.     That  explains  in  a  word  the  clear   leadership  this  store  has  won  in  the 
supplying  of  women's  outer  wear — a  business  that  in  volume  very  decidedly  exceeds  any  similar  business  in  town. 

Paris  fashions  are  studied — very  numerous  models  are  brought  over  for  the  pleasure  they  give  ;  but  we  at  most  only 
take  motifs  from  them.  Philadelphia's  tastes  call  for  stronger,  simpler  styles — call  for  quiet  elegance.  And  that  we  give. 
We  said,  last  February,  that  long  wraps  would  unquestionably  rule  this  Fall.  And  they  do— with  short  wraps  as 
maids  of  honor  to  the  queenly  full-length  garments.  We  more  than  reflect  styles — we  develop  them.  For  styles  are  simply  the  beauty 
thoughts  of  good  dressers  worked  out  in  fabric  or  fur — and  no  store  studies  closer  the  tendencies  of  dress  ;  no  store  adopts  so  quickly 
the  hints  that  good  dressers  drop.  If  a  score  of  discriminating  women  decry  a  sleeve  as  being  impracticable,  it  doesn't  so  much  mean 
that  the  particular  sleeve  is  wrong  ;  but  it  shows  a  longing  for  a  change — maybe  on  the  score  of  comfort  or  convenience — that's  how 
fashions  come,  or  the  details  of  fashions  that  are  more  broadly  set  on  some  historic  period  which,  for  one  reason  or  another,  many 
minds  are  dwelling  on.     A  startling  newness  would  shock  ;  a  renaissance  is  worth  forty  creations  in  dress. 

Motifs  or  points  in  Paris  styles  are  gladly  adopted,  as  in  fur  coats  we  use  the  Paris  sleeve  and  flare  collar  and  revers. 
Travellers  will  agree  that  even  Paris  is  not  so  good  a  shopping  town  as  is  Philadelphia,  and  very  many  who  go  abroad  defer  the 
heavier  purchasing  until  they  get  back  to  Gimbels. 


The  scribe  of  this  store  (Gimbel  Bros.,  Philadelphia)  make  it  a  point  to  be  as  well  posted  on  the  new  fabrics  and  styles  as  the 
department  buyers  themselves.     To  this  end,  he  is  a  close  student  of  trade  journals.     Verbum  sap. 


tising  in  printed  or  readable  form  of  some  kind  the  business 
that  each  one  of  us  pursues. 

Naturally,  the  leading  medium  for  this  recognized  practice 
of  advising  our  fellow  men  of  what  we  can  do  gravitated  to  the 
newspaper,  through  which  men  learn  what  is  known  as  the 
news  of  the  world.     Essentially  the  spreading  of  knowledge  of 


city  street  is  disfigured  with  huge,  ungainly  billboards. 
Through  the  country  districts,  houses  and  barns  and  fences 
and  rocks  are  made  hideous  with  painted  placards  of  pills  and 
potions.  Many  advertisers  seem  to  think  it  cheaper  to  pay  for 
most  of  these  schemes  than  to  spend  time  in  trying  to  say  no 
to  solicitors, 
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Be  Sure  You  Get  the  Best 

Paton's  Scotch  Boot  and  Shoe  Laces 

"BEAT  ALL  GERMAN   IMITATIONS. " 

Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sole    Agen-ts   for    Oanada   

GEO.  D.  ROSS  &  CO., 

.    53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 


Established  1785. 


BEE  HIVE 

Knitting  Wools 


MADE  BY 


J.  &  J.  BALDWIN,  & 
PARTNERS,  Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Makers  of 


R  EGl  STERED 


KNOWN    ALL 


All  kinds  of  Knitting  Wools 

OVER    THE    CIVILIZED    WORLD 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  rierino 


Berlin  Fingering 
Balmoral  Fingering 
rierino  Fingering 
Soft  Knitting  Wool 


Vest  and  Silk  Vest  Wool 

Lady  Betty  Pyrenees 

Shetland  Fleecy 

Andalusian  Dresden 


All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering 


flendings 


Agent . 


Especially  adapted  for  Hand  and  Hachine  Knitting  \ 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.       ^-.     DUIlC^tl    BCll 

Send  for  Samples  j 


Wholesale  Only 


MONTREAL  a-"  T0RO.1TO 
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GOOD  ADVERTISING— Continued. 

Business  men,  however,  give  evidence  of 
thp  Wh     t  beginning  to  discriminate  between  the  kind 

from  the  Chaflf.     °^  advertising  that  is  of  value  and  the  many 

that  are  worthless. 
Some  time  ago  the  board  of  trade  of  a  large  New  England 
city  appointed  a  committee  made  up  of  practical  business  men 
to  investigate  and  report  upon  the  whole  question.  Their 
report  has  recently  been  made,  and  is  detailed  and  exhaustive. 
It  sets  out  a  great  variety  of  facts,  which  were  unearthed  in 
the  course  of  the  investigation,  many  of  them  quite  curious 
and  some  very  amusing. 

Touching  the  issue  of  books  of  ephemeral  character,  the 
report  details  one  case  where  a  large  number  of  advertisements 
were  secured  on  the  representation  that  10,000  copies  of  the 
book  would  be  printed  and  distributed,  while  the  projectors 
collected  from  advertisers  several  times  the  whole  cost  of  the 
work  done.  In  fact,  no  books  were  printed  except  enough  to 
show  to  advertisers,  who,  doubtless,  thought  themselves 
shrewd  in  insisting  on  seeing  a  copy. 


A  r  ttpp's     ^^*  committee  gave  special  attention  to  the 

Interestine  and  pi^^ctice  of  advertising  in  programmes,  the- 
Instructive  atrical  and  other,  and  reached  the  conclu- 

Findings.  sion   that   it  is   practically   without   value. 

One  curious  and  amusing  instance  of  testing  it  is  detailed, 
wherein  certain  tradesmen — quite  a  number  of  them  apparent- 
ly— advertised  in  some  programmes  that,  for  some  plausible 
reason,  they  would  give  away  certain  articles  of  merchandise 
usually  in  fair  demand.  The  programmes  were  extravagantly 
"cuckooed"  by  the  publishers  as  exceptionally  valuable 
advertising  mediums,  and  some  of  the  advertisers,  very  natu- 
rally, were  somewhat  apprehensive  as  to  the  possible  result. 
Such  fears,  however,  were  of  short  duration.  Asa  matter  of 
fact,  not  one  of  them  had  as  many  as  a  single  call  for  the 
articles  so  advertised,  though  the  ordinary  sales  continued  as 
usual. 


Virtually 
Blackmail. 


Every  advertiser,  especially  in  our  larger 
towns   and  cities,  knows  full  well  what  an 
intolerable  nuisance  the  soliciting  of  adver- 
tising for  programmes,  prospectuses  and   other  schemes  of  a 
like  nature,  has  become— iadeed,  the  demands  of  some  of  the 
solicitors  virtually  amount  to  blackmail. 

In  the  writer's  experience  of  many  years  as  an  advertising 
manager  of  New  York  department  stores  he  was  unable  to 
note  any  appreciable  results  accruing  from  this  class  of  adver- 


A  New  Book  Store 

Its  Opening 


1 


'  EVEN   years   of  getting   ready  ;     seven    years   of  very 

humble  book  selling — seven  years  during  which  many 

j     customers   asked    "  Why   don't   you   spread   out   the 

books?  " 

Will  you  step  in — to-day— not  into  the  old  cramped  quarters 

on  Third  floor — but  into — 

815  Chestnut  Street 

The  books  are  spread  out  at  last — a  whole  store  ;  a  building 
that  until  we  bought  it  was  big  enough  for  a  stationery  and  office 
furniture  store  combined. 

The  Gimbel  Book  Store  steps  into  its  niche  as  one  of  the 
dozen  complete  stores  of  its  kind  in  the  country. 

Come  in  and  browse. 

Passage  way  to  and  from  the  main  store — a  thoroughfare 
between  Chestnut  and  Market. 


An  excellent  book  ad.,  we  thought. 

tising.  Moreover,  merchants  taking  space  in  the  various 
programmes,  hand-books,  cook  books,  souvenir  publications, 
etc.,  for  charity,  in  most  cases  are  misled,  as  the  society  sel- 
dom gets  but  a  small  per  cent,  of  the  amount  paid,  nearly  all 


The  Clothing  Clescrirvg,  a.  Grea.t  Hit! 


Ffti, 


Dun^l 


lOUt 


/  ^^^  N^ 'CHANCE^  -^U'  ^^^. 


fy 


Cleave  to  that 
which  is  Good. 


These  are  examples  of  facts  unearthed. 
Little  wonder,  therefore,  that  the  committee 
unanimously  and  unqualifiedly  recom- 
mends the  complete  abandonment  by  business  men  of  all 
these  advertising  devices  and  the  concentration  of  all  the 
money  that  can  be  devoted  to  advertising  in  the  columns  of 
the  legitimate  mediums — the  newspapers. 


going  for  expenses  and  to  the  promoters.  Not  unfrequently, 
when  solicitors  have  represented  that  such  receipts  all  go  to 
the  desired  object,  a  letter  is  usually  shown  recommending 
the  promoter  and  the  worthy  charity,  signed  by  officers  or 
leading  citizens  who  believe  it  to  be  as  represented,  and  who, 
in  many  cases,  never  know  that  they  have  been  of  assistance 
in  taking  unfair  advantage  of  the  business  community. 
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PERRIN'S  GLOVES 


Celebrated  for 


QUALITY,    FIT,    STYLE, 


...and.. 


INVARIABLE    SATISFACTION. 

See  our  Samples  before  ordering  for  Fall. 

Our  Spring  Stock  is  now  Complete — Send  in  Your  Orders. 


PERRIN  TREREd  £*  CIE., 


5  VICTORIA 


SQUARE, 


Montreal 


SPRING  1902 


Silk  Eton  Jackets 

the  Very  Latest  Designs,  from  $5.25  up. 

Ladies'  and  Misses' 
Costumes,  Jackets, 
and  Separate  Skirts. 


WRITE    US    FOR    PRICES    BEFORE 
PLACING    YOUR    SPRING    ORDER. 


IMPERIAL  CLOAK  CO. 

1924  Notre  Dame  8t.,     ^     MONTREAL 
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GOOD  ADVERTISING— Continued. 


Even 

Newspapers 
Not  Guiltless. 


But,  while  all  this  is  true,  and  the  news- 
papers are  right  in  condensing  it,  the  same 
press  is  far  from  guiltless  in  the  matter  itself. 
Newspapers,  especially  in  the  smaller  towns 
and  cities,  are  to  be  strongly  condemned  for  allowing  their 
publications  to  be  used  by  promoters  to  work  up  special 
illustrated,  biographical  or  industrial  editions,  the  advertising 
in  which  is  well  nigh  worthless.  As  hundreds  of  advertisers 
have  subsequently  learned,  these  special  publications  for 
which  they  paid  so  heavily  for  write  ups  were  not  as  repre- 
sented, either  in  regard  to  character  or  circulation,  nor  were 
in  reality,  as  they  supposed,  in  the  interest  of  the  paper  which 
presumably  got  it  out,  but  in  that  of  a  concern  which  makes  a 
business  of  going  from  place  to  place  paying  the  newspapers 
for  the  privilege  of  using  their  names  in  issuing  a  special 
edition,  the  value  of  which  is  very  doubtful. 


Other  Worthless 
Mediums. 


Other  schemes  which  may  be  written  down 
as  worthless  advertising  mediums  are  the 
different  registers  for  lodge  and  society 
rooms,  originated  by  a  promoter  who  goes  from  city  to 
city  urging  societies  to  adopt  a  register  for  visitors  to  sign. 
The  solicitor  then  gets  one  of  the  Order  to  go  with  him  from 
office  to  office  to  vouch  for  their  need  of  the  register,  although 
in  reality  it  would  be  seldom  looked  at.  Uusually,  some 
"easy"  member  will  consent  to  accompany  the  solicitor 
without  recompense  ;  otherwise,  he  is  paid. 


Careful 

Discrimination 
Called  For. 


Standard  local  directories,  and  probably 
some  others,  are  reliable  publications,  but 
there  are  many  directories  offered  that  are 
worthless  as  advertising  mediums,  and 
careful  discrimination  should  be  made. 

While  some  of  the  publications  gotten  out  by  firemen, 
policemen,  secret  orders,  churches,  and  the  like,  may  be  of 
benefit  to  the  interests  concerned,  it  can't  be  denied  that 
shrewd  advertisers  are  unanimons  in  the  belief  that  they  have 
little,  if  any,  value  as  advertising  mediums.  While  they  feel 
obliged  to  smile  and  appear  to  be  willing  to  take  space  in 
many  that  are  offered  by  the  "  fair  women,"  who  are  really 
soliciting  for  "  love  of  the  cause,"  their  looks  belie  their 
feelings,  and  their  is  now  a  general  desire  among  all  classes  of 
business  men  for  united  action  to  rid  themselves  of  this  burden. 


in  any  but  regularly- established  publications,  said  contract  to 
become  binding  when  at  least  loo  representative  business 
concerns  have  signed  it. 

In  Springfield,  Mass.,  such  an  agreement,  with  signatures, 
was  printed  and  one  furnished  to  each  signer.  Therewith 
was  also  given  a  neat  card  reading  :  "  Member  of  Springfield 
Board  of  Trade  Advertisers'  Protective  Association,"  which 
could  be  displayed  for  the  delectation  of  solicitors. 


Embroideries. 

There  is  more  than  simply  heaping  together  a  mountain 
of  goods  in  making  up  an  embroidery  stock  that  will  really 
interest  you.  Quality,  of  course,  you  want  that.  And  you 
want  variety  ;  but  you  also  want  the  sparkle  of  novelty  and 
the  certainty  that  there  will  be  enough  of  the  particular  sort 
you  choose — matching  lines  in  all  the  widths.  See  if  we 
are  lacking  in  a  single  feature.  We  believe  that  no  equal 
assortment  was  ever  before  offered  in  this  city.  We  know 
that  we  have  outdone  our  own  best  efforts  of  other  years. 

From  the  pen  of  Manley  M.  Gillam,  of  Wanamaker  fame,  now 
writer  for  the  reorganized  Simpson,  Crawford  Co. 


Should  Prove 

Generally 

Popular. 


Such  an  agreement,  it  would  seem,  should 
meet  with  favor  among  all  classes,  especially 
societies,  relief  associations  and  the  various 
orders   of    workmen,    as   much   harm    has 

been    done   them    in    the   eyes   of    the   community    through 

misrepresentation  of  their  advertising  solicitors,  although  they, 

the  societies,  are  not  to  blame. 

It  is  not  proposed  by  this  method  to  restrict  in  any  degree 

the  giving  by  the  business  community  to  worthy  objects.     On 


Whoever  appears  to  believe  in  our 
ability  to  serve  them  well,  stimulates 
us  to  serve  them  better. 

Worth  quoting  at  head  of  ad.,  day  in  and  day  out. 

the  contrary,  it  is  thought  it  will  be  the  means  of  increasing 
the  cash  contributions  to  charitable  institutions.  Be  that  as  it 
may,  there  can  be  no  question  but  that  it  will  relieve  the 
merchants  from  these  innumerable  advertising  schemes 
whereby  the  objects  for  which  they  are  circulated,  and  for 
which  the  money  is  given,  receive  little  or  nothing. 


ho   F"rioncl  thst  Com 


arly 


>?  ^ 


VERY  HOSTESS  knows  the  delight  of  talking  familiarly  with  the  intimate  friend  that  comes  early 
to  any  social  function.  Without  haste,  or  formality  ;  without  a  dozen  other  guests  to  distract  thought 
and  attention,  one  can  say  and  do  and  learn  the  things  that  are  most  gratifying  ;  as  is  impossible 
when  the  formal  hour  brings  a  houseful  of  guests. 


Wanamaker's  is  the  friend  that  comes  early  to  the  housekeeper  with  Spring  plans  in  mind.  Now — before 
the  hurry-lime  comes  with  its  dozens  of  distracting  worries — the  ambitious  and  tasteful  housekeeper  may 
arrange  her  plans  in  most  satisfying  manner  by  visiting  this 

FEBRUARY      FURNITURE       SALE 


From  Wanamaker's  (New  York)  ad. 


Joint  Action 
Taken. 


To  this  end,  in  many  cities  in  Uncle  Sam's 
domains,  agreements  have  been  recently 
circulated  among  merchants  and  manufac- 
turers for  their  signatures,  whereby  they  jointly  and  severally 
agree  voluntarily  to  refrain  from  purchasing  advertising  spate 


To  Stimulate 
Action. 


In  all  this  there  is  doubtless  food  for 
reflection  for  Canadian  merchants  con- 
fronted by  the  same   problems.     Perhaps 

these  suggestions  will  at  least  stimulate  thought,  though  they 

may  not  supply  an  ideal  solution. 
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Limited. 

Rockwood  Ontario 


Ladies'  Suitings 

Frieze  Overcoatings 

Wlieeling  Yarns 


■:^i^ 


DIGNUM  &  MONYPENNY 


Sole   Selling   Agents 


-Toronto 


DOYOD 

/wwvwwwwwwww 

handle  our 
superior  lines 
of  Corsets, 
Bustles,  Dress- 
Stays,  Etc.  ? 
If  not,  we 
would  be 
pleased  to 
have  you  write 


for  particulars. 


[BRUSH  &  CO., TORONTO,  ONI  | 


Telegrams 

"Eminent' 


Brice,  Palmer  i^  Co. 

LoDdoD,  Eng. 


London 


Manufacturers  of 


THE 


a 


EMINENT"  RAINCOATS 


Ladies',  Misses',  and  Ctiildren's 

CLOAKS  and  SUITS 


BRICE,  PALMER  £>  CO., 

LONDON,  ENGLAND. 

Warehouse:      14   Cannon   st.,   E.C. 
Eactorii  :     90-92-94-96 

City   Road,  E.C. 


We. have  appointed 

CUFFE,  POOLER  &  DOUGLAS 

I  WEST  WELLINGTON  ST.,  TORONTO 

our  representatives  for  Canada.     Samples  to  be  seen  at 


their  warehouse. 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  Hollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers.— We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Aiiy 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


UP=TO=DATE  IDEAS. 


WHY  do  merchants  trim  their  windows  ?  We  fear  this 
question  is  ignored  by  many  trimmers.  When  a 
merchant  goes  to  any  expense  connected  with  his  business  his 
object  is  to  sell  goods.  There  are  several  ways  to  do  this 
through  the  show-window,  ^ 

One  way  is  to  display  a  shirt  waist  or  a  pair  of  shoes,  or 
any  other  article, so  prominently  that  they  will  attract  attention 
of  the  passer- by,  who,  seeing  their  desirable  qualities,  is 
induced  to  step  inside  and  purchase. 

If  but  one  plate  glass  window  existed  in  a  town,  that 
window,  filled  with  any  class  of  goods,  would  surely  sell  them 

But  there  is  competition  everywhere — even  in  selling 
goods — and  plate-glass  fronts  line  the  streets  of  every  village. 
No  need  to  enter  a  store  to  know  its  contents,  as  the  mos 
desirable  items  of  the  stocks  are  open  to  the  gaze  of  all 
outsiders. 


This  is  a  "good  thing  "  for  the  public  but  "  hard  lines  " 
for  the  merchants.  We  are  not  obliged  to  go  within  and 
bother  a  clerk  to  show  goods — that's  our  advantage.  But  the 
merchant  finds  that,  despite  his  handsome  windows,  he  is  but 
one  of  many — that's  his  disadvantage.  The  windows  are 
absolutely  necessary.  He  might  as  well  go  out  of  business  as 
abandon  them,  but  he  finds  they  are  an  added  expense  to 
the  old  methods  of  doing  business,  without  placing  him  ahead 
of  his  competitors,  unless — but  that's  where  the  trimmer 
comes  in. 

They  may  all  have  good  plate  glass  fronts,  but  all  have 
not  good  men  to  decorate  them.  You  can't  "bunch"  the 
profession,  for  every  trimmer  is  peculiar  unto  himself  and 
more  or  less  valuable  to  his  employer. 

The  remark,  "Brown  has  a  pretty  window,"  is  usually 
followed  by  the  sentence,  "Brown  has  a  good  window- 
trimmer,"  so  that  the  competition  in  selling  goods  is  to-day 
largely  directed  and  influenced  by  the  competition  of  window- 
trimmers.  These  men  are  usually  intensely  interested  in  the 
success  of  their  employers.  They  want  to  excel  the  efforts  of 
all  other  trimmers  and  establish  their  own  reputations  as  clever 
designers. 

If  windows  all  looked  alike  or  were  of  one  grade,  show- 
windows  would  be  a  failure,  therefore  something  must  be  done 
to  rivet  attention  to  one  particular  window  and  that  one 
always  your  own. 


A  Typical  Milliner y  Opening  Display. 
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rir*t  lm|)re»»ion»  arc  Lasting 

It's  the  "just  dropped  in  "  and  "  only  looking  around 
customer  that  you  want  to  hold. 

Phillips'  Illuminated 
Show  Cases 

attract  this  indifferent  class  by  putting 
your  goods  before  them  in  a  way  that  commands 
their  attention  and  makes  sales.  They  "talk" 
when  persuasion  by  the  salesmen  would  be  resented. 

The  phenomenal  sale  of  "  Silent  Salesman  " 
Show  Cases  hasn't  been  due  alone  to  their  highly 
ornamental  qualities,  nor  even  to  their  superior 
excellence  in  materials  and  workmanship. 

Their  popularity  is  based  upon  the  fact  that  they 
attract  customers  where  the  ordinary  show  case 
would  be  passed  by.  This  means  increased  busi- 
ness for  you. 

Send  for  descriptive  circular  (illustrated  in  colors) 
and  full  particulars. 

John  Phillips  &  Co.,  Limited, 


Canadian  Branch— WINDSOR,  ONT. 


DETROIT,    MICH. 


L.L.Cl/N£  Aaly.  Oct 


K.  l^niKAWA  £*  €0. 

TORONTO,  ONT. 

Japan  Silks, 
Japan  Taffeta. 
Fancy  Corded  Silks. 
Printed  Foulard. 
Printed  Liberty  Satin. 
Ladies'  and  Boys'  Windsors, 
Japanese  Matting. 


Crom|>toD 
Cor^et^ 


The  Corsets 
That  Pay 
The  Merchant 
To  Handle. 

New  Straight-Front 
Bias-Gored  Designs 
For  all  styles  of  form. 

Crompton's  New 
Parisian  Girdle  Corset. 

Best  of  all  Corsets  for 
Slender  Figures. 

A  record-breaker  in 
Sales. 


Other  new  models  now  being  manufactured. 
Write  us  before  placing  orders  for  foreign  makes. 
We  can  give  you  wider  margin  of  pr,.fit. 


THE  CRO^PTON  COR8ET  CO., 

Limited 

TORONTO,  ONT. 
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WINDOW    DECORATING— Continued. 

HINTS   RE   EASTER  TRIHS. 

Now  is  the  time  to  be  thinking  out  your  designs  for  the 
Easter  trims. 

Frameworks  can  be  prepared  during  the  spare  hours  now 
when  trade  is  dull.  A  good  idea  is  to  plan  out  your  Easter 
trims  on  paper,  then,  when  the  time  comes  around  for  the 
Easter  windows,  you  will  know  just  what  you  are  going  to  do, 
and  just  how  every  trim  is  going  to  look. 

The  millinery  trims  should  be  very  elaborate — use  lots  of 
flowers  and  foliage,  as  these  are  very  suggestive  emblems  of 
spring. 

The  illustration  suggests  ideas  for  a  beautiful,  effective 
Easter  millinery  trim.  The  background  is  pleated  with  white 
cheesecloth,  and  bordered  with  a  puffing  of  green  of  some 
material.  Artihcial  smilax  is  hung  at  intervals  along  the 
background.  The  framework  in  foreground  can  be  cheaply 
made  at  any  factory.  It  is  covered  in  green  felt,  and  bordered 
with  a  ruching  of  white  cheesecloth.  Covered  electric  lights 
are  arranged  around  the  centre  circle.  The  floor  is  covered 
with  green  felt.  This  design  could  be  adapted  to  a  display  of 
any  line  of  dry  goods,  especially  silks,  dress  goods,  or  spring 
mantles. 


knitting  needles  into  them  about  six  inches  apart.  Bend  these 
half  circular  in  different  positions  in  the  window,  and  fasten  or 
nail  them  in  position  required. 

Over  each  needle  run  a  glove,  allowing  the  needle  to  go 
into  the  middle  finger  of  the  glove.  This  shows  the  glove  off 
to  perfection. 


THE  EASTER  GLOVE  WINDOW. 

The  glove  window  is  a  very  important  one  at  Easter. 
Most  ladies  consider  a  new  dress  or  a  new  mantle  incomplete 
without  a  new  pair  of  gloves. 

A  good  idea  to  display  gloves  is  to  make  a  neat  drapery 
along  the  back  and  sides  of  the  top  of  window,  of  light-colored 
drapery  material  (cashmere  preferred,  in  pale  blue,  pink,  or 
light  green  or  yellow). 


Dress  Fabrics. 


A   Window  of  Tailors'  Materials. 


If  you  have  no  mirrors  at  back  or  sides  of  window,  pleat  it 
in  white  cheesecloth  over  white  cotton  ;  cover  the  floor  of 
window  (smooth)  with  felt  or  velour. 

Take  bendable  strips  of  wood  about  half  inch  by  one  inch, 
cover  these  in  white,  lay  them  on  the  floor  and  drive  stout 


Drive  needles  six  inches  apart  over  the  floor  of  window, 
and  place  a  glove  on  each.  Add  a  price  ticket  to  each  line  of 
gloves.  Place  a  jardiniere  stand,  with  an  Easter  lily  in  bloom, 
in  centre  of  display,  and  you  then  have  a  neat  business  glove 
window. 

FESTOON   DRAPERY. 

Nothing  looks  more  artistic  in  dry  goods  window  dressing 
than  well-executed  festoon  drapery,  and  it  is  being  used  in  all 
the  high-class  houses  at  the  present  time. 

No  matter  how  proficient  in  some  lines  a  trimmer  may  be, 
if  he  cannot  drape  he  is  not  considered  a  fitst-class  trimmer. 
The  idea  is  very  simple,  and  the  following  sketch  and 
explanation,  if  studied  out,  will  be  very  readily  under- 
stood : — 

In  former  years  festoon  draperies  were  mostly  made  with 
cheesecloth,  or  light  fleecy  material,  but  latterly  trimmers  have 
discovered  that  a  drapery  of  heavy  rich  goods  makes  a  very 
desirable  ' '  cornice ' '  to  back  a  display.  Upholstery  material — 
heavy  brocades,  reps,  raw  silks,  etc.,  are  now  used  extensively, 
and  the  effect  is  both  rich  and  artistic.  Although  by  no 
means  a  new  idea,  yet  there  are  many  decorators  who  have 
been  unable  to  master  the  knack  of  hanging  this  popular 
"festoon  and  rosette  drapery."  The  ii  ethod  is  simplicity 
itself  when  once  understood,  and  will  be  as  valuable  to  the 
amateur  trimmer  as  any  one  item  of  information  he  may  gain 
pertaining  to  his  art.  One  end  of  the  fabric  is  first  pinned 
along  the  line  to  be  draped,  the  distance  being  spaced  equally, 
and  it  is  an  advantage  to  have  little  wooden  sticks  or  spindles, 
projecting  a  few  inches,  where  each  rosette  would  come,  so 
that  the  material  hangs  clear  of  the  wall,  instead  of  flat 
against  it. 

Whatever  the  distance  is  between  the  pins,  three  times  the 
same  length  of  cloth  should  be  allowed  to  make  the  festoon. 
About  eight  or  ten  inches  below  the  pin  the  material  is  tied 
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Cloth 


is  asked  for  by  every  lady  and 
Gentleman  ordering  High-Class 
Waterproof  Gar- 
ments. The  ladies 
who  want  the  best 
material  for  a 
Rainy  -  Day  Skirt 
will  have  no  other. 


Can  you  supply 
your  customers  with 
this  cloth  ?  Nothing 
can  take  the  place 
of  it  in  regard  to 
appearance  and 
quality. 

SEISD  YOUR  SPRING  ORDER  IIS  ISOW.    DOIS*T  WAIT, 

S.  Greenshields,  Son  &  Co. 

Sole  Selling  Agents  ^  |^/|  r\  M  HT P  F  A  I 

for  Canada. 

GREENSHIELDS   &   CO.,    Limited,    VANCOUVER,    B.C. 
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How  to  Festoon  Drapery. 


WINDOW    DECORATING-Continued. 

together  tightly    with   a  piece  of  cord,  the   surplus  material 
thus  gathered  together  being  for  the  purpose  of  forming  the 

rosette.  Removing 
the  pin  the  cloth  is 
lifted  up  and  the  pin 
inserted  at  the  same 
place  again,  but  in 
such  a  way  as  to  hold 
the  fabric  just  where 
the  knot  was  tied. 
Tacks  may  be  more 
easily  managed  than 
pins,  but  where  goods 
are  used  that  are  to  be  returned  to  the  department,  it  is  always 
preferable  to  use  pins  as  they  will  not  injure  the  material.  To 
make  the  rosette,  merely  turn  the  bunch  of  surplus  fabric 
inside  out  and  pull  or  bunch  it  into  shape.  The  illustration 
should  be  clearly  understood,  which  shows  at  one  end  the 
fabric  pinned  up,  the  next  loop  has  the  string  tied  around  it 
and  the  third  is  finished  in  a  rosette.  The  folds  should  be 
worked  back  and  forth  with  the  fingers  so  as  to  give  them  a 
graceful  hanging.  A  little  experiment  with  a  piece  of  goods 
will  generally  prove  successful.  Light  cashmeres  are  the 
easiest  of  all  materials  to  drape  as  they  fall  into  graceful  folds 
easily  and  are  about  the  proper  width. 

TAILORING  TRIMS. 

As  the  new  tweeds  for  men's  clothing  will  soon  be  in  and 
as  a  hint  on  a  display  of  this  kind  may  be  of  value  to  those 
contemplating  putting  in  a  tailor's  trim.  The  Review  pre- 
sents an  illustration  of  a  first-class  dis- 
play of  this  class  of  goods.  The  main 
feature  of  this  trim  is  the  price  ticketing. 
The  stand  used  to  display  the  tweeds 
on  is  a  simply  constructed  one  and 
every  tailor  who  is  interested  in  his 
window  dressing  should  have  a  dozen  or 
so  of  these.  They  can  be  made  at  any 
factory  for  about  $3  a  dozen.  It  is  merely  a  X  x  i  J^  inch 
strip  about  three  feet  high,  supported  on  a  ten  inch  square 
block  of  wood  two  inches  thick.  The  top  of  stand  is  a  cir- 
cular piece  of  wood  about  12  inches  in  diameter  and  one  inch 
thick.     See  drawing. 

A  FEW  SUGGESTIONS. 

To  Show  Hats — Some  enterprising  trimmer  hit  upon  a 
novel  scheme  to  show  millinery.  He  made  a  collection  of 
theatrical  lithographs  of  actresses  and  cut  out  the  parts  with 
the  heads  on.  These  are  backed  up  by  thin  strips  of  boards 
which  project  out  just  far  enough  above  the  heads  to  allow  a 
hat  to  be  set  on  them  in  a  natural  way.  A  few  of  these  make 
an  attractive  display. 

To  Show  Ribbons.— A  pretty  effect  is  created  by  pushing 
out  the  centre  of  a  bolt  of  ribbon  and  extending  the  coils  to 
as  great  a  length  as  the  bolt  of  ribbon  will  admit. 

Shoes.  — In  displays  of  shoes  a  new  idea  is  to  puff  the  top 
of  the  show  in  colored  China  silk  or  tissue  paper,  in  some 
nice  contrasting  color  to  the  goods  used  on  the  floor  of 
window. 

Black  Goods. — These  are  very  hard  to  display  owing  to 
their  color,  and  in  most  cases  the  goods  cannot  be  seen  from 
the  outside  as  they  make  a  mirror  of  the  glass.     To  counteract 


C^ 


Display  Stand. 


this  don't  crowd  the  goods  together.  Show  them  against  a 
white  background  and  between  each  stand  puff  white  or 
colored  silk  on  the  floor.  This  will  generally  overcome  the 
heavy  reflections  from  outside  and  will  show  up  each  pattern 
distinctly. 

INFORMATION  ABOUT  FIXTURES. 

"  M.  &  Co.,"  Sydney,  write  for  information  about  window 
fixtures  for  a  window  10  feet  wide,  12  feet  high  and  6  feet 
deep.  The  best  fixture  for  general  use  is  the  one  like 
(No.  i)  illustration.  This  can  made  for  about  $2S-  It  stands 
nine  feet  high,  and  is  about  seven  feet  wide.  The  bases  are 
heavily  weighted,  so  it  will  not  fall  over  easily.      The  arms 


Fixtures  for  a  Window. 

(or  ratchets)  as  they  are  called,  can  be  tilted  at  any  angle. 
On  this  stand  can  be  shown  gloves,  hosiery,  ribbons,  laces, 
men's  furnishmgs,  blouses,  belts,  and  numerous  lines  of  dry 
goods.  I  have  several  of  these  fixtures  in  use,  and  find  them 
the  most  economical  fixture.  For  the  two  uprights  I  had 
made  a  set  of  nickel  arms  (18  inches  long),  and  by  removing 
the  ratchets  and  putting  on  the  other  fixtures,  it  gives  you  an 
entirely  different  fixture  which  can  be  used  to  show  silks  and 
various  lines  on.  (See  illustration  No  2).  This  fixture,  along 
with  a  dozen  "T"  stands  (see  No.  3),  will  be  found  to  fi  1  nearly 
all  requirements  for  a  window  the  size  of  the  one  mentioned, 
and  is  also  sufficient  for  several  windows.  They  can  be  used  in 
many  dififerent  ways.  The  "  T  "  stands  cost  about  $  1 5  a  dozen. 
I  would  advise  having  the  cross  arms  made  of  half  inch  stuff. 
The  ready-made  fixtures  are  only  j^  of  an  inch,  and  are  not 
strong  enough.  Several  firms  advertising  in  The  Review  can 
be  recommended  as  good  houses  for  these  goods. 

H.   H. 

DOMINION   OILCLOTH  CO. 

The  annual  general  meeting  of  the  shareholders  of  the 
Dominion  Oilcloth  Co.  was  held  February  20  in  their  office, 
corner  of  St.  Catherine  and  Parthenais  streets.  Mr.  J.  O. 
Gravel,  president,  was  in  the  chair,  and  the  usual  business 
reports  of  last  year  were  presented.  The  following  were 
elected  directors  for  the  ensuing  year  :  Messrs.  J.  0.  Gravel, 
Andrew  A.  Allan,  J.  J.  McGill,  Hugh  A.  A'lan  and  John 
Baillie. 

At  a  meeting  of  the  directors,  held  immediately  after 
shareholders  adjourned,  the  following  officers  were  elected  : 
President,  Mr.  J.  O.  Gravel  ;  vice-president,  Mr.  Andrew 
Allan  ;  secretary,  Mr.  John  Baillie. 


J.  P.  Beauchamp,   of  J.  P.  Beauchamp  &  Co.,  has  been 
elected  president  of  the  board  of  trade  formed  at  Qu' Appelle. 
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SIR  G.  WILLIANS    \  \         69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 

H.  WILLIAMS™^       I      WAREHOUSES :       [        43,  44,  45,  46,  49,  50  Paternoster  Row. 
A.  T.  WILLIAMS      J  J         I,  2,  5,  6,  7,  8,  London  House  Yard. 

MamifactorieSf   Warwick  Lane  and  Paternoster  Buildings, 

ESTABLISHED  NEARLY  70  YEARS. 

0/\r/>|no4'|/\p    Vp^r       Canadian  Buyers  should  not  fail,  when 

\J\J\  UliatlUII  I  Cai  .  ill  London,  to  call  m  St.  Paul's  Church- 
yard. We  are  essentially  a  Fancy  House  and  Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 

Our  8|)ecialties  are  .  .  . 

millinery  and  lyiillinery  f^aterialSj 
Fancy  Lace  GoodSy  Blouses,  Chiffons^ 
Fancy  Costumes^  Mantles^  British  and 
Foreign  Dress  /Materials,  Prints,  Silks 
and  Velvets,  Ribbons,   Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application. 

Our  Mr.  Cliffe  visits  Canada  twice  a  year,  and  will  arrive  in  Montreal  about 
the  end  of  April  for  the  coming  Fall  trade.  He  will  be  glad  to  hear  from  any 
friends  at  his  usual  central  addi'css,  The  Windsor  Hotel,  Montreal. 
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NERLICH  &  CO. 


Oa'talogu^  IMc3\A/   R^ady. 


Base  Ball 


•       • 


A    complete    line    of  Spalding's    trade-marked    Ealls,    Bats, 
Masks   and    sundries.       Some    veryvSPjiibial  Values    in   our  awn^iiaftSi 

its.        *BETt,'P^5EO        "^-"^^ 


popular-priced  Bats  and  M 

BETuew:ii> 


Mits, 


See  our  "Crown"  Brand 
Base  Ball  Mits. 


\s^ 


<s^^^ 


Tennis*^ 


Spalding  Rackets,  Ayre's 
Championship  Balls,  Prac- 
tice Balls,  Plain  and  Tarred 
Nets,  Poles,  Guy  Ropes,  etc. 


Lacrosse 

««Lally,"  ^^McBriarty,"  «<Arapahoe" 
and  '^Maracopa"  Sticks  as  used  by 
leading  players.  Leaders  in  Boys' 
Sticks  to  sell  at  from  twenty-five 
to  seventy-five  cents. 


Toy  Garden  Sets 

Sand  Pails,  Spades 
Paper  Lanterns 


Flags 

Hammocks 

Air  Rifles 


NA/RITI 


F-OR     CATALOOLJ 


NERLICH  &  CO. 


146-148  FRONT  STREET  WEST 

OPPOSITE  UNION  STATION 
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BLANKETS 


BED 


BLANKETS 


TORONTO 

C.  H.  Forster 

30  Merohants'  Building 
60  Bay  Street. 


MONTREAL 

W.  H.  Reed 

Room  1 
112  St.  Peter  Street. 


The  SlJDgsby  Manufacturing  Company 


LIMITED. 


BRANTFORD,    ONTARIO. 

COSTUME  CLOTHS,  KERSEYS,  SHEETINGS,  CAMP  BLANKETING, 
MACKINAWS,  PLAIN  and  FANCY,  in  WOOL  and  UNION,  YARNS,  Etc. 

BLANKETS  nOR^E  BLANKETS 
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FALL  1902 
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fall  Patterns  How  On  Sale 

$    Designs  Thoroiighly  Up  To  Date    ; 

And  are  Worthy  of  the  Trade's  Inspection. 


THE  COLONIAL  BLEACHING  &  PRINTING  CO. 


IVIOIMTFREAI-. 


Limited. 
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THE  ALASKA  FEATHER  &  DOWN 
COMPANY,  LIMITED. 

Wholesale    Bedding    Manufacturers. 


OPERATING 


THE  CANADA  FIBRE  COMPANY, 

LIMITED. 

Wholesale  Bed-Quilt  Manufacturers. 


Head  Office  and  Works:     -    St.  Elizabeth  Street,  Near  Canal. 

MONTREAL. 
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HERE'S  A  BARGAIN : 

Sale  Price,    -  $5.00 
Cost  Price,   -     2.55 

Profit    -  -  $2.35 

We  have  a  line  of  Men's  Boots, 
Box  Calf  Bals,  Goodyear  Welt, 
that  will  sell  at  the  above  figures 
and  yield  you  this  profit. 

Write  for  other  information  to 

CAMPBELL  SHOE  CO. 

QUEBEC 
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Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 


In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

17  Front  Street  West,  TORONTO 


DEBENHAM,  CALDECOTT  &  CO. 


5PRmQ    1902 


OUR 
SPECIALTY 


No  argument  so  conclusive  as 
doing  BEST  what  otiiers  do  well. 


Special  Lines  for 
Spring  1902  in 


TORONTO 


77  York  Street. 


LOUISINE  SILKS 
BRITISH  SILKS 
TAFFETA  SILKS 
PEAU  DE  SOIES 


FRENCH  FLANNELS 
DUCHESSE  SATINS 
RIBBONS,  GAUZES 
VELVETS,  LACES 


DEBENHAM      &      FREEBODY, 

LONDON,    ENGLAND— St.  Paul's  Churchyard,  and  Welbeck  Street  W. 
NEW  YORK-111  Fifth  Avenue.  i       PARIS-115  Rue  Reaumur.  i        SYDNEY— 422  George  Street. 

BRUSSELS-16  Rue  des  Boiteux.  |      MELBOURNE-277  Flinders  Lane.      |       TORONTO— 77  York  Street. 
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Zadies'  Meckwcav 


ladies'    neckwear    in    CANADA. 

HERE  can  be  no  doubt  about  the  Canadian 
L^^U1N^3^^^^  trade  in  ladies'  neckwear  this  season.  It 
ilMJKi  ^tSSff^  is  going  to  be  a^big  thing.  Retailers  who 
have  done  so  well  with  it  in  the  past  are 
preparing  for  a  much  larger  business  than 
before.  Those  who  had  been  handling 
it  gingerly  up  to  the  present  time  are  now 
buying  freely,  and  the  ladies'  neckwear 
department  in  most  of  the  stores  through- 
out Canada  is  certain  to  be  one  of  the 
most  important  in  the  whole  establishment  this  year. 

The  manufacturers  in  Canada  have  shown  themselves 
thoroughly  abreast  of  the  times  in  this  matter.  They  have 
shown  and  are  preparing  to  show  as  pretty  stuff  as  could  be 
desired  by  the  most  fastidious  buyers.  Ladies  who  are  not 
satisfied  with  Canadian  neckwear  this  season  are  persons 
whom  it  would  be  impossible  to  please  with  any  goods,  how- 
ever selected  and  made  up.'  Leading  manufacturers  are 
arranging  for  their  ranges  of  cotton  materials.  The  term 
hardly  conveys  an  adequate  meaning  of  the  beautiful  fabrics 
made  of  cotton  which  will  be  shown  in  this  line  later  on  in  the 
Spring.  We  have  seen  some  really  beautiful  fabrics  for  this 
purpose,  not  made  on  this  continent  at  all,  but  soft  effects  with 
fancy  and  embroidered  ends.  There  can  hardly  fail  to  be  a 
great  run  on  such  stuff  as  this. 

For  Summer  there  will  be  a  big  demand  for  soft  Windsor 
stuff  with  the  embroidered  and  fancy  ends  just  referred  to, 
while  for  early  Spring  the  ladies'  stock  Ascot  is  bound  to  be  a 
large  factor. 

At  the  present  time  there  is  such  a  call  for  ladies'  neck- 
wear that  some  manufacturers  have  been  hard  pressed  to  make 
prompt  delivery  for  present  trade.  Taffeta  Windsors  are  still 
selling  well,  and  fancy  ribbon  effects  are  also  good.  In  some 
quarters  the  demand  for  made-up  stock  collars  had  dropped 
off.  Quite  lately,  as  is  usually  the  case  at  this  season,  a 
demand  has  sprung  up  for  made-up  satin  bows  and  satin 
strings. 

One  of  the  most  striking  novelties  shown  for  Spring  is  a 
tie  which  was  originated  by  a  New  York  manufacturer  and  is 
being  shown  by  one  of  the  leading  Canadian  manufacturers. 
It  is  illustrated  elsewhere  in  this  issue  and  is  known  as  the 
"Queenly"  tie.  From  present  indications  it  will  be  a  winner,  as 
everyone  who  has  seen  it  buys  at  sight. 

In  the  matter  of  colors  the  two  shades  which  are  mostly  in 
demand  at  the  present  time  are  old  rose  and  reseda  green. 
The  latter  is  a  recent  favorite.  Of  course,  staple  shades,  such 
as  pinks,  skys  and  white,  etc.,  are  all  selling  remarkably 
well. 


NEW   YORK    FASHIONS. 

Our  trade  contemporaries  in  New  York  and  Chicago  all 
bear  testimony  to  the  demand  for  new  ideas  in  neckwear. 
The  Economist  says  : 

"More  and  more  now  is  the  outing  idea  manifesting  itself 
in  neckwear.  The  season  for  these  goods  is  approaching  and 
the  trade  want  to  be  prepared.  As  a  consequence,  manufac- 
turers  who  get  up  these  ideas  are  now  turningj their  attention 


more  this  way.  although  the  Spring  stuffs  and  fancier  forms 
are  still  being  turned  out  in  great  numbers. 

"Stock  Ascots  of  every  description  are  being  shown,  as 
well  as  the  other  forms  for  outing  wear,  with  pique  stock  parts 
and  butterfly  or  other  bows.  These  forms  are  adaptable  for 
either  men  or  women,  and  are  as  suitable  for  one  as  for  the 
other.  As  a  consequence,  the  women's  neckwear  people  are 
taking  them  up  very  largely,  and  they  certainly  should  be 
shown  in  the  women's  neckwear  section. 

"  In  some  stores  outing  neckwear  of  this  character  is  dis- 
played in  the  men's  section  only  ;  but  there  is  no  reason  in 
the  world  why  the  goods  should  not  be  shown  in  the  women's  v 
section  also.  It  will  increase  business  in  them  very  materially, 
for.  while  some  women  would  go  to  the  men's  section  for 
wear  of  this  character,  others  would  not  think  of  it,  and,  in 
fact,  would  not  purchase  outing  neckwear  at  all  unless  called  to 
their  special  attention. 

"  Display  is  the  thing  that  calls  attention  to  the  goods  and 
sells  them,  and  these  goods  should  be  displayed  if  they  are  to 
be  sold.  It  is  a  little  early  yet  for  this,  perhaps,  but  after  the 
selling  of  the  fancy  lines  has  gotten  well  under  way,  the  buyer 
must  see  that  he  has  enough  outing  neckwear  to  make  a  good 
show. 

"  The  strong  point  in  the  neckwear  field  to  day  is  the  em- 
broidered turnover  collar.  This  idea  has  come  up  new  during 
the  present  season,  but  has  already  attained  a  prominence 
little  short  of  wonderful. 

"  The  collar  is  so  neat  and  sets  off  a  plain  neckband  so 
prettily  and  stylishly  that  a  woman  cannot  resist  it.  Then, 
too,  it  has  that  extremely  clean  appearance,  or  should  have, 
to  be  attractive. 

"  The  fact  that  the  collar  can  be  laundered  also  adds  very 
greatly  to  its  prominence,  and  it  certainly  is  one  of  the  points 
most  worthy  of  attention.  The  profit  in  these  goods  is  also 
adequate. 

"  The  most  popular  seller  is  put  out  at  50  cents,  although 
numbers  can  be  obtained  for  half  that  price.  These,  however, 
we  do  not  advise  retailers  to  push.  You  can  easily  sell  the 
50  cent  collar  and  the  results  will  be  far  more  satisfactory  than 
if  you  do  the  business  on  the  2S-cent  article.  Your  increase 
in  sales  in  selling  the  25-cent  collar  would  not  be  sufficient  to 
pay  you  for  pushing  it  in  preference  to  the  number  at  double 
the  price. 

"In  the  bow  and  ruff  line  there  are  new  ideas  constantly 
brought  out  as  far  as  detail  is  concerned.  Lace-trimmed 
affairs  seem  to  be  making  their  appearance  here  more  strongly, 
and  although  they  are  not  yet  very  heavily  intrenched,  they 
are  gradually  becoming  more  prominent. 

"  As  a  rule,  these  take  the  form  of  effects  trimmed  with 
narrow  lace  edging.  Vals.  and  torchons  are  especially  used 
for  this  purpose,  it  being  only  the  lighter  sorts  that  can  be 
utilized.  A  heavy  lace  would  be  too  clumsy  and  weighty  for 
the  majority  of  neck  pieces  of  this  character. 

"  Flower  effects  are  becoming  moze  prominent.  Both  the 
regular  flowers  and  those  made  in  floral  form  in  various  kinds 
of  silk  are  liked.  The  latter  frequently  form  the  entire  ruff 
part  of  a  boa,  and  are  most  effective  for  the  purpose. 

"The  real  flowers,  however,  are  used  mostly  as  a  trim- 
ming and  are  seldom  put  on  as  heavily.  Roses,  lillies  of  the 
valley  and  heliotropes  are  about  the  only  sorts  that  have  yet 
made  their  appearance  to  any  considerable  extent,  while  silk 
affairs,  roselike  effects,  have  the  decided  call." 

The  most  popular  colors  in  taffeta  neck  ribbons  this  Spring 
are  white,  ivory,  sky,  old  rose,  cardinal^and  black,  and  from 
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"The  Queenly 
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HE  NEWEST  TIE  TO  BE  SEEN 
ACROSS  THE  BORDER. 
A  LEADER    FOR  A  HALF-DOLLAR   LINE. 
IN  RICH,  PLAIN  COLORED  SATINS. 
IS  MADE  WITH  BANDS,  CARDBOARD 
OR  "ESCUR"  SHIELD. 


E.  &  S.  CURRIE,  -  -  Toronto 
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LADIES'  NECKWEAR— Continued. 

3^  to  4  inches  are  the  most  fashionable  widths.  The  Wyld- 
Darling  Co.  are  making  preparations  for  a  large  trade  in 
these,  as  they  are  also  for  velvet  ribbons  in  all  widths  with 
both  satin  and  cotton  backs.  They  also  show  all  the  latest 
destgns  in  valenciennes,  torchon  and  plain  laces,  which  will 
be  very  much  used  during  the  season. 

A  London,  Eng.,  writer  on  fashion  says:  "The  stock 
band,  or  front,  is  being  pretty  generally  applied  now  to  all 
the  familiar  shapes  in  neckties,  and  it  is,  perhaps,  to  the  full 
Ascot  cravat  and  the  dress  bow  that  its  introduction  produces 
the  best  effect.  The  stock  Ascot  looks  well  only  in  dark 
colors,  and  as  the  band  across  the  front  of  the  collar  means 
an  extra  display,  it  is  advisable  that  any  pattern  it  may  bear 
should  be  of  the  neatest  possible  kind.  Although  there  are 
many  neat  patterns  in  the  dark  brocaded  silks,  a  plain  weave 
of  silk  is  recommended,  as  carrying  with  it  much  of  the 
character  of  a  form  of  cravat  which  has  always  had  a  certain 
amount  of  attraction  for  sporting  gentlemen,  and  which 
to-day  is  more  dependent  upon  them  for  its  success  as  a 
fashion  than  upon  any  other  class.  For  sportsmen — using  the 
term  in  allusion  to  the  highest  types  to  be  seen  at  Tattersall's 
in  the  season,  and  not  to  "bookies" — have  ever  given  the 
lead  in  neatness  of  attire  ;  and  it  is  undoubtedly  to  the  quiet 
but  smart  sartorial  inclinations  of,  notably,  our  military 
sportsmen — the  men  who  play  polo,  drive  coaches,  and  ride 
in  steeplechases — that  a  deal  of  the  general  neat  effects  in 
men's  dress  of  the  present  day  is  due.  One  military  sports- 
man and  manabout-town  can  exercise  more  influence  in  the 
direction  of  men's  fashions  than  can  a  dozen  dandies.  The 
fact  is,  dandies  are  apt  to  try  too  many  fanciful  experiments. 
For  instance,  a  hosier  with  an  extensive  clientele  in  the  Parish 
of  St.  James,  has  found  that  his  dandy  customers  have  given 
their  preference,  in  the  matter  of  stock  Ascots,  to  the  light 
brocaded  silks,  while  his  military  and  sporting  customers  have 
almost  to  a  man  chosen  a  navy  blue  silk  patterned  with  a 
sparsely-placed  spotting  of  white.  This  is  certainly  the 
neatest  and  most  appropriate  material  for  such  cravats." 


SOME  FACTS  ABOUT 
IRISH  POPLINS. 


JOHN   D.   IVEY  CO.   DINNER. 

The  annual  dinner  of  the  travellers  and  house  staff  of  The 
John  D.  Ivey  Co.,  Toronto,  last  month,  was  one  of  the  most 
enjoyable  in  the  history  of  this  well-known  firm.  A  pleasing 
feature  was  the  presentation  of  a  group  photograph  of  the  staff 
to  Mr.  Ivey.  In  acknowledging  the  gifc,  Mr.  Ivey  said  that 
it  was  a  great  surprise,  but  a  surprise  that  would  mark  one  of 
the  most  enjoyable  experiences  of  his  life.  The  chair  was  ably 
filled  by  Mr.  Chas.  G.  Duncan,  the  firm's  senior  traveller. 
"  The  Firm  "  was  responded  to  by  Mr.  John  D.  Ivey  ;  "  Our 
Guests,"  by  Mr.  A.  M.  Ivey  and  Mr.  John  T.  McKinley  ; 
"  The  Travellers,"  by  Mr.  H.  W.  Martin,  Mr.  T.  R.  Caldwell, 
Mr.  Geo.  Ferris,  Mr.  W.  T.  Heaslip,  Mr.  S.  A.  Ivey,  Mr.  W. 
J.  Wilkinson  and  Mr.  J.  Martin.  A  particularly  pleasing 
toast  was  "Early  Recollections,"  to  which  Mr.  C.  G. 
Duncan  and  Mr.  H.  W.  Martin  responded  with  interesting 
reminiscences.  Mr.  John  Trimmer,  Mr.  F.  A.  Peardon  and 
Mr.  N.  Dickson  replied  to  "The  House  Staff."  Songs  by 
Mr.  Calder,  Mr.  Percy  Ivey,  Mr.  S.  A.  Ivey,  Mr.  N.  Dickson, 
Mr.  J.  Martin,  Mr.  M.  Buchanan  and  Mr.  A.  M.  Ivey  con- 
tributed largely  to  the  success  of  the  dinner. 


AS  British  silks  are  being  revived  to  a  considerable  extent 
a  recent  report  on  Irish  poplins  is  of  interest  in  trade 
circles.  At  present,  there  is  a  decided  improvement  In  the 
trade,  due  probably  to  three  causes — the  active  interest  taken 
by  the  Queen  in  the  British  silk  industry,  Irish  as  well  as 
English,  the  peculiar  suitability  of  the  material  to  the  fashions 
of  the  day,  and  the  special  favor  shown  it  by  many  of  the 
leading  English,  French,  and  American  firms,  who  have 
lately  given  large  orders. 

Like  the  English  silk  industry,  the  Irish  poplin  trade  owes 
its  origin  to  the  revocation  of  the  Edict  of  Nantes  and  the 
expulsion  of  the  Huguenots  from  France.  Many  of  the  emi- 
grants settled  in  Dublin,  and  the  trade  still  remains  in  the 
hands  of  their  descendants.  The  rule  is  rigidly  enforced  that 
none  who  have  not  served  a  seven  years'  apprenticeship  and 
who  are  not  the  eldest  sons  of  regular  tradesmen  may  work  or 
will  be  recognized  as  weavers.  This  may  have  much  to  do 
with  the  high  class  of  work  produced. 

The  silk  used  for  poplin  comes  from  China  ;  it  is  dyed  in 
Dublin,  the  colors  being  unrivaled  in  brilliance.  Dublin 
seems  to  be  the  only  place  where  this  exquisite  fabric  can  be 
satisfactorily  made.  This  has  been  put  down  to  some  peculiar 
quality  in  the  water.  Poplin  is,  as  everyone  knows,  a  combi- 
nation of  silk  and  wool,  so  woven  that  the  upper  and  lower 
surfaces  are  of  the  purest  silk,  while  the  interior  of  the  material 
is  wool,  thoroughly  shrunk  before  weaving,  so  that  "cock- 
ling" is  an  impossibility.  Considering  of  what  it  is  composed, 
this  material  is  wonderfully  inexpensive,  the  prices  ranging 
from  3s.  6d.  to  los.  (85  cents  to  $2.43)  a  yard,  while  the 
brocades  vary  from  6s.  to  183.  (Si. 46  to  $4.38)  a  yard.  Gold 
and  silver  brocades  are  not  included  in  this  estimate.  Lengths 
of  any  color  can  be  made  in  14  days,  while  original 
designs  can  also  be  carried  out.  It  is  a  most  economical 
material,  for  it  outwears  all  others  and  looks  well  to  the  end. 
Poplin  is  divided  into  three  classes — single,  double  and  terry. 
The  first  two  are  so  much  alike  that  the  uninitiated  could  not 
tell  the  difference,  which  consists  in  the  quality  of  silk  used  in 
the  warp  ;  the  third  is  corded  and  is  that  class  which  is  mostly 
associated  in  the  public  mind  with  Irish  poplins.  So  much 
ignorance  of  this  beautiful  material  has  existed,  that  those 
interested  in  the  Irish  poplin  industry  are  earnestly  hoping 
that  the  festivities  connected  with  the  coronation  will  attract 
public  ettention  to  it. 


Mr.  J.  A.  Stewart,  of  Exeter,  attended  the  millinery  open- 
ings in  Toronto  and  assured  The  Review  that  buuness  was 
in  good  shape  and  the  outlook  promising. 


WHOLESALERS   IN  SESSION. 

The  dry  goods  section  of  the  Toronto  Board  of  Trade  have 
decided  to  draw  up  a  circular  in  reference  to  essential  clauses 
in  fire  insurance  policies.  The  idea  is  to  issue  a  circular  call- 
ing the  attention  of  merchants  to  certain  clauses  in  their 
policies  which  are  often  overlooked,  and  disregard  of  which 
affects  the  policy  in  case  of  a  fire.  The  matter  of  chattel 
mortgages  was  discussed,  and  it  was  decided  to  bring  it  before 
the  council  of  the  Board  of  Trade  with  a  view,  if  necessary,  to 
having  a  deputation  wait  on  the  Government  to  have  the  law 
in  regard  to  registration  in  every  case  made  quite  clear.  At 
present,  it  is  stated  that,  under  certain  circumstances,  a  chattel 
mortgage  need  not  be  registered.  Mr.  Woods,  chairman  of 
the  section,  sailed  for  the  European  markets  via  the  Mediter- 
ranean March  8. 
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The  Very  Latest 
Creation     at    ^ 

Ladies' 
Straw  Belts 

These  are  going  to  be  a  fast  selling  novelty. 
Better   send    for    samples    now    before   the 


'other  fellow"  gets  them. 


We  are  manufacturing  a  nice  range  from 

$2.25  to  $4.50  per  doz. 


No.  86— Steel,  with  heavy 
French  Silver  Frame,  $16.00 
per  dozen. 

In  Black,  with  Oxidized 
Frame,  $12.00  per  dozen. 


No.  87— Steel,  with  heavy 
French  Silver  Frame,  $16.00 
per  dozen. 

In  Black,  with  Oxidized 
Frame,  $12.00  per  dozen, 


Ho.  85— Steel,  with  pretty 
French  Silver  Frame,  $11.00 
per  dozen. 

In  Black,  with  Oxidized 
Frame,  $9.00  per  dozen. 


Send  us  your  orders  for 

Beaded 
Chatelaine 
Bags.  .  . 

WE  MAKE  THEM. 

Our  prices  are  from  33  J^  to  50  per  cent. 
lower  than  imported  goods.  These  bags 
are  strongly  made,  lined  with  good  quality 
calf  skin  and  mounted  on  handsome 
Oxidized  and  French  Silver  Frames. 

We  illustrate  here,  three  of  our  leading 
numbers.  The  cuts  give  but  a  faint  idea 
of  these  really  beautiful  goods.  Write 
for  samples  tO-day. 


Have  you  stocks  of 


f( 


^u6Awn  ^rip 


ff  Hose  Supporters  in  your 

Notion  and  Corset  Departments  ? 


PHILLIPS  &WRINCH 


Manufacturers  of  Belts,  Mose 

Suf)|iorters  and  Jewelry. 

imtiorters  of  Smallwares,  Hair 

Ornaments,  Needles,  etc. 


5  Wellington  Street  West, 

QUEBEC.  74  St.  Joseph  St.  ^mm^mimm^^ 


-Toronto. 
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Waists 


Silk,  Cotton,  Flannel, 

Albatross  and 

Cashmere. 


THE    FORTHCOMING    STYLE. 

MBROIDERED  front  goods  are  a  promi- 
nent feature  of  the  waist  business  in  the 
United  States,  and  they  will  doubtless 
take  a  front  position  in  the  business  in 
Canada.  All  embroidered  effects  are 
good  and  also  scarce.  Blind  and  all-over 
stitching  work  is  in  heavy  demand. 

The  three  quarter  cuff  is  the  only 
style  that  has  any  chance  of  great 
popularity  this  Summer.  This  cuff 
requires  a  longer  sleeve,  and  this  part  of 
the  season's  waists  is  some  three  inches  narrower  than  the 
style  of  last  year. 

All  sheer  materials  are  in  demand.  Indeed,  it  is  impos- 
sible to  get  the  goods  too  sheer.  As  regards  open  backs  and 
fronts  the  tendency  appears  to  be  the  same  as  it  has  been  all 
along.  Two-thirds  of  the  present  orders  are  for  the  open- 
front  waists,  and  manufacturers  believe  that  repeat  orders  will 
be  for  open  fronts  alone. 

The  popular  linen  color  will  be  a  leading  feature  of  the 
waist  trade  this  year.  There  are  several  shades  in  this  color, 
but  most  of  them  are  pleasant  and  should  be  well  liked. 
Self  colors  in  pongencttes,  batistes,  sheer  zephyrs,  etc.,  are 
going  well,  and  black  is  in  as  heavy  demand  as  ever.  Black 
sheer  goods  with  fine  white  stitching  down  the  front  make  up 
a  decidedly  pretty  waist,  and  that  they  are  selling  so  rapidly 
occasions  no  surprise. 

Manufacturers  are  very  well  pleased  with  the  class  of 
goods  taken.  The  very  finest  fabrics  and  workmanship  are  in 
good  demand,  and  it  is  plain  that  the  smart  Canadian  woman 
is  willing  to  pay  a  good  price  for  the  right  goods.  One  manu- 
facturing firm  which  goes  in  for  only  the  higher  class  goods 
have  sold  up  to  nearly  three  months  ahead. 

In  the  matter  of  these  handsome  Swiss  embroidered  waists 
it  is  a  satisfaction  to  know  that  they  can  be  made  much 
cheaper  in  Canada  than  in  the  United  States.  The  United 
States  duly  on  such  goods  is  about  double  ours,  and  what- 
ever line  of  the  kind  has  to  be  imported  in  both  Canada  and 
the  United  States,  it  can  be  obtained  by  retailers  here  very 
much  cheaper. 

The  statement  by  some  American  houses  that  we  take  only 
cheap  goods  in  this  line  does  not  appear  to  be  very  well 
supported  by  facts.  A  Montreal  house  is  doing  its  heaviest 
trade  on  $io  and  $12  waists,  and  these  are  retailed  to  the 
wearers  at  a  good  profit.  A  ;?I2  or  $14  waist  cannot  be 
counted  in  the  cheap  list. 

A  novelty  lately  introduced  by  The  American  Silk  Waist 
Manufacturing  Co.  is  the  shirt-waist  suit.  These  are  made  in 
all  unshrinkable  materials  and  in  several  new  cloths  and 
designs.  They  have  made  a  big  success  of  the  Gibson 
waist  ;  the  wide  effect  in  the  shoulders  and  slim  waist  effect 
seem  to  be  just  what  is  wanted  and  just  what  is  expected  in  a 
waist  of  this  name.  They  still  find  a  big  demand  in  the 
hemstitched  waists  in  the  medium-priced  goods.  Although, 
since  the  opening  of  the  season,   they    have   shipped  large 


quantities  of  waists,  up  to  the  present  time  not  one  complaint 
has  been  received  from  buyers  as  regards  fit,  workmanship  or 
style.  In  taffetas,  buying  can  be  safely  done  here.  They 
guarantee  all  the  taffeta  put  into  their  waists,  even  the 
material  in  their  leader,  the  $3  waist,  all-over  tucked  and  hem- 
stitched, with  the  newest  sleeves  and  collars,  is  fully 
guaranteed.  Another  novelty  shown  is  the  lace  applique 
bolero  jacket,  which  is  in  such  demand  in  the  United  States. 

The  cut  of  waist  shown  on  this  page  has  been  much 
admired  by  the  trade.  It  is  made  of  good  quality  taffeta,  yoke 
effect  with  large  bow  of  silk  baby  ribbon.  This  waist  is  made 
for  straight-front  figure,  with  latest  cuff  and  collar,  buttoned 
in  the  back. 


THE    SILK    WAISTS    TRADE. 

Business  among  the  waist  manufacturers  is  brisk  at  present, 
all  those  visited  by  The  Dry  Goods  Review  representative 
being  busy  on  orders  for  the  Easter  trade. 

The  Gibson  waist  will  doubtless  be  very  popu'ar  this 
season.  The  wide  shoulders  and  narrow  waist  effect  is  what 
one  expects  from  such  a 
name  as  the  ' '  Gibson, ' '  and 
the  fact  that  this  waist  will 
take  any  kind  of  cuff  makes 
it  the  more  desirable.  Sev- 
eral materials  are  used  in  it, 
among  the  more  popular 
being  black  moire,  white 
gros  grain  and  black  peau 
de  sole.  Every  dealer 
should  have  a  range  of 
these,  at  least  in  the  staple 
colors.  These  waists  are 
best  suited  for  slim,  long- 
waisted  figures,  the  broad 
shoulder  effect  being  lost 
when  on  a  stout  person. 

Waists   buttoned  in   the 
back     are     still     much     in 
demand,  and   are   likely  to 
sell     well     throughout     the 
Summer  in  low  and  medium- 
priced  goods,  in  both  lawns  and  silks.     It  is  said  that  a  new 
waist   will    be  out  shortly   with  an   invisible  opening  in   the 
front,  a  style  that  is  expected  to  take  the  place  of  that  which 
buttons  in  the  back. 

Lustres  and  albatross  will  again  be  much  worn,  and  at 
popular  prices  should  be  very  good  stock  for  the  retailer. 
Among  the  higher-priced  waists  sold  for  Spring  some  yoke 
styles  were  very  handsome. 

Taffetas  remain  a  staple  for  silk  waists  and  silk  skirts, 
though  some  houses  report  a  falling  off  in  the  demand  for  this 
season,  and  better  sales  for  such  materials  as  peau  de  sole, 
louisine,  silk  warp  henriettas,  tamalines,  etc.  Other  manu- 
facturers have  found  a  large  sale  for  the  medium  and  higher 
grades. 

There  are  different  grades  of  all  silks,  and  some  very 
cheap  lines  of  taffetas,  which  have  lately  been  put  on  the 
market,  and  which,  like  any  other  low  grade  of  silk,  will  not 
stand  work  or  wear,  have  been  cried  out  against  by  manufac- 
turers of  soft  materials.  A  medium  priced  taffeta  is  always 
better  than  a  medium-priced  soft  silk  of  any  finish.  The 
higher-priced  taffetas  have  never  been  equalled,  and  they  are 


No.  142.  Designed  and  shown  for 
Spring  by  The  New  York  Silk 
Waist  Co. 


THE  DRY   GOODS  REVIEW 


41 


THE  NEW  YORK  SILK 
WAIST  MFG.  CO. 


rtoAoe  Mark 


This  Month's  Leader 
to  retail  at  $3.00. 


NO.  145— Best  quality  Richesse  Taffeta.  Buttoned 
in  the  back.  Front,  back,  and  collar  tucked. 
Latest  cuff  and  sleeve,  trimmed  in  fine  insertion. 
Black  only. 


THE  NEW  YORK  SILK  WAIST  MFG.  GO. 

40  St.  Antoine  Street,  MONTREAL. 
The  Largest  Exclusive  Waist  House  in  Canada. 


J.  E.  Snider  &  Co. 


WILL  AGAIN  BE  TO  THE  FRONT  IN  THE 

Mantle  Trade  of  Canada. 


/\ /I  Iv.  SNIDEK  has  .spent  the  hi.st  three 
* "  *  months  in  Europe  supervising  the 
production   of  the   finest  line  ()f  samples    of 

Ladies',  Maids'  ^^  Children's 
Jackets,  Capes  and  Cloaks 

that  has  ever  been  shown  in  Canada.  Any 
merchant  handling  these  lines  should,  in 
justice  to  himself  see  this  range  of 
samples  before  placing  any  portion  of  his 
Mantle  order  for  Fall    1902. 


J.  E.  Snider  &  Co. 

Direct  Representatives  of  Foreign  Manufacturers, 


5  King  St.  West, 


^ 


TORONTO. 


WE 


HAKE 


Heliable  Meichanls  Want 
Reliable  Sil  Waists 
Relialile  ^\\i  Diess  Skills 
Reliable  Silk  Etoo  Jackets 
Reliable  Silk  Undeiskirts         THEM 
Reliable  Silk  Shift-Waist  Suits 
Applique  Boleio  Jackets  foF  [astei  Tiade. 

Wait  and  see  our         ^ 

Carter  Novelties. 

American  make  on  Canadian  Soil. 
American  Prices  Less  40%. 


THIS     IS    OUR    TRADE     MARK 


ATTACHED     TO     EACH     GARMENT. 
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now  selling  well.  The  point  is  for  buyers  of  silks,  especially 
taffetas,  to  be  careful  of  the  quality,  and  not  take  anything 
lower  than  a  medium  grade. 

Taffeta  silk  skirts  are  among  the  novelties  for  Spring  that 
are  going  well.  Ribboned  skirts,  also,  with  a  long  trailing  of 
rutrlings  and  ruchings,  appear  to  be  liked.  Some  very  long 
trails  are  shown,  and  in  most  of  the  skirts  the  flare  effect  in 
front  is  the  most  favored  style.  Pleated  ruliflings  are  perhaps 
the  most  popular  trimmings. 

Eton  jackets  are  also  in  demand  for  the  Spring  season. 
The  latest  novelty  is  the  lace  applique  bolero  in  black.  This 
is  worn  over  a  colored  waist,  which  shows  through.  The 
style  is  one  that  has  acquired  great  popularity  in  New  York, 
and,  for  the  Easter  trade,  is  a  novelty  that  will  doubtless  take 
well. 

The  increasing  demand  for  shirt  -  waist  suits  of  all 
materials  is  improving  the  trade  of  manufacturers  of  shirt 
waists.  It  puts  them,  willingly  or  unwillingly,  in  the  line  of 
skirt  manufacturing,  and  those  who  do  not  understand  the 
skirt  trade  are  likely  to  lose  business. 

The  new  cloths  shown  are  in  all  qualities  and  names. 
Stripes  are  often  seen,  the  woven  in  stripes  being  particularly 
well  liked.  There  are  no  plaids  to  be  seen  as  yet,  but  manu- 
facturers say  that  after  stripes  come  plaids.  Scotch  plaids, 
which  were  much  worn  some  years  ago,  are  spoken  of  as  the 
next  popular  pattern. 


In  medium-priced  goods  the  hemstitched  waist  is  still  a 
favorite.  Appliqued  waists  are,  without  doubt,  also  in  the 
running  for  the  coming  season's  wear,  though  there  is  a  good 
deal  of  caution  being  exercised  by  buyers. 

NOTES    OF    THE    TRADE. 

The  New  York  Silk  Waist  Co.  have  just  put  out  several 
Easter  waist  novelties,  expressly  made  to  harmonize  with  some 
new  millinery  now  being  shown,  which  have  been  much 
admired  by  their  patrons.  Their  eastern  representatives  are 
now  in  town  adding  new  styles  to  their  already  large  range 
before  starting  on  the  assorting  trip. 

The  New  York  Silk  Waist  Manufacturing  Co.,  the  largest 
exclusive  waist  house  in  Canada,  are  in  a  position  to  compete 
most  successfully  with  other  houses  as  they  make  a  specialty 
of  waists  and  are  always  up  to  date  for  style.  They  have 
continually  two  designers  at  work  in  their  factory  who  keep 
their  patrons  supplied  with  the  most  stylish  and  salable 
goods.  They  are  now  adding  a  new  range  of  waists  for  mid- 
summer wear  and  samples  will  be  on  the  road  about  May  i. 
They  have  a  new  cloth  this  season,  a  clever  imitation  of 
taffeta,  guaranteed,  at  prices  to  retail  at  $2  to  $3. 75. 


Stevenson,  Blackader  &  Co.  are  now  installed  in  their  new 
premises  at  316  St.  James  street,  Montreal.  Here  they  have  a 
good  deal  more  room  as  well  as  a  much  better  lighted  build- 
ing. The  building  is  one  of  five  storeys,  the  Dominion  Cotton 
Co.  being  on  the  third  floor. 


EXCLUSIVE 
DESIGNS 

LATEST 
STYLES 

PERFECT 
FIT 

"Salem"  Brand 
Ladies'  Waists 


STEWART,    ALLAN    4   LEMAISTRE 

67   LATOUR   STREET 

MONTREAL 

P.S.— Men's  and  Boys'  Shirt  Waists. 
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The  Gibson  Waists 

The  Gibson  Waist  Suits 


MADE  IN  ALL   NEW  YORK'S    LATEST  DESIGNS. 

The    Newest    Craze 


HAVING     UNPRECEDENTED    SALE. 


Waists 

Wtiite  Lawns 
Linen  Lawns 
Organdies 


$12loH6 


Wash  Suits 

Cambric   ] 
Lawns     '$24  to 
Ofgandies 


Note  the  Wide  Shoulder  Effect. 


Note  the  Wide  Shoulder  Pleats. 


m  GIBSON  STYLES 

ARE  PURELY  AMERICAN,  AND  ENTIRELY  NEW 


VOU     \A/II_I_     NEED    TMEIVI 


Can  Deliver  These  After  April  15 

Boulter  &  Stewart 


We  are  entirely 
Sold  Up  until 
this  date. 


Manufacturers 


13  Front  St.  W. 

TORONTO 
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MARKING  THE    MILLINERY   OPENINGS. 

ANY  hundreds  of  buyers  now  visit  the  cities  during  the 
millinery  openings.     The  Spring  and  Autumn  open- 
ing;) are  in  this  way  seasons  when  a  big  house  trade  is 
done.     Some  wholesale  houses  go  to  great  pains  in  preparing 
their  warehouses  for  the  reception  of  customers  from  outside. 
They  find  that  policy  is  acceptable  to  the  trade. 

No  house  takes  more  pains  in  this  respect  than  The  W.  R. 
Brock  Co.,  Toronto,  and  their  warehouse  last  week  was  a 
centre  of  active  trade  and  artistic  arrangement.  In  every 
department  there  were  evidences  of  successful  arrangement 
and  decoration.  This  was  true  of  every  department  from  the 
dress  goods  down  to  the  staple  department.  The  ribbons  and 
laces  were  of  special  interest  to  milliners.  A  decidedly  choice 
selection  of  plain  plauen  laces,  galloons  for  trimming  and 
fancy  muslins  was  shown.  Persian  and  Victoria  lawns  are  to 
the  front,  and  choice  qualities,  with  mercerized  Madras  mulles, 
in  evidence.  A  much  larger  range  of  plain  and  fancy  ribbons 
is  carried  by  the  firm  this  year  than  has  been  usually  the  case. 
Valenciennes  and  plauen  laces,  galloons,  in  white,  drab,  and 
black,  all-over  nets,  all-over  embroideries,  nainsook  and 
cambric  tuckings,  together  with  a  large  stock  of  Victoria 
and  Persian  lawns,  including  a  special  line  of  Victorias,  sheer 
finish  and  wide  width,  all  to  retail  ^t  loc.  per  yard,  are  to  be 
seen.  The  firm  claim  that  this  is  the  best  ever  offered  to  the 
trade.  Tasty  displays  of  umbrellas  and  parasols  in  endless 
variety,  newest  styles  of  belts,  ladies'  collars  in  lace  and 
embroidery,  just  passed  into  stock  direct  from  Switzerland, 
also  meet  the  eye. 

The  ladies'  attention  was  called  to  the  fine  stock  of  water- 
proof and  rainproof  mantles,  including  children's,  which  are 
not  usually  kept. 

Hosiery,  gloves  and  underwear  are  the  three  pet  lines  of 
this  firm,  and  their  stock  to  choose  from  this  year  is  better 
than  ever.  A  well-selected  assortment  of  all  kinds  of  ladies' 
blouses  and  whitewear  was  offered.  Knowing  that  25c.  and 
50c.  are  two  of  the  popular  prices  of  the  day,  special  attention 
was  directed  to  a  few  lines  that  Brock's  buyers  claim  will  be 
in  general  demand  among  the  retail  dry  goods  and  furnishing 
trade  to  retail  at  25c.  Electric,  Cashie,  Reddie,  and  Di2o 
cotton  house,  M40X,  M50X,  and  FTA  cashmere  hose  ; 
"  Brocknit  "  cashmere  half-hose,  Dazzler  and  Cataract  bal- 
briggan  underwear  ;  W150,  W151,  W152.  and  W183  ladies' 
vests,  special  black,  544  cream,  546  greys,  550  white,  and  361 
tan  taffeta  gloves,  durable,  879  and  W107  men's  braces, 
complexion  and  L35  men's  net  shirts,  are  all  lines  that  will 
attract  trade.  For  50c.  lines  we  found  Bride,  Blossom,  and 
G32  in  lace  hosiery,  AE  and  AG  in  cashmere  hosiery,  satin, 
Fii,  and  mocha  balbriggan  underwear,  W63,  W121,  and 
W74  ladies'  vests,  BB  black,  WW  white,  CC  cream,  GG 
greys,  and  TT  tan  silk  gloves,  F121  denim,  and  F197  working 
shirts,  L2  natural  wool,  and  Fiij  fancy  stripe  merino  men's 
underwear,  to  be  lines  that  no  merchant  should  be  without. 
Brock's  laces,  ribbons,  silks,  chiffons,  etc.,  are  Ai. 

A  new  stock  of  ladies'  waterproof  and  rainproof  mantles  is 
on  view  containing  all  new  styles  and  patterns,  also  men's 
coats  and  capes,  new  neckwear,  choice  goods,  exquisite 
patterns,  and  correct  shapes. 


three  months'  business  trip,  during  which  time  he  visited  the 
markets  of  Berlin,  London,  Paris  and  New  York.  At  the  former 
Mecca  of  fashion  he  spent  a  considerable  time  and  placed 
orders  for  a  large  range  of  samples  of  the  latest  goods  for  the 
Fall  trade,  including  many  beautiful  styles  at  remarkably  low 
prices.  Mr.  Snider' s  long  experience  in  this  line  is  ample 
evidence  of  his  ability  to  please  the  trade  again  during  this 
season. 


IMPORTED    MANTLES. 

Buyers  of  imported  mantles  will  be  interested  in  an  an- 
nouncement of  J.  E.  Snider  &  Co.,  the  well-known  Toronto 
representatives  of  foreign  manufacturers,  which  will  be  found 
on  page  41.       Mr.  Snider  has  just  recently  returned  from  a 


INTERESTING   LEGAL   DECISION. 

AN   INTERESTING,   almost   a   unique   case,   has    been 
decided  by  the  British  Court  of  Appeals. 

An  injunction  had  been  granted  some  time  ago  by  one  of 
the  lower  courts,  restraining  Joseph  Cash  from  carrying  on 
business  as  a  manufacturer  of  frillings,  woven  names  or 
initials,  owing  to  possible  confusion  with  the  same  goods  of 
the  long-established  and  well  known  firm  of  J.  &  J.  Cash, 
Limited.  He  had  formerly  been  a  member  of  the  directors' 
board  of  that  firm,  but  had  resigned.  The  decision  of  the 
lower  court,  from  which  he  appealed,  practicf^Uy  forbade  him 
from  doing  business  under  his  own  name,  a  rather  curious 
position  for  a  business  man  to  find  himself  in. 

The  Court  of  Appeal,  after  hearing  argument,  altered  the 
injunction  to  read  as  follows  : 

The  defendant,  Joseph  Cash,  be  restrained  from  selling  frillings  or 
wov.  n  names  or  initials  not  manufactured  by  the  plaintiffs  as  Cash's 
frillings,  or  Cash:;  woven  names  or  initials,  and  from  carrying  on  busi- 
ness of  a  manufacturer  or  seller  of  frillings,  woven  names,  or  initials  under 
the  name  of  J.  Cash  and  Co.,  either  alone  or  in  partnership  with  other 
persons,  or  carrying  on  any  such  business  under  the  name  of  Cash,  or 
under  any  style  in  which  the  name  Cash  appears,  without  taking  reason- 
able precautions  to  clearly  distinguish  the  business  carried  on  by  him 
from  the  business  carried  on  in  the  frillings,  woven  names  and  initials 
manufactured  by  the  plaintiffs. 

Lord  Justice  Williams  observed  that  when  a  trade  was  of 
such  a  nature  that  the  products  of  the  trade  would  become 
almost  indissolubly  connected  with  the  business  carried  on  by 
a  particular  manufacturer,  such  a  fact  ought  to  be  taken  into 
consideration  upon  an  application  in  an  action  for  an  injunc- 
tion. But,  so  far  as  he  knew,  there  had  never  yet  been 
a  case  in  which  an  order  had  been  made  restraining  a  man 
altogether  from  carrying  on  in  his  own  name  a 
particular  trade.  Every  decision  that  had  yet  been 
given  had  been  limited  to  restraining  him  from  carrying 
on  a  trade  so  identified  with  the  plaintifTs'  business  without 
taking  the  steps  which  any  honest  man  ought  to  wish  to  take 
to  prevent  his  goods  being  confounded  with  the  plaintiffs' 
goods,  and  whose  goods  are  so  much  identified  with  a  particu- 
lar name.  Under  these  circumstances,  he  thought  that  the 
order  of  Mr.  Justice  Kekewich  went  too  far,  and  that  the  order 
which  the  Court  had  now  made  went  as  far  as  it  was  possible 
to  go.  

HOW  TO  WRITE   SHOW  CARDS. 

A  special  offer  to  provide  a  book  of  instructions  on  how  to 
write  signs,  show  cards  and  price  tickets  is  made  elsewhere  in 
this  issue  by  W.  Edwards,  423^  Yonge  street,  Toronto,  who 
has  received  expert  training  in  this  art  and  is  thus  able  to 
impart  it  to  others.  Those  who  wish  to  better  their  positions 
by  making  themselves  more  useful  and  adding  to  their  qualifi- 
cations a  knowledge  of  artistic  show-card  and  ticket  writing 
should  write  at  once,  enclosing  the  small  price  of  $1  for  this 
most  valuable  work. 
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(Jmiha) 


Late  James  Johnston  &  Co. 

MONTREAL 


The  Great  Assorting  House  of  Montreal 


Advances  in  Cotton  Goods  have  already  taken  place, 
Further  Advances  may  follow. 

But 

we  can  give  you  the  best 
satisfaction  if  you  will 
allow  us  to  fill  your  list  of 

Want» 

for  the  month  of  March. 


PROMPT  filling  of  orders  OUR  MOTTO  for  tliis  moDtli. 


4H 
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WYCLIFFE 


iXHX 


Cashmere 
Hosiery 


Pure  moo] 

Unshrinkable 

Underwear 


We  are  sole  representatives  in  Canada  for  tlie  celebrated  **  WycHf  f  C  "  Hosiery  and  Pure  Wool 

Unshrinkable  Underwear. 

MANUFACTURED    BY 

GREENWOOD  &  MOULDS,  Leicester,  England. 

Also  at  59  GRESHAM  ST.,  LONDON. 

A  complete  range  of  their  samples  are  now  in  the  hands  of  our  travellers.       We  would  respectfully  ask  Canadian 
merchants,  when  in  England,  to  call  on  Messrs.  Greenwood  &  Moulds  and  inspect  their  goods. 


PRIME  &  RANKIN, 


22  Front  St.  West,  TORONTO. 


Coronation — ^June  1902 
"LNIO 


•  A         Range  of 


Largest  Variety  I 


Souvenir  Picture  Handkerchiefs, 
FLAGS  and  Decorations 

Best  Designs  I  !  Cheapest  1  I  !  again  leads  the  market. 


Various  Designs 

from  7)2d.  upwards. 


rlagS^  Various  Pictures  and  General  Range. 

Samples  and  Illustrated  Lists  now  issued  all  over  Canada. 
See  you  get  our  goods.        All  bear  our  Trade  Mark  ticket. 


ASK  YOUR  WHOLESALE  HOUSE  FOR  THEM. 

Brown,  Graham  &  Co. 

37  QLASSFORD  STREET, 

Glasgow 


Also  LONDON  and 

MANCHESTER. 


R.  FLAWS  &  SON,  Canadian  Agents,  TORONTO 
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Rinc  Parker  $f  €o.,  tes 

HOSIERS  AND  SHIRTMAKERS 
SPECIAL  MAKES  ^^  «  .^  «  « 

Condon.  England 


in  all  classes  of 
HOSIERY  and  SHIRTS 


T  X /"E  beg  to  announce  that  Messrs.  Cuffe,  Pooler  &  Douglas,  of 
Toronto,  are  showing  ranges  of  our  samples  in  the  follow- 
ing lines  : 

^^Silean^^  and  ^^Llama^^  Hose  and  Half-Hose^ 
*^  *'  **        Shirts  and  Pants, 

'^  ^^  ^'        Vests  and  Combinations, 

Sweaters,  Cardigans,  Knicker  Hose,  Jerseys, 
White  and  Colored  Shirts  and  Tennis  Shirts, 
Collars  in  all  the  latest  shapes. 

Everyone  interested  in  these  goods  should  see  these  samples  before 
placing  their  orders. 


KINDLY   NOTE  ADDRESS: 


CUFFE,  POOLER  &  DOUGLAS 

I  WEST  WELLINGTON  ST.  (o°b™r  vonok)  TORONTO 
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The  MacLean  Publishing  Company,  Limited. 

President,  John  Bayne  MacLean,  Montreal. 

Publishers  of  Trade  Newspapers  which  circulate  in  the  Provinces  of  British 

Columbia,  Northwest  Territories,  Manitoba,  Ontario,  Quebec,  Nova 

Scotia,  New  Brunswick.  P.E.  Island  and  Newfoundland. 

OFFICES : 

Montreal  (Telephone  1255) 232  McGill  Street. 

Toronto  (Telephone  2701) 10  Front  St.  East. 

London,  Eng.  (W.  H.  Miln) 109  Fleet  St.  E.G. 

Manchester,  Eng.  (H.  S.  Ashburner)       -       -        -        -         18  St.  Ann  St. 

Winnipeg  (J.  J.  Roberts) Western  Canada  Block. 
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CANADIAN    BUYERS   IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY 
GOODS  REVIEW,  109  Fleet  Street,  E.G.,  London.  Letters  so 
directed  will  be  kept  or  forwarded  according  to  instructions 
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WHEN     VVRITINC   ADVERTISERS 

PLEASE  MENTION  THAT  YOU  SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


CLEAN   BILLS  IN   FUTURE. 

OUR  references  to  dirty  bills  in  the  last  issue  of  The  Dry 
Goods  Review  were  duly  brought  to  the  notice  of  the 
Dominion  Government,  and  in  the  House  of  Commons  on 
February  20  Mr.  Fielding,  the  Minister  of  Finance,  announced 
that  in  deference  to  public  opinion  a  supply  of  clean  fresh 
notes  will  be  issued. 

We  congratulate  the  Minister  upon  his  response  to  reason- 
able criticism,  and  cannot  believe  that  the  money  spent  in 
providing  the  new  notes  will  be  grudged  by  the  public,  especi- 
ally the  mercantile  community,  in  view  of  the  benefit  to  be 
derived  from  the  outlay. 

Now,  as  to  the  chartered  banks,  we  admit  that  during  the 
past  year  their  bills  have  been  cleaner  than  they  were  when 
The  Dry  Goods  Review  began  the  agitation  five  years  ago. 
Still,  there  is  something  to  be  desired.  The  banks  should 
issue  new  and  handsome  notes  continually.  The  Bank  of 
England  destroys  every  note  as  soon  as  it  comes  back  again. 
If  a  note  has  only  been  out  a  day  it  is  destroyed  promptly  and 
a  clean  one  replaces  it.  Why  cannot  this  policy,  or  one 
nearly  approaching  it,  be  followed  in  Canada  ? 


Some  people  have  said  that  clean  notes  are  more  easily 
counterfeited  than  soiled  ones.  A  soiled  note  is  token  of  its 
acceptance  by  many  (dirty)  hands.  The  Bank  of  England 
does  not  regard  this  objection  as  valid.  Our  Canadian  bank 
notes  are  far  less  easily  imitated  by  forgers  than  the  plain 
black  and  white  engraved  notes  of  the  Bank  of  England. 
Our  notes  are  well  protected  in  this  way  by  a  vigilant  detective 
system  maintained  by  the  Dominion  Government. 

Our  banks  prize  the  right  to  issue  bills,  since  it  is  a  source 
of  considerable  profit  to  them,  as  well  as  a  convenience  to  the 
business  community.  We  do  not  wish  to  see  it  taken  away 
or  curtailed.  But  as  Canada  becomes  better  known  abroad 
our  money  tokens  should  be  worthy  of  the  country.  Visitors 
from  abroad  are  sure  to  notice  such  things. 


COST   OF   STORE   ADVERTISING. 

A  VALUED  subscriber  of  The  Review  in  Sackville,  New 
Brunswick,  writes  : 

"  If  you  have  recently  published  an  article  treating  of  the 
relative  cost  of  doing  business  in  the  different  items  of  expense, 
please  state  when,  as  we  have  your  paper  for  the  past  few 
years  on  file.  *  *  *  We  always  read  your  paper  with 
interest,  and  trust  you  can  make  some  helpful  suggestions  on 
the  above  subject." 

There  is  no  doubt  that  one  of  the  questions  retailers  have 
often  to  ask  themselves  is  what  proportion  of  their  yearly 
expenditure  should  be  devoted  to  advertising.  The  locality 
and  surrounding  conditions  have,  of  course,  all  to  do  with 
answering  the  question.  Mr.  J.  J.  Hannan,  St.  James  street, 
Montreal,  who  is  one  of  the  brightest  advertisers  in  the  men's 
furnishing  business,  considers  that  for  his  business  5  per  cent, 
is  only  a  fair  proportion.  Being  in  the  heart  of  the  retail 
business  section  of  the  city,  he  can,  of  course,  derive  better 
results  from  his  advertising  than  if  he  were  not  so  favorably 
situated,  and  an  expenditure  of  even  twice  this  would  doubtless 
result  in  a  proportionately-increased  business. 

On  the  other  hand,  dealers  in  smaller  cities,  even  though 
their  advertising  costs  them  less,  cannot  afford  to  spend  as 
much  in  proportion,  as  there  is  a  closer  limit  to  the  business 
to  be  done,  and  no  matter  how  much  they  may  advertise 
they  cannot  get  beyond  this.  About  "jyi  per  cent.,  or  even 
less,  while  being  nothing  extraordinary  for  the  big  retailer  in 
Montreal  or  Toronto,  would  be  as  high  as  some  other  dealers 
in  smaller  places  could  judiciously  go. 

On  this  subject,  Mr.  J.  A.  Stewart^  of  Exeter,  writes  The 
Review  : 

"What  proportion  of  a  merchant's  yearly  expenditure 
should  be  devoted  to  advertising  ?  This  we  consider  a  very 
hard  question  to  answer,  as  there  are  so  many  things  to  be 
taken  into  consideration.  As  for  ourselves,  we  set  apart  no 
particular  sum  for  this  special  purpose.  We  simply  advertise 
the  year  around.  We  are  firm  believers  in  good,  judicious 
advertising,  and  the  cost  is  not  very  high  in  a  town  like 
Exeter,  We  have  two  papers  here.  We  take  a  column  in 
each  paper,   for  which  we  pay  S50  each.     Then  we  add  to 
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this  by  using  locals,  which  cost  us  5c.  a  line.  We  never  allow 
the  same  advertisement  to  appear  twice.  You  know,  Mr. 
Editor,  there  is  an  awful  lot  to  be  said  in  favor  of  advertising, 
and  we  think  The  Review  is  doing  a  good  work  by  devoting 
so  much  space  to  this  department." 

The  other  day,  a  correspondent  of  The  Dry  Goods 
Economist  asked  what  the  percentage  of  cost  of  various  items 
in  a  departmental  dry  goods  store  should  be,  and  received  the 
following  answer  :  ' '  The  following  is  a  fair  ratio  of  expenses 
to  the  amount  of  business  done  :  Advertising,  2%  per  cent.; 
store  rent,  2  %  per  cent. ;  salary,  5  per  cent. ;  delivery,  i  per 
cent. ;  interest,  insurance  and  taxes,  i  ^  per  cent. ;  to  this 
should  be  added  for  light,  heat  and  materials  —  such  as 
wrapping  paper,  twine,  sales  books,  etc. — fixtures  and  repairs 
and  alterations  of  same,  ^y^  per  cent." 

We  should  like  to  hear  from  our  readers  on  the  subject. 


APPEALS  FOR  CHARITY. 

SINCE  our  remarks  in  the  last  issue  on  the  habit  into  which 
some  have  fallen  of  asking  wholesale  and  retail  houses 
for  contributions,  we  notice  that  the  same  complaints  are  being 
made  in  New  York. 

It  appears  that  New  York  houses  have  been  pestered  by 
retailers  in  all  parts  of  the  United  States  with  requests  to  help 
them  in  connection  with  some  charitable  or  other  move. 
Now,  of  course,  this  is  all  wrong.  It  reflects  no  credit  on  the 
purchasers  in  any  town  who  ask  their  retail  firms  to  do  the 
work  they  should  do  themselves,  and  it  is  equally  objectionable 
when  retail  firms  pass  on  the  requests  to  their  wholesale 
friends.  The  entire  practice  is  objectionable,  unbusinesslike 
and  ought  to  be  stopped. 

We  have  not  heard  of  any  case  in  Canada  quite  so  bad  as 
one  reported  from  the  United  States,  in  which  a  retail  house 
in  Minnesota  wrote  asking  their  wholesalers  to  buy  tickets  for 
their  Spring  Opening.  The  idea  of  having  tickets  for  an 
opening  at  $2.50  each  is  new  to  us,  while  the  superb 
impertinence  of  asking  outside  Arms  to  buy  these  tickets  is 
also  to  us  an  entirely  fresh  form  of  cheek. 

The  moral  of  the  whole  matter  is  that  this  system  of 
soliciting  aid  for  charity  or  religion  by  appeals  to  business 
houses  ought  to  be  put  down.  The  retailer  should  put  it  down 
in  his  own  town  by  giving  his  friends  to  understand  that  any 
subscriptions  he  can  afford  to  make  are  from  himself  individ- 
ually, and  not  from  his  firm.  The  wholesale  houses  are  also 
entitled  to  take  the  same  ground  with  respect  to  appeals  from 
their  retail  friends.  The  system  starts  with  enterprising 
individuals,  clergymen,  philanthropists,  etc.,  who  have  a 
talent  for  roping  in  others  to  give  money  while  they  hustle 
around  to  collect  it. 

We  have  not  one  word  to  say  against  charity  or  religion. 
It  is  the  methods  adopted  to  help  them  that  we  condemn. 
These  methods  are  not  proper.  If  not  stopped  now  it  is 
impossible  to  know  where  they  will  end.  We  trust  the  trade 
all  round  will  do  their  duty  and  be  perfectly  firm  while  perfectly 
respectful  in  their  decision. 


LATE  DELIVERIES  OF  SHIRT  WAISTS. 

THERE  has  been  some  complaint  on  the  part  of  buyers  of 
ladies'  shirt  waists  that  the  goods  are  not  being 
delivered  promptly  enough  this  season,  and  most  manufac- 
turers are  in  receipt  of  many  letters  urging  them  to  hurry  with 
the  shipments. 

A  little  reflection  will  convince  merchants  that  it  would  be 
impossible  to  deliver  the  goods  as  early  this  year  as  formerly, 
and,  furthermore,  that  the  delay  is  by  no  means  to  the  dis- 
advantage of  the  retail  portion  of  the  trade. 

It  will  be  remembered  that  in  the  Fall  of  1900  manufac- 
turers placed  before  the  trade  their  samples  of  ladies'  waists, 
as  early  as  ever,  in  the  month  of  September.  Merchants  all 
over  the  country  ordered  heavily  on  these  waists,  which  had 
the  once  popular  starched  cuffs  ;  and  then  in  November  of  the 
same  year  New  York  manufacturers  brought  out  a  new  waist 
with  a  narrow  soft  band  cuff,  which  was  to  be  the  only  correct 
style  for  the  year  1901.  Canadian  manufacturers  had  to  jump 
into  the  middle  of  manufacturing  again,  and  these  new  waists 
had  to  be  purchased  by  every  dealer  who  wanted  to  hold  his 
trade,  with  the  result  that  much  money  was  lost  on  the  old 
styles,  for  retailers  had  hardly  begun  to  sell  them  before  they 
became  obsolete. 

It  was  to  prevent  the  recurrence  of  this  state  of  affairs  that 
many  manufacturers  resolved  to  wait  until  November,  when  the 
styles  would  be  definitely  decided  upon,  before  commencing  to 
make  up  their  lines.  They  could  then  only  get  to  work  in  Decem- 
ber, and  as  it  requires  a  certain  amount  of  time  to  turn  out  the 
work,  it  means  that  deliveries  this  year  will  be  in  March  or 
April  instead  of  January  or  February  as  previously. 

Merchants,  knowing  this,  should  not  press  the  manufac- 
turers for  their  goods  until  sufficient  time  has  been  allowed  for 
their  manufacture.  The  waists  will  not  be  absolutely  needed 
before  they  are  in  the  hands  of  the  retailers  this  season  ;  and, 
when  they  do  arrive,  merchants  can  have  the  satisfaction  of 
knowing  that  they  will  be  the  proper  styles  for  the  year,  and 
that  no  new  fashions  will  come  in  to  displace  them,  giving  a 
feeling  of  security,  which,  under  the  former  order  of  things, 
was  not  experienced.  It  has  not  been  definitely  settled  that 
the  present  dates  of  manufacturing  and  delivering  will  be 
adhered  to  in  future  years,  but  the  impression  is  that  if  they 
were  observed  it  would  be  for  the  best  interests  of  all  branches 
of  the  trade. 


A  GOOD  APPOINTMENT. 

Some  Government  appointments  are  indifferent  and  some 
are  bad.  Some  are  good.  One  of  the  latter  sort  was  made 
last  month  when  the  Canadian  Government  selected  for  a 
prominent  post  in  the  Labor  Department  at  Ottawa  Mr.  R.  H. 
Coats,  of  the  Toronto  Globe.  Mr.  Coats  is  well  informed  on 
the  industrial  questions  which  will  fall  within  the  scope  of  his 
new  work,  received  an  excellent  education  at  Toronto  Univer- 
sity and  is  exactly  fitted  for  the  position.  He  is  a  son  of  Mr. 
Robert  Coats,  the  well-known  dry  goods  merchant  of  Clinton, 
Ont.,  and  The  Review  congratulates  the  latter  upon  possess- 
ing so  talented  and  successful  a  son. 
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SIR  W.  LAURIER'S  COURSE. 

LORD  MASHAM,  the  great  English  silk  manufacturer, 
who  at  87  years  of  age  is  as  keen  mentally  as  he  was 
when  he  made  Lister  silks  world-known,  has  been  writing  to 
the  English  papers  on  the  trade  question.  He  points  out,  as 
he  has  often  done,  that  England  might  put  duties  on  imported 
goods  without  necessarily  raising  prices  at  home. 

It. all  depends,  of  course,  how  you  frame  a  tariff.  For 
importing  and  exporting  purposes  it  is  easier  not  to  have  a 
tariff  at  all.  But  as  long  as  the  countries  you  do  business  with 
maintain  high  tariffs  it  is  clearly  your  interest  to  persuade, 
convince,  or  force  them  to  give  you  reciprocity  of  treatment. 
It  is  not  for  us  in  Canada  to  say  what  the  commercial  policy  of 
Englishmen  shall  be,  but  we  are  at  liberty  to  point  out  to  them 
that  some  of  the  theories  they  have  cherished  for  many  years 
are  not  in  accordance  with  business  experience. 

One  of  the  most  fallacious  of  these  theories  is  that  the  con- 
sumer always  pays  the  duty.  There  are  frequently  conditions 
under  which  he  doesn't  pay  a  penny  of  it,  otherwise  high 
tariffs  would  be  a  source  of  enjoyment  rather  than  injury  to 
exporting  British  manufacturers.  Another  unsound  th«ory  is 
that  a  duty  always  raises  prices  at  home.  This,  too,  does  not 
always  hold  good.  In  fact,  under  modern  conditions,  it  is 
impossible  to  lay  down  any  rule  and  stick  to  it  for  fifty  years 
as  being  the  best  and  the  only  rule.  Men  change.  Conditions 
change.     Business  changes. 

If  the  chief  countries  of  the  world  went  in  for  free  trade  it 
would  be  a  great  commercial  convenience.  But  they  won't, 
and  we  must  therefore  construct  our  policy  bearing  that  fact  in 
mind.  The  wisest  policy  for  Great  Britain  is  preferential 
trading  with  her  colonies.  It  might  involve  some  present 
sacrifices.  But  its  future  fruits  would  more  than  compensate 
for  them,  and  we  hope  when  the  Premier  of  Canada  joins  the 
Imperial  Council  in  London  next  June  he  will  be  an  advocate 
of  a  preferential  agreement  all  round  between  Britain  and  her 
various  colonies. 


THE  WOOLLEN   INTERESTS. 

No  definite  information  is  obtainable  at  this  date  (March  5) 
as  to  possible  increase  in  the  woollen  duties  by  the  Canadian 
Government  this  session.  The  Finance  Minister  in  such 
cases  guards  his  secrets  well.  Until  the  announcement  is 
actually  made  m  the  House  of  Commons  no  definite  knowledge 
can  be  possessed  by  anyone.  The  outcome  of  the  reasonable 
representations  of  the  woollen  interests  is  being  anxiously 
awaited,  and  if  a  measure  of  justice  is  accorded  them  The 
Review  will  be  the  first  to  give  credit  to  the  Ministers  for 
according  it. 


burden  you  with  attention.  It  is  their  perfect  independence 
that  brings  their  trade.  In  many  places  one  cannot  leave 
without  buying,  as  from  the  moment  you  enter  the  door  until 
you  leave  you  are  persecuted  with  politeness  or  engulfed  with 
sweetness.  People  learn  to  shun  a  store  where  they  feel  that 
they  cannot  leave  without  buying.  There  is  a  happy  medium 
between  over-attention  and  indifference  or  impertinence. 
Have  your  store  as  free  as  the  outside  air  to  customers.  Let 
them  go  in  and  out  at  pleasure,  but  be  sure  they  have  atten- 
tion when  they  want  it. 


COTTON   PRICES   AND  COTTON   PROFITS. 

That  there  has  been  no  fancy  profit  on  cotton  goods  for 
the  Canadian  mills  the  past  year  seems  pretty  clear.  The 
Merchants'  Cotton  Company,  which  is  a  good  safe  concern,  is 
an  instance  of  this.  It  has  been  paying  8  per  cent.,  but  the 
last  half-yearly  dividend  was  not  declared.  The  reason  came 
out  at  the  annual  meeting  in  Montreal  the  other  day,  when  it 
was  announced  that,  owing  to  the  high  prices  paid  for  raw 
cotton,  the  old  profits  on  the  manufactured  lines  could  not  be 
made  owing  to  current  prices.  Although  the  company  bought 
their  raw  material  at  what  looked  to  be  favorable  figures — 
considerably  lower  than  the  previous  year — the  expected  profit 
on  the  goods  could  not  be  realized.  The  cotton  mills,  appar- 
ently, have  to  buy  a  stock  of  raw  material  a  year  ahead  and 
are,  therefore,  more  or  less  at  the  mercy  of  the  ensuing  trend 
of  the  market.  In  many  quarters  an  upward  tendency  in 
prices  is  looked  for  during  1902  which,  if  realized,  will  make 
the  cotton  manufacturers  happy. 


ENCOURAGING  FREE   INSPECTION. 

One  of  the  reasons  why  the  large  stores  are  patronized  so 
much,  says  a  trade  exchange,  is,  that  one  has  perfect  liberty 
of  ingress  and  egress.  You  can  go  in  and  go  all  over  the 
place,  looking  for  what  you  want,  and  no  one  will  tag  you  or 


GREY  FOR  MEN'S  WEAR. 

Predictions  that  grey  will  continue  the  favorite  shade  for 
men's  wear  for  next  Autumn  may  cause  surprise  in  some 
quarters.  Grey  has  been  in  for  some  time.  It  is  essentially  a 
quiet  shade.  It  might  be  expected  to  give  way  to  other  and 
more  striking  shades. 

Some  light  is  thrown  on  this  prediction  by  advices  from 
London.  The  Coronation  next  June  is  likely  to  be  a  factor  in 
future  changes  of  fashion,  as  even  New  York  authorities 
admit.  It  is  early  yet  for  any  definite  opinion  respecting  the 
style  of  certain  articles  of  dress  for  gentlemen.  But  it  is  well 
known  that  the  King's  preference  is  for  grey.  His  favorite 
frock  coat  is  of  grey  twill  or  worsted. 

His  Majesty  usually  wears  a  frock  suit  of  a  dull-finished 
grey  cloth,  the  coat  faced  with  ribbed  silk.  The  vest  is  of  the 
same  material,  single  breasted,  and  a  white  cravat  is  worn. 
The  trousers  are  of  medium  measurement,  cut  almost  straight 
from  the  knee  down  and  carefully  pressed  so  as  to  have 
creases  back  and  front. 

It  looks,  therefore,  as  if  the  man  who  wears  grey  this 
coming  season  will  be  dressed  "according  to  the  King's 
taste." 
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Dear   Sir: 

We  are  very  busy  with 
orders  for  immediate  delivery, 
but  if  you  have  not  yet  placed 
your  order  for  PRINT  AND  MUSLIN 
HOUSEGOWNS  with  us,  do  so  with- 
out further  delay,  and  we  will 
not  disappoint  you. 

Thanking  you  in  anticipation. 

We  remain. 

Yours,  very  truly, 

THE  MARITIME  WRAPPER  CO., 

Limited 
Woodstock,  N.B. 


The  Gait  Knitting  Co. 


LIMITED 


Established  In  1881. 


Underwear 


AND 


Eiderdowns   tiger  brand 


Samples  for  Fall,  1902>    now    in    the    hands 
of  our  several  representatives. 


Boot  and 

Sioe  Laces 

BEST  MANUFACTURE 

RIFLE,  GLACE,  SILK, 
CORD,  LEATHER  and 
PORPOISE. 

^     Linen 
Threads 

BARBOUR'S, 
FINLAYSON'S, 
KNOX'S, 

DUNBAR'S, 
STEWART'S. 

Toronto 


STOCKS     CARRIED     AT 


MONTREAL 


Quebec 


Frank  &  Bryce,  Limited 
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DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,  FINISHED  AND    PUT  UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.      Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  and  Finishers, 

JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa 

158:12  King  St.  West,  Toronto.      47  John  St.,  Quebec. 


DON'T  ALLOW 

the  chance  passer-by  to  occupy  your  telephone 
line  any  more  than  you  would  allow  him  to 
block  the  entrance  to  your  store.  When  you 
do  allow  it,  others  must  be  told  your 

'^Line's  Busy'' 

PUBLIC  TELEPHONE  STATIONS  are  for  this  class  of  business. 


The  BELL  TELEPHONE  CO.  of  CANADA 


Belleville  Business  College, 


BELLEVILLE,  ONT. 


Limited, 


Our  Commercial 
or  Business  Course 

is  exceptionally  varied  and 
comprehensive,  providing  not 
only  complete  familiarity  with 
the  elements  of  bookkeeping 
and  the  ordinary  forms  of 
books,  but  it  introduces  such  a 
variety  of  special  features  of  modern  book- 
keeping, that  the  student  is  able  to  adapt  his 

KNOWLEDGE  TO  ANY  CONTINOENOY  which  may 

arise  in  his  cxi)erience  as  a  Ijookkeeiier, 

This  Department  prepares  for  all  Accountancy  Examinations. 

This  College  is  open  throughout  the  year. 

Address  :  J.  FRITH  JEFFERS,  M,A,,  Principal, 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARIISE 


Heaa  Ottlce 

Toronto^ 
Ont. 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2.320,000.00 
2.300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


Cbc  Draper 
of  J1u$trala$ia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN, 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is  presented  free  to  annual   subscribers. 


Publishing  Ofl&ces  : 

Melbourne, 
Sydney, 

American  Offices  : 

New  Yprk, 

British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  Chambers. 


Park  Row  Building'. 
42  Cannon  St, ,  E.G. 


Sf'ecimen  Copies  free  on  application. 


TELEPHONE  :    MAIN   2927 


CABLE  ADDRESS:  "TIMA 


The 


International  Mercantile 


JANES  BUILDING 


Agency  ofr. 


ronto 


beg  to  announce  to  the  Manufacturers  and  Merchants 
of  Canada  that  they  have  the  most  effective  system 
for  collecting  past  due  and  old  accounts  in  Canada, 
United  States  and  Europe,  without  using  offensive 
methods  to  debtors.  Our  reputation  has  be. n  estab- 
lished by  doing  business  on  business  principles,  and 
prompt  remittances,  and  we  will  be  pleased  to  refer 
prospective  clients  to  the  hundreds  of  patrons  we  are 
doing  business  with. 

We  will  be  pleased  to  quote  our  rates  on  applica- 
tion or  send  one  of  our  representatives  to  call  on  you. 

Correspondence  Solicited 


The 
International  Mercantile  Agency 

of  Toronto 
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CAVERHILL  &  KISSOCK 

91   ST.   PETER  STREET,     -      =     MONTREAL 

ALSO     AT 

TORONTO        OTTAWA         QUEBEC 


PATTERN  HATS 

FRENCH,  ENGLISH,  AMERICAN 

READY-TO-WEAR  AND 
READY-TO-TRIM   HATS 


OF  THE  EXCLUSIVE  STYLES 


SURE    TO    BRING    PROFIT 


Our  large  and  magnificently  assorted  stock  is  now  complete. 
Letter  Orders  will  have  careful  attention. 
Our  Openings  are,  in  future,  every  day. 


.'Hi 


THE  DRY  GOODS  REVIEW 


AN  IMPORTING  FIRM'S  ADVICES. 

THE  travellers  of  Messrs.  Kyle,  Cheesbrough  &  Co.  are 
now  out  with  a  small  range  of  novelties  in  Spring 
blouses,  including  the  newest  embroidered  tucked  effects  and 
buttoned  back  styles.  In  this  connection,  buyers'  attention 
should  be  drawn  to  the  fact  that  all  their  blouses  delivered  at 
this  time  that  were  ordered  in  advance  contain  the  newest 
sleeves,  collars,  etc.,  as  produced  in  New  York.  Thus  they 
give  the  latest  styles,  though  orders  were  placed  on  old 
models.  Their  trade  in  blouses  this  year  has  been  a  record 
breaker,  and  it  is  certain  that  their  new  range  will  meet  with 
sustained  approval.  The  demand  for  collars,  etc.,  this 
Spring  has  really  been  more  than  they  have  been  able  to 
supply,  but  large  shipments  of  these  lines  are  being  received, 
and  all  orders  are  promptly  filled.  Cotton  goods  have  been 
quite  a  feature  of  their  Spring  business.  As  a  specialty  of 
novelties  in  imported  European  and  Annerican  novelties  in 
this  line  is  made,  the  range  contains  many  new  ideas,  not  to 
be  found  elsewhere.  They  have  found  a  big  demand  for 
silkolines,  fancy  mercerized  foulards,  silk  and  cotton  grena- 
dines, fancy  black  grenadine  muslins  and  plain  whites,  in 
various  weaves.  In  dress  goods,  they  are  more  than  pleased 
with  the  season's  business.  The  values  in  these  have  been 
commented  on  in  many  quarters  and  the  department  sales 
have  largely  increased  in  all  lines  from  plain  unions  at  iic. 
per  yard  to  silk  eoliennes  (French  goods),  at  )i!i.2S  per  yard. 
As  to  novelties  in  belts  the  demand  is  for  the  new  button 
studded  effect  on  undressed  kid  in  greys  and  browns,  and 
also  the  lace  effect  in  combinations  of  calf  and  patent 
leathers.  Their  range  of  belts  contains  newest  American  and 
European  novelties  in  this  line.  Velvet  ribbons  are  still  very 
strong,  as  they  are  also  in  New  York  and  Europe  from  latest 
advices. 


PARASOLS  AND  UMBRELLAS. 

The  Irving  Umbrella  Co.,  Limited,  20  Front  street  west, 
Toronto,  advise  us  that  they  are  making  a  special  display  of 
fancy  parasols  for  the  millinery  opening.  While  their  repre- 
sentative may  have  already  called  on  you  this  season,  they 
have  prepared  some  exclusive  novelties  which  do  not  admit  of 
being  shown  in  their  regular  range  on  the  road,  and  which  are 
worthy  of  consideration.  They  report  greatly  increased  sales 
of  fancies,  caused,  no  doubt,  by  the  excellence  of  their  range, 
and  the  quantities  of  muslins  being  worn — a  costume  of  which 
is  not  complete  without  a  dainty  parasol. 


FIRST  CORNER  IN  WOOL  MARKET. 

A  good  story  is  told  of  the  origin  of  the  Bartolini  Palace, 
one  of  the  most  famous  in  Florence.  It  was  built  in  1520, 
with  money  obtained  by  the  owner  in  a  celebrated  specula- 
tion. In  those  days  Florence  was  the  great  wool  market,  but, 
according  to  the  rules  of  the  guild,  which  were  similar  to  those 
of  the  stock  exchanges  nowadays,  no  man  was  allowed  to  sell 
or  buy  before  a  certain  hour  upon  a  certain  day  appointed  by 
the  officials  of  the  guild  and  properly  announced.  Hence,  it 
was  customary  for  farmers  to  send  their  wool  to  Florence  and 
offer  it  for  sale  when  the  bell  rang  on  the  morning  of  the  date 


appointed,  and  buyers  came  from  all  parts  of  Italy  to  make 
purchases. 

Mr.  Bartolini,  who  was  a  man  of  prominence  in  the  wool 
trade,  gave  a  dinner  the  night  before  the  market  opened,  in 
1520,  and  invited  all  the  merchants  who  had  come  to  Florence 
to  buy  wool  to  attend  the  feast.  Some  of  them  were  mean 
enough  to  say  that  the  wine  was  drugged,  but  they  all  drank 
a  good  deal  of  it  and  the  festivities  were  kept  up  until  day- 
break, when  most  of  the  merchants  were  under  the  table. 
The  host  drank  nothing,  and  consequently,  when  the  bell 
sounded  the  hour  when  trading  might  begin,  he  was  the  only 
purchaser  on  hand.  He  bought  all  the  wool  that  was  offered 
for  sale,  and  when  his  rivals  recovered  from  the  debauch  into 
which  he  had  seduced  them  they  were  compelled  to  pay  his 
price  or  go  without. 

I  believe,  writes  William  E.  Curtis,  this  was  the  first  time 
the  wool  market  was  ever  cornered,  and  with  the  profits 
Bartolini  built  the  palace,  which  is  now  occupied  as  the  Hotel 
du  Nord.  Over  the  door  is  the  coat-of-arms  he  adopted,  and 
a  motto  which  he  selected  for  himself :  "Per  non  dormire" 
(because  I  did  not  sleep). — Ex. 


A  NEW  LINE  OF  COTTON   GOODS. 

D.  Morrice,  Sons  &  Co.,  agents  for  The  Canadian  Colored 
Cotton  Mills  Co.,  Limited,  have  recently  placed  on  the 
market  a  very  beautiful  line  of  goods  that  they  call  "  Blouse 
Cloths."  These  are  all  made  up  in  stripes  with  heavy  cords, 
and  the  range  consists  of  13  patterns  in  the  latest  shades  of 
blue,  purple,  green,  maroon,  pink  and  heliotrope.  These 
stripes  will  doubtless  prove  very  popular  for  the  purpose  for 
which  they  are  intended,  as  the  orders  already  received  from 
the  wholesale  trade  have  exceeded  the  anticipations  of  the 
makers.  Merchants  should  not  forget  to  ask  the  represent 
tatives  of  the  wholesale  houses  to  show  them  samples  of  these 
cloths. 


Ernest  Reichenback,  of  St.  Gall  and  Saxony,  manufacturer 
of  embroideries,  has  lately  been  in  Canada.  He  predicts  a 
big  season  in  these  goods,  the  biggest  in  a  long  time.  His 
Canadian  agency  is  in  the  hands  of  H.  L.  Smyth  &  Co. 

W.  H.  Willis,  of  James  Hearth  &  Co.,  Leicester,  cashmere 
hosiery  manufacturers,  whose  Canadian  representatives  are  H. 
L.  Smyth  &  Co.,  has  been  visiting  Canada  for  the  first  time 
in  II  years,  to  look  into  the  conditions  of  trade.  Only  high- 
class  full-fashioned  English  hosiery  can  go  into  the  United 
States  now  owing  to  the  high  tariff  which  prevails  there. 

A  representative  of  the  Beaver  Rubber  Clothing  Company 
is  now  in  England  procuring  the  latest  styles  of  cloths  for  the 
coming  Fall  season.  The  samples  of  cloths  for  their  well- 
known  coat,  "Dandy,"  are  sent  to  any  dealer  writing  for 
them,  and  it  will  be  to  the  interest  of  every  merchant  to  have 
a  look  at  them.  The  coat  is  made  single  breasted,  with  velvet 
collar  and  cuffs. 

Mrs.  G.  Frankfurter  and  Mr.  Alfred  Frankfurter,  of  Win- 
nipeg, called  at  the  office  of  The  Dry  Goods  Review  during 
the  millinery  openings.  They  are  making  a  business  trip  and 
combining  pleasure  with  it.  They  stopped  off  at  Chicago, 
Detroit,  Toledo  and  Bay  City  on  the  way,  and  after 
leaving  Toronto  spent  a  week  or  so  in  Montreal.  It  is  28 
years  since  Mrs.  Frankfurter  has  been  in  Ontario  and  Quebec, 
and  she  is  favorably  impressed  with  the  growth  and  improve- 
ments she  has  noticed. 
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Fill  Your  Shelves 


by  using  good, 
bright,   attrac- 
tive printing.     We  do  that  kind  and  do  it  cheap. 

1,000  White  Business  Envelopes,  any  printing,  $i.oo. 
500  Envelopes,  500  Noteheads,  and  500  Statements 
for  $2.50.  SNAPS  IN  STATIONERY— A  special  lot  of 
Notepaper,  regular OOc.  reiuii,  for  10c.  ream. 

WEESE  &  CO.     ''^'''"^■'^'  54  Vonge  St.,  TORONTO. 

ELDER,  DEMPSTER  &  CO.  s^A^M^Eriliik. 

Consisting  of  126  Steamers  Aggregating  450,000  Tons.     ; 


AV 


IN 


From 
Liverpool. 


Winter  Sailings  between  St,  Jolin,  N.B.,  and  Liverpool  direct, 
STEAM  KRS. 


Tues.,  Feb.  25 

•'     Mar.  11 

"      2i 

"     Apr.    8 


GARTH   CASTLE 

LAKE  ONTARIO 

*LAKE  SUPERIOR 
GARTH  CASTLE 


From     ' 
St.  John,  N.B 


Fri., 


Wrapping 
Papers. 


-Full  Count. 
-Full  Weight. 


These  are  two  certainties 
when  you  buy  wrapping  pa- 
pers— brown  or  manillas — of 
these  mills. 

No  doubt  about  the 
quality — and  they  run  full 
weight  always  —  and  480 
sheets  to  the  ream  in  every 
case. 


Mar.  1-1 
"       2Sl_ 

Apr.  1 
•■       25 


*Ciirrle3  Second  Cabin  and  Steerage  passengers  only. 

First  steamer  sailing  from  MONTREAL,  LAKE  CHAMPLAIN,  May  3rd, 
followed  weekly  bv  LiKE  MANITOBA,  LAKE  ONTARIO,  LAKE  SIMCOE 
and  LAKE  MEGANTIC. 

WINTER  RATES. 

FIRST  CABIN— Single, $-12..50 and  upwards.    Round  Trip,  $80.00  and  upwards. 

SECOND  CABIN— Single,  f)5  and  upwards.  Round  Trip  $68.88  and  upwards. 

According  to  steamer,  location  and  number  of  persons  in  room. 

STEERAGE  RATES-To  Liverpool,  London,  Londonderry,  Glasgow,  Bel 
fast  and  Queenstown,  124.50. 

ELDER,  DEMPSTER  &  CO..  6  St.  Sacrament  St..  Montreal. 

OI-OAKM^IM  ! 

Here's  the  npwest  In  Cloak  Racks.    It  revolves  freely  and  is  substantially 
made — made  in  the  Palmenberg  way. 

You'll  appreciate  the  feature  of  greatest  novelty  about  it— the  card  holder. 

Now  you'll  have  no  trouble  in  placing  your  signs  and  price  tickets  in  con- 
spicuous places. 

Depend  on  Palmenberg  for  advance 
ideas  In  fixtures  -always. 

Card  holder  is  neat,  sightly  and  can 
be  removed  In  a  "jifly"  wben  not  de- 
sired. 


No.  107  X. 

Revolving   Cloak    Rack. 

Made  of  metal.  Pedestal  of  cast 
metal  in  new  and  attractive  de- 
sign. Standard  is  of  2-inch  steel- 
lined  tubing.  The  Machine-worked 
bearings  give  perfect  action. 
Nickel- Plated,  Copper,  Oxidized 
or  Gun-Metal  Qnish. 


No.  42  L. 

The  "Cm|jirc"  Skirt  Hanger 

Made  of  hard  wood  highly  polished. 
The  hook  is  of  best  tinned  wire, 
securely  fastened  and  can  be  readily 
turned. 

Simply  place  the  hanger  in  the 
skirt  and  allow  the  wire  hook  to 
catch  on  opening  of  skirt  (as  shown 
in  cut).  The  hook  does  the  trick, 
always  hangs  in  place  and  ■skirt 
never  wrinkles  or  sags. 


Send  for  Supplement  E  to  our  catalogue.    Just  issued  and  full  of  new  ideas. 

J.   R.    Palmenb^rg's  Sons 

Office  and  Salesrooms  :  710  Broadway 

Factory  :  89-91  West  Third  Street,  NEW  YORK 

Established  1852 


Ca/nada  Paper  Co.. 

TORONTO    and    HONTREAL. 


/ 


How  to  Write  8ign»,  8how  Card»  S 
and  Price  Ticlcet^.      S 


This  Means  to  the  merchant  a  more 
up-to-date  store  and  a  vast  increase  in  sales; 
to  the  Window-Trimmer  and  Salesman  ad- 
\  aoccment,  and  an  Increase  in  salary.  My 
book  of  instruction  at  one  dollar  is  the  most 
complete  work  of  the  kind  ever  published. 
It  covers  the  entire  field,  revealing  all  the 
painters' secrets.  It  will  teach  you  the  art 
f'om  its  rudiments  to  the  production  of  the 
most  difilcult  and  finished  work  during 
leisure  hours  at  home. 

The  Edwards,  Instructor  on  Sign,  Show 
Card  and  Ticket  Lettering  postpaid  to  any 
address,  SI.OO.  For  further  particulars, 
«  rite.     It  will  pay  you  ! 

W.    IDWARD8, 

4231^  Yonge  St.,  TORONTO,  ONT. 
Dept.  R. 


From  jOc.  to  mm 


Don't  Say 
You  Can't 
Afford  It. 

Make  a  start  by  getting 
of  our  cheapest 
Fixtures,  and  before  the 
end  of  the  year  you  will 
want  our  best,    vj*    ^  vJ9 


Our  New 
Catalogue 
for  the  asking. 


The  Toronto  Brass  Mfg.Co. 

91-93  Richmond  St.  West 
Phone  Main  814  TORONTO.    ONT. 
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Specimens  of  Students'  Work  in  Si^nwriting  after  Perusal  of  "  The  Edwards  Instructor." 
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Cbe  Canadian  Colored  Cotton 
mills  Company. 


BET"^'^"-'r> 

^1^^ 

KETORNED 

^^^^^L 

MONTHEAU 

^. 

KIAR  17  1902 

V  BLOUSE  a 

-OTHS 

are  now  in  the  hands  of 

the    Wholesale     Trade. 

#^' 


D,  Morrice,  Sons  &  Co.,  Agents, 

^  at  jn  MONTREAL  and  TORONTO. 
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Lamson  Consolidated  Store 
Service  Company 

Manufacturers  of  every  kind  of  Cash  and  Parcel 
Carrier  for  Dr>  Goods  Stores. 

BALL  CASH  CARRIERS, 

ELECTRIC  CABLE  CASH  CARRIERS, 

RAPID  SPRING  CASH  CARRIERS, 

"  IDEAL  "  WIRE  LINE  CASH  CARRIERS,  and 

Pneumatic  Tubes 

in  all  sizes  from  i  J^  inch  to  lo  inch  diameter. 

Correspondence  Solicited.  Estimates  Furnished  Gratis. 

FREDERICK  C.  CUTTING 

117,  no  Simcoe  Street  '"         TORONTO. 


The    Essential    Requirements    of   a   good 
Cuttinii'  Machine  are  :■ 


Accuracy,  Speed, 
Durability,  Safety, 
Portability,   Economy. 

These  qualities  are  possessed 
by  the  Eastman  Electric 
Cloth  Cutting  Machine, 


EASTMAN  MACHINE  CO. 

247  Vonge  St.,  TORONTO. 


FOR  THE 
STREET 


WA 


Actual    600 
At  a  Cost  of 


M  XRRDE  ,( 

THE  If  6  If  LIGHT 


Candle  Power 
l4c.  an  Hour. 


An  air-pressure  lamp  with  overhead  generator  that  equals  the 
light  of  any  commercial  electric  arc.  Don'tpay  big  gas  and  electric 
light  bills  :  "M.  ife  M."  Lamps  give  just  as  much  light— a  light  ot 
magnificent  brilliancy— and  cost  only  a  fractioQ  of  what  you'd  pay 
for  anv  other  form  of  light.  Safety,  durability  and  all-round 
satisfaction  guaranteed.  Sendforcirculars  AGENTS  WANTED, 
e.\clusive  territory.        ACORN  BRASS  WORKS, 

Dept.  7,  U-23  Jeflferson  St.,  CHICAGO. 


They  are 
Where 


FOR  THE 
STORE 


Best  Liked 
Best  Known 


Over  30,000  "M  &  M."  Lamp;,  iu  daily  use  in  the  United  Slates 
and  Canada,  and  our  largest  orders  come  from  localities  where 
they  are  best  known.  The  most  efficient,  most  practical,  most 
economical  store-lighting  proposition  on  the  market,  a  claim  which 
is  amply  proven  by  the  enthusiastic  testimonials  constantly  re- 
ceived from  users  and  our  agents.  Sendforcirculars.  AGENTS 
WANTED.        Address:  ACORN  BRASS  WORKS, 

Dept.  7, 1;-2J  Jefferson  Street,  CHICAGO. 


The   National    Anthem  is  known  in   every 
City,  Town  and  Village   in   Canada. 


THE" 


NATIONAL  ROBBER  CO'S 

Watcr|>roof 
Clothing 

FOR  MEN.  WOMEN  AND  CHILDREN 

comes  a  close  second. 

445  St.  Paul  Street,  MONTREAL. 


WRITE  US  FOR  SAMPLES  and  PRICES. 
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PEWNY'S 
KID  GLOVES 

ARE  SOLD  BY  ALL  THE  LEADING 


STORES  THROUGHOUT  CANADA. 

What  has  made  them  so  popular  with  the  trade  ? 

The    FIT    and    QUALITY,  backed 
up  by  the  maker's  guarantee  with  every  pair. 


WE  HAVE  NOW  IN  STOCK  a  large  assortment  for 

SPRING   1902 

and  can  fill  all  orders  for  the  latest  Styles  and 
Colors  promptly. 

Handle  this  line  during  the  year  and  your  Glove  Department 
will  show  handsome  profits. 


S.  GREENSHIELDS,  SON  &  CO. 

Sole  Selling  Agents  for  Canada.  MnMTPWAT 

GREENSHIELDS  &  CO.,  Limited,  VANCOUVER,  BC. 


What  about 
Your  Taney 
Para^ob 

for  the  coming  season  ? 
We  will  make  a  special  display  during 
Millinery  week  of  all  styles  in  Ladies'  and 
Children's  goods  at  all  prices. 


The  Irving  Umbrella 
Company,  Limited 

20  Front  St.  West,  TORONTO. 


'^^.^'-^^^ 


iMl 


^£vde  i  PvtKrGG  pe^rts 
The  'mrxer^o^^^^  SIEKIMQSuLVER 

AndthcintermediateSTEEL 
TME    A\0ST 


OF    TME    |g>#\^ 

CHAS.  HORNER,  Manufacturer,  29  Vyse  St.,  Birmingham. 
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M.  Saxe  &  Sons 
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THE 

/*\EN'S  FURNISHER 

Devoted    to    th«   OanaJlVaYV 
D^aleY  in  TTlen'^s  &ood(s 


CLOTHING 

NECKWEAR 

UNDERWEAR 

HOSIERY 

SHIRTS  &  COLLARS      GLOVES 

Order  vs.  Disorder. 


T  IS  rather  curious  that  some  men's 
furnishers,  whose  window  displays 
and    the    outside     appearance    of 
whose  stores  are  all  that  could  be 
desired,  should  neglect  the  appear- 
ance of  the  store  interior  to  such 
an  extent  that  a  customer  on  enter- 
ing is  only  conscious  of  a  confused 
mass  of  ties,  collars,  shirts,  belts  and 
numerous  other  articles. 

But   it  is  a  fact  that  many  stores 

present  just  such  an  appearance.     It 

is   often   the   result   of  having   too   little 

space  to  show  the  goods,  in  which  case  a 

remedy,    outside   of   moving  into   larger 

quarters,    is    pretty    hard   lo    find ;    for 

dealers   will  insist  upon  showing  as  great  a   variety   of  the 

different  lines  as  possible,  in  which  they  are  doubtless  right. 

But  such  a  mixture  of  things  is  quite  as  often  due  to  care- 
lessness or  to  an  over  anxiety  to  show  everything  in  the  store, 
no  matter  whether  several  similar  lines  take  up  a  lot  of  room, 
where  one  would  be  sufficient  for  advertising  purposes. 

I  have  met  only  one  dealer  who  purposely  has  his  goods 
thus  arranged — or  rather,  disarranged,  and  he  defends  the 
system  on  grounds  of  his  own.  "Now,  look  here,"  he  will 
say,  "If  all  these  goods  were  carefully  placed  in  departments 
or  sections  in  the  store,  there  would  be  some  of  them,  those  in 
the  less  conspicuous  places,  that  wouldn't  be  seen  by  the  cus- 
tomers at  all,  except  those  who  came  in  intentionall3'  to  buy 
such  goods.  If  a  man  came  in  to  buy  some  collars,  he'd  go  to 
the  collar  counter,  pick  out  what  he  wanted  and  go  out  with- 
out buying  anything  else,  even  if  there  was  something  he 
needed.  If  my  ties  were  over  in  the  corner,  and  he  needed  a 
tie,  they  wouldn't  be  here  to  remind  him.  Of  course  the  sales- 
man should  always  suggest  it  to  him,  but  the  sight  of  the  ties 
is  what  he  needs  to  make  him  buy." 

"Now,  if  my  man  comes  in  for  a  pair  of  suspenders  he  has 
collars,  shirts,  handkerchiefs  and  anything  else  he  might  want 
right   under  hie  nose.     He  can't  help  seeing  them,    and   it  is 


much  easier  for  the  salesman  to  pick  up  any  article  near  at 
hand  and  hold  the  customer  while  he  explains  its  merits  than 
to  walk  to  another  part  of  the  shop  for  it.  Ten  chances  to 
one,  while  he's  going  after  it  the  customer  will  say  'No,  I 
don't  think  I  want  one  to-day,'  and  goes  out  before  the  clerk 
can  show  him  anything.  So,  you  see,  although  this  arrange- 
ment of  the  goods  doesn't  strike  one  as  particularly  artistic, 
it  is  I  think  the  best  way  to  make  the  goods  advertise  them- 
selves." 

This  man  does  a  big  business,  and  he  made  it  himself,  so  I 
suppose  he  knows  what  he's  talking  about.  But,  while  he 
does  a  big  business,  there  are  some  other  haberdashers  with 
different  views  on  the  subject  who  do  a  high-class  business, 
which  perhaps  does  not  include  the  same  volume  of  goods, 
but  which  brings  in  more  profit;  and  money,  I  take  it,  is 
what  a  fair  majority  of  men's  furnishers  are  after.  There  are 
a  few,  perhaps,  who  are  in  it  for  their  health.  No  high-class 
trade  was  ever  built  up  by  having  a  slovenly  store.  Things 
must  be  neat  and  trim  on  the  outside  to  induce  the  paying 
customer  to  come  in,  and  to  bring  him  back  again,  they  must 
be  equally  neat  and  trim  inside. 

Those  stores  which  have  secured  this  trade  are  models  of 
neatness.  The  goods  are  arranged  in  sections,  and  none  of 
them  are  hid  in  obscure  corners,  either.  Great  care  is  taken  in 
the  arrangement  of  the  centre  table,  if  there  is  one  in  the 
store,  and  the  goods  placed  on  it  are  not  piled  up,  so  as  to 
give  a  crowded  appearance. 

These  centre  tables  should  be  as  narrow  as  possible,  it 
being  better  to  have  fewer  goods  shown  on  them  than  to 
cause  any  inconvenience  in  passing  down  the  aisles.  There  is 
a  wide  difference  in  the  choice  of  goods  dealers  show  in  mak- 
ing displays  on  their  centre  tables.  The  store  that  has  the 
popular  trade  generally  shows  collars,  ties  and  other  much- 
called-for  staples  of  the  men's  furnishing  trade.  It  seems 
natural  that  the  goods  in  the  largest  demand  should  be  given 
the  front  place  in  the  store.  The  high-class  dealer,  though, 
says  not.  These  tables  he  uses  to  display  any  novelties  he 
may  have,  or  goods  that  are  not  often  asked  for,  but  of  which 
he  happens  to  have  some  particularly  enticing  samples.  If  he 
has  something  pretty  nice  in  dressing  gowns,  canes,  sporting 
goods— and  why  is  it  that  all  men's  furnishers  do  not  take 
up  this  trade  ?— or  in  smoking  jackets,  jewelry  or  any  other 
line   that  is   novel  or  of  extra  fine  workmanship,  the  centre 
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table  is  used  for  it.  Collars,  ties  and  shirts,  he  says,  can  take 
care  of  themselves.  If  they  are  displayed,  it  makes  but  little 
diflerence  where  in  the  store,  as  long  as  the  novelties  wrhich 
customers  do  not  know  about  or  don't  think  of,  are  placed  in 
prominent  positions. 

When  I  asked  another  dealer,  whose  store  is  admirably 
arranged,  whether  he  found  that  any  of  his  goods  were  being 
continually  overlooked  by  customers  he  gave  me  a  very 
decided  negative. 

"I  don't  give  them  a  chance  to  be  overlooked."  he  said. 
"They  are  changed  in  their  places  every  week.  Sometimes 
you  will  find  underwear  and  hosiery  at  the  back  of  the  store 
and  sometimes  right  by  the  door.  I  think  I  have  a  method 
which  forces  customers  to  see  all  of  the  store. 

■'Look  in  the  windows  there.  You  see  one  window  is 
made  up  altogether  of  evening  dress  requisites,  collars,  ties 
shirts,  silk  hats  and  everything  else  in  that  connection.  The 
other  window  displays  nothing  but  ties,  of  all  kinds.  Now 
you  notice  all  these  things  that  are  advertised  in  the  windows 
are  right  at  the  back  of  the  store.  That's  the  waj-  we  always 
do  it.  Customers  come  in  to  buy  and  thej'  have  to  pass 
everything  else  to  get  to  the  particular  counter  the}'  are  look- 
ing for.  We  keep  the  displays  of  the  other  goods  up  to  the 
mark,  and  it  is  natural  for  customers  to  take  in  everything  as 
they  pass  the  counters.  It  makes  work  moving  things  around 
like  that,  but  I  am  quite  well  enough  satisfied  with  the  results 
to  keep  it  up."  ^ 

"Some  dealers  will  say  that  they  like  their  regular  cus- 
tomers to  get  to  know  the  store,  and  where  everything  is,  so 
that  they  can  go  right  to  it  when  they  come  in." 

"Oh,  there's  nothing  in  that.  It's  right  to  try  and  make 
your  regular  customers,  or  for  that  matter,  all  customers, 
feel  at  home ;  but  it  seems  to  me  the  best  way  to  please  them 
is  to  keep  the  store  looking  fresh  and  new  every  time  they 
come  in,  and  moving  the  goods  about  has  that  effect.  You 
can  almost  change  the  whole  appearance  of  a  store  by  a 
rearrangement  of  goods  and  stands." 

This  was  another  dealer  who  made  his  own  business,  and 
made  a  good  one,  so  he,  likewise,  knows  whereof  he  speaks. 
I  would  be  inclined  to  take  his  view  of  the  matter,  for  he  has 
built  up  a  trade  with  the  best  class  of  buyers  that  pass. 


The  Man  of  Fashion^ 

A    Member  of    the  Smart  Set   on  Evening  'Clothes   and 
Their   Accessories. 

ONE'S  attention  is  naturally  turned  to  evening  wear  at  the 
present  season.  For  several  years  fashion  has  required 
the  trousers  worn  with  the  long- tailed  coat  to  show  braid  on 
the  outer  seams,  from  the  band  at  the  waist  to  the  bottom  of 
the  leg.  The  rule  is,  however,  not  optional  merely  ;  it  is  as 
mandatory,  so  far  as  smart  dress  is  concerned,  as  that  boots 
should  be  buttoned  or  waistcoats  cut  to  have  a  broad 
U-shaped  opening. 

THE    USE    OF    BRAID. 

As  has  been  said,  the  matter  of  braid  on  the  coat  may  be 
left  to  individual  taste,  there  being  plenty  of  good  examples 
both  pro  and  con ;  but  that  there  must  be  braid  on  the 
trousers,  illogical  as  it  may  seem,  is  accepted  by  all  good 
tailors  and  all  well-dressed  men.  The  only  question  which 
still  remains  open  is  that  which  relates  to  the  breadth  and 
variety  of  the  braid  used.  There  are  many  different  kinds  to 
be  seen  in  an  evening  s  walk  about  the  city,  or,  more  easilv,  oiT 
an  up-to-date  tailor's  sample  card,  but  few  have  the  distinc- 
tion of  being  in  smart  use.  The  angular  and  serpentine 
varieties,  though  sometimes  put  on  expensively  made  clothes, 
have  never  been  the  best  style,  and  are  at  the  present  time 
even  less  good  than  in  past  years.  A  double  row  of  extremely 
narrow  braiding  has  been  more  or  less  popular,  and  there  are 


a  few  fancy  braids  permissible;  but  best  of  all  is  the  perfectly 
plain  stripe  of  black  soutache,  about  a  quarter  of  an  inch  in 
breadth.  The  trousers  themselves,  cut  perfectly  straight  in 
the  leg,  are  of  medium  width,  though  they  are,  of  course, 
narrower  at  the  bottom  than  above. 

WELL-CUT    TROUSEKS. 

A  really  well-cut  pair  of  trousers  is  one  of  the  most  diffi- 
cult of  all  things  to  obtain  away  from  the  smart  tailor,  or  at 
least  the  tailor  whose  experience  has  not  been  guided  by  the 
patronage  of  men  who  know  what  is  right  and  insist  upon 
having  it.  The  fault  lies  chiefly  in  the  woeful  incorrectness  of 
the   fashion  plates  and  patterns  used,  which,  in  spite   of  any  ■^ 

amount  of  explanation  and  direction  to  the  contrary,  the 
average  cutter  will  persist  in  following  faithfully  and  to  the 
letter.  These  badly-made  patterns  almost  invariably  have 
distinctly  curved  lines,  cut  to  follow  or  conform  to  the  shape 
of  the  leg,  not  to  mention  a  curved  cut  at  the  bottom  and  a 
waistband  altogether  too  high.  It  is  somewhat  difficult  to 
describe  understandingly  such  faults  of  cut,  and  to  point  out 
clearly  how  and  wherein  they  are  wrong,  but  for  the  benefit 
of  readers  who  must,  to  some  extent  at  least,  depend  upon  the 
inexperienced  tailor,  I  shall  attempt  to  give  a  slight  idea,  if 
nothing  more,  of  what  is  right.  The  baud  of  the  trousers 
should  set  directly  over  the  hip  bones,  which  is  the  real  waist- 
line and  not,  when  the  garment  fits  properly  in  other  places, 
an  inch  or  two,  or  perhaps  three,  above  it.  On  a  man  of  good 
build,  and  the  average  man  has  plenty  good  enough,  no  sus- 
penders should  be  required,  but  in  order  to  do  without  them, 
the  band  of  the  trousers  must  be  set  in  the  right  place  and 
must  be  made  to  fit  snugly,  either  from  correct  measurement 
or  at  least  by  virtue  of  the  buckle  at  the  back.  Many  trousers 
are  made  without  this  buckle,  and  in  Summer  when  waist- 
coats are  little  worn  with  lounging  clothes,  and  the  jacket  is 
likely  to  be  removed,  it  is  well  not  to  have  it,  but  on  W'inter 
suits  or  on  the  trousers  of  evening  clothes  it  makes  no  differ- 
ence in  looks  and  ma}'  add  somewhat  to  comfort.  The  band 
should  by  all  means  be  made  to  fasten  in  front  with  buttons 
instead  of  by  the  metal  clasp  so  frequently  used. 

A    STRAIGHT    LINE    CUT. 

Fashion  of  the  moment  requires  a  good  deal  of  fullness  of 
material  over  the  hips  and  upper  thighs,  though  somewhat 
less  for  evening  and  afternoon  trousers,  by  which  are  meant 
those  worn  with  the  evening  suit  and  the  frock  or  black  morn- 
ing coat  than  for  sack  or  lounging  clothes,  and  now  comes  the 
principal  point  of  cut  to  be  remembered  and  insisted  upon — 
the  lines  from  top  to  bottom  should  be  absoluteh-  straight 
without  the  slightest  cut  in  at  the  back  of  the  knees  and  out 
over  the  calf  or  the  slightest  spring  at  the  bottoms.  By  com- 
paring a  pair  of  trousers  properh-  made  with  one  cut  to  have 
this  curve  in  line,  when  both  have  been  folded  and  laid  side  by 
side,  the  difference  will  be  plain,  much  plainer  indeed  that  it 
can  be  described  in  words.  Of  course  there  must  be  a  gradual 
narrowing  of  the  leg  from  top  to  bottom,  but  the  lines  should 
be  without  spring  or  curve.  Across  the  bottoms  the  same 
holds  true,  that  is  to  sa\',  the  back  should  be  longer  than  the 
front,  but  the  line  from  back  to  front  should  be  straight,  not 
curved.  There  should  be  a  turn-up  of  about  an  inch  and  a 
half  and  in  the  finish  of  this,  too,  it  is  easy  to  distinguish  the 
good  from  the  mediocre  tailor's  work.  Pockets  are  always 
set  vertically  at  the  sides,  and  usualh-  there  is  at  least  one 
back  pocket,  though  it  is  of  comparatively  little  use  and  may 
well  be  dispensed  with.  There  are  no  indications  of  any 
change  in  the  cut  of  trousers,  as  above  described,  from  the 
coming  Spring,  but  for  Spring  and  Summer  wear  the  bauds 
should  have  belt  loops  and,  as  has  been  said,  the  buckle  at  the 
back  is  better  left  off. 

A    LITTLE    DEPARTURE    FROM    THE    PLAIN    SHIRT. 

To  return  to  strict  evening  dress,  from  which  this  disserta- 
tion on  the  subject  of  trousers  in  general  has  led  me,  the 
attempts  so  frequently  made  to  get  away  from  the  simplicity 
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of  plain  white  linen,  seem  to  have  been  slightly  more  success- 
ful this  season  than  usual.  Not  that  linen  must  not  be  as 
white  as  ever  it  was,  but  that  there  has  been  a  tendency 
towards  less  plainness.  Some  ot  the  smart  shirts  seen  have  a 
stripe  in  the  bosom  of  white  on  white,  an  eflect  produced 
purely  by  weave,  and  some  of  the  waistcoats  have  more  or 
less  notable  markings,  such  as  small  dots,  lines  and  ribs. 

W.\ISTCO.\TS. 

The  waistcoat  materials  are  fine  white  duck,  linen,  plain 
or  figured  marseilles  and  narrow  ribbed  pique.  In  spite  ftf 
this  tendency  toward  other  than  absolute  plainness,  however, 
nothing  in  the  least  striking  is  permissible;  perfectly  plain 
shirts  are  still  by  far  the  most  usual  among  the  majority  of 
well-dressed  men,  and  styles  have  changed  but  little.  There 
are  rumors  of  a  single  buttonhole  for  stud  in  the  front  of  the 
evening  shirt,  and  of  waistcoat  without  buttons  in  front,  but 
lliey  are,  as  yet,  however  smart,  nothing  more  than  individual 
touches  which  have  made  no  impression  on  general  fashion. 

EVENING    TIES. 

The  evening  tie  may  be  of  plain  white  lawn,  fine  linen  or 
marseilles,  and  if  of  the  two  latter  materials,  may  have  a  fine 
line,  rib  or  basket  weave.  In  London,  I  believe,  the  perfectly 
straight  cut,  to  be  tied  with  little,  if  any,  creasing,  is  the  shape 
most  in  vogue,  and  in  this  country  there  is  no  doubt  that  the 
bat  wing,  and  other  small-knot,  broad-end  styles,  have  gone 
out  of  fashion,  as  has  also  the  pointed7end  bow. 

FASHION    IN    BOOTS. 

Boots  have  somewhat  more  sharply-rounded  toes  than 
was  the  shape  of  last  year,  or,  indeed,  of  several  years  past ; 
but,  although  the  tendency  is  in  that  direction,  the  pointed 
end  has  not  yet  reappeared  as  a  smart  model.  For  general 
evening  wear  buttoned  patent  leather  with  kid  uppers  is  cor- 
rect, but  for  dancing,  pumps  are  in  every  way  the  most  smart. 
They  have  very  thin  soles,  low  heels,  and  over  the  instep  flat, 
rectangular  bows  of  black  silk  about  one  inch  and  a  half  in 
breadth. 

WAISTCOATS. 

The  white  waistcoat  has  entirelv  taken  the  place  of  black, 
so  much  so  that  except  for  the  dinner  coat  suit,  it  is  scarcely 
necessary  to  have  a  black  waistcoat  at  all.  Both  the  single 
and  double-breasted  cuts  are  worn,  the  former  being,  perhaps, 
a  little  the  most  fashionable.  Here,  again,  there  is  a  good 
deal  of  difference  in  detail  noticeable,  and  it  would  be  futile  to 
attempt  to  make  fine  distinction  as  to  propriety  or  fashion. 
Nearly  all  are  made,  and  correctly  so,  with  collars,  and  all 
have  the  broad,  U-shaped  opening,  but  there  are  some  with 
rounded  and  some  with  pointed  bottoms,  some  with  buttons 
sharply  converging  at  the  bottom,  some  with  three  and  some 
with  four  buttons.  Buttons  of  pearl,  of  gilt,  with  jewels,  or 
covered  with  the  waistcoat  material.  There  are  materials  of 
plain  white,  or  with  minute  self-marking,  and  in  a  variety  of 
different  weaves.  Each  may  be  said  to  be  correct  in  its  way, 
and  one  may  be  prettier  than  another,  but  it  is  hard  to  say 
which  is  the  smartest  in  style,  or  most  in  use  among  well- 
dressed  men. 


Hosiery, 


Current  Trade, 


THE  busy  men  in  the  men's  furnishing  business  this  month 
are  the  wholesalers.  What  with  delivering  goods,  orders 
for  which  have  been  unusually  large  this  year,  and  attending 
to  the  many  small  orders  which  are  coming  in,  they  have  their 
hands  full. 

The  retail  trade  is  waiting  for  Spring,  content  with  the 
Winter's  trade  and  full  of  expectations  of  a  verj'  large  Spring 
and  Summer  business.  There  is  a  moderate  trade  being  done 
now,  but  the  heavy  demand  for  Winter  goods  is  over,  and 
that  for  Spring  has  not  commenced,  so  the  business  is  on  all 
staple  lines, 


r^ELIX'EKIES  for  Spring  of  men's  fancy  half-hose  are  now 
i-J  in  full  swing,  and  the  variety  of  designs  and  colors  was 
never  exceeded,  if,  indeed,  it  was  ever  equalled.  Among  the 
newest  lines  are  white  lisle  half-hose,  which  are  pronounced  to 
be  the  correct  style  for  Summer.  They  are  of  American  origin, 
and  will  doubtless  be  sellers  in  the  United  States,  but  here  they 
would  be  counted  rather  too  loud.  Most  of  them  have  pat- 
terns in  faint  stripes,  either  vertical  or  horizontal.  In  some 
lines  the  toes,  heels  and  tops  are  black,  the  rest  white. 

Dark  effects,  however,  prevail,  and  will  likely  do  so 
throughout  the  season.  It  is  almost  impossible  to  go  wrong 
in  buying  fancy  hosiery.  As  long  as  they  are  loud  enough  thej' 
will  sell  to  the  popular  trade.  The  better  class  trade  continues 
to  take  the  quiet  effects,  with  black  grounds  and  unobstrusive 
patterns  in  blue,  yellow,  dark  red  and  other  shades. 

The  retail  trade  at  present  is  doing  a  big  business  in  cash- 
meres of  all  weights.  There  is  a  considerable  quantit}-  of 
fancy  hosiery  selling  in  the  heavier  goods. 


Neckwear, 


MANUFACTURERS  of  neckwear  report  a  very  brisk  demand 
just  now,  the  number  of  repeat  orders  for  goods  for  pre- 
sent wear  being  sufficient  to  keep  them  pretty  busy.  Almost 
every  variety  of  tie  is  selling;  there  seems  t(j  be  no  particularly 
prominent  pattern  or  color. 


■%:. 
^ 


Coronation   Bow. 

It  is  apparent  that  there  is  to  be  much  more  light-colored 
silk  used  this  coming  Summer  than  for  several  seasons.  White 
grounds  with  patterns  in  faint  shades  have  not  been  in  vogue 
for  a  long  time  now,  and  should  they  be  placed  before  the 
public  there  is  little  doubt  but  that  the  demand  would  be  a 
large  one.  The  accompanying  cut  shows  a  bow  that  will 
shortly  be  placed  before  the  trade.  It  is  the  Coronation  bow. 
The  pattern  is  a  very  beautiful  one,  as  well  as  appropriate. 
The  ground  is  white,  with  here  and  there  crowns  in  self-colors, 
and  in  either  orange,  purple,  light  blue  or  black,  are  smaller 
crowns.  When  made  up  into  a  tie  thev  are  novel  and  very 
handsome.  This  bow  has  also  been  made  in  dark-colored 
silks  and  in  a  smaller  size. 

The  selling  tie  of  the  season  is  the  straight  reversible 
narrow  derby.  This  is  produced  in  red,  grey  and  blue  effects 
principally  and  has  sold  to  the  trade  in  immense  quantities. 

A  new  flowing-end  has  been  brought  out,  which  will 
doubtless  sell.  It  hardh'  should  be  called  a  flowing-end,  how- 
ever, the  ends  are  much  narrower  than  the  old  style,  and  there 
is  little  or  nothing  of  the   "flowing"  about  it. 

The  King  Edward  bow  will  be  seen  no  more,  but  to  take 
its  place  the  combination  bow  and  derby,  bow  and  flowing- 
end  and  bow  and  Ascot  have  been  brought  out,  and  will  sel 
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CLOTHING 


Our  representatives  leave  for  British  Columbia,  N.W.T., 
Manitoba,  and  the  Maritime  Provinces  this  month  with  our  range  of 
Fall  samples. 

We  are  showing  a  very  complete  line  of  the  latest  New  York 
styles  in  Overcoats,  also  a  most  original  line  of  Boys'  and  Children's 
Clothing,  containing  novelties  which  will  bring  trade. 


W.  E.  Chalcraft  &  Co. 


Makers  of  Fine  Clothing 
Wtiolesale 


71  and  73  York  Street, 


Toronto 
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to  the  popular  trade  fully  as  well  if  not  better  than  the  King 
Edward  bow.  Of  the  three  the  bow  and  derby  is  likely  to  be 
much  the  best  seller.  It  is  already  being  worn  by  a  certain 
class  of  people,  and  dealers  who  do  any  kind  of  a  popular 
trade  are  pushing  it  forward  for  present  wear  along  with 
the  best. 

There  are  many  designs  and  colors  shown  in  this  tie.  It 
would  be  impossible  to  say  of  any  one,  "This  will  sell  best," 
or  "That  is  the  leading  tie."    The_v are  all  in  demand.   A  good 

man}-  bias  stripes  are 
seen,  as  well  as  horizon- 
tal stripes.  There  are 
no  vertical  stripes,  how- 
e  ver.  Checks  and 
Scotch  plaids  are  also 
prominent.  This  tie  is 
made  either  with  the 
steel  shield,  the  ordin- 
ary cardboard  shield  or 
with  a  band  around  the 
neck.  The  last  is  not 
selling  as  well  as  the 
shield  ties. 

Puffs,  which,  in  the 
early  part  of  the  Winter, 
'were  in  such  good  de- 
mand have  dropped  off 
very  greatly.  There  is 
little  more  than  the 
usual  small  demand  for 
them  now,  and  it  is  not 
expected  that  there  will 
be  any  better  business 
later  on. 

Stocks  will  likely  be 
in  even  better  demand 
during  the  coming 
Summer  than  they  were 
last  season.  One  of  the 
latest  novelties  in  this 
line  is  the  hunting  scarf 
The  neck  is  white  and  the  ends-colored,  and  it  goes  around  the 
neck  twice.     But  all  sorts  of  stocks  will  sell. 

There  are  a  great  many  patterns  in  gre3'  ties  selling,  from 
the  lightest  to  the  darkest  effects.  Stripes  predominate,  and 
are  made  up  both  bias  and  vertical.  A  good  deal  of  dark 
green  with  figured  pattern  is  being  shown,  but  although  green 
is  now  one  of  the  leading  shades  in  the  New  York  trade,  it  has 
not  been  selling  rapidly  here. 


Combination  Bow  and  Derby. 


Gloves* 


THE  Spring  business  in  gloves  has  opened  up  quite  satisfac- 
torily, and  it  is  a  pleasure  to  record  that  retailers  are 
placing  orders  for  the  finest  lines.  There  is  a  demand  in  small 
lots  for  the  heavy  Winter  gloves,  but  most  ot  the  gloves  mov- 
ing out  are  light,  suitable  for  late  Spring.  Tans  and  greys  are 
in  about  equal  demand. 


Underwear* 


BUSINESS  in  Summer  underwear  is  very  active  just  now 
from  a  wholesale  point  of  view.  The  bulk  of  the  orders 
were  placed  some  time  ago,  but  there  are  a  good  many  still 
coming  in  which  creates  a  steady  movement.  The  late  buyers 
have,  perhaps,  a  little  the  best  of  it,  as  all  manufacturers  and 
wholesalers  have  their  lines  complete  now,  and  the  choice  is  a 


very  large  one.  Lisles,  meshes  and  balbriggans  are  in  very 
large  assortment,  and  the  lightest  weights  to  be  had  are 
taken. 

There  is  very  little  new  in  designs.  Stripes  are  practically 
the  same,  and  there  are  no  new  shades  in  plain  colors  worth 
mentioning.  Here  and  there  a  figured  design  may  be  seen,  but 
the  demand,  as  yet,  is  a  small  one. 


Collars  and  Shirts. 

THE  immense  popularity  which  negligee  shirts  and  shirt 
waists  are  sure  to  receive  during  the  coming  Summer  will 
doubtless  stimulate  thedemand  for  the  high  turn-down  collar, 
which  seems  to  be  the  only  shape  that  people  will  wear  with 
such  garments.  It  will  likely  be  again  a  leading  collar  for 
Summer.  There  have  been  very  few  changes  in  the  cut  of  this 
collar  for  some  time  now,  and  except  that  a  lower  collar  will 
be  worn,  there  is  likely  to  be  nothing  shown,  different  to  the 
present  styles. 

Wing  collars  are  having  a  good  demand.  The  small  wings 
seem  to  have  outdistanced  the  collars  with  the  large  wings. 
Both  square  and  rounded  points  are  worn,  the  preference  being 
perhaps  for  the  former. 

To  judge  by  the  number  of  new  things  in  each,  manufac- 
turers are  apparently  convinced  that  the  negligee  shirt  should 
be  given  a  great  deal  of  attention,  more  than  the  stiff  bosom 
shirts.  There  are  a  few  novelties  in  the  latter, but  in  negligees 
the  number  of  new  designs  is  great. 

In  both  stiff  front  and  negligee  shirts,  pleated  bosoms  are  a 
prominent  style.  These  are  shown  in  most  cases  in  solid 
colors,  blue  or  red  usually.  White  pleated  shirts  are  also 
going  very  well,  but  there  are  a  few  odd  shades  shown  to  the 
trade  which  are  not  likely  to  take  well. 

In  designs  there  is  little  that  is  radically  different  from 
previous  patterns,  but  there  are  a  great  many  n.ew  effects  in 
stripes.  A  common  pattern  has  a  wide  stripe  in  dark  blue,  red, 
or  light  blue,  down  the  centre  of  which  are  small  white  figures. 
Between  the  w^ide  stripes  are  narrow  ones,  sometimes  a  group 
of  very  thin  lines.  There  are  a  great  many  variations  of  this 
pattern  and  the\-  are  all  selling  well. 

Grey  is  seen  now  and  then,  and  it  will  sell  as  usual.  Com- 
bination red  and  blue  patterns,  in  which  both  colors  are  pro- 
minent, can  be  sold  to  the  cheapest  trade,  but  such  designs  are 
a  little  too  loud  for  a  good  trade. 

Figures  are  again  in  demand.  These  are  mostly  small  out- 
line figures,  in  black,  blue  or  red  on  white  ground,  and  they 
make  a  neat  shirt.  Besides  the  figures,  there  are  spots  and 
broken  designs.  In  some  of  the  figured  designs,  stripes  are 
included,  usually  narrow  ones,  and  separating  the  figures  at 
intervals  of  about  1%  inches. 

Into  some  of  the  negligee  shirts  tan  has  been  introduced 
with  good  effect,  and  this  color  is  selling  fairly  well.  Con- 
sidering that  it  is  rather  an  uncommon  color  in  shirts,  and 
that  anything  approaching  to  brown  is  not  looked  upon  as  a 
rule  very  favorably,  the  demand  for  these  tan  effects  has  been 
a  little  surprising.  They  are  at  any  rate  striking,  and  better 
than  that,  taking. 

The  shirt  waist  is  gaining  in  favor.  Orders  have  been  very 
heavy  throughout  Canada,  and  though  the  more  conservative 
men  will  wear  it  onh-  with  a  coat,  or,  at  least,  will  not  go 
coatless  about  the  city,  it  is  the  general  impression  that  a 
good  number  of  the  younger  men  will  adopt  it  for  ordinar}- 
street  wear. 

Shirt  waists  show  much  the  same  designs  as  negligees. 
Blue  will  likely  be  even  more  prominent  in  shirt  waists  than 
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Made  front  Pure  Nova  Scotia  Wool — "Stanfield'  s. 


% 
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Stanfield's  Unshriiikal)le  Underwear  is  sold  on  the  strongest 
guarantee  possible  :  "Money  l)ack  if  they  shrink  in  the  wash." 
As  the  Pants  or  Drawers  receive  more  wear  than  the  Shirts 
Stanfield's  are  made  of  heavier  material  — the  result  is  a  warmer 
and  far  more  durable  garment.  Nova  Scotia  wool  is  celebrated 
for  its  great  wearing  qualities,  its  elasticity  and  softness.  Stanfield's 
is  the  only  Underwear  made  in  the  world  from  pure  Nova  Scotia 
combed  wool.  Do  not  listen  to  the  Siren  song  of  the  imitator 
who  has  something  to  resemble  Stanfield's  outwardly  but  lacks  all 
the  high  qualities  which  have  made  Stanfield's  so  famous.  Remem- 
))er,  imitation  is  the  most  sincere  flattery.  See  our  samples  for  Fall 
1902  and 

HOLD  FAST  TO  STANFIELD'S. 


Truro  Knitting  Mills  Co.,  Limited,  Truro,  N.S. 


/% 


NOVA    SCOTIA 
H.  L.  Flemming 


NEW    BRUNSWICK 
Arthur  C.  Ford 


QUEBEC 
Geo.  White 


ONTARIO 
W.  P.  King,  Jr. 


MANITOBA 
C.  O.  Douglas 


BRITISH   COLUMBIA 
H.  G.  Pooler 
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in  other  shirts,  and  the  less  white  shown  in  the  design,  the 
better. 

There  are  several  devices  in  the  shirt  waist  for  hiding  the 
suspenders,  all  of  them  more  or  less  meritorious.  The  differ- 
ence is  so  insignificant,  usually,  that  it  is  not  worth  taking 
into  account. 

The  coat-shirt  is  still  being  pushed  in  the  United  States, 
with  success  in  some  localities.  Here,  however,  it  does  not 
appear,  nor  is  it  likely  to  do  so. 

There  is  scarcely  a  doubt  but  that  the  designs  in  men's 
shirts  for  Spring  and  Summer  wear  will  be  very  popular  in  the 
quieter  eS'ects.  This  is  good  news,  after  the  startling  stripes 
that  have  been  worn  and  are  still  selling  from  retail  stores. 
The  patterns  now  being  taken  are  mostly  of  the  figured  stripe 
variety,  which  make  a  neat,  quiet  shirt,  and  one  that  the  very 
best  dressers  will  take  Stripes  and  figures  are  also  good,  the 
figures  being  of  the  very  smallest  size.  Black  and  white  and 
blue  and  white  are  the  leaders. 

The  demand  for  pleated  shirts  is  also  a  large  and  growing 
one.  They  are  shown  in  both  white  and  colors,  but  the  former 
are  likely  to  be  the  best  sellers.  White  pleated  shirts,  in  fact, 
will  be  the  best  article  in  the  shirt  line  that  a  retailer  who  has 
a  good  class  of  trade  can  handle.  They  will  sell  to  the  dress}' 
man — the  man  who  wouldn't  wear  anj'  other  kind  of  soft 
shirt.  As  a  rule  these  shirts  are  expensive,  and  the  man  who 
wears  a  $2  or  $2.50  shirt  will  find  himself  perfectly  suited  for 
a  Summer  garment.  They  look  well  with  their  mother-of- 
pearl  buttons.  They  are  made  in  all  materials,  percales, 
Madras,  cords,  zephyrs,  etc. 

The  extra  demand  for  these  white  pleated  shirts  will  not, 
however,  materially  effect  the  sales  of  colored  shirts,  for  those 
who  will  wear  the  pleated  garment  have  never  taken  up  the 
colored  varieties. 


Men's  Bath  Costumes* 

THERE  are  numerous  fabrics  of  various  shades  and 
unlimited  patterns  for  the  bath  wrap  or  gown,  and  the 
most  fastidious,  if  he  has  no  hobbies  or  ideas  of  his  own,  is 
perfectly  safe  in  leaving  the  building  of  his  bath  wrap  in  the 
hands  of  most  any  good  furnisher,  writes  J.  Hartwell  Staples, 
in  The  Gentlemen's  Magazine. 

Among  the  favored  styles  we  find  the  soft,  flakey,  mer- 
cerized cheviots  presented  to  the  market  by  Virgoe,  Middleton 
&  Co.,  of  London.  These  fabrics  are  consumed  in  long 
gowns,  just  escaping  the  floor,  built  so  thoroughl3^  roomy 
that  hardly  any  fastenings  are  necessar}^,  although,  if  desired, 
a  frog  or  button  and  buttonhole  may  be  used  at  the  throat, 
or,  if  you  please,  a  gold  hook  and  eye  or  studded  clasp.  A 
cord  of  two-inch  heavy  braid  encircles  the  waist  and  is  tied 
loosely  in  a  hard  or  bow  knot. 

Should  3'ou  wish  a  more  elaborate  fastening,  four  frogs 
may  be  used  down  the  front  of  the  gown  in  shades  to  match 
the  trimming  or  plain  black,  which  is  always  in  harmony  and 
often  very  fetching  in  effect  with  all  other  colors. 

I  have  seen  on  the  garment  of  an  extremist  six  large  gold 
buttons  used  for  fastenings,  but  to  the  average  beau  the 
buttons  are  not  in  keeping  with  the  negligee  effect  sought  in 
this  garment  and  suggest  an  expense  belonging  more  to  the 
white  silk  formal  dress  waistcoat. 

These  mercerized  cheviots  are  obtainable  in  an  endless 
variety  of  shades,  choice  variations  of  blue,  pink,  red,  lavender 
and  yellow  predominating,  and  this  background  is  bewitch- 
ingly  relieved  by  figures  and  figured  stripes  of  brightsome  hue 
and  designs  which  suggest  strongly  the  patterns  of  Dresden 
china. 

One  of  the  best  patterns  I  have  noticed  has  a  bright  blue 
background  and  at  distances  of  perhaps  four  inches,  a  stripe 


one-half  inch  wide  in  deep  red  miniature  roses.  These  stripes, 
of  course,  run  up  and  down,  and  aside  from  adding  vastly  to 
the  beauty  of  the  garment  give  the  "dumpy"  figure  a  little 
artificial  height.  This  pattern  is  most  popular.  A  gown  of 
this  style  should  be  lined  with  terry  cloth  of  modest  hue.  If 
you  have  an  antipathy  for  white,  use  a  deep  cream  or  light 
brown,  and  by  all  means  without  a  figure. 

A  serviceable  wrap  for  the  bath  in  Summer,  although  it 
must  be  admitted  one  without  any  particular  beauty,  is  built 
of  terry  cloth  and  fastened  at  the  throat  by  a  button  and 
buttonhole,  while  a  linen  cord  holds  the  gown  in  shape  about 
the  waist.  This  robe  is  unlined  and  claims  for  its  strongest 
point  the  ability  to  absorb  without  injury  any  moisture  left 
on  the  body  upon  leaving  the  bath  on  a  warm  day,  when  we 
do  not  wish  to  heat  the  blood  by  a  vigorous  rubbing. 

Slippers  of  the  same  material  care  for  the  feet,  but 
together  with  this  particular  style  of  wrap  should  not  be  used 
outside  of  the  bath  room. 

The  down  and  flannel  garments  are  delightful  lounging 
robes  during  the  cold  season.  If  your  material  is  thick  use  no 
lining,  but  when  thin  a  silk  lining  gives  a  holding  realization 
of  nicety.  A  fierce  shade  of  red  is  most  catchy  when  lined 
with  white,  tan  or  light  green. 

If  you  have  a  weakness  for  silk  linings  examine  the  fabrics 
tendered  by  Young  &  Rochester,  of  London.  They  will,  I 
think,  convince  you  of  a  shading  most  exquisite,  and  should 
you  favor  a  little  figure  their  patterns  cannot  fail  to  make  you 
their  victim. 

Many  beaux  use  the  kimona  exclusivel}'  for  the  bath. 
They  are  built  on  the  regular  kimona  lines,  always  without  a 
lining,  and  of  the  same  fabric  as  the  bath  wrap.  Owing  to 
the  fullness  there  is  very  little  chance  for  decoration,  and  on  the 
whole  the  garment  cannot  be  considered  as  smart  as  the 
regular  bath  wrap. 

Flannel  slippers  of  various  patterns  and  styles  are  used 
with  the  above  garments,  and  should  be  of  the  same  shade  as 
the  garment.  The  newest  slipper  for  the  bath  is  called  the 
"Floradora" — a  queer  arrangement,  much  on  the  order  of  a 
Chinaman's  boot,  having  a  round  strip  for  the  heel,  caught  at 
each  end  to  the  sole,  while  the  toe  is  made  of  a  V-shaped 
strap,  allowing  the  toes  to  poke  through. 

The  new  English  brown  crash  towel  is  most  agreeable  for 
one  who  wishes  a  sturdy*  rubbing.  The  towel  suggests  a  hard 
woven  piece  of  burlap  of  the  best  grade.  When  first  taking 
hold  of  the  towel  we  are  pricked  to  the  quick  with  its  wire- 
some  nature,  but  after  one  is  accustomed  to  its  use  it  becomes 
a  part  of  our  needed  bathroom  furnishings. 

It  is  not  unusual  to  hear  objections  to  the  so-considered 
superfluous  cloth  of  the  lower  portion  of  the  bath  wrap. 
Such  men  seeking  comfort  in  very  loose,  light-weight  flannel 
breeches  and  one  of  the  endless  creations  of  smoking  jackets 
which  are  built  j'ear  in  and  year  out  on  verj-  much  the  same 
lines. 

Two-toned  flannels  are  favored  for  this  garment,  which  is 
fastened  by  one  or  two  frogs  and  has  sleeves  finished  bj'  cuffs 
of  the  same  material  as  the  trimming,  which,  together  with 
the  two,  or,  if  you  please,  three  pockets,  are  stitched  with  a 
variegated  braid  or  cord.  Many  times  the  Scotch  plaids  are 
used  and  give  a  bright,  cheerful  effect. 

A  light  brown  covert  cloth  makes  a  serviceable  and  fetch- 
ing jacket,  being  lined  with  a  light-weight  blue  flannel, 
embroidered  with  white  silk  dots  or  large  French  knots,  and 
inner  sleeves  of  black  satin.  The  cuffs  and  pocket  trimmings 
are  of  the  blue  and  red  cord,  while  a  frog  of  the  same  colors 
fastens  the  garmsnt  over  the  chest. 

A  grey  flannel  trimmed  with  turkey  red  is  very  pleasing, 
while  a  buff  creation  trimmed  with  brown  and  edged  with 
black  is  the  essence  of  modesty  and  very  serviceable. 

Should  the  flannels  fail  to  please  you,  a  rich  production  is 
gained  by  using  silk  vesting  cloth  of  a  dark  shade  in  combina 
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"CRESCENT"  BRAND   NECKWEAR 

Ne^w    Coronation    Ties  in  all 
the  Latest  Designs  and  Silks. 

Specially  appropriate  for  Easter.  All  to  retail  at  50c.  Dealers  should  not  fail 
to  have  our  goods  represented  in  their  stock.  We  have  the  most  stylish  and  up- 
to-date  line  of  Neckwear  of  the  season.  When  ordering  by  letter  please  specify 
number.  Mail  orders  receive  prompt  and  careful  attention.  Our  travellers  are 
now  on  the  road  with  full  line  of  samples.     Wait  for  them.      It  will  pay  you. 


WINNIPEG  MONTREAL  VANCOUVER 

Sole  Agents  in  Canada  for  Fo^wnes'   Gloves. 


J 
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tion  with  a  bright  silk  lining.  The  vesting  cloth  may  have  a 
delicately  colored  little  figure,  or  may  be  embossed  in  figures 
of  the  same  shade  as  the  background.  A  black  silk  fabric 
with  a  snowflake  pattern,  in  red,  and  lined  with  a  light  green, 
red  or  cream  silk,  gives  evidence  of  nicetj-.  These  garments 
are  patterned  after  the  flannel  jtickets,  and  the  silk  fabrics  sur 
pass  in  ingenuity  of  weave,  gracefulness  of  outline  and  dignity 
of  proportions,  all  other  materials  used  for  like  garments. 

The  richest  and  most  original  type  for  faddists  who 
appreciate  comfort  is  found  in  the  "l House  Gown,"  where  is 
given  an  opportunity  t<>  bring  out  innovations  which  are  both 
imperative  and  conspicuous,  yet  fall  within  the  limits  of  gen- 
tility. In  one  of  these  garments  we  find  yards  and  yards  of 
black  velvet  falling  in  graceful  folds  from  the  shoulders  to  the 
floor,  faced  and  trimmed  with  red  or  white  embroidered  silk 
dots  or  the  French  knots  and  lined  with  a  heavy  black  silk. 
Far  and  away  the  most  costly  negligee  garment  for  man's 
wardrobe. 

Should  black  velvet  depress  you,  a  luxurious  gown  is  built 
of  silk  brocheau,  embossed  in  very  deep  red,  with  sunken  silver 
threads,  and  trimmed  with  red  silk  cord  or  braid,  while  the 
lining  is  a  silk  of  reddish  hue. 

The  ever-delightful  Persian  patterns  in  combinations  of 
such  as  black,  gold,  green  and  yellow  and  lined  with  a  silk 
whose  shade  shall  not  detract  from  the  beauty  of  the  floor, 
giving  no  evidence  of  a  desire  to  fit  the  figure,  save  at  the 
throat  and  shoulders,  and  should  have  two  or  three  outside 
pockets.  The  folds  are  held  together  in  front  by  two  frogs 
and  a  heavy  silk  cord,  which  is  always  loosely  tied,  permitting 
it  to  sink  into  the  folds  of  the  garment. 

A  hood  on  this  gown  would  evidence  ignorance  of  the 
ethics  of  dress,  and  only  a  novice  would  consider  wearing  any 
other  than  patent  leather  slippers. 


Trade  Notes  for  Buyers. 

'T*HE  NORUSTO  buckle  used  on  Trade  D  Mark  suspenders  is, 
1  without  doubt,  the  most  valuable  invention  ever  patented 
for  a  suspender  fixing.  The  Dominion  Suspender  Co.  are  the 
sole  owners  and  controllers  of  the  patent.  The  buckle  in 
question  is  made  from  one  piece  of  solid  metal.  It  cannot 
break,  does  not  touch  or  cannot  rust  the  shirt.    The  Dominion 


The  Norusto  Buckle. 

Suspender  Co.  intend  to  advertise  it  largely  in  the  daily  papers 
to  educate  the  wearers  of  suspenders  that  there  is  only  one 
buckle  for  suspenders  and  that  is  the  Norusto. 

The   travellers  of  the   Gault   Bros.  Co   soon  to  be  on  the 
road    with   the  company's   Fall   range  of  men's   furnishings. 


comprising  all  the  makes  in  underwear,  half-hose, etc.  Buyers 
are  invited  to  defer  purchasing  until  these  goods  are  inspected, 
as  the  assortment  shows  very  careful  selection  and  includes 
man}'  beautiful  and  new  designs.  The  agency  for  Canada  has 
been  secured  by  this  compan}'  for  the  celebrated  "King"  collar 
buttons.  A  glance  at  the  samples  of  these  will  make  friends 
for  them  at  once. 

The  Niagara  Neckwear  Co  have  had  great  success  with 
their  new  cravat  material  "  Wateau  Dresdens."  The  cloth  is 
strikingly  original,  bar  effects  of  the  most  brilliant  hues  toned 
down  by  the  Dresden  effects.  This  cloth  looks  well  formed 
into  a  24-inch  1  10/16  reversable  four-in-hand. 

Caulfeild.  Henderson  &  Burns  report  that  thej'  have  had 
an  extra  demand  for  their  belts  which  are  coming  principall}' 
in  tan,  olive,  brown,  and  in  black  patent  leather.  A  leading 
pattern  they  are  showing  has  a  leather  facing  which  protects 
the  garment  from  the  rubbing  of  the  ring  and  also  adds  much 
to  the  style  and  finish. 

Stewart,  Allan  &  Lemaistre  are  making  up  their  "Salem" 
brand  of  men's  shirts  in  a  number  of  new  and  very  high-class 
patterns.  The  effects  are  quiet  on  the  whole,  which  is  what 
seems  to  be  desired  by  the  best  trade  for  Summer.  Black  and 
white  designs  are  prominent,  special  attention  having  been 
given  to  these  patterns  by  the  firm.  Light  stripes  and  figures 
combined  are  in  large  variety.  Pleated  white  and  colored 
shirts  are  in  large  variety,  and  the  excellent  qualit}'  of  the 
material  and  workmanship  in  them  will  appeal  to  the  best 
buyers  strongly. 

"Coronation  Plaids"  are  among  the  present  selection  of 
silks  shown  by  the  Niagara  Neckwear  Co.  As  usual  this  firm 
have  them  slightly  ahead  of  time.  The}' are  beautiful  colorings 
and  designs. 

A  large  shipment  of  their  well-known  raincoats  in  dark 
oxford  and  fawn  shades  has  just  been  received  by  Caulfeild, 
Henderson  &  Burns  from  their  English  manufacturer.  These 
coats  can  be  had  in  all  sizes  and  need  no. recommendation  as 
they  have  already  made  a  name  for  themselves  to  the  trade 
which  will  not  readily  die  out. 

Among  the  large  and  extensive  variety  of  neckwear  being 
shown  b}'  the  Gault  Brothers  Co.,  Limited,  their  silks, 
checked  and  striped  effects,  new  silk  in  warp  prints,  frosted 
effects  in  spots  and  bars,  new  mat  silk  in  large  and  small 
checks  —  the  last-named  pattern  was  designed  and  made 
exclusively  for  them — and  rich  corncob  effects  in  new  striped 
barathea  weave,  are  worthy  of  special  mention. 

The  W.  K.  Brock  Compan}-  (Limited)  Montreal,  have  a  ver}- 
complete  range  of  men's  and  boys'  balbriggan  underwear  and 
cotton  balf-hose.  They  have  also  received  their  lines  of  white 
and  colored  shirts,  which  are  splendid  value  at  the  prices 
asked.  A  stock  of  ladies'  and  children's  plain  and  ribbed 
cashmere  hose  is  shown  which  is  unequalled.  Their  represen- 
tatives can  show  a  few  of  their  special  lines,  such  as  No.  709 
to  retailers  at  40  cents,  725  P  ribbed  top  and  "Llama"  to  sell 
at  50  cents,  also  the  Seller  ribbed  cashmere,  with  double  knees, 
to  retail  at  25  cents,  and  these  will  be  found  unequalled  for 
value  in  the  market.  Special  attention  is  called  to  their  chate- 
laine bags,  both  leather  and  beaded.  Their  representatives 
are  on  the  road  with  a  full  rarge  of  men's  shirts  and  drawers, 
top  shirts,  wool  hosiery,  etc.,  for  Fall,  1902.  Buying  in  large 
quantities  they  are  showing  better  value  than  has  ever  been 
placed  on  the  market  before. 

Caulfeild,  Henderson  &  Burns  are  having  a  big  run  on  a 
new  shaped  tie,  the  Rex,  a  combination  of  a  bow  and  narrow 
derby,  coming  in  silks  in  a  large  variety  of  patterns.  The 
retail  prices  of  this  tie  are  25  and  50c.  They  state  that  Nos. 
1 10  and  115  worsted  half-hose  are  selling  readily.  These  are 
coming  in  plain  black  and  dark  navy  and  are  to  be  had  in 
plain  black  and  3  and  1  rib.  This  firm  have  secured  from  their 
English  makers  the  sole  agenc\'  for  Canada  for  these  lines  of 
hose.      Last  Summer  the}'  sold  a  great  number  of  shirt  waists 
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GAULFEILD.  HENDERSON  S  BURNS 


1 

17  and  19  FROINT  STREET  WEST 

TORONTO. 


Underwear  and  Hosiery. 


Our  travellers  are  now  on  their  respective  trips  with  new  samples  of  Imported  and 
Canadian  Underwear  and  Hosiery.  We  have  tried  if  possible  to  put  before  the  ti-ade  better 
value  than  ever,  and  consider  every  line  a  leader. 

Our  well-known  lines  of  Imported  Natural  Wool  Underwear,  and  Worsted  Half-Hose 
with  mendings  attached,  are  all  improved  upon.  All  we  ask  is  your  careful  inspection  and 
comparison  before  placing  orders. 

Rainproof  Coats — A  fresh  consignment  of  lines  120  and  125  just  to  hand. 

Neckwear — The  "Rex,"  a  combination  of  bow  and  narrow  derby,  is  the  latest  novelty, 
and  has  taken  well.     Can  be  made  in  a  large  variety  of  designs  to  retail  at  2oc.  and  50c. 


LETTER   ORDERS 


Carefully  and 

Promptly  Filled. 
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L1^>S 
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so  they  are  again'getting  out  numerous  samples  of  this  gar- 
ment in  Oxford  and  Ceylon  cloth  in  stripes  and  checks.  They 
are  already  receiving  numerous  inquiries  for  them  and  expect 
to  do  a  large  season's  business  The3'  report  that  their 
travellers  have  just  gone  out  v^'ith  full  samples  of  Canadian 
and  imported  underwear,  hosiery  and  gloves  in  a  range  more 
complete  than  ever.  Some  leading  lines  of  low  fleeced  under- 
wear are  being  shown  that  have  never  before  been  equalled. 
Their  bu3'er,  Mr.  Norman,  was  over  in  England  previous  to 
the  rise  in  the  woollen  market  and  has  thus  been  able  to  secure 
good  values  for  next  Fall's  trade. 


Dealers  and  Their  Stores* 

SCOVIL    BROS.    &    CO. 

lit,  nrm  or  acovil  Bros.  &  Co.'is  composed  of  the  brothers 
J.  M.  and  W.  G.  Scovil.  '/Oak  Hall,"  the  Arm's  establish- 
ment, is  located  at  the  cornerSaf  King  and  Gertp^,in  streets. 
St.  lohn,  X.B.,  in  a  building  of  four  storeys,  comprising  a  total 


In  fact,  the  firm  of  Scovil  Bros.  &  Co.  is  devoted  to  the 
task  of  clothing  the  people  and  every  consideration  is  given  to 
the  preferences  of  the  purchasers;  if  a  first-class  ready-made 
article  is  required,  of  moderate  cost,  it  is  there.  If  a  suit  or 
overcoat  of  excellent  material  and  perfect  fit  is  desired  there  is 
the  firm's  stock  of  "semi-ready"  clothing  for  which  they 
are  the  St.  John  agents. 

To  that  large  section  of  the  communit3'  whose  means 
enable  them  to  ignore  expense  in  the  matter  of  material  and 
trimmings,  in  suitings  and  overcoatings,  etc.,  this  firm  appeal 
with  peculiar  force.  Their  extensive  connections  with 
mills  and  manufacturers  put  in  their  way  the  finest  cloths 
and  trimmings  to  be  had,  at  prices  which  defy  competition, 
and  they  maintain  a  complete  department  for  custom 
tailoring. 

During  the  Summer  season,  when  American  tourists  are  in 
the  Province,  the  Messrs.  Scovil  Bros,  are  kept  more  than 
busy  making  garments  for  these  men,  who  freely  acknowledge 
that  the  work  done  by  this  firm  is  equal  to  the  best  American, 
and  prices  greatly  in  favor  of  the  former. 


floor  area  of  17,000  square  feet.  On  the  ground  floor  is 
carried  their  stock  of  gentlemen's  furnishings,  and  it  is,  with- 
out doubt,  one  of  the  premier  ranges  of  the  Dominion,  when 
both  extent  and  variety  are  considered. 

The  Messrs.  Scovil  Bros,  are  always  on  the  lookout  for 
the  latest  and  most  fashionable  productions  in  gentlemen's 
furnishings  and  any  article  bought  at  their  establishment 
can  certainly  be  relied  upon  as  being  "correct"  and  in 
fashion. 

In  the  rear  of  the  furnishing  department  are  located  the 
business  offices  and  also  the  custom  tailoring  department, 
where  is  carried  a  most  complete  and  up-to-date  stock  of 
cloths  to  meet  the  demand  of  a  very  large  and  growing  custom 
tailoring  trade.  This  department  faces  on  Germain  street, 
with  an  entrance  off  the  same. 

The  second  floor  is  devoted  to  men's,  youths'  and  chil- 
dren's clothing,  retail.  The  third  floor  to  wholesale  clothing 
and  haberdashery  and  the  fourth  floor  to  factory  and 
workshop. 


The  Messrs.  Scovil  are  both  well-known  men  of  business, 
whose  reputation  for  correctness  of  comportment  commer- 
cially is  their  best  commendation  in  the  world  of  trade. 


HOW  NOT  TO  TREAT   EMPLOYES. 

A  good  story  was  told  me  during  the  week  of  a  somewhat 
eccentric  head  of  a  well-known  export  house,  since  deceased. 
It  appears  that  this  gentleman  had  in  his  service  a  man 
in  whom  he  reposed  the  greatest  confidence,  and  who  had  been 
the  greater  part  of  his  life  with  the  firm.  One  day  (it  was 
salary  day)  the  employe  was  sent  for,  and  thus  interrogated 

by   the  head   of  the  house     "Well,  Mr. ,  you  have  been  a 

great  many  years  in  our  service  ?  "  "  Yes,  sir,  indeed  I  have," 
was  the  reply.  "  And  you  have  always  conducted  3-ourself 
well?"  "I  have  tried  to  do  so,"  modestly  responded  the 
expectant  one.  "Well,"  continued  his  chief,  "don't  3-ou  think, 
sir,  that  it  is  time  you  were  retiring  to  make  room  for  a 
younger  man?  We  shall  not  require  3'ou  after  next  month." 
Exit  trusted  man,  whose  age  exceeded  fort3'  years.— London 
Drapers'  Record. 
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Warerooms  and 
Factory : 

41  Yonge  St. 

lofonto 


» 


:^ 


MaDufactnring  Company 

Merchants  !    To  satisfy  your  customers 
you  must  have  the  best  the  market  affords. 


The  "Royal"  White  Shirt  excells  others  in  some  very  important  points— full  chested,  long  bodied,  exact  collar  measure- 
ment, extended  fronts.     Hand-laundered  cushion  bands  on  all  priced  shirts.     A  sample  order  will  prove  quality. 

The  "Royal"  Regatta  Shirt  features  are  its  matched  stripes.  It  takes  much  time,  but  it  makes  a  perfect  shirt. 
Others  don't  do  it.  Also  its  reversible  cuffs,  stripes  vertical  on  one  side,  horizontal  on  the  other,  hand  laundered,  so  that 
each  stripe  is  exactly  in  place.  We  feel  confident  that  a  sample  order  will  please— proving  a  rapid  seller  as  well  as  a 
custom-winning  shirt. 

Our  Overall  Factory,  although  only  in  its  infancy,  is  proving  beyond  doubt  that  there  is  always  room  for  something 
better.  We  mention  one  line,  the  best  one:  THE  DOUBLE  DURABLE  OVERALL,  made  in  Heavy  Denim,  Drab,  Blue, 
or  Black.  Double  Seated ;  Double  Below  Knee ;  Double  Pocket  Flaps ;  Double  Stitched ;  four  pockets.  They  are  made 
to  wear.     A  Sample  Dozen  will  sell,  and  mean  repeats. 


H/IMILTON,   BERKIN8I14W  e*  CO., 


41   Yonge  Street, 


TORONTO. 


Letter     Orders     Carefully     and     Promptly     Attended     To.- 


LABELS 


Any  Shape 
1  to  17  Colors 
Every  Process 


Costume  Tickets.     Stock  Labels.     Designs  Submitted 

LEVY  &  CO.,  Printers         TORONTO 


19    LEADER    LANE. 


THE   MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,  Montreal. 

MERCANTILE   REPORTS.  AND  COLLECTIONS. 

Our  method  of  furnishing  commercial  reports  to  oursubscribersgivesprompt 
and  reliable  information  to  date.  Every  modern  facility  for  the  collection  of  claim.s. 
Tel.  Main  1985. 


The  Dr.  Deimel  Underwear 


i.s  the  HIGHEST    CLASS   and   most    successful    UNDERWEAR    SPEC^IALTY 
ever  put  on  the  market. 

Our    8PRIN6    and    8IJ^^ER    LINE8   are    now  ready  and    if  orders   are 
placed  at  once  there  will  be  no  delay  in  tilling  them. 

Because  of  our  extensive  advertising  the  merits  of  these  goods  are  thoroughly 
well-known  to  your  customers,  and    there   exists  in  every  community  an  increas- 


ing demand  for  them. 


Write  for  SAMPLES  and    our   TERMS. 


Sole    Manufacturers, 


B  Deimel  Linen-Mesh  System  Co. 


This  Label  on  Ihe 
Genuine, 


LONDON,  B.C.,    ENGLAND, 

10-12   Bread  St. 


2202   St.  Catherine    St., 

MONTREAL,  CANADA. 
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CURTAIN  5 1 

I  AM»  I 

IVAlrlr  PAPgRgI 

SPRING    TRADE 

IN  WHOLESALE  circles  the  carpet  trade  has  begun  to  be 
very  active.  The  big  importers  are  receiving  supplies  of 
stuff  and  all  Spring  orders  are  being  pushed  forward  for 
delivery.  The  stocks  in  the  big  warehouses  are  in  fine  con- 
dition, and  travellers  will  soon  be  out  with  sorting  ranges  of 
goods  for  immediate  delivery.  The  millinery  openings 
brought  many  buyers  into  the  large  cities  and  some  excellent 
orders  were  placed  in  this  way.  Buyers  seem  to  be  purchas- 
ing both  earlier  and  more  freely  than  usual  this  season. 
There  is  a  strong  tendency  toward  tapestry  floor  squares  this 
Spring,  and  some  firms  are  doing  a  much  bigger  business 
than  usual  in  borders  to  go  with  Brussels  carpets. 

HOW  TO  HAKE  WINDOW  DISPLAY. 

A  good  way  to  show  the  new  lines  in  combination  is  to 
hang  long  strips  of  the  carpets  from  the  top  of  the  window 
right  down  to  the  bottom,  entirely  lining  the  back  and  both 
sides.  The  window  itself  is  then  filled  out  with  rugs  folded  in 
various  forms  or  else  thrown  over  large  standards. 

A  surprising  number  of  patterns  of  both  carpets  and  rugs 
can  be  shown  in  this  manner.  In  some  cases  a  few  entire 
rolls  of  carpet  are  put  in,  and  these,  like  the  rest,  are  hung 
from  the  back,  but  extend  to  the  front  of  the  windows,  where 
a  large  roll  of  the  carpet  looms  up.  About  two  or  three  of 
these  are  sufficient  for  an  ordinary  sized  window. — Dry  Goods 
Economist. 

SELL  STAIR-PADS. 

It  is  an  actual  fact  that  not  more  than  20  per  cent,  of 
modern  housekeepers  buy  stair-pads  to  put  under  their 
carpets.  Yet  these  articles  not  only  unquestionably  add  years 
to  the  life  of  the  carpet,  but  also  greatly  increase  its  appear- 
ance. The  general  custom  of  laying  the  carpet  on  the  bare 
stairs,  or  simply  over  a  wad  of  newspapers,  is  one  which 
should  be  discouraged  by  the  live  dealer  who  is  looking  after 
his  own  as  well  as  his  customers'  welfare. 

In  addition  to  the  profits  to  be  derived  directly  from  the 
sale  of  the  pads — and  this  can  be  made  quite  a  factor  in  the 
business — the  up-to-date  merchant  knows  that  to  make  his 
goods  satisfactory  to  his  customers  is  to  hold  his  old  patron- 
age, and  gain  new  friends  constantly.  A  line  of  stair-pads 
requires  little  or  no  trouble,  and  the  profits  are  good  when  the 
business  is  properly  handled. 

When  not  protected  by  a  proper  pad,  the  more  or  less 
sharp  and  rough  edge  of  the  steps  is  bound  to  wear  through, 
as  well  as  the  middle  of  the  carpet,  where  the  tread  naturally 
comes.  Then,  it  isn't  the  fault  of  the  laying  that  is  blamed, 
in  most  cases,  but  the  quality  of  the  carpet  and  the  merchant 
who  sold  it  who  really  had  nothing  to  do  with  the  trouble. 
Stair-pads  will  prove  a  profitable  side-line  to  any  merchant 
who  realizes  the  importance  of  pleasing  his  trade  ;  and  there 


are  mighty  few  who  don't  these  days.  The  dealer  who  tries 
to  give  his  customers  the  best  he  can  for  their  money  and  to 
make  his  goods  wear  best  is  apt  to  find  his  cash  balance  on 
the  right  side  of  the  ledger  at  all  times. 

Stair- pads  are  as  essential  to  the  furnishing  of  stairways  as 
are  carpets  themselves,  and  yet  this  very  necessary  feature  is 
often  neglected  by  the  unthinking  carpet  dealer.  Poor  pads, 
filled  with  rough  knotted  jute  or  unclean  cotton  in  many 
instances,  are  really  little  better  than  no  pads  at  all,  inasmuch 
as  the  carpet  wears  unevenly  and  therefore  cannot  give  satis- 
faction.— American  Carpet  and  Upholstery  Journal. 

WESTERN  TASTE  IN  CURTAINS. 
The  lines  of  curtains  now  on  exhibition  in  Chicago  indicate 
the  varieties  that  are  pretty  certain  to  be  popular.  Of  course, 
there  is  always  a  steady  and  large  demand  for  Nottingham, 
Irish  point  and  Brussels  effects,  and  nothing  is  likely  to  inter- 
fere with  the  success  of  these  staples.  Plain  white  has  the 
run,  but  Irish  points  with  colored  applications  are  in  active 
demand.  Some  doubts  were  expressed  as  to  the  continued 
partiality  for  Arabian  curtains,  but  the  result  does  not  indicate 
any  decline  of  these  goods  in  favor.  The  light  Arab  shade 
sells  best.  For  Spring  the  imitations  are  in  the  largest  request, 
as  real  Arabians  are  rather  too  expensive  for  the  masses. — 
American  Carpet  and  Upholstery  Journal. 

A  NEW  SWEEPER  HANDLE. 
The  resources  ophe-National  Sweeper  Company  of  Marion, 
Ind.,  of  new.^e^res  for  their  line  of  National  "  Roller  Bear- 
ing"  Sweepers  seem  to  be  unlimited,  and  thT  be^t  part  of  it  is, 
they  are  features  of  actual  value  and 
construction.     Although  this  com- 
pany have  made  a  number  of  inno- 
vations   in    the     manufacture    of 
carpet    sweepers,   they   have    not 
introduced  a  single   improvemen' 
that  contains  any  complicated  o 
.delicate  parts  to  wear  out  or  g 
out  of  order,  which  appeals  very 
forcibly  to  the   dealers,  as  it  i 
well-known  fact  that  users  of  car 
pet   sweepers,  as   a   rule,  have  a 
very    limited    knowledge    of    the 
mechanical   construction  of  a  car- 
pet sweeper.   In  the  accompanying 
cut  we  show  an  illustration  of  this 

company's  improvement  in  sweeper  handles.  This  is  a  ferrule 
made  of  heavy  gauge  steel,  of  the  proper  size  to  fit  on  the 
sweeper  handle,  for  which  it  is  a  perfect  protection  against 
worn  out  or  broken  threads.  This  steel  ferrule  is  glued  and 
riveted  to  the  handle  and  there  is  no  possible  chance  for  it  to 
get  loose.  Furthermore  it  makes  a  more  perfect  fit  for  the 
sweeper  bail,  and  by  its  use  the  handle  can  be  screwed  into 
the  bail  very  tightly  and  is  not  liable  to  become  loose  in  the 
sweeper,  which  has  been  a  great  annoyance  to  the  users  of 
carpet  sweepers  for  a  number  of  years.  The  National  Sweeper 
Company  are  to  be  complimented  on  this  new  device,  which  is 
a  decided  improvement  over  anything  else  of  the  kind  ever 
adopted.  Quality  and  simplicity  of  construction  are  one  of 
the  first  rudiments  of  a  successful  article  and  these  are  to  be 
found  in  every  improvement  made  by  this  company  up  to  the 
present  time.  This  steel  threaded  ferrule  will  be  furnished  on 
the  better  grades  of  sweepers  from  this  on.  It  is  only  one  of 
a  number  of  new  devices  offered  by  this  company  on  National 
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Toronto^  Feb,  21st,  igo2 


To  the  Trade: 


We  desire  to  announce  that,  though  the  disastrous 

fire  which  msited  our  factories  on  the  night  of  the  20th 

inst.  has  caused  us  considerable  damage  and  loss,  we 

wish   the   Trade    to   know   that  we   are    still    doing; 

business  without  interruption. 

Fortunately^    our  large    warehouse,  containing  a 

^ery  heavy  stock  of  goods  made  up  and  ready  to  meet 

Spring  demands^  was  saved,  so  that  we  are  yet  able  to 

fill  all  orders.     New  plant  and  machinery  are  already 

ordered,  and  rebuilding  will  commence  at  once. 

In  the  meantime,  arrangements  have  been  com- 
pleted which  will  enable  us  to  execute  all  orders  as 
usual. 

We  wish  to  thank  our  customers  for  many  past 
favors  and  bespeak  a  continuance  of  your  confidence. 

MENZIE  Mfg.  Co. 

Limited. 

Office  and  Salesroom 
80  Bay  St 
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CARPETS  AMD  CURTAIWS— Continued. 

"  Roller  Bearing"  Carpet  Sweepers  for  the  season  cf  1902.  and 
which  their  Canadian  agents,  the  P.  R.  Cumming  Manufactur- 
ing Company,  Toronto,  will  show  to  any  inquiring  dealer. 


COLOR   SCHEMES  IN  RUGS. 

The  color  scheme  of  a  room  must  originate  from  some  one 
thing.     Either  the  carpet,  the  woodwork  or  the  wall   usually 
suggests  the   other  color  effects,  and  it    is 
often,  if  not  usually,  the  custom  to  use  the 
carpet  as  the  leading   factor  in  determining 
the  color  arrangement. 

The  thought  was  suggested  by  a  recent 
visit  to  a  bachelor's  apartments  in  this  city 
that  the  value  of  the  antique  Oriental  rag 
in  determining  the  color  scheme  is  not  as 
well  appreciated  as  it  might  be. 

In  the  case  in  question  the  rooms  were 
done  in  Louis  XIV.  tapestry,  old  brocades 
and  damasks,  the  whole  effect  being  in 
harmony  with  an  antique  Bokhara  on  the 
floor. 

This  rug  was  well  faded,  the  reds  beau 
tifully    softened    by    age,    and    the    whole 
conception  of  the  room  was  based  on  this 
dignified,  time  softened  rug. 

The  effect  was  excellent.  The  same  tones 
were  found  in  the  tapestries  and  brocades 
that  served  to  break  up  the  severity  of  the 
walls,  and  were  echoed  in  the  couch  cover- 
ings, cushions  and  even  in  the  dull  rose  hue 
of  a  colored  glass  shade. 

The  range  of  possible  suggestions  to  be 
drawn  from  an  old  rug  is  illimitable.  There 
is  a  story  of  Liberty,  the  London  merchant, 
that  tells  of  his  pulling  to  pieces  an  old 
cashmere  shawl,  each  faded  thread  serving 
as  the  basis  for  a  color  arrangement  for  the 
Liberty  silks.  This  story  may  or  may  not 
be  true,  but  it  serves  its  purpose  as  an 
illustration  of  what  we  mean. — N.Y.  Uphol- 
stery Dealer  and  Decorative  Furnisher. 


exclusive  carpet  and  curtain  house  between  Winnipeg  and  the 
eastern  cities. 

IMPORTANT  TRADE  CHANGE. 

Thk  Review  is  advised  by  the  Canada  Fibre  Company. 
Limited,  of  Montreal,  that  hereafter  their  business  will  be 
operated  by  the  A'aska  Feather  and  Down  Company,  Limited. 

The  Canada  Fibre  Company  began  manufacturing  bed 
quilts  twenty  years   ajfo   with  a  paid  up  capital  of    $25,000. 
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No.  iij;. 
The  Watson,  Foster  Co. 


AN  EXTENDINQ  TRADE. 
Retail  dealers  in  many  quarters  report 
favorably  to  The  Dry  Goods  Review  of 
their  carpet  departments,  while  those  stores 
whose  business  is  exclusively  in  house  fur- 
nishings have,  during  the  past  two  years, 
done  a  fine  business.  An  instance  of  this 
occurred  recently.     Starting  in  a  small  way 

in    carpets,   rugs,  etc.,    H.    B.    Dawson    &      1 

Co.,  of  Port  Arthur,  found  that  this 
branch  of  their  business  has  entirely  outgrown  the  dimen- 
sions of  their  Cumberland  street  store.  To  keep  pace  with 
the  growth  of  the  business  they  have  been  compelled  to  seek 
some  method  of  adequately  handling  it,  and  therefore  leased 
the  store  at  the  corner  of  Arthur  and  Cumberland  streets,  for- 
merly occupied  by  N.  W.  Harrington  &  Co.  The  new  store 
was  opened  lately  and  has  been  visited  by  a  large  number  of 
customers  since.  The  display  of  carpets,  art  squares,  rugs, 
etc.,  is  one  of  the  most  notable  ever  shown  in  the  town,  and 
it  is  Mr.   Diwson's  ambition  to  mike  it   the  most  complete 
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Limited. 


A  cliarming  pattern,  essentially  new  In 
character,  one  which  will  be  ai)preciated 
by  a  class  of  people  always  impressed  by 
new  and  artistic  ideas. 


No.    IVV.K 

The  Watson,  Foster  Co. 


Limited. 


A  semi-floral,  framed  in  a  most  artistic 
scroll  design,  which,  in  varnish  gilt,  com- 
mands the  attention  of  all  lovers  of  effec- 
tive decoration. 


Their  career  has  been  an  honorable  one  and  they  have  always 
done  a  large  volume  of  business  with  the  wholesale  trade. 
They  have  been  affiliated  with  the  largest  quilt  makers  in  the 
world — Messrs.  Palmer  Bros,  of  New  London — and  have  pro- 
fited by  access  to  their  tremendous  purchases  and  their  up-to- 
date  automatic  machinery.     This  connection  is  undisturbed. 

The  Alaska  Feather  and  Down  Company,  Limited,  began 
business  in  Canada  twelve  years  ago  as  a  branch  of  a  New 
York  house,  and  manufactured  only  down  quilts,  cushions  and 
pillows.       They  were  incorporated  in   1894    with  a    paid   up 
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Geo.H.  HEES, 


W.  R. HEES, 


Stephen    HAAS 
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MANUFACTURERS    OF 


(4NADABEINGA» 
WOODED  COUNTRY 


WE  HAVE  SPECIAL 
OFFERINGS  OF 


WOOD  CURTAIN  POLES 

AND  WOOD  TRIMMINGS 


Splendid  Finish, 
Handsome  Patterns 
and  Low  Prices. 


mm. 


SHADE  CLOTH. 

CURTAINS,  DRAPERIES, 

FURNITURE  COVERINGS, 

UPHOLSTERY  GOODS, 

LACE  CURTAINS  Etc, 


"TORONTO    TACTORY 


OXJR    FA,CTORIES: 


TORONTO,  ONT.  VALLEY  FIELD,  P.Q.    DETROIT,  U.S.A. 


FACTORY  TEL.  4299 

CABLE  ADDRESS; 
"HEES"  TORONTO. 


OFFICE;  71  BAY  ST 


HEAD  OFFICE:    TORONTO,  CANADA. 


We  manufacture  everything  in  the  line  of 

WINDOW  SHADES 

and  sell  them  at  a  price  that  affords  the  retailer  LARGE  PROFITS. 

ONE  HUNDRED  THOUSAND  PAIRS   OF 

LACE  CURTAINS 

on  hand  to  select  from.     Travellers  are   now   on   the   road   with  Samples  of  all  our  goods. 

N.B. — Our  new  Mercerized  Curtains  and  Coverings   are   beautiful  in  design,  and  have  the  appearance  of 
silk  finished  goods,  and  are  sold  cheaper  than  foreign  make. 

Nothing  ever  came  from  looms  that   is   more  popular  than  our  new  Derby  Table  Cover  ;  all  sizes,  all 
the  jobbers  are  selling  it.     Ask  them  to  show  it  to  you. 

UPHOLSTERY  GOODS. 

Furniture  Coverings,  Curtains,   Draperies,  Table  Covers,  Chenille  Goods,   Sash  Curtains  and  Nets, 
Brass  and  Wood  Poles  and  Trimmings,  Stair  Plates,  Drapery  Pins,  Etc. 

Our  new  Illustrated  Catalogue  just  out.     Send  Post  Card  and  get  one  by  Mail. 
N.B. — We  have   imported  a  large   assortment   of  Silks   for  Wall   Coverings.     For  fine  work  on  drawing 
rooms,  etc..  Silk  is  taking  the  place  of  Wall  Paper. 

MOST  OF  THE  ABOVE  MENTIONED  WE  MANUFACTURE 

If  you  are  doing  business  in  the  vicinity  of  Montreal,  call  at  our  warehouse,  No.  20  St.  Helen  Street. 

GEO.  H.  HEES,  SON  &  CO.,     Head  Office,     TORONTO. 
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Good,  Strong 
Arguments 

BACKED    UP    WITH    THE    GOODS. 
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National 

"Roller-Bearing"  Carpet  Sweepers 

equipped  with  our  DUST-PROOF  "  Roller  Bearings"  are  fully  50%  easier  running  than  any 
other  Sweeper  manufactured.  They  are  unequalled  for  quality,  simplicity  of  construction  and 
elegance  of  finish.  Our  new  steel  handle  ferrule  is  an  absolute  protection  against  broken 
or  worn  out  threads.  This  is  "straight  from  the  shoulder,"  and  we  can  deliver 
the  goods. 

NATIONAL  SWEEPER  COMPANY 


Canadian  Sales  Agents: 
The  P.  K.  Cuunniftg  M/g.  Co.,  Limited^    Toronto,    Canada. 


MarioD,  Indiana 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  stage 
and  we  guarantee  our  make  to  be  all  Al  goods. 

In  Upholstery  Goods  our  long  connection  with  the  old  firm  of 
PETER  SCHNEIDERS.  SONS  &  CO.,  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 


27-29 


Victoria 
Square 


Montreal. 
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CARPETS  AND  CURTAINS— Continued. 

capital  of  $20,000,  in  1900  this  was  increased  to  550,000,  and 
has  been  again  increased  this  year  to  $100,000.  Their  fac- 
tory, which  is  owned  by  them,  has  been  enlarged  and 
prepared  for  the  additional  machinery  of  the  Canada  Fibre 
Co.  This  factory  covers  nearly  two  acres  of  ground,  the 
manufacturing  portion  is  divided  into  three  fireproof  sections, 
and  the  warehouse  into  three,  and  all  are  equipped  with 
automatic  fire  sprinklers.  The  amalgamation  of  these  two 
companies  will  very  greatly  reduce  the  cost  of  handling  and 
producing  bed  quilts. 

Mr.  J.  H.  Parkhill,  who  has  been  the  Ontario  selling 
agent  of  the  Alaska  Feather  and  Down  Co.,  is  one  of  the 
new  directors  of  the  new  company,  and  will  take  charge  of 
the  selling  arrangements.  Mr.  J.  H.  Sherrard  will  continue 
to  be  the  managing  director  of  the  company.  Mr.  Sherrard 
came  to  Canada  to  take  charge  of  the  business  at  its  begin- 
ning, and  he  is  justly  proud  of  its  steady  growth.  He  is  one 
of  the  many  business  men  who  believe  in  a  great  future  for 
Canada,  and  he  thinks  that  future  to  be  so  near  that  it  is  folly 
not  to  be  ready  to  keep  pace  with  the  movement.  We  wish 
the  company  a  continuance  of  their  success. 

TRADE  NOTES. 

S.  Greenshields,  Son  &  Co.  state  that  their  present 
business  in  the  carpet  department  exceeds  that  of  any  other 
year  at  this  season.  The  stock,  needless  to  say,  is  most  com- 
plete in  both  carpets  and  curtains.  It  includes  some  very 
special  values  in  tapestries.  They  are  going  to  show  to  the 
trade  some  extra  good  values  in  cretonnes  and  art  muslins, 
thfe  buyer  for  this  department  having  just  returned  from 
European  markets  after  making  some  special  purchases  in 
these  lines. 

Business  in  the  carpet  department  of  the  Gault  Bros.  Co, 
is  reported  to  be  very  brisk,  and  an  unusual  number  of  repeat 
orders  are  coming  in  for  all  their  lines  of  the  favorite  tapestry 
and  Brussels  carpets.  The  range  of  hemp  carpets  is  com- 
plete in  every  detail,  stairs,  piece  goods  and  squares  being  in 
wide  variety.  An  assortment  of  16/4  floor  oilcloths  and 
linoleums,  which  has  just  been  placed  in  stock,  should  be 
looked  up  by  retailers.  They  are  shown  in  all  grades,  and  a 
card  dropped  to  the  house  for  samples  will  satisfy  every  dealer 
as  to  their  value.  A  great  range  of  carpet  squares,  compris- 
ing every  useful  size,  is  being  offered.  These  include  all 
varieties  from  printed  hemp  at  15c.  per  square  yard  to 
Axminsters  at  $3  per  square  yard. 

The  Wyld- Darling  Co.  have  on  hand  their  usual  large  and 
well-assorted  stock  of  lace  curtains  for  the  Spring  trade  at 
prices  ranging  to  retail  from  25  cents  upward.  Special  atten- 
tion is  called  to  Cii  and  C12  to  retail  at  50c.,  Ci  at  75c,  C2 
and  C3  at  $1,  and  C4,  C5,  C6,  and  C7  at  $1.25.  C8 
retails  at  $1.50.  They  have  a  beautiful  assortment  of 
renaissance  lace  effects  for  retailing  at  $28  upwards. 

Brock's  Montreal  carpet  department  has  cleared  out  a 
quantity  of  seconds  in  honey  comb  quilts  which  they  are 
selling  at  10  per  cent,  less  than  the  regular  prices. 

John  Macdonald  &  Co.  report  that  their  stock  of  4-yard 
wide  and  2-yard  wide  linoleums  and  oilcloths  is  specially 
heavy  this  year.  So,  too,  with  their  range  of  tapestries  and 
velvet  carpets,  and  a  special  invitation  is  given  to  merchants 
who  have  not  yet  placed  orders  to  write  in  for  samples  of  these 


goods.  This  house  is  showing  a  drive  in  lace  curtains  for  $1, 
retailing,  and  special  value  in  4-yard  wide  linoleum,  to  retail 
at  65c.  square  yard.  Special  value  is  also  shown  in  a  Hne  of 
Brussels  carpets  to  retail  at  $1.  A  line  of  n.4  wide  qualities 
to  sell  at  90c.  is  another  snap,  while  of  the  same  nature  is  a 
low  line  of  8.4  linoleums,  and  a  heavy  line  in  the  same  goods 
at  a  clearing  price.  Samples  of  all  the  above  will  be  sent  if 
applied  for.  Hemp  carpets  are  being  shown  in  various  widths 
in  stripes  and  printed  goods.  British  velvet  floor  squares,  in 
three  different  sizes,  can  be  had  at  medium  prices  this  season, 
and  this  also  applies  to  a  line  of  Axminster  floor  squares. 


NEW   FIRM    FORMED. 

The  British  Import  Company,  of  Toronto,  is  a  new  firm 
which  is  beginning  its  career  and  has  a  special  interest  for  the 
retail  trade.  The  firm  consists  of  Messrf.  T  E.  Cuffe,  H.  G. 
Pooler,  C.  O.  Douglas,  and  W.  H.  Vaughan,  formerly  con- 
nected with  the  Consolidated  Cloak  Co.  They  are  favorably 
known  to  the  trade  and  will  cover  the  same  ground  as  in 
former  seasons  when  connected  with  the  other  concern.  They 
have  been  appointed  agents  in  Canada  for  the  following 
important  manufacturers  abroad:  Chas.  Bayer  &  Co.,  cor- 
sets, knitted  goods  and  underwear  ;  Hine  Parker  &  Co., 
shirts,  collars  and  cuffs  ;  Brice,  Palmer  &  Co.,  cloaks  and 
suits  and  the  "Eminent"  rainproof ;  and  F.  I.  Lyons  &  Co., 
London  and  Paris  novelties  in  dress  goods,  silks  and  laces. 
Their  warehouse  is  at  i  Wellington  street  west,  and  with  so 
complete  an  assortment  and  with  their  personal  knowledge  of 
their  customers'  wants,  they  naturally  expect  to  do  a  large 
business. 


THE   LATE   MR.   J.   D.   M'ARTHUR. 

Mr.  David  J.  McArthur,  president  of  CoUn  McArthur  &  Co. 
Montreal,  died  at  his  residence  in  that  city,  52  Park  avenue, 
on  Wednesday  morning,  February  26.  He  had  been  suffering 
for  about  a  month  from  an  attack  of  pneumonia,  and  it  was 
this  that  caused  his  death. 

Mr,  McArthur  was  a  comparatively  young  man,  having 
been  born  in  Glasgow,  Scotland,  in  1861.  When  still  a  young 
man  he  came  to  Canada  with  his  father,  the  late  Colin 
McArthur.  He  subsequently  went  into  the  business  conducted 
by  his  father,  and  when  the  latter  died,  a  few  months  ago,  he 
became  president  of  the  company. 

A  widow  and  three  young  children  survive  him.  The 
funeral,  which  took  place  on  Friday,  February  28,  was  very 
largely  attended  by  the  employes  of  the  firm,  as  well  as  many 
of  Mr.  McArthur' s  friends,  of  whom  he  had  made  a  great 
number  in  both  his  business  and  social  relations. 


HOW  TO    GET  £10    FOR  £5. 

A  Rotherham  draper  received,  by  post,  half  of  a  ^5  Bank 
of  England  note,  with  a  request  that  certain  goods  to  the  value 
of  £s  should  be  sent  to  him  immediately.  Assuming  that  the 
other  half  must  of  necessity  follow  (seeing  that  it  could  be  of 
no  use  to  the  customer  now  that  one-half  was  in  the  possession 
of  the  tradesman),  the  draper  promptly  despatched  the  goods. 
Days  passed,  and  the  other  half  of  the  note  never  came.  The 
draper  mentioned  the  matter  to  a  friend — a  bootmaker — and 
found,  to  his  disgust,  that  the  friend  had  received  the  second 
half  of  the  note,  together  with  an  order  for  £$  worth  of 
goods,  which  he  had  forwarded  !  That  customer  was  never 
heard  of  again. 
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We  here  show  for  the  benefit  of  our  readers 
the  correct     .... 

SHIRT  WAIST  SLEEVES-^ CUFFS 

These  have  been  adopted  by  the  principal 
manufacturers  of  the  United  States 


For  the  coming 


Spring  and  Summer  Trade. 
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THE 
SPRING   HAT   TRADE. 


CANADIAN   TRADE. 

N  the  large  Canadian  cities  the  big 
retailers  will  shortly  begin  to  push 
sales  on  the  Spring  styles  of  men's 
hats  from  New  York.  These 
taper  shapes,  which  are  even 
more  pronounced  than  before, 
have  been  in  vogue  for  city 
trade  in  previous  seasons.  This 
year,  no  doubt,  they  will  be  the 
correct  thing.  It  would  not,  of  course, 
be  advisable  for  out- of- town  dealers  to 
stock  up  with  them  at  all  heavily,  but 
stores,  whether  in  the  city  or  the  town,  which 
do  a  young  man's  tr&de,  ought  certainly  to 
keep  a  line  of  the  new  shapes.  Of  course,  for  the  bulk  of  the 
trade  the  staple  hat  is  bound  to  hold  its  own.  The  height  of 
the  taper  crown  ranges  from  5  ^  to  6  in.,  but  the  ruling  height 
most  dealers  find  is  ^}4  in.,  especially  for  young  men.  In 
these  new  hats,  of  course,  the  brims  are  proportionate  to  the 
height  of  the  crown. 

The  soft  hat  trade,  so  far,  shows  that  black  and  pearls  are 
the  prevailing  modes,  while,  as  to  straw  hats,  the  Panama 
shape  has  sold  well  here  this  season,  and  double  brims  con- 
tinue to  be  in  favor.  The  double  and  triple  brims,  according 
to  some  authorities,  go  better  than  the  quadruple  brims,  which 
are  heavy. 

Although  the  up  to  date  hat  dealer  is  just  opening  Spring 
business,  he  will  also  soon  be  shown  in  some  parts  of  the 
country  the  staple  lines  for  the  Winter  1902-3.  Some  houses 
are  showing  their  stuff  earlier  than  usual  to  Western  dealers, 
and  a  line  of  furs,  caps,  etc.,  will  shortly  be  shown  Western 
retailers.  The  central  Provinces  will  not  be  approached  so 
soon  in  this  respect. 

A  hat  man  said  to  The  Review  the  other  day  :  "The 
average  Canadian  dealer  has  to  bear  in  mind  that  Canadians, 
as  a  rule,  don't  carry  thmgs  to  extremes  as  our  American 
neighbors  do.  We  are  a  steady  going  people  and  extreme 
fashions  are  not  nearly  so  successful  as  what  many  people 
would  consider  to  be  a  purely  staple  trade.  This  year,  for 
instance,  the  sale  of  linen  hats  continues  good  in  Canada, 
although  one  might  suppose  it  was  time  for  them  to  go  out, 
while  the  imitation  Panamas  have  gone  well  again,  although 
some  people  thought  their  time  had  come.  Then,  in  the 
matter  of  the  silk  hat,  our  dealers  do  not  find  these  to  be  a 
fluctuating  trade  with  a  demand  one  year  and  a  falling  off 
the  next.  Generally  about  the  same  number  are  sold — a 
certain  number  of  young  men's  and  a  certain  number  of  old 
men's.  The  out-of-town  dealer  would  not  find  it  pay  to  stock 
up  largely  with  silk  hats." 

The  Standard  Cap  Co.,  14  Front  street  west,  Toronto,  are 
making  a  strong  bid  for  trade  this  season  in  the  cloth  hat  and 
cap  line.     They  are  large  manufacturers  of  these  goods  and 


have  for  some  time  past  enjoyed  a  reputation  for  first-class 
workmanship  and  stylish  designs.  They  make  a  specialty  of 
uniform  and  society  caps  to  order  and  have  interesting 
samples  and  prices  for  anyone  desiring  this  class  of  goods. 
The  Standard  Cap  Co.  sell  direct  from  manufacturer  to 
retailer,  thereby  saving  the  dealer  the  middleman's  profit. 
They  have  an  interesting  advertisement  on  page  87. 

The  heavy  triple  brim  straw  hat  for  men  will  again  be  to 
the  front  for  next  Summer's  wear,  though  this  year  it  will  be 
embellished  with  fancy  colored  bands,  as  well  as  the  regular 
black  bands.  There  is  scarcely  any  noticeable  difference  in 
the  shape.  The  crown  is,  perhaps,  slightly  higher.  Several 
new  patterns  in  bands  are  out,  among  them  a  steeple  effect  in 
red  and  blue  which  is  very  taking.  Ladies'  straw  sailors  are 
shown  in  a  variety  of  shapes  and  sizes,  but  a  2  "^  inch  brim 
will  prove  as  popular  as  any  in  the  coarse  straw  effects. 
Panama  effects  in  ladies'  straw  hats  are  also  selling  well  in 
the  coarser  straws.  Messrs.  Rathbone  &  McNeil  are  handling 
some  "of  these,  as  well  as  some  very  taking  ladies'  sailors, 
which  have  the  great  merit,  besides  their  beauty,  of  affording 
a  good  big  profit  to  retailers. 


LATEST  ON 
NEW  YORn   HATS. 


From  Our  Own  Corresponclent. 

New  York,  March  i,  1902. 

A  NOTABLE  feature  of  the  hat  trade  of  the  present  season 
is  the  tendency  of  general  manufacturers  to  break  away 
from  the  influence  of  the  big  retailing  manufacturers  who  have 
for  so  long  set  the  pace.  The  great  anxiety  which  hung  over 
the  market  till  the  celebrated  blocks  made  their  appearance  is 
no  longer  acute,  and  while  the  debut  of  the  new  styles  of  the 
leaders  is  awaited  with  keen  interest,  still  shapes  settle  down 
to  fairly  definite  lines  without  awaiting  what  was  recognized 
as  the  event  of  the  season. 

While  Dunlap,  Knox  and  Youmans  have  lost  none  of 
their  prestige  with  the  "swell"  dressers  and  the  exclusives, 
still  the  great  mass  of  purchases,  which  is  after  all  what 
interests  buyers  of  hats  most,  is  being  made  without  very 
particular  regard  to  what  these  houses  declare  as  "  the 
thmg." 

THE  derby  and  THE  PANAMA. 

Of  course,  the  standard  must  be  set  by  someone,  and 
radical  departures,  while  often  attempted,  generally  fall  flat. 
It  may  be  said  in  general  that  buyers  in  this  market  have 
favored  the  styles  with  greater  fullness  in  shapes  and  wider 
brims  than  last  year.  Some  manufacturers  have  launched 
styles  in  stiff  hats  and  soft  felts  with  brims  as  wide  as  three 
inches,  but  the  conservative  element  have  not  favored  these, 
and  orders  on  them  have  been  very  small  in  proportion.     It 
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NEW  YORK. 
BOSTON. 


^3^  ATS 


"The  Montebello." 


"  The  Mlarlborough." 


SPECIAL  NOTE  TO  THE  TRADE: 

March  1 5,  1902. 

Owing  to  the  unusually  large  increase  in  Spring 
orders — and  re-orders — the  capacity  of  our  fac- 
tories has  been  tested  to  the  utmost  limit;  but  on 
and  after  this  date  we  shall  be  fully  able  to  take 
care  of  your  favors  within  six  working  days. 

Yours  respectfully, 

Hawes,  VonGal  &  Go. 


Factories  :    Danbury,  Conn. 
Salesrooms:    [    835  Broadway,  N.Y. 

171  Tremont  St.,  Boston,  Mass. 


Eastertide  is  of 

vital  importance: 

don't  allow  your  sizes  to 

run  low  in  any  dimensions ! 
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HATS    AND    CAPS-Continued. 

is  the  general  opinion  that  the  derby  will  have  a  fair  chance 
this  season,  although  the  Panama  in  every  shape  and  form 
has  engrossed  attention.  The  "Pan-tourist"  shape  is  also  in 
the  race.  In  derbies,  outside  of  the  exclusives,  the  tapered 
crown  has  the  call  and  has  been  liberally  ordered  in  this 
market  for  the  entire  West  and  Canada.  In  the  popular- 
priced  numbers,  the  bread  and  butter  stuff,  that  makes  up  the 
bulk  of  the  medium  trade,  the  favored  dimensions  are  5  ^  x 
^h-  SX  X  J/s  and  5^x2,  and  in  the  higher  grades  S'4  x 
iH.  SH  X  1^  and  sH  x  iH- 

The  new  Dunlap,  which  makes  its  first  appearance  on 
March  27,  is  a  medium  full  block  with  a  ^^in,  oval  curl, 
medium  high  set.  Black  is  far  and  away  the  predominating 
color  in  the  derby.  Golden  brown  is  shown  as  a  novelty  and 
may  have  some  consideration  as  a  consequence  of  the  demand 
for  brown  clothing,  but  its  future  contains  a  large  question 
mark. 

SOFT    HATS. 

In  soft  hats  the  modified  Panama  shape  is  favored,  though 
the  models  are  more  conventional  and  not  so  rakish  as  last 
season.  A  feature  of  the  Southwestern  demand  is  the  call  for 
rough  felts.  The  colors  are  black,  steel  and  pearl,  with  a 
large  accent  on  the  black.  In  felt  hats  manufacturers  have 
very  generally  adopted  the  use  of  two  small  metal  ventilators 
of  the  regulation  type  placed  vertically  pn  each  side  of  the  hat. 
A  black  cord  around  the  brim  is  also  in  general  use. 

THE   STRAW   TRADE, 

In  straws,  opinions  are  very  decided  that  the  genuine 
Panama  in  Alpine  shapes  in  the  finest  weaves  will  have  an 
even  greater  run  of  popularity  than  last  year.  The  scarcity 
which  made  itself  apparent  so  early  last  year  and  which  was 
induced  by  the  sudden  rise  in  popularity  of  this  long  neglected 
style,  is  not  likely  to  make  itself  felt  so  soon  owing  to  the  larger 
supply  in  sight,  but  the  process  of  manufacture  is  a  slow  one 
and  the  choicest  goods  do  not  linger  on  the  market.  In  the 
yacht  shapes  the  demand  favors  larger  crowns  and  wider 
brims,  and  a  leaning  toward  the  narrower  fine  and  split  braids 
is  apparent.  Mackinaw  and  Sennett  braids  are  the  leaders. 
The  South,  as  usual,  has  favored  heavy  rough  braids.  Brims 
are  double,  triple  and  quadruple,  but  the  double  is  favored,  as 
the  opinion  is  very  general  that  the  triple  was  found  too  heavy 
last  year.     Bands  are  narrower  and  almost  universally  black. 

In  silk  hats  there  is  very  little  change.  The  crown  is  a 
little  lower  and  the  bell  a  little  less  pronounced  than  last 
season.  W.  J.  Brandt. 


A  BUYER'S  REPORT. 

In  conversation  with  Mr.  Begg,  the  woollen  buyer  for  John 
Macdonald  &  Co.,  who  has  just  returned  from  the  European 
markets.  The  Review  was  informed  that  the  English  woollen 
and  worsted  manufacturers  have  as  much  trade  at  the  present 
time  as  they  can  handle,  and  their  establishments  are  busily 
employed.  "There  will,"  said  Mr.  Begg,  "be  no  changes 
in  prices  this  season,  but  the  future  tendency  cannot  be  in 
doubt,  seeing  that  the  prices  for  both  crossbred  and  fine 
Botany  wools  advanced  15  per  cent,  at  the  last  London  sales. 
As  far  as  the  materials  already  shown  for  next  Autumn's  trade 
are  concerned,  the  bulk  of  trade  for  men's  wear  adheres  to 
greys,  both  in  tweeds  and  worsteds.  In  overcoatings  greys 
promise  to  lead,  with  probably  a  few  browns  and  small 
patterns  in  black  and  white  tweed  effects.  The  latter,  which 
are  also  being  shown,  made  up  by  some  of  the  best  Cana- 
dian makers,  may  possibly  do  well  for  ladies'  costumes." 


WOOLLEN   EXHIBIT  AT  OTTAWA. 

Canadian  woollen  millers  and  their  representatives  who 
visited  Ottawa  during  the  exhibit  of  domestic  woollen  manu- 
factures there,  express  themselves  as  very  well  satisfied  with 
the  exhibit,  and  quite  hopeful  as  to  its  probable  results. 

Mr.  Robt.  R.  Stevenson,  of  Stevenson,  Blackader  &  Co., 
said  :  "I  was  surprised,  myself,  at  the  excellence  of  the  pro- 
ducts shown.  I  had  no  idea  that  our  Canadian  mills  could 
turn  out  such  fine  goods,  though  I  have  long  been  acquainted 
with  the  woollen  business  in  this  country.  It  ought  to  have  a 
good  effect  on  the  Government  and  members  of  Parliament 
generally,  who  came  to  see  it.  There  will  be  hardly  anything 
done  this  year  to  help  the  Canadian  woollen  manufacturers, 
but  I  would  not  be  greatly  surprised  if  after  that  the  United 
States  tariff  was  brought  over  here  and  50  per  cent,  knocked 
off  for  English  products.    I  think  that  would  be  a  good  plan." 

Another  woollen  man  thought  that  everyone  who  called  to 
see  the  exhibit  was  much  impressed  with  the  work  that  could 
be  done  in  Canadian  mills.  "  The  rooms  were  crowded  all 
day  long,"  he  said.  "  Not  only  the  Cabinet  Ministers  but  all 
the  members  came  and  brought  their  wives.  They  asked  all 
sorts  of  questions  and  were  apparently  much  interested.  It 
will  certainly  be  an  object  lesson  to  them.  They  have  been 
going  to  their  tailors  before  this  and  buying  their  clothes  with- 
out the  least  thought  of  where  the  goods  were  made,  no  doubt 
most  of  them  thinking  that  all  the  finest  goods  shown  were 
imported,  as  tailors  delight  to  tell  their  customers." 


NEW  IDEA  IN  STORE  LAMPS. 

The  lighting  question  is  so  important  with  merchants  that 
any  new  idea  is  eagerly  seized  upon  by  all  live  dealers.  Con- 
siderable interest  will  therefore  be  felt  regarding  the  M.  &  M, 
arc  lamp  which  has 
qualities  that  will 
fit  it  for  use  in  many 
stores.  The  accom- 
panying illustrations 
give  a  good  idea  of 
this  handsome 
nickel  -  finish  lamp 
made  both  for  in- 
terior use  and  out- 
side the  store  door. 
The  lamp  gives  a 
brilliant  light,  is 
non -explosive,  and 
emits  neither  smell 

nor  smoke.  One  filling  provides  12  to  15  hours  of  light,  is  a 
portable  affair,  yet  made  so  solidly  that  it  is  guaranteed  to 
last  many  years.  The  manufacturers  are  the  Acorn  Brass 
Works,  19  to  23  South  Jefferson  street,  Chicago,  and  any 
Canadian  dealer  who  wants  further  information  can  drop  a 
card  to  the  firm. 


The  partnership  of  Greig  &  Macdonald,  the  well-known 
and  enterprising  clothiers  of  Seaforth,  has  been  dissolved. 
Mr.  Macdonald  has  disposed  of  his  interest  in  the  business  to 
Mr.  Harry  Stewart,  and  in  future  the  business  will  be  con- 
ducted under  the  firm  name  of  Greig  &  Stewart.  Dunng  the 
time  he  has  been  in  business  here,  Mr.  Macdonald  has  made 
many  friends,  and  his  abilities  as  a  business  man  have  estab- 
lished for  him  an  enviable  reputation.  Mr.  Stewart,  the  new 
member  of  the  firm,  is  a  native  of  Seaforth,  and  for  a  number 
of  years  has  been  in  the  employ  of  the  late  firm.  He  has 
shown  marked  business  abilities. 
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Cloth 
Hats 


Caps 


We  stand 
ready 

to  supply  all 
your  needs  in  the 
'^    cloth  hat  and  cap 
line. 

We  are  the 
largest  manufac- 
turers of  these 
goodsin  Toronto, 
and 

sell  direct  to  the  trade 

giving  you  the  advantage  of  the 
middleman's  profit.  Our  samples  for 
1902  include  some  very  popular  styles. 

Society  and  Uniform  Caps 
a  Specialty. 

Mail  orders  or  inquires  will  receive 
prompt  attention.  Write  us  for  price 
list. 


The  Standard  Cap  Co. 

14  Front  St.  W.,  TORONTO. 


Gloves  ^ 
Mitts  ^ 
Moccasins 


EXPANSION  IS  MY  MOTTO. 

The  rapidly  increasing  popularity  of 
our  lines  has  won  for  nie  the  best  trade 
in  Canada. 


Our  Traveller  will  call 
on  you   shortly. 


J.  Arthur  Paquet, 

QUEBEC. 


FURS 


Our  Samples  are  now  in  our  travellers'  hands,  and  will 
be  submitted  for  your  inspection  shortly. 

Many  novelties  are  being  introduced  for  the  coming 
season,  and  values,  in  face  of  the  advance  in  raw  materials, 
never  better.  . 

With  largely-increased  accommodation  in  our  new  factory, 
we  are  in  a  better  position  than  ever  to  insure  early  deliveries, 
exceptional  values  and  high-class  workmanship. 

James  Coristine  &  Co.,  Limited 

IVIOIMTREAI-. 
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R.  B.  Hutchison  &  Co. 

30  Wellington  St.  W.,  TORONTO. 

Have  now  on  hand  a  complete  stock  of 
\A/OOL.I-EIMS 

comprising   choice  patterns  in 

Fancy   Worsted   Suitings 

in  Foreign  and  Domestic  makes. 
A  specially  large  and  choice  variety  of 

Worsted  Tronserings 

Black  and  Bine  Twilled  Worsteds 

DDflDisbed  Worsteds,  Cheviots  and  Vicunas 


Short  dates  and  close  prices. 


Your  Customer 

?fF 


WILL    ASK    YOU    FOR    THE 


Beaver  Brand 
Macintosh 


artci    IMev^r  to    Harden. 


Write  for  Spring  Catalogue,  showing  all  the  latest  styles. 


The. 


JOHN  FISHER 

SON  &  CO'Y, 

WHOLESALE    WOOLLENS 


AND 


Tailors'  Trimmings 


▼▼▼▼▼▼▼▼ 

Cor.  Victoria  Sq.  and   St.  James  St., 
MONTREAL. 

♦♦♦♦ 

SAMPLE  ROOMS  :     158  Bay  St.,   TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 


Beaver  Rubber  Clothing  Co. 


Limited 


1 85 1 1/2  Notre  Dame  Street 


Montreal. 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH   STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Asl<  -for 

Nortii  Star,  Crescent 
and  Pearl  Batting. 
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WE   BEG   TO  CALL  THE  ATTENTION  OF  INTENDING    PURCHASERS  FOR 


rail  1902 


TO    THE    FACT. 


That  among  the  many  lines  offered  by  the  Jobbers 
of  Knitted  Goods,    none  is  better   known  than  our 


^%-.- 


^ 


,:^v*>*»-, 


JAXi 


Standard 
Natural-Wool 
Unshrinkable 
Underwear 


AS    ILLUSTRATED 


WE  HAVE  THIS  SEASON  ADDED 

Several  lines  of  similar  Stock  and 
Texture,  in  heavier  weights,  to  our 
already  extensive  range. 

ONE    OF   WHICH    IS— A  Standard 
Natural,   2-ply   (Tailor-cut  seams). 

ANOTHER A   Natural  Cashmere 

(Full-Fashioned) 

These  will  be  found  excellent  value  to 
retail  at  $1.50  and  $2.00  per  Garment. 

We  are  confident  that  the  trade 
will  find  the  Cashmere  Full-Fashioned 
which  can  be  retailed  at  $2.00,  the 
equal  of  any  Imported  Line  at  $3.00. 


WE  GUARANTEE  ALL  NON-SHRINKABLE  AND  PERFECT. 
NONE  GENUINE  UNLESS  BEARING  OUR  TRADE  MARK. 


THE  PENMAN  MEG.  CO.,  Limited 


'ARIS,      OIMT. 
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PENMAN'S  ELASTIC  RIBBED 
I  SANITARY  UNSHRINKABLE  UNDERWEAR 


M. 


SHades  :    IMa-tural,    SH^-tland    arid    F'aricx  S'tripes. 

CIRCULAR  MADE,  PERFECT  FITTING,  WITH  AND  WITHOUT  RIBBED  CUFFS. 


w 


ALL  OUR  STANDARD  LINES  WILL  HAVE  THIS  TRADE  HARK. 

D.  MORRICE,  SONS  &  CO.,   S""'!  Selling  Agents 


WHOLESALE  ONLY   SUPPLIED. 
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Tr[aE[g[llA©DFFIlK[ira(gl 


m  (^mm 


>EE  THAT 

YOU 

GET THE 

RIGHT 

KIND. 


STOREY'S  CLOVES  ARE  STANDARD  FOR  EXCELLENCE 
OF  NIATERIAL,  FIT,  STYLE,  WORKMANSHIP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 

We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Eto 

uas^(2)[^[isr(!^^@[;3 

THE  GLOVERS  OF  CANADA. 


Wreyford  &  Co. 

Romain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

SELLING  AGENTS  FOR 

DR.  JAEGER'S  SANITARY  WOOLEN  UNDERWEAR, 
FLEECE  SLIPPERS,  and  Other  Specialties. 

To  be  known  as  agent  for  JAEGER'S  UNDERWEAR  recommends  you 
as  a  retailer  of  good  quality  and   reliable   articles   at   a  moderate  price. 

For  Fall  Season  1902  we  have  arranged  very  liberal  discounts  to  the  Trade. 


Dominion  Agents  for  English   iVIanufacturers  : 


Young  &  Rochester 

Shirts   and    Shirtings    for     SPRING. 

The  full  range  of  Dressing  Gowns,  Smoking  Jackets 
and  Winter  Vests 'Sre  now  in  Iiands  of  our  travellers. 

Finest  ranges  of  Flannel  Outingf  Suits  shown  In  Canada. 
CORONATION    NECKWEAR. 


Tress  &  Co. 


HIGH-CLASS  LONDON  MANUFACTURERS 

OF 

MATS     and     OAF^S. 

We  are  this  month  showing  latest  styles  for  Fall. 
SPECIAL  VALUES  IN  PALM  LEAF  AND  FINE  STRAWS. 

F'el'ts,     Sill<s      and      S'trav^/^s. 

If  not  in  Toronto  write  and   arrange   for  our  travellers 
to  call. 
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WOLSEY 


» 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

•  FOR  MEN, 
WOMEN  AND 
CHILDREN. 


VHrnimmi 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 


Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 

Every  Single  Garment   Guaranteed 
Positively  Unshriniiable, 

May  be   had  from   Leading  Wholesale   Houses. 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  Gu&TlintCQ 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were*  assured  of  it  being 
unshrinkable.  This  difficulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leavmg  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,   Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
eatures  in  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  GALT,   Limited. 


GOULDING  &  CO., 

30  Wellington  St.  East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,  B.C. 
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S.  F.  McKINNON  &  CO.,  LIMITED 


The  above  illustrations  represent  a  few  of  our  newest  Tailor-Made   Garments,  and  the 
range  which  we  show  of  these  goods  will  be  found  comprehensive  and  attractive. 

Inspection     FRespec-tfully     Soiici-ted. 
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Canadian  Spring 
Millinevp  Opening 
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Retail  Millinery  Openings. 

FEW  remarks  on  openings  are  seasonable 
this  month.  The  opening  is  year  by  year 
growing  in  importance  amongst  millin- 
ers. It  stimulates  the  ladies'  curiosity. 
By  means  of  items  in  the  papers,  and 
printed  cards  of  invitation,  a  crowd  can 
always  be  got  together. 

ARRANGING   THE    DISPLAY. 

Having  decided,  says  The  Western  Milliner,  Chicago,  that 
you  have  a  sufficient  number  of  hats  to  make  a  representative 
display,  get  them  all  out  and  see  if  they  make  a  good  color 
effect  when  massed  together.  Remember  that  handsome  black 
hats  are  good  sellers,  and  have  a  sufficient  number  to  tone 
down  and  emphasize  the  lighter  hats.  Light  colors  and  pale 
tints  are  so  eminently  above  every  other  characteristic  of  the 
new  season  that  a  black  and  black  and  white  vogue  are  a 
natural  consequence  for  variety's  sake. 

After  looking  over  your  patterns  if  you  find  they  need 
additions,  make  up  this  deficiency  at  once  and  feel  secure  in 
the  position  that  you  have  a  creditable  display.  The  extent 
of  this  can  only  be  judged  by  yourself,  as  the  size  of  your  ter- 
ritory and  the  extent  of  your  following  must  decide  this  matter, 
but  be  sure  to  show  hats  for  everybody. 

OPENING    DAY. 

Never  make  a  special  effort  to  sell  hats  on  the  day  of  the 
opening.  Let  everyone  feel  that  this  is  a  day  on  which  the 
hats  are  on  display  and  every  customer  has  an  equal  chance 
with  the  rest  to  see  and  choose.  Of  course  this  does  not  mean 
to  refuse  a  sale  or  discourage  one,  but  do  not  force  a  sale. 
Many  women  will  come  in  who  are  timid  about  being  urged  to 
buy.  It  is  not  difficult  to  sell  hats.  What  you  are  after  at 
the  opening  display  is  to  show  hats  with  which  your  customers 
will  fall  in  love.  If  a  customer  selects  one  of  the  hats  ask  her 
to  allow  it  to  remain  on  display,  mark  it  sold  and  place  it  in  a 
case  where  it  cannot  be  handled.  Send  it  out  at  the  close  of 
the  day. 

BE  PRIMEL.    FOR    QUESTIONS. 

A  milliner  is  expected  to  be  and  should  be  an  authority  on 
style.  Be  prepared  to  answer  questions  when  your  patrons 
ask  for  information  on  any  line  of  dress.  With  this  fact  in 
mind  the  milliner  should  provide  for  use  at  her  opening  a  suit- 
able gown.  A  costume  that  is  suitable  for  an  afternoon  tea 
or  for  very  informal  receptions  is  the  thing  to  be  worn  for  this 
occasion.  A  handsome,  well-made  cloth  gown,  having  some 
touch  about  it  that  is  entirely  novel  in  a  tie  or  lace  collar,  or 
in  its  cut  or  adornment  is  in  excellent  form.  A  gown  of  the 
popular  nets  in  black  is  in  excellent  taste  also.  A  business 
woman    may    make   her   gowns    express    utility   as  well   as 


elegance  or  she  may  wear  any  of  the  light  weight  semi-dress 
silks.  If  there  is  anything  novel  and  tasty  in  arrangement  of 
the  hair  illustrate  it  in  your  coiffure  and  also  wear  a  hair  orna- 
ment of  some  sort  made  of  ribbon,  velvet  or  silk.  Request 
your  assistants  to  dress  for  the  occasion.  Remember  that  black 
is  really  the  best  thing  for  them  to  wear  if  they  are  to  show 
hats. 

TREATMENT    OF    VISITORS. 

Receive  your  visitors  as  if  they  were  guests  and  invite  them 
to  inspect  the  display.  If  you  wish  a  particular  hat  shown  to 
one  of  them,  request  an  assistant  to  see  that  this  is  done. 

Treat  all  your  visitors  alike  ;  that  is,  with  equal  courtesy. 
It  is  very  easy  to  give  offence,  for  you  will  be  expected  by  the 
poorer  ones  to  show  more  attention  to  the  richer.  When  they 
find  themselves  shown  exactly  the  same  attention,  no  more 
and  no  less,  they  appreciate  it  heartily.  Besides,  the  middle 
class  of  trade  brings  better  returns  than  any  other,  and  it  is 
their  money  that  counts. 

Instruct  your  assistants  to  keep  the  stock  in  place  as  well 
as  possible,  and,  if  you  intend  to  keep  the  store  open  into  the 
evening,  have  everything  put  in  place  during  the  lull  that 
comes  at  tea  time. 

While  it  is  best  to  refrain  from  special  effort  to  sell  hats,  it 
is  well  to  get  as  many  people  "  on  the  string  "  as  possible. 
Try  to  have  each  interested  in  some  particular  hat  before 
leaving,  and  take  for  granted  that  everyone  will  want  some- 
thing new  for  Easter.  Educate  your  trade  that  a  new  hat  is  a 
feature  of  Easter  not  to  be  dispensed  with.  A  few  hats  sold  to 
representative  people  for  Easter  wear  and  marked  sold  help 
out  in  communities  which  are  slow  to  adopt  the  custom  of 
turning  out  in  new  headgear  on  Easter  Sunday. 

Models  for  early  spring  should  be  shown  in  the  colder 
latitudes.  Violets  and  the  berries  and  foliage  which  are  so 
prominently  shown  are  excellent  for  such  designs.  These 
may  be  combined  with  panne  velvets.  But  the  best  seller  for 
the  early  trade  is  the  ready-to-wear  hat.  Experience  has 
shown  that  this  hat  does  not  hurt  the  sale  of  dressier  styles, 
nor  of  outing  hats,  which  have  their  season  in  midsummer. 
The  outing  hat  has  disappeared  as  a  street  hat  in  the  early 
season.  Fortunately  for  the  milliner,  the  tendency  is  for  the 
trade  to  require  a  greater  number  of  hats.  It  is  not  uncommon 
to  hear  city  milliners  affirm  that  with  ready-to-wear,  dress, 
outing  and  picture  or  evening  hats,  there  is  almost  no  dull 
season  left. 

HOW    TO    WORD    ANNOUNCEMENTS. 

There  is  a  great  variety  of  forms  for  opening  announcement 
cards.  Nothing  is  better  than  a  rather  large  card  or  card  form 
on  good  enamelled  paper.  The  opening  announcements  may 
be  more  or  less  expensive  as  the  milliner  chooses,  but  in  any 
grade  they  should  be,  and  may  be,  tasteful  and  elegant  in 
appearance.     Some   milliners   spend  a  considerable  amount 
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for  their  opening  invitations,  realizing  that  there  is  nothing 
that  brings  more  direct  returns  in  business  than  these 
announcements.  It  would  be  impossible,  in  an  article  like 
this,  to  go  over  the  whole  field,  but  by  visiting  a  first-class 
stationer  one  may  be  able  to  select  anything  that  suits  the 
fancy  and  purse. 

If  you  are  doing  business  in  a  medium-sized  or  small  town 
it  is  necessary  to  be  careful  not  to  slight  anyone  in  sending 
out  cards.  It  is  better  to  send  too  many  than  too  few.  Every 
milliner  likes  to  see  a  crowd  at  her  opening  display.  In  a 
small  place  the  out-of-town  trade  will  call  in  during  the  day 
and  will  begin  to  fall  off  about  the  time  in  the  afternoon  when 
the  town  visitors  come  in  with  a  rush.  Cards  of  invitation 
should  announce  the  hours  for  the  display,  which  should 
usually  continue  into  the  evening.  Many  ladies  at  that  time 
can  get  out  with  their  husbands  or  other  male  relatives,  and 
happy  is  the  clever  milliner  who  can  make  hats  to  suit  the 
men  !  As  a  rule  men  will  pay  more  liberally  for  hats  and 
spend  with  greater  freedom  than  women.  It  is  not  a  bad  idea, 
in  sending  cards  to  married  ladies,  to  address  them  to  husband 
and  wife.  Most  business  men  will  appreciate  the  extra  effort 
made  by  the  milliner  to  get  up  an  attractive  display  and  give 
her  credit  for  her  public  spirit. 

Cards  which  simply  announce  the,  opening  arein  very  good 
form,  especially  for  an  established  trade.     For  instance: 


1902. 
SPRING   OPENING 

First  Exhibit  of  Pattern  Hats, 

MoDdav  and      Miss  Blank, 
Tuesday,  Blankville. 

March  24 -ii. 


HRS.  sniTH, 

Cordially  invites  you  to 
attend  an  Easter  display  of 
Pattern  Hats. 

March  24-25,  Whiteburqh. 
a  a.m.  to9  p  m. 


One  of  the  most  successful  ways  ever  tried  for  getting 
inspectors  of  your  new  hats  is  to  send  out  booklets  instead  of 
cards,  containing  pictures  of  new  designs  for  Spring  hats.  The 
original  of  these  pictures  may  be  advertised  as  on  display  at 
your  opening.  By  sending  these  before  the  opening,  ladies 
become  interested  in  the  different  hats  shown,  and  frequently 
come  to  see  how  one  special  hat  compares  with  its  picture.  If 
the  milliner  will  advertise  that  these  hats  will  not  be  duplicated 
she  is  likely  to  get  rid  of  them  the  day  of  her  display.  They 
should,  however,  be  sent  out  the  day  following  the  opening. 
A  regular  formal  invitation  mailed  to  the  heads  of  families 
and  to  your  other  patrons  reaches  them  far  more  effectively 
than  anything  else.  When  the  card  is  printed  the  date  should 
be  made  prominent  so  that  it  catches  the  eye  and  fixes  itself 
in  the  mind. 

nOST  SATISFACTORY. 
These  were  the  words  ot  S.  F.  McKmnon  &  Co.,  Limited, 
when  asked  as  to  their  millinery  opening  trade  at  the  end  of 
the  second  day,  and  that  never  in  the  history  of  the  business 
had  the  same  number  of  buyers  visited  their  establishment 
during  any  opening  season.  They  were  present  from  every 
section  of  the  Dominion — many  more  from  the  far  east  and 
west  than  on  any  former  occasion.  The  representative  of  the 
company  also  said  that,  owing  to  the  great  distance  from  this 
market  and  the  difficulty  experienced  in  getting  goods 
delivered  in  time  for  early  Spring  trade,  not  a  few  buyers 
from  the  far  off  centres  visited  the  market  earlier  than  usual, 
but  they  are  certain  that  there  were  fully  25  per  cent,  more 
buyers  in  Toronto  on  the  general  opening  days  than  on  any 
previous  occasion. 


When  asked  as  to  the  impression  the  opening  gave  them 
with  regard  to  the  trade  and  the  outlook  generally,  the 
answer  came  that  from  their  viewpoint  the  outlook  has  not 
looked  so  bright  in  many  years,  that  buyers,  generally,  were 
in  good  spirits  and  hopeful  for  a  good  Spring  and  Summer 
trade,  and  while  there  are  no  reckless  buyers  in  the  present 
day  contingent,  liberal,  though  careful,  buying  was  indulged 
in,  evidently  keeping  in  mind  that,  while  a  good  impression 
must  be  made  in  opening  the  season,  it  is  also  necessary  that 
stocks  must  be  sorted  up  from  week  to  week  as  the  season 
advances.  "One  notable  feature  of  our  Spring  opening, 
which  is  a  good  index  to  the  healthy  state  of  trade  and  the 
country's  prosperity,  was  the  large  quantity  of  good  goods 
sold,  that  is  to  say,  a  better  and  more  expensive  class  of 
goods,  including  not  only  millinery  models  and  millinery 
novelties,  but  also  goods  generally  in  their  class.  Monday, 
the  first  day  of  our  opening,  was  a  great  day  among  the 
trimmed  patterns.  Our  large  showroom  was  simply  packed 
with  eager  buyers,  and  by  the  middle  of  the  afternoon  hun- 
dreds of  these  works  of  art  had  been  selected  by  many  buyers 
to  set  the  styles  in  the  different  cities  and  towns  throughout  the 
Dominion.  Our  hat  department  has  this  season  made  a 
record  for  itself.  By  the  end  of  the  second  day  every  bunk 
and  available  space  for  putting  goods  in  in  this  department 
was  taken  up.  Hat  braids,  which  are  also  kept  in  this 
department,  met  with  great  success. 

"  In  the  trimming  class,  rich  and  effective  features  are 
fine  satin,  straw,  lace,  sequin,  net  and  pearl  combinations  in 
many  charming  designs.  Many  handsome  designs  in  crowns 
in  the  same  combinations  to  match  the  materials  are  tempting 
beyond  resistance.  Chiffon,  net,  mousseline  de  soie  and 
many  other  makes  in  light,  gauzy  effects,  are  in  high  favor  for 
Spring.  Ribbons  were  in  great  favor  as  a  combination  trim- 
ming, particularly  in  wide  width.  Black  moire  and  black 
satin  and  velvet  are  very  much  in  evidence.  Fiowers  have 
lost  none  of  their  selling  strength  and  all  the  buyers  were 
pinning  their  faith  to  fiowers  for  the  early  trade,  and  at  the 
same  time  providing  liberally  in  ostrich  feathers." 

In  the  lace  department,  the  claim  of  this  firm  is  to  have 
the  most  interesting  room  in  Canada,  if  not  on  the  continent. 
Mr.  Reeve,  the  manager,  stated  that  he  could  supply  his 
customers  with  almost  everything  known  to  the  lace  trade, 
from  a  dainty  Valenciennes  at  6c.  per  dozen  yards  to  the 
richest  real  Venetians  and  Brussels  point  at  $100  per  yard. 
But,  perhaps,  the  most  interesting  point  in  this  trade  for  the 
moment  is  the  extraordmary  impetus  given  to  real  Irish  laces, 
in  consequence  of,  in  the  first  place,  the  remarkable  favor 
aroused  in  these  goods  in  America  from  the  movement  origi- 
nated by  the  Countess  of  Aberdeen  for  the  encouragement  of 
Irish  industries,  and,  in  the  second  place,  the  command  of. 
the  Queen  that  British-made  real  laces  only  were  to  be  worn 
by  the  peeresses  at  the  coronation.  Nine-tenths  of  British  real 
laces  being  Irish,  this  settled  the  question  as  to  the  style  of 
laces  to  be  fashionable,  both  in  Europe  and  America,  for  all 
this  year. 

The  Review  was  informed  that  it  is  now  beyond  all 
doubt,  and,  after  the  experience  of  the  opening  days,  univers- 
ally recognized,  that  laces  in  millinery  are  in  sight  once  more. 
It  is  safe  to  say  that  for  the  coming  season  there  will  be 
counted  amongst  scarce  goods,  in  millinery  widths  running 
from  6  to  12  inches,  black  chantillys,  alencons  in  Paris,  ecru, 
Carrickmacross,  Limerick  and  Irish  points  in  real  shades. 
In  visiting  this  department,  the  visitor  felt  that  he  was  in  a 
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Wholesale  flillinery 

We  have  again  demonstrated  our  ability 
to  repeat  the  successes  of  the  past. 

Our  extensive  preparations,  and  our 
anticipations  for  the  needs  of  trade  have  been 
fully  appreciated.  We  have  made  the  desired 
impression  on  the  immense  throng  of  buyers 
at  recent  openings.  We  are  easily  safe  in  the 
Leadership   of  Millinery  Trade    in    Canada. 

Every  day  will  find  us  replenishing  with  the  latest  novelties. 

Remember,  our    letter    order  department   insures  care   and   prompt 
despatch. 

The  D.  M^CALL  CO.,  Limited 


MILLINERY— Continued. 

museum  of 'art  treasures  and  in  an  atmosphere  of  culture  some- 
what uncommon  in  these  utilitarian  days. 

The  manufacturing  department  of  S.  F.  McKinnon  &  Co., 
Limited,  is  a  busy  place  these  days.  Although  the  demand 
for  Spring  jackets  is  limited  compared  with  the  Fall  business, 
this  firm  have  found  the  Spring  jacket  trade  fully  up  to  their 
expectations.  The  demand  for  skirts  and  suits  is  greatly  in 
excess  of  any  previous  season.  The  range  of  wool  and  cotton 
wash  skirts  is  indeed  a  credit  to  any  Canadian  manufacturer. 
The  styles  are  exclusive,  and  the  materials  are  such  as  should 
add  new  business  to  any  skirt  and  suit  department. 

S.  F.  McKinnon  &  Co.,  Limited,  have  recently  issued  a 
Spring  catalogue,  which  will  be  mailed  to  the  trade  on  appli- 
cation. Any  buyer  of  this  line  will  be  fully  repaid  by  a  visit 
to  this  department. 

THE  TORONTO  FLOWER  AND  FEATHER  CO.,  LIMITED. 

We  intended  in  our  February  issue  of  The  Dry  Goods 
Review  to  call  attention  to  the  advertisement  of  the  Toronto 
Flower  and  Feather  Co.,  Limited,  of  24  Front  street  west, 
Toronto. 

This  company  have  made  a  very  auspicious  beginning,  and 
while  not  an  old  firm  yet  have  already  made  a  prominent  place 
for  themselves  in  their  particular  lines.  We  understand  that 
they  are  exclusively  manufacturers  of  all  they  sell,  which  thing 
in  itself  is  somewhat  unique.  They  claim  also  to  be  exclusive 
in  their  designs.  Not  originating  all  their  own  styles  by  any 
means,  but  adopting  the  latest  New  York  and  Paris  styles  and 
modifying  them  to  suit  the  more  quiet  tastes  of  the  Canadian 
woman. 


Their  line  covers  the  following  items  :  Ladies'  ready-to- 
wear  chiffon  and  straw  hats,  children's  silk  and  muslin  head- 
wear,  artificial  silk  and  muslin  flowers  and  millinery  novelties. 
In  all  of  these  different  lines  they  appear  to  have  made  a 
strong  impression  on  the  principal  retail  men  of  Canada. 
Without  making  one  line  any  more  prominent  than  another, 
they  claim  a  superiority  in  artificial  flowers  over  all  com- 
petitors in  both  design  and  color,  employing  the  best  French 
artists  on  these  goods.  They  humbly  solicit  a  call  or  letter  of 
inquiry  from  the  many  readers  of  The  Review.  We  wish 
them  all  success  in  their  business. 

A  SUCCESSFUL  HOUSE. 

One  of  the  busiest  places  in  Montreal  just  now  is  the 
warehouse  of  Caverhill  &  Kissock,  which  from  morning 
till  night  is  thronged  with  buyers,  and  the  beautiful  assortment 
of  hats  is  being  heavily  drawn  upon  for  distribution  over  the 
whole  country. 

Among  the  most  popular  hats  are  some  which  can  be 
found  here  alone.  Tricorns  and  Colonials,  those  popular 
shapes,  are  seen  in  great  variety.  One  of  the  white  Colonial 
hats,  which  attracts  much  attention,  has  the  brim  in  white 
tulle,  strapped  with  black  velvet.  The  crown  is  composed  of 
three  frills  edged  with  Tuscan  straw,  forming  a  plaque,  and  is 
fastened  in  the  centre  with  a  pearl  cabochon.  It  is  finished 
at  the  back  with  a  drooped  bow  of  black  velvet  and  is  caught 
up  near  the  front  with  a  handsome  aigrette  of  ostrich  feathers. 
One  of  the  Tricorns  is  a  Lyan  Faulkner  hat  and  is  a  beauty. 
It  is  faced  with  black  and  steel  sequins,  the  crown  being  a 
plaque,  falling  over  the  rim,  in  pale  blue  mohair,  and  fastened 
down  near  the  front  on  the  right    side  by  a  cabochon   of 


96 


THE  DRY   GOODS  REVIEW 


Newest  MiUinery  for 


Whether  you 

OEDER    FROM    SAMPLE, 

ORDER    BY    LETTER, 

OR    TELEPHONE    FOR    GOODS, 

you   want   the   newest  goods  at  the  lowest  price. 


^S[§SSSS^gS^^^^Sg^^^g|^gg^|gSgglSSS^ 


PENNOCK   & 


^^^^^^^e^^e^ 


C0R8ET8 


Millions  of  satisfied 
wearers  of  "P.  D."  all 
over  the  world  testify 
to  the  fact  that  there 
are  no  Corsets  their 
equal  for  style,  com- 
fort and  durability. 


No  other  straight  front 
Corset  shows  such  cor- 
^\  rect  hygienic  lines  as 
*^  "P.  D."  All  first-class 
retailers  stock  "P.D." 
Corsets  and  find  them 
sellers. 


For  Samples  and 
Prices  write 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


II  VICTORIA  SQUARE,  MONTREAL 


TheAuer  Gas  Lamp 

Money- Back  Style. 

Makes   its  own  Gas. 


T 


OUR  No.  8  is  the  best  all 
around  lamp  on  the  market 
for  either  the  store  or  home. 

IT  IS  FITTED  with  an  up 
and  down  adjuster  so  that 
the  burner  can  be  lowered 
two  feet.  You  can  hang  it  on 
a  hook  or  screw  it  up — we 
supply  a  hook  and  a  screw 
plate  with  it. 

IT  GIVES  a  light  of  a  100 
candle  power  and  is  a  fine 
lamp  to  show  goods  with. 

THE  COST  of  running  it 
is  less  than  an  oil  lamp  and 
there  is  no  smell  or  smoke 
from  it. 


YOUR   MONEY  RE- 
FUNDED IF  YOU 
ARENOT PERFECT 
LY  SATISFIED. 


WRITE  FOR  OUR 
CATALOG. 


AUER  LIGHT  CO.,  1682  Notre  Dame  St  ,  MONTREAL. 


THE  DRY  GOODS  REVIEW 


97 


the  Sorting  Season. 


§3 


Our  stock   is  all   new.  S 

'             Our  prices   please   shrewd   buyers,   and   we  S 

give    special    attention    to  orders    by   mail    and  @ 

telephone.  ^ 

Long    Distance   Telephone,   No.    3606    flain.  ^ 

m 

44    YONGE    STREET,  ^ 

COMPANY,   TORONTO.  I 


"*"'1!SSSSSSiSSiSSiS!8SSiS)«S5S5iSSMSffSfSSiSSKi 


@^e@3^@^^@@^^@@^e^ 


SEAMS,  STAYS,   AND   STITCHES 


The  looks  of  Northway  gar- 
ments come  from  their  shape. 

Their  perfect  shape  is  never 
lost.  As  long  as  a  Northway 
garment  holds  together,  the 
shape  is  there. 

Shape  like  that  means  profits. 

It  means  Northway  garments 
will  not  get  saggy,  baggy,  and 
shopworn.  It  means  they  will 
look  good  on  your  customers. 
It  means  sale  after  sale  to  the 
ONE  customer,  as  each  season 
comes. 

The  profit  on  Northway  gar- 
ments is  in  the  good  making. 


Catalogue  now  ready  for  the  Trade. 


John  Northway  &  Son,  Limited,  93  Wellington  St.  West 
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pearls.  The  only  trimming  is  a  large  bow  of  black  velvet, 
drooping  over  the  back  and  fastened  on  the  crown  with  a 
cluster  of  tan  and  blue  roses. 

Another  white  hat  is  rather  flat  in  shape  and  covered  with 
rows  of  tulle  dotted  with  pearls.  It  is  trimmed  with  a  scarf  of 
embroidered  chiffon,  appliqued  in  lace,  falling  softly  over  the 
brim  and  tied  in  a  bow  at  the  back  where  it  droops  over  the 
hair.  It  is  caught  up  near  the  front  with  a  bush  of  white 
osprey,  fastened  with  two  pearl  cabochons  linked  together 
with  pearls.  These  are  only  thre»  of  the  many  beautiful  hats 
in  this  warehouse.  Rare  good  taste  has  been  shown  in  the 
selection  and  the  rush  of  buyers  is  only  a  natural  consequence. 

niLLINERY  FASHIONS. 

Buying  of  millinery  is  now  in  full  swing  and  it  is  evident 
by  the  enormous  business  being  done  that  the  styles  for  Spring 
and  Summer  have  taken  the  fancy  of  the  trade. 

The  Tricorn  and  Colonial  will  be  two  of  the  most  popular 
shapes  for  Summer  hats,  and  a  good  deal  of  the  flat  effects  are 
still  seen.  Blacks  and  whites  are  both  in  heavy  demand, 
though  a  combination  of  these  colors  is  rare  indeed.  Pastel 
shades,  pinks,  blues,  castor,  etc.,  will  be  very  prominent. 

Among  the  trimmings,  malines,  chiffon,  Irish  point  and 
other  laces  will  be  used  greatly.  Flowers,  though,  are  likely 
to  have  a  much  greater  run  than  for  a  long  time.  The  princi- 
pal flowers  will  be  roses  and  lillies  of  the  valley.  These  two 
are  the  favorites  of  Her  Majesty  Queen  Alexandria,  and  this, 
the  coronation  year,  will  see  them  perhaps  the  most  popular 
of  any  trimming. 

Pearls  and  large  jet  beads  will  also  be  used  in  good 
quantities.  Ospreys  and  aigrettes  have  revived  for  the  season 
and  all  kinds  are  in  demand.  Those  big  soft  silk  pom  poms, 
which  once  were  so  well  liked,  have  again  appeared  and  will 
be  among  the  popular  features  of  the  Summer  millinery. 

CHARTS  FOR  THE  TRADE. 
Caverhill  &  Kissock,  the  well-known  millinery  house  of 
Montreal,  are  distributing  among  the  millinery  trade  two  large 
and  very  handsome  hat  charts.  One  of  them  is  printed 
entirely  in  black,  while  two  colors  are  used  on  the  other.  On 
each  of  them  are  reproduced  numerous  illustrations  of  the 
firm's  range  of  hats,  including  the  latest  and  most  stylish 
headwear.  Any  of  our  readers  not  having  already  received 
one  of  these  charts  should  not  delay  in  sending  for  one,  as 
they  will  be  found  very  useful  as  a  guide,  and,  as  the  same 
time,  ornamental. 

A  SUCCESSFUL  OPENING. 
The  Toronto  warehouse  of  Thomas  May  &  Co.  had  a  mo  t 
successful  opening.  Their  spacious  quarters  at  54  Wellington 
street  west  were  crowded  during  every  day  of  the  opening, 
and  to  go  into  their  showrooms  was  to  be  transplanted  into 
another  season.  Flat  hats  will  be  the  rage  this  season.  The 
most  fashionable  hat  will  be  one  with  the  rim  rolled  high  on 
each  side.  The  old  Napoleon  cocked  hats  are  also  much  in 
evidence.  Of  the  variety  of  materials  utilized  for  trimmings 
may  be  mentioned  straw  braids  of  various  colors,  plain  and 
folded  chiffons,  pearl  and  jet  beads,  grass  linen,  Russian 
plauen,  sequin,  and  Venetian  laces  and  lace  insertions. 
Flowers  and  ribbons  are  shown  in  profusion,  the  latter 
including  exceptionally  pretty  designs.  They  will  be  used 
largely  for  neckwear. 


Then  there  are  tucks  and  frills  of  various  descriptions,  new 
designs  in  quill  ospreys,  colored  satin  and  mousseline  de  sole 
effects. 

Some  pretty  fichu  effects  are  shown,  with  long  streamers 
and  muff  to  match,  the  set  selling  at  $75.  There  was  a 
magnificent  display  of  ready-to-wear  hats  ;  in  fact,  all  the  new 
Parisian  and  American  novelties.  In  another  department  is 
an  elaborate  display  of  the  new  things  in  skirts,  silk  blouses, 
costumes  and  jackets  from  the  company's  two  large  factories 
in  Montreal. 


A    GLANCE    AT    NEW    STYLES. 

The  elaborate  preparations  made  by  the  D.  McCall  Co.  for 
their  Spring  opening  were  justified  by  the  great  attendance  and 
the  unprecedented  business  and  sales.  This  was  due  in  a  large 
measure  to  the  fine  stock  shown  and  the  many  handsome 
patterns  on  view.  "The  Santos  Dumont"  is  the  newest 
thing  in  a  long  turban,  and  is  trimmed  with  a  large  rosette  in 
the  front,  and  lace  draping  round  the  brim.  The  "Maude 
Adams"  will  undoubtedly  be  another  most  popular  shape  of  the 
season.  Some  of  the  new  features  of  the  trimming  are  the 
pearls,  French  laces,  Battenburg  effects  in  straw,  and  the 
Nacre  effects  in  flowers.  Laces  are  used  most  extensively, 
especially  the  linen-colored  laces,  and  some  of  this  lace  is 
thickly  strewn  with  seed  pearls.  Other  laces  used  are  Brussels 
point.  Filet  Italian,  Irish  point  and  Luxiel  and  chiffons,  mous- 
seline de  sole,  tulles,  straw  trimmings,  crinolines  ;  also  wide 
galloons  of  chiffon,  straw  and  tulle  are  combined  with  lovely 
effect.  In  ornaments  the  cabochons  of  straw,  pearl  and  opal 
are  used  on  the  handsomest  patterns,  and  frequently  a  smart 
finish  is  obtained  by  jet  cabochons.  The  flowers  and  foliage, also 
the  berries,  with  and  without  foliage,  are  especially  lovely,  and 
largely  used.  A  handsome  set  greatly  admired  consisted  ot  a 
white  chiffon  boa,  finely  pleated  chiffon,  formed  rosettes, 
centred  with  soft  white  roses,  finished  with  stole  ends 
of  pleated  chiffon  ;  black  lace  applique  was  used  with 
charming  effect.  The  hat  had  a  rolling  brim  of  pleated 
white  chiffon,  touched  with  the  black  lace  applique ;  a 
lace  drape  of  Battenburg  straw  formed  the  crown, 
finished  by  a  brush  osprey,  and  creamery  roses  running  to  the 
back,  ending  in  a  bow.  The  very  flat  effect  was  noticed  in 
the  trimming  of  a  pale  blue  pattern  of  pleated  chiffon  and 
straw.  A  drape  of  the  new  linen  lace,  thickly  seeded  with  small 
pearls,  encircled  the  crown,  and  a  large  bow  of  soft  blue 
ribbon,  and  a  bunch  of  shaded  linen  and  blue  roses  finished 
the  back. 

A  BRIGHT  OUTLOOK. 

Milliners  from  all  over  the  Dominion  had  an  interest  in  the 
Spring  millinery  opening  of  the  J.  D.  Ivey  Co.,  Limited,  who 
declare  that  greater  numbers  of  these  same  milliners  called  on 
them  this  year  than  ever  before.  What  is  most  encouraging 
is  the  fact  that  everyone  seems  to  expect  great  things  in  the 
coming  season's  trade,  their  confidence  being  warranted  by 
good  times  of  the  past  two  years.  In  view  of  this  they  are 
buying  in  abundance,  making  wholesale  millinery  houses 
much  pleased  thereat. 

This  company  have  found  that  flowers  will  be  worn  by 
almost  everyone,  and  that  small  effects  in  particular,  like  small 
wild  flowers,  are  the  most  sought  after,  and  those  particularly 
in  old  rose  tints.     Nacre  tints  are  also  considered  styhsh. 

This  is  a  milliners'  season  and  so  straw  hats  will  be  worn 
by  nearly  everyone.  The  hat  department  of  this  firm  has 
been   busy   with   an   unusually   large  trade  in  this   Spring's 
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Every  department  has  been  re-stocked 
since  the  opening.  Something  new 
coming  in  every  day.  Wait  for  our 
representatives.  Letter  Orders  receive 
prompt  attention. 

JOHN  D.  IVEV  CO. 


TORONTO.        MONTREAL.        QUEBEC. 


Limited 


MILLINERY— Continued. 

styles,  which  are  particularly  new.  The  straws  used  are  of 
new  pattern  also,  and  turbans  in  a  variety  of  straws  are  being 
shown.  A  new  and  particularly  attractive  feature  is  the  soft 
straws  in  the  cuba  or  natural  colors.  And  in  dress  hats  the 
large  rolling  brim  is  much  shown,  while  this  season's  hats  are 
altogether  much  larger. 

Their  silk  ribbon  and  lace  department  report  that  soft 
liberty  laces  in  the  ecru  shade,  as  well  as  in  other  colors,  such 
as  mechlins  and  chiffons  are  much  employed  in  the  making 
up  of  the  hats.  Ornaments  of  silver  and  cabochons  are  also 
largely  used,  being  particularly  strong  in  pearl  effects.  An- 
other feature  is  pearly  beads.  In  fancy  gauzes  and  silks  the 
linen  shade  is  distinctly  new. 

In  their  warehouse  the  business  of  this  firm  is  more  than 
they  can  well  look  after  at  the  present  time  and,  from  the  fact 
that  they  have  warehouses  and  showrooms  at  Winnipeg, 
Ottawa,  Toronto,  Montreal  and  Quebec,  the  amount  of  busi- 
ness transacted  during  the  past  two  weeks  must  have  been 
very  great. 

FOR   POPULAR   TRADE. 

At  J.  W.  Pennock  &  Company's,  the  opening  week  was  a 
particularly  satisfactory  one.  The  fact  of  the  stock  being  all 
new  was  undoubtedly  a  strong  attaction  to  the  buyers. 

This  firm's  display  of  French  pattern  hats  was  particularly 
fine  and  was  pronounced  by  many  expert  judges  of  millinery 
to  be  one  of  the  most  exquisite  assortments  of  imported  hats 
ever  shown  in  Toronto. 

These  expensive  hats,  showing  the  artistic  ability  and  the 
latest  ideas  of  the  most  clever  milliners  of  the  world,  were 
copied  by  the  firm  and  shown  in  hats  at  prices  that  were 


within  reach  of  the  popular  trade.  It  is  the  popular  medium- 
priced  trade  that  J.  W.  Pennock  &  Company  cater  for,  and 
their  efforts  to  produce  stylish,  correct  goods  at  medium  prices 
were  certainly  appreciated  by  the  trade  generally  opening 
week. 


WHAT  IS    TRANSIENT  TRADING? 

A  well-known  Montreal  tailoring  house,  that  of  Wm.  St. 
Pierre,  has  been  fined  by  the  Ottawa  police  magistrate  for 
being  a  transient  trader  and  not  taking  out  the  necessary 
license  to  do  business  in  that  city.  Mr.  St.  Pierre's  counsel 
contended  that  his  client  went  to  Ottawa  and  offered  to  make 
clothes  as  a  skilled  mechanic.  He  did  not  come  merely  to 
sell  goods  to  ladies.  The  logical  conclusion,  if  a  case  was 
made  out,  would  be  that  any  commercial  traveller  coming  to 
Ottawa  would  be  liable  to  a  fine.  His  client  was  not  offering 
the  goods  for  sale  but  making  contracts  to  do  certain  skilled 
work.  The  goods  on  exhibition  were  samples  but  were  not 
sold.  A  fine  of  S20  and  ^2  costs  was  imposed.  The  decision 
will  be  appealed.  Meantime,  the  fee  of  ^5250  for  a  license  to 
do  business  was  put  up. 


Great  quantities  of  ladies'  gloves  are  sold  in  Australia. 
The  wearing  of  gloves  is  customary  in  all  classes,  including 
servants  and  wotkmen,  and  the  heat  in  Australia  causes 
gloves  to  become  useless  after  having  been  worn  several  times, 
so  that  the  consumption  is  very  considerable.  New  South 
Wales  alone  imported  in  1889  gloves  of  the  value  of  £Sg,S$^, 
the  greatest  portion  of  which  was  supplied  via  London.  The 
total  value  of  gloves  imported  annually  into  Australia  probably 
exceeds  _^32.ooo.  The  demand  for  gentlemen's  gloves  is  but 
small,  as  large  purchases  are  effected  only  of  glace  gloves,  etc. 
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PRESENT    TRADE    IN    WOOLLENS. 

THE  most  fashionable  materials  in  demand  this  Spring  for 
men's  suitings  consist,  according  to  John  Macdonald 
&  Co,,  of  fancy  broken  check  worsteds  and  fancy  stripes,  and 
black  and  white  small  effects.  In  Scotch  tweeds  this  house 
show  a  large  range  of  handsome  fabrics  in  broken  checks 
and  stripes.  The  principal  colors  are  brown,  gold,  and 
greenish  mixtures.  For  men's  Spring  overcoatings  a  brisk 
demand  has  been  felt  for  waterproofed  coverts  in  greys,  drabs, 
and  fawns,  both  in  plain  and  herringbone  effects. 

The  trade  In  woollens  for  ladies'  wear  continues  to  be  a 
large  item  in  every  woollen  department.  There  is  a  large 
range  in  homespuns,  checks,  broadcloths,  black  and  white 
worsteds,  and  the  newest  designs  in  stripes.  This  firm  are 
clearing  some  54-in.  fancy  tweed  suitings  and  some  black  and 
white  serges  for  ladies'  costumes. 

A    FALL    RANGE. 

The  Fall  range  of  woollens  now  being  shown  in  the  ware- 
rooms  of  the  Gault  Bros.  Co.,  Limited,  includes  a  splendid 
variety  of  the  handsome  effects  in  greys,  browns,  and  other 
shades  that  will  have  such  popularity  during  that  season. 
There  is  also  shown  an  exceptionally  varied  range  of  new 
designs  in  trouserings  at  popular  prices.  In  Winter  over- 
coatings arrangements  have  been  made  to  place  before  the 
trade  the  largest  assortment  they  have  yet  shown,  and  water- 
proof overcoatings  for  both  ladies  and  gentlemen  will  be  found 
in  extensive  variety.  The  Belwarp  "Swanbaks,"  which  have 
been  so  much  sought  after  this  season,  are  still  to  the  fore. 
The  range  of  6ne  coatings  and  dress  suitings  is  also  a  large 
one.  Fine  vicunas  and  cheviots  are  predominant.  For 
costume  cloths  for  next  Fall  this  house  is  the  place  to  go. 
The  old  favorite,  "  The  Lady  Cloth,"  which  they  control  for 
Canada,  is  shown  again  in  plain  colors  and  mixtures,  and  at 
the  same  old  price.  Zibeline  cloths,  which  will  be  the  leading 
fabrics  for  next  Fall,  will  be  found  here  in  immense  variety. 

The  tailors'  trimmings  department  is  replete  with  novelties. 
Several  new  lines  in  silks  have  been  added  to  their  already 
immense  range.  The  "Shamrock"  brand  of  canvases  and 
hoUands,  controlled  by  this  house,  is  well  established  and 
repeats  are  coming  in  well.  The  Belwarp  Italian  twill  mohair 
serges  in  blacks  and  colors  are  always  in  stock. 

COMING    FASHIONS    IN    MEN'S    FABRICS. 

For  the  incoming  season,  says  the  New  York  Sartorial  Art 
Journal,  the  variety  of  fabrics  is  greater  in  weave,  pattern  and 
coloring  than  ever  before,  and  in  all  these  reaches  a  higher 
degree  of  excellence.  The  fancy  fabrics,  not  only  in  suitings 
and  trouserings,  but  also  in  overcoatings,  are  superior,  from 
an  art  point  of  view,  to  any  ever  before  placed  on  the  market, 
not  only  because  they  are  more  ingenious  and  pleasing  by 
weave,  more  graceful  and  attractive  of  pattern  and  richer  and 
softer  of  color,  but  also  because  they  are  more  reSned  in 
expression.  They  range  from  delicate  effects  in  coloring,  and 
from  merely  suggestive  designs,  to  positive  colors  and  to 
strong,   bold  and   striking  designs,  without  in  any  of  them 


approaching   either   timidity  or  audacity  in  color,  or   uncer- 
tainty or  over-boldness  in  design. 

Special  overcoatings,  which  include  the  usual  fabrics,  are 
in  greys,  subdued  colors  and  mixtures,  and  in  plain  diagonal 
and  overline  effects,  sometimes,  in  the  newest  offerings,  with 
black  and  white  spots,  but  dark  greys  predominate,  especially 
in  cheviots  and  vicunas.  Overcoatings,  however,  are  now 
largely  extemporized  ;  that  is,  modest  suitings  are  freely  used 
for  overcoats.  This  greatly  broadens  the  field  of  choice  and 
gives  an  opportunity  for  the  display  of  taste  that  is  highly 
appreciated  by  those  who  like  variety. 

In  suitings  there  is  an  almost  boundless  variety  in  the 
weave,  coloring  and  pattern  of  every  kind  of  fabric,  from 
serge  to  vicuna,  and  from  flannel  to  worsted.  Overlines  and 
checks  predominate,  but  stripes  find  frequent  and  pleasing 
expression,  especially  in  flannels.  There  are  two  very  neat 
and  attractive  new  effects  in  nearly  all  kinds  of  suitings  that 
will  undoubtedly  be  very  popular,  the  latest  is  a  sprinkling  of 
homespun  spots  ;  the  other,  which  was  introduced  last  season, 
is  a  bright  but  inconspicuous  outcropping  of  silk  here  and 
there.  Both  are  enlivening  and  admirably  suited  to  Spring 
and  Summer  garments.  For  dress  and  for  half-dress  the 
same  fabrics  will  be  used  as  heretofore. 

In  trouserings,  checks  and  overlines  will  be  extremely 
popular,  but  stripes,  somewhat  wider  and  stronger  than  last 
season,  will  probably  predominate.  Greys,  browns,  olives 
and  steel  tones  will  be  favorites  as  foundation  colors.  These 
will  be  enlivened  by  colors,  outlines  and  effects  so  many  and 
intricate  that  we  cannot  undertake  to  suggest  what  they  are 
even  under  classifications. 

Much  to  our  surprise,  fancy  vests  are  increasing  in  favor. 
After  so  long  a  season  of  popularity,  especially  following  a 
season  in  which  it  looked  at  one  time  as  though  their  popu- 
larity had  reached  its  height,  it  is  remarkable  that  they  should 
suddenly  spring  further  than  ever  before  into  general  favor. 
But  they  have.  The  incoming  season  will  see  more  fancy 
vests  than  any  other  season  since  their  latest  popularity  begun, 
early  in  the  last  decade  of  the  nineteenth  century.  This  is 
probably  chiefly  due  to  the  exuberant  feelings  of  our  people, 
the  result  of  prosperity  and  its  promise  of  continuance  for 
some  time  to  come,  and  to  the  new  and  beautiful  fancy  vest- 
ings  in  which  the  market  is  astonishingly  rich.  Thin  wools, 
plain  and  fancy  cottons,  plain  brown  and  striped  linens, 
cashmere,  mercerized  cottons,  and  in  short,  the  usual  Sum- 
mer fabrics  are  in  abundance,  and  are  all  exquisite  as  to 
styles,  and  beautiful  in  pattern  and  coloring. 

NEW    FEATURES. 

In  every  fashionably  correct  garment  of  the  incoming 
season,  says  the  same  authority,  there  will  be  one  change 
from  the  expression  of  the  same  garment  last  Fall  and  Winter 
that  will  at  once  unmistakably  express  its  newness  to  the 
sartotially  well  informed.  This  is  a  general  lightness  of  effect. 
This  feature  will  be  made  conspicuous  in  both  overcoats  and 
undercoats  by  a  decreased  width  and  height  of  shoulder,  and 
by  a  lighter  roll  of  notch  widths  which  will  be  less  than  for 
many  years  ;  in  vests  by  a  narrower  roll  with  a  smaller  notch, 
whether  double  or  single  breasted,  and  in  the  former  by  a 
less  spread  of  the  button  roll  ;  and  in  trousers  by  more  shape- 
ly legs.  Each  of  these  style  changes  will  be  slight  but 
distinct.  In  the  coats  the  shoulders  will  not  average  more 
than  one.quarter  of  an  inch  narrower  than  they  have  been  ; 
the  shoulder  padding  will  be  reduced  only  about  one-quarter, 
and  the  notch  widths  will  be  only  from  one-eighth  to  one- 
quarter  inch  less  ;  in  vests  the  roll  reduction  will  correspond 
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ADVERTISING   IN    WESTERN   CANADA  *'■'  "" 


CAREFULLY,  EFFICIENTLY  and  PROMPTLY  attended  to,  by 


THE 


Roberts  Advertising  Agency.  *'cSnada° 


'GIBSON  ARNOLDI i  CO? 


I 


BARRISTERS,  SOLICITORS. 

NOTARIES  PUBLIC.  Etc. 
9  Toronto  Street.  TORONTO. 

CAPITAL  FURNISHED  TO  AID  INDUSTRIAL  CONCERNS. 

Representatives  in    London,   Liverpool,  Manchester,  Glasgow, 
Edinburgh,  Chicago,  and  New  York,  and  Paris,  France. 
GENERAL  COH^ERCIAL  SOLICITORS. 


HOTELS  FOR  COnHERCIAL  HEN. 


Halifax,  N.  S Halifax  Hotel 

'■  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


Everyone  in  the  Trade 

that  examines  or  handles  the  products  of 
THE  GUELPH  CARPET  MILLS:— 

Wiltons,  Brussels, 
Ingrains,  Art  Squares 

is  pleased  with  them.  Some  consider  them  superior 
to  any  other  Canadian  carpets  and  by  no  means  in- 
ferior to  the  much-talked-of  imported  article. 

There  is  no  better  equipped  mill  than  ours,  and, 
as  we  are  gaining  credit  for  giving  a  little  bit  better 
value  than  other  makers,  we  are  striving  to  sustain 
this  reputation. 

For  Spring,  we  are  now  showing  some  new  and 
very  beautiful  effects,  both  in  figure  and  coloring, 
embodying  the  creative  ideas  of  our  skilled  de- 
signers, as  well  as  many  outside  artists. 

Our  long-established  system  of  selhng  direct  from 
our  mills  to  the  trade  assures  the  closest  prices 
and  most  prompt  shipment. 

Repeat  orders  of  any  of  our  patterns  supplied 
on  very  short  notice. 

If  our  travellers  have  not  recently  called,  let  us 
know  and  we  will  forward  you  some  samples. 

GUELPH  CARPET  MILLS  CO.,  Guelph 

LIMITED. 


THE  CANADIAN 


PRESS  CLIPPING 


-BUREAU 


Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5 per  hundred  clippings;  $40  per  thousand,  payable  in  advance; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society",  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


IF    YOU     HANDLE 


"Pre-Eminent"  Dress  Stays 

"NUFF  SAID." 

If  you  do  not,  buy  some  and  see  how  well  pleased 
you  will  be  with  them.  Your  customers  will  also 
be  well  pleased,  which  is,  after  all,  the  important 
point.  Mostly  all  jobbers  have  them.  If  yours 
has  not,  write  us  direct. 

F.  L.  Co|)eland  e»  Co. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McGill  Street, 

MONTREAL. 


10  Front  St. 


East, 
TORONTO. 


THE. 


G 


ANADIAN   COLORED 

COTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  AGENTS 

MONTREAL  and  TORONTO 


successors  to 


THE  EVER-READY  DRESS  STAY  CO..  Limited. 
WINDSOR,  ONT. 


ESTflBLISHtD  i> ~x  \  1  S30.  ^ 

AmHUFACTUR,ER.§.    OF 


CURTAliS  HOOKS  Etc. 

GREAT  CHHRLeS    S'', 

BlRMlHGMAiA,  EHGLAMD. 
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with  that  in  coats,  and  the  spread  in  double-breasted  vests  of 
the  button-rolls  will  not  be  reduced  more  than  one-half  inch  ■ 
in  trousers  the  knee  width  will  be  one-halt  inch  less,  and  the 
bottom  width  one-half  inch  more. 

Other  style  changes  will  be  a  trifle  more  shapeliness  in 
Chester  tields  and  a  trifle  less  in  sacks,  with  a  slightly  increased 
length  in  the  former  and  a  less  cutaway  effect  in  the  latter,  a 
slightly  increased  length  in  double  breasted  and  cutaway 
frocks,  with  the  skirts  a  little  fuller  at  the  bottom  for  the 
former,  and  a  little  less  cutaway  for  the  latter,  and  in  trousers 
a  slight  but  distinct  calf-swell  and  a  slight  bottom-spring,  the 
latter  so  moderate  that  technically  it  is  termed  "shaping." 

Canada's  Oldest  Tailoring  House. 

THE  tailoring  establishment  of  Gibb  &  Co.,  148  St. 
James  street,  Montreal,  has  been  kept  longer  in  one 
family  than  any  other  like  business  in  Canada  or  the  United 
States,  and  in  all  probability  it  is  the  oldest  tailoring  business 
on  the  North  American  continent. 

It  was  founded  in  1775  ^V  Beniah  Gibb,  who  came  to 
Canada  from  Northumberland,  England,  in  the  previous  year. 
He  had  learned  his  trade  with  hisbrother  who  had  founded  a 
business  in  London  in  1740,  which  is  still  being  conducted 
there  by  his  decendants,  and  which  holds  the  record  for  being 
longer  in  the  same  family  than  any  other  tailoring  establish- 
ment in  that  city. 

On  the  death  of  the  founder  of  the  Canadian  house,  the 
business  fell  to  James  Duncan  Gibb,  and  after  his  death  to 
the  late  partners  Alexander,  Edward  Munro  and  Lachlan 
Gibb.  The  first  mentioned  has  retired  from  business  and  is 
now  living  in  London,  Edward  Munro  Gibb  died  a  few 
years  ago,  and  the  present  establishment  is  conducted  by  Mr. 
Lachlan  Gibb  and  his  nephew,  Mr.  McArthur,  who  has  come 
here  from  the  London  house. 

Needless  to  say,  the  house  of  Gibb  &  Co.  has  turned  out 
a  good  many  different  styles  in  its  existence  of  125  years. 
Some  of  the  old-fashioned  magazines  are  still  kept.  One, 
bearing  the  date  of  1829,  called  "The  Gentleman's 
Magazine  of  Fashion,"  and  which  was  published  in  London, 
has  a  number  of  colored  plates  of  the  fashions  then  in  vogue, 
military,  civil  and  fancy  costumes.  It  contains,  besides  the 
"shop  talk,"  other  things  to  interest  the  tailor,  in  the  form  of 
stories,  sporting  news,  original  poetry,  conundrums,  etc. 

A  most  interesting  relic  of  bygone  business  days  in 
Montreal  is  an  old  ledger,  used  by  the  founder,  Beniah  Gibb, 
in  1779,  which  reveals  a  state  of  affairs  that  few  present  day 
tailors  would  care  to  do  business  under.  The  army  officers, 
of  whom  there  were  then,  fortunately  or  unfortunately,  a  good 
many  in  Montreal,  were  about  the  only  customers  who  could 
pay  ready  money  and  they  had  to  supply  their  own  gold  lace, 
buttons,  etc.  Other  customers  could  only  pay  in  "kind." 
As  a  consequence  they  are  such  gloomy  items  in  Beniah 
Gibb' s  ledger  as  "  By  i  bbl.  rum  " ;  "By  i  lunch";  "  By  3 
drinks  of  old  Jamaica,"    "By  i  doz.  candles,"  etc. 

The  present  house  of  Gibb  &  Co.  will  do  no  work  for 
tallow  candles  or  tobacco,  and  can  even  afford  to  ignore  the 
tempting  offer  of  "3  drinks  of  old  Jamaica,"  for  their  trade 
is  done  with  Montreal's  most  fashionable  men,  and  only  the 
best  cloths  are  used  in  their  business,  while  they  have  many 
times  surprised  customers  with  the  lowness  of  iheir  price. 


THE  TRADE  IN 

LADIES'  GOODS. 


TJIM  trade  in  variou.s  classes  of  ladu-s'  yuoils  this  s.'a- 
suii  promises  to  be  extremely  lar[>e.  AVe  have  alreaily 
s|K)ken  in  another  place  of  ladies'  neckwear.  Otli-T 
classes  of  ladies"  goods  are  specially  proniiiieiit ,  owing  to 
the  nature  of  the  present  fashions,  and  to  the  fact  thai 
many  makers  of  novelties  are  de\oliiiL;  their  time  to 
special  ideas  in  connection  with  the  u omen's  trade.  Then, 
again,  there  is  the  fact  that  this  is  em[>hatically  a  season 
for  laces,  and  a  huge  business  is  being  done  in  this  line. 
Then  tine  trimmings  are  so  elal)orate  that  a  great  nian.\ 
sales  ari'  madi;  under  this  head,  and  the  merchant  who 
does  not  keep  a  fully  as.'^ortcd  drpai't inent  for  the  \arious 
kinds  of  ladies'  goods,  including  the  staple  lines,  is  likely 
to  miss  a  profitable  trade.  The  largei-  wholesale  concerns 
are  particularly  well  supplied  in  their  snmll  wares  depart- 
ment as  the  buyers  who  vi.sited  the  milliniMv  openings  can 
testifv. 


In  the  ladies'  furnishing  departdnent  of  S.  Greenshields, 
St)!!  cV  Co.  there  are  several  special  oilers  to  the  trade 
which  will  be  found  of  extra  good  \alue.  A  new  line  of  I 
and  I  cotton  hose,  No.  HA21,  has  jusi  been  received.  These 
ha^e  the  double  knee  and  seamless  foot,  and  are  very  good 
value  to  retail  at  25c.  Another  shipment  has  arrived  of 
the  job  Swiss  handkerchief,  put  up  in  cartons  of  25-dozen 
k)ts.  They  retail  at  2  for  2.5c.  Black  cotton  hose,  No.  CFl. 
with  natural  wool  half-sole,  are  shown  in  sizes  from  S^  to 
HI,  They  make  a.  good  leader  to  retail  at  15c.  A  full 
range  of  Swiss  Houncings,  in  45-inch  goods,  and  20-inch  all- 
overs  is  in  stock,  the  latter  being  very  desirable  for  blouse 
fronts.  Another  line  that  should  be  noticed  is  that  of  the 
45-inch  cambric  flouncings,  in  six  different  patterns,  to 
retail    at   50c.    per  yard. 

John  Maedonald  &  Company  are  showing  laces  in  great 
variety,  including  vals,  torchons,  fancy  cotton,  silks,  appli- 
que, galloons  and  all-overs,  and  in  embroideries,  a  great 
assortment  and  extraordinary  value.  Their  stock  of  mus- 
lins cannot  but  interest  the  keenest  buyers  ;  lawns,  nain- 
sooks, India  linons,  linen  batistes,  lappet  and  Swiss  spots, 
organdies  in  white,  black  and  colored.  Their  stock  of 
famous  hosiery  is  fully  assorted,  both  in  cashmere  and  cot- 
Ion.  Ladies'  I'otton  vests,  in  all  prices  and  styles  :  gloves 
in  all  si.^es  and  popular  makes.  Their  reaily-lo-wear 
department  contains  a  large  and  e.\tcnsive  range  of  the 
following  :  Ladies'  waists  in  white,  black,  and  fancies  ; 
wrappers  in  dark  and  light  fancies  ;  ladies'  two-piece  suits 
in  a  variety  of  styles  ;  ladies'  and  children's  whitewear. 
boys'  waists  ami  suits  ;  underskirts  in  a  lar^f  assortment 
ol  styles  :  ladies'  dress-skirts  in  lustre,  seroe,  homespun, 
ladies'    cloth,    etc. 

Ill  fain  y  neck  ribbons  The  (iault  Mros.  Co.,  Limited. 
ha\i-  just  opened  up  for  the  i'laster  trade  a  large  asst)rt- 
iii'Mit  of  plain  .-uid  faiicx'  lines,  which,  at  a  |)opular  price, 
will  be  hard  to  eepiai.  Faiu-y  chiffons  ami  colored  silk 
leno,  toL;ilhei-  with  a  ihoice  assi)rtiiient  of  while  ami  col 
oicd  ponijcuei  les  and  oii^aiulie  muslins,  and  a  lanje  ran>ie 
ol  silk  all  i)\ri'  tucking;,  with  lace  insertion,  are  meetinsj: 
with  rcad>'  sales  in  the  smallwares  di'partmenl.  A  new 
laiiLiC  of  ladies'  shirt  waists,  in  the  latest  desious  and  pat 
terns,  is  sh«iw  n  in  the  ready-made  department.  Samples 
ha\e  just  been  s(  lit  out  of  a  ni'w  and  complete  ransje  of 
rliildicii's  piiiafore-i  ami  lailies'  aprons  at  extra  values. 
There  is  a  rapidly  increasint;'  sale  for  their  S.500  black 
sateen    skirt,    and    the    new     eati-h    stitch    S52.5    pattern.        A 
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luryc  raiiue  of  new  Spring  lace.s  has  just  been  put  out  in 
I  he  new  Irish  guipuic  and  escurial  variety.  'I'hey  are  nieet- 
iim  with  a  heavy  demand  abroad,  and  will  lie  much  in  evi- 
dence for  the  Spring  trade.  On  account  of  the  extra  value 
In  enibroidory  job  lots,  which  are  now  in  their  travellers 
hands,  the  supply  of  these  is  becoming  exhausted.  Dealers 
who  ha\f  not  seen  these  h)oin  ends  in  regulars  and  seconds. 
Im\i'  miss(;d  a  leader  for  that  de|)artuiciit.  The  traxeliers 
are  now  taking  out  new  samples  of  dress  trimmings  in 
braids,  jets  and  sequins  in  all  th.'  latest  novelties,  and 
also  a  large  range  of  new  ruches  anti  cape  ti-inimings,  for 
^  which  -the  variety  in  this  department  is  well  known  by  the 
trade.  Samples  of  new  Sprinu  rallies  foi-  iieckweai-  ha\e 
just    c(jme   to   hand. 

The  W.  K.  Brock  Co.,  Limited,  Montreal  are  stocked 
with  all  the  newest  embroidery  and  lace  galloons.  E\ery 
retailer  knows  that  this  is  going  to  be  a  phenomenal  sea- 
son for  orgamlie  muslin  and  light  material  costumes,  and 
these  are  to  be  trimmed  with  lace  and  eniV)roidery.  Custom- 
ers to  get  delivery  of  these  lines  musi  send  their  orilers  in 
early  as  there  is  going  to  be  a  scarcity  of  these  goods. 
They  are  showing  an  immense  range  of  all-overs  of  all 
kinds  of  lace,  embroidered  in  black,  white  and. ecru.  It  will 
pay  merchants  to  give  their  representatives  on  the  road  a 
look  through  these  samples.  Some  high-class  muslins  are 
being  opened  up.  People  with  enterprise  to  handle  good 
stud'  ought   to   be   encouraged. 

In  the  establishment  of  I'hillips  &  Wrinch,  Toronto, 
there  is  an  attracti\-e  range  of  no\ellies  for  ladies'  trade. 
The  "  SnafHe  "  (illustrated  herewith)  has  been  selling 
extremely  well,  and  the  "  Snatlle  "  buckle,  which  the  firm 
control  for  Canada,  is  being  made  up  into  a  tasty  line  of 
belts  for  50c.  retailing.  The  same  firm  are  making  a  really 
fine   range   of   folded    and    tucked    belts    antl    beltings.        They 


from  25  to  75c.  If  the  dealer  will  drop  a  post  card  to 
I'hilliiis  &  Wrinch.  Toionto,  they  will  gladly  send  samples. 
In  buckles  and  belt  pins,  the  dip  sha|)e  probably  has  "  the 
call  "  just  now,  although  there  are  considerable  quantities 
of  the  regular  straight  effect  selling.  In  novelties,  the 
•■  Kosette  "  is  the  leader.  Some  very  pretty  effects  can  be 
produced  with  this  buckle  and  a  small  bit  of  ribbon.  Most 
stores  have  ends  of  riblxm.  and  this  is  a  good  way  to  work 
them  off.  If  you  have  not  already  got  theim  in  stock,  buy 
some  ■•  Rosette  "  buckles,  have  your  salesladies  make  them 
up  with  remnants  of  ribbon,  and  you  will  have  a  good 
selling  novelty  to  retail  at  a  very  low  price.  Phillips  & 
Wrinch,    Toronto,    control    this    article    for    Canada. 

The  Wyltl  Darling  Company  show  three  special  lines  in 
ladies'  white  skirts  and  nightgowns  that  may  be  retailed 
at  75c.,  $[  and  ^1.50  each.  They  are  al§o  oft'ering  a  com- 
plete range  of  all  the  popular  makes  of  knitted  underwear 
to  sell  from  iJoc.  to  50c.  apiece.  This  firm's  range  of  hose 
is  the  largest  and  best  selected  they  have  ever  offered  the 
trade.  Special  lines  in  cotton  hose  are  drop-stitched  goods, 
natural-split  soles,  embroideretl  and  polka  dots  to  sell  at 
25c.  per  pair.  Jn  lisle  thread  fancy  lace  pattern  goods  will 
be  good  sellers  for  the  better  trade.  These  may  retail  at 
50c.  a  pair.  New  belts  are  being  shown  in  elastic,  with  jet 
and  steel  trimmings,  by  The  WykI  Darling  Co.  The  best 
selling  shapes  in  patent-leather  belts  are  the  ''  Arabella 
and  "  Duchess,  "  which  come  in  \arious  ([ualities,  to  sell  at 
25  and  5(lc.  apiece.  Special  lines  in  fancy  striped  laces  and 
colored  mohair  linings,  in  a  full  range  of  colorings,  are 
being  shown  in  their  dress  trimmings  department  for 
Sprin<)-   trade. 


SITUATION   VACANT. 


The  •'  Snaffle"  Buckle. 

iiuantities   of   these   goods    and    have 


•1^ 


are  turning  out  larj. 
to  work  over-time  in  order  to  keep  pace  with  the  orders. 
They  have  a  special  line  in  tucked  satin  belts,  with  a  tasty 
buckle,  to  retail  at  50c.  A  post  card  lo  this  house  will 
bring  a  sam|)le.  A  lai-ge  number  of  hair  ornaments  have 
been  selling  during  the  past  few  weeks.  Probably  the  most 
popular  line  at  present  is  the  "  Newport  "  roll  comb..  This 
can  be  had  to  I'etail  as  low  as  lOc.  One  of  the  neatest 
things  seen  in  stray-lock  retainers  is  the  '■  Retchit,"  a 
pretty  little  article,  nuule  with  a  motherof  pearl  ornament, 
to   retail    at    15c.     It    can   be   piocured   from    this   linn. 

.\ttention  is  directed  to  beaded  chatelaine  bags,  as 
atlvertised  by  Phillips  &  Wrinch,  Toronto,  on  page  39. 
These  goods  are  certainly  splendid  Nulue.  Headed  and 
leather  chatelaine,  and  wiist  bags  are  all  going  to  ha\(.'  a 
biii  run  durine  the  coniine  Sprint!'.  See  that  you  have  a 
good  range  in  stock.  \u\.\  will  need  them,  .lust  as  we  are 
going  to  press,  a  striking  no\elty  in  ladies'  belts  has 
appeared — a  plaited  straw  belt.  While  this  may  not  be  as 
serviceable  as  leather  or  fabric,  it  is  certainly  a  decided 
iniio\at ion,  and  as  a  no\elty  will  doubtless  have  a  bio' 
run.  It  really  looks  very  dressy  when  worn  with  either  a 
dark  or  Heht  skirt.  The  stiaw  belt  is  made  after  the  style 
of   a   harne:-s   b.iickle   leather   bell,    and   can   be   had    to   retail 


ASSISTANT  MANAGER  and  buyer  for  dress  goods  department, 
must  be  a  thoroughly  capable  and  energetic  young  man.  Apply 
personally  or  by  letter,  correspondence  confidential.  The  Robert 
Simpson  Co.,  Limited,  Toronto,  Ont.  (3) 


THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,  American  and   Foreign  firms  who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 


RTPT    A  AA/"^*;     VV   vjr^AlVT     Manchester  Bldg.,  Meliuda  St., 
.  rj-(jfA.vvo  cv  K^yjiy,  TORONxo-and  Montreal. 

Dry  Qoods  Commission  Agents. 

IWm.  Simpson  Sons  it  Co.,  Pbilapelphia,  Pa. 
Prints,  Linings  and  Draperies. 
CARTWRIGHT&  W.VRNERS,  Limited,  Lougliborough,  Eng., 
Hosiery  and  Underwear, 
D.  Sandeman  &  Co.,  Leicester,  England, 
^  Yarns  and  Warps. 

A.  ROLAND  WILLIAMS,  r.Xr  iSif °?9"J 

Melinda  St.,  Toronto.    Woollens,  Silks,  Embroideries,  Handkerchiefs, 
Laces,  (Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinery 
Boxes  as  a  side  line.  In  writing,  state  what  territory 
is  covered,  and  how  often.  All  correspondence  will  be  treated 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,   N.  B. 


THE   C.  Or.  "X'OTJISrG-   CO. 

RUBBER    STAMPS 

AND    SUPPLIES 

No.  I  Adelaide  Street  East,        -        TORONTO 
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Dress   Goods. 

Present    Conditions    Affecting    the    Trade. 


I 


T}1K  lIivs.--  Juods  ileparUneiilf:  dI  llie  \uiioiis  wholesale 
licniscs  are  among'  ihe  busiest  spots  in  the  warerooms 
these  days,  and  the  demand  lor  several  light  mate- 
rials has  not  found  the  jobbers  wholly  prepared  with  an 
abundant  stock  of  thoni.  There  is  scarcely  any  doubt  but 
that  in  a  number  of  lines  there  will  shortly  be  a  scarcity, 
and  it  may  ha\e  a  material  effect  on  the  trade.  Prices,  in 
view  of  these  conditions,  are  becoming  rather  ilrnier.  It  is 
impossible,  however,  'to  persuade  the  retail  trade  that  it 
may  be  difficult  to  obtain  certain  goods  in  the  near 
future. 

'I'he  present  heavy  demand  for  all  sheer  goods  was  not 
looked  for  by  the  manufacturers,  and,  even  now,  though 
It  has  eoniiuiied  for  some  time  and  is  apparently  to  con- 
tinue throughout  the  season,  they  display  a  hesitancy  in 
nuuiutacturing-  very  large  supplies,  a  fact  which  keeps  the 
stocks  of  these  goods  at  about  equal  to  the  demand,  and 
not    much    more. 

The  retail  trade,  though,  feeling  that  they  can  obtain 
the  goods  whenever  wanted,  are  making  their  purchases,  as 
a  rule,  in  small  lots,  preferring  to  ordor  little  and  often 
than  to  stock  up  with  a  line  of  goods  which  in  past  sea- 
sons have  shown  an  inclination  to  drop  from  popularity  on 
very  short  notice,  and  which  may  do  so  again.  But  there 
is  very  little  to  warrant  the  belief  that  this  will  be  the 
case   during   the   coming   season. 

In  other  materials  there  is  an  enormous  trade  doing, 
and  jobbers  have  noticed  that  there  is  a  greater  disposition 
on  the  part  of  merchants  to  have  a  widely  assorted  stock 
rather  than  to  order  heavily  on  some  lines  which  were  sure 
of  being  very  popular,  and  light  on  the  novelties  and  other 
fancy  lines  on  which  there  was  more  to  be  risked. 
BLACK.    GOODS    IN    FAVOR. 

All  black  goods  are  in  big  demand.  Lustres  are  ordered 
in  the  usual  large  quantities,  and  black  grenadines  are 
going  better  than  usual.  Many  new  designs  are  shown  in 
the  striped  patterns  in  grenadines,  and  some  lace  effects 
comprise  a  range  of  ilesigns  from  which  the  trade  can  have 
an  unusually  large  choice.  The  lace  jjatterns,  in  grena- 
dines, are  \ery  well  thought  of  for  blouses.  Cream,  cardii\al 
and  navy,  in  lustres,  are  among  the  quick-selling  colors  of 
the  season,  and  there  is  reported  to  be  a  scarcity  of  them 
at  present  on  the  market,  Ijut  this  is  not  likely  to  last  foi' 
\  cry  long. 

Fancy  finettelaines,  challies,  French  "  muslins,  poplins, 
voiles  and  creponettes  are  keeping  the  jobbers  Ijusy  just 
now.  the  ilemand  for  them  being,  in  the  majority  of  cases, 
in   good    Cjuantities,    and   steady. 

Slates,  in  various  shades,  lemain  at  the  head  of  the 
list  in  colors.  Fawns  are  also  good,  and  biscuit  colors, 
which  are  in  a  large  range  of  shades,  continue  to  be 
inquired  after.  There  is  a  better  demand  lor  old  rose  as 
the  season  advances,  though  it  is  still  only  a  secondary 
color  as  regards  popularity.  Kobin's  egg  blue  is  a  favored 
color  at  present,  and  besides  being  frequently  seen  in  plain 
materials,  there  are  many  designs  in  which  it  forms  the 
backtrround   for  red   and  other  colors. 

I.INEN    SHADES 

The  immense  popularity  of  the  new-  fabric  for  ladies' 
costumes,  the  linen  goods,  b,rings  into  the  front  rank 
another  color,  which  is,  or  should  be,  the  natural  color  of 
iinen,    but    which    is    shown    by    diffeient    wVjolesalers    in    as 


many  different  shades.  These  vary  from  what  may  almost 
be  called  a  cream  to  what  is  not  m.uch  different  from  sal- 
mon. Of  course,  these  variations  are  not  linen  color,  and 
shouhi   1)0  bought  by  the  letail   trade  with  caution. 

With  the  strict  linen  color  in  this  linen  fabric,  there  is 
not  much  chance  of  going  astray.  The  demand  shows  a 
cc>ji\  JeiicMi  on  the  part  of  merchants  that  this  will  be  a 
style  that  will  lead  through  the  Summer  season,  in  both 
waists  and  whole  suits.  As  a  rule,  the  linen  effect  is  pre- 
served throughout  the  costume  by  the  use  of  self-colored 
trimmings,  but  several  variations,  more  or  less  taking,  are 
shown,  and  might  be  added  to  the  assortment  with  advan- 
tage. A  small  amount  of  white  lace,  for  instance,  is  seen 
in  one  line,  and  in  another,  the  blouse  is  edged  with  red. 
But  whatever  be  his  choice,  no  merchant's  stock  for  the 
Summer  trade  is  complete  without  the  addition  of  some- 
thing in  this  style. 

SILKS 

Jn  silks,  moire  antiques  are  among  the  jobbers'  best 
selling  go(jds.  Taffetas,  too,  show  no  falling  off.  They 
have  become  a  staple,  and  all  qualities  and  colors  are  being 
taken.  Blacks  are  particularly  good  at  present  in  taffetas, 
and  whites  are  also  in  demand.  Stocks  of  tamolines  are 
not  any  too  heavy,  and  as  the  prevailing  heavy  call  fo^- 
I  hem  continues,  the  prices  become  firmer. 

CORONATION    COLORS    IN    EVIDENCE. 

The  extremely  cold  weather  of  the  last  two  weeks,  say 
Bradford  advices  of  February  22  to  J'he  Drapers"  Record, 
has  had  the  effect  of  checking  the  demand  in  the  home 
trade  for  light  dress  fabrics  specially  suited  to  the  Summer 
season,  but  there  has  been  a  better  demand  for  fabrics 
suitable  for  earJy  Spring  wear,  and  those  with  the  zibeline 
and  other  warm  -  handling  finishes  are  in  specially  good 
demand. 

Everything  is  now  either  a  "  Coronation  "  cloth  or  a 
■■  Coronation  "  shade,  new  shades  of  light  crimson  and 
chestnut  browns  being  especially  to  the  fore  in  the  way  of 
colors. 

Some  manufacturers  are  now  showing  their  collections 
prepared  for  the  dress-goods  trade  for  the  next  Winter 
season,  and,  aithough  no  striking  novelties  in  this  way  are 
yet  mentioned,  there  are  some  new  ranges  of  Bradford 
.4mazon  cloths  which  show  a  great  advance  on  any  pre- 
\ious  productions  in  this  way. 

NOTES    IN    THE    TRADE. 

The  dress  goods  department  of  S.  Greenshields,  Son  &. 
Co.  shows  some  handsome  lustres  in  cream,  cardinal,  and 
na\y,  which,  as  the  trade  knows,  ai'e  now  very  scarce. 
Black  lustres  are  also  in  heavy  demand.  They  show  the 
new  fabric  for  ladies'  costumes,  Shangtung,  in  the  well- 
liked  linen  slyides,  and  report  an  immense  sale  for  it.  A 
great  variety  of  lace  i)attems  in  blouse  goods  is  shown, 
and  the  trade  are  rajjidly  selecting  the  best  designs  from 
them. 

John  Macdonald  &  Company's  showings  in  dress  goods, 
etc.,  are  very  attractive  at  present.  Novelties  in  voile 
taffetas,  figured  and  plain,  crepe-de-chene,  arolienue  cords, 
grenadines  in  figures,  stripes  and  checks,  both  black  and 
colored  ;  de  beige,  melange,  crepe  in  stripes  aitd  plains, 
melrose  crepes  and  cords,  and  lindora  cords  ;  black  silks  in 
peau-de-soie,  mervellieux,  bengalines,  armuros,  louisines  and 
taffetas  ;  colored  silks  in  Japanese,  taffetas,  ottoman  cords, 
colored  satins  and  taffetalines  ;  ribbons,  velvet,  in  cotton 
and  satin  backs  and  chiffons  :  silk  and  satin  ribbons, 
including  novelties  and  neck  ribbons  ;  velveteens' — a  complete 
range  of  the  "  Imperial  "  brand,  in  black  and  coloi-s. 

in  silks.  The  Wvld-Darling  Co.  are  showing  peau-de-soie 
and  blacks  in  a  full  range  of  prices  retailing  out  at  S5c. 
per  yard  and  upwards.  They  have  also  a  range  of  black 
satins  and  taffeta  silks  that  can  be  retailed  for  50e.  and 
upward.  They  are  also  showino-  a  very  special  line  of 
Japan  in  a  full  range  of  coloi-s  to  retail  at  25  and  50e.  A 
\  ery  speeial  value  is  their  colored  satins  to  retail  at  50  and 
75c..  'I'hey  ha\e  also  a  line  of  colored  taffetas  in  a  full 
range  of  all  the  newest  coKirinos.  The  retail  price  for  these 
is  75c. 

.  Brock's  Montreal  print  department  reports  a  big  run  on 
their  10-cent  cloth,  printed  largely  in  silk  effects,  which 
they  have  just  passed  into  stock,  ready  for  the  assorting 
trade. 
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Honored  by  His  Friends. 


ON  Friday  afternoon,  March  7,  the  members  of  the  whole- 
sale dry  goods  trade  of  Montreal  met  in  the  rooms  of 
the  Montreal  Club  to  present  an  address  to  Mr,  James  Slessor, 
lately  of  The  W.  R.  Brock  Co.,  Limited,  whose  forty-five  years 
5"  spent  in  the  dry  goods  business  of  the  city,  during  which  he 
was  always  one  of  the  foremost  in  fighting  the  battles  of  the 
trade  and  endeavoring  to  bring  about  better  conditions,  have 
made  for  him  a  greater  number  of  friends  than  usually  falls  to 
the  lot  of  an  active  business  man. 

Those  present  were  Wm.  Agnew,  John  Beattie,  C.  H. 
Blackader,  John  Black,  John  Baillie,  T.  O.  Bell,  R.  Brock, 
A.  W.  Cochrane,  A.  C.  Cumming,  G.  L.  Cains,  F.  L.  Cains, 
W.  A.  Cheesebrough,  John  Caverhill,  Geo.  B.  Fraser,  Donald 
Eraser,  E.  C.  B.  Fetherstonhaugh,  W.  C.  Finley,  A.  F. 
Gault,  R.  L.  Gault,  Leslie  H,  Gault,  Dr.  Gurd,  Jas.  Gardner, 
Hugh  Glassford,  Geo.  Hadrill,  secretary  Board  of  Trade  ; 
R.  Henderson,  Geo.  D.  Harper.  A.  W.  D.  Howell,  Jonathan 
Hodgson,  Wm.  Kissock,  Jas.  Kyle,  W.  Lesperance,  R.  M. 
Liddell,  Wm.  C.  Mclntyre,  Alex.  McFee,  president  Board  of 
Trade  ;  R.  W.  Macdougall,  A.  B.  Macpherson.  S.  C. 
Matthews,  R.  B.  Morrice,  W.  J.  Morrice,  D.  Masson,  P.  P. 
Martin,  D.  Morrice,  D.  Morrice,  jr.,  —  Mole,  Frank  Paul, 
J.  J.  PuUock,  Jas.  Rodger,  A.  Scott  Robertson,  Wm.  Reid, 
A.  Racine,  Geo.  D.  Ross,  Jno.  A,  Robertson,  Geo.  Sumner, 
Duncan  Stewart.  W.  B.  Sellar.  W.  P.  Slessor,  Ed.  Sand- 
reuter,  H,  L.  Smyth,  R.  N.  Smyth,  Chas.  Smyth,  J.  R. 
Smith,  Jas.  Slessor,  jr.,  A.  A.  Thibaudeau,  W.  C.  Towers, 
Walter  Wilson,  Jas.  K.  Whyte,  W.  H.  Wyman. 

Mr.  A.  W.  D.  Howell,  president  of  the  Wholesale  Dry 
Goods  Association,  occupied  the  chair,  and,  calling  the  meet- 
ing to  order,  spoke  as  follows  : 

REMARKS    BY   THE    PRESIDENT. 

Mr.  A.  W.  D.  Howell  said  :  "  This  is  a  very  busy  time 
in  a  busy  season  and  it  gives  added  pleasure  to  our  gathering 
here  to  have  so  many  busy  men  with  us.  We  meet  to  do 
honor  to  ourselves  by  remembering  one  to  whom  honor  is 
due. 

"  I  speak  now  on  behalf  of  the  Wholesale  Dry  Goods 
Association  of  the  Board  of  Trade,  of  which  Association  I 
have  the  honor  to  be  president.  It  was  at  our  regular  monthly 
meeting  held  in  January  that  the  announcement  was  made 
that  Mr.  Jas.  Slessor  purposed  withdrawing  from  the  business 
with  which  he  had  been  associated  for  so  many  years — nay. 
more,  we  are  told  that  at  the  annual  meeting  of  his  company, 
held  three  or  four  days  previously  in  Toronto,  he  had  resigned. 
To  the  members  of  the  Association  the  news  came  as  a  shock. 
We  are  so  accustomed  to  have  Mr.  Slessor  with  us  on  all 
occasions  of  importance — so  accustomed  to  listen  to  him  and 
have  his  advice,  that  when  I  say  the  announcement  cams  as 
a  shock;  that  word  hardly  expresses  our  feelings,  it  was  more 
like  the  quick  severing  of  a  close  family  tie.  Mr.  Slessor  was 
one  of  the  Association's  first  members  ;  he  had  filled,  I 
think,  at  various  times  every  office  in  the  gift  of  the  Associa- 
tion, and  I  can  conscientiously  say  that  I  never  heard  a 
murmur  from  any  member  as  to  the  manner  in  which  the 
duties  appertaining  to  the  different  offices  had  been  filled  by 
Mr.  Slessor.  After  discussion  and  expressions  of  regret  from 
our  members,  it  was  resolved  that  it  was  due  to  Mr.  Slessor 


'hat  we  should  recognize  and  publicly  thank  him  for  the  valued 
help  he  had  for  many  years  so  generously  given.  Later  on  it 
was  decided  that  an  illuminated  address  would  perhaps  be  the 
best  form  in  which  to  convey  to  him  our  hearty  appreciation 
of  the  many  services  rendered. 

"  Before  I  read  the  address  I  am  sure  you  will  be  pleased 
to  hear  from  two  or  three  of  Mr.  Slessor' s  life-long  friends 
who  are  with  us." 

Mr.  A.  F.  Gault  followed  with  a  few  remarks,  in  which  he 
regretted  that  Mr.  Slessor  was  leaving  the  trade,  for  he  had 
been  one  of  its  most  valued  members.  He  had  known  him 
for  many  years,  both  as  a  business  man  and  socially,  and  had 
found  him  always  willing  to  perform  his  part  in  any  movement 
for  the  advancement  of  the  trade. 

Messrs.  Geo.  Sumner,  of  Hodgson,  Sumner  &  Co.;  Hon. 
Senator  Thibaudeau,  of  Thibaudeau  Bros.  &  Co.;  Geo.  B. 
Fraser,  of  S.  Greenshields,  Son  &  Co.;  Col.  Sellar  and  R.  N. 
Smyth  each  spoke  briefly,  referring  in  terms  of  the  warmest 
admiration  for  Mr.  Slessor's  many  business  and  social 
qualities. 

The  following  address  was  then  read  by  Mr.  Howell : 

James  Slessor,  Esq.: 

Dear,  Mr.  Slessor, — After  many  years  of  close  friendship  and  inti- 
mate business  relations  with  you,  we  learn  with  very  great  regret  of  your 
intention  to  retire  from  active  business  affairs. 

We  desire  to  e.xpress  our  appreciation  and  admiration  of  your  long, 
honorable  and  successful  career  amongst  us. 

By  your  ability  and  energy  you  rose  to  the  position  of  senior  member 
of  the  firm  into  whose  employment  you  entered  when  a  young  man.  By 
that  same  energy  and  ability  you  became  one  of  the  most  highly  esteemed, 
prominent  and  popular  of  the  merchants  of  Montreal. 

We  wish  to  place  on  record  our  cordial  recognition  of  the  public 
services  you  have  rendered  as  president  of  the  Wholesale  Dry  Goods 
.Association,  as  a  member  of  the  Council  of  the  Board  of  Trade,  as  well 
as  in  many  other  important  positions. 

We  gladly  avail  ourselves  of  this  opportunity  to  thank  you  for  the 
time  so  cheerfully  given,  and  the  keen  interest  taken  in  all  that  helped 
to  further  the  interests  of  the  trade,  not  only  in  the  city  of  Montreal,  but 
throughout  the  Dominion  of  Canada. 

Your  genial  disposition  has  endeared  you  to  us  all,  and  we  shall 
greatly  miss  your  wise  counsel,  friendly  advice  and  kindly  presence. 

We  unite  in  wishing  you  a  long  life  in  which  to  enjoy  a   well-earned 
rest.     We  assure  you  of  our  continued  interest  in  your   welfare,  and  we 
pray  that  you  may  be  enabled  in  comfort  and  happiness  to  crown 
"  A  youth  of  labor  with  an  age  of  ease." 
Believe  us  to  be,  dear  Mr.  Slessor, 

With  kindest  regards,  yours  very  sincerely, 
S.  Greenshields,  Son  &  Co.,  Mark  Fisher,  Sons  &  Co., 

The  Gault  Brothers  Co.,  Limited,         Brophy,  Cains  &  Co., 
Mclntyre,  Son  &  Co.,  Kyle,  Cheesbrough  &  Co., 

Matthews,  Towers  &  Co.,  Hodgson,  Sumner  &  Co., 

A'phonse  Racine  &  Co.,  Liddell,  Lesperance  &  Co., 

P.  P.  Martin  &  Co.,  D.  Morrice,  Sons  &  Co., 

Colonial  Bleaching  &  Printing  Co.,        H.  L.  Smyth  &  Co., 
Finley,  Smith  &  Co.,  William  Agnew  &  Co., 

Duncan  Bell,  Glassford  Bros.  &  Pollock, 

Stevenson    Blackader  &  Co.,  Caverhill  &  Kissock, 

Montreal  Cotton  Co.,  Dominion  Cotton  Mills  Co., 

Merchants  Cotton  Co.,  Canadian  Colored  Cotton  M.  Co., 

R.  Henderson  &  Co.,  Belding,  Paul  &  Co.,  Limited, 

Geo.  D.  Ross  &  Co.,  William  B  Sellar, 

John  Black,  The  Dominion  Oilcloth  Co.  Ltd. 

Donald  Fraser,  The  Central  Agency,  Limited, 

A.  B.  Macpherson,  The  Canadian  Spool  Cotton  Co. 

Corticelli  Silk  Co.,  Limited. 

The  address  was  a  beautiful  piece  of  work.  The  text  in 
the  address  was  done  by  pen,  the  rest  altogether  by  brush, 
the  illuminating  being  very  artistically  executed.  A  water 
color  portrait  of  Mr.  Slessor,  which  was  included  at  the  top  of 


lOH 
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the  address,   was  remarkable  for  its  splendid  likeness  to  the 
original. 

Mr.  Slessor  then  rose  amid  hearty  cheers  and  the  singing 
of  "  He's  a  Jolly  Good  Fellow,  "  and  thanked  the  company 
heartily  for  the  kind  things  said  of  him.  When  he  first  heard 
that  an  address  was  to  be  presented  to  him  he  had  thought  it 
a  joke,  for  he  was  not  aware  of  anything  he  had  done  to 
deserve  such  a  token  of  esteem.  "  The  address  will  look 
well  hung  up  on  the  wall,  and  it  will  be  a  sort  of  certificate  of 
my  character  for  future  generations."  In  reviewing  his  busi- 
ness experiences  and  connections,  Mr.  Slessor  stated  that  he 
had  commenced  the  drapers'  trade  in  the  Old  Country  in 
1850  in  the  present  month.  In  March,  1857,  he  came  to 
Canada,  the  voyage  then  occupying  40  days,  from  March  7 
to  April  15.  He  had  been  in  business  in  Montreal  ever 
since,  being  first  in  the  retail  trade  with  John  Aiken  &  Co. 
for  two  years  ;  then  a  year  with  Henry  Morgan  and  then  with 
James  Johnston  &  Co.  In  his  business  career  he  had  had 
occasion  to  cross  the  Atlantic  137  times.  Now  that  he  had 
retired  from  business,   it  did  not  necessarily  mean  that  he 


would  not  cross  the  ocean  again.    In  fact,  if  any  of  the  gentle 
men  present  wanted  a  reliable  buyer  there,  he  would  be  glad 
to   go    again.     (Laughter).       He  was   surprised   to    see    the 
number  present  ;    he  didn't  know  there  were   so  many  dry- 
goodsmen  in  Montreal. 

Mr.  R.  N.  Smyth  : — "They  crop  up  everywhere." 

Mr.  Slessor  : — "  Yes,  especially  agents."  Whereat  there 
was  mirth  at  the  expense  of  Mr.  Smyth,  who  is  an  agent. 

Mr.  Slessor  concluded  by  expressing  his  thanks  again  to 
his  former  business  associates  for  the  honor  done  him. 

Then  followed  remarks  by  Messrs.  A.  McFee,  president  of 
the  Board  of  Trade  ;  Wm.  Reid,  of  an  old  firm,  Longsdale, 
Reid  &  Co.;  E.  Sandreuter,  the  Swiss  vice-consul;  R.  W. 
Macdougall,  Donald  Fraser,  John  Baillie  and  Geo.  D. 
Harper. 

The  meeting  broke  up  with  "  God  Save  the  King,"  and 
"  For  Auld  Lang  Syne,"  but  not  before  a  vote  of  thanks  had 
been  tendered  to  the  chairman,  Mr.  Howell. 
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The  Mitt  that's  made 


The  JJ,  3.  K«  F^n^o^s 

—  $4m  ^^ 


Made  in  the 
following 
Leathers  : 


Per  Doz 


'',}^. 


Black     %yr 

Oiled  ^1/ 
Sheep 


Saranac 
Chrome  Tan 

and 

Muleskin 


"  KUHFORT." 


Lined  from 

top  to 
bottom  with 

H.B.K. 

Heavy  Fleece 

Pure  Wool. 


Better 
than  ever. 


The  Hudson  Bay  Knitting  Co. 


IVIontreal. 


Tad®o 


ESTABLISHED 
53  YEARS. 


*  ^  ^  march  1902. 
ASSORTING  SEASON. 

A  healthy  demand  for  any  article  of  commerce  comes  from  the  consumer 
to  the  retailer,  from  the  retailer  to  the  wholesaler^  from  the  wholesaler 
to  the  manufacturer,  and  from  the  manufacturer  to  the  producer  of  the 
raw  material.  For  the  assorting  trade  the  retailer  and  wholesaler 
(especially  the  wholesaler )  have  to  anticipate  to  a  great  extent  the 
requirements  of  their  customers.  To  do  so  satisfactorily,  money  and 
experience  are  required.  IVe  have  both,  and  are  pleased  to  state 
that  our  stock  in  Carpets,  House  Furnishings^  Men's  Furnishings, 
Haberdashery,  Silks,  Dress  Goods,  Ready-to-Wear  Goods,  Hosiery,  Gloves, 
Muslins,  Laces,  Embroideries,  Woollens,  Tailors'  Trimmings,  Domestic 
and  Imported  Staples  and  Linens  is  complete  for  the  assorting  trade. 

This  is  also  a  season  of  the  year  when  Novelties  and  Specialties  are 
often  shown.  Whenever  such  lines  are  in  the  market  you  are  sure  to 
hear  of  them  from  us.     We  are  now  showing 

ISOVELTIES  in  Chiffons,  Sequin,  Applique  and  Galon  Trimmings, 
Black  Silk  Laces,  White  Dimities,  Whitewear,  Black  Underskirts,  Dress 
Goods,  Duchess  Satin  and  Taffeta  Ribbons  (for  Neckwear),  Ladies' 
Wrappers,  Shirt  Waists,  Back  Combs  and  Side  Combs. 

SPECIALTIES  in  No.  ^y^S Lace  Curtains,  75c.,  Tapestry  Portieres^ 
$2.2S,  11I4  White  Quilts,  $g.oo  doz..  Men' s  Umbrellas,  $g.oo  dos.. 
Ladies'  White  Night  Gowns,  $6. SO,  $g.oo,  $12.00  doz.,  Ladies  2-piece 
Costumes  from  $1^.00  to  $30,00  doz.,  Black  Silk  Luxor ,  "j^c.  per  yard. 
Black  Silk  Taffeta,  STYzC per  yard.  Reversible  Cretonnes,  1^%  and  igc, 
6I4  Worsted  Suiting,  $1.^0,  $2.00  and  $2. 2^  per  yard,  6I4  Tweed  Suit- 
ings, $1.00, $1.^0 per  yard,  61 4  Scotch  Tweed  Suitings  (the  latest),  $2.00, 

We   are   after  you  -. 

FOR  BUSINESS. 

FILLING  LETTER  ORDERS  A  SPECIALTY. 


^ohn  i/facdonald  dc  Co. 

Wellington  and  Front  Streets  East,  ^  ^  TORONTO. 


in 
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No.  4 


FOR  LACE   NOVELTIES 

OF  EVERY  KIND 

A  GO-AHEAD   FIRM 

IS  THAT  OF 

TIDS WELLS,  sand. wood  St.  LONDON, 

ENGLAND. 
WHO  SUPPLY  THE  FOLLOWING  GOODS  ; 


SHIRTS, 

LACES, 

VEILINGS, 

MADE-UP-LACE, 

BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS, 
BELTS,  Etc. 


Factory : 
Old  St.,   London. 


Also  at  Glasgow, 
Sydney  and  Melbourne. 


3  and  2  WOOD  Street, 

LONDON,  ENG. 


Mantles, 

_^c,^^COSTUMES, 
^^^    SKIRTS,   ETC. 

Oanadian  Buyers  will  always  find  the 
very  latest  Novelties  in  Ladies'  and  Children's 

Jackets,  Skirts,  Mackintoshes, 
Capes,  Etc.,  Etc. 

in  our  showrooms.  Special  attention  is  being  given  to  the 
requirements  of  the  Canadian  Trade,  and  we  will  be  glad 
to  show  our  samples,  and  learn  your  needs. 

Mr.  Robert  Edtninson  is  now  acting  as  our 
Agent  for  the  Dontinion  of  Canada. 


CORBY,    PALMER    &    STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  ENG. 


THE  BEST  DRESS   GOODS   ALWAYS   BRING  TRADE. 

PRIESTLEY'S  DRESS  FABRICS 


WILL    DO   THIS    FOR    YOU. 


Ever  popular  because  of  their 

STYLISH  EFFECT  and  WEARING   QUALITIES. 

THEY  SELL  THEMSELVES. 


S.  GREENSHIELDS,  SON  &  CO.,  MONTREAL, 


Sole  Agents  for  Canada. 


WYLD-DARLING 


WHOLESALE  DRY  GOODS. 


Spring 


COMPANY,  LIMITEQ, 


MANUFACTURERS,  TORONTO. 


Lace 


Curtain 


White  and  Colored 


HOUSEFURNISHINGS,     GURTAINS,     MUSLINS,    QuiLTS. 

LACE  CURTAINS- 


REPEATS  JUST   RECEIVED. 


Including  the  following  special  numbers 


C  9    — Fine,  taped  half  side,  retail, 
C  10 — Fine,  taped,  retail,     - 
B  32 — Fine,  taped,  retail,     - 


25c.  pair. 
35c      " 
40c.     " 


Cll,   C  12—38  X  3  yds,  retail, 
C  1 — 45  X  3  yds.,  retail, 
C  3—54  X  31^  yds.,  retail, 


50c.  pair. 
75e.     " 
$1  00     " 


BETTER  QUALITIES— New  Renaissance  Lace  effects— ALL  PRICES. 


CURTAIN  MUSLINS     coin  Spots, 

Sprigs  and  Stripes,  retail  lOc.  to  50e   yd. 
Great  variety  of  plain  and  fancy-colored  Art 
Muslins. 

LARGE  STOCK   BOUGHT   BY   EXPERTS. 

Letter-Orders-Promptly-Shipped. 


1^  U  I  L I  O— British  white  satin  and  colored  honey- 
comb. 
SPECIALS— Retail  $1  00  to  $5.00. 

VISIT  OUR   DEPARTMENTS. 

WYLD-DARLING  """It::-,, 


THE  TIME  TO  INSURE  IS 


NOW 


While  you  are  WELL.  STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W,  H.  Beatty,  Esq., 

PRESIDENT. 

W.  D.  Matthews,  Esq.,  Frederick  Wyld,  Esq., 

VICE-PRESIDENT.S. 

W.  C.   MACOONALD,  J.   K.   MACDONALD, 

ACTUARY.  MANAGING   DIRECTOR. 


HEAD  OFFICE. 


TORONTO. 


'Rooster  Brand" 


Travellers  now  out 
with  Fall  Lines 

Shirts, 


Overalls, 


COATS  and  SMOX 


Pants. 


Reversible  and  Plain. 


Ducks     Plain  and  Rubberized. 

Homespuns,  Twills,  Etoffes,  Mackinaw,  Etc.,  Etc. 

THE  BEST  LINE  IN  CANADA. 

Lumbermen's  and  Miners'  Clothing  Outfits. 
LADIES'  TAILOR-MADE  SKIRTS 


PERFECT  FIT. 


CORRECT  STYLES. 


ROBERT  C.  WILKINS, 


Manufacturer, 


MONTREAL. 


MB.— After  APRIL  15th  will  be  in  new  factory. 
ST.  CATHERINE  ST..  corner  BLEURV  ST. 
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S.  GREENSHIELDS,  SON  &  CO 

MONTREAL 


Summer  Goods 


IN    ENDLESS    VARIETY. 


Lawns,  Dimities,  Muslins, 
Laces,  Embroideries. 

In  our  other  Departments  also  we  have 
SPECIAL  LINES  for  you,   and  they  are 

Worth  Considering 


^    The  usual  number  of 

SNAPS  IN  STAPLES. 

Can  you  afford  to  be  without  them  ? 
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RYLAND5&S0NS 


LIMITED 


MANOHEISXER.  EINIG 


Cotton 


Spinneis 


♦     ♦     ♦     ♦ 


Meictiants 


♦     ♦     ♦     ♦ 


Manufactufefs 


Bleacheis 


♦     ♦     ♦ 


<l^(i 


-:-yy 


EN GLAND      -    -  ■  -      ■-  ->  -J^S*  , 


r'i 


Dyeis 


♦     ♦     ♦ 


Finisliefs 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


Gorton, 


WvJrirxO        Longford  works,      Swlnton, 


W^igan, 
Cre-w^e, 


Cliorley, 
Bolton. 


r 


^ 


Capital,  $14,500,000,  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 
Fancy     Dress     Goods,    British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimnfiings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 
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Horrockses,  Crewdson  &  Co. 


COnON  SPINNERS  '•.  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  107  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  for  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


FKIZE  MEDALS,  LONDON 

1851, 

1861 

1 

GOLD  MEDAL,  CALCUTTA 

1884 

GOLD  MEDALS,  PARIS 

1867, 

1878 

GOLD  MEDAL,  LIVERPOOL 

1886 

DIPLOMA  OF  HONOUR,  VIENNA 

1873 

GOLD  MEDAL,  EDINBURGH 

1886 

GOLD  MEDAL,  CAPE  TOWN 

1877 

FIRST  AWARD,  ADELAIDE 

1887 

DIPLOMA  OF  HONOUR,  LONDON 

1884 

5 

FIRST  AWARD,  MELBOURNE 

1888 

GRAND   PRIX,   PARIS,   1900. 
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The  Celebrated  €.B.  Corsets 


Patented 

and 
Registered 


ENGLISH   MANUFACTURE 


Have  far  and  away  the  largest  sale  of  any  corsets  in  the  world,  being  sold  throughout  the 
United  Kingdom  and  British  Colonies  by  13,000  drapers  to  upwards  of  4,000,000  Corset 
wearers. 

C  B.  Corsets  occupy  a  unique  position  in  England — the  test  market  of  the  world — where 
manufacturers  from  every  stay-producing  country  compete  upon  equal  terms — owing  to  their 
immense  superiority  over  all  rival  corsets  in  the  four  following  essentials  ;  Perfection  of  shape, 
extreme  durability,  beauty  of  finish,  and  moderation  in  price.  C.  B.  Corsets  are  pre-eminently 
suited  to  Canadian  requirements,  and  quickly  attract  an  important  trade,  easy  to  cultivate  and 
capable  of  very  considerable  expansion. 


C.  B.  Corsets 
represent  a 
standard  of 
excellence  to 
which  lesser- 
known  cor- 
sets do  not 
pretend. 


The  many,  if 
unsuccessful, 
imitations  of 
C.B.  Corsets 
form  flatter- 
ing testi- 
mony to  the 
sterling  merit 
of  the  latter. 


Our  organization  for  the  production  of  the  Celebrated  C.B.  Corsets  furnishes  employment 
for  nearly  4,000  workpeople  in  eight  of  the  best  appointed  factories  in  the  United  Kingdom. 
Embodied  in  the  manufacture  of  C.  B.  Corsets  are  processes  invented  by,  and  known  only  to, 
ourselves,  the  result  of  which  has  been  to  produce  a  style  and  mathematical  correctness  in  fit 
hitherto  unknown. 

We  hold  a  finished  stock  of  50,000  dozens,  and  are  able  to  execute  practically  every  order 
by  return. 

SOLE   MANUFACTURERS: 

Charles  Bayer  &  Company 


victoria  Buildings,  Golden  Lane,  London. 

31  London  Wall  and  London  Wall  Avenue,  London. 

Albion  Stay  Factory,  Batb,  England. 

Victoria  Stay  Factory,  Bristol,  England. 

Ideal  Stay  Factory.  Oldland  Common,  England, 

Baystar  Stay  Factory,  Landport,  England. 


Imperial  Stay  Factory,  Portsea,  England. 
Star  Factory,  Londonderry,  Ireland. 
Flinders  Lane,  Melbourne,  Australia. 
Barrack  Street,  Sydney,  Australia. 
Wellesley  Street  East,  Auckland,  New  Zealand. 
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Ever  Meet  a  Jabberwoc  ? 

Don't  suppose  you  have,  but  you've  seen  a  lot  of  "jabber  ads"  setting  forth  lists  of  goods 
given  away  or  sold  without  a  profit  and  such  like.  Now  we  don't  pretend  to  sell  goods  below 
our  competitors  or  without  a  profit,  as  it  costs  money  to  keep  trained  experts  searching  the 
world's  markets  to  secure  the  latest  and  most  up-to-date  fancies  of  fashion,  and  to  buy  to 
the  best  possible  advantage  stuff  that  you  and  we  can  sell  and  make  a  living  on.  Hence  it  is 
that  you  will  find  in  the  collections  our  travellers  are  now  showing  new,  natty,  stylish  goods 
for  every  department  in  your  store. 

Collars,  Ties,  Scarfs,  Bolero,  etc.,  in  large  variety. 

Dress  Goods,  Muslins,  Grenadines,  etc.,  in  newest  patterns. 

Blouses,  Skirts,  Waists  and  Suits  in  Tailor  cut,  style  and  finish,  and  in  latest  designs. 

Veilings,  Gauzes  and  Nets  of  almost  every  make  and  description. 

Embroideries,  Galloons  and  Trimmings  in  Silk,  Lace,  Soutache,  Sequin,  Applique 

and  almost  every  conceivable  make. 

Curtains,  Curtain  Nets,  Frilled  Curtain  Muslins,  Bretonne  Curtain  Nets,  and  Curtain 
and  Drapery  Fabrics. 

Hosiery,  Gloves,  Underwear,  in  Silk,  Lisle,  Cotton  and  Cashmere,  including  the  now  cele- 
brated "  Queen's  Gate"  Cashmere  Hose  which  we  control. 
Laces  we  show  in  every  known  make  and  in  the  largest  variety  ofi"ered  in  this  market. 


The  Lace  Warehouse  of  Canada. 


KYL[,  CHEESBROUGH  k  CO,, 


16  St.  Helen 
street, 
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For  Ladies'  Underwear 
of  all  kinds,    Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION,    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN  THE  WORLD. 


THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIDTHS. 


EXPERT    judges  agree  that   '♦  Plantagenet "    Frillings   exceed  all   other  makes  (for  the  above  purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.        Drapers  in   England— almost  to  a  man — 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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WYCLilFFE 


Cashmere 
Hosiery 


Pure  UM 

Unsbrinkablt 

ilnderwcar 


We  are  sole  representatives  in  Canada  for  the  celebrated  **  Wvcllf  f  C  "  Hosiery  and  Pure  Wool 

Unshrinkable  Underwear. 


MANUFACTURED    BY 


GREENWOOD  &  MOULDS,  Leicester,  England. 

Also  at  59  GRESHAM  ST.,  LONDON. 

A  complete  range  of  their  samples  are  now  in  the  hands  of  our  travellers.       We  would  respectfully  ask  Canadian 
merchants,  when  in  England,  to  call  on  Messrs.  Greenwood  &  Moulds  and  inspect  their  goods. 


PRIME  &  RANKIN, 


22  Front  St.  West,  TORONTO. 
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•  •        Range  of 


Largest  Variety  I  Best  Designs  I  I 


Souvenir  Picture  Handkerchiefs, 
FLAGS  and  Decorations 

Cheapest  I  !  I  again  leads  the  market. 


Various  Designs 

from  7^d.  upwards. 


Jr'lagS^  Various  Pictures  and  General  Range. 

Samples  and  Illustrated  Lists  now  issued  all  over  Canada. 
See  you  get  our  goods.        All  bear  our  Trade  Mark  ticket. 


ASK  YOUR  WHOLESALE  HOUSE  FOR  THEM. 


'*""'* *^^""y       No.  100_24-in.,  "  THE  IMPERIAL.' 
Also  other  lines. 


Brown,  Graham  &  Co. 

37  QLASSFORD  STREET, 

— Glasgow 

R.  FLAWS  &  SON,  Canadian  Agents,  TORONTO 
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4,000  Pieces  Venise  Foulards 
300  Patterns 


A  clearing  lot  of  32  inch  American  Prints,  extra  fine  heavy  cloth, 
beautiful  designs,  equal  to  the  finest  French  printing,  all  this 
season's  goods,  in  French  Grey,  Linen  effects,  Old  Rose,  Sky,  Pink, 
New  Green,  Red,  Bluette,  Helio,  Purple,  Navy,  Black  and  Slate 
grounds,  which  can  be  retailed  at  i2j^c.,  worth  20c. 


1,200  Pieces 
American  Printed  Organdies  and  Lawns 

of  the   newest  and  most  stylish   patterns  to  retail  at  8c.  and  loc, 
worth,  regular,  i2i^c.  and  15  c. 


The  above  being  clearing  lots  which  cannot  be  repeated,  intending 
purchasers  should   order  at  once   to  insure  deliver^^ 


the:  CANAftlAN 

ftRY  COOftS  REVIEW 


Vol.  XII. 


MONTREAL  AND  TORONTO,  APRIL,    1902. 
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Our  Ne^v  YorK 
Dry  Goods  Letter. 


Big  Easter  Trade  Done— Cotton  Prices  IVlounting  Up- 
Velvet  Ribbons  Continue  Active  — A  Note  About  iVIer- 
cerized  Ciieviots— Piques  to  tlie  Front— Linens  Leading 
in  Materials  —  Lace  Freely  Used  —  New  Fashions  in 
Necltwear  and  Trimmings —The  English  Turban  in 
IMillinery,  and  Other  Late  Ideas. 
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From  Our  Own  Correspondent. 


New  York,  March  29,  1902. 


HAT  the  goddess  of  prosperity 
has  not  ceased  to  smile  is 
nowhere  more  apparent  than 
in  the  dry  goods  field  at  the  present 
time.  This  has  been  a  remarkable 
Spring  season  in  many  ways,  and 
while  the  greatest  benefit  has  accrued 
to  the  manufacturers  of  what  is  usually 
the  luxurious  end  of  the  line,  staple 
goods  and  staple  fabrics  have  had 
their  share  of  both  profit  and 
attention. 

From  every  section  of  the  country 
the  reports  are  all  one  way — more 
goods  are  wanted,  and  are  wanted  more  urgently  than  in  any 
recent  season.  The  presence  of  many  buyers  in  the  market, 
even  up  to  the  last  few  days  before  Easter,  was  another  evi- 
dence of  the  urgent  demand  for  more  stuff,  and  everything 
that  was  at  all  desirable  was  snapped  up,  and  the  express 
service  was  not  fast  enough.  Whether  this  remarkable  activity 
will  continue  for  the  balance  of  the  season,  or  whether  the 
bulk  of  the  season's  business  has  been  crowded  into  the  period 
before  Easter,  remains  to  be  seen. 

The  medium  lightweight  fabrics  have  had  the  strongest 
call  for  immediate  delivery,  and  the  market  has  absorbed  prac- 
tically all  the  lightweight  cloths  as  quickly  as  they  have  come 
from  the  mills.  April  and  May  deliveries  of  most  lines  of 
white  goods  were  closed  some  time  ago,  and  some  classes  of 
fabrics  are  not  to  be  had  at  all  from  first  hands. 

IS    10  CENT   COTTON    AT    HAND  ? 

The  cotton  market  has  steadily  improved  in  tone  and 
advances  in  price  were  made  in  both  raw  and  finished  pro- 
duct. The  raw  cotton  market  was  under  speculative  influence, 
andvrhile  most  of  the  advance  did  not  extend  far  beyond  the 


exchanges,  spinners  were  compelled  to  join  in  with  the 
speculative  crowd  and  secure  their  supplies  at  higher  figures. 
The  cotton  situation  is  still  as  acute  as  it  was  earlier  in  the 
season,  and  predictions  of  ten  cents  a  pound  before  the  new 
crops  come  in  are  made  by  close  observers  who  usually  gauge 
correctly  the  needs  and  requirements  as  against  the  supply. 
The  material  for  the  present  demands  of  the  spinners  was,  in 
most  instances,  secured  in  the  Southern  markets  at  much 
lower  figures,  and  the  full  effect  of  the  recent  advance  will 
not  make  itself  felt  for  some  time.  The  indications,  therefore, 
point  to  higher  prices  unless  something  entirely  foreign  should 
intervene  to  upset  calculations. 

COTTON    FABRICS    HIGHER. 

Print  cloths  are  now  quoted  at  3  516c.  in  Fall  River,  but 
the  supply  is  by  no  means  adequate  and  higher  prices  are 
looked  for.  Threatened  labor  troubles  have  been  fortunately 
averted  through  the  concessions  granted  by  the  mills  in  the 
principal  manufacturing  district,  but  the  general  period  of 
Spring  strikes  has  not  yet  been  passed,  and  many  of  the 
smaller  mills  find  it  practically  impossible  to  advance  wages 
and  make  a  profit,  owing  to  scant  supplies  of  raw  material 
at  the  old  prices.  That  the  price  of  calicoes  has  not  been 
advanced  in  proportion  is  an  anomaly  of  the  situation. 

THE    SILK    MARKET. 

The  silk  field  is  fairly  active,  considering  that  it  is  practi- 
cally between  seasons.  Shantungs  and  pongees  are  having  a 
phenomenal  run,  while  printed  liberty  silks  are  a  close  second. 
Fancy  silks  have  been  adopted  for  high-grade  costumes  by  the 
cutting-up  trade,  and  appear  in  garments  costing  from  ]Jt4o  up 
(wholesale).  Foulards  are  in  moderate  demand  for  the  popu- 
lar trade,  but  there  is  no  particular  activity  either  one  way  or 
the  other.  Grenadines  hold  their  own  and  silk  nets  are  as 
good  property  as  ever.  Velvets  are  quiet,  and,  while  large 
importations  for  Fall  have  been  booked,   there  is  still  some 
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uncertainty  as  to  the  future  of  prices.     There  is  no  let-up  in 
the  demand  for  velvet  ribbons  both  for  belts  and  trimmings. 

MBRCERIZED   CHEVIOT   POPULAR, 

In  white  goods  mercerized  effects  continue  to  be  the  most 
prominent.  Mercerized  cheviot  is  the  latest  popular  favorite, 
and  has  found  a  ready  market  for  shirt  waists.  Madras  for 
immediate  demand,  in  plain  and  Jacquard  weaves,  is  in  good 
request. 

PIQUE    WAISTS    REVIVING. 

In. the  shirt- waist  field  the  Gibson  effect  is  having  it  all  its 
own  way,  and  duplicate  orders  indicate  a  continued  popularity 
for  these  models.  Piques  are  being  revived,  and  are  also 
finding  favor  made  up  as  Norfolk  jackets.  White  is  still  the 
favored  color.  A  great  many  waists  with  elbow  sleeves, 
trimmed  with  one  or  more  ruffles,  have  been  sold  to  the  retail 
trade.  Japanese  silk  is  again  extensively  used  by  waist- 
makers,  though  the  material  is  lower  in  price  than  last  year. 

MATERIALS    IN    FAVOR. 

For  suits  and  skirts,  etamine  is  far  and  away  the  leading 
material  in  black  and  several  shades  of  blue.  Linens  look 
like  the  leaders  of  the  future  and  the  regular  run  on  crashes 
is  anticipated.  Tafifeta  and  moire  Etons,  mostly  with  pointed 
fronts,  finished  with  stitching  and  trimnted  with  straps  of  self- 
material  and  peau  de  sole,  in  white  and  black  effects,  are 
popular  for  the  medium  class  of  trade.  There  is  a  lingering 
demand  for  silk  raglans,  but  that  style  has  practically  run  its 
course  for  the  season  at  least.  The  early  indications  of  the 
popularity  of  mohair  have  been  verified  and  the  material  is 
very  scarce  in  the  market.  Medium-weight  broadcloths  are 
still  selling  well  in  the  Northwest,  but  the  light  fabrics  have 
displaced  them  in  other  sections. 

THE   SKIRT    STYLES. 

The  drop  skirt  fad  has  reached  very  large  proportions  and 
promises  to  be  a  feature  of  the  early  Fall  models  as  well. 
Unlined  skirts  are  selling  well,  especially  in  cheviots  and 
wool  crashes.  Early  deliveries  of  shirtwaist  suits  have  been 
absorbed  and  new  orders  are  already  in  evidence. 

THE    WHITE    PETTICOAT. 

As  a  result  of  the  great  popularity  of  sheer  materials  for 
outside  skirts,  the  white  petticoat  is  also  in  the  run.  Flounced 
models  are  favored  and  touches  of  colored  embroidery  are 
noted  on  some  of  the  higher-priced  garments.  Deep  multiple 
ruffles  of  lace  appear  on  many  models  for  the  exclusives. 
Black  and  white  taffetas  in  narrow  stripes  have  been  liberally 
ordered.  The  demand  for  mercerized  sateens  is  not  as  strong 
as  it  has  been. 

women's    NECKWEAR. 

In  women's  neckwear  there  has  been  a  good  demand  for 
grass  linen  ties  trimmed  with  tafifeta,  in  all  light  shades.  They 
retail  at  from  50c.  to  $2  each.  "Briar"  stitching  and  hem- 
stitching effects  are  the  most  popular. 

Dainty  jube  ruchings  for  Summer  dresses,  robes  and 
ruffles  and  flounces  of  various  descriptions  are  favorites.  There 
has  been  a  good  sale  for  embroidered  chiffons  and  muslins  by 
the  yard  for  Summer  costumes  in  the  finer  grades. 

Pompadour  shadings,  pink  and  green,  are  all  the  rage  and 
appear  in  many  forms  embroidered  on  waist  patterns  and  ties. 
The  popularity  of  the  ruff  has  not  declined.  Black,  black 
grounds  with  white  and  white  grounds  with  black  predominate. 
Chiffons,  liberty  silks,  malines  and  a  few  mousseline  de  soies 
are  represented  in  the  prominent  materials. 


TRIMMINGS. 

The  principal  trimmings  are  jube  edgings  and  ribbons, 
both  narrow  and  wide.  There  is  a  great  variety  in  lengths. 
Fancy  boas  with  roses  continue  to  be  popular,  and  Easter 
lilies  are  pressed  into  service  with  striking  results. 

COLLARS. 

Turn-over  collars  and  collarettes  are  still  popular,  but  only 
in  the  cheap  grades.  A  recent  innovation  in  that  line  is  a 
collar  with  an  ecru  line  appliqued  with  small  laces,  figures  in 
self  color.  Combination  automobile  ties  with  turn-over  collars 
are  in  good  demand.  Plaited  fronts  are  also  favored, 
especially  with  little  black  cords  running  with  the  plaits. 

BELTING,     BELTS    AND    BUCKLES. 

In  fabric  belting  the  favored  material  is  satin.  Some  are 
plain,  others  stitched  in  various  ways,  briar  effects,  hem- 
stitching, tucks  and  cords.  For  mourning  wear,  taffeta  is 
favored.  While  the  demand  for  made-up  belts  is  unusually 
large,  there  is  a  pronounced  disposition  on  the  part  of  many 
women  to  buy  the  belting  and  buckles  and  put  them  together 
themselves.  The  range  of  styles  in  buckles  is  very  wide  and 
includes  Persian  effects,  gold  and  silver,  French  grey, 
oxidized  and  steel. 

THE    RIBBON    TRADE, 

The  demand  for  ribbons  has  been  considerable,  especially 
in  high-grade  fancies.  The  main  purchases  comprised 
medium  and  lightweight  soft  goods,  satin  taffetas,  chiffons 
and  taffeta  chiffons,  louisines  and  in  general  weaves  with  satin 
surfaces.  The  increased  use  of  ribbons  in  millinery  is  also 
responsible  for  the  slow  deliveries  that  are  the  rule  in  that 
industry. 

MILLINERY. 

In  the  millinery  field  there  is  for  the  moment  more  activity 
in  the  retail  end  than  in  the  wholesale.  The  "openings" 
in  the  specialty  millinery  stores  were  particularly  successful, 
but  the  sales  represented  more  of  the  imported  models  and 
copies  of  them  than  the  strictly  American  production. 

A  feature  of  the  later  demand  is  a  movement  in  favor  of 
the  English  walking  turban  which  has  sprung  into  instant 
popularity.  This  is  a  radical  departure  from  the  large  hats 
that  have  had  the  call. 

will    turbans    oust    LARGE    HATS  ? 

It  is  looked  upon  as  an  early  indication  of  the  direction  of 
the  Fall  demand  and  a  return  to  classes  of  trimmings  that 
have  been  neglected. 

The  profuse  use  of  pearls  and  pearl  beads  is  still  notice- 
able in  the  higher-class  millinery.  A  very  popular  model  has 
a  crown  made  entirely  of  pearl  beads  and  the  rest  of  the  hat 
draped  with  chiffon. 

WHITE    HATS    FOR    SUMMER. 

While  black  and  white  effects  predominated  in  the  early 
demand,  white  alone  is  coming  more  to  the  foreground, 
especially  for  the  distinctively  Summer  styles.  Outing  hats  of 
white  braid  with  quills  ;  in  these  styles  the  large  round  shape 
is  favored,  with  plain  brim  slightly  curved  at  the  edge  with 
medium  crown. 

In  tailored  hats  the  tendency  to  favor  the  matching  of  hat 
and  costume  is  noticeable,  and  a  revival  of  this  custom  is 
looked  for.  Walking  hats  trimmed  with  loops  of  straw  and 
loops  of  velvet  are  the  forerunners  of  the  sailors,  which 
promise  to  be  as  popular  as  ever. 

Wm.  J.  Brandt.  , 
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Ladies'   NecKwear. 


THE    CANADIAN    TRADE. 

THE  handsome  rufTs  that  during  the  Easter  season  have 
been  received  with  such  favor  by  the  trade  and  the 
public  are  but  forerunners  of  the  variety  of  beautiful  and  novel 
ideas  in  ladies'  neckwear  that  can  be  offered  to  customers 
during  the  coming  Summer  season.  These  ruffs  deserve  no 
particular  popularity  as  regards  their  usefulness,  but  as  an 
ornament  to  the  dress  they  are  certainly  very  effective.  Black 
has  been  by  a  good  deal  the  prominent  color.  Several  mix- 
tures, black  with  grey  or  white  edgings  or  black  with  helio- 
trope edgings  were  well  liked.  The  latter  combination 
resulted  in  an  effect  at  once  beautiful  and  very  appropriate  for 
the  season.  White,  dove  grey  and  light  blue  ruffs  were  also 
in  favor.  The  demand  for  these  will  probably  last  through 
the  current  month,  but  with  the  approach  of  warmer  weather 
they  will  be  forced  to  give  way  to  other  forms  of  neck  adorn- 
ment, which,  though  not  more  beautiful,  are  more  suitable 
for  Summer  wear,  as  they  are  less  elaborate  and  much 
handier. 


The  stock  is  very  likely  to  attain  a  popularity  during  the 
Summer  of  1902  that  was  never  approached  before.  There 
are  several  reasons  for  this,  not  the  least  being  that  besides  its 
acknowledged  comfort,  far  greater  than  any  stiff  collar  could 
possibly  possess,  there  are  such  a  variety  of  pretty  effects  and 
patterns  that  everyone  can  find  something  just  to  her  taste. 

Embroidered  turn-over  collars  must  be  given  a  prominent 
place  in  every  up-to-date  retail  stock.  As  a  general  thing 
several  colors  are  found  in  the  embroidered  goods.  Pale  and 
navy  blue,  pink,  white,  yellow,  red  and  black  are  all  in 
demand.  The  number  and  beauty  of  the  designs  compel 
admiration. 

Long  scarves,  to  be  tied  as  Ascots  after  circling  the  neck 
twice,  are  among  the  prettiest  of  the  season's  offerings  in  neck- 
wear. A  late  variety  of  this  in  diaphanous  silk  is  made  in 
pink  and  linen  colored  strips  alternating.  The  collar  is  of 
solid  pink,  the  ends  and  edges  of  white.  White  scarves  with 
black  stitching  and  black  with  white  stitching  are  in  demand. 


Several  effects  in  light  shaded  collars  with  chiffon  ends, 
which  are  tied  in  bows,  or  made  up  into  pom-poms  in  front, 
have  taken  the  trade's  fancy  and  are  moving  out  well.  The 
made  up  collars  include  one  style  with  a  belt  buckle  in  front. 
With  this,  cuffs  and  belts  to  match  are  shown,  and  these  sets 
may  be  an  important  feature  of  the  trade  later  on. 

For  wearing  with  white  starched  collars  the  shield  derby 
is  a  leader.  The  ties  are  all  made  up  in  satin,  the  very 
brightest  colors  being  used.  Of  course,  the  hand-tied  derby 
and  other  forms  of  men's  neckwear  are  in  demand  for  this 
trade  as  they  always  are. 

WHAT    IS   SAID    IN    NEW    YORK. 

Says  The  Economist :  "The  matched  set  idea  is  one  that 
is  continually  gaining  prominence  in  the  neckwear  field,  and 
is  worthy  the  most  careful  consideration.  Sets  are  shown 
consisting  of  collar,    cuffs — embroidered  in  the  same  manner 


as  the  collar — and  belt  of  a  similar  nature,  all  three  made  on 
the  same  order.  The  collar  and  cuffs,  and  the  collar,  cuffs 
and  belt  idea,  are  almost  invariably  of  wash  material,  and  on 
these  styles  we  have  dilated  on  previous  occasions.  They  are 
holding  their  own  wonderfully  and  are  increasing  in  popularity. 
"One  of  the  latest  forms  to  be  brought  out  is  a  stock  collar 
arrangement  of  white  pique,  with  a  colored  portion  attached. 
This  colored  portion  covers  the  lower  part  of  the  stock  and  is 
of  a  coarse  weave  cloth  material  in  bright  colors.  It  fastens 
together  in  front  by  means  of  a  buckle,  usually  gilt,  and  the 
end  then  tied  in  a  peculiar  bow. 

"  The  tie  itself  is  striking  in  the  extreme,  but  the  thing 
that  forces  it  particularly  on  our  attention  is  the  fact  that  it  is 
accompanied  by  a  belt,  exactly  the  same  in  construction  and 
material  as  the  lower  part  of  the  stock.  The  whole  affair  is 
most  effective  and  one  of  the  most  novel  ideas  on  the  market. 
The  stock  collars  that  were  shown  last  year,  with  a  little  gilt 
buckle  in  the  front  and  with  both  ends  protruding  out  of  this 
buckle  in  the  same  way,  are  shown  again  this  year,  the  dif- 
ference being  that  the  new  styles  are  more  fancifully  adorned, 
and  are,  as  a  rule,  embroidered  with  silk  spots  or  other  ideas 
on  this  order.  The  stock  is  most  effective,  is  very  much  like 
that  of  last  year,  and  probably  will  enjoy  the  same  success  this 
season  in  its  new  form. 

"  All  kinds  of  stocks  will  be  very  much  worn  during  the 
coming  season.  The  stock  is  to  be  a  most  popular  article  for 
wear  for  men  and  it  is  taken  up  considerably  for  women  also. 
In  many  cases  there  is  practically  no  difference  between  the 
men's  and  women's  styles,  with  the  exception  of  the  fact  that 
the  men's  have  usually  a  little  larger-sized  neckband." 


IN   NEW  QUARTERS- 

Owing  to  the  increase  in  his  business,  Mr.  M.  Markus, 
who  for  the  past  nine  years  has  been  located  at  30  Hospital 
street,  Montreal,  has  been  compelled  to  move  into  larger 
premises,  and  has  built  a  new  warehouse  and  factory  at  6 
Lemoine  street.  Mr.  Markus  deserves  congratulations,  for  he 
has  worked  up  from  a  small  office  in  the  old  building  until  the 
business  required  the  use  of  the  greater  part  of  it,  and  now 
must  be  removed  to  a  new  place.  The  principal  lines  carried 
are  foreign  dry  goods  and  tailors'  trimmings,  such  as  silks, 
velvets,  linings,  etc.  A  visit  to  the  new  building  will  be 
profitable  to  customers.  There  are  four  floors,  including  the 
basement,  which  is  used  as  a  stock  and  shipping  room.  The 
private  and  general  offices  and  dry  goods  stock  and  samples 
occupy  the  ground  floor.  The  umbrellas  are  displayed  on  the 
first  floor,  and  the  second  is  used  as  a  factory,  while  at  the 
rear  of  it  are  stocked  the  raw  materials  for  umbrellas.  The 
building  is  most  complete  throughout,  the  latest  fittings,  heat- 
ing and  lighting  apparatus  being  used,  while  the  shelves  and 
woodwork  about  the  place  are  very  tasteful.  The  machines, 
which  are  run  by  electricity,  are  all  new  and  of  the  most 
approved  model. 


The  American  Import  Co.,  who  occupy  a  large  warehouse 
of  four  flats  on  St.  Paul  street,  Montreal,  are  showing  a  large 
collection  of  imported  goods  such  as  woollens,  hosiery,  dry 
goods,  underwear,  collars,  shirts,  cuffs,  and  also  such  lines  as 
jewellery,  perfume,  etc.  Dealers  desirous  of  picking  up  some 
excellent  bargains  in  these  lines  cannot  do  better  than  to  place 
themselves  in  communication  with  this  firm.  They  claim  that 
an  examination  of  their  lines  will  demonstrate  their  ability  to 
make  right  prices  and  supply  the  right  goods. 


12 


THE  DRY   GOODS  REVIEW 


&liUincvp  Openings  in  '(tf)c  Wleet 


From  Our  Own  Correspondent. 


Winnipeg,  March  25.  1902. 


N  DRY  GOODS  there  is  not  much 
in  ^the  way  of  news  to  report. 
Travellers  are  out  with  Fall 
samples  and  the  sorting  trade  is 
not  yet  on.  All  wholesale  houses 
are  busy  getting  forward  Spring 
shipments,  and  trade  is  in  a 
healthy  and  satisfactory  con- 
dition. 

Millinery  openings  have  been 
the  order  of  the  day.  The  only  wholesale  opening  was  that  of 
The  D.  McCall  Co.,  and  as  usual  it  was  very  largely  attended, 
some  40  milliners  from  outside  points,  some  from  as  far  west 
as  Fernie,  B.C.,  coming  in  to  attend  it.  The  display  of  this 
company  grows  larger  and  better  from  season  to  season,  and 
the  stock  this  Spring  was  the  best  yet  shown. 

OUTING    HATS    IN    THE    WEST. 

The  collection  of  outing,  ready-to-wear  and  semi  dress 
hats  was  very  large  and  extremely  well  assorted.  This  house 
does  an  enormous  business  in  the  farther  West  where  hats  of 
this  stamp  lend  themselves  effectively  to  the  needs  of  the 
women,  who,  riding,  wheeling,  or  driving  long  distances, 
must  have  hats  that  are  able  to  stand  sun  and  wind  without 
losing  their  fresh  and  neat  appearance.  Many  of  the  outing 
hats  this  season  are  dressy  enough  for  any  ordinary  occasion, 
and  at  the  same  time  will  stand  considerable  hard  wear,  A 
style  which  is  proving  very  popular  is  the  roll  brim  turban 
with  scarf  of  Paisley  silk  or  pompoms  of  gophered  Arab 
grass  cloth. 

The  leading  color  is  Arab  or  Paris,  or.  speaking  generally, 
all  shades  of  unbleached  linen  color,  and  with  this,  black, 
black  and  white,  sea  blue,  maize,  pouciana  (red)  and  reseda 
(green)  are  all  good  as  well  as  many  of  the  more  delicate 
shades  of  shell  pink.  In  flowers,  roses  lead  and  marguerites, 
and  all  kinds  of  fruit  and  foliage  are  popular — white  foliage 
being  the  latest  novelty.  In  straw  braids,  crysanthemum  was 
the  newest  and  most  popular. 

PATTERNS   ON    VIEW. 

The  display  of  patterns  was  large  and  very  well  selected. 
This  was  proved  to  a  demonstration,  as  by  the  end  of  the 
third  day  all  that  were  left  could  have  been  packed  into  on* 
bandbox.  Among  especially  pretty  hats  was  one,  which,  by 
the  way,  has  gone  to  adorn  the  head  of  a  charming  bride  at 
Fernie,  B.C.  It  was  a  fancy  white  leghorn  flop,  with  crown 
removed,  laid  over  a  frame  of  shirred  chiffon.  The  double 
brim  and  crown  of  chiffon  had  a  novel  effect.  Between  the 
brims  a  coil  of  white  liberty  satin  nestled,  caught  at  the  point 
of  the  flare  into  a  large  bow  fastened  with  a  cabuchon  of 
pearls,  over  this  is  draped  a  full  scarf  of  white  chiffon  with 
richly  embroidered  edge,  the  ends  drooped  over  the  hair  in 
the  approved  style,  while  the  crown  decorations  are  rosettes 
of  the  ribbon  and  demi  plume  falling  to  the  right  side. 


Another  very  modish  hat  was  a  turban  in  Arab  shades. 
The  flat  crown,  entirely  of  silk  roses,  extended  over  the  brim 
at  the  back.  The  facing  was  of  closely  laid  frills  of  chiffon 
with  iridescent  tubular  edge,  the  decorations  an  exquisitely 
folded  scarf  of  chiffon  edged  with  an  applique  of  Irish  point  in 
Paris  shades.  This  scarf  is  drawn  to  the  back  and  fastened 
on  either  side  with  cabuchons,  the  ends  falling  over  the  hair. 

The  display  of  handsome  black  hats  was  very  large,  and, 
as  is  usual,  they  were  the  first  patterns  bought  up.  Mr. 
White,  the  manager,  and  his  assistants  are  now  west  on  a 
sorting  trip. 

RETAIL    OPENINGS 

The  weather  was  so  fine  and  warm  in  the  middle  of  March, 
and  Easter  coming  early,  retail  houses  opened  fully  ten  days 
ahead  of  last  season,  and  though  one  big  blizzard  did  come  to 
discourage  the  shoppers,  it  apparently  had  little  effect,  as  all 
the  houses  have  done  an  exceptionally  good  business,  and  the 
classes  of  hats  sold  have  been  more  expensive  than  for  many 
seasons. 

More  attention  was  also  given  to  window  decoration, 
appropriate  to  the  season.  In  this  matter  the  palm  was  easily 
given  to  the  Imperial  Dry  Goods  Company.  A  cut  of  their 
window  will  appear  in  this  issue.  This  company,  though  one 
of  the  newest  in  Winnipeg,  is  fast  coming  to  the  front  in 
many  departments,  and  though  it  is  just  a  year  since  they 
went  into  millinery,  they  are  carrying  one  of  the  largest  and 
best-assorted  stocks  in  the  city.  Miss  L.  Baldwin,  who  has 
charge  of  their  showroom,  is  an  exceptionally  good  buyer  and 
has  the  eye  of  an  artist  for  form  and  color.  This  season  she 
is  assisted  by  having  in  charge  of  the  workroom  Miss  Ethel 
B.  Jones,  formerly  of  The  John  D.  Ivey  Co.,  Toronto. 

PRETTY    HATS   SHOWN. 

Among  the  hundreds  of  pretty  hats  at  this  opening  there 
is  only  space  to  mention  two.  These  were  not  by  any  means 
the  most  expensive,  but  for  individual  style  caught  the  eye  of 
your  correspondent.  They  were  a  tricorne  shape,  the  crown 
and  brim  made  entirely  of  beech  leaves  in  the  loveliest  Autumn 
tints.  The  brim  facing  was  of  French  roses,  veiled  with 
golden-brown  mechlin,  and  a  large  gold  and  pearl  ornament  set 
off  the  centre  front. 

The  other,  a  Spanish  turban.  Edelweiss  is  one  of  the 
most  popular  flowers  in  Paris  this  season,  so  much  so  that 
difficulty  has  been  found  in  meeting  the  demand.  These 
children  of  the  snow  were  effectively  shown  on  a  frame  covered 
with  Irish  point,  the  coldness  of  the  Edelweiss  being  most 
efTectively  relieved  by  bunches  of  rich  red  currants.  The 
other  decorations  of  the  hat  were  loops  of  black  velvet  over 
the  hair,  with  ropes  of  pearls. 

THE  Hudson's  bay  company. 
The  Hudson's  Bay  Company  had  a  fine  opening.     Miss 
Rogers  has  been  in  charge  for  some  years  and  caters  success- 
fully to  a  very  large  south-end  trade.     Among  the  pretty  hats 
here  noted  was  a  "misses"  that  at  once  reminded  one  of 
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Novelties  and 
Warm  Weather  Goods. 


New  Lines  in  Fancy  Printed  Muslins, 

Printed  Cashmeres  for  Blouses, 
And  Silk-Finished  Novelties. 

Our  representatives  will  have  samples  of  the  above  the  first  week  in  April. 

Plain  Linen  Organdys  and  Batistes, 
Fancy  Printed  Piques, 

Plain  Chambrays  Silk  finished. 

Ginghams— Checked,  Striped  and  Plain, 
Also  Apron  Linens  Colored  Borders. 

LININGS. 

Black  and  Colored  Satanas,  Richesse  Taffettas, 

The  Radiant  Mercerised  Moire,  for  Underskirts,  Waists  and  Linings. 
Write  us  for  samples  of  English  Linenettes,  Percalines  and  Soiette 
Linings;  also  American  Lustrine  Skirt  Linings,  to  retail  from  10  to  35c. 

Have  you  seen  the  "  ANCHOR '"  Waist  Lengthener  ? 
Sells  on  sight.      WE  HAVE  IT. 

New  ranges  of  Latest  Novelties  in  Ladies'  Leather  Bags 
to  be  retailed  from  20c.  to  $1.25  each. 

Our  travellers  are  now  carrying  a  full  line  of  Men's  and  Ladies'  Underwear. 
Although  we  bought  heavily  we  shall  no  doubt  soon  be  sold  up  on  some  lines,  and 
as  we  positively  cannot  repeat  at  same  prices  we  must  urge  our  friends  to  buy  early 
in  staple  lines — the  mills  are  advancing  prices. 


BROPHY,  CAINS  &  C 

IVI O IMTR  E  A  L_. 
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dear,  sweet  dimpling  Dolly  Varden  by  a  hat  of  pink  and 
white  mohair  braid,  the  outer  brim  wreathed  with  June  roses 
and  the  dip  to  the  hair  at  the  back  caught  with  knots  of  black 
velvet  and  a  coquettish  bow  of  the  same  under  the  brim. 
Dicken's  Dolly  never  wore  anything  more  bewitching. 
Another  most  beautiful  hat  was  a  "Marie  Antoinette," 
made  entirely  of  tubular  rolls  of  mechlin  and  mohair  with 
underfacing  of  white  tulle  caught  to  place  by  diamond  jets. 
The  only  trimming  on  this  hat  was  a  soft  fluffy  black  plume 
held  in  place  by  cut  jet  cabuchons  connected  by  strands  of 
cut  jet  beads.  And  yet  another,  a  "Coronation"  hat,  in 
white  tulle  with  white  plumes,  pearls  and  touches  of  corona- 
tion crimson  velvet,  was  certainly  a  hat  for  a  princess  to  desire. 

E.     B      NASH    .*c    CO. 

This  store  has  a  new  milliner  this  season  in  the  person  of 
Miss  M.  P.  McKenny,  formerly  of  Toronto,  who  has  already 
won  a  place  for  herself  among  city  milliners  by  the  good  taste 
of  her  stock  and  an  eye  for  becoming  shapes.  At  this  opening 
one  of  the  prettiest  hats  shown  was  a  misses'  flop  of  mohair 
lace  braid,  a  band  of  cherry  velvet  run  through  the  openwork 
brim  was  tied  in  a  large  bow  on  the  edge  of  the  brim  in  front, 
while  streaii  ers  of  the  same    velvet  were  twined  around  the 


crown  and  fell  over  the  hair  at  the  back.  The  brim  was 
slightly  tilted  from  the  face  with  a  rosette  of  the  velvet.  A 
charming  hat  for  some  dark-eyed  gypsy  of  14. 

Another  dainty  hat  was  a  capeline  of  Tuscan  satin  braid 
with  under  or  second  brim  of  daintily  shirred  pumpkin  chiff'on. 
The  decorations  were  velvet  cowslips  shading  from  pale  yellow 
to  deep  reddish  brown  and  a  scarf  of  Irish  point  in  Tuscan 
shades,  the  lace  arranged  to  fall  in  the  graceful  curtain  drape 
over  the  hair. 

GEO.    CRAIG   &   CO. 

George  Craig  &  Co.  had  a  good  window  display  and  very 
effective  drapings  in  their  showroom.  Among  their  prettiest 
hats  was  noted  a  handsome  black  Gainsborough  showing 
facing  of  folded  chiffon  and  drapes  of  Arab  lace  and  large 
Alsatian  bow  on  crown,  and  a  very  pretty  shepherdess  with 
folded  brim  of  pumpkin  maline,  a  shaving  straw  crown  of  the 
same  shade  and  a  brim  drape  of  yellow  cowslips  veiled  in  rich 
black  Chan  till  y  lace. 

The  houses  which  carry  nothing  but  millinery,  such  as 
Turner  &  Co.,  Miss  Bain  and  Mrs.  Johnson,  all  had  fine  stocks 
and  well  dressed  windows.  E.  C.  H. 


Retail  MercKants  and  tKeir  Insurance  Policies. 

Some    Practical    Suggestions. 


THi:    BOARD    OF    TRADHl    OF     THE     CITY 
OF    TORONTO 

Wholesale    Dry    Goods   Section. 

Secretary's  Office, 
Toronto,   April  4,  1902. 

RE    FIRE    INSURANCE. 

Dear  Sir, — In  view  of  the  many  total  and  partial  losses 
sustained  by  merchants  who,  through  overconfidence  or  lack 
of  knowledge,  violate  conditions  embodied  in  their  fire  insur- 
ance policies,  the  wholesale  dry  goods  section  of  the  Toronto 
Board  of  Trade  has  instructed  the  undersigned  to  issue  thi? 
circular : 

Read  your  policies  carefully  and  see  that  you  comply 
rigidly  with  every  condition  therein  contained.  The  statutory 
conditions  are  alike  in  all  policies.  The  variations,  which  are 
printed  in  red,  are  not  always  alike. 

See  that  all  the  facts  material  to  the  risk  in  connection 
with  your  insurance  are  honestly  and  truly  stated.  The 
Insurance  agent  is  regarded  in  law  as  the  "agent  of  the 
insured"  and  not  "that  of  the  company,"  and  the  agent 
being  aware  of  existing  conditions  does  not  remedy  defects  of 
this  nature. 

It  is  of  vital  importance  that  policies  covering  the  same 
stock  should  be  exactly  alike  in  all  essential  particulars.  I 
would.suggest  that  each  merchant  have  a  form  specially  printed, 
which  accurately  describes  his  premises  and  fully  covers  his 
stock. 

I  enclose  two  such  forms  of  specification.  One  applicable 
to  the  stock  of  a  general  store,  the  other  to  a  dry  goods  stock. 
These  forms  are  comprehensive  and  are  accepted  by  the 
majority  of  the  insurance  companies. 


In  using  such  a  form,  it  must  be  fully  incorporated  in  the 
policy  to  which  it  is  attached.  Hence,  the  final  clause  is 
important  :  "  Attached  to  and  forming  part  of  policy  No.  — 
(here  insert  the  number  of  the  policy)  in  the  (here  insert  the 
name  of  the  company),"  and  have  this  signed  by  the  duly 
authorized  agent  of  the  company. 

The  concession  as  to  "  Further  concurrent  insurance  with- 
out notice"  is  one  worth  striving  for.  But  if  this  cannot  be 
obtained,  change  this  clause  to  read  "  Total  concurrent  insur- 
ance to  the  amount   of  $ permitted  without  notice." 

The  total  insurance  should  be  not  less  than  80  per  cent,  of  the 
value  of  stock  when  at  its  highest  point. 

If  a  detailed  statement  of  other  concurrent  insurance  is 
embodied  in  each  policy  (names  of  companies  and  amount  of 
insurance  carried  by  each),  this  statement  must  be  absolutely 
correct.  No  policy  may  be  discontinued,  or  other  insurance 
effected  without  notice  being  sent  to  all  the  companies  inter- 
ested, and  the  wording  of  every  policy  being  changed  accord- 
ingly. 

Some  policies  are  drawn  subject  to  application  signed  by 
the  insured.  This  application  may  have  been  made  some 
years  ago  when  the  stock  insured  was  much  smaller  than  it 
is  to  day  ;  yet,  it  placed  a  limit  on  the  amount  of  insurance  to 
be  carried,  and  insuring  beyond  this  amount  vitiates  such 
policies.  The  system  in  vogue  in  the  United  States  of  writing 
new  policies  every  year,  instead  of  issuing  renewal  receipts, 
would  appear  to  possess  advantages. 

Change  of  ownership  cancels  insurance,  unless  the  insur- 
ance companies  agree  to  the  transfer.  Notify  companies 
immediately  by  registered  letter  of  any  transfer  of  stock  or 
change  in  style  of  firm  name.     If  goods  are  moved  from  one 
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building  to  another,  the  consent  of  the  insurances  companies 
must  be  obtained,  otherwise  the  insurance  is  worthless.  If 
alterations  or  repairs  are  being  made  to  the  building  you 
occupy,  get  the  consent  of  the  insurance  companies  in  writing, 
otherwise  you  invalidate  your  insurance  while  such  alterations 
or  repairs  are  in  progress. 

All  notices  should  be  by  registered  letter,  addressed  to  the 
head  ofifice  in  Canada  of  each  company  interested. 

Coal  oil  in  excess  of  five  gallons  is  not  allowed  in  the 
building  containing  your  insured  goods,  unless  by  permission 
of  the  companies  in  writing.  (See  special  clause  in  statutory 
conditions  relating  to  benzine,  gunpowder,  etc.) 

Any  variation  in  the  printed  conditions  must  be  embodied 
in  the  policy.  Verbal  arrangements  are  worthless,  and  it  is 
debatable  whether  a  letter  signed  by  an  agent  binds  the  com- 
pany or  companies  he  represents. 

Some  merchants  depend  upon  agents  notifying  them  when 
insurance  expires.  The  due- dates  of  renewal  premiums  should 
be  so  noted  that  by  no  possibility  could  they  be  overlooked. 

If  an  insurance  company  for  any  reason  wishes  to  cancel 
their  risk  on  your  stock,  the  law  allows  you  a  reasonable  time 
to  re-insure,  and  you  can  claim  five  days  after  notification  for 
this  purpose. 

Always  seek  the  best  and  most  reliable  companies  in 
which  to  place  your  insurance.  Merchants  buy  insurance  as 
they  buy  nothing  else,  frequently  giving  a  line  to  an  agent 
with  whom  it  is  well  to  be  on  good  terms  or  who,  for  business 
or  personal  reasons,  they  wish  to  favor. 

PROCEDURE    AFTER    FIRE. 

Should  you  unfortunately  have  your  stock  or  premises 
destroyed  or  injured  by  fire,  or  its  resultants,  viz.,  damaged 
by  smoke  or  water,  make  no  admissions,  sign  no  papers,  nor 


enter  into  any  arrangements  with  any  person  claiming  to 
represent  the  companies,  but  endeavor  at  once  to  obtain  some- 
one who  is  qualified  to  act  for  you  in  adjusting  your  loss  and 
place  your  affairs  entirely  in  his  hands. 

Merchants  desiring  further  information  on   this  important 
subject  are  requested  to  communicate  with  the  undersigned, 
who  will  gladly  answer  all  inquiries. 
Yours  truly, 

Paul  Jarvis,   Secretary. 

CLAUSES    TO    BE    INSERTED    IN    POLICIES. 

On  the  ordinary  stock  of  a  general  country  store  while 
contained  in  (here  description  of  premises  containing  your 
stock). 

Further  concurrent  insurance  permitted  without  notice  until 
demanded. 

Attached  to  and  forming  part  of  Policy  No 

in  the Fire  Insurance  Company, 

Signed « 

(This  must  be  signed  by  insurance  agent  and  blank  pro- 
perly filled.) 

On  general  stock  of  dry  goods,  men's  furnishings,  cloth- 
ing, mantles,  millinery,  fancy  goods,  and  any  class  of  goods 
not  more  hazardous  while  contained  in  (here  description  of 
premises  containing  insured  goods). 

Further  concurrent  insurance  permitted  without  notice 
until  demanded. 

Attached  to  and  forming   part  of  Policy  No 

in  the Fire  Insurance  Company. 

Signed 

(This  must  be  signed  by  insurance  agent  and  blank 
properly  filled.) 

Note. — Furs  would  require  the  highest  rate  and  should  not 
be  included  with  the  general  stock.  It  is  better  to  pay 
specifically  thereon. 


A    FULL    line: 

OF  EVERYTHING  WE  CARRY  IN 

LACE  CURTAINS  and  PARASOLS 

CAN  BE  SEEN  AT  OUR  WAREHOUSE  THIS  MONTH. 
WE    QUOTE    A    FEW    OF    OUR    BEST    SELLING    NUMBERS. 


LACE  CtRT4IN8: 

No.  700—21/4  Yards per  pair  $ 

No.  702— 214      •'       " 

No.  706— 3  "       " 

No.  710— 31/2      "       " 

No.  716—31/2      "       " 

No.  720— 31/2      " '• 

No.  726—31/2      "       " 

No.  730—31/2      "       " 


•25 

Childre 

•37V2 

Ladies' 

.55 

Ladies' 

.75 

Ladies' 

.871/2 

Ladies' 

1.15 

Ladies' 

1-75 

Ladies' 

2.25 

PAR480L8 : 

At  Per  Dbz. 

Children's  Fancy $2.40  and  3.50 

Black,  No.  200    4.50 

"       No.  202,  Ivory  Handles 7.20 

"       No.  205,  Silver  Mounted  Handles 9.00 

"       No.  214,  Pearletta  Handles 12.00 

No.  215,  Celluloid         "        17.00 

No.  211,  Pearl  " 27.00 


For  (juick  despatch,  try  our  Letter  Order  Department  with  your  sorting  orders. 

KNOX,    MORGAN    &    CO. 


WHOLESASE  DRY  GOODS, 


HAMILTON 
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A  NEW  FIRM. 

ANEW  ladies'  clothing  firm,  which  commenced  business 
a  few  weeks  ago  in  Montreal,  promises  to  soon  take  an 
important  place  among  manufacturers  of  ladies'  cloaks,  suits 
and  separate  skirts.  This  is  the  firm  of  The  Boas-Felsen  Co., 
whose  factory  and  warehouse  at  40  St.  Antoine  street  is 
already  a  busy  place.  Though  they  have  started  in  a  little 
late  for  Fall  business,  yet  there  is  an  advantage  in  this,  for 
the  recent  changes  made  in  the  fashions  are  all  incorporated 
into  their  garments,  the  styles  being  designed  after  the  best 
American  patterns.  Cheap,  medium  and  high-priced  gar- 
ments are  to  be  made,  though  it  will  be  the  firm's  aim  to 
make  their  trade  in  the  finest  goods  of  special  importance. 
Another  point  not  to  be  overlooked  is  that  they  have  refused 
to  turn  out  any  of  the  very  cheaply  made  stuff.  Their  lowest 
priced  lines  are  all  well  made,  and  though  there  is  less  profit 
in  this  for  the  firm,  they  rightly  believe  that  the  reputation 
thus  acquired  will  benefit  them  in  the  end.  Some  of  the  most 
skilled  operators  to  be  had  on  the  market  have  been  engaged, 
and  with  their  new  and  most  up-to-date  machines,  there  is 
little  doubt  as  to  the  high  quality  of  garments  to  be  manufac- 
tured. ' 

The  personnel  of  the  new  firm  includes  Mr.  A.  B.  Boas 
and  Mr.  M.  Felsen.  The  former  is  the  son  of  Mr.  B.  A. 
Boas,  of  B.  A.  Boas  &  Co.,  otie  of  the  first  firms  in  Canada  to 
import  cloaks.  He  learned  the  business  in  his  father's  firm, 
and  during  the  past  15  years  has  been  in  a  similar  business  in 
Chicago.  Mr.  Boas  is  the  business  manager  of  the  firm. 
Mr.  Felsen  is  no  less  qualified  for  his  duties — the  superintend- 
ing of  the  factory.  He  has  been  well  known  in  the  trade  for 
a  good  many  years  and  is  recognized  as  one  of  the  most 
competent  men  in  his  line  of  business. 

The  new  firm  will  have  the  good  wishes  and  support  of  all 
in  the  trade  who  want  garments  that  are  not  only  stylish  and 
well  made,  but  that  will  fit,  a  merit,  it  must  be  said,  which 
some  manufacturers  of  ladies'  cloaks  and  suits  have  failed  to 
attach  to  their  products. 


LISTER    GOODS    IN    CANADA. 

H.  L.  Smyth  &  Co.  report  that  there  is  an  increasing 
demand  for  Lister  sealettes,  in  both  dark  brown  and  black, 
particularly  in  the  better  grades.  The  finish  of  the  same 
brand  of  silk  velvets  this  year  is  better  than  ever  produced — 
medium  finish,  neither  too  stiff  nor  too  soft  and  most  suitable 
for  millinery  and  dress  purposes,  and  a  great  demand  is 
anticipated.     Early  orders  are  desired. 


IMPROVEMENTS. 


In  Mr.  W.  F.  Wolfe's  big  store  at  Owen  Sound  extensive 
improvements  are  projected  at  a  cost  of  j?3,ooo.  The  front 
will  be  remodelled,  and  fitted  with  large  plate  glass  show- 
windows  at  the  front  and  side,  while  another  large  plate  glass 
window  about  the  middle  of  the  building  will  face  on  Baker 
street.  The  section  with  the  glass  skylight,  formerly  used  as 
a  photograph  gallery,  will  be  built  up,  and  another  storey  will 
be  added  to  the  one-storey  annex  at  the  rear.  The  hall  stairs 
at  the  side,  which  at  present  give  access  to  the  upper  flats, 
will  be  removed,  making  the  front  store  four  feet  wider. 
Partitions  at  the  rear  will  be  removed,  and  two  handsome 
arches  will  give  the  customers  access  to  a  point  back  50  fee 


farther  than  they  have  been  accustomed  to  go.  The  balustrade 
leading  to  the  basement  will  be  removed,  but  a  more  up-to- 
date  entrance  will  be  made  by  a  modern  staircase  at  the  rear. 
An  ornamented  metal  ceiling  will  give  the  store  a  palatial 
appearance.  On  the  second  flat  the  offices  will  be  removed, 
which  will  give  30  feet  more  of  floor  space  on  that  storey.  In 
order  not  to  interfere  with  the  business  of  the  establishment, 
the  work  will  be  done  in  sections. 


A    PRAISEWORTHY   ARTICLE. 

It  is  not  often   the  wholesale  dealers  receive  such  strong 
testimonials  as  to  the  quality  of  their  goods  as  the  following, 
which  was  received   by  Messrs.  Matthews,  Towers  &  Co.,  on 
March  28.     It  leaves  nothing  more  to  be  said  : 
Messrs.  Matthews,  Towers  &  Co.,  Montreal. 

Dear  Sirs, — The  "  Wolsey"  underclothing  I  got  from  you 
two  years  ago  has  been  thoroughly  tested  in  my  laundry.  The 
instructions  given  to  my  flannel  washer  were  to  shrink  the 
goods  if  possible  to  do  so,  and  I  felt  quite  sure  that  the  process 
to  which  they  were  subjected  would  shrink  them  very  much, 
but  after  repeated  trials  I  found  them  as  large  as  ever,  and 
beautifully  soft  and  warm,  and  I  can  vouch  for  the  fact  that 
the  "Wolsey  "  brand  of  underwear  is  positively  unshrinkable. 
Yours  very  truly, 

M.  M.  Fyke, 
Pyke's  Steam  Laundry,  Ottawa,  Ont. 


A  REGULAR  VISITOR. 


Mr.  D.  K.  McArthur,  general  merchant,  of  Hopeville, 
Ont.,  was  in  Toronto  this  week,  and  gave  us  a  call.  Mr. 
McArthur  has  not  failed  to  pay  a  visit  to  Toronto  during  the 
month  of  March  for  20  years  past. 


CHANGES    IN    AUSTRALIAN    TARIFF. 

Since  the  last  issue  of  The  Dry  Goods  Review  containing 
the  new  Australian  tariff  appeared,  the  following  changes  have 
been  made  : 

Cotton  Wool  in  Piece—  Free  (instead  of  15  per  cent.). 

Linings — Dutiable  according  to  material  (instead  of  free, 
when  of  cotton  or  linen). 

Packages  Enclosing  Goods  Subject  to  Different  Rates — 
Decision  imposing  duty  according  to  value  of  contents  can- 
celled. 

Shirtings  and  Trouserings — Must  be  either  15  per  cent,  or 
10  per  cent,  (instead  of  20  per  cent,  or  10  per  cent.). 

Value  of  Duty — Decision  47,  defining  what  should  be  in- 
cluded and  what  excluded,  cancelled. 

Denims — Free  (instead  of  10  per  cent,  as  dungarees). 

Name  Label  and  Coat- Hangers  (woven) — Containing  wool, 
15  per  cent.;  otherwise,  10  per  cent,  (instead  of  20  per  cent, 
and  15  per  cent,  respectively). 

Sateens — 10  per  cent,  (instead  of  15  per  cent.). 


The  mills  have  advanced  the  price  of  underwear  from  10 
to  15  per  cent.,  say  Brophy,  Cains  &  Co.,  and  after  the  pre- 
sent stocks  are  exhausted  it  would  be  impossible  to  fill  orders 
at  the  old  price. 
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LISTER  &  CO.,  Limited 

Manningham  Mills,  BRADFORD. 
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Black  and  Colored. 
IMPROVED  Medium  Finish. 


I  Siik  Velvets 

§        Panne  and  Mirror  Velvets 

i  Coronation  Velvets,  Sealettes  i 

i  Bearskins  ^0^""    Astricans 


g  ORDERS  FILLED  WITH  SPECIAL  PROl^PTNESS. 

Your  Profits  this  Season. 

How  goixl  they  will  he  will  depend  on  the  margin  on  the  goods  you  sell.  If 
your  stock  is  loaded  up  with  out-of-date  goods  —dress  fabrics,  ril)bons,  hosiery, 
flowers,  and  plumes  that  are  off"  color,  faded  or  soiled — the  average  of  your  profit 
will  be  cut  down  to  a  small  figure.  But  there  is  no  need  for  you  having  unsalable 
goods  on  your  shelves.  Make  up  a  parcel  and  send  these  lines  to  our  works  and 
we  will  redye  them  in  staple  and  fashionable  colors  and  make  them  so  that  they  will 
look  to  you  and  to  the  customer  like  new  goods  you  have  opened  out  for  the 
new  season. 

— Leading  dry  goods  men  and  milliners  in  all  parts 
— of  the  Dominion  are  among  our  customers. 

We  have  lieen  making  money  for  them  foi-  years  by  transposing  their  unsalable 
st()ck  into  good  staple  lines. 

R.  PARKER  &  CO., 

Dyers  and   Finishers, 

Head  Office  and  Works,  787-791  Yonge  St.,   TORONTO,   ONT. 


MONTREAL     BRANCH  :     1958     Notre     Dame     Street. 
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WlftG^-AWAKE^I 


-"      ^      ^      ^^^^fcZIZ,  /  ,l„,,\,   \„^  ^    --^   ^  ^    --^.^ai 


»»«  This  department  is  conducted  and  prepared  by  a  Canadian  advertising  specialist,  resident  in  New  York,  and  one  enjoying  ahigh  reputation  as  an 
expert  and  authority  on  all  advertising  matters.  He  will  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and 
advice  which  an  expert  is  so  well  qualified  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  him.  It  is  intended  that  the  depart- 
ment shall  be  helpful,  practical  and  well  up-to-date.  Correspondents  should  address  their  letters  to  "Good  Advertising  Department,"  The  Dry 
Goods  Review,  Toronto. 


Y 


,  /ERY  few  publishers  understand  the 
A  One-Sided  \/  ^ 

View  of  Ad-  »      value  of  the   advertising   space  that 

vertising.  they  produce.     Too  many,  at  least,  fail  to 

see  the  professional  side  of  the  subject. 
They  view  the  space  as  merchandise  to  be  sold  to  whomso- 
ever comes,  at  whatever  price  the  market  will  permit.  Some 
advance  so  far  as  to  say  they  will  make  a  fixed  price  in  order  to 
produce  stability  of  value,  and  let  the  matter  rest  there.  A 
very  few  study  out  the  possibilities  of  service  that  they  are 
able  to  render  others,  and,  by  systematic  effort,  develop  and 
maintain   an  advertising  constituency  so  harmonious  to   the 


Ideas  Are 
Paramount, 


Ideas  are  paramount.  The  purpose  of  the 
effort  should  be  clear  and  definite  and  kept 
constantly  in  mind  during  the  planning 
and  execution  of  the  details  by  which  it  is  to  be  realized. 
Space,  type,  words  and  pictures  are  the  only  tools  the  master 
workman  uses  to  express  an  idea.  The  finished  pro- 
duct of  the  expert  advertiser  is  not  a  material  substance  which 
can  be  seen  with  the  eyes  or  touched  with  the  hands,  but  a 
definite,  positive  impression  on  many  human  minds,  which  is 
shown  by  the  voluntary  purchase  of  goods  the  advertiser 
wants  to  sell.     The  mastery  of  mind  over  mind  is  the  real  test 


^      >^      ^ 


The   Crowning  Charm 
Of     Beauty's     Toilette 


"  If  to  her  share,  sotne  female  errors  fall,     Look  on  her  FACE,  and  you'll  forget  thetn  all." 


<3r 


As  THE  FACE  FIRST  DRAWS  THE  HOMAGE  that  beauty  wins  for  her  physical  comeHness,  so  the  hat  is  pre- 
eminent among  beauty's  ulterior  adjuncts;  supplementing,  or  relieving,  facial  lines  ;  playing  the  foil  to  the  countenance  ; 
giving  the  head  artistic  piquancy  and  symmetrical  grace — the  witching  climax  that  crowns  the  harmonious  whole  of 
beauty's  fair  investitures. 

Thus  the  millinery  craft  has  drawn  into  it  the  genius  of  the  most  artistic  people  in  the  world  ;  and  "  Paris  Millinery" 
inspires   every   mind   that   reads   the    magic  words   with  visions  of  artistic  loveliness  in  grace  of  form  and  harmony  of 
colorings. 

France  has  a  brilliant  history  in  matters  of  dress,  and  each  year  the  devotees  of  fashion  read  back  over  its  pages  to  imbibe  inspira- 
tion for  fashion  motifs.  Period  after  period  has  already  served  ;  but  the  fountain  still  flows  munificently.  This  year  the  arbiters  of 
dress  have  taken  histoiic  suggestion,  and  chosen  the  brilliant  days  of  Louis  XV.,  while  Madame  Pompadour  ruled  the  King  of 
France  and  the  world  of  fashion. 

But  the  Gallic  gorgeousness  has  been  neutralized  and  refined  by  American  influence  this  season.     American  women  are  becoming 
of  power  even  in  the  fashion  of  Paris  itself.     Now,  even  in  that  city  of  daring  ostentation  in  dress,  you  hear  constantly  this  season  the 
demand  of  even   the    Parisienne  :     "  Donnes-moi  un  chapeau,    tres   simple,  beaucoup  de   chic."      '  Give  me  a  hat,  very  simple,  but 
with  lots  of  style." 
And  that  is  the  keynote  of  the  millinery  that  Paris  has  now  produced,  and  the  world  accepted. 


A  model  introductory  for  a  millinery  ad. 


policy  of  the  publication  that  the  advertisements  become  of 
great  value  to  readers,  because  adapted  to  their  tastes,  require 

ments  and  conditions. 

*         *        * 

Advertising  is  not  material  substance.  It 
is  service.  To  be  sure,  space  is  sold  in 
magazines,  newspapers,  street  cars  and  on 
billboards,    but    the    true    advertiser    and 

advertising  man  never  forgets  that  the  space  is  subservient  to 

the  service  to  be  rendered. 


Space 

Subservient 
to  the  Service. 


of  greatness.  The  power  of  Alexander,  Julius  Caesar, 
Washington  and  Napoleon  was  not  physical.  It  was 
the  rare  quality  of  causing  others  to  think  just  as  they 
desired. 

No  man  ever  succeeded  as  an  advertiser  who  did  not 
possess  this  faculty.  No  man  was  ever  a  success  in  anything 
without  a  fair  degree  of  it.  The  field  for  good  men  in  adver- 
tising is  wide.  There's  little  danger  of  it  being  overdone. 
There's  plenty  of  room  at  the_top. 
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t  MclNTYRE,  Son  &  Co.  i 


13  Victoria  Square, 


Importers  of  Dry  Goods  and 
Manufacturers'  Agents. 


MONTREAL. 
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DEPARTMENTS 


Dress  Goods 
Linens . . . 
Smallwares 
Silks/Velvets 


Linings  and 
Muslins 
Kid  Gloves 
Fabric  Gloves 


^m 


Careful  attention  given  to  Letter  Orders^ 


u 


TORONTO: 

25   COLBORNE   STREET. 

OTTAWA: 
SPARKS    ST.,  Carleton  Chambers. 


WINNIPEG: 

MclNTYRE   BLOCK. 

ST.  JOHN,  N.B.: 

2    CHURCH   ST. 


J 
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GOOD  ADVERTISING— Continued. 

John  VVanamaker  is  popularly  credited  with 
John  Wana-  ^^  ^^^  shrewdest  merchant  in  the  United 
maker  s  Large  *■  .  .  ,  ,  .  , 

Expenditures  for  States,  certainly  one  of  the  most  successful. 

Advertising.  Everybody   knows    what    reliance    he    has 

always  placed  upon  advertising  as  a  factor 
in  the  development  of  a  business.  Some  there  are,  it's  true, 
who  believe  he  goes  to  an  unnecessary  extreme  in  that  direc- 
tion, spending  far  more  money  annually  for  that  purpose  than 
is  warranted  by  results. 

Of  that,  however,  no  man  can  be  as  competent  a  judge  as 
Mr.  Wanamaker  himself.     Thinking  it  might  interest  Canadian 


Fashions,  for  Spring. 

Long  coats  will  be  popular  again  this  Spring — of  silk  or 
cloth. 

The  "  Du  Barry  "  is  the  latest  sleeve  ;  it  has  the  full 
puff  below  the  elbow,  gathering^into  the  cuff. 

The  "  Gibson  "  is  pre-eminently  the  style  of  the  season 
in  waists. 

The  extremely  light  character  of  laces,  etamines  and 
foulard  silks,  which  will  be  so  much  worn  this  Spring, 
makes  it  absolutely  necessary  during  the  early  Spring 
months  that  some  kind  of  a  wrap,  light  in  weight  and 
artistic  in  shape,  be  worn  to  protect  the  wearer — Winter 
wraps  are  then  too  heavy  and  furs  look  out  of  place — for 
this  reason  the  long  coat  of  silk  or  cloth  will  be  more 
popular  than  ever. 

The  new  long  coat  introduced  for  Spring  is  known  as  the 
"Monte  Carlo  " — it  is  made  of  taffeta — Peau  de  Sole — 
Duchesse,  and  Moire  Antique.  Some  are  made  plain  and 
some  richly  appliqued. 

Medallions  for  dress  trimming  are  more  popular  this 
Spring  than  ever. 

Black  Chantilly  lace  and  fine  guipure  will  be  much  worn. 

The  iridescent  colorings  in  dress  trimmings  seem  to  lead 
all  others  from  present  indications. 

Waists  for  Summer  will  be  worn  rather  loose. 

The  blouse  will  be  a  popular  style  in  jackets  of  suits  for 
Spring. 

The  handbag  is  "smart  " — although  there  are  still 
many  admirers  of  the  chatelaine  purse. 

Some  new  belts  for  Spnng  are  of  moire  antique  with 
oxidized  buckles — Jet  and  steel  belts,  too  are  very  good, 
while  the  leather  belt  still  holds  on  to  its  popularity  for 
certain  purposes. 

The  automobile  long  ties — in  pink,  blue,  and  black  and 
white  combinations  are  styhsh  for  Spring — Green  and  red 
"golf"  combinations  are  very  smart — the  embroidered 
turn-over  collar  and  the  lace  turn-over  collar  are  out 
strong  for  Spring. 

There  is  already  a  scarcity  of  fine  white  materials, 
especially  in  the  high  novelties. 

Ecru — materials — batistes  and  coffee  colored  fabrics  will 
attain  great  popularity  this  year. 

More  new  novelties  in  dress  fabrics  will  be  shown 
Monday. 

Liberty  satins  and  foulards  are,  if  anything,  more 
popular  than  ever  this  Spring. 


This  "  tabloiding  "  of  the  latest  fashions,  we  thought  an  excellent 
idea.  Surely  it's  not  the  sole  missien  of  a  dry  goods  ad.  to  give  news  of 
bargains  ?  Would  not  reliable  information  as  to  coming  fashions  be 
of  equal  interest  to  tlie  average  woman  ? 


merchants  to  know  what  the  leading  American  retailer  deems 
it  profitable  to  expend  every  year  in  the  newspapers,  we  have 
obtained  the  following  figures  which  are  vouched  for  by  one 
"in  the  know." 


Spends  Over         John  Wanamaker   pays  over  $  1,000  a  day 
$1,000  a  Day      for  advertising  his  Philadelphia  store.      He 

Philad^l^Ma^^^  "^^^  ^  P*^*  *^"^  ^^^  ^"  ''^^  ^^^^^  °**^' 
Store  Alone.         papers  in  that  city,  as  follows  : 

Press $60,000 

Ledger 60,000 

Times 50.000 

North  American 75,000 

Evening  Telegraph    50,000 

Up  to  a  few  months  ago  Mr.  Wanamaker  was  also  using  a 
page  in  The  Record  at  the  rate  of  $87,500  a  year,  which 
would  have  made  an  annual  expenditure  of  $385,000  in  news- 
papers alone.  When  he  wanted  to  renew  his  advertising  con- 
tract with  The  Record  the  publishers  asked  $25,000  more  or 
a  total  of  $112,500.  Mr.  Wanamaker  refused  to  pay  that 
amount,  thinking  that  no  one  else  would  pay  that  sum  for  the 
page.  The  proposition,  however,  was  made  to  Lit  Brothers 
who  accepted  the  contract  without  a  moment's  hesitation. 
Imagine  one  firm  paying  $1 12,500  a  year  to  one  paper.  Isn't 
it  appalling  ? 

A  good  many  advertisers  evidently  think 
Suffering  Public  '^^' '' '^  nobody's  business  to  what  extent 

they  disfigure  city  streets  or  country  land- 
scapes, thereby  diminishing  the  value  of  adjacent  real  estate 
with  their  advertising  monstrosities,  so  long  as  they  have  the 
consent  of  the  owner  of  the  property  on  which  it  is  displayed. 


Men's    FrocK    Coats 

THC    UTMOST    OF    STYLi: 


Y'OUR  FROCK  COAT  may  have  weathered  the 
Winter — or. several  Winters — successfully;  but 
now  comes  the  supreme  test — does  it  bear  close 
enough  scrutiny  to  allow  you  to  wear  it,  in  peace  of 
mind,  without  an  overcoat  ?  Clothing  that  passes 
muster  in  the  soft  light  of  the  drawing-room,  often 
quails  under  the  glare  of  midday  on  the  Avenue. 

Anything  wrong  with  that? 


A  law  that  will  teach  them  and  the  public  that  these  invasions 
of  common  rights  are  the  business  of  the  State  whenever  it 
chooses  to  make  them  so  is  worth  framing.  Such  legislation. 
we  are  pleased  to  note,  is  at  last  being  agitated  in  several 
States  of  the  Union.  Who  said  "  long-sufifering  public  ?" 
*  *  * 

Advertisers  in  small  towns,  with  few  excep- 
TTrfffi  Publishers 
t    r  t  M     p  tions.  are  handicapped  by  the  very  meagre 

Modern  Tvpe.  typographical  facilities  of  their  local  pub- 
lishers. In  fact,  a  great  majority  of  them 
pay  far  too  little  attention  to  the  appearance  of  their  papers. 
It's  as  great  a  mistake  to  suppose  that  a  poorly-dressed  paper 
will  receive  the  consideration  accorded  to  a  well-dressed 
contemporary  as  it  would  be  to  think  that  a  merchant  of  dirty 
and  unkempt  appearance  with  a  storeful  of  cobwebs  and 
grime  would  achieve  the  same  measure  of  success  as  his  well- 
dressed  and  smiling  neighbor  with  a  neat  and  orderly  store. 
Many  publis'ners  are  given  too  much  to  considering  first 
cost  rather  than  ultimate  results.     If  they  could  only  see  the 
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Be  Sure  You  Get  the  Best 

Raton's  Scotch  Boot  and 


Shoe  Laces 


''BEAT  ALL  GERMAN   IMITATIONS." 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

See     IMeime     on     E>/^ery     Box. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sole    Ageo-ts   for    Oartada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montrea.. 


Established  1785. 


BEE  HIVE 

Knitting  Wools 


MADE  BY. 


J.  &  J.  BALDWIN,  & 
PARTNERS,  Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Makers  of 


REGISTERED 


KNOWN    ALL 


All  kinds  of  Knitting  Wools 

OVER    THE    CIVILIZED    WORLD 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  rierino 


Berlin  Fingering 
Balmoral  Fingering 
nerino  Fingering 
Soft  Knitting  Woo! 


Vest  and  Silk  Vest  Wool 

Lady  Betty  Pyrenees 

Shetland  Fleecy 

Andalusian  Dresden 


All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering 


riendings 


Especially  adapted  for  Hand  and  Hachine  Knitting  \    "^s^"' 


We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.       \     DU  tICSlH    DOI  I 

Send  for  Samples  )        MONTREAL -<<  TORONTO 


Wiiolesale  Only 
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GOOD  ADVERTISING— Continued. 

matter  in  its  true  light  they  would  come  to  realize  that  the 
cost  of  the  material  needed  to  improve  their  paper  from  a 
typographical  viewpoint  is  of  little  moment  in  comparison 
with  the  enhanced  earning  power  of  the  plant.  We  would 
advise  merchants  in  localities  where  these  conditions  exist 
to  urge  this  point  upon  the  attention  of  publishers,  thereby 
spurring  them  to  securing  more  modern  series  of  type.  Be 
assured,  they  would  heed  you,  and  the  enhanced  appearance 
of  your  advertisements  thereby  would  well  repay  the  effort- 


A  Few  Hints 
as  to  Set-Up. 


In  setting  advertisements,  don't  try  to 
display  every  line.  In  an  ordinary  adver- 
tisement, one  display  line  besides  the  name 
and  address  is  quite  sufficient,  though  two,  or  even  three,  may 
be  all  right  occasionally.  But  don't  get  everything  large. 
Bunch  the  desciiptive  matter  so  as  to  leave  room  for  plenty  of 
white  space  about  the  display  lines,  as  white  space,  when 
properly  distributed,  aids  greatly  in  bringing  out  the  display 
with  greater  force. 

Don't  allow  your  advertisements  to  present  a  crowded 
appearance.  Such  an  advertisement  never  looks  well.  Set 
the  body  in  a  face  small  enough  to  leave  plenty  of  room  for 
display,  instead  of  using  a  large  type  that  must  be  set  solid 
and  jammed  right  against  the  display  lines.  Plain,  heavy 
borders  are  very  effective,  provided  care  is  taken  not  to  crowd 
the  text  of  the  advertisement  against  them. 


There  are  scores  of  institutions  in  America  to-day  that  are 
hourly  losing  their  power  over  the  people  by  a  monotonous 
repetition  of  some  name,  design  or  idea.  In  most  cases  the 
very  thing  which  is  made  common  and  disgusting  was  origin- 
a'ly  choice  and  attractive,  and  did  most  excellent  service.  But 


CHAPTER  XVII. 

—  "Yes,  but  there  is  an  air  of  refinement 
about  Wanamaker's  that  you  don't  find  in 
other  stores.  Every  one  here  feels  so  much 
at  home.    There  is  no  feeling  of  restraint." 

It  was  a  woman  talking  in  the  store 
yesterday  with  a  friend  from  Chicago. 

Why  shouldn't  you  feel  at  home?  Isn't  a 
store  for  your  convenience  ? 

Yet,  this  is  one  thing  that  makes  this  a 
New  Kind  of  Store  even  to-day. 

A  leopard  cannot  change  its  spots.  All 
stores  try  to  make  you  feel  at  home,  but  few 
succeed. 


A  chapter  from  a  Wanainaker  serial.     Worth  reading. 


Danger  of 
Over- 
Advertising. 


Yes,  there's  such  a  thing  as  over-advertis- 
ing. As  judicious  advertising  has  laid  the 
foundations  of  many  a  business  success,  so 
has    over-advertising    contributed     to     the 


downfall  of  many  a  worthy  institution.     By  over- advertising  is 


it  has  outlived  its  usefulness  in  its  present  form,  and  should  be 
shelved  or  entirely  reclothed  in  some  new  and  attractive  garb. 

We  have  one  instance  specially  in  mind.     It's  known  to 
almost  every  advertiser.     It  was  originally  one  of  the  best 


Monday  Is  Not  the  Only  Day  of  Bargains  Here. 

Monday  is  synonymous  with  the  best  values  of  the  week  in  the  minds  of  thousands  of  Brooklyn  women — they  know  it  as 
bargain  day.  Perhaps  the  merchants  are  to  a  large  extent  responsible,  too — in  many  stores  it  has  been  customary  to  throw  all 
the  weight  of  the  store's  effort  into  this  single  day's  offerings.  The  result  is  much  crowding  and  discomfort  for  the  customer  and 
an  unhealthy  condition  of  business  for  the  merchant. 

We  depend  on  your  appreciation  quite  as  much  as  on  our  endeavor.  We  must  do  the  best  we  can  for  the  comfort  and 
convenience  of  our  patrons.     So  here 

Values  Are  No  Less  on  Monday,  But  Fully  as  Great  Throughout  the  Week. 

Come  Tuesday,  Wednesday,  Thursday,  Friday  and  Saturday,  and  you  will  find  matth'e;s  offerings  of  merchandise  of  every  new  and  needed  sort, 
at  prices  which  are  lowest  in  every  case,  in  many  cases  records  of  littleness.  Your  eaje  in  chopping  is  a  prime  factor  in  the  good  storekeeping  that  has 
made  our  3.5  years  in  business  one  great  and  steady  forward  march.    Be  sure  your  comfort  will  always  be  our  chief  endeavor. 


A  sound  principle  is  enunciated  there.     With  you  Saturday  may  be  the  day  in  lieu  of  Monday,  as  in  this  case.     But  whatever  the  day,  try  to 
disabuse  the  public  mind  as  to  the  impression  that  one  day's  bargains  are  superior  to  any  other's.     This  scribe  states  the  case  well,  we  thought. 


not  meant  an  over-expenditure  of  money,  but  too  great  a 
repetition  of  a  name,  trade  mark,  or  idea.  "Familiarity  "  is 
said  to  breed  "  contempt."  Indeed,  nothing  is  more  certain. 
The  constant  sounding  of  a  name  or  a  continuous  presentation 
of  a  design  wears  upon  the  taste  and  causes  disgust  and 
nausea  where  it  originally  excited  pleasure. 


designs  for  the  purpose  ever  brought  out,  and  its  influence 
was  unquestionable.  But  it  became  familiarized,  then  common, 
then  the  butt  of  newspaper  paragraphers,  and,  Anally,  the 
laughing  stock  of  the  country.  It  still  stares  the  public  in  the 
face  from  the  columns  of  many  papers,  while  its  owners  declare 
that  "advertising  has  ceased  to  pay."     Undoubtedly  ! 
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Hade  iatKree  parts 

/IndtheintermediatcSTEEL 

?iroeMEe5'fJqT-EH'r 

OF    TME    P>^y 

CHAS.  HORNER,  Manufacturer,  29  Vyse  St.,  Birmingham. 


iFTJLL    STI^-A-IPS    .A-3SrnZ>    SHOE    L.A.BEILS 


s:h:ii^t  .a-d^id  TjnsriDEii'w^E.A.ii  l^a^bels 


FOR     CLOAKS 


Low  Prices 


FOR     SKIRTS 


SUPPLIED  AT  SHORT  NOTICE. 

Artistic  Designs  Furnished. 

WRITE    FOR    SAMPLES    TO 


FOR 

SUITS 

Q 

uickest 

Deli 

very 

FOR 

FURS 

GERMAN  ARTISTIC  WEAVING  GO., 


Factories;  Crefeld,  Germany,  and  Pompton  Lakes,  N.J. 

274  &  276  CHURCH  ST.,  NtW  YORK. 

Canadian  Ottice  :  TORONTO,  14  Melinda  St. 
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GOOD  ADVERTISING— Continued. 


Sale  of  Boys'  Clothing 

■  TrlntlnS  Tresse*  Given  Away 


$5.98 


The  buyer  of  this  department  told  us  that  he  never  had  an 
ad.  which  brought  such  enormous  and  instantaneous  returns 
as  did  the  above,  A  printing  press  will  catch  any  boy,  and 
once  interest  them,  the  parents  will  have  to  purchase  the  suit 
which  goes  with  it,  or  suffer  from  nervous  prostration  due  to 
incessant   importunity.      Perhaps  the  idea  is  worth  imitating. 


Pr 


THe    Influence   of  a 


ogressive 


Store 


On  Domestic   Economy  and  Social  Life 


CONSIDER,  if  you  can,  what  would  be  the  effect  on 
your  own  Ufe  if  you  read  the  news  in  the  paper  this 
morning  that  all  the  large  stores  of  Greater  New  York 
were  permanently  closed  ! 

Let  us  take  it  for  granted  that  this  condition  was  pro- 
duced by  the  fact  that  there  had  been  created  some  great 
storehouse  of  supply  to  which  you  could  send  orders  for 
what  you  wanted,  and  have  it  delivered  to  your  home. 

Not  a  place  of  exhibition,  where  you  could  go  and  see 
things.  Not  a  place  where  desirable  things  were  suggested 
— simply  a  place  to  supply  the  wants  of  people  who  felt 
the  actual  need  of  things  purchased. 

Think  of  originating  everything  yourself,  or  waiting 
until  you  saw  it  worn  by  some  other  person,  or  used  in 
some  other  home,  before  you  knew  anything  about  it ! 

Perhaps  few  people  realize  how  much  they  depend  on 
good  stores,  And  yet  the  chief  goodness  of  a  store  does 
not  come  through  its  own  dictatorial  suggestion.  If  it 
were  so,  fashion  papers  and  bulletins  of  household  sup- 
plies would  replace  the  educative  faculty  of  the  stores. 

The  store  suggests  ;  the  public  favors,  or  condemns- 
And  the  store  presents  the  verdict.  Things  condemned 
pass  quickly  away.  Things  favored  are  perfected  along 
the  lines  of  public  suggestion. 

Each  individual  opinion  is  merged  into  a  great  public 
approval  or  condemnation  through  the  broad  human 
touch  of  a  great  store. 

A  manufacturer  conceives  an  idea.  The  store  exhibits 
it.  If  the  wcrld  thinks  well  of  it,  perhaps  another  neces- 
sity of  mankind  is  discovered  ;  and  the  world  advances  to 
better  living  ;  and  the  new  industry  adds  prosperity  to  the 
race. 

But  the  store  must  introduce  it,  and  obtain  the  public 
opinion  upon  it.  It  must  educate  the  public  to  the  neces- 
sity and  desirability  of  the  new  article  of  apparel,  the  new 
personal  convenience,  or  the  thing  that  is  to  add  comfort, 
or  healthfulness,  or  save  labor  in  the  home. 


This  "editorial"  was  written  by  Mr.  Ogden,  Mr.  Wanamaker's  New 
York  partner,  who  manages  that  branch.  It  will  be  seen  he  can  write  an 
ad.  as  well  as  he  can  run  a  store. 


The  Danger 
Line  of 
Repetition. 

absolute   benefit 


Devotees  to  the  art  of  "  physical  culture  " 
declare  there  is  such  a  thing  as  over-train- 
ing. To  a  certain  point  the  development 
of  the  muscles,  nerves  and  sinews  is  an 
after  that,   an   injury.      Many  men  have 


in  their  favor  had  they  not  overtrained  and  thus  become 
unfitted  for  the  task  before  them. 

The  same  is  true  in  the  field  of  advertising.  Up  to  a 
certain  point  the  presentation  of  an  attractive  name  in  a  taking 
way  is  useful  ;  after  that,  useless.  To  know  where  that  point 
lies,  to  come  about  when  it  is  reached,  and  to  possess  the 
ability  to  substitute  something  equally  valuable  in  its  place, 
are  powers  with  which  few  men  are  endowed.  When  the 
momentous  interests  involved  are  considered,  when  the 
amount  of  money  that  is  to  be  profitably  or  unprofitably 
expended  is  remembered,  and  when  success  or  failure  may 
hang  upon  the  act,  its  importance  may  well  merit  the  most 
earnest  thought  and  study. 


THE    PLACE    TO    BUY. 

The  dress  goods  department  of  Messrs.  S.  Greenshields, 
Son  &  Co.'s  calls  for  special  attention  this  month,  and  it  will 
be  of  importance  for  every  retailer  to  make  a  note  of  what 
may  be  obtained  there.  It  is  well  known  that  several  lines  of 
dress  goods  on  which  there  is  sure  to  be  a  heavy  run  during 
the  coming  season  are  not  in  very  great  supply,  and  will  show 
a  marked  scarcity  later  on.  This  department  has  been  for- 
tunate in  its  stock  of  many  of  these  lines,  and  they  can  be  had 
here  now,  when  at  a  not  very  distant  date  they  may  be  very 
difficult  to  obtain,  and  might  possibly  be  quoted  at  a  higher 
price.  Among  them  are  the  popular  Shantung  silks,  black 
taffeta,  which  is  now  very  scarce,  colored  taffetas,  tamalines, 
etc.,  in  a  great  variety  of  colors.  Finettelaines  are  being 
continually  received  in  new  designs,  and  in  grenadines  the 
assortment  affords  an  exceedingly  wide  choice  of  patterns. 
Voile  de  Paris  is  rapidly  dwindling  to  very  small  stocks  in 
Canada,  and  orders  should  be  placed  quickly.  In  this  Green- 
shields  have  been  very  successful  in  obtaining  a  large  range, 
A  number  of  other  good  things  will  be  found  in  their  adver- 
tisement on  page  i .  Dealers  will  make  no  mistake  in 
ordering  from  it. 


NUFF  SED." 


A  Massachusetts  business  firm  prints  this  paragraph  at  the 
top  of  its  letterheads  :  "  Errors — we  make  them  ;  so  does 
everyone.  We  will  cheerfully  correct  them  if  you  write  to  us. 
Try  to  write  good-naturedly  if  you  can,  but  write  to  us  any- 
way. Do  not  complain  to  someone  else  first,  or  let  the  matter 
pass.  We  want  the  first  opportunity  to  make  right  any 
injustice  that  we  may  do."  The  little  sermon  deserves  a  wide 
audience.  Few  people  have  not  had  occasion  at  some  time  of 
their  lives  to  regret  the  sending  of  a  harsh  or  hasty  note  of 
complaint.  It  may  be  necessary  to  assert  one's  rights  in 
subsequent  letters,  but  there  is  no  better  rule  of  correspondence 
than  to  make  the  first  one  good  natured.— Ex. 


entered  physical  contests  the  results  of  which  would  have  been 


A  NEW    DEPARTMENT. 

Messrs.  S.  Greenshields,  Son  &  Co.,  have  created  a  new 
department  in  their  warehouse,  on  the  top  floor,  devoted  to 
ladies'  ready-made  goods,  including  blouses,  skirts,  wrappers, 
woollen  Summer  costumes,  etc.  These  were  formerly  carried 
along  with  the  ladies'  furnishings  department,  but  the  enlarg- 
ing of  the  stock  in  this  line  necessitated  more  room.  In  their 
present  place  there  is  a  large  and  well-assorted  stock  with 
every  convenience  for  displaying  goods  to  customers.  Mr. 
Patterson  is  in  charge. 
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I  Hitchcock,  Williams  &  Go.  I 


I 
I 
I 
I 
I 
I 
I 


SIR  G.  WILLIAMS    \  \         69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 

H.  Williams"^       [     WAREHOUSES  :      i        43,  44.  45,  46,  49.  50  Paternoster  Row. 
A.  T.  WILLIAMS      J  J         I,  2,  5,  6,  7,  8,  London  House  Yard, 

MdUUjClctOf'ieS f   Warwick  Lane  and  Paternoster  Buildings, 

ESTABLISHED  NEARLY  70  YEARS. 

O^K^M^^j^M  Yp^k  Canadian  Buyers  should  not  fail,  wlien 
\J\3\  UIIOLIUII  I  GO  I  .  in  London,  to  call  in  St.  Paul's  Church- 
yard. We  are  essentially  a  Fancy  House  and  Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 

Our  S|)ecialties  are  .  .  . 

Millinery  and  Millinery  Materials^ 
Fancy  Lace  GoodSt  Blouses,  Chiffonsy 
Fancy  Costumes^  Mantles^  British  and 
Foreign  Dress  Material s^  Prints^  Silks 
and  VelvetSf  Ribbons,  Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application. 

Our  Mr.  Cliffe  visits  Canada  twice  a  year,  and  will  arrive  in  Montreal  aliout 
the  end  of  April  for  the  coming  Fall  trade.  He  will  be  glad  to  hear  from  any 
friends  at  his  usual  central  address.  The  Windsor  Hotel,  Montreal. 
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Window  ano  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  Hollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goons  Review  Readers.— We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


HINTS  FOR  THE  TRIMMER. 

UCH  has  been  said  on  the  subject  of  window 
decoration,    and   to   one   who    has    carefully 

M  applied  all  he  has  read  on  the  subject,  it 
appears  that  theie  are  but  two  essential  points 
to  be  considered,  and  if  these  two  are  properly 
exploited  in  a  window  display  no  decorator  can 
fail  in  securing  a  pleasing  efifect  to  himself,  a 
convincing  display  to  the  customer  and  a 
profitable  result  to  the  proprietor.  The  two  points  referred  to 
are  (i)  artistic  backgrounds  and  designs,  and  (2)  the  attrac- 
tive arrangement  of  goods  and  tickets. 

Without  the  power  of  attraction  a  show-window  will  fail 
utterly  in  its  purpose.  This  feature  of  our  art  is  one  in  which 
we  should  take  great  pride,  as  a  man  with  a  correct  design  in 
his  head  is  a  genius,  and  genius  is  by  many  wooed  but 
seldom  won. 

As  to  the  details  of  this  attraction  it  matters  not,  so  long 
as  it  is  prepared  and  arranged  in  a  workmanlike  manner  and 
in  keeping  with  the  class  of  goods  shown. 

It  may  be  a  mechanical,  electrical  or  a  stationary  design, 
a  color  effect  or  object  lesson,  but  it  must  attract  and  leave  a 
pleasing  impression. 

Too  frequently  we  see  displays  where  the  design  is  not  in 
harmony  with  the  goods  shown.  This  is  a  serious  drawback 
to  the  future  prospects  of  the  decorator  who  put  them  in. 

Again,  we  see  windows  where  the  design  is  well  executed, 
the  color  efifects  good,  but  here  and  there  is  plastered  a  shirt 
waist  or  a  sailor  hat  or  something  or  another  which  breaks  the 
graceful  lines  of  the  design,  thereby  producing  on  the  whole  a 
discordant  efifect. 

Let  the  design  stand  out  alone.  Let  it  answer  its  purpose 
of  attraction,  then  utilize  for  your  display  only  that  portion 
which  can  be  used  without  interfering  with  the  design. 

I  do  not  agree  with 
the  man  who  argues  for 
"stocky"  displays.  Bet- 
ter results  can  be  ob- 
tained by  using  a  small 
amount  of  goods  shown 
where  the  prospective 
customer  is  led  to  examine 
the  texture  or  make-up 
of  a  single  piece. 

The  "  stocky"  trim 
leaves  no  room  for  color  No.   ISpn'n^  MilHih 


effects  or  design,  and  without  these  the  main  power  of  attraction 
is  gone.  Now,  that  we  have  succeeded  in  catching  the  eye  of 
the  passer-by,  the  next  object  should  be  to  thrust  something 
before  him  or  her  which  we  wish  to  sell. 


N' 


THE  VALUE  OF  SHOW=CARDS. 

[O   window  display    is  complete   without  the    show  card  ; 
wherever  it  is  possible  price  cards.     They  are  the  sales- 
men of  the  window  world. 

The  subject  of  show  cards  is  an  important  one  to  any 
trimmer  who  is  at  all  patticular  in  regard  to  the  detail  and 
finish  of  his  work.  The  so-called  "  artistic  "  show-cards  are 
not  the  proper  thing,  nothing  very  artistic  can  be  produced  in 


No.  2 — Dress  GooiL^  Display. 

the  short  space  of  time  usually  taken  to  make  show-cards. 
All  the  "art"  should  be  expended  on  the  display  itself — the 
real  purpose  of  the  show-window — and  not  on  the  card,  which 
is  subservient  to  the  display  proper,  and  is  only  required  to 
tell  the  story,  in  as  few  words  as  possible,  in  black  and  white, 
and  as  neatly  and  concisely  as  it  can  be  gotten  up. 

It  is  well  known  that  a  white  card  with  full  opaque  black 
letters  can  be  read  easiest  and  at  a  greater  distance  than  any 

other  color  obtainable, 
providing  the  letters  are 
perfectly  plain.  The 
"block,"  or  Roman, 
letter  is  preferable  as  it  is 
the  plainest  and  easiest 
read.  The  lettering 
should  be  properly  spaced 
and  cover  less  than  three- 
eighths  of  the  card.  Per- 
fect cards  in  black  and 
ry  Opening  Display.  white   are    more  difficult 
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Phillips'  Illuminated 
Show  Cases 


were  never  made  to  sell  on  price  alone.  If  ihey 
had  been  they  would  never  have  secured  the 
prestige  already  attained. 

Together  with  high-grade  materials  and 
expert  wcrkmanship — cabinet- making  not  car- 
pentry— they  combine  an  excellence  and  effec- 
tiveness in  illuminating  qualities  once  regarded 
as  unobtainable. 

And  so  we  sell  them  at  a  fair  price — a  price 
that  insures  you  against  sticking  doors,  warp- 
ing frame,  poor  finish  and  a  dozen  more  chances 
for  disappointment.  It  will  pay  you  to  know 
about  PHILLIPS'  SHOW  CASES. 


"  M  J^    SenaT-f^'Descriptive 


imMqrl 


rcular  (Utliographe<l 
[lorsl^nrt 


tS  i>VMlor.s)^nd 


I  \ 


Patented  U.S.  and  Canada, 
John  Petz,  Patentee. 


JOHN  PHILLIPS  &  CO.,  Limited 


Canadian  Branch:  WINDSOR,  ONT. 


DETROIT,  MICH. 


Handsome,  Durable,  Cheapest  in  the  Long  Ruifcp/^^^-^f^ 


<»  TLAj^ 


WHO  CAN  TELL  ? 
WHY,  WE  CAN. 


To  be   siic- 
/Ha  cessful   in    busi- 
■^laess  to-day  you 
must  make  your 
store  attractive. 

Send  for  our 
catalogue,  it  tells 
you  how  and 
what  it  will  cost. 


We  are  the 
makers 
in  the  Dominion. 


largest 


The  Toronto  Brass  Mfg.Co. 

91-93  Richmond  St.  West 
Phone  Main  814  TORONTO,    ONT. 


A  PALiHENBERe 


CLOAK  AND 
SUIT    FORin 


is   as  Valuable   as 
an  Extra  Salesman 

and  it  doesn^t  cost  nearly  so 
much.  It's  on  duty  all  the 
time,  never  gets  sick  or  tired, 
and  never  wants  an  increase 
in  salary,     ,^      ^      ^      ^ 


These   Superior  Forms    are 
tlie  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  Standard.  The  new  slide  support  and 
the  screw  in  the  top  are  distinct  features  and 
make  the  tisure  rigid  and  strong-. 


J.  R.  PALMENBERG'S  SONS 

Office  and  Salesroom  :  710  BROADWAY 
Factory:  89  and  91  West  Third  Street,  INJ^NA/'  "Vorl^ 
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WINDOW    DECORATING-Continued. 

to  execute  than  those  of  the  "artistic"  variety,  which  are 
often  used  to  conceal  poor  lettering.  An  artistic  card  should 
very  seldq^be  used  except  in  the  case  of  a  millinery  opening 
trim  or  a  fancy  trim  for  a  special  occasion.  How  often  do 
we  see  cards  of  extra  large  size,  with  fancy  scroll  or  floral 
designs  all  over  them,  as  if  the  writer  were  trying  to  show  his 
ability  in  this  line!  These  cards  are  often  placed  so  as  to 
make  them  the  most  prominent  feature  in  the  window — in  fact, 
surrendering  the  ^display  to  the  card  writer  to  the  partial  or 
entii*  exclusion  oLthe  goods  they  talk  about. 

■^teat  clear,  easily-read  cards  are  a  necessity  is  an  undeni- 
able fact,  when  we  consider  the  large  number  of  people  whose 
vision  is  defective  and  that  we  want  the  passer-by  to  get  the 
"gist"  of  it  as  he  runs. 

A  SUGGESTION  FOR  A  DISPLAY  OF  CURTAINS. 

A  MONG  the  lines  that  will  be  first  to  ask  attention  from  the 
■^  windows  is  the  lace  curtain  stock.  Spring  housecleaning 
is  now  on  and  such  requirements  as  the  above  are  being 
forced  on  the  mind  of  the  housewife. 

After  cleaning  the  window  out  thoroughly,  start  by  cover- 
ing the  entire  background  with  nile  green  or  pale  blue  cheese- 
cloth, plaiting  it.  Now  arrange  a  half-circle  at  the  top  of 
background  so  that  it  bows  straight  out  in  the  window.  Drive 
tacks  into  the  inner  side  of  this  circle  about  six  inches  apart. 
The  half  circle  should  be  of  a  diameter  to  equal  the  width  of 
two  curtains.  Puff  the  half  circle  with  cheesecloth,  same  color 
as  that  used  on  background.  Drive  a  large  nail  into  the  top 
of  the  background  at  a  point  in  centre  of  half-circle.  Now 
arrange  fine  wire  from  this  nail  to  each  tack  on  the  half  circle. 


On  these  wires  hang  lace  curtains  so  that  the  bottom  ends 
about  touch  the  floor.  If  your  window  is  wide  enough,  arrange 
a  quarter-circle  across  the  corner  with  a  similar  wire  arrange- 
ment, treating  these  in  same  manner  as  suggested.  Cover  the 
floor  with  same  stuff  as  used  on  background.  At  either  side 
of  circle  place  a  stand  in  shape  of  a  T,  and  drape  a  pair  of 
curtains  over  each.  Letter  a  card,  worded  after  the  following, 
and  place  it  in  the  centre  of  display  : 


FIRST  SHOWING 


THE    NEW    PATTERNS 


LACE  CURTAINS. 


A  SUGGESTION  RE  DISPLAY  STANDS. 

r^NE  of  the  best  display  stands  now  being  used  by  many 
^  up  to  date  houses  for  the  display  of  muslins,  silks,  dress 
materials,  or  any  kind  of  dress  fabric,  is  made  in  the  follow- 
ing simple  manner  : 

Take  two  boards  (planed)  about  12  in.  wide  and  two  ft. 
long ;  lay  them  side  by  side  on  the  floor  and  screw  a  hinge 
on  top  and  bottom  so  as  to  hold  them  together.  By  standmg 
them  on  their  ends  and  opening  them  up  at  a  wide  angle  you 
can  form  many  nice  drapes  on  them.  These  can  be  made  in 
different  heights.  By  plaiting  the  goods  straight  down  on  it 
and  by  taking  the  reserve  stuff  and  forming  a  few  puffs  over 
the  top,  a  very  pretty  effect  is  obtained,  or  the  goods  can  be 


Sj)riii<^-  Millinery  Opfiiiii^  Display 
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FIXTURES 


OF    EVERY 
DESCRIPTION. 


KIRK'S  RACK 


IS  A  FAVORITE  WITH  ALL  WHO  USE  IT. 

For  your  Spring  Trade  we  manufacture  all  kinds 
Nickel-Plated  Stands,  Window  Fixtures, 
Shoe  Stands,  Triplicate  Mirrors,  Silent 
Salesman  Show  Cases,  Suit  Stands,  Wax 
Figures  and  Clothing  Forms,  Ribbon 
Cabinets.  Glove   Cabinets,  Store   Stools, 

G'tC- 

WRITE  FOR  OUR  LARGE  CATALOGUE. 


latworthy  &  Co., 


46  Richmond  T**»<*^*#k 

St.  West,     loronto 


Millinery  Stands. 


oooooooo 


figures, 

Clotbittd 
Torms, 

Store 
fixtures. 


A  post  card 
fetches  it. 


OOOOOOOO 


:3() 
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WINDOW    DECORATING— Continued. 

pleated  on  the  top.  and  then  drawn  out  and  pinned  to  floor  at 
the  bottom  (^See  diagram  No.  i). 

The  beauty  of  these  display  stands  is  that  they  are  not 
only  simple  and  inexpensive  to  construct,  but  when  they  are 
not  in  use  they  take  up  very  little  room  in  storage  and  will 
stand  any  amount  of  hard  usage.  If  given  a  coat  of  white 
paint  they  will  still  be  found  much  nicer  to  work  with,  as  when 
showing  muslins  or  thin  material  over  them,  the  plain  board 
cannot  be  seen,  otherwise  you  would  have  to  cover  them  with 
muslin  or  some  such  material. 

SPRING  OPENING    WINDOW. 

"T^HE  illustration  of  a  millinery  window  contains  good  ideas 
^  for  opening  trims.  Very  few  goods  are  shown  and  each 
hat  stands  out  prominently,  the  object  being  to  show 
"  quality  "  and  not  "  quantity,"     The  trim  explains  itself. 

Illustration  No.  i  is  a  novel  and  original  idea  for  a  Spring 
ogening  trim.  The  letters  are  cut  from  sheets  of  cardboard. 
One  letter  is  placed  slightly  in  the  rear  of  the  other  and  each 
letter  is  a  trifle  smaller  than  the  one  in  front  of  it.  They  are 
suspended  from  the  ceiling  by  black  thread.  The  letters  are 
edged  with  a  "  ball  puffing  "  of  green  cheesecloth. 

No.  2  is  a  window  of  muslins  which  are  arranged  on  the 
straight  upright  stand  which  is  just  a  i^  x  i  inch  scantling 
nailed  in  an  upright  position  to  a  heavy  block  of  wood.  This 
style  of  draping  is  very  simple  and  easily  understood,  the 
goods  are  simply  plaited  about  three  feet  from  the  end  and 
fastened  with  a  pin  to  the  top  of  upright  then  drawn  out  at 
bottom  and  pinned  to  floor  the  surplus  goods  forming  a  puff 
at  top.  A  few  laces  festooned  between  each  stand  completed 
the  display.  The  placing  of  the  different  colored  muslins,  so 
as  to  form  a  pretty  blend  altogether,  was  the  most  particular 
feature  in  this  trim.  H.  H. 

A  WASH  GOODS  SEASON. 

Says  The  Chicago  Dry  Goods  Reporter  :  ' '  This  will 
unquestionably  be  the  greatest  season  for  light  Summer  stuffs 
that  retailers  have  experienced  in  many  a  year.  No  stock 
in  the  store  ofifers  better  material  for  display.  No  line  is  more 
in  accord  with  the  bright  trimmer's  ideas  than  this  same  line. 
Easily  worked  up  and  most  effective  in  display,  every  trimmer 
should  make  the  most  of  material  and  the  season's  opportunity. 
The  store  which  has  the  prettiest  patterns  and  shows  them 
up  in  an  effective  manner  will  prove  most  interesting  to 
the  ladies.  However,  these  pretty  patterns  stocked  up  on 
tables  or  shelving  and  left  to  work  out  their  own  salvation  are 
likely  to  fall  short  of  accomplishing  their  mission.  If  there  is 
one  line  in  the  store  that  sells  by  display  it  is  wash  goods.  So 
don't  forget  the  exhibition  end  of  the  selling  or  you  will  be 
disappointed  with  your  season's  business. 

PLAIN    SUIT   CLOTHS. 

"  Among  the  many  dress  goods  windows  along  the  busy 
streets  there  is  a  considerable  showing  of  plain  suit  cloths.  No 
doubt  you  have  them  to  show.  Select  from  your  stock  a 
number  of  pattern  lengths  in  plain  colors.  Clear  out  a  window 
and  clean  it.  Cover  the  entire  background  and  sides  with  red 
bunting.  Arrange  a  half  circle  in  the  centre  and  at  the  top  of 
the  background,  so  that  it  slants  out  and  upward.  Cover  this 
with  material  of  the  same  color  as  the  background.  Then 
take  a  pattern  length  in  tan  or  light  drab,  double  it  over  the 
half-circle,  carry  the  ends  to  either  corner  and  fasten  to  top  of 
the  background,  allowing  the  ends  to  drape  nearly  to  the  base. 


Build  the  back  half  of  the  base  up  about  a  foot.  Cover  this 
and  the  base  with  black  or  red  suiting  and  arrange  three  drape 
stands  on  the  built  up  part  and  two  on  the  base.  On  the  three 
drape  stands  arrange  suit  patterns,  draping  with  smooth  front 
and  plaited  sides.  With  each  pattern  arrange  trimmings  to  go 
with  it.  On  the  two  front  forms  arrange  a  skirt  drape  with 
trail  toward  the  outer  side  of  the  window.  Possibly  you  have 
some  colored  fashion  plates  which  would  give  the  lady  lookers 
a  chance  to  study  styles  while  deciding  on  the  color  wanted. 

WHITE    WAIST    WINDOW. 

"For  an  effective  display  of  white  waists,  first  take  two  half  • 
inch  strips  four  inches  wide.  These  should  be  a  little  longer 
than  the  width  of  the  background.  Cleat  these  strips  together 
about  two  feet  apart.  Cover  this  frame  with  white  muslin, 
stretching  it  on  tight,  and  then  with  nile  green  bunting,  and 


stationery  Window  at  Mr.  James  Clark's,  Renfrew. 

This  display  was  arranged  by  William  Cameron,  one  of  the  best 
window  trimmers  of  stationery  in  Canada.  Mr.  Clark's  sta- 
tionery and  drug  store  is  a  splendid  one,  and  the  popular 
proprietor  himself  has  been  several  times  Mayor  of  Renfrew. 

puff  a  wide  border  about  four  inches  wide  along  either  edge. 
Now  arrange  this  in  the  window  at  the  top  of  the  background, 
fastening  the  ends  to  either  side  of  the  background.  Then 
cover  the  background  with  nile  green  bunting.  Construct  a 
series  of  three  half-circle  strips  and  arrange  them  in  the  centre 
of  the  window  against  the  backgrounds.  Cover  this  with 
white  material.  Now  take  the  waists  you  wish  to  show,  pin 
them  back  at  the  waist  line,  bring  the  cuffs  forward,  pinning 
them  at  the  same  time,  and  stuff  them  to  show  full  front  effect 
and  arr.inge  a  puff  of  green  tissue  paper  in  the  collar.  Arrange 
them  on  the  strip  arrangement  across  the  window,  on  the 
background  and  on  the  strip  arrangement.  For  those  on  the 
strips  and  base,  start  waist  forms  or  exhibitors,  which  can  now 
be  had  as  low  as  $S  50  per  dozen.  A  price  or  show  card 
telling  of  the  line  will  help  materially  the  selling  of  the  waists." 
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Late  James  Johnston  &  Co. 

MONTREAL 


The  Great  Assorting  House  of  MoDtreal 

Clearing  Lots 


of 


Wash  Fabrics 

Just  Opened  Out. 

ALSO 

The  correct  Linings  and 
Trimmings  to  match. 

See  our  Travellers'  Samples  or  write  us  for  cuttings. 
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Coronation  Year 
j^     and  Trade. 


WHILE  London  reaps  the  bulk  of  the  trade- harvest  from 
the  Coronation,  the  Canadian  dealer  can   draw  his 
own  conclusions  as  to  how  it  may  affect  him. 

During  May,  1897,  the  imports  of  woolstuffs  into  Great 
Britain  were  1,650,000  yards  in  excess  of  the  imports  during 
May,  1896.  Looking  through  the  lists  of  imports  for  the 
early  part  of  the  year  1897,  one  is  struck  by  the  extraordinary 
jump  in  the  imports  of  all  kinds  of  food  and  clothes — to  say 
nothing  of  timber,  and  many  other  articles.  This  was,  of 
course,  in  preparation  for  the  Diamond  Jubilee.  For  this 
year  s  great  event  preparations  began  months  ago,  and  it  is 
estimated  that  they  will  treble  in  volume  and  expense  those  of 
five  years  ago. 

THE    EXTRA    TRADE    IN    DRESS. 

In  both  cases,  however,  it  is  the  same  trades  that  will 
make  most  money,  and,  of  these,  two — the  food  suppliers  and 
the  manufacturers  of  clothing — will  score  most  heavily.  Look- 
ing back  to  the  early  part  of  1897,  we  find  that  the  import  of 
all  kinds  of  clothing  material  went  up  by  leaps  and  bounds. 
In  May  there  went  into  British  ports  an  excess  of  62,000  lb.  of 
silk,  251.000  lb.  of  alpaca,  650,000  lb.  of  mohair,  and  53,000 
lb.  of  other  rarer  stuffs  over  the  imports  of  May,  1 896.  There 
were  also  1,250,000  lb,  extra  of  unmanufactured  wool, 
708,000  lb.  of  cotton  yarn,  21,734  cwt.  of  leather,  and  other 
similar  articles  in  like  amount.  During  that  year  it  is 
estimated  that  British  tailors  made  2,500,000  extra  suits  for 
men ;  while  women  had  4,000,000  more  dresses  than  the 
ordinary  Summer  output.  It  must  be  remembered  that  the 
rejoicings  are  not  confined  to  London  alone,  but  that  fetes, 
dinners,  and  dances  take  place  in  every  town  and  village  in 
the  Kingdom. 

HEADGEAR    AND    EATABLES. 

Straw  hats  are  most  necessary  for  people  who  are  about  to 
spend  long  days  in  the  streets  viewing  pageants.  The  retail 
trade  have  already  bought  their  stocks,  and  that  they  are 
bigger  than  usual  is  testified  by  the  fact  that  the  import  of 
straw-plait  from  the  East  was  250,000  lb.  heavier  this  season 
than  is  usual. 

As  for  food,  London  alone  at  the  Jubilee  laid  in  an  extra 
stock  worth  ;^ 1, 500,000  sterling.  Two  million  eight  hundred 
and  fifty-five  thousand  lb.  of  tea  was  the  excess  import  of  tea 
for  May  of  the  Jubilee  year,  nearly  1,500,000  lb,  of  cocoa,  and 
222,000  cwt.  of  sugar.  June  saw  poured  into  Britain  9,439 
extra  cattle,  nearly  20,000  sheep  and  lambs,  38.000  cwt.  of 
bacon,  61,000  cwt.  of  ham  ;  while  meat,  fish,  rabbits,  butter, 
margarine,  eggs,  cheese,  and  all  kinds  of  fruit  came  in  from 
abroad  in  quantities  from  10  to  30  per  cent,  above  what  was 
usual.  The  combined  value  of  the  extra  food  was  some 
54,000,000 — ;£8oo,ooo.  This  year  it  is  safe  to  say  that 
/i, 250,000  will  hardly  cover  it  ;  and  this,  it  must  be 
remembered,  is  prime  cost. 

FIREWORKS    AND    DECORATIONS. 

Firework-makers  are  already  very  busy.  It  may  be 
noticed  by  anyone  who  studies  the  trade  reports  of  the  Jubilee 
year  that  in  a  single  month  we  imported  an  extra  31.242  cwt. 
of  brimstone,  and    12. 755, cwt.  of  saltpetre,  above  our  usual 


requirements.  It  is  quite  safe  to  say  that  the  Coronation  will 
see  $1 ,250,000  worth  of  rockets  and  other  billiant  pyrotechnics 
go  up  into  smoke  and  flame. 

Carpenters  and  joiners  will  be  more  in  request  in  June  next 
than  even  the  proverbial  plumber  after  a  frost.  The  Jubilee 
stands  used  up  79,000  tons  of  wood,  and  100,000  cwt.  of  iron. 
The  wages  bill  for  the  men  who  put  up  these  seats  was  over 
JJ40.000,  and  this  takes  no  account  of  the  extensive  alterations 
made  inside  many  clubs  and  private  houses  along  the  route. 

TOYS   AND    SILKS. 

A  moderate  estimate  of  the  street  decorations  for  the 
Coronation  in  London  alone  is  $750,000.  As  much  more  will 
be  spent  in  the  Provinces  ;  and  the  manufacturers  of  bunting, 
who  have  been  hard  at  work  for  six  months  back,  should 
rejoice  accordingly.  Indirectly,  another  trade  will  make 
money.  That  is  the  toy-making  industry.  All  the  wood  used 
in  seats  and  decorations  will  be  bought  up  and  manufactured 
into  toys,  which  will  be  sold  as  memorials  of  the  great  event. 

Several  towns  will  do  particularly  well  out  of  the  Corona- 
tion. One  is  High  Wycombe,  where  they  make  the  chairs. 
The  Jubilee  gave  that  town  an  order  for  no  less  than  50,000 
chairs.  On  this  occasion  it  is  computed  that  70,000  will  be 
the  number  required,  Braintree  is  another  place  whose  silk 
manufacturers  should  do  well  —  especially  since  Queen 
Alexandra  has  let  it  be  known  that  she  wishes  her  Court  to 
dress  in  English-made  silks,  instead  of  wearing  foreign  fabrics. 

FURS   AND   JEWELLERY. 

As  for  furs,  the  ends  of  the  earth  have  been  scoured  all  the 
past  Winter  for  ermine  for  peeresses'  robes  ;  while  the  price 
of  Persian  lamb  has  become  almost  prohibitive.  The  small 
black  dots  which  cover  that  other  Royal  fur — minever — are 
obtained  from  between  the  toes  of  the  black  Persian  lamb.  A 
complete  Coronation  outfit  for  a  peer  and  peeress  cannot  be 
obtained  for  less  than  $2,500. 

This  brings  us  to  the  great  boom  in  the  jewellery  trade. 
Pearls  are  especially  high  in  price,  and  likely  to  go  higher 
before  the  beginning  of  June.  A  pearl  which  was  worth  f!ioo 
a  few  years  ago  is  to-day  valued  at  $750.  Other  countries  are 
complaining  that  all  the  pearls  in  the  world  are  being  sent  to 
London.  Among  them  is  one  recently  found  in  West  Australia 
and  valued  at  $75,000.  An  expensive  novelty,  which  will  be 
fashionable  for  Coronation  fetes,  is  for  ladies  to  wear  their 
husbands'  crests  in  diamonds.  Big,  however,  as  are  the  orders 
for  jewellery  pure  and  simple,  they  do  not  compare  with  the 
gigantic  trade  of  Birmingham  in  the  making  of  Coronation 
medals  and  trinkets  of  all  kinds.  It  is  estimated  that  25  tons 
of  silver  and  over  200  tons  of  bronze  have  already  been  used 
up  for  these  purposes.  The  profit  on  this  kind  of  work  is  very 
large,  though  not  so  good  to  the  manufacturers  as  to  the 
retailers.  Between  the  two,  however,  some  $5,000,000  will 
be  shared  this  year. 

THE    CAMERA    FIEND. 

It  is  estimated  that  London  alone  will  use  $2,000,000 
worth  of  paint  this  Spring.  People  all  along  the  route  will 
soon  begin  painting  their  houses.  The  gas  and  electric 
companies  are  also  making  preparations  for  the  strain  of  the 
illuminations.  When  it  is  considered  that  the  illumination  of 
St.  Paul's  Cathedral  alone  cost  $20  a  minute  at  the  Jubilee, 
some  idea  may  be  gained  of  the  extra  light  required. 

Finally,  and  by  no  means  the  least  curious  effect  of  the 
coming  celebrations,  is  the  activity  in  the  photographic  market. 
It  is  anticipated  that  25,000  cameras  will  be  sold  to  amateurs 
for  the  purpose  of  taking  pictures  of  the  great  processions  and 
celebrations. 
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BLANKETS 


TORONTO 

C.  H.  Forster 

30  Merchants'  Building 
50  Bay  Street. 


MONTREAL 

W.  H.  Reed 

Room  1 
112  St.  Peter  Street. 


The  Slingsby  ManufacturiDg  Company 


LIMITED. 


BRANTFORD,    ONTARIO. 

COSTUME  CLOTHS,  KERSEYS,  SHEETINGS,  CAMP  BLANKETING, 
MACKINAWS,  PLAIN  and  FANCY,  In  WOOL  and  UNION,  YARNS,  Etc. 
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Tall  Pamrns  now  On  Sak 

S    Designs  Ttioronghly  Up  To  Date    i 

And  are  Worthy  of  the  Trade's  Inspection. 


THE  COLONIAL  BLEACHING  &  PRINTING  CO. 


Limited. 
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Fall  Trade  and  Assorting 

1902 


MATTHEWS,  TOWERS  &  CO. 

14  ST.  HELEN  STREET,     MONTREAL 

MEN'S   FURNISHINGS 

Our  travellers  are  now  out  with  new  lines  in 

White  and  Colored  Shirts,  Hosiery, 

Imported  Collars  and  Cuffs,  Underwear, 

Negligee  Shirts,  Neckwear, 

Fine  English  Braces. 


Special  Value  in  Golf  Hose 

We  have  secured  exclusive  lines  at  prices  never  equalled  in  Canada,  which  will  main- 
tain the  name  we  now  hold  for  these  goods.  > 

Large  assortment  of  SWEATERS  for  immediate  use.     Plain  and  fancy  shades,  and 
^' Club  Colors/'  ^l 

Underwear 


m 


Winter  and  Summer  Weights  always  in  stock. 

Including  the  celebrated  *'  WOLSEY,"  guaranteed  all 
wool  and  positively  unshrinkable.  This  is  the  leading 
line  with  all  first-class  men's  furnishing  houses  in  the 
Dominion.      ^.^:^,^c^^^,^ 

Large  variety  of  plain  and  fancy  BALBRIGGAN 
UNDERWEAR  for  immediate  delivery  at  popular 
prices,     t^      ^     Our  range  in  these  is  very  complete. 
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MEN'S  FURNISHER 

Devoted    to    tKe   CdnaJ^x  ay^ 

Dealer  in  TUen'^s  &oo<{s 


CLOTHING       NECKWEAR       UNDFRWEAR        HOSIERY      SHIRTS  &  COLLARS      GLOVES 


A  Neckwear  Manufacturer  on 
the  Tariff* 


NE  OF  our  manufacturing  indus 
tries  which  is  hard  hit  by  the 
preferential  tariff  is  that  of 
neckwear.  A  Montreal  manu- 
facturer, in  an  interview  given 
to  one  of  that  city's  papers, 
gave  some  interesting  facts  in 
regard  to  the  trade,  and  the 
workings  of  the  British  prefer- 
ence as  it  affected  it.  He  said 
that  96  per  cent,  of  the  silks 
used  in  the  manufacture  of 
Canadian  neckwear  came  from 
Europe  into  England  free  of 
duty.  There  the  British  manufacturers  cut  them  out  and 
send  them  to  Canada  under  the  preferential  tariff  of  23V3  per 
cent.,  while  Canadian  manufacturers  have  to  pay  30  per  cent 
on  the  very  same  importations,  besides  not  working  under  as 
favorable  conditions  as  the  English  manufacturer,  thus  dis- 
criminating against  our  own  industries  to  the  extent  of  6% 
per  cent.  In  a  great  manj-  cases  England  has  the  goods 
admitted  in  a  semi-manufactured  form,  the  only  restriction 
put  upon  the  exporter  there  by  our  Government  being  that  25 
per  cent,  of  the  value  of  the  finished  article  must  be  English 
labor.  So  that  not  only  the  silks  but  75  per  cent,  of  the 
labor  put  into  their  manufacture  comes  from  Europe,  and  all 
this  is  admitted  to  Canada  under  a  preferential  tariff. 

He  admitted  that  the  23V3  per  cent,  was  paid  on  the 
English  cost  of  manufacturing  and  profit,  but  said  that  this 
was  offset  by  the  reduced  price  at  which  the  manufacturer 
there  could  have  the  goods  made  up  under  free  trade 
conditions. 

There  were  several  remedies  for  this  state  of  things,  he 
thought.  One  was  by  reducing  the  tariff  on  piece  silks;  an- 
other, by  abolishing  the  preferential  tariff  on  manufactured 
articles,  or  by  raising  the  tariff  to  50  per  cent,  on  them,  leav- 
ing the  preference  on  other  goods   as  it   is.    He  thought  the 


best  remedy  would  be  to  make  British  manufacturers  certify 
that  50  per  cent,  of  the  labor  on  their  articles  was  British; 
and  goods  with  a  less  per  cent,  of  British  labor  than  this 
should  be  subject  to  a  duty  of  35  per  cent. 


Collars  and  Shirts* 

1"^HE  collar  trade  of  the  current  month  is  fully  up  to  the 
standard,  and  a  satisfactory  feature  of  it  is  that  there 
seems  to  be  no  style  that  will  not  sell  to  at  least  a  limited 
extent.  The  demand  for  the  new  wing  collars  has  never  been 
one  to  create  much  of  a  disturbance  among  retailers;  but 
from  a  very  discouraging  beginning  this  style  has  gradually 
moved  forward  until  it  took  its  place  among  the  best  selling 
lines  of  the  season.  Among  the  finest  trade  during  the  Winter 
the  wing  collar  was  in  the  very  best  demand,  and  it  still  sells 
well  to  that  trade. 

There  is  a  larger  class  of  customers  now,  however,  who 
take  this  collar.  They  belong,  not  to  the  "swagger"  trade, 
but  to  those  who  follow  close  upon  the  heels  of  that  trade. 
This  is  sort  of  a  middle  class,  and  it  always  takes  them  two 
or  three  months  to  fully  decide  just  what  they  ought  to  buy 
in  order  to  be  "in  line"  with  the  best  trade.  In  the  case  of 
the  wing  collar,  it  took  them  longer  than  usual ;  for,  although 
prepared  to  take  up  with  any  wholly  new  style,  no  matter 
how  absurd,  they  did  not  expect  to  be  called  upon  to  again 
wear  the  old  wing  collar.  And  not  until  their  own  eyes  gave 
them  proof  that  the  high-class  trade  was  really  wearing  this 
style  as  the  latest  and  most  correct,  did  they  take  it  as  a 
friend.  Now,  however,  they  are  buying  the  wing  collar  along 
with  the  best,  with  the  result  that  a  good  steady  demand  is 
experienced  for  it. 

The  most  popular  wing  collar  has  very  small  tabs  or 
wings,  and  these  naturally  leave  a  narrow  space  in  front. 
Several  shapes  of  the  wings  are  shown,  one  that  is  well  liked 
having  the  lower  outside  angle  very  acute  and  the  wing  itself 
not  more  than  %  of  an  inch  wide. 

But  if  a  dealer  were  to  carry  only  one  style  of  collar  he 
would  make  no  mistake  in  choosing  the  high  turn-down. 
Whether   or  not   the   wing  collar   will  disappear  during  the 
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warm  weather,  there  is  nothing  surer  than  that  the  high  turn- 
down collar  will  be  in  as  good  demand  as  last  Summer  season. 
Everything  points  that  way. 

But  this  collar  is  to  be  much  lower  than  usual,  which  is  a 
very  sensible  decision.  It  says  a  good  deal  for  the  patient 
nature  of  fashionable  mankind  and  for  their  love  of  style  at 
the  expense  of  comfort,  that  for  two  or  three  blistering 
Summers  they  have  worn  a  double  thickness  of  starched  linen 
about  3V2  inches  high  around  their  necks,  and  never  looked  for 
anything  better.  But  manufacturers  have  come  to  their  relief, 
and  the  proper  high  turn-down  collar  for  the  coming  Summer 
season  will  not  be  more  than  2i/2  inches  high,  and  many  of 
them  will  be  almost  an  inch  narrower  than  this.  It  is  likely 
that  the  selling  lines  will  range  between  heights  of  1^*4  and 
21/2  inches.     A  collar  about  two  inches  high  should  sell  well. 

With  the  extra  comfort  which  such  low  collars  will  give, 
there  is  likely  to  be  a  good  addition  to  the  numbers  of  those 
who  wear  them,  for  it  cannot  be  doubted  but  that  many  stout 
men  and  others  averse  to  wearing  the  "choker"  variety  of 
collar  have  steadily  refused  to  adopt  the  high  turn-down. 
They  can  now  have  no  objections  to  this  style,  and  the  many 
devices  for  giving  ease  in  buttoning  and  unbuttoning  it 
remove  whatever  fault  they  might  be  tempted  to  find  in  that 
regard. 

Apart  from  the  widths,  there  has  been  no  remarkable 
change  in  the  shape  of  the  high  turn-down  collar.  The  front 
spacing  is  still  very  narrow,  and  the  folds  turn  straight  down. 
As  regards  the  points,  both  round  and  square  may  be  seen, 
and  both  are  in  demand.  It  is  said  that  the  high-class  trade 
takes  the  square  points  and  the  popular  trade  the  round 
corners,  but  there  is  more  imagination  than  fact  in  the  state 
ment.  It  is  merely  a  matter  of  choice,  one  shape  being  as 
proper  as  the  other. 

Straight  band  collars  of  all  descriptions  continue  to  sell 
steadily  and  well.  There  is  nothing  new  to  say  about  these. 
They  are  taken  with  both  square  and  rounded  points, 
although  the  former  are  in  much  the  better  demand. 

This  year  when  one  talks  of  colored  shirts,  in  nine  times 
out  of  ten  he  means  negligee  shirts,  for  stiff  bosom  colored 
shirts,  though  not  by  any  means  "back  numbers,"  have  lost 
much  of  their  prominence  owing  to  the  rapidly-increasing 
interest  displayed  by  almost  all  classes  in  negligee  shirts. 
Without  a  doubt,  there  will  be  a  fair  trade  done  in  stiff  bosom 
shirts.  The  stjdes  are  practically  unchanged  from  those  of 
last  Fall.  Here  and  there  a  change  in  the  shade  or  a  variation 
of  the  design  may  be  seen,  but  nothing  to  be  worth  remark- 
ing. So  with  this  brief  notice  they  can  be  left  to  take  care  of 
themselves. 

Negligee  shirts  deserve  everybody's  attention,  for  nearly 
everybody  is  going  to  wear  them.  The  majority  of  those 
that  are  now  selling  have  the  popular  pleated  front.  This 
makes  a  slightly  more  expensive  shirt,  but  this  difference  has 
made  none  in  the  sales,  for  the  demand  is  very  large. 

Blues,  in  two  or  three  shades,  lead,  as  usual.  The  variety 
of  the  stripe  patterns  in  this  color  is  very  great,  and  he  will  be 
hard  to  please  who  cannot  pick  out  a  large  assortment  with 
satisfaction  to  himself.  All  widths  of  stripes  are  shown. 
Next  in  popularity  to  the  blue  patterns  come  red  or  ox-blood. 
This  color  is  more  for  the  popular  trade,  however.  The  finer 
trade  take  the  black  patterns  in  preference  to  red.  A  few  dark- 
green  patterns  are  shown  ;  and  this  is  a  color  which  may  turn 
out  to  be  a  much  better  seller  than  is  expected,  though,  now, 
retailers  are  buying  a  lair  quantity  of  the  green  designs.  Grey 
is  a  good  color;  heliotrope  is  seen  here  and  there,  and  blue  and 
red  and  green  and  red  stripes  are  taken.  The  latter  sell  to  the 
less  stylish  trade. 

As  to  tans,  there  is  sure  to  be  a  certain  amount  of  them 
sold,  but  dealers  would  do  well  to  order  carefully  on  this  color. 
In  the  I'nited  States  it  appears  that  negligee  shirts  in  tan 
shades,  both  solid  and  plain,  will  be  one  of  the  leading  things 


during  the  coming  Summer,  and  its  popularity  there  might  be 
a  little  misleading  to  dealers  on  this  side  of  the  line,  with  the 
result  that  they  might  invest  heavily  in  a  line  of  goods  that 
they  couldn't  sell.  The  difference  is  caused  by  the  fact  that  we 
have  but  recently  recovered  from  an  epidemic  of  tan — or  what 
is  much  the  same  thing,  khaki — and  the  Yankees  have  not  yet 
been  attacked.  This  state  of  affairs  will  apply  not  only  to 
shirts,  but  everything  else  the  men's  furnisher  handles  as  well. 
The  linen  color  which  is  shown  in  Summer  garments  for  both 
men  and  women  must  be  strictly  a  linen  color  to  sell.  Difierent 
shades  in  it  have  been  shown,  and  some  are  so  dark  as  to 
approach  very  near  to  tan.    These  should  be  avoided. 

For  a  somewhat  finer  trade  than  the  average,  though  still 
a  profitable  and  strictly  up-to-date  line  for  the  ordinary 
dealer,  are  the  pleated  white  negligee  shirts.  Some  of  these  are 
perfectly  white ;  others  have  black  stitching,  fancy  and  plain. 
The  latter  are,  perhaps,  the  most  thoroughly  fashionable 
shirts,  and  would  be  the  best  line  for  the  average  dealer  to 
handle.  This  is  a  style  that  will  be  taken  by  the  very  best 
trade.  The  black  stitching  is  about  the  only  color  shown  in 
this  way.  Experiments  were  made  with  colored  thread,  but 
it  was  found  impossible  to  obtain  a  thread  that  would  stand 
the  laundering.  A  good  thing  about  the  majority  of  these 
pleated  shirts  is  that  the  retailer  can  make  a  splendid  profit  on 
them,  and  he  buys  them  at  a  figure  that  leaves  him  plenty  of 
room  to  offer  much  reduced  prices,  if  desired. 

Patterns  in  negligees  have  for  some  time  run  on  stripes  of 
various  widths  and  groupings.  A  change  from  this  was  the 
introduction  of  figured  stripes,  and  now  we  have  the  figures 
and  stripes,  and  figures  alone.  Some  very  handsome  patterns 
in  the  neater  effects  are  produced  by  thin  stripes  at  intervals 
of  between  one  and  two  inches,  with  small  figures  between 
them  ;  while  others  are  marked  off  in  squares,  the  figures  being 
arranged  in  the  centres.  These  designs  in  black  are  the  choice 
of  the  best  trade,  and  may  be  counted  upon  to  sell  well 
through  the  season. 

As  to  shirt  waists,  all  the  manufacturers  of  that  garment 
speak  very  cheerfully  of  its  prospects.  It  has  been  altered 
considerably  from  the  first  specimens  shown  to  the  trade,  and 
now  there  is  more  of  the  shirt  about  it  and  less  of  the  waist. 
That  is,  the  blouse  fulness  has  gone,  and  when  worn  with  a 
coat  the  present  shirt  waist  cannot  be  told  from  an  ordinary 
negligee. 

The  shirt  waist  selling  for  the  coming  Summer  trade  is 
made  up  in  both  pleated  and  plain  styles,  and  they  go  equally 
well.  The  plain  shirt  in  most  cases  has  a  pocket  in  front. 
Blue  is  the  best  color  by  a  good  deal,  though  red,  olive  green 
and  the  other  colors  used  in  negligee  shirts  are  also  taken. 

One  style  of  shirt  waist  that  appears  to  be  in  very  great 
favor  with  the  trade  has  the  merit  of  being  a  Canadian 
patent.  An  elastic  band  is  brought  around  the  bottom  of  the 
shirt  on  the  inside  and  the  ends  meeting  in  front  are  buttoned 
in  place.  When  worn  this  waist  is  put  on  over  the  suspenders 
like  a  waistcoat,  buttoned  up  and  the  band  turned  under, 
leaving  just  enough  of  the  waist  hang  over  to  cover  the  top 
of  the  trousers.  There  are  no  slits  to  put  the  suspender  ends 
through,  or  any  of  those  little  objectionable  features  that  did 
so  much  to  lessen  the  sale  of  this  garment  last  season. 

The  elastic  band  is  the  only  part  of  the  waist  that  has  to 
be  touched  when  it  is  required  to  be  laundered.  It  is  no  trouble 
to  pull  it  out  when  the  waist  is  to  be  sent  away,  and  just  as 
little  to  put  it  in  place  again.  There  is  a  patent  tab  at  the 
back  of  the  collar  in  which  the  collar  button  is  inserted,  a 
device  that  does  not  allow  the  button  to  touch  the  neck  at  all. 

Another  feature  of  the  waist  that  retailers  will  appreciate 
is  that  there  is  no  belt  attached  to  it.  In  many  cases  retailers 
have  bought  shirt  waists  with  an  attached  belt,  and  this 
killed  the  sale  of  their  line  of  leather  belts.  With  this  style  of 
men's  waist  the  leather  belt  can  be  sold  along  with  it  if  the 
customer  desires  to  wear  one,  though,  as  a  matter  of  tact,  no 
belt  whatever  is  required  with  this  waist. 
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5 
17  and  19  Front  St.  West,  TORONTO. 

Athletic  Goods 

OUR  SPRING  STOCK  OF  SPORTING  AND  ATHLETIC  GOODS  IS  COMPLETE.  INCLUDING: 

CASHMERE  JERSEYS  AND  NICKERS,  in  odors:  Navy,  Canlinal,  Black,  Green, 
Royal  and  Sky. 

COTTON  JERSEYS,  in  plain  Navy,  Black,  and  White.  Cotton  Jerseys,  in  plain  White, 
with  Cardinal,  Royal,  Navy  and  Black  tippings  on  neck  and  sleeves.  All  the  aV)ove  are 
made  with  y^  sleeve. 

BATHING  TRUNKS.  Combination  suits  and  two-piece  suits,  with  full  range  of  sizes. 
Colors — Light  Grounds,  with  Assorted  Stripes;  Navy  Grounds  with  White  and  Red  Stripes. 

BASEBALL  SUITS  a  specialty.     Write  for  description  and  prices. 

NECKWEAR.  Our  Ring  Ties,  the  "King"  and  "Chamberlain,"  a  decided  novelty,  are  all 
the  rage.     Send  for  sample  dozens  and  be  convinced.     They  sell  at  first  sight. 

LET  I  ER  ORDERS      promptly  filled. 


Do  You  Ever  Hear 


W- 


■:•■.••% 


£% 

nS\% 

';■>?-, 
•.'••."* 

» 

IPl 

,^ 

ua 

:;;j;J 

c 

'  *T^^^T^ 

Mesh  underwear  talked  about  without 
the  mention  of  the  Deimel  goods  ?  Not 
once  in  fifty  times.     Why  i     Because  the 

Dr.  Deimel    LJncler\A/ear 

is  i:He    S'tandard    of  Oomparison. 

It  pays  to  handle  "  Standards,"  especially  so  with  The  Dr.  IJeimel 
Underwear,  which  is  backed  up  by  extensive  magazine  advertising. 

WRITE  FOR   DESCRIPTIVE   BOOKLET  AND    OVR    TERMS. 

Sole    Manufacturers, 

THE  DEIMEL  LINEN-MESH  CO. 

2202    St.  Catherine    St., 
This  Label  ^o^n  the  LONDON.  B.C..   BNOLAND.  ^^  MONTREAL,    CANADA. 
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Hosiery, 


THERE  is  still  a  very  large  movement  of  goods  from 
jobbers' hands  to  fill  Spring  orders;  and  this  business, 
combined  with  the  trade  in  lighter  goods  for  midsummer  and 
early  Fall,  keeps  the  hosier3'  departments  in  the  wholesale 
houses  very  busy.  In  regard  to  the  styles  for  late  Spring  and 
Summer  there  is  little  to  be  said.  It  is  apparant  that  some 
very  pronounced  patterns  will  be  sold.  Indeed,  there  is  already 
a  fair  demand  for  men's  half-hose  in  various  strong  colors  and 
designs  But  those  dealers  who  cater  to  the  better  trade  have 
shown  no  inclination  to  take  up  with  the  loud  hosiery  which 
is  being  shown,  and  they  confine  their  stocks  to  the  quieter 
effects  in  black  and  colors,  with  now  and  then  a  deep  red  or 
blue  ground  for  a  change. 

There  seems  to  be  no  popular  choice  as  to  the  designs  in 
men's  fancy  half  hose.  Every  imaginable  pattern  has  been 
produced,  and  finds  its  buyers  everywhere.  Large  checks  and 
stripes  are  taken  along  with  the  smallest  spots  and  figures, 
and  man3'  figure  stripes  are  included  in  every  good  assort- 
ment. Though  there  is  a  more  limited  sale  for  them,  Scotch 
plaids  have  sold  here  and  there.  They  can  be  made  to  produce 
either  a  ver}-  quiet  or  a  very  loud  effect,  as  the  designer 
chooses,  and  the  former  are  a  decidedly  pretty  article. 

The  white  half-hose,  which  have  'shown  signs  of  coming 
popularity  in  the  United  States,  have  also  made  their  appear- 
ance here.  In  the  majority  of  cases  the  designs  in  these  are  in 
not  verj^  decided  colors,  and  are  compo.sed  of  neat  figures.  A 
certain  amount  of  trade  will  be  found  for  these  hose,  but  it 
will  be  confined  more  to  the  larger  dealers.  Small  stores  can 
afford  to  hold  off  from  them  for  some  time,  or  if  an  investment 
is  to  be  made,  it  should  be  done  cautiously,  and  buying  should 
be  done  in  small  quantities. 


Underwear* 


IN  medium-weight  underwear  there  has  been  a  very  good 
demand  for  the  Spring  trade.  The  early  opening  up  of  the 
season  accounts  for  this,  and  when  the  warm  weather  arrives 
and  dealers  can  turn  their  attention  to  their  lightest  weight 
garments,  it  will  likely  be  found  that  the  business  done  in 
mediums  has  exceeded  that  of  any  other  year.  This  is  not  a 
large  trade  at  best,  but  when  the  goods  are  given  sufficient 
prominence  through  advertising  or  some  other  means,  there  is 
a  trade  to  be  done  in  them  that  is  worth  the  dealer's  time, 
anyway. 

Natural  colors  were  in  the  best  demand,  as  they  generally 
are,  but  there  was  also  a  good  quantity  of  grey  shades  in  the 
medium-weight  underwear  selling.  These  two  formed  prac- 
tically the  whole  of  the  trade.  An  odd  line  or  two  of  fancy 
stripes,  usually,  blue,  heliotrope  or  pink,  might  be  seen  here 
and  there,  but,  as  a  rule,  customers  wait  till  making  their  pur- 
chases of  the  lighter  Summer  garments  before  taking  fancy 
lines. 

Just  now  the  wholesale  houses  are  shipping  out  their 
Summer  underwear.  There  is  nothing  further  to  say  about 
these  goods  than  has  already  been  said  here,  except,  perhaps, 
that  the  feature  of  the  trade  is  the  quantity  of  the  very 
lightest  and  thinnest  materials  that  are  taken.  Balbriggans 
and  lisles  are  particularly  good. 

Mesh  garments  promise  to  be  a  rapidly-selling  line  this 
season.  Linen  mesh  is  being  given  more  attention  than  usual, 
and,  as  a  variation  of  the  natural  color,  a  few  fancy  designs 
are  shown  in  small  dots  and  figures  in  the  net  work.  With 
what  success  these  innovations  will  meet  cannot  be  told  at 
present,  but  there  has  been  no  particularly  good  demand  so 
far. 


Another  Summer  line  of  underclothing  that  is  taking  a 
front  place  are  the  sleeveless  or  half-sleeve  shirts  with  knee 
drawers.  I  have  several  times  made  mention  of  this  style  of 
underclothing  as  a  good  thing  for  the  Summer  trade,  and 
more  especially  for  the  use  of  athletes  and  those  engaged  in 
such  sports  as  lacrosse,  tennis,  etc.  They  are  quite  fulfilling 
expectations.  While  only  a  side  line,  as  compared  with  the 
regulation  full-length  undersuits,  the}-  are  in  increasing 
demand,  and  will  be  found  popular  with  a  good  number  of 
people  besides  the  sporting  men. 

The  underwear  showing  for  Fall  has  rather  more  color  in 
it  than  usual.  Besides  blues,  heliotropes  and  a  few  pinks, 
there  is  now  showing  a  number  of  brown  shades,  which,  how- 
ever, have  shown  no  signs  of  great  popularity  as  yet.  Brown 
as  a  color  is  too  closely  allied  to  khaki  to  have  a  great  ruQ 
for  some  time  yet.  Khaki  is  as  dead  as  any  color  can  well  be, 
and  it  is  hardly  possible  to  work  up  a  large  demand  for  any 
variation  of  it,  for  that  is  really  what  brown  is.  This  is  all 
in  regard  to  solid  colors.  Fancy  stripes  are  much  the  same  as 
those  of  last  Fall. 

Balbriggans  will  go  as  well  as  ever.  There  is  a  much 
better  feeling  for  ribbed  materials,  both  cotton  ribbed  under- 
wear and  mercerized  ribbed  underwear  being  in  better 
demand.  The  latter  in  flat  goods  are  also  well  liked.  It  is 
said  that  more  attention  will  be  given  to  combination  suits, 
and  it  is  not  unlikely  that  a  much  better  demand  may  be  found 
for  these  during  the  Fall  season. 


Neckwear* 


ANYTHING  in  the  way  of  neckwear  that  has  been  fortunate 
enough  to  be  christened  '' Coronation "  will  interest 
people  this  year.  The  Coronation  bow  has  been  selling  to  the 
trade  in  large  quantities.  A  puzzling  feature  of  this  trade  is 
that  there  are  several  bows  called  by  that  name,  and  the 
manufacturers  of  each  claim  their  own  product  to  be  the 
"only  original."  The  difference  is  mainlj-  in  the  size;  the  shape 
and  general  make-up,  which  was  illustrated  in  this  column 
last  month,  being  the  same.  As  to  which  bows  will  have  the 
preference,  the  large  or  small  sizes,  everything  depends  on  the 
class  of  trade. 

The  finer  trade  will  take  the  smaller  bows,  while  the  popu- 
lar trade  will  buy  the  largest  sizes  the3'  can  get.  The  principle 
in  the  latter  trade  is  to  get  all  the  bow  one  can  for  the  monej'. 
In  some  of  the  bows  recently  put  on  the  market  there  will  be 
no  difficulty  in  obtaining  one's  money's  worth,  as  far  as 
quantity  goes. 

The  combination  bow  and  derb3'  is  one  of  the  very  best 
selling  lines  on  the  market  to  the  popular  trade,  though  the 
high-class  trade  will  have  none  of  it.  The  average  dealer 
must  have  this  tie  in  stock  if  he  is  to  keep  in  line  with  the  rest 
of  the  trade.  Besides  the  derby,  the  bow  is  made  up  in  com- 
bination with  flowing  ends  and  Ascots,  which,  however,  are 
not  in  as  good  demand  as  the  derby  and  bow.  They  may  be 
had  either  with  the  shield  or  neckband.  The  former  is,  per- 
haps, preferable,  as  this  tie  is  worn  almost  invariably  with 
the  fold  collar. 

For  the  Summer  trade,  however,  the  selling  tie  will  be  the 
narrow  derb3'.  This  bids  fair  to  lead  all  other  forms  of  neck- 
wear for  1902.  About  II2  inches  will  be  a  good  width,  though 
it  is  likely  that  the  sizes  will  range  to  a  half-inch  wider  than 
this,  and  even  more.  This  tie  has  never  been  excelled  as  a 
suitable  st3'le  for  wearing  with  the  fold  collar,  and  its  n«at, 
dressy  appearance  makes  it  a  favorite  among  all  classes. 

There  are  some  of  the  derbies  for  Summer,  showing  with 
a  shield,  which,  of  course;  means  that  these  are  made-up  ties. 
A  made-upderby  gives  the  well-dressed  man  the  creeps,  though 
he  can  remember  the  time  when  he  couldn't  get  anything  else. 
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^  WORD  OR  TWO  FROm  OUR 

SMALLWARES   DEPARTMENT. 


WE  have  just  completed  exten- 
sive alterations,  having  en- 
larged our  floor  space  so  as 
to  devote  a  whole  floor  of 
our  warehouse  to  Embroideries,  Laces 
and  Dress  Trimmings  of  all  kinds.  We 
are  also  giving  a  whole  floor  of  our  ware- 
house to  our  Curtain  Department,  where 
will  be  found  a  full  line  of  all  that 
pertains  to  Window  Draperies,  French, 
Swiss  and  English  Lace  Curtains,  Vesti- 
bttla^aud  Window^J^ets  and  Muslins. 
Also  Tapestry  Silk  and  Chenille  Por- 
tieres and  Curtains. 

Mr.  W.  B.  Mathews  has  just  returned 
from  the  French  and  English  markets, 
where  he  has  been  picking  up  the  late 
novelties  in  these  lines,  and  we  are  now 
in  a  position  to  supply  our  friends  with 
novelties  they  will  not  l)e  able  to  find 
elsewhere  in  this  market.  The  best  time 
to  buy  is  NOW,  when  (3ur  range  of 
choice  novelties  is  fullest. 


Our  l^ines. 

Comprised  in  our  stock   we  might  mention  our 

Irish  Point  Laces, 

Galons  and  Allover  Nets. 

Black  Silk  Chantilly  Lace  Galons, 

Medallion  and  Serpentine  Effects. 

Ivory  Silk  Chantilly  Lace  Galons, 

Medallion  and  Serpentine  Effects. 

Escurial  Lace  Galons, 

Medallion  and  Serpentine  Effects. 

Valenciennes.      Guipure  Laces. 

Torchon   Laces. 

(All  a])ove  also  procurable  in  Edgings.) 

Latest  Neck  Ruffles  from  Paris. 
Silk  Ruche  Trimmings. 
Applique  Dress  Trimmings. 
Sequin  Dress  Trimmings. 
Embroidery  Dress  Trimmings. 
Lace  Collars  in  every  variety. 

(No  lady  is  fashionably  dressed  without  this  season's  Lace  Collar.) 

Full  stock  of  Lace  Curtains. 

We  would  also  draw  attention  to  our 
Print  Wrappers,    Skirts,     Costumes. 


Tk  GAULT  BROTHERS  CO.,  Limited 

WINNIPEG  MONTREAL  VANCOUVER 

SOLE  AGENTS  IN  CANADA  FOR  FOWNES'  GLOVES. 
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With  the  coming  of  fotir-in-hand  ties,  he  became  more  artistic 
in  his  neckwear  tastes,  and  the  varietj'  of  hand- tied  scarves 
which  are  now  placed  Ijefore  his  eyes  has  so  cultivated  this 
side  of  him,  that  he  scorns  anything  so  base  as  a  made-up  tie 
of  this  description.  But  he  won't  scorn  this  one.  Manufac- 
turers have  learned  the  desires  of  the  dressy  man  in  regard  to 
made-up  neckwear,  and  thcj'  have  bent  their  energies  to 
making  a  tie,  which,  when  worn,  cannot  be  told  from  one 
tied  by  hand.  The  shield  derbies  showing  are  such  a  good 
imitation  of  the  hand-tied  variety  that  only  a  close  examina- 
tion would  show  their  real  nature.  For  wearing  with  the 
fold  collar,  they  should  be  a  very  good  line  for  all  dealers. 

Graduated  four-in-hands,  imperials  and  now  and  then  a 
few  Windsor  ties  are  also  in  fair  demand. 

Green  is  a  color  which  promises  to  be  a  leader  for  Summer 
trade.  A  good  deal  of  red  and  black  mixtures  are  selling  now, 
but  it  is  not  expected  that  this  demand  will  keep  up  much 
longer. 

There  is  a  greater  variety  in  the  cut  of  the  ties  than  a  few 
months  ago.  Bias  stripes  were  for  a  while  about  the  only 
thing  that  dealers  could  handle  in  quantities,  but  many  new 
and  taking  designs  are  now  shown  in  vertical  stripes,  and 
even  horizontal  stripes  are  selling,  though  the  latter  are  con- 
fined to  a  cheaper  trade. 


Street  Novelties. 


Gloves, 


IT  IS  apparent,  to  judge  by  the  numbers  of  samples  showing, 
that  knit  gloves  will  be  in  even  better  demand  for  the  Fall 
and  Winter  of  1902-3  than  for  the  season  just  past. 

Both  whites  and  colors  will  sell  well,  but  a  new  shade  of 
grey,  which  is  about  the  only  striking  innovation,  is  likely  to 
make  a  difference  in  the  sale  of  white  gloves.  The  grey  will  be 
pushed  hard  by  manufacturers  and  its  success  is  not  doubted. 
Blues  and  dark  reds  figure  prominently  among  the  solid 
colors,  which  are  in  somewhat  greater  variety  for  the  coming 
Fall. 

The  same  neat  patterns  which  were  so  successful  during 
the  previous  season  are  shown,  and  others  in  rather  flashy 
designs  are  spoken  of  as  likely  to  play  a  prominent  part  in 
the  glove  trade  of  the  coming  Fall. 


Umbrellas, 


NEITHER  manufacturers,  jobbers  or  retailers  have  an3' 
reason  to  complain  of  the  business  they  have  been  able 
to  do  in  umbrellas  during  the  past  few  weeks.  Exceptionally 
wet  weather  has  caused  a  movement  in  this  line  which  has 
been  of  longer  duration  than  usual  and  which  is  still  at  its 
height. 

The  new  automatic  umbrellas  are  growing  in  public  favor, 
and  should  be  part  of  the  stock  of  every  retailer.  Several  im- 
provements have  been  made  on  the  first  self- opening  umbrellas, 
and  the  one  now  in  best  demand  does  away  with  the  button- 
pressing  arrangement.  The  ends  of  the  rods  end  in  a  patent 
cup,  which  is  merely  pulled  back  to  open  the  umbrella.  The 
advantage  to  this  is  that  it  can  be  much  more  easily  repaired 
than  other  kinds.  Self-closing  umbrellas  are  also  on  the 
market,  but  the}'  have  not  met  with  the  same  success  as  the 
others.  These  are  well  made  and  there  is  no  danger  of  their 
shutting  suddenh-  in  a  shower,  but  the  very  thought  of  such  a 
possibility  makes  some  people  think  hard. 

But  with  all  the  new  notions  in  umbrellas  the  ordinary 
kind  still  sell  best.  Fine  horn  handles,  tipped  with  oxydized 
silver  are  most  popular  with  the  fine  trade.  Boxwood  crooked 
handles  also  are  in  large  demand. 

Among  the  newest  handles  are  the  snakev^'ood,  hairwood 
and  pine  cuts.  Many  of  these  are  ornamented  with  ivory, 
some  with  gold. 


IT  will  pay  some  city  retailers  to  keep  an  eye  on  the  street 
fakers.  In  most  cases  these  gentlemen  sell  articles  that 
could  be  handled  more  profitably  by  the  men's  furnisher. 
There  is  one  store  in  Montreal  which  is  now  selling  two  or 
three  articles  that  were  introduced  to  the  city  by  fakers,  and 
the  demand  for  them  is  very  good. 

An  advantage  that  the  retailer  possesses  is  that  he  can 
sell  such  goods  to  customers  who  wouldn't  buy  them  from  a 
man  on  the  street.  In  the  store  their  merits  can  be  explained, 
not,  perhaps,  as  eloquently  as  they  are  proclaimed  on  the 
street  corners,  but  with  a  more  attentive  listener.  No  man 
wants  to  stop  and  give  one  of  these  sidewalk  merchants  five 
minutes  to  show  his  goods,  but  when  in  a  store  he  is  in  a  better 
humor  for  it. 

Recently  a  man  went  the  rounds  with  an  arrangement  to 
keep  the  coat  collar  in  shape.  It  was  merely  a  bit  of  spring 
steel  which  could  be  hidden  away  under  the  collar,  but  it  was 
a  useful  novelty,  and,  I  dare  say,  the  faker  sold  a  good  many. 
This  would  sell  in  a  men's  furnishing  establishment  better; 
not,  perhaps,  to  the  best  of  the  trade,  but  to  the  average  man. 
Then  there  have  been  trouser  stretchers,  a  device  for  keeping 
the  trousers  in  shape,  for  hanging  up  the  clothes,  etc.  All 
these  articles  are  looked  upon  as  more  or  less  fakes  when  in 
the  hands  of  the  street-peddler,  but  in  a  store  their  merits  are 
examined  and  given  credit  for.  As  a  rule,  there  is  a  very  large 
profit  to  be  made'on  them. 


A  New  Hosk 


eciak 


THE  accompanying 
cut  represents  a 
new  brand  of  cash- 
mere hosiery  which 
dealers  will  find  it 
profitable  to  handle. 
It  is  put  on  the 
market  by  Messrs. 
Matthews,  Towers  & 
Co.,  who  are  the  sole 
proprietors  of  it.  This 
hosiery  is  fast  black 
and  absolutely  un- 
shrinkable, and  is  of 
exceedingly  good 
value. 
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Unshrinkable      .„ 

Hosiery. 


Laundering  the  Collar. 

THE  remarkable  favor  shown  by  young  men  to  the  stand- 
up  turned-down  collar  has  led  to  all  sorts  of  attacks  upon 
it.  In  England  the  laundryman  has  got  after  it.  Says  a 
London  correspondent :  "  The  proprietor  of  one  big  laundry 
has  solved  the  problem  b}'  raising  prices.  His  customers  have 
received  neatly-printed  cards  informing  them  that  hereafter 
the  price  of  washing  and  starching  the  double-collar  will  be 
lV2d.,  instead  of  a  penny.  The  card  further  explains  that  the 
increase  is  due  to  the  increased  cost  of  starch,  soap  and  labor. 
The  collar  objected  to  by  the  laundries  was  put  on  the  market 
five  or  six  years  ago,  just  for  the  sake  of  putting  out  something 
new,  but  with  the  belief  that  the  wearers  would  get  tired  of  it 
after  one  season.  That's  where  the  manufacturers  made  a 
costly  mistake.  The  double-collar  has  increased  m  popularity 
every  year  for  five  v-ears,  until  now  -to  per  cent,  of  all  the 
collars  worn  in  the  country  are  double  high  collars." 
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&|>ring  /  Summer 

1902. 

VVVVVVVVVVVVVVVVVV^/VVVVVVVVVV%'VVVVVVVVVVVV%i'VV\/VVV^ 

Matthews,  Towers  &  Co. 


14  5t.  Helen  Street, 


nONTREAL. 
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Umbrellas    Neckwear 


Spring  is  the  season  of  all  seasons 
when  people  ret  juire  good,  reliable, 
up-to-date  Umbrellas.  We  have 
an  extra  large  range  running  in 
price  from  $4.r)()  up  to  -$72.00  per 
dozen. 


Our  range  of  stylish,  fashionable 
Neckwear  is  the  standard  of  ex- 
cellence. Our  designs  are  conceded 
to  be  the  very  best  and  latest. 
See  our  travellers'  samples  before 
placing   your   order   elsewhere. 


Braces 


"*Hn       Our  Special  Lines  in 


ENGLI8I1 
nAND-8EWN   BR4CE8 

controlled  by  us  in  Canada,  are 
the  best  sellers  in  the  market 
to-day  in  high-class  reliable 
goods. 


LETTER  ORDERS  CAREFULLY  FILLED. 
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SPRING  /  SUMMER  HOSIERY 


1902 


In  Men%  WomenS 
and  hisses'. 


THERE'S    NOTHING  IN  THE 
,  .4.AND    THAT    CAN     BEAT 

COOL  FEET  HOSIERY 


•-( 


<^"' 


Matthews,  Towers  &  Co. 

14  St.  Helen  Street,  MONTREAL. 
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WOLSEY 


ff 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


m^ 


^fWSmmmE^ 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 

Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 

Every  Single  Garment   Guaranteed 
Positively  Unsiiriniiable. 

May  be  had  from   Leading  Wholesale   Houses. 


TTcadlggl  A  ©DPFEISEKieE 


m  (S>mm 


)EE  THAT 
YOU 
GET  THE 
RIGHT 
KIND. 


STOREY'S  CLOVES  ARE  STANDARD  FOR  EXCELLENCE 

OF  niaterial,  fit,  style,  worknianship  and 

DaRABlLlTY. 

THEY  NEVER  DISAPPOINT. 
We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Etc 

THE  GLOVERS  OF  CANADA. 

AG^©C39®as?o 


A  Salesman's  Story, 


"Yes,  Sir !  This  is  Stanfield's  Unshrink- 
able Underwear,  manufactured  from  pure  Nova 
Scotia  combed  wool  by  The  Truro  Knitting 
Mills  Co.,  Limited,  Truro,  N.S  ,  the  largest 
manufacturers  of  high-grade  underwear  in 
Canada.  Stanfield's  is  the  only  underwear 
in  the  world  manufactured  from  pure  Nova 
Scotia  wool.  This  wool  is  famous  for  its  great 
strength  and  wearing  qualities,  its  elasticity 
and  softness.  Always  a  perfect  fit — always 
comfortable.  It  will  not  stretch  with  wear  or 
shrink  with  washing.  Their  guarantee  to  us 
is  the  strongest  possible,  'Money  back  if  they 
shrink  in  the  wash.'  For  comfort  and  durability 
we  recommend  Stanfield's  to  you  every  time. 
A   satisfied  customer  is  our  best  advt.      Is  it 


yours 


Stanfield's 

Unshrinkable 

Underwear 


is  sold  direct  to  the  higfh 
class    retail    trade    by 
own  travellers  only. 


our 


THE 


TfUfo  Knitting  Mills  Co. 


Limited 


SOLE    MANUFACTURERS, 

FRURO,  INI.  S 
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Dealers  and  Their  Stores. 

COI.WlJl.l.    liKOS. 

THE  firm  of  Colwell  Bros.,  Halifax,  carr.v  one  of  the  largest 
and  best  assorted  stocks  of  men's  furnishings  in  Canada. 
Their  goods,  like  the  men  who  carry  on  the  business,  are  up 
to  date,  and  this  is  wh\-  it  is  safe  to  assert  that  in  their  line 
they  do  a  very  large  trade,  one  which  will  equal,  if  it  does  not 
exceed,  an\'  in  the  Maritime  Provinces. 

The  members  of  the  firm  are  Messrs.  Harry  S.  and  J.  Frank 
Colwell.  They  were  born  in  St.  John,  N.B.,  which  often  gives 
Nova  Scotia  and  the  other  Provinces  some  good  men. 
Twenty-three  years  ago  Mr.  H.  S.  Colwell  went  to  Halifax, 
and  entered  the  employ  of  G.  M.  Smith  &  Co.  Later,  he 
engaged  with  McAulay  Bros,  of  St.  John,  and  subsequently 
spent  a  year  on  the  road  as  traveller.  Mr.  J.  Frank  Colwell 
also  was  engaged  with  McAula3'  Bros. 

Twelve  years  ago  they  concluded  to  start  in  business  for 
themselves,  and  opened  a  small  store  on  Mollis  street.  At  that 
time  the  staff  consisted  of  the  two  brothers  and  a  boy.  The 
shop  was  opened  at  seven  in  the  morning  and  closed  at  12 
o'clock  at  night.  The  heads  of  the  firm  at  that  time  kept 
their  books,  how  and  when  they  could  find  time  —  in  fact,  did 


Seven  years  ago  Mr.  H.  S.  Crowell  visited  England  and 
there  made  arrangement  with  the  manufactures  for  the  pur- 
chase of  their  goods  at  first  hands.  The  firm  only  handle  the 
ver^'  highest  class  of  goods,  and  whether  English,  Canadian, 
or  American,  they  are  ordered  direct  from  the  makers.  For 
some  years  the  firm  have  made  a  specialty  of  the  glove  busi- 
ness, and  in  this  they  cater  to  the  custom  of  the  ladies  as  well 
as  the  gentlemen.  Their  glove  business,  they  claim,  is  much 
greater  in  proportion  to  their  other  lines,  and  they  do  the 
"exclusive  '  trade  of  the  city.  Some  five  years  ago  the  firm 
added  to  their  regular  lines  that  of  hats,  trunks,  valises,  and 
both  ladies  and  men's  travelling  cases — the  latter  beingcarried 
in  lines  as  high  as  $50  to  $60.  They  are  the  sole  agents  here 
for  the  Dr.  Jaeger  Sanitary  Woollen  System,  and  for  Dr. 
Deimel's  Linen  Mesh  Underwear,  in  both  of  which  they  do  an 
immense  business.  Shirt-making  has  also  been  lately  taken  up. 

An  odd  feature  in  connection  with  their  business  is 
that  in  Winter  you  can  always  buy  Summer  goods,  and 
vice  versa.  The  necessitj'  for  this  arises  from  the  fact  that  in 
the  Winter  season  very  many  people  leave  here  for  the  West 
Indies,  where  furs  and  hea  vy  woollens  are  not  required,  and 
every  tourist  has  learned  that  at  Colwell  Bros,  they  can  be 
fitted  out  for  these  excursions  with  everything  they  require. 


Mr.  J.  Frank  Colwell. 


anything  and  everything.  One  thing  is  certain  —  they  made 
money.  The  staff  to-day  counts  20  all  told ;  from  a  small 
store  the  firm  has  enlarged  to  a  commodious  one  on  Hollis 
street,  where  two  flats  and  a  storeroom  are  utilized ;  while 
the  business  has  so  enlarged  that  a  second  large  store,  two 
years  ago,  was  opened  on  Harrington  street. 

These  stores  are  stocked  with  the  finest  lines  of  goods;  they 
are  equipped  with  the  Lamson  cash  system;  the  books  are  kept 
on  the  Copeland-Chatterson  system;  the  handsome  show- 
cases act  as  "silent  salesmen,"  and  every  time  and  labor- 
saving  device  that  can  be  procured  is  utilized— no  matter  what 
the  cost— and  added  to  this  is  careful  and  persistent  advertis- 
ing. Instead  of  working  15  to  18  hours  a  day,  Messrs.  Col- 
well Bros,  were  among  the  first  to  suggest  and  push  forward 
to  accomplishment  the  early-closing  movement,  which  gives 
to  the  clerks  of  the  city  nearly  every  night  in  the  week  for  rest 
and  recreation. 

Such  is  the  result,  in  the  period  of  12  short  years,  of 
industry,  integrity  and  a  thorough  knowledge  of  the  business 
unkertaken. 


In  Summer,  if  you  are  oflT  for  Labrador  or  the  frozen  North, 
Colwell  Bros,  can  fit  you  out. 

Messrs.  Colwell  Bros.'  stores  are  models  of  neatness;  they 
themselves  are  affable  and  pleasant — nice  men  to  meet;  they 
have  a  staflT  who  follow  the  example  of  their  employers.  All 
this  makes  trade  and  keeps  it.  Added  to  this  the  Messrs.  Col- 
well are  good  citizens,  and  find  time  from  their  business  to 
interest  themselves  in  any  movement  for  the  welfare  of 
the  citv. 


Mems.  for  Buyers. 

CAULFEILD,  HENDERSON  &  BURNS  are  finding  the  most 
fashionable  colors  in  men's  knit  gloves  for  Fall  wear  will 
be  white,  grey  and  cardinal.  These  colors  will  be  worn  by 
many. 

The  Niagara  Neckwear  Co.  have  a  new  weave  and  design  of 
silk  for  the  Summer  trade,  "  Greno-Vanessian,"  which  will  be 
shown  about  May  1.     It  is  a  style  that  has  never  been  shown 
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0  you  Want  a  Price  Shoutef  ? 


H.B.K.  No.  260  Knitted  Mitt 


Sometimes   only   price   talks. 

Once  in   a   while   quality   only. 

Most  of    the    time     both    at     once- 
with   us. 


But  — if  you  want  a  price  talker, 
something  that  will  drown  out  all 
other  prices  in  your  town,  this 
No.  260  knitted  mitt  is  a  regular 
howler  for  price. 

'Has  a  muleskin  palm  well  turned  over 
the  back — thumb  all  muleskin. 

Knitted   edge   rolled   wrist    and   hand. 


The  Pfice  is  $2?^  P  Dozen, 

The  Hudson  Bay  Knitting  Co. 

No.  30  St.  George  Street 
Montreal. 
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before  and  the  colorings  are  rich,  quiet  contrasts,  and  will  be 
greatly  sought  after  by  up-to-date  merchants  in  every  city 
who  want  neckwear  that  is  new  and  what  others  have  not 
got.  They  are  showing  a  very  pretty  range  of  Granite  de 
Joinvilles,  i^s.  x  44.  All  high-class  haberdashers  will  appre- 
ciate the  form,  combination  and  shades  of  this  scarf.  It  is 
quite  new. 

Bleached  underwear  will  be  the  principal  seller  in  ribbed 
iTnderwear  this  year,  say  the  Wyld-Darling  Company,  and  they 
show  a  big  range  of  it  in  sleevelets,  half  sleeves,  and  long 
sleeves.    These  can  be  retailed  at  10  to  50  cents  each. 

The  Dominion  Suspender  Co.,  Niagara  Falls,  are  showing 
an  exceptional  line  of  suspenders  to  retail  at  25c.,  all  stamped 
"Trade  D  Mark"  which  denotes  well  finished,  substantially 
made,  full-length  guaranteed  suspenders.  It  is  the  desire  of 
the  Dominion  Suspender  Co.  that  every  haberdasher  compare 
them  with  any  goods  on  the  market  at  the  same  price.  They 
are  also  having  a  large  sale  on  their  celebrated  "President" 
suspender.  They  have  another  novelty  named  the  "Wizard" 
suspender  which  is  now  among  their  travellers'  samples. 

John  Macdonald  &  Co.  show  lines  of  tan  and  patent 
leather  belts  which  are  worth  inquiry.  In  men's  caps  they 
show  navy,  serge  and  fancy  tweeds  to  retail  from  20c.  to  $1. 
In  black  cashmere  half-hose  they  have  something  special  to 
retail  at  25c.,  and  also  a  special  in  brown  and  blue  mixed 
cotton  socks,  regular  goods,  at  mill  prices. 

Messrs.  Hamilton,  Berkinshaw  &  Co.,  manufacturers  of 
the  well-known  "Royal"  brand  of  shirts,  collars,  cuffs,  etc., 
43  Yonge  street,  Toronto,  report  an  exceedingly  busy  season. 
The  "Royal"  brand  is  seemingly  particularly  popular  this 
Coronation  year,  yet  this  only  in  a  measure  accounts  for  their 
increasing  business,  the  excellent  quality  of  their  goods  taking 
first  place.  At  present  Hamilton,  Berkinshaw  &  Co.  are 
making  a  specialty  of  regatta  shirts  for  the  Summer  season. 
A  feature  of  these  goods  is  their  matched  stripes  and  their 
reversible  cuffs  (stripes  horizontal  on  one  side  and  vertical  on 
the  other),  together  with  a  reputation  for  perfect  fit.  The 
firm  are  also  large  manufacturers  of  overalls,  whose  best 
recommendation  is  that  they  are  "  made  to  wear." 

April  being  a  wet- weather  month  The  Brock  Co.,  Toronto, 
have  a  range  of  umbrellas,  retailingfrom  50c.  to  $5  or  $6  each, 
in  durable  cloths,  a  variety  of  handles,  most  of  them  fitted 
with  the  20th  Century  patent  runner.  Men's  and  ladies' 
waterpoof  garments  are  shown  in  every  style,  with  special 
reference  to  a  man's  grey  covert  waterproof  coat,  in  all  sizes, 
retailing  at  $2.50  to  $3  each.  The  department  is  clearing  a 
line  of  heavy  web  men's  braces,  for  25c.  retailing.  In  fancy 
shirts  their  latest  is  the  "  Waco,"  for  $1  retailing,  short  bosom, 
open  back  and  front,  detachable  cuffs,  shown  in  blue  and  ox- 
blood  stripes.  The  new  neckwear  range  is  magnificent,  with 
many  ties  for  first-class  trade. 

The  rapid  growth  of  The  Standard  Umbrella  Co.  would 
be  remarkable  were  it  not  that  the  umbrellas  made  by  them 
fully  justify  the  increasing  business,  and  in  their  new  building 
at  6  Lemoine  street,  Montreal,  where  the  newest  and  best 
machinery  has  been  installed,  the  quality  of  their  goods  is 
likely  to  be  still  further  improved.  This  is  a  model  factory, 
capable  of  turning  out  the  finest  umbrellas  in  Canada.  Expert 
hands,  with  years  of  experience,  have  been  engaged,  and  it  will 
pay  to  get  their  samples  and  quotations,  which  will  be  sent 
to  any  merchant  applying  for  them.  The  Standard  Umbrella 
Co.  have  been  given  the  exclusive  control  in  Canada  of  the 
"  M.  &  F."  self-opening  umbrella,  an  improvement  on  the  old 
style  of  self-opening  umbrella,  which  opened  by  the  pressure  of 
a  button,  for  it  works  as  easily  and  can  be  mended  over  and 
over  again,  which  is  not  the  case  with  the  button  self-opener. 
Self-closing  umbrellas  are  also  a  feature  of  the  new  factory, 
and,  together  with  the  self-opening  goods,   they   are  in  good 


demand  by  the  trade  throughout  the  countr3'.  Both  these 
automatic  umbrellas  are  made  on  the  most  up-to-date  princi- 
ples, with  scarcely  any  extra  weight,  and  should  be  good 
lines  to  handle. 

As  the  time  for  outdoor  pastimes  is  almost  on  hand,  Caul- 
feild,  Henderson  &  Burns  are  showing  a  full  stock  of  cash- 
mere and  cotton  jerseys  and  knickerbockers  suitable  for  ath- 
letic purposes.  They  make  a  specialty  of  baseball  suits  and 
have  them  in  many  colors,  principally  in  greys,  maroons, 
cardinals,  browns,  blacks.  Their  assortment  of  bathing 
trunks  and  suits  is  varied  and  intending  purchasers  will  find 
it  to  their  advantage  to  order  early  before  the  stock  is  broken 
as  there  is  a  scarcity  of  this  class  of  goods  every  year.  Caul- 
feild,  Henderson  &  Burns  are  offering  this  month  something 
of  a  novelty  in  the  shape  of  two  ring  ties,  the  "  King"  and  the 
"Chamberlain."  These  are  of  their  own  get  up,  are  made  to 
represent  the  ordinary  Windsor  tie,  folded  with  a  ring  They 
are  meeting  with  ready  sales.  They  may  be  had  in  a  new 
range  of  silks  in  spots  and  stripes  made  especially  for  them. 

Mr.  Robt.  C.  Wilkins,  finding  it  impossible  to  handle  his 
ever-increasing  business  in  his  present  premises,  will  move  into 
his  new  factory  on  St.  Catherine  street,  corner  of  Bleury 
street,  where  he  will  have  double  the  space  he  now  has.  His 
new  factory  is  so  situated  that  the  street  cars  from  every  part 
of  the  city  reach  this  point.  Travellers  for  the  "Rooster 
Brand"  are  now  out  with  Fall  samples,  and  they  are  in  a 
position  to  make  a  special  bid  for  lumbermen's,  miners'  and 
workingmen's  clothing  outfits  better  than  ever  before. 
Mr.  Wilkins  has  made  a  special  effort  in  duck  coats  and 
smocks  and  pants  and  shirts  for  the  Northwest  trade  and 
which  are  also  suited  to  any  other  portion  of  the  country 
where  people  work.  News  has  just  been  received  from  Wash- 
ington that  Mr.  Wilkins  has  been  allowed  his  patent  for  the 
United  States  for  his  "Safety  Watch  Packet"  which  he  uses 
on  shirts  and  overalls,  etc. 


A  Hint  for  Dealers. 


To    Tic    the    Four- in- Hand    and    Derby. 
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Wreyford  &  Co. 

Romain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

SELLING  AGENTS  FOR 

DR.  JAEGER'S  SANITARY  WOOLEN  UNDERWEAR, 
FLEECE  SLIPPERS,  and  Other  Specialties. 

To  be  known  as  agent  for  JAEGER'S  UNDERWEABj^ recommends  you 
as  a  retailer  of  good  quality  and  reliable  articles'  at  a  moderate  price. 

For  Fall  Season  1902  we  have  arranged  very  liberal  discoimts  to  the  Trade, 


Dominion  Age-its  for  English   Manufacturers: 

Young  &  Rochester 

Shirts    and    Shirtings    for     SPRING. 

The  full  range  of  Dressing  Gowns,  Smoking  Jackets 
and  Winter  Vests  are  now  iu  hands  of  our  travellers. 

Finest  ranges  of  Flannel  Outing'  Suits  shown  In  Canada. 
CORONATION    NECKWEAR. 


Tress  &  Co. 


HIGH-CLASS  LONDON  MANUFACTURERS 

OF 

HATS     and     OAF>S. 

We  are  this  month  showing  latest  styles  for  Fall. 
SPECIAL  VALUES  IN  PALM  LEAF  AND  FINE  STRAWS. 

F'el'ts,     Sill<s     and      S'traNA/^s. 

If  not  in  Toronto  write  and  arrange  for  our  travellers 
to  call. 


f)m  Parker  ^  €o.,  Cimltcd 

HOSIERS    AND    SHIRTMAKERS 

Condon,  England 


SPECIAL  IMAKES 
in  all  classes  of 
HOSIERY  and  SHIRTS 


We  beg  to  announce  that  Messrs.  Cuffe,  Pooler  & 
Douglas,  of  Toronto,  are  showing  ranges  of  our  samples  in 
the  following  lines  : 


"Sllean"  and  "Llama"  Hose  and  Half-Hose 
"     SMrts  and  Pants 


'1 


(( 


(( 


i( 


Vests  and  Combinations, 
Sweaters,  Cardigans,  Knicker  Hose,  Jerseys, 
mte  and  Colored  Shirts  and  Tennis  Shirts, 
Collars  in  all  the  latest  shapes. 

Everyone  interested  in  these  goods  should  see  these 
samples  before  placing  their  orders. 


KINDLY    NOTE    ADDRESS: 


CUFFE,  POOLER  &  DOUGLAS 


1  WEST  WELLINGTON  ST.  (Corner  Yongc) 


TORONTO 


Your  Customer 


The  National  Anthem  i.s  known  in  every 
City,  Tow^n  and  Village  in  Canada. 


THE. 


WILL    ASK    YOU    FOR    THE 


Beaver  Brand 
Macintosh 


and   rM^\/^r  to    Harden. 


■*  Write  for  Spring  Catalogue,  showing  all  the  latest  styles. 


The. 


Beaver  Rubber  Clothing  Co. 


Limited 


1 85 1 1/2  Notre  Dame  Street 


Montreal. 


NATIONAL  RUBBER  CD'S 


Waterproof 


Clothing 


9    v^ 


^    ^ 


rOR  ^EN,  WOHEN  AND 

0|*|||_QREN    comes  a  close  second. 

445  St.  Paul  Street,  MONTRFJ 

WRITE  US  FOR  SAMPLES  AND  PRICES. 


4S 
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Cloth 


is  asked  for  by  every  lady  and 
Gentleman  ordering  High-Class 
Waterproof  Gar- 
ments. The  ladies 
who  want  the  best 
material  for  a 
Rainy  -  Day  Skirt 
will  have  no  other. 

Can  you  supply 
your  customers  with 
this  cloth?  Nothing 
can  take  the  place 
of  it  in  regard  to 
appearance  and 
quality. 


S.  Greenshields,  Son  &  Co., 


Sole  Selling  Agents 
for  Canada. 


MONTREAL. 
GREENSHIELDS   &    CO.,    Limited,    VANCOUVER,    B.C. 
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The  "Royal"  Shirt's  many  good  points  are  only  known  to 
those  who  stock  them. 

A  new  shirt  a  year  ago,  to-day  handled  by  hundreds  of  cus 
tomers. 

Its  perfect-fitting  qualities  have  caught  the  attention  of  the  wearer. 
Its  washing  qualities  have  been  proven,  tested  and  tried.  Made 
only  of  the  most  undoubted  Regattas — Colors  never  fade  until 
garment  is  worn  out. 

Most  shirts  are  discarded,  faded,  before  worn  out. 


CORONATION  YEAR 


GOODS  WILL  BE  POPULAR 


THE  "ROYAL"  COLORS  NEVER  FADE. 

Many  features,  such  as  Carefully  Matched  Stripes,  Hand- 
Laundering,  thereby  assuring  uniformity  of  stripe,  Double  Stitch- 
ing on  Front,  are  all  qualities  confined  to  the  "Royal"  Shirt 

NO  SHIRT  DEPARTMENT  COMPLETE  WITHOUT  THE  "  ROYAL  "   SHIRT. 

TORONTO. 


HAMILTON,  BERKIN8I1AW  t*  CO.,        41   Yonge  street, 

-m Letter     Orders     Carefully     and     Promptly     Attended     To. 


LABELS 


Any  Shape 
1  to  17  Colors 
Every  Process 


Costume  Tickets.     Stock  Labels.     Designs  Submitted 

LEVY  &  CO.,  Printers        TORONTO 


19   LEADER    LANE. 


THE   MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,  Montreal. 

MERCANTILE   REPORTS  AND  COLLECTIONS. 

Our  method  of  furnishlugcommerclal  reports  to  oursubscrlbers  gives  prompt 
and  reliable  Information  to  date.  Every  modern  facility  forthecollection  of  claims 

Tel.  Main  1985. 


'W 


% 
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N1;IG;IRA  N£CKWBi4RC?liMiTBD 


MiiIKER.S    OP 


Atfi  ERICAN  3TYI.E 
OF  NECKWB^FC  ^ 
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THE  CANADIAN  DRESS  CHART. 

APRIL,  1902. 

Occasion. 

DAY  WEDDING, 
GOVERNMENT 
HOUSE   CALLS, 
RECEPTIONS. 

AFTERNOON 
TEAS,  CALLS, 
SHOWS,  ETC. 

WHEELING, 

GOLF, 

OUTING. 

EVENING  WED- 
DINGS, BALLS, 
RECEPTIONS,  FOR- 
MAL   DINNERS 
AND  THEATRE. 

INFORMAL    DIN- 
NER, CLUB,  STAG, 
THEATRE  PARTY. 

BUSINESS 

AND  MORNING 

DRESS. 

Coat. 

Frock,  black  or 
dark  grey. 

Frock  or  cutaway. 

Sacque  or  Norfolk 
jacket. 

Evening  coat. 

Monte  Carlo. 

Black  or  grey 
worsteds. 

Waistcoat. 

Black     or     fancy 
cloth  in  Winter, 
white    or    fancy 
linen  in  Summer 

Black     or    fancy 
cloth  in  Winter, 
white    or    fancy 
linen  in  Summer 

Fancy  Shades. 

White  or  black. 

Black. 

Same  material  as 
coat. 

Trousers. 

Striped,  dark 
tones,    or  same 
material  as  frock 
coat. 

Striped,  dark 
tones. 

Knickerbockers. 

Same  material  as 
coat. 

Same  material  as 
coat. 

Same  material  as 
coat. 

Hat. 

Silk. 

Silk. 

Soft  felt  or  cap. 

Opera,  crush. 

Soft  felt. 

Christy. 

Shirt  and 
Cuffs. 

White  or  colored, 
with  white  cuffs. 
Soft  or  stiff  front. 

White  or  colored, 
with  white  cuffs. 
Soft  or  stiff  front. 

Flannel,  with 
white  collar  and 
attachable  cuffs. 

White,    plain,   or 
with  fancy  front. 

White. 

Colored  or  white. 
Soft  or  stiff  front. 

Collar. 

High   straight    or 
high  turned- 
down. 

High   straight   or 
high  turned- 
down. 

High    or  turned- 
down  or  hunting 
stock. 

High  standing  or 
high  turned 
down. 

High  standing  or 
high  turned- 
down. 

High  standing  or 
high  turned- 
down. 

Cravat. 

White   silk   ascot 
or  dark  blue  or 
black      foulard. 
Lavender     may 
be  worn  at  wed- 
dings. 

Dark  shades, 
ascot,    bow,    or 
four-in-hand. 

Ascot  or  hunting 
stock. 

White,  not  made 
up. 

Black,  not   made 
up- 

Dark  shades. 

Gloves. 

White     or     grey 
suede    at     wed- 
dings,   tan    or 
grey   on   other 
occasions. 

Tan,  or  grey 
suede. 

Tan. 

White   or  pale 
lavender. 

White    or     pale 
lavender,orgrey 
suede  at  theatre 
party,  gloves  un- 
necessary       on 
other  occasions. 

Tan. 

This  Chart  is  corrected  to  date  by  a  Canadian  authority  on  men's  fashions. 
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TELEPHONE:   MAIN  2927 


CABLE  ADDRESS :  " TIMA' 


The 


International  Mercantile 


Agency     of  Toronto 


JANES  BUILDING 


beg  to  announce  to  the  Manufacturers  and  Merchants 
of  Canada  that  they  have  the  most  effective  system 
for  collecting  past  due  and  old  accounts  in  Canada, 
United  States  and  Europe,  without  using  offensive 
methods  to  debtors.  Our  reputation  has  been  estab- 
lished by  doing  business  on  business  principles,  and 
prompt  remittances,  and  we  will  be  pleased  to  refer 
prospective  clients  to  the  hundreds  of  patrons  we  are 
doing  business  with. 

We  will  be  pleased  to  quote  our  rates  on  applica- 
tion or  send  one  of  our  representatives  to  call  on  you. 

Correspondence  Solicited 


The 
International  MercantileAgency 

of  Toronto 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  Guarantee 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difificulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,  Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
eatures  m  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  GALT,  Limited. 


GOULDING  &  CO., 

30  Wellington  St.  East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Squaro, 
VICTORIA,  B.C. 


M.&r.  Patent  Self  Opener 

LMBRELLA 


We  control  the  sale  of  the  "M.  &  F." 
Self  Opener  and  Self  Closer  for  Canada. 

Every    up-to-date    Furnishing    House 
should  have  them  in  stock. 

They  are  quick  sellers,  and  will  make 
good  money  for  you. 

See  that  ''M.  &  F."  is  stamped  on  the 
runner.     None  Genuine  without  this  mark. 


The  Standard  Umbrella 

|U|f^M        ^^ «%  ^    Lemoine    Street, 

lYITg.   UO.,  ^  MONTREAL 


The  New  "M.  &  F."  Self  Opener- 
opens  instantly. 


The  Old  Style  - 
it.talces  time  to  open. 


.rj 
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MONTREAL  AND  TORONTO,  APRIL,  1902. 


WHEN     WRITING    ADVERTISERS 

PLEASE   MENTION  THAT  YOU   SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


THE  STATE  OF  TRADE. 

BUSINESS  is  generally  good  throughout  Canada,  both  in 
the  cities  and  the  smaller  towns,  and  Easter  trade  is 
pronounced  to  have  been  satisfactory. 

Failures  have  not  been  numerous,  and  those  which  have 
occurred  were,  as  a  rule,  fully  anticipated.  From  inquiries 
made  we  do  not  expect  anything  but  a  good  season,  while 
reports  received  in  some  quarters  would  indicate  a  larger 
volume  of  business  in  dry  goods  for  1902  ;  in  fact,  an  excep- 
tional year. 

It  has  often  been  remarked  that  while  Canada  is  affected, 
as  every  country  must  be,  by  activity  or  depression  in  the 
world's  trade,  she  seldom  experiences  either  of  those  conditions 
to  the  full.  She  is  neither  a  country  of  booms  nor  one  of 
collapses.  She  is  more  apt  to  be  normal,  with  a  healthy 
expansion  when  the  world's  commerce  is  buoyant. 

During  several  years  Canada  has  been  passing  through  one 
of  these  periods  of  development  and  vitality .  Immigration 
has  been  much  larger.  We  have  had  exceptionally  fine  crops. 
The  demand  for  our  food  products  in  Great  Britain  has  shown 
an  immense  increase.     There  has  been  an  actual  increase  of 


wealth,  which  finds  expression  in  our  railway  receipts,  our 
sales  of  lands,  our  banking  currency,  and  the  expansion  of 
our  import  trade.  This  has  been  going  on  for  5  years,  and 
cautious  people  have  been  saying  that  a  reaction,  however 
slight,  would  be  bound  to  come. 

Yet,  so  far  in  1902,  not  only  are  signs  of  this  reaction 
invisible,  but  the  evidences  seem  to  point  to  another  upward 
tendency.  Abroad,  it  will  be  noted,  the  prices  of  wool, 
cotton,  iron  and  steel  have  begun  to  appreciate.  The  markets 
for  all  are  strong,  distinctly  more  so  than  in  the  Spring  of 
1 90 1.  Any  merchant  knows  the  significance  of  advances  in 
raw  materials.  They  are  the  almost  certain  and  inevitable 
precursors  of  brisker  trade  in  manufactured  goods.  The 
market  is  a  rising  one,  although  it  may  not  aiifect  the  prices  of 
goods  sold  this  season.  Still,  it  is  a  most  encouraging  sign 
and  will  impart  a  firmness  and  buoyancy  to  the  Autumn  trade 
which  can  hardly  fail  to  have  a  beneficial  influence  all  round. 

The  Review  is  not  an  advocate  of  overbuying,  rash 
expansion  and  unhealthy  booms.  But  there  is  such  a  thing 
as  overcaution,  and  actual  loss  of  sales  due  to  excessive 
timidity.  This  is  especially  true  of  our  out-of-town  trade, 
where  courage  and  enterprise  are  required  to  keep  legitimate 
customers  at  home  instead  of  letting  them  drift  off  to  the  cities. 
The  city  departmentals  were  never  more  pushing  than  now. 
They  must  be  fought  with  their  own  weapons — an  adequate 
range  of  goods,  cash  prices,  prompt  service,  bright  advertising, 
well-dressed  windows. 

We  see  a  great  year  ahead  for  our  dry  goods  merchants, 
and  believe  they  will  take  advantage  of  it. 


VICTORIA   DAY  ON  SATURDAY. 

IT  is  pointed  out  by  some  of  our  readers  that  this  year  the 
24th  of  May  comes  on  a  Saturday,  and,  as  it  is  a  legal 
holiday  all  over  Canada,  merchants  realize  that  it  falls  upon  a 
day  of  the  week  most  inconvenient  for  retail  business. 

Victoria  Day  was  established  in  1901  by  an  Act  of  the 
Conadian  Parliament  in  accordance  with  the  generally 
expressed  wish  of  the  people,  who  desired  to  perpetuate  the 
celebration  connected  with  the  name  and  fame  of  the  good 
Queen.  Canadians  had  been  holding  this  celebration  for  over 
60  years  and  they  desired  to  keep  doing  so.  Accordingly  the 
law  reads  : 

Throughout  Canada  in  each  and  every  year  the  24th  day  of  May, 
being  the  birthday  of  Her  late  Majesty  Queen  Victoria,  shall,  when  not 
a  Sunday,  be  a  legal  holiday,  and  shall  be  kept  and  observed  as  such 
under  the  name  of  Victoria  Day.  When  the  24th  day  of  May  is  a 
Sunday,  the  25th  day  of  May  shall  be,  in  lieu  thereof,  a  legal  holiday 
throughout  Canada,  and  shall  be  kept  and  observed  as  such  under  the 
same  name. 

This,  therefore,  fixes  the  date  on  which  law  courts,  banks, 
public  offices,  etc.,  must  close.  They  could  not  celebrate  any 
other  date  for  this  purpose  than  the  one  selected  by  the  Act, 
There  is,  as  far  as  one  can  see,  no  possible  legal  way  of 
changing  the  holiday  to  an  occasion  less  awkward  for  business 
purposes. 

Having  so  long  a  notice  ahead,  merchants  in  each  locality 
should  agree  among  themselves  as  to  what  they  will  do. 
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CORONATION  YEAR  AND  TRADE. 

EXACTLY  what  shape  the  Canadian  celebrations  of  the 
King's  Coronation  will  take  is  not  easy  at  this  date  to 
say.  They  may  not  be  nearly  so  formal  and  general  as  was 
the  celebration  of  the  Queen's  Diamond  Jubilee  in  1897,  yet 
as  the  time  draws  near  and  people  get  worked  up  over  it,  there 
is  no  telling  how  far  Canadian  interest  in  the  event  will  develop 
into  popular  enthusiasm. 

The  retail  dry  goods  trade  will  make  no  mistake  in  being 
prepared  as  far  as  outward  decoration  and  window  designs 
are  concerned.  There  should  be  stocks  of  flags  and  bunting 
ready,  and  those  who  can  do  a  souvenir  trade  will  make  no 
mistake  in  being  prepared  for  it. 

In  respect  to  window  trims,  we  should  think  that  no  enter- 
prising house  will  consider  the  time  lost  in  preparing  some- 
thing pretty  for  Coronation  week.  To  omit  all  notice  of  the 
event  in  this  way  would,  we  believe,  be  a  trade  error.  It  would 
look  out  of- date  for  a  merchant  to  ignore  the  great  celebration 
in  London  when  his  town  is  talking  about  it  and  perhaps 
celebrating  it. 

The  brand  "Coronation"  on  certain  goods  is  having  a  run 
this  year,  and  the  Autumn  fashions  will,  in  some  particulars, 
bear  the  impress  of  the  event— in  colors,  designs  and  other 
ideas.  It  is  necessary  for  the  live  merchant  to  keep  up  with 
the  procession  in  these  matters.  To  lag  behind  is  to  create  a 
poor  impression  in  one's  own  locality. 

While  It  is  not  at  all  probable  that  the  enthusiasm  in  Great 
Britain  will  be  reproduced  in  Canada,  it's  a  safe  prediction 
that  the  Coronation  will  lead  to  celebrations  that  have  a  direct 
trade  concern. 


NO    CHANGE    IN   WOOLLEN    DUTIES. 

^  f  -^   T  o   changes  in  the  tariff ' '    is  still  the  trade  policy  of 

IN  the  Dominion  Government.  Mr.  Fielding  so 
announced  himself  in  the  recent  budget  speech,  and  those 
industries  which  press  for  revision  must  possess  their  souls  in 
patience  until  next  year,  or,  at  any  rate,  until  the  general 
election  is  within  sight.  That  is  usually  a  time  when  politicians 
in  office  are  wont  to  listen  to  requests  with  a  ftiendly  ear. 

Nothing  was  left  undone  to  convince  the  Ministers  that  the 
time  to  raise  the  woollen  duties  was  now  and  not  later.  It  is 
reported  that  the  Minister  of  Finance  was  made  aware  in  strict 
confidence  of  the  actual  profits  of  some  mills,  and  was  given 
every  insight  which  could  assist  him  in  advising  his  colleagues 
as  to  the  exact  condition  of  the  industry. 

There  was  a  belief  in  some  quarters  that  a  change  in  the 
scale  of  duties  would  be  made.  This  belief,  if  it  existed,  was 
evidently  ill-founded.  Apparently,  the  Canadian  Government 
is  of  opinion  that  for  the  present  the  Canadian  mills  have 
enough  protection  and  are  not  being  subjected  to  injurious 
competition.     Time  will  show. 

While  we  believe  that  stability  of  tariff  and  the  British 
preference  are  both  desirable  features  of  our  national  trade 


policy  and  should  be  retained,  we  believe  that  the  prosperity 
of  home  industries  is  an  element  of  equal  advantage,  indis- 
pensable to  the  business  interests  of  the  country. 

If  the  Dominion  Ministers  are  thoroughly  satisfied  that  the 
grievances  of  the  woollen  mills  lack  basis,  their  information 
must  be  newer  and  fuller  than  our  own  on  this  subject.  It 
remains  to  be  seen  what  will  happen. 


INSURANCE    POLICIES. 

In  another  portion  of  this  issue  will  be  found  a  copy  of  the 
circular  issued  by  Mr.  Paul  Jarvis,  secretary  of  the  dry  goods 
section  of  the  Toronto  Board  of  Trade,  with  the  authority  of 
the  section,  relating  to  fire  insurance  policies.  It  is  well 
worthy  the  careful  persual  of  our  readers.  It  has  been  pre- 
pared with  pains,  so  as  to  get  at  all  the  chief  points  of  import- 
ance connected  with  fire  policies.  Being  insured  is  now 
regarded  by  every  live  merchant  as  a  clear  necessity.  To  have 
the  policy  contain  the  right  clauses  so  as  to  constitute  a  real 
value  and  protection  in  the  event  of  fire,  is  an  object  of  much 
importance.  The  circular,  therefore,  is  a  valuable  piece  of 
work  by  business  men  for  business  men,  and  will  be  appre- 
ciated accordingly. 


CLEAN     MONEY. 

The  daily  newspapers,  taking  up  the  agitation  which  went 
on  in  these  columns  for  clean  bills,  are  now  making  life 
(more  or  less)  miserable  for  the  banks. 

The  Government  bills,  $1,  $2  and  $4  notes,  are  to  be 
renewed,  as  recently  announced  in  the  House  of  Commons, 
but  the  banks  have  the  matter  in  their  own  hands  as  respects 
their  bills. 

We  have  little  doubt  that  the  banks,  which  are  so  rich  and 
find  the  note  circulation  so  profitable,  will  respond  to  the  popu- 
lar demand  ;  call  in  a  lot  of  their  dirty,  diseased  and  worn-out 
notes,  that  look  as  it  they  had  been  through  the  wars,  and 
replace  them  by  tasteful,  clean  bills. 

The  chief  difficulty  is  that  banks  know  well  that  people  are 
pleased  to  get  money  any  time,  and  will  be  glad  to  take  a 
dirty  bill  if  a  clean  one  is  not  handy. 


NEWFOUNDLAND  AND  COMMERCIAL  TRAVELLERS. 

According  to  information  from  Newfoundland  received  by 
The  Review,  the  proposal  to  put  a  tax  of  5 100  upon  com- 
mercial travellers  from  places  outside  the  island  has  been 
successfully  opposed.  Our  information  is  that  for  the  present 
year  at  least  no  more  will  be  heard  of  the  proposition. 

We  congratulate  Newfoundland  upon  her  good  sense.  As 
an  independent  self-governing  colony  of  the  British  Empire 
there  can  be  little  doubt  of  Newfoundland's  power  to  regulate 
her  commercial  policy  to  please  herself,  and  therefore,  a  tax  on 
visiting  commercial  men  would  be  constitutional,  but  it 
would  be  narrow,  ill  advised  and  unfriendly  to  all  communities 
doing  business  with  the  island.  We  would  like  to  hear  of 
Prince  Edward  Island  repealing  her  enactment  along  this  line. 
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NEW  BRUNSWICK  INSOLVENCY  LAWS. 

ADVICES  from  New  Brunswick  state  that  the  Government 
in  opening  the  session  announced  that  among  the 
measures  to  be  brought  down  would  be  one  dealing  with  the 
Provincial  insolvency  law. 

We  have  heard  nothing  more  of  the  matter,  but  observe 
in  the  newspapers  an  announcement  that  Mr.  A.  B.  Copp, 
one  of  the  members  for  Westmoreland,  has  introduced  a  Bill 
^  to  amend  the  law  relating  to  the  arrest,  imprisonment  and 
examination  of  debtors.  His  proposal  is  to  provide  rules  for 
the  attendance  of  witnesses,  and  to  make  such  attendance 
compulsory  in  disclosure  cases. 

As  this  measure  is  introduced  by  a  private  member,  and 
not  by  a  member  of  the  Government,  we  assume  that  it  is  not 
the  Government  measure  which  was  promised.  In  any  event 
it  appears  to  be  in  the  right  direction  and  to  indicate  that  the 
tendency  is  to  strengthen  and  not  to  weaken  the  present  laws 
in  the  Province  respecting  insolvent  estates. 

It  is  very  much  to  be  regretted  that  there  is  no  general 
Dominion  insolvency  law.  By  leaving  the  matter  in  the 
hands  of  the  local  Legislatures  two  great  objections  are 
created,  first,  that  the  law  is  not  uniform  for  the  whole 
country,  secondly,  that  changes  are  liable  to  be  made  fre- 
quently without  the  knowledge  of  those  most  interested. 
Both  these  features  militate  against  trade. 

We  have  never  advocated  a  Dominion  law  which  would 
not  be  fair  all  around.  We  see  no  reason  why  a  Dominion 
law  should  not  be  simple  and  not  too  lengthy.  The  matter  is 
one  clearly  within  the  powers  of  the  Dominion  parliament, 
and  its  failure  to  legislate  is  a  reproach  to  our  federal  parlia- 
ment. 

Still,  if  the  various  Provinces  are  going  to  keep  amending 
the  law  every  year  or  so,  there  ought  to  be  some  means  of 
letting  people  all  over  Canada  know  what  is  being  done. 
This  is  the  reason  why  we  direct  the  attention  of  our  readers 
in  other  Provinces  to  the  present  measures  or  promises  of 
measures  in  New  Brunswick. 


CARTAGE    CHARGES. 


THE  question  of  cartage  charges  has  been  agitating  the 
retail  trade  for  some  time,  and  is  again  being  raised  in 
certain  quarters.  We  have  received  letters  from  retail  mer- 
chants on  the  subject,  which  would  seem  to  indicate  that  the 
whole  question  in  all  its  bearings  is  not  fully  understood. 

A  couple  of  years  ago  or  so,  by  an  arrangement  between 
the  railway  companies  and  the  cartage  companies  in  the  large 
cities,  the  charges  for  cartage  were  made  out  separately  in  the 
bills  from  the  ordinary  freight  charges.  An  account  for  a 
package  of  less  than  loo  lb,  shows  one  sum  only,  and  no 
cartage  is  mentioned,  although  the  charge  is  there  all  right. 
But  whenever  the  package  runs  over  loo  lb.  there  appears  a 
reight  charge  of  35c.    and  a  cartage   charge   of    loc.     The 


cartage  is  loc.  up  to  about  200  lb.,  and  increases  by  a  fraction 
for  every  extra  100  lb.,  according  to  the  distance. 

The  wholesale  trade,  as  well  as  the  retail  trade,  both  pay 
the  charge  in  precisely  the  same  manner.  The  wholesaler 
receiving  goods  pays  the  cartage  charge,  just  as  the  retailer 
receiving  goods  pays  it.  They  always  paid  it,  though  formerly  it 
was  classed  in  with  the  freight.  But  latterly,  owing  to  the  way  in 
which  the  bills  are  made  out,  the  cartage  charge  is  given 
separately,  and  thus  attention  is  drawn  to  it. 

One  correspondent  of  The  Review  states  that  all  the 
wholesale  houses  are  not  making  this  charge,  but  that  only 
some  of  them  are.  We  do  not  know  of  any  firms  which  are 
bearing  this  charge  on  goods  shipped  to  their  retail  customers, 
but  if  any  of  our  readers  do  know  we  shall  be  glad  to  be 
informed.  The  railway  companies  state  that  no  wholesale 
firms  will  be  permitted  to  make  any  arrangement  with  them 
by  which  the  cartage  charges  are  borne  by  the  shipper.  The 
companies  say  that  if  such  an  arrangement  is  made,  it  must 
be  a  private  one  between  the  shipper  and  the  retailer. 

Now,  the  question  may  be  asked,  is  it  fair  that  the  retailer 
should  pay  the  cartage  charges  ?  There  is  something  to  be 
said  on  both  sides.  We  must  admit  that  from  the  retail  stand- 
point there  is  a  great  deal  of  force  in  the  contention  that 
retailers  should  not  be  asked  to  pay  cartage.  For  this  rea- 
son :  If  a  retailer  is  situated  in  a  city  the  wholesaler  would 
deliver  the  goods  to  him  and  pay  the  cartage  charges.  If  a 
retailer  happens  to  be  20,  40,  80  or  800  miles  away  from  the 
wholesale  house,  does  the  distance  affect  the  principle  ? 
Ought  the  retailer  to  be  asked  to  pay  the  cartage  charge  with- 
in the  city  boundaries,  which  his  fellow-merchant  in  the  city 
is  not  asked  to  pay  ?  We  shall  be  very  glad  to  hear  from  our 
readers  on  this  subject,  as  it  is  one  which  will  bear  discussion. 


SURPLUS  U.  S.   PRINTS. 

In  spite  of  the  35  per  cent,  duty  on  United  States  cotton 
goods,  especially  prints,  it  is  quite  surprising  how  easily  the 
Americans  can  make  this  market  a  clearing  ground  for  surplus 
stock. 

There  is  said  to  be  quite  a  lot  of  American  prints  in  the 
market  this  Spring,  which  are  evidently  being  sold  at  a  loss  to 
the  maker.  One  line  we  saw  was  that  of  the  ordinary  12  J^c. 
print,  which  is  sold  in  great  quantities  in  the  United  States  at 
that  figure. 

This  line  had  been  imported  into  Canada,  paying  the  35 
per  cent,  duty  and  all  other  charges,  and  was  being  sold  here 
for  IOC.  It  is  evident,  therefore,  that  at  certain  seasons  of 
the  year  and  in  certain  lines  it  is  extremely  difficult  for  our 
manufacturers  of  colored  cottons  to  meet  United  States  com- 
petition. 


The  rise  in  price  of  raw  materials  is  making  manufacturers 
bold.  Canadian  makers  of  cotton  hosiery  (the  cheaper  lines), 
overalls,  working  shirts,  etc.,  are  asking  advanced  prices  from 
the  wholesale  trade.  If  the  raw  cotton  market  holds  firm  they 
are  pretty  sure  to  get  what  they  demand. 
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Waists 


Silk,  Cotton,  Flannel, 

Albatross  and 

Cashmere. 


THE   FORTHCOMING   STYLE. 


nA.NLFACrURKKS    are    -still    busy    shipping    goods    all 
over  the  couutiy   for  the  Spring  season,   and  a  num 
ber     of     late     orders     and     repeats     are    still     being 
received.      It  is.  in  many  respect.s,  a  record-breaking  season. 


The  great  demand  at  present  is  for  soft-finished  mate- 
rials, and  in  waists  tatfeta  is  a  leading  material.  Merv 
is  selling  only  in  limited  quantities.  Peau-de-soie  is  going 
well  and  bengalines,  also,  have  been  in  good  demand. 
Moire  is  now  very  strong  in  the  United  States,  but  the 
heavy  demand   for  it   here   has  not   set   in   vet. 


More  lawn  waists  than  ever  will  be  sold.  Short-sleeve 
waists  are  considered  good  in  small  quantities,  but,  for 
the  most  part,  in  the  higher  grade  of  materials,  and  to 
retail  not  less  than  S»L75.  China  silks,  with  lace  inser- 
tion, to  retail  at  .S3. 7.5  to  ^(i  will  be  safe  for  the  midsum- 
mer trade,  and  it  is  expected  that  a  great  many  of  these 
will  be  sold.  Fine  lawn  waists  will  be  sold  as  high  as 
S15  each  by  the  more  exclusive  retailers.  These  goods  are 
very  handsome  and  mostly  trimmed  with  fine  laces  and 
embroidery. 

*     *    * 

The  Gibson  waist  is  suie  to  be  a  leader  during  the  com- 
iiig  Summer  and  may  even  be  in  demand  for  Fall  wear. 
One  firm  we  know  ol  ha<l  this  style  out  and  sold  sin 
months  ago,  and  arr  moie  ihan  pleased  with  the  repeats 
recei\  ed  lor  them  irom  ail  over  the  couutiy,  trom  Coast 
to  Coast.  They  were  |>aitiLulurly  successful  with  thi> 
style  in  black  and  white  moiie,  xelour  silk,  and  hlaek 
and  colored  tatictas.  Dealers  ouoht  to  have  this  stvie 
displayed  for  the  present  trade.  Ainoiiu  the  handsome 
Gibson  waists  shown  to  '"  The  Jieview  "  rei)resentati\  e 
were  some  moire  waists,  which  were  made  extremely  plain, 
with  two  rows  of  iilack  crochet  buttons  down  the  front  and 
military  straps  on  ihe  shoulders  and  front.  As  many 
Canadian  women  took  advantage  of  the  Faster  excursions 
to  New  York,  they  would  be  impressed  with  this  style 
there,  and  if  they  did  not  purchase  there  they  will  certainly 
be  incjuiring   for    them   here. 


Many  albatros  and  cashmere  waists  at  popular  prices 
will  be  taken,  and  no  retailer  should  Vie  without  an  assort 
ment,  however  small. 


The  comine  Sununer  season  is  to  be  a  b.right  one  in  the 
shirt-waist  trade  ;  bright  for  manufacturers,  bright  for 
retailers,  and  bright  in  colors.  White  sells  best,  bright 
cerise  is,  perhaps,  next  :  black  is  staple,  but  not  up  to  its 
former  standard  of  pojiularity,  for  everything  to  sell  niusi 
be  light  and  one  might  almost  say  Hashy  were  it  not  that 
the  colors  used  are  of  delicate  shades.  Pale  blue,  reseda 
green,    dark   nile   and   old   rose   are   all   selling   colors. 


In  styles,  there  is  not  a  great  change  from  Spring  to 
Summer,  only  that  lighter  effects  and  brighter  shades  will 
be   used    in    the     latter    season.      Albatros,     for     Sununer, 


will    be    best    unlined.       Collars    will    not    be    as    high    nor    as 
stilf  as  in   the  Spring  styles. 

*  *     • 

Ihe  couiino-  season  will  be  a  good  one  for  washable 
sdks  and  other  li<?ht-weight  materials  for  waists  and  suits. 
I'oiiges.  Japans,  etc,  are  good,  and  as  a  darker  shade  for 
Summer  drab  will  take  well  in  suits.  Low  necks  and  short 
sleeves  are  shown  by  the  manufacturers,  but  though  this 
style  in  a  great  thina-  in  the  United  States,  it  is  thought, 
111  Canada,  a  little  '  too,  too."  American  manufacturers 
can  claim   in    this    regard   that   we  are  still   too  con.«ervativ.'. 

*  •     • 

Some  very  beautiful  erepe-de-chine  waists  are  being 
shown,  trimmed  in  the  yoke  effect  with  black  silk-backed 
velvet.  These  goods  were  handsomely  trimmed  with  turn- 
over cuffs   and   collar,   and   would   retail   at   about   ?9. 

*  *    * 

In  skirts,- the  hiuh-prieed  «dods  are  beinu  asked  for,  the 
cheapest  goods  not  beinc  fancy  enough,  and  skirts  have 
been  sold  as  high  as  S50  apiece.  There  is  a  great  deal  of 
lace  and  applique  frill,  long  trains—"  regular  street  sweep- 
ers " — as   one  manufaetiirer  termed   them. 

*  *    * 

The  popiilai  dress  now  is  composed  of  the  pongee  waist, 
black  taffeta  skirt  and  black-silk  jacket  lined  with  white 
which  is  carried  on  the  arm.  with  the  lining,  of  course, 
outside. 

*  *     * 

A  great  variety  of  shirt-waist  suits  have  been  worn  since 
the   beginning  of   Spring.      Albatros   and   pongees,     trimmed 
with    applique    and    lace    are    amone    the    prominent     mate 
rials   in    them. 


TRADE  NOTES. 
The  .American  Silk  Waist  Manufacturing  Co.  report  them- 
selves as  more  than  pleased  with  the  Spring  trade.  Repeats 
were  very  heavy  and  an  increase  in  the  shipping  was  shown 
of  three  times  that  of  last  year  at  this  season.  Buyers  have 
had  full  contidunee  in  their  goods  and  have  ordered  as  high 
as  500  silk  waists  of  one  style  alone.  The  firm  have  been 
very  succe.ssful  with  American  styles,  and  buyers  having 
b,een  successful  before  with  their  goods  have  bought  freely 
this  season,  which  shows  them  to  be  a  very  reliable  firm. 
I'heir  trade  in  silk  dress  skirts  is  improving.  Canadians 
are  growing  more  and  more  into  the  .\merican  way,  terms 
and  prices  being  no  object  as  long  as  the  goods  are  right. 
and  they  can  rely  on  the  trade  mark.  They  are  now  pre- 
paring the  shade  cards  for  next  Fall,  and  show  a  great 
variety  of  Coronation  shades.  They  are  supplying  dry 
goods  merchants  all  over  the  continent  with  these  shade 
cards  free.  A  card  or  letter  addressed  to  them  will  bring 
one  of  the  cards.  Their  travellers  are  now  on  the  road 
with  samples  of  Summer  goods,  silks  only,  lined  and 
unlined   waists,   and   dress   skirts. 

The  New  York  Silk  Waist  Co.  have  had  a  very  success 
ful  season  and  are  especially  well  satisfied  with  their  west 
ern  business  for  Spring.  Although  it  was  the  first  season 
they  were  represented,  the  volume  of  business  done  was 
very  large.  They  have  been  able  to  deliver  all  Easter 
orders  promptly,  which  .speaks  well  for  the  management  of 
this  concern.  Their  representatives  are  now  starting  out 
on  a  sorting  trip,  and  a  few  novelties  for  the  midsummer 
trade  are  shown  in  China  silks  and  washing  taffetas,  trim- 
med with  insertion  and  embroiderie,s.  A  coanplete  range  of 
Gibson  waists,  in  all  the  newest  materials,  are  included. 
They  have  recently  issued  a  new  taffeta  shade  card,  cou 
taining  all  the  latest  shades  for  the  next  Suimner's  trade. 
Dealers  should  make  it   a  point  to  see  this. 
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THE  NEW  YORK  SILK 
WAIST  MFG.  CO. 


This  Month's  Leader 


to  retail  at  $3.00.    / 


NO.  145— Best  quality  Richesse  Taffeta.  Buttoned 
in  the  back.  Front,  back,  and  collar  tucked. 
Latest  cuff  and  sleeve,  trimmed  in  fine  insertion. 
Black  only. 


THE  NEW  YORK  SILK  WAIST  MFG.  GO. 

40  St.  Antoine  Street,  MONTREAL. 
The  Largest  Exclusive  Waist  House  in  Canada. 


The  Latest  Fad 


^kk^  J^.__^^ 

A  Washable  Belt 

r^^ 


To 
retail  at 


25c. 


It's  made  in  WHITE  and  the  popular 
LINEN  SHADE. 


Three  Widths  :   I,  \\  and  2  Inches 

WITH    SNAFFLE    BUCKLE. 

Don't  have  to  throw  this  one  away  when  soiled — WASH 
IT»  Lead  your  competitor  by  ordering  Sample  Dozen 
NOW.     He  will  do  so  later. 

Price,  White  or  LINEN,  any  width,  per  doz.,  $2.25. 

F.  ROBERTSON  &  CO.,  Toronto 


RELIABLE  MERCHANTS  WANT 

Reliable  Silk  Waists, 
Skirts  and  Jackets. 


THIS    IS    OUR   TRADE    MARK 


WE    MAKE    THEM. 


American  Silk  Waist  Mfg.  Co.,  323  st  James  St.,  Montreal 


ATTACHED    TO    EACH    GARMENT. 


THE. 


c 


ANADIAN   COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Qoods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wliolesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  AGENTS 

MONTREAI-  and  TORONTO 


'I'lie    Essential    Recjuirements    of   a   good 
Cutting-  Machine  are  : 

Accuracy,  Speed, 
Durability,  Safety. 
Portability,   Economy. 

These  qualities  are  possessed 
by  the  Eastman  Electric 
Cloth  Catting  Machine. 


EASTMAN  MACHINE  CO. 

247  Vonge  St.,  TORONTO. 
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Trimmings  and  Laces. 


THE  unusually  large  sales  of  laces  reported  by  all 
wholesale  houses  point  to  a  ^■e^y  wide  use  of  that 
material  tluring  the  coming-  Summer,  not  only  for 
^dfess  trimmings,  but  also  for  hats,  blouses,  parasol.s,  etc. 
Nop  is  the  popularity  of  lace  to  be  confined  to  one  or  two 
classes  of  trade  To  judge  by  the  range  of  goods  selling 
eveiy  woman  who  has  any  money  to  spend  on  adornment 
is  going  to  put  a  considerable  portion  of  it  in  laces,  for 
the  very  finest  lace  sells  side  by  side  with  the  cheapest  ami 
commonest  varieties. 

THE    COLLAR    STYLES, 

Lace     collars      are      prominent.        Canadian      buyers      in 
Europe  have  invested  comparatively  heavily  in  this  line,  and 
the  trade  can  have   a  good  choice.      Both   silk   and  cotton 
waists,   in  many   of  the  handsomest    patterns,   show   a  |j\  ery 
great    deal    of    lace    and    embroidered    work,    some    ol  .Aheui 
being   practically   covered    with    it.    On    waists,  .skirfcfAWt 
house  gowns    there  is  also  to  be  an  aljundance  ca  racoLjSs^i 
In  fact,   everywhere  it  is  possible   to   work  in  a  \nf\  o\  la 
or   embroidery,    there    it    will    be    used,    and    the 
merchant    who   is    unprepared    for    this   demand    will    mi 
valuable    portion    of    the    season's    demand. 

IRISH    LACE    POPULAR. 

Irish  point  lace  is  in  particularly  good  demand,  and 
galloons,  edgings,  and  medallion  effects  are  among  the  most 
prominent  fashions  of  the  time.  All  laces,  however,  are 
taken  in  large  quantities,  escurial,  Chantilly,  Valenciennes 
and  duchess  going  about  equally  well.  Wave  insertions 
and  medallions  should  be  gi^■en  particular  attention.  They 
are  shown  in  the  populai'  linen  color,  as  well  as  black  and 
white,  and  this  color,  in  lace,  is  a  necessary  accompani- 
ment to  the  linen  waists  and  dresses  that  are  to  be  worn. 
\^hite  lace  will  doubtless  he  used  as  a  trimming  for  the 
linen  dresses  also,  but  the  best  demand  for  this  purpose 
will  he  for  the  self-colored  trimming.  Along  the  same  line 
are  the  linen  effects  with  white  embroitleries.  These  ha^■e 
been  a  great  success  on  the  l^aris  market,  and  will  very 
likely   be   a   leader  here. 

THE    RIBBON    TRADE. 

Jobbers  report  a  \  ery  bright  outlook  for  ribbons  during 
the  Summer.  The  trade  has  been  picking  up  lately  and 
orders  are  now  coming  in  freely  enough  to  warrant  the 
belief  that  a  big  increase  in  this  class  of  trade  will  be 
experiejiced.  Every  \ariety  of  ribbon  appears  to  Ije  in 
demand.  The  black-\elvet  ribbons,  with  satin  or  plain 
back,  which  ha\e  been  in  a  continued  popularity  that  has 
been  somewhat  surprising,  are  still  being  asked  for,  anl 
will   form   an   important    part    of   the   trade. 

Narrow    inchings     must     not     be     forgotten.      There      is 
already  a  brisk  demand  for  them,  and  as  the  season  advan 
ces,    they    sell    even    better.      Some     houses     report    several 
repeats   for   them.       Black,    lilack    and   white,   and   white   take 
the  lead   in  point  of  sales. 

EMBROIDERIES. 

In  embroideries  there  is  every  indication  of  there  being 
some  scarcity  in  different  lines  this  season.  Though  job- 
bing houses  are  pretty  well  supplied  with  lawn  and  mtisliii 
emfetoideries,  which  are  now,  perhaps,  the  best  selling- 
lines,  it  is  expected  that  it  will  be  difficult  to  add  to  the 
stocks,  and  the  immense  demand  that  is  predicted  for  these 


goods  may  make  the  scarcity  felt  among  the  trade  just  at . 
the  height   of   the   season. 

The  narrow  widths  in  embroideries  appear  to  be  what  is 
wanted  for  edgings,  Hounces,  etc.  This  demand  is  growing 
aniong    the  best  trade. 

HEARD  IN  TRADE  CIRCLES. 
In  laces  John  Macdonald  &  Co.  show  English  and 
French  Vals.,  torchon,  Orientals,  fancie-s  and  all-overs,  and 
there  is  a  good  business  being  done  in  these  things.  In  ribbons 
they  show  a  fine  range  of  silks,  satins,  duchess,  taffeta  and 
baby  ribbons.  'J'his  lirm  also  report  an  excellent  trade  in 
white  goods,  sucW  a|  muslins,  lawns,  nainsooks,  etc.  In 
embroideries,  they|  ai^Vslearing  some  Swiss  and  Hamburg 
from    1^-in.   to   Ifi/inches. 


whic>('  were   introduced    into    this   market   by 

ch^  'J'oronto,    a  few   weeks   ago,   are   selling. 

lem    are    being    turned     out.      They    will    jje 

spring-   and   early    Summer   trade.     We  herewith 

one     of     the    styles    as    worn,    which    looks    very 


dressy.  Wiite  for  samples.  Tucked  and  folded  beltings,  to 
retail  l)>  the  .\  ard,  can  be  had  from  the  same  firm,  in 
satin,  sateen,  taffeta  and  moire  effects.  Pleated  belting, 
both  for  bolts  and  triiaming,  has  been  selling  well  for  some 
time,  and  still  cojitiuues  to  be  in  good  demand.  Atten- 
tion is  directed  to  a  special  line  of  elastic  belts  which  are 
just  being  ptit  otit  by  Phillips  &  Wrinch,  Toronto,  made 
after  the  "  Phoebe  "'  style,  with  a  wide  piece  at  the  hack 
and  two  strtvnds  of  one-inch  elastic.  Something  very  tasty 
can  be  had  from  this  firm  to  retail  for  50c.  In  hair  orna- 
ments,  a   general   line  is  selling.      Probafalv   the  kinds  most 
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The  Gibson  Waists 

The  Gibson  Waist  &uits 


MADE   IN  ALL  NEW  YORK'S  LATEST  DESIGNS. 

The  Newest  Craee 


HAVING  UNPRECEDENTED  SALE. 


Waists 

White  Lawns 
Linen  Lawns  {IHoS 
ies   , 

Wash  Suits 

Caml}[ic 

Lawns       lU  to 
its 


Note  the  Wide  Shoulder  Effect. 


Tai  GIBSON  STYLES 

ARE  PURELY  AMERICAN,  AND  ENTIRELY  NEW 


Note  the  Wide  Shoulder  Pleats. 

YOU     NA/IL.I_     INJEIED     TMEIVI 

Can  deliver  tliese  after  April  15 


We  are  entirely 
Sold  Up  until 
this  date. 


Boulter  &  Stewart, 


Manufacturers 


13  Front  St.  W. 

TORONTO 
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popular  are  tho  '"  Newport  '"  roll,  the  "  \  assar,"  and  the 
I'ompadoiir  '  styles.  In  stray-ioeU  retainers,  tin- 
■■  Ivetehit  '"  is  ihe  leader.  It  is  a  pretty  little  mother-oi' 
pearl  article  to  retail  at  l.")e.  .It  can  be  had  from  Phillips 
vV   \\  rineh.    loroiito. 


Aueniiou  is  called  to  the  advertisement  of  "  Cushion 
(irip  "  hose  supporters  on  page  ()4.  Since  this  hose  sup 
porter  was  introduced,  the  sales  ha\e  been  phenomenal. 
It  is  quite  likely  that  in  a  short  tixne  they  will  exceed  the 
eomblMed  sales  of  all  other  side  -  supporters.  The  '" Cushion 
Grip  "  is  made  with  a  felt  button  and  felt  shank,  which  is 
practically  iiidestructable.  It  will  not  slip,  or  injure  the 
tbiest  hosiery.  All  materials  put  in  this  supporter  are 
•ruaraateed  to  be  of  the  best.  E\ery  pair  is  warranted.  If 
you  have  not  got  them  in  your  stock,  we  would  advise 
your  iictting'  a   suppl\-   al    once. 

The  \V.  K.  Brock  Co.,  Limited,  Montreal,  haNe  now 
\ery  fidl  ranges  of  ladies'  cotton  vests  and  hose,  and  are 
showing  the  latest  things  in  fancy  openwork  hose.  'Thex' 
also  have  a   very  full  range  of  plain  -  ribbed  cashmere  hos<'. 

It  is  stated  on  good  authority  that  a  certain  house  on 
the  western  side  of  St.  Helen  street,  Montreal,  which  is 
famous  for  its  silk  department,  has  been  doing  even  more 
than  usual  ;  one  order,  in  particular,  having  come  in  for 
94  pieces  ( oU  yards  each)  of  silk,  9U  pieces  of  which  were 
shipped  the  following  day.  So  much  for  having  the  pluck 
lo   carry   a    large   stock. 


hi  the  ladies  furnishings  depart,inent  of  S.  Greenshields, 
Son  lii  Co..  ihcie  has  just  been  receivetl  an  assortment  of 
laces,  in  itisertioti  ami  medalli<.)n  elfects,  which  will  do  well 
on  this  market .  They  are  shown  in  the  leading  shades 
and  patterns.  A  job  line  of  handkerchiefs  is  ottered,  rang- 
ing from  20  to  TUc.  per  dozen,  the  stock  comprising  a  iium 
bei-  of  particularly  gootl  values.  Ladies'  and  children's 
fancy  parasols  arc  souicthinLi  of  a  specialty  here,  to  judye 
by  the  large  ((illeclioii.  and  in  rilibcd  underwear  and 
hosiery  there  is  also  an  unusually'  good  assortment  al 
[irices  that  give  a  large  choice  to  all.  Lisle  and  talVcta 
gloves,  with  dome  fasteners,  which  are  in  such  good 
demand   now,   are  shown   in   while,    black,    and   colors. 

The  buyer  of  The  (iauit  Bros.  ('<j.'s  suiallware  depari^ 
niciit  has  just  returned  iioui  luucpe  with  many  Spring 
uoxelties  worth  looking  up.  A  parlicularly  good  range  ot 
lace  collars,  in  all  makes,  which  will  be  a  leading  featun,' 
this  season,  ami  Irish  point  laces,  galloons,  edgings,  and 
medallions  are  being  shown.  Di  ess  trimmings  are  in 
excellent  \ariety.  ^ew  a|)[)lique  antl  enibri>idered  elfects. 
in  whites,  blacks,  and  colors,  aud  Trench  organdie  muslin, 
Firunch  chilfon  muslin,  pongenettes,  lace  insertions,  anil  a 
variety  of  lace  aud  embroidei'y  tuckings  are  included  in  the 
stock.  Narrow  inchings  in  black,  black  and  white,  and 
while  are  in  heavy  demand  aud  several  repeat  ortlers  ha\e 
been  received.  Small  pearl  buttons,  balls  and  half  balls, 
are  moving  very  well,  and  the  outlook  for  the  button  busi- 
ness is  briifhter  than  for  some  time.  I  lie  ribliou  trade  is 
also  pickinu  up  and  a  siood  business  is  looked  for  later  in 
the  season.  In  the  ivady-niade  goods  the  department  is 
very  busy  with  orders  for  their  "  Crescent  "  brand  of 
wrappers,  skirts,  blouses,  costumes.  children's  dresses. 
ajirons.  etc..  and  aflditions  are  from  time  to  time  beine 
adfled  to  the  stock.  The  increasina-  business  of  this  flejiart- 
inent  has  rendered  it  necessary  to  add  two  lull  Hoois.  one 
being  used  entirely  for  emViroideric's  and  laces,  and  the  othei- 
for  curtains  and  curtain  drajieries.  Quilts  are  shown  in 

a    large    rantj'e.      Ladies'     silk      nifHes,    blacks,    whites    and 
fancies  are  also  well  assorted. 


John  Macdonald  &  Co.  report  that  their  ready-made 
depart  nienl  is  booming.  'i'hey  show  a  great  variety  of 
'joods  in  ladies"  blouses,  ladies'  underweai',  wrajipeis,  and 
outside  skirts,  in  which  the  materials  are  fancy  black.-, 
blacl;  and  navy  serges.  Venetians,  homespuns,  and  other 
leadini;    materials. 

The  Wyld-Darling  Co.  show  a  range  of  cotton  hosiery  in 
lilack  Hermsdorf  dye  for  retailing  at  15,  20  and  25c.  They 
have  special  lines  for  retailing  at  a  ((uarter  of  a  dollar  in 
their  maco  natural  wool  and  red  cashmere  hose,  with  split 
soles,  thtxt  should  take  :  and  in  a  better  class  at  40  and 
50c.  they  ott'er  a  black  hose  with  a  white  polka  dot,  and 
their  No.  118  open-lace  work.  They  also  have  a  line  of 
heavy  cashmere  hose,  the  Al),  to  retail  at  25c.,  and  ten 
dilferent  ranges  of  children's  plain  and  ribbed  goods.  They 
have  a  complete  line  of  neck  ribbons  in  all  colors  in  plain 
tart'eta   and   fancy  stripes  for  retailing   at  25c.   a  yard. 


Ihe  Brock  Co.,  Toronto,  have  passed  into  stock  a  well- 
selected  range  of  the  latest  novelties  in  ladies'  shirt  waists 
to  retail  from  50c.  to  §5  each,  embracing  white  lawn, 
fancy  muslin  and  silk  goods.  'J'he  value  is  Al,  the  style 
correct,  and  the  lit  perfect.  They  also  show  a  large  assort- 
ment of  ladies  '  whitewear,  and  quote  special  prices  on 
nightgowns,  chemises,  drawers,  and  corset  covers.  There 
is  to  be  hatl  a  large  assortment  of  plain  aud  fancy  ribbons 
at  unsurpassing  values.  They  include  some  extra  values  in 
plain  tall'etas,  36,  45  and  60  lines  ;  also  some  choice  selec- 
tion in  fancy  ribbons  direct  from  Switzerland.  The  demand 
for  these  ffoods  is   very  active. 


Brock's,  'J'oronlo,  made  a  great  hit  in  receiving  one  of 
the  latest  novelties  in  cotton  creations  in  the  shape  of 
mercerized  Madras  suitable  for  larlies'  i?hirt  waists.  Thi^ 
can  be  had  in  black  or  white  to  retail  from  25  to  4tk-.  per 
yard.  The  patterns  are  plain  or  fancy  stripes,  floral  or 
figures,  wash  aud  wear  well,  besides  having  all  the  appear- 
ance of  an  ex])ensive  silk.  In  Victoria  lawns  they  show 
several  lines,  AlO  to  retail  at  10c. :  BIO  at  12ic.  and  15c.  : 
CM)  at  20c..  and  DIO  at  25c.  Samples  of  these  may  be  had 
on    ap[)lication. 


THE   WISH    FATHER   TO  THE  THOUGHT. 

There  is  every  prospect  of  a  thiid  party  being  formed 
in  the  House  of  Commons,"  said  a  prominent  Canadian 
woollenman  recently  in  a  half-serious  tone,  "  and  it  may 
have  far-reaching  consequences.  This  party  will  be  called 
the  party  of  Transportation  and  Protection,  and  '  Canada 
for  Canadians  '  will  be  its  motto.  .\ll  old  ideas  will  be 
rooted  out  of  its  platform  ami  the  lines  followed  by  those 
old  landmarks.  Brown,  Mackenzie  and  Dorion  et  al.,  and 
^lacdonald.  Tupper.  Cartier,  et  al,  vvill  be  eliminated,  and 
the  new  jiarty  vvill  consider  as  its  first  and  most  import- 
ant duty  how  to  preserve  the  Canadian  market  for  the 
Canadian    (leople." 


Mr.  H.  W .  Barrett,  representing  'The  Beaver  Rubber 
Clothing  Co..  is  now  making  a  trip  throuoh  Ontario  with 
the  lirm's  new  samples. 

The  W.  H.  Rrock  Co.'s  ^lontreal  house  have  a  few  special 
drives  in  cotton  lilankets,  10-4  and  11-4,  which  are 
uiuMiualled  for  values  in  the  trade.  The  print  department 
are  eicaiing  out  a  line  of  reonlar  Hie.  dress  muslins  which 
can   111-  retailed  at  8c. 

The  Beaver  Rubber  Clothing  Co.  have  a  few  jobs  of 
rubber  coats  which  they  are  ottering  at  a  very  low  figure, 
samples  of  which  vvill  be  sent  on  application.  Dealers 
should  write  to  this  firm  for  their  special  coat  "'  Dandy," 
made  in  steel  grey  cloth,  single  breasted,  and  with  cuffs. 
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ror  Tall  Orders 

Our  men  are  now  out  in  all  parts  of  Canada  with  the  Fall  Samples  of  "The  Northway 
Garment."     They  are  showing 


The 
Northway  Garment 

KEEPS    ITS    SHAPE. 


Cloaks,  Suits 

and  de|)arate  Skirt* 

that  are  stylish  to  a  degree — the  kind  that  fit  and  wear  well 
to  the  last. 


They  are  stronger  than  ever  in  both  demand  and  make  and  they  have  an  authenticity 
that  makes  them  particularly  worthy  of  attention.  We  create  effects  that  are  distinc- 
tive, and  all  the  excellencies  possible  of  attainment  are  combined  in  the  Nofthwuy 
shape-keeping  garment. 

Don't  buy  without  seeing  our  samples.     If  you  wish  any  special  appointment, 
drop  us  a  line. 

JOHN  NORTHWAY  &  SONS,  Limited,    -    TORONTO 

Makers  of  shape-keeping  garments 


Telegrams 

"Eminent" 

London 


Brice,  Palmer  i/*  Co. 


BRICE,  PALI^ER  ^  CO., 

LONDON,  ENGLAND. 

Warehouse:      14   Cannon   st.,   E.G. 
Eactory  :     90-92-94-96 

City    Road,  E.C. 


Manufacturers  of 


THE"EMINENT"  RAINCOATS 

Ladies',  Misses',   and  Children's 

CLOAKS  and  SUITS 


We  have  appointed 

CUFFE,  POOLER  &  DOUGLAS 

I  WEST  WELLINGTON  ST..  TORONTO 

our  representatives  for  Canada.     Samples  to  be  seen  at 
their  warehouse. 
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London  Fur  Sales, 

HIGH  PRICES  RULE  ALL   ROUND. 


LH 


A1)\'U'KS    iiuiu    l.i'iidou    respt'Cting    the    Maii.h    fur    sales 
tit'  Laiiipson    iV    Co..    received    .\pril   "2.   are  as   follows  : 
■■  The   traile  was.   as   usual,   \  ery   fully   represented  and 
a   spirited  ciiinpetition.   e\  en    at    the   further    increased   prices 
on   the   dauiuiry   sales,   is   the   result    we  ha\e  to  recoi'd." 

In  detail,  the  rejxirt  aoes  on  to  si)eak  of  the  various 
classes  of  skins  which  were  oft'ered.  Blue  fox  was  in  laraer 
request  and  advanced  30  to  35  per  cent.  Beaver  was  .5  to 
If)  per  cent,  higher  than  in  January  and  1.5  pei-  cent,  hiyhei- 
than  in  last  March.  (Itter  a^•eraced  15  |)er  cent,  hie'her 
than  in  last  March.  l.\  n\  were  25  per  cent,  higher  than 
in  January,  with  a  heavy  aihance  o\er  last  year.  Silver 
fox  went  25  i)er  cent,  hiohf'r  and  fully  ^0  per  cent,  ovei- 
last  year. 

Tn  .\ustralian  skins,  ab.out  the  same  (piantity  of  fvpossuiu 
were  offered  as  last  year,  eontinfled  in  oood  rei()uest  for  the 
Russian  market,  and  realized  15  per  cent,  more  than  in 
•Tanuary.  Womhat.  13.4Rn  skins  (last  year.  30.174)  . 
advanced  10  \)er  cent,  on  January  pi-ices.  Wallaby.  fi2. 947 
skins  (last  year.  sS.RRl  )  ;  advanced  from  10  to  15  per  cent. 
o\-er  .Tamiary  [irices.  Kanoaroo,  7.090  skins  (last  year. 
6.(5291:  advanc'd  25  per  cent.  Chinchilla  hastai'd.  7s.00(l 
skins  (last  year.  120,n00i;  sold  very  well  last  season,  and 
prices  thions'hont  are  somewhat  hieher  than  in  January.  A 
few  lots  of  the  best  class  of  skins  have  realized  very  hich 
prices. 

Of  real  chinchilla  the  collection  contained  a  few  lots  of 
very  fine  qualitv.  which  fetched  extreme  prices,  the  article 
he.ine-  scarce  and  fa.«hion  still  very  much  in  its  favor.  Mar- 
ten. 25.000  skins  (last  year.  29.0001;  dark  skin^  were  20  ner 
cent,  more  than  in  Januarv  -.  other  sorts  show  very  litt^' 
chano-e.  Mink.  125.000  skins  (last  veai-.  1^5.000i:  advanced 
20  per  cent.:  the  lower  niici'd  Southwestei-n  skins  esneciallv 
met  with  i|uite  a  brisk  deinarid.  Miismiash.  9(i5.0ri(l  sI-'Ims 
(la.st  year.  ^00. 000k  A  ureal  maru-  niusciuash  havine 
changed  hands  since  Januarv.  prices  of  the  sale  rnleil 
about  10  per  cent,  higher  foi-  best  skins,  while  Western  and 
other  common  sorts  advanced  15  tier  cetit.  Musnuasli, 
black.  30.000  skins  (last  vear.  44.505)  ;  15  per  cent,  hiffher. 
Opossum.  American.  S2.000  skins  (last  vear.  1.55.000  skinsV 
advanced  10  per  cent,  on  .Tanuarv  prices.  Bear,  blac'- . 
3.000  skin>  (last  vear.  5.900V:  have  sold  about  the  same  m~ 
last  Januaix'.  exeetitin"'  small  and  cub.  which  ad\anced  75 
per  cent.  Cornpared  with  the  March  catalooiu'  of  bist 
year  the  values  are  30  ner  cent,  hioher.  Penr.  bidwn.  500 
skins  (last  vear.  300p  20  t)er  cent,  biehnr  than  in  •Tanuai-\'. 
Bepr.  orizzlv.  300  skins  (last  vear  1  ..500 1  :  20  per  cent, 
hi'dier  ihan  in  .Tanuju-w  Bear,  white  100  <l.in-;  (bist  \-eiir 
200i  :  20  PIT  cent,  hioher  than  in  -Tanuarw  Fox.  ore\-. 
17.000  -.kins  (last  \ear.  1«.000):  about  10  o,.,-  ,-e,it.  hiohei-. 
narticnlarb  the  -seconds.  Fox.  kitt.  350  ol.-ins  (lest  ve-^r 
500"!:  about  10  per  rent,  hioher.  Wolf.  12  50(1  sl.ins  (last 
veai-.  I5.000'i;  iti  oood  demand,  renli/ed  10  per  cent,  moi-e, 
than  in  Januarv.  Compared  with  Alaich  of  last  year 
prices   ai-e  50  per  cent,    hioher. 

Skunk.  320.000  skins  ib.st  venr.  lOO.OOOi;  i<  srllin,,  o,,,- 
ticularlv  well  on  the  Continent  and  also  in  the  TTnited 
States,  but  oivail\  neolcfti-d  in  F.ivrland.  and  the  prices 
were  \-erv  firrn  and  inled  10  pet-  cent.  o\er  Januarv.  Cat. 
Hvet.  Ifi.OOO  skins  (last  ve;,r.  31.0001;  sold  at  about  Janu 
ary   prices.       Fox.    red,    I  I  .,500    skins    (last    year.   fi3.(l(l0i;      an 


exceptionally  small  collection,  containing  several  strings  of 
interior  kind.  The  fine  skins  suitable  for  dyeino;  purposes 
ha\e  ayain  realized  the  hioh  piices  of  last  .January  ; 
cumparetl  with  last  year  the  article  is  ftO  to  70  per  cent. 
hioher.  Cat,  wild,  14,00(1  skins  (last  .vear,  7,500);  the 
ordinary  advanced  15  per  cent.  The  fine  Northern  skins 
have  sold  at  nearly  double  last  year's  prices.  Cat,  house, 
Is. 000  (last  year,  18.000);  10  jier  cent,  higher.  Racoon, 
100,000  skins  (last  .vear,  150,000  skins);  10  per  cent,  higher 
(han  in  .raiuiarv.  The  large,  fine,  rough  Northern  skins 
ha\'e    again    leached    (piite    extreme    figures. 

This    report    indicates    that    as    fashion    still    calls    largely 
for  fuis  prices   aie  going  mountains  high. 


M.  SAXE  &  SONS'  FAILURE. 

ACOOl)  fleal  of  interest  has  been  shown  in  the  affairs 
of  Messrs.  M.  Saxe  \;  Sons,  who  recently  made  an 
assignment.  In'  Montreal  commercial  men.  and  sonie 
indignation  has  been  aroused  by  the  published  reports  of 
the  condition  of  their  business.  But  while  it  is  evident 
that  the  principles  upon  which  they  conducted  their  busi- 
ness were  not  by  any  means  what  they  should  have  been, 
there  has  been  considerable  unnecessary  exaggeration  of 
the  state  of  affairs,   which   has  Vieen   misleading. 

Tt  was  stated  that  goods  bought  at  30  days  were  imme- 
diately tuMie.l  intf)  cash  at  considerably  below  the  cost 
[nice,  and  not  |)aid  for  at  the  time  of  their  conversion.  The 
\abie  of  gooils  thus  disposed  of  was  jjlaced  at  S45.000.  As 
a  matter  of  fact,  although  it  is  tr\ie  that  some  goods 
bought  within  30  days  of  the  assignment  were  found  to 
have  been  pledged  for  advances,  there  is  no  evidence  as  yet 
of   any    such    goods    ha\'ing   been    sold. 

Some  creditors  who  ex|)ected  to  get  their  goods  were 
itistified  in  being  annoyed  at  finding  them  put  into  t'he 
warehouse  for  advances,  with  the  original  invoices.  The 
amount  of  such  goods  was  about  825,000  instead  of 
S45.000.  as  reported.  Such  practices,  how^ever.  cannot  be 
excused. 

The  liabilities,  as  near  as  can  be  an-ived  at.  are  about 
.S.SOO.OOO.  and  the  assets  are  about  SfiO.OOO.  out.side  of  some 
S35,000  which  are  held  for  advances.  Tt  has  not  been 
possibli'  to  s<'cure  all  the  invoices,  so  the  full  list  of  the 
irreditors  is  not  known,  as  they  cannot  be  found  from  the 
film's  books,  ami  indications  are  that  it  will  be  some  time 
before  the\'  can  he  found.  Among  the  heaviest  creditors, 
however,  are  F.  R.  Vinet,  S14.000  ;  A.  H.  Audette.  818,000  : 
The  Gault  Bros.  Co..  826,000  ;  Thibatideau  Bros.  810,000  : 
Bank  of  British  N'orth  America.  SI01.000;  H.  Vineberg  & 
Co..  .■<P.),00(l  ;  Canada  Woollen  Mills  Co..  SIO.OOO;  Joseph 
Roilopi-s.     >^12,(I(MI. 

IMessrs.  Kent  &  Turcot  te  were  appointed  curators,  and 
the  insjiectors  are  Messrs.  Rodolphe  Audette,  of  Quebec. 
rejnesenting  Thiliaudeau  Bros.  &■  Co.:  James  Rodger,  repre- 
senting The  Gault  Bros.  Co.;  A.  D.  Willis,  representing  the 
Bank  of  British  North  America  ;  Edwin  S.  Coyle.  repre 
senting  The  Canada  Woollen  Mills  Co..  and  W.  J.  Stetham. 
n^presenting   Messrs.    W.    J.   Stethemi   &   Co. 

.\t  the  time  of  going  to  press  the  creditors  are  waiting 
to  see  what  c<imposition  the  firm  will  make,  for  Messi-s. 
Saxe  &  Son  have  said  right  ahnig  that  they  would  get 
i-omposition. 

The  travellers  of  The  Gault  Bros.  Co.,  Limited,  are  on 
the  road  with  a  full  range  of  men's  furnishings  for  Fall. 
1902,  and  it  will  pay  dealers  to  wait  and  see  their  samples 
before  |)lacing  orders.  They  have  in  stock  a  full  range  of 
imported  cotton  hose,  embroidered,  open-work,  and  fancies  ; 
also    a    full    lauge   of   cashmeres    for   present    tise. 
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Chatelaine 
Bags 


Made  in  all  qualities. 

Retailing 
from  35c.  to  $5.00  each. 


No 
maker 
equals 

us 
in  the 
finish 

of 

low-price 

goods. 


The 

Smart 

Belt 

'Registered  Deiien'' 


We  claim  that  the  Smart 
Belt  is  the  best  fitting, 
most  artistic  and  finest 
finished  Leather  Belt 
shown  this  season. 


The  Wrist 

Bag 

is  an  assured 

fashion 

for  the 

entire  ■ 

Summer 

as  well  as 

the  Fall. 


Wrist 
Bags 


'^^NEa 


Retail  at  good 

profit  from  50c.  to  $5  00, 

according  to  leather 

and  frames. 


The  JULIAN  SALE  LEATHER  GOODS  CO.,  Limited 

105  KING   ST.  WEST,     TORONTO. 


.MANUFACTURERS     OF.. 


LADIES'  CLOAKS,  SUITS  AND  SKIRTS. 

Our  travellers  will  start  on  their  respective  routes  about  the  20th  of 
April  and  they  will  show  all  the  latest  novelties  and  styles  now  being 
offered  by  the  leading  New  York  houses.  The  trade  will  do  well  to 
inspect  our  lines  before  placing  their  orders. 

The  Boas-Felsen  Co. 

40  St.  Antoine  Street^  ^^^^^MONTI^EAL 
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The  "CUSHION  GRIP" 


The  Perfect 
HOSE         J, 
SUPPORTER. 

Self-locking, 
Adjustable  Loop. 
Felt  Button. 


■&'  : 


ill  not  slipfprrfear. 


>f 


3 


^u4hion  ^ri'p 


)f 


will  not  cake  or  become  hard  like  a 
rubber  post. 


MADEj  ^li  ^ILACK   AND   WHITE 


Ladies'  Size,  $2.00;  Yourtgj^^jes',  i$l.90 ;  Misses',  $1.80;  Children's,  $1.70;  Babies',  $I.SO  per  doz. 


If  you  h\ 


it  the 


'^u^/iion  ^rip 


in  stock,  order  to-day. 


MADE   ONLY   BY 


PHILLIPS  &  WRINCH,  ^^^''^s^""* TORONTO 


QUEBEC  :  74  St.  Joseph  St. 
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''For  High-Grade  Underwear'' 


see 


!Pc 


enman  s 


Fine  Cashmere,       Full- Fashioned^        Perfect -Fitting^ 

Unshrinkable  Garments. 


Retails 

$2.00 

Per  Garment. 


Trousers 

Reinforced 

Seats. 


None  genuine   unless  bearing   our 
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Scarce  Goods 

{In  stock  and  to  arrive) 
IN 

Dress  Goods 

COLORED  EOLINNES,  SILKa-'WOOL  CREPOLINES 
SILK  CREPES,  WOOL  VOILES,  and  BENGALINES 

in  following  shades  ; 

Greys,    Fawns,    Resedas,    Vieux   Rose   and   Blacks. 

BLACK  GRENADINES, 

in   silk   and   wool   and  all-wool. 

LUSTRES  and  MOHAIRS, 

in   creams,   cardinal,   navy   and   pale   blue. 


SILKS 

MOIRE  SILKS,  black,  white,  and  cream. 

COLORED  SHANTUNGS  and  TUSSORES. 
COLORED  TAFFETAS  and  TAMALINES, 


in  all  shades. 


NA/ri-t^     -For     Sanrtpies     and     Qu^'ta'tiorts. 

5.  Qreenshields,  Son  &  Co. 

IVIonliresl. 


THE  DRY  GOODS  REVIEW 


67 


TKe  Dress  Goods 
Trade. 


THK   (leiuaiul  in  dress  ooods  this  month  keeps  up  aloiiL;- 
the  same  lines  as  were  selling-  a  month  ago.       Light, 
llimsy  fabrics  have  been  enjoying  an  almost  unprece- 
denlud     sale,     and     the    trade    are    still    placing    orders    for 
the  Summer  season. 


*     *    # 


The  sales  of  black  grenadint.'s  are  particularly  large,  and 
wholesalers  are  holding  whatever  stock  they  have  at  (|uiie 
lirm  prices.  The  same  may  be  said  of  black  taffetas,  and 
mohairs-  in  cream  and  navy.  The  latter  have  now  been 
selling-  rapidly  for  some  time,  and  the  indications  are  that 
they  will  become  scarcer  as  the  season  advances,  though, 
when  the  trade  has  been  pretty  well  supplied,  an  easier  feel- 
ing may  prevail,  as  the  manufacturers  will  have  time  to 
get  abreast  of  the  demand. 


Black  lustres  arc  still  in  good  demand.  Voile  de  Paris, 
which  is  another  scarce  material  at  present,  is  also  askel 
for  a  good  deal.  Fancy  finettelaines,  tamalines,  and  peau- 
de-soie  are  numbered  among  the  best  of  the  season's  mate- 
rials. In  the  finettelaines  the  variety  of  designs  is  surpris- 
ing. There  seems  to  be  no  limit  to  the  different  patterns 
and  color  effects  th?it  can  be  produced,  and  novelties  are 
being  continually  hunted  up  by  the  trade.  As  a  rule,  the 
newest  sells  the  best,  for  there  is  no  leading  design  or 
style  of  pattern. 

^    *    * 

Among  heavier  goods,  broadcloths  are  leaders.  These 
arc  always  in  steady  demand,  but  at  present  sales  are 
larger  than  usual,  and  the  business  doing  in  this  line  is 
likely  to  keep  up  until  the  arrival  of  the  warmest  weather 
brings  into   prominence  the  light   Summer   fabrics. 


Cream,  it.  appears,  will  be  even  a  belter  color  than  was 
first  thought.  The  demand  for  cream  mohairs  is  a  very 
large  one,  and  in  other  dress  materials  this  color  has  a 
popularity  that  it  has  not  often  received.  There  is  a  better 
feeling  for  old  rose  this  month,  and  v^hile  it  will  be  only  a 
secondaiy  shade  compared  with  other  colors  during  the 
Siunmer,  it  should  be  given  a  good  deal  of  attention  by 
every  retailer.  Light  blue  and  navy  are  in  good  demand, 
but  the  chief  interest  centres  in  the  greys  and  biscuits. 
Linen  color,  biscuits,  creams,  greys,  and  other  shades  of 
the  class  are,  without  doubt,  the  predominating  feature  of 
the  seasonable  colors,   and  any  variation  of  such  hues   will 

go  well. 

*    *     * 

Some  demand  is  being  experienced  for  black  velvets, 
but,  as  yet,  the  heavy  call  for  these  goods  which  it  is  pre- 
dicted will  soon  bo  felt    has  not  begun  in  earnest. 


A    BUYERS    REPORT. 

A  buyer  for  a  Montreal  house,  who  has  just  returned 
from  the  European  and  English  centres,  said  to  "  The  Dry 
Goods  Review  "  :  "  What  struck  me  most  was  the  very 
strong  feeling  shown  for  velvets  and  velveteens,  for  both 
dress     trimmings    and    dresses.      The    wheel    of    fashion    has 


been  rather  slow  in  turning  roiin<l  again  to  the  velvet 
I)()int,  iDut  they  have  come  at  last,  and  there  is  no  doubt 
but  that  Lhey  will  be  among  the  most  popular  of  dress 
materials  for  Eall.  In  New  York  velvet  dresses  were  also 
vvvy  noticable,   and  velvet  cords  will  be  popular,   too. 

"  Voile  de  Paris  is  still  in  front j  and  poplins  are  good. 
I'lain  cloths  and  tweed  effects  in  zibeline  finish  are  now 
important  features  of  the  dress  goods  trade,  and  zibclines 
will  be  especially  good  for  Fall.  There  is  still  a  feeling 
for  bright  -  finished  cloths,  like  Amazons,  satins,  et;;. 
Tweeds,  I  noticed  in  London  and  Paris,  were  worn  a  good 
deal. 

"  The  linen-linished  materials  are  selling  very  rapidly 
here,  in  many  different  shades,  more  or  less  like  the  real 
linen  color.  These  materials  are  all  of  the  very  lightest, 
and  one  not  up  in  the  dry  goods  business  would  have  diffi- 
culty in  telling  some  of  the  finer  cloths  from  silk.  Muslins 
are  selling  very  well,  too.  All  black  goods  in  plain  styles 
are  well  liked  at  present  on  this  market.  There  doesn't 
seem  to  be  the  same  desire  for  figures,  though  in  some 
trades  these  are  going  very  well. 

"  There  is  every  indication  that  the  price  of  the  finer- 
wool  goods  will  be  considerably  advanced  for  Fall.  Botany 
yarns  will  go  up,   and  then  other  yarns  are  sure  to  follow. 

"  The  colors  now  selling  are  fawns,  greys,  browns,  and 
blues.  Old  rose  has  been  a  good  color,  and  is  so  still  for 
the  country  trade.  It ,  is  strange,  but  the  demand  for  this 
color  in  the  country  trade  is  as  great  as  it  was  a  short 
while  ago  in  the  cities,  and  there  seems  to  be  no  desire  as 
yet  on  the  part  of  buyers  in  country  places  to  slacken  in 
their  purchases  of  it.      Blues  are  better  than  usual. 

"  But  the  feature  of  dress  colors  for  Fall  is  brown.  In 
fact,  I  think,  this  will  lead  all  others.  It  has  taken  the 
fancy  of  the  London  and  Paris  trades.  There  are  a  variety 
of  shades,  ranging-  from  tabac  to  the  deepest  brown.  1, 
myself,  bi-ought  over  about  a  dozen  different  shades  in  it." 


AN    EASTER    WINDOW. 

Grafton  &  Co.'s  Owen  Sound  store  Utilized  their  good 
plate-glass  windows  to  make  a  fine  Easter  display.  The 
south  window  was  a  bower  of  the  latest  ties,  hats,  and 
men's  furnishings,  and  in  the  centre  was  mounted  a  huge 
Easter  egg.  Embedded  among  the  exhibits  were  many 
electric  bulbs  which  added  to  the  brilliancy  of  the  display. 
The  north  window  was  devoted  to  the  clothing  display,  in 
the  centre  of  which  arose  a  large  white  cross.  Hundreds 
stopped   to  admire   the  arrangonrent. 


I'earce,  Mai'ett  &  Hubbell,  of  Marmora,  Ont.,  write,  in 
renewing  their  subscription  to  "  The  Dry  Goods  Review  "  . 
"  We  think  considerable  of  your  paper  and  would  not  like 
to    be   without   it." 


Boyd,  Hickling  &  Co.,  of  Fleshei'ton,  Ont.,  have  installed 
a  complete  system  of  cash  carriers  in  their  large  establish- 
ment. The  office  has  been  I'emoved  to  the  rear  of  the  dry 
goods  department,  and  the  entire  change  will  bring  the 
transaction  of  business  to  the  point  of  great  convenience 
for  the  salesmen. 


An  Embro,  Ont.,  correspondent  writes  :  "  This  section 
of  the  countiy  is  being  thoroughly  canvassed  by  dry  goods 
peddlers,  many  of  the  farmers  investing  ujnvards  of  ^50  in 
packages  of  dry  goods.  The  storekeepers  of  the  neighbor- 
hood are  wondering  where  their  share  comes  in,  and  if  the 
pinldlers  arc  licensed." 
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Succc** 

and 

The  New  Idea  Pattern 


are  synonymous  terms. 


YOU  WANT  TO   BE   SUCCESSFUL,  DON'T  YOU  ? 

Let  us  help  you.  Let  us  show  how  to  make  a  paper 
pattern  department  increase  the  sales  in  every  depart- 
ment in  your  store.  Thousands  have  proved  that  it 
can  be  done. 

WHY  DONT  YOU  TRY  IT  ? 
WE  WILL  MAKE  IT  EASY  FOR  YOU. 

If  you  will  take  our  advice  it  cannot  fail  to  be 

A    VERY    PROFITABLE    INVESTMENT 

BECAUSE, 

It  is  the  Best  Paper  Pattern  on  the  market. 

It  attracts  customers. 

It  is  recognized  as  an  article  of  sterling  worth  from  end  to 

end  of  the  American  Continent. 
Its  designs  are  stylish,  yet  simple,  up-to-date  and  practical. 
The  advertising  Fashion  Sheets  are  the  most  attractive 

and  clearly  illustrated,  and  are 

THE    BEST    ADVERTISING    MEDIUM 

ever  conceived  for  the  Drygoodsman. 
Our  business  methods  are   HONEST  and  exceptionally 

generous. 
Write  to  us  for  reference  and  particulars. 
They  are  of  the  best. 

DO  IT  NOW— LEST  YOU  FORGET. 


\£ 


THE  NEW  IDEA  PATTERN  CO., 

Home  Office:  636-638  Broadway,  NEW  YORK  CITY. 
Western  Office  :  232-234  Fifth  Ave.,  Broadway  and  Locust  St., 

CHICACO,  ILL.  ST.  LOUIS,  HO. 

Canada  Office  :  75=79  Victoria  St.,  TORONTO. 
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^i  Reiser  Embroidered  Stocks,  Belts  &  Cuffs 


%n 
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These  matched  sets  consist  of  Stock,  Cuffs  and  Belt,  mounted  attractively  on  cards.  They  will  also  be  sold 
separately  if  preferred. 

The  material  is  linen  in  white,  black,  blue,  pink,  green  and  tan.  The  embroideries  are  artistic  combinations  of 
colors  in  great  variety.    The  assortment  of  designs  is  very  large.    These  articles  will  launder  perfectly  if  carefully  handled. 

In  addition  to  the  above  we  have  quite  a  lot  of  other  new,  washable  Stocks  in  linen  and  mull,  and  other  new 
materials.  Some  of  our  stocks  are  listed  at  very  popular  prices.  We  have  also  some  extreme  novelties  in  Silk  Stocks 
and  Belts  for  fine  trade,  including  many  new  Buckles  controlled  by  us. 

We  are  prepared  to  furnish  with  all  shipments  of  these  goods  handsome  illuminated  display  cards  ;  also  illustrated 
descriptive  folders  of  our  entire  line  of  Summer  specialties  for  retail  distribution  by  our  customers. 


KEISER-BARATHEA  CRAVATS  FOR  MEN 

No  neckwear  silk  ever  made  has  won  such  success,  or  possessed  such  merits  as  the  Keiser- 
Barathea  cravattings.  This  is  attested  by  the  words  and  the  windows  of  the  brightest  concerns 
in  New  York  and  almost  every  other  city  in  the  United  States. 

We  have  arranged  with  Mr.  Geo.  H.  Evans,  of  Notre  Dame  Street,  Montreal,  to  represent 
us  in  Canada.  Our  entire  line  will  be  on  exhibition  in  his  salesrooms,  and  will  also  be  presented 
by  him  when  on  the  road. 


JAMES  R.  KEISER 


Sole  Maker 


122-124  FIFTH  AVENUE,  NEW  YORK 
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Our  London 
Fashion  Letter. 


The  New  Fabrics  for  Summer  Costumes— Notes 
Respecting  Skirt,  Revers  and  Sleeves— Blue  Shade 
in  Costume  Cloths— Buttons— Lace  Collars  and 
Ties  a  Feature— What  West  End  Shops  are  Show- 
ing—Silk  Coats  for  Opera  or  Dinner  — The 
Queen's  Gown. 


HAAAAAAmHAIlAAAAililAllAAAAIlAAAAAIlAAAAAIlilAAilAAIIilAAAAAK 


From  our  own  coiTespouilent. 


London,  March  15. 


|AIL0R-MADE  gowns  in  recent 
Spring  styles  shown  in  the  best 
houses  are  in  zibeline,  light- 
weight tweeds,  various  loose 
woven  woollens  in  canvas  effects, 
"  Pirle  "  finished  Venetians,  and 
face  cloths.  Some  extremely 
smart  and  useful  coat  and  skirt 
styles  forj  hard-wearing  purposes 
in  various  shades  of  beaver,  brown  and  fawn,  are  in  Priestley's 
covert  coating,  in  light  weight.  ,  Other  cloths  in  request  for 
Spring  and  Summer  costumes  include  satin  vigoureux, 
checked  coatings,  herringbone,  amazons.  alpacas  in  black 
and  many  light  shades,  corkscrews  in  fine  or  coarse  weave, 
hopsacks  and  eoHennes. 

*  ■)<■      ^ 
As  to  form,  the  sweeping  lines  of  the  close  cut  hip  skirt 
are  still  preferred,  with  pouched  bodices  set  into  a  stitched 
waistband  that  slopes  downwards  on  the  front.     Sleeves  show 


Praivn  and  engraved  for   The  Dry   (ioods  Review. 

White  Straw,  crown  draped  with  black  lace,  front  of  brim  black  sequins, 
loops  of  pearls,  large  pearl  and  cut  jet  cherries,  natural  foliage. 


considerable  variety,  and  are  sometimes  in  bishop  form,  and 
again  in  medium  bell  shape.  Revers  are  points  of  distinction 
in  the  smartest  tailor-made  models  and  are  faced  in  various 
novel  warps.  As  an  instance,  a  black  satin-faced  cloth 
costume  with  a  short  coat  shows  revers  faced  with  cream  satin, 
overlaid  with  Paris  lace  galloon  in  waving  lines  with  black 
silk  appliqued  embroidery  between  each.  Chine  silk  overlaid 
with  black,  white  and  silver  cord,  or  embroidered  glace  figures 
on  many  handsome  styles  as  collar  or  rever  facings.  Grass 
lawn  collars  inset  with  cream  or  Paris  guipure  are  much  used 
to  face  coat  collars  or  revers,  and  a  number  of  novelties  in 
tucked  Jap  or  muslin  collars  with  lace  insets  or  applications 
are  employed  in  the  same  way  on  coatees,  Eton,  or  blouse- 
fronted  jackets. 

*  * 

Buttons  are  small,  and  those  in  request  in  the  best  trade 

are  in  enamel,  old  silver,  gilt,  steel  jet,  paste  and  pearls. 

* 

Cloth  strappings  cut  out  in  fanciful  designs,  silk  and 
satin  stitched  straps,  or  bias  folds,  fancy  silk  plain  and 
mixture  braids  are  amongst  the  favored  trimmings. 

*  * 

After  black,  very  light  shades  are  preferred  for  costume 
cloths,  and  of  all  the  palest  shade  in  light  blue  is  the  most 
fashionable.  This  looks  particularly  well  in  alpaca  and 
zibeline. 

Rounded  triple  collars  with  no  ornamentation  beyond  the 
neat  stitching  are  frequently  seen,  and  a  triple  skirt  effect  is 
sometimes  gained  by  rounding  off  the  upper  part  of  the  skirt 
and  insetting  two  curved  pieces  of  the  cloth  that  fall  over  the 
lower  part. 

*  * 

In  Summer  costume  fabrics  there  is  much  that  is  absolutely 
new  ;  notably  the  lace  striped  musHns,  charmingly  printed 
mousseline  delaines,  French  and  English  printed  muslins, 
crepe  de  chines,  grass  lawns,  printed  Jap  and  British  silks, 
and  many  striking  things  in  mercerized  linens  and  hopsacks. 

* 

*  -x- 

Lace  collars,  net  and  silk  ties,  are  interesting  items  in  the 
Spring  shows,  and  have  many  varied  forms.  The  chief  idea 
seems  to  be  in  "Ruffle"  or  "Goffre  "  effects,  particularly  in 
the  Jap  scarves,  with  insertions  of  lace.  These  are  machine 
tucked,  and  the  thread  is  drawn  up  much  m  the  way  used 
for  draw  threads  in  ribbon  and  chiffon.  Point  d'  esprit  ties  in 
white,  cream  and  Paris  shades  have  the  ends  finished  with 
narrow  ruffles  of  white  moire  ribbon,  or  show  applications  of 
luxuiel  lace  or  guipure.  The  latter  application  is  the  chief 
thing  used  to  trim  the  new  season's  skirts,   whether  of  silk, 
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Never 

Before 

Were 


i( 


P.D. 

CORSETS 


9f 


In  such 

Good 

Demand 


The  specially  attractive  ap- 
pearance of  "P.  D."  Corsets 
helps  to  a  very  marked  degree 
to  make  them  ready  sellers. 
The  many  other  desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  them  a 

\  continuously  growing  popular- 
ity. Their  style,  their  com- 
fort, their  durability  have 
secured  for  them  the  fore- 
most rank  in  the  corset  trade. 
One  sale  is  instrumental  in 
producing  another.  This  is 
the  kind  of  corset  to  recom- 
mend your  customers, 


For  Samples  and 
Prices  write 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


II  VICTORIA  SQUARE,  MONTREAL 


What  about 
Your  Taney 
Para^ob 

for  the  coming  season  ? 
We  will  make  a  special  display  during 
Millinery  week  of  all  styles  in  Ladies'  and 
Children's  goods  at  all  prices. 


The  Irving  Umbrella 
Company,  umited 

20  Front  St.  West,  TORONTO. 


DEBENHAM,  CALDECOTT  &  CO. 

SILKS 

77  York  Street, 
TORONTO. 

SILKS 

DEBENHAM  &  CO., 

Welbeck  St.  W.,  and  15,  16,  17,  St.  Pauls 

Churchyard,  EC. 

LONDON. 

PARIS— 115  Rue  Reaumur. 

DEBENHAM,  GARDNER  &  CO 

111  Fifth  Avenue, 
NEW  YORK. 

BRUSSELS— 16  Rue  Des  Boiteux 

• 

DEBENHAM,  DEBENHAM  CO., 

277  Flinder's  lane,  W., 
MELBOURNE. 

SYDNEY-422  George  St. 

We  carry  in  stock  full  lines  in 

Black  and  Colored  Taffetas,     Louisines,    Satins,    English  Silks,    Black  Peau 
de  Soies,     Lumineux,     Failles,    Bengalines,     Duchess  Satin  Ribbons,     Faille 
Ribbons,    Bebe  Ribbons,    Ribbon  Velvets— Plain  and  Serpentine,  French  and  Brussels 
Laces,       Black  and  Colored  Velvets,     and  a  choice  range  of  French  Dress  Fabrics 

n  Silk,  Wool  and  Cotton. 

BUYERS  CORDIALLY  WELCOMED.                                ORDERS  PROMPTLY  FILLED. 

DEBENHAM,  CALDECOTT  &  CO. 
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muslin,  Roman  satin,  lawn  or  '•  Viyella."  It  is  chiefly  used 
in  the  form  of  \'-shaped  insets  from  the  neck  to  the  bust  line. 
The  inset-collar  or  guimpe  of  last  year's  great  toque  is  quite 
out  of  the  running  this  season. 


* 


The  splendid  shows  of  continental  models  in  costumes 
and  mantles,  coats  and  blouses  now  being  made  in  the  West 
End  establishments  are  centres  of  great  interest  at  the  opening 
of  what  is  expected  to  be  a  very  brilliant  season.  Russell 
and  Allen,  and  Redfern,  of  Bond  street,  Peter  Robinson,  and 
H,  Evans  &  Co.,  of  Oxford  street,  make  amongst  other 
notable  establishments  splendid  shows  daily  that  attract  crowds 
of  novelty  hunters.  At  the  first  named  house,  I  saw  one  day 
this  week  a  magnificent  coat,  entirely  of  the  lightest  patterned 
black  Chantilly  lace,  over  white  glace  silk.  It  was  extremely 
long  and  very  full  in  the  lower  part,  and  had  voluminous 
sleeves,  gathered  at  the  wrists  into  wide  turned-back  cuflfs  of 
the  lace  over  silk. 

Black  Chantilly  lace  over  white  seems  to  be  one  of  the 
chief  notes  in  costumes,  mantles' and  millinery  alike.  Here, 
too,  I  saw  very  elegant  capes  or  mantlettes  of  shot  glace, 
eiged  with  ruches  of  the  same  silk.  A  short  coat  in  black 
peau  de  soie  was  stitched  with  a  slightly  pouched  effect  into  a 
Swiss  waist  belt,  and  the  fronts  and  sleeves  were  trimmed  with 

ruffles  of  black  lace. 

*  * 

At  Peter  Robinson's  I  noted  the  most  dainty  Louis  XV. 
coats  in  chine  silk  for  dinner  or  theatre  wear.  These  are 
quite  new  and  of  the  best  Parisian  style.  They  have  added 
basques  in  the  same  material  and  in  some  instances  are  com- 
pleted with  collars  of  lawn,  silk  or  muslin,  finely  tucked  and 
edged  with  Paris  white  or  cream  shaded  lace  galloon.  The 
newest  slips  in  muslin,  silk,  or  oriental  satin,  have  three- 
quarter  sleeves  with  deep  lace  ruffles  falling  over  the  wrists. 
At  H.  Evans  &  Co.'s  I  noted  a  particularly  smart  idea  in 
this  way,  which  was  done  in  pale  blue  Roman  satin  and  had 
insertions  of  cream-colored  lace  in  V  form  from  the  neck,  and 
straight  lines  runnmg  down  the  sleeve  which  was  gathered  at 

the  wrist,  from  whence  fell  ruffles  of  the  laces. 

* 

*  * 

Black  all-over  laces  with  light  colored  satins  made  a  fine 
effect  in  some  new  blouses  noted.  I  had  the  pleasure  yester- 
day of  being  the  only  journalist  permitted  to  note  and  sketch 
Queen  Alexandra's  Court  gown,  worn  last  night  at  the  splendid 
function  held  at  Buckingham  Palace.  Her  Majesty's  gown 
was  an  exquisite  creation  of  the  greatest  beauty  in  design  and 
fabric,  and  was  made  by  Madame  Duboc.  I  can  do  no  better 
than  repeat  here  the  description  which  I  had  the  pleasure  of 
writing  for  to-day's  Daily  Telegraph  and  the  London  and 
provincial  papers  by  her  Majesty's  special  sanction  : 

"Of  surpassing  beauty  was  the  splendid  gown  worn  by 
Queen  Alexandra.  The  artistic  design  chosen  by  her 
Majesty  was  in  graceful  Venetian  style,  carried  out  by 
Madame  Duboc,  and  excited  great  admiration.  It  was  made 
of  soft  silvery  white  satin,  entirely  veiled  with  mousseline  de 


soie,  all  encrusted  with  old  Brussels  and  rose  point  lace  of  the 
most  beautiful  Louis  XVI.  design.  Sprays  of  the  same  lace 
were  re  appliqued  on  to  the  mousseline  de  soie,  and  the  whole 
of  this  beautiful  fabric  was  embroidered  with  roses  raised  in 
silver  paillettes  and  diamonds.  The  train,  attached  to  the 
shoulder,  formed  a  manteau  Venitien,  overhung  with  a  short 
manteau  of  exquisite  lace,  embroidered  with  silver  and 
diamonds,  and  slung  from  singularly  handsome  shoulder 
ornaments  of  silver  and  diamonds.  The  square-cut  train,  of 
great  length,  was  lined  with  cream  satin  and  mousseline  de 
soie,  which,  with  its  silvery  spangles,  draped  the  border  of 
rose  shaped  choux.  Over  the  whole  myriads  of  the  smallest 
silver  paillettes  were  freely  scattered,  so  that  the  enriched 
fabric  glistened  with  a  chaste  but  magnificent  sheen  that 
caught  a  thousand  reflections. 

"The  short  sleeves  of  white  tulle, in  lightly  disposed  poufs, 
falling  from  below  the  shoulders,  were  hung  from  three  straps 
of  diamonds  caught  together  with  diamond  motifs.  The  low 
bodice  was  cut  in  a  becoming  square  that  described  a  slight 
point  ill  front,  and  was  filled  in  with  a  simply-arranged  decol- 
letage  of  lace  and  tulle.  The  jupe  was  cut  in  quite  a  new 
fashion,  to  fit  closely  around  the  hips,  and  thence  flow  out- 
wards into  a  novel  rounded  shape  of  great  distinction.  The 
embroideries  in  silver  and  diamonds  on  the  lower  part  rose 
rather  high  on  the  front,  and  equalled  in  beauty  of  design  the 
lavish  work  employed  upon  the  exquisite  train.  The  Queen 
wore  the  ribbon  of  the  Bath,  with  other  decorations  and  many 
magnificent  jewels  of  rarest  beauty  which  added  to  the  splen- 
dour of  her  Majesty's  appearance." 

Lady  Strathcona  presented  a  very  charming  Canadian, 
Miss  Twining,  who  wore  a  remarkably  lovely  toilette  of  white 
satin  veiled  with  point  d'  esprit  and  trimmed  with  Irish  lace, 
specially  made  for  the  purpose.     Miss  Twining  was  the  only 

Canadian  presented  at  this  court. 

A.  Meehan. 


TICKETS  AND  SHOW-CARDS  FOR  WINDOWS. 

Hand  painted  show-cards  and  price-tickets  are  quite  as 
necessary  to  a  perfect  display  of  goods  in  the  show  window 
these  days  as  to  have  goods  in  the  window.  It  is  with  pleasure 
that  we  call  attention  to  the  advetisement  of  W.  Edwards, 
Carleton  Place.  Ont.,  Box  315,  in  this  issue.  We  can  heartily 
recommend  his  book  of  instructions,  teaching  this  art,  as 
being  one  of  the  most  complete  works  of  the  kind  ever  pub- 
lished. It  sells  at  one  dollar.  Secure  a  copy — it  will  pay 
you. 

NEW  CATALOGUE  OF  DISPLAY  FIXTURES. 

A.  S.  Richardson,  the  well-known  manufacturer  of  wax 
figures  and  display  fixtures,  Toronto,  has  just  issued  a  new 
catalogue  which  is  in  every  way  creditable  to  his  buisness 
enterprise.  The  catalogue  consists  of  132  pages  handsomly 
printed  and  containing  illustrations  of  almost  every  kind  of 
display  fixture  imaginable.  Mr.  Richardson  is  a  large 
manufacturer  of  wax  figures  and  clothing  forms, 
and  is  therefore  in  a  position  to  sell  these  goods  at  closest 
possible  prices.  A  post  card  will  bring  his  new  catalogue  to 
any  interested  storekeeper. 
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Gale  Manufacturing  Company 

18-24  Mincing  Lane,        -        TORONTO. 

LETTER  ORDERS  SOLICITED. 
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Tor  1902  Tall 

Our  Import  Lines  are  now  ready  for  your  inspection. 

JAPAN  TAFFETA. 
JAPAN  HABUTAI  SILK. 
JAPAN  SILK  HANDKERCHIEFS. 

Plain,  Initial  and  Fancy,  large  assortment. 

JAPAN  ART  EMBROIDERIES. 

Piano  and  Mantle  Drapes,  Chair  Scarves,  Cushion  Tops,  Table  Covers,  etc. 

SILK  MUFFLERS. 

Black  and  Fancy,  in  squares  and  made-up  style. 

JAPAN  QUILTED  GOWNS  and  JACKETS. 

K.  l^niKAWA  £*  CO., 

TORONTO,   ONT. 

Our  Travellers  are  on  the  usual  routes  tvith  complete  lines  of  our  samples. 
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Dainty  Bed  Coverings 


OUR    RANGE    OF 


"PURITAN"  Cotton-filled  COMFORTERS 

AND 

ALASKA     Eiderdown     QUILTS 

far  exceed  in  daintiness  of  Design  and   Pattern 
anything  before  shown  to  the  Canadian  buyer. 

We   offer   you    a   TRADE -WINNER    in    every   line. 


THE  ALASKA  FEATHER  &  DOWN  COMPANY 

OF  MONTREAL.  LIMITED 


If  His    Majasty    has   not  dalivered 
our  1902  prica  list  pleasa  notify  us. 


Operating -THE  CANADA  FIBRE  CO.,   Limited 
nONTREAL. 


Representatives : 


McCLUNO  &  BURNS, 

TORONTO, 

ONT. 


A.  L.  OILPIN, 

MONTREAL, 

QUE. 


J.  A.   MURRAY, 

ST.  JOHN, 

N.B. 


J.  A.  BRVSON  &  CO. 

WINNIPEG, 

MAN. 


To  the  Trade 


We  are  greatly  pleased  with  the  orders 
we  are  receiving  for  Fall  through  our 
various  representatives  from  the  At- 
lantic to  the  Pacific^  and  we  would  ask 
you  to  reserve  your  orders  until  you 
see  our  samples*     ^      ^      ^      ^ 


The  Watson  Mfg.  Co., 

PARI8,  ONT. 


LIMITED 


^ 
4 
^ 
^ 


4 

4 


^ 
^ 

4 
4 
^ 
4 
4 
^ 
^ 
^ 


THE  DRY   GOODS  REVIEW 


I  CARPETS,  1 

CVKTAlMHi 
VAlrlr  PAPCRgl 

OUTLOOK  IN  THE  CARPET  TRADE. 

THE  conditions  of  trade  in  England  for  carpets  or  any- 
thing else  will  not  be  satisfactory  again  until  the  war  is 
over.  This  is  the  view  expressed  by  a  good  many  Canadian 
buyers,  and  it  was  that  held  by  Mr.  Mitchell,  the  carpet  buyer 
for  Messrs.  John  Macdonald  &  Co.,  who  returned  recently 
from  a  Spring  trip  to  the  markets.  It  is  true  the  Coronation 
is  going  to  give  trade  a  stimulator,  and  in  respect  to  carpets 
there  have  been  a  great  many  orders  given  for  special  carpets. 
Besides  that, the  export  trade  is  pronounced  good,  and  the  mills 
are  fairly  busy.  The  reports  of  the  Scotch  oilcloth  and 
linoleum  trade  are  unfavorable,  for,  although  these  establish- 
ments are  busy  enough,  the  advance  in  the  prices  of  raw 
material,  especially  linseed  oil,  have  taken  the  profit  out  of  the 
manufactured  goods.  It  is  considered  almost  impossible  for 
the  makers  to  make  money  at  the  present  prices  of  oil,  and  no 
substitute  for  it  is  considered  possible,  as  the  material  required 
must  be  of  a  high  grade  and  of  certain  age.  Prices,  therefore, 
of  British  oilcloths  and  linoleums  are  expected  to  advance,  and 
a  movement  of  the  same  kind  in  Canadian  oilcloths  need  not 
surprise  the  trade.  Mr.  Mitchell  said  there  was  nothing 
startling  at  this  season  in  the  carpet  designs  and  colorings,  as 
the  principal  features  were  the  best-selling  patterns  of  last 
season  with  a  few  novelties.     Reds  still  predominate. 

CONDITIONS  IN  ENGLAND. 
The  Kidderminster  Shuttle  says  :  "It  cannot  be  admitted 
that  the  carpet  trade  is  opening  out  in  the  new  year  as  satis- 
factorily as  could  be  desired.  Every  carpet  loom  ought  now 
to  be  fully  employed  executing  the  Spring  orders  ;  but  this  is 
not  the  case.  There  are,  however,  indications  that  the  London 
trade  is  beginning  to  stir,  and  no  doubt  warehousemen  and 
upholsterers  will  be  busy  cutting  up.  Nothing  would  give  a 
spurt  to  the  trade  so  much  as  a  substantial  rise  in  raw  materials, 
and  there  is  a  manifest  tendency  in  that  direction.  From  <aU 
we  hear  it  will  be  surprising  it  consumers  of  carpets  do  not 
find  carpet  manufacturers  of  all  grades  more  difficult  to  deal 
with  a  month  hence  than  they  are  at  present.  The  Bradford 
market  has  responded  to  the  advance  recently  registered  in 
London  for  wools,  and  all  important  wools  are  now  at  least  id. 
dearer  than  at  the  close  of  last  year. 

•' The  carpet  trade  is  a  bit  irregular.  Some  of  the  firms 
are  very  busy  and  are  being  pressed  for  the  execution  of  orders, 
while  others  still  find  business  somewhat  quiet.  It  is  satisfac- 
tory to  learn  that  the  demand  for  the  best  grades  of  Wilton  and 
Brussels,  as  well  as  Axminsters,  is  well  maintained." 


QUICK  CARPET  HAKINQ. 
How  a  carpet  was  made  m  a  day  and  a  half  for  the  use  of 
Prince  Henry,  of  Germany,  by  a  Massachusetts  factory  is 
related  by  The  American  Carpet  and  -Upholstery  Journal. 
The  mills,  situate  at  Worcester,  Mass.,  received  an  order  over 
the  telephone  from  Lord  &  Taylor,  New  York,  at  8.30  o'clock 
Thursday  morning,  February  20,  for  20  yards  of  royal  purple 


Wilton  carpet,  to  be  delivered  in  New  York  by  the  afternoon 
of  the  next  day,  Friday.  It  was  at  first  thought  that  this 
would  be  an  impossible  order  to  fill,  but  after  consideration  it 
was  decided  to  undertake  it.  This  special  20  yards  was  given 
precedence  over  everything  else  in  the  works,  and  the  yarn 
for  it  was  immediately  dyed,  dried,  spun,  and  by  3  o'clock 
the  carpet  was  in  the  loom.  It  was  a  plain  filling,  so  that 
there  was  no  trouble  in  cutting  the  cards,  and  at  11  o'clock 
on  Friday  morning  the  fabric  had  been  woven.  As  soon  as 
it  was  finished,  sheared  and  resheared,  it  was  packed  in  a 
trunk  and  hustied  to  the  1  o'clock  express  for  New  York, 
landing  there  on  Friday  evening.  Lord  &  Taylor  made  the 
carpet  up  that  night,  and  on  Saturday  morning  it  was  ready 
for  laying.  It  was  used  on  the  pier  at  the  foot  of  Twenty- 
fourth  street,  where  the  K  onprinz  tied  up,  and  Prince 
Henry  transferred  his  quarters  to  the  Royal  yacht  Hohen- 
zollern.  The  carpet  was  a  beautiful  color  of  purple,  of  the 
well  known  Victoria  Wilton  quality,  and  lent  a  very  pleasing 
aspect  to  the  otherwise  dmgy-looking  pier. 

WHY  HE  KEPT  THE  TIGER  SKIN. 
On  being  ushered  into  the  home  of  Rev.  Dr.  Parkhurst, 
the  well-known  New  York  civic  reformer,  the  other  day  a 
visitor  noted  that  a  mammoth  tiger  rug  was  spread  across  the 
floor  of  the  reception  room.  In  his  surprise  he  remarked  : 
"I  should  think,  doctor,  that  you,  of  all  men,  would  be  the 
last  to  keep  the  emblem  of  Tammany  Hall  so  prominently 
displayed  in  your  home."  Dr.  Parkhurst  smiled  and  replied: 
"  I  keep  the  tiger  here  to  constantly  remind  me  that  my  enemy 
is  always  near.  Then,  again,  I  keep  the  tiger  here  to  walk 
all  over  occasionally." — Ex. 

ANOTHER  "NATIONAL  ••    INNOVATION 

The  title  would  lead  you  to  suppose  that  we  are  showing 
you  something  entirely  new,  so  it  is,  in  a  way,  as  the  cut 
shows  you.  Mention  has  already  been  made  of  the  method  of 
packing  carpet  sweepers  adopted  by  the  National  Sweeper 
Company,  of  Marion,  Ind.,  makers  of  the  justly  celebrated 
"Roller  Bearing"  carpet  sweepers.  In  the  accompanying 
illustration  is  shown  a  broken  view  of  the  cardboard  box  used 
by  this  company  in  packing  their  carpet  sweepers.     It  illus- 


trates the  construction  of  the  box  so  plainly  that  it  is  hardly 
necessary  to  give  a  detailed  description,  but  attention  is  called 
to  the  pieces  of  straw-board  at  each  end  of  the  sweepers. 
These  are  heavy  stiff  boards,  which  are  placed  between  the 
sweeper  wheels  and  the  body  of  the  sweeper,  and  are  wide 
enough  to  extend  about  one-fourth  of  an  inch  up  above  the 
top  or  finished  surface  of  the  sweeper  box.  These  prevent  the 
highly-finished  surface  of  the  sweeper  box  coming  in  contact 
with  the  surface  of  the  carton  ;  in  other  words,  although  the 
National  Sweeper  Company  use  special  care  to  mark  each 
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Geo.H.  HEES, 


W.  R.  HEES, 


Stephen    HAAS, 


MANUFACTURERS    OF 


CANADA  BEING  A 
"  WOODED  COUNTRY 


WE  HAVE  SPECIAL 
OFFERINGS  OF 


WOOD  CURTAIN  POLES 

AND  WOOD  TRIMMINGS 


Splendid  Finish, 
Handsome  Patterns 
and  Low  Prices. 


SHADE  CLOTH. 

CURTAINS,  DRAPERIES, 

FURNITURE  COVERINGS, 

UPHOLSTERY  GOODS, 

LACE  CURTAINS  Etc, 


OXJR    F.A,CTORIES: 


OFFICE  TEL.  2056 

FACTORY  TEL.  4299 

CABLE  ADDRESS; 
"HEES"  TORONTO. 


OFFICE:  71  BAY  ST 


HEAD  OFFICE:    TORONTO.  CANADA. 


We  manufacture  everything  in  the  line  of 

WINDOW  SHADES 

and  sell  them  at  a  price  that  affords  the  retailer  LARGE  PROFITS. 

ONE  HUNDRED  THOUSAND  PAIRS  OF 

LACE  CURTAINS 

on  hand  to  select  from.     Travellers  are   now  on  the  road  with  Samples  of  all  our  goods. 

N.B. — Our  new  Mercerized  Curtains  and  Coverings  are  beautiful  in  design,  and  have  the  appearance  of 
silk  finished  goods,  and  are  sold  cheaper  than  foreign  make. 

Nothing  ever  came  from  looms  that  is  more  popular  than  our  new  Derby  Table  Cover  ;  all  sizes,  all 
the  jobbers  are  selling  it.     Ask  them  to  show  it  to  you. 

UPHOLSTERY  GOODS. 

Furniture  Coverings,  Curtains,  Draperies,  Table  Covers,  Chenille  Goods,  Sash  Curtains  and  Nets, 
Brass  and  Wood  Poles  and  Trimmings,  Stair  Plates,  Drapery  Pins,  Etc. 

Our  new  Illustrated  Catalogue  just  out.     Send  Post  Card  and  get  one  by  Mail. 
N.B. — We  have  imported  a  large  assortment  of  Silks  for  Wall  Coverings.     For  fine  work  on  drawing 
rooms,  etc..  Silk  is  taking  the  place  of  Wall  Paper. 

MOST  OF  THE  ABOVE  MENTIONED  WE  MANUFACTURE. 

If  you  are  doing  business  in  the  vicinity  of  Montreal,  call  at  our  warehouse,  No.  20  St.  Helen  Street. 

GEO.  H.  HEES,  SON  &  CO.,     Head  Office,     TORONTO. 
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CARPETS  AND  CURTAINS— Continued. 

packing  box  in  which  they  ship  their  sweepers,  so  that  the 
right  side  will  always  be  kept  up,  should  the  box  be  turned 
upside  down,  it  is  impossible  for  the  highly- finished  surface  of 
the  sweeper  to  come  in  contact  with  the  surface  of  the  carton, 
therefore  being  an  absolute  guarantee  against  marring  or 
scratching. 

This  is  an  exclusive  feature  used  only  by  the  National 
Sweeper  Company,  and,  as  our  readers  can  well  appreciate, 
is  a  decided  advantage.  The  other  use;  of  this  box,  such  as 
keeping  the  sweepers  in  good  condition,  no  matter  how  long 
carried  in  stock,  being  easy  to  handle,  and  taking  up  less 
shelf  room,  have  been  called  to  your  attention  in  our  previous 
numbers. 


The  Gault  Brothers  Co.  report  that  sales  in  the  carpet 
department  are  very  much  ahead  of  former  years.  Repeats 
of  favorite  patterns  in  tapestry  and  Brussels  are  now  coming 
to  hand.  They  have  just  put  into  stock  a  full  line  of  inlaid 
linoleums.  Their  range  of  jute  rugs  and  mats  is  very  exten- 
sive. They  have  just  opened  up  a  big  shipment  of  Nairn  s 
linoleums,  samples  of  which  are  in  their  travellers'  hands.  A 
full  line  of  tapestry  carpet  squares  is  carried  in  all  the  useful 
sizes. 


J.  L.  Parkhill,  who  has  been  selling  agent  in  Ontario  for 
seven  years  for  The  Alaska  Feather  &  Down  Co.,  Limited,  has 
succeeded  Mr.  Boissevain,  secretary  of  that  company.  He 
went  to  Montreial,  March  i,  to  assume  the  duties  of  secretary 
and  manager  of  the  special  sales  department. 


An  interior  view  of  a  model  wall  paper  department,  showing  three  of  The  Watson,  Foster  Company's  most  successful 
1902  patterns.  The  company  inform  us  they  will  cheerfully  supply  any  new  dealer,  whether  buying  from  them  or  not,  with 
detail  information  regarding  measurements  of  stock  racks,  sizes  and  estimated  cost  of  pattern  display  frames,  sample-book 
stand,  system  of  stock  keeping,  and  suggestions  tending  to  advance  the  dealers'  interests  and  dignify  and  develop  the 
industry  of  wall  paper  and  the  art  of  decoration. 


CARPET    TRADE    NOTES. 

John  Macdonald  &  Co  report  a  big  stock  of  goods,  and  a 
still  bigger  house  trade  during  the  last  two  months.  Orders 
are  phenomenally  large,  and  their  Spring  shipments  are  nearly 
complete.  There  has  been  a  big  trade  in  lace  curtains.  This 
department  is  showing  a  fine  line  of  Axminster,  tapestry  and 
velvet  squares  in  various  sizes  and  colorings  to  suit  all  kinds 
of  rooms.  The  department  is  clearing  at  a  medium  price 
some  16.4  linoleums  of  the  best  grade  at  20  per  cent,  under 
their  regular  value.  There  are  also  being  cleared  out  some 
3.4  and  4.4  linoleums  with  borders  much  under  the  regular 
price. 


A  full  assortment  of  prints  h^ave  The  Wyld-Darling-  Com- 
pany in  patterns  of  lisilit  orounds  and  fancy  blousing 
designs  for  the  retailer  to  dispose  of  at  JO  and  I'i^c.  They 
have  a  range  of  I'Aiglon  soft  effects,  suitable  for  Summer 
waists,  and  are  showing  several  numbers  in  Oxford  shirt- 
ings, imported  and  domestic,  at  reasonable  prices.  They 
keep  a  wide  selection  of  art  muslins  on  hand.  These  are 
special  muslins  of  their  own  get  up  and  are  for  retailing-  at 
from  5  to  2.5c.  At  10c.  they  have  a  range  of  gold  drape- 
ries and  have  at  present  some  jobs  in  prints,  some  choice 
itVecis  in  mercerized  sateens  and  in  plain  and  coloreij 
sateens  at  all  prices.  Their  assortment  of  dress  oinghauis 
is  complete  in  stripes  and  checks. 


THE  DRY  GOODS  REVIEW 


79 


Ciitiited 


»^l^ 


This  label  on  every  roll     ^ 
is  a  guarantee  of  quality^/ 
unexcelled. 


Dealers    who    handle 
"HIAWATHA"    opaque 
pronounce   it   to   be  the. 
best.  1(1 


Window  Shades, 
g^  Curtain  Poles, 
Brass  Goods,  etc. 


On^^e  Shadings 


All   our   "  Special  Size 
shade  orders  are  made 
of  Hiawatha  opaque 


1/    \  Manufactur 


Menzie  MFfc  Co.iMTED 

Toronto,  Can. 


i^ 


In  the  manufacture  of 
"HIAWATHA"  hand- 
made oil  opaque  only 
the  finest  fabric  and 
purest  colors  are  used, 
thus  producing  a  qual= 
ity  unexcelled  for  dur- 
ability, opacity  and 
smoothness  of  finish. 


Write  for  color  book. 


Order.  N" 
Color  _ 


Width  _ 
LeNQTH  _ 


Note  our  new  address: 


6 1  -63  We»t  Tront  M. 


We  have  taken  advantage  of  opportunity  afforded  by  our  recent  6re  to  procure  larger  and  more  suitable  premises. 

Here  we  have  Office,  Salesrooms,  Warehouse  and  Shipping  Room  all  in  one  building,  convenient  to  the  Union  Station 
and  near  the  freight  sheds.  Being  so  situated  is  a  distinct  advantage,  as  shipments  can  be  made  either  by  express 
or  freight  with  greater  despatch. 

Send  us  your  special  size  shade  orders — we  never  had  such  good  facilities  for  executing  them  promptly. 

The  rebuilding  of  our  factories  at  King  Street  Subway  is  practically  completed.  We  commenced  to  manufacture  again 
just  fourteen  days  after  the  fire,  and  now  have  the  Shade  Department  in  full  running  order. 

We  have  some  goods  slightly  damaged  by  fire — first  come,  first  served. 


>1ENZIE  VlfQ.  CO.,  Limited, 


61-63  West  front  St., 
TORONTO      C4N4D4. 
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SIMPLE,      YET      EFFICIENT 


V^ 


Are  every  one  of  the  several  valuable  improve- 
ments to  be  obtained  only  in  National  "Roller 
'„  Bearing"  ck]-pet  Sweepers.  This  is  particularly 
noticeable  in  our  new  steel  Handle  Ferrule  when 
compared  with  other  devices. 

No  complicated  parts.   Nothing  to  break 
or  wear  out.   It  is  there  to  stay. 

"National"  Sweepers  fitted  with  our  new  dust  proof 
"Roller  Bearings"  are  at  least  fifty  per  cent.  (50%) 
easier  running  than  any  other  Sweeper  manufactured. 
They  are  unequalled  for  quality,  simplicity  of- 
construction  in  every  detail  and  elegance  of  finish. 
Write  now  for  latest  catalogue. 

NATIONAL   SWEEPER   COMPANY,   "*  ' 

Canadian  Sa/es  Agents:  v^„  „ .;  „„  Tnr)  n  Q  n 'i 

The  r.   R.   Cumming  Mfg.   Co.,   Limited,    Toronto,   Canada.  iVJclXXUIl,       J.IJ.UXailCL  . 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  sta^c 
and  we  guarantee  our  make  to  be  all  At  ^oods. 

In  Upholstery  Goods  our  lon^  connection  with  the  old  firm  of 
PETER  SCHNEIDERS,  SONS  &  CO.,  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 


27-29 


Victoria 
Square, 


Montreal. 
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Peterboro'    Retailers 
Discuss. 


AT  the  annual  meeling  of  The  Uetail  Merchants'  Asso- 
ciation in  Petcrboro'  last  month,  Mr.  Robert  Fair, 
the  president,  in  the  course  of  his  report  to  the 
members  said  :  "'  It  cannot  be  too  well  impressed  upon  all 
that  the  special  aims  and  objects  of  the  association  ar>; 
the  mutual  benefit,  advancement  and  protection  of  tho.-e 
engaged  in  retail  trade.  I  mention  this  fact  in  order  to 
disabuse  the  public  mind  of  any  idea  that  we  are  organized 
for  the  purpose  of  combining  to  keep  up  prices  or  forming 
a  mercantile  trust  for   illegitimate  profits. 

CARTAGE    CHARGES. 

'■  I  would  here  like  to  refer  to  one  matter  which  has 
become  a  standing  grievance.  I  allude  to  the  unfair  treat- 
ment of  the  wholesale  shippers  in  the  chief  large  mercantile 
centi-es,  and  particularly  in  Montreal  and  Toronto,  who 
charge  us  cartage  from  their  warehouse  to  the  railroa'i 
station.  Now,  this  seems  to  me  an  injustice.  In  all  large 
foreign  mercantile  centres  goods  are  delivered  f.o.b.  It 
would  be  just  as  fair  for  the  retail  merchants  to  charge  up 
the  delivery  of  their  parcels  to  their  customers,  which  cer 
taiuly  would  be  resented,  and  1  would  urge  every  merchant, 
whether  a  member  of  this  association  or  not,  to  make  it  a 
point  to  order  goods  only  with  the  distinct  understanding 
that  they  are  to  be  f.o.b. 

"  During  my  term  of  oflice  I  have  been  impressed  with 
the  fact  that  this  association  should  be  made  helpful  in 
warding  oil  foreign  advertising  fakers,  who  swarm  into  our 
town.  They  come  here  on  the  pretext  of  olfering  some 
special  but  visionary  advantage  over  another.  With  flow- 
ery logic  and  polished  address  they  too  often  succeed  in 
coercing  the  merchant  to  fall  a  victim  to  a  scheme  that 
only  ends  in  profit  to  themselves  at  the  expense  either  of 
the  merchant  or  his  customers.  We  cannot  be  too  guardcl 
against  these  gentry.  My  experience  has  led  me  to  avoifl 
these  fakers  and  I  am  convinced  that  the  local  merchant 
can  secure  no  better  advertising  than  what  his  own 
ingenuity  can  devise  for  his  own  individual  needs,  and 
which  can  be  supplied  by  our  own  local  printers  in  the 
town  and  country,  and  keep  the  money  in  circulation  at 
home.  I  am  a  firm  believer  in  legitimate  advertising,  aitd  ' 
when  it  is  judiciously  done,  it  usually  brings  satisfactory 
results.  We  are  indebted  to  the  local  press  for  the  manner 
in  which  they  have  upheld  the  interests  of  the  merchants 
by  their  '  Stand-by-the-Town  '  editorials,  in  depreciating 
the  mischievous  policy  of  shopping  in  the  cities. 

"  Peterljoro'  has  a  just  right  to  feel  proud  of  its  nier- 
caiitile  establishments  and  the  enterprise  shown  in  the  high 
class   and   large  variety  of  the   goods   which   they   display.' 

TRADING    STAMP.S. 

Both  this  report  and  that  of  the  secretary-treasurer, 
Mr.  A.  W.  Cressman,  were  adopted.  Mr.  Cressman's  report 
showed  that  the  association  had  done  much  useful  work 
durine'   the    year.'     In  referrina-  to  trading  stanijis,  he  said  ; 

"  Perliaps  the  matter  that  has  received  the  most 
thought,  and  caused  the  most  work,  by  our  local  organ- 
ization, was  the  matter  of  trading  stamps.  In  common 
with  every  town  where  trading  stamps  were  given,  this 
association,  almost  unanimously,  opposed  their  operation. 
In  this  connection  we  had  petitions  circulated,   and  largely 


signed.  Mr.  Trowern,  the  provincial  secretary  was 
invited  to  come  from  Toronto  and  address  this  association, 
and  when  the  matter  was  before  the  Government,  three 
representatives  from  Peterboro'  joined  the  Provincial  depu- 
tation that  waited  upon  Hon.  G.  W.  Ross  and  two  of  his 
colleagues,  urging  the  adoption  of  legislation,  giving  the 
towns  aiid  cities  power  to  legislate  against  trading  stamps 
and  all  gift  schemes.  The  Government  acceeded  to  our 
request,  and  legislation  was  secured  to  this  end.  Some 
four  months  before  the  end  of  the  year,  our  town  council 
was  asked  to  pass  the  necessary  by-law  to  put  the  law 
into  elfect.  The  council  almost  unanimously  passed  this 
by-law,  thus  giving  persons  who  had  books  partially  lilled  * 
four  months  to  complete  them,  the  by-law  coming  into 
effect  January  "2,  1902.  That  this  law  has  met  with  popu- 
lar favor  it  is  only  necessary  to  state  that  almost  every 
city  and  town  where  trading  stamps  were  being  given 
passed  the  necessary  by-law,  Toronto  taking  the  initiative.'' 

The  election  of  officers  for  the  ensuing  year  resulted  as 
follows  :— President,  R.  Fair  ;  1st  vice-president,  S.  D.  Hall; 
2nd  vice-president,  J.  D.  Craig  ;  secretary-treasurer,  James 
Connal. 

In  respect  to  the  cartage  charges  Messrs.  R.  Fair,  A.  W. 
Cressman  and  S.  Dickson  Hall  were  appointed  a  committee 
to  prepare  a  circular  to  be  submitted  to  the  executive  of 
the  association,  and  when  approved,  to  be  distributed 
among  the  merchants  of  the  town  setting  forth  the 
grievance  and  stating  that  hereafter  all  goods  must  be 
shipped  f.o.b.  cars  at  place  of  shipment. 


EXPANSION   AT  ALMONTE. 

Mr.  \\m.  Thoburn,  flannel  manufacturer,  of  Almonte,  has 
decided  to  extend  his  mill.  The  new  addition  will  occupy 
the  intervening  space  between  his  storehouse  and  present 
factory.  It  will  be  35  x  40  feet,  two  storeys  in  height, 
constructed  of  brick,  and  the  roof  covered  with  iron.  Part 
of  the  addition  will  be  used  for  manufacturing  purposes 
and  part  of  it  for  an  office.  A  few  hroad  looms  will  be 
placed  in  position  when  the  building  is  completed,  which 
will  increase  the  capacity  of  the  weaving  department  by  25 
per  cent. 


W.  H.  Mogridge,  who  recently  disposed  of  his  dry  goods 
business  in  Tweed,  Ont.,  to  James  Johnston,  has  removed 
to   Kingston. 


Carson  &  McKee  have  closed  their  business  in  Listowel, 
and  will,  in  future,  confine  themselves  to  their  London  busi- 
ness. The  firm  have  carried  on  business  in  Listowel  for 
about  14  years,  and  dui'ing  that  time  have  conducted  one 
of   the  leading   dry   goods  businesses   in   that  town. 


George  A.  B.  Macdonald,  of  Macdouald  &  McKinnon, 
Charlottetown,  P.E.I.,  and  John  McLaughlin,  of  Sentner. 
McLeod  &  Co.,  Charlottetown,  P.E.I. ,  have  sailed  from  Hali- 
fax to  visit  London,  Edinburgh,  and  other  cities.  Mr.  Mac- 
donald is  a  native  of  Edinburgh.  This  is  his  first  trip 
home  in    17   years. 


A  neat  set  of  blotting  pads  with  glazed  surface  for  office 
use  have  been  got  out  by  Mr.  C.  J.  St.  John,  79  Harbord 
street,  Toronto,  who  does  such  artistic  work  in  connection 
with  the  printing,  cutting,  mounting,  etc.,  of  samples  for 
the  dry  goods  and  fancy  goods  trade.  Mr.  St.  John  car- 
ries his  skill  in  this  work  to  a  high  degree  of  excellence, 
and  those  who  arc  interested  should  communicate  with 
him. 
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Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

a?  Front  Street  West,  TORONTO 


Everyone  in  the  Trade 

that  examines  or  handles  the  products  of 
THE  GUELPH  CARPET  MILLS:— 

Wiltons,  Brussels, 
Ingrains,  Art  Squares 

is  pleased  with  them.  Some  consider  them  superior 
to  any  other  Canadian  carpets  and  by  no  means  in- 
ferior to  the  much-talked-of  imported  article. 

There  is  no  better  equipped  mill  than  ours,  and, 
as  we  are  gaining  credit  for  giving  a  little  bit  better 
value  than  other  makers,  we  are  striving  to  sustain 
this  reputation. 

For  Spring,  we  are  now  showing  some  new  and 
very  beautiful  effects,  both  in  figure  and  coloring, 
embodying  the  creative  ideas  of  our  skilled  de- 
signers, as  well  as  many  outside  artists. 

Our  long-established  system  of  selling  direct  from 
our  mills  to  the  trade  assures  the  closest  prices 
and  most  prompt  shipment. 

Repeat  orders  of  any  of  our  patterns  supplied 
on  very  short  notice. 

If  our  travellers  have  not  recently  called,  let  us 
know  and  we  will  forward  you  some  samples. 

GUELPH  CARPET  MILLS  CO.,  Guelph 

LIMITED. 


MADE  IN  CANADA 

Oil  Cloths 

Be  Patriotic,  and  at  same  time  get  best  value,  by  purchasing  Canadian-made 

Oil  Cloths. 

WE  SHOW  SELECT  AND  UP-TO-DATE  PATTERNS  in 

Floor  Oil  Cloth-3  qualities-/, to  7, wide.     I     Table  Oil  Cloth. 
Canvas  1  Painted  Back  Stair  Cloth  cotton  and  Duck  Back 

Mats  or  Rugs— ah  sizes  \     Enamelled  Stair  Cloth. 

Enamelled  Muslins,  Drills  and  Ducks. 

The  attention   of  dealers  is  called  to  the  advantage  of  handling  Canadian-made  goods.      It  is  worth 
money  to  get  your  orders  and  repeats  filled  promptly. 

We  have  large  producing  facilities  and  give   satisfactory  deliveries. 


The  Dominion  Oil  Clotli  Co.,  Limited,  Montreal 
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&ilk»  and   Ribbons* 

These  are  two  of  the  more  staple  lines  of  our 
specialties. 

If  you  are  interested  in  either,  or  both,  we  want 
to  meet  you,  as  your  interest  becomes  ours  as  well. 

Every  popular  weave  of  Silk  for  the  current 
season  is  represented  in  our  large  stock,  and  our  large 
stock  represents  every  color  on  the  season's  shade  card. 

We  have  no  corner  on  Ribbons  beyond  the  fact 
that  we  carry  the  largest  stock  in  the  Dominion,  and 
our  makes  being  handled  by  the  best  firms  in  the  trade 
is  evidence  that  we  are  right  on  the  Ribbon  question. 

No  matter  how  near  or  far  you  are  from  here 
you  can  settle  the  question  of  values  for  yourself  by 
sending  for  samples  of  any  of  our  lines. 


S.  F.  McKinnon  &  Co. 

Limited 

J.  M.  Alexander,  President.  George  Caldbeck,  Vice  President. 

John  S.  McKinnon,         Wm.  Guthrie,        Alex.  Mackie,     Directors. 

Wellington  and  York  Sts.  64.  St.  Peter  Street 

TORONTO  MONTREAL 
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TKe   Millinery  Openings. 

HE  retail  millinery  openings 
were  early  this  year  owing  to 
the  fact  of  Easter  being  early, 
but  that  does  not  seem  to  have  taken 
away  from  their  brightness  or  their 
business  success.  We  have  reports 
from  a  number  of  quarters  stating 
that  the  openings  were  the  most  suc- 
cessful from  the  retail  point  of  view 
that  have  yet  occurred.  As  usual, 
flowers  and  foliage  were  the  principal 
decoration  in  the  showrooms,  and 
everywhere,  both  in  the  cities  and 
towns,  the  millinery  departments  put 
forth  their  utmost  efforts  to  make  the  display  attractive  to 
visitors.  The  retail  millinery  people  have  also  this  year  been 
quite  up-to-date  in  getting  full  notices  of  their  displays  in  the 
local  papers,  so  women  buyers  were  interested  and  brought 
into  the  stores. 

Does  not  this  suggest  to  our  merchants  the  way  to  keep 
trade  at  home  ?  If  they  can  get  the  ladies  to  attend  their 
millinery  openings  in  their  own  towns,  instead  of  flocking  to 
the  cities,  why  can  they  not  make  attractions  during  the  whole 
year  to  keep  buyers  at  home  ?  The  Review  has  had  chats 
with  a  number  of  leading  houses  in  the  wholesale  trade,  and 
their  reports  on  styles  and  materials  will  be  read  with  interest. 

PROFITS  OF  RETAIL  MILLINERS. 

In  putting  a  price  on  millinery  creations  we  must  always 
consider  the  value  of  ideas.  The  same  element  enters  the 
construction  of  a  beautiful  hat  that  governs  the  value  of  a 
painting  or  any  other  work  of  an  artistic  nature. 

While  it  is  absolutely  necessary  that  each  item  in  the  con- 
struction of  a  hat  should  be  accurately  counted  in  and  no 
detail  of  materials  omitted,  these  form  only  part  of  the  whole 
expense  of  making  a  hat.  The  time  of  every  person  through 
whose  hands  it  must  pass  must  enter  into  its  value,  and,  above 
all,  the  beauty  and  practicability  of  the  complete  design  must 
be  valued  in  considering  the  selling  price.  A  hat  is  worth 
just  as  much  as  it  will  bring.  This  is  governed  by  the  wealth 
of  the  trade  catered  to. 

A  very  handsome  street  hat  was  made  last  Fall  by  a 
designer  whose  name  is  a  synonym  for  cleverness  and  ele- 
gance. The  materials  in  this  hat  amounted  to  just  1^2.50.  It 
was  composed  of  felt,  narrow  lace  galloon,  tiny  cabuchons 
and  a  quill.  Such  was  the  grace  of  the  shape  and  the  ele- 
gance of  the  design  that  this  hat  appealed  immediately  to 
people  of  critical  taste,  who  realized  that  it  illustrated  the  touch 
of  a  trimmer  of  splendid  talent.      Counting  in  the  two  hours 


spent  in  making  the  hat  as  worth,  ordinarily,  $2.50  more,  we 
have  the  actual  cost  at  $5,  yet  this  design  would  easily  bring 
from  $10  to  $12.50  from  high-class  trade,  and  would  prove  a 
popular  seller  at  $8. 50.  In  other  words,  the  beauty  in  the 
hat  was  worth  more  than  the  material. 

In  entering  upon  a  new  season  each  milliner  should  under- 
take to  value  style.  The  more  this  feature  is  studied  and 
counted  is  the  better  chance  for  profitable  business.  This  is 
a  method  of  figuring  that  makes  the  success  of  the  foremost 
milliners  in  the  business.  They  not  only  produce  beautiful 
and  stylish  designs,  but  value  the  ability  to  do  this  worth  so 
many  dollars  and  cents. — Western  Milliner. 

AN   EARLY  SPRING. 

So  said  a  member  of  S.  F.  McKinnon  &  Co.,  Limited, 
when  met  by  a  representative  of  The  Dry  Goods  Review, 
and  gave  two  reasons  for  it.  First,  the  fact  of  Easter 
coming  so  early,  and,  secondly,  the  unusually  fine  weather 
experienced  during  the 
month  drawing  to  its  close, 
which,  so  far,  had  been  all 
"lamb"  and  no  "lion,"  had 
done  more  than  anything 
else  towards  hurrying  on 
millinery  openings,  and 
bringing  in  trade  earlier  than 
usual.  This  is  an  element 
in  the  season  which  will  be 
welcomed  by  all  who  handle 
millinery,  as  an  early  season 
is  usually  a  good  season, 
making  it  just  so  much 
longer.  At  the  same  time, 
if  plenty  of  Spring  millinery 
is  sold  throughout  the  Do- 
minion, the  Summer  goods 
look  after  themselves,  or,  in 
other  words,  an  early  season, 
in  a  great  many  cases, 
means  two  or  more  hats  per 
head       for       the      season. 

Whereas,  if  a  late  season  and  the  Spring  short,  one  is  more 
likely  to  do  both  Spring  and  Summer.  The  mouthpiece  of 
the  company  here  ventured  to  say  that  if  the  weather  continued 
as  fine  until  Saturday  night,  the  2gth,  as  it  is  to  day,  the  26th, 
there  will  have  been  more  trimmed  millinery  sold  throughout 
the  Dominion  than  at  the  same  date  for  10  or  more  years. 

Speaking  with  regard  to  the  class  of  hats  in  greatest 
demand,  he  said,  "  The  outing,  or  ready-to-wear  hat,  has  not 
had  the  same  large  sale  as  for  the  two  previous  seasons,  dress 
and  body  shapes  being  in  greatest  favor,  with  a  leaning  to 
large   shapes.      Our  March  hat  trade  has  been  exceptionally 
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good,  no  doubt,  in  part  at  least,  due  to  the  very  fine  weather 
experienced.  The  'nobby'  sailor  is  beginning  to  find  ad- 
mirers as  usual  in  the  youth  and  beauty  of  the  fair  sex.  The 
leghorn  trade  is  also  just  budding  out- -the  most  becoming  of 
all  hats  for  misses  and  children.  Many  hats  are  being  made 
from  the  foundation,  particularly  in  the  best  trade,  which 
creates  a  heavy  demand  for  fancy  millinery  materials,  silks, 
velvets,  mechlins,  chiffons,  mousseline  de  sole,  ribbons,  laces, 
flowers,    feathers,  and  pearl   ornaments,  which  are  all  great 


#'^ 


favorites  as  combinations  with  the  more  staple  kindred  trim- 
mings and  adornments.  In  this  direction  we  make  special 
mention  of  soft  taffeta  silks,  liberty  silks  and  satins,  wide 
ribbons,  black  satin  and  velvet  ribbons  and  black  moire 
ribbons.  You  might  add,  before  leaving  the  millinery,  that 
in  order  to  keep  in  close  touch  with  the  situation,  we  have  our 
buyer  now  in  the  European  markets,  giving  his  whole  time 
and  attention  to  the  requirements  of  the  assorting  trade. 

' '  The  lace  department,  requiring  more  room  in  consequence 
of  its  phenomenal  growth,  has  been  moved  to  the  fifth  floor, 
just  half  way  from  the  street  to  the  top  of  this  imposing  build- 
ing, where,  ever  since  the  opening,  the  whole  staff  has  been 
kept  more  than  busy  with  travellers'  orders,  letter  orders  and 
telegrams  calling  for  goods  in  demand  from  every  part  of  the 
Dominion.  The  anticipations  of  the  opening  as  to  the  favor 
which  the  goods  in  this  department  were  likely  to  be  held  in 
through  the  whole  season  have,  up  to  this  time,  been  quite 
fulfilled,  and  the  character  and  styles  of  laces  prevailing  in  the 
millinery  and  dressmaking  and  counter  trades  have  turned  out 
exactly  in  accordance  with  the  provision  made  by  the  buyer  of 
these  goods." 


Perhaps  the  very  highest  novelty  and  favorite  lace  in  the 
stylish  trade  in  the  large  cities  is  ' '  Limerick  ' '  in  reals  and 
some  simply  marvellous  continental  imitations,  although  the 
other  Irish  laces  still  hold  their  own  in  points  and  Carrick- 
macross. 

From  Paris  we  are  informed  that  real  black  Chantilly  is  on 
a  great  many  of  the  new  hats,  but  the  exquisite  imitations  of 
these  by  some  of  the  best  St.  Pierre  makers  will  command  the 
market  here  and  in  the  United  States.  The  manager  of  this 
department  assured  us  that  it  is  hardly  an  exaggeration  to  say 
that  for  every  working  day  in  the  year  he  would  have  some 
novelty  to  show  his  friends,  and  he  is  already  receiving  word 
of  the  shipment  of  some  new  samples  for  the  trade  of  next 
Christmas. 

The  lace  collar  trade  has  been  astonishing,  and  had  it  not 
been  foreseen  that  this  beautiful  article  of  neckwear  was  sure 
to  supplant  everything  else,  the  stock  by  this  time  would  have 
been  broken  up,  but  in  consequence  of  very  large  purchases 
of  French,  Belgian  and  German  productions  there  is  still  a 
good  and  well-assorted  stock  on  hand.  This  department  deals 
very  largely  in  lace  curtains,  and  buyers  are  always  sure  to 
find  job  lots  much  below  the  usual  price,  as  well  as  choice 
little  case  lots  of  high  novelties,  not  too  large  for  any  good 
retailer  to  clear,  and  special  assortments  of  engaged  patterns 
at  popular  prices. 

On  ascending  to  the  manufacturing  department  of  S.  F. 
McKinnon  &  Co.,  Limited,  the  hum  was  heard  long  before 
the  busy  scene  was  reached.  Not  only  are  this  firm  very  busy 
turning  out  large  orders  for  Spring  trade  in  jackets,  costumes 
and  skirts,  but  are  also  turning  their  attention  to  the  coming 
Autumn.  This  company  report  a  great  increase  in  their 
skirt  trade  for  this  season.  The  materials  used  comprise  the 
very  newest  materials  in  wool,  as  well  as  wash  goods,  which 
have  found  great  favor  in  the  ready-to-wear  departments 
throughout  the  Dominion. 


In  the  designing-room  this  company  have  been  keenly  on 
the  alert  looking  forward  to  the  coming  season,  and  their  new 
range  of  jackets  and  skirts  for  the  coming  Autumn  comprises 
many  new  styles  and  ideas  which  are  exceedingly  chic,  and 
are  now  in  the  hands  of  special  jacket  representatives  in  the 
different  Provinces,  and  are  certain  to  be  appreciated  by  the 
mantle  and  skirt  buyers  of  Canada.    All  buyers  know  that  the 
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Wholesale  Millinery 

r^^^  I^I^^^^S  ^.  Ir^        That's  the  order  of  the  day. 
KCpiCllltSfl        Keep   fully  supplied  with    all 
the  Popular  Lines  and  Latest  Novelties. 

Now  that  the  season's  trade  is  in  full  swing,  it's  your 
opportunity. 

"STRIKE  WHILE  THE  IRON  IS  HOT" 
KEEP  YOUR  STOCK  UP  TO  DATE 

It  will  be  profitable  to  you.     We  can  assist  you  to  that  end. 
We  give  all  orders  prompt  and  careful  attention. 

The  D.  M^CALL  CO.,  Limited 


MILLINERY— Continued. 

sale  of  Spring  jackets  is  limited  as  compared  with  the  Fall 
season,  but  in  the  large  towns  and  cities  a  good  trade  is  done 
in  the  above  lines,  and  keen,  up  to-date  buyers  are  bound  to 
appreciate  the  styles  provided  bv  S.  F,  McKinnon  &  Co., 
Limited. 

RECENT    ADVICES. 

Sales  of  ready-to-wear  hats  are  much  larger  than  was  ex- 
pected earlier  in  the  season,  and  picture  hats  are  also  selling 
well.  Black  and  white  are  prominent  among  the  colors,  with 
all  light  shades  much  in  demand  in  natural  Javas  and  Cubas. 
Ribbons  have  been  very  active  lately.  Pearl  cabuchons  are 
also  selling  rapidly  ;  in  fact,  all  ornaments  of  all  kinds  with 
pearls  in  them  are  well  liked.  A  buyer  for  Messrs.  Caverhill 
&  Kissock,  who  has  recently  returned  from  the  New  York 
market,  says  that  the  Easter  Sunday  parade  there  showed 
large  red  poppies  and  red  geraniums  to  be  much  in  evidence. 
Tulles  and  laces  were  also  prominent. 

THE    NEW    riATERIALS    AND    nODELS. 

The  John  D.  Ivey  Co.,  Limited,  report  a  most  successful 
season,  and  are  now  receiving  "cable  repeat"  orders  for 
scarce  goods  and  novelties  for  the  Summer  trade,  including 
square  mesh  nets,  laces  and  galloons. 

Tulle  is  used  in  such  large  quantities  that  22  yards  are 
required  to  make  one  of  the  "  Court"  hats,  being  used  in 
large  rolls.  Chiffon  is  a  necessary  and  popular  fabric  for  the 
millinery  hats.  Linen  tissue  is  one  of  the  novelties,  and  when 
artistically  employed  is  very  effective.  Some  of  these  linen 
materials  have  lace  applique,  or  are  embroidered  with  jet ;  it 
is  also  shown  in  pearl  and  straw  embroidery,   which  are  very 


This  makes  crowns  or  draperies 


elegant  and  decidedly  new. 
for  brims. 

Liberty  satin  or  soft  taffetta  ribbons  in  wide  widths  are 
much  in  evidence,  since  so  many  crush  bows  or  draped  bows 
are  seen  on  the  newest  hats,  and  this  ribbon  being  so  light  in 
weight  is  most  suitable  for  that  purpose. 

Black  ribbon  velvet  is  a  strong  feature  in  millinery  ;  almost 
every  hat  has  an  introduction  of  it,  more  or  less,  while  piece- 
velvet  is  frequently  used  to  enrich  the  tulle  hats,  now  so  much 
in  vogue.  A  little  of  it  gives  the  necessary  finish.  Sequin 
laces  and  jetted  nets  are  as  popular  as  the  straw- embroidered 
nets  and  gauzes.  The  most  fragile  fabrics  are  used  with  most 
marked  effect,  for  they  carry  the  contrasting  heavy  galloons 
on  lace  applique  to  the  best  advantage. 

Cabuchons  are  the  new  ornament  of  the  season,  and  are 
shown  in  large  and  small  sizes  in  pearl,  jet,  rhinestone  and 
straw.  Oval  and  square-shaped  buckles  are  also  good,  and 
string  beads  (large  and  small)  are  used  as  garlands  for  brims 
of  hats. 

Ostrich  feathers  are  extensively  used  for  the  larger  hats, 
and  osprey  is  again  given  a  prominent  place  in  hat  decora- 
tion. 

The  new  models  shown  by  this  firm  are  exceedingly  hand- 
some. One  large  picture  hat  is  in  black  tulle  and  insertion 
straw,  rolled  together  to  form  small  rouleaux  ;  these  are  then 
sewn  on  row  after  row  for  under-brim  facing,  and  crown  the 
upper  brim,  having  a  drape  of  straw  and  sequin  embroidered 
net  ;  long  black  feather  held  in  place  on  edge  of  brim  with  a 
soft-knotted  bow  of  black  liberty  ribbon,  which  is  carried  to 
back  of  hat  and  left  in  long  streamers.  Another  of  these 
swell  hats  was  on  the  ' '  Court ' '  order,  made  of  folds  of  tulle, 


88 


THE  DRY   GOODS  REVIEW 


"CAN'T  BE  EXCELLED" 

These  three  words  exactly  express  the  general  opinion  of  those  who  have  purchased 
from  our  stock  this  season. 


And  why  should  our  goods  be  giving  such  satisfaction  as  this  ? 
Because  they're  the  very  kind  Canadian  dealers  require,  on 
account  of  their  trade-winning  qualities. 


We  have  never  before  shown  so  highly 
fashionable  and  ample  an  assortment 
of  hats  as  this  season.  No  desirable 
style  is  missing.  Our  stock  is  note- 
worthy for  its  completeness. 


Never  before  in  the  his- 
tory of  this  firm  has  the 
volume  of  business  been 
surpassed.  The  future 
will  witness  greater  pro- 
gress than  the  past.  We 
are  marching  on  progres- 
sion's road  and  intend  to 
stick  to  it. 


Why  not  join  the  procession  of  progressive  dealers  who  have  taken  hold  of  our  lines  ( 
Expressions  of  satisfaction  from  our  customers  are  the  most  potent  endorsements  we 
can  produce — dealers  everywhere  accord  our  hats  first  place. 

MAIL  ORDERS  RECEIVE  PROMPT  ATTENTION 

CAVERHILL  &  KISSOCK 

SELLERS  OF  MONEY-MAKING    HATS 

91    S-t.    F^e-ter    S-t.,    IVIOIMTREAL. 

ALSO  AT 

VANCOUVER      OTTAWA      TORONTO      QUEBEC      HALIFAX 


THE  DRY  GOODS  REVIEW 


89 


MILLINERY. 

Stocks  complete.  New  goods  daily. 

Try  our  Letter  Order  Department 
and  sort  up  your  stock  with  the  latest  fads. 

ORDER  ANYTHING  YOU  REQUIRE. 

We  can  fill  your  want. 

THE  JOHN  D.  IVEY  CO,  LMIS 


TOF^OINJTO. 


IVIOIMTFREIAL-. 


NA/IIMIMI 


:o. 


DOYOD 

/wwwvwwwwwww 

handle  our 
superior  lines 
of  Corsets, 
Bustles,  Dress- 
Stays,  Etc.  ? 
If  not,  we 
would  be 
pleased  to 
have  you  write 


for  particulars 


[  BRUSH  &  CO.,  TOROnFo,  ONT.  | 


I^ROMPTON 
^^      CORSETS 


Fit  Well 
WearWell 
Sell  Well 


Dealers  write 
us  regarding 
new  lines  be- 
fore placing  or- 
ders for  foreign 
makes. 


LaReine 


Tbc  Cromt)ton  Cor&ct  Co.,  Limited, 

TORONTO,  ONT. 
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edged  with  tubular  crinoline  cord  for  brim  and  crown  ;  long 
black  velvet  ribbon  ends  reaching  to  hem  of  the  dress,  and 
one  long  black  ostrich  feather  placed  flatly  on  the  top  of  the 
crown,  and  falling  gracefully  over  biim  at  left  side.  This  hat 
is  raised  on  a  crescent  shaped  bandeau,  which,  though  the 
hat  is  flat,  gives  the  needed  height. 

A  very  chic  hat  of  medium  size,  slightly  rolling  off  the 
face,  is  made  entirely  of  cream  tulle  in  graduated  rouleaux, 
fine  and  small  on  crown  and  larger  on  brim  ;  a  chou  of  moss 
green  velvet  held  with  Egyptian  ornaments  is  the  only  trim- 
ming. Another  exquisite  tulle  hat  was  made  of  accordion 
pleated  white  tulle,  the  whole  shape  being  covered  with  it, 
over  which  was  a  drape  of  white  Irish  point  lace  held  with 
pearl  cabuchons. 

The  newest  hat  is  the  draped  "Capeline"  (which  is  a 
body  hat,  or  placque  with  a  crown),  so  light  in  weight  and  so 
soft  in  material  that  it  drapes  into  very  pretty  shapes  over  a 
foundation  of  some  light  texture  material,  which  is  used  over 
wire  shape  ;  then  the  trimming  of  it  is  very  simple,  so  as  to 
show  the  lines  of  the  hat,  for  the  work  is  really  confined  to  the 
foundation.  A  Spanish  lurban  is  also  among  these  newer 
shapes,  with  a  very  deep  back  drooping  effect,  the  front  of  the 
brim  being  the  ordinary  depth.  The  crowns  of  these  hats  are 
no  higher  than  the  brims,  so  the  flat  hat  is  well  carried  out  on 
them.  Tticorne  hats  are  also  very  popular,  softly  draped 
brims  of  lace  or  tulle  over  straw  foundation  and  cockade 
rosettes  fittting  closely  to  the  brim.  Floral  toques  and  foliage 
hats  with  point  lace  drapery  are  much  used.  The  leghorn 
hats  are  more  simple  in  shape,  not  caught  into  such  fantastic 
shapes  as  formerly,  but  almost  all  have  the  flat  drooping  back. 


A     WORD    AS    TO    STOCK. 

For  their  Spring  trade  The  D.  MtCall  Company,  Limited, 
are  placing  in  stock  large  shipments  of  laces,  galloons,  ribbons 
in  soft  taffetas,  liberty  satins  in  mousseline,  chiffons,  mechlin 
nets,  cabuchons,  flowers  and  pearl  beads. 

In  cabuchons,  they  find  that  those  in  pearl,  pearl  and 
gold,  pearl  and  straw,  and  straw  and  pearl,  are  most  popu- 
lar. Cabuchons  in  straw  and  jet  will  also  be  pnuch  worn. 
These  all  come  in  many  designs. 

Pearl  beads  and  brush  osprey  will  be  much  worn  this 
season,  and  this  firm  have  them  for  sale  at  a  wide  range  of 
prices  to  suit  every  class  of  buyer. 

The  D.  McCall  Company  find  the  best  selling  ribbons  this 
Spring  to  be  those  on  soft  finished  taffetas,  liberty  satins,,  and 
mousseline  in  many  new  designs,  and  they  have  a  good  stock 
of  these.  A  range  of  black  and  colored  velvet  ribbons  that 
they  have  in  all  widths  and  sizes  are  selling  freely. 

Laces  will  be  much  worn  again  this  year.  This  company 
find  the  most  popular  laces  to  be  in  black  and  cream 
Chantilly  and  chiffon.  They  find,  besides,  that  for  draping 
purposes,  Brussels  applique,  from  five  to  ten  inches  wide,  will 
be  extensively  sold.  They  have  also  a  number  of  novelty 
laces  in  many  patterns,  coming  in  luxeil,  oriental,  galloon 
insertions  in  cream,  butter,  Arab  or  Paris  lace  appliques  and 
grass  lawns. 

This  firm  are  showing  a  large  variety  of  chiffons  in  white, 
black  and  in  colors,  coming  in  ten  different  grades,  ranging 
all  the  way  from  four  to  forty-five  inches  wide.  They  have 
nine  different  shades  in  mechlin  nets,  in  white,  black  and 
colors. 


As  flowers  for  Spring  and  Summer  wear  will  be  quite 
fashionable,  this  house  have  a  large  selection  of  them  for  sale. 
The  principal  varieties  are  crushed  and  mounted  roses,  June 
roses,  forget  me  nots,  marguerites  and  lily  of  the  valley. 
Long  stem  flowers  and  plain  and  berry  folige  are  also  favorites 
with  a  good  many.  These  come  in  a  large  variety  of  new 
creations. 

BELTS  AND  LEATHER  GOODS. 

The  Julian  Sale  Leather  Goods  Co.,  of  Toronto,  are 
showing  an  extremely  wide  and  attractive  range  of  leather 
articles  just  now,  and  their  belts  and  chatelaine  bags  stand 
out  prominently  in  their  display  of  smallwares.  Leather 
belts  will  never  cease  to  find  favor  with  well-dressed  women 
and  the  season's  samples  of  fawn  and  grey  suede,  patent 
.    ■  »-  leathers,   seal  grain  and  real  seal, 

in  blacks,  browns,  olives,  etc.,  with 
nickel,  brass  and  covered  buckles 
are  as  beautiful  as  one  could  wish. 
The  ' '  Popular  ' '  and  ' '  Smart ' ' 
.rtdf'i  belts  are  wide  at  the  back,  and  cut 
to  fit  the  figure,  giving  the  long  waist  effect. 

The  chatelaine  bags,  in  real  seal,  walrus,  morocco,  and 
imitation  are  all  on  newly-designed  frames,  oxidized,  silver 
and  gilt.  Their  catalogue  shows  many  saleable  notions,  a  lot 
of  which  are  particularly  suited  to  the  tourist  season — bonnet 
boxes,  travelling  pockets,  neck  pockets,  toilet  rolls,  flat  collar 
and  cuff  cases,  purses,  ticket  holders,  etc.  In  fact,  their 
entire  list  of  articles  numbers  something  over  650,  and  many 
of  these  ate  illustrated  and  quoted  in  their  new  catalogue, 
which  The  Julian  Sale  Co.  will  be  glad  to  send  to  any  of  the 
trade  from  whom  their  receive  a  request. 

IN    FINANCIAL   DIFFIOULTIES. 

With  liabilities  of  $76,900,  and  nominal  assets  of  $132,- 
199.47,  Mr.  F.  W.  Foster,  who  conduct  large  general  stores 
at  Clinton  and  Ashcrofc,  B.C.,  is  asking  an  extension  of  time. 
The  eastern  creditors  have  received  the  statement  of  affairs, 
along  with  the  proposition  that  they  should  accept  ten  cents 
on  the  dollar  every  three  months,  without  interest,  until  the 
entire  amount  is  paid.  It  is  proposed  also  that  Mr.  Foster 
retire  from  the  active  management  and  a  new  manager  be 
appointed. 

Mr.  Foster  is  one  of  the  oldest  established  merchants  in 
the  West,  having  been  in  business  for  41  years.  His  principal 
place  of  business  is  at  Ashcroft,  he  running  a  branch  at 
Clinton.  A  recent  illness  and  over-purchasing  is  given  as 
causes  for  the  present  trouble.  Besides  the  stores  Mr.  Foster 
conducted  a  ranch,  which  is  included  in  the  assets. 

The  statement  of  assets  presented  to  the  creditors  is  as 
follows  : 

Book  debts  : 

Ashcroft $18,916  74 

Clinton 15.681  91 

$34,598  65 
Stock  : 

Ashcroft    42.399  82 

CHnton 23.651  00 

$66,050  82 
Real  estate  : 

Ashcroft     10,000 

Clinton 4  5°° 

Victoria 7,000 

Ranch     8,000 

$29,500 

Incidentals    2,250 

Making  a  total  of  $132,199  47.  The  western  creditors,  it 
is  understood,  have  agreed  to  accept  the  terms  offered,  and 
the  eastern  creditors  are  now  asked  to  agree  to  this  arrange- 
ment. 
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FURS 


4^         Our  Samples  are  now  in  our  travellers'  hands,  and  will 
be  submitted  for  your  inspection  shortly. 

Many  novelties  are  being  introduced  for  the  coming 
season,  and  values,  in  face  of  the  advance  in  raw  materials, 
never  better. 

With  largely-increased  accommodation  in  our  new  factory, 
we  are  in  a  better  position  than  ever  to  insure  early  deliveries, 
exceptional  values  and  high-class  workmanship. 

James  Coristine  &  Co.,  Limited 


■VIONXREAI-. 
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Cbe  Draper 
of  Jlu$trald$id, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN. 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is  presented  free  to  annual  subscribers. 


Publishing  Offices  : 

Melbourne, 
Sydney, 

American  Offices  : 

New  York, 

British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  Chambers. 


Park  Row  Building. 
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THE  BRITISH  AMERICAN 
IMPORT  CO., 

Wholesale  Dry  Goods 
and  Woollens. 
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BIRMIHGMA/A,  ENGLAND. 
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Gloves  ^ 
Mitts  t. 
Moccasins 


EXPANSION  IS  MY  MOTTO. 

The  rapidly  increasing  populaiity  of 
our  lines  has  won  for  me  the  l^est  trade 
in  Canada. 


Our  Traveller' will  call 
on  you   shortly. 


J.  Arthur  Paquet, 

QUEBEC. 


Economy  in  the  use  of  ^ 
wrapping  papers 

A  paper  that  tears  easily  means  loss  and  dissatisfaction  to  the 
customer.  Our  wrapping  papers,  whether  Brown  or  Manilla,  are 
the  good  kind.  Economy  counts  in  the  fact  that  the  weight  is 
always  right — full  weight  every  time.  The  count  is  full  480  sheets 
to  the  ream. 

— Our  Waterproof  Wrapping  Papers  are  preferred 
— for  express  parcels  always.  Ask  for  samples  and 
— quotations. 


Ca/nada  Paper  Co. 

TORONTO   and    HONTREAL. 


Limited 


e:ing 

DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,  FINISHED  AND   PUT  UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.      Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  and  Finishers, 

JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 21.5  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa 

158J4  King  St.  West,  Toronto.      47  John  St.,  Quebec. 


The  Gait  Knitting  Co. 


LIMITED 


JOHN  FISHER 

SON  &  CO'Y, 

WHOLESALE    WOOLLENS 


AND 


Tailors'  Trimmings 


Established  in  1881. 


Underwear 


AND 


Eiderdowns   tiger  brand 


Samples  for  Fall,  1902,    now    in    the    hands 
of  our  several  representatives. 


Cor.  Victoria  Sq.  and   St.  James  St., 
MONTREAL. 

♦♦♦♦ 

SAMPLE  ROOMS:     158  Bay  St.,    TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 


THE  DRY  GOODS  REVIEW 


93 


ELDER,  DEMPSTER  &  CO.  sTAl^Eril^NEs. 

Consisting  of  126  Steamers  Aggregating  450,000  Tons. 


Win 

er  Sailings  between  St.  John,  N.B.,  and  Liverpool  direct. 

From 
Liverpool. 

STEAMERS. 

From 
St.  John,  N.B. 

Tues.,Feb.  25 
•'      Mar.  11 

"     Apr.  'g 

GARTH   CASTLE   

LAKE  ONTARIO 

«LAKE  SUPERIOR 

GARTH  CASTLE         

Fri.,     Mar.  14 

"       28 

Apr.  11 

"            "       25 

*Carrle3  Second  Cabin  and  Steeraere  passengers  only. 

First  steamer  saiiing  from  MONTREAL,  LAKE  CHAMPLAIN,  May  3rd, 
followed  weekly  by  L  ^KE  MANITOBA,  LAKE  ONTARIO,  LAKE  SIMCOE 
and  LAKE  MBGANTIC. 

WINTER  RATES. 

FIRST  CABIN— Single,  $■12.50  and  upwards.   Round  Trip,  |80.00and  upwards. 

SECOND  CABIN— Single,  f 35  and  upwards.  Round  Trip  ^68.88  and  upwards. 

According  to  steamer,  location  and  number  of  persons  in  room. 

STEERAGE  RATES-To  Liverpool,  London,  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  f24.50. 

ELDER,  DEMPSTER  &  CO.,  6  St.  Sacrament  St..  Montreal. 


DON'T  ALLOW 

the  chance  passer-by  to  occupy  your  telephone 
line  any  more  than  you  would  allow  him  to 
block  the  entrance  to  your  store.  When  you 
do  allow  it,  others  must  be  told  your 

"Line's  Busy" 

PUBLIC  TELEPHONE  STATIONS  arc  for  this  class  of  business. 


w 


ESTERN 


Incorporated 
185t 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AISD 

MARIISE 


Heaaottlce 

Toronto^ 
OnU 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2.320,000.00 
2.300.000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

HOTELS  FOR  COnriERCIAL  HEN. 


The  BELL  TELEPHONE  CO.  of  CANADA 


Halifax.  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

•'     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


HARRIS  k  C 


^P  mT»  iffa  "Brg  "Jm  — ■▼—  — ■▼—  ^y^  ^ffm  ^^m  «^»w!»w&b  ^^i^  ^B»-  iff^  ^ffm  ^ffa*  iffm  ^ 
»f\"^~^^^?^^  ~>^  TJ*   ~f^^  "^  ^J*  ^TT     J      1^^      ™  ^"  ~^  "^    *J^  T)^   TJ*   Tm 


Limited. 

Rockwood  Ontario 


Ladies'  Suitings, 

Homespuns, 
Friezes,  Venetians 


These  goods  are  all  pure  wool,  free  from  adultera- 
tion, and  carefully  manufactured  by  experienced  workers. 
Popular   goods    to    sell   at  popular  prices. 


Sole    Selling    Agents  : 

DI6NUM  &  MONYPENNY 

Toronto  and  Montreal 


4 
^ 


OUR  LINE  OF 


Boots 
Shoes  ^nc 
Rubbers 

is  complete,  and  it  will  certainly  pay 
you  to  write  us  for  prices  and  see 
our  travelers'  samples.  "Do  not  put 
oft'  until  to-morrow  what  you  can  do 
to-day  " — write  to-day  for  our  cata- 
logue and  prices. 


^ 
I- 


I- 
I- 

f 
I- 
I- 

I- 
I- 


I  Campbell  Shoe  Co, 


Qt-IEBEC. 
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CIrOTHINd 

AN»  woevweN 


•  luduiiiL;    !>>■    the 
(l<'|)artiiictil    of    .Idlii 


TRABS 


ACTIVITY   IN  RETAIL  CLOTHING. 

T71EKE  is  a  notable  expansiim  in  the  retail  clothing 
business  all  over  Canada,  and  advices  from  many 
quarters  show  that  the  Spring-  trade  has  opened  well 
with  excellent  prospects  of  its  continuing.  The  ready- 
made  clothing  now  b,eing  produced  in  Canada  is  of  such  a 
decided  merit  that  it  has  given  a  great  impetus  during  the 
past  few  years  to  the  retail  sales.  This  is  proved  by  the 
enlargement  of  stores,  the  bigger  stocks  being  carried,  and 
the  reputation  acquired  by  Canadian  clothing.  This  has 
not  interfered  with  the  custom  work.  There  has  been  room 
for  both.  The  net  result  has  been  that  the  Canadian 
[leople  are  buying  more  clothes  ;  lirst,  because  they  can 
atlord  to  owing  to  good  times,  and,  secondly,  b.ccause  they 
are   tempted    to   do   so.  ' 

(irafton  &  Co.,  the  Hamilton  clothiers  ha\c  had  plans 
prepared  and  are  ha^■ing•  completed  the  building  of  a  large, 
up-to-date  store  on  their  Colborne  street  property  in  Brant- 
ford.  'J'his  firm  have  made  wonderful  progress  in  establish- 
ing branch  stores  all  o\  er  the  country,  and  lia\i'  bri'/ht 
energetic  younu'  men   a-  nuuiaLJi'is. 

The  cloihinL:  dcpai'tnicnl  of  Scoxil  Bros.  <V  Co.,  8t. 
John,  N.B..  has  been  much  improved  and  embellished.  Two 
fine  fixtures  have  been  installed  along  two  sides  of  the 
outer  store  for  the  accommodation  of  the  new  line  of  semi- 
ready  clothing,  of  which  the  firm  arc  making  a  specialty. 
These  comprise  2.'')  cab.inets  of  (juarlered  oak,  with  glass 
fronts,  ingeniously  contrived  to  contain,  ready  for  the 
immediate  inspection  of  any  customer,  a  complete  line  of 
this  fine  brand  of  clothing  arranged  in  oidci'  of  size.  'J'he 
door  of  each  cabinet,  with  its  large  light  of  i)late  glass, 
is  htnig  so  that  when  o])ened  it  slides  back  out  of  the  way 
and  allows  the  long  steel  rods  on  rollers  which  support  the 
clothing  to  be  flrawn  out  for  inspection.  A  sliding  truck 
at  the  bottom  of  each  cabinet  accommodates  the  extra 
trousers  of  the  size  a])propriate  to  the  suits  also  contained 
there.  In  the  angle  where  the  two  lines  of  cabinets  join 
is  a  commodious  fitting  room  with  a  handsome  door  of 
stained  glass.  Around  the  top  of  the  cabinets  is  an  iron 
railing  su|)porting  chandeliers  carrying  electric  lights  in  cut 
glass  globes.  Behind  the  railway  is  a  walk  bordered  on 
the  other  side  by  a  .series  of  oak  drawers,  3.50  in  number, 
which   contain   reserve  stock' — one   suit   to   each    drawer. 

-Mr-.  .1.  .1.  (i.irland.  of  Portage  la  Prairie,  has  now  form- 
ally taken  o\('r  the  clothing  business  so  successfully  con- 
ducted for  many  years  by  the  late  William  Garland,  and 
will  continue  to  do  business  at  the  old  stand  under  the 
lirni  name  of  William  (Garland  &  Co.  'J'hc  new  proprietor 
has  been  connected  with  the  b,usiness  for  the  past  ten  years 
anfl  the  continued  success  of  the  firm  in  late  years  has  been 
due    larn-ely    to    his    foresioht    and    business    ability. 

The  K.  H.  Ciowder  Co.  aie  opening  a  new  store  iji 
Wingham,  Ont.,  and  will  handle  a  very  extensive  line  of 
read.v-to-wear  clothing  and   men  s   furnishings. 

(Ji-eig  Ai  Stewart,  of  Seaforth,  Ont.,  have  taken  posses- 
.■<ion  of  both  stc>res  in  their  present  block.  They  have 
removed  the  partition  between  the  two  stores,  making  the 
largtjst  strictly  clothing  store  in  Western  Ontario. 


GOOD   BUSINESS. 

laroc  sorting  trade  whii-h  the  woollen 
.Macdonald  iS:  Co.  have  done  with  the 
tailors,  ii  is  e\  idenl  that  business  in  the  clothing  line,  both 
custom  nuule  and  ready-made,  is  \cry  actix'i'.  This  is  a 
sure  sign  of  good  business  througho\it  the  country  when 
the  tailors  report  a  good  Spring  business.  This  house 
leport  a  recent  shipment  of  (>.4  black  and  white  tweed 
suitinus.  and  also  a  consignment  of  fancy  worstetl  trouser- 
ings and  suitings  in  all  the  new  styles.  The  ladies'  suit- 
ing- department  continues  to  be  ftiUy  assorted  with  home- 
spuns in  plain  and  fancy  strijjes,  as  also  a  large  range  of 
boxcloths,  Venetians,  lilack  and  Vjlue  worsteds  and  serges. 


WOOLLEN  TRADE  NOTES. 

The  woollen  department  of  The  Gault  Bros.  Co.  contains 
an  unusually  lartie  ranae  of  woollens  for  Fall,  the  popular 
grey  and  bi-own  efiects  being  gi\-en  fidl  prominence.  Zibe- 
lines  and  other  noxelties  are  shown  in  great  variety,  and 
the  "  Lady  Cloth.  "  which  they  alone  handle  in  Canada, 
may  be  had  in  plain  colors  and  mixtures.  They  ai'e  having 
big  success  with  the  Belwarp  "  Swanbaks,"  and  in  the 
range  of  fine  vicunas  and  cheviots  large  sales  are  reported. 

Coronation  |)atterns  in  Scotch  tweeds  for  men  in  black 
and  white  spots  are  quite  fashionable  in  Great  Britain,  and 
as  they  are  coming  into  favor  here  The  Wyld-Uarling  Co. 
are  selling  large  quantities  of  them.  Brown  checks  in 
tweed  suitings  will  be  much  worn  and  the  l)lack  vicunas. 
choxiots  and  undressed  worsteds  will  be  fashionable.  This 
house  find  that  blue  serges  will  still  Iw  popular.  They 
also  ha\e  a  raiiae  of  grey  che\  lots  and  rain-proof  cover 
coatings  foi-  Spring  wear,  lie.sides  trimminas  to  match  all 
the   above   lines. 


THE  LATE  MR.  THORNTON. 

W.  S.  Thornton,  of  the  firm  of  Thornton  &  Douglas, 
who  conduct  large  clothing  stores  in  Guelph,  Stratford  and 
Chatham.  Ont..  died  stuldenly  at  Stratford  on  March  2.5. 
Mr.  Thornton  and  his  jiartner.  ^Ir.  Doualas.  started  busi- 
ness in  Stratford  in  iss^.  They  were  previously  connecte.l 
with  the  firm  of  ^Icl>aren  &  Co.,  of  St.  Catharines.  In 
Stratford  they  succeeded  in  building  up  a  large  trade  in 
clothing.  The  succes's  of  their  venture  led  to  the  establish- 
ment of  a  branch  in  Guelph  nine  years  ago  which  was  con- 
ducted by  Mr.  -Tames  Gordon.  Two  years  ago  the  firm 
opened  a  fine  store  in  Chatham  which  Mr.  Gordon  went  to 
manage.  He  was  followed  by  Mr.  Fred.  B.  Heath,  who  has 
since  had  charae  of  the  Guelph  store.  The  late  Mr. 
Thornton  was  a  rlexei-  liusiness  man.  He  was  shrewd,  tact- 
ful, atid  resourceful.  His  energy  was  unbounded  and  the 
undertakings  of  himself  and  his  esteemed  partner  never 
sto|)ped  short   of  marked  success. 


The  Dominion  Cotton  Mills  Co.,  through  their  selling- 
agents,  Stevenson.  Blackader  &  Co..  are  .showing  some 
beautiful  lines  of  w-rapi)erettes,  skirtings,  twills  and 
cretons.  Retailers  shotdd  make  it  a  point  to  see  the  sam- 
])les  of  these  goods,  which  are  shown  by  all  first-class 
houses. 

The  Gault  Bros.  Co..  Limited,  are  showing  a  splendid 
range  of  men's  fancy  cash-mere  half-hose  for  Siumner  wear  : 
also  cottons  and  lisle  thread  in  blacks,  tans  and  fancies. 
.Attention  was  drawn  in  our  last  issue  to  the  fact  that 
this  firm  are  sole  agents  in  Canada  for  the  celebrated 
"  King  "  collar  buttons.  These  embody  a  brand  new  and 
tiseful  idea  that  should  sell  them  at  sight.  Tf  dealei-s  will 
ask  their  travellers  to  show  samples  of  them,  a  glance  will 
be  siuflicient  to  convince  them  thai  this  is  the  best  btitton 
made. 
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ADVERTISING   IN    WESTERN   CANADA  *'"  '"'••• 

CAREFULLY,  EFFICIENTLY  and  PROMPTLY  attended  to,  by 

^"^  Roberts  Advertising  Agency,  ""cSSIada^ 

MSIBSON  ARNOLDI  &  CO? 


I 


BARRISTERS,  SOLICITORS. 

NOTARIES  PUBLIC,  Etc. 
9  Toronto  Street,  TORONTO. 

CAPITAL  FURNISHED  TO  AID  INDUSTRIAL  CONCERNS. 

Representatives  in   London,   Liverpool,  Manchester,  Glasgow, 
Edinburgh,  Chicago,  and  New  York,  and  Paris,  France. 
GENERAL  COI^MIERCIAL  SOLICITORS. 


I 


THE  CANADIAN 

PRESS  CLIPPING 


The  money  invested  in  a  Cash  Carrier  pays  a  better  profit 


-BUREAU 


Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5 per  hundred  clippings;  S-tO  per  thousand,  payable  in  advance, 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


the  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO. 


PEWNY'S 
KID  GLOVES 

ARE  SOLD  BY  ALL  THE  LEADING 


STORES  THROUGHOUT  CANADA. 

What  has  made  them  so  popular  with  the  trade  .'* 

The    FIT   and    QUALITY,  backed 
up  by  the  maker's  guarantee  with  every  pair. 


WE  HAVE  NOW  IN  STOCK  a  large  assortment  for 

SPRING   1902 

and  can  fill  all  orders  for  the  latest  Styles  and 
Colors  promptly. 


Handle  this  line  and  make  handsome  profits. 


S.  GREENSHIELDS,  SON  &  CO. 


Sole  Selling  Agents  for  Canada. 


.MONTREAL. 


than   that  in   any   other   fixture   or   line   of   merchandise. 

The  Lamson  Rapid 
Spring  Cash  Carrier 

IS    ONE    OF    THE     BEST. 

Over  100,000  In  use, 

FREDERICK    C.   CUTTING, 

Cable,  SiJriiiK,  Gravity,  Pneumatic  Cash  Carriers  and  Parcel 
Carriers  of  all  kinds. 

U7-U9  Simcoe  St.,    Toronto. 

Artistic  Sliow  Cards 
and  How  to  Write  Them. 


GREENSHIELDS  &  CO.,  Limited,  VANCOUVER,  BC. 


This  Means  to  the  merchant  a  more 
up-to-date  store  and  a  vast  increase  in  sales; 
to  the  Window-Trimmer  and  Salesman  ad- 
vanceraent,  and  an  increase  in  salary.  My 
book  of  instruction  at  one  dollar  is  the  most 
complete  work  of  the  kind  ever  published. 
It  covers  the  entire  field,  revealing  all  the 
painters'  secrets.  It  will  teach  you  the  art 
fiom  its  rudiments  to  the  production  of  the 
most  difficult  and  finished  work  during 
leisure  hours  at  home. 

The  Edwards  Instructor  on  Sign,  Show 
Card  and  Ticket  Lettering  postpaid  to  any 
address,  SI.OO.  For  further  particulars, 
V.  rite.    It  will  pay  you  ! 


W.  EDWARDS, 

Box  315.         CARLETON  PLACE.  ONT. 


The  Auer  Gas  Lamp 

Money = Back  Style. 

IT  will  make  your 
store  or  home  as 
bright  as  day  with= 
out  costing  you  as 
much  to  run  as  your 
oil  lamps  or  electric 
lights. 

THERE  is  no  smell 
from  it  and  it  does 
not  flicker. 

IT  shows  the  true 
colors  of  your  goods 
which  oil  and  elec= 
tricity  do  not. 

SEND  FOR  CATALOG  AND  TRADE  DISCOUNTS. 


SATISFACTION  GUAR= 
ANTEED  OR  YOUR 
MONEY  REFUNDED. 


AUER  LIGHT  CO.,  1682  Notre  Dame  St.,  MONTREAL. 

Manufacturers  and  Importers  oi 
MANTLBS-SHADES— CHIMNEYS— BURNERS— ETC. 
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CANADIAN  COTTONS  FIRM. 

Montreal   and  Toronto,   April  4,    I'JU'i. 

TILE  cotton  market  is  in  a  very  healthy  contliiion  at 
present,  the  mills  being  busy  shii)ping  goods  for 
immediate  requirements.  The  advance  in  grey  and 
white  cottons,  which  ran  from  3  to  10  per  cent.,  according 
to  the  grade,  checked  the  sale  of  these  goods  for  a  few 
days,  as  it  came  rather  suddenly  to  the  trade,  but  busi 
ness  has  now  resimied  its  normal  condition.  This  change 
took  jjlace  on  March  6  when  the  two  big  Canadian  con- 
cerns which  make  white  aiitl  grey  cottons,  namely,  The 
Dominion  Cotton  Mill  Co.,  and  The  Merchants  Cotton 
Co.,  issued  lists  ad\ancing  the  prices  of  their  principal 
lines.  This  upward  movement  of  prices  affected  bleacheel 
shirtings,  ducks,  grey  and  bleafched  sheetings,  pillow  cot 
tons  (which  went  up  as  much  as  a  cent  a  yard),  piijues, 
long  cloths,  tent  ducks,  and  grey  cottons.  This  caused  a 
i;ood  deal  of  tliscussion  in  the  trade.  It  is  belie\ed  to  be 
warranted  by  the  higher  prices  for  raw  cotton,  but  those 
who  use  cottons  as  material  for  making  ii|)  pur])oses  object 
to  the  increased  price.  It  is  understood  these  two  mills 
will  in  future  work  together  to  keep  their  prices  at  a  level. 

Some  manufacturers  are  cutting  up  bleached  goods  for 
ladies'  wear,  imjwrting  a  few  cases  of  the  lighter  -  class 
cambrics,  but  only  to   a   limited  extent. 

The  market  lor  cottons  in  the  United  States  is  in  splen- 
did shai>e.  S|)ot  goods  have  been  completely  sold  up,  and 
the  present  demand  is  for  goods  for  futiu'e  tise.  The  differ- 
ent strikes  are  bound  to  nmke  some  sharp  advances  on  thai 
market. 

In  England  the  condition  of  the  cotton  -  goods  market 
is  not  so  satisfactory.  Maiuifacturers  of  yarn  in  South 
Lancanshire  are  in  a  bad  way,  but  now  they  are  working 
only  four  days  in  the  week,  which  will  i-educe  stocks  and 
give  a  firmer  tone  to  the  market.  All  manufacturers  of  the 
finer  cotton  goods  are  doing  well,  not  only  in  (!reat 
Britain,  but   all    ovei-  the  world. 

In  this  connection  it  might  be  added  lliut  the  pulilic  do 
not  discriminate  and  cannot  understand  wh.y  one  will  do 
well  and  another  jworly,  both  supplying  the  same  custom- 
ers. The  reason,  generally,  is  that  one  concern  uses  its 
brains  and  experience  in  turning  out  the  finer,  superior 
goods,  while  the  other  is  content  to  go  along  in  the  old 
rut. 

'1  he  present  i)rice  of  cotton  may  oi'  may  not  last  long. 
The  situation  is  critical,  and  there  is  every  reason  for 
being  prepareil  for  an  advance,  while  a  decline  in  the  mar- 
ket is  almost  out  oi  the  (|uestion.  A  very  good  authority, 
not  a  manul'acturer.  said  to  a  representative  of  this  paper  : 
"  I  would  not  be  surprised  to  see  the  price  of  cotton  go  up 
as  high  as  10c.  before  the  end  of  the  season.  The  mills 
must  be  given  credit  for  keeping  the  jirices  as  near  as 
possible  to  the  present  basis,  which  is  from  7.^  to  ^(•. 
Should  tlie  price  of  law  cotton  ever  take  a  fractional 
advance,  mamu'acturers  will  be  compelled  to  raise  their 
prices  again.  On  tlu^  nther  hand,  for  an\'  reduction  to  he 
brought  abdUl.  il  would  he  neeessary  for  the  ha^e  price  to 
no  down  to  7c.,  and  that  would  be  a  \  er\  oieat  ilrop  from 
the  present  price  of  9c.,  and  is  not  at  all   likely  to  occur." 


Said  another  well-posted  man  in  the  cotton  trade  to 
The  Dry  Goods  Keview  "  :  "  The  Canadian  market  is  in 
a  peculiar  condition,  because  it  looks  like  a  case  of  short 
supplies  in  tlie  United  States  where  prices  are  aoing  higher. 
Sliil.  in  my  opinion,  this  will  not  affect  prices  in  this  mai- 
kel  for  the  rest  of  the  season  any  more  than  prices  have 
ahearly  been  affected.  Increases  nmde  in  white  and  grey 
lotions,  hosieiy,  \ains  and  moleskins  by  the  two  big  mills 
the  other  day  (and  it  is  understood  that  the  Montmorency 
mills  also  assent  to  the  new  schedule)  are  being  paid  b.y 
the  wholesale  trade,  and  I  see  no  reason  to  tloubt  that  the 
retail  trade  will  have  to  follow  suit.  As  to  colored  cot- 
tons. laiLje  buyers  are  of  the  opinion  that  the  prices  for 
ne.\t  S|irinu  will  be  hioher.  The  lists,  however,  will  be 
leady  in  duly  anil  then  we  will  know  whether  this  predic- 
tion  is  right  or   not." 

THE  LONDON  WOOL  SALES. 

'I'he  second  series  for  1902  of  the  London  wool  auction 
sales  closed  on  March  26.  When  the  series  opened  merinos 
sold  at  par  to  5  per  cent,  above  the  February  sales,  and 
on  this  basis  proceeded  amid  uniformly  brisk  competition 
throughout.  Fine  wools  were  in  special  demand  and  fine 
crossbreds,  after  ojiening  at  |)ar  to  5  per  cent,  higher, 
hardened  somewhat.  Coarse  grades  opened  5  to  7^  per 
cent,  higher,  but  closed  weaker.  Cape  of  Good  Hope  and 
Natals  were  in  good  demand,  and  nearly  all  were  sold. 
Iji'easy  advanced  5  2-5  per  cent,  and  snow  whites  a  frac- 
tion. The  sales  closed  with  a  lirni  tone.  American  pui 
chases  were  confined  to  fine  and  meflium  and  crossbreds  and 
a  few  lots  of  choice  greas.v  merinos.  The  offerings  dttring 
the  series  numbered  16.^,000  bales,  of  which  7.3,000  were 
taken  by  the  home  trade.  75,000  by  the  Continent,  4,000 
l)v   America,   and    11,(11)0  were  held   over. 


Below   is  ci^en  the 
Fall.    1902,    under    the 
familiar     with.      The 
show  samjiles  of  these 


nAQOG  PRINTS. 

price  list  of  Magog  printed  goods  for 
same  terms  as  the  tiade  have  been 
travellers  are  now 
goods: 


comincncing 


C.  lo 

C.  12 

C.  13 
C.  14 
C,  15 
C.  i6 
C.  17 
C.  i8 
C.  19 
C.  20 
C.  21 
C.  23 
C.  24 
C.  25 


Salisbury    

Rev   

Suiting    

Fey.  Suiting 

Wrapperettes   

Rev.  Wrapperettes. 

French  Twill    

Swansdown  

Coat  Lining 

Skirting 

Skirting 

Moreen 

Heavy  Twill 

Durban  Drill     


Cts.  Cts. 

8  C.  27  Ladas  Tweed   10 

8  "  "      Aniline  11 

8  C.  28  Heavy  Mole 16 

8  C.  29  Ex.  Heavy  Mole. .. .   igj^ 

10  C.  50  Crepe  Cretonne 

10  C.  30  Twill  " 

10  C.  31  Ottoman    " 

15  C.  32  Oatmeal 

io5i  C.  34  Sateen 

10  C.  35  Napped  Sateen 

II Ji  C.  41  Alexandra 10 

10  C.  51  Art  Muslin    5 

11}^  C.  42  Magog  Tweed 9 


6K 

9 
10 

IS 
12 


REVISED  PRICE  LIST  OF  BELWARP  SEROES.  COATINGS,  ETC. 

Price,  black.  Name.  Price,  ind'go. 

$1  90 Admiral S2  15 

1  90 Argyle 2  15 

1  45 Bellrock 1  70 

2  05  Brooklvn 2  30 

2  65 Balmoral 2  90 

1  95 Clifton   2  20 

2  15 Curragh 2  40 

1  70 Commodore 1  95 

2  25 Dalmenv 2  50 

165 Eton..'. 190 

2  20 Gloucester 2  45 

2  25 Gordon    2  50 

2  00 Harvard 2  25 

1  70 Ivanhoe    1  95 

1  25 Majestic 1  50 


1  50 National 

2  20 Strathmore . . 

1  95 Treasury .... 

1  35 Teutonic. . . . 

2  .% Westminster 

1  60 Waverley  . . . 


1  75 

2  45 
2  20 

1  60 

2  60 
1  86 


\ 
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THE  MARKETS-Continued. 

CANADIAN  OILCLOTH  PRICES. 

CARRIAGE   FLOOR   OILCLOTH. 

In  30-yd.  Pieces. 
5-8     3-4      7-8      5-4 

No.  1  Quality per  yd.     .25      .30      .35       50 

No.  2      "       "        .15      .18      .21      .30 

No.  3      "       ■•        .12K  .15      ...       .25 

Terms  :     Cash,  less  3  per  cent,  in  10  days. 


FLOOR   OIL  CLOTH. 

No.  1  quality,  in  widths  of  4-4,  5-4,  6-4,  8-4  and  10-4,  per  sq.  yd 32c. 

No.  2  quality,         "  4-4, 5-4, 6-4,  8-4  and  10-4,         "         ....  25c. 

No.  3  quality,         "  4-4,  5-4,  6-4  and  8-4  "         20c. 

Mats  or  rugs — No.  2   quality  in   the    following  sizes  :     4-4  x  4-4, 

4-4x6-4,  5-4x5-4,  6-4x6-4,  6-4x8-4,  8-4x8-4,  8-4x10-4  10-4x10-4  30c. 

CANVAS   STAIR   OIL   CLOTH.  Widths. 

2-4         iA  K 

Canvas  back 09ji  .12  .14ji 

Painted  back 13  .16^  .20 

Length  of  pieces,  30  yards. 

TABLE,   SHELF  AND  COTTON  STAIR  OILCLOTHS. 

Widths. 
5/4  6/4 

Fancy  mosaics,  per  piece  of  12  yards    $2  10  $3  00 

Fancy  Woods,        2  10  3  00 

White  Marbles,     "  "  "         2  25  3  20 

White  Muslin,        "  "  "         2  25  3  20 

Colored  Muslins,  "  "  "         2  25  3  20 

11  in.  wide. 

Shelf  oilcloth,         0  60 

Shelf  oilcloth,         "  "     24     "         120 

15  in.  18  in. 

Stair  oilcloth,  muslin  back,  50  yd.  lengths 6Kc.  85^c. 

Stair  oilcloth,  duck  back,    40        "  10c.  12c. 

ENAMELLED   OIL  CLOTHS. 

In  12-yd    Pieces, 

Muslins.  5-4  50  in.     6-4 

Black,   bright  (glazed)  and  dull  finish   per  yd.  .19  .21       .25 

Black,  patent  face "  .23  .25 

Browns,  greens  and  maroons  "  .24  .27      .31 

Russet  and  tan "  .24  .27 

Blue,  yellow  and  red "  .31  .35 

Scarlet,  white  and  crimson "  .43  .48 

White  sign  cloth   "  .19  ...       .25 

Drills. 

Black,  bright  (glazed)  and  dull  finish "  .24  26      .32 

Black,  patent  face "  .27  .29 

Black,  tan  back,  patent  face "  .33      

Black,  figured  back "  .29  .32      .37 

Black,  brown  back "  .32  .34      .39 

Browns,  greens  and  maroons "  .33  .35      .40 

Russet  and  tan "  .33  ,35 

Blue,  yellow  and  red "  .38  .42 

Scarlet,  white  and  crimson ....  "  .50  .56 

Ducks,  Etc. 

Black,  bright  (glazed)  and  dull  finish "  .30  .32       .37 

Black,  patent  face "  .34  .37 

Black,  figured  back "  .35  .37       .42 

Black,  brown  back   "  .38  .40      .44 

Browns,  greens  and  maroons "  .40  .42       .46 

Russet  and  tan "  .40  .42 

Oiled,  for  wagon  tops  C50-yd.  lengths)   "  44 

Black  moleskin,  patent  face "  .78       


NOTES  IN  THE  STAPLE  DEPARTHENT. 

The  Wyid-Darlino-  Company  state  that  househokl  linen.; 
are  in  active  demand,  and  the  quantity  of  table  linens, 
napkins,  damask  cloth.s,  towellings,  etc.,  they  have  in  stock 
is  rapidly  diminishins'.  Retail  merchants  should  note  that 
linen  goods  are  still  ad\aneinL;-  and  arc  likely  to  remain 
high  for  six  nninths  at  least,  until  the  new  crop  of  tlax 
comes  in,  and  at  iiresent  there  are  no  sie-ns  of  rednclion 
from  any  of  the  linen  centres. 


ADVANCE  IN  GERMAN  GLOVES. 

GanatJian  afjents  for  (Jorman  gloves,  e>])ecially  the  Rinu- 
wood  makes.  recei\ed  adxices  Api-il  1  from  the  manufac- 
turers refusing  orders  at  the  old  tlg-ures.  The  only  explan- 
ation so  far  given  of  the  advance  is  the  high  pi-ices  of  tiiii-' 
wools.  English  Kinuwood  glo\es  have  not  thus  far  been 
affected. 


COMPETING    WITH   BRADFORD  GOODS. 

The  iMcjiitreal  Cotton  Co.  are  offering  a  handsome  range 
of  mercerized  sateens.  Their  trade  in  54-inch  Italians  has 
grown  ra])idly.  'i"he  new  mercerized  finishes  are  com|)letely 
doing  away  with  the  lower  classes  of  Bradford  worsteds,  a 
fact  that  is  gratifying  to  Canadians,  since  the  money  for 
such  goods  is  kejit  in  the  country,  the  \alue  of  the  raw 
cottons  and  dyestulTs  being  the  oidy  ])orli<>n  going  to 
other  countries. 


Robertson    &    Mcintosh,    L'Orignal,    Ont.,    have    added    a 
dry  goods  department  to  their  general   store. 


The  three  cotton  departments  of  Messrs.  S.  Greenshields, 
Son  &  Co.  report  the  largest  sales  in  the  history  of  the 
house  for   this  season. 


The  Colonial  Bleaching-  and  Printing  Co.  are  receiving 
letters  liy  every  mail  coniplimenting  them  on  the  exception- 
ally ijeautiful  range  of  Fall  samples  they  have  shown, 
^lany  customers  have  said  that  they  are  the  finest  they 
ha\e  ever  seen.  As  usual,  the  company  have  made  a 
specialty  of   the  blue  prints. 


I  nnn   Good  White  Business 
IjUUU   Envelopes  for  $1.00 

ANY  PRINTING.    We  do  good  Printing  cheap— .')UU 
Statements,  500  Noteheads,  500  Envelopes  tor  $2.50. 

SNAPS  IN  STATIONERY  OF  ALL  KINDS—  Business 
Pencils,  81.00  gross,  regular  JI  ..=)0.  Write  us  your  wants. 

WEESE  &  CO.,  Jobbers,      54  YongeSt.,  Toronto. 


A  leading   Importing  and   Manufacturing   Notion  House,  of  New  York 

WANT  A  CANADIAN  AGENT 

Must  have  first-class  business  connections,  and  be  able  to  interest  large 
Retail,  Wholesale,  and  Department  Stores. 

Address:  SAMSTAG  &  HILDER    BROS., 

S57-SS9  Broadway,  New  York. 


THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,  American  and  Foreign  firms   who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 


RT?T    A  "^ArO;   -*r   QOM     Manchester  BUlg.,  Mellnda  St., 
.  r  J^J^i.  vv  o  06  owx'N,  TORONTo-and  Montreal. 

Dry  Goods  Commission  Agents. 

/"Wivi.  Simpson  Sons  &.  Co.,  Philapelphia,  Pa. 
I  Prints,  Linings  and  Draperies. 

I  Cartwright  &  W.\RNERS,  Limited,  Loughborough,  Eng., 
I  Hosiery  and  Underwear, 

D.  Sandkman  &  Co.,  Leicester,  EJrgland, 
1^  Yarns  and  Warps. 


RepresentingJ 


A.  ROLAND  WILLIAM8,  MTiichelte?  Bmidinf ,°2™^^ 

Meliuda  St.,  Toronto.     Woollens,  Silks,  Embroideries,  Handkerchiefs, 
Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinery 
Boxes  as  a  side  line.  In  writing,  state  what  territory 
is  covered,  and  how  often.  All  correspondence  will  be  treated 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,    N.  B. 


THE    C-  Gr.  TTOXJIsTG^   CO. 

RUBBER   STAMPS 

AND    SUPPLIES 

No.   I   Adelaide  Street  East,        -        TORONTO 
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THE   HAT    TRADE. 

Messrs.  .laiiios  CVnistim'  i.\:  C\>..  Liuiilfd,  aio  sliowiiiy  a 
line  oi"  soU-ieh  hats  in  the  new  Panama  shajies,  t'loni  S|o..")n 
up.  which  are  meotina  wiih  considerable  t'axor  from  tln' 
trade  to  judijc  I'roni  the  orders  phucd  loi  ihciu.  A  line  nl' 
low-priced  Panama  straw  hats  is  what  i\i  ly  reiailir  waiils, 
lor  the  popular  trade  cannot  induiiii'  in  llie  \  ei  y  cNpcrisise 
makes.  Thi?.  house  has  hronylu  out  a  Panama  hat  to 
retail  from  -^I'.'i.")  to  S-J.T.").  which  is  si-llinu  remarkalily  well. 
The  new  samples  are  l)einL>'  shown  now.  Their  travellers 
are  on  the  road  «ith  a  complete  set  of  all  the  latest  novel- 
ties in  felts,  straw  hats  and  cai>s  for  the  sorting  season  as 
well  as  having  with  them  the  ])revailini)  Fall  styles.  The 
usual  large  range  i.>i  furs.  eti..  are  also  shown.  Notwith- 
standing the  advance  in  some  lines  ordeis  are  being  |)laced 
very  freely.  The  firm  e.xpect  to  be  in  their  new  buildinu 
about  May  I.  when  everything  will  be  completi'd  and  in 
readiness   for   the   Fall   opening. 

Two  ni.'w  yachtini.;  raps  shown  \>y  .Messrs.  Rathboiir. 
Mt-N'eil  &  Co.  will  sell  on  sight.  One,  the  "  Auto,"'  is  an 
entirely  new  style,  with  leather  jjeak,  band  and  piping.  1'he 
other,  is  a  soft,  crtish  yachting  cap.  made  in  tweeds  and 
navy.  It  is  a  very  light  cai)  tintl  is  selling  rapidly.  The 
"  Raalan    "    and    '"  l$aden-]'owell  "    are    |  opular    men's    cajis 


in  light  and  dark  tweeds,  which  are  in  greiit  demaml  fur 
Sununer.  and  already  several  orders  have  been  received  for 
the  Fall  trade.  Children's  caps  and  tams  aie  a  specialty 
witli  this  house.  'J  he  business  done  in  tams.  especially,  is 
'■normous.  In  ladies'  straw  hats,  jvinibo  and  pineapple 
straws  are  selliuL;  lapidlv  and  deliveries  are  beint;  asked  for 
alreadv.  owint;  to  the  early  openiiiL;  of  the  season.  Men's 
sli'aw  hats  in  [)laln  and  fancy  bands,  with  single,  double, 
triple  and  i|uailruplc  brims,  have  been  a  big  success  witli 
the  llrjn.  cxceediuL;  thcii'  own  expectations.  A  line  of  onl- 
inii'  shirts,  something  of  a  novellv  in  this  market,  has 
recently  bi'cn  added  to  the  stock,  and  it  will  pay  dealers  to 
look  theni  up.  They  are  in  llannel.  with  starched  bands. 
Dill'erent  patterns  and  colors,  all  attractive,  are  shown, 
inclnding-  checks,  plaids  and  stripes.  The  name,  the 
Winner."  is  appropriate.  They  have  Ijcen  a  leading  style 
in  the  llnitcd  States  and  ari'  makin<>'  verv  rapid  progress 
here. 

.\  repi'esentative  of  Messrs.  Stewart,  Allan  iS:  LeMaistre, 
manufacturers  of  the  "  Salem  "  waists,  has  lately  returneil 
from  New  York,  where  he  sjjcnt  Easter  on  the  lookout  for 
late  novelties  for  the  Canadian  trade.  This  house  has 
made  a  big  success  of  the  Cibson  waists  in  muslins,  and 
are  sht>vving-  an  exceptionally  beautiful  range  for  early  May 
delivery.  This  waist  will  undoubtedly  be  a  leader  durinu 
the  coming  season,  and  dealers  handling  the  products  of 
this  house  need  have  nn  fear  of  their  assortments  not 
taking   well. 
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Priestley  &  Co. ,  B Front  cover 
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Roberts  Advertising  Agency . 

Robertson  &  Co.,  F 

Ross  &  Co. ,  Geo.  D 
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29 
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57 


Sale  Leather  Goods  Co.,  The  Julian  ....         63 

Samstag  &  Hilder  Bros 97 

Slingsby  Mfg.  Co.,  Limited,  The    33 

Standard  Umbrella  Co 51 

Sfapley  &  Smith  Inside  back  cover 

Storey  &  Son,  "W.  H 43 


Tidswells  &  Co.,  Limited,  E.  &  H 

Outside  front  cover 

Toronto  Brass  Mfg.   Co. ,  The 27 

Truro  Knitting  Mills  Co 43 

TurnbuU  Co.,  of  Gait,  Limited,  The....         51 

W 

Watson,  Foster  Co. ,  Limited    81 

Watson  Mfg.  Co 75 

Weese  &  Co 97 

Western  Assurance   Co 93 

Wilkins,  Robert  C Inside  front  cover 

Wolsey  Underwear 43 

Wreyford  &  Co 47 

Wyld-Darling  Co.,  Limited.    Inside  front  cover 


Young  Co.,  The  C.  G. 


97 


STAPLEY  &  SMITH 


MANUFACTURERS 


OF    THE 
CELEBRATED 


"Hibernia 


7> 


Hand  p^  Made 

Trademark. 


"Sterling 


}> 


^erlin 


'^ 


Lock   .1^,    Stitch 

Trademark. 


UNDERWEAR 

For  Ladies  and  Children. 

Baby-Linen  Infants'  IVIillinery 

Infants'  Costumes  and  Pelisses 
Ladies'  Si^irts  and  Blouses 
Dressing-Gowns  and  Jackets 

CORSETS 

'WWWWWWWWWVWWWWWWWWWWk 


TBABE      MAgi 


"Alpine" 


Natural  Underwear 

for  Ladies  and  Children. 


FACTORIES— 

London,  Strabane,  Londonderry. 

128  London  Wall 


LONDON, 


E.G. 


Catalogues  supplied  on  application. 


TdHke  Trade —  ^P""'^^  '902. 


Keeping   your   stock  well  assorted    adds   greatly  to   the 
volume  of  business  — 

We  find  it  so. 

Goods  bought  with  care  and  a  thorough  knowledge 
of  values  give  your  customers  satisfaction — 

It  brings   us  new  customers. 

Fashions  and  suitable  goods  for  the  district  or  Province 
in  which'  you  are  doing  business  make  selling  easy — 

We  study  the  trade  of  every  Province. 

Old  and  warehouse-worn  goods  are  bad  stock  and  dear 
at  almost  any  price — 

None  to  be  found  in  our  warehouses. 

Keeping  in  close  touch  with  the  markets  of  the  world 
enables  you  to  know  values  and  fashions — 

See  our  stock. 

Order  at  once  any  goods  in  demand  that  you  are  sold 
out  of     The  best  want  book  is  your  order  book — 

We  know  by  experience. 

Taking  cash  discounts  contributes  greatly  to  success 
in  business — 

We  take  them. 

Ordering  by  letter  is  a  prompt  and  easy  method  of 
keeping  your  stock  fully  assorted — 

We  have  made  the  filling  of  letter  orders  a  specialty. 

Courteous  attention  to  customers  and  mutual  confidence 
between  buyer  and  seller  in  the  smallest  detail  of  business 
increases  the  prosperity  of  both — 

We  have   the  confidence  of  thousands. 


Jobn  macdonald  ^  €0. 

Wclli»qton  and  Pront  Streets  Ea&t  "^^^^  TorOlltO 
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FOR   LACE   NOVELTIES 

OF  EVERY  KIND 

A  GO-AHEAD   FIRM 

IS  THAT  OF 

TIDS  WELLS,  sand,  wood  St ,  LONDON, 

ENGLAND. 
WHO  SUPPLY  THE  FOLLOWING  GOODS  : 


SHIRTS, 

LACES, 

-VEILINGS, 

MADE-UP-LACE, 

BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS, 
BELTS,  ETC. 


Factory  : 
Old  St.,    London. 


3  and  2  WOOD  Street, 


Also  at  Glasgow, 
Sydney  and  Melbourne. 


LONDON,  ENG. 


Mantles, 

^c,^^COSTUMES, 
^^^    SKIRTS,   ETC. 

Oanadian  Buy^^rs  will  always  find  the 
very  latest  Novelties  in  Ladies'  and  Children's 

Jackets,  Skirts,  Mackintoshes, 
Capes,  Etc.,  Etc. 

in  our  showrooms.  Special  attention  is  being  given  to  the 
requirements  of  the  Canadian  Trade,  and  we  will  be  glad 
to  show  our  samples,  and  learn  your  needs. 

Mr.  Robert  Edminson  is  now  acting  as  our 
Agent  for  the  Dominion  of  Canada. 


CORBY,    PALMER    &    STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  ENG. 


THE  BEST  DRESS   GOODS   ALWAYS   BRING  TRADE 

PRIESTLEY'S  DRESS  FABRICS 


WILL    DO   THIS    FOR    YOU. 


Ever   popular   because   of  their 

STYLISH   EFFECT  and  WEARING   QUALITIES. 

THEY  SELL  THEMSELVES. 


S.  GREENSHIELDS,  SON  &  CO.,  MONTREAL 


Sole  Agents  for  Canada. 


WYLD-DARLING 


WHOLESALE  DET  GOODS. 


COMPANY.  LIMITED. 


MANUFACTUREKS,  TORONTO. 


ASSORTING  SEASON  —  NEW  GOODS. 

Our  stock  of  Ladies'  Cotton  and  Cashmere  Hosiery  is  complete. 

Qnp^|i\|    Q     Black  Cotton,  with  open  lace  work,  to  retail  25c.,  40c.,  50c. 
^       ^^'^^^     White  Polka  Dots  on  blue,  black  or  red,  retail  25c. 


Infants'  Cotton  and  Cashmere  Sox— all  sizes— black,  white,  tan. 


Whitewear. 

All  our  orders  were  placed  before  advance  in  Cottons. 

Night  Dresses-Underskirts. 

3  Leading  Lines — retail  7Sc.,  ;8i.oo,  $1.25. 

Drawers-Corset  Covers. 

Retail  2Sc.  and  soc. 

Summer  Blouses. 

White  Lawn,  with  Valenciennes   Insertion  and  Lace 
Trimmings — latest  styles — retail  soc.  up. 

VISIT      OUJR      Dl 

Letter-Orders'Promptly-Shipped. 


Bedford  Cords. 


White,  Cream  and  Colors,  very  special  value-retail  25c. 

Lustres- 

Black,  White,  Cream,  Reds,  Sky— retail  50c. 

Black  Silk  Grenadines- 

Below   regular   value  —  Stripes,    Checks    and    Floral 
Designs — retail  $1.00. 

Complete  assortment  li*%i4-t-Att     1 1..  «!««....  ....a. 

Ladies'  Bleached  Knitted  UnderweaT 

—sleeveless,  short  sleeves  and  long  sleeves-stylish 
trimmings  — retail  lOc.  to  50c. 

^  F>A  RT IVI  E:  INJ  TS . 

WYLD-DARLING  ^°'''Lt:iT;d 


THE  TIME  TO  INSURE    IS 


NOW 


While  you  arc  WELL,  STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  Insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W,  H,  Beatty,  Esq,, 

PRESIDENT. 

W.  D.  Matthews,  Esq.,  Frederick  Wyld,  Esq  , 

VICE-PRESIDENTS. 


V\/.  C.  MACDONALD, 

ACTUARY. 


HEAD   OFFICE. 


J.    K.   MACDONALD, 

MANAGING    DIRECTOR. 

TORONTO. 


"Rooster  Brand" 


Order  your 


White  Duck  Pants,  etc., 

before  the  hot  weather  comes.     You  will  want  them, 
so  don't  delay. 

Negligee  Shirts  in  beautiful  designs. 

Working  Shirts,  full  sizes  and  long  bodies. 

PdntS  of  all  styles  and  prices. 

Overalls,  Double  Bibs  and  patent  Safety  Watch  Pocket. 

Skirts  for  the  Summer  trade — the  latest  vogue. 


ROBERT  C.  WILKINS, 

New  Factory : 

2086  and  2088  St.  Catherine  St.,  cor.  Bleury  St. 
MONTREAL. 
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S.  GREENSHIELDS,  SON  &  GO 

MONTREAL. 


STOCKTAKING  SNAPS 


We  can,  as  usual  at  this  time, 
offer  to  our  many  friends  lines  at 
greatly  reduced  prices  to  clear 
before  the  end  of  the  month. 

We  can  interest  you  in  every 
department,  and  whether  you  visit 
our  warehouse,  or  buy  thro'  our 
travellers,  we  are  confident  your 
purchases  will  bring  you  hand- 
some returns. 
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RYLANDS&SONS 


LIMITED 


MANOH 


N 


Cotton 


SpinnoFS 


♦     ♦     ♦     ♦ 


Meichants 


♦     ♦     ♦     ♦ 


fefs 


^andOonsi,.   f 


lEECH^NTS 


AMUFACfURE^S.r! 


England    '      *  ■  '  ~ 


BleachcFS 


♦     ♦     ♦ 


Dyeis 


♦     ♦     ♦ 


FinislieFS 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS 


Longford  works,      S-wiaton, 


Wigan, 
Crewe, 


Chorley, 
Bolton. 


r 


^ 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 

Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Danfiasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 
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Horrockses,  Grewdson  &  Co. 


COnON  SPINNERS  '■>  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  io?  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  tor  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PRIZE  MEDALS,  LONDON  1851,     1861 

GOLD  MEDALS,  PARIS  1867,    1878 

DIPLOMA  OF  HONOUR,  VIENNA  1873 

GOLD  MEDAL,  CAPE  TOWN  1877 

DIPLOMA  OF  HONOUR,  LONDON  1884 


s 


GOLD  MEDAL,  CALCUTTA 
GOLD  MEDAL,  LIVERPOOL 
GOLD  MEDAL,  EDINBURGH 
FIRST  AWARD,  ADELAIDE 
FIRST  AWARD,  MELBOURNE 


1884 
1886 
1886 
1887 
1888 


GRAND   PRIX,    PARIS,   1900. 
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The  Celebrated  CD.  Corsets 


Patented 

and 
Registered 


ENGLISH   MANUFACTURE 


Have  far  and  away  the  largest  sale  of  any  corsets  in  the  world,  being  sold  throughout  the 
United  Kingdom  and  British  Colonies  by  13,000  drapers  to  upwards  of  4,000,000  Corset 
wearers. 

C  B.  Corsets  occupy  a  unique  position  in  England — the  test  market  of  the  world — where 
manufacturers  from  every  stay-producing  country  compete  upon  equal  terms — owing  to  their 
immense  superiority  over  all  rival  corsets  in  the  four  following  essentials  :  Perfection  of  shape, 
extreme  durability,  beauty  of  finish,  and  moderation  in  price.  C.  B.  Corsets  are  pre-eminently 
suited  to  Canadian  requirements,  and  quickly  attract  an  important  trade,  easy  to  cultivate  and 
capable  of  very  considerable  expansion. 


C.  B.  Corsets 
represent  a 
standard  of 
excellence  to 
which  lesser- 
known  cor- 
sets do  not 
pretend. 


The  many,  if 
unsuccessful, 
imitations  of 
C.B.  Corsets 
form  flatter- 
ing testi- 
mony to  the 
sterling  merit 
of  the  latter. 


Our  organization  for  the  production  of  the  Celebrated  C.B.  Corsets  furnishes  employment 

for  nearly  4,000  workpeople  in  eight  of  the   best  appointed  factories  in  the  United  Kingdom. 

Embodied  in  the  manufacture  of  C.  B.    Corsets  are  processes  invented  by,  and  known  only  to, 

.ourselves,  the  result  of  which  has  been  to  produce  a  style  and   mathematical  correctness  in  fit 

hitherto  unknown. 

We  hold  a  finished  stock  of  50,000  dozens,  and  are  able  to  execute  practically  every  order 
by  return. 

SOLE   MANUFACTURERS: 

Charles  Bayer  &  Company 


Victoria  Buildings,  Golden  Lane,  London. 

31  London  Wall  and  London  Wall  Avenue,  London. 

Albion  Stay  Factory,  Batn,  England. 

Victoria  Stay  Factory,  Bristol,  England. 

Ideal  Stay  Factory,  Oldland  Common,  England. 

Baystar  Stay  Factory,  Landport,  England. 


Imperial  Stay  Factory,  Portsea,  England. 
Star  Factory,  Londonderry,  Ireland. 
Flinders  Lane,  Melbourne,  Australia. 
Barrack  Street,  Sydney,  Australia. 
Wellesley  Street  East,  Auckland,  New  Zealand. 
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"TALL   1902." 


In  addition  to  our  large  collection  of  FANCY  DRY  GOODS, 
which  has  been  thoroughly  replenished  in  all  departments  for 
the  assorting  trade,  our  travellers  are  now  carrying  a  full  line 
for  FALL  igo2,  in  JACKETS,  COSTUMES,  SKIRTS, 
BLOUSES,  WRAPPERS,  UNDERWEAR,  DRESS  GOODS 
and    CLOAKINGS, 

"The  early  bird  gets  the  worm,"  and  if  you  would  secure 
early  and  prompt  delivery,  give  us  a  chance  to  do  your  orders 
justice  by  placing  them  early. 

The  Lace  Warehouse  of  Canada. 


KYLE,  mimm  &  co., 


16  St.  Helen 
Street, 


Boot  and 

Shoe  Laces 


BEST  MANUFACTURE 

RIFLE,  GLACE,  SILK, 
CORD,  LEATHER  and 
PORPOISE. 


p     Linen 
Threads 


BARBOUR'S, 
FINLAYSON'S, 
KNOX'S, 

DUNBAR'S, 
STEWART'S. 


Toronto 


STOCKS     CARRIED     AT 

MONTREAL 


Quebec 


Frank  &  Bryce,  Limited 
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For  Ladies'  Underwear 
of  all  kinds,    Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION,    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE   LARGEST  FRILLING  HOUSE   IN  THE  WORLD. 


THE    ABOVE   PATTERNS,  AND   MANY  OTHERS,  ARE    MADE   IN    A   VARIETYOF  WIDTHS. 


EXPERT    judges  agree   that    "  Plantagenet "    Frillings   exceed   all   other  makes   (for  the  above  purposes^   in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.       Drapers  in   England— almost  to  a  man  — 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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WYCIlIFFE 


Cashmere 
Hosiery 


Pure  KlMl 

ilnsbrlnkabK 

Underwear 


We  are  sole  representatives  in  Canada  for  the  celebrated  **  WyCllf  f C  "  Hosiery  and  Pure  Wool 

Unshrinkable  Underwear. 

MANUFACTURED    BY 

GREENWOOD  &  MOULDS,  Leicester,  England. 

Also  at  59  GRESHAM  ST.,  LONDON. 

A  complete  ran]!;e  of  their  samples  are  now  in  the  hands  of  our  travellers.       We  would  respectfully  ask  Canadian 
merchants,  when  in  England,  to  call  on  Messrs.  Greenwood  &  Moulds  and  inspect  their  goods. 


PRIME  &  RANKIN, 


22  Front  St.  West,  TORONTO. 


Coronation — ^June  1902 
LNIO 


it 


•  •         Range  of 


Largest  Variety  I 


Souvenir  Picture  Handkerchiefs, 
FLAGS  and  Decorations 

Best  Designs  1  I  Cheapest  !  !  !  AGftiN  leads  tme  market. 


Various  Designs 

from  7)^d.  upwards. 


rlagS^  Various  Pictures' and  General  Range. 

Samples  and  Illustrated  Lists  now  issued  all  over  Canada' 
See  you  get  our  goods.         All  bear  our  Trade  Mark  ticket. 


l^Sii^'     

Also  LONDON  and 

^-r^A-'V'^'-^<"<i">"  MANCHESTER 

/,oy^^^jfn,o^j       No.  100-24-ln.,  "  THE  IMPERIAL." 
Also  otber  lines. 


ASK  YOUR  WHOLESALE  HOUSE  FOR  THEM. 

Brown,  Graham  &  Co. 

37  GLASSFORD  STREET, 

^— Glasgow 


R.  FLAWS  &  SON,  Canadian  Agents,  TORONTO 
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rorito, 


P600-"28-in.  Linen  Knicker  Suiting 

for  Ladies'  Costumes,  in  Pink,  Sky,  Ox-blood,  Navy,  Green  and  Natural,  to  retail  at  15c. 

WJ23-36-in.  Linen  Suiting 

in   Pink,   Sky,  Ox-blood,  Bluette,    Reseda,   Marine,   Navy,    Natural,   and  Grey,  to  retail  at  25c. 


Z55--44/45-in.  Blacl(  Soleil 

to  retail  at  500. 


JWI9-44/45-in.  Black  Soleil 

to  retail  at  75c. 
The  above  are  scarce  goods  and  in  great  demand. 


Our  travellers  are  now  showing  samples  on  the  road  for  the  Fall  trade,  of  the 
most   beautiful  styles   of  British,  Canadian  and  American  Wrapperettes  that 

have  ever  been  show^n  in  this  countrv. 
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0\ir  NeAV  YorK  Dry  Goods  Letter. 

Quiet  April  Trade  and  the  Cause- Activity  in  Cottons  and  Probable  Higher  Prices— Piques  in  Favor  but 

Scarce— Dress  Fabrics  with  Etamines  Leading— Velvets  Promising  Well  for  Fall     Ribbons 

Increasing — Cloak,   Skirt  and  Waist  Fashions  With  the  Materials   Used. 


From  Our  Own  Correspondc'iit. 

New  York,  April  >-•,.  lOll-J. 
KNKLOP.MKNTS  in  the  dry  goods  field 
during  the  luisi  month  were  not  ^^o 
marked  as  in  March,  and  while  the 
year's  reeoi'd  ol'  sales  is  well  in 
ad\anee  ol  that  ol'  last  v'ear  for 
the  same  lolal  period,  the  amount 
ol  April  business  in  many  lines  has 
shown  a   decrease. 

The  reason  for  this  state  of 
atiair.s  is  easy  enough  to  ascertain, 
as  an  eaily  Kaster  and  cold  weather  are  a  hard  com\)ina 
lion  lor  tile  retail  merchant  to  make  special  headwav 
against.  The  lull  alti-r  Kaster  is  all  the  more  apparent 
after  the  ljus>  rush  in  the  middle  of  March,  but  there  is 
still  stiHioieiit  animation  to  carry  the  season  well  along  to 
the  Sunimer  |)eriod.  (Jf  coiirs(?,  the  main  business  has  Ijeeii 
done  so  far  as  the  wholesale  end  is  concerned,  and  depar- 
tures in  styles  or  materials  will  be  resciwed  for  another 
season. 

.SUMMER    FABRICS    ACTIVE 

There  is  still  great  actixity  in  the  whole  range  of  .Snnt- 
in(_'r  fabrics,  and  (In-  light,  gauzy  creations  that  began  to 
sell  in  .January  ha\e  been  taken  up  as  fast  as  the  mills 
could  furnish  them.  The  craze  to  make  and  market  new 
combinations  of  falirics  was  ne\cr  more  in  evidence,  and. 
as    a   general    pro|)osit  ion,    nex'er   more   successful. 

NEW    THINGS    SOUGHT    AFTER. 
Silks   and   linens,    linens   and   cottons,   and   mercerized    cot- 
tons   ill    \arioll^    forms    were    all    luought    out    in    new    forms 


and  had  I  heir  classes  of  advocates.  The  ureat  search  wa-: 
for  something  difi'erent.  and.  if  possible,  exclusive  for  the 
time  being:  and  thii>  limited  (piantities  of  \arious  novel 
fabrics  found  their  way  into  the  market,  and  most  of  them 
into  the  hands  of  the  consumer.  The  materials  for  the 
Fi\\\  season  show  a  similar  tendency,  and  new  weaves  and 
new  linislii^s  will  likely  pla>'  ;ui  important  part  in  Kali 
business. 

ADVANCES    IN    COTTON    AND    THE    EFFECT. 

Kurther  advances  in  the  raw  cotton  market  wei-e  respoii 
sible  for  still  (irnier  conditions  in  linishi'd  products.  The 
settleiiK'nt  of  labor  troubles  in  the  mills  was  pjonipt,  tind 
sho\\ed  the  urgency  of  the  demand  for  giuids  by  the  readi 
ness  with  which  manufacturers  consented  to  an  advance  in 
wages.  The  [jrint  cloth  market  showed  further  advances, 
w  ith  no  tendcncv  toward  shadiua  prices  on  regular,  uciods. 
Strikes  in  Southern  mills  were  also  speedily  settled,  indi 
eating  iicaltliv  market  conditions  for  the  lower  grades  of 
manufactured  aoods  handled  in  those  districts.  The  export 
demand  for  raw  cottons  has  fallen  olY  to  some  extent,  but 
according  to  well  posted  authorities,  hioher  prices  are 
eventually  inevitable.  The  spectacle  of  raw  cotton  selline 
in  New-  Orleans  20  points  higher  than  in  New  York  is 
unusual,  to  say  the  least,  when  the  diirerence  is  usuailv 
the  same  amonnt  the  other  way.  i)es|)ite  the  fact  that  the 
r;o\crnment  report  of  the  crop  has  proven  to  be  too  small, 
increased  consumption  and  increased  exjiorts  have  accom- 
plished the  same  purpose  with  the  consequent  rise  in  prices 
all  alono  (he  lin(\  There  is  under  way  a  plan  for  consoli 
dalion  of  a   larue   number  of  Sotitliern   spinners,   who   held   a 
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convoniioii  oarly  this  momh.  Imt  the  cfTect  of  any  such 
consoliilaiioii  woiiUi  ni>t  he  fell  to  i\ny  appreciable  extent 
on    the    present    season. 

WHITE   GOODS. 

The  ilemaiul  for  white  oooils  has  lalien  oil  temporarily, 
as  weather  i-onditions  ha\  e  not  l)cen  favorable  to  the 
ilemaiul  for  ineiliinii  and  lower  arailes  which  respond  more 
to  immediate  demands.  I'icpies  have  been  quite  scarce, 
and  the  supply  is  limited.  riie\  arc  aeain  favored  for 
waists.  Init  the  lonner  slump  in  prices  is  too  recent  in  the 
recollection  of  the  trade  to  warrant  any  extia  effort  on  the 
|)art  of  the  mills  that  ari'  i<niil)ped  for  that  class  of 
wea\  insi'. 

The  sheer  aoods.  as  a  class,  are  still  leaders,  'and  all 
that  is  lu'cded  to  clean  up  the  market  is  a  little  fai 
weather  in  Ma\  and  early  .lune,  as  the  entire  season's  pro- 
duction is  contracted  for  in  one  way  or  another.  Mercerized 
effects,  in  liutires  and  stripes,  are  expected  to  take  the  lead 
from  prest>nt  indications.  Uhite  i^  decidedly  the  predomin 
atino-  color  In  the  entire  cotton  ealeiioiy,  with  ecru  a  close 
second.  / 

EXAMINES    .ARE    LEADING 

In  the  dress  uoods  section,  and  in  the  manufacttired 
uarment  lield.  the  yreat  sensation  of  tli.'  season  was  tlv 
phenomenal  popularit\-  of  etamines.  Neglected  at  first,  and 
then  suddenly  taken  up  by  exeryone,  etamines  are  easily  the 
leaders  of  the  season  so  far  as  an>-  sinele  fabric  is  con 
ceriied.  There  were  nian\-  disadx  antaoes  connected  with 
the  usi  of  this  mateiial  which  stood  in  the  way  of  its 
popularity,  but  all  of  these  were  laid  on  one  side,  and  its 
p<,pulaiity   is   expected    to    last   wi^ll    into   the   Fall    season. 

POPULAR    DRESS    FABRICS. 

Mohairs    and    Sicilians    are    in    fair    demand    atld    promise 
to  displace  some  of   the  fabrics   of   the  crash    order  for   Sum 
mer  dresses.       Blacks   ami    whites   head    the   list,    with   a   scat 
lerino-   demai\d    for    blue    and    ela(c.       Fall  orders   of   i)romiii 
ent      dress     eootl.-      buyers     and    manufacturers     of    costunn's 
indicate    a    tendeiu>     to    faxor    /ibelines    and    fabrics    of    that 
order.       Camels     hair    .■IVects     are     likewise     well     thought     of. 
.\nother    I'aiiric    that     piomises    wi'll     is    made    of    wool      and 
merce.ri/ed      col  ton.     th.'    lattc-r      appearine     in     tiny    dots     in 
s()iiare    effect— white    on    a    l)lack    or    colored    oround.      It     is 
anticipated    that    broadcloths    will    hold    their    own.    as    will 
as    kersc'Ns.       I'liishes    are    restrictid    to     th.-ir    limited    lielil, 
thouuh    \eiours    ma>-    widen    their    sphere. 
THE    SILK    TRADE 

In  the  silk  field  Shantunes  and  pono-ees  are  the 
laNorites  oi  the  hour,  and  ha\e  taken  more'  widely  than 
was  anti<  ipali'd.  China  sdks  ha\e  been  fairly  atUixe  in 
the  wai>l  liehl,  though  prices  are  not  what  they  were  last 
vear.  TatVetas  ha\e  been  absorbed  as  .piiekly  as  they  came 
from  the  looms,  and  while  colors  lia\e  not  been  so  much 
(■ailed  for  this  season,  blacks  are  in  the  lead  at  lirm  prices. 
Moires,  for  the  time  beine,  are  on  the  decline.  Foulards 
are  more  or  lt;ss  uncertain  :  there  has  lieen  a  fair  demand 
for   them,  and  they   are  held  by  stronti    houses,  but   there  is 


no    snap    to    the    demand,    and    (|uantities    are    to    be   had    at 
slii>ht    coitcessions    in    price. 

Veiiing-s,  plain  aiul  embroidered,  in  neat  figures,  are  in 
H'ood  request  for  costumes.  C'anvas  silks  and  specialities 
of  that  order  are  quite  popular. 

VELVETS  HOLD  THEIR  POSITION. 
\ehets  are  not  yot  active,  V)ut  promise  well  for  the  Fall 
season.  Early  indications  point  to  an  increased  use  of 
velvets  for  waists,  especially  in  fancy  patterns  in  hair  line 
and  polka  dot  effects.  Black  \  ehet  ribbons  are  still  lead- 
ers for  all  kinds  of  liimmino.  and  are  considered  good 
property  for  Fall. 

USE  OK  RIBBONS. 
Ribbons  ha\  e  been  extensively  used,  and  in  lighter 
weights  aie  scarce.  Moires,  for  strappings,  are  in  fair 
demand,  but  at  lower  prices.  An  increased  use  of  ribbons 
is  likewise  noted  in  the  millinery  field,  principally  in  wide 
taffetas. 

CLOAKS. 

In  the  cloak  field,  activity  slackened  off  immediately 
after  Easter,  though  the  cool  weather  was  responsible  for 
a  linuering  demand  for  cloth  suits.  The  Kaglan  is  still  on 
hand  in  a  new  form' — pongee  silk  lined  with  white  silk, 
lollarless,  and  with  tiny  shoulder  capes.  Short  jackets,  in 
pongee,  alst)  with  cajies  ha\  e  been  in  demand  for  wear  in 
.Southern  Winter  resorts.  In  medium  -  priced  goods,  covert 
jackets    have   been    in   limitetl    rerpiest. 

THE    SKIRT    TRADE. 

Walking  skirts  in  taffeta  were  lirought  out  by  a  few 
houses,  but  ha\  e  not  been  well  i-ecei\ed.  Odd  lots  of  home- 
spuns are  in  the  market  at  closing  out  prices.  In  suit 
jackets  the  models  without  collars  are  still  the  favorites. 
.Skii  ts,  of  the  sun-plaiterl  model,  aie  in  high  favor  ;  there 
is  practically  no  departure  from  the  serpentine  styles  of 
the  earlier  season.  There  is  a  fair  demand  for  taffeta  and 
net  skiits.  particularly  with  profuse  trimmings  of  jube 
ruches  on  the  Hounces  and  seams.  Plain  skirts  are  th<- 
exception  :  rutlles  and  flounces  are  the  rule.  Skirts  in  point 
desprit.  with  lai-ge  d<its.  ha\e  been  ordered  in  fair  (ptanti- 
ties    I'or    Summer    sellinu-. 

SEPARATE    WAISTS. 

In  separate  waists,  the  demand  for  lafTetas  is  not  as 
strone  as  it  has  been,  and  more  attention  is  being  paid  to 
China  silk  and  the  liehter  silk  fabrics.  Mercerized  che\iot 
waists  are  still  ((iiite  poi)ulai'.  The  tendency  is  still  towartl 
white,  and  while  there  have  been  many  attempts  to  bring 
eolois  to  the  front,  especially  in  stripes,  the  big  bulk  of 
the  btiyiiio  is  in  the  white.  (ubsoii  effects  hold  their  own, 
and    app<'ai-    in    adv'ance   Fall    styles. 

•Shirt  waist  siiit<  are  now  to  be  had  for  ten-day  delive- 
ries, iiulicatino  a  falline  off  in  the  demand  for  this  class  of 
garments.  Eowever.  the  lateness  of  the  season  is  easily 
responsible  for  the  decline,  and  there  is  every  reason  to 
believe   that   interest    will  be  revived   later. 

WM.    J.   BRANDT. 
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Our  London 
Fashion  Letter. 


Fabrics  for  Costumes— The  Lace  Craze- 
Alpaca  Qowns  —  Popular  Colors  -  Ruifles 
and  Sleeves  The  Fabric  Belt— Sleeves- 
Con  nation  Table  Centres,  Cushions,  Bibs 
and  Other  Novelties. 
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From    our   own   Correspondent. 


London,  April  i6.  1902. 


:;EALLY  splendid  shows  of  advanced  Spring 
or  early  Summer  styles  are  now  being  made 
in  West  End  drapers'  shops,  although 
the  weather  up  to  the  time  of  writing 
has  not  permitted  the  wearing  of 
Spring  garments.  Elaboration  in 
trimming  prevails  in  the  costume  and 
similar  departments,  and  even  tailor- 
made  gowns  in  cloth,  serge,  frieze  and  alpaca  are  sometimes 
laden  with  lace  applications,  embroideries  on  stuff  or  lawn,  or 
a  multiplicily  of  ve'vet  or  glace  tucks  or  piping  above  small 
flounces. 

*         *         * 

'pHE  variety  of  the  skirt  styles  is  very  great,  but  few  of  the 
much-heralded  short  walking  skirts  are  to  be  seen.  All 
the  smartest  shapes  are  cut  with  flowing  length  at  the  lower 
part,  but  continue  to  fit  closely  over  the  hips.  Quite  a  new 
style,  made  up  in  plain  or  fancy  cloth,  has  six  seams,  each 
machine-stitched,  and  this  ends  with  a  double-shaped  flounce, 
finished  with  self  colored  stitching.  The  bolero  coatee  with 
this  style  is  intended  to  be  worn  open  or  closed,  and  has  a 
shaped  and  stitched  basque  that  comes  well  over  the  hips, and 
a  large  collar  faced  with  silk,  edged  with  fancy  braid. 


A  NOTHER  skirt  taken  from  a  French  model  is  cut  with  four 
shawl-pointed  skirts,  one  above  the  other,  and  each 
handsomely  braided  with  silk  and  fancy  metal  cords,  ending 
in  a  tassel  ornament  at  every  point.  The  bodice  and  sleeves 
repeat  this  idea.  Alpaca  gowns  figure  freely  in  the  new 
models,  their  trimming  varying  greatly.  In  some  instances 
very  elaborate  strapping  or  application  designs  in  self  colored 
satin  foulards  are  seen.  In  others,  small  flounces  are  headed 
with  pipings  of  glace  or  velvet. 


T  7ERY  Ught  tones  of  pink,  blue,  reseda,  with  dark  blue, 
white,  biscuit  and  cream ,  prevail  in  this  as  in  most  of 
the  fashionable  fabrics.  There  is  a  vivid  green,  known  as 
emerald  or  Russian  in  Paris,  which  is  very  fashionably  worn, 
with  a  bright  blue  for  contrast,  the  effect  being  very  French. 
Parroquet  colorings  would  best  describe  this  combination 
which  is  also  very  pronounced  in  the  newest  millinery 
models. 


A 


BOND  STREET  tailor  showed  this  week  a  very  stylish 
gown  of  "  Pirle  "  faced  cloth  of  the  brightest  corn- 
flower blue  with  a  collar,  also  cuffs,  of  bright  emerald  green 
velvet,  the  buttons  on  the  vest  being  green  beetles  set  with 
dark  blue  enamel. 

*         ♦         ■* 

QHIRTS,  slips  and  blouses  to  wear   under  coats   or   boleros 

are,  for  the  most  part,  made  of  soft  draping  fabrics,  such 

as  grass  lawn,  muslin,   delaine,   coarse  lace,   and,   newest  of 

all,  white,   cream  or  Paris  colored  point  d'    esprit.     Taffetas, 


Drawn  and  EiigraveJ /or   The  Dry  Goods  Review. 

A  new  design  in  glace  sill<  coats  trimmed  with  black 
Cliantilly  lace  and  Paris  colored  lace  applications  on 
the  collars  and  cufYs.  There  are  knots  of  black  satin 
liljbon  in  the  lace  ruches  and  zig-zag  lines  of  black 
seciuin  trimming  on  the  front.  Sketched  at  Messrs 
Brice,  Palmer's. 


whilst  coming  more  and  more  into  popularity  for  coats  and 
costume  skirt?,  are  not  considered  so  fashionable  for  shirts  or 
blouses,  though  the  popular  sale  is  not  affected  thereby. 
Short  sack  coats  of  pleated  taffetas  are  very  smart,  and  usually 
have  the  fronts  ornamented  with  lace  rufiflfs. 
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n^HE  new  rufflrs  take  more  of  the  character  of  the  pelerine, 
and  fall  in  cape  like  flounces  on  the  shoulders,  rather 
than  envelop  the  neck,  as  was  the  fashion  last  season.  Some 
very  handsome  designs  are  in  white  or  cream-colored  glace 
silk,  with  light  looking  rufifies  of  chiffon,  and  having  either 
hand  painting  or  lace  applications  on  the  shoulder  part. 
Others  in  white  chifTon,  with  long  and  much-ruffled  ends,  have 
large  inset  designs  in  black  Chantilly  lace.  Black  point 
d'  esprit  made  up  with  deep  accordian  pleatings  on  the  lower 
part  have  narrow  satin  ribbon  ruffles  in  black  or  white  in  V 
lines  to  finish  the  fullness  at  the  neck. 


accordianpleated  chififon  frills  and  long  tambour  or  braided 
lace  sleeves  in  black,  white,  cream  or  Paris  are  shaped  in 
medium  bell  form  to  come  well  over  the  wrists. 


A 


PARIS  model  pelerine  ruffli  is  made  up  of  three  shade  of 
tulle  in  pale  pink  overlaid  with  sky  blue  and  then  parma 
violet  with  ruches  of  the  three  to  border  it.  The  shaded  effect 
is  very  novel.  The  idea  is  noticeable  in  other  directions, 
particularly  in  millinery,  where  one  color  tulle  or  chiffon  is 
laid  over  the  other  to  produce  a  shadow  effect. 


T  N  evening  gowns  this  scheme  of  color-blending  is  very 
successful  when  employed  on  light  tissues,  tulles  or 
gauzes.  A  very  handsome  model  on  view  in  Regent  street  a 
few  days  since  had  a  trained  skirt  of  shot  rose  colored  taffetas 
with  a  deep  accordian  pleating  on  the  lower  part.  This  was 
veiled  with  silver  gauze,  encrusted  with  cream  lace  motifs, 
and  headed  with  a  narrow  poufing  of  the  gauze,  studded  with 
moss  roses  in  small  tufts  of  natural  moss.  With  evening 
gowns  of  this  character  there  is  usually  a  folded  corselet  belt 
of  tinsel,  gold  or  silver  cloth,  and  similar  belts  are  frequently 
worn  with  day  gowns'  and  costumes.  Messrs.  Hitchcock, 
Williams  &  Co.  make  a  big  show  of  novelties  under  this  head 
in  their  trimming  department,  where  they  put  forward  also 
some  very  nice  things  in  the  much-asked-for  gimp  trimmings. 


'T^HE  tucked  bishop  sleeve  and  cuff  seems  to  have  caught  on 
wonderfully  in  the  blouse  and  skirt  trade,  and  its  success 
is  helped  by  the  many  ways  in  which  it  can  be  varied  with 
lace  galloon  bands  or  insets.  At  Messrs  E.  &  H.  Tidswell's  a 
splendid  show  of  smartly  tucked  Jap,  glace,  oriental  satin, 
lace,  lawn,  "Viyella"  and  muslin  blouses  and  slips  is 
being  made  this  month.  In  many  of  these  the  sleeves 
are  tucked  in  spaced  or  close  set  line  from  the 
shoulder  to  the  waistband,  and  where  lace  is  inserted  in 
the  neck  part,  a  similar  trimming  ornaments  the  sleeve, 
either  in  narrow  lines  or  as  a  band  across  the  upper  part  of 
the  arm.  Real  lace  collars  are  a  great  vogue,  and  now  we 
have  revere-looking  lace  collar  bands  and  cuffs  to  match. 
They  take  the  form  of  the  lined-shaped  collar  and  cuffs,  and 
are  very  big  sales  at  present.  Elbow  or  three-quarter  length 
sleeves  in  guipure  or  tucked  point  d'  esprit  are  finished  with 
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POPULAR  Sunday  paper  offers  a  prize  to  any  of  its 
readers  who  discover  in  the  next  issue  the  word 
"  Coronation."  Novelties  put  forward  for  this  special  pur- 
pose hang  fire,  and  one  has  already  become  tired  of  the  word 
Coronation,  yet,  as  it  is  the  duty  of  the  faithful  chronicler  to 
record  everything  as  it  goes,  I  note  for  any  who  may  be 
interested  that  Coronation  table  centres,  formed  of  silk  Union 
Jacks,  with  red  silk  frills,  edged  with  red,  white  and  blue 
ribbons  are  amongst  the  special  things  offered.  Printed  cotton 
cushions,  in  red  or  blue,  with  design  showing  the  lion  and 
crown,  and  intended  for  river,  or  for  garden  seats,  retail  for 
3s.  6d.  and  appear  to  sell  fairly  well.  Coronation  cotton  bibs 
for  Coronation  babies  have  the  crown  and  the  date,  June 
1902,  embroidered  upon  them.  Foreign  goods,  such  as 
medals  and  souvenirs,  busts  of  the  King  and  Queen,  etc., 
show  very  little  movement  up  to  now.     They  are  freely  shown, 

but  buyers  are  cautious. 

A.  Meehan. 


ALASKA    FEATHER    &    DOWN    CO. 

The  annual  meeting  of  The  Alaska  Feather  &  Down 
Co.,  of  Montreal,  Limited,  was  held  on  April  15  at  their  head 
office,  St.  Elizabeth  street,  Montreal.  Mr.  W.  J.  White, 
president,  was  in  the  chair,  and  the  usual  business  reports  for 
the  year  were  presented.  The  meeting  was  an  interesting  one, 
being  the  first  since  their  amalgamation  with  The  Canada 
Fibre  Company. 

The  following  gentlemen  were  elected  directors  for  the 
ensuing  year  :  Messrs.  W.  J.  White,  Edgar  McDougall,  H. 
R.  Drummond,  J.  H.  Sherrard  and  J.  H.  Parkhill.  At  a 
meeting  of  the  directors,  held  immediately  afterwards,  the 
following  officers  were  elected  :  President,  Edgar  McDougall; 
vice-president  and  managing-director,  J.  H.  Sherrard  ;  secre- 
tary, J.  H.  Parkhill. 

This  company  report  business  in  excellent  condition,  and 
are,  in  fact,  very  much  over- crowded  in  several  departments, 
particularly  in  their  mattress  department,  where  they  are  about 
3,000  mattresses  behind  orders.  They  attribute  this  remark- 
able condition  of  things  to  their  new  price  list,  recently  issued, 
which  showed  general  reduction  of  prices,  made  possible  by 
labor-saving  devices  and  increased  production. 

They  have  recently  added  about  $10,000  worth  of  new 
machinery  and  60  horse  power  of  electricity,  and  should  now 
be  in  a  position  to  take  care  of  all  business  coming  their  way. 


Among  the  latest  pamphlets  and  booklets  sent  out  by 
Messrs.  Elder,  Dempster  &  Co.  are  a  couple  dealing  with 
their  Imperial  Direct  West  India  Line,  which  convince  one  of 
the  excellence  of  this  company's  service.  One  contains  all 
necessary  information  for  passengers,  such  as  the  rates,  plans 
of  the  steamers,  hours  of  meals,  rules  in  regard  to  baggage, 
etc.,  time  table,  and  a  cable  code  for  the  use  of  passengers. 
Another,  also  with  much  valuable  information,  contains 
several  handsome  engravings  of  the  ships,  scenery,  etc.  The 
Beaver  Line  of  royal  mail  steamers  is  also  finely  illustrated. 
These  booklets  are  sent  out  to  anyone  applying  for  them. 
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In  stock  the  first  week  in  May 
another  lot  of 

Black  and  Colored  Moire  Silks 


-also 


New  designs  in  Black  Silk  Grenadines 

Handsome  Ali-Over  Net  and  Fiouncings 

New     Guipure    Galon     LaCeS-in  WhUe,  cream,  ivory.  Butter  and    Paris. 

New  Black  Silk  Lace  Insertions   and    Black  Silk  Lace  Motifs. 


NOW    IN    STOCK: 

Black   and    Colored    Moire    Underskirts    -our   All-Black   and    Blaclc    and    Colored 
Sateen   Undei'skirts  are   splendid   value. 

Black  Lustres  to  retail   from    '20c.    to    '$1.2.")   per  yard. 

Colored    Lustres — White,  Grey,  Pink,   Blue,  Red,  Brown  and  Navy. 

Black  Henriettas  to  retail  from  :35c.  to  $1.50  per  yard.     Colored  Henriettas — our 
ranges  .300  and  400  are  well  assorted — all  leading  shades  in  stock. 

Black  Silks.     Black  and  Colored  Satins.      Black    and    Colored  Talfettas.     Coloretl 
Fancy  Silks  to  retail  from  15c.  to  $3.50  per  yard. 

India  Tussor  Silk  in  i)  to  10-yard  C\)stume  Ends  and  hy  the  yard. 


MLSLINS. 


New  Tucked,  and  Tucked  and  Embroidered  Muslins  in   Black,  White,  Black  and 
White  and  Ecru  just  being  opened. 

^         Plain    Colored   Organdy.     Colored    Swiss    Spots   and    Colored    Dimity — full 
range  of  colors. 

White  Lawns,  Mulls  and  Organdys. 

Swiss  Muslins  and    French  Dress  Muslins  in  Black  and  White — all   Nos.  in 
stock  again. 


BROPHY,  CAINS  &  CO. 

IVIOIMTREAL. 
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j\  Plea  for  Inter-Imperial  Trade. 

A  WelUKnown  British  Hanufacturer  Speaks  Out  in  Favor  of  a  Change  in  Fiscal 
Policy  to  Encourage  Colonial  Business  Relations. 


I'l'  is  \V(-11  that  Canadian  niiTcluints  shnnld  know  how 
icpit'sciitatiM'  British  Inisincss  imn  iVcl  on  the  (|iics(ioTi 
of  pi-ofcivntial  ti'ado  with  the  iMniiiiT.  Thi'  follow  iiiii 
speech  hy  Jlr.  A.  F..  Firth.  -I.!'.,  of  T.  K.  Firth  cV  Sons. 
l.imited,  carpet  maiuitactiirers,  Briuhonse,  was  (h>li\eicd  at 
the  meetina'  in  rxMidoii.  Fno..  recently,  of  the  Association  of 
Chambers  of  Commerce.      Mr.  Firth   moved  this  resolution  . 

That  this  meeting  strongly  supports  the  resolution  carried  at  the 
Fourth  Congress  of  Chambers  of  Commerce  of  the  Empire  stating 
"  that  this  Congress  urges  upon  His  Majesty's  Government  the  appoint- 
ment by  them  ot  a  Royal  Commission,  composed  of  representatives  of 
Great  Britain  and  her  Colonies  and  India,  to  consider  the  possibilities  of 
increasing  and  strengthening  the  trade  relations  between  the  different 
portions  of  the  Empire,"  and  that  -a  deputation  be  appointed  by  this 
Association  to  wait  upon  the  Prime  Minister,  the  Secretary  of  State  for 
the  Colonies,  and  the  President  of  the  Board  ol  Trade,  to  lay  the  ques- 
tion fully  before  them . 

Mr.  Kirlh  said  ;  "  Tlie  siihji'Ct  which  I  am  inlroditcin<i  to 
you  has  been  discussed  hoth  at  the  Conaress  of  Chambers 
of  Commerce  of  the  Empire  and  at  our  meeting  here  last 
March.  Last  jMarch  yon  were  pleased  to  accept  the  resobi 
tion  mianiinously,  lint  1  njrct  to  say  that  there  has  been 
no  result  for  reasons  which  I  explained  at  Nottingham  last 
Se|itenibiT.  It  is  unfortunate  that  1  had  on  that  occasion 
to  .seconil  the  resolution  of  a  Lic'ntlenian  who  was  not  at  all 
in  accordance  with  ni>-  \iew>.  'I'dilaN  I  shall  have  as  a 
seconder  a  licntleman  whose  \icws  ai-cord  moi<'  with  in\ 
own  than  in  the  case  of  the  seconder  last  March.  In  deal 
int;-  with  this  sui)ject.  I  desire  in  the  lirsl  ])lace  to  point  oui 
my  \iew  of  the  liuures  which  Lord  .Vxeb.ury  favored  us  with 
last  >-ear  at  Nottingham.  We  haxc  had  another  Cobdcu 
Club  speech  from  him  this  morninu.  of  threat  ability.  The 
onl\-  objertion  1  have  Ki  lake  to  his  lionres  is  that  h" 
choo.ses  iwo  yeais  onl\-  where  I  thiid<  he  should  have 
chosen  a  longer  term  for  comparison.  I  do  not  considi>r 
that  o-ross  combined  li^ures  of  trade,  adding  exports  and 
imports  toaether,  are  conclusi\e.  1  thiid<  what  we  are 
chiefly  concerned  in  is  our  export  trade.  It  is  the  ex|)oit 
trade  that  we,  as  representatives  of  ])rodiicers.  should 
endoa\or  to  yet  extended  as  much  as  possible.  Lord  A\e 
hury's  figures  .show  that  our  imports  ha\e  increased  in  the 
live  years  which  he  o■a^■e  b\'  i;  In  I  .(Mid, (Kill,  whilst  our  exports 
increased  onl\-  b\  t;  (>."). I  Mil  I, ill  10.  but  in  all  these  ccnnparisons 
ffir  the  >ear  I'.MMi  we  must  remembei  two  facts.  The  first 
is  that  the  cxpoit  \alue  of  ships  was  inciiidecl  for  the  llisl 
time  in  l^ltl).  and  that  in  I'-IIM)  it  amounted  to  S..">(M).(MMI. 
In  the  next  place  we  have  to  I'cmembei'  that  coal  is  now 
iniluded  in  these  litiures.  and  that  coal  is  national  capital 
which  cannot  be  leplaced.  Therefore.  I  contend  that  in  all 
liL'^ures  bearing  up<Mi  Iraile  convpai  isons.  it  is  only  fair,  if 
we  compare  thern  with  the  \ear  I'.HKl  oi-  I'.IKI.  that  we 
sh(ndd  omit  ships  and  cr>al  loei'lher.  Lord  Avcbury's 
fli;-|ires  showi-d  an  increase  of  exports  of  C  (i.'j.OOtt.lMMI  for  fi\e 
\'ears.  If  xou  take  the  averaue  animal  exports  of  coal  for 
the  ten  years  pre\'ious  as  se\ciilieii  anil  a  half  millions  and 
compare  it  with  10fl"2.  whi'ii  the  ixport  was  t  h  irt  \-  i-ieht  and 
a  half  millions,  addine  the  twcnty-on(>  millions  of  ilifferenie 
to    the   eieht    and    a    half    millions    of   ship-,    it    will    be    ncces 


sarv  lo  detlucl  from  that  increase  of  Xdo.iMlD.IMM)  the  amount 
of  twenty-nine  and  a  half  millions,  leaving  only  £35,000,000 
of  increase  of  our  export  trade  in  the  five  years.  When 
Lord  Axeiiury  favored  us  with  that  comparison  he  also 
aavi'  us  the  increases  in  th(;  United  Kinizdom,  France.  Ger- 
many. Knssia.  and  the  United  Stati--.  He  pointed  out 
that  the  increase  in  the  I  nited  Kineilom  export  trade  wa- 
"i'.l  per  cent,  in  live  \ears.  fherefoie.  if  von  leave  out  coal 
and  ships,  which  1  contend  it  is  oidy  fair  to  do.  our 
increase  is  umlei  l(i  pir  cent.,  as  against  an  increase  of  25 
per  cent,  in  the  export  trade  of  I"" ranee  in  five  years  ;  of  'A'.i 
per  cent,  in  (lermany.  and  nearly  I'.l  per  cent,  in  the  Lnited 
States. 

Mr.  AllVed  KmmoU.  M.I'.  :  •'  May  J  ask  Mr.  Firth 
whether  in  those  figures  he  has  left  out  anythinu'  from  the 
expoit  trade  ni  France,  (Jermany  and  the  United  States? 
He  is  leaviiiLi  ,,ut  itenis  in  our  trade,  but  is  he  leaving  out 
anything  in  the  export  tiade  of  Krance,  (iermany.  and  the 
United    States  ? 

Mr.  Firth  :  "  No  :  I  am  simply  taking  the  figures  which 
Lord  Avebiiry  ea\e  us  and  the  percentaue,  and  consider 
that  as  far  as  Great  Hiitain  is  concerned  these  two  special 
circumstances  wjirrant  us  leavine  those  out  for  compa- 
rison. Sir  Bernard  Samtielson,  in  a  letter  to  The  Times. 
takes  the  ten  y<'ars  from  In90  to  IMM.)  ,,)•  lillin.  and  shows 
that  whilst  (Germany  has  increased  her  export  trade  27  per 
lent,  in  the  same  lime,  ours  has  oidy  increased  1  per  cent.. 
that  is  to  say.  it  is  virtually  stationary.  That  is  a  very 
different  siate  of  thina's  to  those  disclosed  by  the  figures 
ijiv en  1)\  Loid  Avebtiry.  1  want  to  draw  attention  to  what 
I  consider  is  a  much  fairer  comparison.  It  is  drawn  up  by 
Ml-.   Holt    Schoolen  in  'fhe  Monthly  Kevievv  of  -lantiary  last. 

RELATIVE    IMPORTANCE. 

Mr.  V\v[h  :  "  What  J  want  to  establish  is  the  point 
that  our  colonial  trade  is  the  most  ^=ablable  in  this  coun- 
try. In  order  to  do  so.  i  am  (|Uoiine'  fioures  in  the  first 
place,  which  deal  with  eiiieral  trade.  In  The  Monthly 
Review  !\Ir.  Holt  Schoolen  makes  a  comi)arison  of  ten 
vears,  the  tin  years  1S90  to  I'.HH.  Whilst  I  do  not  admit 
their  entire  apjilieabilitv  to  the  present  instance  as  to 
whether  our  colonial  or  foreieii  trade  is  the  most  vabiable. 
yet.  1  think  they  arc  very  instructive.  He  shows  that 
whilst  our  average  imports  have  increased  dtirint;-  the  last 
decade  over  liftv  three  millions  per  annum  o^■er  the  average 
of  the  formei  ten  Vears.  our  a\eij\t;e  exports  have  increased 
onlv  live  and  a  half  millions  :  but  when  you  omit  the 
increase  in  coiil  which  durin<>  the  last  ten  years  amounted 
to  eiahty-five  millions,  more  than  the  export  value  of  the 
pievious  ten  years,  it  Icavi-s  a  fallint;'  off  in  our  export 
tr.\de  for  the  scc,)n,|  nine  years  of  three  millions  per  anntun 
over  the  prcv  ioiis  ten  vi'ars.  1  hope,  eentlemeii.  you  will 
study  the  article.  The  general  comliision  arrived  at  is 
that,  whilst  our  home  trade  has  been  healthy,  our  foreign 
tr.iii.-  ha-  been  sickly.  lo  prov  <•  this,  the  writer  takes  two 
tests  of  v\hat  mieht  have  iiei-n  exjiected  as  an  increase  of 
our  exports  in  the  last  decade.  First,  lie  takes  the  growth 
of    population      test,      and      from      that    he    shows    that    imr 
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exports  ous^ht  to  have  grown  at  the  rate  of  lil'tecn  uiillions 
per  annum.  Next  he  takes  a  test  based  upon  the  actual 
growths  of  iin|>orts  of  all  foreign  countries  throughout  the 
world,  anil  from  that  he  j)rt)\es  that  our  export  trade 
ought  to  have  increased  twenty-li\e  millions  pei'  annum, 
instead  of  which  he  shows  that  we  ha\'e  a  decrease  <>i  thirty 
for  the  ten  years,  or  thj'ee  jier  annum.  Further,  he  shows 
which  articles  ha\i'  falleti  and  which  articles  have  risen  in 
our  export  tratle.  If  you  look  through  the  ligu-ics  for  your- 
selves you  will  sec  at  once  that  the  main  articles  that  ha\  e 
fallen  oil  in  exports  are  our  manufactured  goods  of  all 
kinds',  and  that  on  the  other  hand  the  articles  that  have 
increa.sed  in  our  exports  are  coal  and  minor  articles,  as 
well  as  machinery,  ai)parel,  and  yarn.  The  clear  inference 
is  that  whilst  the  business  which  employs  the  bulk  of  our 
population  has  decayed  as  far  as  our  foreign  trade  is  con- 
cerned, others  that  are  of  less  importance,  because  they  aiv 
really  in  exhaustion  of  natural  capital,  or  employ  less 
labor,  have  increased.  We  must  contrast  this  position  of 
our  foreign  trade  with  that  of  our  trade  with  the  colonies. 
I  will  take  first  Lord  Avebury's  five  years,  from  1895  to 
1900.  Taking  his  figures,  including  coal  and  ships,  whilst 
in  those  live  .years  our  exports  of  the  produce  of  the  manu- 
facturers of  the  Lnited  Kingdom  to  British  possessions 
have  grown  34^  per  cent.,  t)ur  export  trade  to  foreign  couii 
tries  has  only  increased  26^  per  cent.  When  further,  you 
exclude  coal  and  ships,  you  will  find  that  our  export  trade 
to  British  possessions  has  increased  in  those  live  years  ."52 
per  cent.,  while  our  export  trade  to  foreign  countries  has 
increased  only  7.90  per  cent.  1  maintain,  sir,  that  it  is 
more  fair  to  take  an  average  of  years  and  compare  the  la-^t 
years  with  them.  For  the  purpose  of  this  ccjmparison  [ 
took    the   five   vears    from    Is90    to    1891    and    the   live   vears 


from  189r)  to  1899,  and  I  compared  1900  and  1901  with  the 
axerage  of  those  two  pei'iods.  In  the  first  jieriod  of  five 
years  the  figures  that  residt  from  that  tost  show  that  the 
average  ex|)ort  of  Bi'itish  pioduce.  goods  ;iiul  uiatiufact  uird 
articles,  to  foreiyn  countries  was  one  hundred  and  forty  and 
a  half  millions.  The  aveiage  was  exactly  the  same  in  the 
second  period  of  five  years,  showing  that  our  trade  was 
stagnant  durino-  that  tei'ni  of  live  years.  In  1900  it 
increased  to  £  1. ■)."$, 000, 000,  but  in  1901  it  fell  to  £i:«»,000. 
000 — lower  than  it  was  during  the  first  ten  years  1  men- 
tioned. Un  the  other  hand,  our  exi>orts  to  British  posses- 
sions during'  the  first  period  of  five  years  was  £7(5.000,OlMi 
during  the  second  jjeriod,  £79,000,000  ;  during  the  year 
1900  it  had  risen  to  £90,000,000  ;  and  in  the  .year  1901  it 
was  £101,000,000.  The  percentage  to  the  colonies  of  the 
whole  trade  is  in  the  first  period  of  five  vears  .3.5.30  ;  in  the 
second  five  .vears,  3fi.]8  ;  in  1900,  37.19  :  and  in  1901,  42.14. 
I  think  that  is  a  perfectly  fair  system  to  work  upon,  and  it 
proves  that  our  colonial  trade  is  the  most  valualole  to  us. 
I  do  not  wish  to  weary  you  with  a  mass  of  figures  on  this 
[)oint,  but  pass  on  to  the  question  of  the  relative  value  of 
this   trade. 

APPEAL    TO    BUSINESS    MEN. 

1  do  not  think  that  I  ni'cd  areuc  bi'for(>  a  collection  of 
business  men  the  importance  to  the  population  of  the  coun- 
try of  the  export  of  goods  into  which  laboi-  enteis  largely. 
]  contend  that  exports  should  bo  analyzed,  and  that  we 
should  recognize  the  fact  that  under  all  circumstances  the 
more  valualile  ex])ort  for  the  country  is  that  into  which 
there  is  the  largest  amount  of  labor,  because  that  returns 
more  for  the  capital  as  well  as  the  labor.  In  1900  we 
imiiorted      £93.000.000      of      manufactured      goods.       almost 


Repeats  placed  specially  for 

May  Trade  have  arrived. 

BUYERS    PLEASE    NOTE    THESE     NUMBERS: 


Lace  Curtains. 

No.  700  2V4  yards per  pair    .25 

No.  702  214  "  "  .371/2 

No.  706  3  "  "  .55 

No.  710  31/2  "  "  .75 

No.  716  31/2  "  "  .871/2 

No.  720  31/2  "  "  $1.15 

No.  726  3y2  "  "  1,75 

No.  730  31/2  "  "  2.25 

White  Blouses. 


$4  50 


Muslin — Latest  Styles. 
$6.50         $9.00         $1100 


$13  50 


Parasols. 

Children's  Fancy per  doz.  $2.40  and  $3.50 

Ladies'  Black,  No.  200 per  doz.    4.50 

No.  202    Ivory  Handles "  7.20 

No.  205    Silver  Mounted "  9.00 

No.  214    Pearlette "        12.00 

No.  215    Celluloid "        17.00 

No.  211    Pearl "        27.00 

Dress  Serges. 


NAVY    AND    BL.4CK. 


No.  S210 $0.25 

No.  S208 371/2 

No.  S219 50 

No.  S220 


No.  S211 $0.28V2 

No.  S212 37V2 

No.  S214 571/2 

75 


KNOX,  MORGAN  &.  CO. 


Wholesale    Dry    Goods 


HAMILTON,   ONT. 
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exclusixely  from  Uenuaiiy,  Fiance,  Hollaml.  Hclgivun,  ami 
the  l'nitc<l  S^iatos.  Haidly  an\  of  these  iiuvnufaeUireil 
li'ooils  eaiuo  from  wiiliin  the  Kinpire.  What  diil  they  take 
liaek  from  us  in  return  '.'  1  oa\(.  the  liaures  a  >ear  affo. 
The  Inileci  Stales  onl_\-  look  alioul  ciaht  and  a  c|uarlc  r 
million  of  yoods  into  whieh  lalmr  entered  laiei'l>  ;  l'"iauee, 
live  an«l  a  half  millions  ;  Beloiuiu.  three  and  a  half  millions; 
Ccrmany.  five  millions,  the  hulk  of  the  rest  h.cini)-  goods 
that    they  needed  for  their  own  manufacture. 

THE    COLONIAI,    TRADE. 

•■  With  the  ei^lonies  it  is  very  dilVeient.  Out  of  a  total 
export  of  our  produce  and  mantifaelures  to  the  colonies  iii 
IO(H»  of  £91.000.(100.  eSO.OOO.OOO  weie  manufactured  goods 
of  one  class  and  another  in  wliich  lalior  constituted  a  very 
large  inoportion  of  the  cost.  In  IDOl  the  total  export  was 
C104.nOO.OO().  The  details  are  not  yet  published,  bnt  T 
think  it  is  a  perfeetly  fail'  inference  that  a  similar  propor- 
tion of  that  amount  would  lie  manufaettired  u'oods.  From 
this  it  is  e\idenl  where  our  interest  lies.  Foreign  coun- 
tries shut  out  our  manufactm-ed  goods.  They  recouiiizi' 
where  theii  interests  lit--  to  make  llicir  own  ooods  at  lionie. 
Then-  have-  a  perfect  right  to  ilo  so.  and  we  have  no  busi- 
ness to  interfere  with  them.  Init  at  the  same  time  we  need 
not  pla>  into  their  hands  1)\-  <;i\inL:  them  an  e(|ual  chance 
with  ourselves  in  the  colonies  and  in  the  Mother  Count  rw 
Canada  is  meetine  us  1)\-  ei\ine  us  a  iireference  at  the  pre- 
sent time  :  .•\nstralia  has  been  discussing  the  sub.iec-t,  and 
(u)ubtless  wonkl  be  more  ready  bnt  for  the  fact  that  she 
knows  that  wool,  which  we  must  have  in  free,  is  her  chief 
article  of  export.  .\s  far  as  the  Cape  is  concerned,  no 
doubt  we  shall  have  sonu'lhine'  said  about  that  in  Parlia- 
ment later  on.  T  hope— and  I  belie\e  the  feeling  is  nnani- 
mous  throtighont  the  country,  certainly  it  is  so  with  all 
traders  with  whom  T  come  in  contact — that  Great  Britain 
is  not  ooiiig  to  allow  foreioii  ooods  into  thi'  Cape  on  the 
same  liasis  as  British  eoods^ — (hear.  hear).  A  change  of 
policv  naturallv  entails  some  difference  with  icgard  to  the 
free  import.-  of  goods  to  this  country  ;  but  leaders  of  com- 
merce and  (>conotnics  are  rapidly -,  alterinii'  their  \iew  s  on 
this  subject.  You  are  bound  to  see  the  signs  of  the  times 
in  any  f)aper  you  take  up.  You  have  a  man  like  Frederick 
Harrison  writine  a  \  erv  able  article  to  The  "MonthU" 
Ke\iew.  showing  that  our  system  of  direct  taxation  has 
reached  its  limit.  A  former  president  of  this  association. 
Sii-  Bernard  Samuelson.  a  man  who  has  been  a  free-trader 
all  his  life,  a  man  of  immense  e\)ieiience  in  business  and 
piihlic  life,  is  now  aihocaliue'  that  we  sho\dd  have  a  ten 
per  cent,  tax  on  manufactured  eooils  and  7),  pel-  cent,  on 
food.  We  have  men  like  :\lr.  Pease.  ^]  V . .  and  :\Ir.  Pell. 
who  has  been  a  free  import  man  all  his  life,  w  ritiiuj  to  the 
papers  now  and  simeestiiiL:  a  dut\-  upon  Hour,  and  in  m\' 
view  he  is  p<'rfectl\  riyht.  The  diffeM-ence  is  that  T  should 
put  a  duty  on  the  manufactured  article  and  let  the  raw- 
material  in  free.  If  you  want  a  conspicuous  instance  of 
the  snccess  of  that  policy  you  have  nothine  to  do  but  ask 
our  bixerpool  fri<nds  why  the  ,\mencan  company  bouoht 
up  Ooden's  con<-ern.  It  was  simjily  because  of  the  differ 
ence  of  duty  upon  manufactured  tobacco  of  Is,  4d.  a  lb. 
over  thai  upon  the  raw  article.  In  eonseiiuenee  of  that 
policy  we  have  a  laroc  amonnt  of  .\merican  capital 
invested  and  ejnplo\('d  in  this  eountrx'  which  wotild  other 
wise  ha\e  comjieted  with  us  from  abroad.  You  have  a 
man  like  Sir  Robert  (JilTen  advocating  changes  in  our  (iscal 
svstem.  W  r  saw  thai  hi-  is  in  favoi-  f)f  putting  an  extia  tax 
upon  tea.  1  should  wish  a  man  like  him  to  face  the  (pies- 
lion  more  bf)ldlv  thitn  (ha(.  Where  the  advantage  of  tftx- 
iiie-  tea. is  T  fail  to  see.  The  Viceroy  of  India  i|uile  riuhtly 
protested    against    it. 


A   CHANGE   OF    SENTIMENT. 

It  Would  be  far  wiser,  in  my  opinion,  if  he  said — If 
,\-ou  ha\-e  to  raise  the  money  tax  somethimi  that  will  do 
our  |)i>oi)le  eood  within  lh<'  Knipire,  and  do  not  place  this 
increased  dulv  upon  an  article  which  i;  grown  within  thi' 
I'hnpire,  and  thus  make  fellow-subjects  |)ay  taxes  that  you 
could  just  as  well  [ilaee  upon  goods  that  would  cause  the 
foreigners  to  jia.v  them.  Then,  the  newspai)ers  are  turnine 
round.  Papers  like  The  Times,  The  Financial  Times,  and 
many  others  are  at  the  ()rosent  moment  opening  their 
columns  to  discuss  this  sulyect  and  endorsing-  the  view.s 
therein  expressed.  In  reference  to  this  proposed  deputation 
we  were  told  last  >-ear  that  definite  proposals  should  be 
lirought  forward  l)\  it.  1  contend  that  it  should  not  be 
necessai-.v  if  a  ilcpulation  e<>es  to  ask  for  a  Roval  Cinnmis- 
sion  to  im|uiie  into  a  subject  to  put  forwarti  definite  pro- 
posals. Jf,  howexer.  this  is  essential,  I  would  suggest  the 
following  :  jn  the  first  place,  I  would  suggest  that  the  com- 
mission should  im|uire  into  the  subject  of  ocean  communi 
cation  between  the  diH'erent  i)arts  of  the  Em[)ire  to  see  if 
l>,v  means  of  some  liberal  sulisiflies  we  couhl  not  induce  the 
eslablisliment  ol  lietter  and  (piicker  means  of  communica- 
tion. On  this  point  of  subsidies  I  would  like  to  name  on'- 
tliiuL;.  \i/,.,  tiiat  if  these  liljeral  subsitlies  are  given  we 
should  urge  that  they  should  be  absolutely  withdrawn  if  it 
can  be  proved  in  the  case  of  any  steamship  that  it  is  carry- 
ing- goods  from  the  Continent  or  any  other  country  to  our 
colonies  at  these  rates  than  they  are  charging  for  British 
goods.  'J'hcn  another  subject  which  1  think  should  be  put 
before  them  is — Whether  t-heaper  postal  dod  telegraphic  com- 
munications could  not  be  established  within  the  Empire  ? 
1  think  there  is  great  room,  particularly  with  regard  to 
telegraphic  communication,  for  the  cheaiiening  of  messages. 
Further.  there  is  the  i|ue>tion  of  assisting  emigration, 
which  is  a  matter  well  worthy  of  consideration.  Also  therp 
is  the  subject  of  increased  ])ower  f(n-  investment,  which  1 
think  is  capable  of  an  extension.  Then,  again,  we  ought 
to  eon.si<ler  whether  -tin  arrangement  of  our  fiscal  system 
cannot  be  induced,  whereby  a  preference  can  be  given  to 
our  cohiliii's  and  possessions  in  return  for  preferential  treat- 
ment of  out  goods  by  the  colonies.  That  is  the  crux  of  the 
whole  (|uestioii.  and  J  hope  the  suuiicstion  1  have  made, 
that  a  Royal  Commission  be  re<piested  to  consider  these 
subjects,  will  meet  with  \our  approval  and  your  cordial 
support — (  applause!." 


APPOINTED    CANADIAN     AGENTS. 

Phillips  iN;  Wrinch  have  been  appointed  sole  agents  for 
the  Capsheaf  safety  pin,  a  new  style  of  pin  w-ithout  a  coil. 
Other  |)ins  niatle  with  a  coil  are.  generally  unsatisfactory  in 
this  way,  that  the  coil  is  liable  to  catch  in  the  clothing. 
making  it  sometimes  hanl  to  remove.  These  pins  can  be 
had  either  black  or  nickleplated,  and  they  retail  at  10c.  per 
dozen.  To  introduce  them  this  firm  are  giving  a  line  glasfs 
counter  sliowciisi-  away  with  each  order. 

This  linn  lind  that  there  is  an  extra  good  depiaud  for 
their  tucked  belts.  They  come  in  satin,  sateen,  taffeta  and 
moire  elVects.  and  can  be  retailed  at  2ac.  each  and 
n|)vvards.  Tht  y  are  also  making  folded  belting  in  tucks 
for  folded  trimmiiies  and  b.-its.  It  is  made  in  black  satin. 
sateen,  and  talVela  for  reiailine  at  any  ])riee  commencing 
with    -i.'ic.     per     belt     leiiLitli. 

They  are  also  Undine  their  Cushion  tirip  hose  supporters 
take  well.  With  their  felt  button  and  felt  shank  these  are 
rapidly  tak^ing  the  place  of  the  old-stvle  fasteners.  They 
are  for  retailing  at  ■2.5c.  per  pair,  at  which  price  thev  leave 
it  good   profit    to   the  retailer. 
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LISTER  &  CO.,  Limited     ! 

Manningham  Mills,  BRADFORD.  i 
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Black  and  Colored. 
IMPROVED  Medium  Finish. 


I  Silk  Velvets 

g        Panne  and  Mirror  Velvets  i 

S  Coronation  Velvets,  Sealettes  g 

I  Bearskins  ^acr"    Astricans  rr"  i 


g  ORDERS  FILLED  WITH  SPECIAL  PROI^PTISESS.  ^ 


Progressive  Dry  Goods  Merchants 

usually  make  the  acquaintance  of  ourselves.  They  have  learned  that 
with  our  facilities  for  dyeing  we  are  able  to  save  them  many  dollars 
by  re-dyeing  fabrics  of  various  kinds  that  have  become  unsalable 
because  faded,  soiled,  or  in  some  other  way  off-color. 

Our  plant  is  the  largest  and  most  modern  in  Canada,  and  we  can 
re-dye  and  finish  in  most  skilful  manner  Dress  Goods,  Ribbons,  Laces, 
Hosiery  and  Plumes. 

After  these  goods  have  gone  through  our  hands  it  is  practically 
impossible  to  discern  between  them  and  new  goods  that  may  be  opened 
out  for  the  season's  business. 

R.  PARKER  &  CO., 

Dyers  and  Finishers. 

Head  Office  and  Works,  787-791  Yonge  St.,   TORONTO,  ONT. 


MONTREAL     BRANCH  :     1953     Notre     Dame     Street. 
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ENGLISH  FASHIONS  IN  MEN'S  CLOTHING. 

HE  correct  costume  in  which  peer 
and  peeress,  knight  and  squire, 
military  and  civil  officer,  member 
of  Parliament  and  ordinary  gen- 
tleman are  to  be  dressed  upon 
Coronation  Day  and  upon  other 
regal  occasions  has  been  all  ar- 
ranged, the  court  tailors  are 
already  busy,  and  from  Savile 
Row  to  Limehouse  pump  tailors  are  looking  forward  to  great 
things.  So  far  as  materials  are  concerned  there  is  nothing 
very  strikingly  new  for  gentlemen,  says  Minister's  Gazette  of 
Fashion.  Flannels  will  have  a  greater  run  than  ever,  mainly 
because  all  the  new  effects  and  lip-to-date  patterns  have  been 
embodied  in  their  make  ;  so  much  so  that  many  tailors  are 
having  a  difficulty  in  persuading  their  workmen  that  they  are 
second-class  material,  as  the  employer  himself  can  hardly 
distinguish  them  from  fine-worsted  coatings.  There  is  the 
pinhead  white  and  black  effect,  which  is  bound  to  have  an 
extraordinary  run  both  in  Summer  overcoatings  and  suitings  ; 
but  perhaps  the  most  notable  novelty  is  the  black  and  white 
fancy  vestings,  both  in  stripes  and  in  a  small  draughtboard 
pattern.  Black  and  white  for  gentleman's  wear  is  the  key- 
note that  will  give  tone  and  harmony  to  all  the  Summer 
styles. 

RAINPROOF   CLOTHS. 

The  great  demand  for  rainproof  cloths  continues  unabated, 
and  in  spite  of  many  successful  competitors  there  seems  room 
for  all.  The  advantages  of  the  new  method  of  waterproofing 
are  so  obvious  that  rubber- coated  garments  are  doomed. 

DOUBLE  BREASTED  FROCK. 

The  Spring  double-breasted  frock  coat  is  made  to  button 
three,  with  a  turn  containing  two  holes  and  finished  with  the 
inseparable  silk  facing  brought  to  the  edge  of  the  holes.  In 
spite  of  the  fancy  some  old-fashioned  houses  have  for  the 
frog-mouth  lapel  the  smart  firms  are  cutting  the  lapel  ends 
pointed  with  a  fairly-broad  collar  end.  It  will  be  noticed  the 
roll  is  fairly  heavy,  the  silk  facing  reducing  the  width  while 
the  outside  edge  of  the  lapel  is  cut  fairly  straight.  The 
shoulders  are  made  up  without  the  slightest  padding  or  wad- 
ding, smooth  sleevehead,  moderate-width  sleeve,  and  three 
buttons  on  the  cuffs.  The  waist  is  cut  rather  shorter  but  the 
skirt  continues  long  ;  the  correct  length  is  just  below  the  knee. 
The  material  of  the  coat  is  a  fine  make  of  lambswool,  soft 
but  with  a  fair  substance.  The  trousers  remain  fairly  close- 
fitting  at  the  shoe  and  about  i8j^  in.  at  knee.  These  show 
the  new- pattern  fancy  worsted  with  the  white  silk  mixture, 
brightening  the  subdued  colors  that  look,  at  a  distance,  black 
and  white. 

THE    WALKING    SUIT. 

The  popularity  of  the  pinhead  pattern  cloth  has  been  so 
general  that  while  overcoats,  in  a  great  measure,  have  hitherto 
monopolized  this  make  of  cloth,  walking  and  shooting  suits  are 


being  made  freely  from  it  for  the  Spring,  and  as  the  Summer 
comes  on  there  is  every  prospect  of  a  very  large  demand  for 
all  suits.  It  is  a  pattern  that  readily  commends  itself  to  the 
gentlemen  of  it- day.  It  is  quiet,  yet  in  a  measure  new  and 
wears  well  for  business  or  pleasure.  This  coat  is  the  latest 
and  probably  the  most  popular  of  morning  coat  shapes  ; 
buttoning  four,  the  top  button  still  well  up,  the  bottom  button 
equal  distance  from  the  seam  as  the  others  are  apart.  Two 
hip  pockets  and  flaps  with  a  small  ticket  pocket  and  flap  in 
the  seam,  three  buttons  on  the  cuff  and  edges  made  up  with  a 
narrow  swell.  The  corners  of  the  skirts  are  slightly  rounded. 
The  very  straight  front,  somehow,  does  not  seem  to  catch  the 
public  fancy.  The  length  of  the  skirt  is  about  the  same  as 
fashion  waist.  The  trousers  are  made  about  19  in.  at  the 
knee,  fitting  close  over  the  boot  at  the  bottom. 

KNICKERBOCKER    SUIT. 

For  ease  and  comfort  there  is  scarcely  any  style  more  suit- 
able for  a  walking  tour  than  this.  The  lounge  coat  is  cut 
with  an  easy  rolling- collar,  buttoning  four  or  rolling  to  three, 
rounded  slightly  at  the  front.  Four  outside  pockets,  the  breast 
pocket  with  a  welt,  and  the  ticket  and  hip  pockets  with  fiaps. 
Two  buttons  on  the  cuff.  The  vest  is  a  single-breasted  step- 
collar,  made  from  the  new  black  and  white  striped  vestings. 
quite  a  special  thing,  of  beautiful  quality  heavy  weight  of  the 
finest  worsted  finish.  The  style  of  buttoning  continues  to  be 
high  up  with  six  buttons  and  a  small  V  opening  below  the 
bottom  button.  The  knickerbockers  are  made  only  medium 
width  with  a  boxcloth  band  buttoning  three.  The  material 
from  which  the  jacket  and  knickers  are  made  is  the  new 
pinhead  black  and  white  pattern  arranged  in  wide  stripes, 
between  which  the  weave  takes  a  waved  pattern — quite  the 
style  of  the  season.  The  plaid  cap  is  also  a  very  correct 
style,  worn  rather  full  on  the  front. 

SAC    COATS. 

The  double-breasted  sac  coat  has  been  so  much  associated 
with  flannels  and  yachting  that  it  is  almost  inseparably  con- 
nected with  the  pier  and  the  promenade.  The  present  style 
buttons  four  on  each  side,  with  an  outside  breast,  ticket 
pocket,  and  the  usual  hip  pockets.  It  is  stitched  once,  a 
quarter-inch  from  the  edge,  two  buttons  on  the  cuffs,  with  a 
whole  back.  The  trousers  are  made  about  19  in.  at  the  knee 
and  17  in.  at  the  bottom.  The  new  season's  novelty  in  vest- 
ings is  admirably  shown  on  the  double-breasted  vest.  The 
pettern  is  a  square  block  on  the  draughtboard  principle  and 
the  material  is  a  very  fine  solid  worsted.  Vests  and  coats 
continue  to  be  worn  buttoning  high  on  the  breast  ;  this  vest  is 
made  with  six  buttons  on  each  side.  The  material  of  which 
the  coat  and  trousers  are  made  is  the  new  flannel  with  a 
white  silk  spot  ;  it  makes  a  very  stylish  suit,  and  one  that 
will  wear  well. 


QUALITY  AS  A  MARK. 

Fit,  appearance  and  wearing  quality  are  three  of  the 
principal  essentials  of  a  good  selling  ready-made  suit  or  over- 
coat. In  these  respects  the  Lowndes  Company,  Limited, 
manufacturers  of  clothing,  Toronto,  have  been  particularly 
successful  and  dealers  are  not  slow  to  recognize  the  fact  that 
customers  are  easier  to  fit  and  to  please  when  introduced  to  a 
"  2olh  Century  Brand  "  suit,  than  with  many  other  makes. 
The  Lowndes  Company  are  making  a  strong  line  for  Fall 
trade  this  season  and  have  some  nobby  goods  on  the  market, 
and  we  are  pleased  to  learn  that  their  efforts  are  being 
rewarded  with  a  more  than  ordinary  share  of  success. 
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MclNTYRE,  Son  &  Co.  I 


13  Victoria  Square, 


Importers  of  Dry  Goods  and 
Manufacturers'  Agents. 


/nONTREAL 
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DEPARTMENTS 


Dress  Goods 
Linens . . . 
Smallwares 
Silks/Velvets 


Linings  and 
Muslins 
Kid  Gloves 
Fabric  Gloves 


5^t^ 


Careful  attention  given  to  Letter  Orders. 


u 


TORONTO: 

25    COLBORNE   STREET. 

OTTAWA: 
SPARKS    ST.,   Carleton  Chambers 


ST.  JOHN,  N.B.: 
2     CHURCH    ST. 


J 


WINNIPEG: 

MclNTYRE   BLOCK.      J 
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"EXCELDA"-A    NEW    FABRIC    FOK    HANDKERCHIEFS. 


AFTER    WASHING    LOOKS    LIKE    NEW 


MORE    SERVICEABLE    THAN    SILK 


ABSORBENT— JUST    WHAT    IS    WANTED    IN    A    HANDKERCHIEF. 


ONCE    USED    ALWAYS     USED 


PRODUCED    TO    SELL    AT    POPULAR    PRICES. 


MADE     IN     A     VARIETY    OF    STYLES.     PLAIN     AND     PRINTED. 


KVEHY  HANDKERCHIEF  BEARS  A  TICKET  STAMPED  "EXCELDA 


CAN  BE   HAD  FROM  ALL  THE   LEADING   WHOLESALE   HOUSES. 
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The  Average  Woman 

is  a  Practical  Economist 


therefore  she  buys 


m 


new  Idea 
Pattern 

because  by  doing  so  she  gets  THE  BEST 
PATTERN  and  pays  THE  LOWEST 
PRICE. 


II  PERfEci-FifdNG  ?m  ?mm. 

THE  MOST  RELIABLE, 
THE  SIMPLEST, 

THE   MOST  ADAPTABLE. 
The  most  stylish,  fashionable,  up= 
to=date    pattern    on    the    market. 


Everything  a  woman    wants 
for  herself  and  her  children. 


THE  NEW  IDEA  Fashion  Sheets 
are  the  most  attractive  published,  and 
are  without  doubt  THE  BEST  ADVER- 
TISING  MEDIUM  a  dry  goods  merchant 
can  use. 

CAN  YOU  AFFORD  TO  BE  WITH- 
OUT SUCH  A  TRADE-WINNER  ? 

Let  us  give  you  proof  that  our  pat- 
tern is  all  we  claim  for  it,  and  show  you 
how  to  greatly  increase  your  business. 

Particulars  cost — a  post  card. 


THE  NEW  IDEA  PATTERN  CO. 


Home  Office:  636-638  Broadway, 
NEW  YORK  CITY. 


Western  Office:  232-234  Fifth  Ave., 
CHICAGO,  ILL. 


Broadway  and  Locust  St., 
ST.  LOUIS,  MO. 


Canadian  Office:  75-79  Victoria  St.,  Toronto. 
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NOTES  or  THE   NORTH- 

we:st  trade:. 

E.ffect  of  Incoming  Settlers  on  "Western  Business- 

^^Hot  Goods  are  Now  in  Demand — Current 

Ne-«rs  From  ">Vinnipeg    Houses. 


brom  t)ur  Oku  ConespoiKk'Ut. 


Winnipeg,  April  25,  1902. 


WHOLESALE  houses  are  all  very  busy. 
The  placing  orders  for  Fall  goods  are 
pretty  well  through,  and  travellers 
are  all  on  the  road  with  sorting 
samples  and  orders  are  coming 
briskly.  The  season  has  been  de- 
layed somewhat  by  the  coolness  of 
the  weather,  but  not  seriously  so.  It 
is  anticipated  that,  following  the  rule 

of  other  cool  Springs,  the  hot  weather  will  come  with  a  rush. 

Sorting  trade  is  unquestionably  good. 

Chatting  with  the  various  wholesale  houses,  the  greatest 
satisfaction  is  expressed  at  the  influx  of  American  settlers  to 
the  West  this  Spring.  Thousands  have  come  in  and  already 
their  infuence  as  buyers  is  being  felt,  and  this  will,  of  course, 
increase  as  time  goes  on.  Heretofore  our  large  bodies  of 
emigrants  have,  as  a  rule,  been  foreigners  with  different  modes 
of  living,  different  ideas  as  to  clothing,  and,  in  fact,  in  every 
way  alien  to  our  ways  and  standards.  This  season  the  story 
is  different. 

GOODS    FOR    SETTLERS. 

The  Americans  that  are  arriving  are  in  some  ways  even 
more  akin  to  Manitobans  than  our  own  people  from  the  east, 
because  they  come  from  the  Western  States  and  are  used  to 
the  same  class  of  land  and  climatic  conditions  as  prevail  in 
Manitoba,  and  their  way  of  living  is  very  much  the  same. 
They  buy  the  same  class  of  goods,  but  ask  for  more  expensive 
qualities  than  are  usually  called  for  even  in  the  Canadian 
West.  Already  the  wholesale  houses  have  felt  the  difference, 
and  the  trade  this  year,  in  housefurnishings  particularly,  has 
been  very  heavy.  The  incoming  settlers  bring  a  great  deal 
with  them,  but,  as  a  rule,  they  buy  their  carpets,  linoleums, 
curtains  and  blinds  here,  and  as  the  majority  of  those  coming 
in  are  fairly  well-to  do,  they  are  making  their  homes  comfort- 
able from  the  start.  It  is  generally  felt  by  the  trade  that  these 
settlers  will  make  an  appreciable  difference  in  the  consumption 
of  the  better  class  of  dry  goods,  clothing,  boots  and  shoes  and 
housefurnishings. 

COOL   WEATHER   AND    TRADE. 

With  regard  to  the  class  of  goods  being  sold,  the  continued 
cool  weather  has  checked,  for  a  time  at  least,  the  sale  of  white 
goods,  but  all  fancy  lines  of  dress  goods  have  been  ready 
sellers.  The  sale  of  drop  pearl  buttons  has  been  enormous 
and  it  has  been  quite  impossible  to  get  a  sufficient  supply  to 
fill  all  orders.  One  house  received  by  express  last  week  200 
gross,  and  they  all  went  out  to  country  points  the  next  day, 
and  many  orders  are  still  on  the  books  of  the  house  unfilled 
and  every  other  house  in  the  city  is  in  the  same  predicament. 
The  rage  for  buttons  has  somewhat  affected  the  sale  for  fancy 
dress  trimmings  which  is  not  being  quite  so  large  as 
anticipated. 


NOTES    IN    BUSINESS    CIRCLES. 

Messrs.  Stobart  &  Co.  report  a  most  satisfactory  trade  and 
business  good  in  all  lines,  with  an  especially  heavy  demand 
for  staples.  This  house  cater  specially  to  the  German  Men- 
nonite  trade  and  carry  certain  lines  of  very  gay  prints  for 
their  benefit.  This  Spring  the  sale  of  these  goods  has  been 
unusually  large,  and  as  for  the  check  shirtings  they  have 
simply  gone  out  by  the  ton. 

A  very  pretty  and  attractive  line  of  new  blouse  goods  was 
shown  by  this  house,  being  a  basket  weave  gingham,  striped 
to  produce  a  wool  effect.  The  groundwork  is  in  solid  shades 
of  red,  reseda,  apple  green,  delf,  blue  greys  and  browns, 
some  15  shades  in  all.  These  goods  are  very  excellent 
values.  Another  pretty  line  seen  here  was  in  English  wrapper 
prints.  The  patterns  shown  were  nearly  all  Paisley  or 
oriental. 

The  R.  J.  Whitla  &  Company  seemed,  as  usual,  immersed 
in  business  when  your  correspondent  called.  Their  buyers 
have  not  yet  returned  from  Europe,  but  Mr.  Campbell  is 
expected  next  week.  The  house  report  a  heavy  business  in 
Fall  orders  and  a  splendid  Spring  trade  in  staples  and  house- 
furnishings. Their  travellers  are  now  on  the  road  with  sort- 
ing orders  and  business  seemed  satisfactory  in  all  lines.  The 
house  are  making  preparations  to  handle  increased  Fall 
business. 

Mr.  Crawford,  European  buyer  for  Gault  Bros.,  had  just 
returned  from  his  semi-annual  trip  and  stated  that  in  England 
everything  was  "Coronation."  He  is  the  proud  possessor  of 
a  bit  of  one  of  the  famous  Coronation  silks.  The  house 
report  an  immense  trade  in  mercerized  goods  of  all  kinds, 
more  particularly  in  all  shades  of  blue,  and  blue,  black  and 
white  combinations.  An  expensive  line  of  tucked  taffetas 
with  lace  insertion  for  blouses  has  been  so  popular  with  the 
customers  of  the  house  that  three  times  the  orders  have  had 
to  be  repeated.  Their  lines  of  Arab  and  Paris  linen  and  silk 
mixtures  and  gauze  linen  effects  have  all  disappeared.  Among 
popular  black  goods  the  granite  cloths  are  good  leaders  for 
Summer  wear.  Here  also  were  seen  no  less  than  29  shades 
of  beautiful  light-weight  covert  cloth.  This  is  a  line  that  the 
house  are  very  proud  of.  Among  the  popular  goods  this 
season  for  both  men  and  women  are  the  chalk  stripes  in  all 
wool  fabrics. 

Mr.  Godfrey  Parker,  general  dry  goods  buyer  for  the 
Hudson  Bay  Co.,  left  for  Europe  on  Tuesday  of  this  week. 
He  will  be  followed  a  little  later  by  Mr.  Atkinson  who  buys 
fancy  goods  and  special  lines  for  the  Winnipeg  stores  of  the 
company. 

All  representatives  of  eastern  houses  having  sample- 
rooms  in  the  city  have  been  absent  this  week  on  sorting 
trade. 

Sample  rooms,  by  the  way.  are  at  a  premium.  Quite  a 
number  of  travellers  during  the  past  few  weeks  have  been 
unable  to  show  their  goods  in  the  city  owing  to  lack  of  sample- 
room  accommodation. 

E.  C.  H. 


The  Beaver  Rubber  Clothing  Co.,  Limited,  are  now  mak- 
ing a  rainproof  coat  which  they  can  sell  to  the  trade  at  a  very 
low  figure.  It  will  be  worth  dealers'  while  to  wait  and  see  the 
samples  the  travellers  are  showing,  or  to  write  the  company 
for  samples. 
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rOR  1902  TALL 


OUR     IMPORT    LINES     ARE     NOW 
READY    FOR  YOUR    INSPECTION. 

JAPAN  TAFFETA, 

20"         23"         27"  36" 

JAPAN  HABUTAI  SILK, 

Pure  Dye  and  Hand   Finished. 

JAPAN  SILK  HANDKERCHIEFS, 

Plain,  Initial  and  Fancy — large  assortment. 

JAPAN  ART  EMBROIDERIES, 

Piano    and    Mantel    Drapes,    Chair    Scarfs,    Cushion 
Tops,  Table  Covers,  etc. 

SILK  MUFFLERS, 

Black  and  Fancy,  in  squares  and  made-up  style. 

JAPAN  QUILTED  GOWNS  and  JACKETS. 


K.  IdniKAWA  £*  CO., 

Our  Travellers  are  on  the  usual   routes  .^^i^^^w^TODOIMTO       tf^IMT" 

with  complete  lines  of  our  samples.  '^^^^^^      \  \J\\\jV\  \\j^     \jV\\  , 
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WE    HAVE    JUST    PURCHASED    FROM 


THE  COCHECO  MILLS 

12,500  PIECES 

MERCERSILK 


(THEIR   ENTIRE  STOCK) 

Incli^ding    all     -tHe 

NEWEST  DESIGNS  and 

LATEST  COLORINGS. 

These  goods  are  the  best  value 
ever  offered  to  the  trade. 


S.  GREENSHIELDS,  SON  &  CO 

MONTREAL. 

GREENSHIELDS  &  CO.,  LIMITED,  VANCOUVER,  B.C. 
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a«U  Brotbcrs  tt,  ii^ 


FALL 
1902 


FALL 
1902 


Dre»»  Good^  De|>t> 

BLACK  GOODS  A   SPECIALTY. 

For  the  coming  season  we  are  showing  a  full  range  of  all  the  staple  lines,  with  the  foUowiDg  novelties  : 


Black  Crepilles. 
Black  Eoliennes. 
Black  Crepe  de  Chine. 


Black  Melrose 
Black  Zibelines. 
Black  Cranite. 


Black  Fedoras. 
Black  Taffetine. 
Black  Alexandra 


PLAIN  AND  FANCY  COSTUME  CLOTHS. 


Meltons,  ^^' 
Frizzee  Cloth. 
Zibelines. 


Beaverettes. 
Amazon   Pirle. 
8edan  CUoth. 


l^oplins. 
Granite. 
Colored  Henriettas. 


Black  Imperial. 
Black  Em  fir. 
Black  Ziska. 


Merges. 
Vigoreux. 


l^anama. 
SILKS.        SATINS.        VELVETS.        VELVETEENS. 

L.ineri    arid    L.iriing    Dep't3. 

Full  assortments  of  both,  with  a  few  special  drives. 
Sole     Ageri'ts     in     Oariada     for     F'c^NA/^n^s'     Gloves. 


^6 
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t   Current  Advertising   S 
I  Notes.  I 
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How  to  Specify. 


THE  best  advertising  of  the  present  day  shows  a  disposi- 
tion to  be  moderate  in  assertions.  Advertising  language 
is  being  tempered,  and  the  grandiloquent  statements  that  were 
common  ten  years  ago  are  being  abandoned  to  advertisers  of 
the    "fly-by-night"     species.     In   an  ad. 
Statements.  there  is  always  a   tendency,    says   Printers' 

Ink,  to  use  such  phrases  as  "  Twenty  five 
years  of  supremacy  in  the  construction  of  super-excellent 
wheelbarrows  has  established  the  Excelsior  in  an  enviable 
position."  The  wheelbarrow  salesman,  by  word  of  mouth, 
says  to  a  customer  :  "  We've  been  at  it  25  years  now,  and 
we've  been  all  through  the  mill — see?  That's  why  we  never 
fall  down  on  material  or  workmanship."  The  more  thoughtful 
advertisers  know  that  such  off-hand  phrases  have  more  vitality 
than  the  stilted  rhetoric  of  the  older  kind,  and  while  it  is  not 
possible  to  print  them  verbatim,  they  seek  to  incorporate  their 
strength  with  the  better  grammar  of  written  language.  The 
result  is  a    "happy  medium,"    which  is  at  once  chaste  and 

convincing. 

*         *         * 

There  are  1,000  things  in  your  store  that  will  furnish 
the  theme  for  a  readable,  interesting,  attractive  advertise- 
ment.    Take  one  article  or  one  class  of  articles  at  a  time  and 

describe   them    as  accurately   as   possible. 

Tell  just  exactly  what  you  see  about  them 
that  makes  them  good  and  desirable.  Certainly,  when  you 
bought  them  you  had  some  idea  that  for  a  particular  reason 
that  particular  thing  would  sell.  That's  the  idea  to  put  into 
the  advertisement. — Good  Advertising. 


The  tendency  in  display  is  to  use  type  too  large — ^just 
because  the  compositor  has  5  >^  x  8  inches  he  need  not  try  to 
fill  it  all  with  type.     White  margins  are  good  display,  both 

outside  and  inside  the  borders.     Some  ads. 

need  no  borders  at  all.  Each  ad.,  if  dis- 
played at  all,  should  have  some  one  predominating  line.  In 
the  case  of  a  newspaper— the  name  of  the  paper.  In  the  case 
of  a  railroad  -its  name.  In  merchandise — the  trade-mark,  or 
distinguishing   phrase,    or   the   name   of  the   article. — Good 

Advertising. 

*         *         ♦ 

Part  of  the  secret  of  advertising  successfully  lies  in 
getting  the  best  ideas  pertaining  to  your  business.  Buy  them 
if  necessary.  In  fact,  it  is  usually  necessary  to  buy  them,  for 
ideas  are  distributed  in  a  highly  impartial 
way.  No  man  gets  all  the  good  things 
going  in  his  line  of  publicity.  Some  one  in  the  store  or  office 
— or  outside  of  it — may  have  the  very  idea  that  you  are  rack- 
ing your  brain  for.  Use  competitions  to  reach  the  general 
public,  thus  getting  hints  for  advertising  and  good  advertising 
as  well.  Ask  clerks  and  other  employes  for  anything  useful 
that  they  have  to  submit.  Let  every  one  in  your  establish- 
ment and  in  your  city  know  that  you  value  original  things, 
and  set  them  to  thinking  on  your  behalf. 


Ash  for  Hints. 


The  Port  Arthur  papers  contain  "  Removal  Sale  "  ads.  by 

H.   B.  Dawson  &  Co.   which  are  worth  consideration  from 

several  standpoints.     The  wording  is  businesslike  throughout. 

The  opening  remarks  are  to  the  point,  as 

Announcement.  ^°"°^^  =  "  ^^  have  just  one  month  in 
which  to  reduce  our  stock  before  moving 
into  our  new  premises — the  old  Wells  &  Emmerson  store — 
and  are  determined  to  make  that  reduction  as  great  as  possible. 
If  you  wish  to  buy  dry  goods  to  start  with,  we  will  give  a  cash 
discount  of  15  per  cent.  15  per  cent,  on  every  line  of  goods 
we  carry,  with  special  bargains  all  along  the  line.  Here  are 
a  few  of  them."  Each  line  of  goods  advertised  in  this  sale 
has  been  so  arranged  by  the  printer  as  to  stand  by  itself  with 
"lines" — what  the  printer  calls  "rules" — all  around  it. 
This  makes  it  easy  to  read.  The  printer  and  writer  of  the 
advertisement  have  both  done  their  work  well.  Perhaps  the 
sub-heads  with  the  names  of  each  lot  might  have  been  in 
blacker  type,  though  not  larger.  On  the  whole,  however,  the 
advertisement  is  an  excellent  piece  of  work  done  in  the  right 
way. 

*         *         * 

Chisholm,  Sweet  &  Co.,  of  Antigonish,  N.S.,  have  got  out 
a  catalogue  describing  the  various  goods  in  their  several 
departments.     The  prices  are  all  given.     The  illustrations  are 

numerous.     In   the   main   the   printer  has 
Cataloaue  made  a  clean  looking  job  of  the  52.page 

catalogue,  which,  with  its  neat  blue  cover, 
ornamented  by  a  cut  of  the  firm's  store,  is  a  good  thing  to  put 
into  the  hands  of  customers.  The  only  feature  which  seems 
to  call  for  some  adverse  comment  is  the  inclusion  of  over  20 
pages  of  display  advertisements  of  other  concerns — manufac- 
turers, wholesale  houses,  etc.  We  consider  this  a  defect.  In 
the  first  place,  their  presence  in  the  catalogue  detracts  from 
the  force  of  Chisholm,  Sweet  &  Co.'s  own  announcement, 
which  ought  not  to  be  overshadowed  by  that  of  anyone  else. 
A  smaller  catalogue  devoted  wholly  to  the  one  firm  would  be 
more  effective.  In  the  next  place,  this  extraneous  matter  is 
set  in  bolder  display  type  and  catches  the  eye  more  strongly 
than  the  firm's  matter.  Customers  are  apt  to  be  reminded 
also  that  goods  would  be  cheaper  if  bought  direct  from  the 
manufacturer  when  they  see  the  maker's  name  staring  them 
in  the  face.  A  good  firm  like  the  one  getting  out  this  cata- 
logue should  push  itself  as  "  headquarters  "  for  all  the  goods 
it  sells,  not  reminding  its  patrons  that  the  sources  of  supply 
are  near  at  hand. 


IN    LARGER    PREMISES. 

Messrs.  R.  B.  Hutchison  &  Co.,  the  well-known  jobbers 
in  woollens,  etc.,  Toronto,  have  removed  to  much  more 
commodious  and  better  lighted  premises  in  the  Jessop's  steel 
building,  80  Bay  street.  The  demands  of  an  increasing  busi- 
ness necessitated  the  step,  and  in  their  new  quarters  Messrs. 
Hutchison  &  Co.  will  be  in  a  much  better  position  to  supply 
the  trade. 


"  Our  little  excursion  into  the  lines  of  boys'  Summer  suits, 
etc.,  was  exceedingly  profitable,"  said  Brophy,  Cains  &  Co., 
"  and  next  month  we  shall  have  something  entirely  new  in  this 
department  to  show  you  for  the  Fall  trade." 

Black  cotton  hose,  with  scarlet,  black  and  natural  cash- 
mere feet.  All  orders  can  now  be  filled.  "  Defiance  " 
cashmere  hose  and  No.  "  560  "  cashmere  half-hose,  to  retail 
at  25c..  are  leaders — to  be  had  from  Brophy,  Cains  &  Co. 
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Its  TriE  Belt 


of  the  Season 


WHY?  — 

Because    it    is    Cool,    Dainty    and 

Inexpensive,    will    wash,    and    is   made   in 
the  Popular    Linen   Shade. 

3  Widths     n  t^  and  2  inches. 
Sample   dozen    by   niail^    $2.25. 

F.  ROBERTSON  &  CO.,  Toronto 


Crombton 
Corbet* 


\ 


Not  only  good  corsets 
for  perfect  figures,  but  per- 
fect corsets  for  all  figures. 
The  winds  of  competition 
only  make  our  trade  soar 
the  higher.  See  us  re- 
garding new  lines  now 
being  manufactured  before 
placing  orders  for  foreign 
makes.  These  lines  will 
interest  all  progressive 
dealers. 


The  Crompton  Corset 

Co.,  Limited     Toronto,  Ont. 


DOWN  COMFORTERS 
COTTON  COMFORTERS 


,V^* 


aO^^ 


^v^^"^ 


^^\ 


^ 


ec/p^ 


illo 


\vs 


^m 


Co. 


sjes 


LETTER   ORDERS  CAREFULLY    AND    PROMPTLY   FILLED. 
PRICE   LISTS  ON   APPLICATION. 


THE  TORONTO   FEATHER  &  DOWN  CO., 


Factory,  Office  and  Sample  Room,  No.  74  King  St.  West,  TORONTO. 


Limited 


•>K 
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piipular 


uir.    some 


RemarKs  on  Store 
Management. 


HOBAIM.V  in  no  placo  of  Uusini-ss 
is  thore  s^icatiT  op|)<irt  nnit\-  to 
i'xercis(;  tact  and  slu(l\'  human 
nature  than  in  ihr  idail  ili\' 
o-oods  store,  says  I'riulors'  Jnl<. 
A  pleased  customer  is  one  oi 
th('  host  of  ad\ertisemenls,  for 
cMMv  one  siuh  has  many  relatives  and 
fric-nds.  and  an  endless  chain  of  possible 
luyers  is  started  with  every  sale  yon 
make  which  is  eminently  satisfactory  to 
the  purchase!-.  As  "  ^■oods  which  please 
are  alreaily  half  sold."  so  visitors  to 
your  stoic  who  are  pleased  at  the  out- 
set are  already  half  converted  into 
permanent  customers.  \  arlous  thinys 
should  contribute  to  make  your  store  a 
of  which  have  been  exploited  asain  and 
aiiain,  but  which  will  bear  rcpeatinir  inddinitcly.  Polite. 
acconimodalinL;.  sincrn\  non-sensational  clerks  are  of  prime 
in  the  down-todali'  stori'.  l)ut  one  thinu  which 
stands  out  ab,ove  almost  any  other  is  supplyin.j 
a  customer  wants.  Better  lose  a  single  sali- 
than  a  ffood  customer,  if  you  haven  t  just 
what  is  called  for,  say  so.  and  offer  to  gel 
what  is  desired  if  you  feel  that  you  can  ilo 
it,  otherwise  express  your  I'eoret  and  hope 
Mipply  anythina-  further,  or  even  that  particu- 
lar article  at  another  tinu'.  1  know  of  a  pretty  good  store 
thai  has  lo.-t  a  lot  of  trade  by  inducing'  people  to  take 
what  they  did  not  want.  The  clerks  thought  they  weie 
serving  iheii-  employer  \)\  pre\ailing  upon  the  Ijuyers  to 
accept  something  dillerent,  and  when  the  cuslonu'rs  realized 
how  they  had  yielded  against  their  will  to  the  suave  sales- 
man they  decided-  to  trade  sonu'wheic  else  thereafter. 
*     *     * 

■|"oo  inan\-  stores  insist  upon  selling  people  what  the\ 
happen  to  have  in  stock,  and  not  what  the  customers 
desire.  'J'his  is  thi-  much-condemned  substitution  plan  in  a 
iilile  different  loim.  I  know  a  man  who  went  to  a  <arpel 
store  to  buy  a  Ijlne  carpet  to  match  the  furnishings  of  a 
certain  room.  The  dealer  had  nothing  snitalih'  ami 
informed  the  customer  that  but  \  ery  few  b.lne  carpets  were 
being  niaik'.  and  that  it  was  doubtful  if  he  could  lind  an\ 
thing  ilesirable  anywhere.  The  num  went  to  another  store 
and  found  a  large  and  line  assortment  of  blue  carpet-. 
haxing-  no  difficulty  in  selecting  something  that  e.\actl\ 
suited  him.  Another  case  :  A  friend  of  mine  desired  some 
red  wall  paper  that  would  riUain  its  color  a  reasonable 
length  of  time.  He  went  to  the  stoie  where  he  was  accn~- 
l(,med  to  trade,  lint  there  was  nothing  in 
Give  What  -Kick    that     the    wall    pa|iernian    coidd    \  o\ieh 

People  Want.  for.  as  he  said,  all  reds  would  faile  \  er\- 
(juickly.  'The  man  was  piexaili-d  upon  to 
buv  an  inferior  paper,  which  lost  its  color  in  a  few  weeks. 
whereas  his  neighbor  wc-nt  to  another  store  and  bough  i 
red  paper  that  to-day  is  as  bright  as  e\er,  after  months  of 
use,  under  almost  the  same  conditions.  How  do  you  think 
those  dealers  stand  in  the  estimation  of  the  respective  cus- 
tomers ?  It  does  not  pay  to  deceive  or  impose.  If  you  do 
not  have  what   a  customer  wants  there  is  no  harm  in  sug- 


nnportance 

to  m\'  mini 
just     w  hat     ; 

To  Keep 
Customers. 

to    be    able    t 


gcsting  something  else,  l)ut  do  not  force  it  upon  him  just 
because    >-ou    are    in    liusiness    and    want    to    increase    your 

sali's.  \  ou  will  lose  in  the  end.  Study  humati  nature, 
lake  c\  eivonc  in  his  wa>'  and  in  his  mood.  JJo  not  flatter 
or  praise  indiscriminately,  and  above  all  things  do  not 
nud<e   fac<>s    at    a   fussy   customer   behind   her   back. 

*  X-  * 

A  ilry  goods  store  makes  a  inisttike  in  eai'rying  a 
slightly  inferior  line  of  goods,  in  order  to  sell  a  triHe 
nndei  "  thi'  othei-  fellow."  It  pays  to  carry  only  first- 
class  goods,  as  a  rule.  There  are  comparatively  few  people 
nowadays   who   want    to  sa\  e   a   cent    or   twf)   at    the   sacrifice 

of    comfort     or    durabilit\-.       Keep    the    best, 
Keep  say     that     it     is    the    be  t .    ask      what    it    is 

Good  Goods.        reall\'   worth,   and   lay  stress  on   quality  and 

duiabili t\-.       \au    will    find    that    your    trade 
will   be  one  of    the  best  class  and  you  will  make  more  mone\ 
than    if    you    tried    to    do    a    "  cut-throat"    business.      When 
you   lia\  e  ii   mai'k-down   sale  do   not  inflate   the  alleged   orig 
inal      pi'ice      in      order      to      make      a      bargain    seem      more 

temjiling. 

*  #     « 

When  customers  do  not  come  and  the  shelves  are  creak- 
ing under  the  weight  of  unsold  goods,  when  clerks  are 
standing  arounil  iille.  while  i-ents  and  heavy  bills  ai-e  fall- 
ing due.  a  merehant's  soul  is  tric'd.  and  temper  and  busi- 
ness capacity  are  tested  to  the  utmost.  Then  we  can  see 
what  kind  of  man  he  is.  and  of  what  mettle  he  is  made. 
If  he  is  cross  and  flisagri^eable  and  loses  his  temper  ovei- 
iriHes  which  he  would  not  ordinarily  notice:  if  he  finds 
fault  with  e\  ery  body  and  e\  cry  thing,  and  intimates 
e\ cry  act  and  word  that  he  blames  his  employes  for  tin- 
hard  timi's.  we  niay  know  that  he  has  not  learned  the 
supreme  lesson  of  life — self-control  tinder  fire.  It  is  easy 
to  be  pleasant  and  agieeable  when  the  sun  shines,  when 
business  is  pi-osperons.  and  excrylhing-  goes  our  way  ;  but. 
when  business  is  dull,  when  bills  are  maturing  and  nothin  • 
coming  in  to  meet  them,  it  takes  courag"' 
Value  of  a  and    sterling    character    to    be    buoyant,    t.) 

Cool  Head.  look  cheerful,  and  to  ha\e  a  smile  for  ever\- 

b.odv  when  difficulties,  perhaps  disaster  and 
ruin,  are  staring  one  in  the  face.  When  everything  you 
ha\"e  in  the  business  wo  Id  seems  sli|)ping  from  you,  and 
you  are  losing  the  financial  and  commercial  standing  it  has 
taken  \n\i  years  to  buiid  up — in  spite  of  all  your  efforts  to 
stem  the  tidi*^— it  taxe  \our  philosophy,  and  even  your 
s|)iritual  naturi'.  to  be  serene  and  cheerful  even  in  your 
home.  Ibit  it  is  in  such  an  extremity  as  this  that  a  busi 
ness  man  should,  if  iw  er.  be  calm  and  collected.  A  cheerful 
face,  a  hop<'ful,  confident  air.  and  a  determination  to  maki> 
the  best  |)ossible  (Uit  of  the  situation,  have  often  tided  a 
man  over  a  crisis  in  his  business  when  the  lea-t  exhibition 
of  moroseness,  anxiet\  or  <lonbt  would  have  precipitated 
the  ruin  he  was  so  anxious  to  a\ert.  Employes  a'e  <|uick 
to  defect  doubt,  anxiety  or  fear  in  their  employer.  If  he  is 
(low  nhearti'il  and  discouraged,  his  mood  will  communicate 
itself  to  e\  eryone  who  works  for  him.  The  customer,  in 
turn,  will  be  alfeeted  by  the  gloomy  atmosphere  of  the 
store,  and  will  eii  elsewhere.  Thousands  of  i-oncerns  hjtve 
gone  down  iluring  panics  or  periods  of  business  depression 
sinipl\  because  the  owners  did  not  know  how  to  control 
themselves  or  to  conceal  their  doubts  and  fears  in  regard  to 
the  condition  of  their  affairs.  Discouragement  is  the  great 
destroyer   of   ambition.     It    must    be  crushed   and   eliminateil 

as  if  it  were  a  plague. 

*  *    * 

Stating  the  matter  in  a  broad  way,  any  novelty 
which  will  attract  customers  is  suitable  for  a  dr\ 
goods  store,  using  the  term  novelties  as  something 
outside    of     the     regular     lines     of     dry    goods     and     their 
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P.D. 

CORSETS 


99 
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Good 

Demand 
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V 
KONIG  & 

Sole  Agents  for  Canada 


The  specially    attractive    ap- 
pearance of  "P.  D."  Corsets 
helps  to  a  very  marked  degree 
to   make  them   ready  sellers. 
The     many     other    desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  them  a 
\       continuously  growing  popular- 
^     ity.     Their   style,  their  com- 
\    fort,     their    durability     have 
\  secured    for    them    the    fore- 
/  most  rank  in  the  corset  trade. 
One   sale  is    iostrumental   in 
producing   another.     This    is 
the  kind   of  corset  to  recom- 
mend your  customers, 


For  Samples  and 
Prices  write 


STUFFMANN 

II  VICTORIA  SQUARE,  MONTREAL 
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THE 


IRVING    UMBRELLA 
COMPANY, 


Limited 


Manufacturers  of 


Ladies'  Sunshades 
and  Parasols, 

Children's  Parasols, 

Men's  Umbrellas. 


Letter  Orders  receive  prompt  and 
careful  attention. 

20  Front  Street  West,  TORONTO 
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DEBENHAM,  CALDECOTT  &  CO. 


DEBENHAM  &  CO., 

Welbeok  St.  W.,  and  16,  16,  17,  St.  Paul  s 

Churchyard,  E.C. 

LONDON. 

PARIS— 115  Sue  Reaumur. 


77  York  Street, 
TORONTO. 


DEBENHAM,  GARDNER  &  GO , 

111  Fifth  Avenue, 
NEW  YORK. 

BRUSSELS— 16  Rue  Des  Boiteux. 


DEBENHAM,  DEBENHAM  CO., 

277  Flinder's  Lane,  W., 
MELBOURNE. 

SYDNEY— 422  George  St. 


We  carry  in  stock  full  lines  in 

Black  and  Colored  Taffetas,  Louisines,  Satins,  English  Silks,  Black  Peau 
de  Soies,  Lumineux,  Failles,  Bengalines,  Duchess  Satin  Ribbons,  Faille 
Ribbons,  Bebe  Ribbons,  Ribbon  Velvets— Piain  and  Serpentine,  French  and  Brussels 
Laces,       Black  and  Colored  Velvets,      and  a  choice  range  of  French  Dress  Fabrics 

in  Silk,  Wool  and  Cotton. 


BUYERS  CORDIALLY   WELCOMED. 


ORDERS  PROMPTLY  FILLED. 


DEBENHAM,  CALDECOTT   &   CO. 
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accompaniments.      Any      no\el      article,     whether    iiscfui    or 

ornamental,    is   suitable    lor    this    purpose,    liul    iimloubtcdlx 

such    articles    as    are    useful    anil    cheap    and    haiuUDinc,    are 

most       desirable      and    are    most      likel\     t"    pciidrui    iheu 

special   lunctioii. 

So   far   as    the   wriler    knows    iheie   is    iiodiino    wliiili    selU 

better   in   a  dry   o-o()ds   store   than    ihe    luunerous    lodet    sets, 

which,    with    their   \  arious   mo(lirnatious.  creale   a    laryc    line 

in     themselves.      These     goods     conic    in    all    forms    and    all 

prices,  ransiing   from  the   low-priced  celluloid  \arietics   up   lo 

the  handsome  antl  expensi\e  aold  and  silver-mounted  i'lion\ 

sets.      'I'hey    consist    of    from    two    lo    twiMily  li\e    pieces,    ihe 

larger   boxes    containin>;    complete    manicuriiiii-    sets    in    addi 

lion   to   what   are  generally    termed    toilet   sets. 

With    these   mav   be    included    very   ad\an 
Novelties  In  ,       ,  ,",  i       ,v  i  u;  i 

lageouslv   the   collar   and   cult    boxes,    whuh 
Dry  Goods  '         ,     . 

„  are   now  nmd«!   in  \  arving-  prices.   Irom  sim 

Stores.  ,  ,       ,   .  ',  ■  1  1       1  ,1         1 

pie     and     plain      to     highly    decoratcxl    and 

elaborate  goods.  These  boxes  will  add  to  the  attraction 
of  any  tlry  goods  store,  and  will  do  their  part  toward 
increasing    trade. 

Jliiring  late  years  there  has  come  to  be  a  Nast  (|uantit\' 
of  ockl  metal  novelties,  which  are  useful  for  ornament,  prin- 
cipally, though  some  of  them  make  good  paper  weights  or 
can  be  used  for  similiar  purposes.  The  first  expense  of 
these  novelties  is  small.  Perhaps  vt  would  be  better  to 
say  that  they  can  lie  made  to  cost  as  little  as  you  choos.:. 
They  came  originally  from  (Jermaiiy,  where  they  were  made 
up  in  bronze,  which  is  expensive,  but  extremely  artistic. 
They  are  reproduced  in  other  metals  less  expensive  now, 
and  what  formerly  cost  dollars  can  now  be  purchased  for 
cents,  and  aside  from  a  very  few  experts  it  is  quite  likelx 
that  no    one  would  know  the  difference. 

There  is  a  long  list  of  desirable  games,  which  are  some- 
times classed  under  the  head  of  no\elties.  'J'hesc  are 
attractive  because  they  bring  in  the  children  and  young 
people,  and  that  is  an  important  consideration.  If  pro- 
perly advertised  these  goods  ought  to  become  staples 
rather    than    novelties. 


Much  depends  upon  (hi;  class  of  patronage.  If  a  store 
is  patronized  almost  cxclusivfly  l)y  the  more  liberal  spend 
ers  it  is  well  to  carry  only  the  more  expensi\e  \arielies  of 
novelties.  'J'hat  is,  the  toilet  sets  should  be  of  the  better 
grades,  and  the  metal  novelties  might  well  be  real  bronze 
instead  of  imitations.  Games  are  not  so  attractive  in  a 
store  of  that  character,  and  it  would  be  (|uite  as  well  to 
let  them  go.  if  a  department  store  has  a  rcoular  depart 
meut  for  such  goods  it  is  well,  but  to  carry  them  as  a 
side  line  of  novelties  would  be  unwise. 

The  next  grtvde  of   iiatronage,   consisting 
Grades  of  of     those    recei\ing     moderate     salaries     or 

Customers.  pos.sessed    of    a    moderate    lixed    income,    will 

want  the  second  gradi;  of  goods.  They  like 
to  apiJear  to  be  (|uile  as  smai't  its  their  more  fortunate 
neighbors,  conse()uently  they  will  purchase^  imitations  of 
bronzes  and  imitations  of  ebony  sets  rather  than  the  real 
articles.  They  look  i|uile  as  well  to  the  uninitiated,  but 
cost  very  much  less. 

The  third  and  lowest  grade  of  i^atrons,  those  with  small 
incomes,  will  buy  freely  of  the  cheajier  varieties,  but  they 
must  look  as  well  as  the  others  when  first  purchased.  They 
will  stand  a  grade  a  litth;  more  gaudy  than  either  hf  the 
others.  Some  want  considerable  show,  but  it  is  wiser  to 
stock  heaviest  with  the  more  subdued  articles.  There  is 
danger  of  the  highly-colored  articles  being  left  on  your 
hands. 


REMOVED  TO   LARGER  QUARTERS. 

(Iwing  to  largely  increasing  business  The  Merchants' 
Mantle  M anulaci  urine  Co..  Limited,  formerly  at  '-VI  Col- 
borne  slreel.  loroiilo,  luiNc  found  it  necessary  to  remoxe 
lo  more  coniinodious  premises  (corner  Lc>ad(;r  Land.  Their 
new  (piarteis  are  larger  and  well  lighted,  and  with  double 
the  capacity  for  lurning  out  orders  they  expect  lo  be  in  a 
much  bettei-  position  to  sup[)ly  th(.'  trade.  'J'heir  travellers 
will  be  out  ill  the  iii'ar  future  with  samples  of  lh<;  latest 
styles   in  nianlles,   cloaks,   skirls,   etc.,  for   the  i*'all    trade. 


JAPANESE  SILK   NOTES. 

K.  Ishikawa  iV  ('o.  report  that  they  ha\e  made  an 
iinpiciN  (■iiieiil  in  ih(;  finish  of  .Japan  talVeta  and  ha\e 
added  a  new  lini'  at  a  ])(ii)ular  [iricc  to  the  standard  lines 
which    they  hti\e  been   handling. 

In  ("hristiiuis  novelties  their  import  lines  of  while  silk 
hamlkerchiefs,  plain  and  initial,  arc  most  complete;.  'Ihe 
collection  includ(_'s  mi.'diuiii  and  narrow  borders  in  twill  and 
Habulai.  Ihey  ha\  e  also  a  large  assortment  in  colorerl 
liani.lk(-'rchiefs  for  the  men's  furnishing  trade  at  S2.'J5  lo 
>?>i  per  dozen.  Ihey  ha\  e  white  and  colored  embroidered 
handkerchiefs  for  the  hulics.  raiieiui^  iu  |iricc  from  55c.  [ler 
dozen  lo  ^$8.50. 

In  ai't  embroidereil  goods  they  ha\e  new  styles  in 
embididered  cushion  tops,  chair  scar\es,  table  co\  ers  and 
ilraperies.  Their  collection  of  ties  includes  hundreds  of 
styles  in  ladies'   no\eltv  lies. 


"  Wr  will  be  your  li.osom  friends — 05  cents,"  is  a  New 
York  haberdasher's  way  of  calling  attention  to  a  window 
full    of   shirts. 


The  Cornwall  and  York  Mills  have  now  got  going 
nicely,  and  are  offering  large  batches  of  remnants  to  the 
trade,  which  are  extremely  good  value. 


Some  new  colored  silks,  embroidered  linen  batiste  trim- 
mings, just  received  by  Brophy,  Cains  &  Co.  are  very  rich  in 
effect,  the  combinations  of  coloring  being  especially  line 
although  the  price  is  much  lower  than  any  of  the  lissc 
el'iect  trimmings  so  far  shown  this  season. 


J'hillips  &  Wrinch  have  removed  to  larger  premises.  They 
ha\c  secured  the  warehouse  at  8  Wellington  street  west, 
Toronto,  lately  occujiied  by  J.  Hamilton  &  Sons,  and  have 
had  it  thoroughly  refitted  and  overhauled.  The  building 
has  four  flats.  3S  x  100  feet  and  a  basement,  and  gives  iheiu 
much  more  room  to  carry  on  their  business  which  has 
ra|)idlv  increased  the  last  year  or  so. 


The  Ganlt  Bros.  Co..  Limited,  ha^■('  just  recei\ed  another 
shipment  of  Irish  point,  appliijiie  and  euipure  laces,  for 
which  there  is  an  immense  demand.  Point  d'esprit  nets 
they  report  in  demand  aeain.  and  white  and  Paris  colors 
go  well.  A  few  very  desirable  lots  of  embroidery,  which 
have  been  somewhat  scarce  on  the  market,  are  shown,  and 
the  same  may  be  said  of  lace  curtains.  Repeats  are  com 
ing  in  for  ribbons  in  taffeta  and  bright  silks,  as  well  as  for 
their  lines  of  fancies.  Large  cable  orders  have  been  jilaced 
for  inchinos  for  trimming  dresses,  skirls,  capes,  etc..  and 
also  for  wrappers,  in  all  the  different  designs  in  jirints. 
which  are  being  sold  at  a  special  jirice.  and  can  be  retailed 
at  75c.  A  \ci y  well  selected  line  is  that  of  all-over  tucked 
silks  and  lawns,  with  lace  and  embroidery  insertions.  The 
travellers  ha\e  now  in  their  hands  a  full  range  of  knitted 
woollens  of  all  kinds,  and  other  fancy  goods  from  this 
department  for  the  Fall  and  Winter  trade, 
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Late  James  Johnston  &  Co., 

MONTREAL. 


The  Great  Assorting  House  of  Montreal 

**TI1C  LATEST'' 

In  Plain  and  Fancy  Dress  Goods 

FOR    FALL 

IS  WHAT 

Our  Travellers  will  be  showing  this  month. 


ALSO 


In  Underwear,  Hosiery, 

Silks  and  Ribbons 


They  are  taking  the  lead. 


Our  Increasing  ^^ Letter  Order"  Business  speaks  for  itself. 
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Will  not  pull  out  in  use. 


^ 


The 

only 

Safety 

Pin 

made 

that 

cannot 

catch 

in 

the 

Fabric. 


^ 


Sole 
Selling 
Agents  for 
Canada : 


CAPSHEAF 

Safety  Pin 


The 
Modern 


Highly 

Endorsed 

by 

Trained 

Nurses 


^^'^^ 


STIFF    STRONG    COILLESS 

Send  for  sanfipies  and  ask  about  our  SPECIAL 
OFFER.      It  will  interest  you.     Write  to-day. 


Judson  Pin  Co.,  Manufacturers,  Rochester,  N.Y. 


Made 
in 

every 
size. 


^ 


Heavily 

Nickel 

Plated, 

and 

Black. 


8  Wellington  St.  West. 


PHILLIPS  &  WRINCH,  T=. 


QUEBEC:     7A    ST.    JOSEPH    STREET. 
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Be  Sure  You  Get  the  Best 

Raton's  Scotch  Boot  and 
Shoe  Laces 


BEAT  ALL  GERMAN  IMITATIONS." 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

See     IMarrie     ori     Every     Box. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sole   Ageo-ts   for   Canada  

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 


BatabUsbed  1785. 


BEE  HIVE 

Knitting  Wools 


MADE  BY. 


J.  &  J.  BALDWIN,  & 
PARTNERS,  Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Makers  of 


R  EG  I  STEP ED 


All  kinds  of  Knitting  Wools 

KNOWN    ALL    OVER    THE    CIVILIZED    WORLD 


Scotch  Fingering  Berlin  Fingering  Vest  and  Silk  Vest  Wool 

Wheeling  Balmoral  Fingering  Lady  Betty  Pyrenees 

Petticoat  Fingering  Herino  Fingering  Shetland  Fleecy 

Soft  rierino  Soft  Knitting  Wool  Andalusian  Dresden 

All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering  flendlngs 


Especially  adapted  for  Hand  and  Hachine  Knitting  \    '•«'^"'  •  • 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.       \     DU  nC£in    BOl  I 

Wholesale  Only  ■■  Send  for  Samples  )        MONTREAL  •"<'  TORONTO 
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Window  ANi  Store  Decorating 

Conducted  for  THE  REVIEW  hy  H.  Hollingsworth ,  an  Expert  Window  Artist. 


To  Dry  Goons  Review  Readers.— We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


SOME  OBSERVATIONS. 


THAT  window  dressing  is  reaching  a  very  high  standard 
of  excellence  has  been  amply  dennonstrated  all  over 
the  United  States  and  Canada. 

During  the  past  few  months  the  "Spring  Opening" 
trims  and  the  Easter  trims  have  exceeded  anything  ever 
attempted  in  former  seasons.  The  writer  of  the  window- 
dressing  columns  of  The  Review  spent  a  few  days  in  Chicago 
at  Easter,  taking  in  the  window  and  interior  displays  of  that 
city,  and,  as  a  description  of  what  he  saw  in  this  line  might 
be  of  interest  to  others,  The  Review  submits  the  following: 

Chicago  stands  without  its  equal  in  the  world  (and  this  is 
saying  a  great  deal),  as  the  "  Prima  Donna  "  city  of  beautiful 
window  displays.  Take  State  street,  for  instance,  and  there 
is  no  other  street  in  any  city  in  the  world  that  can  commence 
to  equal  it  in  the  point  of  beautiful  window  decorations. 

Competition  in  this  line  is  very  keen  there-  -each  window - 
trimmer  strives  to  outdo  his  competitor  in  the  matter  of 
arrangement.     The  large  establishments  spared  no  expense 


whatever  to  make  their  windows  attractive.     A  description  of 
a  few  in  particular  may  be  interesting. 

Marshall  Fields  had  probably  the  finest  displays  of  the 
lot,  although  it  was  very  difficult  to  choose  between  them. 
They  have  probably  20  to  25  extra  large  windows.  The  chief 
decorator,  in  planning  the  trims,  stuck  to  one  particular  design 
and  carried  it  out  through  all  the  windows.  This  is  some- 
thing quite  new  and  novel.  The  backgrounds  in  every 
window  in  the  store  were  made  of  pale  blue  plush  (or  velour), 
hung  on  brass  poles  with  rings,  same  as  a  curtain  is  hung. 
Lots  of  fullness  was  allowed.  A  fancy  scroll  design  was  sus- 
pended from  the  ceiling  on  a  line  with  the  top  of  background. 
This  was  covered  very  carefully  with  pale  blue  velvet,  same 


color  as  plush  hangings  on  the  back.  The  centrepiece  of 
scroll  work  was  made  in  the  shape  of  a  fancy  frame,  and  a 
transparent  painting  (on  muslin)  was  placed  in  this  centre 
frame  and  lit  up  from  behind.  The  subjects  of  these  trans- 
parent pictures  were  mostly  "  Egyptian  women,"  or  patterns 
like  those  seen  on  stained  glass  windows.  The  floors  were 
all  covered  with  white  felt,  nailed  down  with  large  headed 
brass  tacks.  The  goods  shown  were  mostly  high-class 
costumes  on  wax  figures  complete  with  hat,  parasol,  gloves, 
etc.  Easter  lilies  in  pots  were  placed  here  and  there.  At 
night  when  these  windows  were  lit  up  the  scene  was  something 
exquisite.  The  rough  sketch  above  may  convey  some  idea  of  the 


Trimmed  by  H.  HoUinswortb,  for  The  Robert  Simpson   Co.,  Limited.   Toronto. 
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FOR  SALE 


The  Nattiest  Store  Fixtures 
in  Canada,  at  prices  to  suit 
the  most  exacting  buyer.  Call 
and  see  our  large  stock — every- 
thing made  on  the  premises. 
It  will  pay  you  to  send  for 
our  catalogue. 


The  Toronto  Brass  Mfg.Co. 

93-95  Richmond  St.  West 
Phone  Main  814  TORONTO.    ONT. 


A  PALiHENBERG 


CLOAK  AND 
SUIT    FOR/Vl 

is   as  Valuable   as 
an  Extra  Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
time,  never  gets  sick  or  tired, 
and  never  wants  an  increase 
in  salary.     ^     ^     ^     j- 


These   Superior  Forms    are 
the  Very  Best  you  can  buy. 


60  D. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  Standard.  The  new  slide  support  and 
the  screw  in  the  top  are  distinct  features  and 
make  the  figure  rigid  and  strong. 


J.  R.  PALMENBERG'S  SONS 

Office  and  Salesroom  :  710   BROADWAY 
Factory:  89  and  91  West  Third  Street,!  N  ©  VS/  Yorl^ 


We  hold  the  only  patents 
granted  in  the  United 
States  and  Canada  for 
a  show  case  illuminate 
ing  device. 

Don't  buy  an  imitation  ! 

Send  for  descriptive  cir= 
cular  (lithographed  in 
colors)  and  full  partic= 
ulars. 


JOHN  PHILLIPS  &  CO. 

LIMITED 

Established  1864 

DETROIT,   MICH. 

Canadian  Branch  :   WilldSOr,   Ollt. 
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WINDOW    DECORATING— Continued. 


design  of  scroll  work  referred  to. 
of  2  X  2  inch  lumber. 


The  designs  were  sawn  out 


Mandel  Bros.,  who  are  considered  as  perhaps  the  most 
high  class  house  in  Chicago,  had  lovely  windows.  The 
scheme  of  design  was  on  a  similar  line  to  the  one  referred  to 
above,  except  that  they  used  different  colored  plushes.  That 
is,  one  window  was  done  in  pink,  another  in  blue  and  the 
next  in  green.  Each  window  blended  nicely  with  the  one 
next  to  it.  The  floor  coverings  in  these  windows  were  of 
canton  flannel,  same  color  as  plush.  Dozens  of  wax  forms 
were  very  artistically  posed  throughout  the  windows,  on  which 
were  displayed  high.class  costumes  and  millinery  which  were 
really  gems  of  the  dressmaker's  art. 

One  thing  to  be  remarked  about  these  windows  was  that 
they  were  not  crowded.  Every  garment  was  given  great  pro- 
minence and  quality  was  aimed  at  rather  than  quantity.  The 
plan  of  decoration  was  very  plain  and  neat  and  yet  rich  and 


color  as  the  background,  which  was  composed  of  sateen,  being 
full  on  a  brass  rod  across  the  back  of  window.  The  color  of 
the  1st  window  was  fawn,  the  2nd  pink,  the  next  green,  next 
red  and  so  on.  The  effect  at  night  was  highly  artistic. 
Chiffon  or  gauze  the  same  shade  as  background  was  loosely 
hung  over  the  arch  in  drapery  effect  which  gave  the  window 
a  light  delicate  appearance. 

The  interior  decorations  in  this  house  were  very  pretty. 
The  big  light  well  in  centre  of  the  store  was  draped  all  around 
the  four  sides,  right  to  the  top  floor,  in  purple  and  white  cotton 
(double  width  for  fullness). 

From  the  ceiling  on  the  8th  floor  were  suspended  black 
threads  with  bunches  of  violets  attached  about  every  two  feet. 
These  were  allowed  to  hang  down  to  the  ground  floor  ceiling. 
The  effect  from  the  ground  floor  was  simply  beautiful. 
Hundreds  of  bunches  of  violets  were  used  to  carry  the  idea 
out.  Over  the  fixtures,  throughout  the  store,  tasty  little  drap- 
ings  and  trims  were  made  with  the  goods  from  the  depart- 
ment. 


Lntc  Spring  ;iii<l  Emly  Sununer  F;ilirics. 


dignified  looking.  There  was  nothing  cheap  or  gaudy  looking 
about  the  backgrounds.  A  few  pieces  of  high  art  furniture 
were  introduced  here  and  there,  giving  the  window  the  appear- 
ance of  a  drawing-room. 

Then  comes  "The  Fair."  This  is  one  of  the  largest,  if 
not  the  largest  establishment  in  Chicago.  It  has  a  window 
frontage  on  three  of  the  most  prominent  streets.  In  the  State 
street  windows  were  shown  high-class  costumes,  muslins, 
dress  goods,  gloves,  etc.  One  design  in  background  was 
carried  out  throughout  the  lot.  The  windows  here  are  very 
large  and  high.  The  design  was  after  the  following  :  An 
arch  spanned  the  window  from  end  to  end.  The  arch  was 
about  12  inches  wide  and  was  sawn  out  of  hardwood  in  grille 
effect  and  must  have  been  very  costly.  On  the  arch  at 
invervals  of  about  three  feet  were  placed  half  circles  of  wire. 
These  were  covered  with  tissue  paper  puffed.  It  looked  like 
the  half  of  a  large  ball.  A  light  was  placed  under  this  tissue 
ball,  but  could  not  be  seen.     The  tissue  half-ball  was  same 


Rothchilds'  is  also  one  of  the  big  State  street  departmen' 
stores.  Their  windows  were  all  trimmed  after  one  design, 
namely,  scroll  designs  with  transparencies  in  the  centre.  The 
subjects  of  these  pictures  were  principally  ■ 'feminine  beauties,  " 
the  dresses  on  same  painted  in  same  color  as  the  plush  on 
background.  Every  window  was  a  different  color,  but  one 
color  only,  and  each  window  a  blend  with  its  neighbor. 

Beautiful  millinery  and  costumes  were  shown  on  wax 
forms'.  Nothing  elaborate  or  gaudy  was  attempted.  Trailing 
vines,  such  as  asparagus,  fern,  etc.,  with  Easter  lilies  in 
jardinieres  were  deftly  placed  throughout  the  goods. 

Then  last,  but  not  least,  comes  Seigel,  Cooper's.  The 
decorators  here  (like  the  others  mentioned)  decided  on  one 
particular  idea  for  a  background,  and  made  all  the  windows 
the  same.  They  stuck  to  two  colors,  namely,  cardinal  and 
green.  All  the  way  around  the  sides  and  backs  of  windows 
were  hung  rich  plushes  on  brass  poles.  One  window  was  all 
in  red  plush,  the  next  green,  the  next  red,  and  so  on.    Seigel, 
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NOTICE  TO  SHOW  CARD  WRITERS. 


Owing  to  my  advertising  in  THE  DRY  GOODS  REVIEW  a  Booli  of 
Instruction  at  $1.00  teaching  the  Art  of  Sign,  Show  Card  and  Ticket  Writ- 
ing, I  have  had  several  requests  from  readers  asking  me  to  furnish  them 
with  the  proper  Paints,  Brushes,  etc.  I  have  therefore  decided  to  put  up 
and  express  to  any  address,  a  complete  outfit,  consisting  of : 


jar  prepared  Black  Lettershine. 

"  "         Red  " 

"  "         White  " 

"  "         Green  " 

"  "  Yellow  " 

"  "  Blue  " 

Best  Red  Sable  Bru.shes. 
Border  or  Striping  Brush. 
Set  Skeleton  Pattern  Alphabets. 
2    "  '  "        Figures,  1  and  2in. 

1  Package  Assorted  Flitters. 


ENTIRE 
OUTFIT 


$2.00 

Please,  in  writing,  state  "Send  Dry  Goods  Review  Special  Offer." 

W.  EDWARDS,  Carleton  Place,  Ont 


Box 

315. 


Increase  your  Business 

by  having    efficient  Telc|>honc 

facilities.  We  will  (luote  you 
rates  on  l*rivate-Branch  Exchange 
System  in  your  Office,  Warehouse 
or  Factory. 


The  BELL  TELEPHONE  CO.  Of  CANADA 

■A 


I.  jrf 


^w  wmm 


OF  EVERY   DESCRIPTION. 
Kirl<'s   Rack: 

is  a  favorite  with  all  who  use  it. 

For  your  Spring  Trade  wemanufactur 
all  kinds  Nickel-Plated  Stands, Win 
dow  Fixtures,  Shoe  Stands,  Trip- 
licate Mirrors,  Silent  Salesman 
Show  Cases,  Suit  Stands,  Wax 
Figures  and  Clothing  Forms,  Rib- 
bon Cabinets,  Glove  Cabinets, 
Store  Stools,  etc. 

Write  for  our  large  Catalogue. 

CLATWORTHY  &  CO. 


46  Richmond  St.  West,  TORONTO 


If  you  have  delayed  placing  your  order 
for  window  equipment,  perhaps  we  can 
help  you  out. 

All  our  regular  goods  are  kept  in 
stock  in  large  quantity. 

If   this    means   anything   to  you^ 
drop  us  a  line. 


■  U'? 


CATALOGUE 

ON 
APPLICATION. 


Latest  Haberdasher  Lace  Scarfs  or  Xeck wear  Stand. 


Glove  Displayer. 


DELFOSSE  &  CO. 

—  nANUPACTLRERS  OF  — 

Display  Fixtures,  Show  Cases,  Wax  Figures, 
Papier  Mache  Forms,  Etc. 

1782  Notre  Dame  Street,  MONTREAL. 

p.  O.  BOX  317. 
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WINDOW    DECORATING-Continued. 

Cooper's  did  not  employ  any  scroll  designs,  but  over  the  top 
of  the  plush  hanging  a  cornice,  studded  with  lights,  was 
placed.  Directly  under  this  cornice  was  a  "dado"  of  roses 
about  six  inches  wide.  This  ran  all  the  way  around  the 
window.  Under  this  was  fastened  the  brass  pole  on  which 
the  plush  hung.  Ready-to-wear  stuffs  were  shown  in  all  the 
windows. 

Inside  the  store  a  simple  and  pretty  interior  trim  was 
made.  At  the  foot  of  staircases  trees  were  fastened,  on  the 
branches  of  which  crabapple  blossoms,  made  of  tissue  paper, 
were  fastened.  These  were  evidently  prepared  ahead  of  time, 
and  must  have  taken  a  lot  of  time  to  prepare.  Over  the 
centre  aisles  on  each  floor  Japanese  lanterns  were  suspended, 
forming  a  half  circle  or  arch  effect.  These  were  suspended 
by  electrical  cord,  on  the  end  of  which  a  light  was  fastened. 
Around  the  cords  tissue  paper  Easter  lilies  were  entwined, 
thus  hiding  the  exposed 
wires.  The  effect  when 
lit  up  was  lovely,  and 
looking  from  the  entrance 
of  the  store  it  gave  the 
aisle  a  fairy-like  appear- 
ance. On  the  tops  of 
ledges  throughout  the 
store  pots  of  foliage, 
lilies,  roses,  etc,  were 
placed. 

The  writer  visited  all 
the  stores  where  trim- 
ming was  in  evidence, 
but  those  mentioned  will 
be  sufficient  to  give  the 
reader  an  idea  of  what 
the  Easter  trims  were  like. 
One  particular  fact  was 
noticed,  and  that  was 
that  all  attempts  at  flashy, 
gaudy  trimming  were 
avoided.  The  Easter 
eggs,  crosses,  rock  of 
ages,  etc.,  seen  so  much 
in  former  years  through- 
out the  trims,  were  this  season  very  conspicuous  by  their 
absence,  and  it  is  the  opinion  of  many  that  they  were 
discarded  none  too  soon.  However,  this  is  a  matter  of  opin- 
ion. The  tendency  in  the  best  establishments  is  towards 
neat,  refined,  dignified- looking  trims.  H.  H. 

SOME  IDEAS  FROM  NEW  YORK  WINDOWS. 

The  window  display  that  attracts  a  blockading  crowd,  says 
a  New  York  writer  in  Printers'  Ink,  is  not  necessarily  a  profit- 
able advertisement.  There  is  a  quality  of  "  yellowness  "  in 
window  displays — sensationalism  which  detracts  from  the 
goods  and  merely  amuses  sightseers.  A  box  of  blue-nosed 
monkeys  in  a  window  full  of  ^lo  suits  would  attract  plenty  of 
attention  to  the  window,  but  none  at  all  to  the  suits.  A  single 
$io  suit  in  a  window  full  of  monkeys  would  be  more  likely  to 
make  sales. 

Thoughtful  window-dressers  are  learning  new  laws  about 
display.  For  one  thing,  it  is  found  that  simplicity  must  be  the 
chief  quality  in  windows.  For  another,  that  the  goods  dis- 
played must  be  relied  upon   for  effect.     The  goods  are  the 


main  theme  of  interset.  The  purpose  of  the  display  is  to  sell 
them,  and,  if  pedestrians  are  to  buy,  they  must  be  interested 
by  the  goods  alone.  Simplicity,  as  at  present  understood, 
consists  in  dressing  a  window  with  but  a  single  style  of  two  or 
three  articles.  Blue  shirts  will  be  set  off  with  two  colors  of  tie, 
with  perhaps  a  showing  of  colors  or  hose.  Elaborate  "sal- 
magundi "  displays,  in  which  every  garment  in  the  store  is 
present  in  all  its  styles  and  colors,  are  decidedly  a  thing  of  the 
past. 

Ornamental  "  puffed  "  backgrounds  are  also  eschewed  by 
the  Sest  New  York  dressers,  and  the  most  modern  windows — 
those  of  Browning,  King  &  Co.;  Samuel  Budd  ;  Rogers,  Peet 
&  Co.,  and  Hackett,Carhart  &  Co. — are  finished  in  oiled  hard- 
wood. No  backgrounds  of  any  kind  are  used.  The  wax- 
faced  window  dummy  is  also  being  relegated  to  side  streets, 
for  garments  cannot  be  so  attractively  displayed  upon  his  wire 
anatomy  as  by  artistic  folding  and  grouping. 


Trhnmivg^s. 

Rigid  attention  is  given  to  color  schemes.  Striking  colors 
are  used  to  the  best  purpose  to  catch  the  eye,  but  no  effort  is 
made  to  stun  pedestrians.  The  display  is  calculated  to 
attract,  and  hold  and  grow  upon  the  man  in  the  street.  When 
he  stops  to  look  at  shirts  it  is  an  indication  that  he  needs  shirts, 
and  that  he  is  a  possible  buyer.  According  to  the  philosophy 
of  windows,  no  man  will  stop  for  any  other  reason.  It  is  not 
desirable  to  stop  him  for  another  reason.  The  window  merely 
aims  to  meet  him  half  way  and  then  hold  him.  The  dresser 
tries  to  show  him  how  that  particular  tie,  collar  and  shirt  would 
look  upon  himself,  and  does  not  go  outside  his  goods  to  accom- 
plish the  purpose. 

Even  price  tags  are  modest,  and  flippant  phrases  of  the 
"  Come  one  !  Come  all  !  "  sorts  are  wisely  left  out.  Cards 
usually  run  to  the  epigram  business,  such  as  "  The  reason  T 
The  season?"  Effort  is  made  to  have  them  a  bit  bright, 
keeping  always  to  good  taste.  "  We  make  a  little  profit  on 
your  dollar  ;  you  will  make  a  big  one,"  is  a  good  example  of 
the  most  advanced  New  York  window  phrase.  Such  phrases 
convince,  and  they  cannot  offend,  as  many  formerly  used  did. 
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S         Headquarters  for  Manufactured 

Ifurs=skins 


•  Unusually  large  assortment. 

I  Highest  prices  paid  for  raw  furs. 

t 


Glove» 
Mitt* 


A  Specialty 


Our  Traveller  will  call 
on  you  shortly. 


J.  Arthur  Paquet, 

QUEBEC. 


Perpetuated  and  Natural 
Foliage  Attract  Trade. 


We  manufacture  all  kinds 
of   Green    Goods,    such   as 


-^>S^^baI  Palms, 
^t^  Areca, 

Cycas, 
Macrazinia   Plant 


PALMS,  SABAL  —  Best 
i|uality,  from  $3  per  doz. 
up  to  $60  per  doz. 


Foliage,  Artificial  Flowers, 
Bush,  Lilies,  Applj^   B 

ALL    KINDS    OF    FjJ^vli^W^ 

We  are  always  lgf)j;ljiig'  foi'  trj 
[dim  for 


you,  too,  are  look 

Write  Ds  For  Price  List. 


good  goods. 


Delfosse  &  Co., 

1782  Notre  Dame  St., 
IVI O  N  T  R  E:  A I-. 


CVCAS— Made  in  all  sizes 


BED  QUILT5 

Made  in  Canada. 


"PU RITAS"  Brand  Cotton  Quilts. 
"LANATUS"  Brand  Lamb's-Wool  Quilts. 
"ALASKA"  Brand  Eiderdown  Quilts. 

Patriotism  brings  its  own  reward  when  you  order  Canadian-Made  Bedding — 
Especially  when  your  order  is  placed  with 

THE  ALASKA  FEATHER  &  DOWN  COMPANY 


OF  MONTREAL,  LIMITED 


Edgar  McDougall,  President. 

J.  H.  Sherrard,  Vice-Pres.  and  Mang. -Director. 

.J.  H.  Parkhill,  Secretary. 


Also  Operating ^ 

THE  CANADA  FIBRE  CO.,  Limited. 
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STORE   MANAGEMENT. 

A  Merchant   on    Stock    Changing,    Cleanliness  and 
Window  Dressing. 

AT  the  itx'eiit  South  Dakota  Retailers'  Convention,  H. 
U.  Butteitield  led  the  discussion  on  slock  keeping  and 
jjave  the  following-  as  his  ideas  on  the  subject  : 
■■  1  don't  believe  there  is  a  merchant  doing  business  that 
does  not  realize  the  advantage  of  having  his  stock  in  good 
order,  however  much  he  may  fail  in  carrying  out  this 
policy.  ■  A  place  for  everything  and  everything  in  its 
place  '  is  an  old  maxim,  but  one  of  the  first  to  be  learned 
by  a  clerk.  Not  that  the  stock  should  never  be  changed. 
as  I  thoroughly  belie^'e  in  rearranging  the  stock  occasion 
ally.  It  freshens  it  and  gives  the  store  a  new  appearance. 
but  once  arranged  everything'  should  ha\e  its  shelf  and 
place  until  such  time  as  the  store  needs  a  fresh  overhaul- 
ing. JSiothing  i.'i  more  detrimental  to  good  store  keeping 
than  to  have  the  clerks  calling  across  the  store,  '  Where  is 
this  and  where  is  that  ''.  '  Of  course,  in  a  store  where  each 
clerk  is  confined  t<j  his  t>r  hei'  department,  there  is  ti<> 
occasion  for  this,  but  in  small  stores  where  each  clerk  sellj- 
goods  all  o\er  the  store  it  is  most  likely  to  occur,  and  can 
only  be  avoided  by  a  systematic  arrangement  of  the  stock 
and  keeping  it  so.  It  means  a  great  saving  of  time  as 
well  as  satisfaction  to  the  customers  to  be  shown  what 
they   wish  to  see  promptly. 

Free  from  dust  and  dirt^ — well,  this  is  one  oi  the  hard 
est  problems  a  merchant  has  to  face,  and  can  only  be 
accomplished  by  constant  care  and  industrious  use  of  the 
whisk  broom  and  dust  cloth.  Care  can  be  taken  to  pre 
vent  raising  dust  or  allowing  same  to  get  into  the  shelv- 
ing by  a  careful  covering  of  the  stock  and  good  shelf  cur 
tains,  which  should  all  lje  ])ut  up  before  sweeping  and  left 
up  until  the  store  is  thoroughly  dusted.  This  saves  much 
trouble  in  keeping  stock  clean. 

My  experience  in  sweeping  teaches  me  that  a  good 
floor  brush  with  a  little  kerosene  oil  applied  to  it  occasion 
ally  keeps  the  floor  cleaner  and  raises  less  dui.«t  than  an>- 
other  method.  An  occasional  scrubbing  of  the  floor  hel])s 
largely  in  keeping  down  the  dust,  but  it  is  only  by  '  keep 
ing  eV'Crlastingly  at  it  '  that  a   store  can  be  kept  clean. 

As  regards  window  dri'ssing,  I  thoroughly  beliexe  in 
it.  A  well-arranged  window  is  one  of  the  best  advertise 
ments  a  merchant  can  have.  I  am  not  in  favor  of  spec- 
tacular windows,  as  they  serve  simply  to  attract  the  atten 
tion  of  street  loafers  and  the  curiosity-seeking  class,  with 
out  appealing  to  the  desires  of  would-be  purchasers.  How 
ever,  that  is  a  point  many  disagree  upon,  and  many  of  the 
most  successful  merchants  argue  that  whatever  serves  to 
attract  attention  to  the  store  advertises  it  to  the  public. 
I  don't  believe  there  are  any  cast-iron  rules  that  govern 
window  dressing,  as  methods  are  constantly  changing  in 
the  most  progressive  stores,  and  every  merchant  must  think 
and  act  for  himself." 


THE  SMALL  STORES. 

Many  small  merchants  in  the  cities  are  apt  to  think 
that  while  the  department  stores  should  advertise,  adver- 
tising is  a  profitless  expenditure  for  the  small  business  that 
finds  its  custom  only  in  the  immediate  neighborhood  of  the 
store.  These  men  fail  to  take  into  consideration  the  fact 
that  in  many  instances  the  department  store  bei^an  life  as 
a  neig-hborhood  store  and  increased  its  business  liy  judicious 
advertising.  Advertising  is  just  as  profitable  for  the  small 
business  as  for  the  large  one.  Judicious  newspaper  pub- 
licity  coKies    first,    of   course.      But    in    cormection    with   his 


newspaper  advertising  the  small  merchant  may  issue,  from 
time  to  time,  a  store  paper.  Some  kind  of  an  advertise- 
ment should  be  placed  in  every  bundle  of  goods  sent  out  of 
the  store,  and  in  every  way  the  merchant  should  endeavor 
to  keep  his  establishment  before  the  eyes  of  the  public. — 
Ad-Writer,    St.    Louis. 


Parasols. 


WITH  the  many  light  colored  dresses  to  be  worn 
during  the  coming  Summer  the  trade  has  been 
offered  an  unusually  attractive  assortment  of  para- 
sols in  colors  to  match.  The  popular  dress  -  goods  colors 
are  all  reproduced  in  these,  besides  some  of  a  more  fancy 
order.  The  plain  colors  are  confined  to  stripes,  but  the 
variety  of  these  is  very  great.  White  grounds  with  black, 
pink,  green,  heliotrope,  or  other  color  in  the  design  around 
the  edge  form  the  bulk  of  the  assortments.  Above  the 
pattern  three  or  four  satin  stripes  in  self  -  colors  running 
round  the  parasol  add  much  to  its  appearance.  The  ten- 
dency in  the  buying  at  present  is  toward  the  black  and 
white  designs,  which,  it  should  be  said,  shows  very  good 
taste  on  the  part  of  the  trade,  for  nothing  could  bo 
prettier  than  these  parasols.  In  the  (plain  colors  are 
found  blues,  black,  reds,  turquoise,  heliotrope,  pink,  navy, 
etc.,  etc.  A  pretty  slate  grey  is  also  shown,  which  should 
be  in  demand  to  go  with  the  populai-  dresses  of  that  shade 
tor  Summer  wear. 

Children's  parasols  continue  along  the  flounced  line, 
.several  lace  flowers  circling  the  parasol.  White  is  in  the 
greatest  demand  in  these  colors,  though  a  number  of  other 
light  colors  are  also  taking  well. 

Handles  are  in  the  color  of  the  covers,  and  are  well 
liked,  mounted   with  either  gold  or  silver. 


THE  LADY  AND  THE  UMBRELLA. 

The  clerk  gave  us  a  story,  the  moral  of  which  is,  look 
out  for  your  sun  umbrella  handle. 

"  See  those  gloves  "?  "  she  asked. 

■'  Yes,  madame.'' 

'■  1  bought  them  here.  Paid  full  price  for  them,  too— 
look  at   them." 

■■  Yes,   ma  am,   1   see — full   of  holes.  " 

"  Looks  as  if  I'd   been  scrubbing  with  them." 

"  The  right   hand  does  look  that   way.  " 

■■  But  they  are  mates.  Now  I  demand  a  new  pair.  It's 
a  shame  to  take  a  woman's  money  for  such  goods." 

'■  Let  me  see  your  parasol.  Fine  handle,  that  ;  cut  in 
grooves,  works  like  a  file.  I'm  only  stirprised  madame, 
that  it  did  not  cut  through  to  the  skin.  Y^ou  should  wear 
buckskin.     Call   again,   madame."- — Dry  Goods  Guide. 


S.  Greenshields,  Son  &  Co.  have  made  a  success  of  their 
new  ready-to-wear  departanent  from  the  very  start,  and 
have  now  found  it  necessary  to  add  a  number  of  extra 
lines,  in  order  to  keep  up  with  the  increasing  trade.  These 
will  be  placed  in  stock  in  time  for  the  coinino-  Spring  trade. 
Travellers  are  now  on  their  routes  with  goods  for  the  Fall 
trade,  and  the  samples  of  the  new  department  will  interest 
every  merchant.  The  most  prompt  attention  can  be  given 
to    the   travellers'    orders. 
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TORONTO 

C.  H.  Forster 

30  Merobants'  Building 
50  Bay  Street. 


MONTREAL 

W.  H.  Reed 

Room  1 
112  St.  Peter  Street. 


The  SliDgsby  Manufacturing  Company 


LIMITED. 


BRANTFORD,    ONTARIO. 

COSTUME  CLOTHS,  KERSEYS,  SHEETINGS,  CAMP  BLANKETING, 
MACKINAWS,  PLAIN  and  FANCY,  in  WOOL  and  UNION,  YARNS,  Etc. 
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And  are  Worthy  of  the  Trade's  Inspection. 


THE  COLONIAL  BLEACHING  &  PRINTING  CO. 


IVIOIMTFREAL.. 


Limited 
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TKe  Dress  Goods 
Trade. 


HERE  is  still  a  li('a\y  iuovl-- 
inent  in  all  liijhl  dress 
fabriis  for  Summer  wear. 
Though,  to  a  great  extent, 
I  he  retail  trade  throughout  tVio 
country  have  been  supplied  with 
their  goods  for  the  season,  yut  the 
orders  coming  in  from  the  later 
buyers,  and  even  a  large  number  of 
repeat  orders  have  combined  to 
make  the  volume  of  business  a  very 
largo  one.  Travellers  are  now  out 
on  the  road  with  such  samples  of 
Fall  goods  as  are  ready,  and  from 
all  the  points  they  have  visited 
they  have  managed  to  secure  satis- 
■  factory  orders  for  Fall  delivery. 
The  early  Spring  has  placed  the  dress  goods  business  a 
little  ahead  of  time,  and  in  certain  parts  of  the  Dominion, 
where  the  climate  is  generally  warmer  and  where  now  warm 
weather  has  already  existed  for  a  couple  of  weeks,  the 
demand  for  Sum,mer  goods  has  opened  up  well.  To  judge 
!)v  the  trade  in  these  places,  the  dress  materials  placed 
before  the  public  for  Summer  wear  have  met  with  much 
appreciation. 

In  silk  dress  materials,  the  Shangtung  or  tussores,  linen 
elTccls  ha\e  taken  a  leading  position.  Color  and  material 
are  alike  very  suitable  for  the  warmi.'st  weather,  and  mer- 
chants who  ha\  e  iii\ested  heavily  in  this  line  need  have 
little  tear  of  the  results.  Black  moire  silks  have  been  in 
excellent  demand,  and  moire  antiques,  in  black  and  white. 
are  selling  to  the  trade  all  over  the  country  in  large  quanti- 
ties. Tamolines  continue  to  move  freely.  Taffeta-  silks. 
both   plain  and  fancy,  are  in  as  good  demand  as  ever. 


*ii  .*v 


Silk  louisines  are  selling  well,  and  are  sht)wn  in  all  the 
popular  shades  of  the  season,  including  some  handsome 
stripe  effects  in  light  blue  which  were  only  a  very  short 
time  in  catching  the  fancy  of  the  trade.  Narrow  black 
borders  figure  largely  in  the  stripes  in  these  goods,  and 
serve  as  an  outline  to  the  stripe,  showing  them  up  against 
the  light-colored  ground   to  gocjd  ad\antage. 


All  sheer  fabrics  are  still  being  called  for  in  large 
quantities,  and  should  the  coming  Summer  prove  as  trop- 
ical as  for  the  past  few  years,  womenkind  will  owe  much  to 
the  originators  of  so  desirable  a  fashion.  Eoliennes,  in  all 
colors,  are  in  good  demand.  Voiles  and  grenadines  sell 
well  ;  the  latter  have  recently  been  shown  in  some  of  the 
large  houses  in  some  entirely  new  designs,  which  will  take 
well.      Cream  and  V;lack   lustres   are  still   good. 


Muslins  are  in  the  usual  variety  of  patterns  and  are 
selling  as  \isual.  Challies  have  been  very  good  in  flower 
designs,  but  the  new  stripe  patterns  give  indications  of 
selling  even  better.  Prominent  among  these  are  the  lace 
efi'ects,  which  are  particularly  suitable  for  the  comina' 
.season,  when  lace  will  be  so  important  a  feature  in  the 
dress  goods  trade.  ,V11  colors  are  shown  in  challies.  in  the 
grounds  and  patterns.  A.  leading  desiaii  has  a  cream 
ground  with  reseda,  heliotrope,  old  rose,  or  some  other  of 
the  seasonable  colors  in   the  pattern. 


Colors  continue  aloiia'  the  lines  we  ha\e  before  called 
attention  to.  Jvight  blue,  or  j-obin's  ege  hlue  has  lieen  in 
eood  demand.  Old  I'ose,  reseda,  lawns,  light  slates,  and 
blacks  are  all  selling  well.  Several  shades  were  brought  out 
in  the  slate  colors,  but  the  daiker  shades  ha\e  not  met 
with  as  favoi-abl(.'  a  i-eception  as  the  lighter  shades.  Linen 
color,  of  c'oui-se.  is  an  important  feature.  The  stajjle  navy 
blues  show  as  much  life  as  ever  in  the  heavier  goods  for 
Fall.  Browns,  in  various  dark  shades,  are,  without  doubt, 
to  play  a  leading  part  in  thi-  Fall  dress  goods  trade.  The 
lighter  shades  will  not  take  well,  however.  Wholesale 
houses  are  giving  a  prominent  j)lace  to  this  coloi-,  and  it 
is  stated  that  there  has  been  moi-e  sold  than  in  the  same 
period    for   five  or   six   years. 


In  the  heavier  goods  for  Fall  wear,  there  is  a  noticeable 
tendency  toward  the  rougher-finished  cloths.  Zibelines  can 
be  counted  upon  to  lake  a  front  place  in  the  Fall  trade. 
Cheviots  are  now  in  dc-mand  in  Ijlack  and  navy  bltie. 
Broadcloths,  also,  are  sellinij  very  well,  and  will  be  among 
the  most  popular  cloths  for  Fall. 


Velvets  and  velveteens  are  also  strong,  and  the  demand 
for  these  is  noticealily  increasing.  Blacks  and  blues  are 
wanted  most.  The  latest  materials  in  this  line  are  the 
metallic  velveteens,  the  patterns  stamped  in  silver,  in  spots, 
stripes,  and  small  figures.  One  of  the  newest  patterns  is  a 
small  chain  stripe.  All  the  designs  are  small  and  neat. 
This,   also,   is  shown   in  black   and   blues. 


]n  still  hea^"ier  matei'iuls  for  Fall  there  is  a  o'ood  feelintr 
for  cortiuroys,  both  for  ladies"  costtimes  and  suits  for 
children.  For  the  latter,  the  great  wearing  qualities  of 
corduroy  make  it  a  material  \erv  desirable,  and  it  only 
needs  the  push  of  fashion  to  make  it  sell  better  than  any 
other  cloth  for  this  purpose.  It  is  shown  in  browns. 
drabs,   navvs   and   black. 


Kainproof  cloth  has  been  in  active  demand  for  some  time 
now,  and  there  is  no  slackenina'  in  the  business  done  yet. 
For  making  up  into  ladies*  shower-proof  coats,  it  has  been 
most  popular.  Both  oli\es  and  greys,  in  a  variety  of 
shades,  sell  well. 


S.  Greenshields,  Son  &  Co.'s  dress  goods  department  is 
in  constant  receipt  of  new  designs  in  all  kinds  of  dress 
materials.  Among  the  silks  are  some  very  attractive 
moire  antiques  which  are  in  excellent  demand.  Muslins  and 
challies  are  on  view  in  an  tmusual  variety  of  designs,  and 
in  the  latter  a  large  shipment  of  creams,  with  the  popular 
lace  effect  designs  in  old  rose,  reseda,  etc.,  has  just  been 
placed  in  stock.  Their  "Cravenette"  shower-proof  cloth  has 
been  selling  rapidly.  This  is  a  handsome  cloth,  shown  in 
all  the  desirable  shades.  Two  lines  of  corduroys,  in  brown, 
iilacks,  navys,  etc.,  are  shown,  which  can  be  profitably 
handled   hv  the   trade   in  the  Fall   season. 


UNDER  NEW  MANAGEMENT. 

Mr.  .).  M.  Robertson  has  undertaken  the  manaaement  of 
the  business  of  F.  Robertson  &  Co.,  formerly  conducted  by 
his  late  brother.  Tn  addition  to  their  reoular  lines  the 
rum  are  ^oino  e\terisi\cly  into  the  manufacture  of  frilled 
muslin  and  net  curtains,  samples  of  which  will  shortly  lie 
submitted   to  the  trade. 
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H.  PEARCE,  1667  Notre  Dame  St.,  MONTREAL. 


Sole  Manufacturer,  CHAS.  HORNER.  29  Vyse  St. 

BIRMINGHAM,  ENG. 
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SHIRT    -A-3SIID    TJ3SriDEIi"^7\7"E.A.I^    L.A.BELS 


FOR 
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SKIRTS 

SUPPLIED  AT  SHORT  NOTICE. 

Artistic  Designs  Furnished. 

WRITE    FOR    SAMPLES    TO 


FOR 
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Qu 
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Delivery 

FOR 

FURS 

GERMAN  ARTISTIC  WEAVING  GO., 


Factories;  Crefeld,  Germany,  and  Pompton  Lakes,  N.J. 

274  &  276  CHURCH  ST.,  NEW  YORK. 

CaDadian  omce  :  TORONTO,  14  Melinda  St. 
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Laces  and  Trimmings. 


THE  unprececleiiled  demand  lor  lace  trimmings,  inser- 
tions and  em.broideries  has  not  found  the  manufac- 
turers or  jobbers  fully  prepared  to  meet  it,  though 
the  former  have  struggled  bravely  to  till  the  great  number 
of  orders  pouring  into  them  and  wholesalers  ha\e  exerted 
themselves  to  the  utmost  to  provide  their  customers.  'J'he 
demand  from  manufacturers  of  shirt  waists,  Summer  suits 
and  other  garments  on  which  such  trimmings  are  used  has 
added  to  the  retailers'  difficulty  in  obtaining  the  goods. 
One  whole  consignment,  and  nut  a  small  one  either,  was 
recently  taken  in  one  order  by  a  shirt-waist  manufacturer, 
from  one  of  the  joljbiny-  houses,  with  the  restilt  that  the 
regular  customers  of  that  house  have  been  forced  to  do 
without  until  another  shipment  is  received.  This  demand 
has  now  been  yuinsj  on  since  the  lirst  of  the  season,  and,  in 
all  probability,  will  continue  until  about  the  middle  ot 
July,  as  long,  at  any  rate,  as  the  sales  of  waists  and  dress 
goods  keep  up. 

This  extraordinary  demand  for  laces  began  with  a  run 
on  two  or  three  favorite  }jat terns,  but  so  wides[)read  has 
the  use  of  these  goods  since  become,  and  so  difficult  is  it 
to  obtain  just  what  is  wanted,  that  the  trade  graduallx' 
edged  away  from  the  laces  put  down  as  the  proper  style-. 
and  sent  in  their  orders  for  all  makes  and  patterns  without 
distinction.  The  result  is  that  no  matter  what  the  style,  if 
it  is  lace  and  can  be  used  as  a  trimming,  it  will  sell. 

But  medallions  and  insertions  are  in  the  greatest 
demand.  Wave  insertions  are  particularly  good  in  the 
popular  linen  shade.  Medallions  are  also  shown  in  this 
shade  as  well  as  in  blacks  and  white.  Cream  is  a  color 
that  has  come  forward  in  insertions  rapidly,  and  this  shade 
is  going  very  well.  There  is  also  an  excellent  demand  for 
Irish  point  laces  and  Nottinghams,  as  well  as  for  Valeu- 
cienues,  escurials,   duchess,   etc. 

Ribbons  are  now  selling  very  freely.  A  sudden  turn  lor 
the  better  took  place  in  this  trade  a  short  while  ago,  and 
since  then  there  has  been  a  gradual  improvement.  The 
demand  is  not  confined  to  any  particular  class,  but,  ot 
course,  is  better  in  such  shades  as  will  harmonize  with  the 
dress  colors  in  vogue.  Black  satin  and  velvet  ribbons  con- 
tinue to  so  well,  and  in  the  cheaper  trade  there  is  a  gooil 
a  demand  for  the  black  velvet  ribbons  with  cotton  backr<. 
.\'ot  only  on  dresses  and  waists  are  ribUons  in  wide  use, 
but  in  milliner.y  as  well.  The  trade  will  do  well  to  pa\ 
close  attention  to  the  assortment  of  ribbons.  The  demand 
varies  in  every  place,  according  to  the  surrounding  condi- 
tions, and  must  be  gauged  by  the  dealer  himself.  The  wide 
widths  are  given  the  most  prominence. 

This  use'  of  ribbons  is  confined  for  the  most  part  to  the 
better  class  of  trade  as  yet,  and  is  likely  to  remain  in  this 
state  for  some  time.  But  the  more  popular  trade  is  very 
likely   to  folk)w   it  six^ner  or  later. 


MR.  GRANGER  REELECTED  PRESIDENT. 

At  the  annual  meeting  of  the  shareholders  of  The  Auer 
Jncande.scent  Light  Manufacturing  Co.,  Limited,  Mr.  A.  O. 
Granger  was  reelected  president.  The  directors,  Messrs. 
John  Murphy,  S.  Carsley,  C.  A.  Duclos,  J.  G.  Ross,  F.  E. 
Nelson,  A.  0.  Granger,  T.  \V.  Boyd,  Hugh  Glassford  and 
W.    R.    Granger   were  reelected   for    the   ensuing   year.     Other 


officers  elected  were  Mr.  \V.  R.  Grang'or,  general  manager 
and  secretary,  and  Mr.  Thomas  Sutton,  treasurer. 

The  annual  statements  and  the  report  of  the  board  of 
directors  were  unanimously  adopted. 

At  another  meeting  a  resolution  of  sympathy  was  passed 
for  the  death  of  Father  Quinlivan,  whose  support  and 
co-operation  were  very  much  appreciated  by  the  members  of 
the   company. 


WOOL  HOSE  FOR  FALL. 

Besides  their  45  and  46  worsted  hose  which  they  are 
running  again,  Brophy,  Cains  &  Co.  ai-e  introducing  a  1 
and  1-ribUed  hose  made  of  good  imported  cashmere,  but 
heavier  than  any  of  the  imported  cashmere  ribs,  which  is  a 
lecord  breaker.  Being  extra  elastic  it  can  be  used  both  as 
an  ordinary  stocking  and  also  as  an  overhose,  and  the 
price  has  been  arranged  to  allow  it  to  be  sold  at  popular 
prices.  If  you  have  not  seen  it,  write  for  a  sample  of  No. 
1',),   Liefore  placing  yoiii-  order,  mentioning   this  paper. 


TICKETS  AND   SHOW   CARDS   FOR   WINDOWS. 

Hand-painted  show  cards  and  i)rice  tickets  are  quite  as 
necessary  to  a  perfect  display  of  goods  in  the  show  window 
these  days  as  to  have  goods  in  the  window.  It  is  with 
pleasure  that  we  call  attention  to  the  advertisement  of  W. 
Edwards,  Carleton  i'lace,  Ont.,  Box  315,  in  this  issue.  We 
can  heaitily  recommend  his  book  of  instructions  teaching 
this  art  as  one  of  the  most  complete  works  of  the  kind 
ever  published.  It  sells  at  SI.  Secure  a  copy.  It  will 
pay   you. 


WHAT  A  PARIS  REPORT  SAYS. 

That  early  fashions  are  being  revived  in  Paris  is  seen  by 
the  Paris  correspondence  of  The  London  Drapers'  Record, 
which  says  :  "  All  the  no%elties  in  materials  seem  to  be 
taken  from  the  march  audes  de  modes  of  the  18th  century, 
surnamed  marchandes  de  frivolites.  Everything  connected 
with  the  toilette  appears  to  be  more  vaporous  than  ever — 
echarpes,  trimmings,  and  volant,  to  which  are  given  any 
amount  of  fullness,  are  most  fairy-like.  There  is  no  end  to 
the  fiutt'y,  snowy-looking  materials.  Pleated  tuJle  ami 
chitfon  is  laid  on  very  full  and  %  ery  long.  Substance  is 
given  by  means  of  many  layers  of  material  placed  one  over 
the  other.  The  more  pleats  there  are  the  greater  the  full 
ness  ;  and  all  these  effects  are  tres  Hou.  The  dress  mate- 
rials are  absolutely  void  of  dressing,  so  that  they  can 
more  easily  twine  round  the  body  in  long,  falling  pleats, 
and  yet  stand  out  well  and  slope  out  well  at  the  bottom  in 
long,  full  tvi'ains.  By  a  curious  coincidence  the  modern 
toilette  appears  to  be  a  compromise  between  the  false  Louis 
XV.  of  1.S40  (a  kind  of  18th  century),  and  the  second 
period  of  the  Directoire,  seen  in  the  immortal  portraits  of 
Mme.  Recamier,  Mme.  Regnault.  and  others  of  the  same 
epoch.  We  have  certainly  returned  to  their  long,  soft, 
training  skirts  and  their  basque,  Louis  XV.,  which  lengthen 
the  body  and  trim  the  hips,  and  the  little  bouillon  sleeves 
accompanying   a  long  one,  style  Empire." 


Mr.  A.  Munu,  dry  goods  merchant,  Ripley,  Ont.,  was  in 
Toronto  this  week  on  business  and  called  on  "  The 
Ke^  iew." 

Mr.  Fredeiick  Wyld,  president  of  The  Wyld-Darling  Co.. 
Limited,  has  been  unanimously  elected  vice-president  of  the 
Standard  Bank  of  Canada,  as  successor  to  the  late  Mr. 
John  Burns. 
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ESTERN 


Incorporated 
1851 


ASSURANCE 
COMPANY. 


FIRE 

AND 

MARINE 


Head  Office 

Toronto, 
Out. 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2,320,000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


ELDER.  DEMPSTER  &  CO. 


ROYAL  MAIL 
STEAMER  LINES. 


IN 


Proposed  Summer  Sailings.     (Subject  to  Change.) 
MONTREAL    TO    LIVERPOOL    VIA    QUEBEC. 


From 
Liverpool. 

STEAMER. 

From 
Montreal. 

Tues.,  Apr.  22 
"       May   6 
"          •'    13 

LAKE  MANITOBA  

LAKE  CHAMPLAIN 

LAKE  ONTARIO  

Thur.,  May    8 

•'      22 
"          "       29 

"     20 
"            "     27 

LAKE  SIMCOE  

LAKE  MANITOBA        

"      June    ."> 

"         "       12 

"     June   3 

LAKE  MEGANTIC 

"         "       19 

"         '•    10 

LiKE  CHAMPLAIN       .               ...             

•'         ■'       26 

FIRST  CABIN— Single,  152.60  and  upwards.   Round  Trip,  f 99.75  and  upward.s. 
SECOND  CABIN— Single,  f35  and  upwards.  Round  Trip  168.88  and  upwards. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES— To  Liverpool,  London.  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  $24.50  and  upwards,  according  to  steamer. 

ELDER.  DEMPSTER  &  CO.,  6  St.  Sacrament  St..  Montreal. 


The  Gait  Knitting  Co. 


LIMITED 


•^t""^'  '     _   mm    ^ 


Established  in  1881. 


Underwear 


AND 


Eiderdowns   tiger  brand 


Samples  for  Fall,  1902,    now    in    the    hands 
of  our  several  representatives. 


The  Auer  Gas  Lamp 

Money = Back  Style. 

IT  will  make  your 
store  or  home  as 
bright  as  day  with- 
out costing  you  as 
much  to  run  as  your 
oil  lamps  or  electric 
lights. 

THERE  is  no  smell 
from  it  and  it  does 
not  flicker. 

FT  shows  the  true 
colors  of  your  goods 
which  oil  and  elec- 
tricity do  not. 

SEND  FOR  CATALOG  AND  TRADE  DISCOUNTS. 


SATISFACTION  GUAR- 
ANTEED OR  YOUR 
MONEY  REFUNDED. 


AUER  LIGHT  CO.,  1682  Notre  Dame  St.,  MONTREAL. 

Manufacturers  and  Importers  of 
MANTLES-SHADES— CHIMNEYS-BURNERS— ETC. 


JOHN  FISHER 


SON  &  CO'Y, 


WHOLESALE    WOOLLENS 


—  AND  — 


Tailors'  Trimmings 


A A A AAA A^ 

▼▼▼▼▼▼▼▼ 

Cor.  Victoria  Sq.  and   St.  James  St., 
MONTREAL. 

♦^♦> 

SAMPLE  ROOMS:     158  Bay  St.,   TORONTO. 

■  01  and  103  St.  Peter  St.,  QUEBEC. 
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THE   i:VlL    or   RETURNED 
GOODS. 

What  New  York  Jobbers  Think  of  It. 


HJS  season  New  York  wholesalers 
are  complaining  more  about  the 
abuse  of  returned  goods  than  in 
previous  years.  They  claim 
that  the  practice  of  buyers 
ii'turning  goods  which  they  find 
they  do  not  require  or  do  not 
want  is  assuming  serious  propor- 
tions, and.  in  fact,  has  V)een 
resorted  to  more  extensively 
this  season  than  heretofore. 
One  of  the  main  grievances  is 
that  the  goods  are  not  returned 
until  the  season's  trade  is  practically  over,  with  the  result 
that  the  stock  is  left  on  their  hands,  or  else  necessarily 
disposed  of  at  a  sacrifice.  No  concerted  movement  has 
been  started  to  combat  the  evil",  although  suggestions  are 
Ijeing  made  as  to  how  it  can  be  overcome.  One  suggestion 
is  that  the  jobbers  enter  an  agreement  not  to  take  back 
any  goods  unless  damaged.  This  plan,  however,  does  not 
appear  to  be  favored  generally.  Most  houses  think  that 
the  matter  is  one  that  should  be  left  to  individual   action. 

AN    AGREEMENT    SUGGESTED. 

P.  P.  Maury,  manager  of  the  dress  goods  department  of 
Lee,  Tweedy  &  Co.,  said  :  "  The  deplorable  practice  of 
returning  goods,  which  has  increased  to  alarming  propor- 
tions, can  only  be  adjusted  by  combined  efforts  upon  the 
part  of  wholesalers,  who  have  only  themselves  to  blame 
for  existing  conditions.  With  a  view  of  maintaining  good 
will,  or  on  account  of  a  desire  to  increase  his  business  with 
his  customers,  the  wholesaler  permits  such  unbusinesslike 
privileges.  Both  the  retailer  and  the  jobber  are  deceiving 
themselves— the  retailer  by  overloading  his  stock  and  the 
jobber  by  the  loss  of  profit  sustained  in  taking  part  of  the 
purchase  back,  which,  in  every  case,  is  rendered  unsalalilc 
except  at  a  ridiculous  reduction.  Now  that  the  Fall  cam- 
paign among  dress  goods'  jobbers  is  approaching  it  would 
be  well  to  agitate  this  matter  and  also  to  remind  the 
thousands  of  retailers  of  their  moral  obligation  to  cancel 
back  orders  before  the  goods  have  been  shipped,  thereby 
saving  time  and  expense  to  the  wholesaler.  This  can  easily 
be  accomplished,  provided  buyers  keep  a  record  of  their 
purchases  and  use  some  method  of  details  in  connection 
with  their  business.  Some  firms  have  tried  in  vain  to 
solve  this  diflTicult  problem,  with  a  result  which  they  con- 
clude best,  namely,  to  cheerfully  cri'dit  anythino-  returned, 
no  matter  from  what  cause  or  in  what  condition.  There 
seems  to  be  no  happy  medium  of  usine-  one's  own  policy  in 
the  matter,  and  the  department  buyer  is  in  momentary 
fear  of  offending  or  losing  a  customer  by  treatine  the  mat- 
ter with  the  least  amount  of  justice  or  protecticm  to  his 
interest.  The  retailer  assumes  from  the  encotiragement  met 
with  in  the  past  that  any  privilege  taken  will  be  permit- 
ted, and  in  the  aggregate  at  the  close  of  the  season  it  is 
found  that  a  football  has  been  made  of  the  stock  and 
thousands  of  dollars  lost.  All  jobbers  should  unite  in  the 
matter  and  make  an  iron-clad  resolution,  not  to  be  departed 
from,  which  shall  be  that  goods  will  not  be  taken  back 
except  when  damaged.  Purchases  would  then.be  made  with 
gi'eater    care    and    ])ro(its     would    be    more    aeneral.      There 


would  bo  more  tinity  between  customers,  general  salesmen 
and  ihe  department,  and  more  cash  counted  for  all  at  the 
end  ill    the  year." 

NO    AGREEMENT    WOULD    WORK. 

John  (J.  Eamcs,  of  The  H.  B.  Claflin  Company,  did  iu>t 
lielieve  the  practice  could  be  regulated  by  an  agreement. 
The  practice  had  assiuued  large  proportions,  but  the  prob- 
lem of  obtaining  relief  from  the  abuses  of  the  privilege 
could  only  be  solved  by  the  jobbers  acting  individually 
rather  than  collectively.  ''  For  instance,  manufactureis  in 
the  cutting-up  ti'ade,"  he  continued,  "  come  here  and  buy 
three  or  four  times  as  much  as  they  can  use,  and  later  on 
we  are  asked  to  take  back  some  of  the  goods.  If  the 
request  is  made  within  a  reasonable  time  after  the  purchase 
we  allow  them  that  privilege  to  some  extent.  There  are 
instances,  though,  where  goods  are  held  a  long  time  and 
then  thrown  back  on  our  hands,  or  rather,  we  are  asked 
to  take  them  back,  and  while  such  requests  are  often  denied, 
we  are  sometimes  confronted  with  the  alternative  of  receiv- 
ing the  left-over  stock  or  getting  no  jjayment  for  it.  Then, 
again,  returned  goods  are  frequently  placed  to  the  credit  of 
the  purchaser.  A  decline  in  prices,  too,  is  a  factor  that 
often  causes  buyers  to  return  goods  purchased  before  the 
decline,  and  there  are  many  other  phases  of  the  subject 
which  make  any  binding  agreement  to  be  observed  by  all 
jobbers  alike  wholly  impracticable.  .  As  I  have  said,  it  is 
necesstvrily  a  matter  of  individual  policy." 

QUEER  REASONS  FOR  RETURNING. 
W.  H.  Corbin,  manager  of  the  dress  -  goods  department 
of  James  H.  Dunham  &  Co.,  said  :  "  We  took  unusual  pains 
this  season  to  have  all  orders  made  out  carefully  and  to 
see  to  it  that  the  goods  were  all  right  when  shipped.  Not- 
withstanding this  we  have  had  more  trouble  over  the 
so-called  return  privilege  and  have  had  more  goods  sent 
back  than  ever  before.  And  what  is  more,  buyers  have 
been  returning  large  amounts  of  cut  goods,  which  means 
just  so  much  dead  stock  to  us  ;  or,  wtiich  we  have  to  dis- 
pose of  at  a  sacrifice.  All  sorts  of  reasons  are  given  for 
returning  the  merchandise,  and  if  we  refuse  to  take  back 
the  goods,  whether  the  buyer  is  justified  or  not  in  return- 
ing them,  we  hurt  his  feelings  and  run  the  risk  of  losing 
his  trade.  Strange  as  it  may  seem,  no  matter  how  justi- 
fied we  may  be  for  not  accepting  the  goods,  the  average 
buyer  is  offended  if  we  do  not.  Fiu-thermore,  after  we  have 
asked  and  received  explanations  from  a  buyer,  a  suggestion 
from  us  that  we  will  sell  the  goods  for  the  buyer's  account 
sometimes  causes  offence.  I  do  not  know  how  this  abuse 
can  be  regulated,  althouoh  we  woidd  be  glad  to  hear  of 
some  practical  remedy.  1  certainly  do  not  think  it  can  be 
done  by  any  agreement  not  to  take  back  goods  unless 
ilamaged." 

RETURNS    COME    IN    LATE. 

Another  prominent  member  of  the  trade  said  :  "  The 
shortage  of  goods  in  the  market  at  the  present  time  has 
been  further  increased  by  the  action  of  buyers,  who,  in  plac- 
ing first  orders,  overstepped  all  reasonable  bounds  for 
goods  actually  required.  Supplies  which  would  now  be  of 
much  value  to  the  jobber  will  doubtless  be  returned  later 
in  the  season  on  some  trival  complaint,  possibly  that  the 
goods  were  a  day  or  two  late  in  delivery,  etc.  The  season 
will  be  over  when  these  goods  are  returned,  and,  further- 
more, they  are  usually  in  anything  but  a  salable  condition. 
The  result  is  they  are  either  placed  on  the  market  as  a  job 
at  a  material  reduction,  or  even  at  a  loss,  or  else  are 
turned  over  to  some  auction  house  tor  disposal  at  what- 
ever price  they  will  bring.  I  think,  however,  it  will  prove 
a  very  difhcult  matter  to  change  or  remedv  existing  condi- 
tions, since  jobbers  do  not  care  to  run  the  risk  of  losing  a 
buyer's  trade,  and  will  jjut  up  with  many  abuses  of  the 
return  nri\il('<>'e  in  order  to  hold  it." 
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Hitchcock,  Williams  &  Co. 


SIR  G.  WILLIAMS    \  '\         69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 

H.  Williams'"^  WAREHOUSES :  43,  44,  45,  46,  49.  50  Paternoster  Row. 

A.  T.  WILLIAMS      J  J         I,  2,  5,  6,  7,  8,  London  House  Yard. 

MdntlfcictOf'ieS f   Warwick  Lane  and  Paternoster  Buildings. 

ESTABLISHED  NEARLY  70  YEARS. 

0/\r/%m^4- j/\|%    Yp^r       Canadian  Buyers  should  not  fail,  when 

UUIUIIuLIUII  IWali  in  London,  to  call  in  St.  Paul's  Church- 
yard. We  are  essentially  a  Fancy  House  and  Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 

Our  S|)ecialties  are  .  .  . 

Millinery  and  Millinery  Materials^ 
Fancy  Lace  GoodSj  Blouses^  Chiffons^ 
Fancy  Costumes^  Mantles^  Britisii  and 
Foreign  Dress  Material s^  Prints^  Silks 
and  VelvetSf  Ribbons,  Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application 

Our  Mr.  Clifife  visits  Canada  twice  a  year,  and  will  arrive  in  Montreal  about 
the  end  of  April  for  the  coming  Fall  trade.  He  will  be  glad  to  hear  from  any 
friends  at  his  usual  central  address.  The  Windsor  Hotel,  Montreal. 
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The  MacLean  Publishing  Company,  Limited. 

President,  John  Bayne  MacLean.  Montreal. 

Publishers  of  Trade  Newspapers  which  circulate  in  the  Provinces  of  British 

Columbia,  Northwest  Territories,  Manitoba,  Ontario,  Quebec,  Nova 

Scotia,  New  Brunswick.  P.E.  Island  and  Newfoundland. 

OFFICES: 

Montreal  (Telephone  1255) 232  McGill  Street' 

Toronto  (Telephone  270:) 10  Front  St.  East. 

London,  Eng.  (W.  H.  Miln) 109  Fleet  St.  E.C. 

Manchester,  Eng.  (H.  S.  Ashburner)       .       -        -        -         18  St.  Ann  St. 

Winnipeg  (J.  J.  Roberts) Western  Canada  Block. 

Vancouver  (J.  A.  Macdonald) Flack  Block. 

St.  John,  N.B.  f  J.  Hunter  White)     -         -        -        -       No  3  Market  Wharf . 
New  York Room  442,  New  York  Life  Building. 

Subscription,  Canada  and  the  United  States,  $2.00. 
Great  Britain  and  elsewhere        -       -       -        12s. 
Published  the  first  of  each  month. 
Cable  Address  :  "  Adscript,  "  London  ;  "  Adscript,"  Canada. 


CANADIAN    BUYERS   IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY 
GOODS  REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so 
directed  will  be  kept  or  forwarded  according  to  instructions 

MONTREAL  AND  TORONTO,  MAY,  1902. 


WHEN     WRITING   ADVERTISERS 

PLEASE   MENTION  THAT  YOU   SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


HEAVIER    OCEAN    INSURANCE    RATES. 

THE  increase  in  insurance  rates  to  Canadian  ports  is  evi- 
dently going  to  have  a  disastrous  effect  on  the  amount 
of  business  hitherto  shipped  by  dry  goods  importers  via 
Canada.  In  speaking  to  The  Dry  Goods  Review  on  this 
subject,  Mr.  John  Macdonald,  of  John  Macdonald  &  Co., 
said  that  his  firm  had  always  favored  patronizing  Canadian 
ports,  and  wished  to  continue  that  policy.  But.  as  a  matter  of 
business,  it  was  impossible  to  ignore  the  fact  that  the  increase 
of  the  rates  by  the  insurance  companies  on  freights  to  Canada 
was  going  to  throw  the  business  to  United  States  ports. 

It  appears  that  one  large  importing  firm  having  figured  up 
the  cost  of  insurance  via  the  two  routes  found  that  it  averages 
during  the  whole  season  by  the  St.  Lawrence  route  about 
33/4  per  cent.,  while  the  avetage  via  the  United  States  ports 
was  about  20  per  cent.  "  It  is  useless,"  said  one  importer, 
"to  try  and  ship  via  Canadian  ports  with  such  a  discrimina- 
tion in  rates  as  this  to  contend  with.  Two  years  ago 
the    rates     were    about    25    per    cent,    all     around,     and, 


therefore,  as  far  as  insurance  was  concerned,  we 
had  no  inducement  to  ship  one  way  rather  than  the 
other,  but  six  months  ago,  at  the  end  of  the  Summer  season, 
when  the  St.  Lawrence  route  is  closed,  we  had  to  make  a 
Winter  arrangement.  We  then  found  that  we  could  do  it  so 
much  cheaper  that,  when  the  time  arrives  for  another  six 
months'  arrangement  to  be  made,  we  shall  undoubtedly  make 
it  again  via  United  States  ports,  both  for  Winter  and  Summer 
shipments. 

"  It  is  to  be  regretted  that  Canadian  importers  cannot  use 
Canadian  routes,  but  as  you  will  see  by  the  printed  schedule, 
which  I  give  you,  the  difference  is  very  considerable." 

This  printed  schedule  shows  that  the  rates  via  New  York, 
Boston  and  Philadelphia  range  from  20  to  35  per  cent.,  the 
rate  under  which  the  bulk  of  Canadian  imported  dry  goods 
falls  being  20  per  cent.  The  rates  via  Portland,  St.  John  and 
Halifax  are  from  25  to  45  per  cent.,  but  the  extra  railway  haul 
has  to  be  considered  here  by  Canadian  importers.  The 
insurance  rates  via  the  St.  Lawrence  range  from  35  to  80 
per  cent. 

No  business  man  can  afford  to  ignore  such  a  consideration, 
and  if  something  is  not  done  to  remedy  the  discrimination, 
shipments  must  go  away  from  Canadian  ports. 


LORD  STRATHCONA'S  SUGGESTION. 

THERE  is  a  curious  report  in  circulation  respecting  a 
Dominion  insolvency  law.  It  is  stated  that  Lord 
Strathcona,  the  Canadian  High  Commissioner  in  London, 
asked  the  Chamber  of  Commerce  in  that  great  city  to  urge 
upon  the  Canadian  Government  the  necessity  for  such  a  law. 
Acting  upon  Lord  Strathcona' s  suggestion  the  chamber 
passed  a  resolution,  a  copy  of  which  has  been  received  by  the 
Toronto  Board  of  Trade,  as  follows  : 

That  this  section  is  convinced  that  Anglo-Canadian  trade  has 
materially  suffered  from  the  absence  of  a  Dominion  bankruptcy  law,  and 
urges  most  strenuously  that  the  Chamber  should  make  representations 
to  the  Dominion  Government  with  a  view  to  legislation  on  this  subject, 
and  should  also  address  the  Boards  of  Trade  throughout  the  Dominion 
expressing  the  hope  that  they  will  urge  on  the  Government  that  the 
matter  be,  if  possible,   considered  during  the  next  session  of  Parliament. 

We  entirely  agree  with  the  course  pursued  by  the  High 
Commissioner  and  with  the  resolution  passed.  But  the  ques- 
tion arises  :  Did  His  Lordship  act  on  a  hint  from  the 
Canadian  Government,  which  he  represents  in  Great  Britain 
and  with  which  he  is  in  close  arid  constant  official  touch  ?  Do 
our  Ministers  want  some  pressure  from  London  before  intro- 
ducing an  insolvency  law  and  have  they  thus  sought  it  by 
means  of  their  own  High  Commissioner  ? 

It  may  be,  of  course,  that  Lord  Strathcona,  who  is  a 
thorough  business  man  himself,  made  the  suggestion  from  his 
own  knowledge  and  experience  of  what  is  best  and  that  the 
Ottawa  Ministers  are  as  lukewarm  as  ever  on  the  subject.  In 
that  event  we  have  only  to  say  that  Lord  Strathcona  is  right 
and  the  Canadian  Government  is  wrong. 

We  ought  to  have  an  insolvency  law,  all  the  more  since 
Canada  expects  to  increase  her  trade  vastly  with  the  United 
Kingdom. 
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BEGGING  CHARITY   FROM  OUTSIDERS. 

WE  HAVE  already  referred  to  the  attempts  which  have 
been  made  to  extort  contributions  from  merchants 
by  local  charities.  Some  of  these  methods  are  far  from  satis- 
factory, and,  as  a  general  rule,  no  merchant,  either  wholesale 
or  retail,  should  lend  himself  to  the  plans  now  in  vogue.  One 
of  the  most  recent  of  these  appeals  is  in  the  form  of  a  type- 
written letter  written  on  plain  paper,  and  sent  around  to  city 
wholesale  houses,  signed  by  the  name  or  names  of  one  or 
more  retail  merchants.  It  is  evidently  part  of  a  movement 
in  the  town  in  question  to  get  outsiders  to  pay  their  charity 
bills  for  them. 

As  the  letter  may  interest  readers  who  have  not  seen  one 
like  it,  we  present  it  as  it  stands,  leaving  out  the  name  of  the 
town  and  the  date  : 

Dear  Sirs, — The people   in  town  overhauled  and   greatly 

improved  their  church  and  built  a  Sunday  school  room,  as  well  as 
improving  the  parsonage,  and  the  Ladies'  Aid  of  that  church  have 
struck  a  novel  scheme  for  raising  some  money.  They  are  asking  all  the 
local  retail  men  with  whom  they  trade,  to  ask  their  wholesale  houses  to 
make  a  present  to  the  Ladies'  Aid.  These  presents  will  be  sold  by  the 
ladies  at  a  special  sale.  You  will  benefU  through  it  by  the  advertisement 
it  gives  you,  as  the  article  will  be  ticketed,  saying  by  whom  it  was  given, 
and  bills  will  be  gotten  out  also  showing  the  articles  for  sale  and  by 
whom  contributed.  In  this  way  there  will  be  a  mutual  benefit  to  you,  to 
me  and  to  the  Ladies'  Aid.  They  wish  to  hold  their  sale  in  the  course 
of  a  month,  so  if  you  desire  to  assist  them  kindly  send  me  your  article  or 
articles  of  gift,  with  the  value  the  ladies  should  place  upon  it,  and  I  will 
hand  it  to  the  Ladies'  Aid. 

If  you  receive  any  such  a  letter  as  this  from  more  than  one  merchant 
it  does  not  matter  to  whom  you  send  your  gift. 

Now,  we  merely  wish  to  say  that  this  sort  of  thing  is  not 
creditable  to  the  town,  to  the  religious  persons  concerned,  or 
to  the  merchants  who  give  it  any  countenance  whatever.  It  is 
essentially  the  plan  of  people  who  want  others  to  do  their 
charitable  work  for  them. 

No  doubt  the  retail  merchants  whose  names  are  signed 
to  documents  like  this  don't  like  it  at  all,  but  they  cannot 
very  well  refuse  their  lady  customers,  and  the  letters  go  on  to 
the  wholesale  houses.  Perhaps  the  latter  don't  like  to  refuse 
their  retail  merchants. 

If  so,  where  would  it  stop  ?  The  retail  merchants  in 
many  towns  would  find  themselves  let  in  for  far  more  contri- 
butions than  they  ought  to  give,  while  also  the  wholesalers 
would  become  the  headcentres  for  a  perfect  invasion  of 
charity- seekers  located  at  outside  points. 

As  will  be  seen  in  the  above  instance,  the  contribution  was 
not  to  relieve  the  poor,  the  sick,  or  the  distressed.  It  was  not 
really  charity  at  all.  It  was  nothing  more  than  a  fund  to 
make  improvement  to  a  church  building  and  the  house  of  the 
minister.  We  do  not  think  that  for  such  a  purpose  outsiders 
should  be  asked  to  help  at  all. 

As  previously  remarked,  we  have  not  one  word  to  say 
against  religion,  or  charity,  which  are  both  entitled  to  all  the 
help  which  the  community  can  give.  But  it  is  time  to  raise  a 
protest  againi>t  the  methods  which  are  being  adopted  in  cer- 
tain quarters  to  raise  money,  and  as  the  retail  merchant  has 
a  harder  time  of  it  than  anybody  knows  of,  and  as  he  is  face 
to  face  every  day  with  the  difficulty  of  refusing  these  persis- 


tent persons  without  offending  them,  it  is  upon  him  that  the 
chief  onus  falls. 

The  remedy  which  occurs  to  us  is  that  the  local  news- 
papers in  which  the  merchant  advertises  ought  to  be  asked  to 
say  a  few  pointed  things,  which  an  individual  would  not  like 
to  say.  The  editor  can,  in  a  general  way,  point  out  the 
impropriety  of  raising  church  funds  by  making  victims  of 
merchants.  If  something  is  not  done  soon  the  trade  will  find 
themselves  supporting  most  of  the  churches  in  the  country. 


A    ONE-SIDED    POLICY. 

THERE  is  more  common  sense  respecting  the  value  of 
Canadian  trade  in  the  New  England  States  than  in  any 
other  part  of  the  Union.  The  business  men  of  that  section 
have  always  recognized  that  you  cannot  long  sell  goods  to  a 
man  from  whom  you  buy  as  little  as  possible.  The  Boston 
Chamber  of  Commerce  is  cooperating  with  Chicago,  Cleve- 
land, St.  Paul  and  other  western  centres  with  a  view  to 
common  action  in  favor  of  closer  relations  with  Canada.  One 
of  the  Boston  gentlemen  has  expressed  himself  as  follows  : 

The  Canadians  wish  to  buy  of  us  and  use  our  goods,  but  they  think 
they  should  be  fairly  treated  in  return.  At  it  now  st^inds  the  average 
rate  of  duty  charged  by  Canada  on  our  dutiable  products  is  scarcely 
more  than  half  the  rate  we  charge  on  the  dutiable  goods  coming  from 
Canada  into  the  United  States. 

Th€  Canadians  are  beginning  to  find  in  England  the  market  for 
their  goods  which  we  deny  them.  If  this  tendency  becomes  more  marked 
we  shall  have  to  fear  that  a  commercial  federation  between  Canada  and 
Great  Britain  will  be  formed,  which  will  permanently  put  our  manufac- 
turers out  of  the  competition  with  English  wares.  Another  danger  is 
that  there  will  develop  in  Canada  a  national  policy  of  high  tariff  which 
would  prove  equally  injurious  to  us. 

This  gentleman  talks  sense.  Our  American  cousins  have 
not  displayed  their  usual  shrewdness  in  driving  Great  Britain 
and  Canada,  their  two  best  customers,  to  that  state  of  disgust, 
which  will  induce  them  to  go  into  business  together  on  a 
preferential  basis. 

The  tariff  of  the  United  States  must  be  greatly  modified 
unless  they  wish  to  lose  the  British  markets,  and  it  is  quite 
surprising  that  one  of  the  great  political  parties  in  the  United 
States  does  not  see  this  and  begin  an  agitation  for  tariff 
reform. 


MAKING    FIREPROOF    FLANNELETTES. 

As  remarked  before,  the  complaint  in  England  that 
flannelettes  are  inflammable,  and,  by  igniting,  have  caused 
the  death  of  many  persons,  is  not  one  which  is  felt  here.  Open 
fires  are  not  common  in  Canada,  and  although  flannelette  is 
often  used  for  children's  night  clothing,  one  seldom  hears  of 
deaths  by  burning. 

Still,  they  have  occurred,  and  as  long  as  flannelette  is  a 
fabric  which  catches  fire  easily  it  might  lie  under  suspicion  for 
this  reason. 

However,  a  process  is  now  under  development  in  England 
by  which  the  fabric  will  be  rendered  fireproof.  This  process 
has  been  exhibited  to  those  interested  in  the  cotton  trade  at 
Manchester,  and  the  hope  of  those  who  have  investigated  the 
matter  is  that  flannelettes  may  ultimately  be  greatly  improved 
in  respect  to  this  quality. 
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A     MANUFACTURER    SPEAKS    OUT. 

CANADIAN  merchants  will  read  with  interest  the  speech 
reported  elsewhere  in  this  issue  by  Mr.  Firth,  the  British 
carpet  manufacturer,  who  takes  such  strong  ground  in  favor 
of  closer  trade  relations  between  Great  Britain  and  her 
colonies. 

This  speech  will  indicate  that  the  proposals  to  set  up  a 
tariff  arrangement  between  the  various  portions  of  the  British 
Empire  is  not  confined  to  the  so-called  Imperialists,  but  is 
favored  by  solid  bu^ineis  men.  The  new  duties  placed  by 
the  British  Goveinment  on  wheat  and  flour  are  one  proof  that 
the  country  is  no  longer  wedded  to  a  rigid  system  of  free 
imports.  Judging  by  Mr.  Firth's  bold  and  clear  declara- 
tion, England  is  in  a  mood  to  change  her  policy  in  these 
matters. 

It  must  be  remembered  that  the  backbone  of  the  free  trade 
agitation  which  ended  in  the  downfall  of  protection  50  years 
ago  was  the  manufacturing  interest.  The  manufacturers  of 
Great  Britain  at  that  time  were  led  by  Cobden  and  Bright, 
who  were  manufacturers,  and  they  asked  for  free  raw  materials 
and  cheap  food.  Being  granted  these,  the  manufacturers 
declared  that  they  could  capture  the  markets  of  the  world, 
and  would,  therefore,  dispense  with  all  protection  on  the  made 
articles. 

They  have  had  reason  during  the  last  15  or  20  years  to 
regret  that  so  clean  a  sweep  was  made  of  all  duties,  because 
to-day  Great  Britain  needs  some  weapons  by  which  to  force 
foreign  countries  to  give  her  fair  treatment  in  international  trade. 
We  do  not  say  that  all  or  half  of  the  British  manufacturers 
would  be  willing  to  see  a  tariff  again.  But  one  thing  is  quite 
clear.  A  number  of  them  are  willing  to  give  the  foreigner  lit 
for  tat,  since  it  is  manifestly  absurd  that  Great  Britain  should 
go  on  giving  a  free  market  in  her  own  country  to  the  products 
of  nations  which  place  tariffs  mountains  high  on  her 
goods. 

These  tariffs  are  not  framed,  as  ours  in  Canada  is,  for  the 
purpose  of  raising  revenue  which  we  cannot  obtain  by  other 
means  of  taxation,  but  are  put  on  avowedly  for  the  purpose  of 
excluding  British  manufactures.  Mr.  Firth's  speech  is,  there- 
fore, of  considerable  importance  at  the  present  time. 


CANADIAN    COTTON     PRICES. 

As  will  be  seen  in  the  market  reports  in  this  issue,  and 
also  in  the  advices  from  New  York,  the  strength  of  the  cotton 
market  in  both  countries  is  quite  marked. 

The  prospects  seem  to  point  to  a  higher  price  for  raw 
cotton,  and  in  Canada  the  prices  of  certain  lines  of  cotton 
have  already  been  advanced.  It  is,  of  course,  good  business 
for  manufacturers  to  raise  the  prices  of  the  fabric  when  they 
have  to  pay  more  for  the  raw  material.  To  act  in  any  other 
way  is  to  do  business  at  a  loss.  Several  of  the  Canadian 
cotton  mills  made  no  money  last  year,  and,  naturally,  they 
want   to  make   some  during    the  coming    year.     The  recent 


advances,  therefore,  in  cotton  goods  are  part  of  a  perfectly 
reasonable  policy,  and  a  policy,  moreover,  which  every  suc- 
cessful man  in  trade  follows. 

At  the  same  time,  when  prices  are  raised,  there  ought  to  be 
some  assurance  that  the  higher  prices  will  be  paid.  Some 
large  buyers  have  expressed  the  opinion  to  us  that  it  will  be 
difficult  to  get  the  new  prices,  and  that  the  only  result  of  the 
policy  may  be  to  throw  back  orders  which  would  otherwise  be 
given.  It  may  be,  however,  that,  with  a  brisk  business  open- 
ing up  in  Canada,  the  demand  for  these  goods  will  justify  the 
higher  prices  and  that  we  shall  hear  of  no  more  stagnation  in 
the  cotton  trade. 

Canadian  merchants  want  to  get  profits  as  well  as  Cana- 
dian mills.  The  interest  of  both  is  really  the  same,  and, 
though  it  may  appear  at  times  to  be  antagonistic,  we  see  no 
reason  why  they  should  not  pull  together  with  a  good  mutual 
understanding.  Meantime,  it  is  early  yet  to  say  what  the 
effect  of  these  higher  prices  will  be  in  the  retail  trade. 


THE  STATE  OF  TRADE. 

During  the  month  of  April  the  weather  has  been  chilly, 
although  not  exceptionally  cold.  Still  it  has  been  cold 
enough  to  retard  the  expansion  in  lightweight  goods  of 
various  kinds,  and  although  trade  has  been  good,  it  might 
easily  in  warmer  weather  have  been  better. 

The  same  conditions,  however,  which  we  pointed  out  last 
month  as  likely  to  lead  to  a  fine  late  Spring  and  early  Summer 
trade  continue  in  operation.  From  one  or  two  quarters  pay- 
ments have  been  a  little  slow,  but  buying  has  been  brisk,  and 
the  wholesale  trade  have  nothing  to  complain  of.  In  some 
departments,  in  fact,  business  is  much  ahead  of  the  same 
period  of  last  year. 

With  the  opening  of  May,  warm  weather  has  come,  and 
merchants  may  expect  brisker  business  as  a  number  of  people 
have  put  off  buying  until  forced  to  buy.  The  railway  returns, 
the  results  of  the  banking  year,  the  national  revenue,  and  the 
prices  of  raw  material  are  all  of  the  most  encouraging 
character.  The  crop  prospects  are  good  in  all  quarters,  as  we 
have  had  a  moist  Spring  to  put  the  ground  in  good  condition. 

We  expect  by  the  end  of  the  present  month  to  have  still 
more  encouraging  reports  from  the  various  trade  centres  of 
the  country. 

EFFECTS    OF    CARELESSNESS. 

It  is  well  to    be  particular    about  the    spelling  of  proper 

names. 

"Homes  &  Johnson, 

"  Gentlemen — " 
wrote  a  young  man  who  was  applying  for  a  situation. 

The  firm  was  "Holmes  &  Johnston." 

"  We  don't  want  that  fellow,"  said  the  head  of  the  firm, 
as  he  tossed  the  letter  into  the  waste  basket,  "The  young 
man  who  doesn't  take  the  pains  to  spell  correctly  the  names 
of  the  people  he  writes  to,  will  be  careless  about  mor^ 
important  matters." 
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Waists 


Silk,  Cotton,  Flannel, 

Albatross  and 

Cashmere. 


HE  ictail  trade,    as   a   whole,    have   been 
\  ■«■  ^"^KSt^fi"  pietly  well  supplied  with  silk  and  cotton 

CwDi^^^B^^  vaists,  and,  though  the  heavy  demand 
for  these  has  not  yet  arrived,  yet  the 
trade  already  done  gives  some  indication 
of  what  we  may  expect  during  the  warm 
Summer  months,  and  the  outlook,  judged 
from  this  standpoint,  is  most  encouraging 
for  almost  all  designs  that  are  shown. 
Manufacturers  are  still  busy  making  ship- 
ments and  filling  orders  in  the  lines  that  their  customers  are 
short  on.  Business  with  them  has  been  of  the  best  since  the 
opening  of  the  season,  and,  though  during  a  few  days  of  cold, 
wet  weather  there  was  a  noticeable  slackening  in  the  orders, 
yet  this  scarcely  affected  the  season's  trade  to  any  material 

extent. 

*  *         * 

While  from  time  to  time  novelties  are  still  being  intro- 
duced, the  trade  know  on  what  lines  the  demand  will  be 
heaviest  throughout  the  season,  and  they  are  wisely  confining 
their  attention  to  these.  The  much  talked  of  Gibson  waist 
has  been  ordered  freely  by  almost  every  dealer,  and  it  will 
doubtless  come  up  to  expectations  from  the  retailers'  point  of 
view.  At  any  rate,  the  trade  throughout  the  country  show 
no  fear  of  ordering  in  quantities  for  this  style.  This  waist 
will  reach  its  greatest  popularity  for  wearing  without  any 
jacket.  It  has  been  said  by  those  in  the  cloak  business  that 
the  Gibson  waist  is  not  found  as  popular  with  their  trade  as 
they  had  been  led  to  expect.  But,  though  there  are  bound  to 
be  objections  to  it,  as  there  are  to  every  new  style,  from  cer- 
tain quarters,  there  is  no  doubt  as  to  its  success.  Manufac- 
turers are  receiving  repeat  orders  for  it  for  all  the  styles  shown . 

*  *         * 

Golf  waists  are  being  inquired  after  very  freely  in  the 
popular  linen  color,  and  bid  fair  to  become  one  of  the  sea- 
son's most  successful  novelties.  A  good  deal  of  their  merit, 
it  must  be  said,  lies  in  the  color.  The  linen  shade  is  a  most 
suitable  one  for  all  outing  purposes,  golf,  boating,  wheeling 
and  camping  out  particularly,  as  it  does  not  soil  as  easily  as 
such  colors  as  pink,  white,  blue,  etc.,  which  were  formerly  in 
vogue  for  this  purpose.  They  are  being  made  up  in  several 
kinds  of  materials,  the  sheer  linens  being  a  leader.  The 
general  style  has  short  sleeves,  though  without  the  accom- 
panying low  neck.  It  is  plainly  made,  with  tucking,  hem- 
stitching, box  pleats,  etc.,  all  being  needlework,  and  none  of 
the  trimmings  so  well  liked  in  other  waists  are  used. 

*  *         * 

All  sorts  of  fancy  weave  linens  are  going  well,  though  on 
some  lines  there  is  a  continued  scarcity  which  causes  manu- 
facturers difficulty  in  procuring  just  what  their  customers 
want.  Black  organdies  have  also  been  in  good  demand,  and 
they  are  also  none  too  plentiful ;  but  this  is  usually  the  case 
with  these  goods,  and  the  trade  have  not  been  taken  unawares. 
Cotton  goods  are  well  liked  in  fawn,  drab,  biscuit,  and  even 
tan  is  selling  better  than  was  expected.  In  fact,  a  good 
authority  states  that  such  materials  are  the  best  property  a 
dealer  can  have  now. 


Low  necks  and  short  sleeves  are  shown  in  some  of   the 
waists,  and  in  some  localities  these  may  be  received  with  con- 
siderable favor.     But  the  general  impression  is  that  this  style 
will  be  only  a  secondary  one  for  some  time  yet. 
«         *         » 

All  descriptions  of  the  softer  finished  silks  are  in  good 
demand.  Some  pretty  effects  in  black  and  white  China  silk 
waists  are  being  offered  to  the  trade  which  should  take  well. 
Tucking  and  hemstitching  figure  in  most  of  them,  but  several 
are  tucked  alone  down  the  front  and  back,  and  along  the  sides 
of  the  sleeves.  The  collars  are  usually  plain,  excepting  for 
two  or  three  lines  of  hemstitching.  Taffeta  continues  to 
occupy  a  leading  place.  A  great  variety  of  lawn  waists  has 
been  turned  out  by  the  manufacturers,  and  for  the  Summer 
trade  they  have  been  placed  in  stock  in  every  section  of  the 
country.  The  trimmings  in  the  finer  grades  are  of  the  most 
elaborate,  laces  and  embroideries  of  all  suitable  patterns 
having  been  used  on  them  very  freely.  Albatross  has  been 
selling  well  right  along,  and  is  still  in  demand  for  unlined 
waists  for  the  Summer  season. 

*  *         * 

Shirt  waist  suits  will  be  worn  greatly.  Many  colors  have 
been  selling,  but  latterly  the  demand  has  been  heavier  on 
white.  Albatross  and  pongees  are  very  good  in  this  trade, 
while,  in  other  materials,  linens  and  piques  have  sold  well. 
Every  up-to  date  retailer  should  include  a  line  of  shirt-waist 
suits  in  his  stock.  The  trimmings  are  of  many  kinds,  lace 
and  applique  being  among  the  most  prominent. 

*  *         * 

AMERICAN    SILK    WAIST    CO.'S    FIRE. 

About  four  o'clock  in  the  morning  of  April  28,  fire  broke 
out  in  the  American  Silk  Waist  factory  on  St.  James  street, 
Montreal,  and  before  it  could  be  put  out  did  damage  to  the 
extent  of  gi 0,000,  the  premises  being  considerably  damaged 
and  the  goods  and  machinery  destroyed.  The  loss  is  fully 
made  up  by  insurance.  No  cause  for  the  fire  is  known,  as 
there  was  no  fire  whatever  in  the  building.  Wind  and  smoke 
caused  a  good  deal  of  annoyance  to  the  firemen,  but  they 
finally  succeeded  in  getting  the  upper  hand  and  prevented 
what  might  have  been  a  very  serious  conflagration. 

Meanwhile  The  American  Silk  Waist  Manufacturing  Co. 
have  secured  new  premises,  and  will  shortly  be  at  work  again 
in  their  old  district  near  McGill  street.  They  have  secured 
goods  from  the  different  wholesale  houses  throughout  the 
city,  and  this  will  go  a  long  way  toward  filling  the  orders  on 
hand.  Orders  for  new  machinery  have  been  given  to  The 
Singer  Manufacturing  Co.,  and  these  are  now  being  installed. 
The  designers  have  been  wired  to  come  home  from  their  Fall 
trips,  and  will  start  at  work  again  as  soon  as  they  arrive.  Thus 
with  new  machinery  and  new  goods  the  company  will  be  in 
even  a  better  position  than  ever  to  fill  orders.  All  the  order 
copies  were  saved,  so  that  they  know  just  what  each  of  their 
customers  is  short  on,  and  can  ship  them  the  goods  in 
10  or  15  days. 

*  *         * 

NOTES    OF    TRADE. 

Messrs.  Stewart,  Allan  &  Lemaistre  have  been  fortunate 
in  securing  three  attractive  fancy  weave  linen  goods  for  waists 
and  suits  for  the  Summer  trade.  The  great  demand  for  every- 
thing in  the  popular  linen  shade  has  resulted  in  an  unusual  scar- 
city of  such  goods.  The  fabrics  shown  here  are  Swiss  and  French 
weaves,  and  for  a  more  expensive  material,  a  pure  Irish  linen. 
Black  organdies  are  not  usually  in  very  plentiful  supply,  and 
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The  Largest  Exclusive 
Waist  House  in  Canada 


Trademark 


A  LEADER 


Richesse  Taffeta  :  Buttoned  in  back  ; 
Front  and  Sleeves  tuckecland  trimmed 
with  insertion  ;  New  Cuff  and  Collar. 
Can  be  retailed  at  $1.75.    Black  only. 


New  York  Silk  Waist 
Manufacturing  Co., 

40  St.  Antoine  Street, 
MONTREAL. 


DOYOD 
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handle  our 
superior  lines 
of  Corsets, 
Bustles,  Dress- 
Stays,  Etc.  ? 
If  not,  we 
would  be 
pleased  to 
have  you  write  for  particulars. 
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BRUSH  i  CO.,  TORONTO,  ONT 


The 
Northway  Garment 


Bu^y  as  Bee^ 

Everything    is    humming    in    the    Novthwdy    Factory — designers,    modellers, 
operators — all  busy  in  anticipation  of  Fall.         We  are  working  out  some  of  the 
most  charming  ideas  in 

^ 

Tall  Coats^Costumes, 
Sc|>aratc  Skirt*— 


KEEPS  IPS  SHAPE. 


all  of  wh'ch  our  salesmen  are  now  showing. 

Our  growth  has  been  rapid  and  continuous  and  forms 
the  convincing  evidence  of  merit  that  lies  back  of  our 
productions. 

The  merchant  who  looks  ahead  will  make  a  point  of  inspecting  our  lines  for 
Fall  early,  and  be  assured  of  posting  himself  on  the  best  garments  that  the  market 


offers. 


JOriN  NORTnWAY  e*  80N,  Limited, 


TORONTO 


MAKERS  OF  SHAPE-KEEPING  GARMENTS 
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the  present  season  is  no  exception  ;  but  this  house  have 
managed  to  get  hold  of  some  of  this  material,  which,  made  up 
into  waists,  cannot  be  excelled.  In  the  present  year,  when 
black  or  black  and  white  is  so  widely  used  these  are  particu- 
larly desirable.  They  have  made  up  the  linen  fabiics  into 
golf  waists,  in  several  handsome  designs,  which  the  trade 
have  received  very  favorably. 

Anyone  glancing  through  the  American  trade  journals  can- 
not fail  to  notice  the  number  of  waist  lengtheners  advertised 
for  sale.  Brophy,  Cains  &  Co.  have,  perhaps,  the  best  of  the 
assortment — "  The  Anchor" — in  stock  at  a  figure  so  that  it 
can  be  retailed  for  15c.  It  is  a  small  thing,  but  wonderfully 
effective,  and  a  positive  boon  to  the  belt  department. 

The  Brock  Co.,  Toronto,  show  choice  waists  and  blouses 
to  retail  from  50c.  to  ;?4.5o  each,  in  fancy  cambrics  and 
muslins,  white  lawns,  black  sateens,  silks,  etc.,  all  tastefully 
trimmed,  well  made,  and  good  fitters. 

The  Wyld  Darling  Co.  are  offering  three  special  lines  of 
ladies'  white  dresses  and  white  underskirts  for  retailing  at 
75c.,  j>i  and  $1.50.  These  prices  are  reasonable  for  this 
class  of  goods,  which  are  all  elaborately  trimmed  with 
embroidery.  There  has  been  such  a  big  call  for  them  as  to 
necessitate  their  keeping  a  heavy  stock  on  hand. 


COTTON  MAKHETS. 

SINCE  our  last  issue  the  market  for  raw  cotton  has  been 
continually  rising  and  is  now  higher  than  in  1890,  and 
all  indications  are  that  this  will  be  the  case  throughout  the 
Summer  months.  One  authority  predicts  that  July  cotton  will 
be  as  high  as  12c.  Business,  however,  notwithstanding  the 
higher  price,  which  is  now  loc,  has  not  materially  decreased 
in  volume.  Orders  are  all  on  the  small  side,  but  there  are  so 
many  of  them  that  altogether  they  total  up  to  a  very  satisfac  - 
tory  figure.  There  is  a  total  absence  of  speculation  among 
the  general  dry  goods  trade,  but  the  cotton  mills  in  Canada 
are  receiving  these  small  orders  steadily  and  have  little  cause 
for  complaint. 

There  has  been  a  certain  quantity  of  English  longcloth 
coming  out  from  the  Old  Country  for  ladies'  wear,  but  the 
greater  proportion  of  it  is  "  seconds,"  which  will  not  increase 
the  popularity  of  the  store-made  garments  as  against  the 
home-made  article. 

The  Dominion  and  Merchants  Cotton  Companies  have 
again  advanced  the  price  of  duck  cloth,  corresponding  to  the 
rise  in  the  raw  cotton.  With  the  present  trend  of  the  raw 
material,  our  readers  may  be  prepared  for  a  rise  all  around 
shortly  ;  for  it  is  absolutely  impossible  for  the  mills  to  work  on 
the  prices  made  while  cotton  was  8c.  per  lb.,  when  the  same 
article  now  costs  10c. 

The  prices  of  cotton  towels,  of  pillow  cottons,  of  denims, 
bleached  and  unbleached  sheetings,  have  also  been  advanced 
by  the  mills. 

A  line  of  flannelettes  and  one  or  two  lines  of  apron 
ginghams  are  lower. 


MESSRS.  SAXE  ARRESTED. 

David  Saxe  and  David  Levi,  of  M.  Saxe  &  Sons,  whole- 
sale clothiers,  Montreal,  were  arrested  April  28,  on  a  warrant 
sworn  out  by  representatives  of  four  of  the  firm's  creditors, 
charging  them  with  conspiracy  to  defraud  to  the  extent  of 
$30,000.  They  were  released  on  510,000  bail  each,  with  an 
additional  $10,000  security,  or  $20,000  in  all,  each. 


BIG  PURCHASE  FROM  A  MILL. 

S.  Greenshields,  Son  &  Co.  have  purchased  the  Cocheco 
Mills'  entire  stock  o!  "  Mercersilk,"  12,500  pieces  in  all,  and 
these  are  now  being  offered  to  the  trade  at  much  below  the 
manufacturer's  price.  The  very  latest  designs  and  choicest 
patterns  are  shown  in  these  goods,  the  colorings  all  being 
guaranteed  fast.  It  is  seldom  that  the  trade  has  the  oppor- 
tunity of  buying  these  popular  goods  under  su^h  advantageous 
conditions  ;  indeed,  it  might  be  said  that  never  before  has 
there  been  offered  such  exceptional  value,  and  no  wideawake 
retailer  can  afTord  to  overlook  it.  This  house  also  report 
having  received  a  large  shipment  of  Crum's  prints,  which  they 
are  now  showing  in  all  the  latest  styles,  and  most  attractive 
and  up  to  date  patterns. 


AN  AUSTRALIAN  OPINION  OF  CANADA. 

From  The  Draper  of  Australasia. 

The  peculiar  position  that  the  United  States  have  no 
national  name  has  led  to  the  term  "American  "  being  applied 
rather  freely  to  their  inhabitants  and  products  without  real 
justification.  Our  cousins  in  Canada,  who  claim  that  Canada 
is  "the  best  part  of  America,'  feel  strongly  that  this  is 
inaccurate  and  unfair  to  their  own  country,  as  our  correspon- 
dence has  shown.  It  seems  hardly  creditable  that  any  in 
Australia  should  be  inclined  to  class  Canada  and  Canadian 
manufactures  with  those  of  the  United  States,  yet  we  are 
assured  that  this  is  done.  The  Canadians,  by  history  and 
position,  are  more  distinct  from  the  inhabitants  of  the  United 
States  than  are  New  Zealanders  from  those  of  Australia.  It 
is  true  that  Canada  and  the  United  States  adjoin  for  thousands 
of  miles.  But  originally  the  boundary  was  for  great  distances 
merely  a  geographical  expression,  and  it  was  many  years 
before  population  increased  sufficiently  to  bring  the  two 
peoples  much  into  contact.  Canadian  manufactures  have 
been  developed  under  considerable  disadvantages,  but  have 
now  reached  the  stage  when  in  many  lines  an  export  market 
can  be  sought  with  advantage.  Many  Canadian  goods  reach 
Australia  through  the  port  of  New  York,  and  it  is  quite  likely 
that  readers  are  selling  goods  manufactured  by  their  fellow- 
subjects  in  Canada  under  the  impression  that  they  are  manu- 
factured by  our  friendly  rivals  in  the  United  States.  We  wish 
some  fresh  word  could  be  invented  so  that  the  adjective 
"  American  "  could  be  reserved  for  its  proper  use. 


COLONIAL     BLEACHING    AND    PRINTING    CO. 

The  annual  general  meeUng  of  the  shareholders  of  The 
Colonial  Bleaching  and  Printing  Company  was  held  at  the 
office  of  the  company,  Montreal,  April  29.  being  attended  by 
Messrs.  Samuel  Bell,  Hugh  Pa'.on,  B.  M.  Humble,  George 
Hogg,  R.  C.  Racine,  E.  N.  Holt,  Charles  R.  Hosmer, 
Alphonse  Racine,  E.  N.  Heney,  Geo.  F.  Hartt,  Gso.  W. 
Stephens,  jr, ;  John  Walker,  A.  W.  Cochrane. 

The  report  showed  a  large  increase  in  the  business  over 
the  previous  year,  and  the  future  prospects  of  the  company 
were  considered  highly  satisfactory.  Additions  to  the  plant 
have  been  lately  completed,  which  will  add  materially  to  the 
facilities  for  increased  work.  The  president  said  that  a  propo- 
sition would  be  shortly  placed  before  the  shareholders,  regard- 
ing the  question  of  a  cotton  mill  in  connection  with  the  present 
converting  plant. 

The  old  board  of  directors  was  reelected,  viz.:  Messrs. 
H.  S.  Holt,  C.  R.  Hosmer,  Frank  Paul,  A.  Racine,  George 
F.  Hartt,  E.  N.  Heney  and  W.  T.  Whitehead. 

At  a  subsequent  meeting  of  the  board,  Mr.  H.  S.  Holt 
was  elected  president,  and  Mr.  A.  Racine,  vice-presid«at. 
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NOTICE 

The  American  Silk  Waist  Mfg.  Co. 

323  St.  James  St.,  MONTREAL 

Beg  to  inform  their  numerous  patrons  that  the  company's  travellers  have  returned  to  the 
factory  with  their  Spring  and  Summer  Samples.  To  assist  our  customers  who  may  require  to 
repeat  orders,  below  we  give  all  nund)ers  and  prices  from  which  please  order  : 


SILK  WAISTS. 


500.... 

..$3.65 

537... 

..$5.75 

575... 

..$2.75 

501.... 

..   3.65 

538... 

..   7.00 

576... 

..   5.75 

502.... 

..   3.75 

539... 

..   6.25 

577... 

503  ... 

..   4.00 

540... 

..   4.00 

578... 

..    600 

504.... 

..   4.00 

541... 

..  4.25 

579... 

..   3,00 

505.... 

.    4.00 

542... 

..   4.25 

580... 

..   3.00 

506.... 

..   2  65 

543... 

..   2.65 

581... 

..   5.75 

507.... 

..   2.65 

545... 

..  4.60 

582... 

..   5  50 

508.... 

..   3.00 

547... 

..   5.00 

583... 

..   350 

509.... 

..  4.00 

548... 

..   3.75 

584... 

..   3.10 

510.... 

..   3.00 

549... 

..   5.00 

585... 

..   2.50 

511.... 

..   4.00 

550... 

..   5.25 

586... 

..   3.00 

512.... 

..   3.75 

551... 

..   5.25 

587... 

513.... 

..   3.75 

552... 

..   6.50 

588... 

..   4.25 

514.... 

..   4.00 

553... 

...   5.35 

589... 

..   3.60 

515.... 

..   2.50 

554... 

...   5.75 

.590... 

..   3.25 

516.... 

..   6  00 

555... 

...   7.00 

591... 

..   5.25 

517.... 

..   3.75 

556... 

...   7.75 

592... 

...   5.25 

518.... 

..   3.85 

558... 

...   4.50 

593... 

...   5.00 

519.... 

..   6.00 

559... 

...   9  50 

594... 

...   3.75 

520.... 

..   3.60 

560... 

...   5.00 

595... 

...   3.75 

521.... 

..  4.00 

561... 

...   9.50 

596... 

...   4  00 

522.... 

..   4.00 

562... 

...   4.50 

597... 

...   3.00 

523.... 

..   6.50 

563... 

...   5.00 

598... 

...   2.50 

524.... 

..   3.25 

564... 

...   5.00 

599... 

...   3.50 

.525.... 

..   7.50 

565... 

...   2.75 

600... 

...   4.00 

526.... 

..  4.50 

566... 

...   2.60 

601... 

...   3.65 

527.... 

..   7.75 

.567... 

...   3.75 

602... 

...   5.75 

528.... 

..   9.00 

568... 

...   3.75 

603... 

...   5.25 

529.... 

..   3.40 

569... 

...   3.00 

604... 

...   6.00 

530... 

..   6.00 

544... 

...   2.85 

605... 

...   2.25 

531.... 

..   6.00 

570... 

...   3.50 

606... 

...   5.50 

532... 

..   5.25 

571... 

...   3.75 

...   5.50 

533... 

..   5.25 

572... 

...   3.60 

534... 

..   5.50 
..   5  00 

573... 

574... 

"'.  3  50 

...   3.35 

535... 

...   2.50 

536... 

..   6.75 

ALBATROSS  WAISTS. 

1... 

..$2.25 

18... 

...$2.75 

32... 

...$1.35 

2... 

..   2.35 

19... 

..   2.75 

33... 

...    1.85 

3... 

..   2.15 

20... 

...   2.75 

34... 

...   2  35 

5... 

..   2.75 

21... 

...   3.00 

35... 

...    1.85 

1 ... 

..   2.60 

22... 

...   2.25 

36  doz  10.00 

8... 

..   2.75 

23... 

...   2.60 

37... 

...   3.50 

9... 

..   2.35 

24... 

...   2  85 

38... 

.  .    2.25 

10... 

..   2.30 

25... 

...   3.25 

39... 

...   2.25 

12... 

..   2.65 

20... 

40... 

...   3.30 

13... 

...   2.50 

27... 

...   3.00 

41... 

...   2.95 

14.,. 

...   2.50 

28... 

...   2.25 

42... 

...   2.50 

15... 

...   2.50 

29... 

...   2.20 

43.. 

16... 

..    1.90 

30... 

...   3.50 

44... 

...3.75 

17... 

..   2.65 

31... 

...   2  35 

45... 

...   4.00 

SATEEN  WAISTS. 


400.... $14.00 
401....  14.no 


402  . 
403.. 
404.. 
405.. 


922.. ..J 

900.... 

901.... 

902.... 

903.... 

904.... 

906... 

907.... 


9.75 
10.50 
13.50 
12.00 


406...  $  

407 

408....  14.00 
409....  15.00 
410 


411. ...$13.50 
412....   9.75 

413 

414 

415 


SILK  TOP  SKIRTS. 


;  8.75 
35.00 
35  00 
27.00 
10.75 
12.25 
17.25 
20.00 


908. ...$11. 25 
909....    14 


915...  $   9.50 


910.... 
911.... 
912.... 
912.\.. 
913.... 
914.... 


(£) 

16.00 

21.50 

1450 

9.50 

9.50 

8.25 


916.. 

917.... 

918.... 

919.... 

920.... 

921.... 


17.00 
11.00 
30.00 


10.50 
18.00 


SILK  UNDERSKIRTS. 


750 $5.75 

751 4.75 

752 5  00 

753 7.25 


754. 
755. 
756. 
757. 


B7.25 
7.75 
400 
5.75 


758 
759 
760 
761 


$5.75 
7.75 
8.00 
7.25 


Ten  per  cent,  on  for  colors. 


SKIRTS. 

923 $7.00 

SATEEN  UNDERSKIRTS. 


700. 
701. 
702. 
703. 


M  85 
2.25 
2.50 
2  90 


704. 
705. 
706. 
707. 


.$1.95 
.  2.50 
.  2.40 
.    2.50 


708 $1.85 

709 1.25 

710 3.50 

711 2.40 


EATONS. 


800 $5.75 

801 5  00 

802 9  25 

803. 6.00 

804 7.50 

805....    12.50 

806  12  00 

807 7.00 


809... 

...$7.00 

810... 

...    8  00 

811... 

...   5.25 

812... 

...   G.OO 

813... 

...   4.75 

814... 

...   5  50 

815... 

...    7.00 

816... 

...   5.75 

808. 


5.00 


The  "CHAMPION,"  ^^"'"^"i 

Good  Quality  Taffeta.     Lined  throughout. 
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Ladies'  NecK^vear. 


TIIKIIK  aiv  imuuneral)l<'  iio\ellirs  in  ladies'  neckwear, 
ami  the  wholesale  house?:  are  emiiinually  reeeiviiie- 
some  new  designs,  either  wholly  orieinal,  or  hased 
liimii  a  former'  popular  ariiele.  Kul'i's  are  in  as  eood 
demand  as  ever  :  espi'eially  po|)ular  are  the  black  designs. 
The  combination  bow  and  derby  has  proved  a  successlul 
lie  lor  ladies'  wear,  and  is  shown  in  many  designs  and 
colors  for  the  Summer  trade.  Among  the  new  shades  is 
the  ••Coronation'.'  red.  which  has  been  more  or  less  suc- 
cessfid  with  the  |)o|mlar  trade.  Lace  collars  of  all  des- 
criptions are  in  very  good  demand.  The  tendency  is  to 
broader  effects  than  usual,  and  some  handsome  lace  collars 
reach  almost  half-way  down  the  waist  and  over  the  shotdd- 
{;rs.  This  is  rather  an  i-.xaiigerated  width,  however,  and 
such  w-iil  not  make  u|i  the  bulk  of  the  trade  ;  but  the  fact 
that  such  collars  are  shown  is  evidence  of  the  trend  of 
fashion  toward  the-e  large  eft'ects.  Black  and  white  are 
both     taken. 


(Sliown  by   E.   &   8.    CuRRlE)  —  A   very 
.sightly  tie  to  retail  at  2.5  cents. 


thi 


ar,      eufl'    and    belt    sets    have    continued     to    go    well. 

is  a  larue  variety  of  shades  and  designs  in  these 
Is.  Among  the  most  attractive  are  embroidered  goods, 
culi's  beino-  embroidered  in  the  same  style  as  the  collar. 


•r< 


Stocks  of  all  kinds  are  moxiuL;'  out  well,  and  the  season 
will,  no  doubt,  be  a  g'reat  one  for  abnost  every  design  that 
may  be  bi-ought  out.  A  good  many  of  the  styles  selling 
are  \ci\-  little  dilTei-ent  from  those  woi  ii  by  men,  but,  as  a 
rule,  the  woman's  stock  is  more  fancifully  made.  Of  coursi;, 
the  washable  materials  are  the  b,est  thing  for  stocks,  btit  a 
good  assortment  of  such  article;^  should  include  some  of  the 
finer  styles  in  silk,  many  handsonte  designs  in  which  are 
'-hown.      The    colors    in    these    latter    are    very    striking,    but 


are  not  looked  down  ti()on  as  too  loud,  for  in  such  articles 
bright,  strons.;  colors  are  altracti\'e  and  are  wanted  by  all 
wearers.  In  plain  shades  in  silk  stocks  there  is  a  greater 
|>redoniiiiance  of  the  higher  tints,  pinks,  nile  gi'eens,  light 
blues,     etc. 


AnnMiu  the  scar\es  which  are  in  aeti\"e  demand  si'Veral 
\-arieties  of  the  blue  and  while  polka  dot  patterns  are  now 
sellini;'  rapidly.  This  pattern  is  oui'  which  in  men's  neck- 
weai'  IS  alwa\s  in  demand,  and  an  increase  in  the  business 
in  such  ties  usually  takes  place  whenever  there  is  doubt 
what  to  wear,  as  is  the  case  at  pi-esent.  Whether  their 
popularity  in  men's  ties  has  had  anything  to  do  with  the 
present  large  riemand  for  blue  and  white  polka  dots  in 
ladies'  neckwear  is  an  unanswerable  ipiestion  ;  liut  the 
retailer  needs  only  to  know  that  there  is  such  a  demand, 
whatever  the  cause.  He  can  be  trusted  to  do  the  rest. 
These  scarves  ai'e  usually  tied  in  the  form  of  Ascots,  though 
they  are  also  made  up  like  flowing  ends  or  in  any  other 
shape   that    the  fancv  and   ineenint\'  of  the   wearer  evolves. 


There  can  be  no  doubt  of  a  big  trade  this  year  in  both 
the  2.5c.  and  50c.  goods,  as  the  demand  is  well  distributed 
for  lines  from  §2. "2.5  per  dozen  up  to  SO  per  dozen,  while 
lines  at  about  ?>()  |jer  dozen  show  a  good  demand.  Silk 
goods  are  selling  freely  still,  although  when  the  trade  in 
fancy  cotton  goods  begins  the  sale  of  silk  ties  may  be 
I'xpected  to  fall  off.  The  new  cotton  goods  range  from 
Swiss  embroidered  Windsors  to  outing  stocks,  and  the 
latter  prinnise  to  be  strongly  in  vogue.  The  colors  pre- 
dominating are  pink,  sky  and  tan,  the  latter  being  a  new- 
shade,    which    [U'omises   to    be   very    populai'. 

One  manufactui-er,  E.  &  S.  Currie,  report  most  favorably 
on  the  actixity  of  trade,  and  i-eport  more  orders  at  present 
for  cotton  stuir  than  they  had  in  hand  last  year  by 
.luiie    1. 


Ladies'  belts,  in  |)ii|ue  and  duck,  are  coming-  into  demand, 
and  very  superior  lines  in  these  are  shown  for  .50c.  retail- 
inii-.  Messrs.  Cuirie  are  showing  a  washable  pique  belt 
with  a  eilt  detachable  harness  buckle.  This  is  a  leader  at 
25c.,   and   will   be  found   illustrati'd  on   another  paee. 


A  local  paper  in  Ontario  recently  made  quite  an  important 
incident  out  of  a  woollen  mill  in  their  locality  extending  its 
buildings.  In  the  face  of  the  general  condition  of  the  woollen 
business,  this  certainly  looked  curious.  But  it  was  afterwards 
found  out  that  the  new  building  being  put  up  was  a  store- 
house to  hold  the  goods  they  could  not  sell. 

The  "W.  R.  Brock  Co.,  Toronto,  have  just  passed  into  stock 
a  well-selected  assortment  of  lace  collars  in  creatn,  white  and 
arab  shades  to  retail  from  25c.  to  $1  each — the  very  latest 
novelty  in  the  market  and  much  in  demand.  Also  some  new 
effects  m  plauen  laces  and  insertions  for  dress  trimmings  in 
cream,  arab  and  black,  together  with  black  appliques  in  a 
large  variety  of  patterns  and  prices. 

A  curious  thing  happened  in  Vancouver  a  while  ago,  which 
sa3'S  a  good  deal  for  the  goods  of  a  certain  mill  in  Canada. 
A  case  of  mercerized  sateens  was  shipped  to  a  large 
"Vancouver  house  via  the  C.  P. R.  from  Valleyfield.  As  is  well 
known,  the  freight  rates  are  higher  for  silk  than  for  cotton 
and  other  goods.  All  trans-continental  railway  companies 
have  inspectors  who  examine  the  goods  much  in  the  same  way 
as  the  Customs  officers  do.  The  inspector  in  Vancouver 
claimed  that  a  particular  case  from  Valleyfield  was  silk  goods, 
and  it  took  nearly  four  days  to  make  him  understand  what 
they  really  were. 
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Just  a  few  of  the  numerous  varieties  of 
Ladies'  Summer  Neckwear  shown  by 


E.  &  S.  Currie,   Toronto 
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CARPETS.        ^1 


ANB 


VAlrV  PAPCR^ 


Canadian  Conditions  Satisfactory. 

Tiir.  Canadian  carpet  tradr  i>  in  a  most  healthy  state. 
The  lai-<>e  importers  deelaie  that  they  have  lieen  as 
luisy  up  to  Ma\-  I  as  tlie\-  e\er  were,  and  evcrythina 
sells  well  in  larti.'  iiuaiitities.  A  very  notieeable  feattire  is 
that  the  \ery  cheap  -joods  are  l.eino-  replaced  by  th.'  dearer 
o-oods.  ■■  \\e  sell."  said  one  iirm.  "  a  oreat  deal  more 
slaty   at    a   dollar   a  yard    than    at    ■_'.")c."' 

There  is  a  biii'  movement  in  tw(i-.\ard  and  totti-yai'd 
linoleums,  as  also  in  all  widths  of  oilcloths.  It  is  (|uite 
noticeable  as  a  feature  of  this  season  that  repeats  ha\e 
alreadv  bi'tjun  to  arrive  in  the  city  wholesale  houses  Irom 
out-of-town  retailers.  which  is  surprisino  in  the  carpet 
trade    so   eariy    in    the  .seasyn. 

Floor  squares  and  hearth  rnas.  in  Axminster.  \\illons. 
Smyrnas  and  jute  sell  raiiidly.  but  they  do  not  seem  to 
interfere  at    all   with    the   piece  ticiods   trade. 

]n  lace  curtains,  cu.rtain  muslins  and  Swiss  curtains 
trade  is  very  fail-,  and  pi'omises  to  continue  fa\oral)ly  to 
the    end    of    the    season. 


Reports  from  the  United  States. 

Says  The  New  York  Carpet  Trade  Review  :  "  The  mills 
are  still  busy  lull  time  and  with  full  force  to  nu'et  the  con- 
tinued demand  for  goods,  a  call  which  extends  to  e\ery 
description  of  Hoor  coverings.  It  is  no  exaggeration  to  say 
that,  as  regards  the  (|uantity  of  gootls  sold,  this  season  is 
record  bieaking.  In  otir  last  issue  we  referred  to  the  prob- 
ability that  the  Fall  season  would  open  at  least  a  fort- 
night later  than  it  did  last  vSpring.  and  the  leading  inter- 
ests seem  to  be  in  agreement  now  on  this  point.  There  is 
no  doubt  that  the  retail  trade  would  prefer  that  the 
season  should  open  as  late  as  .lune  1.  Last  year  it  began 
May  (■),  an  extremely  inconvenient  time  lor  exery  dealer  who 
desired  to  visit  the  market,  for  he  was  obliged  to  leave  his 
store  at  the  very  time  when  business  was  niost  active.  The 
Spring  retail  trade  has  begun  well  in  the  West  and  prom- 
ises to  develop  into  remarkable  X'olume.  The  fact  that  the 
large  area  of  territory  West  and  South,  which  last  year  at 
this  time  was  sulVering  from  drought,  has  recently  been 
enjoxinL;  h<'a\y  rains,  is  another  very  faxorable  feature  of 
the  trade  situation,  for  it  makes  probable — although,  of 
course,  nol  certain — a  good  corn  crop  where  last  year  there 
was   a   |)ooi-    one." 

Says  The  Philadelphia  Carpet  and  Upholstery  Jotirnal  ; 
■■  The  trade  has  been  apprised  the  past  month  by  several 
Philadelphia  manufacturers  of  an  advance  of  :2^c.  in  ingrain 
values  and  it  seems  |)robable  that  additional  announce- 
ments of  this  chcuacter  will  be  sent  out  during  the  coming! 
month.  This  mo\c  has  been  brought  about  largely  by  the 
fact  that  ingrain  yarns  haxc  advanced  fi'om  three  to  four 
cents  a  i)otind  over  what  they  were  sold  for  at  the  openin' 
of  the  season  last  Fall.  All  classes  of  raw  materials  are 
being  held  very  firm  at  the  iiresent  time,  and  it  would,  of 
course,  be  impossible  to'  sell  carpets  again  for  Fall  on  the 
same  basis  that  they  were  sold  for  Spring,  if  the  condi- 
tions mentionefl  continue. 


"  I'p  to  ihis  writing,  little  or  no  time  has  been  spent  b.V 
any  of  the  nutnufacturers  in  thi>  preparation  of  their  Fall 
lines.  Some  of  them  talk  now  as  though  such  prepara- 
tion was  a  \  el  y  iiMuote  possibility.  The  makers,  generall.v, 
state  that  they  ha\e  been  so  busy  trying  to  catch  up  with 
their  orders  ihat  they  li;i\'e  not  had  time  to  give  to  the 
selection  of  new  designs.  As  a  consetiuenco  of  this,  it  i; 
probable  that  there  will  be  few.  if  an.v  novelty  weaves 
shown   for    Fall,   especially   in    II   and  .'>- 1   goods. 

"The  upholstery  mills,  so  far  as  work  and  orders  are  con- 
cerned, are  in  about  the  same  shape  as  their  carpet  breth- 
ren. It  is  true  that  they  are  all  regretful  of  the  close 
margins  on  which  their  season's  pioduct  ha.s  been  disposed 
of,  but  the  chances  of  net  prolits  ai'e.  of  Course,  greater 
with    a    large    product    than    a    small    one. 

"  It  is  likely  that  very  few  lines  either  of  carpets  or  uphol- 
stery goods  will  be  shown  before  early  in  ^lay.  and  po.sibly 
not   as   earlv  as   that." 


Queer  Floor  Covering. 

One  of  the  most  curious  substances  that  has  been 
used  for  wi'axing  carpets  is  peat.  At  an  e.xhibition 
in  X'ienna  one  of  the  buildings  was  completely  furnisheil 
from  top  to  bottom  with  the  products  of  peat.  The  car|)et 
on  the  floors,  the  curtains  at  the  windows,  and  the  cover- 
ings on  the  walls,  were  all  made  of  this  peculiar  sub- 
stance, l-'xpeiiments  tend  to  |)rove  that,  while  the  pro))er- 
ties  of  weeds  aufl  grasses  that  constitute  [leat  are  some- 
what altered  by  decomposition,  the  fibre  still  remains 
intact,  anil  possesses  great  toughness  and  duration.  Peat 
is  also,  to  a  certain  extent,  elastic,  non-combustible,  and  a 
non-conductor  of   heat. 

Peat  has  been  made  use  of  in  Ireland  in  x  erv  much  the 
same  manner  as  described  above,  and  with  some  degree  of 
success. 

A  new  process  of  producing  Hoor-coverings  from  wood 
has  recently  been  em|jloyed.  The  first  step  was  to  reduce 
the  wood  to  a  flour,  then  to  the  consistence  of  pulp,  and 
then  to  press  it  between  rollers  which  forced  out  all  mois- 
ture and  removed  all  lumps  from  it.  This  was  then  mixed 
with  oil  and  rolled  into  sheets,  which  were  then  ornamented 
by  printing  designs  tipon  the  surface.  .\  coat  of  shellac  or 
\arnish  was  added  to  give  a  smooth  surface.  imper\ious 
to    water. 


In  Full  Operation  Again. 

We  are  jjleased  to  repoi  t  that  the  entire  plant  of  The 
Menzie  Manufacturing  Company.  Limited,  is  again  in  lull 
operation,  and  has  been  enlargetl  and  improved  in  every 
appointment.  The  latest  designs  of  art  furniture,  poles 
and  w  iiuiow  shafle  machinery  has  been  installed,  and  thi- 
concentration  of  their  offices  and  warehouse  at  Nos.  61  and 
(i.'i  West  Front  street  will  be  a|)preciated  by  their  customers 
generall.v.  The  promi)tness  with  which  this  firm  have 
overcome  one 
cominendabje. 


)f    the    most    ilisastrc)us    fires    of    the    citv    is 


Carpet  Sweepers  in  Car  Loads. 

A  carload  shipment  of  "  Roller-  Bearing  '"  carpet  sweep- 
ers was  recently  made  by  The  National  Sweeper  C\>mpany. 
of  Marion.  Indiana,  to  one  of  their  Lonilon.  Eng.,  custom- 
ers, and  goes  to  show  the  wonderful  progi-i-ss  being  made 
b.v    this   company. 

It  is  ((uite  a  common  thing-  for  furniture  to  be  shippeil 
in  carload  lots,  but  rarely,  if  ever,  are  carpet  sweepers 
shipped  in  such  (|uantities  to  one  customer,  and  The 
National   Swteper  Company  are  certainly  deserving  cm'  great 
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W.  R.  HEES, 


Stephen    HAAS 


MANUFACTURERS    OF 


CANADA  BEING  A 
WOODED  COUNTRY 


WE  HAVE  SPECIAL 
OFFERINGS  OF 

IVOOD  CURTAIN  POLES 

AND  WOOD  TRIMMINGS 

Splendid  Finish, 
Handsome  Patterns 
and  Low  Prices. 


OXJR    FACTORIES r 


mi  TORONTO,  ONT.  VALLEY  FIELD,  P. Q.    DETROIT,  U.S.A. 


SHADE  CLOTH. 


CURTAINS,  DRAPERIES, 

FURNITURE  COVERINGS, 

UPHOLSTERY  <300DS, 

LACE  CURTAINS  Etc. 


OFFICE  TEL.  2056 

FACTORY  TEL.  4299 

CABLE  ADDRESS: 
"HEES"  TORONTO. 


HEAD  OFFICE:    TORONTO,  CANADA. 


We  manufacture  everything  in  the  line  of 

WINDOW  SHADES 

and  sell  them  at  a  price  that  affords  the  retailer  LARGE  PROFITS. 

ONE  HUNDRED  THOUSAND  PAIRS  OF 

LACE  CURTAINS 

on  hand  to  select  from.     Travellers  are  now  on  the  road  with  Samples  of  all  our  goods. 

N.B. — Our  new  Mercerized  Curtains  and  Coverings  are  beautiful  in  design,  and  have  the  appearance  of 
silk  finished  goods,  and  are  sold  cheaper  than  foreign  make. 

Nothing  ever  came  from  looms  that  is  more  popular  than  our  new  Derby  Table  Cover ;  all  sizes,  all 
the  jobbers  are  selling  it.     Ask  them  to  show  it  to  you. 

UPHOLSTERY  GOODS. 

Furniture  Coverings,  Curtains,   Draperies,  Table  Covers,  Chenille  Goods,  Sash  Curtains  and  Nets, 
Brass  and  Wood  Poles  and  Trimmings,  Stair  Plates,  Drapery  Pins,  Etc. 

Our  new  Illustrated  Catalogue  just  out.     Send  Post  Card  and  get  one  by  Mail. 
N.B  — We  have   imported  a  large  assortment  of  Silks   for  Wall   Coverings.     For  fine  work  on  drawing 
rooms,  etc  ,  Silk  is  taking  the  place  of  Wall  Paper. 

MOST  OF  THE  ABOVE  MENTIONED  WE  MANUFACTURE. 

If  you  are  doing  business  in  the  vicinity  of  Montreal,  call  at  our  warehouse,  No.  20  St.  Helen  Street. 

GEO.  H.  HEES,  SON  &  CO.,     Head  Office,     TORONTO. 
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(.-roilit  tor  ihe  progressive  manner  in  wluih  they  are  going 
after  ami  trettine   business. 

We  are  informed  that  tlie  business  of  this  company  is 
still  oro\\insr  at  a  great  rate  and  that  there  has  been  no 
let  up  in  the  increase  sinee  the  day  they  turned  the  tirsi 
wheel  in  their  factory .  they  beiuu  obliged  to  double  their 
capacity  twice  during  the  past  year  in  order  to  take  can- 
of  their  growing   trade. 

It  has  been  but  a  short  time  since  this  company  enterctl 
the  foreign  markets,  and  they  are  now  making  large  ship- 
ments to  Great  Britain,  (lermany.  Holland,  France,  and  in 
fact  to  all  the  foreign  countries  where  carpet  sweepers  are 
at    all    used. 

The  new  steel  handle  ferrule  recently  added  to  the  line 
of  improvements  made  by  this  company  is  meeting  with 
well-tleserved   fa\'or. 


The  English  Carpet  Trade. 

Kidderminster  advices  to  The  Textile  Mercury  say  : 
■"The  brighter  weather,  with  London  growing  busier,  has 
helped  the  carpet  trade,  and  most  manufacturers  have 
enough  to  do.  More  orders  are  coming  in,  many  of  them 
of  a  special  nature,  and  deliveries  are  more  urgently 
wanted.  'J'he  yarn  trade  is  undoubtedly  better,  but  this 
refers  more  to  the  spinners  of  jine  counts  than  to  the  Kid- 
derminster trade.  The  local  mills  are  better  employed, 
and  with  a  brighter  outlook,  but  production  could  still  be 
increased,    and    there    is    no    (piotable    advance   in   prices." 


New  Machinery. 

Jt  is  stated  that  the  tentering  machine  installed  by  The 
Menzie  Manufacturing  Company  in  their  new  factories  for 
the  manufacture  of  their  machine  shade  cloth  is  the  largest 
in  America,  being  107  feet  6  inches  in  length,  and  weighing 
Complete  nearly  25  tons.  It  is  driven  by  a  pair  of  beauti- 
ful automatic  engines,  and  is  operated  altogether  separate 
from  the  rest  of  the  plant.  It  will  have  a  capacity  of 
10,000  yards  of  shade  cloth  per  day.  This  immense  machine 
was  manufactured  by  The  Granger  Foundry  and  Machine 
Company,  of  Providence,  R.I.,  in  the  remarkably  short 
tihie  of  three  weeks.  The  Menzie  Manufacturing  Company. 
Limited,  have  also  reinstalled  in  their  new  factories  a  com- 
plete new  drapery  pin  plant.  These  machines  were  built 
by  The  American  Tin  Company,  Waterbury,  Conn.,  and 
placed  in  position  in  their  factories  upon  the  14th,  being  a 
remarkably  quick  delivery  of  such  complicated  machinery. 
Many  will  remember  the  beautiful  little  machines  which 
were  operated  by  The  Menzie  Company,  Limited,  at  the 
Industrial  Exhibition  a  few  years  ago,  which  these  will 
replace.  The  "  Ideal  "  engine  installed  by  The  Menzie 
Manufacturing  Company,  Limited,  in  thi'ir  new  factories 
made  its  first  revolution  on  the  11th  and  is  certainly  a 
credit  to  both  the  owners  and  builders,  who  were  the 
Messrs.  Gokiie,  McCullough  Co.,  Limited,  of  Gait. 

Canadian  Trade  Notes. 

S.  Greenshields,  Sim  &  Co.  report  their  cari)et  de|)art- 
ment  complete  in  all  lines.  They  sht)w  some  special  values 
in  tapestiy  and  lace  curtains  in  this  department.  A  new- 
lot  of  floor  mats,  in  jute  and  velvet,  is  meeting  with  large 
sales,  and  they  are  also  doing  well  in  Axminster  squares, 
in  several  sizes,  in  which  some  \ery  pretty  designs,  in  all 
colors  are  shown.  The  tiavellers  ai'e  now  out  with  tlu' 
Fall   range  of  goods,   which   is  most  complete. 

The  carpet  department  in  John  Macdonald  &  Co.'s  show- 
four  lines  of  straw  nmttings  in  heavy  China  goods.  The 
stock  is  limited.  There  are  also  an  8.4  and  10.4  tapestry 
cover  at  a  low  price,  and  two  new  lines  of  Axminster  mats 
to  retail  at  81.25  and  §1.5(1.  .Vbout  150  pieces  of  a  clearing 
line  of  tapastry  carjiets  at  medium  prices  is  an  inducement 
to  dealers  this  month.  A  special  line  of  Brussels  caii'd, 
with   border  to   match,   will   retail   at   81. 


THE  SrORY  OF  A  BIG  CHICAGO  FIRM. 

CAN'.iVUIAN  merchants  who  have  heard  a. good  deal  of 
the  firm  ol  Marshall  Field  &  Co..  of  Chicago, 
ma.v  not  know  that  its  business  is  of  a  three-fold 
chaiacter — letail.  wholesale,  and  manufacturing.  The  firm 
control  factories  in  all  parts  of  the  world,  notable  glove 
in<lustries  in  Paris  and  rug  anil  other  industries  in  the  Far 
Kast.  Their  wholesale  business  spreads  over  the  entire  United 
States,  being  partly  handled  by  a  branch  house  in  New 
Voirk  City.  Their  retail  establishment  has  been  growln 
steadily   diirini)    the   past  20  years. 

Very  little  of  what  is  called  '"  argument  "  is  used  in  any 
of  the  firm's  advertisements.  It  is  the  intention  that  cus- 
tomers shall  be  surpiised  when  they  visit  the  stoi-e. 
"  Increase  the  prestige  "  is  the  policy.  Every  effort  is 
nmde  to  give  truthful  ideas  and  descriptions  of  goods,  by 
pictures  anci  matter,  at  whatever  the  cost  of  the  very  best 
may  be,  but  beyond  that  the  advertising  is  seldom  permit- 
ted to  go.  A  fire  shovel  description  may  be  eminently  well 
written  and  wholl.y  "  literary,"  even  pleasing  enough  to 
attract  attention  and  incite  coimnent,  but  Marshall  Fiel 
tV  Co.  believe  that  the  plain  fire  shovel,  put  out  for  inspec- 
tion with  the  .simple  in.scription,  "  Fire  shovels,  25  cents," 
tells    the  most  elocjuent   advertising  story. 

The  high  name  of  Marshall  Field  &  Co.  has  worked 
against  the  firm  in  certain  cpiarters  in  Chicago,  where 
people  of  modest  means  have  fallen  into  the  belief  that 
the  establishment  caters  only  to  the  wealthy.  Much  atten- 
tion has  lately  been  given  to  dispelling  this  illusion  and 
to  showing  these  classes  that  prices  for  goods  of  equal 
(juality  are  not  greater  than  at  any  other  store.  The  firm 
have  secured  thoroughly  classified  lists  of  all  the  people  in 
the  city  and  its  suburbs,  and  know  h(jw  to  reach  certain 
numbers  of  heads  of  families,  of  mothers,  of  homes  W'here 
there  are  school  children  and  of  persons  of  either  sex  of 
certain   means,   and   so   on. 


ENGLISH  COTTON  MEN  AT  FALL  RIVER. 

G.  P.  Holden,  1).  .1.  Shackleton,  J.  M.  Gray  and  A.  M. 
Young,  members  of  the  Northeast  Lancashire  Cotton  Spin- 
ning and  Manufacturers'  Association  of  England,  were  in 
Fall  River.  Mass.,  as  guests  of  the  Cotton  Manufacturers" 
As.^ociation.  President  .N.  B.  Borden  and  Secretary  Clar- 
ence M.  Hathaway  a'companied  them  on  visits  to  mills 
and  later  entertained  them  at  lunch,  where  Hon.  John  S. 
Biayton,  Fred.  E.  Waterman,  W.  Frank  Shi)ve  and  other 
men  prominent  in  manufacturing  met  and  conversed  wii 
th(>.m.  Two  of  the  men  in  conversation  said  they  were- 
astonished  at  the  size  and  caiiacity  of  The  Iron  Work  Mills, 
through  which  they  went  during  the  forenoon.  They  sai  1 
the  sanitation,  \entilation  and  driving  pt)wer  of  the  mills 
were  superioi  to  anything  they  had  ever  seen.  They  went 
into  the  great  No.  4  spinning  room  in  the  i)lant,  whei-e 
s2,000  ring  spindles  are  in  operation,  and  all  admitted, 
that  in  their  opinion,  it  was  the  greatest  spinning  room  in 
the    world,    all    things    considered. 

The  steadiness  of  the  drivin<;  power  at tracted  them  ([uite 
as  much  as  the  exceptional  atmospheric  conditions  they 
obseived.  They  said  their  conception  of  what  an  Amer- 
ican mill  was  was  so  (lil'ferent  fioni  what  they  saw  in  the 
first  mill  into  which  they  steppixl  that  they  felt  free  to  sa.v 
that  Amei-iean  woiking  peo])le's  working  conditions  were 
bettcM-  than  in  their  own  countrv.  President  Borden  saiti 
the  Iron  \\()rks  weie  among  the  newer  mills,  to  which  one 
of  them  replied  :  "  Well,  we  have  new  mills  in  our  own 
countrv.   too."  ' 
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mcnzk  mfg.  €0., 


UmM 


Window  Shades, 
Curtain  Poles, 
Brass  Goods, 
Art   Furniture, 


^ Grilles,  etc. 


o 

We    beg  to  advise  our  customers  and  the  trade   generally  that 

our  Factories  are  again  rebuilt,  and  are  larger 
and  better  equipped  than  ever,  and  that  we  are  now 
in  a  position  to  execute  all  orders  much  more 

promptly  than  heretofore. 

Orders  given  to  our  Travellers  or  sent  in 
by  mail  will  be  fully  appreciated.  Estimates  cheer- 
fully given  and  correspondence  solicited. 


Note  our  New  Address: 


6 1  -63  We*t  TroDt  St 


We  have  taken  advantage  of  opportunity  afforded  by  our  recent  fire  to  procure  larger  and 
more  suitable  premises. 

Here  we  have  Office,  Salesrooms,  Warehouse  and  Shipping  Room  all  in  one  l)uilding,  con- 
venient to  the  Union  Station  and  near  the  freight  sheds.  Being  so  situated  is  a  distinct 
advantage,  as  shipments  can  be  made  either  l)y  express  or  freight  with  greater  despatch. 

Send  us  your  special  size  shade  orders — we  never  had  such  good  facilities  for  executing 
them    promptly. 

We  commenced  to  manufacture  again  just  fourteen  days  after  the  fire,  and  now  have 
all  Departments  in  full  running  order. 


MCNZIC  MrO.  CO.,  Limited,  ^J^V.:^ IZfVC 

TORONTO,    CANADA.  Factories— King  St.  Subn^ay. 
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A     FEW      GOOD      FEATURES 


of  actual   merit,  features   that   accom- 
plish all    that    is    claimed  for   them, 
are    of  far  more   value    than   several 
antiquated,    useless   points    that   fall 
short.      Each   and   every   one    of   the 
special   features    of   our   line   do   all 
we    claim  and  more. 


NATIONAL        "ROLLER        BEARING" 
CARPET        SWEEPERS 

are   fitted  with   our   dust   proof   "Roller  Bearings"  and  are  at  least 
fifty   per   cent. (50%)    easier  running   than    any  other  Sweeper  manu- 
factured.     Our  hew   Steel   Handle   Ferrule    is   an   absolute   protection 
against   broken   or  worn   out   threads.       If    you  want    to   get    in  right, 
a>>^stal  will   do. 


NATIONAL      SWEEPER      COMPANY, 


Canadian  Sales  Agents  : 
The  F.   R.    Cumming  Mfg.    Co.,   Liniited,    Toronto^    Canada. 


Marion,  Indiana 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manup'acturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  sta^c 
and  we  guarantee  our  make  to  be  all  Al  ^oods. 

In  Upholstery  Goods  our  long  connection  with  the  old  firm  of 
PETER  SCHNEIDERS.  SONS  &  CO..  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 


2r-29 


Victoria 
Square, 


Montreal. 
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Burmese 

Linen 

Ledger. 


In  all  your  blank  books  see 
that  you  use  "Burmese  Linen 
Ledger" — a  paper  possessed  of 
remarkable  strength — hard  but 
smooth  writing  surface  —  very 
durable.  In  all  books  where 
records  must  be  preserved  you 
act  the  part  of  wisdom  in  having 
them  made  of  this  paper. 


Cam  ADA  Paper  Co. 

TORONTO    and    nONTREAL. 


EIING 

DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,  FINISHED  AND   PUT  UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.      Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  and  Finishers, 

JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McGlll  St.,  Montreal.  123  Bank  St.,  Ottawa 

158)4  King  St.  West,  Toronto.      47  John  St.,  Quebec. 


THE  CANADIAN 


PRESS  CLIPPING 


.BUREAU 


Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5  per  hundred  clippings;  $40  per  thousand,  payable  in  advance: 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society",  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 

THE  CANADIAN  PRESSliLIPPING  BUREAU, 


232  McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO. 


ESTflBLlSntD^/S^'^^^^^^^^  f  1  S5Q.  ^ 


.'\S)> 


''OC 


(xt<' 


A\ANUFACTURER§)    OF 


mt^i>iLSf,(m 


CURTAIM  HOOKS  Etc. 

GReAT   CHRRLSS    §"^. 

B1KM1HGMA^\,  ENQLAMD. 


tU  Draper 
of  Jlu$trdla$m, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN, 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is   presented  free  to  annual   subscribers. 

Publishing  Offices  : 

Melbourne, 

Sydney, 
American  Offices  : 

New  York, 
British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  Chambers. 

Park  Row  Building. 

42  Cannon  St ,  E.C. 


Sfiechnen  Copies  free  on  a/'f>!icntio>i. 


Limited. 

Rockwood  Ontario 


Suitings, 
Homespuns, 
Friezes,  Venetians 


These  goods  are  all  pure  wool,  free  from  adultera- 
tion, and  carefully  manufactured  by  experienced  workers. 
Popular   goods    to    sell   at  popular  prices. 


Sole   Selling    Agents  : 

DIGNUM  &  MONYPENNY 

Toronto  and  Montreal 
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rlamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

317  Front  Street  West,  TORONTO 


The    Essential    Requirements    of   a   good 
Cutting  Machine  are 

Accuracy,  Speed, 
Durability,  Safety, 
Portability,   Economy. 

These  qualities  are  possessed 
by  the  Eastman  Eleotrio 
Cloth  Cutting  Machine. 


EASTMAN  MACHINE  CO. 

247  Vonga  St.,  TORONTO. 


THE_ 


c 


ANADIAN    COLORED 

COTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Sliirtings,  Flannelettes,  Ging- 
hams, Zepliyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRIGE,  SONS  &  CO.,  AGENTS 

MONTRBAL,  and  TORONTO 


riADE  IN  CANADA 

Oil  Cloths 

Be  Patriotic,  and  at  same  time  get  best  value,  by  purchasing  Canadian-made 

Oil  Cloths. 

WE  SHOW  SELECT  AND  UP-TO-DATE    PATTERNS  In 

Floor  Oil  Cloth-3  qaaiities-/,  to  74  wide.      |      Jablo  Oil  Cloth. 
Canvas  1  Painted  Back  Stair  Cloth      |  cotton  and  Duck  Back 

Mats  or  rugs-All  sizes  |      Enamelled  Stair  Cloth. 

Enamelled  Muslins,  Drills  and  Ducks. 

The  attention  of  dealers  is  called  to  the  advantage  of  handling  Canadian-made  goods.     It  is  worth 
money  to  get  your  orders  and  repeats  filled  promptly. 

We  have  large  producing  facilities  and  give  satisfactory  deliveries. 


The  Dominion  Oil  Cloth  Co.,  Lmued,  Montreal 
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THE 

HEN'S  FURNISHER 

Deveted(    to    tKe   CanaJlxaYV 
Dealer  in  TTleYTs  &ooc{s 


CLOTHING 

NECKWEAR 

UNDERWEAR 

HOSIERY 

SHIRTS  &  COLLARS 

GLOVES 

Collars  and  Shirts. 


S\OLLARS  of  all  sorts  are  selling  well 
J(  now.  The  business  done  this  year 
will  probably  amount  to  an 
unusually  large  one,  as  for  the 
Summer  trade  considerably  lower 
shapes  will  be  worn  than  are 
taken  now,  and  consumers  will 
have  to  get  themselves  an  en- 
tirely new  supply  if  they  are  to 
follow  the  fashion ;  while  for 
Fall  higher  collars  will  be  worn 
again.  Should  enterprising 
manufacturers  bring  out  new 
shapes  in  the  collars  for  Fall  or  Winter,  or  make  any  material 
alterations  in  those  now  in  vogue,  it  will  be  a  good  thing  for 
the  trade.  Otherwise  the  consumer  will  wear  the  collar  he 
buys  now,  which  will  have  been  very  little  worn,  and  thus 
make  a  slower  Fall  season  than  under  different  circumstances. 
The  best  selling  collar  for  Summer  will  be  somewhere  about 
two  inches  in  height.  As  high  as  2%  inches  and  as  low  as  IVa 
inches  are  shown. 

Tke  High  Turn-Down  Still  to  the  Fore. 

In  spite  of  many  statements  to  the  contrary,  the  high-class 
trade  has  turned  a  cold  shoulder  on  the  high  turn-down  collar 
for  the  present.  The  most  dressy  men  are  demanding  the 
wing  or  straight  standing  collar  in  place  of  it.  But  for  the 
average  man  the  high  turn-down  is  still  the  leader,  and  it  will 
doubtless  be  so  throughout  the  Summer  season.  The  finer 
trade  are  pretty  certain  to  go  back  to  it  also  for  the  Summer, 
though  much  lower  shapes  will  be  worn.  Both  round  and 
square  corners  are  going  well,  there  being  apparently  no  pre- 
ference. 

Straight  standing  collars  sell  rapidly,  and  will  be  in  good 
demand  until  warmer  weather  recalls  the  fold  collar.  In  these, 
too,  both  round  and  square  corners  are  taken.  The  retail 
trade  report  a  better  demand  for  the  former  lately,  but  this  is 
only  incidental,  and  not  to  be  taken  as  any  indication  of  the 
trend  of  the  fashion. 


Features  of  the  Wing  Collar. 

It  seems  that  the  wing  collar  and  the  ordinary  individual 
cannot  agree.  It  is  hard  to  say  where  the  blame  lies.  The 
ordinary  individual  doubtless  has  his  reasons,  and  the  wing 
collar  doubtless  its  faults;  but  it  is  strange  that  there  should 
be  any  objection  to  this  most  comfortable  collar,  especially 
when  it  is  offered  in  the  attractive  shapes  which  now  prevail. 
The  popularity  of  the  fold  collar  is  the  reason ;  but  this  is  not 
as  handy  or  easy  a  collar  as  the  wing.  It  cannot  be  worn  as 
easily  with  all  shapes  and  styles  of  ties  as  the  wing  collar,  it 
is  no  more  comfortable  and  it  presents  no  better  appearance 
But  the  ordinary  individual  insists  on  having  it,  and  in  a  free 
country  he  must  be  given  his  way. 

But  to  the  most  fashionable  man  the  wing  collar  has  no 
objectionable  qualities,  and  he  takes  it  in  square  and  round 
cornered  wings,  small  vi-ings  always,  unless  he  is  English, 
when  sometimes  he  takes  the  largest  wings  he  can  get. 

Colored  Shirts  in  Steady  Favor. 

Manufacturers  and  jobbers  of  shirts  are  having  their 
hands  full  shipping  their  goods  prompth-  enough  to  suit 
buyers.  Everybody  wants  liis  goods  right  away,  to  show 
them,  if  not  to  sell  them,  though  the  commencement  of  wear- 
ing soft  shirts  may  be  rather  earlier  this  season  than  usual. 

Colored  stiff-front  shirts  are  now  being  retailed  in  quan- 
tities. The  public  wants  its  colored  shirt  all  the  time,  but 
more  particularly  when  the  sun  shines  strongly  enough  to 
give  some  hint  of  what  he  intends  to  do  to  us  in  the  Summer. 
A  very  great  variety  in  striped  designs  is  shown,  and  all  are 
more  or  less  pronounced.  At  least,  the  narrow,  quiet  stripes 
are  much  less  seen  than  wide  stripes  or  groups.  Besides  the 
ever-popular  blue,  reds,  purples,  dark  greens  and  tans  are 
shown,  the  last  mentioned,  however,  in  very  limited  quan- 
tities. Figures  and  spots  in  stiff  bosom  shirts  are  not  in  great 
demand  for  present  wear,  but  will  doubtless  be  better  later  in 
the  season.     They  go  best  to  the  fine  trade. 

Coming  Rush  for  Negligee  Shirts. 

Every  dealer  is  making  displays  of  his  negligee  shirts,  and 
there  is  a  certain  demand  for  them  already.  But  the  rush  is  to 
come,  and   negligee   shirts   are   perhaps   the    most   important 
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article  that  the  dealer  in  men's  goods  can  fix  his  attention 
upon  for  the  Summer  trade. 

Solid  colors  are  shown  a  good  deal,  and  are  selling  well. 
But  the  dressy  man  will  prefer  a  pattern.  In  plain  colors, 
reds,  blues  and  nile  green  are  shown.  The  red,  or  ox-blood,  is 
not  in  as  good  demand  as  last  season. 

To  patterns  in  negligees  there  is  almost  no  limit.  Plain 
stripes  are  still  in  the  greatest  variety,  Fut  figured  stripes  and 
figures  and  stripes  will  likely  have  something  to  do  with 
lessening  the  demand  tor  the  regular  stripe  patterns.  These 
are  designs  that  will  take  better  for  the  midsummer  trade, 
but  there  is  no  doubt  as  to  their  success.  Dealers  all  over  the 
country-  have  placed  good  orders  for  these  shirts. 

The  pleated  white  shirt  grows  daily  in  the  favor  of  the 
trade.  There  is  nothing  in  soft  shirts  for  Summer  more 
attractive  than  these,  though  the  price,  from  $2  up,  will  limit 
their  sale  to  an  extent.  Among  the  designs  shown  in  the 
pleated  shirt  is  a  small  polka  dot,  which  is  very  well  liked. 

The  impression  is  gaining  ground  that  during  the  coming 
Fall  and  Winter  seasons  there  will  be  more  wearing  of  negligee 
shirts  than  usual.  A  good  many  people  already  wear  neg- 
ligees at  all  seasons  of  the  year,  and  their  numbers  increase  as 
the  comfort  of  soft  shirts  is  recognized.  The  pleated  white 
shirts  are  among  those  that  are' likely  to  be  most  popular,  the 
pleated  front  being  stiffer  than  the  ordinary  negligee  bosom, 
and  being  more  suitable  for  wearing  under  a  waistcoat. 
Stripes  are  shown  in  the  usual  designs,  and  a  few  new  figured 
patterns  appear.    A  new  grey  color  is  expected  to  be  popular. 

Men's  Shirt  Waists 

Men's  shirt  waists  are  in  good  demand  when  there  is 
nothing  freakish  about  them.  They  will  certainly  be  a  feature 
of  the  Summer  trade  that  must  be  taken  into  account. 


Neck 


wear* 


THE  warm  weather  of  the  past  month  has  made  a  big 
change  in  the  class  of  neckwear  demanded.  Foulards  in 
all  patterns  were  most  affected  by  this,  and  they  are  now 
much  asked  for.  The  blue  and  white  polka-dot  patterns  are 
in  particularh'  good  demand  in  derbies..  All  sorts  of  wash- 
able ties  go  well.  These  are  in  striped  patterns,  in  light  colors, 
as_a  rule. 

The  popularity  of  tubular  ties  was  not  of  long  duration 
last  year,  but  they  have  appeared  again,  and  an  excellent 
demand  is  reported  for  them.  For  wearing  with  the  high 
turn-down  collar  these  ties  have  not  had  their  equal.  Being 
reversible  makes  them  all  the  more  desiral)le.  The  patterns 
have  not  changed  materiall}'  since  they  were  on  the  market 
before,  and  the  vertical  stripes  still  prevail. 

The  Derby  and  Other  Ties. 

The  narrow  derby  is  in  good  demand  with  the  best  trade, 
and  as  the  season  advances  the  sales  of  this  tie  increase.  In 
the  popular  trade  the  combination  bow  and  derby  sells  well. 
Other  combinations,  bow  and  Ascot,  and  bow  and  flowing- 
end,  were  put  before  the  trade,  but  met  with  no  very  favorable 
reception. 

Batwings  are  shown  in  larger  shapes  for  the  coming  sea- 
son. The  demand  for  Ascots  and  other  large  ties  has  dropped 
ofi  greatly  with  the  disappearance  of  cold  weather,  and  vvc 
may  wait  till  Fall  for  them  again. 

A  new  color,  called  (of  course)  the  "Coronation"  shade, 
has  appeared,  and  to  a  certain  class  will  sell.  This  is  a  red 
shade,  to  which  no  descriptive  name  has  vet  been  found.     It  is 


very  loud,  is  made  up  into  the  combination  bow  and  derby,  is 
intended  for  both  men  and  women,  and  can  be  handled  suc- 
cessfully by  dealers  who  do  not  sell  to  a  very  fastidious  class 
of  customers. 

The  Hunting  Stock  in   Vogue. 

But  the  hunting  stock  requires  every  dealer's  attention.  It 
is  already  in  demand,  and  is  being  worn  by  a  few  people.  In 
the  Summer  the  stock  will  be  worn  by  a  great  many  people  of 
both  sexes,  not  only  for  outing  or  golfing,  but  on  the  street. 
There  is  a  splendid  assortment  shown  by  the  largest  houses, 
larger  than  ever  shown  before.  They  are  made  up  in  many 
materials  and  at  a  great  range  of  prices,  the  choicest  patterns 
being  in  ties  for  50c.  retailing. 

Figures,  checks  and  stripes  are  shown  in  the  patterns. 
Stripes  are  in  the  best  demand.  In  the  cheaper  grades  it  has 
been  customary  to  make  them  up  into  Ascots,  but  for  the 
coming  Summer  the  ends  are  in  four-in-hands  and  bows. 

White  necks  and  colored  ends  are  very  prominent,  though 
plain  colors  are  also  offered  and  sell  well. 


Umbrellas, 


FOR  umbrellas  there  is  still  a  fair  demand,  including  the 
automatically  opening  and  closing  varieties.  The  latter, 
however,  are  in  better  demand  in  early  Spring  or  during  the 
Fall  rainy  season.  Many  handsome  and  novel  handles  are 
being  shown.  While  there  is,  as  a  rule,  a  particularly  good 
demand  for  some  one  style  of  handle,  nevertheless,  whatever  is 
attractive  is  selling,  whether  it  be  the  alleged  fashion  of  the 
season  or  not.  At  present  boxwood  crooks  are  selling  very 
well,  plain  and  with  different  mountings.  Snakewood  is  also 
well  liked.  In  a  better  class  of  goods  there  is  a  variety  of 
designs  in  horn  handles,  ornamented  with  oxydized  silver  or 
gold.  This  is  a  very  handsome  line  and  should  be  a  good  one 
for  the  best  trade  to  take. 

Hotv  to  Roll  Up  an  Umbrella, 

The  following  clipping  from  an  American  exchange  will  be 
found  interesting :  "Howmanj'  men  know  how  to  roll  an 
umbrella  so  that  it  will  look  as  neat  and  compact  as  when  it 
leave.s  the  store?  Nearly  everj'  one  who  rolls  an  umbrella 
takes  hold  of  it  by  the  handle  and  keeps  twisting  the  stick 
with  one  hand  and  folds  and  rolls  with  the  other  hand.  The 
proper  way  is  to  take  hold  of  the  umbrella  just  above  the 
points  of  the  cover  ribs;  these  points  naturall3' are  even  around 
the  stick.  Keep  hold  of  these,  pressing  them  closely  against 
the  stick,  and  then  roll  up  the  cover.  Holding  the  ribs  pre- 
vents them  from  getting  either  twisted  out  of  place  or  bent 
out  of  shape.  Then  the  silk  will  fold  evenly  and  roll  smooth 
and  as  close  as  the  first  time  unfolded." 


Gloves, 


ABIISY  place  was  the  glove  counter  during  the  Easter 
season,  and  the  trade,  generally,  report  a  splendid  busi- 
ness. There  is  still  a  fair  demand  on  the  part  of  consumers, 
l)ut  the  active  period  is  over,  and  the  trade  has  settled  down 
until  the  demand  for  gloves  for  Fall  wear  commences. 

Everything  indicates  a  gt)od  demand  tor  mocha  gloves 
again  for  Fall.  These  have  taken  hold  of  the  popular  fancy, 
and  deserve  their  success  as  much  for  their  serviceable  quali- 
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GADLFEILD,  HENDERSON  &  BDBNS 

17  and  19  Front  St.  West,  TORONTO. 

Athletic  Goods 

OUR  SPRING  STOCK  OF  SPORTING  AND  ATHLETIC  GOODS  IS  COMPLETE,  INCLUDING: 

CASHMERE    JERSEYS    AND    NICKERS,  in  colors:    Navy,   Cardinal,    Black,   Green, 

Royal  and  Sky-  ,  -; 

COTTON  JERSEYS,  in  plain  Navy,  Black,  and  White.  Cotton  Jerseys,  in  plain  White, 
with  Cardinal,  Royal,  Navy  and  Black  tippings  on  neck  and  sleeves.  All  the  above  are 
made  with  y^  sleeve. 

BATHING  TRUNKS.  Combination  suits  and  two-piece  suits,  with  full  range  of  sizes. 
Colors     Light  Grounds,  with  Assorted  Stripes  ;  Navy  Grounds  with  White  and  Red  Stripes. 

BASEBALL  SUITS  a  specialty.     Write  for  description  and  prices. 

NECKWEAR.     Our  Ring  Ties,  the  "King"  and  "Chamberlain,"  a  decided  novelty,  are  all- 
the  rage.     Send  for  sample  dozens  and  be  convinced.     They  sell  at  first  sight. 


LETTER  ORDERS 


CAREFULLY    AND 

PROMPTLY    FILLED. 


A  Little  Light  on  the 
Subject  of 
Underwear. 


Send  for  our  booklet,  which  tells  all  about 

TKe  Dr.  Deimel  Under^vear. 

The  booklet  is  free;   when  you've  finished  reading  it  you'll  know  more  about 
underwear  than  you  did  before. 

It's  convinced  scores  of  good   stores  that   they  ought  to  sell  our  goods — it's 
convinced  hundreds  of  persons  that  they  ought  to  wear  them. 

Would  you  be  interested  in  sample  garments  and  our  trade 
price  list  ? 


THE  DEIMEL  LINEN-MESH  CO. 


LONDON,  E.C.,    ENGLAND, 

IO-I2   Bread  St. 


2202    St.  Catherine    St., 

MONTREAL,  CANADA. 


This  Label  oh  the' 
Genuine.    .■ 
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ties  as  for  their  handsome  appearance.  The  scarcity  of  mocha 
skins  is  reported  to  be  somewhat  relieved,  and,  it  is  stated, 
that  these  gloves  can  be  procured  at  a  lower  figure  for  Fall. 

KmH  Gloves  Again  Seen. 

Knit  gloves  for  Fall  and  Winter  trade  are  being  shown  in 
several  new  and  attractive  designs.  Scotch  plaids  are  promi- 
nent, and  a  variety  of  check  designs  is  shown,  comprising 
everj-  size  from  the  smallest  checks  to  some  about  V2-inch 
square.  Broad  checked  stripes  running  ,'icross  the  glove  are 
among  the  newcomers. 

In  several  lines  the  patterns  on  wrist  and  fingers  are 
diflerent  to  that  on  the  body  of  the  glove.  The  wrists  are 
frequently  striped  while  the  rest  of  the  glove  is  patterned  in 
checks  or  figures,  the  colors,  however,  being  the  same  through- 
out. There  is  a  tendency  in  the  latest  designs  to  get  away 
from  the  neat  effects  that  were  so  well  liked  during  the  past 
Winter. 


Hosiery. 


Underwear* 


WITH  the  retail  trade  the  business  doing  in  underwear  is 
not  of  the  greatest  at  this  period  of  the  year.  It  is 
between  seasons,  so  to  speak,  the  public  having  made  their 
purchases  of  their  necessary  undergarments  for  Spring,  while 
the  demand  for  the  lightest  fabrics  for  Summer  wear  has  not 
yet  commenced  The  Spring  trade  has  been  quite  satifactorv, 
and  present  indications  point  to  a  lively  Summer  trade. 

Linen-mesh  underwear  is  likely  to  be  in  even  better  demand 
during  the  coming  season  than  it  has  been  in  the  past.  This 
class  of  underclothing  is,  without  a  doubt,  one  of  the  most 
satisfactory  for  hot  weather,  giving  a  freedom  and  coolness 
unsurpassed  by  any  other  material.  The  majority  of  sales  in 
linen-mesh  underwear  run  on  the  natural  color;  but  the 
increasing  demand,  placing  the  goods  into  niore  agd  more 
hands,  will  naturally  tend  to  vary  the  class  of  goods  sold,  and 
may  give  an  impetus  to  the  sale  of  the  new  colored  mesh 
underwear,  which,  as  yet,  has  not  been  moving  with  any 
extraordinary  rapidity. 

With  the  average  customer,  however,  balbriggans  are 
likely  to  hold  their  place.  Several  light  shades  are  going  well 
in  the  plain  colors,  and  stripes  are  in  the  usual  demand. 

Sleeveless  shirts  and  knee  drawers  are  still  attracting  the 
attention  of  the  trade.  A  line  of  these  goods  should  be 
included  in  every  well-assorted  stock.  They  sell,  as  a  rule,  to 
the  very  best  trade. 


A  Fashionable  Fad. 

ONE  of  the  most  incongruous  fads  noticeable  in  men's  dress 
in  New  York  this  winter  has  been  the  wearing  of  low 
shoes,  and,  by  some  extremists,  of  open-work  socks  with  them 
even  in  the  nastiest  of  weather.  When  the  streets  were  filled 
with  slush  last  week  several  of  these  men  appeared  in  the  Wall 
Street  district  wearing  this  sort  of  unsuitable  footwear.  They 
were  all  of  them  men  who  had  carriages  to  command  in  going 
to  and  returning  from  their  offices,  but  there  were  occasions 
during  the  day  when  they  had  to  go  out  in  the  street.  Each 
one  of  them,  of  course,  wore  trousers  turned  up,  and  the 
spectacle  was  enough  to  make  the  average  man  shiver.  As  a 
matter  of  fact,  however,  these  men  wore  as  sensible  shoes  as 
did  many  of  the  women  in  the  shopping  district,  and,  pro- 
bably, they  ran  no  greater  danger  of  serious  consequences  from 
exposure. 


FANCY  half-hose  has  been  in  unprecedented  demand  right 
along,  and,  with  the  commencement  of  warm  weather, 
there  has  been  even  a  greater  interest  shown  in  these  goods 
and  also  a  good  deal  of  impatience  on  the  part  of  retailers 
to  have  the  goods  delivered.  Summer  weather  seems  to  be 
coming  with  a  rush,  and  the  trade  wisely  desire  to  be  ready 
beforehand  for  the  demand  it  brings. 

Fancy  hosiery  is  now  being  shown  by  all  dealers,  and  an 
excellent  business,  considering  the  earliness  of  the  season,  is 
reported  by  all  who  have  been  fortunate  in  their  assortment 
of  designs.  It  must  be  said,  though,  that  it  does  not  require 
any  great  ability  or  superior  taste  to  select  a  line  of  fancy 
half-hose  that  will  sell ;  for,  no  matter  what  the  pattern  or 
color,  providing  it  be  not  too  loud,  the  goods  will  sell,  such  is 
the  feeling  for  them  this  season. 

New  patterns  appear  from  time  to  time,  and,  as  there  is  no 
limitation  to  the  styles  that  may  be  worn  either  in  color  or 
design,  there  is  a  great  field  for  original  creations.  Stripes 
usually  make  up  the  neatest  pattern,  but  they  are  not  more 
prominent  in  well-assorted  stocks  than  figures  or  checks. 

Grey  and  Other  Colors. 

Grey  is  a  color  that  is  coming  to  the  front  in  hosiery 
pretty  rapidly.  It  forms  a  background  for  different  harmon- 
izing colors,  one  of  the  handsomest  being  a  dark  red.  But 
color  is  a  thing  of  minor  consequence  in  hosiery  for  the  coming 
season.  Any  color,  but  tan,  will  sell  well.  Tan  is  good  in  the 
United  States,  but  here  it  is  not  thought  much  of 

The  use  of  lace  is  not  confined  to  articles  of  women's  wear. 
Lace  halt-hose  promise  to  become  an  important  feature  of  the 
finer  trade  before  long.  There  is  nothing  flimsy  about  the 
hosiery  of  this  class  shown.  They  are  made  of  strong  net- 
work, which  combines  the  coolness  and  comfort  expected  from 
open  stitching  with  the  substantial  qualities  of  woven  goods. 
There  are  several  designs  shown  in  these  half-hose  as  well  as 
plain  colors  in  greys  and  blues.  Stripes  and  mottled  effects 
form  the  most  prominent  patterns. 


Jewellery. 


BY  the  average  men's  furnisher,  his  line  of  jeweller^-,  which 
is  generally  a  verj'  striking  one,  is  looked  upon  as  a  sort 
of  side  issue,  which  is,  in  a  measure,  a  necessary  part  of  the 
stock,  but  which  can  hardly  be  brought  up  to  an  important 
item  in  the  business.  Considering  the  little  attention  given  to 
this  class  of  goods,  it  is  no  wonder  that  only  a  very  few- 
dealers  have  succeeded  in  making  it  a  leading  feature  of  their 
stores.  But  some  of  them  have  done  so,  and  others  can  as 
well. 

No  better  time  could  be  desired  than  the  present  for  push- 
ing jewellery.  There  is  a  positive  craze  among  women  to-day 
for  jewellery  of  all  sorts,  due,  perhaps,  to  the  prevalence  of 
black  and  other  dark  colors  in  dresses  ;  and,  though  this  does 
not  directly  affect  the  wearing  of  jewellery  by  men,  it  is  very 
likely  to  bring  out  a  variety  of  novelties  which  both  sexes  can 
wear,  and  which  need  only  to  be  pushed  by  the  dealer  in  men's 
goods  in  order  to  sell. 

Nowadays  plated  jeweller3'  is  worn  a  great  deal,  to  such  a 
degree  of  perfection  have  its  manufacturers  brought  it;  and 
imitation  gems  are  everywhere.  American  papers  have 
recently  been  drawing  attention  to  the  fact  that  many  multi- 
millionaires of  that  country  have  been  buying  imitation 
jewellery  for  their  families,  and  such  stories,  whether  true  or 
not,  have  doubtless  their  foundation  in  the  excellent  imita- 
tions of  jewels  which  are  now  being  made  for  selling  at  very 
low  prices. 
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FELLOWS 

& 
COMPANY 


Sterling  Collars 

$1.10 

PER  DOZEN. 
SEND  FOR  CATALOGUE. 


PURE  LINEN 

AND  ARE 
SO  STAMPED 


230  FIFTH  AVENUE 
CHICAGO 

729  BROADWAY 
NEW  YORK 

76  CHAUNCY  STREET 
BOSTON 


Sterling  Brand 

NEW  DRESS  SfflRTS 


$9 


PER  DOZ. 


TERHS,  5/30  6/10 


STERLING 


FIDELITY 


Front2'2In.Back2'4In. 


CINCH 


Front  2  In  .Back  I^aIn. 


FACTORIES 

AT 

TROY,  N.Y. 

AND 

VOORHEESVILLE, 

N.Y. 


WARRANTED 
WAMSUTTA 


BOSOMS   PURE 
IRISH  LINEN 
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Effects  of  the  Coronation. 

The  coronation  ot  the  King  will  be  an  event  very  likely  to 
stimulate  the  demand  for  jewellery,  and  whether  among  men 
or  not,  depends  upon  what  novelties  are  produced  suitable  for 
their  wear. 

At  any  rate,  the  jewellery  counter  should  be  given  much 
more  attention  than  it  now  receives.  It  is  as  profitable  as 
any,  and  can  be  made  more  so. 

One  Montreal  dealer  has  made  something  of  a  specialty  of 
this,  and  among  a  certain  trade  he  has  everything  to  himself 
in  the  jeweller3'  line.  Of  course,  low-priced  jewellery  is  the 
thing  for  the  men's  furnisher.  He  must  leave  the  finest  goods 
to  the  jeweller,  for  even  if  he  did  carry  them  the  public  would 
naturalh'pass  him  by  when  on  the  lookout  for  some  expensive 
article  of  jewellery,  and  betake  themselves  to  the  man  v^'hose 
business  was  wholly  confined  to  such  goods.  But  this  does 
not  mean  that  among  his  stock  he  cannot  include  some  little 
luxurj-  in  gold  or  pearl,  v^'hich  might  be  picked  up  by  the  cus- 
tomer instead  of  the  cheaper  article  he  first  intended  to  take. 

In  one  Toronto  store,  in  a  showcase  devoted  to  cuff 
buttons  and  links,  collar  buttons,  watch  fobs,  etc.,  a  good 
part  of  the  line  is  of  pearl,  and  makes  a  nice  display.  The 
goods  vary  from  the  cheapest  imitation  pearl  to  some  real 
articles.  This  is  made  the  prominent  line,  because  it  was 
found  that  there  was  a  greater  disposition  on  the  part  of  the 
finest  trade  to  buy  good  pearl  articles  from  the  furnisher  than 
gold  or  silver  jewellery.  For  them  they  would  go  only  to 
the  jeweller. 

Some  Novelty  Features. 

There  are  several  articles  which,  though  not  properly  to 
be  considered  as  jewellery,  are  3'et  more  nearly  allied  to  it  than 
to  anything  else  the  dealer  in  furnishings  handles,  and  so  must 
be  placed  in  the  same  department  of  the  store.  Besides  the 
ordinary  dress  accessories,  such  as  collar  and  cuff  buttons, 
studs,  pins,  etc.,  there  are  always  some  novelties  of  the  season 
which  it  will  pay  to  handle.  The  Coronation  year,  for  in- 
stance, is  bound  to  bring  out  novelties  in  scarf  and  coat  pins, 
which  always  go  to  the  popular  trad^.  Then  then  there  are  tie 
holders,  cuff  holders,  key  chains  and  rings,  watch  chains,  fobs, 
sleeve  holders,  vest  pocket  pencil  holders,  rings,  and  many 
other  articles  of  a  similar  nature  which  should  be  included. 


The  Man  of  Fashion. 

A  Member  of  the  Smart  Set  Gives 
His  Vieajs  on  Coming  Styles. 

THE  Panama  straw  hat  for  men  is  to  be  again  one  of  the 
most  fashionable  Summer  head  coverings,  but  in  order  to 
be  truly  smart  it  should  be  of  real  Panama  grass,  and  of  fine 
weave  and  texture.  There  is  practically  no  limit  to  the  price, 
which  may  be  paid  for  these  hats  of  genuine  native  make  and 
extreme  flexibility,  but  one  may  secure  a  fairly  good  article  for 
$10  or  $12.  The  shapes  will  be  much  the  same  as  those  of 
last  year,  that  is,  medium  high  crown  and  rather  broad  curv- 
ing brim,  which  may  be  bent  and  worn  at  the  angle  proving 
most  becoming.  Generally  the  crown  isdeepl}'  indented  at  the 
top,  in  the  manner  of  the  Alpine  and  slightly  dented  on  each 
side,  but  fashion  does  not  decree  anj'  exact  degree  of  curve  or 
roll  of  brim.  Conservative  riien  will  wear  on  this  hat  a  plain 
black  silk  band  about  an  inch  and  a  half  in  breadth,  while 
some  of  the  younger  set  will  undoubtedly  indulge  their  fancy 
for  dark  red  and  striped  colored  ribbons.  Pretty  colored 
bands  may  be  bought  for  50  cents  apiece  and  it  is  often  a  good 
plan  to  have  one  or  two  for  special  occasions  and  as  a  change 
from  the  plain  black. 

THE    STRAW    HAT. 

The   English   model  of  the  straight-brimmed  straw  pro- 
mises to  be  the  shape   most  worn  by  smartly-dressed   men. 


Very  roughlj'  woven  straws  with  a  pointed  or  knotty  surface 
appearance  were  extremely  common  last  Summer,  which  fact, 
if  one  may  rely  upon  the  usual  drift  of  fashion,  will  preclude 
their  being  in  vogue  this  season,  and  it  will  in  all  probability 
be  better  style  to  have  a  coarse  straw  smoothly  woven  or  a 
fine  smooth  weave.  At  the  good  makers  straight-brimmed 
straw  hats  of  proper  shape  and  finish  cost  from  $3  to  $6. 
according  to  material  and  workmanship. 

WIDER    BRIM    ON    THE    DERBY. 

Perhaps  I  should  add  a  description  of  the  new  derby, 
which  is  perhaps  the  most  extreme  and  noticeable  of  them  all. 
The  brim  of  this  hat  is  very  much  wider  and  less  tightly  rolled 
than  any  to  which  we  have  in  the  past  few  years  been  accus- 
tomed, and  it  has  also  less  dip  fore  and  aft  than  most  of  the 
derby  shapes.  The  crown  is  much  the  same  as  that  of  the 
ordinary  derby,  though  perhaps  a  shade  higher  and  a  little 
more  rounded  in  line.  For  a  man  of  large  build  the  style  is  by 
no  means  bad-looking,  but  the  hat  is  somewhat  too  large  and 
heavy  for  anyone  under  average  height  and  150  pound  weight. 
Whether  or  not  it  becomes  fashionable  remains  to  be  seen,  for 
while  more  or  less  worn,  it  has  not  as  yet  shown  any  signs  of 
becoming  the  smart  thing  in  derbies. 

SUMMER    COLOR    COMBINATIONS. 

Black  is  not  to  be  as  fashionable  a  color,  if  it  may  be  so 
called,  as  it  was  last  Spring,  neither  is  it  a  particularly  good 
shade  for  Summer  attire,  as  it  absorbs  and  holds  the  heat,  but, 
on  the  other  hand,  it  is  always  good  style  and  far  more  be- 
coming 10  many  men  than  some  of  the  color  mixtures  and 
combinations  one  sees  during  the  warm  months.  Personally, 
I  think  one  of  the  best  eflfects  in  dress  may  be  had  by  the  use 
of  black  and  white  in  combination,  and  it  may  be  carried  out 
in  almost  every  detail  from  hat  to  boots.  Another  good  effect 
for  Summer  is  a  combination  of  dark  blue  and  white,  which  is 
even  more  cool-looking  than  black,  and  much  like  it  in  the 
impression  of  quietness  and  simplicity  conveyed.  As  a  founda- 
tion for  such  a  costume,  dark  blue  serge  of  good  quality — not 
the  purple  shade  of  the  inexpensive  ready-made  suits — is  excel- 
lent, and  for  the  accessories  a  dark  blue  hatband,  plain  white, 
plain  blue  or  blue  and  white  madras  or  cheviot  shirt,  tie  of 
plain  blue  silk,  plain  white  heavy  linen  or  cheviot  or  blue  and 
white  silk;  blue  and  white  hose  and  white  handkerchief  with 
blue  border  line.  For  early  Spring  cheviot  shirts  are  smart, 
and  one  may  find  exceedingly  pretty  stuffs  in  blue  and  white 

HIS    VIEWS    OF    TIES. 

Many  of  the  four-in-hand  and  bow  ties  shown  at  the  good 
shops  have  a  band  of  the  plain  body  coloi  around  the  edges, 
as,  for  instance,  a  plain  blue  edge  around  a  blue  dotted  with 
white  tie,  or  plain  black  around  a  basket-woven  black  and 
white.  The  idea  is  by  no  means  new,  having  originated  two 
or  three  years  ago,  but  it  is  rather  pretty  in  effect  and  not  as 
3'et  common.  There  is  an  endless  variety  of  designs,  weaves 
and  color  combinations  in  tie  materials,  but  with  the  excep- 
tion of  the  figured  brown  little  which  may  be  set  down  as 
possessing  distinct  novelty.  The  butterfl3'  shape  seems  to 
have  disappeared  entirely  from  the  list  of  fashionable  shapes, 
and  the  batwing,  though  much  the  same  in  cut,  is  not  tied  in 
such  a  tight  knot,  and  therefore  has  not  quite  the  same  look 
as  that  which  gave  it  its  name.  Some  of  the  foulards  make 
pretty  Spring  neckties,  and,  as  a  general  thing,  silks  of  various 
weaves  and  textures  will  be  more  used  than  wash  materials, 
but  when  the  warm  weather  sets  in  we  shall  doubtless  see 
madras,  cheviot  and  colored  linens  in  great  profusion. 

Except  that  ot  plain  white  cheviot  for  riding,  it  is  not 
likely  that  the  stock  will  be  smart  this  season,  and  therefore  it 
is  hardly  worth  including  in  the  list  of  Summer  apparel.  The 
made  stock  of  white  pique,  with  colored  cheviot  or  madras 
tie,  was  more  or  less  fashionable  when  it  was  a  new  style,  but 
for  the  past  three  years  its  use  has  been  almost  exclusively 
confined  to  the  middle-class  element  of  societv.  A.B. 
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Wreyford  &  Co. 

Romain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

.SELLING  AGENTS  FOR 

on   JAEGER'S  SANITARY  WOOLEN  UNDERWEAR, 
FLEECE  SLIPPERS,  and  Other  Spccralties. 

To  be  known  as  agent  for  JAEGER'S  UNDERWEAR  recommends  you 
as  a  retailer  of  good  quality  and  reliable  articles  at  a  moderate  price. 

For  Fall  Season  1902  we  have  arranged  very  liberal  discounts  to  the  Trade. 


Dominion  Agents  for  English   Manufacturers: 

Young  &  Rochester 

Shirts    and    Shirtings    for     SPRING. 

The  full  range  of  Dressing  Gowns,  Smoking  Jackets 
and  Winter  Vests  are  now  in  hands  of  our  travellers. 

Finest  rangfes  of  Flannel  Outing  Suits  sbown  In  Canada. 
CORONATION    NECKWEAR. 


Tress  &  Co. 


HIGH-CLASS  LONDON  MANUFACTURERS 

OF 

MATS     and     OAF^S. 

We  are  this  mouth  showing  latest  styles  for  Fall. 
SPECIAL  VALUES  IN  PALM  LEAF  AND  FINE  STRAWS. 

l-ts,     SilRs      and      S'tra>A/s. 

If  not  in  Toronto  write  and   arrange   for   our  travellers 
to  call. 


I>ine  Parker «  €o.»  Cimited 

HOSIERS    AND    SHIRTMAKER3 


SPECIAL  MAKES 
in  all  classes  of 
HOSIERY  and   SHIRTS 


Condon,  england 


We  beg  to  announce  that  Messrs.  Cuffe,  Pooler  & 
Douglas,  of  Toronto,  are  showing  ranges  of  our  samples  in 
the  following  lines  : 

"Silean"  and  "Llama"  Hose  and  Half-Hose, 
"     Shirts  and  Pants, 
"       "    Vests  and  Combinations, 
Sweaters,  Cardigans,  Knicker  Hose,  Jerseys, 
White  and  Colored  Shirts  and  Tennis  Shirts, 
Collars  in  all  the  latest  shapes. 

Everyone  interested  in  these  goods  should  see  these 
samples  before  placing  their  orders. 


KINDLY    NOTE    ADDRESS: 


CUFFE,  POOLER  &  DOUGLAS 

I  WEST  WELLINGTON  ST.  (Corner  Yonge)  TORONTO 


Your  Customer 


WILL    ASK    YOU    FOR    THE 


Beaver  Brand 
Macintosh 


Ouaraniieed  NA/a-terproo-F 
and   IMov^r  to   Harden. 


Write  for  Spring  Catalogue,  showing  all  the  latest  styles. 


The. 


Beaver  Rubber  Clothing  Co. 


Limited 


1 85 11/2  Notre  Dame  Street 


Montreal. 


The  National  Anthem  i.s  known  in  every 
City,  Town  and  Village  in  Canada. 


THE. 


NATIONAL  RUBBER  CD'S 

Waterproof 
Clothing  ^^ 

rOR  HEN,  WOMEN  4ND 

CHILDREN    comes  a  close  second. 


445  St.  Paul  Street,  MONTREAL 


-^  -^ 


WRITE  US  FOR  SAMPLES  AND  PRICES. 
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Cloth 


is  asked  for  by  every  lady  and 
Gentleman  ordering  High-Class 
Waterproof  Gar- 
ments. The  ladies 
who  want  the  best 
material  for  a 
Rainy  -  Day  Skirt 
will  have  no  other. 

Can  you  supply 
your  customers  with 
this  cloth?  Nothing 
can  take  the  place 
of  it  in  regard  to 
appearance  and 
quality. 


S.  Greenshields,  Son  &  Co., 


Sole  Selling  Agents 
for  Canada. 


MONTREAL. 


GREENSHIELDS    &    CO.,    Limited,    VANCOUVER,    B.C. 
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WOLSCY 


ff 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


^immmmiM 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 


Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 


Every  Single  Garment   Guaranteed 
Positively  Unstirinliable. 

May   be   had  from   Leading  Wholesale   Houses. 


600  PER  CENT. 


JUST  five  years  ago,  The  Truro  Knitting  Mills 
Company,  Truro,  N.S.,  bought  out  the  business 
of  the  late  Chas.  E.  Stanfield,  the  founder  of 
Stapfield's  Unshrinkable  Underwear.  Since  the 
inception  of  the  new  company,  their  success  has 
been  phenomenal  Orders  flowed  in  from  all  over 
Canada.  Addition  after  addition  was  erected ;  still 
there  seemed  to  be  no  keeping  up  to  the  ever-increasing 
demand.  Last  year  a  new  brick  mill  was  added  to 
their  plant.  This  mill  is  acknowledged  by  experts  to 
be  the  best  equipped  and  most  up-to-date  knitting  mill 
in  Canada.  600  percent,  in  five  years  is  a  big  increase 
in  any  business.  It  could  not  be  accomplished  with 
ordinary  underwear.  It  could  not  be  done  with 
mere  underwear.  Stanfield's  Unshrinkable  Under- 
wear is  without  a  rival — it  has  proved  itself  to  be  the 
best  selling  and  most  satisfactory  underwear  in  the 
world.  Time  is  the  greatest  of  all  tests.  Stanfield's 
is  the  oldest  and  best  heavy  all-wool  underwear 
made.  Stanfield's  is  sold  direct  to  the  high-class 
retail  trade  only  by  our  own  travellers. 
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"STANFIELD'S,"; 
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every 
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Beware    of   NA/orthless    Imitations. 
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storeY'5  cloves  are  standard  for  excellence 

OF    NIATERIAL,    FIT,    StVLE,    WORKNIANSHiP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 

We  also  make  UOCCASINS,  SHOE  FACS,  TRAVELLING  BAQS,  Etc 

THE  GLOVERS  OF  CANADA. 


FAMOUS  SINCE  1840. 


.rade 


MARK 


The  "Star"  Shirt, 
The  "Star"  Shirt  Waist, 
The  "Star"  Neglige  Shirt. 


TI1E  BE»T  MADE. 


PULL  LINES  ALWAYS  IN  STOCK. 


Hutchinson,  Pierce  &  Co. 

MANUFACTURERS 

842-846  BROADWAY,  ...NEW    YORK 
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Dealers  and  Their  Stores. 


S.     A.     MACnoNAl.I),     CHARI.dTTETOWN. 

ONE  of  the  bright  merchants  of  the  Maritime  Provinces  is 
Mr.  S.  A.  MacDonald,  of  Charlottetown,  P  E.I.,  with  a 
branch  at  Glace  Bay,  C.B.,  known  as  MacDonald  &  Stewart, 
and  managed  by  Mr.  M.  J.  Stewart. 

Eight  years  ago  Mr.  MacDonald  bought  out  the  Murph3' 
tailoring  business  on  Upper  Queen  street,  and  it  soon  expanded 
under  his  active  management.  More  than  one  move  into 
larger  premises  has  been'niade  in  that  time.  The  encourage- 
ment extended  has  been  of  so  liberal  a  character  that  the 
firm  lately  felt  warranted  in  securing  one  of  the  largest  stores 
and  best  business  sta|ds  in  Charlottetown,  situated  at  the 
west  end  of  the  maxk^tnouse,  between  Messrs.  Weeks  &  Co.'s 


the    cabinets   is    a   dressing-room    where  the   customers    may 
fit  on. 

Further  back  is  the  stock  of  hats,  which  is  kept  fully 
assorted  in  the  latest  English  and  American  shapes. 

The  other  side  of  the  store  is  where  the  cloths  for  the  tail- 
oring department  are  kept.  In  this  department  are  all  the 
latest  patterns  for  gentlemen's  suitings,  overcoatings  and 
trouserings.  The  assortment  is  complete,  being  selected  from 
the  looms  of  the  best  manufacturers  at  home  and  abroad, 
even  including  the  Island  makes.  Further  west  is  the  men's 
furnishing  department,  where  are  displayed  everything  new  in 
neckwear,  fancy  shirts,  collars,  white  shirts,  cuffs,  underwear, 
overalls,  wearing  shirts,  sweaters,  belts,  gloves,  etc. 

The  cutting  tables  for  ordered  clothing  are  at  the  back, 
and,  as  Mr.  MacDonald  is  a  first-class  cutter  himself,  his  own 
attention^^to'customers'  wants  and  his  own  supervision  of  the 


^srtuaHEO 


S.A.MagDonald 


TAILOR. 

ReadyMade  ClothincHats  &  Caps. 


store  and  Carter  &  Co.'s  bookstore,  where  they  opened  on 
March  1.  In  addition  to  their  large  custom  tailoring  trade, 
they  have  installed  one  of  the  largest  ready-made  clothing  and 
men's  furnishing  departments  in  the  Province. 

The  main  store  is  80  feet  long  and  25  feet  wide,  thus  giv- 
ing a  floor  space  of  2,000  square  feet.  On  entering  the  visitor 
finds  himself  in  the  ready-made  clothing  department,  the 
goods  being  arranged  in  a  row  or  series  of  cabinets  with  the 
doors  of  bevelled  edge  mirrors,  and  each  cabinet  containing  20 
suits  of  clothes.  This  accommodation  enables  a  full  stock  of 
clothing  to  be  carried  all  in  perfect  condition.     At   the  rear  of 


work  done  has  had  much  to  do  with  the  steady  growth  of  the 
business. 

Upstairs  are  two  apartments.  In  one  a  staff  of  tailors 
is  kept  busy  on  orders,  and  in  making,  free  of  charge,  any 
alterations  required  in  the  ready-made  goods.  The  other  room 
is  to  be  devoted  to  the  heav\-  clothing,  such  as  overcoats, 
ulsters  and  Winter  suits. 

The  store  is  electric  lighted  throughout,  is  heated  by  hot . 
water,  and   is  one  example  of  many   to  show   how   trade  is 
expanding   in   the   hands   of   bright   men   in   all  parts  of  the 
Dominion. 


THE  DRY   GOODS  REVIEW 


11 


r 


The  "Kumforf* 


The  Mitt  that's  made  H.  B.  K. 
known  from  Sydney  to  Dawson. 

The  Mitt  that  has  given  us  more 
thought  and  our  competitors  more 
worry,  and  the  dealer  more  sctisfac- 
tion,  and  the  consumer  more  wear 
for  the  money,  than  any  other  Mitt 
in  Canada. 

This  is  the  Mitt  we  made  our 
reputation  on.  It's  a  reputation 
maker  and  a  money  maker  for  every 
dealer  who  handles  it. 


Listen : 


Pure  Canadian  all  wool,  4  lbs. 
to  the  dozen,  knit  to  wear  to  shreds 
before  it  ravels  or  rips.  The  same 
at  the  finger  tips  as  the  cuffs. 

Tough  Muleskin  palm,  black 
oil-dressed  sheepskin  back.  "  A 
Mitt  as  is  a  Mitt."  $4  50  per  doz., 
net  60  days. 


Hudson  Bay  Knitting 

wOm  (33.11  V«       ^®  St.  George  M.,  HONTREAL 
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Mems.  for  Buyers, 

KIXG  EDWARD  tartan  is  a  feature  in  a  number  of  new 
designs  in  neckwear  which  John  Macdonald  &  Co.  have 
just  imported.  They  are  shown  in  derbies,  flowing  ends,  etc., 
to  retail  at  25c.  Special  values  in  men's  cashmere  half-hose 
and  fancy  cotton  half-hose  are  new  lines.  Silk  striped  negligee 
shirts,  to  retail  at  .^0c.,  75c.,  $1  and  $1.50,  are  exceptional 
values.  A  job  in  Coronation  handkerchiefs,  retailing  at  2  for 
oc,  include  well  executed  pictures  of  the  King  and  Queen,  with 
a  setting  of  maps  of  the  Empire.  This  line  is  really  half- 
price. 


•'  ].  L.  D.",  Toronto,  asks  for  the  name  of  the  manufac- 
turers of  the  "  Arrowhead  "  brand  of  collars  and  shirts  ?  The 
makers  are  Cluett,  Peabody  &  Co. 

The  Chamberlain  and  Rex,  two  lines  of  fancy  ring  ties  intro- 
duced last  month  by  Caulfeild,  Henderson  &  Burns,  have 
taken  well  with  the  trade  and  many  repeat  orders  are  being 
received.  Many  of  the  customers  of  this  firm  were  sceptical 
at  first  regarding  the  merits  of  these  ties,  but  on  being  induced 
to  give  trial  orders  found  favorable  results  to  follow.  There 
has  been  a  heavy  demand  for  overalls  this  Spring,  and  the 
factory  of  this  firm  has  been  working  overtime  on  them  for 
the  last  six  months.  During  last  month  several  advances  in 
material  occurred,  and,  in  view  of  this,  it  would  be  well  for 
intending  purchasers  to  order  their  overalls  early. 


The  "Trade  D  Mark"  suspenders  fitted  with  No-rusto 
buckles  and  kid  ends  mounted  on  French  frill  webbings  are 
among  the  Summer  novelties  in  the  samples  of  The  Dominion 
Suspender  Co.  They  are  the  daintiest  suspenders  this  firm 
have  ever  produced.  "Coronation"  suspenders  are  the  latest 
things,  and  "Invisible"  suspenders,  worn  with  shirt  waists, 
are  being  produced  by  the  same  concern. 


Caulfeild,  Henderson  &  Burns  report  increased  sales  of 
their  flannel  suitings.  These  are  becoming  more  popular  every 
vearand  so  far  this  Spring  the  output  has  been  three  times  that 
of  last  season.  Large  numbers  of  repeat  orders  are  already 
coming  in  every  day.  This  Spring  a  specialty  has  been  made 
of  braces  of  English  make  and  their  three  lines,  "Holdfast," 
"Sampson"  and  "Blizzard"  are  becoming  favorites  with  a 
large  number  of  customers.  A  large  consignment  of  their 
Imperial  cashmere  sock,  No.  850,  has  just  been  received.  This 
is  a  line  well  known  to  their  customers,  and  besides  in  black  it 
also  can  be  had  in  cardinal.  They  have  also  received  a  ship- 
ment of  their  No.  110  black  worsted  sock,  that  is  becoming  a 
leading  line  in  their  trade  and  is  for  retailing  at  25  to  35c. 


The  Niagara  Neckwear  Co.  are  making  an  excellent  line  of 
golf  and  hunting  stocks,  American  designs.  Their  new  Summer 
cravat  cloth,  "Greno  Vanessian  "  is  having  a  wonderful  sale 
to  some  of  the  haberdashers.  It  is  an  unusual  and  unique  tie 
material.  Nothing  like  it  has  ever  been  shown  before.  Foulards 
in  navys  and  bright  effects  are  being  shown  in  great  variety. 
There  is  nothing  in  cravat  cloths  more  genteel  than  these 
fashioned  into  1  10|16  reversible  four-in-hands. 


The  W.  R.  Brock  Co.,  Toronto,  have  purchased  the  surplus 
of  an  overall  manufacturer,  and  are  offering  a  striped  drill 
overall  fully  331/3  per  cent,  below  good  value  price.  This  is  a 
great  snap  in  the  ordinary  way,  but,  considering  the  advance 
in  cottons,  can't  last  long.  Further  shipments  of  men's  neck- 
wear  are  just   to   hand,    including   some    very   special   fancy 


derbies  for  25c.  retailing,  both  graduated  and  narrow  rever- 
sibles.  Two  or  three  special  new  numbers  infancy  shirts  have 
been  received  ;  the  "  Belleville  "  line,  retailing  at  75c.,  is  one  of 
the  attractions,  and  was  never  meant  for  less  than  $1  goods. 
The  department  makes  a  specialty  of  all  kinds  of  bathing  suits 
and  trunks  for  men  and  boys. 


Twelve  Years  of  H.  B,  K. 

TWELVE  3'ears  ago  a  couple  of  hustlers  started  making  knit 
mitts  in  a  loft  in  Montreal.  There  wasn't  much  to  the 
concern  except  brains,  energy  and  a  name — to  be  made.  They 
called  it  The  Hudson  Bay  Knitting  Co. 

In  a  short  time  the  loft  was  too  small,  though  there  were 
plenty  of  vacant  corners  at  the  start.  Then  a  bigger  loft  was 
taken.  Four  times  in  12  years  this  company  have  moved  to 
bigger  premises,  each  time  doubling  their  floor  space. 

At  30  St.  George  street  they  have  a  large  factory,  four 
floors  and  a  basement.  A  year  ago  one  department  had  to  be 
moved  to  another  building,  and  now  the  company  are  getting 
out  plans  for  a  large  new  modern  factory  of  their  own.  The 
new  building  will  give  double  the  floor  space  of  the  present 
one. 

With  the  space  requirements  of  the  company  the  demand 
for  their  goods  has  increased  proportionately.  What  was 
originally  a  few  lines  of  knit  mitts  and  sox  has  developed  into 
a  great  variety  of  knit  and  leather  mitts  and  gloves,  clothing 
specialties,  fine  gloves,  moccasins  and  slippers. 

These  goods  are  manufactured  by  a  thoroughly  organized 
system.  The  fine  gloves,  heavy  gloves  and  mitts,  moccasins, 
clothing,  sox,  slippers  and  other  departments,  each  being 
handled  by  a  separate  head  responsible  for  every  foot  of  stock 
that  goes  in  and  for  every  piece  that  comes  out  of  his  depart- 
ment. An  absolute  record  of  ever3'  item'  of  factory  expense 
and  stock  costs  is  kept  and  charged  against  each  department 
and  a  perfect  system  of  reckoning  costs  is  thus  established 
upon  an  accurate  basis.  And  this  matter  of  figuring  costs  is 
most  rigidly  looked  after.  The  cost  of  producing  every  dozen 
coming  out  of  the  factory  is  known  to  the  fraction  of  a  cent, 
the  cost  of  selling,  delivering  and  administration  expenses., 

Speaking  on  this  point  Mr.  J.  J.  Westgate,  president  and 
general  manager  of  the  company,  said  :  "  I  consider  that  our 
positive  knowledge  of  our  costs  has  been  one  of  the  greatest 
factors  in  the  success  of  this  business.  It  has  enabled  us  to 
lop  off  useless  expense,  it  has  shown  us  where  our  goods  could 
be  improved  at  little  or  no  extra  expense,  it  has  enabled  us 
with  the  knowledge  it  has  given  us,  to  put  on  the  market 
goods  at  prices  that  have  been  so  far  a  source  of  loss  to  our 
competitors  to  meet." 

"  .\nother  item  in  the  success  of  this  companj',"  said  Mr. 
Westgate,  "  is  our  system  of  buying.  The  easv  way  is  the 
usual  one,  viz.,  go  to  the  nearest  commission  man  and  pick  up 
what  you  want.  The  profitable  way  is  the  unusual  and  more 
troublesome,  viz.,  to  go  to  the  man  who  grows  or  makes  what 
you  require.  Take  sealskins  for  instance,  we  go  to  Labrador 
for  them  and  order  them  while  the  seals  are  still  wearing  them. 
Our  own  tanners  and  cutters  do  all  the  rest.  We  do  the  same 
thing  in  wool,  l)uckskin,  and  as  many  kinds  of  leather  as  one 
can  get  next  to.  Of  course  it  takes  capital  to  do  business  that 
way,  but  then  you  know  things  are  different  now  from  what 
they  were  12  years  ago  in  that  respect  at  any  rate." 

The  visitor  had  a  pleasant  excursion  through  the  H.  B  K. 
factor3\  and  later  on  he  may  write  something  about  the 
svstem  upon  which  it  is  organized. 


THE  DRY  GOODS  REVIEW 


79 


A  Drop  of  Ink 


Makes  Thousands  Think 
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Underwear  is  the  Best. 
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None  genuine  unless  bearing  our 
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New  Home  for  the  ^^  Rooster, 


ft 


A  FEW  weeks  ago  Mr.  Kobt.  C.  Wilkiiis,  the  wide-awake 
manufacturer  of  "Rooster  Brand"  shirts,  overalls,  pants, 
etc.,  moved  his  factory  to  the  corner  of  St.  Catherine  and 
Bleurv  streets,  Montreal.  The  change  was  necessary  in  order 
to  provide  sutticient  room  for  the  employes  and  to  be  in  a 
better  position  to  supply  the  increasing  demand  for  the 
"Rooster  Brand"  goods.  In  the  new  building,  which  is  a 
handsome  one  of  four  floors,  there  is  about  double  the  room 
of  the  old  place. 

The  representative  of  Dry  Goods  Review  was  shown 
through  the  building  by  Mr.  Wilkins,  and  could  not  but 
admire  the  excellence  of  the  arrangements  and  the  clever 
manner  in  which  the  machiDer\',  goods,  etc.,  had  been  adapted 
to  their  new  surroundings.  The  basement,  which  is  much 
better  lighted  than  is  the  rule  in  this  part  of  a  building,  con- 
tains three  storerooms,  another  for  empty  cases  and  bales, 
while  one-half  of  the  room  is  divided  oft"  for  laying  out  orders. 

On  the  ground  floor  is  first  a  large,  well-appointed  stock- 
room. Toward  the  rear  of  the  building  are  the  shipping  and 
packing  rooms,  a  sample-room  and  private  and  general  offices. 
A  fine  hardwood  floor  adds  much  to  the  appearance  of  all 
these  rooms.  , 

When  the  employes  enter  the  building  it  is  not  necessary 
for  them  to  go  through  the  showrooms,  the  stairs  to  the  fac- 
tory leading  up  from  the  hall.  On  the  second  floor,  at  the 
turn  of  the  stairs,  one  comes  upon  the  motor,  which  is 
situated  most  conveniently,  the  belting  passing  through  a 
closed  arch,  and  not  going  through  the  factory.  Along  the 
side  of  this  floor  are  six  rooms,  for  piece  goods,  black  goods 
in  one,  white  in  another,  denim  goods  in  a  third,  and  so  on, 
all  being  kept  separate. 

In  the  factory,  one  admires  the  high  ceilings,  the  splendid 
light  and  ventilation.  This  room  is  very  well  finished.  A 
large  number  of  women  and  girls  were  employed  in  turning 
out  "Rooster  Brand"  goods.  It  takes  some  IJJO  machines  to 
do  this,  and  in  very  bus3'  seasons  the  number  runs  up  to  200. 
All  the  machines  are  of  the  latest  pattern,  most  of  them 
with  the  double  needle.  Several  cylinder  machines  for  seam 
work,  giving  the  same  finish  to  the  seams  of  the  garments 
inside  and  out,  were  included  in  the  plant;  and  all  sorts  of 
buttonhole  machines,  designed  for  different  classes  of  work, 
were  placed  here  and  there  on  the  long  tables  where  scores  of 
skilful  hands  made  up  the  well-known  garments  which  "Crow 
over  all."  At  the  end  of  this  room  there  is  an  electric  cutting 
machine,  employed  at  this  time  in  cutting  about  100  thick- 
nesses of  cloth,  though  as  many  as  120  thicknesses  can  be  cut 
with  it.  The  shirt  folders  and  ironers  are  stationed  near  here. 
Passing  into  an  adjoining  room  one  discovers  the  clothing 
pressers  busy  at  work,  while  in  a  room  off"  this  long  tables  are 
placed  where  the  goods  are  laid  out  and  marked  for  the 
cutting  machines. 

Everything  about  this  factory  runs  smoothly  and  quickh-. 
One  feature  which  cannot  be  overlooked,  and  which  but  few  of 
such  work  places  afford,  is  a  large  plot  of  ground  in  the  rear 
of  the  building  where  at  noon  hour  the  employes  can  enjoy 
themselves  in  the  open  air.  The  men  play  baseball ;  the  girls 
all  sorts  of  active  games,  and  all  come  into  work  refreshed  and 
in  good  humor  for  the  rest  of  the  dav.  The  employes  here  are 
lucky. 

At  present  the  factory  is  specially  engaged  in  turning  (^ut 
heavy  smocks,  rubberized,  and  plain  duck  coats,  etc.,  for  the 
Northwest  trade.  The  progress  of  "  Rooster  Brand  "  clothing 
has  been  unusually  rapid,  though,  as  everyone  knows,  well 
deserved.  Half-a-dozen  j-ears  or  so  ago  Mr.  Wilkins  only  ran 
some  eight  or  ten  machines,  the  whole  factorv  being  confined 


to  one  flat  in  the  building  they  recently  vacated.  The  business 
grew  steadily  until  one  flat  was  too  small,  until  two  flats  and 
then  three  flats  were  too  small,  and  finally  until  the  whole 
building  was  too  small.  In  the  new  place  there  is  plent3'  of 
room  for  the  "  Rooster"  to  expand,  and  we  have  no  doubt  he 
will  continue  to  do  so  until  the  present  premises  begin  to  feel 
the  need  of  expansion  also 


Trade  in  New  York. 


SAYS  The  Dry  Goods  Economist:  "In  neckwear  batwings 
have  had  better  sales  of  late  than  was  the  case  a  few 
weeks  ago.  Four-in-hands  are  selling  well  in  the  narrow 
widths  and  quiet  effects. 

HATS 

"The  first  straw  hat  to  appear  is  expected  to  be  a  moder- 
ate sailor  shape,  either  in  split  straws  or  rough  braids. 

"  Panama  is  not  expected  to  have  its  season  until  the 
latter  part  of  May,  when  it  will  be  much  worn. 

B.\TH    ROBE.S   AND   DRESSING  GOWNS. 

"  The  bath  robes  being  put  on  the  market  this  Summer  are 
far  brighter  and  more  varied  in  color  than  was  ever  the  case 
before.  Thev  are  selling  very  well  and  can  be  had  in  almost 
any  shade  desirable.     White  is  the  least  seen  of  any. 

"Some  of  the  garments  seen  last  week  were  in  blue,  pink 
and  red,  either  plain  or  solid  ground,  figured,  striped  or 
checked. 

"Most  elaborate  dressing  gowns  are  being  shown  by 
leading  haberdashers.  Made  of  heavy  silk  or  brocade,  they 
are  lavishly  finished  with  heavy  silk  or  gold  frogs  and  tassels. 
The  prices  for  these  are  high,  and.  of  course,  mostly  made  to 
order. 

PAJAMAS 

"  The  demand  for  pajamas  is  steadily  increasing,  those  in 
mull  and  madras  leading  over  all  others. 

"  A  new  thing  in  pajamas  is  the  lightweight  batiste,  self- 
figured,  which  promises  to  be  a  great  favorite,  and  is  undoubt- 
edlj-  very  desirable  for  warm  weather. 

SHIRT    WAISTS. 

"  Many  new  ideas  in  the  shirt-waist  line,  w-ith  devices  for 
wearing  suspenders  invisibly,  have  been  launched  for  this 
Summer  and  promise  to  sell  better  than  last  year.  The  great- 
est sale,  however,  will  be  for  the  negligee  and  belt.  It  is 
probably  for  this  reason  that  so  small  a  stock  of  madras 
suspenders  is  being  caFried  by  retailers  this  Spring,  which 
was  not  the  case  last  season. 

"There  is  a  new  thing  in  suspenders  which  promises  to  be 
a  bonanza  for  its  manufacturer,  and  a  good  seller  to  the  lower 
and  middle-class  trade.  It  is  made  in  such  a  manner  that  it 
can  be  turned  into  a  belt  without  detaching  it  from  the 
trousers. 

FANCY    WAISTCOATS. 

"The  display  of  fancj-  waistcoats  is  unprecedented  in 
varietv,  there  are  the  manj-  creations  in  self-figured  white 
materials,  which  for  dress  wear  are  about  the  best  thing 
shown.  White  grounds  with  checks  and  stripes  are  likewise 
very  popular,  while  the  novelty  of  the  season  is  the  braided 
waistcoat. 

"  This  garment  is  made  of  silk  and  linen  material  in  colors, 
preferably  with  small  figures  and  faced  with  a  silk  braid  along 
the  edges,  a  liberal  margin  of  which  is  allowed  tti  protrude. 
Good-sized  pearl  buttons  finish  this  garment,  which  is  rich  in 
appearance  and  looks  very  dressy." 
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There  are  three  good  things  about  The 
Lowndes  Company  Clothing  which,  after  they 
have  been  said,  leave  little  more  to  be  desired: 


It  rit»  Well 
It  Look»  Well 
It  Wear»  Well 


—Neat  and  8tyli»h. 


—Latest  rabrics. 


— Be*t  Materials. 


Our  Travellers  are  now  out  for  Fall 
Orders.  We  will  be  pleased  to  hear  from  you 
either  through  them  or  direct. 


The  LowDde^  Comlidny,  Limited 


Office  : 
6i  BAY  STREET 


Toronto,  Canada. 


Factory  and  Showroom  : 
36   FRONT  STREET  WEST. 
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CLOTHING 

SPECIAL 


Men's  /  Youths' 

Suits 

"Overmades" 


It  will  pay  buyers  visiting  Toronto  to  call  and  see  our 
clearing  lines  in  Men's  Clothing — All  Overmades — quantities 
of  each  line  small,  sizes  broken  in  some  cases.    Liberal  dating. 

Sample  Suits  sent  by  express  (charges  paid)  on 
application. 

Having  had  an  unprecedented  run  on  Children's  Clothing  this 
season  we  find  our  stock  practically  cleaned  out. 

Letter  orders  will  receive  prompt  attention. 


W.  E.  Chalcraft  &  Co. 

MAKERS  OF  FINE  CLOTHING 
71  and  73   York  Street,  -      -  TORONTO 
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^rc scent  ^^ 

Br&  tk€L/f£0/ST£f<CCr 

Hosiery  and  Underwear 

8#  Lennard 


DUNDAS.  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLING  AQENTS 

The  Richard  L.  Baker  Co. 


28  Wellington  St.  West 


TORONTO,  ONT. 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  (juarantee 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difficulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,   Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
eatures  in  Trimmings,  Qualities  and  Designs. 

Rese.'ve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  6ALT,   Limited. 


GOULDING  &  CO., 

30  Wellington  St.  East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,  B.C. 


^^    1:6  i-^^' 


The  British  Standard  is  established 


so    IS  — 


The  Staodafd  Umbrella  Mfg.  Co, 

Their     UMBRELLAS    are     like     the     "British 
Standard,"  THEIR  EQUAL  cannot  be  found. 

If  your  Wholesale  House  cannot  supply  you  with 
them,  write  us  direct. 

Our     Trade    Mark    is    on    every    "Standard" 
Umbrella. 


The  Standard  Umbrella  Mfg.  Co., 


THE  LATEST  IN  HANDLES. 


6  Lemoine  Street,  MONTREAL. 


T/'ft>,'   n  Ti  *T)n';5 
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We  are  looking  for  a  part 
of  your  order  for  Fall.     If 
you  have   not    seen    our 
Fall    Samples^    write    us 
and   we   will    send    you 
some  of  our  special  lines. 

SWIFT,  COPLAND 

&  CO. 

\A/Holesale    HIa-ts, 
Oaps    and     F"urs, 

RECOLLET    ST.,                    IflONTREAL. 

P.S. —  We  have  nii  hand  sorting  lines  of  Hats, 
Caps,  and  Straws.      Write   us  for  Samples  if 
you  are  open.      It  will  pay  you. 

THE 
LA  1  bST 

The  Latest  Panama  Softs 
The  Latest  Panama  Stiffs 
I'he  Latest  Panama  Palms 

AT  

WALDRON,DROUIN 

&  CO.'S 

507  St.  Paul  St.,  MOnrREAL. 

BfiiiprireiiirfTr'''^^^''^'-'^^^        ^tsmmam'^^^f- 


I  DOMINIONi^UlBOiDERCa  ! 


■iMr«*tt»;<»'  i^«*«^^ 


i&. 


■MigniriMliMMPiMilMlll!!*^^ 


mAGMA  NECKWBi4R  C^Jjmihd 

HlAGAKJl  " 


M/IKER^    OP 


AM  ERICAN  v$TYLE,S 

ofneckwe;ir^ 
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CORONATION  YEAR 


The  "Royal"  Shirt's  many  good  points  are  only  known  to 
those  who  stock  them. 

A  Dew  shirt  a  year  ago,  to-day  handled  by  hundreds  of  cus 
tomers. 

Its  perfect-fitting  qualities  have  caught  the  attention  of  the  wearer. 
Its  washing  qualities  have  been  proven,  tested  and  tried.  Made 
only  of  the  most  undoubted  Regattas — Colors  never  fade  until 
garment  is  worn  out. 

Most  shirts  are  discarded,  faded,  before  worn  out. 

THE  "ROYAL"  COLORS  NEVER  FADE. 

Many  features,  such  as  Carefully  Matched  Stripes,  Hand- 
Laundering,  thereby  assuring  uniformity  of  stripe,  Double  Stitch 
ing  on  Front,  are  all  qualities  confined  to  the  "Royal"  Shirt. 

NO  SHIRT  DEPARTMENT  COMPLETE  WITHOUT  THE  "ROYAL"  SHIRT. 


GOODS  WILL  BE  POPULAR 

l14^ILTON,   BERKIN^nAW  i^  CO.,         41   Yonge  street, 


TORONTO. 


Letter     Orders     Carefully     and      PromptI/      Attended     To. 


LABELS 


Any  Shape 
1  to  17  Colors 
Every  Process 


Costume  Tickets.     Stock  Labels.     Designs  Submitted 

LEVY  &  CO.,  Printers         TORONTO 


19    LEADER    LANE. 


THE   MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,   Montreal. 
MERCANTILE   REPORTS   AND  COLLECTIONS. 

Our  method  of  furuishiugcommercial  reports  to  oursubscrlbers gives promp 
and  reliable  Information  to  date.  Every  modern  facility  for  the  collection  of  claim.*! 
Tel.  Main  1985. 


OUR  LINE  OF         % 

= ^ 

I- 

I- 

I- 
I- 


4 


Boots 
Shoes  -c/ 
Rubbers 

is  complete,  and  it  will  cerraiiily  pay 
you  to  write  us  for  prices  and  see 
our  travelers'  samples.  "L)(j  not  put 
(jtt'  until  to-morrow  what  you  can  do 
to-day  " — write  to-day  for  our  cata 
logue  and  prices. 


Campbell  Shoe  Co. 

que:be:o. 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Asl<  for 

North  Star,  Crescent 
and  Pearl  Batting. 
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The  STRATHCONA  RUBBER 


COMPANY 


Prookers  and  Manufacturers  of 

materproof 
Clotbjita 


We  started  our  factory  last  year  with  enough 
machinery  to  do  all  the  work  we  thought  there 
was  any  chance  of  our  securing.  But  GOOD  WORK, 
WORK  that  is  GUARANTEED,  is  bound  to  tell.  We 
soon  found  out  that  it  was  utterly  impossible  for 
us  to  handle  promptly  all  the  orders  for  PROOFING 
entrusted  to  us. 

We  have  just  added  SIX  PROOFING  MACHINES 
to  our  equipment  and  can  now  turn  out  promptly 
every  order  we  receive. 

Manufacturers  and  Merchants  wishing  any 
Cloths  made  thoroughly  Waterproof  should  send 
them  to  us.     We  GUARANTEE  all  our  work. 


THE  STRATHCONA   RUBBER   COMPANY, 

E.   L.   Rosenthal,  General^Manager.  Pdpineau  Ave.,  MONTREAL. 

THE  PIONEER   MANUFACTURER   OF   RUBBER    CLOTHING   IN   CANADA. 


Latest  and   most  up-to-date  Cases  for   Dry   Goods  and   Gents'    Furnishings.         Write  for  catalogue.        T'ORONT'O 


THE  "DERBY"  LINK 

■»tT.   Nov.   29,  1898.    • 


To  Unlock  Button  Simply 
Raise  the  Key. 


U.  S.  P*T.  JUNE  5,1894.  /       -  < 
Eng.  Pat.  No.  11,630.        ( '■ 

NO  NEEDLE  REQUIRED. 


J.  V.  PilGher  Mfg.  Go. 


'TIP"— Has  Lever  Button. 


MAKERS 


914  Mason  Ave.,    Louisville,  Ky. 


For  Round  or  Link  Cuffs. 
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The  May  Trade* 

Are  You  Ready  Tor  It  ? 


Everyone  connected  with  the  millinery  trade  is  prepared  to  admit  that  May 
is  the  millinery  month  of  the  year. 

Those  who  are  best  prepared   for  it   will  get  the  largest  share  of  the  trade. 

We  have  always  openly  confessed  that  we  are  in  business  to  make  money, 
and  that  the  first  or  primary  reason  why  success  has  always  followed  our 
business  efforts  is  the  very  fact  that  in  looking  to  our  own  interests  we  are  look- 
ing to  the  interests  of  the  trade,  and  that  is  done  by  keeping  in  perfect  touch 
alike  with  the  markets  and  the  trade  and  thereby  being  in  a  position  to  provide 
the  correct  goods  at  the  right  time,  and  who  will  not  admit  that  the  right  article 
can  always  be  sold  with  a  fair  profit  ? 

Certain  styles  and  lines  of  goods  are  now  pronounced  for  the  May  trade 
and  these  you  will  find  in   our  stock. 

The  millinery  month  of  the  year  suggests  Hats.  No  man  knows  this  trade 
better  than  our  American  buyer.      You  can  safely  pin  your  faith  to  his  selections. 

Laces  will  be  a  big  feature.  Our  Lace  buyer  knows  his  business  from 
A  to  Z.     In  extent  and  character  we  have  the  Lace  department  of  the  Dominion. 

Our  resident  European  buyer  is  not  only  an  expert  at  his  business  but 
knows  and  has  access  to  every  market  with  all  the  advantages  that  money  affords 
in  making  his  purchases,  so  that  whether  it  be  Hats,  Laces,  Plain  or  Moire  Silks, 
Plain  or  Moire  Ribbons,  Satin  or  Velvet  Ribbons,  Mechlins,  Chiffons,  Mousseline 
de  Soies,  Flowers,  Roses,  Foliage,  Feathers^  Ornaments ,  or  any  other  features, 
you  will  find  them  with  us.  Don't  let  distance  keep  you  from  the  right  goods. 
Write  for  samples. 


S.  T.  ^cKiDDOD  &*  Co. 

••••Limited. 

J.  M.  Alexander,  President.  George  Caldbeck,  Vice-President. 

John  S.  McKinnon,  Wm.  Guthrie,  Alex.  Mackie,  Directors. 

Wellington  and  York  Sts.  64  St.  Peter  Street 

TORONTO  MONTREAL 
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A  Millinery  TalK. 

PAST,    PRESE,NT    AND    FUTURE. 

(  i  r^  I''-  Mi-KINRON  &  Co.,  r>iinite(l,  are  always  rraily  In 
/j  oi\o  tliL'ii-  cxporit'iicc  (if  the  past  and  itlcas  of  (lie 
future  tra(l(3  oi;tlook  to  a  n^i)roscntati\e  of  "  I  In' 
Dry  Goods  Keviow,'  "  so  said  one  of  the  company  when 
seen  last  week,  adding-  that  they  believed  "  The  Review 
had  the  widest  and  largest  circulaliou  in  the  dry  goods  and 
millinery   trade  of  any  traflc  jouiiial   in   tin-  Dominion. 

■'  When  iasl  talking  over  the  millinery  situation  we  were 
of  thi'  opiuion  Ihat  the  trade  of  March  had  lieen  the  liest 
for  that  month  in  some  years,  and  gave  coun  ineing  reasons 
for  so  thinkiiii;.  It  is  possible  that  our  \iews  may  dilVer 
from  those  of  some  readers  of  '  The  lievii.'w,'  seeing  that 
its  circidation  is  Dominion  wide.  So  in  reviewing  the 
April  trade  we  think  that  it  has  been  slightly  disappoint- 
ing. A  good  trade  has  been  done,  but  not  the  heavy  trade 
suggested  at  the  opening  of  the  month.  You  know  one 
does  not  usually  feel  so  bad  at  hopes  unrealized  when  the 
cause  is  plain  and  unavoidable.  Such,  we  think,  is  the 
case  as  far  as  general  trade  for  the  month  drawing  to  its 
close  is  concerned.  The  28th  of^  April  and  the  furnace  still 
going  and  the  coal  bill  as  large  as  that  of  March  tells  the 
story.  Do  not  misunderstand  me,"  added  the  company's 
representative,  "  for  although  not  quite  up  to  expectations 
a  good  average  A|>ril  business  has  been  done,  and  in  put- 
ting it  as  we  have,  we  believe  that  we  voice  the  trade  gen- 
erally   throughout   the  country. 

"  We  are  almost  stepping  into  the  great  millinery  month 
of  the  year,  and  if  the  weather  has  been  a  little  cold  ui)  to 
date,  we  will  all  be  glad  to  take  the  shady  side  of  the 
street  before  this  eomes  liefore  your  readers,  anfl  with  th" 
advent  of  Hne  warm  weather  it  will  be  all  work  and  no 
play  for  a  month,  as  far  as  millineiv  artists  are  concerned  ; 
b.ut  they  are  nmdi"  of  the  right  stulT  and  ecpial  to  do  it 
when  necessary. 

"  'J^o  meet  this  big  trade  which  is  certainly  in  front  of 
us,  liberal  f)rovision  shoidd  be  made,  and  will  be  made,  at 
least,  by  all  who  take  the  lead.  A  few  of  the  leading 
features  in  our  opinion  will  be — just  make  a  note  of  them 
and  see  if  they  come  out  right — white  hats  with  a  leaning 
to  rough  straw  or  braid  effects  will  have  the  call  ;  there 
will  ho  a  L;i()wing  denmnd  for  leghoiiis  and  sailors  as  we 
push  into  the  warm  days.  The  outing  or  blouse  waist 
hat  will  also  claim  a  place. 

"  Plain  taffeta  and  liberty  silks  and  satins,  taffeta  and 
liberty  ribbons  in  the  wider  widths,  chiffons,  mousseline  de 
soies,  Mechlins,  black  satin  and  velvet  ribbons,  black  moire 
ribbons.  now(>rs,  roses,  black  and  white  and  ostrich  feathers 
and  (irnaiiiciits  will  all  b.e  e\tensi\cly  employefl  in  the;  pro 
duction  of  the  smart  and  lady-like  millinery  suggestetl  for 
May  trade. 


We  cannot  help  making  special  mention  of  laces.  This 
ever  rich  and  lady-like  tiimming  will  be  much  in  iavor 
both  as  hat  adornment  and  trimming  for  stylish  Summer 
dresses.  We  do  not  belie\e  much  in  corners,  but  cannot 
help  thinking  from  our  present  trade  that  we  have  a  corner 
in  the  lace  trade.  We  have  in  our  stock  all  the  leaders, 
inehuling  millinery  Aleiieoiis.  ochre  shade;  Limericks,  real 
shade:  Irish  points  in  white.  For  dresses,  galloons  in 
Paris  ecru,  half  flouniings  in  Idack  Chantilly,  Limericks  in 
real  shade.  All  o\eis  in  black  Chantilly  and  Irish  point. 
Narrow   goods   in    Vahnu-rennes   and    Mechlins." 

Aftei-  passing  the  fifth  floor  of  their  large  warehouse  the 
hnin  coidil  be  heard  and  up  we  came  to  the  seventh  floor, 
where  four  cutting  machines  were  going  like  lightning,  and 
rising  one  floor  higher,  there,  some  idea  could  be  formed  of 
the  extent  of  the  cloak  trade  done  by  this  firm.  When  asked 
if  still  busy  with  Spring  and  Sunmier  garments,  the  com- 
l)any's  mouthpiece  said,  "  No,  that  their  Spring  jacket 
trade  was  practically  over,  but  that  out  of  19  representa- 
ti\cs  now  out  in  the  ilili'erent  I'lovinces,  eight  of  them  are 
han<lling  jackets  for  Fall,  and  from  the  orders  piling  in 
lr( nn  all  parts  of  the  Dominion  there  could  be  no  question 
as  to  the  reception  our  garments  are  meeting  with.  They 
possess  the  great  outstanding  features  without  which  a 
ladies'  jacket  has  no  merit,  style,  fit  and  finish." 


THE     BIG     BLACK     HAT. 

A  foreshadowing  of  the  big  black  hat  is  noted  in  the 
millinei\-  fashions  of  the  moment.  Throughout  the  early 
season  there  has  been  almost  a  surfeit  of  light-color  tones, 
and  with  the  a|)[)roach  of  Sunmier  the  big  black  hat  is 
heraldiMl. 

As  yit  the  particular  foiia  this  hat  is  to  assume  has  not 
been  dctcrminetl,  but  thai  it  will  be  built  on  picturesque 
lines  camiot  be  dtnibted.  The  Gainsborough  is  too  recent 
an  idea  to  hope  for  a  successful  re\ival,  else  it  might  be  of 
this  character.  It  may  assume  the  poke  elTect  and  thus  be 
in  line  with  Dolly  Vardcn  ideas  which  threaten  to  dominate 
other  lines  of  dress  for   the  Summer  girl. 

Another  inlluence  pointing  toward  the  poke  style  is  the 
interest  in  English  etVects,  brought  about  by  the  coming- 
Coronation  ceremonies.  The  fashion  of  the  early  Victorian 
period  shows  some  very  eccentric  pieces  of  headwear,  and 
if  the  attention  of  millinery  designs  should  become  centred 
u|)on  these  ideas,  there  will  certainly  be  some  most  unusual 
looking  hats  worn  by  fashion  leaders  during  the  height  of 
the   Summer  season. 

Hut  more  to  the  jioint  at  the  |)resont  time  is  the  assured 
popularity  of  the  big  black  hat.  It  will  be  worn  by 
wcimen,  misses  and  (hiidren.  1'he  matron  will  want  a 
black  hat- to  balance  the  light  tones  of  her  Siunmer  toilette; 
the  young  girl  will  wear  the  black  hat  to  bring  out,  by 
way  of  contrast,  the  delicate  colors  and  airy  tissues  of  hev 
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Siiinnier  i>o\viis  ;  the  liny  i>irl  will  \\alk  abroad  with  a  liiti 
lilack  hut  iloepinsi  the  shadows  ..i  her  youthl'ul  face  ami 
settiusj'  ol}"   to   line   advantaue   hor   daint\     linaeric   I'roik. 

Where  the  hat  is  iiol  all  of  hUuk  il  will  show  lilack  in 
eombinali<,)ii.  Tlie  white  hair  Uraitl,  ihe  tuscuii,  the  lesi 
horn  and  the  hmiu-straw  braids  all  gain  in  beauty  wheic 
blaek  is  added  in  the  trimming.  There  will  be  black  ami 
white  hats,  blaek  and  pink  hats,  black  and  natural  straw 
colorini;.   l)laek   with   blue,   and  black   with   iirecn. 

Hats  niaile  oi'  blaek  straw  will  be  ladoiieil  with  l)lossonis 
in  delicate  color  tones,  and  iIktc  will  bo  nstrirh  plumes  in 
black,   in   white,   and    in  combinaticuis   ni  blark    ami   white. 

Nothino'  can  be  more  practical  than  the  black  hat.  No 
other  headwear  is  so  easy  for  the  milliner  to  sell  ;  as  it 
apppais  to  the  economical  propensity  of  e\erv  woman  the 
black  hat  can  be  worn  wltli  any  costume,  and  if  stylish 
and   becoming   is   appiopriatc   for   all   occasions. 


Dl'DLEY— Trimmeti,  colored  silk,  chenille 

cord,  gold  buckle. 

Co LOR.s— White,  navy,  castor,  black. 

Price  -Trimmed,  $1.15.    Untrimmed,  Mc. 

THB  D.  McCALL  CO.,  Limited. 


Let  the  milliner  be  prepared  for  the  black  hat.  It  is 
uoiiit;  to  b.e  <mc  of  the  [Popular  adjuncts  to  the  fashioiurble 
toilette  of  the  Summer.  The  Summer  girl  withiml  the  Iml: 
black  hat  will  be  as  hopelessly  out  of  fashion  as  the  Sum- 
mer iiirl  witlioiit  a  beau  is  liopelcssly  out  of  date. — Chicaiio 
l)r\-  (ioods    Reporter. 


HATS  AND  TRIMMINGS  IN   VOGUE. 

The  1).  ;\Ic('all  Co.  ivporf  the  demand  still  keeps  \ip  for 
rustic  hats  both  in  the  icadx"  to  wcai-  clh'cls  and  unlrinuiicd 
boil\-. 

Cuba  hats  arc  in  bio  dcnuuid.  and  iho.  e  trimmed  in 
burnt    and   Tuscan    shades,   are    the    latest    New    \  ork   craze. 

One  of  the  latest  of  these  i-eady-to-wear  hats  has  a  wide 
brim  caught  up  on  both  sides  and  lient  back  o\er  the 
crown.  Il  is  trimmed  with  xcKi't  strajjs  and  has  laree 
\elvet  bows  in  fi'onl,  held  on  top  b\'  a  cabiichon.  This  hat 
is  called   the   "  Capitan." 

The  ni'W  sailor  just  out  has  a  wide  brim  and  low- 
crown.       A    new    shape,   the   ■'  Oceanic."   is  becoming-  popular. 


The  new  features  in  this  hat  are  velvet  trimmings  and  bind- 
ines.  There  is  lu)  doubt  but  that  this  sailor  will  be  in 
biu  demaiul  as  the  warm  weather  comes  on.  and  it  should 
be   a  poptdar   hat  for  the   Sunuuer   trade. 

Small  elfects  in  the  continental  sha|jes  are  still  \ery 
strong'  sellers. 

This  llrm  find  that  their  laces,  especially  those  of  wide 
patterns  for  draping  purposes,  in  blacks,  whites  and  Paris 
shades  are  selling  well.  Black  and  velvet  ribbons  are  much 
wanted  and  this  house  has  a  full  range  of  them  in  all 
widths  in  colored  tatieta,  and  also  liberty  ribbons  for  hat 
trimmings  and  neckwear.  A  largo  shipment  of  the  latter 
has  just   been   received. 

There  stiii  keeps  up  a  large  sale  of  black  and  white 
chitfons.  These,  they  ha\e  in  four  grades,  and  also  mous- 
seline  de  sole  in  three  grades.  They  also  have  a  full  ranae 
of  black  and   white  Mechlins  in  stock. 

Flowers  continue  to  sell  freely.  Black  chrysantheumums 
and  large  roses  are  special  favorites.  Colored  roses  in 
pinks,  bee  rose,  and  light  blue,  and  foliages  in  plain  green 
and  tinted  effects  are  also  popular.  The  demand  for  black- 
plumes  is  fail-,  antl  they  are  becoming-  more  popular  as  the 
season    advances. 

Buckles    and      ornaments    of    all    decriptions    find    many 


NEWEST    IDEAS   IN    MILLINERY. 

The  John  I).  Ivey  Co.  have  just  had  a  very  successful 
midsummer  opi  iiinij-.  and  the  hats  which  were  displayed  at 
this  are  a  good  indication  of  the  styles  which  will  be  sold 
during-  the  coming  season. 

The  display  included  many  tulle  and  floral  hats,  as 
well  as  leijhorus  and  shirt-waist  hats.  .The  latter  are  more 
of  a  dress  hat  this  season,  not  being  so  simple  as  last 
year,  and  with  more  trimming.  On  several  of  them  were 
trimmings  of  large  flat  wings,  or  quills.  As  the  fashion- 
able sailor  this  season  has  the  brim  inclined  to  roll,  it 
makes  a  pretty  hat  for  underbrim  trimmine.  One  of  these 
was  half-faced  with  unmounted  roses,  and  the  other  hall 
with  unnioiuited  rose  foliaee.  |t  juid  a  simple  drape  of 
liberty  satin  of  a  x'ery  pale  pink  shade.  Ant)ther  was  a 
sailor  of  similar  roiline  brim,  with  winu  facing  and  a  pair 
of  the  same  larye  while  wings  laid  flatly  on  the  top  of  the 
crown,  cauoht  with  a  pr'etty  (-rushi'd  bow  of  i\ory  satin 
libbon. 

Another  hat_l  an  uiuhrfacine  of  ele\en  rings  of  narrow 
black  \elM'i  riblion.  shirred  on  either  side  and  drawn  into 
this  shape.  The  lines  were  laid  close  together,  half  of 
each  onl\  beino  sew  en  to  the  brim,  and  through  the  other 
half  was  drawn  or  laced  soft  taffeta  silk  ribbon  of  pale 
blue.  The  decoration  on  the  outside  of  all  these  hats  is 
simple,   beiiie   a  smart   bow. 

The  hats  for  rlress  occasions  continue  on  much  the  sami' 
line  as  those  of  the  earlier  openings,  but  are  much  more 
lioht  in  ciuuposit ion.  For  in  tance.  floral  hats  are  noi 
made  as  solidly  as  lien-tohu-e.  but  a  shape  with  a  pretty 
di-a|jino  of  pale  oi.-imi  tulle  has  white  lily-of- the-valley  flow - 
er>  iust  scattered  o\  er  the  inlle.  completely  coverini;-  ihe 
hat.  The  new  crush  bow  in  soft  satin  ribb.on  holdiim  a 
bunch   of  bushy  osprey  is  the  only  di"-oration. 

.Some  hats  are  entirely  of  tulle  with  a  little  black  ribbon 
\el\et  introducefl  in  the  way  of  laciiio'.  bandino-.  or  a  smart 
bow.  These  new  bows  of  silk  rib.bon  velvet  are  nearly 
always  used  as  enrls.  oi\ino-  a  liohur  appearance.  T-aree. 
line  (-hi|)  hats  are  also  in  evidence.  They  carry  several 
laroe  feathers  with  a  drape  of  Irish  point  lace  and  choux 
of    tulle. 

Capelims  makes  a  ])relty  hat  when  draped  o\-er  a  wiri' 
brim.       It     will     take    an>      desired    shape,    iieing    so    soft    in 
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Wholesale  flillinery 

I  Ou[  [Elusive  Designs 


NORMA -Tii mined,  colored  salin, 
buckle,  velvet  bow  under  brim.  Colors 
-  white,  navy,  castor,  black.  Trinimeil, 
75c.    Untrimmed,  37>^e. 


art'   ill   most   pop.ular  favor 
tlii'oiiuliout    tlic   trade. 


STYLES    CORRECT. 
BEST   VALUE. 


LONDON  Tiiiauicil,  lull  lul.ls  of 
silk,  tfold  buckle.  Colors— white,  navy, 
castor,  black.    Price,  81.00. 


OFRDEIfRS     F=ROIVIF>TL.Y     F-|LL_I 


The  D.  McCall  Co.,  Limited. 


iiiaki'  and  .■^o   liLi'ht    in   wi'iLjhl   as   Id   lie   miployfcl   tu   tlir   most 
artistic  a(i\antauc.       Hui  in    straw    hats   ari'   one   of   the   popii 
lar    I'ads.       'I'hcy     looli     chaiiniiii.!      witli     triintiiinL;     ot      whilr 
rhiliOn  or    tiiile  coiiihincd    with   hiaik    nioirc  ril)l)on. 

I'alc  hhic  is  a  f^ood  roloi'.  M;iny  hats  arr  shown  in 
tliis  shade,  the  decoration  beinti-  l)lne  ostrich  leathers 
witli  \ery  little  other  triniininu',  as  feathers  arc  consitlered 
eieuant  in  tiienisel\  es.  l^aroe  l)iack  hats  are  as  much  in 
\oi4iic  as  e\cr.  and  are  e.\ceedini;l,\'  stylish  when  used,  as 
tlicy  will  i>r.  with  the  oroaiidic  iiiuslin  or  linen  effect 
gowiis. 

Another  feature  is  the  real  all-o\er  lai-<'  hats,  the  shape 
beiuii'  covered  perfectly  |)lain  with  this  eleyant  material  and 
all  cur\"es  of  the  hat  heint)-  outlined  with  bias  bands  tif 
delicate  shades  of  silk  \el\et.  I'lie  deeoralion  is  ostrich 
feathers. 

.\  pretty  hat  of  the  Court  order  had  the  brim  \  i^ry  sim 
ilar  to  a  waikine  hat.  only  much  broader  with  a  decided 
droo|)  o\er  the  face  and  at  the  luek.  This  was  made  of 
pale  pink  tulle  and  pink  crinoline,  the  ci-ow  n  bein^  I'liti  el  ,■ 
of  one  larec  pink  ro-e.  and  the  inside  drap<>ry  of  the  brim 
beinu  bla(  k  and  white  point  d'esprit.  i.inen  appli(|iie  on 
net.  in  natural  colors,  was  used  fri'cly  o\  I'l-  colored  tulle  in 
the  nuimifaetiire  of  oood  hats.  The  in  I  roiluet  ion  of  straw, 
the  .same  shade  a-  the  Inlle,  ea\e  the  iiecessttry  lirmne<^  to 
this  Yvvy  soft  fabric.  Larec  straw  eabucliolis  were  used  in 
holdinu-  up  the  brims  thai  were  roili'd  back  to  the  crown, 
and  \ery  many  shapes  di-ooped  al  the  btick.  nian\-  comine 
to    a    sharp    point. 

ARRANGEMENT    OF    INTERIORS. 

Tlie  most  common  form  of  sloreroom  is  the  obloiiL;' 
shajjc.  vaiyino-  in  width  from  2(1  (o  10  feet,  and  coiisiiler- 
ably  h)iieer  than  wide.  .\fter  this  the  most  conuiion  form 
is   the  square   room,,   or   R(iuare   spaces   reserved   in    parts    of 


di\  L;oods  stores.  Thi-  way  in  which  this  space  is  utili/ed 
depends  u[ion  the  location,  surroiindines  and  taste  of  the 
occupant.  Ill  a  niillincr\-  store,  or  a  department.  (|uile  a 
considerable'  latitiidi!  is  allowed  for  tlie  individuality  in 
arrangement.  This  is  inlli:enced  by  the  character  of  trade 
catered  to,  so  that  it  is  evident  that  what  mitihl  be  an 
ideal  arransiement  for  a  store  in  a  laruc  city  would  not 
be  the  ))roper  thiiiu    in   another  place. 

As  the  yreater  number  of  milliners  are  in  business  in  n 
smaller  city  and  cater  to  all  classes  of  trade,  a  L;<>'>d 
arrangement  for  a  store  servino-  her  purposes  will  be  dis- 
ctissfKl   in    this   article. 

Where  it  is  possible  it  is  better  to  have  two  rooms  for 
displav'  rather  than  one.  and  a  fair  sized  workroom  and 
stockroom  combined.  In  the  showrooms  an  ideal  arrange 
meiit  is  to  have  drawers  around  thii'c'  sides  of  the  room 
where  hats  can  b(  kept  awav  from  the  dust  and  lieht. 
ready    to    be   shown    when    desired, 

.\n  arranoemeiil  of  drawers,  two  drawers  deep,  oivcs  a 
table  at  the  to|)  e\teiidiiie  around  three  sides  of  the  room 
and  leavi's  a  space  eiitirelv  clear.  On  this  table  hat  stands 
are  arraiiLied  and  hats  placed  for  displav.  .\bo\e  tlii-se 
tables  lone-  mirrors  may  be  hiuie  horizontally.  This  is  an 
excellent  arraiiL;enieni  for  rather  small  space,  as  it  ei\es  a 
chance  for  suHieicnt  displa.v  without  appi^araiue  of  crowd- 
ing   and    allows    the    stock    to   be   wi'll    cared    for. 

It  is  not  ni'cessary  to  build  partitions,  althouoh  they 
may  be  used  where  it  is  desired  to  separate  the  store  space 
into  two  showrocuns.  A  few  columns  may  be  set  up.  fast- 
eiiecl  lirnilv  to  the  Hoor.  and  on  poles  reachintJ-  fi-oni  one  to 
the  other,  di  aperies  may  be  hiino-  which  will  separate  the 
Mioms  siillicientiy.  In  this  manner  the  hiuh-eradc  hats 
ma\  be  shown  in  one  room  and  the  cheaper  in  the  othei-. 
The  latter  will  not  stilier  then  by  comparison  with  the 
others.       In    case    this      ai  lano'ement     is    followed,    make    the 
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furnishing-  of  the  back  room  a  little  better  than  that  of  the 
front,  antl  i-oiiline  yoiirscif  to  the  use  of  a  settee  and  chair 
or  s-o,  and  one  or  more  I  allies  as  the  space  is  iaroe  or 
small. 

This  same  arrangement  can  be  follo\v(Ml  out  with  llie 
drawers  omitted  and  si  ill  lie  made  \i-iy  eU'ectixe.  I'lace  a 
wide  shelxino-  aiMuiul  thice  sides  of  liie  room  ami  cuvcr  (he 
top  with  smooth  cloiii.  I  se  the  same  color  and  suspend  a 
drapery  to  reach  from  the  shelf  to  the  iloor.  Behind  this 
hats  may  be  l^ept  in  boxes.  While  this  is  not  so  expen- 
sive, it  is  also  not  so  handy  as  an  arranoenienl  with  diaw 
6rs,  but  very  pretty  elYects  can  be  oljlainetl  by  making  up 
a  room  in  this  way  with  white  and  uold,  pale  grei-n  and 
g'old,  or  dai'k  -irei^n  with  dark  woodwork.  No  colors  ha\i> 
tver  been  found  so  nood  foi-  liltino  o\il  a  milliin-ry  show- 
room as  either  ijreen  or  white  and  gold.  The  g-ieen  may 
be  varied  in  shade,  but  tither  the  very  light  or  rather  daik 
shades  are  most    elVecli\e. 

'^  Showcascv-  ha\e  lieen  done  away  with  in  a  great  many 
departments,  but  wheie  the  millimr  doi^s  not  conduct  a 
very  laige  business  and  carries  a  \ariety  of  goods,  we 
think  that  this  manner  of  showing  goods  tends  to  imreasi' 
her  sales.  It  is  better  to  ha\e  a  good  representation  of  the 
stock  so    it  can   readily   be    seen. 

In  a  small  eonimunity  where  considerable  trade  conies 
in  from  the  eontitry  it  is  a  eood  idea,  if  possible,  to  ha\e 
a  place  where  ladies  may  wait;  also  affording  a  little 
privacy.  If  you  can  arrange  for  a  little  lounging  room  it 
is  well  to  have  it  in  the  rear  of  your  sloif^,  as  privacj-  and 
the  front  door  are  harilly  compatilile.  Besides,  in  a  small 
place  the  millinery  store  is  often  (juite  a  little  meeting 
place  for  ladies  of  the  town  and  suri-ounding-  country.  1'his 
is  a  good  feature  if  the  milliner  does  not  waste  too  much 
time  entertaining-.  The  best  way  lo  do  is  to  place  the 
room  at  the  disposal  of  \-isitors  and,  if  tliei-e  is  no  chance 
of  making-  a  sale  to  theni,  allow  them  to  look  after  them 
selves. — Western   Milliner. 


SUMMER     MILLINERY     OPENING. 

A  most  satisfactory  Summer  millinery  o]iening  was  that 
held  |jy  Messrs.  t'averhill  iV.  Kissock  on  I'uesday,  Apiil  '2'2. 
The  attendance  was  very  large,  and  included  buyers  from 
Quebec.  Ottawa,  and  other  cities  at  a  distance  as  well  as  a 
gieat  many  people  from  the  sunounding  country.  The 
hats  were  a  handsome  assortnu'iit ,  tlu'  patterns  all  show  ins.; 
excellent  iast(;.  1'he  i-epresent  ati\'e  of  "The  Ue\  iew," 
noticed  among  others,  some  designs  of  bynii  Kaulkner, 
Margin-Mauiice,  and  I'ouyanne.  Tulles  wei-c>  used  con 
siderably,  and  also  chilVons  and  soft  elVect  wide  ribbons. 
The  makes  most  admired  were  lonisines  and  soft  elVect 
g-laces.  The  liiibons  shown  included  a  xaried  assortnu^nt  of 
all  the  latest  and  most  iiopular  tints,  in  addition  to  some 
figured  goods  which  were  in  good  demand.  Fancy  silks,  for 
blouses  and  othei-  Summer  garments,  wore  shown  in  this 
de))artnient,  and  attracted  a  good  deal  of  attimtion.  Satin 
and  \el\-et  ribbons  sold  fi'eely,  and  weie  shown  in  all  the 
po])ular  widths. 

To  sujiply  the  great  demand  for  llowcrs  and  foliage 
Messrs,  Cavei-hill  iV  Ki>»soek  displayed  a  \i'ry  larec  assoi-l  ' 
nient  which  was  much  admired  liy  all  the  \isitoi-s.  These 
will  be  largely  used  in  the  Siunmei-  millinei'V.  Roses  are 
the  leading  feature  in  this  line.  The  (lowers  were  shown  in 
every  variety  of  color,  frcun  llie  sti-ongest  shades  to  the 
most  delicate  tints.  In  (his  <-onnection  must  b,e  menlioiieil 
a  device  whi(  h  the  fir-m  used  to  (lispla\  their  (lowers,  and 
which,  at  the  same  time,  pro\  ided  a  handsonu;  decoration 
for   the   rooms.     Two    large    crcwns,    composed    entirely    of 


flowers,  were  suspended  over  the  showrooms,  where  they 
could  be  seen  from  all  the  floors.  One  for  the  King,  was 
in  Coronation  red,  and  was  very  beautiful  ;  the  other,  all 
in   white,   for   the  t^ueen,   was   no   less   attractive. 

I 'earl   cabuchons  and   pearl   ornaments   of   all   kinds   were 
in    immense   piofusion.       These   are   in   good   demand    for    the 


Summer    millinery,      an 


lowhere    can    th<!    trade    obtain    a 


widei-  choice  than  in  this  house.  Hats,  with  large  feathers 
in   them,   wcie  a   noticeabk;  (eature  of   the  o|)ening  also. 

J^ace,  of  coursi!,  was  taken  readily.  The  assortment 
shown  comprised  a  range  of  all  the  styles  and  makes  that 
are  now  in  such  tiemarul,  and  these  will  form  very  han('- 
some  tj-immings.  A  good  assortment  of  straws  was 
shown.  These  sold  well  for  making  up  certain  shapes  of 
flats  that  the  milliner  might  design  herself  and  be  unable 
to  obtidn   bom   iiny  stock. 

On  th<-  gi-ountl  Iloor  a  throng  of  xisitors  admired  the 
straw  hats.  Those  that  altracted  the  most  notice  were  the 
"Exposition  "  and  "  Tonington,"  in  burnt  straw,  a  shade 
(hat  is  in  great  demand  foi-  Snnrmer.  Another  handsome 
line  of  noM'lties  weie  the  satin-crown  hats,  with  fancy  braid 
tiims.  The  "  V^ance  "  and  "  Baroness  '"  were  among  the 
most  popular  sha]ies.  Black  and  white  straws  sold  well. 
A  Iricorn  shape,  called  the  "  Puritan,"  which  was  shown  in 
diti'erent  designs  in  black,  white  and  colors,  was  well  liked 
and  had  a  spli'udid  sale.  Natural  straws  held  their  own. 
These  arc  always  pretty  and  effective,  being  easily  worn, 
and    bei-omiiiL!    almost    c\cry   color  of  hair. 

The  (Inn  repor(ed  tliat  ready-to-wear  hats  went  much 
better  than  was  generally  anticijiated  during  the  early  pan 
of  the  season.  These  are  apjiarently  still  popular  with  the 
trade. 


CHAT  WITH   A    BUYER. 

Mr.  I)a\-idson,  dress  goods  buyer  for  John  Macdonald  & 
Co.,  who  has  just  leturned  from  Euro|ie,  chatted  with 
■  The  Review  "  aliout  thc  coming  season.  It  is  an  enorm- 
ous laci'  season.  Americans  have  been  buying  Saxony 
laces  from  London  stocks.  Sales  of  white  stuff,  lawns, 
India  linens,  etc.,  are  very  large.  In  dress  goods,  a  range 
of  blai-k  silk  grenadines  Iuim'  been  brought  in  especially  for 
Snninier  trade.  A  leader  in  .50-inch  lilack  alpacas  for  Sum- 
mei-  wear  will  retail  at  ."idc.  .Asked  as  to  a  possible  revival 
of  fancies  for  dressed  falirics  next  season,  Mr.  Davidson 
said  it  might  not  come  so  ((uickly  as  that.  Still,  there 
were  signs  of  a  change  in  the  knot  effects  and  knicker 
etfi'cts  now  so  ]>opular.  These  and  other  new  designs  sug- 
gested  a    r-e\i\al    of    fancies. 


EARLY  CLOSING  IN  TRURO. 

A  large  number  of  the  stores  in  Truro  have  been  trying 
the  early-i'losing  scheme  during  the  last  three  months  and 
now  scxcral  lini's  are  renewing  their  airangement.  All  the 
dry  goods  st<ir(^s  have  agreed  to  close  every  evening  except- 
ing Tuesdays,  Thursdays  and  Saturdays  for  nine  months  of 
the  yi>ar,  and  for  daimarx-.  h^'biuary  and  March  they  will, 
in  future,  keep  open  but  one  night  a  wei'k —  Saturdays,  All 
lines  llnd  tin-  saxing  in  lighting  mori'  than  makes  up  for 
lost   e\ening    profits. 

The  Brock  Co.,  Toronto,  have  received  new-  lines  in  both 
<-reani,  white  and  colored  silk  handk'crchiefs  to  retail  from 
2oc.  (<i  i}\  each  ;  also  some  choice  lines  in  Winilsor  ties. 
checks    and    stripes,    which    make    popular   '2ric.    sellers. 

W.  A.  Denton,  of  dohn  IMacdonald  &  Co.  :  James  D. 
Allan,  of  Allan  iV-  Co..  ha\  e  returned  to  Toronto  and 
recei\i(l  a  welc<une  from  many  friends.  They  were  among 
llu'  delayed  steamer  Etria-ia's  passengers  who  were  landed 
at  the  Azores,  and  had  such  a  trying  experience. 
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HARD  TO  BEAT 


ar^  o(-ir 


HATS,     CHIFFONS, 
LACES,   FLOWERS, 

Black   and  Colored  Moire  Silk. 

We  carry  the  most  complete  and  desirable  assortment  obtainable 
in  the  above  lines.  Leading  dealers  throughout  Canada  are 
handling  our  goods.  Are  you  ?  If  not,  send  to  us  for  particulars, 
and  be  sure  and  see  our  travellers'  samples  before  purchasing. 

CORRESPONDENCE    INVITED. 

CAVERHILL  &  KISSOCK 

91  St,  Peter  Street,  -  .  .  -  ^         MniMTprAi 

ALSO    AT    VANCOUVER,     OTTAWA,     TORONTO,     QUEBEC,     HALIFAX. 


These  fabrics  include  several  specialties  in  Black  and 
Colored  Dress  Goods,  and  a  large  and  varied  assort- 
ment of  High-Class  Rainproof  Goods,  all  of  which 
fabrics  are    most    suitable    for    the    Canadian    market. 

Every  Yard  Stamped  "LAWRUS." 


Supplied   only   by 


l-A\A/,     FRUSSEI_I_    &     OO 

BRADF'ORD,     EIMGI-AIMD. 
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To  the  Trade 


Representatives 


McCLUNG  &   BURNS, 

TORONTO, 

ONT. 


A.   L.   GILPIN, 

MONTREAL, 

QUE. 


J.  A.   MURRAY, 

ST.  JOHN, 

N.B. 


A.  BRVSON  &  CO. 

WINNIPEG, 

MAN. 


We  are  greatly  pleased  with  the  orders 
we  are  receiving  for  Fall  through  our 
various  representatives  from  the  At- 
lantic to  the  Pacific^  and  we  would  ask 
you  to  reserve  your  orders  until  you 
see  our  samples.      ^      ^      ^^      ^ 


The  Watson  ^fg.  Co., 


LIHITCD 


PARI8,  ONT. 

MAKERS   OF   MEN'S,   LADIES'   AND   CHILDREN'S  UNDERWEAR 
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PEWNY'S 
KID  GLOVES 

ARE  SOLD  BY  ALL  THE  LEADING 
STORES  THROUGHOUT  CANADA. 


What  has  made  them  so  popular  with  the  trade  ? 

The    FIT    and    QUALITY,  backed 
up  by  the  maker's  guarantee  with  every  pair. 


WE  HAVE  NOW  IN  STOCK  a  large  assortment  for 

SPRING   1902 

and  can  fill  all  orders  for  the  latest  Styles  and 
Colors  promptly. 


Handle  this  line  and  make  handsome  profits. 


S.  6REENSHIELDS,  SON  &  CO 


Sole  Selling  Agents  for  Canada. 


MONTREAL. 


GREENSHIELDS  &  CO.,  Limited,  VANCOUVER,  BC. 


R.  B.  HUTCHISON  &  CO. 

Jobbers  in  Woollens, 

80  Bay  St.,  TORONTO. 


A  LARGE  VARIbTY  OF" 


Fancy  Suitings  and 
Trouserings. 

Black  and  Bltte  Worsteds 
and  the  Nobby  Black  and 
White  effects  in  Scotch  and 
Irish  Tweeds. 

Please  note  change  in  address  to  the 
Jessop  Building,  INo.  80  Bay  Street. 

Our  Motto:  "Short  dates  and 
close  prices." 
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Toronto. 


THIS  IS   OUR   SPECIALTY  AND 
WE  AIM  TO   EXCEL)  IN  IT. 

For  Sorting  Orders  foi  tlie  24tli 
May  holiday  trade  our  Letter  Order 
Department  is  at  your  service. 


AND  A  LARGE  STOCK  OF  THE  LATEST 
GOODS  ON  THE  MARKET  IS  BEHIND  IT. 


Let  U!s  know  your  wants  and  we  can 
fill  them. 


0. 


CO 


IVIc3m"tr^^l, 


NA/inmip^g. 


LIMITED 


^ 
} 


FURS 


Our  Samples  are  now  in  our  travellers'  hands,  and  will 
be  submitted  for  your  inspection  shortly. 

Many  novelties  are  being  introduced  for  the  coming 
season,  and  values,  in  face  of  the  advance  in  raw  materials, 
never  better. 

With  largely -increased  accommodation  in  our  new  factory, 
we  are  in  a  better  position  than  ever  to  insure  early  deliveries, 
exceptional  values  and  high-class  workmanship. 

James  Coristine  &  Co.,  Limited 


IVIOIVJXREAl-. 
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^iie^^^^sss 


m^^i 


Newest  Millinery  for 


Whether   you 


ORDER    FROM    SAMPLE, 

ORDER    liY    LETTER, 

OR    TELEPHONE    FOR  GOODS, 

you  want  the  newest  goods  at  the  lowest  price. 

WE     RECEIVE     NEW    GOODS    ALMOST    EVERY     DAY. 


i  J.   W.   PENNOCK   & 


wmxwxMKMio 


iSSig^'&^&^^l^^^^^gg^e^^^gS^^^^^^^^^^f 


Telegrams 

"Cmincot" 

London 


Brice,  Palmer  &  Co. 

LoDdoD,  EDg* 


Manufacturers  of 


THE 


(4 


EMINENT"  RAINCOATS 


Laclies\  Misses',  and  Children's 

CLOAKS  and  SUITS 


BRICE,  PALMER  ^  CO., 

LONDON,  ENGLAND. 

Warehouse:      14   Cannon   st.,   E.C. 
Factorii  :     90-92-94-96 

City   Road,  E.C. 


We  have  appointed 

CUFFE,  POOLER  &  DOUGLAS 

I  WEST  WELLINGTON  ST..  TORONTO 

our  representatives  for  Canada.     Samples  to  be  seen  at 
their  warehouse. 
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(^^1 


the  Sorting  Season. 


Our  stock   is   all   new. 

Our   prices   please,   and   we   give    particular 
attention   to  orders   by    mail   and   telephone. 

Send   us   a   trial  order. 
Long   Distance    Telephone,    No.    3606    Main. 


44    YONGE    STREET, 


COMPANY,    TORONTO.   1 


g^^^^^^^^^^^^^^^^^e^^gg^^^^^^^^^^^^^^ 


TORONTO,  April  30th,   1902. 


Removal  Notice. 


We  are  pleased  to  notify  you  that  our  address  is  now 
36  WELLINGTON  ST.  E.  During  the  past  year  we  found  that  our  busi- 
ness had  so  increased  that  it  became  necessary  to  double  the  c-aiiacity  of 
our  factory,  as  well  as  to  secure  more  convenient  and  suitable  premises, 
which  we  now  have  done. 

Our  sample  styles  for  Fall  will  be  complete  early  in  May,  when  the 
representative  who  covers  your  territory  will  call  on  you.  The  experience 
of  many  years  in  Cloakmaking  has  induced  us  to  delay  makinj;  up  styles 
for  any  particular  season  until  the  leading  American  designers  and  manu- 
facturers, who  thoroughly  canvass  the  "knowing"  cloak  experts,  have  placed 
on  the  market  their  designs.  You  are  then  assured  of  having  in  stock  the 
styles  which  the  people  will  want  when  the  selling  season  Is  on,  instead  of 
goods  which  were  in  fashion  six  months  earlier. 

Should  it  be  impossible  for  our  traveller  10  reach  you  on  or  about  your 
buying  time,  and  you  do  not  fi  nd  it  convenient  to  be  in  Toronto,  a  Post  Card 
will  bring  you  such  information  or  samples  as  you  may  require.  We  want 
at  least  part  of  your  trade. 

Respectfully  yours, 

THE  MERCHANTS  MANTLE  MFO.  CO.,  Limited. 

The  money  invested  in  a  Cash  Carrier  pays  a  better  profit 
than   that   in   any   other   fixture    or   line   of   merchandise. 

The  Lamson  Rapid 
Spring  Cash  Carrier 

IS    ONE    OF    THE    BEST. 

Over  100,000  In  use. 


FREDERICK    C.   CUTTING, 

Cable,  Spring,  Gravity,  Pneumatic  Cash  Carriers  and  Parcel 
Carriers  of  all  kinds. 

117-119  Simcoe  St.,    Toronto. 


HOTELS  FOR  COHHERCIAL  HEN. 


Halifax,  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrrence  Hall 

Quebec Chateau  Frontenac 

"       Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


1,000 


Good  White  Business 
Envelopes  for  $1.00 

ANY  PRINTING.     We  do  good  Printing  cheap— .50U 
Statements,  500  Noteheads,  .500  Envelopes  for  f2.50. 

SNAPS  IN  STATIONERY  OF  ALL  KINDS—  Business 
Pencils,  $1.00  gross,  regular  SI. .50.  Write  us  your  wants. 

WEESE  &  CO.)  Jobbers,      54  Yonge  St.,  Toronto. 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinery 
Boxes  as  a  side  line.  In  writing,  state  what  territory 
is  covered,  and  how  often.  All  correspondence  will  be  treated 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,   N.B. 
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The  Spring 
Hat  Trade. 


THE  Spring  shipments  have  now  been  completed,  and 
the  sorting  season,  on  account  of  the  early  opening  of 
Spring,  commenced  well.  Panama  shapes  are  being  largely 
shown,  and  they  are  meeting  with  a  good  demand, 
quite  a  number  of  repeat  orders  having 
been  booked.  All  the  staple  shapes  have 
held  their  own.  The  outlook  for  the 
Summer  trade  is  most  favorable.  The  early  opening  of 
navigation  gave  an  impetus  to  the  hat  trade  as  well  as  other 
lines,  and  business  from  now  will  continue  to  improve. 

As  soon  as  the  roads  get  into  better  shape  for  wheeling, 
soft  hats  may  be  expected  to  sell,  though  the  general  impres- 
sion is  that  the  demand  for  these  hats  will  not  be  as  great  as 
in  past  seasons.  So  far  the  business  done  has  been  mainly  in 
caps,  and,  even  in  this  class  of  goods,  there  has  been  some 
decrease  in  sales. 

In  stiff  hats,  the  American  manufacturers  are  showing 
several  new  styles,  which,  however,  have  not  met  with  a  very 
cordial  reception  in  this  country,  as  they  are  a  little  too 
"advanced"  for  the  ordinary  wearer.  The  prevailing  style 
to-day  is  for  the  staple  shapes  in  stiff  hats. 

Some  retailers  have  been  endeavoring  to  push  Panama 
brims  on  stiff  hats,  but  with  only  a  moderate  success.  We  do 
not  think  this  style  can  remain  in  favor  very  long,  and  would 
advise  careful  buying  on  such  goods. 

There  are  a  great  many  shades  selling  in  soft  hats;  in  fact, 
almost  every  color  shown  goes  well.  The  most  popular  are 
steels,  pearls,  blue  pearls,  smoke  and  brown,  and,  of  course, 
black.  Stiff  hats  in  colors  sell  to  only  a  limited  extent,  black 
being  the  only  color  that  is  wanted  in  that  line. 

As  to  straw  for  the  coming  Summer  season,  the  variety  is 
great.  Although  rough  straws  have  been  shown  and  sold 
greatly  during  the  past  two  seasons,  they  are  still  asked  for 
and  the  probability  is  that  they  will  be  good  for  the  Summer. 
The  prevailing  style  on  the  New  York  market  shows  a  slightly 
wider  brim  and  lower  crown,  with  a  15  to  18  line  band. 
Panama  hats  are  also  in  good  demand,  but  the  price  restricts 
this  trade  lo  a  great  extent  to  the  high-class  houses.  A  low- 
priced  Panama  would  find  an  excellent  sale  to  the  popular 
trade  in  all  markets. 

With  regard  to  the  Fall  trade,  it  is  timely  to  call  attention 
to  the  fact  that  buyers  who  have  placed  their  orders  early  can 
alone  expect  prompt  deliveries,  as  present  indications  are  that 
the  trade  will  be  unusually  heavy  and  the  capacity  of  manu- 
facturers will  be  taxed  to  the  utmost. 

James  Coristine  &  Co.  have  been  very  successful  with 
their  low-priced  Panama  straw  hats.  This  is  a  line  that  can 
be  retailed  at  $2.25  to  $2.75,  and  the  retail  trade  has  rightly 

judged  that  such  an  article  would  meet 
Panama  Straws,      with  a  ready  demand  from  those  who  do 

not  care  to  invest  in  the  more  costly  hats. 
In  soft  felt  hats  they  show  a  large  assortment  of  the  popular 
Panama   shapes   in  all  the   seasonable   colors.     Particularly 


attractive  are  the  steel  and  pearl  greys.  The  stock  has  now 
been  removed  to  the  handsome  new  building  at  the  corner  of 
St.  Paul  and  St.  Nicholas  streets,  and  the  warehouse  is  rapidly 
approaching  completion. 

A  story  of  a  Panama  hat,  and  the  price  thereof,  has  both 
a  trade  and  a  personal  interest.  A  Canadian  buyer  who 
was  in  London  the  other  day  had  a  commission  to  buy  a 
Panama  hat  for  a  friend.  The  latter  had  said,  "  Get  a  good 
one,  mind,"  and  so  the  Canadian  went 
A  Hat  for  $75.  at  once  to  Henry  Heath  &  Co.'s,  on  Ox- 
ford street,  and  asked  to  be  shown  their 
Panamas.  The  cheap  ones  were  shown  first,  but  did  not 
appear  "good"  enough,  so  the  finer  grades  were  produced, 
until  ^10,  15  guineas,  etc.,  began  to  make  the  would-be 
buyer's  brain  dizzy.  "Per  dozen,"  he  murmured.  "No, 
sir,"  retorted  the  salesman  sharply,  "  each."  Fifteen 
guineas  for  one  straw  hat  !  The  buyer  hazarded  the  opinion 
that  few  people  would  pay  such  prices.  "  Yes,  sir,"  was  the 
reply,  "  I  sold  one  the  other  day  to  a  Toronto  gentleman  at 
^10."  The  Canadian  withdrew  without  purchasing,  deciding 
that  his  friend  hadn't  a  head  soft  enough  to  put  under  a 
575  hat.  And  he  was  right.  The  head  in  question  is  a  good 
Scotch  hard  head. 

Swift,  Copeland  &  Co.  report  Fall  orders  coming  in  well. 
Orders  for  tams  and  caps  are  especially  good.  Their  new 
lines  of  furs  are  meeting  with  favor,  and  dealers  in  these  will 
do  well  to  see  them. 


NEW    GOODS. 


S.  Greenshields,  Son  &  Co.  are  showing  some  new  designs 
in  openwork  cotton  and  lisle  hose  in  the  ladies'  goods  depart- 
ment, and  some  special  values  in  plain  and  ribbed  cashmere 
are  offered.  Goods  that  are  very  much  in  demand  are  their 
dome  fastener  lisle  and  taffeta  gloves.  A  large  range  of 
guipure  insertions,  cream,  black  and  linen,  have  lately  been 
put  into  stock  and  are  being  picked  up  rapidly.  There  are 
also  some  special  values  shown  in  white  \'ictoria  lawns,  in 
popular  prices,  for  which  it  would  be  advisable  to  inquire  as 
present  indications  point  to  a  very  large  demand  for  such 
white  goods.  A  special,  not  to  be  overlooked,  are  the  Swiss 
embroidered  handkerchiefs,  of  which  there  are  2,000  dozen, 
to  be  sold  to  the  trade  at  $1  per  dozen.  This  is  claimed  to  be 
the  best  value  ever  offered  in  these  goods.  Besides  these, 
specials  in  hemstitched  lawn  handkerchiefs  are  shown  at  job 
prices,  22^c.,  3i}^c.,  35c.,  and  45c.  A  large  assortment  of 
the  newest  parasols,  ladies'  and  children's,  are  shown  rang- 
ing from  i6}4c.  up  to  $2  each.  Two  special  lots  of  sunshades 
are  offered  to  the  trade  at  $g  and  S12  per  dozen.  These  are 
remarkably  good  value.  Swiss  spot  muslins  continue  to  sell 
well,  and  a  complete  range  will  be  found  here.  Organdie 
muslins,  in  white  and  colors,  and  also  dimities  are  moving 
well.  This  stock  comprises  a  very  attractive  assortment.  A 
handsome  assortment  of  ladies'  stock  collars  and  fancy  silk 
bows,  latest  American  novelties,  are  shown  from  $2.25  up 
to  $9. 


The  special  rubber  coat  of  The  Beaver  Rubber  Clothing 
Co.,  Limited,  called  "  Dandy,"  is  one  of  the  best  sellers  in 
this  line  ever  put  on  the  market,  and  is  well  worth  being 
carried  in  stock  by  every  retailer. 
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The  H.  B.  Claflin  Co. 


Has     th^ 


MOST  IMPORTANT  STOCKS 


, . .  ^f. , 


General  Dry  Goods 
Fancy  Goods  and  Small  Wares 

in  the  World. 

Ther^  ar^  at  all  -tinnes  Specials   in    Every    Departman-t. 


At  the  present  time  we  offer  from  a    great  variety  the  following,    which  represent  the 

BEST  VALUES  IN  NEW  YORK : 

Woven  Cheviot  Working  Shirts.— Single-breasted,  full  length,  extra  wide,  felled  seams.  Pocket,  collar  band  and  double- 
stitched.  Packed  one  dozen  in  box.  Assorted  colors  and  sizes.  No.  1123. — Men's  sizes,  l-tVi  to  17 — $3.80  per  dozen,  net  30 
days.  No.  112B.— Boys'  sizes,  12V2  to  14— $3.50  per  dozen,  net  30  days.  No.  1124-X.— Men's  extra  sizes,  1 71/2  to  19— S4-.00 
per  dozen,  net  30  days.     B3-  taking  the  Mill's  entire  stock  of  these  goods  we  are  enabled  to  make  this  ver\-  attractive  offering. 

Star  Seller. — Lot  No.  5.  Fine  Woven  Corded  Madras  Negligee  Shirts.  Detached  cuffs.  Thirty-six  new  stj-lish  patterns. 
One-half  dozen  of  a  size  in  box.  Assorted  colors,  ox-blood,  medium  and  light  blue.  Pearl  buttons.  Sizes  14  to  17, 
$4.50  per  dozen.  Sizes  12  to  14,  $4.25  per  dozen.  There  will  probably  be  a  scarcity  of  medium  price  Madras  Shirts  this 
summer,  as  the  mills  cannot  supply  one-quarter  the  demand  for  this  cloth.  If  you  wish  to  prepare  for  that  emergency 
we  shall  be  pleased  to  receive  your  orders  at  once. 

Special  in  Men's  Brown  Balbriggan  Underwear.  30  gauge.  Strictly  firsts.  By  case  only,  36  dozen  to  case,  assorted  as 
follows  :  Shirts,  20  doz.,  34-2,  36-5,  38-6,  40-4,  42-2,  44-1.  Drawers,  16  doz.,  30-1,  32-3,  34-4,  36-4,  38-2,  40-1,  42-1.  $3.50 
Reg.  Samples  sent  upon  request.  Description  :  Shirts — French  neck,  hemmed  tail,  3  pearl  buttons,  Prussian  silk  binding. 
Drawers — French  straps,  suspender  tapes,  double  gusset,  3  pearl  buttons,  extra  cjuality  jean  facings. 

Extra  Fine  Batiste  (32  inches  wide).— Regular  10-cent  quality.     Price,  8c.  net. 

Three  Leaders  in  Umbrellas. — An  advance  offering  of  the  very  latest  production  in  Pearl  Handles,  six  styles.  This  is  an 
article  that  will  appeal  to  those  desiring  style  and  service  at  a  small  cost.  Best  quality  of  pearl.  The  mountings  are  works 
of  art.  Oxydized  silver  on  white  metal.  Attractive,  artistic,  durable.  No.  37— 26-inch.  75  cents,  net  30  days.  Mercerized 
Gloria.  8-rib  paragon  frame.  Best  steel  rods.  Hemmed  and  guarded.  Silk  crocheted  ring  ties.  No.  45 — 26-inch.  75  cents, 
net  30  days,  flercerized  Carola.  8-rib  paragon  frame.  Best  steel  rods.  Hemmed  and  guarded.  Silk  crocheted  ring  ties. 
No.  149— 26-inch.    $1.07V2,  net  30  days.     Union  Silk  Taffeta.     7-rib  paragon  frame.    Silk  case  and  tassel. 
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THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,   American   and   I-"oreign  tirms   who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 


T?     TTT    AW<s  X-r  Qr»"\r     Manchester  Bklg.,  Melinda  St.. 

-11.    i  X^^-V  >y  O  CV    OV7^>,  TORONTO-and  MONTREAL. 

Dry  Ooods  Commission  Agents. 

AVm.  ^isireoN  Sons  it  Co..  Philadelphia.  Pa. 

Prints.  Linings  and  Draperies. 
iling  '  Caktwright  A  W.\rners,  Limited.  Loughborough.  Eng., 


Representing . 


Hosiery  and  Underwear, 
I  D.  Sanpkman  it  Co.,  Leicester,  England, 
V  Yarns  and  Warps. 

AT?OT  A  VT»  AVTT  T  T  A  IVTW  Commission  Agent,  Room  8 
•  XiV/J-^^-A.^X-L'  \V  X_L,lj±j^\.iViO,  Manchester  Building,  29-;53 
Melinda  St..  Toronto.  Woollens.  Silks,  Embroideries,  Handkerchiefs, 
Laces.  Canvases,  Hessians.  Collar  Canvas,  Linens.  Pearl  Buttons,  etc. 

HOSIERY  MANUFACTURER,  of  Leicester,    England,    requires 

REPRESENTATIVE  IN  CANADA 

for  Hose,  Half-Hose,  Children's  Socks,  etc.    Would  prefer  firm  that  can 
guirantee  own  accounts.      Apply,  Box  88, 

The  Dry  Goods   Review.   Toronto. 


ADVERTISING    IN    WESTERN   CANADA  *'"  *>' 


CAREFULLV,  EFFICIENTLY  and  PROMPTLY  attended  to,  by 


THE 


Roberts  Advertising  Agency,  "^l 


NNIPEG 
CANADA. 


BERNARD  CAIRNS 

Leader  in 

RUBBER  STAMPS 

PRICE  MARKPRS,  Etc. 
10  King  Street  West,       -       Toronto. 

Awarded  Diploma  at  Toronto  Exposition,  1901. 


THEE    O-  G-.  'X-OTJITG^    CO. 

RUBBER   STAMPS 

AND    SUPPLIES 

No.  I  Adelaide  Street  East,        -        TORONTO 
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STAPLEY  &  SMITH 

MANUFACTURERS 


OF   THE 
CELEBRATED 


"Hibernia"    ^    "Sterling 


^<oeri}/^  /fmw\\}\  ^xeTl2>^ 
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Hand  IKtv  Made       /  mmh,  h.  Lock  ,  l^^    Stitch 

Trade  Mahk.  '^,  ^Ml/^'     ,<y  TradeMahk. 

UNDERWEAR 

For  Ladies  and  Children. 

Baby-Linen  Infants'  IVIillinery 

Infants'  Costumes  and  Pelisses 
Ladies'  Skirts  and  Blouses 
Dressing-Gowns  and  Jaci<ets 

CORSETS 

^/vwwwvwvwwwwwwwwwvwwww* 


rxADE      MARK. 

^>    Natural  Underwear 

for  Ladies  and  Ciiildren. 


"Alpine 


FACTORIES— 

London,  Strabane,  Londonderry. 

128  London  Wall 

LONDON,  Bc 

Catalogues  supplied  on  application. 


Zto   Vhe   Vrade.         xtm  iw. 


4* 


ANOTHER  SEASON 


On  the  thirty-first  day  of  this  month  we  finish  our  semi-annual 
stock-taking,  and,  as  usual,  there  will  be  some  clearing  lines 
between  now  and  then.  Wednesday  14th,  21st  and  28th  will  be 
special  sale  days  for  all  odds  and  ends  and  clearing  lines  during 
the  month.  Our  Spring  season  has  been  the  largest  on  record, 
every  week  showing  a  substantial  gain  in  our  sales.  We  want 
the  month  of  May  to  be  a  record  May  month.  You  can  therefore 
expect  to  see  when  visiting  our  warehouses  extraordinary  value. 
Our  stock  of  regular  lines  in  Summer  goods  is  fully  assorted,  such 
as  Victoria  Lawns,  Organdies,  Nainsook,  India  Linen,  Swiss 
Mull,  Satin  Check,  Swiss  Spot,  Lappet  Spot  Muslins ;  Black  Silk 
Grenadines,  in  Stripe,  Check  and  Floral  Designs,  Black  Crepe- 
de-Chenes,  Black  and  Colored  Voilles;  Cream  Serges,  Colored 
Alpacas,  in  Brown,  Cardinal  and  Navy,  Colored  Cashmere,  com- 
plete range  of  colors;  Val.,  Saxony  and  Guipure  Laces;  Cotton 
Hose,  in  Ladies',  Misses',  and  Children's  sizes— The  "Imperial" 
Brand  (Hermsdorf  Dye) ;  Silk,  Taffeta  and  Lisle  Thread  Gloves,  in 
Black,  White,  Cream  and  Colors. 

Men's  Balbriggan,  Natural  Wool  and  Cotton  Underwear, 
Cotton  and  Cashmere  Half-Hose,  Ready-made  and  Neglige  Shirts, 
Braces,  Neckwear,  Bathing  Suits  and  Trunks,  Lustre  Coats.  A 
full  assorted  stock  of  Small  wares  always  on  hand. 


.•vwwwwwww^/wwwx^vwwv 
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FOR   LACE  NOVELTIES 

OF  EVERY  KIND 

A  GO-AHEAD   FIRM 

IS  THAT  OF 

TIDS WELLS,  3 and. Wood  St..  LONDON, 

ENGLAND. 
WHO  SUPPLY  THE  FOLLOWING  GOODS  : 


SHIRTS, 

LACES, 

VEILINGS, 

MADE-UP-LACE, 

BLOUSES, 


TIDSWELLS 


APRONS, 
ROBES, 
CRAVATS, 
COLLARS, 
BELTS,  Etc. 


Factory : 
Old  St.,   London. 


3  and  2  Wood  Street, 
Also  at  Glasgow, 
Sydney  and  Melbourne. 


LONDON,  ENG. 


Mantles, 


^o^COSTUMES, 
^^^    SKIRTS,   ETC. 


Oaneidian  Buyers  will  always  find  the 
very  latest  Novelties  in  Ladies'  and  Children's 

Jackets,  Skirts,  Mackintoshes, 
Capes,  Etc.,  Etc. 

in  our  showrooms.  Special  attention  is  being  given  to  the 
requirements  of  the  Canadian  Trade,  and  we  will  be  glad 
to  show  our  samples,  and  learn  your  needs. 

Mr.  Robert  Edntinson  is  now  acting  as  our 
Agent  for  the  Dominion  of  Canada. 


CORBY,    PALMER    &    STEWART 

39,  40,  41a  St.  Paul's  Churchyard,  LONDON,  ENG. 


THE  BEST  DRESS   GOODS   ALWAYS   BRING  TRADE. 

PRIESTLEY'S  DRESS  FABRICS 


WILL    DO   THIS    FOR    YOU. 


Ever  popular   because  of  their 

STYLISH  EFFECT  and  WEARING  QUALITIES, 

THEY  SELL  THEMSELVES. 


S.  GREENSHIELDS,  SON  &  CO.,  MONTREAL. 


Sole  Agents  for  Canada. 


WYLD-DARLING 


WHOLESALE  DBY  GOODS. 


SUMMER 


COMPANY,  LIMITED. 


MANUFACTUREBS,  TOROITTO. 


Novelties 


I  Fancy  Lace  Hosiery. 
I  Colored  Muslins. 
I  Wide  Neck  Ribbons. 
I  Striped  Flannel  Suitings. 


INTERESTING 


Jobs 


LADIES'   HOSIERY 

Complete  stock  plain 

and  ribbed 

Black  Cashmere  and 

Black  Cotton 

in  all  our  popular  numbers. 

Maco  and  Natural  Wool 

Split  Soles  and 

Polka  Dot  Cotton 

Retail  25c. 

Blacfc  Lace  Hose. 

Retail  25c.  o5c.  and  50c. 


HOUSEHOLD  GOODS 

White  and  Colored 
Quilts. 

Bleached  and  Unbleached 
Tablings, 

All    Sizes 
Napkins 

Huck  and  Damask 
Towels. 

White  and  Colored 
Bath  Towels. 


Summer  Dress  Stuffs. 

■    Scotch  Spot  Muslins. 
Swiss  .Spot  Muslins. 

Scotch  Taffetas. 
Printed  Organdies. 
Dimities,  Foulards. 

Silkalines. 

Victoria  Lawns, 

India  Linons, 

Linen  Batistes  in 

Endless  variety. 


MEN'S  CLOTHS 

Twill  Worsted  Coatings 

"  Wyld's  Special " 

and  "  Beaver" 

Black  and  Blue. 

Serge  Suitings 

Atlantic,  Pacitic,  Trilby, 

etc.,  all  in  stock. 

Black  and  Indigo. 

54-in.  Black  Italians 

At  Special.  Aberdeen,  etc. 

54-in.  Black  Mohair  Serges, 

Britannic,  Germanic,  etc. 


in  all  departments 
at  prices  to  stimulate 
trade  and  attract 
[  BUYERS. 

MEN'S  WEAR 

Neglige  Colored  Shirts 

separate  cuffs 

large  assortment  of  patterns 

Retail  50c. 

The  latest  "New  York" 

Shirt— just  opened. 

Special  Line  Men's 

Umbrellas— Retail  fl.OO. 

Write  for  sample  dozen. 

Lisle  Thread  Elastic  Braces 

made  specially  for  Summer 

wear,  Retail  25c.  and  SOc. 


TQ  AW  p  I   I   C  D  Q    j  ^^^  ^°^  showing  full  range  of  Fall  Samples  of  Cottons,  Flannels,  Flannelettes, 
'  i*'^"  l-LLtl\w   I  Wrapperettes,  Woollens,  Hosiery,  Underwear,  Dress  Goods,  Fancy  Linens,  etc. 

VISIT"      OUR       DEZRARTIVIEiNnrS. 

Letter-Orders-Promptly  Shipped.       WYLD-DARLING 


COMPANY, 

Limited. 


THE  TIME  TO  INSURE  IS 


NOW 


While  you  are  WELL,  STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W.  H.  Beatty,  Esq., 

PRESIDENT. 

W,  D.  Matthews,  Esq.,  Frederick  Wyld,  Esq,, 

VICE-PRESIDENTS. 

\A/.  C.   MACDONALD, 

ACTUARY. 

HEAD  OFFICE, 


J.   K.   MACDONALD, 

MANAGING  DIRECTOR. 


TORONTO. 


AT  THE 


The  Canadian  Transfer  Co. 


Took  First,  Second  and  Third  Prizes  in  their  class. 
Their  men  were  all  attired  in 

"Rooster  Brand" 

Overalls  and  Jackets 

which  greatly  added  to.  their  appearance. 
"Rooster  Brand"  goods  always  take  first  place. 


ROBERT    C.    WILKINS, 

Manufacturer  of  Overalls,  Shirts,  Pants,  Summer  Clothing,  etc. 
MONTREAL. 
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S.  GREENSHIELDS,  SON  &  CO 


MONTREAL. 


Our  travellers   have  now  with 
them  samples  for 

TALL  1902. 


These  include  many  lines  which 
we  control,  and  which  it  will  be  to 
your  advantage  to  look  over. 


We  have  still  a  few  snaps  left 
over  from  stocktaking,  which 
should  be  picked  up  at  once. 
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RYLANDS&SONS 


LIMITED 


MAIMCHESTER 


IM 


Cotton 


Spinneis 


♦       ♦       ♦       ♦ 


ts 


♦       ♦       ♦       ♦ 


Manufactuieis 


—=n   LIMITED 


<*%»*  *  'few  > 


England        '9' 


'  "Si! 


Bleacheis 


♦     ♦     ♦ 


Dyeis 


♦     ♦     ♦ 


finislieFS 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS 


Longford  works,      Si^v^lnton, 


Wigan, 
Cre^ive, 


Chorley, 
Bolton. 


r 


"A 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 

Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimnnings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 
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Horrockses,  Crewdson  &  Go 


COnON  SPINNERS  ".  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  107  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  for  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PRIZE  MEDALS,  LONDON 

1851, 

1861 

1 

GOLD  MEDAL,  CALCUTTA 

1884 

GOLD  MEDALS,  PARIS 

1867, 

1878 

GOLD  MEDAL,  LIVERPOOL 

1886 

DIPLOMA  OF  HONOUR,  VIENNA 

1873 

GOLD  MEDAL,  EDINBURGH 

1886 

GOLD  MEDAL,  CAPE  TOWN 

1877 

( 

FIRST  AWARD,  ADELAIDE 

1887 

DIPLOMA  OF  HONOUR,  LONDON 

1884 

5 

FIRST  AWARD,  MELBOURNE 

1888 

GRAND   PRIX,    PARIS,   1900. 
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The  Celebrated  €.B.  Corsets 


Patented 

and 
Registered 


ENGLISH   MANUFACTURE 


Have  far  and  away  the  largest  sale  of  any  corsets  in  the  world,  being  sold  throughout  the 
United  Kingdom  and  British  Colonies  by  13,000  drapers  to  upwards  of  4,000,000  Corset 
wearers. 

C  B.  Corsets  occupy  a  unique  position  in  England — the  test  market  of  the  world — where 
manufacturers  from  every  stay-producing  country  compete  upon  equal  terms — owing  to  their 
immense  superiority  over  all  rival  corsets  in  the  four  following  essentials  :  Perfection  of  shape, 
extreme  durability,  beauty  of  finish,  and  moderation  in  price.  C.  B.  Corsets  are  pre-eminently 
suited  to  Canadian  requirements,  and  quickly  attract  an  important  trade,  easy  to  cultivate  and 
capable  of  very  considerable  expansion. 


C.  B.  Corsets 
represent  a 
standard  of 
excellence  to 
which  lesser- 
known  cor- 
sets do  not 
pretend. 


M 


%.  Corsets  ^^^-^ 


The  many,  if 
unsuccessful, 
imitations  of 
C.B.  Corsets 
form  flatter- 
ing testi- 
mony to  the 
sterling  merit 
of  the  latter. 


Our  organization  for  the  production  of  the  Celebrated  C.B.  Corsets  furnishes  employment 
for  nearly  4,000  workpeople  in  eight  of  the  best  appointed  factories  in  the  United  Kingdom. 
Embodied  in  the  manufacture  of  C.  B.  Corsets  are  processes  invented  by,  and  known  only  to, 
ourselves,  the  result  of  which  has  been  to  produce  a  style  and  mathematical  correctness  in  fit 
hitherto  unknown. 

We  hold  a  finished  stock  of  50,000  dozens,  and  are  able  to  execute  practically  every  order 
by  return. 

SOLE   MANUFACTURERS: 

Charles  Bayer  &  Company 


victoria  Buildings,  Golden  Lane,  London. 

31  London  Wall  and  London  Wall  Avenue,  London. 

Albion  Stay  Factory,  Batb,  England. 

Victoria  Stay  Factory,  Bristol,  England. 

Ideal  Stay  Factory,  Oldland  Common,  England. 

Baystar  Stay  Factory,  Landport,  England. 


Imperial  Stay  Factory,  Portsea,  England. 
Star  Factory,  Londonderry,  Ireland. 
Flinders  Lane,  Melbourne,  Australia. 
Barrack  Street,  Sydney,  Australia. 
Wellesley  Street  East,  Auckland,  New  Zealand. 


CANADIAN  REPRESENTATIVES:  j^e  Bfitish  liTiport  Co.  of  Toroiito,  I  West  Wellington  St.,  Toronto 


THE  DRY  GOODS  REVIEW 


*«rALL   1902.*' 

In  addition  to  our  large  collection  of  FANCY  DRY  GOODS, 
which  has  been  thoroughly  replenished  in  all  departnnents  for 
the  assorting  trade,  our  travellers  are  now  carrying  a  full  line 
for  FALL  1902,  in  JACKETS,  COSTUMES,  SKIRTS, 
BLOUSES,  WRAPPERS,  UNDERWEAR,  DRESS  GOODS 
and    CLOAKINGS, 

"The  early  bird  gets  the  worm,"  and  if  you  would  secure 
early  and  pronnpt  delivery,  give  us  a  chance  to  do  your  orders 
justice  by  placing  them  early. 

The  Lace  Warehouse  of  Canada. 

KYL[.CHEESBRDyGHCO.,'°S.r 

riADE  IN  CANADA 

Oil  Cloths 

Be  Patriotic,  and  at  same  time  get  best  value,  by  purchasing  Canadian-made 

Oil  Cloths. 

WE  SHOW  SELECT  AND  UP-TO-DATE    PATTERNS  in 

Floor  Oil  Cloth-3  qualities- /,  to  %  wide      |      Jablo  Oil  Cloth. 
Canvas  I  Painted  Back  Stair  Cloth      |  cotton  and  Duck  Back 

Mats  or  rugs-All  sizes.  |      Enamelled  Stair  Cloth. 

Enamelled  Muslins,  Drills  and  Ducks. 

The  attention  of  dealers  is  called  to  the  advantage  of  handling  Canadian-made  goods.     It  is  worth 
money  to  get  your  orders  and  repeats  filled  promptly. 

We  have  large  producing  facilities  and  give  satisfactory  deliveries. 


The  Dominion  Oil  Cloth  Co.,  Limited,  Montreal 
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For  Ladies'  Underwear 
of  all  kinds,    Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION,    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN  THE^WORLD. 


THE    ABOVE   PATTERNS,  AND  MANY  OTHERS,  ARE    MADE   IN    A  VARIETYOF  WIDTHS. 


EXPERT    judges  agree  that   "  Plantagenet "    Frillings  exceed  all  other  makes  (for  the  above  purposes)  In 
beauty  of  design,  quality  of  material,  finish  and  cheapness.       Drapers  in   England— almost  to  a  man- 
stock  ''Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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WYCIiIFFE 


Casbmere 
Hosiery 


Pure  (Uool 

Unshrinkalilc 

Undnwear 


We  are  sole  representatlveJs  in  Canada  for  the  celebrated  **  Wycllf  f  C  "  Hosiery  and  Pure  Wool 

Unshrinkable  Underwear. 

MANUFACTURED    BY 

GREENWOOD  &  MOULDS,  Leicester,  England. 

Also  at  59  GRESHAM  ST.,  LONDON. 

A  complete  range  of  their  samples  are  now  in  the  hands  of  our  travellers.       We  would  respectfully  ask  Canadian 
merchants,  when  in  England,  to  call  on  Messrs.  Greenwood  &  Moulds  and  inspect  their  goods. 

22  Front  St.  West,  TORONTO. 


PRIME  &  RANKIN, 


Coronation — ^June  1902 
LNIO 


ii 


•  •        Range  of 


Largest  Variety  I 


Souvenir  Picture  Handkerchiefs, 
FLAGS  and  Decorations 

Best  Designs  I  1  Cheapest  I  I  I  again  leads  the  market. 


Various  Designs 

from  7)^r!.  upwards. 


rlagS^  Various  Pictures  and  General  Range. 

Samples  and  Illustrated  Lists  now  issued  all  over  Canada. 
See  you  get  our  goods.        All  bear  our  Trade  Mark  ticket. 


ASK  YOUR  WHOLESALE  HOUSE  FOR  THEM. 

Brown,  Graham  &  Co. 


37  QLASSFORD  STREET, 


Also  LONDON  and 

•5""^ -<"<'""*'""'*'  MANCHESTER. 


'""^^'^^^"V       No.  100-24-ln.,  "THE  IMPERIAL." 
Also  other  lines. 


QIasgfow 


R.  FLAWS  &  SON,  Canadian  Agents,  TORONTO 
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TORONTO. 


FOR  JUNE  SORTING  TRADE. 

Specials  in  Hosiery,  Gloves  and  Underwear. 


Hosiery 
Gloves 


i  INVADER  Seamless  Plain  Black  Cotton  Hose,  to  retail  at  lOe. 

O  12                      "          Ribbed    "            "  "              "          20c. 

M50               Ribbed    Black    Cashmere  "           25c. 

AE                 2/1  Ribl)ed    "           "  "          50c. 
Lace  Hosiery,  Full  Length  Ankle,  etc. 


544  Cream  Tati'etta 
650  White 
[645  Greys 


to  retail  at  25c. 


Underwear 


(  W162   Ladies'  Vests, 
W139 
W165 
W149 

Dazzler  Men's  Balbriggan, 
Prairie 
Fll 
Satin 
L16 
D48 

B66  "        Wolsey 


Natural  Wool, 


to  retail  at  10c. 
10c. 
15c. 
25c. 
25c. 
40c. 
50c. 
50c. 
$1.00 


to  retail  at  $1.00  to  $1.50 
$1.50 

$2.00  to  $2.50 


THS  CANADIAN 

VRY  ^OOftS  Review 
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MONTREAL  AND  TORONTO,  JUNE,    1902. 


No.  6. 


Our  NeAv  YorK  Dry  Goods  Letter. 

Only  Moderate  Activity  in  Trade  with  Stril<es  a  Disturbing  Factor    Prices  Fairly 
Steady— Some  Sliglit  Indications   of  Fall   Fashions—Millinery  Hints. 


From  Our  Own  Correspondent. 

New   York,   May   22,    1902. 

HAT  there  was  moderate  activ 
ity  in  the  dry  goods  field 
despite  a  nimiber  of  unfavor- 
able conditions,  is  very  good 
eviilence  of  the  generally  heal- 
thy tone  of  the  market.  There 
was  some  lessened  activity  in 
Summer  lines,  due,  as  usual, 
to  unseasonable  weather  ;  but 
the  same  excuses  for  bad  busi- 
ness are  heard  every  year, 
and  this  is  no  exception.  On  the  whole,  the  dry  goods 
trade  has  no  complaint  to  make  as  to  the  general  run  of 
the  Spjing  season,  .and  that  ordei-s  have  been  cut  off  rather 
abruptly  is  only  what  might  have  been  expected  after  the 
large  sales  of  the  earlier  end  of  the  season. 

ADVERSE   TRADE    FACTORS. 

Attention  is  being  more  and  more  turned  toward  Fall 
goods  and  Fall  materials  ;  and  while  orders,  in  driblets, 
are  coming  in  from  the  middle  West  and  New  Englantl, 
labor  troubles  in  various  sections  act  adversely  to  the 
demands  of  the  masses  in  the  sections  affected.  The  strike 
in  the  anthracite  regions  is  of  sufficient  proportions  to 
shut  off  considerable  business  in  Pennsylvania,  and  most 
dry  goods  houses  withdrew  their  travellers  the  moment  thi' 
strike  was  declared.  High  prices  for  foodstuffs  have  like- 
wise interfered  to  some  extent  with  the  sale  of  dry  o<,(„ls 
in  some  sections  of  the  country,  where  the  margin  Ijctween 
the  actual  necessities  of  subsistence,  and  even  moderate 
comfort,  was  small. 


THE  CONDITIONS  OF  PRICES. 
All  of  these  items  figure  against  the  total  of  busines-:, 
and  are  felt  more  in  the  primary  market  than  would  be 
supposed  from  casual  obser\ation.  Nevertheless,  there  ha\r 
loeen  no  serious  changes  in  prices,  and  while  declines  ha\e 
taken  place  in  some  lines  of  goods,  desirable  merchandise 
has  not  cone  begging.  The  cotton  market  has  been  more 
or  less  unsteady,  so  far  as  the  future  market  for  the  raw 
material  is  concerned,  but  the  spot  market  has  held  uni- 
forndy  firm,  ami  earlier  ]3redictions  as  to  high  prices  ha\'e 
been  verified.  The  speculative  element  seems  to  control  the 
primary  market,  and  a  variation  of  one  cent  per  {)ound  in 
one  week   is   only  one   evidence   of  the  stale   of  .sentiment. 

REDUCTION  IN  PRINT  CLOTHS. 
For  the  first  time  in  many  weeks  there  was  a  slight 
recession  in  the  price  of  print  -  cloths  in  Fall  Ki\ cr. 
The  cut  in  |)rice  is  more  in  name  than  in  reality,  as  the 
amount  of  goods  for  sale  is  very  limited,  and  the  first  spurt 
of  activity  is  likely  to  result  in  an  advance  to  the  higher 
levels.  Fall  prices  have  been  fairly  well  settled  above  three 
cents.,  and  the  large  proportion  of  the  output  was  sold  long 
ago.  In  the  finer  grades  prices  continue  to  be  exceptionally 
firm,  and  goods,  lioth  finished  and  in  the  grey,  are  not  Lo 
be  had  except  for  \irv  distant  delivery. 

TREND    IN    FABRICS. 

The  immediate  demand  for  sheer  materials  has  fallen  off 
|)erceptil5ly,  but  the  supply  is  in  thi;  hands  of  retailers,  and 
the  burden  of  marketing  them  will  fall  on  their  shoulders. 
I'iques  and  mcicerized  Madras  are  in  ijood  request,  as  they 
are  Ijetter  adapted  to  the  colder  climatic  conditions. 
Brocades  in  twig  and  spray  effects,  particularly  for  waists. 
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are   scarce   and   poi>ular.      Lawns   are   scarce  iu  first   hands. 
but    plcnut'nl    in    ihe    hands    of   jobbers    and    the    cutting  u, 
trade. 

F.\SHIONS  IN  SILKS. 
Silks  are  not  nearly  so  active  as  they  have  been,  bin 
Fall  orders  have  been  on  a  lil)eral  Sfule,  and  there  is  no 
pressure  of  goods  on  the  market.  ("lean  stocks  are  the 
rule,  and  outside  of  odd  colors  there  are  no  lots  oi  any 
importance  to  disturb  the  level  of  prices.  Foulanls  air 
still  backward,  but  are  being  quietly  absorbed  at  slightly 
lower  figures  than  last  year.  Strikes  in  the  silk  mills  have 
not  iiuorferod  with  the  immediate  market  to  any  appreci- 
able extent.  A  great  (iwil  of  interest  has  been  aroused  in 
shepherd  checks  in  blue  and  white  and  black  and  white, 
but  there  is  no  quantity  of  this  class  of  goods  to  be  had. 
and  it  is  too  late  to  make  more.  The  prime  favorites  are 
still  Shantung  pongees,  and  their  ai)plication  is  more 
varied  than  ever.  White  has  naturally  lieen  the  predomin- 
ating shade. 

For  the  Fall  a  revival  in  moires  and  moire  effects  is 
looked  for,  but  there  are  many  doubts  expressed  as  to  the 
eventful  outcome.  Moires  have  never  been  popular  for 
many  consecutixe  seasons,  antl  conservative  silkmen  are  not 
enthusiastic. 

VELVETS. 
In  the  velvet  field,  interest  is  centred  on  hollow-cut 
coi'ds,  which  promise  to  be  favorites  with  early  buyers. 
Indications  also  jjoint  to  a  good  sale  for  metal  prints, 
especially  for  waists.  Fancy  velvets  have  hoen  ordered  in 
limited  quantity. 

Ill  the  woollen  field,  the  strike  in  The  American  Woollen 
Mills  Co.'s  mills  has  not  l)een  as  serious  as  was  antici- 
pated, anci  while  a  part  of  the  orders  have  been  with- 
drawn and  placeil  with  independent  mills,  an  early  Fall 
season  would  cause  an  appreciable  shortage  of  goods. 
Fancy  worsteds  are  the  most  affected.  Wool  crashes,  for 
immediate  use,  are  in  reciuest  by  the  ciitting-up  trade  for 
walking  skirts. 

ACTIVITY  IN  RIBI50NS. 
In  the  ribbon  field  there  has  been  continuous  activity  : 
velvet  ribbons,  satins  and  gros  grains  vie  with  each  other 
for  first  place,  Ijut  the  popularity  is  in  the  order  name  1. 
Corded  swivel  effects  are  scarce  and  are  absorbed  as  (|uickl\ 
as  they  come  from  the  mills.  Blacks  are,  as  usual,  tlii' 
leaders,   with    white    a   close   second. 

Ull:B,)NS    IN    iMiLLINEKV. 
Kibbons  are  being  used  in   millinery  e\en  more   than  was 
earlier  anticipated.       Strikes   in    the  ribbon   mills  disturb   the 
future    market,    but    up    to    the    pi-esent    ha\e    not    interfereil 
with    deliveries.      Manufacturers    of    ribljons    have    gone    \\\\n 
a   new    de])arture    in    supplying    the    trade   with    ribbon    bows 
ready   made,    and    ha\e   added    materially   to   their   outlet    by 
this  means.      Moire  ribbons  are  still  scarce,   and  promise  to 
be  with   the  leaders  in  the   I^'all   as  well. 
HATS    AND    TRIMMINGS 
In    the   millinery    field    there    is    noticeable    a    tendency   in 
the  higher-gi'ade  goods   to   use   less   flowers   and   more  fancy 
feathers  arid  aigrettes,  but  in  the  medium  grades  and  popu- 


lar-priced hats,  flowers  hold  their  own.  Weather  condi- 
tions have  interfered  with  immediate  business  and  the 
present  demand  is  not  brisk  on  any  lines.  Braids  hold 
their  own  for  shaped  hats  and  continental  and  marquise 
nuxlels.  The  unveiling  of  the  Hochambeau  statue  may  he 
responsible  for  the  n'vival  of  the  liochambeau  hat.  Excei)- 
tionally  high  brims  are  the  characteristics  of  the  prevailing; 
models.  'J'here  is  a  good  demand  for  silk-draped  leghorns, 
with  and  without  (piills.  Burnt  straw  hats  are  having 
(juite   a   run   in    the   Southwest. 

RUFK3  AND  BOAS. 
In  the  neckwear  field  ruffs  have  the  call  as  strongly  as 
ever.  The  turn-down  model  of  the  automobile  tie  is  the 
latest  favorite  in  that  direction,  and  is  e(iually  |)o|)ular  in 
linen  and  silk.  Iiibl'jon  boas,  with  lace  ends  and  combina- 
tions of  ribbons  and  flowers,  are  in  good  demand.  Folded 
stock  collars  of  lawn  and  mull  [jinked,  edged  and  embroid- 
ered, are  selling   we'll.      Ascot   ties  are  in  limited  demand. 

CLOAKS    AND    SUITS. 

In  the  cloak  and  suit  field  attention  is  already  focussed 
on  Fall,  and  athance  lines  of  plush  capes  and  the  cheaper 
jackets  were  sent  to  the  Pacific  Coast  early  in  the  month. 
Twenty-seven-inch  jackets  ha\e  been  ordered  by  the  Western 
jobbers,  and  a  few  Newmarkets.  Slotted  seams  promise  to 
be  the  feature  of  Fall  jackets  and  skirts,  as  well  as  what  is 
li'ft  of  the  present  season.  Silk  Etons  are  still  sellino-. 
Light-covert  jackets  are  also  in  fair  demand. 

SHIRT    WAISTS. 

In  the  shirt-waist  field  liusiness  is  not  so  active  as  last 
.year  at  the  same  period.  China  silks  have  the  call.  A 
novelty  introduced  bv  a  leading  house  is  the  "  Ping-Pong: 
waist,  with  tiny  rac()uets  and  balls  embroidered  in  contrast- 
ing color.  This  has  met  with  instantaneous  success,  and 
st>eins  to  ha\e  struck  a  popular  chord.  Slot-seam  effects 
also  ap|)ear  in  waists.  There  is  a  tendency  favoring  short 
sleeves,   and   many   reoiders   on   this   class   are  coming   in. 

On  some  of  the  newer  styles,  round  yokes  of  Valen- 
ciennes lace  appear,  and  are  well  thought  of  by  prominent 
buyers.  A  new  model  of  coat,  similiar  to  the  "Middy  " 
coat,  with  two  box  plaits  in  front  and  back,  loose  fittino- 
in  front,  and  with  more  or  less  of  a  kimona  effect,  are 
finding  fa\or.  Yoke  elVects  are  coming  in  again,  and  an- 
shown  in  manv  models,  particularly  in  -Japanese  silks. 
Lace  trimmings  aie  more  profusely  used  than  in  other 
seasons    on    the    latter. 

In    separate   skirls,    brilliant ies.    plaited,    are   favorites   of 

the      nuunent.       Wash      skirts     ai'i'     not     in    acti\e    demand  ; 

whether  this  means  that  they  will  not  come  to  the  front,  or 

whether      the      delav     is      owing      to      cold    weather,    is    not 

cipparent. 

WM.    J.    BRANDT. 


Youell  iV  Wrong.  Aylmer,  (Int.,  have  added  a  handsome 
bit  of  furniture  to  their  store  in  a  National  cash  register 
and  cabinet.  The  machine  is  one  of  the  most  modern  made 
by  this  company.  The  cabinet,  which  contains  six  tills, 
is  finished  in  golden  oak. 
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Our  London 
FasKion  Letter. 


Popularity  of  the  Black  Silk  Uown-riuch 
Ornamentation  in  Vogue— Profuse  Em- 
ployment of  Lace— nillinery  Ideas  New 
Hat  Shapes. 


r 
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From  Our  Own  Correspondent. 

London,  May  17.  1902. 

BLACK  silk  gowns  are  considered  now  the  very  height  of 
fashion,  and  it  is  wonderful  to  note  how  the  changes 
may  be  rung,  even  in  the  design  of  a  black  glace  model.  One 
of  the  smartest  examples  is  where  a  full  bell-shaped  skirt  of 
black  glace  is  encircled  with  graduated  bands  of  black  piece 
velvet,  reaching  from  the  waist  to  the  hem.  With  this  is  a 
short  sac  coatee,  banded  in  the  same  way,  and  worn  over  a 
skirt  of  string-colored  ring-spotted  net.  Another  style  is  where 
the  silk  is  finely  tucked  on  the  hips,  and  the  lower  part  shows 


specially  drawn  and  ett^ra^'ed/or   The  Dry  lioods  Revieiv. 

A  LONDON  COSTUriE. 

A  Stylish  Summer  costume  in  grass  lawn  trimmed  with  lace  insertion  to 
match  over  an  underslip  of  pink  glace  silli.  The  front  of  the  bodice,  the 
lower  part  of  the  sleeves,  the  bows,  and  waistband  are  of  pink  silk,  and 
the  whole  is  finished  with  a  large  lace  collar. 


a  very  full  flounce,  with  spaced  fine  tuckings,  and  between 
them  large  diamond-shaped  medallions  of  black  Chantilly 
lace. 


A^ 


T  the  recent  private  view  of  the  Royal  Academy,  there 
were  quite  a  number  of  stylish  black  silk  gowns  to  be 
noted,  but  all  were  lavishly  ornamented  with  much  tucking 
and  application  of  either  embroidery  or  lace.  There  was  one 
exception,  where  a  well-known  Americanne,  who  is  noted  for 
her  smart  dressing,  wore  a  tailor-made  gown  in  thick  black 
silk  that  was  knife-pleated  into  a  shaped  hip  part.  With  this 
was  a  coat  bodice,  cut  short  on  the  fronts,  and  ending  in  habit 
fashion  at  the  back.  The  coat  fronts  were  faced  with  a  rich 
embroidery  in  black  and  white  upon  white  panne,  and  opened 
to  show  a  V  shaped  vest  of  the  panne,  with  buttons  of  pearl. 
A   large    black    hat    with    ostrich    feathers   completed   this 

striking  costume. 

*  *  ♦ 

^H£  fullest  display  is  now  made  of  advanced  fashions  in  all 
departments  by  the  leading  firms  in  the  West  End  in 
their  bidding  for  Coronation  custom.  If  the  truth  must  be 
told,  there  is  no  very  great  rush  of  trade  concerned  with  this 
special  purpose  up  to  the  present.  The  cold  weather  may 
account  partly  for  this,  but  it  is  dififiicult  to  assign  any  one 
reason  for  the  decided  depression  in  trade  generally.  The 
extensive  shows  now  being  made  are  full  of  interest.  The 
novelty  is  marked  to  a  degree  in  nearly  everything  put  for- 
ward, but  noticeably  so  in  the  costumes  and  blouses.  The 
latter  take  many  varied  forms,  from  the  simple  slip  in  muslin, 
silk,  satin,  lawn  or  lace,  to  the  ornate  model  that  is  almost  a 
coatee.  An  example  is  where  a  blouse  in  grass  lawn  is  cut 
with  a  short  pointed  Eton  coat  over  a  tight-fitting  bodice  of  the 
same  color  glace.  To  this  is  attached  a  corselet  waistband 
ending  in  short,  pleated  coat  tails  at  the  back.  The  lawn 
Eton  is  strapped  with  inch  bands  of  the  silk  from  the  neck 
downwards.  The  elbow  sleeves  are  strapped  in  the  same 
fashion,  and  then  are  allowed  to  fall  free  to  form  a  becoming 
frill.  A  lawn  collar,  with  inset  medallions  of  lace,  covers  the 
shoulders  and  ends  on  the  fronts  with  a  quaint  jabot  of  lace 
(plisse).  Small  gold  and  blue  enamel  buttons  fasten  the  vest- 
shaped  fronts.  This  type  of  blouse  is  very  largely  patronized 
for  theatre  and  restaurant  wear — the  places  where  the  most 
advanced  fashions  are  nowadays  to  be  noted. 

♦  *-)(■ 

/^THER   very   striking   patterns   have   short   sacs   of  lace, 

chiffon,  or  lawn   with  lace   applications.      Of  the  most 

elegant  character  are  the  full  loose  blouses  in  such  materials  as 

crepe-de-chine    or    taffetas    linon.      Sometimes   these    have 
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narrow  velvet  strappings  in  novel  designs,  and  again  have 
soft  ribbons  in  delicate  shades,  threaded  through  the  fronts  and 
tied  in  a  big  chou  on  the  left  side.  To  the  majority  of  these 
smart  styles  there  are  becoming  collars  of  lawn  with  lace 
galon,  or  of  ring  spot  net  with  lace.  Dressy  bodices  suitable 
for  wearing  with  several  skirts  are  in  great  demand,  and  the 
fabric  employed  is  mostly  glace  silk  with  much  fanciful  orna- 
mentation.    A  great  amount   of  hand  stitching  distinguishes 


-<■   Z-"'       <: 


Straw  (l;inw)  embroidering  in  pnle  blue  upon  fieclle  tiille. 

the  best  class  tailor-made  gowns  and  curious  ideas  as  to  trim- 
mings are  to  be  noted  in  the  more  exclusive  models.  Lame, 
the  soft  wool  straw  so  much  used  now  in  tnillinery,  is  introduced 
into  embroideries,  and  besides  having  its  use  for  trimming 
cloth  and  canvas  gowns  is  to  be  noted  also  on  blouses  and 
boas.  It  is  embroidered  upon  net,  and  is  dyed  in  exquisite 
tints   that  make  a  nice  effect  when  applied  to  Paris  or  ficelle 

colored  net  or  tulle. 

*  *         * 

QHOT  glace  strappings  are  very  new,  and  are  used  with  good 
effect  upon  costumes  of  face  cloth,  voile,  canvas,  home- 
spuns, hopsack,  estamine  or  alpaca.  In  a  fine  show  made  in 
a  Regent  street  house  this  week  of  Paris  tailor  mades,  there 
was  included  a  very  smart  gown  in  grey  hopsack  strapped  and 
faced  with  brown  linen  relieved  with  just  a  suspicion  of  dull 
red.  This  costume  was  made  with  a  novel  blouse  that 
bordered  upon  the  Norfolk  shape  and  was  finished  with  small 
dull  gold  buttons  and  a  neat  stock  and  collar  of  dull  red  silk. 
Whilst  on  this  subject  it  might  be  observed  that  with  several 
plain  tailor  styles,  neat  turnover  collars  of  linen  or  lawn  with 
embroidered  corners  are  very  fashionably  worn  and  are 
accompanied  by  a  silk  tie  or  short  neat  bow. 

*  *         * 

TN  same  tailor-made  gowns,  the  designers  are  not  content 
with  one  class  of  trimming,  but  add  one  to  the  other  in  a 
most  curious  fashion.  As  an  instance,  in  the  special  show 
alluded  to  there  was  included  a  stylish  gown  with  pouched 
blouse  bodice,  a  grey  homespun.  This  was  strapped  with 
grey  glace,  in  addition  to  a  trimming  formed  of  grey  cloth 
medallions,  on  which  woollen  lace  centres  were  applied. 

*  *  * 

'T^HE  craze  for    the   "French   sailor"    hat  has   in  nowise 

abated.     It  is  the  big  thing  for  popular  sale,  and  it  is 

invariably  trimmed  with  a  black  velvet  bow  at  the  back.     It 

has  an  eccentric  rival  now  in  a  peculiar  shape,  not  unlike  a 


grocer's  scoop,  worn  with  the  high  part  at  the  back.     It  is 

variously  known  as  the  "  Casino  "    or   "  Monte   Carlo,"  and 

is  very  deeply  turned  up  at  the  back,  sometimes  seven  or 

eight  inches.     This  upturn  narrows  off  to  nothing  on  the  front 

part.     Panamas   are  being   much   boomed,  but   are  not  yet 

making  their  appearance.     The  weather   conditions  are,  of 

course,  against  that.     It  will  be  curious  to  see,  moreover,  how 

the  various  big  speculations  made  in  these   lines  turn  out  at 

the  end  of  the  season.     A  novelty  for  men  and  women's  wear, 

intended    for   river   or   country,   are  white  wool   hats  in  the 

Panama  shape.     They  are  beautifully  light,  can  be  folded  up 

into  a  small  compass,  and  have  a  very  smart  appearance  that 

bids  for  success.     In  smart  millinery,  blue  and  green  effects 

(ecossais)  are  the  rage. 

A.  Meehan. 


TRANSIENT    TRADING. 

The  Divisional  Court  at  Toronto  has  given  judgment  quash- 
ing the  magistrate's  conviction  in  the  Ottawa  case  of  the 
Crown  vs.  St.  Pierre.  This  was  a  conviction  under  an  Ottawa 
transient  traders'  by-law.  The  defendant  canvassed  for  orders 
for  clothes,  exhibiting  samples  of  goods  and  booking  orders 
for  clothing  which  was  made  in  Montreal.  The  magistrate 
gave  decision  regarding  this  as  a  breach  of  the  by-law.  This 
the  court  now  overrules. 

Aid.  Rosenthal,  of  Ottawa,  who  has  been  largely  instru- 
mental in  having  prosecution  undertaken  against  transient 
traders,  said  he  understood  that  the  conviction  had  been 
quashed  on  a  mere  technicality,  because  the  goods  did  not 
happen  to  be  delivered  in  the  city  by  the  party  who  took  the 
orders.  If  the  goods  had  been  delivered  by  him  the  repre- 
sentative would  have  laid  himself  open  for  conviction.  Aid. 
Rosenthal  believes  that  all  outsiders  who  enter  Ottawa  to  do 
business  should  contribute  something  to  the  municipality  for 
the  privilege,  either  in  the  shape  of  a  license  or  paying  taxes. 
He  will  keep  his  eye  open  and  all  those  who  attempt  to  evade 
the  transient  traders'  by-law  and  its  provisions  will  have  to 
come  to  time  or  do  business  elsewhere. 


GARMENT   GUTTING    MACHINES. 

The  Eastman  Machine  Co.,  Limited,  say  they  are  away 
behind  their  orders  for  their  electric  cloth-cutting  machines. 
Some  of  their  customers  are  ;  John  P.  Black  &  Co.  ;  The 
T.  Eaton  Co.,  Limited  (who  use  ii  machines);  The  Eclipse 
Whitewear  Co.,  Limited  ;  Gale  Manufacturing  Co.  ;  Garland 
Manufacturing  Co.;  S.  F.  McKinnon  &Co.,  Limited;  Thomas 
May  &  Co. ;  MacFarland,  Gray  &  Southgate,  Limited  ;  John 
Northway  &  Son,  Limited  ;  Wyld-Darling  Co.,  Limited. 

This  company  make  a  specialty  of  the  manufacture  of 
labor-saving  machines  and  devices  for  garment  makers 
generally.     There  office  is  now  at  247  Yonge  street,  Toronto. 


Hugh  Lyons,  of  North  End,  St.  John,  N.B.,  will  shortly 
commence  a  dry  goods  business  on  Main  street,  between 
Douglass  avenue  and  Adelaide  street. 

Chas.  Campbell,  Richmond,  Que.,  has  sold  his  stock  of 
dry  goods  en  bloc  to  P.  J.  Girard,  the  well-known  storekeeper 
at  Richmond  Station.  Mr.  Campbell  will  devote  his  attention 
to  the  insurance  and  auction  business. 
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LISTER  &  CO.,  Limited 

Manningham  Mills,  BRADFORD. 


■VWWWVWVWWWWVWl 


Qlll/    Uolliof  C      IMPROVEI^  Finish.     Black  and  Colors. 
OIIK     YwlYC  LO      For  Millinery  and  Dress  Purposes. 

Panne  and  Mirror  Velvets, 
Coronation  Velvets, 

% 

Silk  Dress  Plush. 

As  the  demand  for  Silk  Velvets  is 
expected  to  be  large, 

EARLY  ORDERS  ARE   URGENT. 


SAVING  THE  WASTE 


Drv     Ooods     IVIen 


NA/hio     IVIal<:e 


rofi-t. 


We  sometimes  wonder  if  business  men  have  caught  on  to  the  im- 
portance of  saving  the  waste.  This  is  really  where  the  profits  come  in 
business  in  these  days  of  keen  competition  and  close  margms.  On  the 
shelves  of  every  dry  goods  man  there  are  hundreds  of  yards  of  goods  that 
possess  little  real  value — that  are  practically  waste — because  they  are 
faded,  off-color,  out  of  fashion — in  a  word  unsalable. 

We  take  this  stock  and  convert  it  into  up-to-date  fashionable  goods — dye  in  the  popular  color  of  the 
season — or  a  good  staple  color  that  means  ready  selling  at  all  times. 

The  cost  of  this  change  is  very  little.  We  do  the  work  so  well  that  an  expert  dry  goods  man  will  not 
tell  the  difference  between  these  and  fresh  goods  from  the  factory.  We  have  been  doing  this  for  a  quarter 
of  a  century  for  the  best  houses  in  the  trade  all  over  Canada. 

R.  PARKER  &  CO., 

Dyers  and  Finishers, 

Head  Office  and  Works,  787-791  Yonge  St.,   TORONTO,  ONT. 

MONTREAL     BRANCH  ;     1958     Notre     Dame     Street. 
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Noted  Business  Men. 

Mr.   John  Clallin.   of    Ne-w  YorK. 


JOHN  CLAFLIN  is  the  son  of  H.  B.  Claflin.  The  founder 
of  the  greatest  wholesale  dry  goods  concern  in  New 
York,  if  not  the  oldest,  was  H.  B.  Claflin.  The  style  of  the 
house  is  The  H.  B.  Claflin  Company.  The  head  of  it  is  John 
Claflin,  52  years  old,  born  in  Brooklyn. 

There  is  not  a  commercial  centre  on  the  continent  where 
the  Claflin  name  is  unknown.  But  few  knaw  anything  abiput 
John  Claflin.  For  that 
matter,  not  many  people 
in  New  York  City  outside 
of  financial  circles  and 
corporations  and  a  few 
clubs  know  anything 
about  him,  except  that  he  cr\ 
is  the  head  of  the  dry  r^ 
goods  company.  ^ 

There  are,  however, 
some  reasons  for  all  this. 
John  Claflin  is  a  busy 
man.  He  has  had  no 
time  since  he  became  the 
head  of  the  house  to  cul 
tivate  acquaintances.  He 
has  had  no  fondness  for 
posing.  He  shrinks  from 
publicity.  He  is  the 
antithesis  of  cynicism. 
He  is  the  opposite  of  the 
recluse.  There  is  no 
riddle  in  his  life.  But  he 
does  evade  the  curious. 

Mr.  Claflin,  whose  city 
home  is  No.  4  East 
Seventy  -  second  street, 
goes  down  to  business  on 
a  street  car.  He  has  no 
regular  hours  at  the 
office.  Quite  often  he 
goes  further  down  town 
first.  He  is  several  times 

a  bank  director.     He  has 

varied   interests  in  Wall 

street — but  never  as  a  speculator — and,  if  the  business  in  that 
district  is  more  urgent  than  it  is  in  Church  street,  Mr.  Claflin 
.  goes  to  Wall  street  first.  He  may  not  be  at  the  big  dry  goods 
house  before  noon.  He  may  not  go  there  at  all.  If  he  does 
go  there  first,  he  may  not  tarry  there  10  minutes.  Some- 
times he  does  not  go  to  his  own  private  office  in  the  building. 
Quite  frequently,  for  that  matter,  he  will  make  a  half-dozen 
trips  in  a  day  between  Church  street  and  Wall  street,  and 
unless  there  are  atmospheric  hinderances,  he  usually  walks 
going  and  coming. 

The  stranger  who  loiters  about  the  H.  B.  Claflin  store  for 
the  purpose  of  finding  out  how  Mr.  Claflin  looks  had  better 
not  guess.  There  is  nothing  unusual  in  his  dress  or  manner. 
He  is  a  well-groomed  business  man.     He  is  small  in  stature  ; 


MR.    JOHN    CLAFLIN.    OF    NEW    YORK 


his  face  is  bearded — but  neither  black,  nor  light,  nor  grey  ; 
it  is  not  even  Van  Dyked  ;  it  is  just  a  "  full  beard,"  neatly 
trimmed  ;  and  he  wears  a  Derby  hat.  The  stranger  might 
pick  him  out  by  his  quick  walk,  for  in  this  respect  he  is  notice- 
able. It  is  a  good  mile  from  the  Claflin  store  to  Trinity 
Church.  Mr.  Claflin  walks  that  mile  in  15  minutes — and 
that  in  a  Broadway  crowd  is  quick  time.  The  record  on  an 
unobstructed  course  is  seven  minutes. 

Mr.  Claflin  transacts  his  business  wherever  that  business 
is,  if  he  can  get  to  the  place.  All  the  business  connected  with 
The  H.  B.  Claflin  Company  is  transacted  on  Church  street. 
That  is  only  "  one  iron"  in  his  fire.  He  holds  the  controlling 
interest  in  the  big  McCreery  retiil  house  in  Twenty  third 
street.  He  is  the  same  in  the  big  Adams  retail  house  in  Sixth 
avenue.     If  he  has  any  special  business  at  either  place  he 

goes  there.  These  two 
retail  houses  are  as  sep- 
arate and  distinct  from 
j  The  H.  B.  Claflin  Com- 
pany as  if  they  were 
owned  by  non  residents. 
When  one  has  any 
business  with  The  H.  B. 
Claflin  Company  ore 
must  go  there  to  transact 
it.  The  house  has  not  a 
branch  oft!  ;e  in  Man- 
hattan or  in  Brooklyn. 
If  the  country  mer:hant 
wants  to  buy  of  the 
Claflin  house  he  has  two 
methods  :  He  can  come 
to  the  city  or  he  can 
order  by  mail.  There 
are  no  "commercial 
drummers"  for  the  con- 
cern. Once  a  year,  in 
April,  a  specified  num- 
ber of  representatives 
from  the  house  visit  the 
leading  cities  —  not  the 
country  towns — and  get 
orders  for  Winter  goods. 
That  is  the  extent  of  the 
"personal  drumming" 
— t  r  a  d  e  vernacular  — 
done  by  John  Claflin' s 
house. 

An  acquaintance  of 
Mr.  Claflin  left  word  for 
him  one  day  to  meet  him  at  the  Lawyers'  Club  for  luncheon . 
Mr.  Claflin' s  representative  courteously  replied  that  he  would 
deliver  the  message,  but  added  :  "Mr.  Claflin  doesn't  go  to 
luncheon  anywhere,  unless  there  is  a  great  urgent  reason 
for  it." 

"  Never  has  luncheon  ?  "  was  the  inquiry. 
"  Rarely.     His  luncheon  consists  of  a  bottle  of  koumiss," 
was  the  reply. 

Characteristic  of  the  man  ?  Yes.  When  there  is  business, 
attend  to  business.  When  you  want  to  eat,  eat  at  eating  hours. 
Dinner  is  the  eating  hour  in  New  York. 

Mr.  Claflin  attends  the  banquets  of  the  Chamber  of  Com- 
merce, or  of  any  gathering  where  matters  of  interest  to  New 
York  are  to  be  discussed.     He  likes  that   sort  of  thing.     He 
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never  consents,  in  advance,  to  speak.  He  makes  no  preten- 
tion to  after-dinner  or  other  oratory.  But  once  at  the  table, 
he  is  ready  to  speak  at  the  proper  time. 

"  He  is  no  lo  minute  speaker,"  said  one  of  his  friends 
who  has  been  out  with  him.  "  He  refuses  to  be  limited.  And 
this  comes  of  the  man's  habit  of  exhausting  whatever  he 
undertakes.  He  is  the  most  thorough  man  I  ever  knew.  I 
have  known  him  to  talk  for  an  hour  on  a  lo-minutes'  call,  but 
so  clear.cut  is  his  style,  so  concise  his  manner  of  expression, 
that  the  hour  seemed  short." 

Mr.  Claflin's  habit  of  exhausting  subjects  may  be  illustrated 
by  a  statement  from  an  intimate  friend,  who  was  asked  if  Mr. 
Claflin  had  an  extensive  library. 

"  No,"  was  the  reply.  "  He  has  a  good  number  of  books, 
but  he  is  not  an  omnivorous  reader.  He  reads  thoroughly 
whatever  he  does  read,  and  he  is  as  familiar  with  the  histories 
of  the  authors  that  he  reads  as  he  is  with  the  members  of  his 
own  family. ' ' 

Mr.  Claflin's  Summer  home  is  at  Morristown,  N.J.,  and 
when  he  is  there  is  an  out-door  man  as  much  as  possible. 
When  he  was  a  young  man  his  hobby  was  travel.  He  made 
a  journey,  as  a  hunter,  in  South  America,  going  on  the  line 
of  the  equator  from  the  Pacific  to  the  Atlantic.  It  is  said  that 
he  traversed  jungles  where  no  white  man  had  ever  been  before. 
Put  him  in  the  country  with  a  gun,  and  his  return  is  uncertain 
— particularly  if  the  country  is  unknown. 

John  Clafiin  was  born  in  Brooklyn,  July  24  1850.  He  is 
the  namesake  of  his  grandfather,  who  was  a  merchant  at 
Milford,  Mass.,  and  who  left  his  business  to  his  son,  Horace 
B.  Claflin,  father  of  the  head  of  the  house  which  bears  his 


name,  came  to  New  York  in  1843.     He  established  the  house 
of  Buckley  &  Claflin,  at  No.  46  Cedar  street. 

The  John  Claflin  of  to-day  graduated  from  the  College  of 
the  City  of  New  York  in  1869.  He  then  went  abroad,  and 
spent  a  year  in  Europe  and  the  Orient.  He  became  a  mem- 
ber of  the  firm  in  1873.  His  trip  to  South  America  occurred  in 
1877.  In  1890  he  organized  the  The  H.  B.  Claflin  Company. 
In  addition  to  the  interests  mentioned  elsewhere,  John  Claflin 
is  a  director  in  the  American  Exchange  National  Bank  and 
the  National  Bank  of  Commerce  ;  a  trustee  in  the  New  York 
Life  Insurance  Company,  in  the  United  States  Trust  Company, 
the  Commercial-Union  Fire  Insurance  Company,  and  in  the 
Commonwealth  Insurance  Company.  To  each  of  these 
concerns,  in  addition  to  his  mercantile  business  in  New  York, 
and  in  other  cities,  Mr.  Claflin  devotes  some  part  of  his  time 
every  business  day  of  the  year. 


Campbell  &  Smith,  furnishings,  Neepawa,  Man.,  have 
dissolved  partnership,  C.  A.  Campbell  retiring.  The  business 
will  be  continued  by  J.  V.  Smith  &  Co. 

The  Imperial  Dry  Goods  Co.,  Winnipeg,  are  asking  for 
supplementary  letters  patent  to  increase  the  capital  stock  from 
$25,000  to  ;Jioo  000. 

Among  the  Maritime  Province  applicants  for  the  Trade 
Commissionership  at  London.  Eng.,  is  Mr.  A.  M.  Payne,  of 
Halifax,  N.S.,  who  is  well  known  to  the  dry  goods  trade  in 
Toronto  and  Montreal.  Mr.  Payne  has  made  the  transporta- 
tion interests  of  the  Dominion  the  subject  of  a  close  lifelong 
study. 


An  Opportunity 


to  secure   Linens  at  25%  less  than  regular  prices. 

Large   purchase  of   Linen    TablingS|    Dowlas, 
Table    Napkins   and   Tea  Cloths    bought  at 

forced    sale.      Money    in    them    for   you.     See    samples    in 
Travellers'  hands. 

Dress  Goods  Department 

announces   receipt  of  shipment  of  Black  and  Navy  Dress 
Serges  at  28  V2,  37^,  50,  75c.   Black  Grecian  Cords,  45,  55c. 

Repeat  Orders  will  have  prompt  attention. 


Wholesale    Dry   Goods 


KNOX,  MORGAN  &  GO. 

HAMILTON,   ONT. 
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I      COLOR   FORECASTS   FOR 
X  AUTUMN    1902. 
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FROM     imiuinos     made     auumo     rxperieiicoil    New    \i)ik 
buyers  of  dress  ooods,   silks  iviul  millinery,   and  aided 
h\'    forecasts    furnished    by    "  color    cards  "    of    I'aris 
syndicates.   The  Dry  Goods   Economist  makes   the  followiiii> 
predictions  regarding   Autumn  colorings   for   190'2  : 
•    •    • 

DlxESS  GOODS.— The  following  colors  will  prevail  in 
dress  goods,  with  popularity  approximately  in  the  oidcr 
named  :  Browns,  castors,  blues,  greens  and  reds.  These 
are  for  ,  wool  and  worsted  dress  goods,  but  they  will 
strongly  influence  the  colors  for  silks.  White  will  be  a 
factor  in  dress  goods,  especially  in  waistings.  It  will 
largely  take  the  form  of  hairs  or  miniature  bubble  effects, 
on  orounds  of  the  shades  above  enumerated,  but  more  espe- 
cially  in  brown,  blues  and   reds. 

\Vc  do  not  speak  of  black,  as  that  hue  occupies  an 
important  field  of  its  own. 

The  popularity  of  Shantung  [wngees  and  linen  shades 
has  developed  a  vogue  of  green  as  a  relief  or  contrast.  In 
addition  to  its  use  in  combination,  green  is  largely 
employed  as  a  foundation  color  over  which  to  show 
diaphanous  materials  that  are  in  this  linen  shade.  This 
popularity  can  readily  be  accounted  for.  Place  a  i)arrot 
green  taffeta  beside  a  Shantung  pongee,  and  the  one  brings 
out  in  a  striking  degree  the  beauty  of  the  other.  Then, 
too,  green  is  essentially  a  relief  shade. 

•    •    • 

COMBINATIONS  OF  COLOR.— The  fact  that  in  a  lesser 
dcurce  the  same  result  is  oUtained  by  combining  a  Shan 
tunu  with  a  rich  shade  of  brown,  accoimts,  in  a  measure, 
for  the  present  popularity  of  browns. 

A  still  more  striking  combination  is  found  in  poi)py-rcd 
(coquelicot)   and   pongee  or  linon. 

But  to  return  to  green.  This  color  has  been  steadily 
gaining  in  popularity  for  some  time,  and  in  combination 
with  blue  will  be  favoreil  for  Fall  dresses.  The  combina 
tion  is  most  favored  in  spot  effects,  with  blue  and  more 
pr.nninent  shades.  Extremists  will  combine  poiJpy-red  aii<l 
black.  Everybody  knows  that  red  and  black  are  a  stand 
ard  combination. 

In  a  general  way  more  \  i\id  colors  will  be  the  \(>l;i  ' 
during  the  coming  Fall.  I'astds  will  be  i-cserved  for  even 
ine  wcmr.  and  will  be  favored  by  those  who  are  slow  to 
adopt    radical    dcpartuies. 

We  may  confidently  look  forward  to  combinations  of 
blue  and  green,  poppy -ri'd  and  black,  anil  combinations  ol 
colors— in  waislings,  more  especially— that  will  at  first 
strike  the  dress  -  goods  luiyer  as  being  bail  form.  But  buy 
ers  can  safely  adopt  some  of  the  new  combinations,  as  their 
customers  will  undoubtedly  bi'  ready  for  a  radical  di'pai- 
lure   in   color   joinings. 

Since  the  foregoing  statement  was  prepared,  what  is 
usually  known  as  the  Claude  Fieres  card  has  been  recei  ■ 
This  card  is  practically  an  endorsement  of  the  above  fore 
cast,  with  the  exception  that  reds  are  given  the  second 
strongest  re]}resentation.  This,  however,  reflects  Paris 
tendencies    rather    than    those   in    cvideoce    in   New    York    at 

the  present  moment. 

*    *    * 

COLORS     FOR    TRIMMINGS   AND   RIBBONS. -A     still 
more  important  card— that  of  The  Union  des  Syndicats  of 


I'aris,  Lyons,  .St.  Ktii'nnc.  Calais,  etc.,  composing  the 
Chainbrc  Syndicale  des  Klcurs  et  Plumes,  is  at  hand.  This 
shows  the  colors  which  have  been  prepared  for  ribbons  and 
trimmings. 

It    introduces    some    no\elties,    which,    speaking    gencia  i 
are  to  the  effect  that  the  peacock  and  the  parrot  shades  are 
likely  to   be   the  stiongest  in   the   trimming   line  during   the 
eaily  Fall  season  of  1902. 

The  first  six  peacock  shades  in  this  card  are  worthy  of 
adoption.  So  are  the  six  immediately  following,  which 
range  from  gold  to  bronze.  The  shades  named  tabac  and 
marron,  two  handsome  browns,  could  be  adopted  to 
advantage.  The  same  can  be  said  of  two  desirable  shades 
of  red,  known  as  pourpre  and  grenat.  Two  handsome 
violet  shades  are  shown,  which  are  likely  to  be  good. 

In  the  beige  and  castor  series  three  good  shades  are 
shown.  And  e(|ually  tjood  are  three  blues.  The  indis- 
pensable tur(|uolse  is  there,  and  a  ciel  blue,  is  also  es|)e- 
cially  meritorious.  A  \  ery  aood  pink  should  not  be  oxer- 
looked. 


OMBRE  SHADES.— Dyers  and  buyers  alike  can  well 
ali'ord  to  keep  their  eyes  on  the  following  ombre  shades 
shown  on  the  syndicate  cani,  viz.:  Gold,  through  the  four 
intermediate  shades  to  bronze  ;  pink,  through  the  four 
intermediate  shades  to  slate  ;  Ciel,  through  the  four  inter- 
mediate shades  to  drab  :  coral,  through  the  four  inter- 
mediate shades  to  brown  :  lilac,  through  the  intermediate 
shades   of  heliotiope  to   olive. 

This  apiJlies  to  ombres  in  the  new  soft  shadings.  They 
must   not   be  confused  with   ombres  in  ordinary  colors. 

These  last-noticed  tints  indicate  changeables.  and  it  is 
quite  likely  that  wc  shall  see  blue  shot  with  green,  or  vice 
\ersa,  and  other  combinations  that  can  be  developed  to 
adxanlace  from  the  shades  shown  in  the  syndicate  card. 


WHERE  EUROPEAN  GLOVES  ARE  MADE. 

(lermany  has.  of  late  years,  greatly  increased  her  facili 
ties  in  the  glove-making  line,  and  has  oxershadowed 
France  in  (piantity  of  |)roduct  at  least.  .\t  the  present 
time,  1,100  German  concerns  are  engaged  in  this  industry. 
the  total  output  of  85  factories  being  for  export  only.  .Ml 
but  100  of  the  factories  are  entirely  occupied  with  the  kid 
glo\e  industry.  Germany  also  has  100  tanneries  for  kid 
and  40  odd  for  shoe  leather.  The  glove  industry  is  scat 
tcred  all  over  the  German  Empire,  Thuringen  and  the 
Kingdom  of  Saxony  having  the  most  factories.  Other 
I'^.ui-opean  nations  interested  in  the  manufacture  of  gloxes 
are  :  Austria  -  Hungary,  3o0  factories,  nearly  all  at  Vienna 
and  Prague  :  France,  225  factories,  with  trade  headquarters 
at  I'aris,  Grenoble,  and  Chaumont  ;  England,  about  190 
factories,  situated  in  London  and  Worcester  :  Italy,  100 
factories,  at  Naples,  Milan,  and  Turin  ;  Sweden,  60  con 
cerns,  mostly  at  Stockholm  and  Malnio  :  Norway,  some  •")'' 
factories,  scattered  o\er  its  land  :  Spain  about  the  sauie 
number  ;  Russia,  some  25  large  concerns  and  about  |t) 
smaller  ;  and  Belgium,  with  her  only  important  makers 
(very   few   in  mimber)   at   Brussels. 


E.    D.    Swift,    of    Swift     Bros.,      Watford,     Ont..     leaves 
-ihortly  on  a  European-  puixihasing   tour. 


J.  W.  T.  Fairweather.  of  J.  W.  T.  Fairweather  &  Co.. 
Toronto,  hatters  and  furriers,  has  sailed  from  New  York 
for  the  British  and  Continental  markets. 
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EDWARD  VII.  WILL  BE  CROWNED 
JUNE  26th,  J902. 


ON  the  one  hand  is  a  Government  on  which  the  sun 
never  sets.  It  has  the  first  King  at  its  head  for  two- 
thirds  of  a  century,  and  marks  the  constitutional 
and  orderly  succession  by  the  eldest  son  to  the  best  beloved 
sovereign  the  English-speaking    race   have  ever  known. 
— Whitelaw  Reid,  New  York,  May  Hth,  1902. 


GOD   SAVE  THE    KING  ! 


o 


UR  samples  for  Fall  season   J  902  are  complete.    If 
you  have  done  business  with  us   you  know  that 
our    Strongest    lines   will   be    your  Best  Sellers. 
CXtr  representatives  will  be  with  you  in  May  and  June. 

We  have  an  elaborate  assortment— New  Materials, 
Fashionable  Colors,  the  Best  in  Everything. 

On  the  next  three  pages  we  give  you,  in  the  briefest 
manner  possible,  a  description  of  some  of  our  leading 
lines. 

BropKy,  Cains  &t  Co., 

MONTREAL. 
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The  following  are  SPECIAL  lines  NOW 
IN  STOCK  that  you  will  want  AT  ONCE: 

Moire  Silks,  Black  and  Colored. 

Moire  Antique  Silks,  Black  and  Colored. 

Tussor  Silks  and  Linen  Organdy. 

The  Very  Latest   in    Hemstitched,  Tucked,    and  Lace 
Insertion  Silk  Blousings. 

Fancy  Printed  Lawns,  Muslins  and  Organdys,  the  latest 
shades  in  Linen  Combination  and  with  trimming  bands. 

Fancy  Open-Work  Muslins,  White,  Black  and  Natural. 
Fancy  Tucked  Muslins,  White  and  Black. 
Scotch  and  Swiss  Spot  Muslins. 
Fine  White  and  Black  Swiss  Dress  Muslins. 
Fine  French  White  and  Black  Organdys. 
White  and  Black  India  Linens,  Victoria  Lawns,  etc. 
Colored  Spot  Muslins. 

Colored  Swiss  Muslins. 

Colored  Irish  Dimities. 

Fancy  Fall  Blou^ipq^ 

W  170,    Plain  Shades  Fine  French  Opera  Flannels, 

W  176.    Silk  Embroidered  Fine  French  Opera  Flannels. 

R  339,    Printed  Flannel  de  Coton, 

R  340,     Printed  Satin  de  Laines^  over  8o  patterns  confined 
material,  all  in  15-yard  ends. 

W  178,  Fancy  Bedford  Striped  Blousings. 

D  164.  Striped  Fancy  Zephyr  Blousings. 

D  166,  Silk  Striped  Self-Colored  Blousings. 

W  180.  Silk  Embroidered  Velour  Blousings,  confined  designs. 

W  182.  Russian  Zibeline  Spot  Blousings. 

W  184.  Russian  Zibeline  Stripe  Blousings. 


BROPHY,  CAINS  &  CO.,  Montreal. 
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Dress  Good, 


Two  factors  unmistakably  stamp  the  progresswe  department 
of  a  Iwe  business  to-day :   VARIETY  and  VALUE. 

The  most  difficult  department  in  any  dry  goods  business  to 
cater  successfully  for  in  recent  years  has  been  that  of  Dress 
Goods — any  wholesale  buyer  will  confirm  this  statement. 

For  the  position  we  hold  to-day  in  the  Dress  Goods  trade  of 
Canada  we  ha^e  to  thank  **  Variety  and  Value/'  in  other  words, 
handling  what  the  trade  demands  at  prices  which  give  a  profit  to 
our  customers. 

Notwithstanding  the  heavy  advances  that  have  recently  taken 
place  in  the  finer  grades  of  wool,  we  are  pleased  to  be  in  a  position 
to  inform  our  friends  that  we  are  quoting  all  our  ^''^ Standard '' 
Cloths  at  former  prices — hundreds  of  the  best  retail  houses  in 
Canada  know  our  standard  numbers  as  well  as  we  do  and  can 
appreciate  this  remark.  We  have  had  to  pay  slight  advances  on 
some  lines,  these  we  could  not  now  duplicate  under  lo  to  i2\  per 
cent,  advance.  Those  who  place  orders  early  will  find  it  to  their 
advantage. 

Our  travellers  are  on  their  respective  routes  with  what  we  feel 
to  be  the  finest,  best  and  most  extensive  range  of  Dress  Goods  and 
Costume  Goods  we  have  ever  shown.  We  say  this  advisedly.  You 
can  confirm  our  statement  by  going  carefully  through  our 
samples  ;  those  who  know  us  will  do  so,  those  who  have  never  seen 
our  range  and  get  an  opportunity  should  do  so,  if  only  to  find  out 
what  others  are  getting. 

The  business  done  through  our  letter-order  department  is 
increasing  monthly ;  no  better  proof  than  this  could  be  had  that 
our  goods  are  right. 

Brophyy  Cains  &  Co.,  Montreal. 
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VELVETEENS. 

Blacks,  to  retail  from  25c.  to  $1.50  per  yard. 
Colors,    to  retail  from  25c.  to       .65  per  yard. 

We  have  three  ranges  in  these 
and  over  60  shades  in  our  Standard  Twilled  Back  Fast  Pile  Velveteen. 

Printed  Blousing  Velveteens 

Spot,  Fancy  and  Metallic. 

Heavy  Corded  Costume  Velveteen 

In  all  the  leading  shades.     Ask  to  see  No.  375. 

Velvets,  Seals,  etc. 

Full  range  of  Lister's  Black  Silk  Velvets  in  18,  30  and  32-in. 

Three  ranges  of  Lister's  Colored  Silk  Velvets— see  our  No.  312. 
Full  range  of  Lister's  Mirror  Velvets. 

Full  ranges  of  32  and  48-ln.  Seals  and  Sealettes. 
Full  range  of  48-in.   Cream  Bearskin. 

$IIK$  and  Satins. 

Blac^lc  and     Oolor^d     Tamolines. 

Blaolc  and     Oolored     T'a-Pfe-tas. 

Bleicl<:  and     Oolored     l—iber-ty^     Sa-tins. 

Blacic  and     O^lor^d     Sa-tins. 

Blacl<  and     Oolored     IVIoir^s     and     IVIc»ir^    An'ticfua 

Blac^lc  P^au     d^     Soia. 

Blacs^  Olac^e     and     Oros     Grain. 

Blackc  SuraH     and     Bengaiines. 

BlacR  IVIarves    and     "  F^aiili^-fce." 

The  Latest  Novelties  in  High«Class 
Blousing  Silks,    "Tony  Goods." 


BROPHY,  CAINS  <£  CO. 

MONTREAL. 
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FALL 
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Dre^^  Good»  Debt> 

BLACK  GOODS   A   SPECIALTY. 

For  the  coming  season  we  are  showing  a  full  range  of  all  the  staple  lines,  with  the  following  novelties  : 


Black  Crepilles. 
Black  Eoliennes. 
Black  Crepe  de  Chine. 


Black  Melrose 
Black  Zibelines. 
Black  Granite. 


Black  Fedoras. 
Black  Taffetine. 
Black  Alexandra 


PLAIN  AND  FANCY  COSTUME  CLOTHS. 


Meltons,  ^^^ 
Frizzee  Cloth. 
Zibelines. 


Beaverettes. 
Amazon   Pirle. 
Sedan  Cloth. 


Poplins. 
Granite. 
Colored  Henriettas. 


Black  Imperial. 
Black  Emfir. 
Black  Ziska. 


Serges. 

Vigoreux. 

Panama. 


SILKS.        SATINS.        VELVETS.        VELVETEENS. 


L.inen    and    L.ining    Deptis. 

Full  assortments  of  both,  with  a  few  special  drives. 
Sole     Agen-ts     in     Oanada     -For     F'o>A/^nes'     Olov^s, 


-^ 
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The  P.E.I.  Tax  on 
Commercial  Travellers. 


S.  Qreenshields,   Sun  &  Co. 
of  Montreal,  Win  a  Legal 
Victory. 


A  DISTINCT  tiiumijh  lor  legitimate  business  operations 
is  the  recent  decision  of  the  Supreme  Court  of 
I'riiice  Edward  Island  on  the  Tax  Act,  or  the  law 
imposiny  a  tax  on  commercial  travellers.  The  case  Vjefore 
the  court  was  that  relating  to  Mr.  W.  S.  Louson,  repre- 
sentative of  S.  (ireenshickls.  Son  &  Co.,  in  the  Province, 
from  whom  the  authorities  had  sought  to  collect  the  tax. 
The  matter  has  been  in  litigation  for  some  time.  The  firm 
won  in  the  first  legal  suit.  The  appeal  before  Judge 
McDonald  in  the  County  Court  went  against  them,  and  now 
they  have  won  in  the  Supreme  Court  with  full  costs  against 
the   Province. 

THE    DECISION. 

As  the  subject  is  of  interprovincial  importance  and  con- 
cerns the  business  interests  of  all  Canada— owing  to  the 
necessity  for  absolute  free  trade  between  all  the  Provinces 
of  the  Dominion— we  give  the  report  of  the  decision  as  it 
appears   in   The    Charlottetown   Examiner  : 

Greenshields  and  others,  appellants,  and  the  Government 
of  Prince  Edward  Island,  respondent.  This  was  an  appeal 
from  the  judgment  of  the  County  Court  of  Queen's  County, 
which  ordered  a  judgment  to  be  entered  for  the  Govern- 
ment for  5fdOO,  amount  of  a  tax  claimed  to  be  due  by  the 
appellants.  Green.shields,  the  appellants,  are  a  private 
partnership  with  their  head  (office  and  i)lace  of  business  in 
the  city  of  Montreal,  and  a  resident  agent  in  Charlotte- 
town  with  a  rented  room  for  samples.  In  this  room  the 
resident  agent  (Mr.  Louson)  takes  orders  from  customers, 
and  transmits  them  to  Montreal  where  they  are  fdled  by 
the  firm  and  shipped  direct  to  the  customers  in  Prince 
Edward  Island.  The  Tax  Act  of  I'.tOO  imposed  a  tax  <>f 
§100  upon  all  companies  whether  incorporated  or  not  and 
associations,  whose  principal  office  and  organization  is  not 
within  the  Province  doing  business  in  this  Province.  Judge 
McDonald,  of  the  County  Cotirt,  held  that  this  included  a 
partnership  and  gave  judgment  for  the  Government,  and 
from  this  decision  the  present  appeal  was  taken.  '\'he  case 
was  argued  yesterday  and  occupied  the  attention  of  the 
court  all  day.  Attorney-General  Peters  appeared  in  support 
of  the  judgment,  and  Mr.  McQuarrie,  of  Siuumerside,  in 
support  of  the  appeal.  The  Attorney-General  argued  that 
the  words  of  the  statute  \\9re  large  enough  to  include  the 
private  partnerships.  He  declined  to  arg\ie  the  cpiestiou 
whether  nv  not  the  Act   was  ultra  vires. 

Mr.  McQuarrie,  for  the  appellant,  attacked  the  decision 
under  review^  on  several  grounds.  1st. — That  the  appellants 
were  not  doing  business  in  this  Pro\'ince  within  the  mean- 
ing of  the  Tax  Act,  and  cited  several  cases  in  support  of 
his  contention  ;  2nd. — That  the  words  companies  and  asso 
ciations  did  not  mean  ordinary  partnerships  :  if  they  did 
one  man  residing  outside  this  Province  doing  business  here 
woidd  not  be  liable  to  taxation,  while,  if  he  had  his  son  or 
brother  in  with  hiin  as  a  partner-,  they  wo\dd  be  taxed. 
This  would  lead  to  an  absurdity.  Again,  if  the  Govern- 
ment's contention  was  correct  e\ery  firm  doing  business  in 
Prince  Edward   Island,  no  matter  where  they  resided,  would 


be  liable  to  taxation,  and  in  addition  their  travellers  would 
have  to  pay  §20  tax.  "J'his  could  not  be  the  meaning  ol 
the  Act.  3rd. — That  no  procedure  had  been  provided  for 
suing  non-resident  partners,  which  was  a  strong  indication 
that  the  Act  was  not  intended  to  apply  to  a  common  part- 
nershi|).  ]\lr.  McQuarrie  said  he  did  not  prop6se  to  continue 
his  argument  on  the  ultra  vires  question,  but  was  prepared 
to  rest  his  case  on  the  grounds   advanced. 

\i  the  conchision  of  Mr.  McQuarrie's  very  aide  argu- 
ment the  court  unanimously  allowed  the  appeal  and 
reversed  the  judgment  of  the  County  Court  judge  with 
costs. 

OPINIONS    OF   THE    PRESS. 

Newspaper  opinions  on  the  Island  will  indicate  the 
views  taken  in  different  quarters  as  to  the  reasons  for  and 
against  the  tax.  The  Examiner  says  :  "  Technically  the 
Piovince  may  have  a  right  to  tax  ct^mmercial  travellers. 
But  when  they  do  so,  they  do  that  which  is  repugnant  to 
the  spirit  of  our  constitution.  Supjiose  all  the  Provinces 
were  to  do  so.  what  would  become  of  our  boasted  freedom 
of  trade  within  the  better  half  of  the  North.Xmerican  con- 
tinent which  comprises  the  Dominion  of  Canada.  Prince 
Edward  Islanrl.  by  the  imposition  of  this  little  tax.  ha> 
become  notorious  from  Vancoiner  to  Sydney — every  travel- 
ler adding  to  the  reputation  it  has  gained  as  the  Province 
in  which  commercial  travellers  are  taxed.  Let  a  resident 
of  this  Province  go  to  any  large  town  in  Canada  and 
announce  that  he  is  from  Prince  Edward  Island  —  and 
almost  the  first  remark  he  is  met  by  is  '  Ah  I  that's  the 
place  they  tax  comimercial  tra\ellers  in,  isn't  it  ?  '  The 
commercial  traxellers'  tax  is  a  bad  ■  advertisement  :  it  is 
not  consistent  with  the  federal  interests,  it  comes  indirectly 
in  double  measure  out  of  the  i)ockets  of  our  farmers,  and 
it    ounht    to   be   abolished." 

The  Charlottetown  Guarflian  says  :  "  The  few  resident 
aoents  of  outside  business  houses  have  proved  to  be  most 
agreeable  and  desirable  citizens,  whom  we  are  glad  to  have 
with  us  and  whose  removal,  if  brought  about  from  what- 
e\er  cause,  would  be  a  source  of  general  regret.  For  these 
reasons  when  the  decision  in  the  appeal  case  of  the  Govern- 
ntent  vs.  Greenshields.  Son  &  Co.  was  handed  down  the 
othei-  day,  the  decision  being  adverse  to  the  Government,  it 
was  received  with  e(]uanimity  by  the  oeneral  public,  while 
Mr.  Louson  received  many  personal  congratulations  upon 
the  result.  There  is,  however,  little  doidit  that  the  Gov- 
ernment is  only  temi)orarily  thwarted  and  will  endeavor  to 
obtain,  as  they  thouoht  they  were  doinir  last  year,  such 
amendments  to  the  Act  as  will  enable  them  next  year  and 
thereafter  to  tax  outside  partnerships  dointv  business  here 
as  they  tax  companies. 

"  Vie  need  not  here  enter  into  details  of  the  reason  why 
our  ]>egisiature  has  imposed  or  seeks  to  impose  these  taxes 
tipon  outside  commecial  houses  and  their  travellin-jf  or 
resident  agents.  The  one  great  underlying  excuse  is  neces- 
sitv.     Our    Pro\  ince  is  without  the  Crown  lane's,   the   hunber 
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THE  PREVAILING  FAD 


Birthday  Pillows 

for — L 

Presentation  Purposes. 

SAMPLE    BY    MAIL. 

Any  Month    75C« 


F.  Robertson  &  Co.,  -   Toronto 


Crom|)ton 
Cor^ct^ 


^tyle,  Quality, 
Price— Right. 

The  march  of  progress 
finds  us  keeping  time  as 
usual  with  elegant  new 
conceptions  to  meet  the 
demand  of  shrewd  buyers 
—  the  finest  line  of  Corsets 
ever  turned  out,  and  bear- 
ing the  widest  margin  of 
profit  to  the  dealer. 

Write  us  at  once  if  our 
traveller  has  not  reached 
you. 


The  Crompton  Corset 

Co.,  Limited     Toronto,  Ont. 


Letter  orders  carefully  and  promptly  filled. 
Price  lists  on  application. 


Down  Comforters 
Cotton  Comforters 
White  Cushions 
White  Cosies 
White  Muff  Beds 
Bed  Pillows 
Covered  Cushions 
Covered  Cosies 


gg 


The  Toronto  Feather  &  Down  Co., 


«! 


Factory,  Office  and  Sample  Room,  No.  74  King  St.  West,  TORONTO 


LIMITED 


^^^^^^^^^^^^gg^^^^^^^^^^gg^^^e^^^^^^^^^^^^^ 
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and  tliL'  inineials  Irimi  which  other  Pro\  iucos  dcrix  o  so  laiii  ■ 
a  reveiuie.  The  Islam!  is  left  with  a  most  insufTificiit 
income  and  is  compelled  to  losott  to  dirrct  laxalion, 
increasing  in  volunie  from  year  to  year,  in  order  to  iiial^c 
both  ends  meet.  Our  isolated  posiiiiMi  and  liinilcd  i)opula 
tion  and  capital  piexent  the  estal)lishnicnt  of  large  facto- 
ries. Aided  by  the  high  tariff  Western  Canada  manufactur- 
ers are  able  to  ex})loit  the  Island  niaiket  at  large  profit  to 
themselves.  Withont  the  Ta.\  .\ct  they  would  be  al)le  to 
does  this  in  unfair  competition  with  Island  citi/.(>ns  or  firms, 
with  less  capital  than  their  outside  competitors,  but  who 
pa>'  heavy  taxes  for  the  privilege  of  doing  business  at 
home.  From  these  reasons  has  sf)rung  the  tax  complained 
of  and  there  is  reason  to  think  that  the  majority  of  Island 
people,  while  regretting  the  necessity,  still  favor  its  con- 
tinuance." 

FEATURES    OF    THE    CONTROVERSY. 

Tt  will  be  seen  from  the  above  that  practically  the  only 
excuse  offered  for  the  tax  is  the  need  of  revenue.  The  ques- 
tion of  the  Act  being  nltra  vires  was  not  raised  before  the 
last  court,  but  if  the  Prtn  ince  were  to  appeal  this  decision 
to  the  Supreme  Court  of  Canada  we  might  get  a  judgment 
on  this  highly  important  point.  "  The  Eeview  "  hears  that 
the  Commercial  Travellers'  Association,  encouraged  by  the 
recent  decision,  may  now  raise  this  question  of  the  Provin- 
cial power  to  levy  a  tax  of  this  kind.  As  one  of  the  Island 
papers  quoted  above  intimates,  the  Prince  Edward  Island 
Government  will  again  amend  the  law  so  as  to  render  more 
certain   the  collection  of  the  tax. 

We  append  the  sections  of  the  Act  of  1S9!)  imposing  the 
tax,  which  Act  was  amended  in  lOflfl  so  as  to  co\er  incori)o- 
rated   companies  : 


CAP.   XX. 

An  Act  to  amend  "  An  Act  to   Impose  a  direct  Tax  on 
certain  classes  of  Traders." 


Preamble. 


Section  1,  67 
Vic.,  rap.  4. 
Repealed. 


Commercial 

Travellers' 

Tax. 


B 


[Assented  to  igth  May,  1899.] 

E  it  enacted  bv  the  Ivieutenant-Governor  and  Legis- 
lative Assembly  of  the  Province  of  Prince  Edward 
Island,  as  follows  : 


I.  Section  one  of  the  Act  Fifty-seven  Victoria,  Chapter 
Four,  intituled  "  An  Act  to  impose  a  direct  Tax  on  cer- 
tain classes  of  Traders  "  i'  hereby  repealed,  and  the  fol- 
Inwine  Section  inserted  in  lieu  thereof:  From  and  after 
the  coming  into  force  of  this  Act  every  casual  trader  not 
permanently  residing  in  this  Province,  doing  business 
within  this  Province,  commonly  known  as  "  Commercial 
Travellers,"  and  every  person  not  nermanently  residing  in 
this  Province  and  who  selh  either  for  himself  or  any  other 
person,  any  goods,  wares,  or  merchandise  (not  being 
liquor)  in  this  Province,  or  solicits  or  canvasses  for  orders, 
either  for  himself  or  any  other  person  for  the  sale, 
exchange  or  purchase  of  any  goods,  wares  or  merchandise 
(not  being  liquor)  within  this  Province,  either  by  the  pro- 
duction of  samples,  photographs,  catalogues,  nrinted  or 
written  matter,  or  simply  by  word  of  mouth  without  the 
production  of  samoles,  photographs,  catalogues,  printed 
or  written  matter,  shall  before  he  or  she  enters  upon  the 
business  of  so  selling  such  goods,  wares  or  merchandise 
(not  being  liquor)  or  soliciting  or  canvassing  for  such 
orders,  pav  to  the  Provincial  Treasurer  of  this  Province 
an  annual  license  fee  or  direct  tax  of  Twenty  Dollars  ;  and 
every  casual  trader  not  permanently  residing  in  this  Pro- 
vince doing  business  within  this  Province,  commonly 
known  as  "Commercial  Travellers,"  and  every  person 
not  permanemtly  residing  in  this  Province,  and  who  sells 
either  for  himself  or  any  other  person,  any  liquor  in  this 
Province,  or  solicits  or  canvasses  for  orders  either  for 
himself  or  any  other  person  for  the  sale,  exchange  or  pur- 
chase of  any  liquor  within  this  Province,  either  by  the 
production  of  samples,  catalogues,  printed  or  written 
matter,  or  simply  by  word  of  mouth,  without  the  produc- 
tion of  samples,  catalogues,  printed  t  written  matter, 
shall  before  he  or  she  enters  upon  the  business  of  so  sell- 
ing any  liquor,  or  soliciting  or  canvassing  for  such  orders, 
pay  to  the  Provincial  Treasurer  of  this  Province  an  annual 
license  fee  or  direct  tax  of  Two  Hundred  Dollars.  The 
words  "goods,  wares  and  merchandise"  where  thev 
occur  in  Sections  Two,  Three  and  Four,  of  the  said  Act 
Fifty-seven  Victoria,  Chapter  Four,  shall  be  taken  to  mean 
and  include  liquor. 


2.  Section  Eight  of  the  said  Act  is  hereby  repealed,  and  Section  8. 
the  following  inserted  in  lieu  thereof:  Repealed. 

An  Affidavit  in  the  following  form  or  as  nearly  thereto  as 
circumstances  will  admit,  shall  in  all  cases  be  sufficieut  : 
"  I,  A.  B.  of  swear  that  is,  to 

the  be.st  of"  my  knowledge,  information  and  belief,  justly  5.'P  ?' 
indebted  to  the  Pjovincial  Treasurer,  in  the  sum  of  Twenty  aflidavit. 
Dollars  (or  two  hundred  dollars  as  the  case  may  be)  being  for 
License  Tax  due  by  him  under  the  provisions  of  an  Act  passed 
in  the  Fifty-seventh  year  of  Her  present  Majesty's  Keigu,  en- 
litled  'An  Act  to  Impose  a  direct  tax  on  certain  classes  of 
Traders'  and  Acts  in  amendment  thereof"  ;  or  if  for  penalty 
state,  "  in  the  sum  of  being  for  penalty 

due  by  him,  under  the  Third  or  Fourth  Section  of  An  Act  passed 
in  the  Fifty-seventh  year  of  Her  present  Majesty's  Reign, 
intituled  '  An  Act  to  impose  a  direct  Tax  on  certain  Classes  of 
Traders,'  "  as  the  case  may  be. 

3.  The  preceding  Sections  shall  be  construed  and  read  How  preceding 
as  incorporated  in  and  forming  part  of  the  said  Act  Fifty-  sections    con- 
seven  Victoria,   Chapter  Four,  and   as   if  the   same   had  strued. 
originally   been    inserted   in   the   said    Act,    but    nothing 

herein  contained  shall  apply  to  or  affect  any  license  issued 
under  the  provisions  of  the  said  Act  before  the  coming 
into  force  of  this  Act. 


STORE-FITTINGS  CATALOGUE. 

Dolfosse  &  Co.,  Montreal,  manufacturers  of  wax  figures, 
showcases  and  store  fittings  of  all  kinds  have  issued  a 
new  catalogue  and  price  list  to  the  trade.  It  is  a  most 
complete  one,  containing  uvev  100  pages,  all  well  illu:;- 
trated.  Display  frames,  bracket  trees,  and  cornice  or  over- 
head fixtures  are  .shown  in  a  great  variety,  every  one 
adapted  to  some  special  purpose  or  for  some  particular 
class  of  goods,  gloves,  umbrellas,  neckwear,  hats,  etc. 
Mirrors  are  something  of  a  specialty.  Only  the  best  glass 
is  used.  They  include  swinging  wall  mirrors,  counter  or 
showcase,  double,  triplicate  mirrors,  etc.  The  New  20th 
Century  Clothing  Cabinet  has  made  a  hit  among 
the  trade.  This  is  fully  illustrated  in  the  new  catalogue. 
It  is  fitted  with  a  new  "  Trolley  ''  extension  rod,  sliding 
doors,  and  every  device  to  keep  the  clothing  perfectly  free 
from  (lust,  and  at  the  same  time  to  enable  the  clothing  to 
be  easily  shown  to  customers.  Of  g'lass  showcases,  which 
are  now  used  in  every  up-to-date  store,  there  are  several 
kinds,  at  all  prices.  The  wax  figures  and  flexible  forms 
can  b.c  supplied  to  answer  every  requirement.  The  forms, 
ha\ing  no  joints,  present  a  much  better  appearance  than 
the  old-style  form,  and  are  more  durable.  This  catalogue 
would  be  valuable  if  it  were  only  for  that  portion  of  it 
dealing  with  these  forms.  Those  who  have  not  received  a 
copy  should    iiKjuire  of   !\Iessrs.    Dolfosse   &   Co.   for  one. 


WEIGHTING  A  PIECE  OF  GOODS. 

The  trade  will  not  have  forgotten  the  formation  of  The 
Yorkshire  Worsted  Association  some  18  months  ago.  The 
Hist  annual  meeting  of  the  association  has  just  been  held, 
and  the  repor-t  presented  by  the  committee  shows  that  con- 
siderable progress  has  been  made  towards  achieving  one 
result  that  was  specially  held  in  view — that  of  diminishintr 
and  ultimately  stopjiing  the  practice  of  weighting  worsted 
coatings.  The  plan  was  adopted  of  issuing  stamps  to  be 
used  with  inire-finished  ])iece  goods.  In  the  six  months 
ending  March  31.  1902.  transfer.s  of  the  stamps  of  the  asso- 
ciation tf>  the  number  of  92.0.50  have  been  issued  to  dyers 
and  finishers  on  behalf  of  the  members — a  number  which 
probably  means  that  .50.000  to  60,000  pieces  have  been  dis- 
tributed bearing  the  association's  trade  mark.  This  is 
considered  a  fairly  good  result,  but  the  committee  believe 
that  the  members  have  not  talven  the  full  ad\antagc  of 
their  power  to  use  the  stamp,  and  that  more  might  have 
been  used  if  the  matters  had  been  more  carefully  looked 
iifler  b\'  them.  Certain  inembi'rs  ha\'e  re|)orted  to  the  seci-e- 
lary  that  the  use  of  the  stamj)  has  resulted  in  an  increased 
business  un-  them,  and  it  is.  therefore,  probably  well  worth 
while  for  every  member  to  consider  this  aspect  of  its  use. — 
London   Drapers'   Record. 
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Never 

Before 

Were 


ii 


P.D. 

CORSETS 


99 


Id  »ueb 

Good 

Demand 


The  specially  attractive  ap- 
pearance of  "  P.  D."  Corsets 
helps  to  a  very  marked  degree 
to  make  them  ready  sellers. 
The  many  other  desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  ihcm  a 
continuously  growing  popular- 
ity. Their  style,  their  com- 
fort, their  durability  have 
secured  for  them  the  fore- 
most rank  in  the  corset  trade. 
One  sale  is  instrumental  in 
producing  another.  This  is 
the  kind  of  corset  to  recom- 
mend your  customers, 


For  Samples  and 
Prices  write 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


II  VICTORIA  SQUARE,  MONTREAL 


Everything 

in 

Parasols 


and 


Umbrellas 


Now  that  our  Spring  orders 
are  complete,  we  are  in  a 
position  to  fill  all  sorting 
orders  with  accuracy  and 
despatch. 


The  living  Umklla  Company,  Limited 

20  Front  Street  West,   Toronto. 


DEBENHAM,  CALDECOTT  &  CO. 

SILKS 

77  York  Street, 
TORONTO. 

SILKS 

DEBENHAM  &  CO., 

Welbeck  St.  W.,  and  15,  16,  17,  St.  Pauls 

Churchyard,  E.C. 

LONDON. 

PARIS— 115  Rue  Reaumur. 

DEBENHAM,  GARDNER  &  CO , 

111  Fifth  Avenue, 
NEW  YORK. 

BRUSSELS— 16  Rue  Des  Boiteux. 

DEBENHAM,  DEBENHAM  CO., 

277  Flinder's  Lane,  W., 
MELBOURNE. 

SYDNEY-422  George  St. 

( 

i 

We  carry  in  stock  full  lines  in 

Black  and  Colored  Taffetas,     Louisines,    Satins,     English  Silks,     Black  Peau 
de  Soies,     Lumineux,     Failles,     Bengalines,     Duchess  Satin  Ribbons,     Faille 
Ribbons,    Bebe  Ribbons,    Ribbon  Velvets— Plain  and  Serpentine,  French  and  Brussels 
Laces,       Black  and  Colored  Velvets,     and  a  choice  range  of  French  Dress  Fabrics 

n  Silk,  Wool  and  Cotton. 

BUYERS  CORDIALLY  WELCOMED.                                ORDERS  PROMPTLY  FILLED. 

DEBENHAM,  CALDECOTT  &  CO. 
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ESTERN 


Incorporated 
I85t 


•    • 


ASSURANCE 
COMPANY. 


FIRE 

AfSD 

mARIISE 


Heaaonict 

Toronto  J 
OnU 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2.320.000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


ELDER,  DEMPSTER  &  CO.  l^^tLl% 


LINES. 


ave:r 


JIM 


Proposed  Summer  Sailings.     (Subject  to  Change.) 
MONTREAL    TO    LIVERPOOL    VIA    QUEBEC. 

From 
Liverpool. 

STEAMER. 

From 
Montreal, 

Tues.,  May  27 

"      June  3 

"          "     It) 

"     17 

LAKE  MANITOBA 

LiKE  MEGANTIC   

LAKE  CHAMPLAIN, 

LAKE  ONTARIO 

TJiur.,  June  j2 

"      19 

"          "     2-i 

"      July     3 

"      10 

"         "       17 

"    24 
July   1 

LAKE  SIMCOE 

LAKE  MANITOBA        

"      8 

LAKE  MEGANTIC 

"         "       2A 

FIRST  CABIN— Single,  152.50  and  upwards.   Round  Trip,  |99.75  and  upwards. 
SECOND  CABIN— Single,  f  35  and  upwards.  Round  Trip  168.88  and  upwards. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES— To  Liverpool.  London,  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  f24.50  and  upwards,  according  to  steamer. 

ELDER,  DEMPSTER  &  CO.,  6  St.  Sacrament  St.,  Montreal. 


The  Auer 
Gas  Lamp 

Money- Back  Style. 

EVERY  store- 
I<eeper  who  wants 
a  brightly  lighted 
store  should  use 
this  lamp— it  is  the 
only  one  giving 
200  candle  power. 

IT  makes  itsown 
gai"automatically 
and  is  cheaper  to 
run  than  a  center- 
draft  oil  lamp. 

THERE  is  no  smoke 
or  smell,  of  any  kind, 
from  it. 

HUNDREDS  of  them 
are  in  use  and  every  one 
is  giving  satisfaction. 


No.  9 


IF  THE  LAMP  IS  NOT 
ALL  YOU  HOPE  IT  TO  BE 
WE  WILL  CHEERFULLY 
RETURN  YOUR  MONEY. 


WRITE  FOR  OUR 
CATALOG  AND  DIS= 
COUNTS. 


AUER  LIGHT  CO.,  1682  Notre  Dame  St.,  MONTREAL. 


The  Gait  Knitting  Co. 


LIMITED 


GALT,  ONTARIO 

Underwear, 

Eiderdown 
Specialties,    tiger^kand 

Shoe  Linings. 


REPRESENTATIVES  : 

Ontario,  -  McClung  &   Burns,  Toronto. 

Quebec,  -  P.   DeGruchy,   Montreal. 

Maritime   Prov.,  J.   A.   Murray,   St.   Johr., 

Man.  and   B.C.,  J.  A.   Bryson  &  Co.,  Winnipeg. 


JOHN  FISHER 


SON  &  CO'Y, 


WHOLESALE    WOOLLENS 


AND 


Tailors'  Trimmings 


Cor.  Victoria  Sq.  and  St.  James  St., 
MONTREAL. 

♦♦♦♦ 

Sample  ROOMS:   iss  Bay  st.,  Toronto. 

101  and  103  St.  Peter  St.,  QUBBEC. 
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*  AN  OPPORTUNITY  | 

+  FOR  YOU  * 

J  to  procure  «1» 

J,  quick-selling  and  profit-making  ^ 


BOOTS 


and 


-J- 


•5- 

+  

I  Campbell  Shoe  Co. 


SnOES 

is  offered  by  us.  Right  now  would  be  a  good  time  to 
place  an  order  with  us.  We  want  to  make  you  a  regular 
customer  of  ours,  and  as  a  means  to  this  end  we  offer  you 
stylish,  serviceable  boots  and  shoes  that  will  win  trade 
for  you. 

SEND  FOR  OUR  CATALOGUE  TO-DAY. 


K.  Mikawa  &  Go. 

Manufacturers  and  Importers  of 

Japanese  Silks, 

Silk  Handkerchiefs, 
Rugs  and  Mattings. 


24  Wellington  St.  West, 


TORONTO,  ONT. 


Paris,  Ontario,  Jwte  ist,  igo2  ^ 


^(?  beg  to  thank  our  numerous  customers  throughout 
the  Dominion  for  their  Fall  Orders,  and  we  giiarantee  that 
goods  will  be  ttLrned  out  eqital  to,  if  not  better  than,  samples, 
and  deliveries  will  be  pro^npt. 

THE  WATSON  MFG.   CO.,  Limited 


SELLING    AGENTS. 


McCLUNO  &  BURNS, 

TORONTO, 

ONT. 


A.  L.  GILPIN, 

MONTREAL, 

QUE. 


J.  A.  MURRAY, 

ST.  JOHN, 

N.B. 


J.  A.  BRYSON  &  CO. 

WINNIPEG, 

MAN. 


4 
4 

4 


^ 
4 


4 
^ 
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APVEftT  1 S 1  H6R^^A'i.RRg 


***  This  department  is  conducted  and  prepared  by  a  Canadian  advertising  specialist,  resident  in  New  York,  and  one  enjoying  a  high  reputation  as  an 
expert  and  authority  on  all  advertising  matters.  He  vifill  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and 
advice  which  an  expert  is  so  well  quahfied  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  him.  It  is  intended  that  the  depart- 
ment shall  be  helpful,  practical  and  well  up-to-date.  Correspondents  should  address  their  letters  to  "Good  Advertising  Department,"  The  DRY 
Goods  Review,  Toronto. 


Advertising 
Freaks. 


T' 


'HERE  is  no  city  in  the  world  where 
more  diversified  methods  of  adver- 
tising are  to  be  seen  than  the  metrop- 
olis of  the  United  States.  A  tour  of  Broadway,  Fifth  avenue 
and  the  Bowery,  with  an  eye  single  to  such  devices  would 
prove  interesting  as  well  as  instructive. 


Harlem  Goats. 


A  man  leading  two  goats  down  Wall  street 
attracted  considerable   attention   the  other 
day.     A  banner  over  the  back  of  each  announced  that  so-and- 
so's  real  estate  office  had  desirable  Hats  to  rent  in  Harlem. 


A  novelty  in  this  line  appeared  in  a  down- 
Little  Tamb  ^      town  clothing  house  last  week.      Behind  a 

big  plate-glass  window  was  a  lamb  about 
three  weeks  old.  A  sign  behind  it  read  :  "This  is  not  to 
remind  you  of  'Mary,'  but  to  show  you  the  stuff  our  cheviot 
serge  suits  are  made  of."  Needless  to  add  the  Iamb 
attracted  a  big  crowd  all  day  long. 


A  seed  house  has  the  window  show  space 
planted  with  turf  and  a  dummy  figure  with 
a  lawn  mower  stands  in  one  corner.  A 
sign  attached  to  the  lawn    mower  reads  : 

"  This  grass  was  sown  three  weeks  ago, 's  seeds  being 

used."     This  also  attracted  a  big  crowd. 


Grass  Grown 
While  you 
Wait. 


83  degrees  yesterday. 
Summer. 
Lighter  clothing. 

Wanamaker's — the  coolest  store  in  town. 
Fans    flying,    fresh    air    circulating    all 
through  the  store. 
Everything. 


As  terse  as  a  cablegram. 


Landscape 
Realism. 


On  Fifth  avenue  a  florist  has  an  ideal  dis- 
play, representing  a  landscape.  Japanese 
dwarf  trees,  plants  and  flowers  were  taste- 
fully arranged  ;  miniature  hills  with  close-cropped  turf,  a  river 
and  a  stately  oak,  not  more  than  14  inches  high,  quartered 
and  knotted,  make  up  the  centre.  The  only  thing  artificial 
about  this  entire  display  are  some  miniature  animals  drinking 
from  the  stream. 


U.  Washington  to  show  his  athletic  prowess  once 
tried  to  throw  a  silver  dollar  across  the  Potomac . 

"He  can  make  a  dollar  go  further  than  anyone 
else,"  said  George's  friends. 

"  He  is  throwing  money  away,"  said  George's  foes. 

As  the  throw  fell  short—"  He  has  thrown  a  dollar 
in,"  said  all. 

We  make  your  three  dollars  go  further 
than  anyone  else  if  you  buy  our  JS3  Derby. 

We  throw  a  dollar  in  every  time  we  sell 
our  $5  Derby  for  $\. 

Young  men  want  a  style  that's  young. 

The  new  two-button  double  breasted  suit, 
grey  cheviots  and  Canadian  hop  sacking, 
$16. 

Single  breasted  suits  with  a  military  swing, 
plain  colors  and  mixtures,  S14  to  %Z2, 

Sizes  32  to  34  inch  chest. 

Someone  said  we'd  bought  about  enough 
negligee  shirts  to  "clog  the  wheels  of  trade." 

But  the  hundreds  of  patterns,  the  dainti- 
ness of  colorings,  are  making  the  wheels  go 
round  at  a  lively  rate. 


Anything  askew  with  that  ? 


Some  of  our  readers  may  not  know  that  Harlem  is  as  much 
"  rigged  "  about  its  goats  as  is  Hamilton  about  its 
"  mountain." 

■X-  «  * 


No  Beef  Trust 
in  Theirs. 


A  restaurant  on  a  side  street  had  a  sand- 
wich man  out  not  long  ago  dressed  like  a 
butcher.  He  carried  a  model  of  a  frying- 
pan  on  which  was  inscribed,  so  that  he  that  runs  might  read  : 
"We  have  a  bulge  on  the  '  beef  trust '  and  raise  our  own 
stock.     Prices  just  the  same  at ." 
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(Jimhd) 


Late   James   Jobnston  &  Co. 

i^ ivioiMnrREAi 


\  Tew  of  our  June 

Clearing  Lots 

600  pes.  Perfection  Shirting. 

400     ''    English  and  Scotch  Zephyr  and  Fancy 
Ginghams. 

800     "    Venice  Foulards. 

600     ^'    Staple  and  Fancy  Mercerized  Prints. 

700     "    English  and  American  Fancy  Dress  Muslins. 


See  our  Travellers  or  write  us  for  samples  and  prices. 
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GOOD  ADVERTISING— Continued. 


A  wholesale  salt  house  had  a  wagon  on  the 
street  in  which  sat  a  man  and  two  boys 
giving  away  miniature  sacks  of  salt  on 
which  was   printed:     "The   Spring  birds 

are   here.     This  is  to  sprinkle   on    your   chicken. salt 

company." 


Salt  That  Has 
Not  Lost  Its 
Savor. 


Real  Value  of 

Advertising 

Space. 


Circulation,  more  than  any  other  factor, 
governs  the  price  of  advertising  space  in 
the  daily  newspaper.  Hence,  it  is  circula- 
tion which  makes  this  space  valuable  to 
publisher  and  advertiser  alike. 

The  newspaper  with  assured  circulation  cannot  afford,  and 
if  it  knows  its  business,  will  not  accept  advertising  at  a  low 
price  simply  for  the  sake  of  getting  it  any  more  than  a  mer- 


To=day's  News 

A   Handy  Guide. 

The  Wanamaker  advertisement  has  al- 
ways been  commended  for  its  simplicity  — 
it  tells  the  news  in  the  plainest  way  possible. 

But  today  we  make  it  still  plainer  :  classi- 
fy the  news — for  women,  for  men,  for 
children,  for  the  house,  for  everybody  ;  and 
head  each  group  with  a  summary. 

Do  you  like  it  ?  Can'jt  you  see  at  a 
glance  what  you  want  and  where  to  find  it  ? 


Yes — we  like  it. 


Pretty  girls  with  pretty  teeth  are  in  several 

Other  Devices      ^^^^^   windows   advertising   dental   articles 

More  or  Less  " 

Novel.  3.nd  long-haired  maidens  do  the  same  for 

hair  tonics. 
A  miniature  "  gusher  "  in  a  window  advertises  an  oil-well 
company's  stock  and  gives  ocular  demonstration  that  the  con- 
cern h^s  at  least  one  derrick  in  operation. 


Said  an  eminent  divine  :  "  I  have  a 
valet  because  I've  a  hill  where  a  valley 
ought  to  be." 

Underwear  to  fit  every  hill  and  valley 
that  makes  up  the  human  world. 

Underwear  of  medium  and  light 
weights,  of  a  variety  of  material — linen, 
cotton,  wool,  silk  ;  Deimel — 50c.  to 
$10.50  a  garment. 


Why  not  press  wit  into  advertising  service  ?   The  above  are  excellent 
illustrations  of  its  effectiveness,  we  thought. 


Kites,  supporting  banners,  float  over  numerous  buildings, 
and  the  newspapers  have  rivals  who  post  bulletins  of  the  news 
of  the  world  in  front  of  their  places  of  business. 

Verily,  of  the  devising  of  ad.  schemes  there  is  no  end  ! 


.  .  .  Men's  .  .  . 

Spring  Sack  Suits 

IT'S  MUCH  SIMPLER  to  plod  along  a  well- 
blazed  path,  than  to  strike  out  boldly  into  un- 
discovered territory. 

Maybe  that's  why  so  many  clothing  stores  are  so 
"  conservative  " — synonym  for  behindhand  —  in 
the  styles  they  serve  up. 

You  won't  find  any  outlawed  styles  in  the  Wana- 
maker Clothing  for  men.  We  are  continually  ex- 
perimenting ourselves  to  get  smart,  new  effects. 
And  if  someone  else  evolves  a  new  style-wrinkle, 
we're  quick  to  recognize  its  merits  and  adopt  it. 

Hence  our  Men's  Clothing  is  up  to  the  minute  ; 
bristling  with  distinctive  points  that  give  the  inde- 
finable smartness  and  preciseness  that  well-dressed 
men  like. 

-A^Il  of  which  is  duly  set  forlh  in  our  Fancy  Sack 
Suits  of  cheviots  and  worsteds,  including  some  new 
imported  1-ght  homespuns,  at  $15  to  $2$.  You  can 
have  the  3-button  single-breasted,  or  the  2-button 
double-breasted  stvle,  as  you  prefer.  Both  are 
new,  and  "  good  form.  " 

We  take  good  care,  too,  to  have  a  generous 
showing  of  long-trouser 

Suits  for  Youn^   Men 

— of  15  to  19  years.  Every  bit  as  stylish  as  our 
men's  suits,  and  the  best  stock  in  the  city.  In  a 
superb  variety  of  homespuns,  flannels,  cheviots 
and  serges,  single  or  double-breasted,  and 
splendidly  tailored  and  finished. 

$8  50  to  $20.     Sec  jnd  floor.    Foiutb  avenue. 


Worthy  of  reproduction,  we  thought. 


A  store  may  start  right  and  then  go  wrong.  The 
foundations  of  a  twenty-storey  building  may  be 
secure,  yet  the  superstructure  may  be  so  loosely 
built  that  it  will  tumble  to  the  ground. 

It's  the  way  a  store  builds  on  its  principles 
thafcounts. 

If  its  prices  are  too  high,  having  "  one  price  "  is 
perhaps  worse  than  having  many. 
•  If  it  has  abnormally  low  prices  for  some  things 
(as  baits)  and  makes  up  the  loss  by  charging  too 
much  for  others,  it's  as  bad  as  having  two  prices. 

If  it  puts  so  much  red  tape  around  its  ' '  exchange- 
and-money-back "  rule  people  with  sensitive 
natures  will  refuse  to  ask  for  a  privilege  so  grudg- 
ingly given. 


True  !  alas,  too  true  1 
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Be  Sure  You  Get  the  Best 

Raton's  Scotch  Boot  and 
Shoe  Laces 


BEAT  ALL  GERMAN   IMITATIONS." 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

S^^     IManne     on     Every     Box. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sol^    Ag^n-ts   -for    Oanada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 


Established  1785. 


BEE  HIVE 

Knittinsf  Wools 


MADE  BY 


R  EGiSTERED 


J.  &  J.  BALDWIN,  & 
PARTNERS,  Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Makers  of 

All  kinds  of  Knitting  Wools 

KNOWN    ALL    OVER    THE    CIVILIZED    WORLD 

Scotch  Fingering  Berlin  Fingering  Vest  and  Silk  Vest  Wool 

Wheeling  Balmoral  Fingering  Lady  Betty  Pyrenees 

Petticoat  Fingering  Herino  Fingering  Shetland  Fleecy 

Soft  nerino  Soft  Knitting  Wool  Andalusian  Dresden 

All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering  .  flendings 


Especially  adapted  for  Hand  and  Hachine  Knitting  \    ""sent . . . 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.       ^^     DUUC^H    dCI  I 

Wholesale  Only  m  Send  for  Samples  )        MONTREAL  o-'  TORONTO 
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I  Hitchcock,  Williams  & 


SIR  G.   WILLIAMS 
F.  G.  WILLIAMS 
H.  WILLIAMS 
A.  T.  WILLIAMS 


WAREHOUSES 


69,  70,  7r,  72,  73,  74  St.  Paul's  Churchyard. 
43,  44,  45,  46,  49,  50  Paternoster  Row. 
I,  2,  5,  6,  7,  8,  London  House  Yard. 


JilClHtijClctOf'tCSf   Warwick  Lane  and  Paternoster  Buildings. 

ESTABLISHED  NEARLY  70  YEARS. 

0/%r/\r%^4" j/\f^     YP^r       Canadian  Buyers  should  not  fail,  when 

UUIUIiaLIUII      Iwai.      in  London,   to  call  m  8t.  Paul's  Church- 
yard.      We  are  essentially  a  Fancy  House   Jmd   Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 
Our  Sliecialties  are  .  .  . 

Millinery  and  Millinery  MaterialSf 
Fancy  Lace  Goods^  Blouses,  Chiffons^ 
Fancy  Costumesy  Mantles^  British  and 
Foreign  Dress  Materials,  Prints,  Silks 
and  Velvets,  Ribbons,   Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application. 

Our  Mr.  Cliffe  visits  Canada  twice  a  year,  and  will  arrive  in  Montreal  about 
the  end  of  April  for  the  coming  Fall  trade.  He  will  be  g'lad  to  hear  from  any 
friends  at  his  usual  central  address,  The  Windsor  Hotel,  Montreal. 
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BLANKETS 


BED 


BLANKETS 


TORONTO 

C.  H.  Forster 

30  Merohants'  Building 
60  Bay  Street, 


MONTREAL 

W.  H.  Reed 

Room  1 
112  St.  Peter  Street. 


The  SliDgsby  Manukturing  Company 


LIMITED. 


BRANTFORD,    ONTARIO. 

COSTUME  CLOTHS,  KERSEYS,  SHEETINGS,  CAMP  BLANKETING, 
MACKINAWS,  PLAIN  and  FANCY,  in  WOOL  and  UNION,  YARNS,  Etc. 

BLANKETS  EIOR^E  BLANKET^ 


k/VWWWWWWW 

wwww 


FALL  1902 


wwww 
»/wwwwwwwv 


Tall  Patterns  now  On  Sale 


I    Designs  Thoroughly  Up  To  Date    \ 

And  are  Worthy  of  the  Trade's   Inspection. 


THE  COLONIAL  BLEACHING  &  PRINTING  CO. 


IVIOIMTREAL-. 


Limited 
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GOOD  ADVERTISING— Continued. 

chant  will  sell  a  piece  of  cloth  at  cost  merely  for  the  sake  of 
finding  a  purchaser.  Newspaper  space,  backed  by  circula- 
tion, is  a  valuable  commodity  and  is  usually  worth  all  that  is 
asked  for  it. 


dity.  But  how  about  this  case  ?  Supposing  you  entered  a 
promising  field  for  retail  merchandising  with  limited  capital, 
but  capital  foresight,  and  that  you  picked  a  location  for  your 
store  for  which  you  foresaw  a  promising  and  profitable  future  ? 
Supposing  that )  our  prospective  landlord  bad  unlimited  capital 


An  Oak  never  grew  in  a  day,  nor  the  best  Dry  Goods  Store  in  a  moment.  Many  say  that  our  growth 
has  been  wondrous,  but  the  fact  most  gratifying  to  us  is  the  steady  and  persistent  growth  in  the  confidence  of 
buyers — an  indication  that  we  have  been  tried  and  found  trustworthy.  It  is  true  that  in  any  large  organization,  no 
matter  how  experienced  or  skilled  its  people,  blunders  and  mistakes  will  come.  Every  precaution  that  human 
ingenuity  can  contrive  surrounds  each  transaction  ;  but  all  these  must  sometimes  fail,  and  no  one  is  worse 
injured  than  we,  and  none  more  willing  at  all  times,  under  all  circumstances,  to  correct  anything  that  happens, 
short  of  giving  satisfaction.  We  consider  your  coming  again  infinitely  more  important  than  your  first 
purchase.  Some  day  we  will  have  the  thing  you  want  and  you  will  buy  of  us  ;  we  can  wait  until  then.  But 
to  jeopardize  our  chances  of  your  coming  again,  to  fail  to  give  the  satisfaction  for  which  we  strive,  is  our 
misfortune,  which  nothing  but  an  opportunity  to  adjust  and  make  right  will  remove. 


Struck  on  the  Right  Key. 


It  is  surprising  how  many  people  lose  sight 
Parsimonv  °^   ^^'^   all-important    consideration   when 

they  come  to  buy  advertising  space.  The 
matter  of  cost  seems  to  be  the  first  and  last  consideration  with 
them,  and  for  the  sake  of  saving  a  few  cents  or  a  few  dollars 
they  delude  themselves  with  the  idea  that  the  space  of  one 
newspaper  is  worth  no  more  than  that  of  another. 

In  such  cases,  satisfactory  results — the  very  thing  sought 
for  —are  seldom  attained,  and  the  advertiser  is  then  quick  to 
say  that  "  advertising  never  paid  anyway."  The  matter  of 
cost  in  advertising  is,  of  course,  a  consideration,  but  the 
question  of  circulation  is  equally  important  and  should  never 
be  slighted.  Satisfactory  evidence  on  that  point  may  not,  it 
is  true,  always  be  had,  but  the  publication  with  a  large  cir- 
culation will  usually  be  only  too  anxious  to  furnish  conclusive 
confirmation  of  whatever  its  claims  may  be. 


and  possessed  the  same  faith  in  his  property — how  would  you 
get  together  ? 


Enlightened 
Selfishness. 


Now,  that  landlord  might  attempt  to  exact 
all  the  traffic  would  bear,  and  discount  his 
unearned  increment  by  screwing  up  the 
rent  to  match  his  prospective  tenant's  faith,  or  he  might  say 
to  you  :  "  For  a  term  of  years  I'll  let  you  have  this  store  at 
a  nominal  rental — if  you'll  put  the  saving  into  advertising. 
That  will  establish  you  In  business,  and  your  success  will  boom 
my  adjacent  and  neighboring  property.  Hence,  we'll  both 
profit  by  the  transaction." 

Wouldn't  you  jump  at  the  chance?  And,  if  so,  wouldn't 
every  cent  you  put  into  advertising  under  such  circumstances 
be  a  clear  and  sure  investment  ? 


Store   Comment. 

Our  store  ticws  iscdiiciitioiial,  because  abso- 
lutely correct.     W'c  draw  from  a  vast  fund 
of  mercantile  knowledge  daily.     We  give  it 
to  you  frankly.     The  store  to-day  presents 
merchandise  and   values    which   in   variety 
and    economy   are   unsurpassed  anywhere. 
What  are  the  needs  by  which  you  can  test 
our  capacity  to  please? 

Store  Comment. 

The  thoroughly  modern  way  in    which  this 
store  deals  with  its  patrons  prevents   dis- 
satisfaction ill  the  slightest    degree,   as   we 
never  consider  anythingsold  until  that  arti- 
cle has  given  the  service  it  was  intended  to 
give.     Every  sale  slip  bearing  our  name  is  a 
sight  draft   on   us  if  the   goods   disappoint 
you.     See  that  you  get  the  sale  slip. 

, 

Two   Excellent  Standing  Cards. 


Expense  or 
Investment  ? 


Even  confirmed  advertisers  with  rare  excep- 
tions charge  their   advertising  to    expense 
account,  when  it  ought  either  to  be  figured 
into  cost  of  production  or  credited  to  capital  invested. 

To  most  persons  the  latter  proposition  seems  a  rank  absur- 


Should  you  and  your  landlord  agree  to  such 
No  Experiment         ,     ,  ..  .       .  • 

About  it.  ^  y°"  would  be  doing  nothmg  new  by 

any    means.     In    Milwaukee  it's    said  the 

plan  has  been  worked  with  great  profit   to  all  concerned  and 

is  now  being  repeated  on  a  large  scale  with  the  same  result. 
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.don,  Eng. 

ENT"  RAINCOATS 

y^s',  Misses'  and  Children's 

KS  and  SUITS 


--—-  elegrams 

••Eminent" 

London 


?mSH    IMPORT  CO. 

OF    TORONTO 

(  WELLINGTON  ST..  TORONTO 

>OOLBR  C.  O.  DOUGLAS  W.  H.  VAUGHAN 


FOR     CLOAKS 


Low  Prices 


SHiiiT  ..A.1SIID  TjnsriDEii"^^  has  not  one  of  these 

j,S  on  tag   it    is  not  a 
iUilt  made  by 


OWN  COMPANY 

TED 


FOR     SKIRTS 


SUPPLIED  AT  SHORT  N< 

Artistic  Designs  Fun 

WRITE    FOR    SAMPLES 


GERMAN  ARTISTIC  WEAVING  I 


o  Operating a. 

£  CANADA  FIBRE  CO.,  Limited, 
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GOOD  ADVERTIS. 


chant  will  sell  a  piece  of  l 
finding  a   purchaser.     Newsi, 
tion,  is  a  valuable  commodity  ai. 
asked  for  it. 


An  Oak  never  grew  in  a  day,  nor  the 
has  been  wondrous,  but  the  fact  most  gratifying 
buyers — an  indication  that  we  have  been  tried  and  fo 
matter  how  experienced  or  skilled  its  people,  blunde 
ingenuity  can  contrive  surrounds  each  transaction 
injured  than  we,  and  none  more  willing  at  all  times, 
short  of  giving  satisfaction.  We  consider  your  c 
purchase.  Some  day  we  will  have  the  thing  you  w£ 
to  jeopardize  our  chances  of  your  coming  again,  to 
misfortune,  which  nothing  but  an  opportunity  to  ad 


Anchor  Hose 
Supporter 


Struck  or 

It  is  surprising  how  many  people  lose  sig 
Parsimony  °^   '^'^   all-important    consideration   wh« 

they  come  to  buy  advertising  space.  Tl 
matter  of  cost  seems  to  be  the  first  and  last  consideration  wil 
them,  and  for  the  sake  of  saving  a  few  cents  or  a  few  dolla 
they  delude  themselves  with  the  idea  that  the  space  of  oi 
newspaper  is  worth  no  more  than  that  of  another. 

In  such   cases,  satisfactory  results — the  very  thing  soug 
for  —are  seldom  attained,  and  the  advertiser  is  then  quick 
say  that  "  advertising  never  paid  anyway."     The  matter 
cost   in    advertising   is,    of  course,    a    consideration,  but    t 
question  of  circulation  is  equally  important  and  should  nc 
be  slighted.     Satisfactory  evidence  on  that  point  may  no» 
is  true,  always  be  had,  but  the  publication  with  a  large 
culation  will  usually  be  only  too  anxious  to  furnish  conciv 
confirmation  of  whatever  its  claims  may  be. 


Store   Comment. 

Our  store  news  is  educational,  because  abso- 
lutely correct.  We  draw  from  a  vast  fund 
of  mercantile  knowledg'e  daily.  We  ffire  it 
to  you  frankly.  The  store  to-day  presents 
merchandise  and  values  whicli  in  variety 
and  economy  are  unsurpassed  anywhere. 
What  are  the  needs  by  wliicli  you  can  test 
our  capacity  to  please.'' 


The  most  satisfactory  Pad 
Supporter   on   the  market. 

Will  not  pull  out  the  Cor- 
set Studs. 

Retails  at  25c.  and  up. 


If  your  jobber  does  not  handle 
the  ^^ Anchor"  Hose  Supporter, 
write  us,  and  we  will  give  you  a 
list  of  wholesale  houses  that  can 
supply  you. 


Two  E 


Even  confirmed  advertisers  with  rare 
tions  chargie  their   advertising  to   e 
account,  when  it  ought  either  to  be 
into  cost  of  production  or  credited  to  capital  invested. 


Expense  or 
Investment  ? 


To  most  persons  the  latter  proposition  seems  a  rank- 


Boston 
Manufacturing  Co., 

MANUFACTURERS  OF   HOSE  SUPPORTERS, 

6  Wellington  Street  West, 

Toronto. 

We  8ell  the  Jobbing  Trade  only. 
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Brice,  Palmer  £*  Co. 


Telegrams 

"tminent" 

London 


BRICE,  PALMER  &>  CO., 

LONDON,   ENGLAND. 

Warehouse  :     14   Cannon   St.,  E.C. 
Factorii  :     90-92-94-96 

City  Road,  E.C. 


London,  Eng« 


Manufacturers  of- 


THE  "EMINENT"  RAINCOATS 


Ladies',  Misses'  and  Children's 


CLOAKS  and  SUITS 


Canadian  Representatives — 

THE  BRITISH    IMPORT  CO. 

OF    TORONTO 

I  WEST  WELLINGTON  ST..  TORONTO 

T.  E.  CUFFE    H.  G.  POOLER     C.  O.  DOUGLAS     W.  H.  VAUGHAN 


WARNING  I 


"Puritas"   Brand 
"Perfection"   " 
"Lanatus" 
"Alaska" 


If  it  has  not  one  of  these 
Bra,ndS  on  tag  it  is  not  a 
Bed  Quilt  made  by 


THE  ALASKA  FEATHER  &  DOWN  COMPANY 

OF  MONTREAL,  LIMITED 


Edgar  McDougall,  President. 

J.  H.  Sherrard,  Vice-Pres.  and  Mang. -Director. 

J.  H.  Parkhill,  Secretary. 


Also  Operating ^ 

THE  CANADA  FIBRE  CO.,  Limited, 


8S 
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GOOD  ADVERTISING— Continued. 

And  not  only  have  the  principals  to  this  transaction  been 
prospered,  and  necessarily  the  press  in  which  this  advertising 
investment  was  made,  but  business  men  generally,  since  that 


The  more  stores  you  see,  the 
more     you'll     think     of    Wana 
maker's. 


Somebody's  satisfied  anyway. 


This  Day 

we  are  going  to  clear  out  all  the  small  and 
incomplete  lots  and  tarrying  Spring,  things, 
to  start  the  new  month  to  morrow  with 
fresh,  clean  and  unbroken  stocks. 

Prices  are    way  down  — not    in    a    few 
parts  of  the  store,  hut  almost  everywhere. 

This  Page 

tells  you  the  news  in  a  small  way — a  very 
small  way;  things  that  would  usually  get 
big  headlines  being  told  in  a  few  modest 
lines. 

But  the  news  is  great,   and  few  people 
can  afford  to  miss  it. 


"  Commonsensical. 


sort  of  investment  and  productive  publicity  could  not  but 
prove  catching  to  competitors.  Indeed,  those  who  did  not 
catch  on  got  left.     The  moral  is  clear. 


INSTRUCTION    IN    SHOW-CARD    PAINTING. 

How  to  paint  neat  and  attractive  show  cards  is  instruction 
every  window-trimmer  or  the  merchant  who  trims  and  makes 
his  own  show  cards  must  be  interested  in.  W.  Edwards, 
Carleton  Place,  Ont.,  Box  315,  has  issued  a  book  of  instruc- 
tion in  professional  painting,  that  it  would  be  well  for  every 
window-trimmer  and  country  merchant  to  possess.  It  instructs 
in  artistic  sign,  show-card  and  ticket  writing,  silver  and  gold 
lettering,  etc.,  and  is  illustrated  with  over  three  dozen  sign 
writers'  model  alphabits  and  figures.  It  is  a  condensed  story 
of  the  accumulated  experience  of  a  lifetime  in  the  business, 
and  a  teacher  of  the  art  perfected  by  method.  It  costs  only  $1 
mailed  postpaid,  and  you  will  find  it  worth  a  hundred.  Buy 
it.     See  advertisement  in  this  issue. 


FIRE     IN    THE    CORNWALL     MILLS. 

What  might  have  been  a  very  disastrous  conflagration 
took  place  at  Cornwall,  May  18,  when  fire  broke  out  in  the 
"  mule  room  "  of  the  top  floor  of  the  big  Canada  mill,  one  of 
The  Canadian  Colored  Cotton  Company's  factories.  Just  how 
the  fire  started  is  not  known,  as  the  mill  was  nearly  all  closed 
down  for  the  usual  Saturday  half-holiday,  and  no  one  was  in. 
this  department  at  the  time.  When  discovered  it  had  not 
made  much  headway,  but  the  heat  had  started  all  the 
sprinklers,  and  the  room  in  a  minute  or  so  was  so  full  of  black 
smoke  that  no  one  could  enter  it.  The  mill  fire  brigade  had 
tested  their  appliances  only  a  few  hours  before,  and  being 
called  out,  they  soon  had  a  great  number  of  streams  playing 
into  the  room.  They  were  assisted  by  the  Cornwall  fire 
brigade,  but  it  was  not  until  the  fire  burned  through  the  ceiling 
that  its  exact  location  was  ascertained,  and  it  was  soon 
extinguished.  The  flooding  of  the  top  storey  of  the  mill 
resulted  in  each  of  the  floors  below  experiencing  a  similar 
fate.  The  damage  from  water  amounts  to  between  $20,000 
and  J30.000,  which  is  covered  by  insurance.  The  bulk  of 
the  loss  is  in  the  stocks  in  various  stages  of  manufacture,  and 
to  the  machinery,  which  will  nearly  all  have  to  be  overhauled. 
Work  has  been  resumed. 


DELIVERY    BY    AUTOMOBILE. 

James  Stark  &  Sons,  of  Vancouver,  have  received  the 
first  automobile  delivery  carriage  used  in  British  Columbia  for 
city  delivery  purposes.  The  machine,  which  was  bought  in 
Toronto,  is  handsomely  finished  in  black,  with  fine  gold 
striping  and  will  make  a  very  smart  turnout,  the  motive  power 
and  machinery  being  entirely  concealed  in  the  body  of  the 
vehicle,  which  to  all  outward  appearance  looks  like  a  hand- 
somely finished  carriage  minus  the  usual  shafts  and  four- 
legged  motive  power.  The  cost  of  the  carriage  laid  down  in 
Vancouver  was  about  S850. 

The  motive  power  is  supplied  by  a  4^  horse-power  motor 
of  the  hydro-carbon  gasoline  variety  and  requires  only  one 
gallon  of  gasoline  to  run  it  over  40  miles.  It  is  practically 
noiseless  in  operation  and  as  the  motor  is  water-cooled  the 
passengers  do  not  experience  any  undue  heat  from  the  engine. 
The  vehicle  may  be  used  as  a  pleasure  conveyance  by  simply 
taking  off  the  delivery  box,  which  is  fastened  behind  the 
driver's  seat,  and  bolting  on  an  extra  seat.  It  will  then  carry 
four  passengers  comfortably. 

Those  who  order  parcels  sent  home  from  this  up-to-date 
dry  goods  firm  will  get  them  without  delay  as  the  vehicle  can 
run  at  a  maximum  speed  of  25  miles  an  hour,  and  under 
favorable  circumstances  and  on  a  good  road  could  attain  a 
speed  of  35  miles.  The  machine  will  climb,  start  and  stop 
at  will  on  a  25  per  cent,  grade,  and  as  the  steering  and  con- 
trolling levers  are  attached  in  an  entirely  new  manner  with  the 
aid  of  springs,  the  roughest  road  will  not  make  the  carriage 
any  harder  to  steer  than  the  ordinary  bicycle.  There  is  no 
multiplicity  of  gears,  valves  or  levers  and  the  man  in  charge 
guides  the  carriage  as  one  would  guide  a  horse. 


William  Wyndham,  formerly  with  G.  F.  Glassco  &  Co., 
Jesse  Applegath,  of  Toronto,  and  S.  L.  Squire,  general  mer- 
chant, of  Watford,  are  the  principal  directors  in  a  new  com- 
pany formed  at  Hamilton  and  known  as  The  William 
Wyndham  Co.,  Limited.  The  new  concern  will  devote  itself 
to  the  wholesale  hat  and  cap  business  and  the  importing  and 
manufacturing  of  furs. 
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THE  SAXE  failure:. 


As  noted  in  last  issue,  the  members  of  the  insolvent  firm  of 
M.  Saxe  &  Sons,  Montreal,  were  arrested  on  a  charge 
of  conspiring  to  defraud  their  creditors,  brought  by  several  of 
the  creditors. 

On  May  i,  an  enquete  into  the  charges  brought  was 
begun.  Mr.  A.  L.  Kent,  of  Kent  &  Turcotte,  the  liquidators, 
who  was  first  called  to  give  evidence,  said  that  the  books  of 
the  firm  were  very  incomplete.  They  consisted  of  a  record  of 
goods  received,  a  book  of  bills  payable  and  receivable,  a 
ledger  of  customers'  accounts  and  cash  book.  Another  book 
had  come  into  his  possession,  a  private  memorandum,  kept  by 
David  Levi,  a  member  of  the  firm  and  brother-in-law  to 
Messrs.  Henry  and  Samuel  Saxe.  In  this  book  were  the 
entries  of  goods  sent  to  Vinebetg's  warehouse,  of  the  money 
advanced  on  them  by  Vineberg,  and  of  how  this  money  was 
disposed  of.  According  to  this  book  the  value  of  money  sent 
to  this  warehouse  between  February  14  and  March  5,  of  1901, 
was  520,033;  the  amount  advanced  on  them  J!ii,ooo,  of 
which  $4,900  was  paid  to  a  sister  of  H.  and  S.  Saxe,  and 
another  $4.  900  to  another  sister,  David  Levi's  wife.  The 
balance  appeared  to  have  been  paid  to  the  cashier. 

The  hypothecation  of  these  goods  and  the  money  advanced 
on  them  had  not  been  entered  in  the  firm's  books,  and  without 
the  private  memorandum  nothing  could  have  been  learned  of 
these  transactions.  Mr.  Kent  stated  that  the  firm's  papers 
showed  that  on  February  14  their  retail  store  was  leased  to 
David  Levi,  to  date  from  April  i,  1902. 

Invoices  exhibited  by  Vineberg  showed  that  goods  pur- 
chased by  Saxe  &  Sons  on  February  10  and  1 1  had  been 
hypothecated  on  February  14,  and  from  that  time  right  up 
until  March  5,  the  date  of  the  assignment,  goods  were  hypoth- 
ecated within  two  or  three  days  of  their  purchase. 

On  May  8,  after  the  hearing  of  the  enquete,  Henry  and 
Samuel  Saxe  were  arrested  on  a  capias  issued  on  behalf  of 
The  Gault  Bros.  Co.,  the  claim  amounting  to  $17,85180.  It 
was  charged  "  that  the  defendants  did  secrete  and  make  away 
with  their  property  with  intent  to  defraud  their  creditors  in 
general  and  the  plaintiffs  in  particular."  The  hearing  on  this 
charge  has  not  yet  begun. 

A  new  feature  of  the  case  came  out  a  few  days  later,  when 
a  seizure  was  put  upon  the  money  of  David  Levi  in  the  hands 
of  the  Hochelaga  Bank,  it  being  claimed  that  the  money  had 
been  illegally  paid  to  him  by  the  Saxes  and  that  it  belonged 
to  the  creditors. 

In  the  evidence  given  Mr.  Kent  fyled  exhibits  of  cheques 
which  had  been  passed  through  the  banks  by  the  accused, 
on  some  of  which  he  found  that  the  stubs  had  been  left  blank. 
It  was  thought  that  these  would  aid  in  proving  that  the  firm 
had  paid  money  to  relatives  just  previous  to  the  assignment 
which  should  have  gone  to  the  creditors.  The  bookkeeper  of 
the  firm  said  that  certain  drafts  sent  to  the  firm  as  renewals 
were  not  used  as  such,  but,  instead,  were  discounted,  leaving 
the  original  drafts  still  in  the  hands  of  the  bank.  On  March  5, 
he  said,  Mr.  Levi  had  told  him  to  charge  the  Provincial  Bank 
with  $500  in  his  name.  Mr.  L.  Lamane,  of  the  savings 
department  of  the  Hochalaga  Bank,  said  that  Mr.  Levi  opened 
an  account  on  February  15,  and  on  March  4  he  deposited 
$3,500,  in  a  cheque  drawn  by  Saxe  &  Sons  on  the  Bank  of 
British  North  America.     The  manager  of  this  bank  stated  that 


Henry  Saxe  had  told  him  that  the  firm's  profits  for  1901  were 
about  $25,000.  Later  they  issued  a  statement  showing  a 
surplus  of  $73,000. 

The  result  of  the  first  investigation  was  that  Samuel  Saxe, 
who  had  had  charge  of  the  retail  store  and  knew  nothing  of 
the  finances  or  hypothecation  of  goods  just  before  the  assign- 
ment, was  acquitted  ;  while  Henry  Saxe  and  David  Levi  were 
committed  to  stand  trial  at  the  June  sitting  of  the  Court  of 
King's  Bench.  The  amount  of  the  bondsmen's  liability  was 
increased  to  $8,000,  the  personal  bail  of  $10,000  being 
unchanged. 

The  following  table,  which  appeared  in  The  Shareholder, 
is  the  statement  of  the  liabilities  and  assets  of  M.  Saxe  &  Sons, 
up  to  the  time  of  the  sale  of  the  stock  : — 

LIABILITIES. 

Direct — 

Claims  fyled $158,250  91 

Claims  not  fyled. 26,949  66 

Customers'  claims 3.804  61 

As  per  contracts 6,187  70 

$195,192  88 

Privileged — 

Rents  to  ist  May,  1902 $    3,645  45 

Taxes 41200         4,05745 

$199,250  33 
Indirect — 

Bank  of  H.  N.  A $102,400  00 

M.  Vineberg 19.845  23 

$122,245  23 

ASSETS. 

St.  Helen  St.  stock $  33.579  21 

Fixtures 1.134  10 

$  34.713  31 

St.  Lawrence  St.  stock,  about.   $  17,000  00 

Fixtures,  about 3,000  00 

20,000  00 

St.  Helen  St.  Book  Debts- 
Good $    4,39718 

Doubtful 770  07 

Had 16,693  91 

■ 2i,86i   16 

St.  Lawrence  St.  Book  Debts- 
Good  $        447  07 

Doubtful 149  87 

Bad 411  12 

1,008  06 

$  77.582  53 

(  ollateral  Securities  held  by  Bank 
of  British  North  America — 

Bills  receivable $  29,352  58 

Goods 1,50°  00 

$  30.852  58 

M.  Vineberg — 

Bills  receivable $  13.719  65 

Goods 23,009  68 

36.729  33 

$  67,581  91 

June  is  the  month  for  retailers  to  sort  up  their  stock  every 
week  in  hosiery,  gloves  and  underwear.  The  trade  recognize 
that  these  are  special  lines  with  the  Brock  Co.,  Toronto,  and 
this  season  the  firm  have  laid  in  a  large  stock  of  these  lines 
anticipating  a  big  assorting  trade  for  June. 

Those  of  the  trade  who  will  soon  need  French  cashmeres 
should  make  their  purchases  now,  as  an  advance  of  10  per 
cent,  has  been  made  in  these  goods  in  the  English  market. 
The  market  is  very  firm  at  the  advance,  and  it  is  impossible 
to  get  an  order  taken  except  at  the  higher  price.  As  soon  as 
stocks  on  hand  here  have  been  exhausted  the  trade  will  have 
to  pay  a  higher  price  for  these  goods  ;  and  in  the  present 
strong  position  of  all  woollens  on  the  English  market,  a  further 
advance  in  light  wools  is  not  unlikely. 
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Window  an,>  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  HoUingsworth,  an  Expert  Window  Artist. 


To  Ukv  Goods  Re\if.\v  Rkadkrs. — We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed  :  "  Window  Dress- 
ing Department." 


j\  FeAV  Words  to  tKe  Beginner. 

S  1  ha\o  at  different  times  recciveil 
letters  from  young  men  desirous  of 
Ijccoming-  window  trimmers  reqviest- 
ino'  me  to  give  them  some  idea  of 
ln)w  to  start  in  the  profession,  the 
necessary  qjialifications,  etc.,  I  sub- 
mit the  following  : 

Learning  how  to  dress  modern 
windows  is  very  much  like  learning 
music.  H  it  be  natural,  or  a  gift, 
you  are  very  fortunate  and  will  learn  quickly  and  will  b.e 
successful.  If  you  have  not  the  talent,  no  study,  practice, 
or  years  of  ex|)erience  will  iiuish  you  a  an  artist.  \ou 
will  work  mechanically,  and  ne\  er  Ijocome  proficient,  ^s 
others   lune  said  ;   '"  Jt  must  be  born  in  you." 

The  lirst  t|ualilication  necessary  to  one  learning  window 
dressiny  is  a  fairly  good  knowledge  of  the  values  of  goods. 
consequently  a  couiile  of  years'  e.\i,erience  Irhind  the  couii 
ter  in  the  various  dcpariments  is  necessary.  1  ha\  e  seen 
some  very  fair  window  trims  (that  is  the  ari-angement  ot 
the  goods  was  %  ery  neat),  but  the  window  was  evident l\ 
irimined  by  someone  inexpeiienced  in  the  value  of  goods,  as 
several  pieces  wei-e  shown  "  wrong  side  out."  Another 
fault  was  that  the  licsi  \alues  were  arranged  in  the  rear  of 
the  window  while  the  poorer  ones  were  the  most  con- 
spicuous. 

Then  another  instance  that  1  can  recall  to  mind  was  a 
window-  of  dress  muslins  very  nicely  draped,  but  on  se%eral 
])ieces  heavy  jet  trimmings  were  shown.  Now,  this  clearly 
showed  that  the  man  who  diessed  the  window  did  not 
know  anything  about  the  relation  of  one  piece  of  goods  to 
another.  Who  ever  saw  a  lady  with  a  white  muslin  dress 
on  trimmed  with  a  heavy  jet  trimming  ?  A  ])erson  with 
cxijcrience  would  have  shown  over  a  piece  of  muslin  a  very 
lighl  delicate-looking  braid  trimming,  or  else  a  piece  of 
pretty   lace   or  insertion. 

There  are  many  other  such  faults  that  1  ha\'e  noticed. 
but  those  abo\'e  -  mentioned  will  sutlice  to  illustrate  the 
necessity  for  a  thorough  knowledge  of  the  \arious  lines  of 
merchandise  before  attempting   any   window   dressint;'. 

If  you  have  had  some  experience  and  feel  that  you  have 
a  tact  or  the  ability  to  become  (with  oxi)erience)  a  window 
trimmer,  my  ad\  ice  would  be  to  "  try  your  hand  ""  e^  eiv 
chance  you  get. 

Subscribe  to  every  magazine  that  has  anythiuL;  to  say 
on  the  subject  ;  observe  closely  the  window  trims  of  others 
more  advanced. 


Take  a  tri|)  as  often  as  you  can  to  New  York  and  (Jhi- 
cayo  and  other  centres  where  line  trims  are  to  be  seen. 
IJead  the  window -tlressiug  cohimns  of  "  The  Rexii'w  "  each 
month,  experiment  on  the  sugLiestions  it  oilers,  and  with 
diliiicnl  practice  and  study  you  will  ilnd  it  not  oidy  a 
pleasant   occu|)atioii    bui    a  yood    iiayina'   one. 

Many  people  ha\e  an  idea  that  window  dressing  is 
simple  and  easy.  Let  them  try  it.  It  is  one  of  the  few 
arts  that  cannot  be  acquired  in  a  short  space  of  time 
unless  it  is  really  a  natural  talent,  and  unless  it  is,  every 
act  is  hard  labor.  You  are  also  exposed  to  all  extremes  : 
in  Sunmner  the  window  is  "'  an  oven,''  and  often  below  zero 
ill  Winter — quite  different  from  being  in  a  comfortable  tem- 
perature  where  there  is   plenty  of  air. 

There  is  one  thing  I  would  advise  a  young  man  who 
is  starting  out  in  the  busine.ss  and  that  is  to  make  it  a 
p^dnt   to   have   your  ideas  as   original   as   you   can. 

There  are  too  many  men  to-day  who  aie  earning  their 
wages  "  on  other  men's  brains  as  it  were."  These  men  do 
not  hold  their  positions  long  as  it  does  not  take  their 
em|)loyeis   many   weeks   to   find   them   out. 

Of  course,  there  are  some  ''  staple  "  ideas  that  are  in 
use  amone-  the  window  fraternity  all  o\er  the  country.  For 
instance,  pleatiiiL;'.  |iufliiio-,  drapinc,  etc.,  but  what  I  have 
reference    to    i-    wlieie    one    trimnier    ]>uts    in   an    exact    repro- 


Novel  Trim  of  Straw   Hats. 

rluction  of  what  he  saw  in  his  neiahlior's  window.  Kemem- 
ber  it  is  no  credit  or  honor  to  you  nor  justice  to  the  man 
whose  brains  furnished  the  design  to  steal  his  idea,  and  the 
pulilic  can  ted  \  erv  (piickly  who's  who.  Watch  your  com- 
petitor and  ])rollt  Ijy  his  success  or  failure,  but  do  not 
acknowledge  him  yt)ur  superior  by  imitating  him. 

Another  point  to  remember  is  that  after  you  have 
become  fairly  well  advanced  and  have  been  successful  in 
aetting  in  a  few  eood  trims  that  have  possilily  brought 
you  (as  they  generally  will)  some  very  flattering  remarks 
from  the  ])ress  or  the  public,  dt)  not  get  the  "'swelled  head." 
1  know  of  seveial  instances  durina'  the  past  month  where 
young  men  ''  uot  the  grin  "'  for  assuming  that  "  hauahty 
air,"  and  "  once  upon  a  time  "  tk.e  writer,  in  his  early 
career,  almost  a'('t  it  himself.  Of  lourse,  that  was  years 
aa<>,  and  I  have  profited  by   my  former  experience. 

Tiiis  is  one  of  the  "  thorns  "  in  the  i)ath  of  the  average 
trimmer  just  as  soon  as  he  begins  to  receive  flattery  frcnn 
the  press  or  others.  But  nowadays  there  are  very  few 
merchants  whose  businesses  will  not  go  on  just  the  same  as 
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FOR  SALE 


The  Nattiest  Store  Fixtures 
in  Canada,  at  prices  to  suit 
the  most  exacting  buyer.  Call 
and  see  our  large  stock — every- 
thing made  on  the  premises. 
It  will  pay  you  to  send  for 
our  catalogue. 


The  Toronto  Brass  Mfg.  Co. 

93-95  Richmond  St.  West 
'Phone  Main  814  TORONTO,    ONT. 


A  PALiWENBER6 


CLOAK  AND 
SUIT    FORM 

Is   as  Valuable   as 
an  Extra  Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
time,  never  gets  sick  or  tired, 
and  never  wants  an  increase 
in  salary,     ^      jt      ^      jt 


These   Superior  Forms    are 
the  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Payjier  Mache  and  covered  with  fast 
black  Jersey  Uloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  Standard.  The  new  slide  support  and 
the  screw  in  the  top  are  distinct  features  and 
make  the  figure  rigid  and  strong. 


R.  PALMENBERG'S  SONS 


Office  and  Salesroom  :  7 1 0   BROADWAY 
Factory;  89  and  91  "West  Third  Street,  N^>A/^  Yorl< 


A  Phillips' 

Illuminated 

Show  Case ! 

Patented  in  the  U.S.  and  Canada. 
John  Petz,   Patentee. 

It  will  attract  more  attention,  create 
more  demand,  loosen  more  purse- 
strings,  and  sell  more  goods  than  the 
best  clerk  on  your  pay  roll. 

They  talk  when  "silence  is  golden." 

Superior  in  design  and  workman- 
ship, and  ornamental  to  the  highest 
degree.  We  have  been  making  good 
Show  Cases  since  1864. 

Send  for  circular  (lithographed  in 
colors)  and  full  particulars. 


JOHN  PHILLIPS  &  CO. 

LIMITED 

DETROIT,    MICH. 

Canadian  Branch  :   WifldSOr,   Ont. 
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ever  even  if  the  '"  best  man  in  the  house  "  Aaeates  his  posi- 
tion. There  is  generally-  another  man  who  is  "  just  as 
gootl,""    and   |)erhaps   better,   who    will    "  fill    his   boots." 

Thei-eiore    "  moi!est_\-  ""    is   a   great    assistant    in    reaehinu 
the   top. 

Another  point  1  would  advise  the  beginner  upon  is 
(after  he  has  had  a  few  years,  or  months,  under  a  good 
luior  iind  linds  that  he  has  made  good  progress  in  the  art) 
to  start  out  for  himself.  The  field  is  large  and  the  only 
way  a  young  man  can  get  along  and  make  any  headway' 
towards  prolicieney  is  -  by  going  to- "'  new  .fields."  In  this 
way  his  ideas  are  broadened,  he  comes  in  contact  with  new 
methods,  and  in  most  cases  ad\  ances  one  step  higher. 
This  has  been  the  experience  of  the  best  men  in  the  busi- 
ness. This  has  also  been  the  writer's  experience.  Had  1 
not  had  the  "  nerve  "  to  strike  out  years  ago  I  would  not 
be  w'here  I  am  to-day  as  regards  position  and  salary,  but 
would,  perhaps,  have  been  (like  some  of  those  who  started 
when  I  didj  in  the  same  old  rut  where  it  is  now  too  late 
for  them  to  get  out. 

By  the  above  1  do  not  mean  to  encourage  any  man  to 
"  jump  his  job  "  when  he  is  doing  well.  But  years  of 
ex|)erience  have  taught  me  and  many  others  that,  as  a  rule, 
a  merchant  will  not  pay  a  young  man  who  has  been  in  his 
employ  from  a  Ijoy  as  good  a  salkry  as  he  is  capable  oi 
earning  elsewhere.  Of  course,  there  are  a  favored  few  who 
have  "  grown  up  with  the  business,"  and  whose  employeis 
recognize  their  worth  and  pay  them  well.  But,  I  am 
speaking  of  the  average  case  where  you  will  generally  find 
that  the  '"  new  man  "  can  come  in  and  get  things  his  own 
way  where  a  man  who  has  been  there  for  a  long  period 
can  not. 

Several  instances,  and  one  only  the  other  day,  came  to 
my  notice  when  the  "  new  man  "  got  ahead  of  the  "  old 
man."  A  young  fellow  who  trims  the  windows  for  a  cer- 
tain house  in  Toronto,  in  a  conversation  with  myself 
passed  the  following  remarks  :  "  Well,  we  have  got  Mr. 
So-and-So  with   us  now.      The  boss  put  him   in    thf  windows 


starts  in  at  tlic  bottom  can  very  seldom  get  ahead  after 
he  has  rcailu'd  a  certain  point  unless  he  ''  strikes  out."  I 
can  recall  other  cases  and  one  in  which  1  was  interested 
my.self  where  the  "■  new  man  "  can  generally  get  the 
laugh   on    the     ■  old    man," 


A   SUGGESTION. 

A     NI''AT  diaping    for   silks   or   any   sinele-fold   goods,   such 

as  opeia  Hannels.  nuislins,  prints,  etc.,  is  obtained  by 

taking    an    upright   stii|)    of    wood,    nailed    to    a   block    (See 

Fig,    1   in   illustration.)      On   the   top   of  this   nail   two   strips 

of  wooti   (as  in  Fig.  2). 

Pleat      about      three     yards    of    the    goods    into    two-inrli 
pleats,    fasten    one    end    of    ihis    with    a    i)in    on    top    of    the 


A 


^< 


'Ql 


upright,  then  draw  the  bottom  of  the  pleating  up  on  both 
sides  of  the  upright  and  pin  it  to  the  end  of  stick  (see  Fiu. 
3),    thus  forming  a   ''  butterfly  "    drape. 

Allow  balance  of  goods  to  drop  down  behind  this  and 
finish  draping  the  rest  of  the  stand  which  explains  itself. 
This  is  a  very  simple  and  effective  drape. 

If  you  have  never  tried'  it.  take  a  piece  of  goods  and 
e\|i(Minient    fin    it.      I  keep   a    supply   of   these   upright    sti'-ks 


V 


Simple  but  Effective  3ilk  Folds. 


over  me.  I  don  t  know  why.  He  has  ordered  a  whole 
lot  of  up-to-date  nickel  fixtures  and  forms  that  I  could 
never  get  the  boss  to  buy.  I  also  understand  he  is  getting 
a  ,hetter  salary  than  I  am." 

The   writer   remarked    that   he   noticed    the    "  new    man 
was     putting    in    some     fairly     good     trims.     ''  Oh,     well,' 
remarked  the  "  ex-head  window-trimmer,"  "  if  I  could  have 
been    allowed    to   use   the   goods   he's   getting   to   trim   with 
and  had  I  been  able  to  get  the  necessary  fixtures  that  he  is 
getting  I  could  have  better  trims  than  he  has.  " 

Judging  the  work  of  the  two  men  referred  to  the  writer 
thinks  that  the  little  fellow  who  made  the  above  remarks 
is   right.      Here   is   another  case   where   a  young   fellow  who 


(in   tw<i  heitihls)  and  find   them  the  cheapest  and  best  stand 
for   o'cneral   jiurposes. 

By    way    of    a    variety    in    drapery     after    this    style    you 
could   us(>   only   one  stick   at  the  top  instead  of  two. 
ILLUSTRATION  No.  2 

A  few  specimens  of  how  silks  can  be  folded  over  a 
T-shaped  stand.  These  are  by  no  means  new  ideas.  How- 
ever, they  are  neat  and  tasty,  especially  for  counter-trim^i 
or  o\-er  the  fixtures.  They  exjilain  themselves.  In  Nos.  1  ,j 
.3  and  4,  a  piece  of  cardboard  about  six  inches  long  and 
four  inches  wide  is  ]ilaced.  The  edges  of  the  silk  are 
merely  folded  inwards.  Illustration  No.  3  presents  a  novel 
way  of  displaying  straw   hats.      As  the  straw-hat  season   is 
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NOTICE  TO  SHOW-CARD  WRITERS 

Owing  t<)  my  advertisint;  in  The  Dry  Goods 
Rf.view  a  Hook  of  Instruction  at  81,  teachinH: 
tlie  Art  of  Sign,  Sliow  Card  and  Ticket  Writing. 
I  liave  had  several  requests  from  readers  ask- 
ing me  to  furnish  them  with  the  proper  Paintj, 
Brushes,  etc.  I  have  therefore  decided  to  put 
up  and  express  to  any  address,  a  complete  out- 
fit, consisting  of  :  — 

1  jar  prepared  Black  Lettershine  :  1  jarprepared 
White  Lettershine  ;  1  jar  prepared  Yellow  Let- 
tershine ;  1  jar  prepared  Green  Lettershine ;  1 
jar  prepared  Red  Lettershine  ;  1  jar  prepared 
Blue  Lettershine  ;  L'bestKed  Sable  Brushes;  1  Striping  or  Border 
Brush  :  1  set  Skeleton  Pattern  Alphabets  and  Characters,  etc.  : 
2  sets  Skeleton  Pattern  Figures,  $  and  c.  marks,  1  and  2  inch  ; 
1  package  Assorted  Flitters. 

ENTIRE  OUTFIT.   $2.00 

Please,  in  writing,  state,  "  Send  Dry  Goods  Review  special  offer." 

W.  EDWARDS,  Carleton  Place,  Ont.,  box  ats 


Hew  Cckpbonc  Directory, 

The  Bell  Telephone  Company  of  Canada,  Limited, 
is  about  to  issue  a  new  Subscribers'  Directory 
for  the 

CITY  OF  TORONTO. 

Orders  for  new  connections,  ctianges  of  equipment, 
changes  of  name  or  address  should  be  handed  in 
before  June  15th  to  insure  insertion  in  this  book. 

K.  J.  DtN»TAN, 

TORONTO,  May  31st,  1902.  Local  l^anager. 


"Burmese 
Bond" 

Is  a  Superior 
Paper. 


Where  it  is  important  that 
office  records  should  be  carefully 
preserved,  one  can  never  do 
better  than  use  "Burmese  Bond" 
for  Stationery  and  "Burmese 
Linen  Ledger"  for  your  books 
It  is  a  valuable  paper,  with  a 
fine  writing  surface,  and  pos- 
sessed of  exceptional  erasable 
qualities. 


Ca/nada  Paper  Co. 

TORONTO   and    HONTREAL. 


If  we  could  convince  you  that  the  use  of  our 
Cutting  Machine  would  save  you  $1,000.00  every 
year,  you  would  likely  buy  it,  wouldn't  you? 


IT'S  DOING  THAT  FOR  OTHERS 


It  Cuts 


White  Underwear, 

Shirts, 

Overalls, 

Pants, 

Fine  Clothing, 

Cloaks  and  Suits. 


The    Eastman     Machine 

Co.,    Limited 

247  Vonge  St.,  TORONTO. 


I  Window  Fixtures 
I  Wax  Figures 


Send^for 
large 
L^2-page 
/Catalogue 
of 

up-to-date 
Fixtures. 


Manufactured 


S.  RICHARDSON, 

Factory  and  Showroom  : 

62  Haytcr  St.,  Toronto,  and  714  Craig  St.,  Montreal,  Que, 

'Phone  Main  3687 


If  you  have  not  seen  *'  THE  CORO- 
NATION" you  have  not  seen  the 
latest  thing  in  floor  cases.  ^  It  is 
manufactured  exclusively  by  The 
DOMINION  SHOW  CASE  CO., 
and  protected  by  patent. 


This  case  has  projectlngglass 
top.  edges  either  polished 
or  bevelled,  laid  on  above 
frame  and  secured  at  cor- 
ners, therel)y  protecting  the 
wood.  No  place  for  dust  to 
collect,  no  wood  to  become 
scratched  or  shal)l>y  in  ap- 
pearance. Top  can  be  quicli- 
ly  removed  to  allow  proper 
cleaning  of  case.  British 
Plate  throughout.  Two  glass 
shelves, 12  in.  and  14in.  wide, 
on  adjustal)le  nicl^el-plated 
bracliets.  Doors  slide  on 
steel  rollers  on  steel  track. 
Made  in  Walnut,  Oak,  or 
Cherry.  Dimensions  of  case, 
height,  4 i  in.,  breadth  27in., 
any  length. 


High-class  work  only. 


gure  on  those  new  fittings  you  are  going 
to  purchase. 


ominion  Show  Case  Co., 


TORONTO. 

OFFICE  AND  FACTORY  :    63  RICHMOND  ST.  E. 
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now  on  possibly   il.e  illusiiation   may  convey   an  idea  for  a 

trim  on  similar  lines. 

The  hoops   are    wound   with    straw.       A   Hide   wood.'u    lej 

is  nailed  on  the  inside  of  the  hoop  on  which   the  hat  rests. 

A  couple  of  bunclK-s  of  straw,   tied  with   ribbon,   are  placed 

on  the  floor  on  each  side  of   the  window.      This  is  an  "  out- 

of-the-ordinary  '■     trim     and     would     certainly      conuiiand 

attention. 

H.  H 


TO  PHOTOGRAPH  A  DISPLAY. 

An  experienced  window  trinvmer,  who  is  nearly  always 
successful  in  get  tin"  good  views  of  his  windows,  says  the 
best  time  is  early  in  the  morning,  just  before  sunrise,  when 
the  light  is  good  and  yet  too  dim  to  allow  any  reflections 
from  the  opposite  side.  The  gauge  at  such  times  is  then 
only  in  the  limit  of  exposure,  and  the  character  of  the 
g-oods  shown  in  the  display— darker  trims  requiring  longer 
exposure  than  light  goods.  But  here,  again,  we  have  con- 
ditions not  easily  mastered  until  the  real  science  of  the 
work  is  perfectly  understood.  The  ojierutor  must  work  out 
these  difficulties  by  personal  experimentation,  amid  his  own 
environments,  because  he  cannot  be  taught  how  to  do  it 
anv  other  way.— Show  Window. 


FOR  A  DISPLAY  OF  HOSIERY. 

A  series  of  shelves  su|)ported  by  side  standards  may  be 
advantageously  covered  with  boxes  of  half  hose,  the  con- 
tents being-  pulled  out  partly  and  artistically  and  dis- 
tributed with  harmonizing  intervals  along  the  shelves  and 
on  the  bottom  of  the  window.  If  the  compo.>-ition  be  a 
blending  of  fancies,  bright,  solid  colors  and  blacks,  in  suit- 
able proportions,  an  idea  is  conveyed  of  the  extent  ami 
variety  of  your  half-hose  stock.  Of  course,  a  display  of 
this  character  is  not  within  the  province  of  the  small 
dealer,  hut  for  the  men's  furnishing  division  of  a  depart- 
ment store  it  would  make  a  very  strong  window,  es|)ecially 
with    a    good    sales-card.— Men's    Outfitter. 

FOR  A  DISPLAY  OF  MEN'S  HATS. 

Procure  from  your  hat  manufacturer  a  cjuantity  of  the 
various  materials  used  in  making  alpines  and  derbie: 
respectively.  Arrangt;  the  derby  materials  on  the  floor  of 
one  side  of  the  window,  so  as  to  clearly  show  each  separate 
component  material,  and  aflix  an  explanatory  card,  ''  'Vour 
Embryo  Derby."  Directly  in  front  of  this  place  your  most 
exclusive  and  shapely  derby,  and  label  it,  •  Your  Derby.' 
On  the  other  side  of  the  window  arrange  a  similar  display 
of  an  alpine  hat  and  material,  and.  for  the  sake  of  variety, 
have  the  word  "  befoie  "  printed  on  the  card  to  be  placcil 
with  the  display  of  material,  and  the  word  "  after  '  i.u 
-that  for  the  completed  ali)ine.  TIang  a  derby  on  a  floor 
•  j:lh:nd  i)laced  in  the  centre  of  the  window  and  lean  an 
alpine  against  and  concealing  the  base  of  the  stand.  The 
window  floor  should  be  neatly  and  smoothly  covered  with 
a  material  which  will  show  up  the  hats  to  advantage. — 
Apparel    Gazette. 


-       A  BIG   SHIRT  COMPANY. 

The  A.  H.  Sims  Co.,  Limited,  is  being  incorporated 
with  a  total  capital  stock  of  ^.'^ijO.OOO.  headquarters  at  the 
city  of  Montreal  ;  (a)  'J"o  acquire  as  a  going  concern  the 
business  of  the  firm  of  A.  H.  Sims  &  Co.,  shirt  and  collar 
manufacturers,  Montreal  ;  (b)  To  carry  on  the  business  of 
merchants,  man\ifacturea's  and  dealers  in  all  kinds  of  cot 
ton,  linen,  silk,  and  other  textile  fabrics,  as  well  as  by  all 


processes  of  manufaciure  to  make  the  same  fit  for  use  as 
wearing  apparel  and  to  sell  and  deal  in  such  manufacturetl 
articles;  and,  (C)  '^J'o  carry  on  the  business  of  merchants, 
manufacturers  and  dealers  in  cardboard,  paper  and  other 
similar  niateiials,  and  by  all  processes  of  manufacture  to 
make  the  same  fit  for  use  in  the  form  of  boxes  and  other 
receptacles  of  a  similar  character,  and  to  sell  and  deal  in 
tlie  same  as  manufactured  articles.  The  ap()licants  are  : — 
-Anthony  Haig  Sims,  merchant  ;  William  John  Barnard, 
bookkeeper  ;  Allison  Haig  Sims,  clerk  :  Ernest  Alonzo 
Bernard,  clerk  ;  Lindsay  Rowan  Sims,  clerk  ;  Percy  Bar- 
nard, clerk,  and  Harold  Haig  Sims,  clerk,  all  of  the  city 
of   Montreal. 


LEGAL  PROCEEDINGS 

The  profierty  and  goods  of  The  Maritime  Wrapper  Co.. 
were  to  have  been  sold  at  auction  by  the  sheriff  on  May 
12  to  satisfy  a  judgment  recovered  against  the  company  by 
The  Colonial  Bleachino-  and  Printing  Co.  for  the  sum  of 
S4,2o0.  On  the  day  of  the  sale,  however,  Mr.  Jones, 
barrister,  of  St.  John,  N.B.,  served  on  the  sheriff  and  offi- 
cers of  the  company  an  order  of  Judge  McLeod  postponing 
the  sale.  Mr.  Jones,  acting  for  The  Dominion  Mills  Cotton 
Co.,  claims  that  the  jitdginent  for  S4,2.50  should  be  set 
aside  and  the  atVairs  of  The  Maritime  W'rapper  Co.  wound 
up. 


FINE  EMBROIDERED  HANDKERCHIEFS. 

There  seems  to  be  no  falling  off  in  the  demand  for  these 
goods  and  the  makers  still  endeavor  to  excel  their  previous 
season's  goods  in  the  tastiness  of  their  designs.  Some  of  the 
"  Fleur  de  Lys "  and  "bowknot"  patterns  shown  among 
Brophy,  Cains  &  Co.'s  new  samples  are  exceedingly  chic,  as 
also  are  the  running  vine  patterns.  The  firm  claim  that,  the 
designs  and  cloths  being  right,  high  class  goods  still  hold  their 
own  ;   in  fact,  the  demand  increases  steadily. 


AN  UP-TO-DATE  DEPARTMENT. 

Quite  a  change  meets  the  eye  on  Brophy,  Cains  &  Co.'s 
smallware  floors.  The  heavy  fixtures  have  all  been  removed 
and  replaced  by  light  ornamental  shelves  and  a  spacious 
muslin  department  arranj^ed  in  the  front  half  of  the  third 
floor.  These  goods  are  displayed  to  advantage  on  large 
counters  and  6.  C.  &  Co.  claim  to  have  a  complete  range  of 
all  kinds  of  muslins  for  the  sorting  season,  especially  in  white 
and  black  lawns,  India  linens,  Swiss  dress  muslins,  French 
organdies  and  Persian  lawns.  They  are  showing,  too,  some 
exquisite  designs  in  fine  all-over  tuckings  at  very  reasonable 
figures  and  have  complete  ranges  of  colored  and  white  Swiss 
and  Scotch  spots  and  dimities,  Swiss  checks  and  fancy 
muslins,  the  latter  in  both  black  and  white. 


Stewart,  Allan  &  Lemaistre  have  had  an  immense  demand 
for  their  Gibson  waists.  Their  designs  in  this  popular  waist 
have  been  received  with  great  favor  by  the  trade,  who  have 
not  been  much  impressed  by  some  other  makes  of  the  Gibson. 
They  have  had  to  repeat  orders  on  all  sheer  goods,  such  is  the 
demand  for  these. 

Mr.  J.  Carrs,  the  founder  of  The  American  Silk  Waist 
Manufacturing  Co.,  Montreal,  who  can  justly  claim  to  be  the 
pioneer  of  this  important  industry  in  Canada,  is  likely  to 
assume  the  entire  charge  and  control  of  the  above  company 
in  the  near  future.  Mr.  Carrs  can  be  addressed  at  his  former 
ofHce,  525  St.  James  street. 
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Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent 


W.  B.  STEWART 

a?  Front  Street  West,  TORONTO 


Headquarters  for  Manufactured 

FURS-SKINS 

Unusually  large  assortment. 
Highest  prices  paid  for  raw  furs. 


Glove» 
Mitt* 


A  Specialty 


Our  Traveller  will  call 
on  you  shortly. 


J.  Arthur  Paque^t, 

QUEBEC. 


Cbc  Draper 
of  J1u$trala$ia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN. 

post  free  to  any  part  of  the  world.      A  handsome 
Diary    is   presented   free    to  annual    subscriber.s. 

Publishing  Offices  : 

Melbourne, 

Sydney, 
American  Offices  : 

New  York, 
British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  Chambers. 


Park  Row  Building. 
42  Cannon  St ,  E.G. 


S/iecimen  Copies  free  on  application. 


k 


Limited.  ^ 

Rockwood  Ontario 


rif- 


Suitings, 
Homespuns, 
Friezes,  Venetians 


These  goods  are  all  pure  wool,  free  from  adultera- 
tion, and  carefully  manufactured  by  experienced  workers. 
Popular   goods    to   sell   at  popular  prices. 


Sole   Selling    Agents  ; 

DI6NUM  &  MONYPENNY 

Toronto  and  Montreal 
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,    -.       asked    for    by    every    lady   and 
vJy^  Gentleman     ordering     High-Class 
•^Vf) "^A^ialerproof      Gar- 


dies 
who  want  the  best 
material  for  a 
Rainy  -  Day  Skirt 
will  have  no  other. 

Can  you  supply 
your  customers  with 
this  cloth?  Nothing 
can  take  the  place 
of  it  in  regard  to 
appearance  and 
quality. 


S.  Greenshields,  Son  &  Co. 


Sole  Selling  Agents 
for  Canada. 


MONTREAL. 


GREENSHIELDS   &   CO..    Limited,    VANCOUVER,    B.C. 
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The  MacLean  Publishing  Company,  Limited. 

President,  John  Bayne  MacLkan.  Moutreal. 

Publishers  of  Trade  Newspapers  which  circulate  in  the  Provinces  of  British 

Columbia,  Northwest  Territories,  Manitoba,  Ontario,  Quebec,  Nova 

Scotia,  New  Brunswick.  P.E.  Island  and  Newfoundland. 

OFFICES : 

Montreal  (Telephone  1255) 232  McGill  Street. 

Toronto  (Telephone  270:) 10  Front  St.  East. 

London,  Eng.  (W.  H.  Miln) 109  Fleet  St.  E.C. 

Manchester,  Eng.  (H.  S.  Ashburner)       -       -        -        -         18  St.  Ann  St. 

Winnipeg  (J.  J.  Roberts) Western  Canada  Block. 

Vancouver  (J.  A.  Macdonald) Flack  Block. 

St.  John,  N.B.  f  J.  Hunter  White)     -         -         -         -       No  3  Market  Wharf. 
New  York Room  443  New  York  Life  Building. 
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THE    TAX    ON    TRAVELLERS. 

HE  result  of  tbe  latest  legal  decision  in  Prince  Edward 
Island  on  the  Tax  Act  is  satisfactory  from  the  trade 
standpoint,  and  the  courage  of  the  firm  interested,  Messrs.  S. 
Greenshields,  Son  &  Co.,  of  Montreal,  in  fighting  the  matter 
to  a  finish,  entitles  them  to  gratitude,  because  the  result 
benefits  not  only  themselves,  but  all  houses  doing  business  in 
that  Province. 

As  the  legality  of  the  Act  is  still  unsettled,  we  trust  the 
Commercial  Travellers'  Association  will  now  take  the  matter 
up,  since  the  common  rights  of  commercial  travellers  are 
really  at  stake,  not  only  in  the  Island  but  elsewhere,  as  other 
Provinces  might  put  on  similar  taxes.  We  are  inclined  to 
think  that  this  law,  which  is  contrary  to  the  spirit  of  the 
Federal  constitution,  is  also  contrary  to  its  letter,  and  that  a 
suit  would  go  against  the  Province. 


From  the  fact  that  the  law  has  not  been  disallowed  at 
Ottawa  little  can  be  argued.  Disallowance  of  Provincial 
laws  has  become,  during  recent  years,  more  and  more  a 
political  question,  and  Governments  of  all  stripes  seem  reluc- 
tant to  do  through  their  Minister  of  Justice  what  can  easily — 
and  with  less  friction — be  done  in  the  courts.  For  this  reason 
the  legality  of  the  Island  measure  can  only  be  attacked  suc- 
cessfully in  the  form  of  a  case  before  the  highest  tribunals  of 
justice. 

The  excuse  given  for  the  Island  tax— the  necessities  of 
revenue— reminds  us  of  the  story  of  a  commercial  traveller 
who  complained  to  a  hotelkeeper  of  being  charged  $2  for  a 
breakfast. 

"You  know,"  said  the  traveller,  "that  it  isn't  worth  so 
much.     Why  do  you  put  the  charge  so  high  ? " 

"  Well,"  said  the  hotelman,  slowly  and  impressively, 
"  it's  just  this  way,  I  admit  it's  a  high  charge,  but  I  need  the 
money  !  " 

Granted  that  Prince  Edward  Island's  sources  of  revenue 
are  limited,  there  is  no  special  necessity  for  putting  on  so 
vexatious  a  tax  as  the  one  now  objected  to.  There  are  other 
ways  of  raising  money.  The  law  as  it  exists  does  not  fairly 
represent  the  sense  and  character  of  the  Island  mercantile 
community,  which  deservedly  stands  high,  and  we  believe  that 
the  merchants  of  the  Province  are  not  indifferent  to  the  opinion 
held  of  them  by  the  outside  business  world. 

The  tax  is  poor  policy,  when  it  prejudices  outsiders  with 
capital  and  enterprise  against  the  Province.  No  one 
knows  when  a  large  Prince  Edward  Island  undertaking  might 
not  require  the  support  and  encouragement  of  people  in  other 
Provinces  who  are  now  little  inclined  to  view  it  with  favor. 
Besides,  the  consumers  of  the  Island  pay  the  tax,  not  the 
travellers  and  firms  who  are  sought  to  be  saddled  with  it. 
There  is  no  doubt  about  that.  From  every  standpoint  the 
law  should  be  repealed. 


USE    OF    LACE. 

It  is  noticed  that  the  use  of  lace  as  a  dress  accessory  is  not 
so  profuse  or  general  in  Canada  as  it  is  in  the  United  States. 
Any  one  visiting  a  large  city  in  the  United  States  is  struck  by 
the  great  show  of  lace  which  appears  on  ladies'  costumes. 

The  difference  between  the  fashions  of  the  two  countries  in 
this  respect  is  partly  accounted  for  by  the  wealthy  class  being 
larger  in  that  country  than  in  ours.  It  is  also  a  fact  that 
the  Americans  go  to  the  extremes  of  fashion  more  than 
we  do. 

The  lace  trade  in  Canada,  however,  has  been  excellent. 
And  the  demand  for  every  kind  of  lace,  especially  Plauen 
lace,  has  been  the  best  on  record.  If  our  women  are  not 
dressed  so  showily,  they  at  least  dress  with  equal  taste,  and 
their  purchases  of  lace  have  been  a  profitable  fashion  for  a 
great  many  retail  merchants. 
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BEGGING    FOR    SUBSCRIPTIONS. 

ONE  of  the  latest  instances  in  the  begging-letter  move- 
ment, to  which  several  references  have  been  made  in 
these  columns  lately,  is  an  application  to  one  of  our  firms 
from  a  person  who  is  not  connected  with  the  trade  at  all. 

He  asked  for  a  contribution  in  support  of  a  local  celebra- 
tion. It  was  not  to  be  made  through  local  retailers  at  all.  It 
was  simply  a  demand  from  some  person  or  other  who  under- 
took to  speak  for  the  retail  merchants  of  the  place,  and  who 
was  pleased  to  say  that  these  same  merchants  would  be 
gratified  if  the  firm  responded. 

This  is  a  clear  proof  of  what  we  have  been  contending 
from  the  first,  that  if  this  matter  were  left  in  the  hands  of 
retailers  no  such  applications  would  be  made.  It  is  a  most 
difficult  problem  for  the  retail  merchant  to  know  how  to  evade 
these  demands  made  upon  him  by  the  persons  in  his  town 
who  deal  with  him. 

Probably  the  only  way  to  escape  these  bothersome  subscrip- 
tion agents  is  for  the  local  merchants  to  come  to  some  sort  of 
general  understanding,  as  well  as  have  the  subject  discussed 
by  their  local  newspapers.  We  observe  that  in  more  than  one 
quarter  our  article  on  the  subject  in  last  issue  of  The  Dry 
Goods  Review  was  reproduced  in  full.  It  was  not  written 
with  any  such  purpose. 

We  feel  quite  sure  that  a  reasonable  appeal  to  the  pride  of 
the  community  by  its  local  paper  would  effect  some  good. 
The  number  of  persons  who  pursue  this  means  of  getting 
outsiders  to  attend  to  their  local  subscriptions  is  limited.  No 
retail  merchant,  we  feel  sure,  originates  the  scheme.  It  is 
started  by  others  in  the  town.     It  ought  to  be  stopped. 

If  business  houses,  either  wholesale  or  retail,  allow  it  to 
take  root  where  is  it  going  to  end  ?  People  in  certain 
localities  will  be  writing  to  business  centres  for  aid  for  all 
sorts  of  things — perhaps  to  help  to  build  a  new  sidewalk,  or 
perhaps  to  provide  a  set  of  clothes  for  the  last  new  baby. 


CANADA    AS    A    MARKET. 

WE  note  in  several  United  States  trade  papers  some 
encouraging  articles  on  the  growth  of  that  country's 
trade  with  Canada. 

The  basis  for  these  articles  is  furnished  by  our  official 
returns  of  goods  imported,  printed  monthly  at  Ottawa  by  the 
Canadian  Government.  These  figures  are  accurate  and  show 
correctly  enough  that  Canada  imports  far  more  from  the 
United  States  then  she  used  to  do  and  likewise  much  more 
than  the  republic  buys  from  her. 

One  fact,  however,  ought  to  be  kept  carefully  in  mind  by 
these  United  States  papers.  A  portion  of  our  imports  from 
that  country  consists  of  raw  material,  raw  cotton,  etc.  These 
imports  continue  to  increase  all  the  time  as  our  industries 
expand.  There  will  always,  therefore,  be  a  large  import 
trade,  mostly  duty  free,  with  the  United  States. 


But  naturallyour  neighbors  want  to  increase  the  business  in 
manufactured  goods.  This  is  to  some  extent  being  done  now, 
Canada's  tariff  being  so  much  more  liberal  than  that  of 
Washington.  If,  however,  it  should  become  Canada's  interest 
to  approximate  in  some  degree  her  tariff  to  that  of  her  neigh- 
bor's on  manufactured  goods  the  Canadian  market — except 
for  raw  material  and  a  few  other  lines — would  absorb  less  from 
the  South. 

Such  a  result  is  not  impossible.  It  behooves  United  States 
business  men  to  keep  their  eyes  on  this  phase  of  the  situation 
if  they  want  to  keep  and  increase  their  Canadian  business. 


PUBLIC    APPOINTMENTS. 

A  lawyer  has  been  appointed  Deputy  Minister  of  Agricul- 
ture at  Ottawa,  -that  is,  permanent  head  of  the  Department. 
No  doubt  he  is  a  lawyer  of  ability  and  experience,  with  strong 
claims  on  the  party.  But  is  it  good  business  to  select  a  lawyer 
for  a  post  of  this  kind  ?  There  are  duties  involved,  no  doubt, 
in  which  legal  knowledge  is  useful.  There  are  few  positions 
in  life  where  knowledge  of  law  is  not  useful.  But  the  Depart- 
ment of  Agriculture  has,  in  the  officials  of  the  Department  of 
Justice,  all  the  legal  advisers  necessary  to  decide  any  legal 
points  that  arise.  An  intelligent  man  who  has  succeeded  well 
in  agricultural,  exporting  and  commercial  life  would  be  the 
kind  of  person  required  as  the  permanent  head  of  the  Agri- 
culturalj)epartment.  The  country  could  afford  to  pay  well 
for  such  a  man.  We  do  not  believe  in  selecting  an  expert 
plumber  to  build  a  house,  a  merchant  to  argue  a  lawsuit  in 
court,  a  farmer  to  be  a  physician  in  a  hospital,  or  a  lawyer  to 
be  Deputy  Minister  of  Agriculture.  It  may  be  business,  but 
it  looks  to  us  like  politics. 


WOOLLEN    FABRICS. 

Advices  from  the  woollen  markets  of  Europe  go  to  show 
that  the  advanced  prices  for  fine  wools,  which  have  been  going 
on  steadily  during  the  last  year  and  a  half,  are  beginning  to 
tell  in  manufacturing  circles. 

In  our  dress  goods  department  will  be  found  some  interest- 
ing speculation  on  this  subject  from  the  Bradford  market.  We 
are  informed  that  manufacturers  of  French  dry  goods  have 
already  begun  to  withdraw  quotations  and  to  stiffen  their 
price  lists. 

Late  advices  from  both  Leeds  and  Huddersfield  show  that 
quotations  have  been  withdrawn  to  Canadian  buyers  on  cer- 
tain lines  of  worsteds,  while  on  others  advances  in  prices  have 
been  made. 

In  one  case  we  hear  of  an  advance  of  2d.  a  yard  on 
worsteds,  which  would  mean,  laid  down  duty  paid  here,  an 
advance  of  5  or  6c.  a  yard.  It  would  look  as  if  the  depres- 
sion in  the  woollen  market  was  steadily  passmg  away. 
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EARLY    CLOSING. 

THEY  have  thrown  out  an  early-closing  Bill  in  the  British 
House  of  Lords,  and  some  criticisims  have  in  con- 
sequence been  indulged  in. 

As  The  Review  believes  in  early  closing,  as  most  of  its 
readers  do,  the  subject  is  not  without  interest  to  us  in  this 
country.  The  circumstances  in  England  may  differ  so  greatly 
from  ours  that  perhaps  no  comments  could  be  made  here 
which  would  possess  intelligent  application  for  England. 

It  seems  proper  to  say,  however,  that  in  Canada  early 
closing  has  proved  most  successful  where  it  was  the  result  of 
voluntary  CO  operation.  Merchants  in  the  same  city  or  town 
meet  together  and  consider  a  shorter- hours  proposition  made 
by  the  clerks  backed  by  public  opinion.  The  result  is 
generally  successful. 

To  invoke  legislation  to  enforce  shorter  hours  has  almost 
invariably  roused  much  antagonism.  Men  do  not  like  to  be 
forced.  Some  years  ago  the  Ontario  Legislature  passed  a 
measure  having  the  closing  of  shops  in  view.  There  arose 
out  of  it  some  unfortunate  disputes. 

There  is  in  these  days  too  much  fondness  for  restrictive 
legislation.  Too  many  vote-hunting  politicians  are  always 
willing  to  grant  applications  of  this  kind.  If  public  opinion 
is  not  really  behind  such  demands  they  always  prove  of  no 
permanent  use. 

The  season  is  approaching  when  clerks  should  get  as  short 
hours  of  work  as  are  consistent  with  the  interest  of  a  business, 
and  we  believe  the  tendency  in  Canada  is  to  grant  these  con- 
cessions wherever  possible. 


THE  COLD  SEASON. 

All  over  the  world  cold  weather  has  prevailed  up  to  the 
very  beginning  of  June.  The  same  report  comes  from  Paris, 
London,  New  York — no  Spring  like  weather,  and  a  decreased 
demand  for  certain  lines  of  goods  in  consequence.  With  the 
beginning  of  June,  however,  what  seems  to  be  the  permanent 
establishment  of  Summer  has  arrived  in  Canada  and  June 
business  promises  to  be  good.  Merchants  should  make  up 
for  any  lost  time  by  increased  activity — good  advertisements 
changed  frequently,  attractive  window  displays,  likewise 
changed  as  often  as  possible,  and  dwelling  upon  certain  lines 
that  are  needed  for  both  men  and  women  who  may  have  put 
off  purchasing  till  the  temperature  went  up. 


CLEANER    BILLS. 

THE  cry  against  dirty  money  is  now  being  kept  up  against 
the  bills  of  the  chartered  banks,  and  also  against  the 
Government  notes,  the  ones  and  twos,  for  the  improvement  of 
which  a  vote  was  taken  in  Parliament  last  session. 

It  is  stated  that  the  reason  why  there  are  still  in  circulation 
some  filthy  notes,  issued  by  the  Dominion,  is  that  the  small 
bills  which  are  used  in  the  towns  and  country  are  paid  out 
again  by  the  branches  of  the  bank,  instead  of  being  sent  to 
headquarters  to  be  exchanged  for  supplies  of  new  notes. 


If  this  be  so,  we  would  think  that  the  local  manager  of  a 
branch  bank  would  be  glad  to  accept  a  suggestion  from  any 
local  merchant  who  is  a  customer  of  the  bank,  and  take  the 
necessary  trouble  to  make  the  exchange.  There  is  no  doubt 
at  all  that  the  condition  of  the  great  majority  of  the  small 
Canadian  bills  is  far  better  than  it  was,  and  that  the  agitation 
conducted  by  The  Dry  Goods  Review,  and  by  other  journals, 
has  been  in  some  degree  successful. 

It  may  be  necessary,  however,  to  keep  up  the  agitation  a 
little  longer  until  the  practice  of  issuing  clean  bills  becomes 
the  accepted  policy  of  both  banks  and  merchants. 


BUYING  CARPETS  IN  CANADA. 

The  Canadian  carpet  importers,  who  do  a  big  wholesale 
trade,  claim  that  they  are  more  and  more  absorbing  the  home 
business  themselves,  and  that  the  British  houses  whose 
travellers  come  out  regularly  to  this  country  do  less. 

Of  course,  this  is  a  claim  which  is  made  by  one  of  the 
class  interested,  and  is,  therefore,  open  to  the  objection  of 
being  called  a  biased  view.  At  the  same  time  the  assurance 
is  given  very  strongly  that  Canadian  wholesale  carpet  depart- 
ments are  able  to  import  so  largely  and  to  carry  so  good  a 
stock  that  they  are  able  to  sell  at  figures  which  meet  the  prices 
of  the  British  manufacturer  himself. 

Of  course,  the  British  house  does  not  advertise  here. 
Their  names  are,  therefore,  not  known  in  retail  circles  gener- 
ally, and  for  the  most  part  they  only  select  such  retail  cus- 
tomers as  they  see  fit  to  do  business  with.  Some  retailers 
import  direct,  but  it  is  said  that  they  have  found  it  paid  them 
during  the  past  two  years  to  buy  from  wholesale  stock  carried 
in  Canada,  rather  than  make  shipments  themselves.  The 
wholesaler  also  claims  to  sell  as  cheaply  as  the  direct  importer, 
with  the  added  advantage  of  being  able  to  ship  at  such  times 
and  in  such  quantities  as  the  retail  trade  desire. 


OILCLOTH    PRICES. 


It  would  not  be  surprising  to  some  in  the  trade  to  see  an 
advance  shortly  in  this  market  in  the  price  of  oilcloths. 

The  British  manufacturers  of  oilcloths  have  not  been  mak- 
ing the  margin  of  profit  to  which  they  are  entitled,  owing  to 
the  heavy  advances  in  the  raw  material.  Owing  to  the  con- 
dition of  home  trade  they  have  not  thought  it  prudent  up  to 
the  present  to  charge  anything  additional  on  their  manufac- 
tured lines.  Apparently  they  have  been  content  to  see  their 
profits  reach  the  vanishing  point. 

However,  now  that  trade  has  improved  and  prices  of  raw 
materials  still  keep  up,  the  manufacturers  are  believed  to  be 
on  the  point  of  issuing  a  new  price  list.  According  to  our 
advices,  a  meeting  of  the  Scotch  linoleum  and  oi'cloth  makers 
was  held  in  Edinburgh,  May  29,  and  it  is  quite  possible  before 
The  Review  is  off  the  press  an  announcement  will  come. 

There  have  already  been  advances  in  these  lines  in  the 
United  States,  and  if  the  British  makers  follow  suit  we  may 
expect  a  similar  movement  in  Canadian  table  and  floor  oils. 
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Silk,  Cotton,  Flannel, 

Albatross  and 

Cashmere. 


NEW    SILK    WAIST    COMPANY. 

ANEW  firm  which  is  likely  to  soon  take  a  prominent  place 
in  the  Canadian  silk  waist  manufacturing  industry  has 
been  formed  in  Montreal.  The  partners  are  Mr.  I.  Mishkin, 
who  has  recently  severed  his  connection  as  designer  for  The 
New  York  Silk  Waist  Co.,  and  Mr.  H.  Margolin,  lately  the 
designer  for  The  American  Silk  Waist  Manufacturing  Co.  It 
is  expected  that  the  manufacturing  will  commence  this  month. 

The  above  mentioned  gentlemen  are  very  well  known  in 
the  silk  waist  business  in  Canada,  and  their  united  efforts  will 
result  in  a  strong  company,  capable  of  securing  and  holding 
the  patronage  of  a  large  section  of  the  dry  goods  trade.  High- 
class  garments  will  be  a  specialty  ;  and  all  who  have  been 
acquainted  with  their  work  in  the  past  will  feel  confident  that 
the  waists  turned  out  in  the  new  factory  will  indeed  be  of  a 
superior  grade,  both  as  to  design  and  manufacture.  There  is 
plenty  of  room  in  the  Canadian  trade  for  such  a  firm  as  this 
one.  The  silk  waist  business  is  growing  more  and  more 
important  each  season  ;  more  atteiition  is  being  paid  to  this 
branch  of  the  trade  by  retailers  than  ever  before,  and  every 
store  of  any  pretensions  now  has  its  waist  department,  which 
is  one  of  its  most  prominent  features.  So  when  a  new  com- 
pany, the  members  of  which  have  such  an  enviable  reputation 
in  the  business  as  Messrs.  Mishkin  and  Margolin,  appear  on 
the  scene,  they  can  secure  an  attention  from  the  trade  that  will 
make  the  venture  a  success  from  the  start. 

Further  particulars  in  regard  to  this  company  will  be  found 
in  our  next  issue. 

ladies'  blouses  and  shirt  waists. 
From  the  large  manufacturers  in  Canada,  the  Brock  Co., 
Toronto,  have  selected  their  various  ranges  of  blouse  and 
shirt  waists  to  retail  at  soc,  75c.  and  $1.  Amongst  the  ship- 
ments just  in  are  clearing  lines  in  white  dimities  with  blue, 
pink,  helio  and  cardinal  polka  dots  for  see.  retailing,  and 
fancy  white  muslins  to  retail  at  75c.  Both  of  these  are  about 
50   per  cent,    below  regular  prices,  and  decided  "snaps." 


THE  LACE  MARKET, 


No  particular  change  is  to  be  noted  in  the  fancy  millinery 
lace  branches,  say  Nottingham  advices  to  The  Drapers' 
Record,  the  demand  remaining  good  and  the  fashionable 
■  makes  of  lace  continuing  in  favor.  Valenciennes,  torchons 
and  fancy  varieties  in  laces,  nets,  insertions  and  galons,  make 
up  the  principal  assortments  for  the  best  markets.  American 
laces  and  heavy  crochet  nets  are  in  ordinary  request.  Silk 
laces  are  still  neglected. 

There  is  a  good  demand  for  mosquito  nets,  and  ordinary 
bobbinnets  are  in  average  request.  Spotted  nets  and  zephyr 
tulles  are  abnormally  high,  successive  advances  having  greatly 
increased  the  cost  since  last  year.  Stiff  nets  are  moving  in 
limited  quantities.  Millinery  tulles  and  point  d' esprit  nets  are 
steady  in  value,  and  suitable  machinery  is  well  engaged. 

Curtains,  window  blinds  and  toilets  are  moving  steadily, 
but  the  business  is  somewhat  unequally  divided.  No  doubt 
the  turnover  in  the  aggregate  is  very  large,  but  the  competi- 
tion of  Scotch  and  other  outside  houses  is  very  severely  felt. 


Briskness  still  characterizes  the  business  in  the  making- up 
departments,  which  are  turning  out  large  quantities  of  collars, 
collarettes,  caps,  aprons  and  other  fancy  articles.  This 
department  is  somewhat  handicapped  by  the  difficulty  of 
securing  sufficient  skilled  female  labor.  Plain  and  fancy 
veilings  and  20  inch  yoke  nets  are  in  good  request.  Irish 
trimmings  show  no  change  of  importance.  There  is  no 
improvement  in  the  everlasting  trimming  and  cotton 
embroidery  branch, 

LONDON   WOOL    SALES. 

The  May  series  of  London  wool  auction  sales  began  on  the 
loth.  Competition  was  active  and  prices  were  firm.  Medium 
and  fine  crossbreds  ruled  10  per  cent,  above  the  March 
average  prices,  and  good  combing  merinos  advanced  10  per 
cent.  Cape  of  Good  Hope  and  Natal  scoureds  were  id. 
higher. 


OROMPTON'S    NEW   STORE. 

Plans  have  been  completed  and  preparations  made  for  the 
immediate  reconstruction  of  The  E.  B.  Crompton  &  Co.'s 
premises  on  Colborne  street,  Brantford,  and  the  erection  of  a 
commodious  and  handsome  store,  which  will  challenge  com- 
parison with  the  best  of  its  kind  in  the  Province  of  Ontario. 
The  whole  front  of  the  present  premises  will  be  removed  and 
a  building  of  exceptional  architectural  beauty  and  attractive- 
ness erected  in  its  stead.  The  new  store  will  have  a  frontage 
of  52  ft.  on  Colborne  street,  will  be  three  storeys  high,  of  red- 
faced  pressed  brick,  with  cut  stone  pilasters  of  an  ornate  and 
solid  appearance,  and  a  plate-glass  front  from  ground  to  roof- 
top. Large  plate-glass  windows  will  occupy  the  front  of  the 
three  doors,  while  over  each  window  prismatic  lights  will  be 
placed,  while  the  top  of  the  building  will  have  an  ornamental 
parapet  surmounted  by  a  flag  pole. 


DEPRESSION  IN  COTTON  INDUSTRY. 

Depression  is  still  affecting  England's  cotton-spinning 
industry.  For  eight  weeks  16,000,000  spindles  in  Lancashire, 
employing  48,000  people,  have  been  running  only  four  days  a 
week,  and  it  is  now  proposed  by  the  masters'  association  that 
four  more  Saturdays  shall  be  closed  days.  The  cause  of  the 
fewer  hours  worked  is  the  overproduction  of  yarn  and  the 
accumulation  of  stocks  in  first  hands. 


CREDITORS    OFFERED   75C. 

An  offer  was  made  at  the  meeting  of  the  creditors  of  G.  R. 
Blyth  &  Sons,  dry  goods,  Ottawa,  held  in  Toronto  recently. 
The  statement  submitted  showed  nominal  assets  of  §228,900, 
and  liabilities  of  5165,596.  The  creditors  were  offered  joc. 
cash  and  25c.  at  three,  six  and  nine  months.  No  decision 
was  reached  at  the  meeting,  but  the  creditors  appear  to  be  in 
favor  of  accepting  this  offer. 


The  Brock  Co.,  Toronto,  are  continually  receiving  new 
belts,  amongst  them  being  the  New  Duchess,  shown  both  in 
25  and  50C,  goods,  in  patent  leather,  black  and  white  pique, 
black  covert,  blue  serge  and  embroidered. 

James  Kendry,  M.P.,  of  Peterborough,  has  been  appointed 
manager  of  The  Canada  Woollen  Mills  Co.,  retaining  his 
interest  in  the  Auburn  mills.  It  is  not  Mr.  Kendry's  intention 
to  resign  his  seat  in  the  House  of  Commons  at  present. 

The  demand  for  plain  taffeta  and  fancy  neck  ribbons , 
cotton  and  satin  back  velvet  ribbons,  baby  ribbons,  etc., 
cantinues  exceedingly  active.  Brock's  stock  is  very  com- 
plete and  is  being  supplemented  weekly  by  fresh  shipments. 
They  only  ask  a  staple,  not  a  fancy,  margin  of  profit. 
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The  Largest  Exclusive 
Waist  House  in  Canada 


^^ 


S' 


A  LEADER 


Rlchesse  Taffeta  ;  Buttoned  in  back  : 
Front  and  Sleeves  tucked  and  trimmed 
with  insertion  ;  New  Cuff  and  Collar. 
Can  be  retailed  at  $1.75.    Black  only. 


New  York  Silk  Waist 
Manufacturing  Co., 

40  St.  Antoine  Street, 
MONTREAL. 


DOYOD 

/WVWWWWWWWWW 

handle  our 
superior  lines 
of  Corsets, 
Bustles,  Dress- 
Stays,  Etc.  ? 
If  not,  we 
would  be 
pleased  to 


have  you  write  for  particulars 


BRUSH  &  CO.,  TORONTO,  ONT 


] 


RELIABLE  MERCHANTS  WANT 

Reliable  Silk  Waists, 
Skirts  and  Jackets. 


THIS   IS   OUR  TRADE    MARK 


WE    MAKE    THEM 


Since  the  fire,  Mr.  J.  Cars  is  reorganizing  the  Company  and  will  have  his 
samples  on  the  road  in  the  near  future. 

American  Silk  Waist  Mfg.  Co.,  323  St.  James  St.,  Montreal 


ATTACHED   TO   EACH    GARMENT. 


e:iimg 

DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 
Cottons  and  Velveteens, 
.  Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,  FINISHED  AND   PUT  UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.      Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  and  Finishers, 

JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa 

158}^  King  St.  West,  Toronto.      47  John  St.,  Quebec. 


THE_ 


G 


ANADIAN  COLORED 

COTTON- 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  AGENTS 

MONTREAI,  and  TORONTO 
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I  INDUSTRY.  I 

AleetinK    of    Colored    Cotton    Co.'s    Shareholders.  ^ 


I 
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SEVERAL  points  of  interest  to  the  general  dry  goods  trade 
of  Canada  came  out   at   the   annual   meeting   of  the 
Canadian  Colored  Cotton  Mills  Co.,  held  in  Montreal,  May  29. 

The  inferences  to  be  drawn  from  the  remarks  of  Mr. 
David  Morrice,  president  of  the  company,  and  Mr.  C.  D. 
Owen,  a  director,  are;  i.  That  textile  manufacturers  find 
the  small  population  of  Canada  a  drawback  to  expansion  ;  2. 
That  the  preferential  tariff  is  unsatisfactory  to  the  cotton  as 
well  as  the  woollen  industry  ;  3.  That  cotton  can  be  manu- 
factured in  the  Southern  States  for  about  2c.  per  yard  less 
than  in  Canada.  These  very  important  facts  will  doubtless 
be  carefully  weighed  by  the  Canadian  trade. 

In  presenting  the  annual  report  to  the  shareholders,  Mr. 
Morrice  mentioned  that  the  profits  for  the  year  had  amounted 
to  5221,000.  From  this  sum  came  interest  on  the  bonds, 
which  amounted  to  $111,000,  and  a  four  per  cent,  dividend 
on  the  paid  up  capital  of  i!2,700,oop,  amounting  to  $108,000, 
leaving  a  small  balance  to  place  to  the  credit  of  profit  and 
loss.  During  the  year  goods  to  the  value  of  $2,700,000  were 
manufactured,  which  is  $350,000  less  than  was  manufactured 
the  .previous  year.  During  the  12  months  the  sales  were 
$150,000  in  excess  of  what  they  were  the  year  previous.  The 
stocks  on  hand  were  thus  reduced  to  a  considerable  extent. 
Considering  the  condition  of  the  markets,  this  was  considered 
the  best  policy,  and  the  stocks  on  hand  were  first  class  in 
every  respect. 

Mr.  Morrice  deprecated  the  fact  that  the  manufacture  of 
textiles  had  proved  so  unsatisfactory  throughout  Canada. 
What  was  needed  most  was  a  population  sufficient  to  take 
care  of  a  larger  product.  Foreign  importation  had  also  been 
such  as  to  interfere  with  heme  industries.  The  tariffs  were 
in  a  most  unsatisfactory  condition.  They  had  done  what 
they  could  to  make  the  Cabinet  Ministers  see  the  error  of 
their  ways,  but  apparently  had  not  made  much  impression, 
la  the  meantime,  all  those  who  had  placed  their  money  in 
manufacturing  enterprises  right  here  in  Canada  were  suffering 
by  the  reduction  which  had  been  given  in  the  preferential 
tariff. 

The  $2,000,000  worth  of  bonds  which  ran  out  this  year 
had  been  renewed.  Many  had  been  taken  up  by  the  old 
holders,  thus  showing  that  they  had  every  confidence  in  the 
ultimate  destiny  of  the  company. 

In  answer  to  some  questions,  Mr.  C.  D.  Owens  stated  that 
the  present  condition  of  the  cotton  manufacturing  business 
was  unfavorable  owing  to  the  limited  market  and  the  number 
of  mills  now  in  operation.  He  then  referred  to  the  keen  com- 
petition which  mills  in  Canada  were  subjected  to.  The  cost 
of  manufacturing  a  pound  of  cottons  into  indigo  denims  was 
in  Canada  about  six  cents.  While  on  a  recent  trip  into  the 
Southern  States  he  had  seen  these  same  denims  manufactured 
for  3^c.  Long  hours  for  the  hands  and  the  most  improved 
and  up  to  date  machinery  would  account  for  the  reduction. 
Mr.  Owens  stated  that  during  the  year  the  mills  owned  by  the 
company  were  stopped  18  per  cent,  of  the  full  working  time 
and  20  per  cent,  of  the  spindles  were  not  operated. 


The  old  Board  of  Directors  was  re  elected  as  follows  : 
Messrs.  D.  Morrice,  Hon.  G.  A.  Dtummond,  C.  D.  Owens, 
E  S.  Clouston,  T.  King  and  D.  M.  Morrice.  jr.  Among 
those  present  at  the  meeting  were  Messrs.  D.  Morrice,  T. 
King,  W.  R.  Houston,  C.  D.  Owens,  D.  Morrice,  jr.,  P.  A. 
Gault,  R.  Macdonald,  R  R  Stevenson.  George  Caverhill, 
James  Wilson.  E.  H.  Copland.  L  H  ArchambauU,  Sam 
Lichtenheim,  J.  J.  M.  Pangman  and  Geo.  L   Cains. 


CURIOUS    EXPERIENCE    OF    MERCHANTS 

For  some  time  past  a  girl  of  12  called  Mary  Fox  has  been 
obtaining  goods  from  several  of  Gravenhurst's  merchants, 
ostensibly  for  customers.  In  the  Winter  she  went  to  one  of 
the  stores  and  represented  that  she  was  the  sister  of  the 
Sanitarium  doctor  at  Gravenhurst  and  that  he  had  sent  her  to 
get  a  fur  cap  and  other  things.  She  waited  for  some  time  as 
she  said  her  brother  was  going  to  call  for  her,  and  pay  for 
them.  After  going  to  the  door  to  look  for  him  several  times, 
an  hour  or  so  was  passed.  Then  she  said  she  would  walk  on, 
taking  the  goods  with  her,  and  that  the  brother  would  come 
in  the  next  day  to  pay,  as  he  had  most  likely  been  detained 
by  a  patient.  No  brother  had  sent  her.  After  a  day  or  two 
the  merchants  got  their  goods  back  from  the  girl's  guardian. 
Another  lot  of  goods  was  got  by  her  from  another  store  on  a 
different  pretence.  These  were  also  returned.  Later  on  she 
got  a  coat  and  gloves  and  a  pair  of  slippers  and  rubbers  also 
for  a  well  known  resident  ;  and  finally  after  a  few  days  she 
attempted  to  get  a  waist  and  belt  from  Messrs.  Homer  &  Co., 
but  they  on  sending  the  goods  to  the  person  named  on  the 
written  order  found  that  no  such  things  had  been  ordered  by 
them.  The  girl  was  arrested  on  three  charges  and  was  sent 
to  the  girl's  refuge. 


TRAVELLERS    NOW    OUT. 

The  representatives  of  Rathbone,  McNeil  &  Co.,  Mont- 
real, are  now  out  on  their  various  routes  with  a  full  line  of 
ladies'  ready-to-wear  hats,  and  are  also  showing  a  splendid 
range  of  boys'  and  men's  caps.  This  firm  report  a  record- 
breaking  business,  which  attests  to  the  popularity  their  lines 
have  met  with  from  the  trade  in  every  part  of  the  country 
covered  by  their  drummers. 


THE  COMING  TRIMMING. 

"  White  appliques  and  fancy  lisse  combinations  will  je  1 
for  dressy  use,"  say  Brophy,  Cains  and  Co.,  "  but  we  predict 
that  the  big  demand  for  Fall  will  be  for  strappings,  plain  and 
embossed.  All  outdoor  skirts  and  coats  will  be  trimmed  with 
them  and  we  have  bought  with  the  expectation  of  having  a 
big  rush  in  all  this  class  of  goods." 


John  Macdonald  &  Co.  have  received  a  shipment  of  ping 
pong  sets  to  retail  at  75c.,  $1  and  $2. 

Ladies'  showerproof  raglan  coats,  to  retail  from  $6  to  $9, 
all  sizes,  and  different  colors,  are  shown  by  John  Macdonald 
&  Co. 

New  samples  of  waterproof  coats  for  Fall  are  now  in  the 
hands  of  The  Beaver  Rubber  Co.'s  travellers.  Among  them 
are  some  lines  in  grey,  fawn  and  olive,  which  are  both  new 
and  attractive. 

The  W.  R.  Brock  Co.,  Toronto,  report  that  in  fancy 
parasols  and  plain  sunshades  they  have  received  a  supply  in 
good-wearing  silks,  choice  handles  and  up-to-date  frames,  to 
retail  from  50c.  to  $4jeach. 
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Wholesale  fliUinery 

SELECT  STYLES  IN  SAILORS. 

We  are  showing  an  extensive  assortment  of  Sailors.     We  have  all  the  best  selling  lines  of 
the  season.     There  are  a  number  of  the  most  popular  styles  that  cannot  be  had  elsewhere. 

Orders  always  receive  prompt  and  careful  attention. 


OCEANIC 


TRIPLE    EDGE 


The  D.  McCALL  CO.,  Limited. 


The  Tendency 


Northway 
8uit» 
Skirt* 
Coat* 
and 
Jacket* 


toward  correct  dress  at  moderate  cost  is  stronger  than  ever,  and  the  opportunities  of 
the  ambitious  retailer  are  magnificent.  All  conditions  favor  the  dealer  who  seeks 
an  opening  into  the  field  of  better  trade. 

The  NORTHWAY 

Shape-Keeping  Qarment 

has  none  of  the  provincial  "ready-made"  appearance  that  creeps  into  some  garments, 
but  is  critically  correct  in  every  detail,  material,  cut  and  finish. 

Our  styles  are  accepted  as  standard  in  all  the  principal  cities  and  towns  in 
Canada.  We  have  better  designs  and  more  of  them,  better  tailored  coats,  suits  and 
skirts  than  ever  before,  without  any  corresponding  raise  of  price. 

We  solicit  first-class  accounts  everywhere  and  are  anxious  to  serve  you.  If  not 
on  our  list  write  us,  and  our  salesman  will  call,  bringing  with  him  the  tiptoppest 
collection  of  garments  ever  shown. 


John  Northway  &  Son,  Limited 

Makers   of  Shape°Keeping  Garments, 

WELLINQTON  ST.   WEST, 


TORONTO 
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Canadian  Trade  Good. 

THE  business  done  in  housefurnishings  of  all  sorts  during 
the  past  month  by  both  wholesale  and  retail  firms  is 
reported  to  have  been  exceedingly  good. 

Orders  have  come  in  to  the  largest  jobbers  from  all  parts  of 
Canada.  One  of  these  large  concerns  has  imported  this  sea- 
son one-third  more  than  their  usual  stock.  There  has  been 
an  enormous  trade  in  all  sorts  of  curtains. 

Madras  curtains  are  coming  in  again,  and  have  been  sell- 
ing well  both  by  the  yard  and  in  pairs.  The  sale  of  mats, 
rugs  and  squares  is  phenomenal. 


Reducing  Their  Capital. 

It  is  reported  from  England  that  John  Crossley  &  Sons,  of 
Halifax,  have  decided  to  reduce  their  paid  up  capital  from  £\ 
to  £i  shares  by  returning  £\  to  the  shareholders.  The  com- 
pany actually  finds  itself  with  too  much  capital,  and  believes 
the  sound  policy  under  such  unusual  conditions  is  to  return 
the  unrequired  amount  to  the  shareholders.  The  company's 
directors  announce  that  its  affairs  are  in  the  best  position, 
fully  warranting  the  step  taken.  The  chairman,  Mr.  Edward 
Crossley,  in  submitting  the  proposition  (which  was  unani- 
mously adopted)  said  :  "It  was  not  well  for  a  company  to 
have  too  little  capital,  nor  was  it  well,  on  the  other  hand,  for 
them  to  have  too  much,  and  when  a  company  found  that  it 
had  more  capital  than  it  required  it  could  not  do  better  than 
repay  to  the  shareholders  what  it  did  not  need.  Those  were 
the  simple  and  sole  reasons  which  had  led  the  directors  to 
recommend  the  adoption  of  the  present  course.  In  the  second 
place,  it  was  a  pleasure  to  him  to  move  the  resolution  because 
the  company  was,  he  was  glad  to  say,  in  a  position  to  carry 
out  that  policy  of  reducing  its  capital.  Its  ability  to  do  so 
could  not  be  questioned,  for  it  was  never  in  a  better  position 
than  at  the  present  day.  (Applause.)  In  the  third  place,  the 
method  they  were  taking  was  the  same  as  they  took  four  years 
ago  ;  not  because  they  liked  it  exactly,  but  because  it  was  the 
only  simple  available  one  under  the  Act  of  1880.  It  did  not 
give  them  power  to  pay  out  the  money  in  reduction  of  liability 
as  well  as  of  capital.  The  question  of  liability  would  have 
to  remain  to  be  dealt  with  until  some  future  time,  because 
under  the  Acts  of  1867  8  it  would  prove  a  costly  and  tedious 
process. ' '   • 

Fall  Opening  in   New   York. 

New  York  advices  say  that  the  Fall  season  of  1902  on 
carpet  and  rug  lines  opened  there  auspiciously  May  20  judg- 
ing from  the  many  reports  from  agents  of  all  the  principal 
lines.  Buyers  were  numerous  and  the  various  jobbing  houses 
in  all  sections  of  the  country  were  well  represented.  The 
orders  placed  showed  little,  if  any,  conservatism,  many 
dealers  stating  that  they  were  short  of  almost  every  grade  of 
goods  and  were  anxious  to  cover  themselves  for  the  coming 
season.  The  representative  of  a  prominent  jobbing  house 
speaking  of  the  opening  said:     "I  have  attended  openings 


for  the  past  15  years,  but  have  never  seen  orders  so  freely 
placed  or  such  a  number  of  buyers  in  the  market.  Fine  wool 
goods  are  very  scarce  and  Persian  effects  decidedly  hard  to 
obtain.  Where  they  will  come  from  to  meet  the  demand  is 
yet  to  be  learned.  Stocks  throughout  the  country  are  low  and 
buyers  are  starting  the  new  season  under  well  cleaned  up 
conditions."  W.  &  J.  Sloane,  wholesale  carpet  department 
said:  "The  opening  of  this  season's  carpet  business  has 
been  very  satisfactory  and  every  indication  points  to  a  most 
successful  season.  Prices  show  little  change  from  those  quoted 
last  year,  with  the  exception  of  ingrains  which  have  advanced. 
Brussels  and  Wiltons  are  very  firm  at  former  prices,  also, 
Smyrna  rugs." 

Big  Trade  in  Canadian  Quilts. 

The  Alaska  Feather  &  Down  Company,  of  Montreal, 
Limited,  bedding  manufacturers,  are  at  present  enjoying  a 
record  breaking  business.  A  particularly  strong  line  of 
cotton  filled  bed  quilts  has  sold  quite  freely  for  Fall,  and 
lambswool  and  eiderdown-filled  quilts  have  been  brought  out 
in  a  number  of  exceedingly  choice  designs,  entirely  new,  for 
which  nice  orders  are  being  placed  by  the  retail  trade.  The 
Alaska  Feather  &  Down  Company  are  showing  a  much  larger 
variety  of  lines  than  formerly,  and  are  continually  extending 
their  facilities  for  manufacturing  specialties  in  pure  and  whole- 
some bedding. 


Specials  for  Current  Trade. 

John  Macdonald  &  Co.  have  100  pieces  of  tapestry  carpet, 
in  one,  two  and  three  piece  lots,  left  over  from  Spring  trade, 
which  are  being  cleared  under  regular  prices.  The  patterns 
and  qualities  are  regular  lines,  the  only  reason  for  clearing 
being  the  small  quantity.  In  the  same  department  two  lines 
of  jute  rugs,  27  x  60  and  36  x  72,  are  being  offered  under 
regular  prices.  A  drive  in  English  white  quilts,  large  size, 
fringeless,  is  shown.  A  repeat  of  their  noted  8  4  tapestry 
cover  retailing  at  ;? 1. 50  is  in.  There  is  a  complete  stock  of 
Axminster  squares  from  7  ft.  6  in.  by  10  ft.  3  in.  to  10  ft.  11 
in.  by  14  ft.   3  in. 

Decline  in  Turkish  Rugs. 

The  manufacture  and  exportation  of  rugs  form  one  of  the 
most  important  features  in  the  industry  and  commerce  of  the 
Ottoman  Empire.  The  annual  exportation  exceeds  $1,450,- 
000  and  includes  about  52,000  pieces.  Of  late  years,  the 
demand  in  Europe  for  rugs  of  a  purely  Turkish  origin  has 
suffered  a  marked  decline.  (It  is  to  be  noted  that  a  consider- 
able fraction  of  the  rugs  sold  by  Turkish  dealers  come 
originally  from  Persia.) 

This  slackening  demand  has  led  to  an  investigation  of  its 
causes  by  those  chiefly  interested  in  the  trade.  The  results  of 
of  this  inquiry  are  summarized  in  the  Turkish  journal  Ikdam. 
It  is  found  that  the  decline  is  chiefly  due  to  the  marked 
inferiority  of  the  wool  now  employed  in  the  rug-weaving 
districts.  The  best  grade  of  wool  for  this  purpose  comes  from 
the  pastoral  regions  along  the  southern  half  of  the  frontier 
between  Turkey  and  Persia.  Nearly  all  of  the  wool  produced 
in  this  region  is  now  exported  into  Persia,  and  but  little  finds 
its  way  westward  into  the  industrial  centres.  It  is  hoped  that, 
with  the  construction  of  the  Bagdad  Railway,  the  new  trans- 
portation facilities  will  change  the  current  of  this  important 
product  and  render  it  more  accessible  to  the  weavers  of 
Anatolia. 

U.  S.  Consul  Norton,  of  Harput,  reports  that  this  falling 
off  in  the  demand  for  the  rugs  of  Anatolia  and   Kurdistan  is 
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CURTAI N 


At  about  this  season  of  the  year  dealers  find 
their  stock  of  lace  curtains  running  short.  It 
would  be  well  for  them  to  remember  that  more 
than  100,000  pairs  of  lace  curtains  are  carried 
in  stock  by  Geo.  H.  Hees,  Son  &  Co.,  71  Bay 
St.  This  firm  manufacture  Window  Shades, 
Curtain  Poles  and  Fittings  of  all  kinds  and 
sell  them  at  a  price  that  affords  the  retailer  large 
profits. 

Upholstery  Goods,  Draperies,  Furniture 
Coverings,  Silk  and  Cotton  Plushes,  Chenille 
and  Tapestry  Curtains  and  Portieres,  Table 
Covers  and  a  full  assortment  of  Upholstery  Sup- 
plies are  in  stock  ready  to  deliver  by 

GEO.  H.  HEES,  SON  &  CO., 
71  Bay  St.,  TORONTO. 


If  you  are  in  the  vicinity  of  Montreal,  call 
at  our  Warehouse  No.  20  St.  Helen  Street. 
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not  due  entirely  to  the  quality  of  the  wool  employed.  Two 
other  factors  favor  the  rug  production  of  Persia  in  the  markets 
of  the  west.  The  first  is  the  more  extended  use  in  Turkey  of 
the  brilliant  but  fugitive  aniline  dys.  In  Persia,  the  less  vivid 
but  permanent  vegetable  coloring  matters  retain  their  ancient 
vogue.  Again,  the  artistic  sense  seems  more  highly  developed 
in  Persia  ;  at  least,  there  is  more  conformity  to  Occidental 
canons  of  beauty,  as  far  as  designs  and  color  combinations  are 
concerned.  There  is  no  doubt  that  these  three  factors  are 
seriously  affecting  the  demand  for  the  products  of  Turkish 
looms. 

The  British  Carpet  Trade. 
Kidderminster  advices  to  The  Textile  Mercury  say  :  "Busi- 
ness in  carpets  is  the  turn  brighter,  for  the  good  demand 
which  retailers  experience  leads  to  a  large  number  of  repeat 
orders.  The  looms  in  the  neighborhood  are  going  full  time, 
but  trade  generally  is  of  an  irregular,  hand-to-mouth  nature. 
The  yarn  trade  is  busy  in  some  branches,  and  slack  in  others. 
On  the  whole,  the  market  is  stronger,  and  prices  are  against 
the  buyer,  but  this  is  caused  not  so  much  by  a  better  local 
demand  as  by  better  business  in  other  markets,  and  con- 
sequently less  competition  in  carpet  yarns." 

Special  Orders. 

At  this  time  of  the  year,  when  families  are  moving  and 
shifting  about,  new  window  shades  are  required.  Handlers  of 
window  shades  should  let  their  customers  understand  that  they 
can  furnish  any  odd  size  or  color  of  window  shade  or  trim- 
mings, and  if  such  orders  are  sent  to  Messrs.  Geo.  H.  Hees, 
Son  &  Co.  you  will  be  promptly  and  satisfactorily  served. 

The  looms  of  Messrs.  Geo.  H.  Hees,  Son  &  Co.,  at 
Valley  field.  Que.,  are  turning  out  some  beautiful  lines  of 
tapestry  goods.  These  are  sold  as  piece  goods  and  also  made 
up  into  the  regular  sized  portieres  with  fringe,  etc.  There  are 
many  other  lines  which  Messrs.  Hees  &  Co.  manufac- 
ture, and  if  any  of  our  readers  who  carry  these  lines  are  not 
already  handling  their  goods  they  should  connect  themselves 
with  this  house. 

The  Coronation  Carpet. 

The  carpet  to  be  laid  down  in  Westminster  Abbey  on  the 
occasion  of  the  Coronation  will  be  woven  of  mohair,  and  the 
order  has  been  given  by  the  Office  of  Works  to  Messrs.  Webb 
&  Sons,  of  Worcester,  who  are  weavers  of  that  material.  It 
will  cover  an  area,  says  The  Textile  Mercury,  of  725  square 
yards.  The  average  weight  per  square  yard  will  be  8  lb. ; 
the  total  weight  2^  tons.  Messrs.  Webb  &  Sons  hope  to 
complete  their  task  by  the  last  week  in  May.  The  prepara- 
tion of  the  looms  alone  occupied  nearly  a  month,  for  it  was 
necessary  to  reconstruct  them  to  suit  the  particular  method  of 
weaving  which  has  been  adopted.  This  method,  whereby  the 
tufts  are  secured  more  firmly  than  has  been  possible,  is  the 
invention  of  the  firm.  It  is  the  outcome  of  their  anxiety  to 
produce  a  Coronation  carpet  worthy  of  their  reputation,  and 
the  process  is  being  patented.  The  carpet  is  being  made  in 
two  widths  of  36  inches  each,  with  borders  of  18  inches  each. 
It  will  be  handed  over  to  the  Office  of  Works  to  be  made  up 
and  to  be  put  down.  Corner  squares  are  provided,  so  as  to 
avoid  the  use  of  the  mitre,  which  cuts  into  the  pattern  and 
throws  it  all  askew.  The  sketch  design  was  supplied  to  the 
manufacturers  by  the  Office  of  Works,  and  was  prepared  for 
working  purposes  by  Mr.  James  Greenwood,  of  Kidderminster, 


the  designer  of  the  carpet  presented  by  the  manufacturers  of 
that  borough  to  Queen  Victoria  on  the  occasion  of  the  Jubilee 
of  1887. 

Cleaning  Delicate  Carpets. 
The  cleaning  of  delicate  carpets  is  often  quite  a  problem, 
and  the  following  recipe,  given  by  an  experienced  chemist,  is 
said  to  remove  soil  and  spots  from  the  finest  fabric  without 
injury  of  the  colors  :  Make  a  suds  with  any  good  white  soap 
and  hot  water,  and  add  Fuller's  earth  to  this  until  the  con- 
sistency of  thin  cream  is  secured.  Have  at  hand  plenty  of 
clean  drying  cloths,  a  small  scrubbing  brush,  a  large  sponge 
and  a  pail  of  fresh  water.  Put  some  of  the  cleaning  mixture 
in  a  bowl,  and  dip  the  brush  in  it ;  brush  a  small  piece  of  the 
carpet  with  this  ;  then  wash  with  the  sponge  and  cold  water. 
Dry  as  much  as  possible  with  the  sponge,  and  finally  rub  with 
dry  cloths.  Continue  this  till  you  are  sure  that  all  the  carpet 
is  clean,  then  let  it  dry. — New  York  Carpet  Trade  Review. 

Lace  Curtains. 

Probably  there  is  no  class  of  goods  which  the  retailer  finds 
so  safe,  sure  and  profitable  as  a  well-selected  stock  of  lace 
curtains.  Styles  may  change,  but  never  enough  so  as  to  make 
the  average  customer  "fussy"  as  to  whether  they  are  this 
year's  or  last  year's  patterns.  Messrs.  Geo.  H.  Hees,  Son  & 
Co.  are  considered  headquarters  for  lace  curtains  in  Canada, 
and,  as  they  claim  to  carry  about  100,000  pairs  of  these  quick- 
selhng,  profitable  goods,  they  are  unquestionably  entitled  to 
their  claim.  They  have  a  dozen  travellers  on  the  road, 
covering  all  parts  of  Canada,  who  carry  a  full  variety  of  not 
only  lace  curtains,  but  a  general  assortment  of  upholstery 
goods,  curtains,  window  shades  and  many  other  articles  that 
they  sell  at  prices  which  afford  the  retailer  large  profits. 

Good  Trade  Reported. 

The  Gault  Brothers  Co.  have  finished  up  the  best  Spring 
season  in  carpets  they  have  ever  experienced.  Their  new 
Fall  goods,  which  are  in  now,  include,  amongst  other  lines, 
full  assortments  of  new  tapestries,  brussels,  linoleums,  and 
carpet  squares  of  all  sizes.  The  buyer  for  this  department 
leaves  about  the  middle  of  this  month  for  the  European 
markets  to  secure  samples  for  Spring,  IQ03. 


THE    SILK    TRADE. 

The  demand  for  black  Japan  taffeta  has  been  very  great 
throughout  the  season,  and  in  consequence  K.  Ishikawa  & 
Co.  report  they  have  frequently  had  to  delay  shipment  of 
orders.  They  now  have  on  hand  a  complete  assortment  of 
black  silks  as  well  as  white  and  colors,  and  likewise  a  com- 
plete stock  of  soft  India  silk  and  Japan  taffeta  in  white,  these 
silks  being  largely  used  for  confirmation,  commencement  and 
bridesmaids'  dresses.  They  also  have  a  large  range  of  crystal 
corded  silks  in  black  and  white. 


"  ANCHOR  "    HOSE    SUPPORTERS. 

This  is  a  pad  hose  supporter  attached  to  the  corset  in  such 
a  way  that  it  will  not  pull  off  the  corset  studs.  This  is  a 
superior  point  of  excellence  peculiar  to  this  supporter.  Then 
it  gives  to  the  figure  that  long-waist  effect  and  is  easy  and 
comfortable  to  the  wearer.  A  good  line  to  retail  at  25c.,  with 
a  fancy  frilled  elastic,  is  sold  by  Phillips  cS:  Wrinch.  Our 
readers'  attention  is  directed  to  their  advertisement  on  page  36. 
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Cimitcd 


Window   Shades, 
Curtain  Poles, 
Brass  Goods, 
Art  Furniture, 
Grilles,  etc. 

We   beg  to  advise  our  customers   and  the  trade   generally  that 

our  Factories  are  again  rebuilti  and  are  larger 
and  better  equipped  than  ever,  and  that  we  are  now 
in  a  position  to  execute  all  orders  much  mor^' 

promptly  than  heretofore. 

Orders  given  to  our  Travellers  or  sent  in 
by  mail  will  be  fully  appreciated.  Estimates  cheer- 
fully given  and  correspondence  solicited. 


Note  our  New  Address 


6 1  63  West  Tront  St. 


We  have  taken  advantage  of  opportunity  afforded  by  our  recent  fire  to  procure  larger  and 
more  suitable  premises. 

Here  we  have  Office,  Salesrooms,  Warehouse  and  Shipping  Room  all  in  one  building,  con- 
venient to  the  Union  Station  and  near  the  freight  sheds.  Being  so  situated  is  a  distinct 
advantage,  as  shipments  can  be  made  either  by  express  or  freight  with  greater  despatch. 

Send  us  your  special  size  shade  orders — ^we  never  had  such  good  facilities  for  executing 
them  promptly. 

We  commenced  to  manufacture  again  just  fourteen  days  after  the  fire,  and  now  have 
all  Departments  in  full  running  order. 


BENZIE  MfO.  CO.,  Limited,    V^'^V^^^^^^^C 

TORONTO,   CANADA.  ractorlcs-Wng  St.  subway. 
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FEATURES   OF   MERIT— 

features  actually  all  that  we  claim 
for  them — Patented  Dust  Proof 
"Roller  Bearings,"  Steel  Handle 
Ferrules  and  Special  Cartons — 
points  that  you  can  easily  demon- 
strate to  your  customers,  are  the 
trade  makers.   That  is  what  we 
are  offering  you. 

NATIONAL  "ROLLER  BEARING" 
CARPET   SWEEPERS 

fitted  with  our  dust  proof  "Roller  Bearings"  and  are  at  least 
per  cent .  (50%)-easier  running  than  any  other  sweeper  manu- 
facfStr-ed.  Our  new  Steel  Handle  Ferrule  is  an  absolute  protection 
againsS^broken  or  worn  threads.   Right  now  is  a  good  time  to  ask 
the  "^ 


NATIONAL   SWEEPER   COMPANY, 


The  P.  R.   Cnmming  Mfg  Company, 

Canadian  Agents,    Toronto,   Canada. 


Marion,  Indiana. 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experin^ental  sta^e 
and  we  guarantee  our  make  to  be  all  Al  goods. 

In  Upholstery  Goods  our  long  connection  with  the  old  firm  of 
PETER  SCHNEIDERS.  SONS  &  CO..  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 


2T-29 


Victoria 
Square, 


Montreal. 
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Ladies'  NecK^vear. 


THE  lasting  popularity  of  the  neck  ruff  has  been  a  surprise 
to  not  a  few  in  the  trade ;  and  those  who  felt  quite  con- 
vinced that  a  few  weeks  after  Easter  would  see  the  end  of  this 
style  for  the  present,  are  now  pondering  whether  it  will  not  be 
a  favorite  during  the  whole  of  the  Summer.  There  is  no  rea- 
son why  it  should  not  have  such  a  run,  particularly  in  the 
white  or  lightest  shades.  It  is,  in  some  ways,  entirely  a 
a  novelty,  and  such  a  handsome  one  that  there  is  little  danger 
of  its  being  cast  off  until  very  good  use  has  been  made  of  it. 
There  is  still  a  demand  for  these  ruffs  in  all  the  various 
materials  and  designs  shown. 

Up  to  the  present  we  have  not  had  a  great  deal  of  Summer 
weather,  and  when  warm  weather  does  come  around  the  sale 
of  ruffs  may  drop  suddenly  to  nothing.  Stocks,  which,  without 
a  doubt,  are  to  be  in"  immense  demand  for  Summer  wear,  are 
likely  to  put  a  check  on  the  sales  of  ruffs  and  boas  ;  but  for 
outdoor  evening  wear  the  ruff  may  continue  to  be  worn  in  spite 
of  all  other  forms  of  neckwear. 

Black,  with  white  or  dove  grey  edgings,  has  been  in  good 
demand.  For  warm  weather,  however,  this  will  probably  give 
place  almost  altogether  to  white,  cream,  heliotrope,  pale  blues 
and  other  light  shades  which  are  now  in  good  demand. 

The  dry  goods  merchant  who  intends  to  get  through  the 
Summer  without  a  good  assortment  of  stocks  would  be  hard  to 
find  among  the  wideawake  Canadian  trade.  The  retail  trade 
throughout  the  Dominion  are  reported  to  have  made  heavy 
purchases  in  this  line,  and  nearly  every  novelty  stock  intro- 
duced received  a  fair  amount  of  attention  from  the  trade,  so 
that  the  assortments  in  the  retailers'  hands  for  Summer,  which 
are  continually  being  added  to,  are  of  the  largest  and  best. 

The  turnover  embroidered  collar  and  the  made  up  stock 
have  both  been  received  favorably  by  the  public,  and  are 
selling  well  at  piesent.  The  novel  effects  introduced  in  the 
former  are  very  numerous. 

Stocks  with  Ascot  tied  ends  are  among  the  most  popular, 
the  striped  patterns  going  particularly  well.  There  are  a 
number  of  ways  in  which  the  stocks  are  tied,  all  of  which  have 
their  admirers,  but  the  wide,  loosely-tied  ends,  and  Ascots 
keep  a  good  deal  in  advance  of  the  others.  In  Summer 
weather,  however,  the  demand  may  be  much  greater  on  the 
four-ln-taands,  bows  and  other  styles  of  tying  the  ends  of  this 
scarf. 

In  fact,  it  may  be  said  that  everything  in  ladies'  cotton 
neckwear  is  selling  well.  It  may  be,  as  hot  weather  comes  in, 
the  Ascot  will  be  replaced  by  the  softer  muslin  ties,  these  in 
turn  being  followed  by  the  sailor  collar  effect  and  berthe  effect. 
In  ruffs  there  has  lately  sprung  up  a  demand  for  white  effects, 
as  also  tans,  the  material  known  as  batiste  being  m  favor. 


THE  COTTON  MARKETS. 

The  cotton  markets  all  over  the  world  remain  very  firm, 
with  tendencies  to  still  higher  prices.  The  price  of  Gulf 
cotton  in  New  York  is  now  g^c,  and  for  Midlands  9>^c. 
Laid  down  in  Montreal  cotton  would  cost  loj^c,  which  is  an 
advance  of  J^c.  over  last  month. 

A  New  York  report  states  that  the  prospects  for  the  Fall 
crops  are  bright.     The  acreage  is  about  two  points  less  than 


that  of  last  year,  or  a  decrease  of  about  2  23.  In  1901-2  there 
were  27,482,000  acres  planted,  while  now  there  are  only 
26.869,861.  On  June  i,  1902,  the  crop  is  estimated  as  being 
10  points  better  than  at  the  same  period  a  year  ago.  There 
has  been,  however,  on  an  average  of  7  per  cent,  less  fertilizer 
used,  which  will  tend  to  produce  a  poorer  quality  of  cotton. 

A  noteworthy  feature  of  the  year's  cotton  situation  is  that 
the  New  Orleans  market  is  higher  than  that  of  New  York,- 
which  is  a  rare  occurrence,  the  former  market  being  usually 
from  %  to  }ic.  lower  than  New  York.  The  condition  is  evi- 
dence of  the  desire  of  the  people  in  the  South  to  keep  the 
cotton  in  their  country  ;  and  they  apparently  feel  safe  in 
paying  the  higher  price. 

In  L'verpool  cotton  keeps  firm  at  about  5d. 

Locally  the  market  is  quiet.  It  is  between  seasons,  and 
stock-taking  is  either  in  progress  or  just  completed  everywhere. 
The  middle  of  the  month,  however,  will  likely  see  a  change 
for  the  better  in  the  market.  No  one  expects  any  weakening 
in  the  market,  and  all  feel  sure  that  piece  goods  will  go  higher 
before  long. 

The  Colonial  Bleaching  and  Printing  Co.  are  now  busy 
with  their  Fall  orders.  The  increase  in  this  company's  busi- 
ness has  been  enormous  ;  they  have  sold  about  three  times  as 
much  goods  as  last  year.  The  demand  is  particularly  heavy 
for  "B.B."  flannel,  which  has  made  such  rapid  strides  into 
the  favor  of  the  trade.  These  have  been  gotten  up  this  year 
in  some  very  handsome  designs,  and  will  doubtless  be  even 
more  successful  than  in  the  past. 


PAOIFIC  COAST  SEALERS. 

This  year  will  go  down  in  the  history  of  the  sealing 
industry  of  Victoria  as  one  of  the  poorest  on  record.  Bad 
weather  and  boisterous  seas  have  combined  to  make  the  season 
thus  far  one  of  small  returns,  and  no  dividends  for  the  com- 
pany operating  the  vessels.  Of  these  there  are  29,  irrespective 
of  those  which  crossed  to  the  Japan  coast.  The  total  catch  for 
the  season  of  the  fleet  will  not  exceed  2,500  or  2,600  skins. 
The  only  thing  that  will  in  a  way  recoup  for  the  failure  of  the 
present  season  will  be  better  luck  in  the  Fall,  when  the  fleet  is 
sent  to  Behring  Sea  and  big  prices  for  the  limited  number  of 
pelts  obtained. 


MOTHS  AND  CLOTHING. 

The  large  clothing  stores,  obliged  to  carry  thousands  of 
dollars'  worth  of  clothing  ready  to  ship,  use  but  little  in  the 
way  of  moth  preventatives,  and  yet  lose  practically  nothing. 
In  the  Summer  time  some  of  these  houses  sprinkle  the  stacks 
of  clothes  with  tar  camphor  flakes  or  lay  around  tar  camphor 
balls  and  tablets  once  or  twice  a  week  ;  a  very  few  houses  do 
this  throughout  the  year.  But  this  is  the  limit  of  their  precau- 
tions, for  the  constant  handling  to  which  the  garments  are 
subject  makes  moth  colonization  a  most  discouraging  industry. 

Retail  clothiers  use  no  preventatives,  and  yet  one  never 
heard  of  moths  in  clothing  stores.  The  pesky  mites,  although 
irrepressibly  industrious,  appreciate  repose,  and  where  there 
is  unceasing  trying  on,  straightening  of  piles,  and  brushing, 
that  is  out  of  the  question,  and  so  is  breeding. 

The  man  who  keeps  his  wardrobe,  however  large  or  small, 
in  constant  alternation  of  use,  well  brushed  and  often  aired, 
is  not  apt  to  be  troubled  by  moths — but  the  man  who  neglects 
these  simplest  of  precautions  only  deserves  to  be  told  ' '  I  told 
you  so  !" — D'Orsay  Nash. 
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THE  CANADIAN   DRESS  CHART. 

JUNE,  1902. 

Occasion. 

DAY  WEDDING, 
GOVERNMENT 
HOUSE   CALLS, 
RECEPTIONS. 

AFTERNOON 
TEAS,  CALLS, 
SHOWS,  ETC. 

WHEELING, 

GOLF, 

OUTING. 

EVENING  WED- 
DINGS,  BALLS, 
RECEPTIONS,  FOR- 
MAL   DINNERS 
AND  THEATRE. 

INFORMAL    DIN- 
NER, CLUB,  STAG, 
THEATRE  PARTY. 

BUSINESS 

AND  MORNING 

DRESS. 

Coat. 

Frock,  black  or 
dark  grey. 

Frock  or  cutaway. 

Sacque  or  Norfolk 
jacket. 

Evening  coat. 

Monte  Carlo. 

Black  or  grey 
worsteds. 

Waistcoat. 

Black     or     fancy 
cloth  in  Winter, 
white    or    fancy 
linen  in  Summer 

Black     or     fancy 
cloth  in  Winter, 
white    or    fancy 
linen  in  Summer 

Fancy  Shades. 

White  or  black. 

Black. 

Same  material  as 
coat. 

Trousers. 

Striped,  dark 
tones,    or   same 
material  as  frock 
coat. 

Striped,  dark 
tones. 

Knickerbockers. 

Same  material  as 
coat. 

Same  material  as 
coat. 

Same  material  as 
coat. 

Hat. 

Silk. 

Silk. 

Soft  felt  or  cap. 

Opera,  crush. 

Soft  felt. 

Christy. 

Shirt  and 
Cuffs. 

White  or  colored, 
with  white  cuffs. 
Soft  or  stiff  front. 

White  or  colored, 
with  white  cuffs. 
Soft  or  stiff  front. 

Flannel,  with 
white  collar  and 
attachable  cuffs. 

White,    plain,   or 
with  fancy  front. 

White. 

Co.ored  or  white. 
Softer  stiff  front. 

Collar. 

High   straight    or 
high  turned- 
down. 

High   straight   or 
high  turned- 
down. 

High    or  turned- 
down  or  hunting 
stock. 

High  standing  or 
high  turned 
down. 

High  standing  or 
high  turned- 
down. 

High  standing  or 
high  turned- 
down. 

Cravat. 

White   silk   ascot 
or  dark  blue  or 
black      foulard. 
Lavender     may 
be  worn  at  wed- 
dings. 

Dark  shades, 
ascot,    bow,    or 
four-in-hand. 

Ascot  or  hunting 
stock. 

White,  not  made 
up. 

Black,  not   made 
up. 

Dark  shades. 

Gloves. 

White     or     grey 
suede    at     wed- 
dings,   tan    or 
grey   on   other 
occasions. 

Tan,  or  grey 
suede. 

Tan. 

White  or  pale 
lavender. 

White     or      pale 
lavender,  or  grey 
suede  at  theatre 
party,  gloves  un- 
necessary        on 
other  occasions. 

Tan. 

This  Chart  is  corrected  to  date  by  a  Canadian  authority  on  men's  fashions. 
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THE 

MEN'S  FURNISHER 

Devet«d(    to    tKe   Cana^Van 
D«aUy  in  TUerfs  &ooc{s 


CLOTHING 

NECKWEAR 

UNDERWEAR 

HOSIERY 

SHIRTS  &  COLLARS 

GLOVES 

IN  many  respects,  this  Spring  has  been  an  unsatisfactory 
one  to  the  retailer.  The  season  opened  up  early  ami 
created  a  demand  for  medium-weight  Spring  goods,  which 
has  lasted  longer  than  ordinarily  ;  hut  the  early  Spring  has 
not  been  followed  by  an  early  Summer.  Cold  weather  ha-* 
been  prevalent  off  and  oi>  during  the  whole  season,  and  the 
dealer  no  sooner  gets  his  Summer  goods  into  shape  and  pre- 
pares for  this  trade  than  we  are  visited  with  some 
delayed  March  weather  which  drives  all  thoughts  of  light 
garments  out  of  the  consumers'  heads.  This  has  ha|)pened 
two  or  three  times  now  ;  but  .June  is  more  reliable  than 
May,  and  it  is  to  be  hoiied  that  the  dealer's  worries  in 
this  regard  are  at  an  end  for  the  time. 
*     #    * 

MAY  was  the  month  of  horse  shows,  and  in  such  places  as 
the  ;e  affairs  were  held,  many  creditable  window  disi)lays 
were  produced  in  honor  of  the  occasion.  A  Montreal 
furnisher  went  to  the  length  of  placing  a  dummy  horse  and 
cart  in  his  window,  with  a  very  fashionable  wax  lady  and 
gentleman  in  it.  All  around  this  display  were  arranged. 
in  an  artistic  manner,  driving  gloves,  stocks,  whii)s,  etc.. 
etc.  An  occasion  of  this  kind  is  always  a  good  thing  for 
the  men's  furnisher,  it  creates  an  interest  in  fashion 
among  men  as  well  as  among  women,  and  sales  are  much 
easier    effected. 


Neck 


wear. 


NAVY  and  white  foulards  are  in  greater  variety  than  ever. 
The  polka  dots,  of  course,  are  most  prominent,  as 
they  always  are.  A  number  of  scroll  patterns,  composed 
of  small  dots,  and  now  and  then  of  small  figures,  are  seen 
and  are  in  splendid  demand.  The  ties  are  in  every  season- 
able shape,  bows,  de -bys,  Ascots,  combination  kow  and 
derby,  etc.,  etc.,  and  besides  this,  navy  and  white  patterns 
are  frequently  made  up  with  stocks.  In  the  stocks  the 
neck  is  usually  made  in  white  pique  with  ends  of  navy  and 
white  foularfl,  thfjutjh  in  some  of  them  the  whole  is  in 
foulard.  'J'hesc  stocks  have  been  among  the  most  success- 
ful with  the  ladies'  trade,  and  are  also  in  good  demand  for 
men's   wear. 


A  feeling  for  plain  colors  which  has  started  down  in 
New  York  is  seen  in  the  neckwear  now  selling.  Blacks, 
dark  reds,  blues  and  other  staples  are,  as  usual,  _  selling 
fairly  well,  but  nothing  new  has  appeared  which  has  met 
with  any  marked  success  in  men's  neckwear.  The  bias 
stripes  of  a  short  time  ago  have  given  place,  to  a  certain 
extent,   to   vertical   stri[)es. 

Derbies  continue   to   lead  in  .shapes.      The  great   niajorii 
of     those     selling    are    of    a    medium    or    slightly      narrower 
width,     although     the     English     makes   include   some   of   the 
widest.     Bows  have  commenced  to  move  more  raindly  in  the 
retailers'   hands,   as  is   always    the   result   of  warm  weather. 

It  took  but  a  very  little  warm  weather  to  induce  young 
men  and  women  to  array  themselves  in  stocks.  This  form 
of  neckwear  has  already  come  up  to  expectations.  The 
demand  seems  about  ecpml  for  white  collars  and  colored 
ones  and  those  self-made.  'J'he  variety  in  stocks  is  also 
increased  by  the  dillerence  in  shaiie  of  ends,  the  Ascot  end 
and   flowing'  end   sharing    about   eipial. 

The  demand  in  cotton  stuff'  for  men's  neckwear  is 
expected    to  yield   a   run   on   whites. 

The  tan  shade,  which  is  now  filling  the  windows  of 
American  cities,  is  one  of  the  latest  arrivals  here  and  will 
be  seen  in   bows,  derbies,  and  stock  Ascots. 

'J'he  "  Ping-1'ong  ''  is  a  new  style  shown  by  several 
Canadian  conceiiis.and  some  predict  for  it  the  kind  of  run 
enjoyed  last  year  by  the  "  King  Kdward  "  bow.  At  fust 
sight  it  looks  rather  like  the  "  freak  "  order,  but  is  really 
not  so  when  worn  with  the  collar  for  which  it  is  sjietiali 
intended,  namely,  the  high  band.  It  sells  for  50c.  For  the 
same  collar  shield  knots  nuide  up  in  the  natural  hand-lied 
effect   are  also   in   demand. 


Collars  and  Shirts. 

THE  sale  of  colonel  shirts  f . oni  the  retail  stores  has 
already  beg\in,  and  judtzing  by  the  (sroportions  this 
trade  has  reached  even  this  early  in  the  season,  it  is 
appai'ent  the  public  are  going  to  make  a  very  great  use  of 
the  colored  and  plain  negligee  shirts  this  Summer, 

Through  a  somewhat  disagreeable  Spring   season    the   stiff 
bosom   fancy   shirts    were   in   fair   demand.      This    trade   has 
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greatly  ilecreasoti  from  former  years,  owing-  altogether  to 
the  po]>iilanty  of  the  aogliyee. 

White  negfligfees,  silks  and  Oxfords  are  i)romiiient  in  all 
the  leading:  furnishers'  stores.  These  arc  i)laiii  and  also  in 
various  self-colored  patterns.  A  white  silk  stripe,  about 
^-inch  in  width,  is  a  well-liked  i)attern  in  this  class  of 
goods.    It  is  certainly  one  of  the  prettiest. 

The  w^hite-plcated  negligees  have  met  with  a  good  deal 
of  favor  from  th<-  trade  and  the  public  both,  and  may  be 
counted  upon  to  i'lay  a  proniinont  |)art  in  the  men's 
furnishers'  shirt  trade,  not  only  during  the  Summer,  hut  in 
the  Fall  and  Winter.  There  are  a  number  of  people  who 
already' wear  negligees  of  some  sort  all  the  year  round, 
and  these  should  esi)ecially  favor  the  pleated  white  shirt, 
which  will  do  the  duty  of  a  stiff-bosom  garment,  giving  at 
the  same  time  the  comfort   of   the  negligee. 

Tn  a  cheaper  class  of  trade  there  is  a  very  good  btisiness 
done  in  check  and  plaid  designs  in  negligees.  'ITiese  pat- 
terns, though  as  old  as  the  soft  shirt  itself,  have  never 
thoroughly  disappeared  from  the  mai-ket,  and  are  always 
the  choice  of  certain  persons  on  whom  the  handsome 
striped  patterns  and  flaring  plain  colors  have  not  had  the 
slightest  impression.  The  variety  of  these  patterns,  both 
as  to  the  size  of  the  check,  color  and  design,  is  very  great  ; 
the  patterns  include  some  of  the  more  modest  colorings  as 
well  as  the  loudest,  and  the  latter  apiiear  to  sell  V^est, 

The  new  patterns  in  the  small-figured  stripes  were  taken 
up  well  by  the  best  of  the  trade,  who  are  expecting  to  do 
a  big  business  in  this  line  in  the  warm  weather.  There  are 
very  few  of  them  sold  at  ]3resent  to  customers. 

For  Fall,  there  is  little  change,  excepting  that  the 
flimsy  garments,  of  which  now  so  many  are  sold,  are  not 
shown.  Heavier  shirts  in  the  same  class  of  design,  besides 
many  handsome  pleated  shirts,  are  prominent.  Soft 
shirts  for  Fall  will  undoubtedly  be  best  in  the  pleated 
white  garments,  although  colors  will,  of  course,  keep  much 
of  their  regular  custom. 


The  Collar  Trade. 

As  for  collars,  whatever  the  fold-collar  may  be  in  warmer 
weather,  so  far  it  has  gained  no  ground  whatever, 
while  the  high-class  furnishers  state  that  the  demand  for 
wing  collars  has  been  increasing.  In  the  wing  or  tab 
collar,  there  is  much  dilTercnce  in  the  English  and  Can- 
adian shapes,  the  latter  of  which  are  practically  the  same 
as  the  American  designs.  As  a  rule,  the  English  wing  is  larger 
and  always  uglier.  Some  smaller  wings,  of  the  style  that 
Lord  Kosebery  can  call  his  own,  are  shown  with  a  front  of 
from  2|  to  3-inches  in  these  English  collars,  and  noljody 
but  Englishmen  and  the  most  advanced  of  Anglomaniacs 
wear  them.  The  dealers  who  have  much  of  this  trade,  of 
cour.se,  must  keep  these  collars  in  stock,  Ijut  the  Canadian 
shapes   are   always   given   the   prominence. 

Our  manufacturers  have  had  the  good  taste  to  bring  out 
the  smaller  wing-s,  and  the  demand  for  them  among  the 
best-dressed  men  has  been  excellent.  The.se  are  the  collars 
that  have  been  gaining  ground  during  the  Spring  season, 
and  with  such  a  good  start  as  the  long  Spring  has  gi\en 
them,  it  would  not  he  surprising  to  see  them  meet  with  an 
even   greater  po|)ularity   in   the  Fall. 

The  demand  on  high  turn-down  collars  has  begun  to 
grow  in  the  narrower  widths,  which,  when  the  season  for 
shirt  waists  and  straw  hats  arrives  will,  without  doubt, 
be  in  greater  demand  than  any  other  collar. 


Gloves. 


'T'lll'l  (Icnuuid  for  g'lo\es  throughout  the  Spiing  has  been 
■*■  excellent.  For  the  Fall  season  there  is  still  a  good 
movement  in  knit  gloves,  besides  the  many  handsome  pat 
terns  in  small  figures,  a  good  deal  of  solid  colors  and 
whites  going  well. 

Coif  gIo\es  have  been  comparatively  successful  here, 
though  they  have  not  had  the  rim  they  had  in  the  United 
States,  where  they  were  first  introduced.  Although  a  fad. 
and  considered  as  such  by  manufacturers  as  well  as  retail- 
ers, they  seized  the  pdblic's  fancy  to  such  an  extent  that 
orders  had  to  be  repeated.  It  is  thought  that  during  the 
coming  season   they  will   be  in  good  demand. 


Under 


wear. 


THE  i)ast  month's  business  in  underwear  showed  a  con- 
siderable improvement  o\er  that  of  the  previous 
month,  but  still  the  activity  has  not  commenced.  The 
retail  stores  are  all  well  supplied,  and  wholesalers  have  had 
reason  to  congrattdate  themselves  on  the  fine  quality  of 
the  goods    taken. 

Most  dealers  who  do  anything  of  a  nice  trade  have  gone 
in  for  silk  or  "silkettc"  fancy  underwear  more  than 
usual.  The  latter  can  be  retailed  for  SI  per  suit,  and 
makes  an  attractive  and  suitable  garment  for  the  Summer 
weather.  Salmon  color  is  a  leading  shade  in  these.  In 
addition  there  ai'e  light  blues,  natural  white,  heliotrope, 
and  a  few  shades  of  light  brown.  These  are  in  the  plain 
grounds. 

Fancy    stripe    edects    appear    frecpiently,    among    them    a 
white  stripe  of   green,   blue,   or  red   grounds.      Some   darker 
colors   than    these   are   shown,   but   the   sale  is   not   a>     . 
as  for  the  others. 

The  h(^a\ier  linen  -  mesh  underwear  has  been  in  good 
demand,  and  |)rospecls  for  this  line  for  the  Summer  trade 
are  bright.  In  the  finer  and  Hi>hter  makes  there  has  little 
as  yet  been  done.  The  same  may  be  said  of  fancy  effects 
in  linen  mesh.  What  demand  for  these  there  may  be  later 
on  it  is  impossible  to  say,  but  the  probability  is  that  the 
demand  for  fancy  colors  and  patterns  will  run  more  on 
the  silks  and  balbriggins. 

In  such  staples  as  b.albiisigins  and  lisles.  in  plain  colors, 
there  has  already  been  a  good  demand  on  the  part  of  the 
juiblic.  The  colors  inchule  light  blues,  heliotrope,  pink, 
salmon,  orange  and  several  shades  in  greens,  browns,  etc. 
Fancy  flcsigns  are  of  a  great  variety  and  are  looked  upon 
as  among  the  best  Kind  of  i)roperty  for  the  Summer 
season. 


Canes. 


As  a  ride,  this  is  a  line  that  is  given  very  little  atten- 
tion by  the  average  men's  furnisher.  In  many  places 
the  tobacconists  do  all  the  trade  ;  and  even  the  barbers 
sometimes  carry  a  line  of  canes,  which,  however,  are 
mostly  of  the  kind  that  grandfather  used.  The  fashionable 
cane  at  ))resent  is  best  not  ornamented,  although  it  is 
always  impossible  to  do  away  with  the  gold  or  silver  cap 
entirely.  Besides  the  ordinary  knob  handle,  opera  crooks, 
with  sometimes  thin  wood  coils  below  it,  are  used.  While 
th(^  very  narrow  stick  that  was  once  in  fashion  is  not  now 
the  proper  thing,  heav  y  canes  have  also  been  discarded, 
and  a  medium  width,  aiiout  f-inch  in  thickness,  is  right. 
The  wood  is  either  ash.  hairwood  or  wangee.  with  now  and 
then  a  bamboo. 
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GAOLFEILD,  HENDERSON  &  BURNS 

^al     '^  ..    n  and  19  Front  St.  West,  TORONTO. 

Summer  Clothing 


X^^ 


^/2Ut^=^3=:^- 


Flannel  and  Worsted  Suits  m  white  and  Fancy  stripes. 
Alpaca  Coats  in  Black,  Grey,  Blacic  and  Wiiite  Stripes. 

White  Duck  Coats  and  Trousers. 

Vests  in  White  and  Fancy  Ducks  and  Piques. 

Our  range  is  very  choice  and  includes  many  original  and  exclusive  designs. 

Order  now  to  insure  delivery,  as  we  are  working  night  and  day  to  fill  orders  and 

cannot  promise  further  delivery  for  two  weeks  at  least. 

^OrXinQ    1  r^kdC*    shirts  at  clearing  prices.     A  fresh  consign- 
ment of  our  No.  850  Imperial  Cashmere  Half-Hose  to  hand. 

Send  for  samples  of  our  Tennis  Tie,  the  newest  out  and  all  the  rage. 

LETTER  ORDERS      promptly  filled. 


The  Dr.  Deimel 
Underwear. 


Two  Points 
to     .     . 
Remember: 


FIRST,  that  the  Dr.  Deimel  Linen-Mesh  Under- 
wear is  the  kind  for  progressive  merchants  to  sell,  because  its 
value  as  the  most  healthful  and  sanitary  line  on  the  market 
is  already  thoroughly  recognized. 

SECOND,  that  it  can  always  be  known  by  this  ^^ 
trade-mark,  and  that  all  imitations  not   bearing  such   are  un 
worthy  flatterers. 

Our  little  book  tells  all  about  the  subject.     Like  to  see  the 
Booklet  ? 


All  genuine  Dr.  Deimel 

Undergarments  bear 

this  trade  mark. 


THE  DEIMEL  LINENMESH  CO. 


LONDON,  E.C.,    ENGLAND, 

io°i3  Bread  St. 


2202    St.  Catherine   St., 

MONTREAL,  CANADA. 
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Hosiery. 


DISI'LAVS  ol  laiay  cotton  hosiery  are  to  \)e  seen  every- 
where, and  it  is  apparent,  as  before  noted  here,  that 
the  trade  has  made  an  unusually  wide  selection,  the  res\ilt 
of  the  variety  in  patterns  and  color  of  the  range  of  fancy 
hosiery  shown  by  the  wholesale  houses.  While  vertical 
stripes  are  in  every  ease  the  most  prominent,  yet  there  is 
a  fair  sprinkiino-  of  horizontal  stripes  as  well.  The  latter, 
however,  are  not  in  as  good  demand  as  the  others,  nor  is 
it  likely  that  they  will  be  at  any'  time  during  the  season. 
As  a  rule,  the  horizontal  stripes,  while  produced  in  the 
same  colors  and  designs  as  the  vertical  patterns,  are  yet 
somewhat   wider. 

One  oi  Canada's  leading  furnishers — perhaps,  the  leading 
furnisher — has  practically  confined  his  buying  to  black 
grounds,  except  in  the  case  of  plain  colored  good.s  with  no 
design  whatever.  These  cotton  hose  are  all  retailed  at 
•2oc.  per  i)air.  Vertical  stripers  predominate.  These  are 
narr*)w,  about  ^  inch  apart,  and  alternating  in  color  of 
red  and  white,  heliotrope  and  white,  blue  and  white,  and 
green  and  white.  The  stripes  come  to  the  ankle  in  most 
cases  ;  some,  however,  come  lower  and  run  out  to  nearly 
the  toe.  There  has  been  a  \  ery  good  sale  for  those  ho -e, 
notwithstanding    the    unfaxorable    weather. 


The  Season  in  Men^s  Goods 

1"*HE  retail  stores  have  come  out  in  their  Summer  clothes 
and  although  a  cold-weather  snap  occurred  in  a  few 
places,  and  prevented  the  selling  of  the  lighter  goods,  yet 
the  general  demand  for  Summer  garments  has  already  made 
itself  felt.  This  applies  to  some  lines  much  more  than  to 
others.  Cotton  hosiery,  for  instance,  has  been  for  some 
weeks  in  very  good  demand  from  the  retailers.  In  under- 
wear, all  the  stores  arc  making  displays  of  their  Summei' 
goods,  except  the  very  lightest  net  garmets,  and  the 
demand,  though  at  present  not  more  than  moderate,  is 
incieasing    as    the   season    advances. 


London  Men*s  Fashions. 


kk'pilE    BAIUJN  ■'    discusi 
■^      Men's    Wear    some    o 


liscusses  with  much  sense  in  London 
f  the  eccentricities  which  people 
with  advanced  or  faddish  \iews  exhibit  in  the  details  of 
their  attire.  He  points  out  that  a  Londoner's  use  of  a 
red  dress-tie  the  other  evening  was  an  evidence  of  eccentri- 
city. "  It  may  appear  again,  because,  "  continues  "  The 
Baron,"  "  there  is  an  assumi)tion  that  red  is  rather  dis- 
tinctively a  Coronation  color  — ■  Coronation  carnation. 
About  the  Wint(u-  lN'.)<)-19U0,  some  men  in  London  sociiHy 
made  an  attempt  to  introduce  the  red  dress-bow.  Ol 
course,  it  never  became  the  fashion  ;  it  was  just  a  va^ 
permitted  liy  fashion.  J  doubt  if  you  would  have  lieen 
admitted  to  the  opera  in  one.  The  form  that  the  red 
dress-tie  took,  however,  was  not  that  of  a  silk  bow  ;  it 
w-as  a  red  linen  bow.  J'robably  some  not  very  prominent 
leader  of  fashion  got  some  linen  specially  dyed.  But  1 
understand  that  the  Londoner  with  the  red  dress-tie  use<l 
a  silk  one,  and,  as  the  witness  who  recounted  the  experi- 
ence said,  '  He  would  be  very  likely  to.'  During  the 
period  of  lioyal  mourning,  some  punctilious  loyalists 
exhibited  their  grief  in  a  purple  dress-bow.  Perhaps  it 
would  have  been  more  to  the  point  if  they  had  stayed  ai 
home  altogether.  Sackcloth  and  ashes  are  often  repre- 
sented by   a  black   dress-bow,   but  I   need  hardly  point   out 


that  this  is  a  redundancy.  White  is  just  as  much  mourn- 
ing as  black  :  the  test  of  mourning  is  the  absence  of  color. 
From  time  to  time  black-edgetl  e\ening  bows  have  been 
introduced,  looking  rather  like  a  black-edged  visiting  card, 
and  J  once  saw  an  exuberant  gentleman  from  South  Africa 
who  fondly  decoiated  the  edges  of  his  dress-bow  with  a  line 
of  gold.'' 

"  A  problem  that  will  be  coming,  along  presently,  in 
this  year  of  entertainment — for  -^  presdwie  everybody  will 
have  to  entertain  g<*ests  from  abroad  during  and  after  the 
Coronation-f*to;^ilWj*  tjajt^  j|^»Wi«l'  fe-  wear  on  the  river.  It 
is  not  altogether  easy  fd.  get,  in  this  country,  an  entirely 
satisfactory  »"■;: unde^^kjl^  "■"•  irhft)S9  that  are  sufficiently 
absorbent  are  very  apt  to  be  top  hot,  and  those  that  are 
sufficiently  cool  give  "you  "the  lumbago.  If  it  can  be 
obtained — and  presumably  readers  of  this  journal  know 
where  to  obtain  it^ — absolutely  pure  wool,  in  the  thinnest 
gauze,  is  at  once  the  most  satisfactoiy  and  the  safest. 
People  who  take  the  river  seriously,  punting,  rowing,  and- 
so-forth,  do  not  like  all-silk.  Silk  and  wool  is  a  good 
combination,  but  not  quite  so  good  as  pure  wool.  The 
American  invaders,  who  may  be  expected  in  considerable 
and  enthusiastic  crowds,  are  sure  to  bring  over  what  they 
call  (rather  effeminately  for  them)  shirt  waists,  and  prob- 
ably they  will  ask  for  the  same  at  our  .shops  if  they  have 
come  unprovided.  It  is  not  for  me  to  lay  down  the  tech- 
nical lines  of  a  shirt  waist,  but  the  Engli.sh  ecjuivalent  is 
an  all-soft  shirt  with  the  front  pleated  a  long  way  down, 
so  that  what  I  may  call  the  change  of  front  is  concealed 
by  the  tops  of  the  trousers  and  the  belt  or  sash.  There 
will  certainly  be  no  loss  of  the  Panama's  popularity. 
White  buckskin  boots  with  thick  rubber  soles  seem  to  be 
more  liked  than  shoes,  and  I  have  even  seen  canvas  boots, 
which  are  much  more  comfortable,  though,  in  the  finalities 
at  present  offered,  they  look  rather  beggarly.  I  do  not 
see,  however,  why  a  well-made  canvas  boot  should  be 
objected  to.  and  it  will  be  found  a  great  deal  more  com- 
fortable  for  ])unting." 

"  With  a  rush  the  wing  -  collai;  is  coming  back  again. 
You  hardly  see  a  double  collar  except  in  hosiers'  windows 
just  now.  It  is  supposed  to  be  all  right  to  wear  a  double 
collar  with  a  Cambridge  coat,  but  who,  I  should  like  to 
know,  does  it  ?  I  notice  that  the  lowering  of  the  heights 
of  all  collars  is  a  marked  tendency  of  the  day.  A  very  tall 
collar  has   an  exceedinolv   unfavorable  apjiearance  now." 


The  Policy  of  Early  Displays. 

1WAS  talking  with  a  dealer  the  other  day,  who  made  some 
remarks  that  I  think  will  be  of  interest  to  the  trade. 
He  said  :  "  I  noticed  a  reference  you  made  some  time  ago 
to  the  practice  among  men's  furnishers,  or,  for  that  mat- 
ter, among  dealers  in  all  sorts  of  dry  goc)ds,  of  disjjlaying 
goods  long  before  the  season  arrived  for  them.  Now,  I 
think,  too,  that  much  of  the  trade  in  goods  for  present 
wear  is  lost  by  pushing  articles  for  use  two  or  three 
months  hence.  But  you've  got  to  do  it.  I  have  been 
showing  ■•some  light  hosiery  and  underwear  in  my  windows 
for  the  past  three  weeks,  which  I  hope  no  one  will  don 
now,  for  they'll  catch  cold.  sure.  But  these  goods  have 
sold  remarkably  well,  although  the  weather,  as  a  whole, 
during  this  Spring  has  been  anything  but  an  inducement 
to  invest  in  Summer  underwear.  The  public,  though,  are 
following  the  lead  of  the  retailer  in  their  custom,  just  as 
he  follows  that  of  the  jobber  or  manufacturer,  and  will  buy 
now  what  they  do  not  intend  to  use  for  some  time.  It  is 
the   old   saying   that    the   early   bird   catches   the   worm,   or 
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''Attention,   Canadians !'' 


Ease  and  Comfort 


in  fullest  measure  are  enjoyed  only 
by  wearers  of 


llrt^hrinkaUe 


Standard  Underwear 


None  genuine  unless  hearing  onr 


4^/ 


^c 


TRADE    y^;[1v^   MARK 


^UNSHRINKABLE 


^ 


68 


THE  DRY  GOODS  REVIEW 


that  those  who  buy  I'lrst  get  the  best  choice.  This  prac- 
tice has  been  growiug  among  customers  lor  a  long  lime,  i 
am  not  in  a  position  to  gi\o  a  dolinite  opinion  as  to 
whether  the  results  will  be  lor  the  good  of  the  trade  or 
not  ;  but  J  believe  that  when  the  situation  reaches  a  cer- 
tain point,  we'll  all  have  to  go  liuck  aiul  do  business  in 
seasonable  goods  only." 

The  zig-zag  stripes  in  hosiery  reaching  to  about  the 
ankle  have  proven  a  success,  and  a  good  business  is  doiiiL; 
in  them.  Among  the  other  pattei'ns  are  small  ligures  in 
all  colors  ;  and  oi  another  kind  are  some  large  spots  in 
red,  green  or  blue,  which,  1  was  informed,  were  well  likcil. 
They  will  hardly,  however,  be  as  popular  as  the  other 
designs.  Grouped  ligures,  including  a  variety  of  colors,  are 
also  among  the  rapid  sellers.  'J'hese  are  very  good  and 
should  go  well. 

Jn  a  higher-class  trade,  the  white  hosiery,  in  lisles  or 
cottons,  will  doubtless  be  satisfactory,  and  all  the  more 
so,  since  such  goods  will  be  long  in  selling  to  the  [.opular 
trade.  In  these  there  are  many  of  the  same  designs  as  in 
the  black  grounds,  though  usually  with  less  strength  of 
color  in   the  pattern. 

Solid  colors  in  blues,  dark  red.s,  browns,  etc.,  are  in 
fair  demand.  This  is  more  of  a  staple  trade  than  the  other 
fancy  effects,  and  this  season  business  is  about  as  usual, 
though  if  it  were  not  for  the  handsome  patterns  in  the 
other  lines  there  woidd  doubtless  be  an  increased  demanil 
for  them. 


Fancy  Waistcoats^ 

No  sooner  had  the  retailers  done  with  the  popular  fancy 
waistcoats  of  Winter,  which  were  shown  in  so  many 
handsome  dark  effects,  than  they  are  asked  ior  somethiii_; 
of  the  kind  for  Simxmer  wear.  Tliis  is  always  a  good  line 
for  the  dealer  to  handle.  It  catches  all  classes  of  trade. 
The  waistcoats  showing  now  are  in  light  colors,  grey.~. 
with  neat  figure  or  spot  patterns,  being  among  the  most 
noticeable.  White  waistcoats  are  shown  in  a  variety  of 
designs,  small  spots  and  small  figures,  usually  in  black  or 
navy,  being   the  best. 


A  Good  Window* 

The  other  day  one  of  the  large  windows  of  The  J.  C. 
Turnbull  Co.,  PeterVjoro',  was  elalsorately  dressed  with  rich 
black  silk  moire  and  moire  velours  and  new  Suniiuier  dress 
accessorie.::.  New  fancy  and  black  parasols  to  match  were 
also  shown.  A  nuinber  of  well-dressed  figures  and  models 
in  stylishly  -  tailored  suits  and  other  fashionable  garments 
made  effective  features.  The  exhibit  embodied  a  number  of 
novel  ideas  in  supporting  pillars  and  framework  ;  deco- 
rated and  trimmed.  The  drapes  were  graceful  and  well 
made.  The  local  press  congratulated  the  window-trimmer 
upon    the   OMclii'iil    utilization   of   his   space. 


More  Room* 


PREVOST  FKEEES,  234  McGill  street,  Montreal,  the 
agents  for  E.  &  S.  Carrie's  neckwear,  have  been  com- 
pelled to  enlarge  their  showrooms,  owing  to  the  increased 
demands  made  upon  their  stock  and  the  resulting  necessity 
of  adding  to  it.  Accordingly,  they  have  added  another 
large  room,  which  gives  them  about  double  the  floor  space 
they  had  before. 


The  offices  have  been  removed  to  the  rear  of  the  rooms, 
and  at  one  side,  a  private  office  has  been  splendidly  fitted 
up,  which  is  a  convenience  that  will  be  appreciated  by- 
customers  no  less  than  by  the  members  of  the  firm.  In 
the  new  section,  at  the  rear,  a  series  of  counters  have  been 
arranged  for  the  dispaly  of  silks,  which  are  a  specialty 
with  the  firm.  The  light  here  is  of  the  brightest,  the  addi- 
tional  room  being   perfect   in  this  regard. 

Adjoining  the  department  for  the  silk  goods,  a  long 
counter  has  been  arranged  for  umbrellas.  This  is  a  new- 
line  with  Prevost  Frercs  and  they  intend  to  make  it  a 
success  from  the  start,  carrying  all  grades  of  umbrellas 
from  84.50   to  SGO   per  dozen. 

The  neckwear,  which  remains  the  most  important 
feature,  occupies  its  former  position,  nearest  to  the 
entrance.  A  great  success  has  been  made  of  their  goods  in 
the  Montreal  trade,  and  the  handsome  range  of  all  sorts 
of  both  men's  and  women's  neckwear  will  insure  a  contin- 
\ied   patronage  from   that  city's  best   furnishers. 


£".  cfr  S.  Ctirrie's  Ne^v  Tie. 

What  Credit  is  Based  On* 

Many  young  nien,  beginning  a  business  career  for  them- 
.•~elves,  make  the  mistake  of  supposing  that  financial 
credit  is  based  wholly  upon  property  or  capital.  They  do 
not  understand  that  character  and  reliability,  combined 
with  aptitude  for  one's  business,  and  a  disposition  to  work 
hard,  are  far  more  important  assets  to  have  than  millions 
of  dollars.  The  young  fellow-  who  begins  by  sweeping  out 
the  store,  and  who  finally  b(>comes  a  clerk,  manager,  or 
superintendent  by  his  energy  and  reliability  of  character, 
does  not  usually  find  it  difficult  to  secure  credit  to  start 
in  business  for  himself.  On  the  other  hand,  the  jobbing 
houses  are  not  inclined  to  advance  credit  to  the  man  who, 
though  he  may  have  inherited  a  fortune,  has  shown  no 
capacity  for  business,  and  is  of  doubtful  character. 

The  young  men  who  start  for  themselves,  on  a  small 
scale,  are  more  energetic,  work  harder,   are  more  alert,  are 
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Wreyford  &  Co. 

Romain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

HELLING  AGENTS  FOR 

DR.  JAEGER'S  SANITARY  WOOLEN  UNDERWEAR, 
FLEECE  SLIPPERS,  and  Other  Specraltles. 

To  be  known  as  agent  for  JAEGER'S  UNDERWEAR  recommends  you 
as  a  retailer  of  good  quality  and  reliable  articles  at  a  moderate  price. 

For  Fall  Season  1902  we  have  arranged  very  liberal  discounts  to  the  Trade. 
Good  quality  Bathing  Suits.  Club  Sweaters  and  Lacrosse  Suits. 


I)lnc  Parker «  Co.,  Ciitiitca 

HOSIERS    AND    SHIRTMAKER8 

Condon,  England 


SPECIAL  MAKES 
in  all  classes  of 
HOSIERY  and  SHIRTS 


Dominion  Agents  for  English  Manufacturers: 

Young  &  Rochester 

Shirts    and    Shirtings    for     SPRING. 

The  full  range  of  Dressing  Gowns,  Smoking  Jackets 
and  Winter  Vests  are  now  lu  tiands  of  our  travellers. 

Finest  ranges  of  Flannel  Outing  Suits  shown  In  Canada. 
CORONATION    NECKWEAR. 


Tress  &  Co. 


HIGH-CLASS  LONDON  MANUFACTURERS 

OF 

MATS     and     OAF^S. 

We  are  this  month  showing  latest  styles  for  Fall. 
SPECIAL  VALUES  IN  PALM  LEAF  AND  FINE  STRAWS. 

F'el'ts,     Sili^s      and      S'tra>A/s. 

If  not  in  Toronto  write  and  arrange  for  our  travellers 
to  call. 


Men's  Shirts  and  Drawers 

"     Half-Hose 

"     Knicker  Hose 
Cardigans,  Sweaters,  Jerseys 
White  and  Colored  Shirts  and  Tennis  Shirts 
Collars  in  all  newest  shapes 
Women's  and  Children's  Hosiery,  Vesls,  Drawers 
and  Combinations. 

See  our  line  before  placing  Fall  orders. 


REPRESENTATIVES  FOR  CANADA  AND  UNITED  STATES 

The  British  Import  Co. 

1  WEST  WELLINGTON  ST.  (Corner  Yon^c)  TORONTO 


Your  Customer 


The  National  Anthem  is  known  in  every 
City,  Town  and  Village  in  Canada. 


THE- 


WILL    ASK    YOU    FOR    THE 


Beaver  Brand 
IVIacintosh 


ar^d   IMever  to    Harden. 


Write  for  Spring  Catalogue,  showing  all  the  latest  styles. 


NATIONIIL  RUBBER  CO'S 


Waterproof 


Clothing 


0     v^ 


>^  >^ 


The. 


Beaver  Rubber  Clothing  Co. 


Limited 


1851V2  Notre  Dame  Street 


Montreal. 


rOR  ^EN,  WOHEN  AND 

(CHILDREN    comes  a  close  second. 

445  St.  Paul  Street,  MONTREAL 

WRITE  US  FOR  SAMPLES  AND  PRICES. 


ro 
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quicker    to    appreciate   the   chances   of   the   marUet,    and    are 
more  polite  ancl   willing-   than  those  with   large  capital. 

The  credit  men  in  jobbing  houses  arc  very  quick,  as  a 
rule,  to  see  the  succoss-qualitie's  in  prosi)ccti\e  Iniyers,  and 
seldom  make  a  mistake  in  their  estimate  oi  what  credit  it 
is  safe  to  extend.^O.    S.    .Murden. 


Dealers  and  Their  Stores, 

DEMERS    AND    SON,     MONTREAL 

ONE  of  Canada's  youngest  men's  furnishers  is  Mr. 
Joseph  Harry  Demers,  who  conducts  a  thoroughly 
up-to-date  and  lively  business  at  1836  Notre  Dame  street, 
Montreal,  under  the  style  of  Demers  &  Son. 

Mr.  Demers  is  only  19  years  of  age,  h.\it  notwithstand- 
ing his  youth,  he  has  given  evidence  of  those  qualities 
that  lead  to  success.  He  has  Vieen  in  the  mail  order  busi- 
ness for  the  past  two  years,  and  on  May  1  thought  out  the 
well-known  store  of  his  uncle.  Albert  Demers,  of  Albert 
Demers  &  Co.,  which  has  been  established  for  20  years,  and 
is  one  of  the  best-known  furnishing  stores  in  Montreal.  The 
young  man  is  the  son  of  Mr.  Harrison  A.  Demers,  who  has 
been  widely  known  throiighout  Canada  as  a  commercial 
traveller  for  23  years,  and  who  is  now  manager  of  the 
English  advertising  depaitment  bf  I^a  Presse,  Montreal. 


Mr.  J.  H.  Demers  in  his  Office. 

Under  the  new  proprietor's  charge  the  store  has  lost 
none  of  its  attractiveness,  and  not  only  is  the  trade  in  the 
general  furnishings  kept  well  up  to  the  mark,  but  the 
sporting  goods  department  is  becoming  an  even  more 
important   branch   than   hitherto. 

We  have  often  spoken  of  the  opportunities  that  lie 
before  men's  furnishers  in  this  line  of  business,  and  the 
success  of  the  sporting  goods  in  this  store  is  proof  of  what 
can  he  done  when  the  necessary  enterprise  and  brains  are 
put  into  the  work.  All  articles  in  connection  with  physical 
culture  and  athletics  of  almost  every  sort  are  supplied 
here,  and  customers  on  the  lookout  for  goods  of  this  kind 
soon  carry  their  trade  to  the  articles  of  wearinu  apparil 
as  well.  New  customers  are  constantly  being  added  to  the 
list,  the  young  men's  trade  in  particular  flowing  into  this 
store,  where  a  proprietor  of  their  own  age  knows  well 
what  is  rerpiired.  and  can  always  give  satisfaction.  The 
trarle  of  the  city  clubs,  the  colleges,  Y.M.C.A.,  etc.,  is 
carefully  catered  to,  with  the  result  that  this  store  .s 
gradually  getting  a  good  slice  of  it. 

The  three  floors  of  the  building  are  all  used.  The  win- 
dow  displays   always  form   an  attraction.    On  one  side,  the 


ditl'crent  garments  are  exhibited,  while  the  other  window  is 
devoted  to  the  display  of  sporting  i^oods.  One  cannot 
pass  this  store  without  seeing  people  looking  in  the  win- 
dows, aiul  a  good  look  usually  results  in  the  making  of  a 
customer. 

The  interior  arrangement  is  cill  that  could  be  desired, 
the  sporting  goods  department  being  on  one  side,  by 
itself,  while  at  the  back  and  along  the  other  side  of  the 
store  arc  jjlaced  the  different  lines  of  men's  furnishings. 
There  is  plenty  of  room  between  these,  and  glas :  show- 
cases render  it  still  easier  to  inspect  the  goods.  At  the 
front,  near  to  the  entrance,  is  the  office,  a  corner  of  which 
we  show  in  the  illustration. 


Mems,  for  Bright  Buyers. 

'FHE  DOMINION  SUSPENDER  CO.  are  making  beauti 
'  ful  Summer  brace,  "  The  Royal,'"'  to  retail  at  2.5c.  The 
webbing  is  woven  tubular  with  cross  stripes  and  solid 
cable  cord.  It  is  far  superior  to  the  crowd  of  cheap  com- 
mon affairs  made  up  out  of  cotton  cloths.  The  company  arc 
making  exhibits  in  the  principal  cities  and  towns  of  the 
celebrated  "  President  "  suspender-,  with  their  automatic 
man  -  fio-ure  placed  in  large  windows,  and  worked  by  elec- 
tricity. Immense  quantities  of  this  suspender  are  beino- 
sold.  The  "  Trade  D  Mark  "  suspender  with  "  No  -  Rusto 
buckles  is  being  largel.v  advertised  in  the  pajjers  and 
journals  throughout  Canada  and  the  United  States,  which 
has  created  a  great  demand.  It  is  to  the  interest  of  every 
first-class  store  to  keep  them  in  stock  to  serve  customers 
who  call  for  them  and  nothing  else.  They  arc  guaranteed 
by   the   makers. 

The  Niagaia  Neckwear  Co.  are  making  two  very  pretty 
lic's.  the  "  Florodora  "  and  "  Criterion.  "  exclusive  shapes 
and  quite  different  from  the  comnu)n  crowd  of  freak  tics. 
Stocks  with  white  Madras  collars  and  finished  with  Greno 
Vanessian  ends  are  certainly  among  the  swollcsl  ihirios  of 
the  kind  shown  on  the  market.  Thev  ari'  nui(l<'  by  The 
Niaoara  Neckwear  Co..  aiul  can  be  worn  by  both  men  and 
women.  Leading  men's  haberdashers  in  the  United  States 
cater  to  lioth  trades. 

One  of  the  most  desirable  lines  of  Summer  novelties  is 
the  low  fold  collars  offered  by  the  well-known  firm  of  Geo. 
P.  Ide  &  Co.  1'his  is  a  line  of  goods  appreciated  by  men 
who  desire  comfort  in  warm  weather.  Every  dealer  wh'o 
wants  the  trade  of  particular  jioople  should  not  fail  to 
stock  this  line.  Low  fold  collars  have  come  into  public 
favor  during  the  last  two  seasons,  and  the  demand  has 
increased  to  a  wonderfid  extent.  The  line  made  by  the 
above  firm  is  the  best  on  the  market,  and  their  extensive 
sale  in  Canada  is  assured. 


Although  an  effort  has  been  made  to  lessen  their  popu- 
larity, white-duck  ti-<Misoi-s  will  be  worn  more  than  ever 
this  year.  On  account  of  their  cheapness  nothing  can  be 
had  to  take  their  place,  and  the  sales  of  them  have  been 
lareer  than  e\  er.  Caulfeild,  Henderson  &  Burns  are  pre- 
paring to  meet  this  demand  with  a  large  stock  of  them  in 
different  sizes  and  prices.  As  to  collars  this  firm  consider 
that  the  stand-up  turn-down  collar  continues  to  be  all  the 
go  despite  efforts  to  brino-  the  wino  collar  into  favor.  But 
the  d.oul)le  -  banded  collar  is  comfortable  and  cool  for  Sum- 
mer wear,  especially  with  nealisree  shirts,  and  this,  per- 
haps, accounts  for  its  long  spell  of  popularity.  The  same 
house  is  showing  a  few  special  lines  of  tweed  trousers  for 
the  Fall   trade.      They   find   their   sales   keeping   up  in  over- 
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WOLSCY 


ff 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 

Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 

Every  Single  Garment   Guaranteed 
Positively  Unshrinkable. 

May  be  had  from   Leading  Wholesale   Houses. 


Prosperity 


^^  OME  merchants  succeed  where  others  seem  to 
/^  work  just  as  hard  and  yet  fail  to  achieve  much. 
It  is  just  as  important'to  know  what  to  push  as 
it  is  how  to  push.  Pushing  pure,  pleasing  goods  pro- 
duces prosperity,  but  pushing  poor  stuff  drives  trade 
away." 

It  pays  infinitely  better  to  push  Underwear  like 
"  STANFIELD'S,"  an  article  of  known  merit,  whose 
good  qualities  are  recognized  and  appreciated  by  all 
consumers. 

STANFIELD'S  UNSHRINKABLE  UNDER- 
WEAR is  easy  to  sell,  and  when  sold  there  is  always 
a  pleased  purchaser. 

STANFIELD'S  UNSHRINKABLE  UNDER- 
WEAR is  largely  advertised  and  that  helps  the  dealer  ; 
but  a  pleased  purchaser  is  the  best  advertiser  for  your 
store,  because  she  will  recommend  to  others  that 
dealer  who  has  pleased  her. 

STANFIELD'S  UNSHRINKABLEis  the  highest- 
class  Underwear,  made  from  pure  Nova  Scotia  combed 
wool,  and  every  garment  is  guaranteed  against  shrink- 
age in  the  wash.     Sold  by  our  own  travellers  only. 


Truro  Knitting  Mills  Co.,  Limited,  Truro,  N.S. 


fe^lllA^DFFEiSEKIl 


m  (^mm 


f  E  THAT 
YOU 
GET THE 
RIGHT 
KIND. 


STOREY'S  CLOVES  ARE  STANDARD  FOR  EXCELLENCE 
OF  IVIATeRIAL,  fit,  STYLE,  WORKNIANSNiP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 
We  also  make  UOCCASINS,  SHOE  FACS,  TRAVELLING  BAGS,  Etc 

THE  GLOVERS  OF  CANADA. 


FAMOUS  SINCE  1840. 


.RADE 


MARK 


The  Star  Shirt, 
The  Star  Shirt  Waist, 
The  Star  Neglige  Shirt. 

THE  BEST  MADE. 

FULL  LINES  ALWAYS  IN  STOCK. 


Hutchinson,  Pierce  &  Co. 

MANUFACTURERS 

842-846  BROADWAY.  ...NEW.  YORK 
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alls  ami  woikiiin  jacUeis  I'spoiialiy.  iiut  (lie  aiKaiKcs  in 
prices  ot  inaiorial  lai'aii  that  iho  joIiIhts  will  soon  have  lo 
aiK  ani'O  their  prices.  They  ha\e  a  speiiai  line  ol  wliitc 
unlaundereil  shirts  wiih  reiatoi'-ed  fronts  and  liarks  ami 
ciintimioiis  facings  and  linen  bosoms  and  imUTs,  and  lluve 
ihey  expect   shortly    U>   ha\e  a   bisi    rnn  on. 


ranye  of  hathin;;  mhIs  and  trunks  to  retail  fidin  •">  to  loe. 
per  oaruient.  I'nl  the  !)>•  law  in  force  in  your  town 
reijardiiiL;  Iratliers  Ijcinu  properly  clothed  and  do  not 
allow    nature's   costume    to   supersede   your   l!iio<1s. 


Mr.  Wilkins,  of  "  Rooster  liiand  "'  fame,  has  jvist  hooked 
a  \ery  laroe  order  for  Uawson,  for  his  Klondyke  clothinij; 
outlils.  which  will  keep  his  factory  on  the  hnm  for  soiae 
weeks.  New  -  style  piipio  skirts,  in  duchess,  are  nii'etiiisi 
with  o'reat  fjixor  in  tlie  trade,  and  to  secure  his  patrons 
for  the  season  Mr.  Wilkins  has  cleared  out  Ihi'  wholi;  mill 
stock  of  two  lines  of  these  goods.  Mr.  Wilkins  will  Ue 
alad  to  send  samples  to  the  trade  on  api)lication.  Orders 
are  comin<^  in  very  freely  for  Summer  clothing,  duck 
pants,  etc.,  etc.  It  has  l)een  the  best  season  on  record  in 
this  factory. 


Caulfeild,  Henderson  iV  Burns.  Toronto,  are  showino  a 
new  tic.  the  "  Tennis."  This  is  the  same  as  the  I'insi- 
Pong  tie,  a  tic  that  is  ha\ing  a  big  run  at  the  present 
time  in  the  United  States.  It  is  a  combination  tie  with 
flowing  ends  and  it  is  made  in  numerous  combinations 
of  colors  to  suit  any  taste,  however  fastidious.  They  pre- 
dict it  to  be  the  tie  of  the  Summer,  being  es|)ecially 
adapted  for  wearinu  with  neglioee  shirts  without  waist- 
coats, and  it  has  also  been  largely  taken  hold  of  by  the 
ladies.  White-duck  vests  arc  a  novelty  in  men's  clothine 
this  season,  and  they  will  be  larody  worn  with  nari-ow 
black  derby  ties,  giving  a  natty  effect.  Caulfeild,  Hender- 
son &  Burns  have  a  large  stock  of  these  vests  in  every  size 
for  rctaijins   at   §1.2.5   to   §1.50   each. 


'i'he  Niagara  Neekweai'  L\ 
Shield  "  in  this  market.  Thi.' 
old-sl\le    cardboard    shii'lil    ai'e 


ciuil  rdl  tile  "  rlniilisll  W 
uhantages  of  it  o\er  the 
1st,  lightness  ;  -Jiid,  it  is 
in    the    front  ; 


1th.    cannot    tall    oil    or    get    ci'ooked  ;    .5th,    cannot  be    seen 

whi'ii    on    collar    and    resembles    a    lied-by-haiid    tic.  These 

shields    can    be    used    on    all    bows    sent    out    bv    the  factory. 
It   is   illustrated    in    this    i<si:e. 


l"he  Brock  Co.,  Toronto,  show  \cry  new  styles  in  Sum 
mer  neckwear  madi'  up  of  tiobliy  .^ilks.  in  bows,  tlowiuL: 
ends,  nari-ow  derbies,  etc.,  to  I'ctail  at  25  and  50c.  Also 
men's     white     vests.      This     firm,    as    usual,    show    a    large 


Hiophy.  tains  iV  Co.  arc  showing'  their  new  ranae  of 
"  Cedo  Nulli  "  sns|  enders.  "'  all  double  linen  sewn  and 
unaranteed."  The  in'w  narrow  webs  are  nobby,  without 
beiiiL)  loud,  and  values  in  sonie  cases  exceptionally  good. 
.Assorted  sample  I  oxes,  two  dozen  fine  webs  or  one  dozen 
liea\"y  webs,  sent   on  application. 

The  Brock  Co.,  Toronto,  were  fortunate  in  secui'inix 
several  larae  lots  of  oxi'iails,  smocks  and  working  shirts 
at  most  inlerestint;'  prices.  For  none  of  them  have  they 
paid  any  advance,  and  on  se\'eral  they  have  secured  con- 
siderable concessions  by  makino-  a  clcarintr  purchase.  Tn 
the  line  is  a  SumiiK'r  o\erall  of  stripeil  drill  to  retail  at 
llV.  per  pair,  fully  511  to  (>ll  fier  cent  below  uood  value 
price.  .Mso  several  desirable  lines  of  overalls  with  b.ibs 
and  miners'  nmkc  to  retail  at  75c.  and  ^^ .  Tn  view  of 
heavy  advances  in  material  that  ha\e  taken  i)lace  and  will 
likely  take  place  the  firm  intend  to  oive  their  customers, 
as  usual,   the  benefit  of  all   their  s]  ec.   privileges. 


John  .Macdona'd  &  Co.  are  showino-  for  Fall  neckwear 
a  \cry  special  line  of  narrow  oraduated  derbies,  regular 
50c.  goods,  to  retail  at  25c.  They  come  in  a  hiff  ranee  of 
patterns.  The  men's  department  also  show  men's  fancy 
cotton  half  -  hosi\  stripes  and  spots,  to  retail  at  25  and 
.50c.  A  special  liiK'  of  fancv  Summer  v(!sts  will  retail  at 
^1.  A  line  of  balbrict!''i'i  underwear  is  offered  nnder  mill 
])rice. 


BOYS'  SUITS  AND  GIRLS'  COATS. 

For  July  delivery,  Brophy,  Cains  &  Co.  are  showing  boys' 
serge  and  tweed  sailor  suits  that  should  be  winners.  They 
can  be  retailed  at  -from  $2  up  and  are  all  cut  from  the  best 
American  patterns. 

They  are  also  introducing  girls'  and  misses'  rainproof 
coats  in  the  newest  colorings  and  cloths.  Their  single- 
breasted  "Paddock,"  "  Genevieve,"  and  "  Irene, "  and  the 
stylish  "Inverness,"  "  Christina "  and  "Doris"  coats  will 
make  friends  everywhere. 


LATEST  MILLINERY  NEWS. 

Notwithstanding  the  backwardness  of  the  weather,  Messrs. 
Caverhill  &  Kissock  are  experiencing  an  excellent  demand 
for  their  hats.  ChifTons,  both  plain  and  fancy,  and  ribbon 
velvets  have  been  among  the  most  active  trimmings  of  the 
season.  Flowers  of  many  kinds  have  taken  well.  Roses  in 
particular  are  in  big  demand,  and  by  all  indications  will  be 
worn  well  on  into  the  Fall.  The  wide,  soft  effect  in  glace 
ribbons  is  well  liked.  The  Duchess  ribbons  are  widely  used 
for  dress  trimmings  as  well  as  on  hats  ;  being  made  up  into 
large  pom-poms  on  the  front  of  the  bodice,  shaped  Hkea  rose, 
and  also  tied  in  the  new  big  knots,  which  have  recently 
become  so  popular. 

In  colors  they  have  had  a  big  demand  for  green,  with  a 
mixture  of  navy,  a  shade  which  is  called  Ara.  This  has  sold 
largely  to  the  best  millinery  and  dry  goods  houses,  and  is 
likely  to  be  one  of  the  best  shades  for  Fall. 

The  travellers  are  now  out  on  the  road  with  samples  of  the 
Fall  goods.  These  have  been  well  chosen  and  comprise  a 
range  of  handsome  novelties  which  can  hardly  be  obtained 
elsewhere. 
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"Pinto"  Shell  Cordovan. 

Scorch,  Boil  and  (almost)  Wear  Proof. 


1-1'  .9 


90i 


From  the  etching  by  John  Innes,  copyrighted,  all  rights  reserved. 

Made  from  the  back  of  the  hide  of  the  Western 
Bronco.  Tough  as  the  muscles  and  hide  of  ^^Pinto^^ 
himself.  Light  and  Pliable  as  Kid.  Water  and 
boil  proofs  by  actual  test.  A  pale  gray-  -handsome 
appearance.  Used  solely  and  exclusively  by  the 
Hudson  Bay  Knitting  Company  for  heavy  wear 
Mitts  and  Gloves.  The  best  Mitt  and  Glove 
Leather  ever  tanned  for  wear  and  wet  proof.  See  it 
in  the  H.  B.  K.  Co.^s  samples  for  Fall  1902^  and 
don^t  fail  to  order  sample  dozens. 


The  Hudson  Bay  Knitting  Company, 

30  St.  George  Street,  Montreal. 
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A    FIRM'S   JUNE    REPORT. 

WALKING  through  the  warehouse  of  the  W.  R.  Brock 
Co.,  Montreal,  one  sees  signs  of  activity  in  every 
department,  especially  so  in  the  staple  department,  where 
immense  bales  are  being  brought  in  every  day  ready  for  ship- 
ment to  their  many  customers  from  Halifax  to  Vancouver. 
They  are  showing  a  special  line  of  English  twill  bleached 
sheeting,  which  is  the  cheapest  white  twill  sheeting  on  the 
market. 

They  also  have  a  good  assortment  of  white  and  grey 
cottons  (extra  values)  shirtings,  apron  ginghams,  tickings, 
flannelettes,  cottonades,  moles  and  denims.  As  they  are 
clearing  a  great  many  lines  at  present  to  make  room  for  Fall 
stock,  a  great  many  good  snaps  can  be  picked  up  by  visiting 
their  warehouse  at  this  season. 

The  W.  R.  Brock  Co.,  Montreal,  have  received  their 
Coronation  ribbons.  Customers  will  do  well  to  order  quickly 
before  the  supply  runs  short.  All  other  lines  of  ribbons,  fancy 
and  plain,  are  always  kept  in  stock,  and,  as  The  Brock  Co. 
gives  this  depaAcnqat   special  attention,  their  prices  are  right. 

Xh«%W.  R.  Brock  Co.,  Montreal,  have  just  received  a 
liiflFof  cheap  veilings,  extra  values,  from  5c.  per  yard 
upwjirds.  Customers  would  dO'  well  to  order  a  few  pieces 
while  they  last. 

They  wish  to  call  the  attention  of  merchants  to  a  line  of 
mill  loom  ends  of  embroideries  they  are  making  a  special  run 
on — quality  500.  There  are  50  pieces  of  4}^  yards,  all 
assorted  patterns,  225  yards  to  a  box.  They  offer  these  now  to 
clear  out  at  5c.  per  yard.  These  embroideries  are  well  worth 
looking  at. 

A  large  assortment  of  all-overs  of  all  kinds,  embroidery, 
lace,  lawn  with  lace  insertion,  etc.,  are  in  white,  black  and 
ecru,  and  may  be  seen  in  travellers'  hands  or  samples  written 
for.  They  have  placed  in  the  hands  of  their  travellers  this 
week  a  new  range  of  men's  ties,  a  clearing  line  from  one  of 
the  large  manufacturers.  These  goods  are  very  much  below 
the  regular  price — 45c.  ties  which  can  be  retailed  at  25c. 

Trade  in  overalls  has  been  very  large.  Fortunately,  The 
Brock  Co.,  Montreal,  were  protected  before  the  advance  in 
price,  and  are  still  selling  these  goods  at  the  old  close.cut 
price.  Their  contracts  were  large,  and,  in  consequence,  they 
expect  to  maintain  their  prices  for  at  least  another  month. 
Fancy  embroidered  stripes  are  the  leading  sellers  just  now. 
The  volume  of  trade  is  being  done  in  standard  lines  of  blacks. 
For  the  sorting  season,  Brock's  are  in  their  usual  strong 
position  in  all  lines  of  furnishings,  particularly  balbriggan 
shirts  and  drawers,  in  fancy  stripes  and  plain  goods. 

Boys'  and  men's  sweaters  have  been  a  leading  feature, 
and  large  quantities  of  plain  and  fancy  are  being  placed  by 
the  retailers.  Their  special  line  of  flannelette  top  shirts,  which 
is  worthy  of  special  mention,  is  "Byrne,"  to  retail  at  25c.,  in 
boys'  and  men's  sizes. 

The  Fall  orders  for  shirts  and  drawers,  top  shirts  and  wool 
socks,  have  been  very  heavy.  Buyers  this  season  appreciate 
the  fact  that  to  get  proper  delivery  of  goods  they  must  be  early. 
The  early  buyer  this  season  is  in  a  particularly  strong  position, 
as  the  market  has  already  advanced  very  considerably. 

Brock's  Montreal  "Lion"  brand  white  dress  shirts  are 
well  to  the  front,  new  customers  being  made  every  day. 
Merchants  buying  these  goods  can  be  assured  that,  in  spite  of 
the  advanced  market,  the  present  price,  as  well  as  the  quality, 
will  be  maintained. 


For  the  sorting  season,  lace  gloves  are  still  a  novelty.  The 
demand  for  these  gloves  has  been  particularly  great  in 
Western  Ontario.  Creams  and  blacks  about  divide  the  honors 
as  far  as  selling  is  concerned.  The  W.  R.  Brock  Co.  carry 
a  very  complete  range  range  in  all  lines,  lace,  lisle,  taffeta 
and  silk  gloves. 

In  ladies'  vests,  they  are  prepared  for  the  heavy  sorting 
trade.  Their  stock  is  unbroken.  The  balance  of  early 
contracts  has  just  come  in  this  week.  The  sharp  advance  in 
cashmere  hosiery  is  improving  these  lines.  Buyers  seem 
anxious  to  place  all  they  can  at  the  low  price. 

The  W.  R.  Brock  Co.,  Montreal,  expect  to  have  in  the 
hands  of  their  travellers,  in  a  few  days,  new  samples  of 
"Seller"  ribbed  cashmere  hose.  The  new  line  is  a  great 
improvement  on  the  old  line,  it  being  a  seamless  foot  stocking, 
double  knee,  in  two  and  one-rib  sizes  from  4  to  gyi.  This 
line  is  without  doubt  the  very  best  boys'  double-knee  line  in 
the  market  which  the  retailer  can  sell  at  25c. 

Ladies'  pink  vests  have  been  selling  well.  Several  lines 
are  cleared  out  already,  but  new  shipments  this  week  will 
enable  them  to  fill  orders  for  some  time  yet. 

For  Fall,  the  "Alice"  ladies'  vests  and  drawers  to  retail 
at  25c.  has  taken  the  lead  of  all  the  others.  Live  merchants 
should  see  this  line  ;  it  helps  trade. 

Ball  pearl  buttons  have  been  one  of  the  best-selling  lines 
this  season.  The  Brock  Co.,  Montreal,  are  fortunate  in 
having  a  complete  range  of  them,  and,  with  new  goods 
arriving  daily,  are  able  to  meet  the  demands.  Chatelaine 
bags  with  belt  attachment  and  wrist  chains  are  being 
freely  sold.  The  range  in  these  goods  is  now  complete. 
Ladies'  purses  are  being  shown  in  great  variety. 

Special  attention  has  always  been  paid  to  the  smallware 
section.  Merchants  who  have  small  wares  on  their  list  are 
sure  to  be  able  to  find  all  their  wants  supplied  from  the  stock 
which  is  carried  by  The  Brock  Co.,  Montreal. 


SMALLWARES,    ETC. 


The  Gault  Bros.  Co.'s  smallware  and  notion  department 
has  been  in  receipt  of  large  shipments  of  Royal  Shetland  cloth 
for  Fall  orders.  They  anticipate  a  heavy  demand  for  these 
goods  for  Fall  and  Winter.  There  is  still  a  big  sale  for  their 
tucked  lawns  and  tucked  silks,  with  lace  insertions,  in  white 
and  Paris  color,  and  also  for  the  lace  collars,  the  stock  of 
which  is  kept  well  assorted.  A  large  range  is  shown  of 
misses',  ladies',  and  maids'  aprons  in  lawn  and  linens.  In 
ribbons  an  interesting  line  is  the  silk  and  satin  goods  in  the 
popular  ' '  Coronation ' '  color.  They  sell  quickly.  Large  lots 
of  embroideries  are  being  offered  at  prices  that  are  sure  to  sell 
them.  Besides  all  these  staple  woollen  goods,  mitts,  fascina- 
tors, etc.,  there  is  a  new  circular  shawl  or  cape  which  is  at- 
tracting much  attention  and  is  selling  well.  It  is  not  only  very 
useful,  but  also  a  beautiful  garment.  Handkerchiefs  are  in 
wide  range,  and  customers,  to  be  sure  of  prompt  delivery, 
should  order  now.  Frilled  lace  curtains  and  curtainettes  are 
selling  well.  The  "Crescent"  brand  of  ready-to  wear  goods, 
including  outside,  walking  and  underskirts,  wrappers,  blouses 
and  nightgowns,  are  proving  a  great  success. 


The  Beaver  Rubber  Co.  still  continue  to  make  the  famous 
waterproof  coat  called  "  Dandy."  This  is  a  single-breasted 
coat,  with  cuffs  and  raglan  pockets  ;  a  very  nice  garment  and 
a  rapid  seller. 
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hpc scent  ^^ 

Hosiery  and  Underwear 

S.  Lennard 

i>»  dons 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Cliildren's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silit,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLING  AGENTS 

The  Richard  L.  Baker  Co. 


28  Wellington  St.  West 


TORONTO,  ONT. 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  tiuarailtec 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difificulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,  Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
eatures  in  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  6ALT,  Limited. 


GOULDING  &  CO., 

30  Wellington  St.  East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,  B.C. 


f  DOMINIOMlSinlRiliDERCO.  I 


M/t  iCE  I5UJI  -^^1^ 


:  GUiQRiaMTECD 


.•/. 


Ni;iGi9Ri4  NECKWBi4RC?LiNiTBD 


M/IKERji    O 


AM  ERIOIN  sSTYI^E  J 
OF  NECKWBv^IC 
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A  FEW  IFS. 


IF  you  want  to  increase  your  trade  50" -stock  the  "ROYAL." 

IF  you  desire  to  satisfy  the  nnost  fastidious  customer-get  the  "ROYAL." 

IF  you  want  to  do  a  "cheap"  trade-don't  get  the  'ROYAL." 

IF  you  want  goods  that  sell  themselves-stock  the  "ROYAL  " 

IF  you  want  goods  that  won't  be  shelved-get  the  "ROYAL." 


The  "ROYAL"  goods  are  beyond  criticism. 

The  colors  in  "ROYAL"  Shirts  never  fade.   No  Sliirt  department  complete  without  the  "ROYAL." 

Our  representatives  will  be  on  the  road  shortly  with  a  superior  line  of  Fall  samples.    Wait  for  them  ! 


It  will  pay  you. 


riA^ILTON,  BERKIN8I1AW  e>  CO.,       41    Yonge  street, 

Special     Attention     Given     To     Mail     Orders. 


TORONTO. 


LABELS 


Costume  Tickets.     Stock  Labels. 

LEVY  &  CO.,  Printers 


Any  Shape 
1  to  17  Colors 
Every  Process 


Designs  Submitted 

TORONTO 


19    LEADER    LANE. 


THE    MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,   Montreal. 
MERCANTILE   REPORTS   AND  COLLECTIONS. 

Our  method  of  furnishingcommerclal  report.s  to  oursubscribersglves  prompt 
AUd  reliable  information  to  date.  Every  modern  facility  forthe  collection  of  claims 

Tel.  Main  1985. 


THE  CANADIAN 

PRESS  CLIPPING 

. BUREAU 

Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5  per  hundred  clippings;  $40  per  thousand,  payable  in  advance: 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society',  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO. 


ESTflBLlSHtD  i 


,tc_^l£^ 


,^S)> 


1  S50.  ^ 


SAJONlO^p    ^^ 


/AAHUFACTUKERg)    OF 


Telegram 
■MICKNRCKS' 


H9  1359.- 


CURTAIM  HOOKS  Etc. 

GREAT  CHHRLeS    S". 

BlRMlHGMAn,  ENGLAND. 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Asl^  -for 

North  Star,  Crescent 
and  Pearl  Batting. 


THE  DRY  GOODS  REVIEW 


77 


LOW 


FOLD 


COLLARS 


TRADE    MARK. 


GEO.  P.  IDE  &  CO. 


ROUND        CORNKRS 

SQUARE      CORNERS 

TO  P  H  ET 

TROPIC 

FRONT    1^    INCH 

FRONT     1^    INCH 

No-w    Ready   for    Delivery 

Ready    for    Delivery    May     1 

GEO.    P.    IDE    &    CO. 


719  Broadway 
NEW     YORK 


•  93=195  Adams  St. 
CHICAGO 


24  Kingston  St. 
BOSTON 


632  Market  St. 
PHILADELPHIA 


516-518  Market  St. 
SAN  FRANCISCO 
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ress    Goods. 


HE  trade  throughout  the  country 
have  been  practically  all  supplied 
with  their  Summer  dress  goods 
assortments,  and  what  orders 
come  in  during  the  remainder  of 
the  season  for  these  materials  will 
be  of  a  sorting  character.  The 
demand  for  the  various  fashion- 
able materials,  however,  has 
been  one   of  the  most  satisfactory  for  many  seasons  past. 

Unhappily,  the  retail  trade  cannot  say  the  same  as  regards 
their  branch  of  the  trade.  In  certain  districts,  where  a  week 
or  two  of  warm  weather  prevailed,  the  Summer  trade  began 
well,  and  things  looked  promising  for  the  season.  But,  as  a 
whole,  the  trade  throughout  the  Dominion  has  suffered  from 
the  efifects  of  a  long  and  late  Spring,  and  the  season  has  been 
put  back  considerably. 

The  wholesale  houses  have  been  out  with  their  Fall  goods 
and  what  buying  was  done  gave  cause  for  expecting  a  good 
demand  later  on  ;  but  it  was  generally  found  that  the  retail 
trade  was  stocked  up  too  heavily  with  their  Summer  goods  to 
think  of  investing  in  Fall  goods.  Some  dealers  simply  refused 
to  look  at  the  travellers'  samples,  while  others  bought  spar- 
ingly. But,  as  before  stated,  those  who  were  ready  to  inspect 
the  Fall  dress  goods  and  make  their  purchases  bought  well, 
and  enabled  the  travellers  to  send  in  good  orders  for  the  finest 
quality  of  materials  they  showed,  while  making  it  apparent 
that  they  were  pleased  with  the  coming  styles. 

The  feeling  is  still  strong  for  all  sorts  of  plain  goods,  old 
rose,  fawns,  drabs,  greys,  browns,  etc.,  being  among  the 
favorite  shades  for  Fall. 

The  demand  for  Summer  goods  has  run  along  on  much 
the  same  lines  as  a  month  ago,  the  only  noticeable  difference 
having  been  in  the  increased  demand  for  muslins.  These 
have  now  been  very  popular  for  two  or  three  years  and  will 
doubtless  be  as  good  for  this  season.  There  is  a  run  on 
whites  and  florals,  organdies  being  also  very  good.  Black 
lace  effects,  in  both  muslins  and  grenadines,  have  been  going 
exceptionally  well,  and  will  be  as  fashionable  as  ever  through- 
out the  season. 

The  trade  has  been  well  supplied  with  mercerized  sateens, 
which  will  doubtless  be  greatly  worn.  The  heaviest  buying 
has  been  on  the  blue  and  black  grounds,  with  spots  or  floral 
designs. 

The  demand  for  challies  has  been  one  of  the  best  in  many 
seasons.  The  designs  have  generally  been  of  the  floral 
variety,  but  the  latest  patterns,  in  different  striped  effects,  have 
been  readily  seized  upon  by  the  trade  as  a  welcome  change. 
The  variety  is  too  great  to  permit  of  any  description. 
Although  the  demand  for  these  is  general  and  covers  thor- 
oughly all  the  patterns  shown,  buyers  have  exhibited  a  special 
liking  for  the  stripes,  giving  the  effect  of  lace.  These  are 
shown  in  a  number  of  different  designs,  and  give  the  appear- 
ance of  lace  stripes,  which  is  new,  and  suits  the  season 
admirably,  in  view  of  the  great  popularity  of  all  sorts  of  lace 
trimmings  and  embroideries  for  dresses  which  is  apparent  in 
the  dress  goods  trade  this  Summer. 


These  striped  patterns  in  challies  are  designed  in  all  the 
fashionable  colors,  including  reseda,  old  rose,  heliotrope, 
drabs  and  "  robin's  egg  "  blue.  The  grounds  are  mainly  in 
the  lightest  colors,  among  which  cream  is  reported  to  have 
been  sold  the  most. 

Grenadines,  etamines  and  other  sheer  goods  are  in  demand 
for  sorting-up  purposes.  Eoliennes  have  sold  well  throughout 
the  Spring  season. 

The  month  of  June,  it  is  to  be  hoped,  will  prove  more 
satisfactory  than  has  the  past  month.  It  is  very  likely  that, 
should  the  month  be  as  warm  as  it  usually  is,  there  will  be  a 
rush  upon  retailers  for  all  sorts  of  fashionable,  light  dress 
materials,  in  the  event  of  which  the  travellers  will  be  able  to 
put  out  their  Fall  goods. 

FOR    MIDSUMMER   WEAR. 

In  midsummer  dress  goods  John  Macdonald  &  Co.  men- 
tion black  silk  grenadines  in  various  designs,  stripes  and 
checks.  They  have  a  range  of  colors  in  two  lines  of  all-wool 
cashmere.  Other  fabrics  include  black  and  navy  serges, 
black  lustres  in  which  they  show  special  value  in  a  50  in.  line 
to  retail  at  50c.  Their  stock  of  white  goods  is  very  large  and 
complete  including  Victoria  lawns  (special  value  in  45-in. 
lawns),  India  linens,  French  organdies,  Swiss  organdies, 
Swiss  mulls,  Swiss  spots.  A  job  line  of  check  muslins,  the 
mill  price  of  which  is  loc,  can  be  retailed  at  that. 

John  Macdonald  &  Co.  are  showing  walking  skirts  in 
greys,  blacks,  navies,  mixture  colors,  etc.,  and  have  a  range 
of  ladies'  white  blouses  to  retail  from  50c.  to  $2,  with  a  full 
range  of  colored  blouses. 

WILL    PRICES    GO    HIGHER  ? 

Bradford  advices  to  The  London  Drapers'  Record  say:  "A 
question  of  the  greatest  interest  to  the  drapery  trade  is  whether 
the  advance  in  raw  wool  will  be  followed  in  the  manufactured 
article — that  is,  will  the  wholesale  and  retail  buyers  of  dress 
goods  and  other  wool  fabrics  be  prepared  to  pay  a  price  to  the 
manufacturer  which  will  leave  him  a  margin  of  profit  when  he 
has  paid  the  advanced  rates  for  his  wool.  Up  to  the  present 
neither  the  advance  in  raw  wool  nor  the  expected  impetus  to 
trade  generally  arising  from  the  celebrations  of  the  Coronation 
seem  to  have  caused  any  degree  of  speculation  on  the  part  of 
buyers  of  Winter  dress  fabrics,  as  the  orders  placed  in  this 
class  of  goods  have  not  been  at  all  above  the  average  size. 
But  if  the  price  of  wool  keeps  firm,  very  shortly  attempts  will 
be  made  by  buyers  of  both  British  and  foreign  dress  goods  to 
place  their  contracts  for  the  much  more  Important  Spring  sea- 
son, for  which  fine  merino  wools  are  mainly  wanted,  and  the 
strength  of  the  position  of  the  sellers  and  holders  of  this  class 
of  raw  material  will  be  really  tested.  Although  any  giving 
way  in  the  price  of  fine  merino  wools  would  create  a  very 
awkward  commercial  situation,  it  is,  on  the  other  hand,  to  be 
hoped  that  the  present  advance  (which  is  practically  25  per 
cent,  from  bottom  rates)  will  not  be  increased  until  the  views  of 
buyers  of  the  manufactured  article  have  come  nearer  into  line 
with  raw  material.  The  lower  kinds  of  cross  bred  colonials 
(those  usually  described  here  as  of  40' s  quality  or  under)  are 
in  quite  as  good  demand  in  London  as  are  the  finer  merino 
varieties,  and,  even  now,  after  an  advance  in  price  of  fully  25 
per  cent,  has  been  established  from  the  lowest  rates  at  the  end 
of  1901,  the  price  has  only  just  passed  what  was  the  lowest 
recorded  price  previous  to  last  year.  If,  therefore,  only  an 
average  consumption  of  these  cheap  colonial  crossbred  wools 
is  maintained,  there  is  every  indication  of  the  present  rates  in 
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The  reputation  of  Mr.  E.    L.  Koseiitlial   as  a    Manufacturer  of   Waterproof 
Clothing  is  unsurpassed  in  Canada. 

To  those  who  have  not  had  any  business  dealings  with  our  firm,  we  make 
the  following  proposition  : 

Send  us  an  order  for  One  Dozen  Waterproof  Coats. 

We    will    send    them   assorted  S/zes,  Shades   and  Prices,  and   prepay  the 
freight  on  them. 

If,  on  inspection,  they  are  not  satisfactory  in  every  way,  ship    them    back 
to  us  within  3  days  at  our   expense. 

All    that    we    ask    is  a  trial    order,  it  will    convince    you  of   the    merits  of 
our  goods. 


THE  STRATHCONA   RUBBER   COMPANY, 

PROOFERS    TO    THE    TRADE. 

Office  and  Salesrooms;  Factory:   Papineau  Ave., 

i860  Notre  Dame  St.  MONTREAL. 

E.  L.   Rosenthal,  General  Manager. 
THE  PIONEER   MANUFACTURER  OF  RUBBER    CLOTHING  IN  CANADA. 


The  money  invested  in  a  Cash  Carrier  pays  a  better  profit 
than  that  in  any  other  fixture   or   line  of   merchandise. 

The  Lamson  Rapid 
Spring  Cash  Carrier 

IS    ONE    OF    THE     BEST. 


Over  100,000  In  use. 


FREDERICK    C.   CUTTING, 

Cable,  Spring,  Gravity,  Pneumatic  Cash  Carriers  and  I'arcel 
Carriers  of  all  kinds. 

\M-\\9  Simcoe  St.,    Toronto. 


HOTELS  FOR  COnHERCIAL  HEN. 


Halifax,  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


i 


You  'II  lose  your  pants 
\  unless  you  get  a.  box  of 
\      Automa.tic  Buttons. 


THE  "DERBY"  LINK 


»T.   Nov.   29,1898. 


To  Unlock  Button  Simply 
Raise  the  Key. 


J.  V.  Pilcher  Mfg.  Co. 


•TIP"-Has  Lever  Button. 


U.  S.  PST.  JUNE  5,1894.    /       .< 
Eno.  PAT.  NO.  11,630.         / - 

NO  NEEDLE  REQUIRED. 


MAKERS 


914  Mason  Ave.,    Louisville,  Ky. 


For  Round  or   Link  Cuffs. 
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London  being  kept  up.  But  the  consumption  of  both  combed 
wool  tops  and  yarns  made  from  colonial  crossbred  wools  on 
Continental  account  has  been  unusually  large  this  year,  and 
home  manufacturers,  both  of  dress  goods  and  men's  wear, 
are  also  developing  the  use  of  these  wools  rapidly  since  the 
price  fell  to  the  recent  low  level." 

A    TRADE    REPORT. 

The  Wyld  -  Darling  Co.,  Limited,  report  that  there 
is  a  good  demand  for  cheviots  in  blacks,  -blues,  castors, 
and  browns.  Faced  cloths  are  also  selling  freely.  Satines 
soleils,  Venetians,  cashmeres  and  serges  are  unusually 
popular  this  season  for  holiday  wear  ;  the  prevailing  colors 
are  navys  and  blacks.  This  firm  are  showing  some  special 
lines  to  retail  at  25,  35  and  50c.  These  are  popular  sellers. 
Lustres  and  mohairs  are  good  sellers  this  season,  and  will 
again  be  used  very  largely  for  waists.  They  come  in  a  nice 
range  of  creams,  whites,  navys  and  blacks. 

The  season  for  wash  goods  is  now  at  its  height.  They 
have  a  full  line  of  dimities,  organdies,  colored  lappetts, 
foulards,  lawns  and  linens. 

SUMMER    AND    FALL    FABRICS. 

In  the  dress  goods  department  of  The  W.  R  Brock  Co., 
Toronto,  there  sprung  up  with  the  first  warm  weither  of  May 
a  great  demand  for  printed  materials,  all  qualities  being  run 
on,  from  the  lowest,  to  retail  at  8c.  a  yard,  to  the  best  and 
most  exclusive  French  goods,  to  retail  at  50c.  a  yard.  Between 
these  prices  there  are  28  ranges  to  select  from,  which  makes 
the  most  extensive  showing  in  this  way  the  firm  have  ever 
made.  This  business  should  continue  on  through  June.  In  this 
respect  might  also  be  mentioned  some  special  values  in  68  in. 
genuine  French  organdies  in  black  and  white  only.  Silk  and 
wool  crepe  de  chine  and  voiles  still  continue  in  demand.  The 
firm  also  have  these  in  blacks  and  all  staple  colors,  but  as 
there  will  undoubtedly  be  a  scarcity  before  long  an  early 
application  for  samples  is  advised.  The  same  applies  to  black 
silk  grenadines,  of  which  they  have  a  choice  assortment. 
Their  J.  A.  46  embroidered  opera  flannel  for  blouses  is  entirely 
confined  to  them  for  Canada,  and  is  the  best  cloth  for  the 
money  in  the  market,  and  can  be  retailed  at  50c.,  and  should 
be  sold  at  75c.  in  the  regular  way. 

Cashmeres  have  taken  a  new  impetus,  largely  due  to  the 
big  advance  lately.  The  Brock  Co.  claim  to  have  the  best 
value  in  the  trade  in  both  black  and  colored,  and  particularly 
mention  their  quality  500,  38  39  in.,  extra  fine,  and  their 
J.  A.  22,  44  45-in.,  both  to  retail  at  50c.,  neither  of  which 
could  be  repeated  to  day  and  sold  anywhere  near  these 
prices. 

In  fancy  silks,  they  still  have  a  good  assortment  of  colors 
left  in  their  four  special  job  lines — 0149  broche,  retailing  at 
75c.,  regular  $1,  and  0147,  panne  silk,  to  retail  at  50c.,  regular 
75c.;  0150  printed  Jap.  (washable,  to  retail  at  65c.,  regular  Ji; 
0148  printed  pongee  (washable),  to  retail  at  50c.,  regular  75c. 
Two  special  Imes  in  black  lace  taffetas  are  selling  well,  and 
cannot  be  repeated,  and  very  good  orders  are  coming  in  for 
black  and  colored  moire,  of  which  The  Brock  Co.  have  a 
particular  cloth. 

For  children's  wear,  cream  materials,  namely,  cashmere 
cords  and  fancy  silk  effects,  are  asked  for.  The  firm  show  a 
number  of  lines  in  this  respect  which  the  trade  should  inquire 
into. 

A  word  as  to  Fall  dress  goods.  The  Brock  Co.,  Toronto, 
have    a    complete    range  in  the    hands  of    travellers,   and 


good  orders  are  already  booked.  Ever  since  contracts 
were  placed,  advices  of  advances  in  price  have  been  received, 
so  that  their  purchases  for  Fall  are  worth  10  to  25  per  cent, 
a  yard  more,  and,  although  they  are  in  the  meantime  well 
covered  on  most  lines,  if  the  demand  deeps  up  as  it  has  been 
doing,  many  important  ranges  will  have  to  be  dropped.  In 
this  respect  they  name  the  three  following  lines,  which  are 
well  worthy  of  attention  : 

R43    5oin.  Venetian  twills,  to  retail  at  35c.,  regular  50c. 

G556,  54-in.  vicuna  frieze,  to  retail  at  60c.,  regular  750. 

HS  17,  48  in.  cheviot  homespun,  to  retail  at  25c.,  regular 
40c. 

FABRICS    THAT    SELL    WELL. 

Moires  and  moire  antiques  are  among  the  best  selling  silks 
of  the  season.  The  latest  designs  in  these  have  been  received 
with  much  favor  by  the  trade.  For  making  up  into  walking 
coats  black  moire  antiques  are  likely  to  be  in  great  demand. 
The  white  lining  which  is  usually  worn  in  them  adds  much  to 
the  attractiveness  of  the  garment. 

Finettelaines  are  in  demand  in  various  plain  colors  and 
patterns.  Old  rose  and  reseda  are  two  of  the  most  prominent 
shades  in  this  fabric,  in  plain  cloth  as  well  as  in  the  new  lace 
effects.  This  latter  has  just  made  its  appearance  on  this 
market,  and  in  view  of  the  immense  demand  for  lace,  should 
be  extremely  popular.  But  apart  from  its  appropriateness  to 
the  present  season,  the  lace  effect  in  finettelaines  is  a  new 
and  oiiginal  design  that  is  very  meritorious.  The  grounds  are 
in  most  cases  white  with  a  netting  printed  upon  them  in  black, 
red,  blue,  or  other  leading  shades.  At  intervals  a  ribbon  in 
some  contrasting  color  runs  through  the  design.  The  material, 
when  made  up  into  a  waist  or  suit,  has  very  much  the  appear- 
ance of  a  lace.covered  or  net-covered  garment. 

DOING    MORE    IN    FABRICS. 

Kyle,  Cheesbrough  &  Co.  are  doing  a  greatly  increased 
business  in  blouses,  walking  skirts,  wrappers,  etc.,  since  the 
retirement  of  one  or  two  firms  from  the  market.  Their  cos- 
tumes, flannelette  underwear,  and  such  goods,  have  also  been 
in  excellent  demand.  The  travellers  are  now  on  the  road 
with  a  large  import  range  of  staple  trimmings,  although  the 
latest  novelties  will  not  be  shown  till  their  July  trip.  These 
only  came  on  June  i  in  the  European  markets,  and  cannot 
possibly  be  shown  here  until  much  later,  notwithstanding  that 
the  trade  is  asked  to  buy  trimmings  by  certain  travellers  who 
represent  their  goods  as  the  season's  latest  novelties. 
Children's  wear  is  a  specialty  with  this  house,  and  the  trade 
done  in  children's  hoods,  tnfantees,  bootees,  knit  underwear, 
etc.,  is  very  large,  and  continually  increasing.  The  trade  in 
children's  wear  should  be  looked  after  by  all  drygoodsmen. 
It  pays. 

MATERIALS   AND    MADE  UP    GOODS. 

S.  Greenshields,  Son  &  Co.  have  had  splendid  success 
with  their  moire  silks.  A  new  line  of  moire  antiques  just  in 
will  be  found  of  good  value  by  the  trade.  Their  lines  of  the 
metallic  velveteens  have  already  been  repeated,  such  was  the 
demand  for  them.  Stripe  silks  and  corduroys  are  other  goods 
on  which  they  have  had  to  repeat  their  orders.  In  the 
corduroys  and  Bedford  cords  the  range  comprises  some  very 
handsome,  as  well  as  new,  designs.  The  corduroy  with  satin 
stripe  design,  intended  for  making  up  into  blouses,  has  been 
particularly  successful.  The  Fall  trade  in  heavier  goods  is 
reported   satisfactory    on  all    lines,  though    the    season    has 
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scarcely  reached  its  active  stage.     Cheviots   and  broadcloths 
have  been  going  very  rapidly.     Zibelines  are  also  popular, 

S.  Greenshields,  Son  &  Co.'s  nevir  ready-to-wear  depart- 
ment contains  a  special  line  of  striped  Irish  linen  washable 
underskirts,  in  ox-blood  and  blue,  which  the  trade  should 
inquire  after.  These  are  made  with  two  flounces.  They 
retail  at  $1.25.  Ladies'  Summer  costumes  are  given  promin- 
ence in  this  department,  including,  white,  lawns,  indigoes, 
colored  muslins  and  colored  sateens.  The  whitewear  section 
comprises  several  popular-priced  lines  of  corset  covers,  corsets, 
drawers,  chemises,  underskirts,  nightgowns  etc.  There  are 
also  two  special  lines  of  Gibson  waists,  in  white  lawp.  trimmed 
with  embroidery.  These  are  of  exceptional  value,  and  can 
be  retailed  at  $1.25  and  $1.50. 

A    MONTREAL    HOUSE   REPORTS. 

The  W.  R.  Brock  Co.,  Limited,  Montreal,  are  showing  a 
very  extensive  range  of  fancy  dress  muslins,  new  up  to  date 
styles,  catchy  designs,  and  are  selling  them  very  freely  now 
that  the  hot  weather  is  on.  Among  the  collection  can  be 
found  goods  of  American,  British,  and  French  manufacture. 
There  is  nothing  that  makes  so  effective  and  useful  a  blouse. 

Among  other  new  blouse  cloths  that  Brock's  Montreal 
house  is  showing  is  an  entirely  new  range  of  finettelaines  in 
fancy  stripes,  all  the  leading  colors  in  reds,  blues,  old  rose, 
greys,  creams,  etc.,  French  designs,  remarkably  pretty  pat- 
terns and  A I  values. 

There  have  recently  been  received  two  new  ranges  of 
French  crepe  de  chine,  goods  that  are  very  fashionable,  judg- 
ing from  the  demand  there  is  for  this  class  of  material.  They 
come  in  cream,  pink,  grey,  fawn,  old  rose,  cardinal,  black,  etc. 

Brock's  Montreal  silk  department  is  complete  in  all  shades 
and  all  numbers  of  their  well  known  makes  in  the  various 
lines  of  satins,  tamolines,  glaces,  surahs,  etc.,  and  black 
satins,  black  taffetas,  black  peau  de  soies,  etc.  This  depart- 
ment is  a  leading  one  and  in  it  Brock's  can  usually  meet  all 
demands  foi  scarce  shades. 

A  CANADIAN  BUYER  RETURNS. 

Mr.  F.  Trebilcock,  of  The  Wyld  Darling  Co.,  has  returned 
from  Europe.  In  a  conversation  with  him,  The  Dry  Goods 
Review  learned  that,  like  the  past,  the  coming  season  would 
be  one  of  plain  stuffs.  An  effort  has  been  made  to  boom 
fancy  effects,  but  Mr.  Trebilcock  thinks  there  will  insufficient 
time  to  introduce  them  this  season.  Cheviots  and  broadcloths, 
he  says,  will  be  the  first  feature,  and  Venetians,  amazons,  satin 
royals  and  cashmeres  will  be  much  worn.  Serges,  also,  will 
continue  in  favor,  A  lot  of  zibeline  effects  are  being  shown, 
chiefly  in  close-cropped  makes.  These  were  placed  a  little 
prematurely  on  the  market  last  season,  and  were  not  so 
popular  as  he  thinks  they  will  be  this  season.  Homespuns 
and  friezes  in  18  and  20-oz.  weights  will  be  favorites  this 
season,  and  blouse  cloths  in  printed  flannels,  Bedford  silk 
stripes  and  fancy  flannel  striped  effects  will  be  a  striking 
feature.  These  are  very  appropriate  for  waists,  owing  to  their 
soft,  clinging  nature  and  effective  appearance.  The  season 
in  silks  will  have  plain  taffetas  and  tamolines  as  strong 
features,  and  a  few  fancy  effects  will  be  shown  for  blouses  in 
Dresden  striped  patterns. 


just  been  placed  in  stock.  These  are  scarce  and  should  be 
purchased  early.  Some  new  lines  of  guipure  laces  and  inser- 
tions are  in  stock,  although  there  was  some  difficulty  in  ob- 
taining supplies,  such  was  the  demand,  and  orders  can  now 
be  filled  promptly.  Some  job  lines  of  handkerchiefs  include 
women's  pure  linen  at  90c.,  and  men's  at  $135.  These  are 
of  unparalleled  value.  They  report  a  heavy  trade  in  their 
open  work  cotton  and  lisle  hosiery.  Large  shipments  have 
recently  arrived  of  ladies'  black  cotton  hosiery  with  natural 
wool  soles,  a  line  which  is  growing  more  and  more  popular. 
Silk  neck  ruffles,  which  are  still  in  great  demand,  and  one 
of  the  most  fashionable  forms  of  neckwear,  are  shown  in  some 
excellent  values.  In  velvet  ribbons,  also,  the  trade  has  been 
very  large,  and  they  have  with  difficulty  kept  up  with  it,  but 
can  now  fill  all  orders.  The  house  claim  to  have  the  best 
and  most  varied  stock  of  fabric  gloves  in  the  trade,  in  lisles, 
taffetas  and  pure  silks. 

THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,  American  and  Foreign  firms  who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 

RTTT    AAATQ   ^-r   QOXT     Manchester  Bldg.,  Mellnda  St.. 
.    i^i^AVVr^   A.   ^KJ±\,  TORONTO-and  MONTREAL. 

Dry  Goods  Commission  Agents. 

(Wm.  Simpson  Sons  &  Co.,  Philapelphia,  Pa. 
Prints,  Linings  and  Draperies. 
Cartwright  &  Warners,  Limited,  Loughborough,  Eng., 
Hosiery  and  Underwear, 
D.  Sandeman  &  Co.,  Leicester,  England, 
Yarns  and  Warps. 

A      l-JOT    A  NT)   WTT  T  T  AM.'x;     commission  Agent,  Room  S 

^V.    ItU-LixVlMJ     VV  IJ^l^ii^iVik^,    Manchester  Building,  29-33 

Melinda  St.,  Toronto.    Woollens,  Silks,  Embroideries,  Handkerchiefs, 

Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


I  nnn   ^ood  white  Business 
IjUUU    Envelopes  for  $1.00 

ANY  PRINTING.    We  do  good  Printing  cheap— 500 
Statements,  500  Noteheads,  500  Envelopes  for  $2.50. 
SNAPS  IN  STATIONERY  OF  ALL  KINDS—  Business 

Pencils,  SI. 00  gross,  regular fl . •')().  Write  us  your  wants. 

WEESE  &  CO.,  Jobbers,      5J  Yougest.,  Toronto. 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec. 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinery 
Boxes  as  a  side  line.     In  writing,  state  what  territory 
is  covered,  and  how  often.   All  correspondence  will  be  treated 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,   N.  B. 

ADVERTISING    IN    WESTERN   CANADA  *'"  ""  •  • 

CAREFULLY,  EFFICIENTLY  and  PROIMPTLY  attended  to,  by 

^"^  Roberts  Advertising  Agency,  *c2!I!ada° 


BERNARD  CAIRNS 

Leader  in 

RUBBER  STAMPS 

PRICE  iWARKPRS.  Etc. 

10  King  Street  West,        -       Toronto. 

Awarded  Diploma  at  Toronto  Exposition,  1901, 


THE    SORTING    TRADE. 

S.  Greenshields,  Son  &  Co.  advise  the  trade  to  secure  what 
they  want  of  their  big  stock  of  cashmere  hosiery  now,  as  man- 
ufacturers have  notified  the  wholesale  trade  of  an  advance  in 
the  near  future.     A  full  range  of  ladies'    Summer  vests  has 


THIE    C.  Or.  TrOTJnSTGh   CO- 

RUBBER    STAMPS 

AND    SUPPLIES 

No.   I  Adelaide  Street  East,        -        TORONTO 
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effort  to  sell  hats — will  reveal  the  fact  very  quickly  that 
headwear,  whether  for  men,  women  or  children,  will  command 
no  attention  unless  it  is  as  modern  as  the  moment  in  which  it 
is  offered  for  sale — and  then  it  must  be  as  good  as  the  selling 
price  will  allow.— New  York  Hat  Review. 


New  York 
Trade. 


Advices  from  New  York  show  that  the  Spring  hat  business 
was  dull.  Black  felts  have  predominated  and  this  has  led  to 
all  but  the  best  trade  suffering  from  the  tendency  of  men  to 
wear  their  black  hats  until  they  change  to 
hot -weather  hats.  What  are  the  hat  men 
doing  to  prevent  a  repetition  of  this  for 
Fall  ?  Why,  they  are  booming  browns  for  Fall.  The  Econo- 
mist says  that  great  publicity  has  been  given  by  several 
manufacturers  to  a  recent  cable  despatch  printed  in  The  New 
York  Herald,  which  says  : 

Are  brown  bowler  hats  coming  in  fashion  again  ? 
The  Prince  of  Wales  has  on  several  occasions 
recently  worn  a  dark  brown  bowler,  and  makers 
are  jubilant  over  the  prospect  of  its  revival. 

It  cannot  be  denied  that  the  brown  hat  has  many  advan- 
tages over  the  black.  Certainly  it  does  not  show  dust  or 
absorb  the  heat  of  the  sun  as  much.  In  any  event,  it  would 
seem  that  the  public,  as  well  as  the  trade,  are  ready— aye, 
anxious,  for  a  change,  and  what  more  promising  candidate 
than  brown  ? 

Light  shades,  rather  than  dark,  however,  will  likely  be 
favored  on  this  side.  Last  week  the  Rogers-Peet  windows 
were  filled  with  brown  hats  of  a  new  shade  called  "  Curasco'" 

best  described  as  a  light  tobacco.     Mr.   Bushee,  the  buyer 

of  that  department,  told  The  Economist  man  that  this  display 
was  made  at  that  time  as  a  "  feeler  "  for  Fall. 

"I  was  somewhat  surprised,"  Mr.  Bushee  added,  "at 
their  hearty  reception.  The  result  proves,  to  my  satisfaction 
at  least,  that  a  change  is  desired  and  that  brown  will  fill  the 
bill.  All  I  can  say  is,  keep  your  eye  on  light  browns  this 
Fall." 

In  soft  felts,  variations  of  the  Panama  shape  still  hold 
undisputed  sway.  Naturally,  pearls  are  now  selling  better 
than  blacks,  and  those  with  self  colored  bands  of  lighter 
shade. 

There  is  a  general  impression  in  both  branches  of  the 
trade,  however,  that  black  bands  will  likely  be  revived  this 
Fall.  Many  of  the  new  lines,  at  least,  include  such  styles, 
and  are  said  to  be  taking  surprisingly  well.  Anything  for  a 
change  seems  to  be  the  yearning. 

Hatters  realize  more  and   more  clearly  as 
^  '      each  succeeding  day  passes  that  style  is  an 

all  important  consideration  in  the  salableness  of  a  hat  ;  and 
they  thoroughly  understand  that  you  cannot  get  too  much  style 
into  a  hat  to  suit  the  buyer,  and  the  last  buyer  of  all  the  con- 
sumer. A  hat  may  be  a  hat  just  as  of  yore,  but  style  is  what 
is  wanted  ;  a  finishing  touch,  however  slight,  that  is  just  right, 
counts  immensely  every  time,  and  leads  to  sales  when  higher 
quality — simply  quality  and  nothing  else — drags,  or  is  passed 
by  altogether.  The  stylish  hat  is  the  only  one  worthy  of  being 
designated  as  up-to-date,  and  a  study  of  business  as  it  is— an 


Prices  of 
Hatters'  Fur. 


The  English  Hatters'  Gazette  says  :  "The 
markej  for  all  cut  furs  remains  very  firm, 
with  a  tendency  to  a  further  rise.  From  all 
reports,  it  may  be  gathered  that  not  for  many  years  past  have 
the  stocks  of  skins,  both  at  home  and  abroad,  been  so  low  at 
this  season  of  the  year,  but  against  this  it  is  stated  that  America 
holds  rather  more  than  her  average.  At  the  sale  of  Australasian 
skins  held  on  April  26,  some  600  bales  were  offered  and 
cleared  in  a  very  firm  market,  with  an  advance  on  all  the 
light  grades  of  from  a  half  penny  to  a  penny  per  pound.  The 
few  lots  of  New  Zealand  skins  were  not  of  first-rate  quality, 
and  did  not  reach  limits  ;  they  were,  for  the  most  part, 
withdrawn." 

Mr.  E.  A.  Ste.  Marie,  who  has  been  engaged  in  the  hat 
and  fur  trade  in  Montreal  for  the  past  20  years,  is  the  pro- 
prietor of  one  of  the  largest  and  best  equipped  establishments 

in  the  city.  For  many  years  prior  to  his 
Notes.*^"^^  locating  in  Montreal,  Mr.  Ste.  Marie  was 

employed  in  Chicago,  where  he  became 
famihar  with  the  practical  details  of  the  business.  He  early 
evinced  those  sterling  qualities  and  business  ability  which 
have  been  such  potent  factors  in  his  long  and  successful  busi- 
ness career.  Mr.  Marie  is  in  the  prime  of  life  and  is  one  of 
the  representative  business  men  of  the  community. 

The  Redmond  Company,  Limited,  wholesale  hatters  and 
furriers,  have  moved  into  larger  premises,  corner  St.  Helen 
and  Lemoine  streets,  Montreal. 

Waldron,  Drouin  &  Co.,  of  Montreal,  have  rented  a  pro- 
perty adjoining  their  present  warehouse  and  will  thus  have  an 
additional  floor  space  of  15,000  square  feet.  They  have  con- 
siderably increased  their  staff  in  view  of  the  marked  growth 
of  their  business. 


A  FAMOUS  INDUSTRIAL  VILLAGE. 

Among  the  villages  in  England  made  famous  by  its  local 
industries  is  Saltaire,  Ic  was  founded  half  a  century  ago  by 
Sir  Titus  Salt  and  was  named  after  him.  Sir  Titus  was  one  of 
the  great  founders  of  the  modern  woollen  industries,  and  bis 
traditions  are  still  carried  out. 

Nearly  4,000  people  are  constantly  at  work  on  the  ten 
acres  which  the  great  works  cover.  The  air  in  the  mills  is 
cooled  in  summer  and  warmed  in  winter.  A  dining-hall  has 
been  provided,  where  meals  can  be  cooked  free,  or  are  sup- 
plied at  cost  price.  There  is  an  armoury,  drill-room,  and 
gymnasium  especially  for  the  hands  ;  while  the  splendid  Sal- 
taire Club  and  Institute  was  erected  at  a  cost  of  ^26,000. 

Sir  Titus  spent  another  ;^  16, 000  on  a  church  for  his  people, 
and  erected  also  24  baths  and  washhouses,  at  a  cost  of 
£j,QOO.  A  public  park  was  laid  out  by  him,  and  education 
was  provided  for  by  a  fine  building,  capable  of  holding  750 
children,  and  costing  ^7,000.  A  boathouseon  the  River  Aire, 
a  cricket-ground,  and  various  other  athletic  institutions  add 
interest  to  the  lives  of  the  employes,  and  accidents  are  pro- 
vided for  by  the  setting  aside  of  a  large  sum  to  pension  those 
permanently  injured. 
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PEWINY'S 
KID   CLOVES 

ARE  SOLD  BY  ALL  THE  LEADING 
STORES  THROUGHOUT  CANADA. 

THE 
LATEST 

What  has  made  them  so  popular  with  the  trade  ? 

The    FIT    and    QUALITY,  backed 
up  by  the  maker's  guarantee  with  every  pair. 

I'h 
Th 

e  Latest  Panama  Softs 
e  Latest  Panama  Stiffs 

WE  HAVE  NOW  IN  STOCK  a  large  assortment  for 

SPRING   1902 

and  can  fill  all  orders  for  the  latest  Styles  and 
Colors  promptly. 

Handle  this  line  and  make  handsome  profits. 

I'he  Latest  Panama  Palms 

AT  

WALDRON,DROUIN 

&  CO.'S 

507  St.  Paul  St.,  MONTREAL 

S.  GREENSHIELDS,  SON  &  CO. 

Sole  Selling  Agents  for  Canada.        .^ MONTREAL. 

GREENSHIELDS  &  CO.,  Limited,  VANCOUVER,  BC. 

FURS 


Our  Samples  are  now  in  our  travellers'  hands,  and  will 
be  submitted  for  your  inspection  shortly. 

Many  novelties  are  being  introduced  for  the  coming 
season,  and  values,  in  face  of  the  advance  in  raw  materials, 
never  better. 

With  largely -increased  accommodation  in  our  new  factory, 
we  are  in  a  better  position  than  ever  to  insure  early  deliveries, 
exceptional  values  and  high-class  workmanship. 

James  Coristine  &  Co.,  Limited 


IVION' 


Al-. 
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CHILDREIN'S   WEAR. 


WHEN  one  calls  at  a  dry  goods  store  almost  anywhere 
in  Canada  and  asks  to  see  their  line  of  children's 
goods,  in  all  but  very  few  cases  he  is  shown  an  extremely 
small  assortment.  In  view  of  the  success  that  has  been  made 
of  this  trade  by  merchants  in  other  countries,  it  is  astonishing 
that  the  Canadian  dealer  has  been  so  backward  in  pushing 
such  goods.  There  is  not  the  demand  for  them,  of  course ; 
but  this  can  easily  be  overcome  by  placing  a  good  big  range 
of  all  sorts  of  children's  garments  in  sight  of  customers,  few 
of  whom  have  any  idea  that  they  can  purchase  them.  A  large 
proportion  of  the  garments  for  children  are  made  in  the  home, 
when  it  is  possible  for  the  retailer  to  supply  them  cheaper  and 
better  made. 

A  good  business  ought  to  be  done  by  every  dealer  in  this 
line,  but  very  few  have  given  it  any  attention.  Those  who 
have  made  a  specialty  in  children's  wear  have  found  it  so 
paying  a  business,  and  one  that  can  be  worked  up  into  such 
large  dimensions,  that  in  many  cases  they  have  dropped  other 
lines  of  men's  and  women's  goods  and  given  their  whole 
care  to  the  development  of  this  trade.     One  Montreal  retailer 


does  an  enormous  business  in  children's  goods  alone  ;  and  in 
that  whole  city,  he  is  perhaps  the  only  one  who  has  seen  the 
opportunities  in  such  a  trade.  A  New  York  firm.  Best  &  Co., 
who  handle  children's  goods  alone,  have  customers  all  through 
the  surrounding  States,  and  are  reported  to  be  doing  a  trade 
amounting  to  over  Ji, 000,000  a  year. 

All  that  is  required  is  to  educate  the  customers.  When  a 
large  trade  is  done  the  goods  can  be  sold  at  a  much  lower  price 
than  they  could  be  made.  But  the  trade  in  children's  wear 
is  not  always  a  cheap  one.  Mothers,  as  a  rule,  are  willing  to 
spend  more  on  their  children  than  on  themselves,  and  many 
a  christening  robe,  for  instance,  has  been  bought  for  an  infant 
at  a  price  greater  than  the  mother  would  spend  on  a  cloak  for 
herself. 

There  are  a  great  many  articles  that  should  be  included  in 
such  a  stock,  some  of  them  being  :  pinafores,  headwear  of  all 
shapes  and  for  all  seasons,  knitted  underwear,  flannelette 
underwear,  eiderdown  coats  trimmed  with  imitation  fur,  etc. 

This  trade  is  rapidly  increasing,  though  each  merchant  is 
doing  only  a  little,  much  less  than  he  could  do  by  giving  the 
subject  more  attention.  One  or  two  mills  have  already 
dropped  some  lines  of  ladies'  goods  in  order  to  keep  up  with 
the  demand  for  children's  garments.  The  latter  they  find  in 
steadier  demand,  and  prefer  it  to  the  other. 
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IF  YOU  WANT 
THE   VERY    BEST 

CLOTH  /  KNITTED 

CAPS 
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FOR  GOODS  MADE  BY 
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CAP  FACTORY 

UTICA,  N.Y.,  U.S.A. 
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Cbe  Summer  Sorting  trade 

A  WELL-ASSORTED  STOCK  TO  SELECT  FROM : 

Muslins — White  Victoria  Lawns,  India  Linons,  Nainsooks, 
Satin   Checks,   Swiss   Spots   and    Tucked  Apron   Muslins. 

The  latest  productions  of  Summer  dress  materials  in  Dimities, 
Crepes,  Batistas,  Lenoes  and  Dotted  Swiss  Muslins. 

Black  Silk  Grenadines,  French  Voilles,  etc.,  etc. 

Hosiery — Our  registered  "Imperial"  Fast-Black  Black  Cotton 
(with  natural  wool  feet),  Black  Lisle  Thread,  and  Black  Lisle  (with 
fancy  fronts). 

Men's  Cotton  and  Cashmere  Half- Hose,  Balbriggan  Underwear, 
Neglige  and  Outing  Shirts,  Alpaca  Coats,  Bathing  Suits  and  Trunks. 

Ready-tO-Wear  Goods— Ladies'  Skirts  in  Black  and 
Navy  Lustres,  Homespuns,  Box  Cloths,  Piques,  Linens,  Black  and 
Navy  Serges.    Black  Sateen  and  Muslin,  and  White  Muslin  Blouses. 


-White  Valenciennes  Edgings  and  Insertions,  White, 
also  Black  Lace  All-Overs,  Swiss  Muslin  All-Overs.  Lace  Curtains 
and  Curtain  Muslins.     White  Quilts,  in  all  our  popular  numbers. 


FILLING  LETTER  ORDERS  A  SPECIALTY. 


Jolin  ^acdonald  &  Co. 

Wellington  and  Front  Sts.  E.  ....TORONTO, 


1902 


TheCanadian 
DryGoods 

flHHBHHHHHHHHHHIHAHHHHHHHHIl 

Review^ 


Fall  Trade 

■■■■■■■■■■l^iHHBBBBBBHHmHBiaMn 

Number 


Montre 


&o 


Toronto,  Can. 


WYLD-DARLING 


WHOLESALK  DRY  GOODS. 


COMPANY,  LIMITEa 


MAHUFACTUREB8,  TORONTO. 


SUMMERWEAR    SPECIALTIES   AND   JOBS. 


Fancj  Lace 


Colored 


Neck 


Flannel 


Hosiery,    Muslins,    Ribbons,    Suitings. 


LADIES'  HOSIERY        HOUSEHOLD  GOODS 


Complet*  stock  plain 

and  ribbed 

Ulack  Cashmere  and 

Black  Cotton" 

!u  all  our  popular  numbers. 

Maco  and  Natural  Wool 

Split  Soles  and 

Polka  Dot  Cotton 

Retail  SBC. 

Black  Lace  Itose. 

Retail  25c.,  35c.  and  60c. 


White  and  Colored 
Quilts. 

Bleached  and  fnbleached 
Tablings. 

All  Sizes 
Napkins. 

Huck  and  Damask 
Towels. 

White  and  Colored 
Bath  Towels. 


Summer  Dress  Stuffs 

Scotch  Spot  Muslins. 
Swiss  Spot  Mu.slins. 

Scotch  Taffetas. 

Printed  Organdies. 

Dimities,  Foulards. 

Silkalines. 

Victoria  Lawns, 
India  Linona, 

Linen  Batistes  in 

Endless  Variety. 


MEN'S  CLOTHS 


Twill  Worsted  Coatings 

"Wy id's  Special" 

and  "Beaver" 

Black  and  Blue. 

Fleeced  Lined 

Plain  Scotch  Wool. 

Elastic  Ribbed. 

Serge  Suitings 
Atlantic,  Pacific,  Trilby, 

The  popular 
"  Wolsey"  Brand. 

etc.,  all  in  stock, 

Unshrinkable. 

Black  and  Indigo. 



M-in.  Black  Italians 

A  full  assortment 

Al  Special,  Aberdeen,  etc. 

of  Men's  Furnishings 

54-in.  Black  Mohair  Serges, 

for  the  Sorting 

Britannic  Oermanic,  etc. 

Snmmer  Trade. 

Men's  Fall  Underwear 


TD  AUF I  I   C  D  C  /  *^®  ^°^  showing  full  range  of  Fall  Samples  of  Cottons,  Flannels,  Flannelettei, 
1  l\Mw  CiULEBlXw  \  Wrapperettes,  Woollens,  Hosiery,  Underwear,  Dress  Goods,  Fancy  Linens,  etc. 

Men's  Featherweight  Serges,  Flannels,  Homespuns  and  White  Vestings.    visit  our  Departments. 

Letter-Orders-PromptlyShipped.      WYLD-DARLING 


COMPANY, 

Limited. 


^ 


The  TI1REE  WELLS 

the  fiovai-  shirt 

\a/e:airs  na/ei-l. 

NA/ASMEIS    NA/El-L- 
SEL.L.S   \A/EL.l- 

it  has  peifect  fitting  qualities  that  please  the  wearer. 

Its  washing /qualities  have  been  proven,  tested,  tried.    Royal  colops  never  fade. 

SOLD  BY  THOUSANDS  OF  CANADA'S  RELIABLE  MERCHANTS. 


I14MIILT0N,  BERKINSriAW  e.  CO.,       41    Yonge  Street,      TORONTO. 


special     Attention     Given     To     Mail     Orders. 


THE  DRY   GOODS  REVIEW 


s.  mmmm.  m  i  co. 


MONTREAL 


ORECNdniELDd  ^  CO.,  Limited, 

VANCOUVER. 


FfiliLi  1902 


The  best  values  in  all  lines  of 
DRY  GOODS  will  be  found 
in  our  stock  for  the  coming 
season. 
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Flannelettes 

In  Plain  and  Fancy  Stripes.  Plain  and  Fancy  Checks. 

PLAIN  COLORED  SAXONIES 

all  shades. 

PRINTED  FRENCH  TWILLS 

NAVARRO    TWILLS 

ANTOINETTES 
WOLSLEY    FLEECE 

COMONA  SAUMET 

FOULE   SERGES         FLANNEL AINE 

FANCY   TWILLS  SWANSDOWNS 

We  offer  to  the  trade 

35,000  Pieces 

of  the  above  goods  in  most  up-to-date  styles 

and  colorings. 

VALUES     UNRIVALLED 

S.  Greenshields,  Son  &  Co. 

MONTREAL. 

GREENSHIELDS  &  CO.,        -        VANCOUVER,  B.C. 


THE  DRY   GOODS  REVIEW 
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Foi 


RAINCOATS 


Foi  LtDIES  and  GEIIILEMEII 


All  genuine  Cravenette  Cloths 
have  this  trade  mark  stamped 
on  them. 

SOLC'AGENTS 


S.OREENSHIELDS 
S0N8  COMPANY 

1902 


MONTREAL 


VANCOUVER 
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i  Dress  Ginghams  I 


A   CLEARING   LINE. 

4,500  Pieces 

PLAINS    AND    TANCIES. 

We  offer  the  entire  lot  to  our  cus- 
tomers at  very  much  less  than 
manufacturers'   prices. 


S.  6REENSHIELDS,  SON  &  GO. 


MOIMTREA 


GREENSHIELDS   &   CO.,    Limited,    VANCOUVER. 
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GREENSHIELDS  &  CO.,    Limited,      VANCOUVER. 
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PRINTS 


We  offer  to  the  trade 

20,000  pieces 

OF  PRINTS 

including  all  qualities,  and  in  new 

est  designs,  at  prices  to 

suit  purchasers. 


S.  GREENSHIELDS,  SON  &  CO. 


IVIOIMTREAl- 


GREENSHIELDS  &  CO.,  limited.  VANCOUVER,  B.C. 
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PEWNY'S 
KID  GLOVES 


ARE  SOLD  BY  ALL  THE  LEADING 
STORES  THROUGHOUT  CANADA. 

The    FIT  and   QUALITY   backed 

up  by  the  makers'  guarantee  with  every  pair, 

make  them 

The  Most  Popular  Glove  with  the  Trade 


WE   HAVE   NOW   IN   STOCK   a  large  assortment  for 

TALL    1902 

and  can  fill  all  orders  for  the  Latest  Styles  and  Colors  promptly. 


wwv^'wwwvwvw^/vw» 


S.  GREENSHIELDS,  SON  &  CO. 

Sole  Selling  Agents  for  Canada.  fcii  iflONTREAL. 

GREENSHIELDS  &  CO  .  Limited,  VANCOUVER,  B.C. 
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S.  6REENSHIELDS,  SON  &  CO 

_ MONTREAL 

1  ^  DEPARTMENT. 

A  full  line  of  CHATELAINE   BAGS  and  WRIST  BAGS, 
PATENT  LEATHER  BELTS,  TUCKED  SILK  BELTS. 

Full  stock  ORKNEY  SHETLAND  FLOSS. 

See  our  range  of  DOLLS  and   FANCY  GOODS  before 
ordering  elsewhere. 

The  best  value  in  these  lines  offered   by  any  house  in 
Canada  to-day. 

It  will  pay  you  to  write  us  for  anything  you  want  in  this  line. 


LINENS 

We  have  now  in  stock —       ■ 

A  FULL  ASSORTMENT  of 

Housekeeping  linens 


THE    MANUFACTURE    OF 


Messrs.  James  &  Thomas  Alexanderi  Limited, 
Canmore  WorkSi  Dunfermline. 

The  goods  made  by  this  well-known  firm  are  uneciiialled  for  their  (|uality  and 

superiority  of  finish. 


S.  GREENSHIELDS,  SON  &  CO.,  Montreal 

Sole  Selling  Agents  for  Canada. 
GREENSHIELDS  &  CO.,  Limited,  VANCOUVER,  B.C. 
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THE  STANDARD 
UMBRELLA 
MFG.   CO. 


IVIal<^rs     of- 


(RBQISTERED) 


Umbrellas 


Parasols 


and 


Sunshades 


Sole  Manufacturers  of  the  Celebrated 


M.  &  F.  SELF-OPENING  and 
SELF-CLOSING  UMBRELLAS. 


The  quickest  selling  umbrella  on  the  market  to-day. 

Any  live  merchant  can  sell  six  of  these  Self-Openers  to  one  of  the 
ordinary  style. 

The  Trade  Mai'k  on  our  umbrellas  guarantees  Quality,  Workmanship 
and  finish. 

Ask  your  Wholesale    House    for  them  ;    if  they  cannot  supply    you, 
write  us  direct. 


6  Lemoine  Street, 


MONTREAL 
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U.  GRE[IILEES[  UONS 


8  St.  Helen  Street, 

MOINITREA 


K 


Our  goods  have  merit   and  are  worthy   of  your   consideration,   for  Price, 

Quality,  Style,  Fit  and  Finish. 

TOF»    F^RIOES    l=AID     F"OR    RANA/    P-^JFRS. 

riJR  and  Cap  Manufacturers 

WHOLESALE. 
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YOU  WILL  FIND  MONEY  IN  BUYING  THE 


BEAVER    BRAND 

WATERPROOrd 


Krw 

\     P          i)  \  *         catald|ue. 

1 

1           r\  jl/"*^          Salesmen 
B            /T                     are  out. 

^^    L^                 A  post  card 

^^^^H 

EVk^                               will 

^^^^M 

1-^^^                           bring 

^^^^M 

1                                 one  of  them 

^^H 

■                                    to  you 
H                                             or 

^^H 

1                            sample  cuttings 

^H^^l 

H                                   will  be 

PIIHHH 

1                                 '"^ent  you 

'      '/^ 

H                          ^^y 

|B                                    mail. 

'  Aberdeen 

1 

"  Dandy  " 


The  Beaver  Rubber  Clothiiig  Co. 


LIMITED 


I85li  NOTRE  DAME  STREET,    MONTREAL. 
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THIS  IS  THE  AGE  OF  IMPROVEMENT 


The  accompanying  cut  gives  some 
idea  of  what  the  20th  Century  Costume 
and  Clothing  Cabinet  is  like.  This  Cabinet 
has  a  new  trolley  extension  rod  and  sliding 
door  and  has  a  great  advantage  over  any 
other  Cabinet  and  Fittings.  The  door 
after  being  opened  is  slid  inside  the 
Cabinet  out  of  the  way  completely  in  a 
very  easy  manner  on  a  brass  slide.  The 
trolley  fittings  inside  the  Cabinet  are  made 
of  heavy  steel  rods,  nickle-plated  and 
highly  polished.  One  slides  out  upon  the 
other  on  2  rollers.  The  whole  apparatus 
is  so  simple  and  easy  to  operate  that  a 
child  could  work  it.  A  Rod  5  ft.  in  length 
will  hold  25  suits  or  costumes  easily.  The 
Cabinets  are  made  in  best  ^  oak,  maple 
or  cherry  woods.  ^  ^^  \\    / 


We  will  be  pleased  to  "^ 
quote  you  prices  for^' 
these;  they  are  not  ^^- 
pensive,  and  up-to-date 
merchants  are  installing 
them  in  their  stores 
throughout  the  Do- 
minion. \   V 

We  make  the  hi^^hest 
grade  of  wax  figures  on 
the  market,  each  one 
guaranteed  against  heat 
or  cold. 


Column  ritting». 

Send  circumference  of  your  columns 
and  we  will  be  pleased  to  quote  prices. 


^h<^/%/VWVVWWWWWVVVWVVWVV 

Wc  carry  a  full  line  of  arti- 
ficial and  naturally  [iretiared 
|)lant&  for  decorations. 
WHOLESALE  ONLY. 

Jvv^'vvvvvvv^/vvvvvvvvvvvvvvv^^^ 


Millinery  Head  on  \  bust 
from  $15  00  up. 


DELFOSSE  &  CO. 

1782   Notre   Dame  Street 


Write  for  Catalogue. 


MONTREAL. 
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No  Brass  Eyelets 


ORDER 


B*£«C« 


THE     B^      ^-m.  ■  COR»ET» 

They  have  a  Soft  Loop  instead  of  a  Brass  Eyelet. 


SHALL   WE    MArL    OUR    CATALOGUE    OF 
FIXTURES    AND    FORMS    TO    YOU? 


Window 


Our    new    shape    with   LONG  HIP    is    now 
popular. 

S4MPLE   ORDERS   SOLICITED, 


Manufactured  only  by- 


Brush  &  Co.,  Toronto 


The  only!  maker  of  <Forms  and  Wax 
Figures  in  the  Dominion. 


For  Showing 


K-^«  A.S.Ridiafdson 

Clothing 

Factory  and  Show  Room 

62  Hayter  St.,  Toronto, 


Shoes 
Cloaks 
Millinery 
Furnishings 


-and- 


714  Craig  St.,  Montreal. 

'Phone  Main  3687. 


A  PALMENBERG 


CLOAK  AND 
SUIT    FORJVl 

/5  as  Valuable  as  an 
Extra   Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
time,  never  gets  sick  or  tired, 
and  never  wants  an  increase 
in  salary.     ^      ^      ^      ^ 

These  Superior  Forms  are 
the  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  i  Skirt,  Japanned  Iron  Base 
and  Standard.    The  new  slide  support  and 
the  screw  in  the  top  are  distinct  features  and 
60D,  make  the  figure  rigid  and  strong. 

J.  R.  PALMENBERG'S  SONS 

OfRce  and  Salesroom:    710  BROADWAY. 
Factory  :  89  and  0 1  West  Third  Street,    |NJ  ^  \A/'    "V  O  r  U: 
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Horrockses,  Crewdson  &  Co 


COTTON  SPINNERS  ''-  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  107  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  tor  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PBIZE  MEDALS,  LONDON  1851,     1861 

GOLD  MEDALS,  PABIS  1867,     1878 

DIPLOMA  OF  HONOUR,  VIENNA  1878 

GOLD  MEDAL,  CAPE  TOWN  1877 

DIPLOMA  OF  HONOUB,  LONDON  1884 


\ 


GOLD  MEDAL,  CALCUTTA 
GOLD  MEDAL,  LIVERPOOL 
GOLD  MEDAL,  EDINBURGH 
FIRST  AWARD,  ADELAIDE 
FIBST  AWARD,  MELBOUBNE 


1884 
1886 
1886 
1887 
1888 


GRAND   PRIX,   PARIS,   1900. 
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Elegant  Lace  Robe  (unmade),  groundwork  of  pretty  net,  with  Irish  Lace  design. 


Rainy  Weather  or  Sunny  WeatKer 

you  need  it  for  either,  and  we  are  Sole  Agents  in  Canada  for  the 
NEW  PATENT  RUNNER  UMBRELLA.  Half  silk 
and  Sterling-Silver  Mounted.     To  the  trade  only  at  $18.00  per  doz. 


Kyle,  Cheesbrough  &  Co'y, 


Montreal 
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what  we  have  reHed  upon  and  Merit  has  awarded  us  first 
}!ace  in  the  Lace  Trade  of  Canada.  Our  collection  for  1903  about  to  be 
placed   in    our   travellers'  hands    will    fully   sustain  our   reputation    as    the    Lace 

'Wareiiouse  of  Canada, 

In  Embroidery  Galloons,  Insertions  and  Edgings^  we  show  a  special 
collection  of  designs  which  are  unique  and  simply  irresistible,  and  can  be  seen  in 
no  other  sett  in  this  market. 

In  Fancy  Goods,  we  still  control  the  exclusive  sale  of  the  production  of  a 
leading  Parisian  manufacturer  of  Sequin  and  Lace  Robes,  Lace  Jacliets, 
Collars  and  Trimmings^  including  Escurial  and  other  Lace  Robes  in  Ivory 
and  Paris  Shade,  and  Blacky  in  prices  from  $8. 50  to  $35.00  each. 

Trimmings  for  street  and  evening  wear  we  show  in  Galloons,  Satin 
Strappings,  Fine  Sequin  Galloons,  Silk  Appliques,  Plain  Silk,  and 
Fancy  Lace-Embroidered  All-Overs,  and  Trimmings  Embroidered  on 
Chiffon, 

Silks  are  shown  very  largely  in  Plain  and  Fancy  Blouse  Silks,  Louisine 
Shot  Silks  in  Drake's  ISeck  Color,  the  leading  fad  in  Paris;  also  Lining 
and  Skirt  Silks  in  all  the  newest  shades,  and  Panne  Satins,  etc. 

Velvets  and  Velveteens  are  shown  in  numerous  qualities  and  prices.  The 
Regal  Silk  Finish  Velveteen  is  our  special  brand,  and  is  the  best  value  we 
have  ever  offered.  Fancy  Velveteens  for  trimming  and  blouse  purposes  in  large 
variety. 

KYLE,  CHEES 

16  St.  Helen  Street, 
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Chatelaine  and  Wrist  Bags  in  Steel,  Beaded  and  Satin,  B£)(t buckles  in 
Jet  and  Metal,  Pearl  and  Jet  Neck  Chains,  and  Ladies'  Belts.  Latest 
Novelties  up  to  $18.00  per  doz.,  all  styles  and  makes,  and  in  very  large  variety. 

Neckwear,  including  an  immense  range  of  Collars  and  Berthas,  ranging  in 
prices  from  25c.  to  $8.20  each. 

Hair  Ornaments,  Combs,  Pins,  etc.,  in  large  variety. 

Ribbons,  in  Plain  Silk  and  5atin,  Fancy  Silk,  and  Black  and  Colored 
Velvet. 

Dress  Qoods  in  newest  styles  and  fabrics,  including  All=Wool  Satins,  Panne 
Amazon  and  Venetian  Costume  Cloths,  Melton  and  Tweed  Effects, 
AlUWool  Diamonette,  Zibeline  Dress  Goods  and  Silk  and  Wool  Crepes,  etc. 

Cloakings,  in  Aloss  Beaver  Cloths,  White  Bear  Skin,  Imitation  Lamb 
Skin,  Sealettes,  and  Black  and  Colored  flatalassie  and  Fancy  Cloakings. 

Hosiery,  Gloves  and  Underwear,  in  Cashmere,  Wool  and  Silk.  Values 
unsurpassed. 

"QUEEN'S    GATE    HOSE."     We  are  sole  agents  in  C^anada  for 

the  quickest  .seller  in  the  ho.siery  line,  the   InddiblC  dIhcR  Queen's  Gate 
Cashmere  Hose. 

BROUQH  &  CO. 

MONTREAL. 
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Rich  Point  d'  Brussels  Bertha 


Kyle,  Cheesbrough  &  Co 

MONTREAL 


Point  de  Vcnise  Lace  Collar. 


Kyle,  Cheesbrough  &  Co. 

MONTREAL. 


Kyle,  Cheesbroigh  & 

MONTREAL. 


"MILDRED" 
Pretty  Slip  in  Louisine  Chene,  tucl<ed  and  trimmed  with  imitation  Carrick-Ha-Cross  Lace. 
LETTER    ORDERS    WILL    RECEIVE    OUR    SPECIAL    ATTENTION. 
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We  are  talking  to  YOU 


THE  merchant  who  sells  Turnbiill's  Underwear  is  sure  of  selling  his 
stock  early  in  the  Fall.      Let  us  fill  your  sorting  orders.      We 

guarantee  prompt  shipment.  The  (|uality  and  finish  of 
our  Underwear  is  the  result  of  4:]  years'  experience.  We  keep  in  stock 
ready  for  Fall  sorting  all  lines  in  Ladies',  Children's,  and  Infants' 
Perfect-Fitting  Elastic-Ribbed  Vests,  Drawers,  Combination  Suits, 
Equestrienne  Tights,  Men's  Light  and  Heavy-Weight  Shirts  and 
Drawers. 


We  GUARANTEE  our 


ii 


99 


Full- 


Fashioned  U  IS  SHRINK  ABLE  UNDERWEAR  equal  to  any 
imported  and  at  lower  prices.  Made  of  the  finest  Australian  Wool  in 
light  and  heavy-weights.     Suitable  for  early  Fall  and  Winter. 


THE  C.  TURNBULL  CO.  of  Gait,  Limited 


GOVLDING  &  CO. 

30  Wellington  St.  East,   TORONTO 


JOS,  H.   WEY 

6  Bastion  Square,   VICTORIA,  B.C. 
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This  is  one  of  the  very  latest  style 
Coats.     It   is   only  one    of  a    large 


assortment  that  we  are  offering  for 
Fall  trade.  To  get  the  best  class 
trade,  you  must  have  the  Best  and 
Latest  Styles.  We  can  supply  you 
with  them. 


^i^ 


The  Strathcona  Rubber  Company 


PROOFERS   TO   THE    TRADE. 

Office  and  Salesrooms  :    1860  Notre  Dame  Street 
Factory  :    Papineau  Avenue 

E.  L.  Rosenthal,  General  Manager. 


MONTREAL 


THE   PIONEER   MANUFACTURER  OF  RUBBER    CLOTHING  IN  CANADA. 


We  don't  say  much,  our  goods  speak  for  themselves. 
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THE    TIME  TO   INSURE    IS 


NOW 


While  you  are  WELL,  STRONG  and  INSURABLE. 


THE 


Confederat  Ion 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W.  H.  Beatty,  Esq,, 

PRESIDENT. 

W.  D,  Matthews,  Esq.,  Frederick  Wyld,  Esq., 

VICE-PRESIDENTS. 


W.  C.   MACDONALD, 

ACTUARY. 

HEAD  OFFICE, 


J.   K.   MACDONALD, 

MANAGING  DIRECTOR. 


TORONTO. 


The  Phillips' 
Illuminated 


Case 

is  the  guiding  star  to  satis 
faction  in  show-case  buy- 
ing.    It  leads  away  from 
poor  materials,  warp- 
ing    frames,  sticking^ 
doors,  joints  opening, 
and  all  the  other 
annoyances  that 
are  part  and 


It 

Pays 

to  looK 
beyond 


parcel  with 
cheaply 
built  cases. 


the  few  dollars  saved 
in  the  buying  of  such  show 
cases.  It  pays  to  remember 
that  PHILLIPS'  SHOW  CASES 
maintain  38  years'  reputation  for 
reliability,  and  that  we  hold  the 
only  patents  covering  a  show-case 
illuminating  device.  Patented  in 
United  States  and  Canada.  John 
Petz,  Patentee. 

AVrite  for  Catalogue. 


l.L.CLfA/£ 


The  Auer  Gas  Lamp 

Money = Back  Style. 

Makes   its  own  Qas. 


OUR  No.  8  is  the  best  all 
around  lamp  on  the  market 
for  either  the  store  or  home. 

IT  IS  FITTED  with  an  up 
and  down  adjuster  so  that 
the  burner  can  be  lowered 
two  feet.  You  can  hang  it  on 
a  hook  or  screw  it  up — we 
supply  a  hook  and  a  screw 
plate  with  it. 

IT  GIVES  a  light  of  a  100 
candle  power  and  is  a  fine 
lamp  to  show  goods  with. 

THE  COST  of  running  it 
is  less  than  an  oil  lamp  and 
there  is  no  smell  or  smoke 
from  it. 


YOUR   MONEY  RE- 
FUNDED IF  YOU 
ARENOT PERFECT 
LY  SATISFIED. 


WRITE  FOR  OUR 
CATALOG. 


AUER  LIGHT  CO.,  1682  Notre  Dame  St  ,  MONTREAL.  I 


oo 
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Mark  Fisher,  Sons  &  Co. 


Woollens  and  Tailors"  Trimmings 


Victofia  \\  aod  Ciaig  St.,  MONTREAL. 


60  Bay  Street,  TORONTO. 


The    Oldest    Established    and    the    Largest 
strictly  WOOLLEN  House  in  the  Dominion. 


Halifax,  N.S. 
St.  John,  N.B. 


SAIVIF^L-E     FROOIVIS 


Victoria,  B.C. 


Ottawa,   Ont. 
London,  Ont. 


p:£TURNHB 


I 
f 


'^ iJrR&coMPAN     JJ5H  E R  *  coM-p^N  r  -^1  J;J^ 


p*  wnr; 


HUODERSFIFl  0 


FISHER     &     CO.,     HUDDERSFIELO,     ENG. 
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Mark  Fisher,  Sons  &  Co. 


MONTREAL  AND  TORONTO 


IMPORTED  WOOLLENS 

CANADIAN  WOOLLENS 

TAILORS'  TRIMMINGS 

Our  range  for  Fall  is  unsurpassed.  We  show  a  full  line 
of  Martin's  Worsteds,  Serges,  Suitings  and  Trouserings. 

Our  Rainproof  Overcoatings  are  exclusive  in  pattern 
and  quality,   and  are    not   to   be   duplicated    elsewhere. 

Four  of  our  specialties  in  Serges  every  IVIerchant  Tailor  should  carry  in  stock  : 

Avalanche  Klondike 

Dominion  Ophir 

They  are  guaranteed  Indigo    Blue,  and   Woaded  Black. 

Special  attention  is  called  to  the  large  variety  and  newest 
patterns  of  our  Fall  and  Winter  Overcoatings — an  exten- 
sive range,  and  at  right  prices. 

v.-><in<iClld,n     VV  00 lien     we  carry  in  stock  the  best  from  each  manufacturer, 
jpv  ■  J  comprising  a  large  range  of  up-to-date  patterns,  and 

uepartment       good  values. 

U  Ur    lrirnmin^LJCp3,rtrn6nt  keeps  pace  with  our  ever  growing  trade, 

and  every  requisite  for  the  Merchant  Tailor  is  carried 
in  stock. 

We  especially  invite  the  Dry  Goods  trade  to  inspect  our  selection  of  Costume  Cloths. 

QUANTITY,  QUALITY  and  PRICES  are  right. 
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/Aanufacturelrs  of 
.       nr/       ^ 


cy/./jee^/d^^^e/'/'-aed  (%> 


A.H.BAIRD, 

SCO'    TRCA% 


H.STROUD, 

MAN? 


THE  CANADIAN 

PRESS  CLIPPING 

BUREAU 

Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5 per  hundred  clippings:  840  per  thousand,  payable  in  advance: 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion, 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO. 


Write  for  particulars 


"TAMSON  RAPID  SPRING 
CASH  CARRIER^^^ 

The  Modern 
Labor  and 
Money  Saver 

FREDERICK  C.  CUTTING, 


17-119  SImcoe  Street, 


TORONTO. 
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TKe  BarloAv,  HolyoKe,  Mass. 


HOW  ABOUT  IT  ? 


The  Barlo"W  Catalogue  illustrates  and  describes 
several  thousand  different  ideas  in  display  fixtures, 
some  of  which  are  just  what  you  want. 

Our  Semi-Annual  Supplement  for  July,  1902,  is 
now  ready  for  distribution.  It  is  entirely  out  of  the 
ordinary  run  of  fixture  catalogues  and  is  full  of  valu- 
able information  on  a  great  many  subjects  of  interest 
to  you. 


SHALL  WE 
SEND  IT  ? 


No.  4-37.  Four-Ring  Tie  Stand 
for  the  display  of  Neckwear, 
Gloves,  Hosiery,  Ilandker 
chiefs  and  other  light  goods, 
on  counter  or  floor  of  window. 


Let  us  Have  your  request  before 
tHe  edition  is  exHausted. 


No.  •4-4-1.  Chatelaine  Bag  Stand. 
The  circles  are  of  flat  raetal, 
and  both  revolve  on  standard, 
allowingcustomers  to  examine 
all  bags  without  removing 
from  stand. 


Barlo^w  Manufacturing  Company,  HolyoKe,  Mass. 


39S  Broad"way, 
NEW  YORK.  CITY. 


METAL    DISPLAY    FIXTURES, 
SHO-W    CASES.    "WAX    FIGURES, 
PAPIER    MACHE    FORMS    Etc. 


125  Summer  St., 
BOSTON,  MASS. 


STRACHAN  BROS.,     / 

130  Wellington  Street  West 
TORONTO. 


S/. 


IxStrachan  Bros., 

^         Hat  Manufacturers, 

130  Wellington  Street  West,  TORONTO 


est,  |\J 


Men's  Felt  Hats  in  Wool  and  Fur. 

Prices  from  $4.50  to  $30.00  per  dozen. 

Ladies'    Ready-to-Wear    Hats    in 
Mohair  and  Velvet. 

Ladies'   Walking    Hats   in   Wool 
and  Fur  Felt. 

We  make  only  up-to-date  styles.  Send 
for  Catalogue  and  Prices,  or  call  and  see 
samples  at  our  factory,  130  Wellington 
St.  West,  a  few  doors  west  of  York  St. 


•is 


THE  DRY  GOODS  REVIEW 


Assortment    t 

The  Queen  Line  of  Undermuslins,  $100.00 

//  comprises  40  of  the  daintiest,  prettiest^  best  numbers  you've 
ever  seen.  **  How  can  you  do  it  for  the  money  P"  is  the  uniz^er- 
sal  question.  Advertising  matter  and  electros  sent  with  each  line. 

Corset  Covers  from  $2,25  to  $7.50  per  doz      Gowns  from  $4.50  to  $12.00  per  doz. 
Drawers  from  $2.50  to  $9.00  per  doz.  Skirts  from  $4.50  to  $18  00  per  doz. 


ri? 


Get  your 
order  in  now^ 
for  delivery 
any  time  prior 
to  January  1. 
Prices  are 
bound  to  go 
higher  and 
your  order 
should  be 
placed  at 
once. 


tIt 


Never  else- 
where  was 
such  an  at- 
tractive line 
offered  for 
$100.00.  ^ 
Send  for  com 
plete  specifi- 
cations. 


^ 


Hundreds  of  pleased  customers  testijy  to  the  excellence  of  this 
assortment .  Just  the  line  you  want  to  give  you  a  complete  stock 
of  Underwear .  It  contains  i8  dozen,  not  too  many  of  any  one 
style,  but  enough  different  styles  to  make  a  general  line  up  to 
the  prices  quoted  above. 

Terms,  3  |>cr  cent.  10  day». 

Poughkeepsie  Underwear  Co. 

Makers  of  Queen  Undergarments.  POUGHKEEPSIE,  NEW  YORK. 
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Special  Sale  Assortment  O 

The  Greatest  and  Most  Successful  Offering  of  QUEEN   UNDERGARMENTS 

for  Sales  Purposes. 

lOO   Doz^n,   $500.00.     T^rms,   2   p>^r  oen"t.  lO  days. 
Orie-l-ialf  of  assor-tm^rrt   sKiipped    for    $250.00. 


25  dozen  Skirts,  25  dozen  Qowns, 

25  dozen  Corset  Covers,      25  dozen  Drawers. 


Let  us 
write  you 
fully  of  our 
successful 
plan  for 
special 
sales  of 
muslin 
underwear. 


i^ 


A  large  and  well-known  retail  concern  received  its  first  shipment  of  Assortment  G 
on  May  31st.  On  June  2nd  it  telegraphed  duplicating  the  order,  which  wai 
promptly  shipped.  On  June  5th  we  received  a  telegram  ordering  a  third  assort- 
ment.    Name  of  firm  in  question  will  be  furnished  upon  request. 

Assortment  G  has  beaten  all  records.  It  is  by  far  the  most  attractive  offering  we  ve  ever  made.  The  duplicating  and  triplicating 
experience  of  the  firm  referred  to  above  is  but  one  in  many.  Dealers  everywhere  are  having  the  greatest  sort  of  success  with  the 
winsome,  high-class  garments  in  Assortment  G.       Order  quickly  to  be  sure  of  getting  the  goods. 

CIRCULARS    AND    ELECTROS    FURNISHED    WITH     EACH    ASSORTMENT. 

Poughkeepsie  Underwear  Co. 

Makers  of  Queen  Undergarments.  POUGHKEEPSIE,  NEW  YORK. 
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Imperial  Cloak  Co 


Manufacturers 
of 


Ladies'  Jackets,    y^.^^^^^^^^^^^^^ 


4 


Costumes, 
Cloaks,  Capes, 
Children's 
Reefers, 
Blouses, 
Dress  Skirts, 


and 


Underskirts. 


^   We  supply  the  Whole     f 
sale  Trade  only,  ^  ^    i^ 


4 

^]   We  are  now  showing 
^   Fall  Styles  in  all  lines. 


4 

4 
< 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
•J 
4 
4 


4 


We  invite  Wholesale 
Buyers  to  call  and  in- 
spect our  samples*    ^ 


Don^t  buy  before  see- 
ing our  Goods* 


Quotations  by  mail  and 
samples  sent  when  re 
quired*    ^    ^    ^    ^ 


ir 


I- 


I- 


^-j^«j^«ij^*j^^^«j^.^*j^«j^.^*j^«ij^«>j^«j^^ 


Office,  Factory  and  Showrooms ;  1924  NOTRE  DAME  ST. 
Branch  Factory :  43,  45  ST.  MAURICE  ST. 


MONTREAL 
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'd  m  LL  merchants  who  are  after  a  line  of  Ladies'  and  Gentlemen's  Rainproof  and 
■4  Waterproof  Clothing  in  which  "Perfect  Fit,"  "Fashionableness,"  "Stylishness," 
^  I  "Best  Finish,"  and  "Unequalled  Quality"  are  the  predoininating  features,  and 
the  prices  of  which  are  reasonable  and  allow  the  dealer  a  margin  of  profit  that 
is  really  profitable,  should  see  what  we  have  to  otter  before  making  their  Fall  pur- 
chases. We  are  showing  a  mammoth  assortment  in  all  the  most  desirable  styles  and 
patterns.  We  can  confidently  claim  that  the  most  critical  and  conservative  buyers 
will  find  many  numbers  in  our  line  that  surpass  anything  shown  this  season.  If  you 
would  command  the  Waterproof  and  Rainproof  Clothing  trade  in  your  town,  then 
you  will  be  particularly  interested  in  our  line.  Our  travellers  are  now  covering 
their  respective  routes  with  a  full  range  of  samples  for  Fall  trade.  It  will  pay  you 
to  inspect  their  samples. 


ESTABLISHED    1889 


_y 


Montreal  Waterproof  GlothiDg  Company 


1  873  Notre  Dame  St., 


MONTREAL. 
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No.  413. 

Dress  Skirt  made  out  of  very  handsome 
Cheviot,  trimmed  Satin,  Silk  or  Moire 
straps,  with  five  rolls  of  tucking,  made  in 
black,  navv  and  grey.    Price  $.3.50. 


No.   403. 

Walking  Skirt,  made  of  heavy  Frieze,  skirt 
cut  in  two  flounces,  flounces  lap  over  as 
shown  in  cut.    Price  $3.2.5. 


No.   303. 

Beaver  Cape,  29  in.  long,  unlined,  trim- 
med with  siraps  as  shown  in  cut.  Price 
$3  50:  lined.  $1.00  extra;  without  trim- 
mings, $2.75, 


No.   AOI 

Walking  Skirt,  made  out  of  Frieze,  in  all 
staple  colors,  cut  into  a  flounce,  with  cord- 
ing on  the  bottom  as  shown  in  cut.    Price 

$2.25. 


otice  to  the  Tiade : 
ewYo[l(SI(iitllAtg.Co. 
ew  Film,  '^^ 

ew  Goods, 
ew  Ideas, 

ew  and  tomiiioii  Sense  Styles 


No.  304. 

Fur-Lined  Cape,  33 in.  long,  trimmed  with 
Black  Thibet  Collar  and  fine  cloth,  and 
edge  lining    is  dark    mink    color.      Price 

815.00. 


We  have  established  ourselves  under  the  above  firm  name.  We  are  the  only 
house  in  Canada  manufacturing  Separate  Skirts  only  and  POSITIVE  Sellers. 

OUR    PRICES   ARE    RIGHT. 

Our  efforts  and  aim  will  be  to  watch  closely  the  European  and  American  fashions, 
and  to  give  you  the  benefit  of  our  experience  in  New  York  before  starting  here.  Give 
us  a  trial  order  and  convince  yourself  how  easily  you  can  handle  our  goods.  They 
will  show  you  a  handsome  profit.  We  have  added  to  our  lines  a  few  Capes,  Plain 
and  Fur-Lined — price  and  style  talk  for  themselves.     THEY  are  our  salesmen. 


NEW  YORK  SKIRT  MFG.  CO. 


28  Lemoine  Street 


MONTREAL 
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WRITE    TO 


J.  B.  QOODHLE 

ROCK    ISLAND,    QUE. 


FOR 


SHir-ts    of  all    l<incls. 
Bracks,     Olov^s, 
IRubber    Ooa-ts, 
NA/ool    Lined    Ooa'ts, 


% 


%. 


^^^^ 


l^airts,    S>A/^ea't^rs, 
UmderNA/^ear,     and    the 
"STAR"    Brand 
Overalls    and    Jumpers. 


:u 
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The  largest  and  most  progressive  Smallware  House  in  the  Dominion, 


any 

other 

two 

Smallware 
Houses 

combined* 


OPAL  and  AHETHYST  AHETHYST 


OPAL 


DlAnOND 


TURQUOISE 


This  Brooch  can  be  used  for  a  Neck  Ribbon  fastening,  Hair  Clasp,  Hat  Ornament,  and  in  many  other  ways  where  a  neat 

and  inexpensive  little  ornament  is  required. 

If  you  have  not  got  them  already  in  stock  LET  US  SEND  YOU  SAHPLES,     You  will  find  it  the  biggest  selling  little 

novelty  you  have  ever  had. 


« 


^U4hi0n  ^rip     Hose  Supporters. 


PHILLIPS  &  WRINCH,  ^t^'^Lt"  Toronto    Z^^^-^ll^TLL. 
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I^  "  at  EEN"  BUCKLE 
I!^  "QLEEN"  BELT 


One  Piece. 
Adjustable. 
Self  Locking. 
No  Hooks  and  Eyes. 
Made  in  all  Colors. 
No  Sewing  Required. 
Fits  Close  to  the  Figure. 
The  Best  Idea  in  Buckles  ever  Put  Out. 
The  Tighter  you  Pull,  The  Closer  it  Fits. 
Belts    made    with    the    '^ Queen"    Buckle   are 
interchangeable. 

"Queen"   Buckles  retail    for  25c.  ;    "Queen" 
Belts  from  50c.    up. 


MADE     IN     FABRICS    AND     LEATHER. 


A  Post  Card  Will  Bring  You  Samples.  Controlled  and  Sold  Only  Through 

PHILLIPS  &  WRINCH 

8  WELLINGTON    ST.    WEST,  ,. TORONTO 

QUEBEC  :    74  ST.  JOSEPH  ST.        MONTREAL  :    207  ST.  JAMES  ST. 
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GUARANTEED  SUPERIORITY 


TT    is     no    modest 
claim   we  make  for 

"Capsheaf  "  Safety 

Pins.  We  have  no  hesi- 
tation in  saying  they 
are  absolutely  the 
best  made.  They  are 
STIFF,  STRONG, 
COILLESS.  Highly 
endorsed  by  trained 
nurses.      ^      ^     The 

"Capsheaf "  is  the 

only  Safety  Pin  that  cannot  catch  in  fabric.  It  is 
strongest  in  sales,  richest  in  profits  and  the  most 
widely  advertised. 

JIJD50N  PIN  CO., 


Manufacturers, 


R0CriE8TER,  N.Y. 


SOLE  SELLING  AGENTS   FOR   CANADA; 


PHILLIPS  £.  WRINCn, 

8  Wellington  St.  West,  TOrOlltO 

SEND  FOR  FREE  SAMPLES. 


QUEBEC:    74   ST.  JOSEPH   STREET. 
MONTREAL:    207  ST.  JAMES  STREET. 
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LEADING    CLOTHIERS     {  ^      » 
IN  CANADA. 


MEN'S, 
YOUTHS', 


BOYS', 
CHILDREN'S 


McRenna,    Thomson    &.    Co., 

423,  425,  427  St.  James  St., 
MONTREAL. 


:l^ 
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We  invite  you  to  attend  our  Fall  Millinery  Openings 
when  we  will  show   a   stock    of  Fall  Millinery  that 

will  be  all  new. 


u 


J.  W.  PENNOCK 


The  New  Century  Stock  Measuring  Machine. 


A  device  of  extraordinary  merit.     Unique  in  design,  and  a  marvel  in  its  work 
capacity.     A  machine  of  such  diininutive  size  and  yet  of  such  vi'ide  range  of  work — 
undertaking  to  unroll,  measure,  block,  and  re-roll  all  classes  of  goods  usually  found 
in  a  dry  goods  store,  viz.:  Dress  Goods,  Staples,  Ribbons,  Laces,  Embroideries. 
Braids,  Cords,  Guimps,  etc. 

The  dimensions  of  this  little  marvel  are  only  8  x  lo  x  i5  inches. 

It  is  accompanied  with   separate  fixtures  which  adapt  it  to  the  various  classes  of 
goods. 


AN  AUXILIARY  OF  GREAT   VALUE. 


The  New  Century  Stock 
Measitrer  will  unroll,  measure, 
and  re-roll  a  bolt  of  Ribbon 
yards  in  20  seconds  and  do  spl 
work  —  a  card  of  Lace  or  Em- 
broidery of  40  yards  in  a  minute. 
Dress  Goods  and  other  heavy-rolled 
goods  can  be  most  expeditiously  and 
accurately  taken. 

EQUAL  IN  WORKING  CAPACITY  TO  SIX   MEN. 

The  volume  of  work  this  little  machine  will  do  is  equal  to  that  of  any  half  dozen  experienced 
employes  —  besides  eliminating  all  possibility  of  error.      Price  complete,  $15  00. 

THE  NEW  CENTURY  TWINE  BOX 

A   distinct   novelty  and  an  ornament— no  more   waste  twine— one    of  the  most  up-to-date 
and  useful  accessories  of  the  modern  store. 

A  REAL  NOVELTY  AND  AN  ABSOLUTE  NECESSITY. 

Winds  up  all  slack  twine  after  using  and  permits  of  no  waste  whatever. 
Accepted  wherever  shown  as  an  indispensable  and  valuable  fixture. 

FILLS  A  LONG  FELT  WANT-YOU  NEED  IT. 

Beautifully  finished  in  burnished  nickk,  and  indestructible. 
PRICE  EACH— HALF  A  DOLLAR. 

ILLUSTBATED   CIRCULAES   MAILED   UPON   APPLICATION. 

E  NEW  CENTURY  MANFG.  CO.,  brantford,  Ont. 
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It  will  contain  all  the  latest  novelties  from  Paris, 
London  and  New  York,  and  all  at  the  popular  prices 
that  helped  to  make  our  Spring  Opening  a  success. 


&  COMPANY. 


See  next  pa^e. 


k%' 


,v$ 


Ready  to  Wear  v*. 
^ade  to  Measure. 

Perhaps    at   no    time    has   the    manufacture    of   ready-to-wear 

Cloaks,  Costumes,  Skirts,  Capes,  etc.,  obtained  such  perfection  as 

at  present,   and,  recognizing  this  fact,  the  Public  are    demanding 

•  more  and  more  of  this  class  of  goods  rather  than  pay  high  prices 

for  the  made-to-measure  article. 

Our  Fall  lines  include  some  of  the  most  fashionable,  best- 
fitting  and  best-selling  garments  on  the  market. 

We  are  now  in  our  new  premises,  where  our  Cloak-making 
and  Cloak-selling  facilities  are  unsurpassed  by  any  Manufacturer 
in  the  Trade. 

We  shall  be  pleased  to  hear  from  you  at  any  time  through  our 
travellers  or  direct. 

THE  MERCHANTS  MANTLE  MFG.  CO. 

36  Wellington  Street  Eastf  '^^^^TOROISTO, 


LIMITED. 
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At  our  Fall  opening  we  will  show  a  superior  assortment  of  Pattern 
Hats  and  Bonnets  from  the  best  artists  of  Paris,  London  and 
New  York. 

Masterpieces  of  the  world's  best  milliners. 


See  precedinjf  pajje. 


J.  W.  PENNOCK 


The  Godericli  Knitting  Co.,  Limited 

^  HANUFACTURERS    OF  ^ 

"MAPLE  LEAF"  BRAND 

Plain  and  Ribbed,  Woollen  and 

Worsted  Hosiery,  and  Fine  flitts 

"Maple  Leaf"    Brand. 

—  ALSO  — 

"ALASKA"  BRAND 

Lumbermen's  Socks  and  Mitts.       i^^^rw  »^^^ 

CORRESPONDENCE    SOLICITED. 


The  Goderich  Knitting  Co.,  Limited,      Goderich,  Ont. 
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And  we  will  also  have  a  large  number  of  Pattern  Hats  and  Bonnets 
from   our  own  workroom — Hats  that  show  the  smart  touch  of  the 
best  milliners.     These  goods  will   be  priced  for  the  popular  trade.* 
Come  and  see  them. 


&  COMPANY. 


^ 


R.  B.  Hutchison  &  Co. 


JOBBERS  IM  WOOLENS 


JESSOP 

BUILDING 


80  Bay  Street,  TORONTO. 


ARE  CONSTANTLY  RECEIVING  NEW 
AND    DESIRABLE    LINES     IN  m 


FANCY  WORSTEDS 
SUITINGS  and  TROUSERINGS 
WOOL  TWEEDS 
Black  and  Blue  WORSTEDS 
and  SERGES 

Imported  and  Canadian  Goods. 

ALL  AT  JOB  PRICES. 

"SHORT  DATING  AND  SMALL  PROFITS" 

SPLENDID  LIGHT  IN  THEIR  NEW  WAREROOM 


The  National  Anthem  is  known  in  every 
('ity,  Town  and  Village  in  Canada. 


THE -X 


NATIONAL  RUBBER  CO'S 


Waterproof 


Clothing 


9    v^ 


^    ^ 


rOR  HEN,  WOMEN  AND 

C^|*|||_DREN    comes  a  close  second. 

445  St.  Paul  Street,  MONTREAL 

WRITE  US  FOR  SAMPLES  AND  PRICES. 
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fall  Urn,  1902 


Our  new  samples  for  Fall  Season,  1902,  which  are  now  being 
shown,  will  interest  every  buyer  of  Oil  Cloth.  In  beauty 
and    variety    of    design,    and    quality,    they    are    unsurpassed. 


OUR 
PRODUCTION 


A  COMPRISES  A 

#  Floor  Oil   Cloth— 3  qualities— all  widths  up  to  "A-  • 

•  Table   Oil    Cloth— made  in  7,  and  %  wide.  • 

9  Enamelled  and  Carriage  Oil  Cloth.  9 

S  Q..  (  Enamelled  Duck  and  Cotton  Back.             J 

9  )  Canvas  and  Painted  Back.  9 

9  Mats  in  all  sizes.  9 

9  Decorative   Burlaps— Double  sized,  oil  coated.                  • 


See    our    samples    before    placing    your  orders   elsewhere,    and 
remember  that   our  goods  are  all 

^ade  in  Canada. 


Office  and  Works,  MONTREAL 
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What  so  Many  Canadian 
Buyers  Go  to  See. 


Written  for  The  Review  by  one  who  has  been  there. 

HERE  is  scarcely  a  Canadian 
buyer  of  dry  goods  who  has  no  I 
paid  at  least  one  visit  to  the 
fashionable  parade  of  well- 
dressed  people  in  Hyde  Park, 
Loudon,  Eug-.,  during  a  buyiiii; 
trip  across  the  ocean.  Not  only 
do  the  curious  go  there,  but 
also  the  business  man,  who 
knows  that  he  will  find  there,  on 
ceitain  occasions  and  at  certain 
hours,  many  of  the  best-dressed 
men  and  women  of  the  West 
End.  One  of  these  occasions,  often  utilized  by  buyers  to 
combine  fresh  air  with  business  interests,  is  on  a  Sunday 
after  morning  church  and  before  the  luncheon  hour  ;  that  is, 
generally,  from  one  to  two  o'clock.  This  is  what  is  known 
as   the  "  Sunday  Parade." 

Let  us  suppose  that  a  Canadian  who  is  in  London  for 
business,  and  who  has  been  to  church  on  a  Sunday  morn- 
ing, desires  to  see  what  the  fashionable  folk  are  wearinii 
and  how  they  look  in  their  new  clothes.  If  he  wends  his 
way  towards  the  West  End  at  a  comparatively  early  honr 
on  Sunday,  that  is  between  10  o'clock  and  noon,  anri 
approaches  Hyde  Park  by  Oxford  street,  he  will  meet  many 
different  classes  and  typos  of  people,  each  going  to  spenil 
Sunday  in  their  own  way.  Here  will  be  seen  a  famii> 
party  in  one  carriage  driving  out  into  the  country  for  the 
day.  There  will  be  seen  a  smaller  party  of  young  men  in 
a  smart  drag  going  some  distance  out  of  town,  perhaps, 
taking  up  a  party  of  ladies  for  a  quiet  picnic,  or,  perhaps, 
intending  to  spend  a  bachelor's  day  at  some  well-known 
suburban  resort. 

Whiehe\er  way  you  take,  there  are  cyclists  everywhere — 
women  and  men,  alone,  in  pairs,  and  by  the  dozen.  To 
loiter  for  a  while  at  Oxford  street  corner,  you  see  how  the 
tops  of  outward-bound  'buses  are  bubbling  and  frothing 
over  with  gossamer  white  hats  and  dresses,   and  laces   and 


ribbons  ;  and  occasionally,  embowered  among  all  this 
finery,  you  may  pick  out  the  mother  of  a  family  nursing 
the  youngest,  the  father  nursing  the  dinner-basket,  and 
overheating  himself  with  saving  less  manageable  members 
of  the  family  from  tumbling  off  into   the  road. 

Panting  and  snorting  and  bumping,  there  goes  a  motor- 
car ;  four  knickerbockered  men  inside  of  it,  and  the  back  of 
it  bristling  with  golf  -  clubs.  Here  comes  a  dogcart  with 
a  smart-looking  party  out  for  the  day  ;  followed  presently 
by  a  glossy,  high-stepping  steed  drawing  a  natty  trap, 
wherein  is  a  large  man,  keenly  conscious  of  his  own  dash- 
ing aspect,  of  the  elegance  and  loveliness' of  the  lady  who 
sits  by  him  as  brilliantly  arrayed  as  a  very  butterfly,  and 
of  the  tremendous  effectiveness  of  the  white-breeched,  top- 
booted  footboy  jjcrched  with  folded  arms  at  the  back. 
Comfortable  people  are  out  sunning  themselves  in  landaus  ; 
e.\pectod  guests  are  spinning  off  in  cabs  to  pleasant  little 
luncheons  in  Suburbia  ;  and  all  the  time  there  are  more 
cyclists,  by  ones,  by  twos,  by  threes  ;  and  yonder,  spread- 
ing and  thinning  out  and  windina  among  the  traffic  like  a 
flight   of  birds,   comes   a    party   of   nearly  a   score,   a  flutter 


Watchhisf  the  Parade. 
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of  iVmiiime  ihajieiy  here  aiui  there  lending'  a    toueh  of  grace 
and  gallantry  to  it,   to  say  nothing  of  color. 

These  and  others  will  give  the  close  observer  an  idea 
of  how  dilTereiit  kinds  of  people  dress.  But  if  it  is  desired 
to  see  the  really  fashionable  people  in  their  own  haunts  on 
parade,  the  visitor,  on  enterino-  the  Park  after  church  by 
the  Mai'ble  Arch,  will  woml  his  way  down  towards  Picca- 
dilly. Under  the  trees  here  all  the  beauty  and  fashion  of 
the  West  End  hold  high  carnival  in  the  hour  bet\vixt  comin'j 
from  church  and  going-  to  luniheon  ;  but  the  whole  vast 
multitude  is  toned  to.  such  well-mannered  harmony  that 
there  is  no  crush  anywhere,  no  unseemly  excitement,  no 
haste — only  a  stately  pacing  this  way  and  that,  murmuriiiii 
of  sedate  voices,  and  rippling  of  politely  modulated  laughter, 
On  the  garden  seats  down  the  centre  of  the  broad  path  and 
at  the  side,  and  on  the  green  chairs  closely  scattered 
between  the  seats  and  more  closely  across  the  grass  behind 
them,  one  half  of  the  crowd  rests  and  looks  on  at  the 
other    half    which    is    in    motion.      Members    of    Parliament. 


most  costly  dresses  are,  perhaps,  only  worn  on  this  occas- 
ion, and  if  the  fashion  favors  long-trailing  skirts,  the 
wearei-s  do  not  always  take  the  trouble  to  hold  them  iij  . 
No  matter  how  well  dressed  the  visitor  may  be,  the  com- 
parison between  his  ordinary  attire  and  that  of  the  gaily- 
dressed  throng  impresses  him  with  a  feeling  of  being  badly 
dressed.  The  loveliest  costumes  are  in  evidence,  and  some 
of  the  more  curious  of  the  fair  sex  will  stare  deliberately  at 
the  gowns  of  others  who  pass   them  by. 

'^I'he  value  of  the  parade  to  a  visitor  with  commercial 
instinct  is  that,  as  far  as  ladies'  wear  is  concerned,  he 
would  see  not  only  the  materials  of  which  the  latest  cos- 
tumes are  made,  but  also  the  way  they  are  made  ;  the 
trimmings  used  upon  them,  as  well  as  the  kind  of  parasols, 
gloves,  and  boots,  which  are  in  vogue  for  the  time  being. 
The  accompanying  illustration  will  give  readers,  who  have 
not  actually  seen  the  famous  Sunday  Parade  in  Hyde  Park, 
hut  a  limited  idea  of  its  extent  and  gorgeousness. 
Although  it  extends  but  a  short  distance  in  this  portion  of 


A   View  in  Hyde  Park  on  Sunday  after  Clwrch. 


retired  military  ofKcers,  iinancial  princes,  men  of  title  and 
rank,  pompous,  indifferent,  afTable,  dignified  ;  gay  old 
gentlewomen  quizzing  the  throng  through  their  glasses, 
severe  old  gentlewomen  disregarding  it  all  with  petrified 
stares  ;  blushful  maidens,  callow,  swaggering  youths, 
matured  imperturable  maidens  and  bored  men  of  experience, 
matrons  and  dames,  and  fussy  or  stolid  old  heads  of  old 
families,  all  talking  and  flirting  and  bowing  and  smiling 
and  strolling  and  meeting  and  turning,  and  meeting  and 
passing  again,  or  pausing  to  shake  hands  and  chat  for  a 
minute  of  last  night's  ball,  or  to-morrow's  play,  or  this 
evening's  little  dinner. 

During  the  time  that  the  parade  lasts  a  steady  stream 
of  people  keep  walking  up  and  down,  and  if  the  weather  is 
fair  (and  there  is  not  much  use  in  going  on  a  rainy  day), 
the  show  will  be  a  very  fine  one.  Those  who  walk  &ro 
remarkable  for  the  disregard  exhibited  for  the  handsomest 
costumes  in  the  way  of  taking  care  of  them.      Many  of  the 


the    Park,    and    seldom    lasts    more   than   an   hour   or   so,    a 
great  deal  is  compressed  in  this  time  and  space. 

It  is  a  sight  not  easily  forgotten,  and  more  than  one 
Canadian  buyer  could,  if  he  were  so  minded,  tell  of  point- 
ers which  he  got  by  closely  observing  the  people.  One 
buyer  has  I'elated  how  he  "  caught  on  ''  to  a  new  design, 
which  struck  him  in  one  of  the  gowns  as  likely  to  suit  the 
Canadian  taste.  He  risked  making  a  large  purchase  in  the 
finer  grades,  but  especially  in  the  cheaper  w-eaves,  and  when 
the  goods  were  seen  in  Canada  they  proved  so  successful 
that  from  this  one  idea  alone  he  reaped  almost  a  season's 
profit.  Of  course,  there  are  times  in  the  year  when  the 
Sunday  parade  would  not  be  so  impressive  or  so  useful.  It 
is  at  the  height  of  the  season  when  Parliament  is  sittinir 
and  the  aristocracy  are  at  their  town  residences  that  the 
most  interesting  parades  can  be  viewed.  It  is  altogether 
a  uni(|vie  and  intei'estiiio-  spectacle  from  the  trade  as  well 
as    the   social    standpoint. 
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(Trade   Opportunities 
in  Ne^v  Ontario. 

IT  seems  marvelous  that  Canadians  should  have  known 
so  little  a  few  years  ago  of  the  value  of  the  resources 
of  their  own  country.  It  is  true  that  the  great 
development  to  the  south  of  the  line  has  brought  about 
such  a  consumption  of  raw  material  that  in  relation  to 
many  substances  the  supply  has  grown  short.  Of  pulp 
wood,  for  instance,  and  of  all  kinds  of  timber,  of  chrome 
iron  and  asbestos,  this  is  eminently  true.  The  creation  of 
a  new  market  for  many  of  these  substances  has  been  the 
cause  of  many  openings  presenting  themselves  in  the  new 
districts  of  Canada,  notably  in  New  Ontario,  the  develop- 
ment of  whose  water-powers,  and  timber  and  mineral 
wealth,  has  already  built  up  many  small  towns  as  well  as 
such  places  of  importance  as  Sault  Ste.  Marie  and 
Sudbury. 

One  is  struck  by  the  great  difference  in  prices  that 
obtains  between  this  New  Ontario  and  Old  Ontario.  Take 
such  a  necessary  article  as  bricks.  They  are  difBcult  to 
get  anywhere  from  Algoma  Mills  to  Sault  Ste.  Marie  for 
less  than  $19  per  1,000,  and  yet  there  is  plenty  of  clay, 
cheap  fuel,  sand  and  labor,  although  the  latter  costs  a 
little  more  than  in  the  east,  but  the  difference  in  price  of 
labor  is  nothing  compared  to  the  difference  in  price  of 
bricks  between  that  section  and  further  east.  The  same 
can  be  said  of  poultry,  vegetables,  butter  and  many  other 
articles,  of  which  there  is  a  large  importation  into  the 
country.  Lumber,  too,  in  spite  of  the  large  local  supply, 
is  high  in  price. 

There  is  a  good  opening  for  a  sawmill  on  the  Mississaga 
Hiver  at  Uean  Lake  or  Dayton  Station,  and  another  for  a 
hardwood  mill  north   of  Uesbarats. 

Sault  Ste.  Mario,  Bruce  Mills,  Victoria  Mines  and  Sud- 
bury are  great  markets  for  garden  stuff  of  all  kinds.  'I'he 
neighborhood  of  these  mines  is  not  fitted  for  gardening, 
owing  to  the  fact  that  fumes  from  the  blast  furnaces  and 
roasting  heaps  destroy  all  vegetation.  One  would  have  to 
go  more  than  five  miles  away  to  be  rid  of  the  influence  of 
the  gases.  Points  30  miles  away  from  these  centres  are 
just  as  advantageously  situated  as  those  nearer,  as  the 
railway  rates  for  milk  and  all  products  of  the  garden  arc 
less  than  it  costs  to  drive  five  miles  in  a  clay  country  with 
occasional   very  bad  roads. 

Both  the  Canadian  Pacific  Railway  and  the  Algoma 
Central  Railway  have  officials  who  attend  to  the  develop- 
ing of  the  country  and  are  ready  to  give  information 
about  these  openings.  Our  own  knowledge  leads  us  to 
class  as  among  the  best  places  offering  good  openings, 
North  Bay,  Sturgeon  Falls,  the  country  both  north  and 
south  of  Warren  Station,  particularly  the  French  River 
valley,  Massey,  Webbwood, ,  the  coimtry  north  of  Dean  Lake 
and  Dayton,  antl  Desbarats,  and  the  country  north  of  Echo 
Bay  and  (!arden  River.  It  would  be  well  for  the  intending 
pioneer  to  correspond  with  the  railway  officials  above 
mentioned  before  starting,  so  as  to  get  some  detailed 
information  as  to  their  particular  requirements.  Their 
addresses  are  :  "  The  Colonization  Agent,  Canadian  Pacific 
Railway,  Montreal,"  and  "  The  Land  and  Labor  Agent, 
Algoma  Central  Railway,  Sault  Ste.  Marie,  Ont." 

There  is  an  opening  for  a  store  and  hotel  combined  at 
Dayton  Station,   a   tinsmith   would  find  an   opening  at  Des- 


barats, iind  a  saddler  would  also  do  well  at  the  latter 
place. 

It  seems  almost  needless  to  say  that  the  fisherman  and 
hunter  can  find  a  territory  after  their  own  hearts'  desire 
in   this  region. 

The  climate  of  the  north  shore  of  Lake  Huion  is  almost 
identically  the  same  as  that  of  Peterboro'  or  Montreal, 
but   drier   than   Montreal,   owing  to   a  higher  elevation. 


"PINTO"   SHELL   CORDOVAN. 

The  Hudson  Bay  Knitting  Co.  have  added  to  their 
extensive  lines  a  new  kind  of  leather,  which,  for  gloves  and 
mitts,  will  likely  be  a  winner.  It  is  a  scorch  and  water- 
proof cordovan,  made  from  the  hide  of  the  Western 
broncho.  Its  toughness  and  chuability  make  it  almost 
wear  prsof  as  well.  By  actual  experiment  the  leather  was 
boiled  for  over  two  hours  and  then  thrown  on  top  of  the 
stove    to    dry    out.      The     only     perceptible     change    in    the 


Registered— all  rights  reserved. 

stock  was  the  loss  of  color,  which  is  scarcely  to  be  won- 
<lcred  at.  The  leather  was  just  as  pliable  and  apparently 
as  tough  as  when  cut  from  the  piece. 

In  color  it  is  a  handsome  pale  grey,  and  looks  very 
attractive  on  the  counter. 

Sales  of  it  are  running  up  rapidly,  and  although  the 
samples  have  only  been  out  a  month  sales  are  now  well  up 
to   a    thousand   dozens. 

The  H.  B.  K.  Co.  have  secured  sole  control  of  the  stock 
for   Canada. 


A   PAINTER'S  DUCK. 


No  more  genial  ami  fitting  representative  of  Canadian 
manufacturers  could  have  possibly  been  found  to  show 
Canada's  capabilities  that  Mr.  Robt.  Munro,  President  of 
The  Canadian  Manufacturers'  Association.  Yet,  even  this 
well-known  majiufacturer  of  paint  once  let  the  bucket  slip 
— not  in  the  blue  -  book  fashion  either.  While  discoursing 
on  "  this  fair  Canada  of  ours,"  a  rather  dark  and  wealthy 
West  -  Indian  merchant   addressed  the  president  : 

'■  Shuah  enuff  !  sah.  Your  Canady  is  a  mighty  fine 
country  !  But  I'se  terrible  interested  in  ducks  and  den- 
ims !  What  are  the  chances  for  to  trade  ?  Is  there  any 
export  business  ? 

"  To  be  sure,"  replied  our  representative.  "  Ducks  and 
hams.  Prof.  Robertson,  of  the  Dominion  Agricultural 
Departnieut,  is  just  the  man  for  you.  I'll  get  you 
his  address  in  a  short  time.  I  believe  he  is  in 
Glasgow  just  at  ])resent.  As  to  ex-sport  business.  No,  my 
friend  :  it  is  not  a  thing  of  the  ])ast.  Ducks  galore  ! 
Shooting  to  burn  !  Rondeau,  Mitchell's  Bay,  swarm 
with  them.  You  know  the  great  corn  belt  is  just  the 
making  of  pigs  and  fowls.  Yes,  Prof.  Robertson's  the 
man,"  and,  with  an  attempt  at  a  joke.  "  he's  no  quack, 
either." 
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THE   BARGAIN    COUNTER 
AND  ITS  CHANCES. 

A^'omen  'WHo   Buy  for  Others. 


NY    Canadian    who    has    visited    the    laiL;c 
retail  stores  in  New  York  cannot  fail   to 
note     the     eagerness       with     which     the 
"'  bargain     counter  "     is     pursued     by 
women    buyers.      The   same    is    true    of 
('finadian     bargain     counters     in     our 
large     cities,    but    not     to     the     same 
extent.      In  New  York,   as   in   London, 
there    are    women    who    make    a    living 
by  picking  up  bargains  for  their  wealthy  friends. 

To  illustrate  this,  the  case  of  three  sisters  may  be  men- 
tioned. They  were  left  penniless  and  wanted  to  make  a 
living  without  losing'  their  social  position.  The  youngest, 
whose  ideas  are  so  original  as  to  have  earned  for  her  the 
name  of  "  specialist,''  suggested  a  new  idea.  All  the  girls 
were  devotedly  fond  of  shopping,  and,  moreover,  keen  bar- 
gain hunters,  and  the  "  specialist  "  evolved  a  plan  by 
which  they  might  make  their  favorite  pastime  profitable. 
They  would  buy  for  others  who.  for  various  reasons,  could 
not  buy  for  themselves.  All  around  New  York,  and  even 
in  New  York  itself,  are  many  women  so  provincial  that  the 
noise  and  bustle  of  a  "  bargain-counter  "  fray  completely 
unnerves  them.  They  collapse  under  the  strain,  meekly 
allow  themselves  to  be  hustled  about,  and  end  by  going 
home  laden  with  impossible  "  bargains,"  which  are 
promptly  consigned  to  the  rag  bag.  To  such  women,  the 
shopping  sisters  offered  their  services.  They  knew  many  of 
these  fragile  ones  personally,  and  others  were  recommended. 

In  a  short  time  a  fair-sized  clientele  was  worked  up  and 
operations  began.  Each  sister  has  a  department.  One 
devotes  herself  entirely  to  hoisery  and  handkerchiefs,  collars, 
neckwear  and  the  hundred  pretty  little  trifles  that  women 
love  to  buy.      Another  buys  only  dresses  and  wraps. 

While  the  typical  bargain  hunter  is  fretting  and  fuming, 
and  madly  buying  all  sorts  of  things,  merely  because  they 
are  cheaper  than  usual,  and  may  come  in  handy  some  time, 
they  proceed  calmly  and  systematically,  tossing  over  hvige 
piles  of  goods  until  they  find  exactly  what  they  want. 
Otherwise  they  go  serenely  away  to  await  the  next  great 
"  mark-down  "    sale. 

The  "  specialist  "  does  not  buy.  She  acts  as  advisory 
counsel  only.  She  is  called  upon  to  give  opinions  as  to 
whether  a  certain  gown,  jacket,  hat  or  scarf,  will  "  pan 
out  "  well.  In  ordinary  cases  the  sisters  feel  competent  to 
pronounce  upon  the  case.  But  when  it  is  a  matter  of 
"  extreme  "'  in  cut  or  shape,  or  color,  when  the  garment  is 
apparently  "  past  hope,  past  help,  past  cure,"  then  the 
"  specialist's  "  opinion  is  in\oked.  Her  decisions  are  never 
questioned  by  her  sisters.  Experience  has  taught  them, 
that  her  far-reaching  eye  can  foresee  "  possibilities,"  if  any 
exist,  and  if  she  says  "  No,"  the  article  in  question  has 
passed   the  bounds  of  huuian  power  to  render  it  wearable. 

The  mother  is  a  useful  member  of  the  "  bargain  brok- 
ing firm.  She  belongs  to  the  old  school.  In  her  youth, 
girls  were  taught  all  sorts  of  dainty  needlework,  and  her 
daughters  declare  that  her  darning  is  as  handsome  as  any 
modern  embroidery.  She  has  also  studied  up  on  difTerent 
kinds  of  dyeing  anrl  cleansing  processes,  and  the  girls  call 
her  the  "  first  aid  to  injured  clothing." 


When,  therefore,  there  is  a  special  sale  of  white  goods 
anywhere  it  doesn't  daunt  these  shoppers  to  find  the  gar- 
ments torn,  the  lace  badly  damaged,  and  maybe  missing  in 
places. 

"  Mother  "  gets  out  her  finest  needles,  and  bright  little 
shears — as  sharp  and  keen  as  a  surgeon's  knife.  She  ravels 
out  the  threads  of  the  fabric,  and  deftly  weaves  it  in  place. 
When  she  has  finished,  it  woidd  take  a  penetrating  pair  of 
eyes  to  locate  the  mended  spot.  The  lace  is  joined  and 
made  equal  to  new  by  one  of  the  many  "  lace  stitches  ' 
she  has  at  her  finger's  ends,  and  then  some  customer  who 
has  been  waiting  for  a  handsome  robe  de  nuit  or  a  dressing 
jacket,  gets  a  dainty  beauty,  as  good  as  new  for  the  price 
of  an  inferior  article,  and  saves  double  the  amount  in  wear 
and  tear  of  nerves. 

Hats  enter  the  clearing  house  with  damaged  feathers 
and  torn  edges,  and  come  out  chic  Paris  creations,  after 
mother  and  the  "  specialist  "  have  had  a  heart  to  heart 
session.  Of  course,  they  are  all  good  judges  of  goods  and 
never  buy  anything  that  is  not  of  first  quality,  however 
badly  damaged  it  may  be. 

Their  names  are  on  the  books  of  several  exclusive 
"  shops  "  and  they  are  promptly  notified  whenever  a  bar- 
gain in  their  line  is  ofiered.  For  accidents  will  happen, 
even  in  the  awellest  establishments.  An  operator  has 
neglected  to  wipe  an  infinitesimal  drop  of  oil  from  her 
machine,  and  the  delicate  fabric  is  stained  in  a  place  where 
concealment  is  impossib,le.  A  "  jiresser  "  holds  the  iron 
an  instant  too  long  on  a  seam  ;  there  is  a  smell,  a  scorch 
and  a  hopelessly  ruined  garment,  but  a  windfall  to  the 
customers— who  otherwise  could  not  hope  to  wear  gowns 
with  Fifth  Avenue  labels.  When  the  spots  will  ndt  yield 
to  mother's  magic  lotions,  they  are  hidden  by  trimming, 
pert  little  unexpected  bows  and  roses,  that  eive  a  decidedly 
French  air,  and  make  distinguished  what  was  common- 
place. In  one  bad  case  of  burns,  the  "  specialist  "  pre- 
scribed long  strips  of  bias  velvet,  and  added  a  sash,  where 
too  many  strips  would  have  been  a  "  giveaway." 

Once  she  nearly  met  her  Waterloo,  when  she  was  con- 
fronted with  a  handsome  violet  broadcloth  badly  moth- 
eaten.  She  remained  in  the  seclusion  of  her  room  two 
days,  and  when  she  emerged  she  brought  with  her  an  ele- 
gant "  reception  gown."  The  moth's  work  had  given  her 
a  "  tip."'  She  had  cut  away  the  ragged  edges,  and  filled 
the  gaps  with  b.lack  Escurial  medallions.  Mother's  skillful 
fingers  had  fastened  them  in  place  with  a  little  brier  work, 
and  it  was  the  most  admired  gown  at  a  weddins;  a  week 
later,  the  delighted  buyer  wrote  them,  and  "  The  Suburban 
Gazette  devoted  a  half  column  to  it,"   she  added. 

Their  customers  all  have  implicit  faith  in  the  good  taste 
and  judgment  of  the  purveyors,  and  so  far  not  an  article 
has  been  returned  as  unsatisfactory,  or  left  upon  their 
hands.  In  fact,  when  once,  by  reason  of  a  sudden  death, 
an    old     patron     was    unable    to    use    a   colored    gown,    the 

sisters  were  fairly  besieged  with  demands  for  "  Mrs. s 

blue  foulard,"  and  it  required  considerable  diplomacy  to 
avoid  giving  offence  when  the  dress  finally  was  awarded. 

Their  latest  venture  is  a  branching  out  into  furs  as  a 
side  line,  since  the  "  specialist  "  discovered  that  there  are 
places  where  one  can  buy  scraps  of  all  kinds  of  pelts  by 
the  pound.  She  beguiled  a  furi'ier  into  showing  her  how  to 
sew  skins,  and  her  jaunty  muffs  and .  boas  are  spoken  for 
long   before   thev   are  finished 


The  unsuccessful  man,  remarks  Printers'  Ink,  waits  for 
something  to  turn.  That's  Micawberizing.  The  success- 
ful man  gets  out  and  hustles  and  turns  up  things  upon  his 
own  account. 
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LISTER  &  CO.,  Limited 


Manningham  Mills,  BRADFORD. 
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Silk  Velvets 


IMPROVED  Finish.     Black  and  Colors. 
For  Millinery  and  Dress  Purposes. 


Panne  and  Mirror  Velvets, 
Coronation  Velvets, 
Silk  Dress  Plush 


As  the  demand  for  Silk  Velvets  is 
expected  to  be  large, 


EARLY  ORDERS  ARE  URGENT. 


Brice,  Palmer  £*  Co. 


Telegrams 

•♦Eminent" 

London 


London^  Eng. 


Manufaoturera  of- 


(( 


THE 


EMINENT"  RAINCOATS 


Ladies',  Misses'  and  Children's 


CLOAKS  and  SUITS 


BRICE,  PALI^ER  ^  CO., 

LONDON,   ENGLAND. 
Warehouse:     14   Cannon  St.,  E.C. 
Factoru  :     90-92-94-96 

City  Road,  E.C. 


Canadian  Representatives — 

THE  BRITISH    IMPORT  CO. 

OF   TORONTO 

I  WEST  WELLINGTON  ST.,  TORONTO 

T.E.CUFPE  H.G.  POOLER  C.O.DOUGLAS  W.  H.  VAUGHAN 
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DUDLEY,  ^'""'c.  ' 

Worcestershire,  ENGLAND. 

Supply  Woollen  Drapers  and  Tailors  with  every  description  of 

English  Woollen  Cloths  and 
Tailors'  Trimmings 

All  the  BEST  MAKES  In  Black  and  Blue  Worsteds 
and  Beaver  Cloths  —  a  special  feature  of  their  business. 

Many  Canadian  houses  are  now  regularly  trading  with  them 
and  find  their  goods  saleable  and  excellent  value.  G.  &  S. 
have  no  travellers  in  the  Dominion,  but  Messrs.  W.  H.  Payne 
&  Co.,   of  86  Bay  St.,  Toronto,  are  their  agents  for  Ontario. 

GRAINGER  &  SfllTH 


ALSO  MANUFACTURE  AND  EXPORT  ALL 
DESCRIPTIONS  OF 


Men's,  Boys',  Youths'  and  Juvenile  Clothing 

for  the  making  of  which  they  have  special  facilities.  They 
can  supply  garments  made  to  special  measures,  giving  good 
fit  and  style.  For  this  trade,  pattern  cards,  measuring  forms, 
etc.,  are  supplied  gratuitously  to  bona- fide  traders. 


Canadian  buyers  visiting  England  should  call  either  at  the 

Principal  Warehouse  and  Factory,  DUDLEY, 

or  at  their  Branch  Warehouses  : 

Cross  Lane,  BIRMINGHAM  ;    Mount  St.,  NOTTINGHAM  ;    Trinity  St.,  HAWLEY  :    Guildhall  St., 
PRESTON  ;  Victoria  St.,  BELFAST  ;   Parliament  St,  LUBLIN ;   or  64  Aldermanbury  St.,  LONDON. 
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Exclusive  Designs. 


Select  Patterns, 


To  Wholesale  Buyers  of  Lace  Curtains,  Nets,  etc, 

we  extend  a  cordial  invitation  to  visit  our  works  and 
inspect  our  goods.  You  will  find  our  patterns  and  styles 
correct  and  well  selected  a7td  prices  right.  Our  repre- 
sentative will  take  pleasure  m  meeting  you,  by  appoint- 
fnenty  at  Notti7igham,  and  accompanying  you  to  Beeston. 

It  will  pay  you  to  call  on  us  before  buying  elsewhere. 


7^ he  AnP'lo-Scotian  Mills 


Canadian  Representative  : 

J.   A.    WELLS, 
207  McKinnon  Bldg.,   TORONTO. 


Beeston,  near  Nottingham,  England, 


Newey 
Bros. 


Manufacturers 
of — 


MANTLE,  MILITARY,  DRESS  AND  SPRING 
HOOKS  AND  EYES  AND  METAL  BUTTONS 


105-9  Brearley  Street, 


BIRiHINGHAM,  ENG. 


(WHOLESALE    ONLY) 
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i      BELFAST  DRAPERS  AND       | 
I  CHEAP  SALES.  I 

HAT     there    is    a    demand    lov 
drapers'  cheap  sales  few  will 
deny.       The      public     dearly 
love  a  l)argain  in  nearly  any 
kind     of    merchandise,     but    particu- 
larly in  dry  goods. 

Belfast  drapers  are  well  forward 
in  catering  for  the  wants  of  their 
ients,  and  in  the  matter  of  "  bar- 
gains "  leave  no  stone  unturned  to 
give  pati-ons  surprising  value.  Stock- 
taking sales  occur  twice  yeaily, 
January  1  and  July  1,  in  most 
large  retail  establishments,  the 
object  being  to  realize  all  odd  lots 
oi  old  or  soiled  goods  that  would 
not  be  profitable  to  keep  in  hand. 
With  most  retailers,  however,  these  items  would  not  be 
suiMcient  to  make  a  good  show,  and  hence  the  necessity  of 
providing  something  "  special  "'  to  assist  in  making  up 
sizeable  lots. 

Retailers  know  that  manufacturers  often  have  odd  or 
job  lines  of  goods  on  their  hands,  and  to  secure  such  they 
are  always  on  the  watch.  A  manufacturer  usually,  to  a 
regular  customer  on  other  goods,  will  sell  these  job  lines 
considerably  below  cost.  The  retailer,  in  turn,  sells  on  a 
closer  margin  than  he  usually  does  in  ordinary  trade.  Thi; 
result  is  that  many  really  cheap  lines  are  placed  before  the 
purchaser,  who  gets  the  benefit  of  a  double  reduction.  Let 
us  take  a  case  which  will  serve  to  make  this  more  clear. 

In  the  course  of  a  recent  conversation  with  a  friend  in 
the  cuff  and  collar  trade  1  inquired  how  damages,  misfits,  • 
etc.,  were  handled.  These,  it  appears,  are  kept  aside  in  a 
receptacle  as  they  accumulate  from  time  to  time,  and  then 
periodically  disposed  of  to  his.  clients  for  their  cheap 
sales. 

It  must  also  be  borne  in  mind  that  many  such  job  lots 
are  as  good  as  perfect.  Perhaps  a  quantity  of  collars 
may  get  backed  with  the  wrong  material,  have  a  trifle  too 
large  button  holes,  and  so  on.  One  can  understand  that 
in  nearly  all  manufacturing  businesses  such  things  do 
occur. 

In  purchasing  these  manufacturers'  lots  the  question  of 
discount  is  a  very  important  item  as  well  as  the  price.  At 
least  such  is  the  case  with  Irish  drapers.  Rebate  to  the 
extent  of  12^  to  33^  per  cent,  is  usually  insisted  on  when 
the  question  of  price  has  been  discussed  and  settled.  Lately 
manufacturers  are  trying  to  sell  at  "'  net  prices."  One 
customer  bought  this  year  about  £2,000  worth  of  linens  on 
this  principle. 

Of  course,  there  are  also  occasional  opportunities  where  a 
draper  may,  and  does,  secure  very  cheap  lines  from  mer- 
chants who  are  pressed  for  money.  Recently  I  knew  a 
manufacturer  to  sell  a  cloth,  value  9Jd.  (or  IS-Jc.)  per 
yard  for  7d.  (14c.),  the  stipulation  being  that  purchaser 
make  prompt  cash  payment. 

Sometimes  merchants  persist  in  holding  stock  that  has 
for  some  reasons  or  other  being  left  out  of  their  regular 
trade,  and  no  class  of  stocks  can  be  had  cheaper  when  the 


owner  decides  to  clear  out.  One  large  firm  of  retailers  in 
Belfast  this  year  bought  a  lot  (some  hundreds  of  pairs)  of 
hemstitched  sheets  at  the  extraordinary  discount  of  35  per 
cent,  off  manufacturers'  cost.  This  is  a  fact  of  personal 
knowledge. 

Goods  for  cheap  sales  are  also  had  from  dissolutions  of 
concerns,  bankruptcies,  etc.  Bankrupt  stocks  are  favorite 
lines  with  Messrs.  Jno.  Robb  &  Co.,  Limited,  and  Messrs. 
Mackenzie  &-  McMullen.  J  ust  now  the  first-named  is 
advertising  extensively  a  sale  of  bankrupt  stock  bought  at 
"  64  1-3  per  cent,  below  cost."  The  public,  of  course,  do 
not  know,  as  a  rule,  what  that  "'  below  cost  "  really 
means. 

Of  late  years  there  has  been  an  increasing  importance 
attached  to  the  question  of  dating.  That  is  when  pav 
ment  for  a  purchase  is  to  be  made.  Purchases  for  cheap 
sales  are  usually  specially  dated,  giving  a  longer  time  in 
which  to  pay.  J  his  is  very  favorable  for  a  retailer,  who 
can  thus  get  time  to  jjwsh  sale  of  his  stock  and  get  sutli- 
cieut  cash  on  hand  to  meet  the  larger  payments  re^,,  . 
One  firm  who  buy  cheap  lines  for  half-yearly  sales  get  two 
and  a  half  or  three  months  longer  than  the  ordinary  trade 
credit. 

Special  attractions  must,  of  course,  be  a  feature  in 
successful  cheap  sales  and  Belfast  retailers  are  very  thought- 
ful with  free  lunches,  music,  bands  performing  at  intervals, 
and  some  have  even  gone  so  far  as  to  talk  of  giving  coun- 
try patrons  free  railway  tickets.  Of  course,  there  ^re 
special  efibrts  made  in  window  shows,  the  best  displa.. 
possible  being  done  with  a  "  drawing  '  bargain  of  some 
description.  During  sales,  advertisement  is  extensively 
employed,  newspapers,  delivery  vans,  windows  and  posted 
circulars  being  the  usual  mediums  for  informing  all  and 
sundry  that  now  is   the   time  ;   a  chance  of  a   lifetime,  etc. 

Belfast  drapers  have  no  "  cheap-sale  days  "  throughout 
the  year.  By  this  1  mean  they  have  no  li"riday  sales  or 
Tuesday  sales,  etc.,  as  is  common  in  London  and  else- 
where. 

Christmas  sales  may  be  mentioned  here,  though  they  are 
not  cheap,  or,  more  correctly,   "  specially  cheap." 

There  is  the  extensive  show  of  silk  initial  handkerchiefs, 
furs,  toys  ;  in  fact,  as  one  fiiin  advertise,  "  Everything  you 
can  possibly  want  for  a  Christmas  present,  and  to  suit  all 
purses." 

Messrs.  Anderson  &  McAuley,  Limited,  had  an  unique 
Christmas  display,  entitled  ""  Dolls  at  Home."  Inside  a 
large  window  was  dressed  like  a  drawing  or  dining-room 
with  dolls  sitting  round  a  fully  equipped  tea  table.  There 
was  a  miniature  piano  at  one  corner,  at  another,  a  cradle, 
and  so  on.  Some  of  the  various  capabilities  of  "  Dolly 
were  described  by  a  card,  "  Take  me,  1  can  kneel,"  or  "I 
can  kick,"  etc.  The  display  was  an  attraction  to  vast 
crowds. 

Another  display  of  Christmas  novelties  w-ell  worthy  the 
attention  it  received  was  that  of  the  "  Bank  Buildings." 
All  their  front  and  side  windows  were  filled  with  Liberty's 
art  specialties,  fire  screens,  flower  vases,  dolls,  mechanical 
toys,  Christmas  cards,  etc.  The  selection  was  vast  and 
covered  every  likely  want  for  the  season's  presents. 

During  the  month  up  to  New  Year  most  large  drapers 
keep  their  windows  lighted  up  after  the  premises  have  been 
closed  for  the  day.  This,  of  course,  is  very  effective,  espe- 
cially as  the  neighboring  places  of  business  close  and"  leave 
comg_arative  darkness   around. 

A.  L. 
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NOVA   SCOTIA. 


NEW  BRUNSWICK. 
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Ei^Kt  representative  Canadian  ladies,  costumed  by 
tHe  leading  dry  goods  House  in  tKeir  respective 
toMrns,     tHe    fabrics    Having     been    purcHased    from 


BropKy,  Cains  (SL   Co., 


Moritreal. 
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Our  Dress  Goods 

should  be  upon  the  counter  of 
Every  Rota i I  Dry  Goods  house  in  the  Dominion. 

Our  range   for   Fall  1902  \s  larger  by  almost  half  than  what   we 
have  shown  any  previous  season. 

We  are  showing  the  largest  range  of  Plain   and   Semi-Plain  Black 
Goods  carried  by  any  house  in  Canada. 

The  very  best  goods  that  are  made  both   by  Domestic  and  Foreign 
manufacturers. 

Black  Grenadines,  the  most   refined    and    beautiful    of  all    dress 
Fabrics,   and  the  most  Staple  too — for  Grenadines  own  j^U  seasons. 

Voiles,  Fine  Silk   Warp   Tringalines,   Crepe  et  Soie  and  Mousseline 
de.Soie. 

Imported  Suitings 

Serges,  Coatings,  Cheviots,  Harris  and  Faced  Goods. 
Fine  Faced  Mixture  and  Self'Coloured  ZIbellnes,  Fancy  ZIbellnes. 
mixed  and  Self-Coloured  Coverts, 
Mixed  and  Self'CoIoured  Venetians, 

The  finest  makes  of  Box  and  Broad  Cloth  Suitings  that  are  shown 
by  any  house  In  Canada. 

Domestic' Made  Homespuns. 

Skirtings  and  Costume  Friezes. 

Chalk  Line,  Basket  Weave  Venetians  and  Fine  Broadcloth  Suitings. 

These  goods  reflect  great  credit  upon  our  Canadian  manufacturers. 

BROPHY,  CAINS  &  CO., 

MONTREAL. 
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New  Departments  for  FALL  1902. 


BOYS'  NAVY  SERGE  and  TWEED 


SUITS 


^WWV^.WWWWW^'WIi 


All  sizes,  to  retail  from  $2.00  up. 


MISStS',  MAIDS'  AND  LADIES' 

RAIN  PROOF  COATS 

in  ^  and  full  length,  for  High-Class  Trade. 


LADIES'  UNDERSKIRTS 

A  few  leading  numbers  that  are  trade-winners. 


Ladies'  Knockabout 

~'  Walking  Skirts 


I  rid 


Our  Own  Manufacture. 


BROPHY,  GAINS  &  CO.,  Montreal 
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THERE   IS  ALWAYS  A   DEMAND  FOR 

Imported  Staples 

We  have  in  stock : 

Fast  Color^  Double  Warp,  English  Oxford  and  Harvard  Shirtings. 

Fast  Color,  Fancy  and  Indigo-Striped  English  Galateas. 

Fast  Color,  36  and  40-in.  Checked  and  Bordered  English  Ginghams. 

Fast  Color,  40-in.  Fancy  Bordered  and  Nuns  Striped  English  Indigo  Ginghams. 

Fancy  Checked  and  Bordered  Apron  Dowlas. 

Fancy  Printed  Velour  Blousing  Flannelettes. 

Three  Ranges  of  Reversible  Printed  English  Flannelettes. 

Complete  Range  of  Pink  List  White  Angola  Saxony  Flannel. 

Complete  Range  of  Cream  Ceylon  Unshrinkable  Flannel. 

Complete  Range  of  Fine  Scarlet  Saxony  Flannel. 

Standard  Makes  in  Black  and  Colored  Mercerized  Satanas. 

30  and  44-in.  Black  Richesse  Taffeta— the  LUSTRE,  the  FEEL  and  DOUBLE 

the  WEAR  of  REAL  SILK. 

30  and  40-in.  Black  Patent  Silk  Finish  Satanas    our  standard  lines  under  old  Nos. 

and  at  old  prices. 
40-in.  Black  Windsor  Taffetas. 
Printed  Black  Back  and  40-in.  Printed  Fancy  Linings. 


LINEN 
DEPARTMENT 


Encouraged  by  the  development 
in  this  department  the  past  year, 
we  have  increased  many  of  our 
ranges  in  Staple  Lines  and  have 
also  added  quite  a  variety  of 
— ^ ^^^  FANCY  NOVELTIES  to  it 

that   should    command   the   attention   of  every   business   man  desiring  to 
increase  his  Linen  Department. 


BROPHY,  CAINS  &  CO.,  Montreal 
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"EXCELDA"-A    NEW    FABRIC   FOR    HANDKERCHIEFS. 


AFTER    WASHING    LOOKS    LIKE    NEW 


MORE    SERVICEABLE    THAN    SILK 


ABSORBENT— JUST    WHAT    IS    WANTED    IN    A    HANDKERCHIEF. 


ONCE    USED    ALWAYS    USED 


PRODUCED    TO    SELL    AT    POPULAR    PRICES. 


MADE     [N    A     VARIETY    OF    STYLES.     PLAIN     AND     PRINTED. 


EVERY  HANDKERCHIEF  BEARS  A  T ICKET  STAMPED  "EXCELD A 


CAN  BE  HAD  FROM  ALL  THE  LEADING  WHOLESALE  HOUSES* 
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AndtheintermediateSTEEL 

VioQNERJc^  "PATENT 

TM 


OF    TME    lg>^'^ 

H.  PEARCE,"i667  Notre  Dame  St.,  MONTREAL. 


Sole  Manufacturer,  CHAS.  HORNER.  29  Vyse  St.,  BIRMINGHAM,  ENG. 


FTTLL    STR^A.IPS    ^A.]SriD    SHOE    L.A.BELS 


SHIRT    .A^l^lD    TJnsriDEIi^^T^rE.A.Ii    Hi^^BELS 


FOR     CLOAKS 


Low  Prices 


FOR    SKIRTS 


SUPPLIED  AT  SHORT  NOTICE, 

Artistic  Designs  Furnished. 

WRITE    FOB    SAMPLES    TO 


FOR 

SUITS 

Qu 

ickest 

Deli 

very 

FOR 

FURS 

GERMAN  ARTISTIC  WEAVING  GO., 


Factories;  Crefeld,  Germany,  and  Pompton  Lakes,  N.J, 

274  &  276  CHURCH  ST..  NfcW  YORK. 

Canadian  Office  :  TORONTO,  14  Melinda  St. 
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For  Ladies'  Underwear                                For  Children's  Hoods,  Robes, 

of  all  kinds,    Pillow  Slips                            Full  Dress  and 

and  all  Bed  Appointments.                        Bassinette  Trimmings. 

SEE   OUR    LATEST    PRODUCTION.    "JAP    SILK     PLANTAGENET." 
ThE  SPECIAL   PRODUCTION   OF  THE   LARGEST  FRILLING  HOUSE   IN  THE  WORLD. 

THE    ABOVE   PATTERNS,  AND  MANY  OTHERS,  ARE    MADE  IN    A  VARIETYOF  WIDTHS. 


EXPERT    judges  agree  that   *' Plantagenet "    Frillings  exceed  all  other  makes  (for  the  above  purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.       Drapers  in  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 


.)S 
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Hats  on  Famous  Heads 


THE.  QUESTION   OF  SIZE. 


lEN  Mr.  (Jluclsloue  died  a  London 
paper  stated  that  his  head  was  ot 
exceptional  size,  and  gaNe  an  inci 
dent  which  Mr.  Gladstone  told  at 
Lord  Kipon's  residence  about  a  man 
who  could  not  get  a  hat  large 
enough  till  at  last  the  hatter  calletl, 
in  desperation,  tor  an  Aberdeen 
hat.  The  point  of  this  was  that 
Scotchmen  have  larger  heads  than 
Irishmen  or  l'".nulishnu'n.  Mr.  Gladstone's  number  in  hats 
was  Tg. 

A  No.  7  hat  is  the  average  English  size.  Sir  Walter 
Scott's  and  Lord  Beacoutield's  hats  were  of  this  size.  The 
hats  of  John  Bright,  Kobert  Burns  and  Charles  Uickens 
wcie  7-|-,  Lord  John  Russell's,  7^ — all  smaller  than  Mr. 
Gladstone's.  But  the  Gladstone  hat  was  exceeded  in  si/te 
by  that  oi  IJr.  Chalmers,  7^.  Daniel  O'Connell,  whom 
Gladstone  styled  the  greatest  Irishman  who  ever  li\e.l, 
wore  a  hat  of  the  size  of  8.  The  late  Dr.  Thomas,  Arch 
bishop  of  York,  wore  a  large  8,  and  Joseph  Hume's  was 
emphatically  abnormal,  8^.  At  a  meeting  of  the  conveu- 
tion  at  London  University, '126  hats  were  measured,  and 
it  was  found  that  between  4U  and  41  per  cent,  were  above 
the  English  average,  between  25  and  30  per  cent,  were  just 
the  a\erage  size  and  iS4  per  cent,  were  under  the  average. 

When  Bismarck  died,  Herr  Fricdrich  H.  Kranz,  the  pro 
sent  head  of  the  old  Frankfort  firm  of  hat  makers.  Martini 
&  Co.,  communicated  some  trade  statistics  to  The  Ham 
burger  Nachrichten,  for  the  benefit  of  future  biographers 
and  physiologists.  Fifty  years  ago,  according  to  the  first 
record  of  the  Martini  '"  Kopfmass  machine,"  Bismarck's 
head  had  a  width  of  59^  centimetres.  It  is  obvious  that 
this  statement  means  not  a  width,  but  a  circumference,  for 
the  62  centimetres  are  equal  to  24  and  41  hundredths 
inches,  which  would  give  him  a  size  of  about  No.  8.  Con- 
cerning his  head's  swelling,  this  would  mean  a  thickening 
of  the  scalp  of  2-5  of  an  inch   all  round. 

The  marmger  of  a  big  New  York  store  told  a  curious 
inquirer,  as  to  the  relative  proportions  of  sizes  asked  for 
in  a  large  order,  that  in  four  lots  of  24  dozen  each,  a  total 
of  1,152  hats,  there  were  the  following  sizes  :^6^,  3  ;  6f, 
36;  (ii,  Hi;  6^,  213;  7,  273;  7^,  249;  7i,  165;  1%,  75; 
7^,  24  ;  7f,  3.  There  are  calls  for  hats  7^,  live  or  six  dur- 
ing the  season,  and  there  are  many  with  7f-size  who  ha\e 
hats  made  to  order.     One  customer  always  wants  8§. 

In  making  a  comparison  with  English  hats,  it  is  found 
that  the  English  measure  upon  the  principle  of  the  oval. 
When  a  head  is  7^  inches  long  and  6^  inches  wide,  they 
add  the  two  measurements  and  divide  by  two,  giving  7  as 
the  size  of  the  head.  The  American  method  is  different. 
In  the  States  the  circumference  of  the  head  is  carefully 
measured,  and  is  always  estimated  ^  more,  so  that  Glad- 
stone's head,  7g  by  the  English  measurement,  would  be  7^ 
by  the  American,  and  all  these  American  heails  reduced  to 
the  English  standard  would  be  ^  less. 

"Persons  having  large  heads  should  not  fancy  that  this 
demonstrates  greater  ability  than  is  possessed  by  those 
whose  skulls  are  smaller,  nor  should  the  latter  be  discour- 
aged, for  it  is  easy  to  prove  that  quality  of  brain  is  as 
important  a  factor  as  size.  Disraeli  was  ceatainly  one  of  the 
aljlest  men  who  ever  sat  in  the  British  Parliament,  and,  in  the 


opinion  of  Justin  McCarthy,  a  greater  parliamentary  orator 
than  (iladstone,  yet  his  head  was  but  7^,  according  to  the 
iVnierican  plan.  Lord  Chelmsford's  size  was  6^  ;  the  Duke 
of  York's,  6|  ;  Dean  Stanley's,  6|f,  and  that  of  the  Emperor 
of  Germany,  65- 

If  a  man  is  distinguished  from  the  lower  animals,  phy- 
siologically, by  the  superior  development  of  the  anterior 
portion  of  the  spinal  cord,  that  is  to  say,  by  the  greater 
size  of  his  forehead,  all  other  things  being  equal,  the  rela- 
tive location  of  the  brain  in  man  must  have  much  more  to 
do  with  the  sum  total  of  brain  power,  measured  by  mental 
results.  Such  phenomenal  beings  as  Blind  Tom  are  not  as 
rare  as  might  be  supposed.  H(f  seems  very  extraordinary 
because  of  his  musical  power,  but  similar  unquestionable 
results  of  brain  configuration,  quantity  and  relation  to  the 
movements  of  the  mystical  force  that  agitates  them,  can 
alone  account  for  such  peculiarities.  The  largest  heads  of 
peasants  we  ha\e  e\er  seen  were  among  the  Cretins  of 
Switzerland,  most  of  whom  aie  but  little  above  idiots. 

The  old-school  phrenologists  with  their  charts  can  pro- 
duce many  plausible  coincidences,  and  they  will  always 
have  a  following,  since  those  who  have  large  heads  will  be 
predisposed  to  belie\e  in  their  system  ;  but  it  will  always 
be  strongly  opposed,  since  those  who  have  small  heads  have 
a  constitutional  objection   to   their   views. 

The  new  views,  which  attach  no  importance  to  minute 
divisions,  maintaining  that  the  quantity  and  quality  of  the 
brain  determine  a  man's  intellectual  powers,  probably  his 
predominant  tendencies,  are  being  more  and  more  stipported 
by  post-mortem  examinations,  and  when  applied  to  the 
complex  being  known  as  man,  more  and  more  will  modify 
the   ^•je\\s   of  ]3sychologists. 


FRESH-WATER    SHELL    PEARL    BUTTONS. 

DrrvTXG  the  last  eight  years  the  fresh  water  shell 
pearl-button  industry  has  dexelojjed  in  a  greater 
degree  than  any  other  branch  of  button  manufactur- 
ing. The  fresh-water  shell  pearl-button  industry  did  not 
exist  in  IS90,  but  sipce  then  vast  quantities  of  mussel 
shells  formerly  deemed  valueless,  have  been  taken  from  the 
Mississi]3pi  ri\-er  and  made  the  source  of  a  large  revenue 
to  the  people  of  the  States  of  Iowa  and  Illinois. 

In  1900  the  output  of  fresh-water  shell  pearl  buttons 
amounted  to  4,308,584  gross,  valued  at  §1,176,285,  and  the 
production  of  ocean  pearl  buttons  was  4,049,452  gross, 
valued  at  §1,951,558;  the  respective  items  representing 
20.3  per  cent,  and  19  per  cent,  of  the  entire  button  output 
of  the  United  States,  which  in  1900  amounted  to  21,254,018 
gross,  valued  at  §6,467,373.  The  average  price  per  gross 
received  in  1900  for  fresh-water  pearl  buttons  was  27  cents, 
as  against  48  cents  for  ocean  pearl.  Photo  and  celluloid 
buttons  brotight  in  1900  an  average  of  74  cents  a  gross, 
while  Vjone  and  vegetable  ivory  buttons  fetched  46  cents 
and  43  cents  the  gross  respectively.  United  States  Consul- 
General  Jussen,  in  a  report  dcxted  December  30,  ISS7, 
remarked  :  "  The  manufacture  of  pearl  buttons  is  not  an 
industry  of  the  United  States  and  probably  never  will  be." 
But  on  April  29,  1898,  Consul-General  Hurst,  writing 
apropos  of  the  same  subject,  noted  that  "  the  pearl-button 
industry  of  Austria-Hungary,  which  in  former  years  occu- 
pied a  prominent  place  among  the  flourishing  industries  of 
the  raoimrchy,  has  dwindled  of  late  to  such  an  insignifi- 
cant figure  that  pearl  buttons  can  no  longer  be  regarded 
as  one  of  the  principal  articles  of  export  to  the  United 
States.  This  may  be  attributed  to  the  development  pf  the 
industry  in  the  United  States.''  Nevertheless,  by  1900  the 
making  of  these  buttons  constituted  the  second  most 
important  branch  of  the  general  industry. 

To  Mr.  J.  F.  Boepple,  of  Muscatine,  Iowa,  belongs  the 
credit  of  having  started  the  industry  in  the  United  States, 
which  he  did  in  1891.  A  few  years  ago  mussel  shells  were 
delivered  at  the  factories  in  Iowa  and  Illinois  at  about  50 
to  60  cents  per  100  lb,  but  by  February,  1898.  prices  aver- 
aged §18  to  §20  the   ton. 
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Our  Methods  Make  Money 


FOR— 


Dry  Goods  Men  and  Millinefs 


The  pitfalls  of  dead  stock  are 
removed  when  dry  goods  men  and  milliners  properly  appreciate — as  hundreds  of 
them  now  do — the  importance  of  having  us  re-dye  and  re-finish  their  unsalable 
stocks. 

Despite  all  the  care  and  judgment  that  may  be  exercised,  goods  will 
accumulate  and  will  not  sell.  Sometimes  it  is  a  mistake  in  the  color — something 
that  has  not  taken,  or  it  is  a  line  that  has  gone  out  of  fashion,  or  goods  that  have 
become  faded,  shelf-worn  or  soiled. 

No  shopper  will  buy  goods  in  that  condition,  but,  if  you  send  them  here,  we 
can  re-dye  them  in  a  manner  so  skilful  that  they  may  be  offered  for  sale  and  prove 
as  salable  as  any  new  stock  that  you  may  have  on  your  shelves. 

There  is  no  question  about  this  matter,  for  we  have  been  doing  this  kind  of 
work  for  leading  wholesale  and  retail  houses  all  over  Canada  for  twenty-five 
years  past. 

— Dress  goods,  tweeds,  ribbons,  braids,  hosiery, 
— feathers  and  plumes — all  come  under  the 
— treatment  of  our  scientific  and  tested  methods 
— of  dyeing  and  cleaning. 

We  shall  be  glad  to  have  you  write  us  for  more  particulars  if  our  story  is 
new  to  you.  We  will  send  you  a  brightly  written  booklet  giving  you  useful 
information. 


R.  Parker  &  Co 


DYERS  AND  FINISHERS, 


787-791  Yonge  Street,  TORONTO. 


MONTREAL  BRANCH  : 

f958  Notre  Dame  Street. 


^Ultiii^'' 
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Business  Men  WHose  Lives  Inspire  Us. 


THE   CAREER  OF  JOSEPH   CHAMBERLAIN. 

THAT  Great  Britain  has  not  lost  her  high  position  among 
the  nations  of  the  earth  at  a  time  when  the  industrial 
competition  of  other  countries  has  become  most  keen  is 
due  in  no  small  measure  to  the  presence  of  business  men  in  her 
councils.  No  one  can  estimate  just  how  much  the  nation  owes 
to  such  statesmen  as  the  Right  Hon.  Joseph  Chamberlain,  who 
have  brought  to  the  solution  of  Imperial  problems  that  keen- 
ness and  alertness  only  to  be  found  among  men  trained  up 
amid  the  vicissitudes  of  the  business  world.  The  great  wars 
of  the  immediate  future  seem  destined  to  be  commercial 
struggles,  and  it  is  a  tribute  to  the  capabilities  of  the  British 
constitution  to  say  that  it  has  adapted  itself  to  the  changed 
conditions  of  the  times  and  has  unconsciously  recognized  the 
place  of  business  men  in  the  nation.  The  aristocrac3'  of 
England  and  the  well-to-do  middle  classes  who  have,  up  to  the 
present,  taken  the  most 
prominent  part  in  govern- 
ment, are  no  longer  adapted 
to  meet  the  exigencies  of  the 
situation.  Their  undoubted 
legislative  abilities  must  be 
supplemented  by  the  fore- 
sight and  sharpness  of  the 
business  man.  To-day  Mr. 
Joseph  Chamberlain,  a  busi- 
ness man,  is  looked  to  from 
the  furthest  corners  of  the 
British  Empire  as  the  one 
destined  to  launch  on  its 
way  the  plan  for  combining 
the  energies  of  the  various 
constituents  of  the  Empire.. 
Mr.  Chamberlain  was 
born  at  Camberwell,  a 
suburb  of  London,  in  1836. 
His  father  was  a  wholesale 
boot  and  shoe  merchant 
and  a  member  of  the  Cord- 
wainers'  Hall,  as  his  father 
had  been  before  him.  Joseph 
was  the  eldest  son  in  the 
family.  He  received  his 
education  at  a  private 
school  in  Canonbury 
Square,  and  later  at  Uni- 
versity College  School  in  Gower  street.  It  had  been  the  inten- 
tion to  send  him  to  Oxford  or  Cambridge,  but,  because  his 
father  was  a  Unitarian,  both  these  institutions  closed  their 
doors  to  him.  At  sixteen  years  of  age  the  boy  left  school  and 
entered  on  a  mercantile  career  under  his  father's  guidance. 
Not  only  did  he  become  acquainted  with  the  business  from  the 
counting-house  view-point,  but  he  was  also  initiated  into  all 
the  mysteries  of  cordwaining  and  the  actual  making  of 
boots  and  shoes.  By  the  end  of  two  years  he  had  become  a 
very  capable  business  man. 

Meanwhile,  an  uncle,  Mr.  Nettleford,  of  Birmingham,  a 
manufacturer  of  wood  screws,  had  secured  an  important 
patent  which  was  to  revolutionize  the  screw  business.  He 
invited  Mr.  Chamberlain,  Sr.,  to  put  capital  into  the  enter- 
prise, with  the  result  that  the  sons  of  the  two  manufacturers 
were  launched  into  business  themselves  in  Birmingham,  with 


Right  Hon.  Joseph  Chamberlain  in  Summer  Attire. 


directions  to  work  the  patent  to  its  full  extent.  It  was  in 
1854,  when  Joseph  Chamberlain  was  only  eighteen  years  of 
age,  that  the  firm  of  Nettlefold  &  Chamberlain  started  opera- 
tions. Chamberlain  himself  took  charge  of  the  commercial 
branch  of  the  business,  leaving  to  his  partner  the  development 
of  the  technical  operations.  By  strict  attention  to  business 
and  a  careful  watching  for  new  openings  the  business  grew 
enormously,  and  by  1865  the  firm  were  producing  over  two- 
thirds  of  the  entire  output  of  Birmingham.  That  same  year 
overtures  were  made  to  competing  firms,  with  the  result  that 
three  progressive  rivals  were  absorbed  in  Nettlefold  &  Cham- 
berlain. As  Mr.  Chamberlain  was  at  this  period  entering  the 
political  arena,  these  transactions  were  made  the  ground  for 
violent  attacks  against  him,  but  on  careful  examination  all 
charges  of  unfair  dealings  were  withdrawn. 

The  business  now  progressed  so  successfully  that  by  1874 
Mr    Chamberlain   and   two  of  his  brothers,  who  had  joined 

him,  were  able  to  retire. 
This  left  no  obstacle  in  the 
way  for  the  rising  states- 
man to  devote  himself  ex- 
clusively to  politics.  Since 
then  his  career  has  been  no 
obscure  one.  At  first  a 
staunch  supporter  of  the 
Liberal  party  and  of  Mr. 
Gladstone,  he  became,  in 
time,  a  Liberal  Unionist,  and 
later  joined  with  the  Con- 
servatives. To-day  he  is  the 
most  trusted  and  probably 
the  strongest  man  in  Lord 
Salisbury's  Administration. 
His  business  career  was 
marked  by  an  untiring  en. 
ergy  and  a  remarkable  fore- 
sight. Both  these  qualities 
he  has  brought  to  bear  on 
his  duties  at  the  Colonial 
Office.  In  addition,  he  has 
always  possessed  the  faculty 
of  inspiring  all  who  come 
into  contact  with  him  with 
that  same  eagerness  which 
fills  himself.  To-day  his 
speeches  convince  his  hearers 
and  he  has  no  difficulty-  in 
carrying  them  with  him  in  any  movement  he  may  desire  to 
advocate.  To  some  he  may  prove  an  enigma,  but  to  the  busi- 
ness man  he  is  plain  and  simple,  for  he  but  typifies  the  char- 
acteristics of  the  successful  industrial  leader  of  to-day. 

THE  CAREER  OF  JOHN  DANIELL. 

John  Daniell,  the  merchant  prince  of  New  York  who 
recently  passed  away  after  half  a  century  of  business  activity 
in  the  dry  goods  trade,  did  not  come  into  the  world  sur- 
rounded by  princly  privileges  or  riches.  He  was  born  on 
March  5,  1821,  at  Warminster,  Wiltshire,  England,  of  parents 
who  were  in  ordinary  circumstances.  In  1831  he  accompanied 
his  father  to  Canada,  and.  although  only  10  years  of  age,  he 
conceived  the  laudable  desire  of  helping  to  earn  the  daily 
bread  for  the  family,  the  condition  of  his  parents  being  any- 
thing but  prosperous.      Six  years  later  a  small  fortune  was 
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PEWNY'S 
KID   GLOVES 

ARE  SOLD  BY  ALL  THE  LEADING 


STORES  THROUGHOUT  CANADA. 

What  has  made  them  so  popular  with  the  trade  ? 

The    FIT    and    QUALITY,  backed 
up  by  the  maker's  guarantee  with  every  pair. 


WE  HAVE  NOW  IN  STOCK  a  large  assortment  for 

FALL   1902 

and  can  fill  all  orders  for  the  latest  Styles  and 
Colors  promptly. 


Handle  this  line  and  make  handsome  profits. 


S.  6REENSHIELDS,  SON  &  CO. 

Sole  Selling  Agents  for  Canada.        r^r  MOMTRBIAT. 

GREENSHIELDS  &  CO.,  Limited,  VANCOUVER,  BC. 


fe^glAlSOFFEKEKKgg 


m  g[L®W[ 


>EE  THAT 

YOU 

GET THE 

RIGHT 

KIND. 


STORe/'S  cloves  are  STAriD/vRi)  FOR  EX(ELLEH(E 
OF  NlfVTERlAL,  Fit,  Sf^LE,  WORKNIANSrilP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 

We  also  make  MOCCASINS,  SHOE  FACS,  TRAVELLING  BAGS,  Eto 

THE  GLOVERS  OF  CANADA. 


Cbe  Draper 
of  }lu$trdla$ia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN, 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is  presented  free  to  annual   subscribers. 

Publishing  Offices  : 

Melbourne, 

Sydney, 
American  Offices  : 

New  York, 
British  Offices  : 

London, 


Fink's  Building's. 
Post  Office  Chambers. 


Park  Row  Building'. 
42  Cannon  St ,  E.C. 


SpecivietL  Copies  free  on  application. 


Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  ail  the  leading  wholesale  dealers. 


Selling  Agent. 


W.  B.  STEWART 

a?  Front  Street  West,  TORONTO 
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I  Hitchcock,  Williams  &  Co 


SIR  G.  WILLIAMS    \  \         69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 

H.  Williams'*'^  WAREHOUSES:      [        43,  44,  45,  46,  49,  50  Paternoster  Row. 

A.  T.  WILLIAMS      J  J         1,  2,  5,  6,  7,  8,  London  House  Yard. 

McinufactorieS f   Warwick  Lane  and  Paternoster  Buildings, 

ESTABLISHED  NEARLY  70  YEARS. 

0/\K/>|^^4'j#%f%     YP^r       Canadian  Buyers  should  not  fail,  when 

UUIUIiaLIUII  lual.  in  London,  to  call  in  St.  Paul's  Church- 
yard. We  are  essentially  a  Fancy  House  and  Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 

Our  S|)ecialties  are  .  .  . 

Millinery  and  Millinery  MaterialSj 
Fancy  Lace  Goods,  Blouses,  Chiffons, 
Fancy  Costumes,  Mantles,  British  and 
Foreign  Dress  Materials,  Prints,  Silks 
and  Velvets,  Ribbons,  Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application. 

Our  Mr.  Cliffe,  who  visits  Canada  twice  a  year,  is  now  in  Montreal.  He 
will  be  glad  to  hear  from  any  friends  at  his  usual  central  address,  The  Windsor 
Hotel,  Montreal. 
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Fall  1902 

Our  collection  of  these  well-known  fabrics  is 
now  ready  and  can  be  seen  at  our  warehouses 
in   Bradford  and  67  Aldermanbury,  London. 

Every  Yard  Stamped  "LAWRUS." 


Law,  Russell  &  Co* 

BRADFORD,  ENGLAND. 

The  leading  house  also  for 

RAINPROOF  MATERIALS 

in  all  grades 
for  Men  s  and  Women's  wear. 
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be(|ueathed  his  father,  who,  with  his  family,  then  started  for 
England  via  New  York.  But,  when  the  familj-  reached  the 
latter  city,  young  Daniell  decided  he  would  go  no  further. 
Like  all  industrious  boys,  he  first  set  himself  to  the  task  of 
finding  a  situation,  and,  while  walking  in  Chatham  Sc<uare, 
he  saw  a  sign,  "  Boy  Wanted."  He  took  the  place  at  $50  a 
vear.  His  salary  was  increased  after  the  first  three  months, 
and,  in  the  course  of  si.\  years,  he  had  accumuluted  $800. 

BEGIN.NI.NG    BUSINESS    CAREER. 

In  partnership  with  D.  O.  Gibbs,  in  1842,  he  started  a 
dry  goods  store  in  Broadway,  near  Canal  street.  He  with- 
drew after  three  years,  and  then  went  to  the  firm  of  James 
Beck  &  Co.  He  was  made  superintendent.  The  firm  failed, 
and  Mr.  Daniell  went  to  A.  T.  Stewart  &  Co.  On  account  of  his 
knowledge  of  silks  he  was  to  be  sent  to  Lyons,  but  the  outbreak 
of  the  civil  war  changed  his  plans.  He  then  decided  to  carry 
into  execution  a  plan  which  he  had  cherished  for  several  years 
— that  of  establishing  a  store  of  his  own. 

He  was  in  the  store  of  a  man  named  Tucker  one  day 
when  the  idea  of  starting  his  own  store  was  developed.  Mr. 
Tucker,  who  had  been  a  fellow  employe  of  his  with  A.  T. 
Stevirart  &  Co.,  agreed  to  let  Mr.  Daniell  have  a  12-ft.  counter 
for  dry  goods  in  his  feather  and  millinery  store  in  Broadway, 
near  Eighth  street.  This  was  the  beginning  of  the  establish- 
ment which  embraces  12  buildings  and  covers  a  large  part  of 
the  block  facing  Broadway  and  bounded  by  Eighth  and  Ninth 
streets. 

"With  the  first  start  of  this  business  the  energy  of  Mr. 
Daniell  kept  pace  with  the  growth  and  development  of  New 
York  Cit}-.  It  was  his  motto  never  to  misrepresent  the  value 
of  goods,  even  at  the  expense  of  losing  the  sale.  He  had 
among  his  customers  the  old  families  of  New  York,  for  in  the 
days  when  the  counter  was  established  he  was  surrounded  by 
a  population  which  represented  the  wealth  of  the  city.  He 
added  to  his  stock  and  expanded  his  business.  It  was  one  of 
his  boasts  that  he  knew  all  the  old  families. 

OLD   FAMILIES   HIS   PATRONS. 

He  frequently  spoke  with  pride  of  the  fact  that  Mrs.  .Alex- 
ander Hamilton  had  been  one  of  his  customers.  Among  the 
archives  of  the  present  firm  is  Mrs.  Hamilton's  account,  which 
was  never  closed,  because  ]ohn  Daniell  would  never  take  the 
money  either  from  Mrs.  Hamilton  or  from  her  estate  Among 
his  patrons  were  many  of  the  families  whose  names  are  now 
interwoven  with  the  past  and  the  present  of  New  York. 

The  present  establishment  is  styled  John  Daniell,  Sons  & 
Sons,  for  before  his  death  there  were  three  generations  of  the 
Daniell  family  in  the  firm. 


JAMES  J.  HILL. 

THE  most  prominent  and  conspicuous  Canadian  residing  in 
the  United  State  is  James  J.  Hill.  He  was  born  in  Guelph 
in  1838,  and  is,  therefore,  about  60  years  of  age.  A  man  of 
strong  character,  and  in  build  short,  square  and  powerful.  His 
progress  in  life  has  been  rapid.  In  1856  he  was  performing  all 
kinds  of  work  about  the  steamboat  offices  in  St.  Paul.  In 
1865  he  became  agent  f<jr  The  Northwestern  Packet  Company, 
afterwards  he  embarked  in  a  general  fuel  and  transportation 
business  on  his  own  account,  and  in  1875  he  established  The 
Red  River  Packet  Company.  At  about  the  same  time  he 
organized  a  syndicate  that  bought  the  St.  Paul  and  Pacific 
Railroad,  which  subsequently  became  the  property  of  The  St. 
Paul,  Minneapolis  and  Manitoba  Company.  He  was  general 
manager  of  this  compaiu'  from  1879  to  1882,  vice-president 
a  year,  and  since  then  he  has  been  at  its  head.  In  1890  the 
St.  Paul,  Minneapolis  and  Manitoba  road  became  part  of  the 
GreatNorthern  system,  of  which  Mr.  Hill  was  and  is  the  chief. 
Mr.  Hill  is  generally  reputed  to  be  an  undesirable  employer 
— a  hard  man  to  work  for.     The'chief  reason  for  this  seems  to 


be  that  he  will  not  play  the  game  according  to  any  S3'stem 
which  any  other  man  can  learn.  His  chief  lieutenants  are 
liable  at  any  time  to  find  that  their  subordinates  have  been 
ordered  to  disobey  their  most  sacred  rules.  He  runs  his  rail- 
roads as  a  man  runs  his  private  house,  where  all  employes  may 
get  orders  direct  from  the  chief  Then,  too,  he  has  a  way  of 
telling  a  large,  proud  man  with  a  long  title  that  he  is  a  blanked 
fool  and  doesn't  know  his  business.  This  leads  to  many 
sudden,  though  not  mysterious,  disappearances  from  the  Great 
Northern  pay-roll,  and  the  man  who  goes  to  the  Great  Northern 
is  reasonably  certain  of  graduating  from  it  with  neatness  and 
despatch.  Happily,  he  is  also  reasonably  certain  of  bringing 
away  with  him  some  valuable  education  which  will  make  it 
easy  for  him  to  sell  his  services  to  some  other  buyer.  A  Great 
Northern  diploma  is  worth  a  good  deal,  no  matter  if  the 
graduate  got  it  before  he  wanted  to.  It  does  not  hurt  a  man 
much  to  have  it  known  that  Mr.  Hill  discharged  him,  and  ex- 
Great  Northern  men  are  apt  to  be  wanted  wherever  found.  At 
least,  this  has  been  so  in  the  past.  The  reason  of  this  is  that 
the  Great  Northern  has  been  well  managed— particularly  so 
from  the  standpoint  of  economy  in  operation — and  in  late 
years  the  economist  has  had  his  inning. 

Mr.  Hill's  reputation  as  an  employer  scared}'  gives  a  fair 
picture  of  him.  He  is  not  a  roaring  lion  seeking  whom  he  may 
devour.  He  is  vouched  for  by  those  who  know  him  best  as  a 
thoroughly  generous  man,  with  little  but  kindness  in  his  heart. 
One  of  his  old  employes  tells  how  he  went  to  him  once  when 
he  was  in  distress  for  lack  of  just  eighty-three  thousand 
dollars.  He  had  no  security  to  offer,  but  he  got  the  money  in 
just  eight3--three  seconds — a  thousand  dollars  a  second.  It  is 
not  strange  that  this  gentleman  feels  to-day  that  Mr.  Hill, 
more  than  any  other  man,  helped  him  to  the  great  success 
which  he  has  since  achieved.  He  calls  Mr.  Hill  the  best  friend 
he  ever  had.  Another  employe  in  an  important  official  posi- 
tion was  unsatisfactory  to  Mr.  Hill  and  was  told  so.  But  just 
as  he  supposed  he  was  to  be  fired  from  the  cannon's  mouth, 
he  suddenly  found  himself  landed  in  another  and  better  posi- 
tion which  Mr.  Hill  had  created  for  him,  and  now  his  name 
fills  the  trump  of  fame  in  the  railway  world.  Man\' stories  like 
this  are  told  of  the  little  giant  of  the  Northwest. 

There  is  one  other  aspect  in  which  Mr.  Hill  should  be  con- 
sidered as  an  employer.  His  sound  financiering  of  the  property 
under  his  care  gives  assurance  to  the  many  thousands  of 
ordinary  emploj'es  under  him  that  their  work  will  continue 
steadily.  Rotten  financiering  eventually  comes  home  to  the 
ordinarj'  emplo3'es  with  crushing  force.  Dangerous  track, 
bad  machinery,  lack  of  work  when  work  is  most  needed — these 
are  the  ills  which  come  to  the  ordinary  railway  workers  in  the 
wake  of  reckless  financial  management. 

Mr.  Hill's  wisdom  in  Great  Northern  matters  was  begun  by 
having  centred  in  himself  both  the  practical  and  the  financial 
control  of  the  property.  He  has  not  permitted  his  roads  to  be 
used  for  banking  or  speculative  purposes.  He  has  borrowed 
only  cheap  money,  and  he  has  spent  all  the  mone^'  as  if  the 
property  were  wholly  his.  His  property  has  been  managed 
from  St.  Paul  and  not  from  New  York  or  London,  and  so 
he  has  never  been  seriously  in  error  as  to  its  needs  and 
dangers. 

On  the  9th  of  May,  1901,  Mr.  Hill  succeeded  in  buying  the 
Northern  Pacific  Railroad  and  secured  control  of  this  southern 
competition,  thus  making  his  one  of  the  great  central  figures 
in  railroad  management  of  America. 


Individuality  in  journalism  has  attained  its  most  surpris- 
ing results  in  trade  papers.  People  are  seeking  more  technical 
information,  and  while  they  skim  hurriedly  over  the  great 
dailies  for  the  press  news  of  the  world,  they  stud}'  the  technical 
paper  for  the  more  vital  references  to  their  own  immediate 
business  and  concerns.-  Charles  H.  Bergstresser. 
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The 

Celebrated 

€or$et$ 


represent  a 
standard  of 
excellence 
to  which 
lesser  known 
corsets  do 
not  pretend. 


The  many 
imitations  of 

Corsets 


are 

flattering 
testimony 
to  the 
sterling 
merits  of 
the  latter. 


LADIES   EVERYWt1^^7«n  ^^ 

CD.       ERECT        OR.Ifc 
L)         FORM  wD   Wg 


The  production  of  C.B.  Corsets  furnishes  employment  for  nearly  4,000  workpeople  in  eight  of  the  most  up-to-date 

factories  in  England. 

Sole  Agents  for  Canada:  THC   Bfitish   ImpOTt  CO.,    •  West  Wellington  St.,  TOfOntO 

Who  will  be  pleased  to  submit  samples  upon  application. 
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Coronation  Costumes 
and  Customs. 


Descriptions  and  Illustrations  of 
Some  of  the  Robes. 


HJ 


M' 


ANY  a  magnificent  display  of  pomp  and  pageantry 
has  this  world  witnessed.  Many  a  gorgeous 
gown  has  graced  the  crowning  of  a  king.  Many 
a  priceless  costume  has  drained  the  resources  of 
Sabbaeas  and  Tyres  at  the  making  of  a 
monarch.  Resplendent  jewels,  and  beauteous  ladies  have 
honored  the  natal  hours  of  reigns.  One  thing  they  lacked, 
and  Edward's  Coronation  had  it.  This  recent  investiture  with 
power  was  weighed  in  the  balance  and  found  not  wanting.  It 
had  the  leaven  to  leaven  the  whole  ceremony.  It  had  har 
mony.  Mere  costliness  cloys.  The  Shah  of  Persia  can  give 
us  diamonds,  but  it  takes  an  Alexandra  to  yield  us  grace. 

Shakespeare  puts  into  the  mouth  of  "  Touchstone  "  a  fierce 
denunciation  of  ignorance  concerning  the  court,  describing 
those  guilty  of  it  as  being  in  a  "  parlous  state."  The  clownish 
philosopher's  censure  is  a  tolerably  sweeping  one ;  for,  while 
everyone  knows  that  monarchs  have  their  courts,  very  few 
understand  how  courts  are  constituted,  or  coronations 
ordered.    On  no  occasion  have  pomp  and  ceremonial  been  so 


The  Coronation  Robes  oi  His  Majesty  King  Edward  VII. 


picturesquely  blended  with  modern  usages  and  requirements 
as  at  the  recent  Coronation  of  Edward  VII. 

THE   KING   A   MASTER   OF   COURT   ETIf^UETTE. 

The  King  is  a  master  of  all  the  intricate  rec)uirements  of 
court  eticjuette,  and  very  exacting  in  seeing  that  they  are  fully 
observed.  To  such  an  extent  is  this  carried  that,  in  the 
ordinary  receptions  at  the  palace,  he  invariably  notices  the 
orders  worn  by  his  visitors,  whether  they  are  in  the  exact 
place  which  etiquette  prescribes.  No  man  in  the  service  of  the 
Government  knows  so  much  about  uniforms,  where  this 
medal  should  be  worn,  how  that  ribbon  should  be  placed. 

Lord  Beaconsfield  used  to  tell  a  story  of  how,  in  the  hurry 
of  dressing  for  a  levee  on  a  dark  day,  his  servant  put  on  him  the 
navy  blue  trousers  of  some  university  chancellorship,  instead 
of  the  black  ones  for  the  Foreign  Office  uniform.  They  did  not 
discover  the  error  until  too  late  to  change  again,  and  so 
Dizzy  went  shrinking  into  the  Throne  room,  hoping  to  hide 
his  blue  legs  behind  others,  but  the  Prince  saw  the  trouble  at 
once,  and  laughingly  said  to  him  : 

"Come  out,  you  are  caught;  and  for  punishment  3'ou 
shall  stand  here  by  me  in  full  view,  a  wonderful  combination 
of  learning  and  diplomac\'." 

We  can  see,  then,  that  it  was  very  necessarv  for  the  Earl 
Marshall  to  study  carefully  all  the  details  of  former  cere- 
monies to  see  that  correctness  prevailed.  He  even  carried  this 
to  the  extent  of  having  wax  figures  in  his  drawing-room 
clothed  in  the  correct  habiliments  of  the  occasion,  so  that 
costumers  could  have  models  to  follow.  We  can  readily 
understand  the  magnificent  triumph  achieved  under  the  eye  of 
a  sovereign  so  precise  and  particular. 

SOME   ANTIQUITIES  OF   COROXATIO.N. 

The  members  of  the  Court  of  Claims,  who  had  to  consider 
the  merits  of  various  petitions  of  higher  officials  relating  to 
the  Coronation,  had  to  pass  on  many  odd  cases.  Most  of  the 
claims  presented  by  various  peers  were  based  upon  hereditary 
customs,  and  looked  very  odd  in  the  light  of  modern  times. 
For  instance,  the  Earl  of  Derb3'  petitioned  that  he  should  have 
the  right  to  bring  the  King's  clothes  on  the  morning  of  the 
Coronation  and  to  aid  him  in  his  toilet.  His  compensation 
for  this  under  the  old  custom  would  have  been  40  yards  of 
velvet,  the  King's  bed  and  bedding,  the  furniture  of  his  bed- 
chamber, his  wearing  apparel  for  the  preceding  day  and  his 
nightgown. 

Were  the  King  himself  to  enforce  all  the  perquisites  legally, 
his  due  at  the  Coronation  there  would  be  considerable  excite- 
ment among  the  tradespeople  ot 
the  day  in  London.  To  give  one 
instance :  By  actual  right  the  lead- 
ing court  tailor  should  present  a 
silver  needle,  a  coat  of  grey  fur,  a 
horse  and  a  halter;  his  workmen, 
a  cross-bow  and  a  pair  of  tongs. 
The  tribute  of  India,  in  cashmere 
shawls,  was  received  by  Queen 
Victoria  with  great  favor,  and  it 
was  an  open  secret  that  she  kept 
them  for  presents,  more  or  less 
compulsory,  such  as  weddings  in 
her  favored  circle,  Christmas  and 
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the  rest.  The  Lord  of  tlie  Manor  of  Haj-don  must  present  the 
Sovereign  with  a  towel  of  the  finest  Hnen,  on  receiving  which 
the  King  passes  it  over  his  face,  returning  it  to  the  donor  as  a 
souvenir  of  the  occasion.  This  privilege  and  ceremony  dates 
from  the  reign  of  an  Edward  (III),  who,  heated  in  the  chase_ 
drew  rein,  and  received  from  the  Lord  of  the  Haydon  Manor 
a  linen  kerchief  with  which  he  wiped  his  royal  brow. 

ORDER   OF   C()RON.\TION. 

The  order  of  coronation  is  first  the  anointing  ;  then  the 
investment  with  the  Colobiuin  Sindonis;  and  in  the  following 
order,  investment  with  the  dalmatic:  the  shoe,  buskins  and 
spurs,  the  sword,  the  stole  or  armilla,  the  Imperial  mantle,  the 
crown,  the  ring,  and  the  sceptre. 

SirT.\IFIC.\.\CE    OF    INSIGNIA. 


The  insignia  indicates  the  comljination  of  the  priest  or 
bishop,  and  the  soldier;  and,  if  strict  interpretation  of  the 
different  parts  of  the  regalia  is  adhered  to,  it  will  be  found 
that  the  ceremonies  have  much  more  of  the  flavor  of  the  church 
than  of  the  soldier.  The  sword  and  spurs  are  actually  the 
only  strictly  military  emblems  of  the  coronation.  Even  the 
crown  and  the  sceptre  were  supposed  to  correspond  to 
the  mitre  and  crosier  of  the  bishop,  and  the  Imperial 
mantle  to  the  cope  ;  while  the  ring,  stole  and  dalmatic 
are  all  distinctly  episcopal. 

REGALIA. 

Probably   the    oldest   piece    of    the    Royal   English 
regalia  is  the  famous  ampulla,  or  golden  eagle,  resting 
on   a  pedestal   of   pure  gold,   hollow,  and    containing 
about  six  liquid  ounces.    The  head  of  the  eagle  screws 
off,  and   the  oil  pours  out  of  its  beak  at  the  ceremony. 
In  the  coronation  of  an 
English  king  or    queen, 
the    anointing    from  the 
golden    ampulla    takes 
precedence    in    the    cere- 
mony,  and   then   the  in- 
vestments with  the  gar- 
ments of  office  follow. 

GARMENTS  OF  OFFICE. 

The  first  investment 
is  that  of  the  Colobiuin 
Sindonis,  which  is  always 
a  simple  linen  garment, 
edged  with  laces  and 
ruffles,  cut  low  on  either 
side,  and  secured  around 
the  waist  by  golden 
cords.  This  garment  is 
of  episcopal  origin,  and 
was  considered  equivalent  to  the  alb  or  rochet. 

The  next  order  is  the  investment  with  the  dalmatic  This 
is  a  garment  of  cloth  of  gold  with  short,  deep-pointed  sleeves 
edged  with  gold  lace,  and  lined  with  rose-colored  silk.  The 
cloth  of  gold  is  handsomely  woven  and  decorated  with  small 
patterns,  filled  with  representations  of  the  rose,  the  shamrock 
and  the  thistle.  In  the  coronation  of  a  king,  the  shoes,  buskin, 
spurs  and  sword  next  follow;  but  in  Queen  Victoria's  Corona- 
tion, the  investment  of  the  stole  or  armilla  followed  the 
dalmatic.  This  is  a  band  of  cloth  and  of  gold,  5  ft.  2  in.  long 
and  3  in.  wide.  It  is  lined  with  silk,  and  the  front  is  decorated 
in  gold  and  silk  white  eagles,  roses,  shamrocks  and  thistles. 
At  either  end  there  is  a  red  cross  of  St.  George,  laid  on  a  back- 
ground of  silver,  and  finished  off  with  gold  fringe.  The  stole  is 
hung  around  the  neck,  although  some  of  the  earlier  kings  had 
it  crossed  over  the  breast.  This  is  likewise  a  religious  emblem, 
and  corresponds  to  the  alb,  which  is  worn  to-day  over  the 
dalmatic  by  deacons  in  the  Greek  church. 


The  Coronation  Costume  of  a  Peeress 


The  Imperial  mantle  follows  the  stole.  The  Imperial 
mantles  of  England's  recent  sovereigns  have  been  mostly 
decorated  with  patterns  of  roses,  eagles,  shamrocks  and 
thistles,  but  the  royal  mantles  of  Charles  II.  and  James  11. 
were  ornamented  with  palm-leaf  scrolls,  with  roses,  eagles, 
fleur-de-lis  and  coronets  interwoven  in  the  corners.  The 
mantles  were  all  edged  with  heavy  gold  fringe,  and  were  long 
enough  to  cross  over  the  shoulders  and  touch  the  ground  at 
the  feet.  That  of  Queen  Victoria  at  her  coronation  was  65  in. 
in  length  from  the  neck  downward. 

The  crown  is  a  massive  affair,  and  not  one  that  a  monarch 
would  care  to  wear  for  any  length  of  time.  A  heavy  golden 
rim  forms  the  base  of  the  crown,  studded  heavily  with  large 
pearls,  diamonds,  and  other  precious  stones.  Four  fleur-de-lis 
and  four  crosses-patees  rise  alternately  from  the  rim,  richly 
studded  with  gems  and  diamonds,  and  from  the  top  of  each 
cross  rises  an  arch  of  gold  dipping  gradually  towards  the 
centre.  The  centre  of  the  crown,  where  the  arches  meet  is  an 
orb  of  gold,  filled  with  jewels,  diamonds,  pearls  and  colored 
stones.     A  cross-patee  set  with  diamonds  rises  above  this  orb 

surmounted  by  a  magnificent 
spherical  pearl.  Small  arms  or 
brackets  hang  dependent  from  this 
pearl  holding  drop-shaped  pearls. 
A  cap  of  crimson  velvet  goes  with 
this  crown  and  completes  it. 

The  royal  sceptre  is  bestowed 
on  the  monarch  after  the  crown 
and  ring.  The  official  one  is  in 
the  shape  of  a  cross  2  ft  9^4  in. 
long,  with  one  upper  portion 
twisted   in  the  form  of  a  wreath. 


HOW    PEERESSES    WERE    CLAD. 

Of  all  the  symphony  of  effects 
nothing  gave  us  a  happier 
harmnoy  than  the  beauteous 
costumes  of  the  peeresses.  Of  all 
the  magnificent  review  they  blend- 
ed most  pleasingly  state  precedents 
and  present  needs,  the  formality 
essential  for  a  throng  and  the 
freedom  so  dear  to  the  individual, 
the  costliness  so  pleasing  to  a 
woman's  heart  and  the  softness 
so  rarely  found  in  pomp. 

Throughout  each  detail  of  the 
robes  were  traces  of  the  tactful, 
thoughtful  Alexandra,  the  royal 
spouse.  In  all  the  bustle  of  the  pre- 
paration, in  all  the  splendor  of  the 
ceremony  her  head  was  not  turned. 
Her  versatility  and  breadth  of 
sympathy  stood  her  in  good  stead.  Even  while  she  was  win- 
ning the  most  delighted  approval  of  the  peeresses  bj-  her 
suggested  changes,  her  mind  was  fixed  on  the  wants  of  needle- 
women. A  prominence  was  given  to  embroidery  which  proved 
an  immense  accession  of.  work  to  clever  women's  fingers. 
Private  firms,  too,  rose  up  and  called  her  blessed,  when  she 
stated  that  it  was  her  wish  that  English  fabrics  should  be 
worn.  Her  Majesty  spared  no  pains  to  make  all  effects  con- 
form to  a  melody.  Hayter's  pictures,  archives  and  authorities 
she  made  subservient  to  her  ends.  She  surely  achieved  a 
triumph.  The  effect  was  that  of  the  highest  art — not  notice- 
ably artistic.     It  was  too  harmonious  for  that 

The  broad  rule  laid  down  for  the  robes  worn  was  that 
white  or  cream  fabrics  should  alone  be  used  in  the  dress  and 
bodice,  apart  from  the  royal  red  velvet  of  the  kirtle  and 
mantle.  This,  however,  was  not  narrowly  interpreted.  A 
latitude  was  allowed  for  individual  taste  in  the  sumptuous 
fabrics  available ;   gold   or  silver  tissue,  or  cloth   of  gold   or 
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(Regd.) 

An  Absolutely  Unshrinkable  Hygienic 
Finish  for  Flannels. 


"RIPLENE"     TRIUnPHANT. 

Unshrinkable  by  Washing.    '^  s 


E.  RIPLEY  &  SON,  Limited, 

Bowling  Dyeworl<:s,  BRADFORD. 
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Are  known  all  over  the  civilized  world. 
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silver,  was  pcruiissible.  The  jupe  suggested  that  of  a  court 
dress,  formed  as  it  was  of  a  deep  flounce  of  creamj'- tinted  lace 
falHng  from  the  waist  to  the  feet,  over  fine  shimmering  gold 
tissue.  Towards  the  bottom  of  the  flounce  was  worked  a 
bold  design  in  gold  and  silver  bullion  thread,  with  glittering 
paillettes.  A  rich  design  as  of  a  large  spraj-  began  on  the 
kirtle  on  either  side  at  about  the  knee  and  was  carried 
downwards  in  a  sweeping  curve. 

The  bodice  substituted  the  softening  and  becoming  modifi- 
cation of  lace  and  chiftbn  for  the  original  hard  square  line  of 
ermine  and  the  equally  severe  plastron  of  the  fur  carried  down 
the  front.  "Close-bodied"  red  velvet  appeared  below  the 
arms  in  a  gentlv  rounded  outline  towards  the  bust;  the 
\-shaped  interval  brought  to  a  point  well  below  the  waist-line 
was  filled  in  with  lace,  and  aftbrded  a  perfect  setting  for 
rivieres  of  diamonds  or  other  ornaments.  A  narrow  line  of 
ermine  ran  with  these  filmy  folds  around  the  decolletage,  and 
was  carried  right  over  the  shoulder. 

A  narrow  band  of  the  red  velvet  entirely  encrusted  with 
jewelled  embroidery  passed  around  the  arm,  about  a  couple  of 
inches  below  the  shoulder,  leaving  the  top  of  the  arms  bare. 
From  this  band  there  was  a  dainty  little  Irill  of  white  lace, 
infinitely  becoming  to  pretty  arms 


The  Duke  of  Norfolk,    the  Earl 
Marshal,  in  his  official  robes. 


The  mantle  of  ermine,  "powdered"  according  to  the 
wearer's  rank,  and  the  red  velvet  train  were  suspended  from 
the  shoulders,  fastened  with  a  pair  of  jewelled  clasps.  Here 
jewellers  found  scope  for  many  novel  and  beautiful  devices. 

In  truth,  the  English  peeresses  may  proudly  claim  they 
have  in  Alexandra,  who  designed,  who  supervised,  who  sug- 
gested, a  queenly  woman,  a  womanly  Queen,  of  tact,  of 
thoughtfulness,  of  taste. 

The  official  costume  of  a  modern  peer  worn  under  his  long 
red  velvet  cloak,  trimmed  with  ermine,  is  made  for  15  guineas, 
about  $75.  His  cloak  costs  about  as  much  more.  A  very 
good  coronet  can  be  had  for  about  $15.  So  far  as  the  peer  is 
concerned  his  dress  does  not  represent  much,  but  for  the 
peeress  the  figures  are,  of  course,  much  larger. 

THE  DRESS  OF   DIGNITARIES. 

The  Queen  and  Princess  of  Wales  wore  Coronation  robes  of 
royal  purple  over  white  satin  and  lace.  The  splendid  robes  of 
the  Queen's  costume,  once  the  ceremony  was  completed,  became 
the  absolute  property  of  the  Duchess  of  Buccleuch,  the  reigning 
Mistress  of  the  Robes. 

The  Duke  of  Norfolk,  Earl  Marshal,  the   premier  duke  of 


England,  who  had  to  supervise  every  detail  connected  with 
the  ceremonj',  was  dressed  in  his  official  capacity,  wearing 
crimson  and  ermine  over  white.  He  carried  in  his  hand  the 
Earl  Marshal's  baton. 

The  most  striking  feature  of  the  peers'  procession  was  the 
splendid  velvet  robes  which  formed  the  most  important  part 
of  their  official  dress.  The  costumes  worn  by  the  peeresses,  as 
we  have  said,  consisted  of  splendid  red  velvet  robes,  or  over- 
mantles,  opening  over  an  underdress  of  white  silk,  satin  or 
poplin,  richly  embroidered  to  taste  in  gold,  silver  or  gems,  or 
draped  with  lace.  The  rank  of  each  peeress  was  indicated  by 
the  number  of  rows  of  black  spots  stitched  on  her  ermine  cape 
or  kirtle  (the  more  spots  the  higher  the  rank),  and  by  the 
length  of  her  train  ;  that  of  a  duchess  lying  three  yards  on  the 
ground,  that  of  a  baroness  one  yard. 

To  those  who  appreciate  the  significance  of  each  costume' 
of  each  custom,  a  fuller,  deeper  meaning  lay  behind  what  to 
the  casual  observer  was  nothing  but  picturesque  pageantry, 
or  fanciful  finery.  Those  acquainted  with  the  lore  of  dress 
read  in  the  splendid  procession  a  succession  of  triumphs,  a 
march  of  development,  where  every  garb  marks  a  victory 
achieved  over  receding  ages.  The  rich  blue  satin,  slashed  with 
red  and  white  satin  characteristic  of  the  Privy  Councillor,  will 
recall  to  them  that  the  investiture  of  that  costume  marks  the 
closing  of  the  era  when  kings  were  absolute  and  popular 
freedom  not  even  imagined. 


INTERESTING  RELIC  OF  A  FORMER  CORONATION. 

An  interesting  and  probably  unique  linen  damask  table- 
cloth, according  to  Drapers'  Record,  is  at  present  in  the  pos- 
session of  John  Wilson's  Successors,  Limited,  188  Regent 
street,  London  W.  The  cloth  in  question  was  manufactured 
in  1717,  and  is  three  yards  wide  and  four  yards  in  length.  It 
was  originally  made  for  a  Mr.  Wilson,  a  linen  merchant  of 
Balbriggan,  Ireland,  and  came  into  its  present  owners'  hands 
through  one  of  his  descendants.  It  is  said  to  be  the  only 
specimen  of  its  kind  in  existence,  and  is  a  remarkable  example 
of  skill  in  linen  figure  weaving.  It  formed  an  exhibit  at  the 
first  exhibition  of  1851.  In  the  centre  is  the  shield  of  Great 
Britain,  France  and  Ireland,  with  two  crowns  and  the  letters 
"  G.R."  At  one  side  is  a  map  of  London,  showing  the  Tower, 
Westminster  Abbey,  and  St.  Paul's,  under  which  appears  the 
following  quaint  inscription : 

"A  new  mapp  of  the  Citty  of  London  much  enlarged  since 
the  great  fire  in  1666,  in  which  are  several  streets,  places,  and 
buildings  of  note,  which  have  been  added  since  any  other 
mapps  of  London  before  this  hath  been  published  in  1717." 

The  other  side  shows  a  representation  of  the  Coronation 
in  Westminster  Abbey,  including  the  procession.  Thus  a  fur- 
ther superscription  reads : 

"  The  Coronation  and  Inauguration  of  George  Augustus, 
King  of  Great  Britain,  France,  and  Ireland,  Defender  of  the 
Faith,  1717.     Long  live  King  George." 

Under  the  different  figures  and  persons  appear  the  names 
and  titles:  "Lord  Mayor  and  Aldermen,"  "Kettle  Drums," 
"Trumpets,"  "Drums,"  "  Darino,"  "Judges,"  "The  Litany 
sung  by  the  Bishops  and  Children  of  the  Choir,"  "The  King's 
Chaplain,"  "Sackbat,"  "  With  the  Sword  ofState,"  "AHerald 
of  Arms,"  "Earls  of  SY  proclaiming  the  King,"  and  "For 
mighty  George  now  assends  the  Throne,  who  for  his  valior 
excellent  is  now  a  King,  George  with  exclamations  here  is 
crowned,  and  with  the  name  of  Justice  is  renowned." 

Again  is  to  be  noticed  the  '  Duke  of  Grafton  bearing  St. 
Edward's  Crown,"  and  "Lord  Lirguville,  His  Majesty's 
sceptre-bearer." 

In  one  corner  we  are  informed  that  the  cloth  is  "  Wraught 
at  Warringstown,  in  the  Counti  of  Down,  in  the  North  of  Ire- 
land," and  "The  weavers'  art  it  is  pronounced,  so  that  rich 
nor  poor  without  it  cannot  go." 
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Frank  I.  Lyons  &  Co 

3a     NA/ood     S't.,     Ohieapside, 


l_OIMDON, 


INIGI-AND 


Section  of  Ground  Floor  where  we  exhibit  the  latest  novelties  in 

Trimmings,  Laces,  Ghlte  and  Gauzes 

(3n    upper   floors    we  show  Novelties    in 
BRITISH     and     F"Ot=RE:  IGN 

DRESS  GOODS  ."^  SILKS. 

We  invite  buyers  to  give  us  a  call  on  their  visits  to  the  London  market  to  inspect  the 
latest  designs  and  specialities. 

Our  Canadian  Representatives,  THE  BRITISH  IMPORT  CO.,  1  West  Wellington 
Street,  Toronto,  carry  our  samples  and  will  be  glad  to  submit  them  to  the  trade. 
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Business  and 
Its  Management. 


Some  Sviggestions  for 
Progressive  MercKants. 


MODERN  METHODS  OF  BOOKKEEPING. 

fNE  of  the  most  prolific  causes  of 
failures  among  merchants  is  the 
giving  of  unwise  credits,  and 
when  further  examined  into  it  will 
be  found  due  in  most  cases  to 
poor  or  antiquated  systems  of 
bookkeeping.  Accounts  have  not 
been  rendered  promptly  or  neg- 
lected altogether,  and  the  books 
are  usually  in  a  sad  state,  thus 
proving  plainly  the  close  relationship  between  bad  bookkeep- 
ing and  failure. 

During  the  last  few  years  a  great  advance  has  been  made 
in  the  shortening  of  credits.  The  old  six  and  twelve  months' 
time  on  goods  has  in  most  places  become  a  matter  of  recol- 
lection. Under  the  new  conditions  of  business  the  credits  are 
mostly  given  tor  30  days,  or,  for  the  outside,  three  months,  and 
the  latter  time  only  when  the  customer  has  an  established 
reputation  for  paying. 

The  reduction  of  profits,  and  the  shortening  of  credits 
to  the  retailer  by  the  wholesaler  has  forced  the  latter 
to  collect  more  promptly  from  his  customers.  This  has 
proven  a  blessing  to  the  trade.  It  has  forced  retailers  to  be 
more  careful  in  giving  credit  and  prompter  in  looking  after 
collections.  Under  the  old  system  of  bookkeeping  it  was  im- 
possible for  a  merchant  to  know  just  how  his  accounts  stood 
without  a  large  amount  of  labor. 

With  the  advent  of  shorter  credits  came  the  demand  for 
more  condensed  and  better  methods  of  bookkeeping.  The 
system  the  merchant  required  was  one  by  which  he  was  able 
to  tell  at  a  glance  how  a  customer's  account  stood,  and  be  able 
to  render  that  account,  when  asked  for,  in  the  very  briefest 
possible  time. 

A  few  years  ago  when  a  customer  wanted  his  account  he 
was  told  "We  have  not  got  it  made  out,"  or  "Call  again 
to-morrow  and  we  will  have  it  ready." 

In  the  old  style  of  bookkeeping  the  making  out  of  an 
itemized  account  was  a  matter  of  considerable  time,  and  fre- 
quently a  customer  was  kept  waiting  some  time  for  his 
account.  Thus  many  a  good  customer  has  been  lost  b}^  not 
getting  out  his  account  on  time. 

Carelessness  in  rendering  accounts  and  dela\'  in  collections 
have  always  resulted  in  trouble  for  the  merchant.  The  old 
style  of  bookkeeping  was  to  use  a  counter  book  or  blotter, 
copy  from  the  blotter  into  a  day  book  and  post  from  the  day 
book  into  the  ledger — a  laborious  system.  And  was  often 
two  or  three  days  behind  in  posting  from  one  book  to  the 
other.     Now 

COUNTER   CHECK    BOOKS 

are  used  almost  exclusively,  and  all  the  customers'  items  are 
assembled  together  during  the  period  of  account  and  by  a 
clever  system  written  in  duplicate  in  the  ledger.  Much  less 
labor  and  far  more  accuracy  is  obtained.  The  customers' 
accounts  are  thus  always  ready  when  required  at  a  moment's 
notice,  and  the  merchant  can,  at  a  glance,  inform  himself  of 
the  amount  of  credit  any  customer  has  on  his  books.  In  the 
sN'stem  of 

DOUBLE    ENTRY 

the  bookkeeper  used  to  balance  his  books  each  month  and  by 
so  doing  he  was  able  to  detect  errors.     In  the  modern  system 


one  maj'  easily  check  his  accounts  at  any  time,  thus  giving 
perfect  accuracy. 

A  new  up-to-date  sj'stem  of  bookkeeping  is  something  no 
business  can  profitably  do  without,  for  the  saving  of  time  and 
the  accuracy  are  of  very  great  importance  in  these  days  of 
close  competition. 

Take  the  average  small  or  medium-sized  store,  and  unless 
one  has  had  the  practical  experience  he  will  be  astonished  at 
the  amount  of  work  spent  in  keeping  the  books.  The  transac- 
tions to  record  are  often  more  numerous  than  that  of  larger 
businesses  doing  ten  times  the  amount  of  trade,  but  who  sell 
in  larger  lots  to  the  buyers. 

The  average  retail  merchant  is  not  a  chartered  accountant 
but  he  should  in  justice  to  himself  secure  the  best  and  shortest 
system  of  bookkeeping  and  one  which  will  eliminate  as  much 
as  possible  all  tedious  and  unnecessary  elaborations. 

Many  successful  merchants 

KEEP    THEIR    OWN    BOOKS. 

Very  often  they  do  not  use  as  good  a  system  as  they 
should,  and  yet  in  this  they  make  a  great  mistake  for  no  other 
man's  time  is  worth  so  much  to  that  business  as  is  theirs,  and 
if  they  were  provided  with  a  system  especially  adapted  to 
their  business  very  much  of  their  valuable  time  would  be  left 
for  the  direction  and  expansion  of  their  trade. 

The  loose  leaf  ledger  system  of  keeping  accounts  is  the 
product  of  a 

SHORTER    AND   LESS  COMPLEX   METHOD 

of  managing  books.  It  has  been  adopted  by  a  large  number 
of  merchants  in  the  retail  business,  because  of  the  increased 
safety  from  errors  and  the  combining  of  those  qualities  desired 
by  the  up-to-date  merchant  who  wants  the  bookkeeping 
department  of  his  business  to  keep  pace  in  advancement  and 
efficiency  with  the  other  branches. 

The  wholesale  houses  as  a  rule  have  better  systems  of 
bookkeeping  because  of  the  employment  of  professional  men 
for  the  purpose,  but  it  has  been  demonstrated  that  even 
among  the  wholesale  houses  there  is  plenty  of  opportunitj'  for 
improvement  and  the  modernization  of  their  bookkeeping.  In 
the  conducting  of  a  large  business  the  necessit}'  of  having  the 
best  possible  system  is  being  more  and  more  demonstrated. 

KNOW  THE   COST   OF   E.^CH   DEP.\RTMENT. 

It  is  not  enough  to  know  at  the  present  day  the  total 
volume  of  business.  The  work  of  each  department  must  be 
accurately  known,  so  as  not  to  allow  one  department  to  pre^- 
upon  the  profits  of  another.  This  is  necessary  in  order  to 
enable  the  management  to  detect  the  weak  places  and 
strengthen  them. 

A  wholesale  firm  must  know  exactly  what  each  depart- 
ment and  traveller  is  doing,  so  that  the  cost  of  selling  may  be 
accurately  arrived  at. 

CLOSLNG  ACCOUNTS  BY  NOTE. 

In  closing  accounts  by  note,  the  renewals  must  be  care- 
fully looked  after  in  order  to  check  the  giving  of  additional 
credit  until  the  notes  are  disposed  of  or  paid. 

A   SLIPPERY    CUSTOMER. 

A  story  came  from  Philadelphia  of  a  man  who  desired  to 
start  in  business  for  himself.    He  applied  to  a  woollen  house 
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AllWoolUnderclothinc 


WILL 

NOT 

SHRINK 


EVERY 


GARMENT 
SHRUNK 


WILL 


IN  Weights  Suitable  for  all  Seasons. 


SUPPLIED  THROUGH  THE  LEADING  WHOLESALE  HOUSES. 

DUNCAN  BELL,  MONTREAL  and  TORONTO,  CANADIAN  AGENT. 
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STAG. 


Dominion  Hair 
Cloth  Co. 

JAMES  PRIOR,  Prop. 

St.  Catharines,  Out. 


Manufacturers  of  all   kinds 

HAIR  CLOTH  CRINOLINE 

FRENCH    BLACK,    BLEACHED  AND   GREY 

TAILORS'   PADDINGS 

FURNITURE   SEATING  AND  COVERING 


If  we  could  con\ince  you  that  the  use  of  our 
Cutting  /Machine  would  save  you  $1,000.00  every 
year,  you  would   likely  buy  it,   wouldn't  you? 


IT'S  DOING  THAT  FOR  OTHERS. 


'White  Underwear, 
Shirts, 

Ij  P|||c  I  Overalls, 

Fine  Clothing, 
^Cloaks  and  Suits. 


The    Eastman     Machine 

Co.,    Limited 

247  Vonge  St..  TORONTO. 


THE_ 


c 


ANADIAN   COLORED 

COTTON 

MILLS  COMPANY 


•  • 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Shirtings,  Flannelettes,  Qing= 
hams,  Zephyrs.  r-Skirtings,  Dress 
Qoods,  Lawn^^ Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRICE,  SONS  &  CO.,  Agents 

MONTREAI.  and  TORONTO 


e:iimg 

DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,  FINISHED  AND    PUT   UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.      Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  and  Finishers, 

JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  12,3  Bank  St.,  Ottawa 

15834  King  St.  West,  Toronto.      47  John  St.,  Quebec. 


WOOD  STREET 
LONDON 


3 


WOOD  STREET 
LONDON 


ENGLAND 


IDSWELL'S 

ARE   MANUFACTURERS 
OF   HIQH=T0NED 

NOVELTIES 


IN    THE    FOLLOWING    GOODS: 


Shirt-Waists, 
Blouses,  Slips, 
Ruffles,   Pelerines, 
Real  Laces, 
Imitation  Laces, 
Real  Lace  Collars, 
Veilings,  Nets, 
Lace  Robes, 
Lace  Scarfs, 
Windsor  Scarfs, 
Linen  Collars, 
Vest-Fronts, 
Belts,  Cravats,  etc. 


FACTORY:    NEW    UNION    STREET, 

LONDON,    ENQ. 
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ir     niNG     EDWARD        and        QUEEN     ALEXANDRA 

were  living  in  Canada  they  would  not  hesitate  to 
reconiinend   your  buying  Oil   Cloths  made    by 

THE  DOMINION  OIL  CLOTH  CO.,  Limited 

THEY  ARE  CANADIAN-MADE   GOODS. 
\A/e    sell    -tHeir  .  .  . 

Floor  Oil  Cloth— :>  •i^iaii'^ies-  ,  wi.ic 

Table  Oil  Cloth. 

Cotton  and  Dock  Back  Enamelled  Stair  Cloth. 

Canvas  and  Painted  Back  Stair  Cloth. 

Mats  or  Rugs-  vii  sizes. 

Enamelled  Muslins,  Drills  and  Ducks, 


Brophy,  Cains  &  Co,   nomreai 
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BELDING'S 
Spool  Silks 


BLACK  and  COLORS. 


We  find  a  ready  sale  for  them  because  they 
are  the 


Belding,  Paul  &  Co. 


LIMITED. 


fets 


IN/IOIMTREAl.. 

Fashionable  Soft  Ribbons 
Satin  Duchesse,  all  widths 
Taffetas,  all  widths 

For  neckwear  and  making  all    the  New 
Novelties  now  out  in  Ribbons. 


FULL  ASSORTMENT  ON   HAND. 

BROPH Y,  CAINS  &  CO.,  Montreal 

WADDING,  BLACK  AND  WHITE. 

In  one  yard  and   12 -yard  sheets. 

BATTI  NO 


We  sell  none  but  the  best: 
rslORTM     STAR 


ORESOCNT    and 


COTTON  BATTING 

In  Bales  or  Cases.  In  4.  6,  S.    \2  and    16  oz.   Rolls. 

ALWAYS  IN  STOCK. 

BROPHY,  CAINS  &  CO.,  Montreal 


Rfe 
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TAKE  AN  ORDINARY 
UMBRELLA  OR  PARASOL 


When  opened  you  notice  the  spring. catches  undcr 
the  runner  so  that  even  if  the  tube  gets  twisted  it  holds  up 
just  the  same. 

Imagine  this  same  umbrella  with  Si  Slit  in  the 

runner  and  the  spring  going  into  that ;  If 

the  tube  gets  the  least  bit  twisted  the  spring  will  not  go 
in  and  the  umbrella  does  not  stay  up. 

This  is  exactiy  the  difference  between 

the  Genuine  20th  Century  **2-bulb"  Runner  and  all  imita- 
tions. 

With  the  two  bulbs,  one  operates  on  the  upper  spring 
and  the  other  on  the  lower. 

All  imitations,  having  only  one  bulb,  necessarily  have 
the  spring  go  into  the  slit  in  runner  when  both  opened 
and  closed,  and  dissatisfaction  naturally  follows. 


We  Handle  the  Genuine 
20th  Century  Umbrella 


BROPHY,  CAINS  &  CO.,  Mo atreal 
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Leading  Lines 


IN  BLACK  WORSTED  HOSE 


ARE 


Range  41.      Plain  Black  Worsted  Hose,  in  4.  to  10  inch. 

Range  45.    2  t  Rib,  Plain  Foot,  in  4.  to  10  inch. 
Imported  Yarns. 

Range  46.    Heavy    2   £    Rib,  Ribbed   over    foot,  double  SOle, 

cleared  welt,  in  4  to  lo  inch. 
Imported  Yarn, 

Range  48.   Extra  Heavy  21  Rib,  Spliced  Knee  and  Foot, 

in  4.  to  10  inch. 

Super  Imported  Yarn.  * 

IN  WORSTED  HALF-HOSE: 

Range  261.    3/1  Rib. 

Range  263.     22  Heavy  Rib. 

The  latter  being  extra  value,  to  retail  at  25  Cts. 

INotC  I — We  have  had  samples  of  these  six  numbers 
put  up  in  ^ -dozen  boxes,  assorted.        Write  for  a  box. 


BROPHY,  CAINS  &  CO. 

The  "Cedo  Null!"  Hosiery  Factory, 

Office:    23  St.   Helen  Street  -  M0NTR;EAL. 
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Japan  Taffeta 

All  widths  and  qualities. 

White  Silk  Handkerchiefs 

Hemstitched,  new  tape  bordered,  and  initial. 

Ladies'  Silk  Handkerchiefs 

Embroidered  in  white  and  colors,  colored  border,  initial  and  lace  edge. 

Art  Embroidered  Goods 

Consisting    of    Silk   Drapes,  Satin   Cushion   Tops,  Silk  Chair  Scarfs, 

Table  Covers,   printed   and  embroidered  styles,  with  heavy   knotted 

fringe,  drawn  work,  etc. 

Mufflers 

Black,  white  and  fancy,  in  square  and  made-up  styles. 
Large  assortment. 


so 
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Bu5lne5s  and  Its  Manaijcmcnt — Continued. 

and  got  goods  to  the  aiuount  of  $4-00.  The  salesman  asked 
him  what  he  manufactured  : 

"I  make  pants,"  he  replied. 

"  How  do  you  want  to  buy  these  goods  ?" 

"  The  best  way  I  can  ?"  was  the  answer. 

"  How  will  you  pay  for  them  ?" 

"  Well,  I  will  give  you  my  note  for  four  months." 

"  Is  your  note  good  ?" 

The  buyer  looked  around,  winked  to  the  salesman,  and 
put  his  finger  to  his  nose.  "My  friend,"  he  said,  with  an  air 
of  one  who  is  about  to  impart  a  confidence,  "if  my  note  was 
good  I  would  make  notes,  and  not  pants." 

Evidently  that  was  a  man  for  which  a  mighty  good 
system  of  bookkeeping  was  required,  particularly  along  the 
management  of  notes. 

SOME   ESSENTIALS. 

Both  in  the  retail  and  the  wholesale  business  as  conditions 
exist  to-dav  it  is  necessary  to  have  as  perfect  a  system  of 
bookkeeping  as  can  be  devised,  according  to  the  requirements 
of  the  particular  businesses.  The  essentials  are  a  correct 
knowledge  of  the  financial  standing  of  each  customer  on  the 
books,  and  the  prompt  rendering  of  invoices  and  statements, 
together  with  the  clean  and  careful  balancing  of  the  accounts. 
An  accurate  financial  history  of  the  firm's  business  should  also 
alwavs  be  available  for  reference  in  order  to  judge  progress. 

RETAIL  BUSINESS  ACCOUNTING. 

By  a  Country  Merchant. 

REGARDING  the  question  of  the  best  and  shortest  methods 
of  retail  bookkeeping.  My  plan  is  to  have  the  salesmen 
hand  in  each  evening  the  slips  or  counter  checks.  Those  to  be 
charo^ed  are  attached  in  a  day-book,  and  from  these  slips  we 
know  each  day  how  much  cash  we  have  taken  in;  also  what 
amount  has  been  put  out  in  credit.  Both  the  cash  and  credit 
sales  are  totalled  every  night  and  the  amount  placed  in  our 
business  register,  and  are  at  all  times  available  to  us  for  com- 
parison. The  slips  or  checks  to  be  charged  are  copied  direct  in 
the  sales  ledger  on  carbon  sheets,  one  copy  for  us  and  one  for 
the  customer.  We  find  for  a  small  business  this  system  works 
well. 

We  are  strongly  opposed  to  the  pass-book  system,  because 
the  customers  are  usually  so  irregular  in  bringing  in  their 
pass-books,  and  unless  these  books  are  brought  regularly  a 
customer  had  better  be  without  them,  as  they  are  only  a 
source  of  trouble  and  extra  bookkeeping,  and  are  valueless  for 
an  account  record  unless  brought  every  time  a  purchase  is 
made.  In  our  experience  this  is  something  the  average 
customer  will  not  do. 

Then,  when  you  give  each  customer  a  check  from  the 
counter  check-book,  what  is  the  use  or  sense  of  having  pass- 
books ?  They  are  valueless  both  to  the  customer  and  the 
merchant.  The  fewer  books  and  the  less  writing,  so  long  as  an 
accurate  account  system  is  used,  is  the  best  for  any  retail  store. 

QUESTIONABLE  BUSINESS  HETHODS. 

A  FIRM  in  the  Western  States  conducted  a  "grab  sale" 
which  began  at  10  o'clock  a.m.  Packages  were  arranged 
on  top  of  the  shelving  on  either  side  of  the  store,  and  the 
buyers  indicated  their  selection  by  using  a  pointer.  The 
customers  passed  on  the  outer  side  of  the  counter  and  were 
handed  the  bundles,  the  contents  of  which  were  unknown  to 
them,  by  the  clerks.  The  parcels  sold  at  25  and  50c.  each  and 
ranged  in  value  from  10c.  to  $20. 

Every  department  of  the  store  was  represented  and  seven 
clerks  spent  four  days  in  putting  up  these  bundles.    In  addition. 


the  firm  promised  to  give  awaj'  64  gifts  from  a  large  elevated 
platform  in  front  of  the  store.  These  gifts  were  goods  from 
stock,  such  as  trimmed  hats,  corsets,  gloves,  etc.  In  the  dis. 
tribution  of  these  gifts  they  advertised  for  a  little  girl  from 
6  to  14  years  of  age  to  act  as  queen,  her  duty  being  to  draw 
from  a  bag  the  checks  which  would  determine  the  winners  of 
the  gifts.  They  also  advertised  for  eight  other  little  girls  to 
be  the  queen's  attendants  or  assistants.  These  girls  were 
chosen  by  lot.  All  applications  were  placed  in  receptacles  and 
the  appointments  were  made  in  order  drawn.  The  queen  was 
to  receive  for  her  Services  $5  in  merchandise  and  her  little 
attendants  $1  each,  also  in  goods. 

Now  these  little  girls  drew  the  numbered  coupons  which 
had  previously  been  distributed  for  the  gifts.  The  coupons 
were  deposited  in  a  wheel  and  the  first  five  drawn  were  bulle- 
tined in  front  of  the  store,  the  holder  of  the  top  number  being 
entitled  to  first  prize. 

The  sale  drew  a  large  crowd  and  created  a  sensation  in  the 
place  where  it  was  held.  As  usual,  the  lucky  people  were  well 
satisfied,  while  others,  less  fortunate,  were  inclined  to  protest. 

Without  regard  to  the  legality  of  these  methods,  it  is 
beyond  a  doubt  that  such  a  sale  would  not  add  to  the  reputa- 
tion of  the  firm  conducting  it. 

PRINTED  ORDER  FORflS. 

DOWN-TO- DATE  business  methods  are  nowhere  better  ex- 
emplified than  in  the  proper  use  of  order  forms.  That 
which  forms  the  final  medium  between  the  buyer  and  seller  of 
either  large  or  small  quantities  of  goods  should  not  be  of  a 
fliimsy  nature.    Definiteness,  precision,  are  most  requisite. 

A  printed  order  form,  such  as  is  shown  in  the  accompany- 
ing illustration,  has  many  points  of  merit  : 

JOHN  DOE  DRY  GOODS  COMPANY. 

Blankville 19.. . . 


Please  enter  our  order  for,    and  ship   to   us  at  the  above 
address,  merchandise  as  follows  : 


Date 

Via 

Terms 

Kindly  acknowledge  order  by ,  slating  if  you  can 

fill  same  or  not,  and,  if  so,  date  you  will  ship.  Send  invoice, 
accompanied  by  bill  of  lading,  with  class  weight,  the  number  of 
pieces,  and  rates  inserted.  Yours  truly, 

John  Doe  Dry  Goods  Company. 

Per 

Embrace  in  the  printing  all  the  points  desirable  in  regular 
orders.  Annoyance  from  omissions  will  then  be  avoided,  such 
as  having  goods  shipped  by  freight  when  they  should  come  by 
express,  and  vice  versa. 

Be  accurate,  concise  and  plain  in  the  statement  of  goods 
wanted.  If  the  order  is  lengthj-,  classifj-  as  much  as  possible. 
By  so  doing  the  order  can  be  filled  promptly  and  correctly. 
Keep  a  correct  copy  of  each  order.  In  case  of  error  it  is  then 
an  easy  matter  to  locate  the  blame. 

WANT  CARDS  FOR  DRYQOODSMEN. 

PROBABLY  most  of  our  readers  have  some  system  in  their 
store  of  keeping  a  record  of  "  wants."  But  whether  they 
have  or  not,  they  are  all  no  doubt  interested  in  schemes  which 
are  designed  for  the  purpose.  The  illustration  herewith  given 
is  a  design  for  a  want  card.     It  is  claimed  that  cards,  for  the 
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The  BROWN  BRO% 


Limited 


MANUFACTURERS    OF 


.^jStationery,   Leather  Goods, 

n  \9e* — ; — 

Account  Books,  Etc. 


IV  ^ 


51-53  Wellington  Street  West. 


TORONTO 


We  aim  to  have  the  most  complete  and  "up-to-date"  STATIONERY  and  PAPER 

Warehouse  in  the  Dominion.     We  manufacture  very  largely  ourselves  ; 

also  import  from  the  very  best  sources. 

OUR    SPECIALTIES   ARE: 

Stationery  -  Account  Books  -  Paper 

^.^o^^^^"  Pocket  Books,   Wallets,    Card  Cases,    Portfolios 

^^   -'  Chatelaine  and  Wrist  Bags, 


A  specially  new  Hne  in 

Crepe  and  Decoration  Tissue, 
New  Papeteries,  Etc. 


Agents 


ARNOLD'S    INK, 


DAVIDS'   INK,    PASTE,   Etc., 


ESTERBROOK  PENS,        WEST  FOUNTAIN   PENS. 


ESTABLISHED   HALF  A  CENTURY 


Practical  Merchants  Need 


Practical  Ribbon  Cabinets 


arid     STORE    T=-|XTURE5 

The  most  satisfactory  cabinet  for  the  display  of  ribbons  ever  designed  is  the 
"PRACTICAL."  Its  large  sale  attests  its  popularity.  Send  for  a  Catalogue 
of  the  "  Practical  "  Fixtures. 

Price  List  of  Ribbon  Cabinets: 


No. 
0 
1 
2 
3 
4 
5 
6 


Size. 


Capacity 
Bolts.     Price. 


271/4X   61/2X26V2 
28%xl4    x26 
28%xl4    x38 

283/4x183/4x38 

283/4x231/4x38 
283/4x2734x38 
2834x321/2x38 


8     2834x4234x43i/i 


50 
100 
150 
250 
325 
400 
475 
700 


I  6.00 
10.00 
13.50 
f8.50 
23.00 
26.00 
30.00 
42.00 


PRACTICAL  FIXTURES  are  made  in 
great  variety.  Among  the  most  popular  are 
THE  PRACTICAL  PIECE  GOODS 
FIXTURES,  for  the  display  of  Ginghams, 
Prints,  and  Piece  Goods  in  general.  They 
are  made  for  counter  or  floor  use,  either 
holding  40  pieces.  Strong,  steel  wire 
shelves,  adjustable  to  any  thickness  goods, 
permit  removing  one  piece  without  dis- 
turbing the  others. 

Price  List  of  Revolving  Fixtures : 


Floor  Fixture     - 
Counter  Fixture 


$7.50 
6  50 


No,  4  CABINET, 


Sold  by  the  leading  jobber)  throughout  Canida  and  U,S. 


Manufactured 


PRACTICAL  REVOLVING  FLOOR  FIXTURE 

^  A.  N.  RUSSELL  &  SONS,  llion,  N.Y.,  U.S.A, 


s-"> 
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146-8  Front  St.  W., 


NERLICy  i  CO. 


TORONTO.  ONT. 


(OPPOSITE  UNION  STATION) 

FOR  FALL  AND  HOLIDAY  TRADE. 

Fancy  Goods,  Toys,  Dolls,  Games, 

Toy  Books,  Musical  Sundries 

XMAS  NOVELTIES  and  ORNAMENTS 

Fancy  China  and  Glassware. 


Our  travellers  will  be  on  their  regular  trips  shortly 
carrying  a  full  and  complete  line  of  samples.  A 
postal  sent  us  to  have  one  of  them  call  on  you  or 
arrange  to  see  you  will  have  prompt  attention. 


Our  catalogue  is  now  in  hand,  and  will  contain  many  new  and 
attractive  lines.  It  will  be  finely  illustrated  from  cover  to 
cover,  and  will  be  well  worth  having.  Send  your  name  and 
we  will  put  you  on  the  mailing  list  at  once. 


146-8  Front  St.  W., 


[RLICH  &  CO. 


TORONTO,  ONT. 


Montreal  Office — 301  St.  James  St. 
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Why 


do  we  install 


Liflxfer  Prism 


In   the   Best   Store   Fronts  ? 


the  owners  are  up-to-date  business  men 

who  want  the  best  improvements  in  the  market. ^^t'^-^*^ 


Does  It  Pay 

to  install 

Luxfer  Prisms 


in  your  store  front  or    S 
any  other  dark   place    • 


^^. 


The  W   &  D.  Dineen  Co.'s  Fur  Store, 
Cor.  Yong'e  and  Temperance  Sts,,  Toronto. 


One  hundred   dollars,   or  any  amount,  invested  in  Luxfer  Prisms  will  pay 
bigger  returns  than  any  other  improvement  you  can  put  on  your  premises. 


Why: 


? 


Because  you   then   have 

Good,  Clear,  White  Light  in  your  store. 


Call  and  see  test  room. 

Write  for  information. 


LUXFER  PRISM  CO., 


98  and  100  King  Street  West 


LIMITED 

TORONTO 
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Business  and  Its  Management — Continued. 

purpose  of  recording  articles  wanted  in  the  store,  are  prefer- 
able to  books,  and  for  three  reasons  : 

JOHN  DOE  DRY  GOODS  COMPANY. 

DEPARTMENT    ORDER. 

Blankville 19. .. 

To  Stock  Clerk  : 

My  department  is  in  need  of 


Your  prompt  attention  is  desired. 
(Signed) 

Date  filled 19. .. 


By 


1.  The  salesman  can  carry  them  in  his  pocket,  and  can  fill 
them  out  wherever  he  happens  to  be. 

2.  Being  on  a  separate  card,  the  order  receives  better 
attention  than  if  entered  in  a  book.  A  card  ean  be  sent  to  the 
buyer  at  once,  a  book  at  stated  times,  or  the  buyer  must  take 
time  and  copy  from  it. 

3.  By  the  use  of  a  pigeon-hole  within  easy  reach,  all 
unfiled  orders  can  be  kept  in  compact  form.  As  soon  as  an 
order  is  filled  the  card  is  fyled  for  future  reference. 


Give  Publicity  to  Prices. 


IT  has  become  such  a  general  thing  among  retail  dry  goods 
merchants  to  advertise  the  prices  of  their  goods  by  price- 
ticket,  circular,  and  in  their  regular  newspaper  advertise- 
ments, that  it  is  a  matter  of  surprise  to  hear  a  first-class  retailer 
speak  against  this  practice. 

In  his  opinion,  it  cheapens  the  store  and  goods  in  the  eyes 
of  the  people  who  want  first-class  goods  when  they  see  the 
price  pinned  on  them  ;  and,  furthermore,  the  customer  is  apt  to 
think  when  he  sees  a  low  price  on  goods  the  quality  cannot  be 
right  in  order  to  be  sold  at  the  figure  marked,  while  it  gives 
opposition  merchants  a  chance  to  cut  under  the  prices  adver- 
tised. 

From  the  general  adoption  of  price  advertising,  these 
views  are  not  generally  shared  by  the  trade. 

Another  merchant's  opinion  was  to  the  effect  that  the 
price  is  undoubtedly  the  most  trade-attracting  part  of  an 
advertisement.  He  suggested  this  practical  way  of  testing  the 
question  :  Put  a  line  of  goods  into  your  window,  put  no  price 
on  them,  and  note  results.  Then,  again,  put  these  same  goods 
into  the  window  with  an  attractive  price-card  on  them,  and 
see  which  method  sells  the  most  goods,  price  or  no  price. 

The  same  thing  applies  to  an  advertisement.  When  a  per- 
son wants  something  in  dry  goods,  be  it  gloves,  hat,  dress,  or 
suit  of  clothes,  he  usually  associates  with  the  goods  he  wants 
to  buy  the  price  he  is  prepared  to  pay.  And  he  is  far  moie 
likely  to  go  where  the  price  is  advertised  than  where  it  is  not. 

The  advertisement  must,  however,  be  backed  up  by  the 
firm's  reputation.  The  old  story  of  a  man  who  bet  he  could 
stand  on  London  Bridge  and  ofler  sovereigns  at  a  shilling 
apiece  and  not  sell  many  because  the  people  would  be  too  sus- 
picious to  buy  would  not  for  one  moment  hold  good  with  one 
of  our  large  dry  goods  stores,  who  directly  the3'  ofifer  a  special 
drive  in  any  line  at  once  feel  the  result  of  such  an  advertise- 
ment. Why  ?  Simply  because  many  people  believe  them  when 
they  announce  special  values,  such  as  "Women's  underwear 


regular  price  75c.;  to-day  reduced  to  35c."  The  price  here  is 
undoubtedlj-  the  strongest  part  of  their  advertisement. 

Notwithstanding  these  undoubted  facts,  there  are  stores 
that  have  gained  the  confidence  of  the  buying  public  and  have 
made  money  for  their  proprietors  who  have  never  advertised 
their  prices.  These  are  usually  old-established  places  of  busi- 
ness, who  are  doing  trade  on  their  reputation  for  fair  treat, 
ment  and  because  of  their  business  connection. 

New  firms  who  try  to  establish  themselves  and  build  up  a 
trade  are  almost  compelled  to  advertise  their  prices,  while  the 
number  who  do  not  advertise  price  is  all  the  time  getting  less, 
for  many  of  them  are  constantly  being  driven  to  use  the  mod. 
ern  methods  in  order  to  retain  their  prestige. 


THE  FIVE  AND  TEN=CENT  IDEA. 

JUST  at  present  there  appears  to  be  a  craze  among  the  public 
throughout  the  country  for  5  and  10  cent  goods.  Mer. 
chants  very  generally  are  puting  in  tables  for  5  and  10-cent 
articles. 

In  some  stores  it  is  really  surprising  the  collection  of  goods 
displayed  on  these  tables  and  the  amount  of  business  that  is 
done  in  small-priced  lines. 

Even  the  high-priced  dry  goods  stores  have  come  down  to 
the  common  level  and  are  thus  catering  to  the  masses.  This 
idea  has  been  copied  from  the  department  store,  and  it  is 
effectively  hitting  back  at  them,  by  supplying  to  their  trade  in 
a  measure  the  attraction  of  the  department  store  by  giving 
bargains  in  small  goods. 

From  observation  let  us  discuss  a  few  things  gleaned  from 
stores  who  have  made  a  success  of  this  popular  idea  : 

Have  seasonable  goods. 

Get  new  things. 

Get  odd  things. 

Have  real  bargains. 

Surprise  your  customers. 

Some  merchants  make  a  mistake  by  trying  to  make 
bargains  of  goods  people  don't  want. 

Change  the  goods  around.      Give  the  tables  a  new  setting. 

Keep  the  goods  clean. 

Show  them  to  the  best  advantage. 

Talk  about  them. 

Do  some  advertising. 

Give  your  customers  something  to  talk  about. 

Do  not  sell  imperfect  goods  as  all  right. 

If  there  is  any  defect  have  it  pointed  out  to  the  customer. 

At  all  times  do  an  honest  business — it  is  most  profitable. 

Avoid  fakes  of  all  kinds. 

MAIL  ORDER  ESSENTIALS. 

THE  chief  requisites  of  success  in  the  mail  order  business  are 
brains  and  perseverance.  Keen  mental  perception  and 
discrimination  are  absoluteh'  necessary,  both  to  find  the  right 
methods,  and  avoid  the  manv  shoals  upon  which  the  stupid 
invariably  sink.  In  no  other  trade  is  vigilance  so  necessary 
Perseverance  is  necessary  in  order  that  the  beginner  may 
endure  the  failure  after  failure  until  he  has  gained  the  experience 
and  wisdom  sufficient  to  indicate  what  method  of  business  is 
likely  to  be  successful.  Few  of  the  present  successful  leaders 
in  the  business,  as  an  exchange  remarks,  have  won  their  way 
without  many  discouragements,  and  it  is  this  test  that  has 
winnowed  them  out,  one  from  the  thousand.  On  the  other 
hand,  the  money  to  be  made  in  the  business  is  limited  only  by 
your  capacity,  and  not  by  locality,  social  position,  reputation 
or  similar  considerations. 


rjt  r 


.cC^^ 
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We  are  After  Your 
Overall  Orders 

BECAUSE 
WE  KNOW  THAT 

OUR 
LEADER 


overalls  are  the  very  kind  that  will 
sell  rapidly  and  bring  trade  to  your 
store.  Guaranteed  to  be  the  strong- 
est and  best  overall  on  the  market. 
Made  from  most  durable  material- 
have  double  seat — double  knee  and 
contain  every  feature  that  will  meet 
the  requirements  of  overall  buyers. 
Prices  from  $4  75  to  $10  per  doz. 
Let  us  have  your  next  overall  order. 


Royal  Shirt  &  Overall  Co. 

1886  Notre  Dam©  Street, 
MONTREAL. 

Also  American  Art    Embroidery   Co.,  Mfrs.   Embroideries   for 
Skirts.  Waists  and  Applique  Work,  etc.     Obtain  our  prices. 

Manufacturers  of  SHIRTS,  KNEE  PANTS,  ETC. 


Our  stock  is  now  complete 
in  Lace,  Silk  and  Velvet 
Ribbons — all  widths,  Lace 
Collars,  and  Smallwares. 

We  have  some  special  lines 
in  Heavy  Tweed  Pants,  ^ 
Shirts  and  Drawers* 


All  orders  will  have  our 
prompt  attention. 


Wilson  Bros.  &  Co. 

75  Queen  St.,   -    OTTAWA,  CANADA 


Rubber  Footwear 

is  now  a  work  of  Art,  and  the  best  fitting 
and  best  wearing  shoe  is  the  one  the 
public   wants 

The  Canadian  Rubber  Co.  of  Montreal 

are  the  leaders  in  their  lines,'  and  the  Trade  are  respectfully 
asked  to  examine  their  samples  before  placing  their  orders. 

"Style,  Finish  and  Durability"    is  Our  riotto. 

CATALOGUE    SENT    ON    APPLICATION. 


Head     O-fFico     and     F'ac-tories  —  IVIOIMTREAI 

iranches  — Toror»-to,    NA/innip^g    and    Vancouv* 
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5     Foundations   for 
^     Business   Building. 


An  oia 

Retailer's 
Sug'gestions. 


AXIOST  essential  consideration  for  the  future  welfare 
of  the  business  is   the  old  rule:   "Secure  your  site 
near  the  centre  of  the  trade."    And  it  always  holds 
good.     Experience   has  proven  the  wisdom  of  this 
rule.     Outside  stores  have  flourished   where  there 
was  the  trade  of  a  district  to  be  secured,  and  under  good  man- 
agement  some   stores  away  from   the  centre   ol  trade  have 
prospered.    Nevertheless,  people  have  a  desire  to 

SHOP  WITH   THE  CROWD. 

It  must  be  an  extra  attraction  to  draw  them  away  from  their 
regular  paths.  Convenient  shopping  has  an  influence  on 
buTcrs,  and,  all  other  things  being  equal,  people  will  make 
their  purchases  at  the  handiest  place  always.  The  records 
show  the  most  central  stores  have  secured  the  largest  trade. 

In  building  in  a  new  place  allowance  should  be  made  for 
the  growth,  and  the  manifest  direction  of  this  growth  should 
always  have  consideration  from  a  merchant  when  selecting  a 
permanent  site  for  a  store. 

SQUARE  AND   HONEST  DEALING. 

The  foundation  of  the  building  we  will  leave  the  architect 
to  plan  according  to  the  requirments  of  the  business.  In  order 
to  build  up  a  successful  trade  the  basis  must  be  the  old  rock  of 
"square  and  honest  dealing."  This  old  truth  some  may  try  tc 
sidetrack,  but  the  end  is  always  the  same,  for  the  firm  or 
merchant  who  deviates  from  this  old  path  which  leads  to 
permanent  success  finds  out  his  mistake  very  often  when  it  is 
too  late. 

The  only  kind  of  dealing  which  stands  the  test  ot  time  is 
the  upright  kind.  All  others  fail  in  the  end.  Let  your  store  be 
right  before  all.  In  this  lies  the  true  foundation.  The  broader 
and  stronger  this  foundation  the  greater  superstructure  will  it 
bear.     Get  right  in  the  commencement  of  your  business  career 

Frst  impressions  are  always  strongest,  and  the  most  last- 
ing impressions  always  date  from  the  right  start. 

MODERN   FIXTURES. 

In  the  race  for  business,  and  the  contest  was  never  as  keen 
as  it  is  at  the  present  time,  no  firm  can  aff"ord  to  be  behind  in 
all  the  modern  requirements  of  successful  merchandizing.  The 
larger  stores  in  the  cities  are  constantly  improving  in  this 
respect.  The  merchant  in  the  smaller  stores  and  towns  will 
find  it  profitable  to  follow  their  lead  in  proportion  to  the 
requirements  of  his  trade  and  location.  It  would  be  folly  of 
him  to  spend  money  like  his  big  competitors.  At  the  same  time 
his  lesser  trade  will  appreciate  his  efforts  for  their  convenience 
and  better  service.  There  are  many  small  things  inexpensive 
to  provide  and  so  apparently  insignificant  that  they  are 
frequently  overlooked.  Many  rural  merchants  have  come  to 
the  cities  and  have  seen  the  privileges  extended  bj^  the  large 
stores  to  their  customers,  snch  as  waiting  rooms,  parcel  check- 
ing, where  hand-bags  and  bundles  may  be  left.  They  have 
returned  home  to  notice  the  deficiency  of  their  own  stores  in 
many  little  requirements  for  their  customers.  Perhaps  it  was 
the  store  chairs  were  broken  and  unsightly,  or  if  it  were  a 
country  store,  no  tying-posts  for  farmers'  horses. 

These  are  small  things,  which  do  not  cost  much  to  supply, 
and  yet  so  many  of  the  small  stores  are  so  neglectful  of  them. 
Numerous  are  the  little  comforts  a  considerate  merchant  can 
have    for    his   trade;    and   without   a   doubt   they   pay,   for 


customers  will  give  the  preference  every  time  to  the  store  of 
the  considerate  merchant. 

THE   DISPLAY  OF   GOODS. 

Now  comes  the  proper  displaying  of  goods.  The  prospec- 
tive buyer  should  see  the  goods  under  the  most  favorable 
circumstances.  Every  business  man  knows  how  much  by 
surroundings  the  sale  is  helped.  Attractive  show-cases  and 
goods  well  displayed  are  always  silent  salesmen  bidding  for 
business. 

CARE   OF  THE   STOCK. 

"We  have  the  goods  you  want."  was  a  sign  up  on  a  dry 
goods  store.  Every  salesman  knows  how  much  easier  it  is  to 
sell  a  customer  what  he  wants  than  to  try  and  force  the  sale 
of  some  other  line  against  the  customer's  desire.  It  is  a  good 
plan  to  be  conservative  in  buying  and  to  stick  to  goods  for 
which  his  trade  has  shown  a  preference  and  have  always 
proved  satisfactor}-.  At  the  same  time  it  is  always  advisable 
to  have  your  stock  up  to  date  with  meritorious  novelties.  In 
the  proper  buying  and  in  the  careful  selection  to  suit  the  trade 
of  the  store  lies  the  fine  art  of  storekeeping. 

BUYING   TRIPS. 

In  order  to  be  in  touch  with  the  trade  a  merchant  must 
make  occasional  buying  trips  to  the  large  centres.  For  a 
business  of  any  size  this  is  important.  The  buyer  has  thus  a 
much  better  chance  to  see  what  is  offering  in  his  line,  and  often 
will  buy  some  "specials"  which  will  more  than  compensate 
him  or  his  firm  for  the  outlay. 

ASSISTANTS 

The  help  of  a  store  is  no  small  factor  in  its  success.  Upon 
them  devolves  the  task  of  representing  the  management  of 
the  store.  They  can  assist  their  employer  in  his  eflforts  or  they 
can  hinder  him. 

A  merchant  should  have  the  confidence  of  his  clerks.  He 
should  explain  freely  to  them  what  he  requires  and  insist  that 
his  orders  shall  be  carried  out  to  the  letter.  Competent  clerks 
should  be  encouraged,  incompetent  ones  discharged.  This  is 
for  the  best  interests  of  the  business.  To  keep  unsatisfactory 
help  is  a  great  mistake,  even  if  the  clerk  is  a  relation  of  the 
management.  In  a  small  town  the  clerk's  personality  counts 
for  much  more  than  in  a  city,  where  so  often  young  boys  and 
girls  are  employed  to  serve  the  customers.  The  customer  in  a 
small  place  becomes  acquainted  with  a  clerk  and  thus  is  more 
influenced  in  buying.  Therefore,  from  becoming  a  mere  machine, 
as  the  clerks  in  some  of  the  large  cit}-  stores  are,  in  the  smaller 
places,  through  their  acquaintance  and  connection,  they  are 
often  valuable  to  the  business. 

ADVERTISING. 

Here  is  where  there  is  a  wide  diversity-  of  opinion  as  to 
methods.  It  is  generally  conceded  that  the  best  medium 
through  which  to  advertise  a  retail  business  is  the  local  press, 
notwithstanding  the  number  of  poorly  written  advertisements 
seen  in  those  papers. 

Circular  letters,  posters  and  attractive  window  displays 
have  all  been  found  to  bring  business,  and  are  all  good.  Well- 
written  price  cards  on  the  goods  should  not  be  overlooked. 
The  whole  of  a  merchant's  advertising  must  harmonize.  The 
goods  must  back  up  the  advertisement,  or  the  effort  is  wasted. 

Nothing  need  be  said  regarding  honesty  and  truthfulness 
in  advertising,  its  necessity  being  so  apparent  to  all  that 
comment  would  be  superfluous. 


SHIRTS  TAXED  AS  BONNETS. 

An  Englishman  living  in  France  recently  wrote  home  for 
three  shirts.  Their  value  was  less  than  £2,  but  he  found  that 
he  had  a  duty  of  4s.  6d.  to  pay  upon  them.  Thinking  this  a 
great  deal,  he  wrote  to  the  authorities  at  the  Customs  house 
on  the  subject.  "The  amount  is  quoted  correct,"  they  replied. 
"Shirts  are  taxed  as  bonnets,  which  pay  a  duty  of  £12  a 
hundredweight." 
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REMINO 


PURE  WOOL  FLANNEL 


Men's  Pyjamas, 

Golf,    Cycling,    Tennis    and    Cricket    Shirts. 

Children's  Dresses, 

Underclothing,  Etc. 


FOR 


UNSHRINKABLE. 


Ladies'  Shirts, 

Blouses,    Tea=Qowns, 

Dressing=Qowns,     Underclothing, 

and 

All  Athletic  Wear. 


(( 


n^mjl^^"         is  a  thoroughly  reliable  ALL-WOOL  UNSHRINKABLE  Flannel,  manu- 

■^^■■""^''^g^'     factured  in  England,   where  it  has  met  with  enormous  success.     It  is 

-  made  in  all  the  newest  colors  and  designs  in  Plains,  Stripes  and  Checks. 

4B80LLTELV    tX^J    COLOR. 


i;;Kt;o"nto  Sole  Manufacturers,  ROBERT  R.  BUCK  &  SONS, 

Atlas  Works,    CARLISLE,   ENGLAND. 
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-f^I^- 


FACTORY 


ESTABLISHED    1868. 


....FOR.... 


Tall 


ti  ts 


trade. 


CLO^^ES  AND  NllfTEriS 

iqoailSiMS  AND  SHOE  PA(S 
TftA^/ELLirlC  BaCS 

LEATHER  Belts,  et(.,  etc 

-uc      "Ji*      -lie       M(-      -ifc*       ^      "jf*      "ill*      -lie      .jc      ■ii(«      -j[»      -if      •*■ 

i|4  4|<ft  *|4  ^  ifi  i|4  ifi  ^  «|<i  i|4  ^  4|<»  ^  i^ 


During  the  more  than  30  years  success  of  our  business,  we  have  always  been  at  the  front  in  all 
that  pertained  to  improvements  in  the  production  of  Gloves  and  Mittens.  We  have  brought  out  new  ideas. 
We  have  given  the  Trade  splendid  values— goods  which  have  possessed  style,  given  satisfaction  and 
long  service. 


Our  representatives  will  call  on  the  Trade  in  due  season.    Make  it  a  point  to  see  our  samples  before 
placing  your  orders.      We  guarantee  satisfaction,  and  the  maximum  In  value  at  the  minimum  of  cost. 


W.  f\.  STOREY  a  SON, 


The  Glovers  of  Canada. 


^  ^  ^  ACTON,  ONT/ 
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I 


w  \m  H 10  wm  m  ww 


J.  PALMER  &  SON 

Sole  Agents  for 
Strauss  &  Traub, 
Vienna. 


ALL  THE  NEWEST  CREATIONS  AT  THE  LOWEST  PRICES 
THE  SURPRISE   OF  THE  TRADE  IN  ORIGINALITY  AND  EXCLUSIVENESS. 
IF  OUR  TRAVELLERS  HAVE  NOT  CALLED  UPON   VOU  WRITE  FOR  SAMPLES  AND  MENTION  THIS   PAPER. 

J.    PALMER    &    SON,    1745  Notre  Dame  Street,    MONTREAL 


IF    YOU    WANT 


p  J  f,_ 


jiji'ijii!i!i!iiiiiiii'""^m 


Sails,  Cents, 
mxm%  or  flags 

Drop  us  a  line  for  our  Catalogue  and  Price  List. 
We  supply  all  kinds  of .  .  . 

HORSE    AND    WAGON    COVERS. 

CHEESE   COVERS,     BINDER   COVERS, 

COAL    BAGS,     FEED    BAGS    and 

WATERPROOF  CLOTHING  of  every  description. 

HOSPITAL   TENTS  a  Specialty. 

.  J.  TURNER  &  SONS 

PETERBOROUGH,    ONT. 


J.  Y.  SHANTZ. 


The" 


D.  B.  SHANTZ. 


Jacob  Y.  Shantz  &  Son  Co. 


BERLIN 


ONTARIO. 


Limited 


^*/50;i 


A  COMPLETE  FAMILY  KNITTING  MACHINE. 


Manufacturers  of 


Fine  Lines  of  Buttons 

IVORY,  HORN,  PEARL,  PEARLETTE. 

All  leading  Wholesale  Houses  handle  our  goods  in  Canada, 
and  leading  Button  Houses  in  the  U.S.,  who  recognize  our 
goods  as  of  the  best  manufactured  on  the  continent. 

WAREHOUSE : 

CHICAGO,  ILL. 


FACTORIES : 
BERLIN,  ONT.,  BUFFALO,  N  Y. 


ADDRESS, 
Box  513 


CREELHAN  BROS.,  ^-""'-f-^^^ 

KNITTING    HACHINES, 


GEORGETOWN,  ONT., 


CANADA. 
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I     THE  RETAILER  AND  THE     | 
I  LAW.  ^ 

5  Some  Important  Le^al  Points  'W^HicH   Every 

3»  Tradesman  SKould   l\no-w. 

^^  \"ERY  merchant  who  does  a  credit  business  is  familiar 
^  with  the  fact  that  between  the  favored  class  to 
whom  he  unquestioninglj'  gives  credit  and  the  class 
^fl  from  whom  he  demands  cash  there  exists  an  inter- 
mediate section  that  gives  him  a  great  deal  of 
trouble.  These  people  are  not  necessarily  poor  people.  It 
ma3-  be  that  some  are  the  wives  or  children  of  wealthy  men, 
but  yet  the  merchant  knows  from  experience  that  when  a  bill 
is  sent  home  there  may  be  trouble.  In  such  cases  it  is  as  well 
for  him  to  be  acquainted  with  a  few  legal  points,  so  that  he 
ma^-  not  put  his  head  into  the  noose  unwittingly.  Perhaps  he 
may  be  already  familiar  with  what  is  going  to  be  set  down 
here.     If  so,  a  little  repetition  should  do  no  harm. 

TWENTY-OXE-YEAR-OI,D   INFANTS. 

To  beg^n  with,  there  are  two  sets  of  people  with  whom  he 
may  have  trouble.  In  the  first  place,  there  are  the  young 
people— young  ladies  especially — under  21  years  of  age,  who 
are  known  to  the  law  as  infants.  In  the  second  place,  there 
are  those  married  women  whose  tastes  are  extreme  and  who 
demand  the  most  expensive  and  luxurious  goods  in  the  shop. 

A  shopkeeper  giving  goods  to  an  infant  should  always 
assure  himself  that  they  are  necessary  to  her  and  that  her 
friends  have  not  already  supplied  her  with  them.  (What  are 
necessaries  depends  largely  on  the  purchaser's  position  in  life.) 
If  the  merchant  does  not  get  this  assurance,  he  is  very  liable 
when  it  comes  to  law  to  fail  to  get  payment  for  his  goods ; 
and,  even  if  he  does,  it  is  very  unwise  for  him  to  hand  over 
articles  to  any  young  person  unless  he  can  rely  on  the  parents 
or  friends  of  that  person  for  payment.  Still,  the  necessity  for 
inquiry  mav  oftentimes  be  dispensed  with  by  the  conduct  of 
the  parties.  Thus,  when  an  English  tradesman  had  supplied  a 
voung  lad3'  under  21,  who  was  living  in  great  style  with  her 
mother,  with  silk  to  the  value  of  £35  in  four  months,  he  was 
successful  in  getting  payment  for  them,  although  he  had 
omitted  to  make  any  inquiries  as  to  whether  they  were  neces- 
sary for  her. 

A  woman's  necessities. 

Now,  as  regards  married  women.  If  a  tradesman  knows 
that  a  woman  is  living  with  her  husband,  he  can  take  it  for 
granted  that  she  has  her  husband's  authority  to  buy  neces- 
saries on  credit.  But  when  husband  and  wife  are  living  apart, 
he  may  assume  that  no  such  authority  exists,  unless  the  sep- 
aration is  by  mutual  consent  and  the  wife  has  not  a  sufficient 
allowance  from  the  husband  to  keep  her  in  necessaries,  which 
may  here  be  defined  as  such  things  as  may  be  considered  essen- 
tial for  the  proper  maintenance  of  a  person  in  her  social 
position. 

If  we  pass  beyond  the  sphere  of  necessaries,  a  dealer  has  to 
be  most  careful.  He  m'ay  supply  a  woman  in  good  circum- 
stances with  luxuries  and  yet  fail  to  recover  their  cost  from 
the  husband  because  they  were  not  necessaries  and  the  hus- 
band was  not  bound  to  supply  his  wife  with  them.  For  in- 
stance, if  a  ladj'  who  has  sufficient  clothes  goes  to  balls  and 
parties  contrary  to  her  husband's  wishes,  and  orders  dresses 
expensive  and  unsuitable  to  her  husband's  circumstances,  he  is 
not  bound  to  pay  the  dealer  for  them. 

It  is  always  as  well  to  be  most  careful  with  this  class  of 
women,  even  when  they  enter  a  shop  for  necessaries.  It  may 
be  that  their  husbands  have  already  supplied  them  with  the 
same  or  equivalent  articles  as  those  they  ask  for.  Then  when 
the  account  is  sent  to  the  husband  for  settlement  he  can  re- 
pudiate it  on  the  ground  that  he  had  already  supplied  his  wife 


with  all   those   necessaries  pertaining   to   her   position  in  the 
social  world. 

CrsTOMEKS    WITH    CHANGEFUL   MINDS. 

A  very  frequent  source  of  annoyance  to  merchants  is  to  be 
found  in  the  occasional  action  of  customers  who  make  a  pur- 
chase one  day,  change  their  minds  in  the  meantime  and  refuse 
to  take  it  next  day.  In  such  cases  the  merchant  can  usually 
enforce  the  bargain,  if  he  so  desires,  though  it  must  be  con- 
fessed that  more  often  it  is  better  policy  to  overlook  the  affair. 
In  England,  if  the  purchase  is  over  £10,  the  dealer  must  have 
the  contract  in  writing  before  he  can  make  his  claim.  Other- 
wise he  cannot  keep  the  customer  to  the  deal.  L.  E. 


THIRTY  YEARS  IN  THE  KNITTING  MACHINE  TRADE. 

FOR  nearly  one-third  of  a  century  Messrs.  Creelman  Bros., 
of  Georgetown,  Ont.,  have  been  quietly  building  up  a 
substantial  trade  in  home  and  foreign  markets  for  power 
and  family  knitting  machines  and  hosiery  mill  supplies.  Dur- 
ing the  30  years  they  have  been  hard  at  it,  there  have  been 
many  important  improvements  made  upon  the  original  styles, 
until  to-day  there  is  very  little  of  the  original  left,  but  in  its 
place  are  up-to-date  20th  century  machines,  capable  of  the 
greatest  possible  range  of  work,  and  particularly  adapted  to 
the  requirements  of  this  progressive  age. 

These  machines  are  Ijuilt  on  correct  mechanical  principles 
and  embody  the  results  of  many  years'  experience  in  the  con- 
struction of  machines  of  this  character.  Every  machine  is 
thoroughly  inspected  before  leaving  the  factory  and  only 
skilled  workmen  are  employed  in  their  construction. 

During  recent  years  special  attention  has  been  given  to  the 
producing  of  first-class  knitting  machines  at  remarkably  low 
prices,  so  that  to-day,  in  thousands  of  homes  throughout  the 
world,  and  especially  in  Canada,  the  knitting  machine  ranks 
with  the  sewing  machine  in  points  of  usefulness  and  convenience 
and  as  a  source  of  income  to  those  who  may  wish  to  supple- 
ment theirdaily  earningsbv  meansof  light,  pleasant  and  profit- 
able employment. 

In  the  line  of  power  machines,  more  especially  adapted  for 
manufacturers  of  rib  and  plain  seamless  hosier3',  the  machines 
manufactured  by  Creelman  Bros,  are  pre-eminently  suited  for 
this  class  of  work,  taking,  it  is  claimed,  precedence  over  the 
machines  manufactured  in  the  United  States  and  Europe  for 
the  making  of  this  superior  and  nuich-in-demand  class  of 
hosiery^ 

In  addition  to  their  regular  machines  for  ordinary  lines  ot 
hosiery,  they  also  manufacture  special  machines  of  various 
styles  for  making  lumbermen's  socks  and  mitts  with  loop 
lining;  fancy  patterrn  bicycle  hose,  etc.,  and,  in  fact,  almost 
anything  in  the  litte  of  knitted  goods. 

Readers  of  The  Review  interested  in  machines  of  this 
kind  are  referred  to  Creelman  Bros  for  further  information. 


A    BUTTON    TRUST. 

Three  of  the  largest  button  manufacturing  concerns  in  the 
United  States,  The  Newell  Bros.'  Manufacturing  Co.,  of 
Springfield,  Mass.;  The  Boston  Button  Co.,  of  Boston,  and 
The  Williston  Knight  Co.,  of  Easthampton,  have  united  and 
formed  The  United  Button  Co.,  with  a  capital  of  $3,000,000. 
This  corporation,  with  its  main  office  in  New  York,  will  con- 
trol the  button  output  of  the  United  States. 


INCREASED  TRADE  DEMANDS   NEW  FACTORY. 

A  new  factory,  50  x  100,  is  being  erected  by  J.  J.  Turner  & 
Sons,  Peterboro',  Ont.  It  is  of  solid  brick,  and  its  erection  is 
necessitated  by  the  firm's  steadily  increasing  trade.  The 
motto  of  the  firm  is:  "What  j'ou  do,  do  well,"  and  the  steady 
expansion  of  trade  is  of  the  fruits  of  it. 

J.  J.  Turner  &  Sons  make  a  specialty  of  waterproof  goods, 
flags,  awnings,  sails  and  tents. 
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Boot  and  Shoe  Laces 


BEST   MANUFACTURE 


Rifle,  Glace,  Silk,  Cord,  Leather  and  Porpoise 

Linen  Threads 

Barbour's,  Finlayson'Sf  Knox's,  Dunbar's,  Stewart's 


Torori-to 


STOCKS     CARRIED     AT 


IVIOIMTREIAI- 


Quebec 


rPANK  ^  BRYCE,  Limited 


Thos.  Clearihue 

Glove  Manufacturer 

BROCKVILLE,  ONT. 


Branch  House 
at  the  Bullseye 
of  the  Dominion 


>H^^i^^C 


I  manufacture  a  complete  line  of  fine  and  staple  goods  for  the 
Wholesale  and  Retail  Trade  suitable  for  all  parts  of  the  Dominion. 
P.S. — Special  attention  to  mail  orders. 


Ss^^X 


WINNIPEG    BRANCtl: 


2»5  ^arliet  Street. 


A.  E.  Clearihue,  Manager. 
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TKe  MercKant  and 
tKe  Tourist.  j2^  j2^ 


A  New  Class  of  Customers  Who 
arc  Increasing  in  Nun^bcrs— Get 
Your  Share  of  their  Trade. 


T  THIS  time  of  year  there  are  always  a 
a  fjreat  many  visitors  iq  Canada  from 
the  United  States,  as  well  as  from 
Great  Britain  and  other  European 
countries,  and  in  certain  places  the 
trade  that  can  be  done  with  these 
tourists  is  well  worth  the  attention  of 
every  merchant.  Canada  is  becoming 
the  Summer  resort  of  North  America,  and  each  year  sees  an 
increase  in  the  number  of  American  visitors  here;  while  Eng- 
lish people  also  are  turning  their  eyes  in  this  direction,  and  it 
is  not  unreasonable  to  believe  that  in  a  few  years  they  will 
prefer  to  tour  the  New  World  than  the  Old,  to  climb  the 
Rockies  in  preference  to  the  Alps.  The  tourist  trade,  then, 
while  already  of  fair  proportions,  is  still  in  its  infancy  in  this 
country,  and  the  present  is  the  time  to  commence  its  develop- 
ment. 

THE  FANCY  GOODS  DEALER. 

The  dealer  in  fancy  goods  and  notions  reaps  a  harvest  from 
the  tourist;  but  as  yet  there  has  been  no  general  attempt  on 
the  part  of  those  in  the  drv  goods  trade  to  secure  their  share 
of  this  custom.  And  the  drygoodsman's  share  should  be  the 
lion's.  In  a  number  of  cases,  however,  this  has  been  done,  and 
the  result  of  going  after  the  tourist  trade  has  always  proven 
satisfactory  to  the  merchant. 

THE    BUYER    FROM  THE  UNITED    STATES. 

By  far  the  greater  part  of  this  trade  is  done  with  visitors 
from  the  United  States,  not  only  because  they  come  in  larger 
numbers  than  those  of  other  nationalties,  but  because  they 
are  better  buyers.  The  American  buys  anything  that  takes 
his  fancy.  The  foreigner  apparently  has  no  fancy.  He  buys 
what  he  requires,  or  (if  he  is  very  rash)  purchases  a  few 
souvenirs,  Indian  curios  and  other  such  mementos  of  his  visit. 
But  then,  the  Englishman  and  the  European  require  much, 
and  sometimes  can  find  articles  of  wearing  apparel  here  that 
they  could  not  at  home,  or  at  a  much  lower  price  than  they 
would  he  asked  to  pay  elsewhere.  So  for  one  reason  or 
another  all  tourists  are  worth  looking  after. 

TOURISTS   AND  THE   WINDOW   DISPLAY. 

Of  course,  the  chief,  if  not  the  only  means,  by  which  the 
tourist's  notice  can  be  brought  to  the  merchant's  goods  must  be 
by  the  window  display.  A  handsomely  trimmed  window  will 
attract  the  attention  of  the  ordinary  passer-by,  and  for  the 
tourist  who  has  nothing  to  do  but  look  around  him  the  store 
windows  are  all  the  more  interesting.  A  good  per  cent,  of  people 
will  find  more  to  interest  them  in  the  shops  of  a  foreign  countrj' 
than  in  its  principal  attractions;  and  no  one  entirely  over- 
looks them.  In  the  tourist  season,  then,  it  is  of  the  utmost 
importance  to  see  to  the  appearance  of  the  store  and  make  the 
window  trim  suitable,  seasonable  and  attractive. 

ARTICLES   WHICH   TOURISTS   PREFER. 

It  is  the  impression  among  many  dealers  that  to  catch  the 
foreigner's  trade,  foreign-made  goods  are  the  right  thing. 
This,  by  merchants  who  do  a  good  business  with  tourists,  is 
pronounced  entirely  wrong.  The  stranger  wants  to  see  some- 
thing he  cannot  see  at  home.  If  he  can  purchase  an  article  in 
his  own  country  at  anything  like  the  same  price  he  will  get  it 
there.  But  Canadian-made  goods,  whether  they  be  in  the  dry 
goods  line  or  in  any  other,  will  attract  custom  from  the  tourist. 


The  label,  "  Made  in  Canada,"  is,  unfortunatel}-,  very  rare  in 
the  Dominion,  though  there  is  reason  to  believe  that  it  helps 
the  sale  of  certain  of  our  products  in  foreign  countries.  But 
if  it  requires  a  "  Made  in  England"  or  "Made  in  Germany" 
label  to  induce  some  of  ourown  people  to  buy,  thesamecannot 
be  said  of  the  tourist.  He,  too,  doubtless,  has  his  own  silly 
prejudices  at  home,  but  he  leaves  them  there  when  he  goes 
travelling.  Canadian-made  goods  will  interest  him  more  than 
anthing  else  the  merchant  can  show,  and  it  matters  little  in 
what  line  of  dry  goods  they  are.  The  products  of  our  mills, 
both  as  to  quality  and  price,  will  compare  pretty  favorably 
with  those  of  other  countries ;  and  in  many  lines  the  domestic 
goods  handled  by  the  dry  goods  merchant  are  much  superior 
to  anything  he  can  import.  This  is  notably  the  ease  with 
woollen  goods,  homespuns,  etc.,  in  which  there  is  already  a 
large  trade  done  with  visitors  from  the  United  States.  A  card 
in  the  window,  along  with  the  goods,  to  the  effect  that  they 
are  a  home  product  will  be  found  to  have  good  results  at  any 
place  where  there  are  tourists  from  other  countries. 

THE   TARIFF   AS   A    FACTOR   IN  TOURIST  TRADE. 

We  can  sell  many  English  and  European  articles  and 
fabrics  at  a  lower  figure  than  they  are  sold  at  in  the  United 
States,  on  account  of  the  great  difference  in  the  tariffs  of  the 
two  countries,  and  American  visitors  often  express  surprise  at 
the  comparative  cheapness  of  these  goods.  Especially  is  this 
the  case  as  regards  goods  of  English  manufacture,  xn&ny  of 
which,  coming  into  Canada  under  the  preferential  tariff,  can  be 
sold  at  half  the  price  here  that  is  asked  for  them  in  the  United 
States.  This  is  a  fact  that  should  be  brought  to  the  notice  of 
tourists,  few  of  whom  are  aware  of  it  until  they  see  it 
announced  in  some  wide-awake  merchant's  window. 

This  practice  was  commenced  a  j'ear  or  so  ago  bj'a  certain 
dry  goods  merchant  in  Toronto,  and  has  been  adopted  by 
several  others  in  those  cities  and  towns  where  there  are  the 
largest  number  of  foreign  visitors.  A  card  in  the  windows 
announcing  that  the  English  goods  on  display  are  so  much 
cheaper  than  they  could  be  obtained  in  the  United  States  is  a 
forcible  argument  in  favor  of  buying,  and  those  merchants 
who  have  intelligently  used  this  method  have  found  good 
results.  Sometimes  it  is  applied  to  the  manufactured  article, 
and  at  others  to  the  materials.  In  the  latter  case  the  goods 
are  bought  and  made  up  into  the  proper  garrc  '^•^  'm  Canada. 
A  good  deal  of  English  cloths  of  ever^-  variety  a. .  disposed  of 
in  this  way. 

GOODS  CHEAPER   THAN   IN  THE   STATES. 

"  What  can  people  from  the  United  States  buy  in  Canada 
at  a  price  so  much  lower  than  in  their  own  country  that  they 
would  be  glad  to  make  purchases?"  was  the  question  I  asked 
of  one  of  Montreal's  leading  wholesale  dry  goods  merchants. 

His  reply  gives  a  wide  scope  to  the  merchant  who  wishes 
to  place  the  right  class  of  goods  before  the  tourist.  "  If  you 
asked  me  what  they  couldn't  buy  cheaper,"  he  said,  "it  would 
take  less  time  to  answer.  Both  European  and  English  goods 
come  into  Canada  at  a  much  lower  rate  of  duty  than  when 
going  into  the  United  States.  Under  the  preferential  tarifl",  all 
classes  of  fine  dress  goods  come  in  here  from  Great  Britain  at 
a  duty  of  2614  per  cent.,  about  half  as  high— sometimes  much 
less  than  half^as  the  United  States  tariff;  and  they  can  be 
sold  at  a  correspondingh-  lower  price.      This  applies  also  to 
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MINE  PARKER  &  CO.,^'"'""  LONDON,  England 
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(( 


ECLIPSE  HALF  HOSE 


HIGH 

SPLICED 
HEELS 

EXTRA 

SPLICED 

INSTEP 

AND 

TOES 

WIDENED 
HEEL 

AND 

INSTEP 
WEAR 


\ 


h 


Nt 


Ee 


D 


MADE  IN   ENGLAND 

BY 

BRITISH   LABOUR 

FROM 

BRITISH   FINGERING  YARN 


THE 
TENSION 
ACROSS 

INSTEP 
IS 
OBVIATED 

ON  ACCOUNT 
OF  THE 

EXTRA 
WIDTH 
KNITTED 

IN 

INSTEP, 

THUS 

ENSURING 

PERFECT 

FIT 


A  FULL  RANGE  OF  ABOVE,  together  with  special  numbers  in  Hose,  Shirts  and  Pants, 

Vests  and  Combinations,  Sweaters,  Cardigans,  Knicker-Hose,  Jerseys,  White  and 

Colored  Shirts  and  Tennis  Shirts  and  Collars,  in  all  the  latest  shapes, 
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ROBERT   SCATES   &  CO., 

Importers   and   Manufacturers'    Agents. 

WHOLESALE   DRY   GOODS. 
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The  Merchant  and  the  Tourist — Continued. 

silks,  velvets,  trimmings  and  large  laces,  all  fabrics  that  will 
be  in  very  great  demand  either  this  Summer  or  in  the  Fall. 
High-class  underwear,  imported,  can  also  be  sold  much 
cheaper  here.  In  fact,  everything  in  the  way  of  clothing, 
whether  for  men,  women  and  children,  when  imported  from 
the  Old  Country,  is  retailed  at  a  much  lower  price  than  such 
goods  would  be  sold  at  in  the  United  States ;  and  Canadian 
dry  goods  merchants  can  display  these  in  their  windows,  with 
the  prices  attached,  and  be  sure  that  they  will  surprise  any 
American  tourist  who  has  bought  such  articles  in  his  own 
country. 

"Apart  from  British  goods,  there  are  the  French  voiles  de 
Paris,  which  are  now  so  popular.  The  duty  on  them  here  is 
35  per  cent.,  and  in  the  United  States  about  twice  that.  Fine 
French  silks,  satins,  silk  grenadines,  and  all  of  the  finest  silk 
warp  goods  from  France  can  be  bought  in  Canada  cheap, 
compared  with  the  price  our  neighbors  must  pay.  I  could  go 
on  enumerating  different  articles  and  materials  as  long  as  you 
liked,  but  there  is  no  need  of  it.  There  is  a  splendid  trade  to 
be  done  with  the  tourist,  I  believe,  and  prices  are  the  strongest 
argument,  provided  the  goods  are  right,  which  these  are." 

A   LITTLE   UNRESTRICTED  RECIPROCITY. 

Goods  of  United  States  make  are  well  liked  in  Canada,  to 
judge  by  the  quantities  we  import,  and  visitors  from  that 
country  to  the  Dominion  have  shown  an  equal  admiration  of 
wares  of  our  merchants.  A  high  tariff  only  prevents  us  from 
exporting  a  good  deal  in  the  dry  goods  line  to  that  country. 
This  mutual  regard  for  each  others'  manufactures  is  well 
illustrated  in  the  case  of  two  towns  on  the  border  between  the 
Dominion  and  the  Republic,  one  on  the  north  side  of  the  line, 
the  other  to  the  south  of  it.  A  newspaper  is  published  in  each 
place.  The  United  States  merchants  advertise  freely  in  the 
Canadian  paper,  while  the  Canadian  merchants  use  the 
United  States  paper  just  as  much.  This  has  been  going  on  for 
some  time,  and  the  advertisers  apparently  find  it  to  pay.  It 
is  easy  to  pass  from  one  town  to  the  other  all  year  around  ; 
and  almost  every  day  ladies  of  both  countries  make  a  trip 
"across  the  line,"  to  the  other  town,  and  make  purchases  of 
what  has  been  advertised,  or  of  what  they  can  get  cheaper 
there  than  at  home.  There  are  Customs  officers  in  both  towns 
who  witness  all  this;  but  they  are  kind-hearted, broad-minded 
and  large-faced  gentlemen,  who  consider  that  unrestricted 
reciprocity  will  not  harm  their  respective  countries,  when 
taken  in  small  doses.  How  the  customers  dispose  of  their 
goods  in  order  to  pass  these  genial  officers  is  not  for  me  to 
say,  for  they  carry  no  visible  parcels  of  any  sort;  but  they 
look  perfectly  unconcerned,  and  greet  the  Customs  man 
affably  when  they  arrive  in  their  own  towns. 

COULD   GIVE   POINTERS. 

This  trade  is  conducted  in  almost  all  lines  of  dry  goods, 
and  the  Canadian  merchants  do  not  get  the  small  end  of  it 
by  any  means.  These  same  merchants  could  give  their 
brethren  in  the  trade  in  our  large  cities  and  towns  some  valu- 
able pointers  as  to  what  United  States  visitors  would  buy, 
and  how  to  catch  the  trade  of  the  tourists  from  there.  But 
the  dealer  who  has  the  ambition  to  make  something  out  of 
this  trade  will  soon  discover  the  right  methods  for  himself 
When  he  has  found  and  put  them  into  practice  he  will  decide 
that  the  results  have  been  worth  the  pains. 

C.  G.  H. 


DOING  A  GOOD   BUSINESS. 

The  Royal  Shirt  and  Overall  Co.  have  an  announcement  in 
this  edition  in  which  they  call  the  attention  of  our  readers  to 
their  "  Leader  "  overalls,  explaining  the  leading  features.  Mr. 
Cohen,  proprietor  of  this  company,  told  The  Review  that 
business  was  in  a  most  satisfactory  condition  and  that  they 
had  never  experienced  such  a  demand'for  their  products  before. 


Those  in  the  trade  will  find  it  to  their  advantage  to  communi- 
cate with  this  concern  if  they  are  after  a  reliable  line  in  over- 
alls, as  their  customers  will  appreciate  this  firm's  goods.  The 
American  Embroidery  Co.  is  run  in  conjunction  with  The 
Royal  Shirt  and  Overall  Co.,  and  is  manufacturing  embroid- 
eries of  all  kinds.  Applique  embroidery  is  a  specialty  with 
this  firm. 


TAPESTRIES  AT  THE  CORONATION. 

Something  like  £250,000  worth  of  tapestry  were,  it  is 
said,  used  in  the  new  Coronation  Hall  and  in  Westminster 
Abbey  itself  at  the  Coronation.  A  London  paper  just  before 
the  Coronation  gave  the  following  particulars  regarding  one 
superb  fabric,  stated  to  be  valued  at  £100,000 : 

"The  hall,  the  exterior  of  which  has  been  so  successfully 
toned  down  into  the  semblance  of  age  that  it  looks  like  a 
portion  of  the  old  Abbey  itself,  is  to  have  a  most  interesting 
interior.  Under  the  able  hand  of  Mr.  Guy  Laking,  the  Keeper 
of  the  King's  Armoury,  the  inside  of  the  building  will  be  given 
the  appearance  of  an  old  baronial  hall.  Ancient  armor  will 
adorn  the  walls;  between  the  medieval  windows  helmets  and 
breastplates  and  swords  will  be  quaintly  disposed  in  proper 
positions'  here  and  there  the  walls  themselves  will  have  very 
much  the  appearance  of  ancient  oak. 

"Rich  historic  tapestries — some  of  the  most  precious  in 
existence — will  adorn  the  hall  and  the  theatre  in  which  the 
actual  Coronation  takes  place.  One  is  a  superb  piece  of 
Flemish  tapestry,  worth  by  itself  £100,000.  Indeed,  this  sum 
was  actually  paid  for  it  when  it  changed  hands  some  time 
ago." 
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PING-PONG  POSERS. 

i-to-date  you'll  advertise 
pong  shoes  and  ping-pong  ties, 
pong  cakes,  and  ping-pong  clothes, 
■pong  pills  and  ping-pong  hose, 
pong  crackers,  ping-pong  soap, 
pong  cocktails,  ping-pong  "dope," 
pong  cigarettes,  cigars, 
pong  motors,  ping-pong  cars, 
pong  tea  of  ping-pong  brew, 
pong  ice  cream  soda,  too, 
pong  couches,  ping-pong  beds, 
pong  hats  for  ping-pong  heads, 
pong  gowns,  for  ping-pong  girls, 
pong  irons  for  ping-pong  curls, 
pong  shirts,  and  ping-pong  stocks, 
pong  watches,  ping-pong  clocks, 
pong  curtains,  ping-pong  rugs, 
pong  remedies  for  bugs, 
pong  hairpins,  ping-pong  nails, 
pong  carpets,  ping-pong  veils, 
pong  plasters  for  your  corns, 
pong  whistles,  ping-pong  horns, 
pong  goods  and  ping-pong  trash, 
then,  you'll  ping-pong  lots  of  cash! 

— La  Touche  Hancock. 


RUBBER  BOOTS  AND  SHOES. 

The  Canadian  Rubber  Co.,  of  Montreal,  have  issued  a  new 
catalogue  of  rubber  boots  and  shoes,  which  is  about  as  com- 
plete as  it  could  well  be  made.  The  book  is  one  of  77  pages, 
neatly  printed  in  colors  and  strongly  bound. The  illustrations, 
half-tones  from  photographs  of  the  goods,  have  been  carefully 
done,  and  give  a  good  idea  of  what  the  goods  look  like.  The 
booklet  is  not  only  an  illustrated  catalogue,  but  a  valuable 
price  list  as  well.  Each  article  is  priced,  and  any  description 
necessary  will  also  be  found  complete.  Readers  of  this  paper 
will  find  this  little  book  useful  to  them  in  ordering,  and  should 
endeavor  to  obtain  a  copy  by  dropping  a  card  to  The  Cana- 
dian Rubber  Co. 
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i        Ho^v  to  Succeed.        I 

i  i 

?  A     Business     Man's    Vie-w.  g 

AN  ADDRESS  was  recently  delivered  in  London,  Eng- 
land, before  a  gathering  of  young  men.  The  speaker 
was  a  well-known  business  man,  and  his  remarks 
were  so  interesting  and  valuable  that  The  Review 
takes  pleasure  in  reproducing  a  few  of  the  most 
pointed  of  them : 

YOUTH   IS  YOUR   PRESENT  GLORIOUS   POSSESSION. 

Value  it.  It  is  a  time  of  vision- when  we  build  our  castles, 
and  weave  our  romances,  and  dream  our  dreams ;  but  it  is 
also  a  time  of  possibility,  of  special  opportunity,  of  enthusi- 
asm, of  quickened  and  unbounded  life,  when  our  characters 
are  formed,  and  our  destinies  are  determined.  For,  although 
1  believe  "  there  is  a  divinity  that  shapes  our  ends,"  I  also  be- 
lieve that  we  ourselves  have  much  to  do  in  shaping  our  ends 
and  determining  our  destiny. 

And  with  this  consciousness,  I  want  for  a  few  minutes  to 
stand  with  you  upon  life's  threshold,  and  to  ask  the  question, 
''What  are  vou  going  to  make  of  life?  How  can  you  suc- 
ceed ?  "  For,  I  take  it,  we  shall  be  in  general  agreement  when 
I  submit  that  it  should  be  the  resolute  determination  of  every 
young  man  to  succeed  in  life.  He  should  early  form  a  lofty 
and  noble  purpose,  and  theij  pursue  it  with  persevering  and 
courageous  tenacity.  A  drifting,  aimless  life  is  a  sorry  spec- 
tacle. A  youth  without  a  definite  aim  is  like  a  ship  upon  the 
ocean  without  rudder  or  compass,  at  the  mercy  of  the  wild 
tempestuous  sea.  It  is  impossible  to  overestimate  the  impor- 
tance of  having 

A   WELL-DEFINED,    NOBLY-CONCEIVED   AIM. 

Let  our  aspirations  soar  high.  We  may  probably  fall  short  cf 
them,  but  it  is  gloriously  possible  that  we  may  rise  above 
them,  and  it  is  absolutely  certain  that  the  higher  our  ideal  the 
higher  will  be  our  life. 

But  supposing  we  have  formed  a  life  purpose,  and  that  it 
is  worthy  of  our  best  powers  of  mind  and  heart,  the  question 
naturally  arises :    How  is  success  to  be  attained  ? 

Well,  first  of  all,  it  is  not  to  be  attained  by  merely  desiring 
it.  We  do  well  to  fix  this  in  our  mind  as  an  unalterable  fact. 
Visions  never  evolve  into  fulfilment  except  as  they  are  trans- 
lated into  the  practical  details  of  daily  duty.  No  man  ever 
yet  became  successful  by  dreamingly  contemplating  his  ideal. 

Nor  is  success  secured  by  spasmodic  effort.  Dasji  and  bril- 
liance may  captivate  and  dazzle,  and  suggest  in  the  minds  of 
some  great  promise,  but  observation  and  experience  show  that 
permanent  success  is  not  achieved  by  fitful  and  capricious 
endeavor.  There  is  no  royal  road  to  success.  The  road  we 
have  to  travel  is  the  highway  of  life,  which  is  the  common 
heritage  of  all  mankind. 

So  then  for  our  encouragement  let  us  remember  that 

SUCCESS    is    POSSIBLE    TO    ALL. 

There  is  an  open  competition  for  the  world's  prizes.  It  is 
not,  however,  absolutely  certain  that  we  shall  attain  success. 
Many  worthy  and  good  men  fail — we  may ;  but  it  is  neverthe- 
less our  duty  as  well  as  our  right  to  strive  for  it,  and  to  do  all 
within  our  power  to  secure  it. 

'Tis  not  in  mortals  to  command  success, 
But  we'll  do  more    .     .    .    deserve  it. 

Let  us  see  that  if  we  do  not  succeed  the  fault  shall  not  be 
ours. 

I  have  closely  observed  young  men  for  nearly  30  years,  and 
have  mixed  intimately  with  them  during  that  period  spent  in 


the  heart  of  city  life.  1  have  seen  men  succeed,  and  I  have  seen 
men  fail.  And  in  most,  if  not  in  all  cases,  success  has  been 
achieved  or  failure  experienced  through  circumstances  largely 
within  the  control  of  the  individuals  themselves. 

First,  I  would  suggest  that  no  man  is  likely  to  succeed  who 
does  not  throw  his  heart  and  soul  into  his  work. 

HALF-HEARTEDNESS  IS   FATAL  TO   SUCCESS. 

Said  one  to  me  who  had  attained  great  proficiency  in  the 
art  of  elocution,  "The  secret  is  to  lose  yourself  in  the  piece  that 
you  are  rendering."    And  so  it  is. 

The  reason  whj'niany  young  men  do  not  make  headway  is 
because  they  lack  spirit  and  grit.  They  appear  to  manifest  no 
interest  in  what  thej'  are  doing,  and  perform  their  duties  in  a 
listless,  apathetic  way.  It  is  with  them,  so  much  work  for  so 
much  wage.  Not  how  much,  but  how  little  they  can  do. 
Their  thought  is  rather  for  the  hour  of  leaving  the  office  or 
warehouse  than  to  excel  in  the  duties  entrusted  to  them. 
How  can  such  reasonably  expect  promotion  or  advancement  ? 
or  be  surprised  when  they  are  passed  over  and  others  selected  ? 
No,  depend  upon  it,  life's  prizes  are  not  thus  won.  We  must 
put  our  heart  and  soul  into  our  work  if  we  are  to  succeed  ia  it. 

Self-improvement  is  another  condition  of  success.  We  do 
wisely  to  acquire  all  the  knowledge  we  can  of  the  particular 
work  in  which  we  are  engaged.  There  is  always  room  for  the 
man  of  ideas.    So  let  us  cultivate 

AN    INQUIRING    MIND. 

Be  on  the  alert  for  information.  Not  be  above  being  told. 
Let  us  take  pains,  do  our  best,  and  be  ever  seeking  to  fit  our- 
selves for  some  higher  niche.  As  a  rule,  such  men  are  not  over- 
looked. Let  u§  perform  our  duties  faithfully  and  well,  not  so 
much  for  the  purpose  of  securing  success,  as  for  inward  satis- 
faction, and  the  commendation  of  our  own  conscience.  The 
conscientious  performance  of  present  duty  is  a  never-failing 
preparation  for  some  higher  sphere. 

Further,  in  the  pursuit  of  success,  punctuality  must  be 
cultivated  and  exercised.  An  unreliable  man  cannot  expect  to 
succeed;  he  does  not  deserve  to  do  so.  So  I  would  that  we 
should  say  to  one  another,  "  Be  punctual.  Keep  your  engage- 
ments." It  has  been  well  said  that  "  Punctuality  is  the  jewel 
on  which  the  whole  machinery  of  successful  industry  may  be 
said  to  turn."  Lord  Nelson  once  remarked  that  he  owed  all 
his  success  in  life  to  his  being  ready  for  ever}'  appointment  a 
quarter  of  an  hour  beforehand. 

But  there  is  a  further  point  I  would  strongly  emphasize, 
and  that  is  perseverance,  without  which  lasting  success  is 
absolutely  impossible.  Many  men  of  ordinary  abilities,  by 
their 

PERSEVERING    APPLICATION    TO    DUTY, 

have  risen  to  honorable  and  distinguished  positions,  while 
others,  possessed  of  exceptional  capabilities,  through  lack  of 
this  essential  quality  have  failed  to  make  their  mark  in  life. 
It  is  the  man  who,  to  use  Abraham  Lincoln's  wise  maxim, 
keeps  on  "pegging  away,"  that  is  most  likely  to  achieve  suc- 
cess. Do  not  let  us,  therefore,  be  easily  discouraged,  but  rather 
regard  every  difficult^'  as  an  obstacle  to  be  overcome,  and  as  a 
stepping-stone  to  further  achievement.  Never  give  up.  What 
appears  insurmountable  to-daj*  may  be  comparatively  easy 
to-morrow.  Do  not  make  the  disappointing  and  fatal  mistake 
that  success  is  to  be  attained  without  effort  and  difficulty. 
You  cannot  pluck  the  fruit  of  success  without  climbing  the 
tree,  and  the  fruit  cannot  be  reached  without  diffiulty  oft 
repeated. 

No  man  can  be  really  successful  unless  he  strives  after  and 
cultivates  true  nobility  of  character.  He  may  win  the  world's 
prizes,  and  attain  brilliant  success,  according  to  the  world's 
verdict,  but  it  is  the  "conscience  void  of  offence  toward  God 
and  man  "  that  will  yield  real  happiness,  and  it  is  the  life  dom- 
inated by  Christian  principles  that  is  the  successful  life  indeed. 
My  closing  word,  therefore,  is,  "  Keep  your  record  clean." 
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The  Merchants  Counter 
Check  Book  Co.,  Limited 

34  Colborne  St.,  TORONTO. 


Manufacturers  of 


Counter  Check  Books  and 
Cash  Sales  Slips. 

A  card  from    you  will    bring    either   a   Representative  or 
Samples  at  once. 

TELEPHONE    MAIN    1956 


THE  KING  SHIRT 


PATENTED. 

THE  BEST  UP=TO=DATE  SHIRT 
HADE. 

THE  PUT  MlirS  NECfSSIiy. 
THE  THIN  MM'S  LUXHRY. 

Manufactured  only  by 

The  King  Shirt  Co., 

BELLEVILLE,  ONT. 


!  atcst  London  Fashion 


OCT  20  ^y- 


RAINPROOF 


YET  POROUS 


A  REVOLUTION  IN 
WATERPROOF  COATS. 

Gentlemen, — 

We  have  pleasure  in  introducing  to  your  notice  our 
"Deloraine  Rainproof  Coats,"  which  possess  all  the 
advantages  of  a  Waterproof  without  any  of  its  disadvan- 
tages. 

These  Coats  are  absolutely  Free  ft-oni  Rubber  and 
other  injurious  chemicals  and  are  not  affected  by  climatic 
influences. 

They  are  alike  suitable  for  wear  in  sunshine  or  rain, 
are  perfectly  porous  and  permanently  rainproof. 

The  process  has  the  highest  commendations  from  the 
Press,  Medical  and  Scientific  Gentlemen,  and  the  public 
generally. 

TO  BE  HAD  FROn  THE  LEADING  WHOLESALE 
DRV  GOODS  HOUSES  IN  CANADA. 


WACKS  BROS.,  Limited 

Sole  Hanufacturers  of  the  Burlington  Works, . 

"Deloraine  Rainproof  Goats."  LEICESTER,  ENGLAND 


Telegraphic  Address — 

"WACKS"  LEICESTER. 


ABC  CODE  used, 

5th  Edition. 


Contractors  to  H.M.S.  Government  and  the  War  Office. 
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The  Umbrella— Its    Origin  and 
Introduction. 


0' 


Li«t  Persian  dames  the  umbrena's  ril>s  display 
To  guard  their  beauties  from  the  sunny  ray  ; 
Or  sweating  slaves  supvxirt  the  shady  load 
When  Eastern  monarchs  show  their  state  abroad  : 
Britain  in  Winter  only  knows  its  aid 
To  guard  from  chilly  showers  the  walking  maid. 

Gay's  Trivia,  1752. 

LD  JONAS  HAN  WAY  little  knew,  when  he  brought 
his  umbrella  home  with  him  from  Persia  and 
braved  the  jeers  of  robust  people  who  rather  liked 
being  wetted,  what  a  benefactor  he  was  to  the 
English  nation.  The  custom  of  carrying  umbrellas 
which  he  introduced  must  have  done  even  more  good  than 
Magdalene  Hospital,  which  he  founded. 

Umbrellas  have  come  to  be  put  to  a  variety  of  purposes, 
now  it  is  not  considered  effeminate  to  use  them.  Thej^  are 
handy  at  the  Exhibition  for  prodding  fat  beasts  :  elderly 
ladies  and  portly  old  gentlemen  signal  street  cars  with  them— 
when  there  is  no  strike  on  ;  less  amiable  people  find  them 
admirable  receptacles  for  stolen  goods;  "mashers"  do  not 
disdain  them  if  they  are  rolled  up  tight  and  not  brought  into 
use  and  bulginess  ;  some  people  even  employ  them  for  protec- 
tion against  the  sun. 

ORIGINAL    USE. 

The  umbrella  is  properly  a  remnant  of  solar  worship, 
and  it  is  only  the  degeneracy  of  later  times,  and  especially 
the  levelling  and  democratic  spirit  of  Europe,  which  has 
debased  it  to  the  paltry  uses  of  keeping  oneself  dry  and, 
with  a  few  ancient  persons  who  are  not  for  that  reason  to  be 
accused  of  sun-worship  or  Sabaistic  heresies,  of  warding  off 
the  fierce  rays  of  the  sun.  The  robust  people  of  old  times  did 
not  want  to  be  protected  from  sun  or  rain.  They  were  too 
hardy  and  too  much  inclined  to  do  nothing  unless  they  could 
avoid  it  to  care  for  the  elements.  If  there  was  a  very  heavy 
tropical  shower,  they  simply  got  under  shelter.  If  the  sun 
was  too  hot  for  work,  they  were  glad  of  the  excuse  for  being 
lazy.  In  any  case,  their  occupations  were  such  as  precluded 
the  use  of  the  umbrella  as  a  mere  effeminate  means  of  protec- 
tion. Even  now  the  farmer  does  not  hoist  an  umbrella  when  he 
ploughs  his  fields  or  hoes  his  turnips  ;  the  primitive  fisher- 
man rather  liked  being  wet  than  otherwise  when  he  hauled  in 
his  nets. 

The  sun,  the  moon  and  the  stars  illuminate  the  world  by 
the  command  of  the  Lord  of  the  heavens,  and  disseminate 
their  beneficient  rays  into  all  parts  of  the  universe.  To  point 
the  finger  at  them  was  considered  a  grave  breach  of  respect 
and  was  thought  to  merit  grievous  punishment.  Here  we 
have  the  first  notion  of  the  purpose  of  the  umbrella.  Weak 
human  nature  is  unable  so  to  govern  its  actions  as  to  be 
uniformly  mindful  of  the  celestial  powers.  In  the  common 
affairs  of  life  men  are  constantly  pointing  in  all  directions,  and 
might  inadvertenly  stare  rudely  at  the  moon,  or  the  stars,  or 
the  sun,  though  there  is  not  so  much  danger  of  that.  In  order 
to  protect  themselves  against  such  thoughtlessness,  and, 
moreover,  to  avoid  the  danger  of  unseemly  actions  and  pos- 
sibly disrespectful  gestures  in  full  view  of  the  God  of  Day,  the 
umbrella  was  invented.  Consequently,  when  the  article  came 
into  use,  it  was  most  generally  used  in  fine  weather,  when  the 
sun  was  high  in  the  heavens,  and  thus  was  most  liable  to  be 
offended.  In  rainy  weather  the  danger  was  not  so  serious,  for 
the  great  luminary  covered  up  his  face  in  clouds  as  with  a  veil, 
and  it  was  not  so  necessary  to  guard  against  being  rude  to 
him.  As  a  natural  consequence,  whenever  it  rained  the 
primeval  sunshade  inventors  put  down  their  umbrellas  and 
were  happy.  In  later  days  sceptical  people,  who  did  not 
scruple  to  speak  disrespectfully  of  the  sun,  let  alone  the  stars, 
found   the  parasol  convenient  for  keeping  off  the  rain ;  and. 


when  the  pious  were  lowering  their  umbrellas,  these  heretical 
weaklings  unfurled  theirs  to  shelter  their  sorry  bodies.  Hence 
arose  the  modern  desecration  of  the  ancient  implement  of 
worship. 

INTRODUCTION    TO    BRITAIN. 

Few  people  realize  how  thoroughly  modern  is  the  umbrella. 
Jonas  Hanway,  distinguished  as  a  merchant,  a  traveller,  and  a 
philanthropist,  was  the  man  who  had  courage  enough  to  dare 
the  impertinent  gaze  of  a  London  crowd,  the  abuse  with 
which  he  was  sure  to  be  assailed  by  the  vulgar,  either  openly, 
or  in  a  subdued  tone,  and  the  ridicule  of  the  would-be  wits,  by 
being  the  first  of  his  sex  in  the  metropolis  who  carried  an 
umbrella  to  defend  his  person  from  the  descending  shower. 
He  carried  one  for  30  years  and  lived  to  see  umbrellas  come 
into  general  use.  As  he  died  in  the  year  1786,  it  is  probable 
that  he  first  walked  out  with  his  umbrella  in  1756.  The3' 
were  introduced  into  Scotland  later.  We  read  the  following 
note  in  Creech's  Edinburgh  Fugitive  Pieces.  "In  1763  there 
was  no  such  thing  known  or  used  as  an  umbrella,  but  an 
eminent  surgeon  in  Edinburgh,  who  had  occasion  to  walk  a 
good  deal,  used  one  about  the  year  1780."  Already  in  1783, 
umbrellas  were  much  used  in  Edinburgh,  chiefly  made  of  glazed 
cotton  cloth  ;  warehouses  were  subsequently  opened  for  their 
sale,  and  there  arose  a  considerable  branch  of  trade. 

At  Blairgowrie  umbrellas  were  first  sported  only  by  the 
minister  and  the  laird,  and  were  regarded  as  perfect  phenomena 
by  the  people  at  large.  One  day  Daniel  Morrison  went  to  pay 
rent  to  Colonel  McPherson  at  Blairgowrie  house,  and  as  a 
shower  came  on  when  he  was  about  to  return  the  colonel 
politely  offered  him  the  loan  of  an  umbrella,  which  was  ac- 
cepted with  many  thinks.  Daniel  marched  off,  it  is  insinu- 
ated, with  his  head  a  few  inches  higher  than  usual.  But 
whether  or  not  this  was  a  slander,  only  a  short  time  had 
elapsed  when  the  colonel  was  greatly  surprised  to  see  Daniel 
posting  towards  him  with  all  possible  haste,  but  still  over- 
topped by  his  cotton  canopy,  which  he  held  out,  grave]3-  ex- 
claiming: "  Hae,  hae,  Kornel !  This  '11  never  do;  there's  nae 
door  in  a'  my  house  that  '11  tak'  it  in ;  my  verra  barn-door 
winna  tak'  it  in." 

The  umbrella  and  parasol  have  done  much  to  popularize 

The  boweriness  and  showeriness, . 
And  rare  delights  of  rain. 


HEMP  GROWING  IN  CANADA. 

IN  the  time  of  the  war  with  France  the  British  Govern- 
ment sent  hemp  seed  out  to  Canada.      Some  of  this  seed 

was  sown  on  the  Humber  flats,  near  Toronto,  and  ever 
since  that  time  it  has  been  growing  there  each  season,  reseed- 
ing  itself.  From  this  it  appears  to  thrive  best  in  a  damp,  rich 
soil,  such  as  river  beds  or  marshes. 

About  three  years  ago  the  Ontario  Government  purchased 
seed  for  experimenting  on  the  beaver  meadows  of  Muskoka. 
The  result  of  this  experiment  was  not  satisfactory,  and  the 
Department  believed  this  was  due  to  the  seed.  It  is  now  mak- 
ing further  experiments  in  order  to  see  if  the  valuable  com- 
modity known  as  hemp  fibre  will  not  grow  successfully  in  this 
country.  It  is,  however,  grown  with  success  in  Russia,  where 
the  climate  is  more  severe  than  that  of  most  parts  of  Canada. 

An3'  place  where  it  will  reseed  itself  hemp  would  be  a 
profitable  crop.  Little  or  no  cultivation  is  required,  and 
under  ordinar3'  conditions  the  average  yield  would  be  about  a 
ton  and  a  half  to  the  acre. 

The  price  paid  is  about  $60  per  ton.  It  grows  to  an 
immense  height,  about  12  feet,  and  fuUyan  inch  in  diameter  at 
the  base.  The  process  for  preparing  hemp  for  the  market 
is  simple  and  eas3'.  All  that  is  required  is  to  break  the 
stalk  and  separate  the  fibre  from  the  woody  or  solid  part. 
With  the  climatic  conditions  as  they  exist  here  and  the  abund- 
ance of  soil  of  the  nature  favorable  to  the  growth  of  hemp,  it 
would  not  be  surprising  if  in  the  near  future  hemp-grovring 
was  not  extensively  gone  into  by  our  farmers,  and  much  land 
now  unproductive  employed  in  the  growth. 
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We  beg  to  announce  that  our  arrangements  for  the  trade 
this  Fall  are  complete  in  every  detail. 

The  purchases  of  British,  Foreign  and  Domestic  Goods  are 
more  varied,  both  in  fabrics  and  designs,  and  consequently  more 
attractive.  Merchants  selecting  from  our  samples  for  Fall  will 
find  it  an  easy  task. 

In  DRESS  GOODS  we  are  showing  Plain  Cloths  in 
AMAZONS,  SA  TTEENS,  SERGES,  ZIBILINES  and  POPLINS, 
and  these  are  the  prevailing  makes  for  Fall, 

VEL  VETEENS, — The  Empire  Quality  in  Blacks  and  all  the 
leading  colors  will  show  unsurpassed  value. 

Our  selection  of  FRENCH  FLANNELS  last  Fall  was  a 
great  success  and  we  had  many  repeats.  Our  variety  of  patterns 
and  colorings  is  larger  and  embraces  both  embroidered  and 
printed  designs, 

LINOLEUMS  and  OIL  CLOTHS,  Imported  and  Domestic, 
have  been  increased  for  Fall, 

WRAPPERS,  BLOUSES,  LADIES'  UNDERWEAR 
ASSORTMENTS  are  strictly  up  to  date. 

The  orders  for  MEN'S  UNDERWEAR  have  practically 
been  booked  already,  and  we  have  pleasure  in  stating  that  our 
larger  range  has  enabled  us  to  book  more  orders  than  dtiring  any 
previous  season. 

In  DOMESTIC  FLANNELETTES  and  WRAPPER- 
ETTES  and  ALL  STAPLE  LINES  we  have  a  full  variety  and 
at  prices  equal  to  any, 

SHIPPING  AND  LETTER  ORDERS  receive  personal  supervision. 
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SOME    COSTUME 
CURIOSITIES    EXPLAINED. 


THE  evening  coals  of  our  ancestors  were  brown,  green 
or  blue,  according  to  the  fancy  of  the  wearer.  It 
was  Bulwer  Lytton's  book  "  Pelham  "  which 
changed  all  this  and  condemned  future  generations 
to  a  uniform  sombre  black  for  evening  wear.  In 
her  letter  to  her  son  the  author  makes  Lad}-  Francis  Pelham 
sav,  "Apropos  of  the  complexion,  I  did  not  like  that  blue  coat 
you  wore  when  I  last  saw  ^-ou.  You  look  best  in  black,  which 
is  a  great  compliment,  for  people  must  be  very  distinguished 
in  appearance  to  do  so."  Immediately  alter  the  publication 
of  the  book  it  was  noticed  that  the  wear  of  black  dress  clothes 
increased  with  a  bound,  and  soon  colors  became  quite 
unfashionable. 

Black,  as  worn  b}'  the  clergy,  has  a  much  more  distant 
origin.  When  Martin  Luther  laid  aside  the  monk's  clothes, 
which  had  up  to  that  time  been  hisgarb,  the  Elector  of  Saxony 
sent  him  a  piece  of  black  cloth.  Black  was  at  the  time  Court 
fashion,  and  Luther  had  a  suit  made  of  it,  according  to  the 
prevailing  cut  of  the  time.  His  pupils  followed  his  example, 
and  henceforth  black  became  the  distinguishing  hue  of  clerical 
garb.  It  was  not,  however,  for  many  years  afterwards  that 
the  cut  of  a  clergyman's  coat  became  in  any  way  different 
from  that  of  the  laity. 

The  blue  smock  of  the  butcher  has  often  aroused  curiosity. 
The  color  was  originally  adopted  by  the  Guild  of  Butchers  in 
the  Middle  Ages  at  a  time  when  each  trade  had  its  distinguish- 
ing color.  But,  while  other  guilds  dropped  their  colors, 
butchers  stuck  to  blue  because  bloodstains  are  less  noticeable 
upon  that  color  than  upon  any  other.  At  a  very  early  period 
blue  was  the  universal  wear  of  serving-men.  It  was  then  the 
cheapest  of  dyes.  Sir  Walter  Scott,  in  his  well-known 
poem  "Marmion,"  talks  of  "an  old  blue-coated  serving- 
man." 

It  is  more  than  six  and  a  half  centuries  since  the  first  red 
hat  was  worn  by  a  cardinal.  At  the  Council  of  Lyons,  A.  D. 
1245,  Pope  Innocent  IV.  granted  this  distinguished  headgear 
to  his  cardinals,  as  an  emblem  that  they  ought  to  be  read3'  to 
shed  their  blood  for  the  Church.  They  were  also  given  permis- 
sion to  bear  the  same  hat  in  their  arms.  The  cause  of  the 
Pope's  grantwas  the  fear  that  the  Emperor  Frederick  II.,  who 
had  just  been  deposed,  was  expected  to  rise  again,  and  make  a 
bitter  war  necessary.  At  that  time  Church  dignitaries  often 
led  their  retainers  to  battle  in  person. 

Those  who  had  the  good  fortune  to  witness  the  Corona- 
tion no  doubt  noticed  that  the  mitres  of  the  archbishops  dif- 
fered from  those  of  the  bishops.  The  former  have  a  coronet 
like  that  of  a  duke.  This  is  an  innovation  of  comparatively 
recent  origin,  and  was  first  adopted  by  Gilbert  Sheldon  to  dis- 
tinguish the  different  mitres.  It  is  probable  that  the  title  of 
"  Your  Grace,"  which  archbishops  have  shared  with  dukes  for 
a  long  time  past,  suggested  the  ducal  form  of  coronet. 

Before  the  reign  of  Charles  II.  judges  wore  either  a  velvet 
cap,  a  three-cornered  hat,  or  a  coif  But  in  1660  the  periwig 
came  over  from  France,  and  the  grave  aspect  which  it  gave  to 
an  otherwise  commonplace  face  was  appreciated  at  once  by 
judges  and  doctors,  who  immediately  adopted  it.  The  former 
have  stuck  to  it  ever  since. 

Barristers,  seeing  how  good  was  the  effect  of  a  wig,  at- 
tempted to  copy  their  seniors'  example.  But  the  judges  had 
no  idea  of  their  copyright  being  infringed,  and  made  things  so 
unpleasant  for  their  imitators  that  it  was  nearh'  half  a  cen- 


turj'    later    before    wigs    were    universally    adopted    in  law 
courts. 

While  speaking  of  law  courts,  there  are  some  people  who 
do  not  know  why  a  judge  about  to  sentence  a  prisoner  to 
death  puts  on  the  black  cap.  This  cap,  which  is  simply  a 
three-cornered  piece  of  silk,  is  a  sign  of  mourning,  and  is  the 
most  ancient  survival  of  any  garment  worn  to-day.  The  text 
from  2  Sam.  xv.  30  is  said  to  be  its  origin:  "David  wept,  and 
had  his  head  covered." 


POPULAR  LINES  IN  CANADIAN  RETAIL  STORES. 

"Coronation"  fans  to  retail  at  10  cents. 

"Coronation"  scarves  for  both  men  and  women. 

"  Coronation  "  cushion  covers. 

"  Coronation  "  notepaper  and  envelopes  to  match. 

"Coronation  "  jewelery,  in  spoons,  pins,  brooches,  etc. 

"Panama"  hats  and  shapes,  both  for  men  and  women. 

"Ping-Pong,"  with  racquets  of  wood,  skin  and  gut. 

Bathing  suits  for  men  and  women. 

"Mother's  Friend  "  waists  for  boys. 

Negligee  and  madras  shirts  for  men. 

Keiser  sets  of  embroidered  stocks,  cuffs  and  belts. 

Shirt  waists  for  women. 

Straw  hats  in  great  profusion  and  variety. 

"New  Idea"  patterns. 

"  Erie  "  shirt  waist  holder  and  dress  support. 

The  "Rosalind"  shirt  waist  and  belt  adjuster. 

Woman's  Summer  dresses,  lisle  lace  gloves. 

Men's  Summer  suits. 

Belts  for  men  and  women. 

Hammocks,  fanc}'  and  plain. 

Fobs — gunraetal,  silver  and  gold,  also  linen  crash  with 
buckle. 

Mesh  or  net  underwear,  in  linen,  mixed,  and  cotton,  for 
men. 

Thin  muslin  stock  collars  adorned  with  two  little  tabs 
in  front. 

Lawns,  pongees,  muslins,  chambrays,  and  all  Summer 
goods  in  great  variety. 

Beautiful  black  parasols  made  of  peau  de  soie,  and  ela- 
borately trimmed  with  chiffon. 

Washable  four-in-hand  stocks,  stock  part  being  of  white 
pique  and  ends  of  colored  madras. 

Drop  stitch  or  lace  hose  for  men  and  women.  Vertical 
stripes  are  more  in  favor  than  round  rings. 


SOME  OF  ISHIKAWA'S  SPECIALTIES. 

Japan  taffeta  has  been  selling  readily,  and  there  is  a  large 
demand  for  the  same  at  present.  These  goods  come  in  black 
white  and  cream  and  all  the  latest  colors,  and  are  used  for 
blouses  and  dresses.  Ishikawa  &  Co.  are  showing  a  large 
range  of  this  taffeta  in  all  widths  for  Fall  delivery. 

Ishikawa  &  Co.'s  collection  of  handkerchiefs  for  Fall  is 
also  a  large  one,  including  hemstitched,  tape-bordered,  white 
and  colored  initial,  colored-bordered  initial,  fancy  printed, 
fancy  colored  and  white  bordered,  for  ladies  and  children. 

A  large  range  of  embroidered  goods  is  being  shown  by 
Ishikawa  &  Co.,  including  various  styles  of  embroidered  and 
printed  silk  and  satin  cushion  tops,  table  covers  with  knotted 
fringe,  chair  scarves  and  drapes  in  great  variety.  They  are  also 
showing  black  and  fancy  mufflers  in  square  and  made  up  styles. 
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Concern  I  ng    Rai  ncoats* 


Warning. 


Your 


Customer. 

Don't  be 

Misled. 


Cut  and 


Style. 


Trade 


Mark, 


Price. 


Designs. 


T 


HERE  are  many  so-called  Raincoats  on  the  market — "Rain- 
coats" that  will  not  keep  out  an  ordinary  shower — that  we 
are  impelled  in  the  interest  of  the  Trade  to  warn  Retailers 
against  inferior  Brands. 


You  want  to  see  your  customers  again  ?  Yes,  but  you  don't  want 
them  to  come  back  complaining  that  the  coat  let  the  water  through 
the  first  time  they  wore  it. 

The  mere  statement  of  a  printed  ticket  does  not  make  a  gar- 
ment rainproof,  and  on  testing  several  of  these  so-called  "Rainproofs" 
we  find  they  have  never  been  through   any  process  at  all. 

That  isn't  all,  though.  When  you  have  a  good  process,  you 
must  have  a  well-cut  and  well-made  article  that  will  not  get 
out  of  shape  after  the  first  time  wearing  in  a  shower.  Cheaply 
made  garments  "cockle"  and  get  out  of  shape  quickly,  and 
after  a  little  time  they  are  no  more  like  Tailor-made  garments  than 
chalk  is  to  cheese. 

This  Trade  Mark  is  a  guarantee  that  you  are  buying  the  best 
article  for  the  money  that  can  be  produced.  Birnbaum's  Water- 
proofs and  "Repellus"  Raincoats  are  admitted  to  be  thoroughly 
reliable,  up-to-date  in  style,  well  cut,  a  good  fit,  and  excellently 
finished.    This  is  what  is  wanted  by  your  customers. 

They  can  be  had  at  the  same  prices  as  are  asked  for  inferior 
garments.  We  give  the  retailer  the  benefit  of  our  long  experi- 
ence, and  ask  no  more  for  our  goods,  because  it  is  easier  for  us  to 
make  well  than  to  make  ])a(lly. 

We  do  not  publish  our  newest  designs  in  this  advertisement,  for 
reasons  which  our  customers  will  easily  understand,  but  we  shall 
be  pleased  to  send  complete  pattern  books  and  Illustrations  on 
receipt  of  a  letter.  Our  Samples  are  in  the  hands  of  our  resident 
agent,  Mr.  W.  Scully,  l-l  Leader  Lane,  Toronto,  with  whom 
kindly  communicate. 


B.  BIRNBAUM  &  SON,  Limited 


Works : 

Wick  Lane  Rubber  Works, 

BOW,  E. 


3"-  CANNON  STREET, 

LONDON,  E.C. 


102 


THE  DRY  GOODS  REVIEW 


^ 


< 
"S3  ^ 

55  Z 

^  IS 

!:; 

O 


K 
Ul 
H 
K 
O 

a 

S 

h 
O 

u 

K 

Q 


Uj 


u-< 


(0 

b£ 

g 

^ 

•FN 

■M 

^^ 

+rf 

W 

c 

•d 

d 

a 

o 

ce 

a 

0 

b£ 

s 

3 

a 

Ul 

"0 

c 

^ 

d 

o 

0) 

QTi 

o 

-0 

c 

0 
0 

0 

a 

d 

k 
o 

■5 

a 

(d 

C£< 

">  2  is 

cd  A  o 

«  fl  J;     O 

>H  O  ®    W5 

bo  e  .^  C4 


e 
o 

M 

^    ,^ 

1) 

3   3> 

b 

o 

tf]   a. 
o  c 

o 

> 

V 

A 
O 

<«' 

c 

u 

b 

c 
es 

*■ 
'/I 

f  o 

> 

0* 

3 
O 

4) 

E 

4 

•w 

<k- 

u 

«) 

4> 

rfi 

3 

4 

3 
O 
"b 

a 

4> 

b 

U 

m 

o 

a» 

3 

o. 

V 

D.   h 

£ 

O 

4> 

b 

=    S 

is 

>> 

b 
3 
© 

_b 

'S 

«  .t! 

c 
o 

■(-> 

-a 

c 


i^ 
"« 


^  0) 

UJ  M 

S  ^ 

UJ  <u 

I  ^ 


UJ     ^ 

o  ^ 

OS 

<      S 

«/>  s 

UJ    >. 

Q    ^ 

^     > 

o 
_       i-i 

OC    <^ 

o   § 
u. 

•a 

"I 


o 

CD 


o  a 

M  o 

n  x: 
rt   CO 


<^  .5: 


UJ 

o 


> 
a> 

>. 

c 


C    " 


(/) 

2f    <D 

Ul 

OS 

1)    ■" 

o 

fe^ 

O 

<u 

^ 

"  f^ 

.u 

l.b 

■"    j!< 

c/> 

Ul 

to 

Ul 

z 

< 

Q. 

S  «-«  a 

o         c(    o 

2  »-  -u  "3 

o 

K  S  ^  « 
o    d    4>    r: 

n 

CO 

S^22 

ca 

3 

O) 

sS-2    - 

5 

c 

1 

<D 

B  «  "i  fq 
S)'S.2  1.. 

C 
O 

CD 

ve  desi 

e  retail 

es'  Init 

Fane 

> 

"^ 

e  abo 

oanb 

Ladi 

men's 

V 

Th 
which 
line  of 
Gentle 

Q 
O 
O 
O 


to 


ii> 
.'5  « 

— 


"^     0) 


S.2 
boU 


.2   « 

EC 

O     <5S 
CO 

.2  S 

^  > 
■"   o 

M  — 

2  » 

^    O 
4}    O 


O-  3 
3  ^ 

S  c 


THE  DRY  GOODS  REVIEW 


103 


CROWNING 


if* 


OF 


The  Copp,  Clark  Co. 


LIMITED 


c§ 


64-66  Front  Street  West,  TORONTO 


Exercise  Books 


iP 


Note  Papers 

Foolscap  Papers 

School  Bags 
and  straps 


Envelopes 
Examination  Papers 

Slates  and 

Slate  Pencils 


Lead  Pencils 
Pens 


Erasers 


Pencil  Boxes 


Inks 


Our  GEMS  in  SCHOOL  OPENING  Supplies 
are   becoming   more   BRILLIANT    every   day. 


The  Copp,  Clark  Co., 


Limited 


TORONTO 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  Hollittgsworth,  an  Expert  Window  Artist. 


To  Uky  Goods  Review  Readers.— We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


ing  shows  the  shape  of  them, 
lefts  and  cost  about  $2  each. 


They  are  made  in  rights  and 


As  a  specimen  of  how  a  neat  artistic  window  display  can 
be  made  with  these  forms,  the  Review  presents  the  illustra- 
tion A.  The  materials  are  just  laid  over  the  forms  tightly 
and  pinned  in  position.    The  illustration  describes  itself.   Two 


HINTS  ON  DRESS  GOODS  OR  SILK  DRAPERY. 

(Continued  from  June  Dry  Goods  Review.) 

ANEW  and  easily-constructed  drape  for  silks,  dress 
goods,  or  any  soft  fabric,  is  made  after  the  fol- 
lowing manner:  First  of  all,  the  stands  used  in  this 
idea  are  the  same  as  those  described  in  a  former 
issue  of  The  Review.  They  are  simply  two 
pine  boards  about  one  inch  thick  by  eight  or  ten  inches 
wide,  joined  together  with  two  hinges.  They  are  made  in  dif- 
ferent heights  (see  rough  sketch.  Fig.  1).  Goods  are  plaited  in 
about  two-inch  plaits  on  this;  plaits  are  drawn  tight  and 
pinned  to  floor  (see  Fig.  2).  A  coarse  knitting-needle  is  driven 
into  the  stand  and  a  simple  drape  is  made  of  the  balance  of  the 
goods  (see  Fig.  3).  This  may  appear  difficult  on  paper,  but  on 
experiment  with  the  goods  it  will  be  found  very  easy  to 
execute.    When  completed  it  makes  a  very  effective  drape. 

In  pleating  the  goods  on  this  stand  the  easiest  way  is  to 
take  the  end  of  the  goods  and  fold  it  into,  say,  two  or  three 
inch  pleats,  lay  it  on  the  stand  and  slowly  work  it  across  the 
top  of  the  stand,  pinning  each  pleat.  A  large  pin  driven  in 
with  a  tack-hammer  will  hold  it  securely. 

Another  new  idea  and  one  that  has  been  adopted  by  all 
the  leading  trimmers  throughout  the  country  is  the  half-skirt 
form.  These  are  made  of  papier  mache.  They  stand  alone. 
They  are  about  the  height  of  the  average  lady's  skirt,  and  can 
be  draped  with  any  fabrics  in  various  ways.    The  rough  draw- 


I 


of  these  forms,  a  right  and  a  left,  can  be  placed  side  by  side, 
and  the  whole  skirt  form  shown,  or  else  a  front  or  rear  effect. 

The  Review  will  be  pleased  to  inform  anyone  desiring  the 
address  of  the  manufacturer  of  these  forms,  on  a  request 
addressed  to  window-dressing  department  of  The  Dry  Goods 
Review. 

Illustration  B  is  a  novel  trim  made  by  a  Montreal  confrere 
and  is  a  window  trimmed  with  embroideries.  The  centrepiece 
was  snowshoe  shaped  frames  (9  x  3  ft.),  placed  2  ft. 3  in.  from 
plate  glass.  The  frames  were  covered  with  embroideries.  Nine- 
yard  lengths  were  used  and  pinned  continually  on  back  of  frame 
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mm        Range  of' 


Souvenir  Picture  Handkerchiefs, 
FLAGS  and  Decorations 


Largest  Variety  I 


Best  Designs  I  I  Cheapest !  !  I  again  leads  the  market. 

Various  Designs 

from  7^d.  upwards. 


rlagS^  Various  Pictures  and  General  Range. 

Samples  and  Illustrated  Lists  now  issued  all  over  Canada. 
See  you  get  our  goods.        All  bear  our  Trade  Mark  ticket. 


ASK  YOUR  WHOLESALE  HOUSE  FOR  THEM 

Brown,  Graham  &  Co. 

37  QLASSFORD  STREET, 


Also  LONDON  and 

^"^'♦'V"'^'""'*'  MANCHESTER. 


—Glasgow 


/»»//.♦  ft^fijieilj 


No.  100-24-ln.,  "THE  IMPERIAL." 
Also  other  lines. 


R.  FLAWS  &  SON,  Canadian  Agents,  TORONTO 


"GOODS    WELL    DISPLAYED    ARE    HALF    SOLD." 

*  Dominion  Show  Case  Co.,  Toronto. 

MANUFACTURERS   OF    HIGH-GRADE 

Interior  Fittings,     Glass  Counters,     Wall  Cases  "'  Z^llV^Zjf 

Don't  Forget  that  we^Ji^avean 
expert  draughtsman  V?lWJ  is     " 
j     times  prepared  to  fqlnni  youj 

eveijpknoj^hat  ith^ 
monthi' is   |h|e  best   m5e 
ugU^/fr    the  Entire 
el-lbur  stbi^-    The 
]or\iyIM{   your  rlerks  are  away 
iJthtjlP  holidays.     Why  not  write 
ni|"or  plans  andi^stimates   for 
dfcc  new  fittings  ^pr  long  needed  ? 
e    have  a    b^ihrifully   illustrated 
catalogue.     Sebd  for  it.     See  illus- 
tration  of   some    of   our   work    on 
another  page. 


This  is  our  No.  27  round  end  glass  counter  for  tlie  front  part  of  sti 
in  oak,  quartered  or  plain,  walnut  or  cherry,  and  mahogany.  B«t  British  plate 
glass  used  throughout.    British  plate  mirrors  in  back  and  iii  dq«s.  Two  British 
plate  glass  shelves  12  inches  and  14  inches  wide,  edges  polisheej  on  adjustable 
nickel-plated  brackets. 


Office  and  Factory,  53  Richmond  Street  East. 
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Window  and  Store  Decorating— Continued. 

until  the  niue-varii  length  was  finished.  Colors  cheme  was  black 
and  white.  Illustration  C  is  a  special  display  of  men's  collars 
which  are  linked  together  and  fastooned.  A  small  bone 
collar  button  is  used  in  each  collar.  Three  square  pillars  are 
covered  with  boxes  of  collars  held  in  place  by  driving  a  large 
pin  through  bottom  ol  box  into  the  pillar.  The  principal 
feature  of  this  trim  lies  in  the  tickets  which  are  exceedingly 
well  executed.  ^ 

THE  VALUE  OF  WINDOW  SPACE. 

THE  window  display  is  gradiialh'  working  its  way  into 
its  true  sphere.  When  all  merchants  look  upon  this  valu- 
able aid  in  promoting  sales  they  will  regard  it  as  a  matter  of 
spending  money  to  realize  posssible  results  from  good  adver- 
tising space,  instead  of  grudgingly  figuring  the  expenditure  of 
time  and  money  as  expense. 

If  a  merchant  would  just  step  out  on  the  sidewalk,  size 
up  the  space  in  the  window,  consider  the  number  of  people  who 
pass  by  in  the  course  of  a  daj-,  and  compare  it  with  space  in 
the  local  paper  and  its  possible  readers,  he  cannot  help  but 
reason  the  space  as  very  valuable  and  the  preparation  of  an 
ad.  to  fill  it  as  highly  important. 

While  the  matter  of  beautifying  enters  largely  into  the 
trimming  of  the  window  it  is  purely  a  case  of  framing  an  ad., 


too  close  range,  not  taking  into  consideration  that  an  infini- 
tude of  small  detail  in  form  and  color,  which  may  be  verj' 
beautiful  when  carefully  studied  out  at  close  range,  may  take 
on  quite  a  different  aspect  when  seen  from  the  middle  of  the 
sidewalk  or  from  across  the  street. 

In  planning  or  working  out  a  window  trim,  the  trimmer 
should  ever  keep  in  mind  the  effect  of  the  picture  as  a  whole, 
when  viewed  from  diflferent  points. 

The  professional  window  trimmer  is  usually  a  good  colorist, 
for  he  would  scarcely  be  able  to  reach  that  position  without 
having  a  good  e\'e  for  colors,  but  he  is  more  often  weak  in  a 
knowledge  of  correct  form  in  ornament,  and  that  is  the  reason 
we  see  so  much  of  badly-designed  and  ill-proportioned  orna- 
mental forms  in  otherwise  well-executed  trims.  The  common- 
est art  forms,  oval,  diamond,  arch,  scroll,  pillar,  etc.,  are  often 
so  badly  proportioned  as  to  be  grotesque  rather  than  orna- 
mental. 

The  study  of  ornamental  design  trains  the  eye  to  recog- 
nize and  the  hand  to  execute  that  beauty  of  line  and  propor- 
tion necessary  to  artistic  decoration. 

Another  great  defect  frequently  seen  is  the  use  of  dark 
colors  in  trim  and  background.  This  gives  a  heavy  effect  that 
takes  away  all  the  brightness  of  the  decorative  effect.  A 
sombre  effect  is  a  thing  always  to  be  avoided  in  store  or  win- 
dow decorations.     Brightness,  cheerfulness,  and  artistic  beauty 


Illustration  A — Display  on 

and  that  means  bringing  out  the  strongest  points  in  each 
article  or  piece  of  goods  displayed. 

If  it  is  price,  it  should  be  prominent.  If  it  is  style,  the  goods 
should  be  properly  arranged  to  show  it. 

Whatever  it  is  about  the  goods  that  is  expected  to 
appeal  to  the  public  most  forcibly  should  be  arranged  most 
prominently,  just  as  in  wording  and  placing  and  spacing  a 
newspaper  ad. 

While  great  progress  has  been  made  in  window  decorating 
during  the  past  20  years,  the  possible  sesults  to  be  realized 
through  the  show-window  will  onlv  come  about  when  every 
merchant  reasons  out  the  possibilities  and  convinces  himself 
that  this  space  is  far  too  valuable  to  neglect,  and  when  he  is 
satisfied  that  it  can  be  made  to  pay  handsomely  he  will  then 
set  about  to  put  it  to  proper  use. 

SOME   DEFECTS  IN   TRIMMING. 

THE  chief  defect  in  the  art  of  window  trimming  to-day  is  the 
overdressing  of  windows.  A  simpler  and  broader  treat- 
ment in  display  would  give  much  better  effects.  This  fault  of 
overtrimming  comes  from  the  artist  viewing  his  picture  from 


Papier  Mache  Forms. 

should  always  be  the  effect  aimed  at,  and  these  are  best  ex- 
pressed in  light-color  schemes. 

Still  another  great  defect  in  trimming  is  crooked  lattice- 
work. To  be  perfectly  pleasing  to  the  eye,  lattice-work  should 
be  straight,  the  lines  exactly  parallel,  and  the  meshes  formed 
by  the  intersecting  lines  all  of  the  same  size  and  shape. 

H.  H. 

A  FEW  HINTS  ON  WINDOW  ARRANGEMENT. 

THE  importance  of  an  attractive,  well-dressed  show  window 
either  in  a  wholesale  or  retail  establishment  cannot  be 
over  estimated,  remarks  a  contemporary.  A  particularly  well- 
designed  display  will  attract  a  crowd  at  all  times  in  an3' place, 
and  a  lasting  impression  is  made  on  those  who  see  it.  Idle 
curiosit}'  may  be  the  only  reason  for  stopping  to  view  it,  but 
if  later  on  goods  are  wanted  the  memory  of  that  window  is 
very  likely  to  draw  the  would-be  purchaser  to  the  store.  For 
such  reasons  much  attention  should  be  paid  to  a  handsome 
arrangement  at  all  times. 

To  do  this  properly  is  the  great  question.  Much  depends, 
of  course,  on  the  window  itself.    The  width,  depth  and  height 
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Edward  R.  Buck, 


MANUFACTURER    OF 


BUKTA,  „.. 


REGISTERED 


Cricket,  Tennis,  and  Football  Shirts, 
Knickers,  Trousers  and  Jackets  —  Run- 
ning Costumes  and  Pyjamas  —  Cotton, 
Union  and  Wool  Shirts  and  Shirtings — 
White,  Dyed  and  Printed  Wools  and 
Flannelettes. 


Alfred  Eaves 

I6?9    Notre    Dame    Street, 

MONTREAL. 

THE  BEST  HOUSE  IN  CANADA  FOR      .     .    . 


30-J2  Hilton  Street, 


Manchester. 


WORKS-MANCHESTER,  and  POYNTON,  near  Stockport. 


WATCHES, 

DIAl^OISDS, 

CLOCKS, 

JEWELRY, 

SILVERWARE, 

Watchmakers'  Tools 
and  Materials, 


I 


The  Latest  Novelties  and  Handsome  Articles 
Suitable  for  Presents. 

WnOLE^ALE. 

Correspondence    Solicited    in    English   or   French. 


! 
! 


DEBENHAM,  CALDECOTT  &  CO. 


77  York  Street, 
TORONTO. 


LONDON  :  St.  Paul's  Churchyard  and  Welbeck  St.  West. 
NEW  YORK:   nr  Fifth  Avenue. 
PARIS:   115  Rue  Reaumur. 


BRUSSELS  :  16  Rue  Des  Boiteux. 
MELBOURNE  :  277  Flinder's  Lane,  W. 
SYDNEY:  422  George  Street. 


Full  lines  carried  in  stock  in  Toronto  in  all  lines  of 
SILKS,  VELVETS,  RIBBONS,  at  import  quota- 
tions. Samples  of  the  latest  high-class  Novelties 
shown  for  direct  importations. 


Odd  lines  of  SILKS  and  RIBBONS  at  stock-taking 
prices  to  clear. 
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Window  and  Store  Decorating— Continued. 

must  all  be  taken  into  consideration.  Boxes  and  boards  are  a 
poor  substitute  for  a  regularly-constructed  series  of  shelves, 
but  under  deft  hands  can  be  made  to  answer.  The  ground- 
work being  provided  for,  draperies  next  play  an  important 
part.  There  should  be  many  different  coverings  available- 
white,  black,  crimson,  maroon,  green,  blue,  and  a  series  of 
neutral  tints— the  one  to  be  used  depending  on  the  wares  to  be 
displayed.  Maroon  is  the  most  useful  color,  as  almost  any- 
thing looks  well  against  it,  except  perhaps  a  maroon-tinted 
ware  of  a  different  shade.  White  and  black  are  also  very 
useful,  but  a  soft  grey  will  often  be  found  the  best.  The 
drapery  is  simply  an  adjunct,  and  should  always  be  the  foil- 
not  the  attractive  thing.  Plain  sateens  are  the  best  kind  of 
material  to  use  for  ordinary  wares.  Silk  plushes  for  rich 
goods  serve  to  enhance  their  value.  Crimped  papers  are  some- 
times available,  but  as  a  rule  have  a  cheap  look. 


Another  pretty  arrangement  is  to  take  different  shades  of  the 
same  color,  and,  beginning  with  the  lightest,  work  back  to  the 
darkest. 

In  grouping  shades  always  keep  the  smaller  to  the  front 
and  sides.  The  large  pieces  look  better  in  the  centre  and  back- 
ground. When  the  goods  are  in  monotones  or  neutral  tints 
one  or  two  bright-colored  pieces,  if  judiciously  selected,  will 
bring  out  and  emphasize  the  whole  display. 

Clean  goods  and  clean  windows  are  absolutely  essential, 
and  experiments  in  order  to  obtain  the  best  results  should  be 
made  constantly. 

HEN'S  FURNISHING    DISPLAYS. 

It  is  most  essential  that  a  men's  furnishing  shop  where 
fine  goods  are  sold  should  have  an  attractive  window.  The 
planning  of  it  should  be   most  carefully  done,  and  old  ideas. 


Illustration  B — A  Unique  Embroidery  Display. 


Having  decided  on  the  shelves  and  draperies,  the  placing  of 
the  wares  has  much  to  do  with  the  general  effect.  Size,  shape 
and  color  are  to  be  considered.  Right  here  comes  the  one  point 
where  taste  makes  the  decision.  No  amount  of  description  can 
take  the  place  of  the  eye  where  harmony  of  color  or  contour  is 
in  question. 

It  might  be  a  good  plan  to  try  various  people  in  the  estab- 
lishment to  see  who  can  make  the  best  display.  Sometimes  an 
undiscovered  genius  lies  in  the  person  of  one  who  holds  a 
minor  position.  A  saleswoman  or  a  salesman  who  is  neat 
and  tidy  and  evinces  taste  in  dress  will  often  have  an  innate 
conception  of  what  is  requisite  to  produce  the  best  results. 

Frequent  changes  are  necessary,  even  though  the  new 
arrangement  will  not  be  as  good  as  the  one  it  displaces.  At 
times  a  few  large  pieces  may  be  shown ;  at  others  the  window 
should  be  well  filled,  but  never  crowded. 

A  pretty  idea  is  to  take  one  large  piece  as  a  central  figure 
and  group  small  pieces  as  an  offset.  A  very  effective  method 
consists  in  using  one  bright  color  with  no   contrasts   at  all. 


peculiar    originalities    and    lavish    ornamentation    must    be 
avoided. 

It  is  the  very  plain,  well-balanced  scheme,  in  which  hard- 
wood and  good  glass  play  the  most  important  parts,  that 
not  only  looks  best  but  wears  best.  Where  the  front  does  not 
exceed  25  ft.,  or  is  not  less  than  18  ft.,  the  entrance  should  be 
in  the  centre  of  the  front. 

No  outside  cases  should  be  used.  They  obstruct  the  view 
from  the  street,  shut  off  the  windows  and  the  entrance  and 
give  the  entire  establishment  a  cheap  look. 


THE  PROPER  TREATMENT  OF  THE  TRIMMER. 

^IVE  your  trimmer  a  workroom. 

^^     Give  him  a  complete  outfit  of  facilities  to  expedite  work. 

That  would  be  a  good  investment  in  many  ways. 

Give  him  a  complete  set  of  metal  fixtures,  as  you  will  save 
enough  on  his  time  required   to   build  wooden   ones,  and  of 
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HARRIS  & 


D 


J 


L 


ROCKWOOD,    ONT. 


Established 
1867 


REVEIW., 


Incorporated 
1899 


EXCELLENCE 

IN  QUALITY,  WORKMANSHIP  AND  VALUE. 


SPECIALTIES    IN 


PURE  WOOL  GOODS, 

LADIES'   SUITINGS, 

MEN'S  OVERCOATINGS, 
WHEELING  YARNS 


Sole  Selling  Agents  : 


DIGNUM  &  MONYPENNY 


27  Melinda  Street 
TORONTO 


1809  Notre  Dame  Street 
MONTREAL 
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goods  damaged  in   using  the  ragged,  honic-niade  articles,  to 
pay  for  a  set  in  a  few  months. 

That  would  be  economy. 

Give  him  a  few  yards  more  of  drapery  material  than  you 
think  is  necessary.  He  does  not  ask  for  it  unless  he  has  a  pur- 
pose in  its  use.  It  may  mean  a  good  many  dollars  added  to 
the  sales  account. 

That  would  be  business. 

Give  him  liberty  from  exaction  of  services  outside  his 
department,  because  you  have  discovered  he  is  competent  to 
perform  them.  Courteously  request  him  to  do  extra  work, 
and  pay  him  for  it.  Never  coerce  him  to  do  it  under  threat  of 
losing  his  regular  job. 

That  would  be  fair  dealing. 

Give  him  a  bit  of  encouragement  now  and  then.  If  you 
have  frowns  and  frigidness  to  dispense,  fire  'em  at  the  rats  in 


TO  KEEP  FLIES  OUT  OF  THE  WINDOW. 

PESKY  flies  will  be  bothering  around  in  an  annoying  way 
from  now  on,  says  Dry  Goods  Reporter.  We  know  of 
nothing  more  aggravating  than  putting  in  a  nice  white  goods 
window,  and,  on  going  out  on  the  sidewalk,  finding  a  sprink. 
ling  of  bluebottles  ornamenting  the  space  called  the  extreme 
front.  It  can  be  avoided.  After  you  get  your  window 
thoroughly  cleared  out  and  ready  for  the  trim,  heat  a  large 
saucer  over  a  lamp,  place  it  in  the  centre  of  the  window  and 
pour  on  it  a  few  drops  of  strong  ammonia.  Leave  your  door 
open  and  in  ten  minutes  there  will  not  be  a  fly  left  in  the 
window.  Furthermore,  they  will  not  return  for  some  time. 
Another  wav  to  get  rid  of  these  beauty  destroyers  is  to  paint 
all  around  the  outside  of  your  door  with  a  brush  dipped  in 
coal  oil  or  kerosene.  Either  way  is  a  considerable  improve- 
ment over  sheets  of  fly  paper  strewed  about. 

AN   UMBRELLA   WINDOW. 

A  showing  of  umbrellas  is  in  order.    The  stock  must  be  at 
its  best  now.      'Twixt  sunshine  and  showers  there's  need  for 


Illustration  C — .4  Collar  Display. 


the  basement,  but  never  at  human  beings  who  are  trying  to 
do  the  best  they  can  for  you. 

That  would  be  good  policy. 

Give  him  time  to  get  acquainted  with  his  family  and 
friends  during  nights  and  Sundays. 

That  would  be  sympathy. 

Give  him  kindly  criticism  of  his  faults  and  friendh' 
admonition. 

That  would  be  manly. 

Then,  if  after  a  fair  trial  he  proves  ungrateful,  discharge 
him.  If  he  shows  himself  unappreciative,  get  him  out  of  your 
sight  quickly.  If  he  discloses  moral  badness  with  no  tend- 
ency to  reform,  turn  him  out  immediately.  If  he  mani- 
fests no  interest  in  your  welfare  he  is  not  entitled  to  your 
support. 

In  any  case  act  deliberately,  act  justly.— Show  Window. 


them  prettj'  much  all  the  time.  If  you  have  no  regular 
umbrella  display  racks,  says  Dry  Goods  Reporter,  you  can 
make  holders  of  whatever  shapes  your  fancv  dictates,  either 
semi-circle,  angular  or  what-not,  and  fasten  them  into  position 
against  the  background  or  base  of  the  window.  To  secure  the 
umbrellas  on  the  holders,  bore  holes  or  turn  in  two  screweyes, 
one  above  the  other,  about  three  inches  apart  for  each 
umbrella,  of  a  size  that  will  allow  the  top  to  drop  down  into 
them.  Put  such  a  rack  containing  some  of  the  best  umbrellas 
in  the  centre  of  the  base.  Dress  two  display  figures  in  mackin- 
toshes and  place  one  at  either  side  of  the  window.  Make  a 
design  of  umbrellas  on  the  background.  Put  some  partially 
opened  umbrellas  on  the  base  and  perhaps  a  few  stands  of 
them  fastened  together  in  the  shape  of  a  tripod,  and  you  will 
have  a  window  that  will  hold  a  person  on  a  rainy  day.  Don't 
forget  the  price  tickets,  nor  descriptive  card  when  curosity  of 
an  onlooker  can  be  aroused  so  as  to  bring  him  into  the  store. 
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No  Change  of  Government,  Revolution  or 
Earthquake  Ever  Changes  This  Reign. 

COTTON  i.aiw.y»  KINQ 


Staple  Lines  of  Cottons  made  by  The  Dominion  Cotton  Mills  Co., 

Limited,  and  sold  by 

BROPHY,  CAINS  &  CO. 

Bleached  Shirtings,  Cambrics,  Lining  Cloths,  Sheet- 
ings, Pillow  Cottons,  Ducks,  Drills,  Cantons  and 
Grey  Sheetings ;  also 

WHITE  QUILTS,  TOWELS  and  TOWELING. 


In  the  well-known  Magog  Prints,  manufactured  by  The  Dominion 

Cotton  Mills  Co.,  Limited,  we  carry  standard  lines  of  Fancies,  Anilines 
and  Indigos ;  also  Salisbury  Suitings,  Wrapperettes,  French  Twills,  Swans- 
downs,  Cretonnes,  Ladas  and  Magog  Tweed,  Heavy  Moles,  Sleeve 
Lining,  etc. 


v'vxw^*vw%><^ 


BROPHY,  CAINS  &  CO 

MONTREAL. 
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HE  IS  A  COLONIAL 


GIVE  HIM  A  FRONT  SEAT. 


What  a  record  the  Colonies  and  the 


Colonial  Bleacliing  aod  Printing  Co,,  Montreal, 

have  made  for  themselves  in  the  past  three  years  ! 


Among    the    leading    lines    for    F"3ll   I902    which    we    are 
showing  of  this  Company's  manufacture  are  : 

27-28  inch  Printed  Flannelettes  in  Dark  Fancy  Colors,  Napped  Back 
and  Cashmere  Face. 

28-inch  Double  Napped  Flannelettes  in  Light  and  Dark  Colors  for 
Fall  Blouses  and  House  Garments. 

28-tnch  Fancy  Twill  Flannelette  for  Wrapperettes. 

31-inch  French  Twill  Flannelette,  fine  cloth,  for  Wrapperettes. 

28-inch  Navy  and  White  and  Black  and  White  Ducks  for  Summer 
Costumes  and  Youths'  Summer  Clothing. 

The  well-known  Kitchener  Tweed. 

Light  Moles,  27  inch. 

Heavy  Moles,  28  inch. 

Extra  Heavy  Moles,  29  inch. 


BROPHY,  CAINS  &  CO. 

Montreal. 
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A  strong  feature  of  your  business 
and  one  that  requires  careful 
watching  is  your 


Lining 


Department 


Staple  Linings,  such  as  Foulards,  Cambrics,  5ilesias,  Surahs,  Unenettes, 
Percalines  and  Canvas  should    alwayS    bC     III    StOCR. 

We  carry  all  the  best  ranges  of  these  goods  made  by 

The  Montreal  Cotton  Co.,  Valleyfield 

Then,  what  is  known  by  the  manufacturers  as  F^nCV  LlnGS  S 

Plain  Sateens  in  Past  Black  and  Colors,  flercerised  Sateens  in  Fast 
Blacl(  and  Colors,  Silkaline,  Silkettes,  Duchesse  Percaline,  Peau  de 
Sole,  Pan  Satin,  and  Spun  Glass.     These  are  also  made  by  the 

Montreal  Cotton  Co.,  Valleyfield, 

and  special  attention  is  asked  to  their  ^CW  K-IIIC^  Fast  Black  Watered 
rioreen  Skirting,  the  latest  Lining  out  in  New  York  and  London. 

This  Company  also  make 

a  complete  range  of  VICTORIA  LAWNS,  both  in  White,  and  Fast  Black,  India 
iVIulls,  Swiss  Checks,  Satin  Checks,  Fancy  Stripes,  Spot  iVluslin,  Book 
Muslin  and  Apron  Lawns. 


Our  turnover  in  MONTREAL  COTTON  CO.'S  goods 
for  Spring  1902  exceeded  all  previous  seasons. 

We  want  to  do  better  for 


FALL  190 


Brophy,  Cains  &  Co.,    "    treai 
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Cotton  is  the  Backbone 


tofsganatmrnKmefam 


of  the  Dry  Goods  business. 

kin't  be  worth  much,  physically  speaking,  without  a  backbone. ) 

Manufacturers   Mix  Silk  with  Cotton,  Wool  with  Cotton,  Linen 
with  Cotton,  Jute  with  Cotton,  but  the 

MERCHANTS  COTTON  CO.,  MONTREAL, 
MANUFACTURE  FOR  US 

Pure  Bleached  Cottons,  Bleached  Cambrics,  Bleached  Twills, 
Bleached  Interlinings,  Madras,  Grey  Cottons,  Extra  Fine  Grey 
Cottons,  Grey  Twills,  Drills,  Sail  Ducks  and  Standard  Ducks,  Butter 
Cloth,  Cheese  Cloths. 

riaiii  (Irey  Sheetings  in    <>  t.   ^  4.  •>  4.   10/4  and  11/4. 
Twill       •' 

Plain  Bleached  Sheetinjj;s  ill      7  4,  ■-  t.     '.»  4  and   10,4. 
Twill  •■  ' 

riain  Pillow  Cottons  in    |(»  to  .■)(!  iiicli. 

Light  Circular  Pillow  Cottons  in  40  tn  .")(»  inch. 

Heavy  ( "irculai-   Pillou'   Cottons  in   40  to   .')<»  inch. 

I'illow  Slips,   Light  Ciivular,  40  to  ^)0  inch. 
I  )o.        Slips     TTf';ivv    (^irciilsir     40    to    ."lO    inch. 


Bro^hy,  Cain^  £>  Co. 

MONTREAL. 
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WOOLLENS  and  TAILORS'  TRIMMINGS 


We  cordially  invite 
the  merchant  tailors 
to  pay  us  a  visit  and 

Inspect 

Our   Stock 

or 

Samples. 


rail  1902 


Preparations  for  Fall  Trade  are  sufficiently  advanced  to  warrant 
the  statement  that  our  stock  for  the  coming  season  will  not  only 
be  the  largest  and  most  varied  we  have  ever  shown,  but,  as  regards 
NOVELTY,  STYLE  and  VALUE,  unsurpassed  in  the  Dominion. 

Orders  through  our  representatives,  who  are  now  on  the  road,  or 
by  letter  direct  to  the  house,  will  receive  our  prompt  and  careful 
attention. 


A.  McDOUGALL  &  CO. 


Branch  Offlce  at  Corner  Bridge  and  St.  Joseph  St.,  Quebec. 
Agents  at :  8S  Bay  Street,  Toronto. 

Truro,  N.S. 

Pugsley  Building,  St.  John,  N.B. 


168   McQill   Street, 

MONTREAL 


Sole  Agents  (or  .  .  , 

The  Celebrated  Tyke  and 
Blenheim   Serges. 


BATTING 

Guaranteed  free  of  threads  and  other  weak  and  lifeless  stock 

North  Star,  Crescent  and 


Pearl  Cotton  Batting 


Quality  for  this  season  still  better  than  ever.     The  best  at  the 
price.     Made  of  good  pure  cotton — not  of  shoddy.     Ask  for 

North  Star,  Crescent,  and  Pearl  Batting. 


ROBERT  HENDERSON  &  CO. 


Dry  Goods  Commissioii  Merchants. 


181  and  183  McGill  Street, 


MONTREAL 
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SPECIAL   SALES. 


XKe  Pros  and  Cons 

of  MercKants 

as    to    tHeir  Value. 


EN  VARIOUS  parts  of  Canada  merchants  are  conducting 
numerous  kinds  of  special  sales.  Here  are  some  of  the 
names  under  which  these  sales  are  conducted :  Altera- 
tion sales,  building  sales,  fire  sales,  moving  sales,  dis- 
solution of  partnership  sales,  remnant  sales,  stock- 
taking sales,  anniversary  sales,  v^'hite  goods  sales,  mid- 
summer sales,  red,  black  or  blue  tag  sales. 

The  old  "Selling- out -at -cost"  sale  and  its  neighbor, 
"  Going-out-of-business "  sale,  together  with  a  number  of 
equally  well-known  names  of  sales,  are,  of  course,  still  doing 
duty.  Then  there  are  some  others  not  so  well  known,  such  as 
the  "Excursion  sale."  The  merchant  charters  a  steamboat 
and  for  two  weeks  gives  with  every  purchase  an  excursion 
ticket.  A  programme  of  athletic  events  for  the  occasion  is 
arranged,  and  the  prizes  usually  are  "Our"  regular  $3  silk 
umbrella  and  "Our"  celebrated  $2.50  hat,  etc.,  the  goods 
being  displayed  in  the  window,  together  with  an  invitation  to 
go  to  "Our"  picnic.  The  store  is  closed  on  excursion  day  and 
these  affairs,  judging  from  reports,  have  the  usual  success. 

"Good  Roads  Sale,"  in  which  the  merchant  announces  he 
will  donate  a  sum  of  money  for  road-making  wherever  his 
customers  desire  it  and  they  are  to  express  their  wish  by  vote 
at  his  store.  The  piece  of  road  which  receives  the  largest  vote 
secures  the  money. 

Another  old  voting  sale  is  giving  a  prize  to  the  most 
popular  baby  or  young  lady.  This  appears  to  be  dying  out  as 
we  have  not  heard  of  many  of  these  contests  of  late. 

''Guessing  sales"  continue  to  thrive.  The  last  guessing 
sale  was  a  contest  with  a  prize  awarded  to  the  person  gues- 
sing nearest  to  the  majority  of  the  candidate  in  the  recent 
Ontario  elections.  Every  customer  was  entitled  to  a  guess. 
This  is  on  a  par  with  the  old  game  of  "beans  in  ajar." 

There  are  hundreds  of  other  names  for  special  sales  and 
possibly  our  friends  in  the  trade  will  tell  us  some  of  them. 

The  Review  has  recently  written  to  or  interviewed  a 
number  of  retail  merchants  in  regard  to  the  question  of 
"Special  sales."    Subjoined  is  the  result. 

J.  F.  Flnnerton  &  Co.,  Glenboro,  Ont. 

We,  as  a  rule,  have  lines  every  week  which  we  are  desirous 
of  clearing.  These  we  put  to  the  front,  and  the  clerks  are 
instructed  to  show  them  to  every  customer  they  wait  on.  In 
most  cases  we  get  the  cost  out  of  the  goods,  and  in  this  way 
keep  our  stock  in  good  shape.  We  carry  on  a  general  business 
and  we  change  around  every  week  and  make  up  our  specials 
out  of  lines  we  want  to  clear  in  the  different  departments.  We 
are  the  only  store  in  this  town  that  has  special  sales. 

Steacy  &  Steacy,   Kingston,   Ont. 

We  may  say  at  the  outset,  after  an  experience  of  over  21 
years  in  business,  speaking  locally,  of  course,  that  special  sales 
in  Kingston  have  done  more  to  embarrass  trade  here  than 
even  price-cutting,  which  is  bad  enough  in  itself.  We  believe, 
of  course,  in  end-of-the-season  sales  to  dispose  of  one's  surplus 
stock  of  Summer  and  Winter  goods,  and  even  an  occasional 
sale  during  the  seasons  to  clear  up  odd  lines;  but  to  hold 
special  sales  from  week  to  week,  or  even  semi-monthly,  and 
make  a  business  of  it,  we  consider  is  against  the  best  interest 
of  every  dry  goods  firm  in  business  here. 

Things  are  different,  of  course,  in  large  centres,  with  big 
department  stores.    There  they  have  the  population  to  draw 


from,  and  when  they  make  a  special  ad.  of  one  line  or  more 
the  people  look  around  and  buy  other  things  as  well.  But  here 
it  is  entirely  different.  The  people  come  out  specially  to  buy 
what  you  advertise;  they  simply  buy  that  and  nothing  else. 
This  we  have  proved  time  and  again.  Another  feature  in  re- 
gard to  special  sales  is  that  the  people  hold  off  buying  certain 
lines  of  goods  in  the  hope  that  these  goods  will  be  sold  at  cut 
prices. 

It  is  hard  to  make  a  set  rule  for  an}'  particular  locality,  as 
people  have  to  simply  adapt  themselves  to  their  surroundings. 
Probably  what  might  apply  here  would  be  different  in  another 
place,  even  in  a  place  ot  the  same  size. 

A.  A.  ncKay,  Queen  Street  East,   Toronto. 

I  very  much  doubt  if  special  sales  ever  were  profitable.  In 
my  own  opinion,  they  unsettle  a  man's  customers  in  paying  a 
fair  price  for  goods,  and  the  trade  he  receives  at  these  sales  is 
from  a  shifting,  unstable  class  of  customers,  who  are  known 
as  "  bargain-hunters."  The}'  never  stay  at  any  one  store,  but 
run  around  wherever  they  think  cheap  goods  are  being  sold. 

Then,  again,  a  merchant  has  to  consider  the  class  of  cus- 
tomers he  is  catering  to.  If  they  demand  and  have  been  ac- 
customed to  this  occasional  excitement,  he  may  be  forced  to 
follow  this  method  of  doing  business,  for  some  merchants  are 
driven  to  these  special  sales  by  their  competitors.  Yet  if  a 
man  can  keep  out  of  them  I  do  not  think  he  will  lose  much, 
providing  he  has  a  good  reliable  trade  and  his  customers  are 
willing  to  pay  a  fair  and  reasonable  profit  for  good  service. 
This  is  the  class  of  trade  there  is  money  in  for  the  merchant. 

The  "bargain  "  class  never  made  any  money  for  the  ordi- 
nary dealer.  There  are  some  stores,  no  doubt,  in  certain  local- 
ities who  can  conduct  profitable  special  sales  because  of  their 
advantage  in  buying  large  lots  of  goods  at  very  low  figures. 
The  department  stores  are  best  situated  for  running  a  sale  of 
this  kind.  They  have  the  means  to  advertise  them  well,  on 
account  of  the  great  quantity  and  variety  of  their  stocks. 
Regarding  the  ordinary  merchant,  who  has  the  confidence  and 
respect  of  a  good  class  of  trade,  conducting  a  steady,  profitable 
business,  it  is  doubtful  if  it  is  wise  on  his  part  to  have  special 
sales  unless  he  is  compelled  to  do  so  by  circumstances. 

James  A.  Kavanagh,  Prescott,  Ont. 


My  opinion  of  special  sales  is  that  if  they  are  properly 
conducted,  that  is  in  the  way  of  truthful  advertisements  in 
local  papers  and  small  bills,  thev  can  be  made  profitable  to  the 
storekeeper  provided  he  has  a  really  meritorious  article  for 
sale. 

The  reason  that  so  many  of  the  so-called  special  sales  are 
faikires  is  that  they  are  in  the  nature  of  fakes,  gotten  up  to 
deceive  the  public  and  hurtful  alike  to  store  and  storekeeper. 

To  make  a  special  sale  a  success,  the  goods  offered  must  be 
good,  what  the  people  require,  and  not  in  any  way  misrepre- 
sented. If  special  sales  are  held  along  these  lines  thej'  will 
advertise  the  store  and  be  profitable  to  the  merchant. 

C.  E.  CoatSM'orth,  Parliament  Street,  Toronto. 

Special  sales  are  profitable  to  the  merchant  toward  the 
end  of  the  season,  to  clean  out  his  odd  lines  of  goods  rather 
than  carry  them  over  until  the  following  season.  In  doing 
this,  he  derives  considerable  trade  for  regular  goods.    All  cus- 


THE  DRY  GOODS  REVIEW 


117 


JOHN  M.  GARLAND,  SON  &  CO. 


WHOLESALE 


Dry  Goods, 
Woolens 
and  Carpets, 


Cor.  QUEEN   AND  O'CONNOR   STREETS, 


OTTAWA,  CANADA. 


We  carry  one  of  the  largest,  best 
bought  and  best  assorted  stocks  in 
Canada.  It  will  pay  you  to  try  us 
for  your  Letter  Orders  which  we 
always  ship  promptly. 


A  few  Specials  for  Autumn  1902 : 


Woolen  Department 

Fine  Twill  Serge,  pure  fine  worsted  stock,  Indigo 
Dye,  London  Shrunk,  56-in.  wide,  warranted  to 
stand  its  colour  in  any  climate.  Best  line  in  the 
trade  that  can  be  retailed  at  $2.00  per  yd. 

Silk  and  Dress  Goods  Department 

"  STERLING  "  Velveteen,  a  large  range  of  shades, 
to  retail  at  50c.  per  yd. 

"ZIBELINE"  Dress  Goods,  in  a  large  variety  of 
colourings,  to  retail  at  from  25c.  up. 

Women's  Furnishing  Department 

"BE"  Special  i/i  Rib  Cashmere  Hose,  sizes  4  in. 
to  10  in.,  to  retail  in  women's  sizes  at  25c.  per  pair. 

"  D  "  Plain  Heavy  Pure  Cashmere,  4^^  to  10  in.,  to 
retail  at  40c.     Extra  value. 


Grand  value  in  Flannelette  Wrappers,  well  made, 
attractive  in  style,  will  retail  for  $1.00. 

Men's  Furnishing  Department 

We  carry  six  or  eight  special  lines  of  ready-made 
Trousers,  on  which  we  have  built  up  a  large 
trade.  They  are  full  sizes  and  our  own  make 
Taking  into  consideration  the  make  and  material, 
these  lines  are  unequalled.  There  are  no  better 
sellers  at  $1.25,  $1.50,  $1.75  and  $2.00.  Well 
made,  of  heavy  strong  All-wool  Tweeds,  in  the 
following  weights:  10  oz.  and  12-oz.  Grant's 
16  oz.,  in  6  patterns;  Grant's  Special  Double 
Twist,  in  3  stripes.  Two  lines  of  All-wool 
Etoffe — the  low  line  is  the  best  in  the  market, 
and  our  i6-oz.  untearable  has  made  a  reputation 
for  itself,  retailing  at  $1.75  per  pair. 
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touiers  do  not  come  for  the  bargains  only,  but  freijuentlv  see 
and  purchase  other  goods  in  which  there  is  the  regular  profit. 

Special  sales  attract  attention  to  the  business  and  give  the 
customers  the  impression  of  good  values  at  that  store. 

In  order  to  be  successful  it  is  necessarj'  to  have  seasonable 
goods  and  reasonable  prices.  A  few  lines  must  be  sold  as 
"leaders"  in  order  to  attract  the  attention  of  the  buying 
public,  who  know  values  when  they  see  them,  and  arequick  to 
appreciate  genuine  bargains. 

Use  the  best  mediums  to  make  your  sale  known.  Adver- 
tise it  well  among  the  people  you  would  naturally  expect  to 
buy  from  you.  There  cannot  be  a  successful  sale  unless  people 
know  about  it.  Make  it  known  in  j'our  store's  appearance 
at  the  time  with  large  announcements.  If  you  don't  enthuse 
over  it  your  customers  will  not.  At  the  same  time  do  not  use 
too  extravagant  terms,  or  the  stereotyped  phrases  of  "  Best  in 
the  world,"  "Cheapest  ever  offered."  Have,  however,  some- 
thing out  of  the  ordinary  if  possible. 

Toward  the  end  of  the  season  every  shrewd  buyer  can 
always  pick  up  from  the  jobbers  odd  lines  of  goods  on  which 
he  can  make  a  run  at  a  price,  and  there  is  no  question  but  in 
so  doing  he  helps  the  business  generally. 

H.    G.    Broderick,    St.    Thomas. 

I  do  not  believe  in  special  sales,  unless  for  the  purpose  of 
running  off  an  over  stock  of  undesirable  goods,  when  perhaps 
the  first  loss  is  the  best.  As  an  advertising  medium  I  have  no 
use  for  it.  This  putting  on  the  market  special  lines  of  season- 
able dr3-  goods  for  a  few  days  at  sacrifice  prices  and  then 
withdrawing  them  is  often  the  cause  of  much  dissatisfaction 
to  customers.  It  is  misleading,  and  to  my  mind  a  business 
that  cannot  be  made  successful  without  resort  to  misleading 
principles  seldom  reaches  the  success  desired. 

My  method  is  to  do  business  on  straightforward  business 
principles.  It  may  not  make  the  greatest  show,  but  it  tells  in 
the  end. 

E.  P.    Cuffe,  Norwood,    Ont. 

Regarding  special  sales,  and  how  to  conduct  them,  I  find 
them  a  decided  help  to  business,  but  feel  that  if  held  frequently 
or  regularly  they  would  soon  lose  their  good  effect,  as  our  cus- 
tomers would  wait  for  them,  and  thus  injure  the  regular 
trade. 

In  my  own  experience,  it  pays  best  to  buy  special  goods 
for  leaders,  adding  such  lines  as  are  slow  sellers,  or  are  going 
out  of  style,  at  a  price  that  will  compel  them  to  sell.  It  is 
more  profitable  and  much  easier  to  sell  goods  just  when  the 
stj'le  is  going  out  at  half  the  price,  or  half  the  cost,  if  neces- 
sary, than  to  hold  them  for  a  few  years  and  then  do  so. 

1  think  an  occasional  day  of  genuine  bargains  does  more 
to  boom  and  advertise  a  business  in  a  small  town  than  weeks 
or  months  of  small  reductions. 

J.  A.  Stewart,  Exeter,   Ont. 

In  a  village  the  size  of  ours,  where  we  have  little  or  no 
transient  trade,  I  do  not  approve  of  special  sales.  In  cities 
and  large  towns  the  special  sale  is  all  right.  We  use  the  local 
papers,  quote  prices,  and  change  our  advertisements  every 
week.  In  addition,  we  mail  a  Spring  and  Fall  circular,  in  the 
form  of  a  catalogue,  to  every  household  within  a  radius  of  15 
miles,  and  find  good  results  from  the  same. 

'•  Anonymous,"  in  Village  of  700  People. 

I  am  not  at  all  conversant  with  the  manner  of  conducting 
special  sales,  never  having  had  occasion  to  do  business  in  that 
way.  In  a  small  country  town,  where  you  are  doing  a  steady 
farmers'  business,  you  have  not  the  same  chance  to  run  off  a 
large  quantity  of  one  line.  Consequently  you  are  not  in  a 
position  to  buy  a  large  quantity  to  get  it  at  a  price  much 
lower  than  usual.    And  unless  you  can  startle  a  farmer  with 


something  that  he  knows  is  a  positively  large  reduction  from 
ordinary  price,  your  special  sale  will  fall  very  flat.  In  the 
larger  towns  it  is,  of  course,  different. 

I  do  not  think  it  is  good  policy  to  take  some  line  and  sell 
it  awaj'  below  cost  for  one  day  and  then  put  it  back  to  the 
usual  price  next  day.  It  causes  some  dissatisfaction  among 
regular  customers,  as  they  think  a  dollar  is  as  good  one  daj' 
as  another,  and  do  not  like  the  thought  of  their  next  neighbor 
getting  a  certain  article  cheaper  one  day  than  they  hav'e  to 
pay  the  next. 

Discussing  prices  is  quite  a  topic  among  farmers,  especially 
the  women  folk. 

John    T.   James,    Bridgeburg.   Ont. 


Speaking  generally  of  the  special  sales  as  we  have  them 
to-day,  they  are  an  injury  to  trade.  Undoubtedly  the  pur- 
chasing power  of  the  Canadian  public  is  limited,  and  any 
method  adopted  b}-  business  men,  either  wholesale  or  retail, 
to  push  trade  beyond  that  capacity  must  result  disastrously 
to  the  trade.  Past  experience  has  demonstrated  this  to  be 
true  beyond  question.  What  is  the  object  of  special  sales  ? 
Presumably  to  sell  goods  that  would  not  otherwise  be  sold,  or 
else  to  sell  them  at  an  unseasonable  time,  in  order  to  keep 
busv  during  the  quiet  season.  In  either  case  there  must  be  a 
sacrifice,  or  a  pretended  one,  as  an  inducement  to  the  public  to 
buy  when  they  don't  want  to.  Is  that  sound  business,  selling 
goods  at  a  sacrifice  out  of  season  that  would  sell  later  in  sea- 
son at  normal  prices  ?  Even  clearing  sales  after  seasons  have 
an  injurious  effect  on  the  next  season's  trade. 

If  at  the  close  of  the  Spring  season  I  buy  from  a  jobber  or 
manufacturer  some  clearing  lines  or  overmakes,  I  will  require 
that  much  less  in  placing  order  for  the  following  Spring.  I 
don't  sell  any  more  goods,  because  the  other  fellow  has  got 
the  same,  or  similar  cuts,  and  is  keeping  step  with  me. 

Special  sales,  from  their  very  nature,  can  never  benefit  the 
trade  generally,  and  only  tend  to  foster  the  disposition  to  look 
for  bargains  all  the  time.  If  any  man  can  get  a  patent  on 
special  sales  he  may  make  some  money,  but  the  trade  will 
suffer  thereby. 

The  only  way  to  build  up  a  sound,  permanent  business  is 
to  buy  carefully,  advertise  judiciously  seasonable  goods,  live 
up  to  your  ads.  and  quietly  give  your  regular  customers  the 
benefit  of  any  reductions  you  maj^  make  on  unsaleable  lines. 
This  course  will  win  out  every  time  against  special  sale  and 
similar  methods. 

The  volume  of  trade  in  Canada  will  never  be  increased  by 
special  sales;  it  may  be  increased  by  the  development  of  our 
magnificent  natural  resources,  to  which  we  business  men 
should  give  some  attention,  as  frequentl3'  pointed  out  in  The 
Review. 

W.  F.  Haygarth,  Canfield.   Ont. 


I  think  special  sales  pay,  because  I  have  tried  them  They 
pay,  because  you  can  keep  your  stock  clean  when  lines  get 
broken  and  down  to  a  few.  And  sometimes  you  can  buy 
goods  at  less  than  regular  price;  then  you  can  bunch  them  all 
in  a  lot  at  one  price.  If  I  do  lose  some  money  on  the  lines  that 
are  broken,  I  think  it  is  all  right,  as  I  had  sold  the  goods  at 
regular  profit  until  they  got  broken  and  only  a  few  were  left. 
I  can  keep  my  reputation  of  keeping  nice  clean  stock.  When  I 
make  these  special  sales  I  get  the  goods  together  and  write  an 
advertisement,  tell  the  people  what  good  value  they  are  and 
why  they  are  reduced  ;  and  I  have  had  some  success. 
Bell  <S  McEachern,  Stayner,  Ont. 


Special  sales!  Why,  yes,  we're  right  in  the  midst  of  the 
biggest  in  our  history.  How  should  they  be  conducted  ? 
1.  Have  the  goods.  2.  Give  the  values.  3.  Advertise,  i.  Ad- 
vertise intelligently.  5.  Advertise  truthfully.  6.  Advertise 
everlastingly.     But  be  sure  you  have  the  goods  and  the  values 
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Cash  moves  the  world. 

Intelligently  handled  it  moves  more  for  some  people  than  for  others. 

Cash  moves  leather  and  wool  into  the  H.B.K.  factory  to  better  advantage  than  to  any 
other  mitt  and  glove  house  in  Canada. 

It  moves  sealskins  direct  from  the  ice  floes  of  Labrador  to  this  factory. 

It  moves  buckskins  direct  from  the  Llamas  of  South  America. 

It  moves  wool  from  the  sheep's  back  straight  to  this  factory. 

It  moves  linings,  ducks,  corduroys,  etc., direct  from  the  looms  to  the  H.B.K.  factory. 

It  saves  all  middlemen's  profits — the  tanners'  and  dressers'. 

It  puts  more  value  into  H.B.K.  gloves,  mitts  and  clothing  than  any  other  lines  of 
similar  goods  in  Canada. 

That's  why  so  many  H.  B.  K.  mitts,  gloves  and  clothing  are  wanted  in  every  part 
of  Canada  that  the  H.  B.  K.  factory  has  doubled  its  output  every  year  for  three  years  back. 

If  you  want  the  best  for  trade  and  profit  you  need  a  full  assortment  of  H.  B.  K.  goods 
for  Fall  1902. 

The  Hudson  Bay  Knitting  Co, 

30  St.  George  Street,  MONTREAL. 
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to  back  it  up.  As  iiitdiuins  to  reach  the  people  we  use: 
1.  Circular  letters.  2.  Posters.  3.  Full  page  ads.  in  local 
papers  (changed  every  issue).  4.  Window  displays,  changed 
at  least  every  week,  often  more  frequently.  The  last-named  is 
the  best  advertising  medium  we  have.  Newspaper  cuts  are 
good,  word  pictures  are  good,  but  there  is  nothing  like  the 
real  live  article  attractively  displaj-ed  and  frequently  changed. 
Sorry  we  have  not  time  to  saj'  more,  for  we  have  scarcely 
touched  the  core  of  the  matter. 

Grosch  S  Pfeffer,  nHverton,  Ont. 


Special  sales  are  of  great  benefit  to  a  general  merchant  if 
conducted  properly.  We  have  a  special  sale  once  a  year  for 
two  days  onh-.  We  get  out  large  sheets  advertising  fully  the 
bargains  we  intend  giving;  but  only  a  few  days  before  the 
sale.  We  work  hard  to  get  the  stock  in  proper  shape,  bringing 
out  the  slow  sellers.  Then  we  mark  at  ridiculous  prices  every- 
thing on  the  tables  and  counters,  with  price-tickets  on  each 
article.  We  then  employ  a  large  staff  of  clerks  for  the  two 
days,  and  the  result  is  surprising. 

Dundas  S  Flavelle  Bros  ,  Lindsay,  Ont. 


We  fear  we  cannot  give  you  any  special  information,  as  we 
have  always  avoided  any  excitement  as  far  as  possible  in  con- 
ducting our  business.  Our  own  ideas  are  that  where  special 
sales  are  one  of  a  store's  features  customers  do  not  have  the 
confidence  to  buy  at  any  other  time  except  at  these  sales,  and 
one's  trade  is  done  only  at  these  special  times,  which  means 
that  the  steady  trade  which  should  come  to  a  large  store  seeks 
other  sources  where  shopping  ii  done  in  a  quieter  way. 

We  have  special  sales,  such  as  our  white  goods  sale,  linen 
sale,  remnant  sale,  but  these  are  annual  fixtures  and  do  not 
aflfect  our  ordinary  business.  These  sales  are  advertised  in  all 
our  papers,  extra  space  being  taken.  Our  mail-order  customers 
are  all  advised  by  a  printed  list,  and  our  town  is  covered  in 
the  same  way.  If  it  is  our  white  sale  we  decorate  our  whole 
store  in  white — windows  and  all  departments,  making  every- 
thing else  a  back  number.  White  goods  sales  of  the  last 
couple  of  years  have  not  been  as  successful  as  in  former  years, 
and  we  have  almost  cancelled  it  for  the  coming  Spring. 

W.  G.  nurphy  <S  Co..  Carberry,  Man. 

We  find  there  are  many  disadvantages  as  well  as  advan- 
tages in  connection  with  "special  sales."  Our  experience  has 
been  that  when  a  credit  and  cash  business  is  being  done,  the 
difficulty,  we  find,  is  that  the  credit  customers  want  the  goods 
on  sale  on  credit  at  the  same  price  as  the  cash  customer.  We 
also  find  that  in  a  town  with  a  population  of  1,200  or  1,500 
our  newspaper  circulation  is  just  weekly,  consequently  a 
•'special  sale"  has  to  be  advertised  a  week  or  two  ahead,  and, 
should  the  weather  be  unfavorable  on  the  day  given,  our 
special  sale  proves  a  failure. 

There  are  people  (bargain-hunters)  who  always  wait  for 
these  "special  sales,"  and  are  so  accustomed  to  them,  are 
educated  to  expect  goods  at  cost  and  under,  and  it  is  almost 
impossible  to  do  business  with  them  after  the  sale  is  over,  as 
they  want  the  goods  at  sale  prices. 

The  above  are  a  few  of  the  disadvantages  of  "special 
sales"  which  we  have  to  contend  with. 

But,  on  the  other  hand,  these  sales  are  a  good  thing  for 
clearing  off  an  overloaded  stock  and  for  getting  rid  of  goods 
which  are  out  of  date. 

I  think  a  great  many  special  sales  are  forced  on  some  of 
the  merchants  as  a  means  to  raise  the  necessary  money  to 
satisfy  the  demands  of  the  creditors. 

In  regard  as  to  how  they  should  be  conducted  so  as  to  be 
profitable,  I  might  suggest  a  special  sale  of  one  particular 
line  of  goods,  say  hosiery  or  handkerchiefs,  in  order  to  draw 


the  customer  to  the  store,  and  then,  by  introduction  of  other 
goods,  a  profitable  sale  might  be  the  result. 

Advertising  special  sales  has  a  tendency  to  keep  the 
merchant's  name  before  the  public  and  with  this  one  excep- 
tion our  experience  has  lieen  that  "special  sales"  are  not 
profitable. 

HOW  A  DROP  SALE  IS  MANAGED. 

MONEY  is  a  mighty  convenient  article,  but  to  get  it  keeps 
one  bus}'.  It  is  then  hard  luck  if  one  can't  keep  busy. 
How  to  keep  busy,  busy  in  the  sense  of  money-making 
bus}',  and  not  meddling  busy,  is  a  problem — especially  on  a 
hot  day,  and  above  all,  for  a  dry  goods  merchant.  People  are 
listless;  they  won't  be  disturbed.  Extra  efforts  must  be  made 
by  the  retailer  to  arouse  customers  from  lethargy ;  if  the 
retailer  doesn't  shake  himself,  and  wake  the  people  the  repair 
man  will  have  a  heavy  bill  against  him  for  shelves  broken 
down  by  the  weight  of  goods  unsold. 

The  merchant  in  the  small  village  who  has  no  competitor 
and  who  doesn't  "go  after"  business,  because  his  customers 
come  in  and  ask  for  what  they  want,  has  an  idea  that  his  trade 
will  not  bear  drumming  and  that  he  will  get  the  business  any- 
way. He  keeps  in  stock  the  staple  articles  which  are  in 
demand  every  dav  in  the  year  and  manages  to  keep  fairly  busy 
all  the  year  round.  He  doesn't  stop  to  consider  that  he  might 
increase  his  trade  b}'  "going  after  "  it.  To  be  sure  he  might 
have  to  hire  an  extra  clerk  or  two,  but  he  would  make  enough 
profits  on  his  enlarged  business  to  pay  him  for  his  extra 
outlay. 

What  holds  good  in  the  country,  is  also  the  rule  in  the  city, 
only  the  conditions  and  methods  for  bringing  in  the  trade 
may  differ  somewhat. 

The  trade  must  be  stimulated.  The  merchant  must  see  to 
it  that  he  gets  his  full  share  of  the  business.  It  is  true  that  he 
will  always  get  some  of  the  business,  whatever  be  the  efforts 
he  makes ;  it  is  true,  as  well,  that  he  will  never  get  it  all 
though  he  employ  the  most  extraordinary  means.  The 
customers  must  be -told  their  wants;  he  must  be  prepared  to 
fill  these.     How  to  accomplish  this  is  his  problem. 

The  Chicago  Dry  Goods  Reporter  tells  of  the  methods 
employed  by  a  successful  house  which  manages  to  keep  busy 
all  the  year  around. 

Every  store  without  exception  will  always  have  a  lot  of 
goods  at  the  middle  of  the  season  which  do  not  meet  with 
public  favor.  These  goods,  if  they  don't  meet  with  ready  sale 
when  they  are  new  and  fresh,  certainly  will  not  sell  any  better 
when  they  have  been  carried  over  a  year  and  look  soiled  and 
shopworn.  Gather  all  such  articles  together  at  the  beginning 
of  June.  At  the  same  time  procure  from  the  jobbers  odds  and 
ends  of  desirable  goods  at  a  largediscount  Make  an  average 
price  on  the  whole  lot  of  the  same  kind  of  goods  and  make  it 
high  enough,  say,  just  to  come  out  even,  or  with  a  good 
margin.  The  price  is  low  enough  to  sell  the  goods.  Then 
don't  be  afraid  of  telling  the  customers  exactly  what  you  are 
doing.  They  know  your  stock  so  well  that  when  they  go  into 
your  store  they  will  recognize  on  your  bargain  counter,  for 
instance,  a  piece  of  dimity  for  which  you  used  to  charge  15 
cents  per  yard.  The  price  on  it  may  now  be  9 cents  or  Tcents. 
They  know  it  is  cheap  for  that  quality  and  they  buy  it.  The 
same  way  with  lots  of  other  articles. 

But  June  is  not  only  a  month  for  "  odds  and  ends  sales." 
There  is  any  amount  of  little  things  that  your  trade  wants 
during  this  month  and  is  willing  to  pay  good  prices  for.  All 
you  have  to  do  is  to  let  them  know  that  you  have  got  them 
and  at  the  right  price.  You  can  sell  an  enormous  lot  of 
women's  furnishing  goods,  such  as  laces,  embroideries,  neck- 
wear and  ribbons,  and  then  on  top  of  that  articles  for  Summer 
outings,  such  as  hammocks,  bathing  suits,  bath  towels,  porch 
pillows,  etc. 

During  the  month  of  July  you  can  hold  what  we  may  call 
a  "Drop  sale."    Gather  every   short  length   of   piece  goods 
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NISBET  &  AULD 


N 


MEN'S  and  WOMEN'S 

HIGH-GRADE  WOOLLENS 

TAILORS'  TRIMMINGS 

—  AND  — 

TAILORING  SILKS. 

Complete  ranges  of  our  celebrated  ''DEVONIA" 
and  "IN VERONA"  serges  and  twills  carried  in 
stock. 

SELLING  AGENTS 

Famous  Oxford  Tweeds  and  Homespuns. 

HOUSEHOLD  LINENS. 

We  carry  a  complete  assortment  of  the  well- 
known  Scotch  makers,  Erskine,  Beveridge  &  Co., 
and  in  Fancy  lines  we  show  choice  goods  in  British 
and  continental  makes. 

Letter  and  travellers'  orders  have  prompt  and 
careful  attention.     Samples  supplied  the  trade. 
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together  and  every  article  of  which  you  have  only  one  or  two 
sizes  left.  Then  take  out  of  the  stock  goods  which  have 
become  a  little  soiled  on  the  edges.  These  you  can  cut  up  into 
shirt  waists  or  children's  dress  lengths  and  put  them  in  with 
the  lot.  When  you  have  all  these  odds  and  ends  together  your 
stock  is  reasonably  clean.  Then  you  can  advertise  a  whole 
week's  sale,  beginning  on  Monday  morning,  choice  of  a  certain 
lot,  9S  cents.  In  the  afternoon  drop  the  price  to  79  cents, 
Tuesday  morning  to  65  cents,  afternoon  to  49  cents,  Wednes- 
day morning  39  cents,  afternoon  to  29  cents,  Thursday 
morning  to  19  cents,  afternoon  to  13  cents,  Friday  forenoon 
to  9  cents,  afternoon  to  6  cents,  Saturday  morning  to  4  cents, 
afternoon  to  2  cents,  and  evening  to  1  cent.  Of  course,  the 
best  goods  go  at  98  cents,  and  the  smaller  the  price  gets  the 
poorer  become  also  the  assortment,  until  when  Saturday 
comes  what  is  left  isn't  worth  giving  away.  A  prominent 
retailer  who  introduced  this  method  of  sales  gave  his  opinion 
as  follows: 

"You  may  think  that  we  must  lose  quite  a  good  deal  of 
money  on  such  a  sale.  But  we  figure  it  this  way:  Say,  for 
instance,  that  we  had  bought  a  30-yard  piece  of  dimity  for  10 
cents  a  yard  and  sold  27  yards  for  15  cents.  We  had  already 
made  over  SSVa  per  cent.,  so  that  whatever  we  got  for  the 
three  yards  was  only  so  much  more  profit,  instead  of  being  a 
loss.  In  this  way  we  manage  to  keep  busy  during  the  whole 
month  of  July.  When  August  comes  there  are  always  new 
goods  coming  in  with  which  to  draw  people's  attention  to  our 
store." 

The  opinion  of  successful  experiment  ought  not  to  be 
lightly  regarded. 


THE  ELEVATED  SALESMAN. 

An  article  that  is  meeting  with  very  great  success  amongst 
drygoodsmen,  is  "The  Elevated  Salesman."  This  invention 
is  a  hanging  frame  for  displaying  and  selling  lace  curtains. 
The  frame  holds  30  samples,  occupies  little  space,  and  sales 
can  be  quickly  and  easily  made.  "  The  Elevated  Salesman  " 
is  in  use  in  the  leading  stores  throughout  Canada  and  the 
United  States.  Its  moderate  cost,  namely  $15,  places  it 
within  the  reach  of  all  stores  that  handle  lace  curtains. 

It  is  to  be  commended  to  the  dry  goods  trade  as  an  article 
of  great  utility,  and  a  fixture  which  should  be  in  every  up-to- 
date  store.  It  is  manufactured  by  the  inventor,  W.  A.  Mc- 
Dougall,  London,  Ont.,  and  Port  Huron,  Mich. 


NATURAL   JAPANESE   WASHING    SILKS. 

Attention  is  drawn  to  a  London  house  which  has  made 
itself  famous  for  its  natural  Japanese  washing  silks,  viz.,  T. 
Rickard  &  Co.,  20  Cheapside,  London.  During  the  past  six 
years  Rickard  &  Co.  have  been  exclusively  silk  specialists,  and, 
by  giving  their  undivided  attention  to  this  one  department  of 
the  draper}'  business,  they  are  able  to  offer  these  goods  in  ex- 
traordinary variety  and  at  attractive  prices. 

This  large  stock  comprises  natural  Japanese  washing 
sillks,  twill  Japs,  Shantungs,  Tussores-dyed  Japs;  printed, 
figured  and  striped  Japs,  colored  Louisine,  Oriental  satins,  and 
foreign  and  English  mervs. 

T.  Rickard  &  Co.  are  looking  towards  Canada  for  trade, 
and  will  be  pleased  to  quote  prices  or  welcome  buyers  during 
their  visits  to  the  London  market. 


Care  and  Sale  of    Umbrellas 
and  Parasols. 


THERE  are  perhaps  few  classes  of  goods  which  require 
more  careful  supervision  of  stock  than  umbrellas  and  para- 
sols. Before  sale,  unless  sufficient  precaution  is  observed, 
stocks  look  shopworn  and  shabby.  Umbrellas  become  quickly 
marked  in  the  folds  and  present  an  unsightly  and  unsalable 
appearance.  This  evil  is  intensified  in  the  case  of  new  clerks. 
They  are  not  so  careful  to  see  that  the  goods  are  properly 
rolled ;  they  are  not  so  particular  about  getting  the  folds  in 
order  before  rolling.  The  result  is  that  when  the  cases  are 
drawn  on  the  umbrella  is  creased. 

The  average  retailer  does  not  carry  a  heavy  stock  of 
goods.  He  simply  buys  enough  stuff  to  make  a  good  window 
and  counter  display.  The  greatest  stress  is  laid  on  the  staples. 
Notions,  trimmed  parasols,  printed  warp  effects  and  other 
styles  are  apt  to  be  dead  issues  after  the  first  demand. 

Asked  as  to  his  method  of  advertising,  a  well-known 
manufacturer  answered  that  it  was  the  best  policy  to  adver- 
tise every  day.  To  be  constantly  before  the  public  as  the 
maker  or  seller  of  a  good  article  is  splendid  capital.  A  tasteful 
display  in  a  window  is  a  good  trade-catcher. 

"  Look,  Frank,  there's  a  place  we  can  get  an  umbrella,"  is 
a  remark  often  called  forth  by  neat  and  tasteful  decorations  in 
the  window. 

In  display,  the  mirror  as  a  background  is  not  apt  to  prove 
a  success  The  dealer's  object  it  two-fold,  firstly,  to  show  the 
potential  buyer  that  here  is  a  place  to  buy  parasols  ;  secondly, 
to  show  that  the  prices  are  reasonable  and  easily  within  the 
purchaser's  reach.  It  is  a  well-known  fact  that  the  eye  notices 
and  is  drawn  towards  what  is  in  motion  more  quickh'  than 
to  what  is  at  rest.  Persons  moving  along  the  street  present, 
by  their  reflection,  objects  in  motion,  and,  as  a  potential  buyer 
looks  in  the  window,  instead  of  concentrating  all  his  attention 
on,  first,  the  quality  of  the  goods,  and,  secondly,  the  reason- 
ableness of  their  price,  his  attention,  however  unconscioush', 
is  diverted  to  the  moving  objects  and  a  factor  enters  in  to  dis- 
turb the  likelihood  of  the  sale. 

Another  objectionable  feature  of  mirrors  is  that  the 
shapely  outlines  of  parasols  cannot  be  shown  off  to  good 
advantage  without  a  relieving  background.  A  light  back- 
ground for  black  parasols  gives  a  definiteness  and  a  sharpness 
of  outline  to  the  object,  while  a  mirror,  especially  if  the  para- 
sols be  arranged  in  the  orthodox  cone-shaped  display,  is  apt 
to  give  a  wilderness-like  appearance. 

Parasols  and  umbrellas  should  be  kept  under  cover.  The 
plain  black  or  white  parasol  should  be  kept  neatly  rolled.  In 
the  case  of  others,  where  novelty  of  shade  or  arrangement  of 
colors  is  apt  to  prove  a  selling  factor,  it  is  essential  that  the 
shades  and  combinations  of  color  be  given  their  due  im- 
portance. A  large  number  of  dealers  keep  them,  not  in  the 
expanded  but  in  the  relief  position,  that  is,  without  the  band 
to  secure  them.  The  appearance  is  very  bright,  and  this 
method  of  display  should  be  a  business-pusher. 


The  human  race  is  divided  into  two  classes — those  who 
go  ahead  and  do  something,  and  those  who  sit  and  inquire, 
"Why  wasn't  it  done  the  other  way?"  —  Oliver  Wendell 
Holmes. 


MARRIAGE  OF  A  MONTREAL  MERCHANT. 

The  marriage  of  Mr.  J.  A.  Jacobs,  manager  of  the  Cana- 
dian Underwear  Co.,  Montreal,  to  Miss  Stephanie  Lewis, 
second  daughter  of  Mr.  Nathan  Lewis,  of  Montreal,  took  place 
on  Wednesday  evening,  June  18,  at  the  residence  of  the  bride's 
parents.  Mr.  and  Mrs.  Jacobs  have  left  for  Europe,  and  will 
be  absent  for  considerable  time.  The  Dry  Goods  Review  is 
glad  of  the  opportunity  to  extend  to  Mr.  and  Mrs.  Jacobs 
hearty  congratulations. 
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Brice,  Palmer  $f  Co., 


Telegrams ; 
"Eminent" 


London 


NATIONAL 


(copyright) 


BRICE,  PALMER  &  CO. 

LONDON,  ENGLAND. 

Warehouse:   14  Cannon  St.,  E.C. 
factory  :    90-92-94-96  City  Road,  t.C. 


London,  Eng. 


MANUFACTURERS 
OF 


The  "Eminent" 
Raincoats. 


Ladies',  Misses'  and   Children's 


Cloaks  and  Suits, 


WE    HAVE    APPOINTED 

The  BritisI]  Impoit  Co, 

I    WELLINGTON  ST.  WEST 
TORONTO 

Our  representatives  for  Canada. 
Samples  can  be  seen  at  their  warehouse. 
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I    WHITE  GOODS.    I 
^  ^ 

XOLESTIONABLV  weather  conditions 
are  an  important  factor  in  the  sale  of 
white  goods,  but  there  is  something  else 
that  plays  a  greater  part,  that's  motiey. 
When  times  are  good,  and  cash  plentiful, 
white  goods  find  a  ready  sale.  Occasion 
dictates  costumes.  The  elite  and  wealthy 
are  more  apt  to  regulate  their  dress  by 
the  calender,  by  the  horse-shows,  by  the 
races,  than  by  the  thermometer.  The 
thought  which  prompts  the  purchase  is 
"It's  time  it  should  be  warm.  'Twas  so 
this  time  last  year.  I  have  the  money.  Ergo,  I'll  have  the 
goods."  Canada  is  enjoying  good  times.  The  wealthy  feel  it, 
but  not  they  alone.  The  middle  class  and  the  poorer  classes 
all  feel  a  fuller  purse.  All  have  more  ready  cash.  Therefore 
thev  must  and  will  have  the  proper  garments. 

That  which  serves  well  to  indicate  the  prosperity  of 
retailers  in  white  goods  is  the  fact  that  no  time  allowances!  are 
asked.  No  requests,  or  very  few,  are  received  from  retailers 
asking  for  extensions  of  periods  for  payments. 

The  cold  weather  checked  the  sale  of  white- 
The  Weather.  wear,  shirt  waists  and  blouses,  but  the 
few  warm  days  soon  showed  largely  increased 
sales.  Even  one  day  of  warni  weather  serves 
the  manufacturers  in  good  stead.  One  retailer 
placed  a  heavy  order  because  the  thermometer 
went  up  for  one  day.  In  general,  the  depres- 
sing effects  of  the  weather  operated  in  sorting 
orders;  in  placing  orders  no  material  influence 
was  observable.  The  hot  weather  now  on  will 
force  a  big  run  on  sheer  materials. 

The  black  goods  have  had 

The  Coronation    ^^^.^   importance    enhanced 

a  Factor.  .     ':        .    j     4.1,     tu^ 

since  the  Queen  s  death.     1  he 

Coronation  popularized  colors.  With  colors, 
white  always  experiences  a  boom.  The  con- 
clusion of  war  probably  will  expel  sombre 
effects.  The  white  goods  manufacturers  owe 
much  to  Kitchener.  Pompadour  stripes  will  be 
popular. 

It  is  felt  among  white  goods 

manufacturers  that  nothing 

is  to  be  gained  by  with- 
holding from  consumers  the  technical  informa- 
tion that  starch  deadens  the  most  lustrous 
yarns.  One  of  New  York's  largest  converters 
of  white  goods  is  considering  the  advisability 
of  placing  a  ticket  on  all  goods  made  wholly, 
or  in  part,  of  mercerized  yarns,  warning  buyers 
that  they  are  not  adapted  for  uses  which 
render  starching  necessary.  This  is  warmly 
endorsed  b}- some  of  our  leading  manufacturers 
Mercerized  goods  will  wash,  but  hot  starch 
spoils  lustre.  It  would  be  a  good  thing  were 
this  generally  known. 

Indications  point  to  this  be 

ing  a  phenomenally  big  white 

season.  The  rage  for  white 
is  so  pronounced  that  it  has  partially  eclipsed 
a  really  large  business  done  in  ecru,  biscuit, 
tan,  linen,  and  closely  allied  shades,  in  which 
the  newest  and  most  popular  shade  is  Arab  tan. 


Popular 
Novelties. 


Canadian  vs. 
United  States 
White  Goods. 


Generally  speaking,  the  styles  indicate  no 
startling  novelties.  The  shirt  waists  that 
are  the  most  popular  are  white  waists, 
upon  which  is  a  great  deal  of  work.  Brocade  effects  are  not 
proving  popular.  Piques,  madrases  and  oxfords  are  too 
heavy.  Open  fronts  find  favor.  The  novelties  are  applique 
and  panel  effects  and  medallions.  Fabrics  will  not  yield  any- 
thing new. 

A  prominent   Canadian   manufacturer  who 

recently  went    to    New   York  to    purchase 

goods   declares    that    Canadian  goods   are 

better  made  and   possess   a  superior  finish. 

and  are  as  down-to-date  as  the  average  Yankee  goods.    This 

should  be  an  important  element  in  the  sale  of  Canadian  white 

goods. 

„  _  New  York  papers  report  that  a  very  active 

Trend  of  Trade      a     v     ,■        a     ■      \.u    \     ^  4.        ^u 
in  New  York.  duphcatmg    during    the  last  two  or  three 

weeks      has      produced     a     very      genera 

scarcity  of  some  lines  of  white  goods.   Here  there  is  no  marked 

scarcity  of  white  goods.      Colors  have  had  a  good  run  and 

there  have  been  large  sales  of  white  goods.      White  organdies, 

instead  of  lawn,  have  proved  very  popular  with  the  finer  class 

of  trade.    The   prevailing  fashions   are  low   necks  and  short 

sleeves,  elbow  sleeves  especially  being  in  favor. 

An  exceedingly  attractive  and  tasteful  dis- 
play of  whitewear,  original  in  design  and 
execution,  is  that  of  H.  G.  Marr,  Moncton 
and  St.  John,  N.B.  The  whole  presents 
an  harmonious  appearance,  in  the  shape  of  a  photo,  mounted 
on  a  dark  bsekground,  with  the  words:  "Some  Samples  of  our 


An  Attractive 

Whitewear 

Display. 


Hercerized 
Goods. 


A  Rage 
for  White 


A  Pretty  Whitewear  DJsjjIny,  by  H.  G.  Marr,  Mouctou  aud  St.  John,  X.B. 
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Gale  Manfg.  Company 

14-24  Mincing  Lane,  Toronto. 

FALL   /Wrappers 


LEADERS 


From  $9.00  to  $30.00  per  doz. 
Specials  at  $12  and  $13.50. 


FALL   )  ^'^""t  Waists 


LEADERS 


From  $6.00  to  $96.00  per  doz. 

Special  French  Opera  Flannel  at  $32.00. 
"      Black  Taffeta  at  $40.00. 


FALL   )  Flannelette  Gowns 


LEADERS 


From  $4.75  to  $22.00  per  doz. 
Special  in  plain  colors  at  $6.75. 


L-e-b-ber    Orders    Solioi-ted. 
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White  Goods— Continued. 

Whitewear,"  neatly  penned  on  the  top.  Beneath  are  the  simple 
words  "  H.  G.  Marr,  Moncton  and  St.  John." 

As  the  accompanying  illustration  shows,  a  lady  stands 
with  mirror  in  hand  robed  in  neat  iinderdress,  while  on  her 
left  are  tastefully  arranged  the  other  white  garments  of  a 
complete  costume. 

The  representation  of  a  lady  in  the  midst  of  the  picture 
adds  a  human  interest,  and  does  not  fail  to  arrest  attention. 
The  dealer,  however,  has  been  careful  to  bear  in  mind  that  the 
end  to  be  attained  is  not  the  reproduction  of  a  pretty  face,  but 
a  proper  display  of  the  firm's  whitewear. 

The  whole  is  clever  and  well  arranged. 

A  point  worthy  of  note  is  the  absence  in  the 
market  of  job  lots,  as  compared  with  other 
years.  Manufacturers,  in  making  up  their 
"oods,  have  been  even  more  careful  than  usual.  There  are  no 
surpluses  on  the  market,  and  the  expectation  is  that  prices 
will  be  sustained. 


Absence  of 
Job  Lots. 


W  HUE  nONTH  WINDOW. 

A  tasteful  display  of  white 
goods  invites  attention.  A 
novel  window  attracts  custo- 
mers. The  following  decora- 
tions as  described  by  a  con- 
temporary show  skill  in  win- 
dow dressing : 

First  a  large  hoop  or  circle 
is  constructed.  This  is  covered 
with  pink,  light  blue,  green  or 
yellow  paper.  Take  next  a 
sheet  of  white  paper  large 
enough  to  cover  the  hoop. 
Cut  the  words  "White  Month 
Sale"  in  fancy  letters,  then 
arrange  this  on  the  circle  over 
the  colored  paper.  Arrange 
this  circle  in  the  centre  of  the 
window  about  a  foot  out  from 
the  background.  Puff  that 
part  of  the  background  that 
shows  over  bunting  same 
color  as  the  colored  paper 
used.  Then  arrange  muslin 
garments  on  the  outer  edge 
of  the  circle  and  on  the  back- 
ground. Now  construct  an 
arch  a  little  wider  than  the 
circle  and  as  high  as  the 
background.  Arrange  this  in 
the    centre    of    the    window 

about  eight  inches  back  from  the  glass.  Cover  this  with 
bunting,  puffing  it  closely,  and  on  the  free  side  arrange  muslin 
garments.  Cover  the  base  with  bunting,  puffing  it  loosel3', 
on  the  side  rooms  and  about  the  base  arrange  muslin 
garments.  Each  garment  should  have  a  neat  descriptive  card 
or  price-ticket  attached  to  it.  An  electric  light  or  two  back  of 
the  circle  will  produce  a  pretty  effect. 

This  same  idea  can  be  carried  out  with  white  waists. 

SPECIAL  IN    HANDKERCHIEFS. 

Brophy,  Cains  &  Co.  have  secured  some  of  their  old  lead- 
ing lines  in  ladies'  white  hemstitched  lawn  handkerchiefs 
again  and  will  have  them  in  stock  by  the  middle  of  the  month. 
Those  who  handled  these  lines  a  few  seasons  ago  will  be 
pleased  to  have  a  chance  of  repeating  at  old  prices.  They  are 
also  showing  a  new  range  of  1/2,  %  and  1-inch  hems,  and  some 
of  the  sheer  linen  "Centres"  so  much  in  demand. 


Women's  Summer  Whitewear 

Wa  fflBltp  our  own  Udderpear  and  make  it  to  suit  the  tastes  and 
particular  wants  of  Toronto  .women.  Our  garments  are  large  and  roomy ; 
they're  made  carefully  and  with  good  taste.  We  provide  a  bountiful 
assortment,  so  that  no  one  need  be  disappointed  when  coming  here  to 
buy.  Theq  back  of  all  we  know  how  to  make  prices  that  cannot  fail  to 
please.     Our  prices  make  home  sewing  an  extravagance. 

These  are  some  of  the  new  summer  lines  we  have  placed  on  our 
counters :  — 


WHITE    QUILTS. 

In  white  quilts,  Brophy,  Cains  &  Co.  are  showing  some 
American  lines  which  are  quite  new  and  at  popular  prices. 
They  report  a  largely  increased  business  in  this  department. 

WHITE  GOODS  FOR  FALL. 

All  of  the  larger  retail  merchants  in  the  section  of  the 
country  tributary  to  Chicago,  are  said  by  The  Dry  Goods 
Reporter,  to  be  counting  on  a  good  white-goods  business,  in 
heavy  fabrics,  at  least  during  the  first  month  of  the  Fall 
season.  This  attitude  is  already  indicated  by  substantial 
orders. 

This  inclination  to  use  white  goods  for  waist  purposes 
during  the  early  months  of  the  Fall  will  give  manufacturers 
all  they  can  do,  which  practically  means  no  shut-down  in  the 
principal  mills  this  season.  The  avidity  with  which  orders  are 
now  being  placed  for  both  Fall  and  next  Spring's  delivery  has 
complicated  the  situation  to  a  degree  at  least.  Manufacturers 
who  could  otherwise  take   additional  orders  for  goods  to  be 

delivered    this    Summer    are 

^1       now  forced  to  turn  some   of 

them  down,  as  they  are  de- 
voting attention  to  future 
needs.  While  this  action  seems 
unreasonable  at  first  glance, 
the  large  number  of  advance 
orders  taken  for  next  year 
make  it  necessarv. 


Night  Gowns 

Gowns;  made  of  flne  nainsook:  Blip- 
over  style,  with  three-quarter  sleqK-e«; 
Jow,  round  neck;  finished  with  bead- 
ing; silk  ribbon  draw  and  lawi.  frill; 
trimmed  with  hemstitching  and  silk 
ribbon  edge;  lengths  64  to  I  QC 
60  Inches liZu 

Oowna;  made  of  flne  nainsook;  slip- 
over style:  low.  round  neck;  flnlshed 
with  beading,  rlbtwn  and  lace  edge; 
front  of  Insertion  and  clustoi-s  of  nar- 
row tucks  and  Ilnlshed  with  hem- 
stitching; elbow  sleeves;  finished  with 
hemstitching;  frlU  of  lawn;  trimmed 
with  tu.:ks  and  flne  lace  edge;  Q  Cf\ 
lengths  64  to  60  Jnches ZiuU 

GowrLs;  made  of  flne  nainsook;  slip- 
over style;  square  neck  back  and 
front;  trimmed  with  blind  embroid- 
ery; hemstitched  and  silk  ril>bon 
bows;  fi'ont  trimmed  with  clusters 
narrow  tucks;  elbow  sleevbs;  with 
embroidery;  hemstitched;  flare  fi-lU: 
lengths   54    to   Go    Inches A  RH 

SklPts 

Skirts;    made    of    flne    cotton;    linished 
with   flQunc^e  of   three  rows;    la.ce   In 
Bert  Ion    and    lace    edge;    dust 
frill;   lengths  38  to  40  Inches.. 

Skirts:    m.tde    of    fine      cambric;    with 
umbrell.a  frill:  flounce  ol  cam-brlc  and 
wide   skirting     embrt)idery:     t^amb 
dust   filll:       lengths  38   to   43 
Inches 


6.00 


I  Skirts:   flne  cainbrlo:     cluster     narrow 
tucks  and   deep  flounce  of  extra  flne 
Swlaa     bll^id      embroidery;       trimmed 
with  two  clusters  hair  tucks; 
lengths   40  and  42  inches., 


Drawers 

Dravvpis,  Kood  cotton: 
tucka  and  cambric  fril 
ed  style,  sizes  23,  2i>, 
inches  


■lusior   narrow 
;  open  or  clos- 

and  27 


.35 


.98 

wtth 
^c  and 
imbric 

1.28 


Orawera.  fln?  cotton;  two  clusters  flne 
tucks  and  frill  of  embroidery;  open 
or  cltwed  style,  lengths  23.  36,         6  C 


and  27  Inchec. 


Sample  Whitewear  Advertisement  of  a  Toronto  Firm. 


A  CONTINUOUS  WHITE 
GOODS  SEASON. 

The  Dry  Goods  Econo- 
mist, referring  to  the  white 
goods  trade  in  New  York, 
says  that  even  more  surpris- 
ing than  the  heavy  demand 
for  sheer  goods  is  the  manner 
in  which  sales  of  heavy  goods 
are  maintained.  Cross-welt 
and  fancy  piques,  canvas 
weaves,  ducks,  twine  cloths, 
madrases,  oxfords  and  mer- 
cerized fancies  in  most  of  the 
weaves  named  are  still  taken 
in  large  aggregate  quantities 
by  both  retailers  and  cutters. 
Rather  more  liberal  buying 
than  usual  is  stimulated  by 
the  fact  that  these  lines  are 
safe  investments  for  Fall  sel- 

ling  and   for   next   Spring   as 

well. 
The  fact  that  this  year  is  a  continuous  white  goods  season 
is  partially  responsible  for  the  current  small  supply  of  the 
sheerest  fabrics.  Mills  and  converters  have  not  been  confined 
to  such  goods  as  has  almost  invariably  been  the  case  in  previ- 
ous seasons. 

It  was  not  necessary  to  risk  the  accumulation  of  such 
lines,  and  cool  weather  during  the  late  Spring  and  earh-  Sum- 
mer decided  them  to  restrict  the  production  of  these  and 
turn  to  heavier  lines  that  can  be  sold  almost  the  year 
round. 


Drawei-s:  flne  cambric,  with  cluster  of 
narrcw  tucks:  flfjished  wtth  umbrella 
frill  of  line  wide  embroidery;  operi_or 
closed    styles:  len£?th5  25  and 
.7  inches   

Copset  CovePs 

Corset  Covers:  good  cotton;  low,  round 
ncok;  flnlshed  with  beading,  ribbon 
and  lace  e-ige:  front  trimmed  with 
three  rows  insertion:  arms  flnlshed 
with  lac'j;  sizes  32  ti 
bust    

'^ciset  Coverr:  low  neck;  nock  and 
arrns  flnlshed  with  beading,  ribbon 
an\l  lace  edge:  front  trlmint-d  with 
two  rows  lace  Insertion  and  clu=>:er 
fine  lucks:  back  four  cluste 
tucks.  sizes  32  to  40 
fust 


.50 


.50 


1.1  S 


SOME  FALL  LEADERS. 

The  Gale  Manufacturing  Co.,  14-24  Mincing  Lane, 
Toronto,  are  offering  some  bright  lines  of  Fall  leaders  in 
wrappers,  shirt  waists  and  flannelette  gowns.  Their  special 
French  opera  flannels  and  black  taffetas  will  attract  consider- 
able attention. 
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T  TNDER  the  old  system  of  curtain- 
sellino  the  salesman  had  more  than 
his  share  of  work  to  do.  With  The 
'Elevated  Salesman"  to  aid  him  there's 
no  wear  or  tear  upon  him  or  his  samples. 
This  device  won't  make  the  whole  sale  for 
him,  but  it  makes  it  easier  and  helps  him 
make  it  oftener.  When  it  isn't  busy  help- 
ing sell  goods  it's  saving  for  him — saving 
him  trouble,  time  and  temper  in  his 
stockkeeping-. 


TKe  Price  of  tKe 
"Elevated  Sales- 
man" is  Fifteen 
Dollars,      j^     j^ 

I 
It  will  earn  its  cost  in  a  busy 
week's  selling.  Is  at  work 
^1^  in  Canada  from  Halifax  to 
Victoria,  and  in  many  States 
in  United  States. 


The  "Elevated  Salesman" 


(Patents  Pending) 


WILL  increase  your  curtain  sales.     WILL  save  your  clerk's  time.     WILL  economize  space. 
WILL  keep  your  samples  in  good  condition.     WILL  please  your  customers. 

For  Displaying  Lace  CurtamS;     Tapestries^    Portieres^  and  the  like 

DESCRIPTION — The  "Elevated  Salesman"  is  a  frame  containing  30  traclc  wires, 
on  each  of  which  a  carrier  travels  bacic  and  forth.  These  carriers  are  provided  with 
cloth  pads,  to  which  curtains  are  merely  pinned.  Cords  with  handles  are  suspended 
from  right-hand  side  of  each  carrier.  By  this  means  curtain  is  drawn  out  for  inspec- 
tion and  returned  without  handling  the  curtains.  Frame  is  handsomely  finished  in 
polished  oak.  Size,  9  feet  long  by  40  inches  wide.  Floor  space  occupied,  when  not  in  use, 
is  only  54  inches  by  40  inches,  in  which  space  you  have  thirty  curtains  ready  to  show 
your  customers.    Frame  can  be  suspended  from  or  fixed  stationary  to  ceiling,  as  desired. 

W.    A.    MCDOUQALL,   nanufacturer, 

London,  Ont.,  and  at  Port  Huron,  Mich.,  U.  S. 


IlN 
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Development    of   Corset    and 
UnderAvear  Trade. 


dry  goods  trade  has  made  such 
ladies'  and  children's  outfitting 
"Demand  creates  suppl_v."  This, 
irewd  business  men,  has  been 
converted  into  a  newer  but  no  less  truer  proverb, 
"Supply  begets  demand."  The  outfitting  departments  of  30 
years  ago,  compared  with  now,  were  miserably  catered  for. 
Very  few  drygoodsmen  had  a  separate  department  at  all ; 
practically  the  whole  trade  was  done  through  warehouses, 
who,  in  their  turn,  bought  from  a  number  of  small  manufac- 
turers. At  present,  however,  a  number  of  manufacturing 
houses  from  small  beginnings  have  developed  into  important 
concerns.  The  total  ranges  of  all  the  wholesale  houses  in 
London  dealing  in  underclothing  25  to  30  years  ago  would 
not,  in  point  of  numbers  and  variety,  make  up  the  sample 
range  of  a  single  important  house  to-da}^  while,  as  to 
style,  shape,  make  and  finish,  no  comparison  is  possible.  As 
the  child  is  to  the  man,  so  the  corset  and  outfitting  trade  of 
to-da}'  is  to  what  it  was  30  years  ago.  To  this  growth  and 
development  Charles  Bayer  &  Co.,  31  London  Wall,  E.  C.etc, 
have  contributed  to  no  small  extent. 

This  firm  do  what  is  probably  the  largest  corset  business 
in  the  world.  Their  six  principal  corset  factories  are  model  in 
respect  of  heating,  lighting,  sanitation,  and  the  general  com- 
fort and  convenience  of  those  emplo\'ed ;  keep  busy  over  3,000 
hands,  and  are  fitted  with  the  most  perfect  and  up-to-date 
labor-saving  machinery.  This  firm  claim  the  credit  of  show- 
ing to  British  corset  manufacturers  that  what  was  being  done 
in  France,  Belgium  and  Germany  could  be  even  better  done  in 
England. 

The  general  development  of  British  corset  manufacture 
during  recent  years  has  been  surprising,  and  yet  it  is  but  the 
natural  result  of  the  great  improvement  in  manufacturing 
methods  and  the  consequent  improvement  in  the  three  essen- 
tials of  corsets— shape,  comfort,  and  value. 

Although  the  corset  department  to  some  extent  over- 
shadows the  other  branches  of  Charles  Bayer  &  Co.'s  busi- 
ness, yet  they  have  a  complete  organization  for  the  manufac- 
ture of  every  description  of  ladies'  and  children's  underwear. 
Not  so  long  ago  underwear  that  was  sold  ready  made  had  an 
evil  reputation  as  being  made  of  inferior  material,  scanty  in 
size,  defective  in  shape,  and  comprising,  generally  speaking, 
the  lower-grade  articles  onl3'.  This  has  been  radically  changed 
now. 

Although  a  considerable  portion  of  Charles  Bayer  &  Co.'s 
goods  in  the  underclothing  department  is  manufactured  m 
London,  the  great  bulk  is  made  in  the  northwest  districts  of 
Ireland,  where  fine  hand-sewing  has  been  an  important  indus- 
try for  generations. 

The  bulk  of  machine-made  goods  is  also  made  in  Ireland, 
in  their  magnificent  factory  in  Londonderry.  Thousands  of 
workers  have  been  engaged  for  generations  in  the  manufacture 
of  men's  white  shirts.  The  company  prides  itself  on  attaining 
the  absolute  uniformitj'  and  exactitude  so  essential  in  the 
making  of  white  shirts. 

In  the  town  of  Preston,  in  Lancashire,  their  cotton  mills 
are  situated,  supplying  the  longcloths,  cambrics,  etc.,  which 
form  the  staple  materials  from  which  underclothing  is  made. 
The  longcloths  have  for  manj'  years  enjoyed  a  good  reputa- 
tion on  the  Manchester  Exchange,  and  are  manufactured  at 
the  Astley  Field  Cotton  Mills.  The  ownership  of  these  mills 
places  Charles  Bayer  &  Co.  in  the  unique  position  of  manufac- 


turing underclothing  practically  from  the  raw  cotton  to  the 
finished  garment. 

Natural  wool,  etc.,  underv^-ear  for  ladies  and  children  is 
rapidly  assuming  a  leading  position  in  their  outfitting  depart- 
ment. 

Despite  the  fact  that  this  firm's  principal  time  and  atten- 
tion is  devoted  to  the  production  of  sound,  plain  and  useful 
goods,  they  have  also  been  successful  in  introducing  a  degree 
of  style  and  taste  in  the  manufacture  of  woven  underwear  for 
ladies.  One  of  the  wings  of  their  building  in  Golden  Lane, 
E.  C,  is  fitted  up  with  hosiery  machinery  for  the  manufacture 
of  specialties  in  cycling  knickers,  ribbed  vests,  etc. 

Charles  Baj'er  &  Co.  also  manufacture  on  a  large  scale 
dressing  gowns,  dressing  jackets,  ladies'  shirts  and  blouses, 
also  baby-linens,  robes,  frocks,  pinafores.  An  experienced  stafi 
of  hands  is  employed  in  the  manufacture  of  ladies'  white 
skirts.  A  rapidly-increasing  business  is  being  done  in  colored 
skirts,  in  moreens,  moirettes,  silks,  and  washing  materials. 


HOLLINRAKE  &   CO  'S  CATALOGUE. 

Hollinrake  &  Co.,  Ingersoll,  Ont.,  have  issued  a  new  cata- 
logue. It  is  nicely  arranged  and  an  index  in  front  makes  it  an 
easy  matter  to  find  any  department.  This  firm  carry  a  com- 
plete line  of  all  ladies' wear  and  men's  furnishing,  and  make 
a  specialty  ot  dress  goods,  millinery  and  housefurnishings. 
The  staple  department  of  the  firm  is  well  stocked  with  many 
lines  of  new  goods. 


CLOTHIERS  UNITE  AGAINST  ADVERTISING   FAKES. 

Rochester  clothing  dealers  have  united  in  the  movement 
growing  among  the  retailers  to  refrain  from  advertising  in 
programmes  and  like  mediums  and  in  the  purchase  of  tickets 
to  fairs,  raffles,  etc.  A  considerable  abuse  has  been  made  of 
the  practice  in  that  city  and  the  merchants  have  decided  to 
stand  out  against  such  drains  of  profits.  The  clothing 
retailers  have  agreed  not  to  "throw  in"  suspenders,  cravats 
and  other  articles  with  purchases  of  generous  amounts  of 
goods.  A  fine  is  attached  to  violation  of  the  agreement,  and 
it  is  to  be  rigorously  enforced. — The  Clothing  Gazette. 


THE  NEW  BUTTON  COMBINE. 

The  new  $3,000,000  button  combination  which  has  been 
formed  in  the  United  States  will  control  85  per  cent,  of  the 
covered  button  and  40  per  cent,  of  the  ivory  button  output  of 
the  countr3\  The  various  factories  which  have  been  acquired 
by  the  combine  will  be  operated,  at  least  for  the  present,  as 
thev  are  now.  Speaking  of  the  new  consolidation  The  Spring- 
field Republican  says  :  "  There  will  be  an  increase  rather  than 
a  decrease  in  the  working  forces  here  and  in  Easthampton. 
The  product  of  the  Springfield  mill  is  of  vegetable  ivory,  pearl 
and  cloth  buttons,  at  Easthampton  of  cloth  and  vegetable 
ivorj-,  and  at  Boston  of  cloth.  It  is  not  planned  to  increase 
prices.  

UP-TO-DATE  SHOW  CARDS. 

The  show-card  painter  is  already  a  necessary  adjunct  to 
the  advertising  bureau  of  manv  big  stores,  but  there  are 
thousands  of  smaller  stores  that  need  show  cards  and  yet  can't 
afford  a  show-card  painter.  This  gives  an  opportunity  to  a 
young  man  wth  hustling  qualities  to  make  himself  more  valu- 
able to  the  business,  and  also  add  to  his  earning  capacity  an 
accomplishment  that's  worth  dollars  and  cents,  besides  giving 
him  the  chance  to  leave  his  place  behind  the  counter  for  an 
hour  or  two  at  a  time  to  paint  some  needed  show  cards,  which 
is  really  a  relaxation.  It  is  with  pleasure  we  call  attention  to 
the  advertisement  of  W.  Edwards,  Carletoii  Place,  Ont.,  in 
this  issue.  We  can  heartilv  recommend  his  book  of  instruction 
teaching  this  art  as  being  the  most  complete  work  of  the  kind 
yet  published.  This  teacher  and  money-saver  will  be  mailed 
post-paid  for  $1  to  any  address^ 
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Never 

Before 

Were 


a 


P.D. 

CORSETS 


99 


In  »ucb 

Good 

Demand 


Sole  Agents  for  Canada 


The  specially  attractive  ap- 
pearance of  "P.  D."  Corsets 
helps  to  a  very  marked  degree 
to  make  them  ready  sellers. 
The  many  other  desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  them  a 
continuously  growing  popular- 
ity. Their  style,  their  com- 
fort, their  durability  have 
secured  for  them  the  fore- 
most rank  in  the  corset  trade. 
One  sale  is  instrumental  in 
producing  another.  This  is 
the  kind  of  corset  to  recom- 
mend your  customers. 


For  Samples  and 
Prices  write 


STUFFMANN 

II  VICTORIA  SQUARE,  MONTREAL 


CROMPTOIN 

CORSETS 


For  Over 
Twenty-Five  Years 


For  upwards  of  a  quarter  of  a  Century  we  have  made 
Corsets  which  have  each  year  been  the  most  popular  in 
the  Dominion,  both  in  quality,  style  am'  price.  .Xmong 
our  new  models  turned  out  ihis  season,  we  would 
emphasize 

"STYLE 
210" 

as  the  very  finest  and  best  corset  ever  offered  to  the 
Canadian  trade  to  retail  at  $i.  "Style  210"  will  sell  on 
sight  to  discriminating  purchasers,  leaving  a  wide  margin 
of  profit  to  dealers.  It  will  pay  you  to  see  our  repre- 
sentative, or  write  us  at  once  regarding  this  design. 

The  Crompton  Corset 

Co.,  Limited,  Toronto,  Ont. 


POPULAR   AND   PROFITABLE   SELLERS 

in  all  the  leading  stores  of  Canada  are  the  celebrated 

D.  &  A.  CORSETS 


Tal^^Sler  who  handles  these  Corsets  can  command 
a  large,  profitable  and  satisfactory  Corset  business. 
D.  &  A.  Corsets  are  widely  advertised  and  therefore 
widely  known.  To  every  lady  who  is  after  the  most 
comfortable,  healthy  and  fashionable  Corset  on  the 
market  a  D.  &  A.  Corset  strongly  commends  itself. 
D.  &  A.  Corsets  are  sellers  from  beginning  to  end  of 
every  year.  Pin  your  faith  to  D.  &  A.  Corsets  and 
your  customers  will  pin  their  faith  and  their  trade  to 
you  If  our  travelers  have  not  seen  you,  send  your 
orders  direct  to 

THE  DOMINION  CORSET  CO. 

QUEBEC,  QUE. 


B/A3  Cur, 


D&A  303 
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TOOKE  BROS.,  Limited,  MONTREAL 


OUR  FALL  RANGE 


NOW   READY,  OF 


Ladies'  Silk  and  Flannel  Waists 

This  season  we  are  giving  special  attention  to  the  above  lines,  and  have  secured  the  services  of  a 
first-class  designer,  who  has  had  many  years'  experience  with  some  of  the  best  houses  in  New  York. 


No.  5145 — Made  in  latest  style  of  a  good  soft 
finish  Taffeta,  Tucks  and  Hemstitch  Front, 
Back  and  Sleeves,  new  Collar  and  Cuffs, 
Black  and  Colored. 


No  5154 — Something  entirely  new,  made  of  good 
quality  Peau  de  Soie,  Gibson  style,  with  new 
French  Trimming,  Black  and  Colored. 


No.   5145. 


No.    5154. 


TOOKE  BROS, Limited,  MONTREAL 
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CAVERHILL  &  KISSOCK 


Chiffons 


Laces 


Velvets 


Our  lines  are  well  and  favorably  known  on  the  road,  and  we  are 
daily  receiving  hundreds  of  orders  through  the  mail.  All  colors, 
at  all  popular  prices,  ALWAYS  IN  STOCK. 


In  endless  varieties.  Guipures,  Plauen,  Battenburgs,  etc.  We 
have  a  splendid  range  of  these  which  extends  to  Fancy  Collars, 
Boleros,  Appliques,  etc. 


Colored  and  Black,  Panne,  Shimmer,  Couche  and  Plain,  in  all 
newest  shades.  Also  Fancy  Patterns  in  Panne.  Our  line  of 
200  Premier  Velveteen,  with  White  Silk  Edge,  is  without  doubt 
the  leader  in  the  market,  and  is  having  a  phenomenal  sale.  It  is 
really  the  best  line  ever  offered  to  the  retail  trade  at  a  popular 
price. 


Silks  and  Satins 

Sateens 

Dress  Trimmings 


Moire  at  all  prices  and  in  all  colors,  Glace,  Taflfeta, 
Louisine  Coronation,  Tamoline,  Pongee,  Jap. 


In  mercerized,  fancy  flannelettes. 


Black  and  colored,  in  Jet,  Braids,  Fancy  Ombre 
Silk  and  Braid,  Satin  Pipings.  Full  stock  of 
these  lines  always  on  hand  in  all  numbers. 


U^'jt    OrntlfYtPin'f'C  Fancy  Feathers,  Fancy  Quills,  Fancy  Mounts  in 

liai    Ul  liaillGULO  g^ll  ^YiSides  of  the  "Carte  du  Syndicat  de  Paris." 


CAVERHILL  &  KISSOCK 
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CAVERHILL  &  KISSOCK 


Ostrich  Feathers   Bkck  and  colored, 


in 


Tips,    ^   Flats,    yi,    Plumes,   Long    Flats   and    the 
latest  Novelty  in  Feather  and  Plume  Pompons. 

Fpit    H  fltS  ^^  latest  shapes  and  styles  in  Plain  Felt,  Scratch  Felt, 

I  OIL  ■latO  Mohair  Felt  and  Pressed  Felt.  Full  line  of  Chil- 
dren's Headwear  in  silk  and  velvet  Mohair,  Tams 
and  Hoods. 

w loves  In  ^  varieties,  colors  and  prices. 

D louses  Colored  and  Black,  in  the  most  up-to-date  styles. 

wllK    oKITlS      Black  and  Fancy,  good  values. 

miBmissssssssssssssasasssBB 

Woollens  Umbrella  Shawls,  Fascinators,  Infantces,  Bootees. 


NOTE  OUR  WELL-KNOWN  LINES  OF  SATIN  AND  VELVET  RIBBONS. 
Nos.  C.K.2,  C.K.3,  G.K.4,  in  all  widths. 

Special  attefltion  given  to  Mall  Orders.    Our  store  does  not  close  until  all  orders  are  filled  and  slii 


CAVERHILL  &  KISSOCK 


91  S-t.    F>e1:er  S-fc. 

IVIOIMTREA 


ALSO    AT    VANOOUVER,    OTTAWA,    TORONTO,    QUEBEC,    HALIFAX. 
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Display  Fixtures 


8 


UHBRELLA  CABINETS, 

Two  different  designs,  four  sizes. 
LACE  CABINETS. 


RIBBON  CABINETS,  eiglit  sizes. 

KID  QLOVE  CABINETS. 

HAT  CABINETS. 


Wax  Figures, 

Flexible 

and  Jointed 

Figures,  and 

Papier  Mache 

Forms 

for  Milliners, 

Dressmakers, 

Clothiers, 

Costumers, 

Hairdressers, 

Etc. 


^8 


% 


'^ 


Patent  Display  Rack. 


%man  wherever    used, 
y  us. 
D/^.ial  Catalogue  and  Testimonials. 


Shtjw  Cases, 
Glass  4k)U^ter$, 
Wall  Cases, 
Notion  Cases. 


m  stock  or  make  to  order  full  lines 
ficate  Mirrors,  Hat  Racks,  Lace  Racks, 
[el-plated    Window    Fixtures,     Hat    and 
[illinery  Stands,  Shoe  Stands  for  window  and 
counter.  Store  Stools,  Display  Tables,  Haber- 
dashers'   Stands,      Piece    Goods    Displayers, 
Ticket  Holders,  Etc. 


\A/rite  fo^  large  Catalogue,  and  order  now 
for  Fall    Delivery. 


'cF 


4?>^ 


LATEST   HABERDASHERY   STAND. 


CLATWORTHY  &  CO.,   *«  Richmond «  west.  TORONTO,  ONT. 


uu 


T^  Q'Q^r\(^npa^ 


Toronto 


SOME    FALL    SPECIALS    FROM 
EACH    DEPARTHENT : 


SOO    PIECES    JOB    BLUE    DENIMS,   to  retail  at  15e.  (123^  to  15  per  cent, 
below  regular  price). 

ROCKFAST    DRILLS,    in   the  latest  New   York    patterns,    for   Shirtings   and 
Skirtings. 

400  PIECES  EXTRA   HEAVY  32-IN.  DRILLS,  to  retail  at  \1%c  ,  regularly 
sold  at  15c. 

Speciall.v  interesting  quotations  on  COTTON  BAQS. 


5  EXTRA  VALUES  IN  FRENCH  CANVAS  (Heavy  Black,  C150,  C200-Heavy 
Natural,  CZ,  CM— Fine  Natural,  cA). 

6  SPECIALS  %  AND  %  BLEACHED  DAMASK  NAPKINS  (in  boxes  of  5  dozen, 

patterns  assorted). 

JB8  68-IN  BLEACHED  DAMASK  TABLE  LINEN,  to  retail  at  75c.,  regular  90e. 
CW7  54=IN.  BLACK  BEATRICE  SERQE  (Permanent  Finish)  20  per  cent,  below 
value. 

4  SPECIALS   IN  FLANNELETTES,  to  retail  at  5c.,  8c.,  9c.  and  lOc,  worth  6c.. 
9c.,  10c.  and  12J^c. 


2.000   PIECES   PRINTED  FLANELLE   MERINO, 


to  retail  at  I23.ic. 


JA46  27-IN.  EMBROIDERED  FLANNELS, 

500  39-IN.  VICTORIAN  VELOURS, 

AB3I  45-IN.  VICTORIAN  ZIBELINE, 

J83  48-IN.  VICTORIAN  VENETIAN. 

0133  BLACK  PEAU  DE  SOIE  (C.  J.  Bennet  ct  Co.\  to  retail  atSl.OO,  regular $1.25. 

OI49  COLD  ALL-SILK  DAMAS,  -  to  retail  at  75c.,  regular  31.00. 


to  retail  at  50c.,  regular  75c. 

-  to  retail  at  50c.,  regular  65c. 
to  retail  at  .50c.,  regular  65c. 

-  to  retail  at  50c.,  regular  75c. 
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DEPARTMENT 


The  W.  R.  Brock  Co.,  Limited,  Toronto  (Continued) 


^^L  18  1902 


"  SALTAIRE  "  SERGES,  CHEVIOTS  and  WORSTEDS  are  manu- 
factured by  the  celebrated  firm  of  Sik  Titus  Salt,  Bart,  Limited,  and  are 
absolutely  guaranteed  as  to  color.  Among  the  most  popular  brands  are  :— 
CURRAGH,  NELSON.  HARVARD,  STRATHflORE,  IVANHOE,  HARINER, 
LANSDOWNE,  TREASURY,  GORDON,  BERESFORD. 


"y 


^^^" 


SEVEN  SPECIALS  IN  LACE  CURTAINS  to  retail  at  35,  50,  75.  i-l/ou:iu<ni.J5. 

5,000  11/4  WHITE  CROCHET  QUILTS         -       -       -       -       to  retail  at  $1.00. 

A  number  of  clearing  lots  of  TAPESTRY,  BRUSSELS,  VELVET  and  AXHINS- 
TER  CARPETS,  1^4  to  20  per  cent,  under  regular  value. 


'B33"  Ladies'  Black  Cashmere  Gloves, to  retail  i 

'PEG  TOP"  and  "V  N   n"  Heavy-ribbed  Black  Wool  Hose,  to  retail  i 

'SCOTCH"  Mixed  Grey  Wool  Socks  (4  lbs),     -       -       -       -  to  retail  i 

'A.  B.  F."  Black  Worsted  Ribbed  Socks, to  retail  i 

•WOOLLER"  Men's  Heavy  Mitts, to  retail  i 

•M"  Men's  Hand-made  Mitts, to  retail  ; 

'NEW  STARTLER"  Ladies*  Vests, to  retail  : 

■BROCKNIT"  Black  Cashmere  Socks, to  retail  i 

"DEVANEY"  Ladies' Vests  (all  wool), to  retail 

"PLUNDER"  Men's  Striped  Arctic  I'nderwear.  -  to  retail 

"SI2"  Lined  Mule  Mitts, -       -  to  retail 

"HICKORY"  Fulled  Lumbermen's  Hose, to  retail 

"PONTIAC"  Fulled  Wool  Mitts, to  retail 

"S90"  Ribbed  Black  Cashmere  Socks,         -----  to  retail 
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Dress 


Goods 


and  other  Fall   Specialties. 


I  '     I  (V         '  '-1 


Montreal 


BLOUSE  CLOTHS 


From  popular-priced  French  Flannels  to  high-classed  Embroidered  Velours  and  Siberian 
Zibelines. 


DRESS  STUFFS 


SILKS 


In  Venetians,  Poplins,  Velours,  Granites,  Soliels,  Satin  Cloths,  Zibelines,  etc.,  and  a  speci- 
ally large  range  of  MELTONS  and  SEROES. 


Extensive  ranges  from  which  customers  can  always  rely  upon  having  their  wants  supplied 
at  right  prices. 


VELVETS  and  VELVETEENS 

Complete  ranges  of  Black  and  Colored  Silk  Velvets  and  our  well-known  lines  of  "Sunbeam" 
Velveteens. 

WOOLLENS 

A  select  assortment  of  Beavers,  Venetians,  Worsted  Twills  and  Italian  Cloths. 

STAPLE  DEPARTMENT 

A  full  assortment  at  our  usual  CLOSE  PRICES  and  SPECIAL  VALUES. 

HOUSEKEEPING  LINENS 

New  ranges  of  Glass  Towelling,  Roller  Towelling,  Towels  Bleached  and  Cream  Table 
Damask,  %  and  y^  Damask  Table  Napkins. 


P!»»»»i^»^W!>^j'<WN»iii*i»i^ 
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Montreal 
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RIBBONS 

Our  stock  is  ALWAYS  well  assorted. 


.^ 


'^^ 


L-^ 


-L'"- 


^ 


LACES  AND  EMBROIDERIES  '        (%<''      ,^^f^ 

Complete  with  all  this  season's  novelties  and  up-to-date  Boods.      iJ^ 


LADIES'  READY-TO-WEAR  DEPARTMENT 

Is  a  feature  of  our  Montreal  business. 


HOSIERY 

This  is  the  department  where  the  goods  talk  for  themselves.    VALUES  ALWAYS  DO. 


SMALLWARES  AND    NOTIONS 

The  largest  and  most  comprehensive  stock  in  the  trade. 
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UFRS!       F"URS! 

For  Gontlemen.  Ladies  and  Cluldren. 


OVERCOATS 
CLOAKS 


CAPES 
ROBES 


I  make  a  six?ciaUy  of  cxixjitiiifr  Furs.  Tho  best 
market  price  will  be  paiii  for  all  kinds  of  Raw- 
Furs. 

CONSIGNMENTS   SOLICITED 
RETURNS  MADE  PROMPTLY. 

'.^5!^5i*        X.B.— The  best  price  paiii  for  Beeswax  and   for 
A?t.-'  Ginseng. 

HIRAM  JOHNSON 

Imiiorter  and  Exporter  Wholesale  Manufacturer 

404  St.  Paul  Street,        MONTREAL 

KKKKKKNCF— B;iuk  of  British  North  Araeriea. 


ESTABLISHED  1830. 


B 


ENNINQ  &  BARSALOU 

Oldest  Auction  House  in  Canada. 

Trade  Auctioneers  and  Commission  Merchants. 

86  and  88  St.  Peter  St.,   MONTREAL..   Can. 
REGULAR  SEMI-WEEKLY  SALES  OF 

Dry  Goods,  Clothing,  Boots  and  Shoes, 
and  General  Merchandise. 

B«st  Opening  in  Canada  for  Manufacturers  and  Merchants 
wishing  to  dispose  of  surplus  stock.  Liberal  advances  made 
on  all   kinds  of  Merchandise  consigned  to  our  care. 

REFERENCES— Bank  of  Montreal       La  Banque  d'Hochelega. 

Correspondence  and  Consignmenta  Solicited. 


SPECIAL 
OFFER 


1;  Shelton 


SILK  VELVET  RIBBONS=COTION  BACK 

No.    1     to     No.    12. 
Price  :  About  33^  cents  per  ligne  of  lO  yards. 


They  will  be  the  most  generally  employed  and  desirable  trimming  for  the  coming  season 

Do  you  know  that  we  manufacture  Silk  Velvet  Ribbons  .'^ 
The  best  value  offered  to  the  consumer,  because  it  is  a  good  rib- 
bon. The  face  is  close  and  the  color  a  genuine  black.  It  has  a 
silky  touch,  because  it  is  made  of  good  silk.     This  ribbon  is  made 


ihe     O      Brand 


with  a  cotton  (linen)  back.     For  trimming  dresses,  millinery  and  other  apparel  to  which  it  may 
be  sewed   it  is  more    ornamental  than  any  similar  ribbon  in   the  market. 


Write  for 

Samples  and 
Quotations  to 


SIDNEY  BLUMENTHAL  &  CO., 


Manufacturers  of  Shelton  Velvets 
BROOME  and  MERCER  STREETS, 


NEW  YORK. 


RATHBONE,  McNEIL  &  C 

OUR  SPECIALTIES:  .       lg\90L.u^ 

MEN'S,  BOYS'  and  GIRLS'  NOVELTVvO^g 
CLOTH  HEADWEAR. 

LETTER  ORDERS  RECEIVE  PROMPT  ATTENTION. 

RATHBONE,  McNEIL  &  CO. 


Temple  Building*  185  St.  James  Street. 


MONTREAL 


THE- 


Latest  Brightest  and  Most  Complete 

Book  yet  published  on  the  subject. 

Up=to=Date   Showcard    Writing 


-BY  W.  EDWARDS- 

Save  yourself  all  worry,  dauljing  and  experiment- 
ing by  sending  ONE  DOLLAR  for  this  book,  which 
is  brimful  of  valuable  information,  and  is  illustrated 
with  thirty-four  .Sign  Writers'  model  Alphabets  and 
Figures. 

W.  Edwards,  Carleton  Place,  Ont., 


Box 
315 


"Burmese 
Bond" 

Is  a  Superior 
Paper. 


Where  it  is  important  that 
office  records  should  be  carefully 
preserved,  one  can  never  do 
better  than  use  "Burmese  Bond" 
for  Stationery  and  "Burmese 
Linen  Ledger"  for  your  books. 
It  is  a  valuable  paper,  with  a 
fine  writing  surface,  and  pos- 
sessed of  exceptional  erasable 
qualities. 


Canada  Paper  Co. 

TORONTO   and    nONTREAL. 
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C.  H,  Forster 

30  Merchants'  Building 
50  Bay  St., 

TORONTO. 


Insist  on  having  that  trade  mark  on  all  the 
Blankets  you  purchase  and  thus  insure  getting  good  Blankets.  Protect 
your  interests  by  giving  us  a  trial  order. 

The  Slingsby  Manufacturing  Company 


BRANTFORD.  ONTARIO. 


Limited 


&  BAKER 


9^1 


DIJNDA8,  ONT. 


Manufacturers  to  the 
Jobbing  Trade  Only  of 


GLOVES  AND  MITTS. 


To  Our  Friends  The  Jobbers 


It  gives  us  great  pleasure  to  inform  you  that  our  trade  has  increased  so  rapidly  that 
we  are  forced  to  seek  new  and  larger  premises,  which  will  enable  us  to  meet  the  constantly 
increasing  demand  for  our  Gloves  and  Mitts.  As  it  is  impossible  for  our  representative  to 
call  on  you  all,  we  will  be  pleased  to  send  your  our  samples  on  application  and  estimates  on 
any  special  line  you  may  want.  Our  past  experience  enables  us  to  make  for  you  the  correct 
glove  or  mitt  for  any  trade. 


In  addition  to  our  regular  lines  of  Kid,  Mocha,  Buck,  Hog,  Calf,  Horse,  MULESKIN,  Saranac  and  Chrome 
Sheep,  we  call  special  attention  to  our  Heavy  Wool  Cuff  Mitts,  which  have  proved  the  best  on  the  market  for 
warmth  and  durability.  As  we  knit  the  wool  mitt  in  this  line  in  our  own  factory  it  is  especially  adapted  to 
the  trade. 
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H.  T.  Greenlaw  &  Co. 

83  Golden  Lane^ 
London,  England. 

MANUFACTURERS 

OF 

NOVELTIES  in 

NECKWEAR. 


HIGH  CLASS 
DESIGNS. 


HANDKERCHIEFS 

AND 

MUFFLERS. 


( 


BRANCHES: 

MANCHESTER,       GLASGOW,      DUBLIN,      BRISTOL,      BIRMINGHAM, 

PLYMOUTH,      CARDIFF,      PARIS. 


Copyright. 
THE  "MINISTER. 


J^'^^yfU^:^'" 
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FOR  LADIES  AND  GENTLEMEN 


POROUS,  HEALTHY,  S0AK1NG=RAIN  PROOF. 

NO  RUBBER. 

Made  from  an  All-Wool  Cloth,  which  is  not  merely  Shower-proof,  but  proof  against 

Heavy  Rain. 

TEST.— A  garden  hose  turned  on  to  simulate  a  heavy  sliower  of  rain  may  be  played  on  the  cloth  for  an  hour 

or  more  without  penetrating  it. 
POROUSNESS  AND  VENTILATION.— Light  can  be  seen  through  the  cloth,  and  it  can  be  easily  breathed 

tlirouKli. 
HEALTHINESS.— Perspiration  will  not  condense  on  the  inside,  as  so  frequently  occurs  in  Opaque  Waterproof 

(Garments,  and  which  is  a  prolific  source  of  chills,  rheumatism,  etc. 
DURABILITY  -  The  Rainproof  quality  is  permanent,  and  will  last  as  long  as  the  garments  last. 


WHEN  WET,  THESE  GARMENTS   MAY   BE   DRIED   BEFORE  A  FIRE. 


tt 


OUR  "PERRAMUS"  goods  have  a  world-wide  reputation. 

Testimonial.  —  "  De.-ipito  the  appearance  of  competitors,  the  'X.  i  C  Raincoats  continue  to  command  that 
supremacy  in  the  trade  to  which  their  quality  entitles  them.  The  application  of  first-class  tailoring  to  the 
production  of  raincoats,  and  the  use  of  an  exclusively  effective  system  of  proofing,  are  matters  in  which 
Messrs.  Nicholson  &  Co.  have  always  taken,  and  are  now  taking,  the  lead." 

FLANNEL  SUITS  for  Town,  Country  and  Seaside  Wear. 


In  new  and  exclusive  desiijns. 
MELBOURNE: 
COX  ft  MAILER,  Degraves  St.,  Fllnder's  Lane. 

NEW  ZEALAND:    HERBERT  THOMPSON  &  CO.,  Auckland. 


Best  West-end  Cut,  Style,  and  Finish. 

SYDNEY  : 
COX  ft  MAILER,  78  Clarence  St. 


PATTERNS,  DESIGNS,  PRICE  LISTS   ON  APPLICATION. 


NICHOLSON  &  CO.,  BEAUMONT  WORKS,  ST.  ALBANS, 


And  21  GOLDEN  SQUARE  (Off  REGENT  ST.),  LONDON,  W. 
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men's  furnisher  and  €lofbier 


ClotKin^ 
NecK\vear 
Under-wear 
Hosiery 


Devoted  to  tKe 

Canadian  Dealer  in 
Men's  Goods. 


SKirts 
Collars 
Gloves 
NicK-NacKs 


Trade  Conditions   and   Prospects* 


|HE     continued     cold     and     rainy 
weather  which  was  so  prevalent 
throughout   the  long  Spring  sea- 
son  and  well  on   into  the  month 
of  June  in  many   places  in  Canada 
had   its  effect  on  all  kinds  of  busi- 
ness;  but   none,  perhaps,  has   felt 
it   more  than   the   dealer    in    dry 
goods,  furnishings,  or  apparel  of 
any  sort,  whether  by  wholesale  or 
retail.     The  early  Summer  trade 
was   thus  put  about  a  month  be- 
hind in  many  places,  and  although  June  was  a  comparatively 
lively  month   for  the  retailer,  the  first  of  that  month  brought 
with  it  anything  but  ideal  weather. 

When  the  travellers  first  appeared  on  the  road  with  Fall 
goods  several  merchants  refused  to  look  at  them,  being  still 
stocked  up  with  practically  all  their  Summer  purchases.  But 
the  goods  had  to  be  bought,  and  during  June  the  jobbers  were 
more  successful,  and  effected  satisfactory  sales  at  all  points. 

A  Brisk  Three  Months  Expected. 

But,  however  gloomy  the  outlook  was  a  short  time  ago,  it 
is  safe  to  predict  that  this  and  the  two  following  months  will 
make  a  season  of  exceptional  briskness  for  the  retailer.  July, 
August  and  September  can  be  relied  upon  to  bring  in  enough 
hot  weather  to  rid  the  dealer  of  his  Summer  goods,  and  allow 
him  to  turn  his  attention  to  the  fall  trade. 

Fall  1902  promises  to  be  a  lively  one.  The  prosperous 
condition  of  the  country  generally  is  much  in  favor  of  the 
retailer,  and  particularly  of  the  retailer  in  men's  and  women's 
apparel ;  for  it  is  in  times  of  prosperity  that  we  think  most  of 
our  personal  adornment ;  and  this  P'all  should  see  an  advance- 
ment in  the  furnishing  business,  both  as  to  the  quantity  of 
goods  sold  and  as  to  their  qualit)'.  There  never  was  a  time 
when  the  dealer,  desirous  of  building  up  a  trade  in  the  finest 
goods,  could  work  to  such  advantage  ;  and  to  commence  that 
good  work  now,  by  a  careful  selection  of  stock,  judicious 
advertising  and  proper  representations  to  customers,  may 
result  more  satisfactorily  than  is  anticipated. 

Important  Events. 

In  June  they  crowned  the  King.  Many  were  the  attractive 
and  appropriate  window  displays  and  store  decorations  for 
the  occasion  ;  and  there  is  little  doubt,  but  that — whether 
such  was  the  intention  or  not — those  displays  resulted  in  busi- 
ness. The  man  who  keeps  his'windows  interesting  and  up-to- 
date  we  look  upon  as  one  whose  store  is  up-to-date  in  every 
particular  ;  and  he  takes  our  attention  from  the  other  man 
who  considers  it  too  much  trouble  or  useless  to  give  any  time 


to  this  feature  of  the  business.  There  are  always  important 
events  happening  which  can  be  made  use  of  in  this  way,  and  if 
by  them  the  dealer  can  impress  the  man  on  the  street  with  the 
fact  that  his  is  a  wide-awake  place  it  is  time  and  energy  well 
spent. 

Attractions  in  the  Window. 

To  be  up-to-date  is  a  reputation  much  to  be  sought  after 
by  the  retailers  in  men's  wear  above  all  other  tradesmen. 
Without  it  he  can  do  only  a  limited  trade,  and  that  with  any- 
thing but  the  most  desirable  class  of  customers.  There  is  one 
furnisher  in  Montreal  who  has  always  a  number  of  people 
stopping  to  look  in  at  his  windows.  Sometimes  it  is  a  Boer 
uniform  and  rifle,  sometimes  a  championship  sporting  trophy, 
photographs  of  the  latest  earthquake  or  volcanic  eruption,  or 
anything  that  makes  one  stop  and  look  in.  Once  he  had  a 
hatchet  which  was  declared  on  a  printed  card  to  be  that  of  the 
famous  Mrs.  Carrie  Nation  Perhaps  these  things  took  atten- 
tion away  from  his  goods,  but  it  is  not  likely  that  they  were 
overlooked  by  any  probable  purchaser.  At  any  rate,  when  one 
has  two  or  three  times  passed  by  this  store,  the  recollection  of 
it  always  comes  up  before  all  others  when  one  must  make  a 
purchase,  and  that  is  a  lot  gained. 


Under 


wear. 


THE  demand  for  the  finest  silk  underwear  is  fairly  satisfac- 
tory this  season,  and  those  dealers  who  have  been  giving 
special  attention  to  this  feature  and  endeavored  to  work  up  a 
trade  in  the  better  goods  are  naturally  much  pleased.  In  silk 
underwear,  plain  colors,  in  salmon,  brown,  natural,  white  and 
light  green,  are  well  liked. 

Net  Underwear, 

An  important  line  is  the  net  underwear.  This,  in  silk, 
linen  or  cotton,  has  taken  a  strong  hold  on  the  trade  during 
the  past  three  or  four  seasons,  and  each  year  brings  an 
increased  number  of  wearers  of  these  goods.  Certainl}'  for  the 
warm  weather  there  are  few  undergarments  with  more  in 
their  favor  than  the  mesh  goods,  both  as  regards  their  comfort 
and  hygienic  qualities.  The  fish  net  underwear  has  been 
shown  in  fancies  as  well  as  plain,  but  the  trade,  for  the  most 
part,  confines  its  attention  to  the  natural  color.  In  this  kind 
of  garment  fancy  designs  are  not  as  a  rule  asked  for. 

Balbriggans  in  Demand. 

Balbriggans,  of  course,  in  a  variety  of  weights  and  degrees 
of  fineness,  are  in  good  demand,  as  they  always  are.  Several, 
in  natural  colors,  have  taken  well  when  faced  with  silk  or 
silkette  in  self-colors  or  slightly  darker  shades. 

The  fancy  weaves  in  balbriggans  hold  their  own.  Plain 
colors  sell  very  well,  the  shades  most  in  demand  being  pink,  or 
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salmon,  and  light   blue.     Horizontal  stripes,  always  narrow 
and  in  faint  colors,  go  fairlv  well. 

Fall  IlnyiHg. 

Huving  tor  Fall  lias  been  as  good  as  can  be  expected,  con- 
sidoriu.i;  that  the  dealer  had  enough  to  worry  over  in  getting 
rid  of  his  Summer  stock.  Natural  wools  now,  as  always,  keep 
their  place  in  the  front.  Unshrinkable  garments  are  what  the 
customer  of  to-day  wants,  and  dealers  should  pay  particular 
attention  to  their  lines  of  unshrinkable  woollen  underwear. 
When  once  the  customer  has  seen  these  goods  advertised,  and 
knows  that  there  is  such  a  thing  on  the  market,  he  will  have 
no  other,  for  there  are  very  few  men  who  wear  woollens  who 
have  not  lost  their  tempers  at  variotis  times  over  the  strange 
manner  in  which  the  under-vests  have  persisted  in  stowing 
themselves  away  under  the  armpits  after  the  first  washing. 
To  all  such  unshrinkable  underwear,  if  it  can  be  guaranteed,  is 
a  boon  and  will  sell. 
Fleece- Lined  Undera>ear. 

Man\-  were  the  gloomy  prophecies  last  Fall  over  the  fate  of 
fleece-lined  underwear,  and  many  were  the  sales  of  that  class  of 
goods  last  Fall  and  Winter.  It  did  certainly  look  for  a  time  as 
though  the  fleece-lined  garments  were  to  be  thrown  aside. 
Doubtless  they  would  have  been  if  something  had  been  shown 
to  take  their  place.  There  was  the  silk  fleece,  the  wool  fleece 
and  the  cotton  fleece,  all  of  which  sold  well — not  as  well  as 
the3-did  the  few  years  previous,  but  still  so  well  that  a  dealer 
not  handling  them  would  have  lost  a  considerable  portion  of 
the  trade. 
The  Lilies  and  Dislikes  of  People. 

There  are  many  people  who  must  have  something  of  either 
silk  or  cotton  next  the  skin.'  At  any  rate,  they  will  not  wear 
wool.  To  these  persons  fleece-lined  underwear  will  always 
sell  until  something  new  and  better  is  brought  out  to  take  its 
place.  Advocates  of  "'sanitary"  underclothing  have  had 
many  nastj-  things  to  say  of  these  garments,  but  the  average 
man  w^ho  has  worn  them  cares  little  for  such  criticism,  and  he 
will  not  go  in  for  hygiene  at  the  expense  of  comfort. 
Something  New. 

There  is,  however,  something  new  to  take  the  place  of 
fleece-lined  goods  which  has  just  appeared  on  the  American 
market.  It  may  be  introduced  here  shortly.  This  is  called  a 
plush-back  garment,  and  is  said  to  have  a  knitted  surface  in- 
stead of  a  woven  surface,  like  the  fleece  lined.  Their  chief  merit 
is  that  they  will  not  "mat,"  but  will  remain  soft.  What  suc- 
cess these  goods  will  have  it  is  impossible  to  say,  but  whether 
it  be  great  or  little,  the  dealer  should  look  after  his  fleece-lined 
goods,  anyway. 

In  boys'  shirts  and  drawers,  the  W.  R.  Brock  Co.,  Mont- 
real, are  still  maintaining  their  reputation  for  carrying  every- 
thing the  trade  can  desire.  Special  mention  has  been  made  of 
bovs'  fleeced  underwear.  They  quote  these  at  the  lowest  price 
on  the  market. 
Fleeced  Underwear- 

The  W.  R.  Brock  Co.,  Limited,  Toronto,  report  their  sales 
for  fleeced  underwear  this  season  unusually  large.  This  is  ac- 
counted for  from  the  fact  of  their  house  having  placed  large 
contracts,  and  manufacturers  were  perfectly  crazed  at  the 
quotations  some  mills  were  giving  Brock's  buyer,  who  took 
advantage  of  an  exceptional  offer,  and  can  give  the  trade 
many  lines  which  it  is  impossible  to  manufacture  at  the  prices 
they  are  in  a  position  to  quote.  Among  these  lines  to  retail  at 
50c.  is  a  line  with  stripe  effect,  called  "  Plunder,"  with  natural- 
wool  fleecing;  "D"  also  with  stripe  effect  and  sanitary-wool 
fleecing,  and  "  Kimberly,"  in  the  plain  Jaeger  shade.  This  lat- 
ter line  can  also  be  had  in  boys'  sizes  at  correspondingly  low 
prices.  For  lines  to  retail  at  75c.  they  offer  some  with  natural- 
wool  fleecing,  double  body  all  through  ;  not  merely  breast  and 
back,  but  a  regular  double  body ;  just  the  thing  for  the  North 
west  or  British  Columbian  mining  camps,  or  suitable  for  lum- 
bermen or  any  person  subject  to  exposure.  Also  "Lily"  and 
"  Southdown  "  for  a  $1  line. 


Neckwear. 

I^Ylll  most  popular  men's  neckwear  for  Fall,  it  is  generally 
believed,  will  be  in  the  large  sizes.  Small  ties  have  been 
favored  for  several  seasons  now,  and  among  the  highest  class 
trade  there  is  a  strong  leaning  toward  the  larger  shapes  for  a 
change. 

Ascots  are  expected  to  sell  among  the  best  for  Fall  to  the 
finest  trade,  while  the  more  popular  trade  will  be  offered  large 
four-in-hands,  imperials  and  English  squares.  The  squares  are 
folded  into  a  four-in-hand  shape,  with  a  width  of  about  21/2 
inches,  the  ends  being  left  open. 

The  favor  shown  by  the  best  dressers  to  Ascots  is,  perhaps, 
due  to  the  cut  of  Fall  waistcoats,  which  will  be  low,  and  also 
to  the  fact  that  wing  collars  will  play  an  important  part  in 
Fall  dress,  with  which  collar  the  Ascot  tie  has  always  played 
an  important  part. 

The  Summer  trade  witnesses  the  sale  of  a  great  many  long, 
narrow  derbies,  much  the  same  style  as  were  worn  last  year. 
While  there  is  a  demand  for  bows  of  all  shapes,  the  popularitj' 
of  this  form  of  tie  has  very  much  diminished,  and  unless  there 
is  a  sudden  reaction  in  the  trade  manj'  of  the  latest  novelties 
in  bows  will  have  to  be  called  failures  when  the  season  closes. 

The  "Ping  Pong"  scarf  has  been  ver}' successful  since  its 
creation.  The  odd  design  has  been  against  it  to  a  certain  ex- 
tent ;  but  a  closer  inspection  of  the  tie,  revealing  the  object  of 
the  design  and  the  manner  in  which  it  is  to  be  tied,  makes 
friends  for  it  immediately.  This  tie  is  given  the  most  prom- 
inent place  among  all  furnishers. 

The  demand  for  navy  and  white  foulard  ties  has  been  ex- 
traordinary. These  are  always  popular,  in  spot  and  other 
patterns,  but  dealers  say  they  have  experienced  nothing  like 
the  present  run  on  these  goods. 

Tubular  ties  are  undoubtedly  the  most  popular  for  the  hot 
weather  trade.  They  are  wanted  altogether  in  the  string 
shape,  to  be  tied  as  a  bow,  and  the  demand  is  for  stripes  only. 
They  are  being  worn  very  much  by  both  men  and  women. 

Fall  samples  are  now  being  shown  in  all  lines  and  the 
retailer  never  had  a  better  opportunity  to  choose  so  far  as 
values  as  well  as  varieties  are  concerned.  "The  Imperial," 
a  four-in-hand  in  narrow  width  with  beautiful  Roman  stripe 
is  new  and  is  a  very  good  seller. 

Stocks  are  in  more  demand  this  season  than  ever  before. 
They  are  in  great  variet}^  of  styles  and  colors  and  are  the 
thing  to  wear  with  negligee  or  soft  front  shirts.  The  cravat 
tie  is  also  new  and  is  being  called  for  a  good  deal.  It  is  made 
of  a  new  grenadine  known  as  "Grande  Maison  de  Blanc," 
taking  its  name  from  an  establishment  in  Paris  where  it  was 
introduced.  It  is  a  firm,  non-stretchj'  fabric,  showing  a  clean 
cut  mesh  separated  by  solid  bars  of  silk.  It  comes  in  solid 
colors,  the  effects  being  in  a  different  weave  from  the  grounds 
and  stand  out  prominently.  These  grenadines  tie  beautifully, 
making  superb  large  knots  and  once  overs,  as  w^ell  as  large 
ties.  The  colorings  are  new  and  show  blacks,  blues,  rich 
greens,  nankeens  and  other  modish  shades.  It  is  one  of  the 
most  distinctive  and  most  wearable  cravattings  of  the  type 
ever  introduced. 

The  long,  narrow  derb3'  is  reported  by  several  firms  as 
being  in  most  demand.  It  can  be  tied  either  in  a  bow  shape  or 
as  a  four-in-hand,  and  is  shown  in  some  very  pretty  colors  in 
fancy  stripes. 

The  Ping-Pong  is  not  gaining  much  in  favor.  It  had  quite 
a  run,  as  was  predicted  for  it  when  it  first  came  out,  but  it 
proved  only  a  fad. 

Another  line  of  four-in-hands  which  is  having  a  special  run 
just  now  is  the  Coronation  tie.  It  is  a  narrow  shape,  about 
one  and  a  half  or  two  inches  wide,  and  is  ornamented  by  a 
small  crown  design  on  the  silk,  which  makes  it  at  this  season 
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in  our  Coronation  year  a  good  seller.     It  is  shown  in  niaiiy 
ditTerent  shades  of  red,  grey  and  green. 

Hunting  stocks,  with  heavy  flowing  ends  and  tied  similar 
to  an  Ascot,  are  being  worn  a  great  deal,  and  nearly 
altogether  in  white  or  similar  light  shades.  The  Paddle  string 
tie  is  a  new  one,  and  a  large  sale  is  predicted  for  it  when  it  is 
put  on  the  market.  It  is  similar  in  shape  at  the  ends  to  a 
paddle,  aad  is  tied  in  four-in  hand  or  bow  shape. 

A  Removal. 

Johnston  &  Sword,  neckwear  manufacturers,  Toronto, 
have  moved  from  4-0  Wellington  street  east  to  larger  and  more 
commodious  quarters  at  55  Front  street  west.  Their  new 
premises  are  up  to  date  in  everv  waj-  and  aftord  much  more 
room. 

The  Velo  Chameleon  Scarf. 

The  illustration  in  this  journal  of  the  Velo  Chameleon  scarf 
material  is  the  exclusive  production  and  design  of  the  Niagara 
Neckwear  Co.,  Limited.  It  is  a  most  beautiful  cloth,  both  in 
quality  and  brilliancy,  and  the  haberdasher  who  is  overlooked 
by  this  firm's  travellers  misses  the  best  thing  of  the  season.  A 
leading  scarf  house  in  New  York,  who  has  control  of  it  in  the 
I'nited  States,  is  having  a  phenomenal  success  with  it.  The 
Niagara  Neckwear  Co.,  Limited,  make  it  up  into  any  of  the 
leading  shapes. 
New  Designs  and  Colorings  for  Autuntn  Wear. 

The  autumn  line  of  silks  and  shapes  of  the  Niagara  Neck- 
wear Co.,  Limited  (ready  about  beginning  of  July)  is  expected 
by  the  manager  of  this  firm  to  surpass  his  best  endeavors  of 
former  seasons  as  regards  weaves,  patterns  and  qualities. 
Among  the  leading  weaves  will  be  new  designs  and  colorings 
in  the  cr^-staline  or  frozen  effects,  of  which  this  firm  was  the 
leader  and  originator  last  season.  Baratheas  in  donble  shot 
figures  and  bar  stripes  (their  own  designs)  will  be  very  con- 
spicuous in  their  collection  of  silks  a  month  later.  No  better 
cloth  is  made  for  cravats  than  this.  In  shapes,  Imperials, 
Ascots  and  reversible  four-in-hands  from  IV^  to  2V4  inches  will 
be  safe  property  and  good  sellers.  Freak  shapes  are  better  left 
alone. 
Special  Lines  in  Flowing  Ends. 

John  Macdonald  &  Co.  report  large  sales  of  men's  neck- 
wear for  the  Fall  season,  much  larger  than  usual.  They  are 
showing  some  special  values  in  flowing  ends.  Narrow  gradu- 
ated derbys  and  all-round  derbys  to  retail  at  twenty-five 
cents. 

The  newest  thing  in  neckwear  is  a  narrow  four-in-hand 
with  black  and  white  vertical  stripes.  The  stripes  are  decided 
in  tone  and  not  of  the  mixed  grey  effect. 

In  men's  neckwear,  special  mention  should  be  made  of  a 
clearing  line  of  bows,  to  retail  at  15c.,  and  a  range  of  Paris 
and  graduates,  50c.  goods,  to  retail  at  25c.,  which  The  W.  R. 
Brock  Co.  are  offering. 


Gloves, 


BUSINESS  in  gloves  has  been  unusually  good.  The  demand 
continued  through  the  Spring  season  close  up  to  the  end 
of  June.  Suede  is  the  leading  color.  At  least  it  is  worn  more 
with  formal  dress.  Tans,  however,  are  in  as  good  demand  as 
ever. 

Mocha  Gloves  will  Again  be  Prominent. 

For  Fall  trade  the  popular  mocha  gloves  are  expected  to 
keep  their  prominence  of  last  season.  These  are  at  once 
attractive  and  durable,  and  can  be  sold  during  the  coming 
Fall  and  Winter  at  somewhat  better  prices. 

Knit  Gloves  to  be  Worn. 

Knit  gloves  are  also  to  be  worn  again.  This  was  a  most 
satisfactory  line  last  year  with  those  dealers  who  gave  atten- 
tion to  getting  in  the  right  class  of  goods.    The  designs  are 


numerous,  and  include  all  the  old  patterns  that  were  success- 
ful, as  well  as  some  new  ones  in  plain  colors  and  fancj'  mix- 
tures. The  white  gloves  of  last  season  are  again  shown,  and 
will  doubtless  be  again  popular. 

Automobiling  Gloves. 

A  glove  for  automobiling  is  announced  by  an  American 
exchange,  fashioned  after  the  manner  of  a  militar}'  gauntlet. 
"The  cuff  is  of  black  grain  leather,  and  the  palm  of  light 
flexible  stock  grain  or  suede  leather  in  black  or  dark  colors." 


Shirts. 


ONE  of  the  men's  furnishers'  lines  most  affected  by  the  back- 
ward Summer  season  was  negligee  shirts.  The  demand 
for  these  has  commenced  well,  and  the  great  number  of  pat- 
terns, designs  and  materials,  from  the  most  expensive  pleated 
white  varieties  to  the  cheapest  plaids  and  checks,  have  been 
well  received.  Each  attracts  its  own  class  of  admirers,  and  is, 
in  its  own  way,  a  success. 

Good  Trade  in  Negligees. 

But  although,  considering  the  comparative  shortness  of 
the  season,  an  exceptionally  good  trade  in  negligees  is  doing, 
it  would  certainly  have  been  much  greater  had  the  weather 
been  more  in  keeping  with  the  calendar.  Dealers,  at  any  rate, 
can  scarcely  be  satisfied  with  the  past ;  but  during  the  coming 
warm  months,  by  special  energy  and  push,  can  about  make  up 
for  whatever  has  been  lost  during  the  first  part  of  the  season. 

Solid- Colored  Soft  Shirts, 

At  present  among  the  selling  varieties  of  soft  shirts,  solid 
colors  take  a  leading  place.  This,  of  course,  includes  white, 
which,  in  the  pleated  shirts  in  particular,  is  meeting  with  a 
popularity  that  was  scarcely  expected.  With  the  finest  trade, 
there  is  no  doubt  a  desire  to  get  awaj'  from  the  colors  and 
strong  patterns  which  everybody  else  wears,  and  the  new 
white  pleated  shirts  came  as  a  boon  to  these  people.  They 
sell  from  $2  upwards.  Besides  white,  ox-blood  and  nile  greens 
have  taken  the  public  fancy.  The  former  sells  to  all  classes  of 
trade ;  and  though  the  color,  by  the  most  dressy  men,  is  con- 
sidered rather  loud,  they  take  it  in  the  fine  silk  shirts  readily. 
A  Question  of  Popularity- 

While  patterns  of  all  descriptions  are  shown  and  sold,  it 
is  next  to  impossible  to  pick  out  the  leader,  for  the  best  selling 
article  differs  with  the  class  of  trade  done.  The  most  exclusive 
furnishers  are  paj'ing  some  attention  to  the  neat  black  or  blue 
dots  and  figures  on  white  grounds.  These  patterns  are  of 
such  a  quiet  kind  that  the  shirt  has  more  the  appearance  of  a 
plain  white  shirt,  at  first  glance,  than  of  a  fancy  garment. 
Stripes,  Checks  and  Plaids. 

Stripes,  plaids  and  checks  all  sell  well  in  the  popular  trade. 
Stripes  are  liked  best  The  plaid  and  check  designs  had  a  long 
run,  and  there  is  a  desire  on  the  part  of  most  men  to  drop 
them  in  preference  to  the  stripe  patterns.  The  latter  include 
many  varieties,  in  groups  and  plain,  blue  and  ox-blood  being 
the  predominant  colors. 
Fancy  Shirts  for  Fall  and  Winter. 

Fall  and  Winter  goods  in  fancA'  shirts  include  all  the  same 
designs,  practically,  as  shown  for  present  wear.  There  is 
apparently'  to  be  an  increased  demand  for  the  heavier  negligee 
shirts  for  cold  weather  wear.  These  have  been  found  by  all 
wearers  to  be  more  comfortable  than  any  stiff  front,  and  now 
that  they  have  been  produced  in  patterns  suitable  for  Winter 
wear,  their  chances  for  a  continued  patronage  are  good 

This  is  especially  true  of  the  pleated  front  negligees,  the 
heavy  bosom  of  which  is  as  well  adapted  for  wearing  in 
Winter,  under  a  waistcoat  like  an  ordinary  white  shirt,  as  a 
stiff  bosom  shirt  would  be. 

The  feature  of  the  Fall  and  Winter  trade  in  fancy  shirts  is 
the  lack  of  interest   the   trade  shows  in  fancy  stiflf  bosoms. 
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Wreyford  &  Co. 

Romain  Building,  King  St,  West,  TORONTO. 

WHOLESALE  MEN'S   FURNISHINGS. 
AGENTS  FOR  MANUFACTURERS. 

ALL  SEASON  GOODS  STOCKED. 

Summer  Underwear  and  Fancy  Half-Hose,  Bath  Gowns, 
Leather  Belts,  English  Flannel  Trousers,  white  and  grey 
stripes,  good  quality  Bathing  Suits,  Club  Sweaters  and 
Lacrosse  Suits. 


For  FALL  and  WINTER  we  are  now  showing 
full  ranges  from 

Young  &  Rochester 

LONDON. 

Dressing  Gowns,  Smoking  Jackets,  Winter  Vests,  Fine 
Flannel  Shirts  and  Pyjama  Suits,  Latest  Neckwear,  Dress 
Shirts  and  Vests.  Our  "Classic"  Collar  in  2,  2%,  and 
2^  inch  is  a  great  success. 


Tress  &  Co. 


HIGH-CLASS  HAT 
MANUFACTURERS. 

Latest  London  and  New  York  shapes. 

English  values. 

Select  Caps — new   shapes,    The   "  Kaiser 
and  "Czar." 


If  you  have  not  yet  put  in  a  stock  of 

Dr.  Jaeger's  Underwear 

it  will  pay  you  to  do  it ;  there  is  good  profit  to  retailer,  and 
universal  satisfaction  to  customer.  Merit  has  obtained 
for  "Jaeger's"  the  name  of  STANDARD  UNDERWEAR 
OF  THE  WORLD.  The  fleece  slippers,  slip  on  bands, 
kneewarmers,  etc.,  included  in  "Jaeger"  specialties  are 
ready  sellers. 

SEND  FOR  PRICE  LISTS  AND  DISCOUNTS. 


WM.  BIGGAR  &  SON 


— GALT,  ONT. 


Sheepskin  tanners  and 
manufacturers  of 


Gloves  * 
and  IHimns 


in  Saranac,  Horsehide 

and  Calfskin. 

Also  .  .  . 

LACE  LEATHER. 


Drop  us  a  line  for  quotations  on  any  of 
these  goods. 


RENOWNED  FOR  HIGHEST  EXCELLENCE. 


a 


yf 


HENDAWICK 
UNDERWEAR 

For  all  Seasons  and  Climates- 


INDIAN  GAUZE,  PURE  SILK,  SILK-and-WOOL,  WHITE 
and  COLORED  MERINO,  FINGERING,  CASHMERE, 
LLAMA  and  LAxVIBS  WOOL,  and  our  famous  AUS- 
TRALIAN WOOL. 


LADIES' 
GENTLEMEN'S 
and  CHILDREN'S 
UNDERWEAR  in  all 
Varieties. 


JAHES  HENDERSON  &  CO., 

Hosiery  flanufacturers,  HAWICK,   SCOTLAND 

e^We  are  the  Sole  Makers  ot  this  Underwear.  The  woven 
label  on  all  our  goods  is  a  guarantee  of  excellence  in 
quality,  make  and  finish. 


us 
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These  once  popular  garments  have  had  a  hard  time  of  it  since 
the  world  took  so  kindly  to  negligees,  and  it  is  doubtful  if  they 
will  ever  be  in  as  good  demand  as  they  were  two  or  three 
years  ago.  However,  there  is  sure  to  be  considerable  inquiry 
for  these  shirts  during  the  coming  cold  season,  and  the  trade 
should  be  prepared  to  suppl_v  them. 

Canadian  Shirtings- 

"The  St  vie  in  shirting  goods  for  the  Coronation  j-ear  is  the 
zephyrs,  a  woven  colored  shirting  of  Canadian  manufacture," 
said  a  retailer  in  Toronto  to  The  Review.  'It  has  replaced, 
to  a  large  extent,  the  French  print  which  has  had  such  an 
inning." 
Fall  Shirts  and  Shirtings- 

Hamilton,  Berkinshaw  &  Co.  are  showing  a  superb  line  of 
Fall  shirts.  This  firm  have  been  in  business  about  a  year,  and 
during  this  time  have  won  an  excellent  reputation  through  the 
superior  quality  of  their  manufactures,  catering  with  first- 
class  goods  to  high-class  trade. 

The  "Royal "  shirt  is  now  known  from  ocean  to  ocean  and 
has  been  found  to  be  a  high-grade  shirt  in  every  particular— a 
good  seller.  Shrewd  buvers  have  been  quick  to  buy  the 
"Royal,"  because  they  recognized  that  it  combined  to  an  ex- 
ceptional degree  all  the  peculiar  and  exacting  demands  of  the 
shirt  trade. 

The  representatives  of  the  firm  will  be  on  the  road  shortly, 
showing  lines  for  the  Fall  trade. 

In  white  shirts,  the  special  BB,  to  retail  at  50c.,  and  the 
GX  unlaundered,  to  retail  at  40  cents,  are  good  leaders. 

Lou'-Priced  Top  Shirts- 

In  top  shirts,  "Byme,"  to  retail  at  25c.,  and  "Loch 
Lomond,"  to  retail  at  50c.,  are  good  values.  119  black  sateen 
shirts,  to  retail  at  50c.,  and  120,  to  retail  at  75c.,  are  worthy 
of  attention. 

*         *         * 


Waistcoats* 


THE  demand  for  white  waistcoats,  both  plain  and  with 
small  figures  or  spots,  is  of  the  best.  This  is  a  branch  of 
the  trade  which  should  receive  attention  the  year  around,  as 
the  wearing  of  fancy  waistcoats  is  becoming  more  common  at 
all  seasons  among  all  classes  of  trade. 
Grey  Effects. 

For  the  Summer  season,  besides  white  and  the  different 
patterns  in  it,  there  are  many  grey  effects  which  are  attractive 
and  sell  well.  Tan  and  linen  shades  have  been  good  sellers  in 
United  States  centres,  but  their  popularitj'  in  Canada  is  not 
verj'  great.  Tan,  in  waistcoats,  as  in  other  garments  for 
outside  wear,  is  too  nearly  allied  to  khaki,  which  had  its  run 
only  a  short  time  ago  as  a  popular  color,  to  have  much 
snccess  on  this  market.    Slate  and  ecru  are  selling  colors. 

Fall  cloths  for  waistcoats  run  on  much  the  same  designs 
as  those  of  last  Fall  and  Winter.  Large  checks  or  plaids,  quiet 
in  tone,  on  dark  green,  red  or  black  grounds,  are  prominent. 

Both  single  and  double-breasted  waistcoats  are  now 
worn.  The  former  are  said  to  be  preferred  by  the  best  dressers 
in  the  present  season. 

*  #  * 

Dress  Goods  and  Psychology. 

[Bv  H.   D.  C] 

HAVE  we  ever  thought  that  when  a  man  looks  casually  at 
his  fellow  he  is  deceived  ?  Have  we  ever  considered  what, 
from  the  viewpoint  of  the  psychologist,  is  the  service  per- 
formed by  dress  ? 

Probably  99  per  cent,  of  our  citizens  confound  the  outline 
of  the  dress  with  the  actual  form  and  lineamentsof  the  wearer. 
Despite  the  hacknej-ed  adage  that  the  dress  is  not  the  man,  to 
the  citizen,  to  the  ordinary  individual,  the  dress  is,  if  not  the 


man,  at  least  the  man's  body  or  frame.  Save  the  investiga- 
tor, and  that  only  during  the  investigation, everybody  fails  to 
dissociate  the  outlines  of  the  wearer  and  the  garment  worn. 

However  unconscious  of  it  we  may  be,  a  well-dressed  per- 
son assumes  importance  in  our  e3'es.  Physical  deformities, 
covered  by  skilfully-adjusted  garments,  become  less  abnormal. 
Natural  beauties  and  graces  are  enhanced  by  a  melody  of 
dress.  To  other  people,  what  we  wear  is  an  index  to  what 
we  are.  Nay,  more;  often  what  we  wear  is  confounded  with 
what  we  are.  The  study  of  psychology'  inclines  to  the  conclu- 
sion that  the  proper  attire  convej'S  an  impression  of  real 
worth.  This  is  due  to  a  false  analogy  which  confuses  the  ex- 
ternal appearance  with  one's  essential  character.  This,  how- 
ever, is  valuable  capital  to  him  who  manufactures  clothing. 


Collars* 


THERE  has  been  less  falling  ofl"  in  the  demand  for  wing  col- 
lars on  the  part  of  the  consumers  than  was  expected.  The 
lateness  of  the  season  is,  no  doubt,  accountable  for  this,  it  is 
not  by  any  means  likely  that  the  wing  collar  will  be  anything 
like  a  favorite  for  Summer  wear.  That  place  belongs  to  the 
high  band  collar.  The  popularity,  among  the  best  class  of 
trade,  of  wing  collars  during  the  Spring,  and,  as  I  have  said, 
well  on  into  the  Summer,  augurs  well  for  its  success  during  the 
coming  Fall  and  Winter  seasons.  It  required  a  little  more 
perseverance  than  usual  to  induce  men  to  again  take  up  this 
style,  but  when  it  once  had  a  fair  start  the  demand  increased 
until  every  up-to-date  furnisher  found  it  necessary  to  make 
the  wing  collar  one  of  the  miportant  features  of  his  stock. 
Wing  Collars  will  be  Popular 

For  Fall  there  is  no  doubt  of  the  continued  popularity  of 
wing  collars.  The  many  forms  of  neckwear  excluded  by  the 
high  bandf  ollar  can  all  be  worn  suitably  with  the  wing.  The 
fact,  too,  that  the  "popular"  trade  has  not  yet  taken  kindly 
to  the  new  wing  collars  is  a  great  point  in  their  favor,  from 
the  point  of  view  of  the  high-class  trade,  who  are  never  happy 
unless  thej'  can  have  something  in  dress  different  from  the 
average  man.  There  is  no  material  change  in  the  shape  of 
wings  for  Fall  ;  the  collars  are  of  practicallj'  the  same  height 
also.  Whether  the  wings  or  tabs  shall  be  large,  medium  or 
small  depends  wholly  on  the  taste  of  the  wearer.  In  the 
Canadian  trade,  however,  the  large  wings  have  not  been 
received  as  favorably  as  those  of  medium  size.  English  fashion 
favors  the  large  wing,  apparently.  Some  very  small  tabs  have 
been  shown  to  the  trade,  but  these  were  also  on  the  market 
for  Spring  and  made  but  a  poor  showing  beside  those  of 
medium  size.  Square  corners  are  still  preferred,  though  many 
people  wear  the  round  shapes,  and  both  must  be  kept  in  stock. 

High  Band  Collars  Beginning  to  Sell. 

The  high  band  collar  in  the  low  shapes  has  commenced  to 
sell  to  the  public  very  well,  and  it  is  likely  that  in  anything 
but  these  low  shapes  there  will  be  little  done  in  the  high 
bands.  There  are,  of  course,  extreme  sizes,  which  always 
catch  a  certain  class  of  trade  ;  some  are  as  low  as  1%  in., 
but  the  average  low  collar  is  about  1%  or  2  in. 

High  Shapes  for  the  Fall. 

For  Fall  we  will  likely  have  the  high  shapes  again.  It  is 
expected  that  the  very  high  collars  of  last  season  will  not  be 
worn,  and  that  about  2y2  in.  will  be  the  limit.  This,  however, 
is  doubtful. 

Round  and  Square  Corner  High  Bands. 

In  the  high  band  for  Fall  and  Winter  trade  both  round 
and  square  corners  are  shown;  and  it  is  not  likely  that  there 
will  be  any  greater  preference  than  last  year  between  the  two. 
A  new  style  in  the  high  band  with  the  fold  coming  only  a  little 
more  than  half  way  down  the  side  has  been  offered  to  the 
trade,  but  not  with  the  greatest  success.  This  is  a  narrow 
width,  suitable  for  Summer  wear;  but  one  would  suppose  by 
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The  Hose  that  made  us  famous 


is  now  being  shown  on  the  road  by  all 


Leading   Jobbers'   Representatwes. 


yy 


Made  from  finest    Cashmere    Yarns. 


Perfect  Fitting  Fall  Fashioned. 


No  Seams. 


We  guarantee  our  goods  to  ha^e 
Double  and  Triple  Toes,  Soles  and  Heels, 


also 


Reinforced  Ankles. 


i:>o 
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the  shape  of  the  collar  that  it  was  designed  for  cold  weather 
wear,  when  the  base  of  the  collar  is  well  covered  by  the  coat. 

Sttaight  Siiiudiiig  Collars. 

Hesides  the  wiug  and  high  band  collars,  we   are   sure   to 
have  a  fair  demand  for  the  alvva,vs  fashionable  straight  stand- 
ing st\-le.    This  is  shown  in   the    usual   number    of  shapes, 
varving  slightly  from  each  other,  but  in  nothing  radically  new. 
*         *         * 


THE  MAN  or  FASHION. 

"WHat  a   Leader  in  the  Smart  Set  Has 

to  say  Respecting  the  Ultra  Kashion 

of  the    Moment. 


Hosiery, 


A  NUMBER  of  solid  colored  half-hose  have  appeared  recently, 
and  are  in  excellent  demand  with  the  leading  furnishers. 
These  include  dark  reds,  blues,  indigos  and  browns.  It  seems 
that  in  spite  of  the  immense  variety  of  patterns  produced  by 
the  Summer  season's  trade,  and  the  cordial  reception  with 
which  each  and  every  one  of  these  was  met,  the  retail  trade 
and  the  public  are  perfectly  willing  to  add  to  the  list  anything 
new  that  manufacturers  may  bring  out. 
The  Designs  Thai  Are  Selling. 

To  glance  over  the  various  designs  in  hosiery,  and  say  : 
"This  sells  well;  that  is  not  so  good;  this  other  is  a  poor 
seller,"  or  anything  as  definite  would  be  impossible.  There  is 
no  class  of  design  that  leads,  unless  we  except  all  patterns  on 
black  grounds,  which  among  the  high-class  trade  are  pre- 
ferred. But  stripes,  both  vertical  and  horizontal,  spots,  spots 
and  stripes,  figures,  figures  and  stripes,  and  figured  stripes  all 
move  out  well  in  the  men's  hosiery  department.  If  the  color 
and  general  appearance  of  the  article  suits  the  customer,  he 
purchases  it,  without  asking,  as  is  often  the  case  under  other 
circumstances,  "Is  this  the  latest  thing?"  or  "  Is  this  what 
they're  wearing  now  ?  "  ' 

Freak  Patterns. 

With  such  a  variety  of  design,  there  must  be  many  freak 
patterns.  The  season  for  fancy  hosiery  is  a  loud  one,  and 
even  some  of  the  boldest  designs  are  popular.  Among  the 
newest  half-hose  are  some  with  black  tops  and  black  feet,  the 
middle  portion  white  with  a  few  figures  in  colors.  This  has 
sold  as  well  as  others,  and  it  need  scarcely  be  remarked  that, 
when  such  articles  can  be  sold,  the  designer  of  the  season's 
fashions  has  a  very  wide  range. 

White  Hosiery  Again  in  Evidence. 

Plain  white  hosiery  has  come  in  again  with  much  success. 
White  grounds  with  neat  figures  in  blue  or  black  have  also 
been  shown,  and  for  some  classes  of  trade  have  been  among 
the  best  selling  lines. 

Fall  goods  show  more  solid  colors  than  the  present  styles. 
An  exceptional  demand  is  looked  for  in  the  heavier  fancy 
half-hose  during  the  coming  Fall  and  Winter  seasons. 

Hosiery  Firm  Wants  an  Agent- 

James  Henderson  &  Co.,  hosiery  manufacturers,  of  Hawick, 
Scotland,  are  one  of  Great  Britain's  prominent  firms  in  this 
line,  their  hosiery  being  known  under  the  brand  of  "Henda- 
wick,"  and  is  made  up  from  Australian  wool.  This  firm  are 
open  to  negotiate  with  reliable  parties  to  represent  them  in 
Canada,  and,  as  they  are  at  present  doing  business  in  Canada, 
this  should  be  a  desirable  agency  for  some  commission  man. 

Some  of  The  W.  R    Brock  Co-'s  Lines- 

The  W.  R.  Brock  Co.,  Montreal,  are  showing  the  "Boss  " 
cashmere  socks  to  retail  at  25c.  which  is  undoubtedly  one  of 
the  best  lines  shown  this  season. 

The  "Cracker"  grey  wool  stocking  to  retail  at  I2V2C., 
the  "  BB"  an  all-wool  ribbed  to  retail  at  15c.  or  two  for  25c., 
"Gem"  to  retail  at  20c.,  and  224,  a  3%  lb.  sock,  to  retail 
at  25c.,  are  some  of  the  lines  of  The  W.  R.  Brock  Co.,  Montreal. 

Men's  Wool  Socks- 

The  W.  R.  Brock  Co.,  Toronto,  made  large  contracts  for 
men's  wool  socks  early  in  the  season.  Their  three-pounder 
grey  mixed  wool  called  "Bluenose"  can  be  retailed  for  15c.  or 
two  pairs  for  25c.  Their  "  Dawson  "  is  a  good  seller,  to  retail 
at  20c.    Another  line  to  retail  at  20c.  is  called  "  Beatsall." 


JUNE  1  marks  the  date  of  the  sulistitution  of  the  straw  hat 
for  the  derby  or  felt,  and  when  this  most  noticeable  change 
has  taken  place  every  other  form  of  Summer  attire  follows  as 
a  matter  of  course ;  the  waistcoatless  flannel  suit,  the  soft- 
front  shirt,  the  madras  tie,  low  tan  shoes,  etc.  There  is  at 
once  perceptible  casting  off  of  formality,  and,  aside  from  the 
emptiness  of  the  residence  streets,  which  show  long  lines  of 
tightl3'-boarded  doors  and  drawn  shades,  the  city  begins  to 
take  on  its  usual  warm  weather  look.  From  the  newest 
fashions  it  is  learned  how  slight  is  the  difference  in  shape  of 
this  season's  straw  hat,  whether  it  be  of  the  Panama  or 
straight-brimmed  models,  from  the  fashion  of  last  Summer's 
hat,  which,  if  still  in  good  condition,  may  be  worn  without 
the  least  fear  of  looking  behind  the  times. 

NARROW-BRIM     PANAMA. 

The  narrow-brimmed  Panama  (narrow  in  comparison  to 
the  others,  though  not  particularly  so  in  fact)  is  made  of  a 
very  finely  woven  Panama  grass,  somewhat  the  texture  of 
closely  woven  canvas,  and  has  rather  a  high  crown,  flat 
slightly  curling  brim  and  broad  black  silk  band,  finished  in  a 
square  bow.  Besides  the  dent  in  the  top  it  is  usually  worn 
with  dents  or  depressions  in  the  sides  of  the  crown,  and  the 
brim  may  be  pressed  to  have  a  little  more  roll  and  more  curve 
front  and  back,  according  to  what  proves  most  becoming. 
The  style  of  stick  to  carry  is  a  dark  brown,  moderately 
polished  bamboo,  with  silver  tip  and  twist  on  the  handle;  this 
style  was  much  used  during  the  past  year. 

THE   BROAD-BRIM    VARIETY. 

The  broad-brimmed  Panama  has  a  very  decided  roll,  so 
that  the  crown,  which  is  dented  on  top  and  at  the  sides, 
appears  lower  than  it  really  is.  The  grass  is  more  coarsely 
woven  than  that  of  the  other  hat,  somewhat  resembling  heavy 
canvas,  and  the  black  silk  ribbon  band  is  much  narrower. 
Generally  speaking,  the  shape  is  best  for  men  of  good  height 
and  rather  large  build,  being  somewhat  too  big  for  a  short  or 
light  figure  and  delicately  formed  face,  but,  of  course,  no  one 
precise  rule  can  be  laid  down  to  cover  all  cases,  especially,  as 
like  the  smaller  hat,  the  brim  may  be  bent  in  the  manner 
which  proves  most  becoming.  The  stick  to  carry  is  of  ash 
wood,  with  silver  bands,  the  lowest  of  which  is  marked  with 
initials,  but  it  would  be  quite  as  good  in  point  of  st3-le  if 
perfectly  plain. 

STRAIGHT-BRIM    HATS. 

Of  the  straight-brimmed  straw  hats,  the  broad  brim  will 
be  more  fashionable  than  the  narrow  this  Summer,  as  indeed 
it  was  last  year,  although  worn  by  a  comparatively  small 
number  of  men.  It  seems  from  present  indications  that  plain 
black  and  dark  blue  silk  bands  will  be  more  used  by  older  men 
than  those  combining  two  or  more  colors,  but  the  latter,  if  of 
good  style,  will  be  permissible  and  among  the  college  boys 
probably,  as  usual,  more  or  less  of  a  fad.  Bands  with  polka 
dots  or  spot  designs  in  white  or  color  are  not,  however,  good, 
horizontal  lines  or  stripes  in  dark  tones  being  the  correct 
thing.  Colored  bands  may  be  bought  at  all  the  shops  for 
about  50c.,  and  if  a  man  wears  a  straight-brimmed  hat  it  is 
well  to  have  one,  as  a  change  from  the  plain  color.  I  say  if 
one  wears  a  straight-brimmed  hat,  because  on  the  Panama 
straw  colored  bands  are  ver3'  unusual.  I  have  seen  plain  dark 
red  \Yorn  by  one  or  two  young  men  on  very  large  flaring 
Panamas,  but  it  is  the  exception  and  an  individual  fad  rather 
than  a  fashion. 

One  may  buy  in  most  of  the  large  cities  some  of  the  tj-pes 
of  hats  worn  in  Eastern  and  tropical  countries,  but  they  have 
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Underwear — French  and  Domestic  Balbriggan  in  plain  and  fancy  stripes,  Natural 
Wool  in  long  and  half  sleeves. 

Domestic  Shirts  and  Drawers  in  plain  and  fancy  stripe  cotton. 

Hosiery — Cashmere,  850  "  Imperial,"  and  815  "  Champion,"  full  range  of  sizes. 
Fancy  C'ashmere,  Threads  and  Cotton  Half-Hose  in  great  variety. 

Shirts — Large  assortment  in  Neglige,  Stripe  and  Check  Zephyrs,  attached  or 
detached  cuffs  ;  also  good  line  of  Ceylon  Silk  Stripe  Flannel,  collar  attached. 
Stiff'  Bosoms,  made  either  long  or  short. 

Neckwear — The  "Ping-Pong"  and  "Tennis"  are  the  latest  summer  ties.  We  have 
them,  and  are  showing  a  large  variety  of  patterns  to  choose  from. 

Overalls  and  Jackets — ^In  Black,  Blue  and  Grey  Denims  or  Ducks — with  and 
without  Bibs — at  all  prices. 

Summer  Clothing — Our  stock  is  still  very  replete  in  all  lines,  viz.  :  Flannel  Suits, 
in  fancy  stripes  or  plain  white  ;  Lustre  (-oats,  in  grey  and  blacks  ;  White 
Duck,  also  grey,  or  black  and  white  Check  C-otton  Coats  ;  White  Duck 
Trousers  ;  Fancy  and  White  Duck,  also  White  Pi(]ue  Vests. 


Full  range  of  samples 
now  in  the  hands  of 
our  travellers. 


FALL  1902 


LETTER  ORDERS 
carefully  and 
promptly  filled. 
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never  been  reckoned  with  as  ;j:eneral  fashion,  so  that  the 
Tanama  and  straight-briniined  straws  ofler  the  only  choice  for 
Snnimer.  The  genuine  Panamas,  must,  I  think  be  called  the 
smartest,  although  there  is  no  doubt  that  the  old  stj'le  is  still 
worn  bv  many  well-dressed  men,  and  it  is  largely  a  (|uestion 
of  which  is  more  becoming. 

TIME    AND    SEASONS    FOR    THE    STRAW     HAT. 

In  town  the  straw  hat  may  be  worn  both  day  and  night 
with  sack  clothes,  the  morning  coat  suit  and  the  dinner  jacket, 
but  with  the  long  evening  coat  it  does  not  look  well.  As  a  matter 
of  fact,  however,  during  the  warm  months,  full  evening  dress, 
or  a  frock  coat  is  rarely  worn  in  town,  so  that  one  does  not 
often  have  to  put  up  with  the  discomfort  of  a  silk  hat ;  in  the 
country,  with  evening  coat  at  least,  a  straw  is  sufficient. 

TOP    COAT    .NOT    Olil.IOATORY. 

It  is  not  necessary  as  far  as  fashion  is  concerned  to  wear  a 
top  coat  even  of  the  lightest  weight  over  evening  clothes  dur- 
ing the  Summer  months,  and  one  may  walk  about  the  streets 
in  a  long-tailed  coat  and  white  waistcoat,  or  in  a  dinner 
jacket,  without  fear  of  looking  over-conspicuous,  or  of  being 
in  bad  form.  We  are,  of  course,  always  likely  to  have  thunder- 
storms or  sudden  showers  in  this  climate  on  Summer  evenings, 
when  a  top  coat  of  Cravenette,  or  even  unwaterproofed 
material  is  most  agreeable,  so  that  something  may  be  said  for 
it  on  the  ground  of  prudence,  but  to  carry  one  for  the  purpose 
of  looks,  or  because  of  an  impression  that  to  do  so  is  better 
st\'le,  is  an  unnecessary  labor. 

As  I  have  intimated  full  evening  dress  is  more  frequently 
worn  out  of  the  city  than  in  it  during  the  Summer  months, 
and  when  one  stops  to  think  of  it  there  is  every  reason  why 
this  should  be  so.  It  is  largely  society  which  makes  dress, 
and  when  societ\'  has  abondoned  the  city,  naturally  there  is  a 
lessened  formality,  and  a  tendency  to  wear  whatever  is  most 
cool  and  comfortable. 

OUTING    DRESS. 

Reference  to  outing  dress  is  especially  timely.  Although 
even  the  most  cursory  description  of  all  its  varieties  is  not 
possible  within  the  limits  of  this  article,  we  give  some  idea  of 
the  correct  styles  for  sport,  and  more  particularly  for  that  of 
riding. 

In  town,  and  for  that  matter  in  the  country  as  well,  the 
most  usual  riding  suit  is  one  of  mi.xed  tweed,  or  other  suitable 
material  in  shades  ot  grey  and  brown,  with  check  or  indistinct 
overplaid  marking,  the  coat  and  trousers  of  the  same  stuff. 
But  it  cannot  be  said  that  this  is  the  only  proper  costume,  for 
many  well-dressed  men  wear  a  dark  coat  of  the  cutaway  type 
and  buckskin  or  other  light  breeches,  and  some  nothing  more 
distinctive  than  a  dark  sack  jacket,  lighter  breeches  and  leg- 
gings. The  riding  coat,  which  may  be  with  or  without  waist 
seams,  should  have  a  more  or  less  well-defined  waist  line,  skirts 
which  hang  well  around  to  the  front  and  a  back  cut  with  the 
usual  tails.  The  pockets  at  the  side  may  be  straight  or  set 
diagonally,  and  should  have  flaps  finished  either  with  or  with- 
out buttons,  while  the  breast  pocket  is  usually  made  without 
flaps. 

COI.LAR  TO   WEAR. 

The  single  stock  is  of  heavy  white  cheviot,  with  mauve 
scarf  brought  around  once  from  the  back  and  tied  in  a  simple 
drop  fold,  caught  and  held  in  place  by  a  gold  whip  and  spur 
stick-pin.  The  scarf  may  be  of  plain  white  cheviot  or  light  tan 
or  other  shades,  but,  as  a  rule,  pink  or  blue,  on  account  of 
their  commonness,  are  not  good  colors.  Other  styles  of  stocks , 
notably  that  which  folds  around  the  neck  and  is  tied  in  an 
ordinary  Ascot  knot,  are  used  and  are  quite  as  correct. 

As  to  the  waistcoat,  it  should  be  of  light-colored  English 
flannel,  with  a  simple  plaid  marking  in  dark  blue,  cut  with  the 
Tattersall  opening  at  the  neck  and  with  sharp  points  at  the 
bottom.  This  is  perhaps  the  best  of  all  cuts  for  a  distinct  rid- 
ing waistcoat,  as  it  is  certainly  the  most  "sporty  "  in  appear- 


ance. English  flannel  is  unquestionably  the  best  material,  but 
other  styles  arc  frequently  worn. 

There  are  several  kinds  of  belts  in  smart  fashion  of  which 
may  be  mentioned  especially  that  of  black  and  that  of  tan 
leather.  One  of  a  light  shade  of  tan,  rather  narrow,  heavy 
harness  sewn  and  with  simple  nickel  buckle,  is  the  correct 
make,  not  only  for  riding,  to  which  it  is  not  especially  appli- 
cable, but  for  all  manner  of  sports  or  tor  ordinary  wear 
in  Summer  with  sacque  suits.  The  cinch  fastening  belt  is 
now  out  of  fashion  and  the  sash  is,  of  course,  altogether 
a  thing  of  the  past. 

Puttees  have  often  been  spoken  of  during  the  past  two  or 
three  years.  They  are  generally  made  of  pigskin  or  other 
leather  and  finished  in  tan  shade.  The  strap  winds  twice 
around  the  leg  and  is  fastened  with  a  small  buckle  above, 
while  another  small  strap  and  buckle  keep  the  top  tightly 
fastened.  It  makes  an  admirable  legging  for  shooting  or 
tramping  over  rough  country  and  has  been  much  used  for  rid- 
ing, although  for  such  a  purpose  perhaps  less  good  than  boots 
or  riding  gaiters. 

THE  TAN   I.EATHER   I.OW   SHOE. 

One  of  the  most  noticeable  changes  of  the  season  is  the 
comparative  absence  of  the  tan  leather  low  shoe.  For  the 
country  and  for  sport  it  will,  of  course,  be  as  much  worn  as 
ever,  but  in  town  and  at  suburban  resorts  it  has,  among  well- 
dressed  men,  been  almost  entirely  forsaken  for  the  low  black 
calf  or  patent  leather  tie.  The  reason  can  be  attributed  onh- 
to  its  commonness  during  last  and  the  preceding  Summers,  the 
same  old  cause  that  is  sooner  or  later  the  downfall  of  all 
broadh'  popular  fashions. 


The  Centenary  of  Trousers. 

THE  British  people  have  been  celebrating,  without  undue 
exhiliration  it  must  be  confessed,  thecentenary  of  trousers. 
It  is  a  hundred  years  ago  since  the  English  adopted  the  cus- 
tom of  wearing  these  garments  in  the  teeth  of  the  fierce  and 
funny  opposition  which  accompanies  every  radical  change  of 
fashion. 

They  are  prosaic  garments.  We  sigh,  in  moments  of  senti- 
ment, for  those  "fine  figures  of  men,"  whose  sinewy  calves 
showed  proudly  below  the  neatly-gartered  knee,  and  marvel 
to  think  that  through  all  the  shifting  changes  of  fashion  and 
mode  of  life  for  a  hundred  years  trousers  have  continued  to 
cling  to  the  legs  of  peer  and  peasant  alike.  Without  a  moment 
of  reflection,  such  as  is  furnished  us  by  this  notable  centenary, 
we  might  look  upon  trousers  as  matters  of  course.  They  cer- 
tainly are  not.  Our  great  grandfathers,  who  strode  bravely 
in 

TIGHT-FITTING    "  HREECHES   AND  GARTERS," 

fought  hard  against  the  innovation,  and  we  are  told  that  the 
great  Duke  of  Wellington  himself  was  once  refused  admission 
to  a  fashionable  club  because  he  was  wearing  trousers.  Yet 
even  trousers  have  had  their  vicissitudes.  Fashion  has  shrunk 
them  to  tight-stretched  funnels,  closely  clasping  the  leg,  and 
has  opened  them  out  broadly  to  flap  with  prodigalitj- of  meas- 
urement, carrj'ing  twice  as  much  cloth  as  was  necessary. 
They  have  been  thin-striped  and  thick-striped,  short  cut  and 
long  cut,  "peppered  and  salted,"  and  made  garish  with  big 
checks.  It  has  been  criminal  to  have  the  ankles  turned  down, 
and  it  has  been  a  sin  against  good  taste  to  wear  them  turned 
up.  The  vast  wave  of  invention  which  began  to  roll  early  in 
the  century  just  closed  has  surged  in  vain  so  far  as  the  trousers 
are  concerned.  The  railway  train,  the  electric  telegraph,  the 
hj'draulic  elevator,  the  ocean  steamer — all  these  have  arisen 
and  have  left  this  new  custom  of  wearing  our  nether  garments 
"complete  and  independent"  particularl3^  unchanged.  Even 
the  motor-car,  which  has  given  us  new  veils,  new  aprons,  new 
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gloves,  new  coats,  has  made  no  impression  upon  trousers.  The 
bicycle  has  made  the  deepest  impression,  but  that  isonly  super- 
ficial. 

CrKIOVS   REFLECTIONS  ll'OX    MANNERS 

spring  readily  from  the  history  of  this  garment.  For  many 
vears  the  very  name  was  something  that  could  not  bespoken  in 
polite  societ.v— certainly  not  in  the  sensitive  ear  of  the  "  mixed 
audience."  Some  clumsy  genius  taught  civilized  English-speak, 
ing  mankind  to  mention  them  with  bated  breath  and  call  them 
"unmentionables."  All  that,  happily,  is  changed,  and  the 
nation  is  getting  slowly  back  even  along  the  line  of  sar- 
torial nomenclature,  to  a  healthy  frankness  that  rings 
true.  There  is  hope  for  a  generation  that  can  say  bluntly : 
trousers. 

In  reality  this  does  not  mark  the  hundredth  year  ol  the 
first  adoption  of  trousers  in  England,  but  of  the  readoption. 
For,  although  the  ignorant  are  in  the  habit  of  supposing  that 
the  ancient  Britons  were  dressed  in  very  little  indeed,  the 
fact  is  that  long  before  the  Romans  invaded  Britain  our 
forefathers  were  in  their  way  famous  for  the  cut  of  their 
trousers. 

After  the  Romans  quitted  the  shores  of  Britain  the  people 
gradually  reverted  to  their  old  style  of  dress,  at  least  as  re- 
gards trousers.  The  twelfth-century  cut  of  trousers  was 
strikingly  like  that  article  of  limited  feminine  wear  known  as 
"bloomers."  In  the  reign  of  Henry  VIII.  the  name  appears 
more  or  less  frequently  in  wardrobe  accounts,  and  in  the 
Ehzabethan  period  they  were  certainly  in  use,  for  Ben  John- 
son, in  his  play,  "Staple  of  News,"  has  Peniboy,  junior,  walk 
"  in  his  gowne,  waistcoate,  and  trousers."  Dekker,  too,  in  the 
"Gull's  Horn  Book,"  1609, 'speaks  of  "the  Italian's  close 
strosser."     How  it  came  to  pass  that 

TROUSERS   FELL  INTO   DESUETUDE 

and  knee-breeches  and  fanciful  stockings  took  their  place  does 
not  appear  to  be  thoroughly  understood.  It  would  seem  to 
be  recognized  that  up  to  one  hundred  years  ago  they  were 
quite  out  of  fashion  in  England,  although  among  colonists  in 
North  America  they  continued  in  use.  Lord  Carlisle,  writing 
to  his  wife  from  America  in  1778,  says:  "The  knats  in  this 
part  of  the  River  Delaware  are  as  huge  as  sparrows:  I  have 
armed  myself  against  them  by  wearing  trousers,  which  is  the 
constant  dress  of  this  country."  The  last  clause  of  this  letter 
would  seem  to  prove  not  only  that  the  Americans  wore 
trousers,  but  that  the  article  of  clothing  was  not  in  general 
use  in  England. 

Like  the  daring  individual  who  first  put  up  an  umbrella, 
those  that  first  wore  trousers  were  subject  to  a  great  deal  of 
harassing  ridicule.  Gilray,  the  famous  caricaturist  of  his  day, 
delighted  in  depicting  notabilities  in  the  then-looked-upon 
grotesque  garb.  But  trousers,  like  many  another  useful  arti- 
cle, have  lived  down  all  opposition  and  made  themselves  the 
universal  wear.  Indeed,  in  18-t9,an  American  lady  threatened 
to  introduce  an  exaggerated  pattern  of  them  as  the  universal 
costume  for  women,  and  appeared  on  public  platforms  dressed 
in  "bloomers,"  advocating  that  style  of  dress.  For  a  time 
many  women  wore  them ;  but  as  the  men  refused  to  keep 
sober  faces,  the  skirt  was  quickly  reverted  to  and  re-estab- 
lished. The  bicycle  craze  gave  indications  of  bringing  bloom- 
ers again  to  serious  attention.  Many  were  the  changes  that 
have  taken  place  in  fashion  and  cut  during  the  past  century. 
At  times  trousers  fitted  with  almost  the  tightness  of  a  glove  ; 
at  other  times  the  cloth  used  in  the  making  of  a  pair  would 
have  been  sufficient  for  two  pairs  of  the  present-day  article. 
Sometimes  it  was  fashionable  to  have  them  pulled  tight  and 
strapped  under  the  foot,  a  chain  by  some  being  used  for  this 
purpose.  At  another  period  no  one  was  correctly  attired 
unless  he  had  his  trousers  turned  up.  A  practice  in  use  by  the 
Gauls  still  survives  in  rural  districts  of  tying  the  trousers 
under  the  knees. 


A  New  Yorker's  Views  on  Men's  Attire. 

MR.  J.  D.  KUPPENHEIMBR,  who  represents  the  firm  of 
Klatzer  &  Co.,  New  York,  recently  visited  Canada.  Mr. 
Kuppenheimer  is  a  man  of  extreme  fashion — the  acme  of  all 
that  is  stylish  in  gentlemen's  wearing  apparel.  In  an  interview 
he  said  : 

"In  woollens,  man}-  striped  worsteds  will  be  worn,  and 
black  and  white  Scotch  goods  will  be  very  stylish  for  over- 
coats. The  overcoats  for  the  coming  season  will  be  cut  some- 
what shorter.  In  sacque  coats,  or  in  business  suits,  the  new 
cutaway  sacque  is  the  thing,  and  is  going  to  be  popular. 

"The  Prince  Albert  coat  will  be  cut  much  in  the  bell  shape, 
loose  at  the  bottom  and  fitted  to  the  figure  at  the  waist,  and 
will  be  somewhat  shorter.  Morning  coats  are  being  worn  in 
vicunas  and  soft  goods,  in  blacks  and  in  dark  colors.  The 
military  is  one  that  appeals  to  the  fancy  of  younger  men,  and 
is  a  really  pleasant  fancy  of  fashion. 

"  Waterproof  overcoats  in  Cravenettes,  in  dark  gre3's,  are 
being  worn  extremely  long,  with  cuffs. 

"In  trousers,  the  latest  thing  is  the  cuff  bottom,  a  develop- 
ment of  the  fashion  of  turning  trousers  up.  T  rousers  turned 
soon  sag  out  of  shape,  and  the  cuff  is  a  unique  way  out  of  this 
difficulty.  The  fashion  is  still  for  stripes  and  small  checks,  but 
there  is  an  inclination  towards  Scotch  goods. 

"White  vests  are  very  popular  in  New  York,  and  washable 
goods  have  the  call,  a  pique,  with  silk  finish,  very  soft  and  dur- 
able, having  great  vogue.  It  is  in  the  buttons  of  these  that 
fashion's  fancy  capers  most  extravagantly.  Jewelled  pearl 
buttons  are  all  the  rage,  and  other  buttons  are  set  with  all 
kinds  of  precious  stones." 

Speaking  of  hats,  he  said:  "For  summer,  the  Panama  in 
all  shapes,  but  especially  the  Fedora  shape,  was  the  favorite, 
and  some  of  the  real  Panamas  cost  from  $20  each  to  as  high 
as  $200.  The  Fedora  in  black  and  stone  grey  felts,  extremely 
wide  in  the  brim,  were  most  fashionable. 

"The  high  turnover  collars  are  the  thing  for  general  use, 
and  the  latest  novelties  in  ties  is  the  ping-pong  tie,  something 
unique  and  very  convenient. 

"The  coat  skirt — open  all  the  way  down — in  all  patterns, 
is  the  thing  for  summer  wear." 

Mr.  Kuppenheimer,  when  seen,  was  wearing  a  frock  of  the 
most  exquisite  quality  of  worsted,  lined  and  faced  with  silk ; 
his  double-breasted  black  vest  was  bordered  with  a  cord  of 
pure  white  silk,  and  his  trousers  were  striped  ones,  with  cuff 
buttons.  He  wore  open-work  hosiery,  with  low-cut  patent 
leather  shoes.  Open-\vork  hosiery  was  the  correct  thing,  he 
said. 

Mr.  Kuppenheimer  paid  a  high  tribute  to  the  excellence  of 
Canadian  goods,  which,  he  said,  demanded  a  good  price  in  the 
shops  of  fashionable  New  York  tailors. 


Courtesy  in  the  Store. 


IN  THE  men's  furnishing  business  it  is  necessary  to  win  the 
confidence  of  your  customer,  and  the  merchant  or  clerk 
who  has  the  genius  of  doing  this  possesses  an  exceedingly 
valuable  quality.  It  is  important  that  buyers  should  be 
attracted  to  the  store  through  advertising  of  one  kind  or 
another;  but  it  is  more  important  that  their  confidence  should 
be  won  and  retained.  To  win  confidence  certain  elements  of 
character  as  well  as  certain  methods  of  doing  business  are 
essential.  The  clerk  or  merchant  must  know  his  business  and 
the  value  of  goods  so  thoroughly  that  he  can  honestly  and 
intelligently  express  an  opinion  as  to  the  respective  merits  of 
various  goods  in  any  line  he  may  be  showing.  The  salesman 
must  be,  moreover,  fearless  in  his  statements — having  fear 
neither  of  contradiction  by  the  buyer,  nor  of  criticism  b}'  his 
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We'll  Help  You 


get  the  lion's  share  of  the  Underwear  business 
of  your  locality  if  you  take  hold  with  us. 

We'll  help  you  in  three  ways:  By  giving 
you  the  best  Underwear  on  the  market ;  by 
giving  you  the  best  Underwear-advertising  in 
the  field  ;  by  giving  you  the  same  methods  and 
working  with  you  constantly  along  the  same 
lines  that  have  built  big  business  for  us. 

Stanfield's  Unshrinkable 
Underwear 

means  more  to  the  dealer  than  simply  so  many 
dozen  stock  on  your  shelves.  It  means  business 
life  and  energy,  enthusiasm,  progress,  success. 

Do  you  want  our  help  ? 


The  Truro  Knitting  Mills  Co.,  Limited 

Sole  Manufacturers  TRURO,  N.S. 


i4 


WOLSEY 


ff 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


iifi^mmmm 


BEST  IN  EVERY  WAY 

Make,' Fit,  Style  and  Price. 

Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 


Every  Single  Garment   Guaranteed 
Positively  Unsfirinliable, 

May  be   had  from   Leading  Wholesale   Houses. 


LIMITED. 


The  Wm.  Wyndham  Co. 

27  and  29  JOHN  STREET  SOUTH, 

HAMILTON. 


Op-lfl-date  Hats 


FOR 


Up-lo-date  Hatteis 


Rawlins. 


Prince  Henry. 


LATEST    AMERICAN    BLOCKS    A    SPECIALTY. 


THIS  IS  THE  NEW  HAMILTON  HOUSE  FOR 

HATS.    CAPS,    rURS,    GLOVES. 
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William  Agnew  &  Co. 

Mon-treal. 

OUR  SPECIALTIES^         9 

Dress  Goods,  Silks  and  Henriettas. 

FALL   1902  ^ 


Armures 

Box  Cloths 
Bengalines 
Coutils 

Crepe  de  Chene 
Crepolines 
Poplinettes 
Satin  Luella 

Satin  Duchesse 
Velveteens 
Velvet  Cords 

Zibeline  Fancies 

Zibeline  Checks. 

ALSO  OUR  STANDARD  LINES  OF        ^ 

Henrietta  Cloths  A85  to  A600 

Italians 

Venetian  Coatings 
Black  Silks 
Black  Satins 

Coloured  Satins. 

WILLIAM  AGNEW  &  CO. 

305  St.  James  Street, 

IVIOIMXREAI-. 
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employer.  If  he  does  fear  he  cannot  have  sufHcient  confidence 
in  himself  to  win  confidence  from  others. 

But  a  salesman  may  be  honest,  intelligent  and  fearless  and 
yet  fail  in  winning  the  confidence  of  buyers  because  of  wrong 
business  methods.  The  merchant  who  misrepresents  in  his 
advertising  or  who  tries  to  sell  inferior  goods  or  imitation  for 
first-class  articles  places  his  clerks  at  a  disadvantage  which 
few  clerks  can  overcome. 

Again,  a  merchant  who  makes  sudden  or  erratic  changes 
in  his  prices  creates  difficulties  for  his  clerks.  His  clerk  may 
sell  a  valuable  customer  a  pair  of  gloves  on  Monday  for  $1.75 
and  tell  him  that  the  price  is  rockbottom.  But  on  Wednesday 
the  customer  passes  and  sees  the  same  pair  of  gloves  conspicu- 
ously marked  at  $1.50,  or  even  as  low  as  $1.25.  This  ma}' 
occasion  the  loss  of  a  customer,  at  least  it  will  certainly  mean 
the  loss  of  his  confidence  in  the  clerk  who  sold  him  the  gloves. 
If  things  like  this  are  done  frequently  there  is  bound  to  be  a 
great  deal  of  loss  directly  due  to  this  cause. 

It  is  well  for  a  merchant  or  clerk  to  treat  customers 
friendly.  The  other  day  I  went  into  a  men's  furnishing  shop 
with  a  friend  who  asked  the  merchant  to  show  him  a  certain 
line  of  collars.  Several  styles  were  brought  out,  but  were  not 
just  the  pattern  the  young  man  wanted.  The  merchant  was 
so  discourteous  about  it  that  he  did  not  buy.  We  went  out 
and  up  the  street  a  short  distance  into  another  shop,  and  were 
still  unable  to  get  the  style  he  asked  for.  But  we  were  treated 
with  such  courtesy  by  the  merchant  that  my  friend  bought 
one  of  the  styles  shown.  The  former  dealer  had  the  same  line 
but  lost  the  sale  through  discourtesy. 


White  Trousers. 

WHITE  duck  trousers  are  repoited  by  the  retailers  as  being 
good  sellers,  and  most  of  them  have  in  large  stocks. 
There  is  nothing  new  in  style  in  white  trousers.  The  bottoms 
are  worn  turned  up  as  usual. 


Nearly  $16,000,000  Worth  of  Collars  and  Cuffs. 

THE  Census  Bureau  at  Washington  a  few  days  ago  issued  a 
report  on  the  manufacture  of  collars  and  cuffs  in  the 
United  States  during  the  census  year  1900.  It  shows  a  capital 
of  $10,216,817  invested  in  the  57  establishments  reporting  for 
the  United  States.  This  sum  represents  the  value  of  land, 
buildings,  machinery,  tools  and  implements,  and  the  live 
capital  utilized,  but  not  thecapital  stock  of  an}' of  the  corpora- 
tions in  the  industry.  The  value  of  products  is  returned  as 
$15,769,132,  to  produce  which  involves  an  outlay  of  $583,087, 
for  salaries  of  officials,  clerks,  etc. ;  $5,658,969  for  wages, 
$1,128,887  for  miscellaneous  expenses,  including  rent,  taxes, 
etc.,  and  $6,011,456  for  materials  used,  mill  supplies,  freight 
and  fuel. 

The  average  capital  per  establishment  was  $179,234.  ; 
average  number  of  wage-earners,  300,  and  average  value  of 
products,  $276,651.  There  was  but  one  large  establishment 
outside  of  the  State  of  New  York.  The  value  of  collars  and 
cuffs  produced  was  $9,077,700,  and  shirts  $5,864,671.  There 
were  121,032,540  collars  and  cuffs  produced  and  10,306,416 

shirts. 

*        «        « 

Agent  Wanted  for  Underwear. 

A  manufacturer  of  an  excellent  line  of  underwear  in  Scot- 
land has  written  The  Dry  Goods  Review  asking  to  be  put  in 
communication  with  a  manufacturers'  agent  in  Canada  who 
would  be  able  to  carry  this  line.  The  goods  are  advertised  in 
this  issue,  and  The  Review  will  gladly  give  further  particulars 
to  any  manufacturers'  agent  who  would  like  to  correspond 
with  the  firm  in  question. 


Looking  for  Umbrella  Novelties. 

MR.  M.  MARKUS,  of  The  Standard  Umbrella  Manufacturing 
Co.,  is  in  Europe  on  the  lookout  for  novelties  in  umbrellas. 
The  rapid  strides  made  by  this  company  say  a  good  deal  for 
their  manufactures.  Since  it  was  started  it  has  done  much  to 
decrease  the  imports  of  umbrellas  into  this  country,  the  trade 
being  quite  willing  to  take  those  of  The  Standard  Co.'s  make 
in  preference  to  goods  made  abroad.  With  a  few  more  enter- 
prising and  thoroughly  up-to-date  factories  like  this  one  the 
umbrella  manufacturing  industry  in  Canada  should  soon 
become  an  important  one. 

*        #        * 

Dealers  and  Their  Stores. 

WHITE  &   MANAHAN. 

THE  firm  of  White  &  Manahan  has  the  proud  distinction  of 
being  the  first  exclusively  men's  furnishing  establishment  in 
Winnipeg,  and  dates  back  to  the  year  1878,  when  it  was 
opened  in  what  was  then  known  as  the  Red  Ball  store,  a  few 
doors  south  of  Portage  avenue,  b}-  James  Lyster,  with  W. 
G.  White  as  assistant. 

From  the  very  first  the  venture  was  a  success,  and  in 
October  of  1882  Mr.  White  entered  into  a  partnership  with 
E.  Manahan,  and  in  company  they  bought  out  Mr.  Lyster 
and  have  continued  to  do  business  together  ever  since,  in 
1883  a  branch  of  the  business  was  established  at  Rat  Portage, 
Ont.,  and  it  also  has  continued  to  thrive  and  grow,  and  is  to- 
day a  most  flourishing  branch  of  the  parent  stock  occupying 
a  substantial  and  commodious  stone  building,  the  property  of 
the  firm,  which  they  built  in  1892 

In  the  j'car  1885  the  Winnipeg  store  was  moved  from  the 
original  stand  to  the  Clements  Block,  a  large  brick  structure 
on  the  west  side  of  Main  street  about  half  a  block  south  of  the 
City  Hall  Square.  This  met  the  growing  demands  of  the  busi- 
ness at  that  time  for  space,  and  here  the  business  was  housed 
until  the  year  1889  when  the  firm  erected  for  themselves  a 
handsome  brick  and  stone  structure  a  few  doors  nearer  the 
City  Hall  Square.  These  premises  are  25  x  178  ft.  and  run 
right  through  from  Main  street  to  Albert  street  and  have 
good  entrances  on  both  streets.  The  building  is  two  storeys 
and  basement  and  is  entirely  occupied  by  the  firm 

The  Main  street  front  has  handsome  plate-glass  windows 
aud  the  building  is  fitted  throughout  with  metallic  ceiling  and 
the  latest  and  most  improved  store  furniture  and  fixtures 
suitable  to  the  lines  carried,  p'ate-glass  showcase  counters 
being  used  throughout. 

The  entrance  off  Albert  street  is  especially  valuable  from 
the  fact  that  this  street  leads  directly  into  the  Market  Square, 
and  as  all  the  large  implement  houses  are  situated  round  this 
square  and  also  the  Grain  Exchange,  it  is  a  great  gathering 
place  for  men.  many  of  them  from  outside  points,  who  very 
naturally  avail  themselves  of  the  most  convenient  place  to  buy. 

The  house  carries  the  best  and  most  up-to-date  lines  of 
clothing,  buying  chiefly  from  Toronto  and  Hamilton.  They 
import theirhatsandcapsdirectfrom  England.  Fursandshirts 
come  chiefly  from  Montreal  and  neckwear  from  all  the  leading 
Canadian  and  American  houses.  American  styles  of  neckwear 
are  the  most  popular  in  Winnipeg  and  the  West.  Winnipeg 
has  to-day  no  more  enterprising  and  highly  respected  merch- 
ants than  the  members  of  the  above  farm.  They  have  given 
their  time  and  energy  to  developing  their  business  along  the 
best  lines,  and  their  efforts  have  been  crowned  with  very 
deserved  success.  They  do  not  boast  of  this,  but  it  is  a  fact 
nevertheless  that  since  they  opened  up  they  have  never  been  in 
difficulties  or  had  to  compromise  with  their  creditors.  The 
house  is  very  popular,  not  only  with  the  city  of  W'innipeg,  but 
throughout  the  West. 

W.  G.  White  is  a  native  of  Richmond,  Quebec.  He  learned 
his  business  in  that  Province  and  afterwards  spent  some  time 
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in  Iowa  before  coming  to  Wiuuipeg,  and  is  now  a  man  in  the 
very  prime  of  life — cool,  shrewd,  alert,  an  enthusiast  in  his  own 
business.  E.  Manahan  hails  from  the  county  of  Perth,  that 
has  given  so  manj-  good  men  and  true  to  the  West.  He  came 
to  the  city  in  1875  and  was  for  some  years  with  the  firm  of 
Villiers  &  Pearson,  who  used  to  run  the  old  Buffalo  store  on 
the  corner  of  Main  and  Portage  avenue.  E.  C.  H. 

•        *        » 

The  Penman  Knitting  Mill  at  Thorold. 

'T'HE  Dry  Goods  Review  herewith  illustrates  the  Penman 
1  mill  at  Thorold.  This  is  one  of  the  seven  manufacturing 
plants  of  The  Penman  Manufacturing  Co.,  Limited,  whose 
headquarters  are  at  Paris,  Ont.,  and  of  which  John  Pen- 
man is  president,  G.  H.  Bisby,  vice-president  ;  O.  R.  Whitby, 
secretary-treasurer;   and  J.  B.  Henderson,  general  manager. 

The  mill  at  Thorold  is  devoted  to  the 
production  of  high-grade  men's  Winter  under- 
wear. This  plant  has  been  established  for 
some  eighteen  years  ;  Mr.  O.  J.  Phelps  is 
local  manager.  It  comprises  a  substantal  four- 
storey  building  of  stone  72  x  80  ft.,  with  a  two" 
storey  annex  70  x  40  ft.,  and  a  three-storey 
warehouse  40  x  60  ft.  together  with  a  boiler- 
house  equipped  with  an  80  horse-power  boiler. 
The  upper  storey  of  the  main  building  is  utilized 
as  a  stock  and  parceling-room,  the  third  lor  spin- 
ning and  knitting,  the  second  for  carding,  and  the 
main  apartment  for  finishing.  The  annex  is 
mainly  devoted  to  scouring  and  dyeing,  the  upper 
storey  being  in  use  for  general  utility  purposes, 
while  the  warehouse  is  used  as  a  picker  depart- 
ment in  the  basement,  the  balance  for  storage  of 
raw  stock.  The  plant  is  what  is  commonly 
known  as  a  three-set  mill,  and  is  thoroughly 
equipped  with  modern  machinery  and  appliances, 
including  15  knitting  machines,  4  mules  of  260 
spindles  each,  and  furnishes  employment  to  80  or  more  hands 
constantly.  To  keep  this  plant  in  operation  requires  about 
100,000  lb.  of  Australian  and  Cape  wool  annually. 


Furnishing  and  Tailoring  Notes. 

THE  tailoring  establishment  of  John  Smith,  706  Queen  St. 
West,  Toronto,  was  gutted  by  fire  on  June  7.  The  loss 
on  the  contents  is  put  at  $1,000,  and  on  the  building  $500. 
The  loss  was  covered  by  insurance. 

Joseph  G.  Racette,  merchant  tailor,  123  St.  Francois 
Xavier  St.,  Montreal,  has  made  a  voluntary  assignment  of 
his  estate  to  Messrs.  Wilks  &  Michaud,  public  accountants. 

The  men's  furnishing  business  lately  carried  on  by  W.  S. 
Phillips,  Victoria,  B.C.,  has  been  purchased  from  the  assignee 
by  McCandless  Bros.  The  stock  was  almost  new,  having  just 
arrived  from  the  east  a  few  weeks  previously. 

H.  P.  Kohn.  Gravenhurst,  Ont.,  whose  tailoring  establish- 
ment was  destroyed  by  fire  some  time  ago,  has  again  opened 
up  business  with  an  entire  new  stock  of  goods  in  the  store 
next  to  the  post  office. 

An  assignment  has  been  made  by  A.  Demers  &  Co.,  Mont- 
real, dealers  in  men's  furnishings.  It  is  not  long  since  this 
business  was  opened  up  on  St.  Catherine  St.,  Montreal. 

A  declaration  has  been  filed  in  the  prothonotary's  office  at 
Quebec  by  Louis  Raoul  and  Odessa  Bergevin,  statmg  that  the 
partnership  existing  between  them  as  merchant  tailors,  under 
the  firm  name  of  L.  Bergevin  &  F'reres,  had  loeen  dissolved  by 
mutual  consent. 

Nicholas  Young,  merchant  tailor,  of  Sydney,  N.S.,  and 
Miss  Devlin,  formerly  of  Halifax,  were  married  last  week  in 
Sydney.  The  Dry  Goods  Review  offers  congratulations  and 
extends  best  wishes. 


Furnishing  Notes  Gleaned  from  Wholesalers. 

IN  the  men's  furnishing  department  of  John  Macdonald  & 
Co.  are  being  shown  a  special  line  of  union-made  suspenders 
which  can  be  retailed  at  25  cents.  This  is  a  line  being  sold  at 
20  per  cent,  less  than  regular  price. 

A  fleece-lined  nightshirt  for  men,  called  "Morpheus,"  is 
being  offered  by  the  W.  R.  Brock  Co.  It  can  be  retailed  at 
$1.25. 

John  Macdonald  &  Co.  are  showing  a  line  of  men's  hosiery 
in  ribbed  and  plain  black  and  fancy  stripes,  with  mendmg  card 
attached,  that  can  be  retailed  for  25  cents.  These  lines  have 
had  wonderful  success  for  Fall  trade  orders. 

The  range  of  handkerchiefs  shown  Ijy  John  Macdonald  & 
Co.  is  double  what  the}'  have  ever  shown  before.    This  depart" 
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ment,  with   them,  has  grown   largely.     It  is  now  one  of  the 
most  important  in  the  house. 

A  walk  through  the  small  wares  department  of  John  Mac- 
donald &  Co.  is  well  worth  the  time  of  any  merchant  visiting 
Toronto,  as  this  is  one  of  their  most  complete  departments.  A 
full  line  of  staples  and  haberdashery  is  on  hand  and  an}- 
novelty  suitable  for  Canadian  trade. 

In  addition  to  the  usual  standard  lines  of  sweaters  at  all 
prices.  The  W.  R.  Brock  Co.,  Toronto,  have  purchased  a 
sporting  manufacturer's  stock  of  hand-made  goods.  It  em- 
braces an  extensive  line  of  beautiful  goods  in  all  of  the  club 
colors,  of  various  stripes,  for  men  and  boys,  at  lowest  prices. 

In  fleeced  goods.  No.  35  striped,  to  retail  at  35c.,  is  a  line 
all  Canadian  merchants  should  have.  The  "Ping"  and 
"Pong"  natural  and  blue  grey  fleeced  have  been  the  leaders 
for  a  45c.  retail  line.  The  W^  R.  Brock  Co.,  Montreal,  have 
placed  contracts  which  will  enable  them  to  fill  the  orders  at 
old  prices  for  some  time  to  come. 

The  Dominion  Suspender  Co.'s  Autumn  line  of  "Trade  D 
Mark"  suspenders  is  now  in  their  travellers'  hands.  It  com- 
prises over  500  patterns  of  bright  up-to-date  ideas  in  webbings, 
fixings  and  ends,  finished  in  the  highest  possible  manner- 
Every  pair  retailed  at  50  cents  and  above  carries  a  guarantee 
and  will  be  replaced  if  not  satisfactory,  something  that  no 
other  manufacturer,  either  foreign  or  domestic,  can,  will,  or 
dare  do. 

A  good  line  is  a  striped  line,  No.  50,  to  retail  at  50c. 
Brock's,  Montreal,  18-oz.  unshrinkable  rib.  No.  308,  to  retail 
at  85c.,  and  22-oz.,  No.  307,  to  retail  at  $1,  are  grand  values. 
In  these  goods  they  also  have  a  clearing  line,  90c.  regular,  to 
be  retailed  at  75c.,  18-oz.,  No.  624.  In  fine  natural  wool 
shirts  and   drawers.   The  W.  R.  Brock  Co.,  Montreal,  carry 
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established  53  years 

Every  Department  now  in  tip-top 
order  for   Fall  Season's  business. 


'Crescent"  Brand  and  **Seabelle"  Brand  Dress  Goods  are  the  best. 

Men's  Furnishings  having  the  "Diamond"  Brand  upon  them  are  unsurpassed. 

Staple  Goods  carrying  the  "Royal  Arms"  Brand  is  a  guarantee  of  superior  value 

Our  Linen  Goods  are,  as  usual,  unequalled. 

Is  there  a  Carpet  buyer  who  has  not  heard  of  the  greatest  Carpet  Department 
in  Canada  ? 

No  "Belwarp"  Coatings  and  Serges  genuine  unless  stamped  on  every  yard 
with  trade  mark  "Lion  and  Bell." 

The  "Reliance"  brand  of  ladies'  and  children's  ready-to-wear  goods  is  the  most 
reliable  in  fit,  fashion,  and  value. 

Underwear,  Hosiery  and  Gloves  of  the  very  best  manufacture,  equal  in  price 
to  inferior  manufacture. 

All  we  ask  is  an  inspection  of  either  our  stock  or  samples.     We  are  satisfied 
your  orders  will  follow. 

Our  values  are  the  best. 

Our  terms  are  easy. 

Our  cash  discounts  are  liberal. 

We  make  the  filling  of  letter  orders  a  specialty. 


lobn  macdonald  $f  €0. 

(Ucllitidtoit  and  front  $t$.  East, 

Coronto. 
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complete  ranges  of  high-priced  goods,  having  a  complete  range 
of  the  celebrated  Wolslev  shirt  and  drawers. 

The  \V.  R.  Brock  Co.,  Limited,  Montreal,  have  fully  real- 
ized their  expectations  in  regard  to  the  sale  of  men's  shirts 
and  drawers  for  Fall.  Some  lines  are  already  sold  up  in  spite 
of  their  very  large  contracts.  The  "Special"  line,  to  retail  at 
$4-.oO,  has  been  withdrawn,  but  in  order  to  get  a  leader  at 
this  figure  they  are  quoting  their  "Llama"  line  at  the  same 
price.  This  is  a  fine  Scotch  knit  all-wool  shirt  and  drawers,  a 
line  which  should  particularly  interest  the  men's  furnishing 
trade.  Another  line  in  Scotch  knit  all-wool  is  "Pinet,"  to 
retail  at  50c. — a  very  heavy  line. 

•        »        « 

Toronto  Furnishing  Clerks  Organize. 

AN  association  has  been  formed  among  the  men's  furnishing 
and  clothing  clerks  of  Toronto,  known  as  The  Haber- 
dashers' Association.  At  the  organization  meeting  in  the 
Palmer  House,  on  June  13,  the  following  officers  were 
elected : 

Honorary  President— E.  T.  Wheaton. 

President — A.  G.  Dunlop. 

Vice-President — Norman  Laird. 

Secret  .ry-Tieasurer — Mr.  Bonsall. 

Committee — Messrs.  Leaden,  McAdam  and  Heatherman. 

The  object   of  the   association  is  to   develop  sports   and 

athletics    among  its  members. 

About  50  members  have  already 
been  enrolled. 

A.  G.  Dunlop,  the  president 
of  the  Haberdashers'  Associa- 
tion, whoseportraitis  herewith 
shown,  is  Canadian  representa- 
tive for  Messrs.  Cluett,  Pea- 
boily  &  Co.,  of  New  York,  man- 
ufacturers of  the  "Monarch" 
shirts  and  "  Arrow  "  brand 
collars.  Mr.  Dunlop  is  quite 
enthusiastic  over  the  new 
organization,  and  thinks  it 
wo.uld  do  the  clerks  who  are  in 
the  store  all  day  long  a  great 
deal  of  good  to  join  in  the 
athletic  sports  of  the  Associa- 
tion. The  Dry  Goods  Review 
wishes  the  new  organization 
every  success,  and  would  be  pleased  to  see  the  membership 
largely  augmented  from  the  ranks  of  the  haberdashers'  clerks, 
of  whom  there  are  a  large  number  in  Toronto. 


Fancy  Waistcoats. 

WHITE  and  fancy  wash  vests  are  in  more  demand  this  season 
than  ever  before.      They   are  shown   in    many   different 
varieties  of  grey  linen  and  white  duck;  also  in  fancy   stripes 
and  dot  patterns.      They  are  the  thing  to  wear  for   the   hot 
weather  as  they  are  dress3'  and  cool. 
*  *  * 

Fashion  Gossip  For  the  Furnisher. 

LEATHER  belts  are  selling  well  in  the  furnishing  stores  these 
days,  and  if  the  shirt  waist  comes  into  vogue  a  great  many 
more  will  be  worn.  They  are  mostly  in  the  narrow  shapes  ; 
1%  and  2  inches  wide  are  the  best  sellers. 

Pyjamas  are  spoken  of  as  having  a  very  good  sale  ;  they 
coine  in  many  different  designs  and  are  going  to  be  in  demand 
for  Summer  wear. 

Bathing  suits  are  beginning  to  pick  up  again,  and  for  the 
next  two  or  three  months  a  large  business  is  expected  to  be 
done  in  all  lines.  They  are  shown  in  great  variety  of  styles 
and  colors,  the  dark  shades  having  the  preference. 


President  Dunlop. 


Clothing  Manufacturers  Organize. 

THE  National  Association  of  Clothiers  of  the  United  States 
have  recently  organized  branches  in  Cincinnati  and  St. 
Louis.  This  association  now  includes  practically  all  the  lead- 
ing clothing  centres  of  the  United  States.  It  was  organized  for 
the  convenient  exchange  of  credit  information  amongits  mem- 
bers, to  raise  the  standard  of  the  trade  and  remedy  abuses.  It 
has  actively  favored  legislation  affecting  trade,  such  as  the 
bankruptcy  law,  and  the  law  restraining  sales  of  merchandise 
in  bulk  without  notice  to  creditors,  and  in  many  ways  has 
proven  a  potent  and  beneficial  factor  to  the  trade.  The  organ- 
izers claim  that  there  is  not  a  clothing  house  in  the  United 
States  with  the  possible  exception  of  a  few  small  firms  whose 
record,  standing,  reliability,  etc.,  were  not  known  to  the 
National  Association,  or  could  not  be  ascertained  through 
agencies  now  at  its  command.  The  exchange  of  such  credit 
information  has  resulted  in  a  large  saving  to  many  firms  of 
what  would  probably  have  been  heavy  losses. 
*  *  * 

**  Coronation  "  Cloth. 

ANEW  cloth  has  come  out  from  England,  and,  like  every- 
thing that  the  loyal  Britishers  send  out  this  year,  it 
is  called  "Coronation."  The  new  stuff  is  made  up  of  red, 
black  and  white,  and  red  and  black  effects,  in  worsted  weaves. 
It  makes  a  very  nice  suiting,  and  is  a  decided  relief  from  the 
greys  and  browns.  The  new  effects  also  come  in  tweeds  and 
cheviots  in  ground  weaves,  stripes  and  over  checks. 

Another  lot  of  new  cloths  shown  are  the  pin-head  effects  in 
black  and  white.     These  are  also  in  very  fine  stripes. 
*        *        * 

Men's  Summer  Clothing. 

pAULFElLD,  HENDERSON  &  BURNS  report  doing  a  good 
^  business  in  raen'ssuramerclothing.  The}' are  showing  many 
lines  for  the  warmer  weather,  such  as  flannel  suits  in  fancy 
stripes,  or  plain  white  lustre  coats  in  gre}-  and  black  with 
stripe  effect;  also  large  orders  are  reported  in  white  duck 
trousers,  fancy  and  white  duck,  and  white  pique  vests. 

Caulfeild,  Henderson  &  Burns'  line  of  neckwear  is  most 
complete  at  this  season  of  the  year.  Their  Ping- Pong  in  the 
50c.  line  is  selling  exceptionally  well.  They  also  show  a  new 
Summer  tie  of  their  own  design  called  the  "Tennis."  This  is 
one  of  the  latest  things  in  Summer  neckwear.  Their  line  of 
shirts  is  also  complete.  They  show  a  large  assortment  in 
negligee,  stripe  and  check  zephyrs,  attached  or  detached  cuffs, 
and  a  large  line  for  Summer  wear  of  Ceylon  silk  stripe  flannel, 
collar  attached.     Large  orders  are  reported  for  the  fold  collar 

in  low  shapes. 

»        *        * 

Watch  For  Him. 

A  BOGUS  cheque  operator  has  been  visiting  several  Toronto 
retailers  of  late,  and  the  dealers  are  warned  against  him. 
He  is  described  as  being  a  man  of  medium  complexion,  about  4C 
years  old  and  5  ft.  9  in.  in  height.  He  went  into  C.  E.  Good- 
win's men's  furnishing  store,  on  Yonge  street,  made  purchases 
amounting  to  $6.50,  and  in  paj'ment  handed  over  a  cheque  for 
$10  on  a  Toronto  Junction  bank,  giving  his  name  as  Dr- 
Graham.  He  received  $.3.50  in  change  and  departed.  The 
cheque  proved  worthless,  and  it  has  transpired  that  a  number 
of  other  business  men  have  been  caught  in  the  same  way,  the 
man  in  every  instance  using  a  different  name. 
♦        ♦        » 

Trade  Items  In  Brief. 

All  The  W.  R.  Brock  Co.'s,  Montreal,  stock  of  overalls  are 
quoted  at  the  old  prices. 

The  W.  R.  Brock  Co.,  Montreal,  are  still  showing  "Duke" 
and  "Prince"  rubber  coats,  to  retail  at  $2.50,  in  fawn  and 
greys,  with  raglanette  pocket     This  line  is  alwa3-s  in  stock. 
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WRITE   FOR   OUR   PLAN    FOR    SPECIAL   SALES 
IN   DEPARTMENT   STORES     ..^7-,,^ 


1041.  Gold  Filled 

Fully  Guaranteed 

14,50  per  gioss. 

-^ 
1441  Gold  Filled 

None  Better  Hade 

B.OO  per  gross. 

ALL  SHAPES 


The  T.  Eaton  Co. 
Toronto,  Ont. 

J.  C.  Woods 
London,  Ont. 

W.  H.  Scroggie 
Montreal,  Que. 

Ayre  &  Sons 
St.  John's,  Nfld. 

Its  fame  is  spreading 
in   every    city,    town 
and  village   through- 
out Canada. 


THE 


^ 


Stefliof  Silver 

Qualify  and  Durability 

$12.00  pef  poss 
14-kt.  Cold  filled 

with 
Sterling  Silver  Back 

$9.00  per  gross 
-^ 

ALL  SHAPES 


^ 


KING  COLLAR  BUTTON 

Is  Guaranteed  and  Acknowledged  to  be 
the  Best  Collar  Button  Ever  Offered 


-.S&ixV.'.v.-.vVV.-' 


>ol< 


■■tlM^i—— Mill— Wy— — Mil   I" 

SOLE     AOEINTS     FOR     OAIMADA. 
Agents     in     Oanada     for     F"o>A/^nes'     Olov 
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WHEN     WRITING    ADVERTISERS 

PLEASE  MENTION  THAT  YOU   SAW 

THEIR  ADVERTISEMENT  IN  THIS  PAPER 


CAN  COLONIES  SUPPLY  BRITAIN  WITH  COTTON? 

THE  formation  of  a  British  Cotton  Growers'  Association  to 
foster  the  growth  of  cotton  in  British  colonies  and  pro- 
tectorates suggests  a  consideration  of  the  extent  to  which 
that  commodity  is  produced  under  the  British  flag,  and  a  com- 
parison thereof  with  its  production  in  foreign  countries. 

The  United  States,  India  and  Egypt  are  at  the  present  day 
the  most  important  suppliers  of  the  cotton  market,  but  there 
are  fair  prospects  that  sooner  or  later  other  portions  of  the 
earth's  surface  will  be  utiHzed  for  cotton -growing.  In  fact, 
alter  experiment,  it  has  been  found  possible  to  grow  cotton 
over  almost  the  whole  of  the  inter-tropical  as  well  as  over 
many  parts  of  the  temperate  portions  of  the  globe.  Realizing 
this,  it  is  quite  a  sensible  proposition  to  discuss  the  extension 
of  the  cotton  industry  in  various  parts  of  the  British  Empire. 
India  lays  claim  to  being  the  most  ancient  cotton-pro- 
ducing country  in  the  world.  Fully  five  centuries  before  Christ 
cotton  was  used  there  to  a  great  extent  in  domestic  manufac- 
tures, and  decidedly  skilful  methods  were  employed  in  its  prep- 
aration. Production  continued  more  or  less  intermittently 
down  through  the  ages  until  the  East  India  Company  deter- 


mined to  do  something  to  push  its  cultivation.  Between  1788 
and  1850  numerous  efforts  were  made  to  this  end.  New 
varieties  from  the  United  States  and  the  West  Indies  were 
introduced  and  acclimatized,  but  with  scarcely  as  good  suc- 
cess as  was  hoped  for.  More  recent  attempts,  however,  have 
met  with  better  results,  and  efforts  made  to  improve  the 
indigenous  cottons  have  also  repaid  the  experimenters. 

Cotton  has  only  been  under  cultivation  in  Egypt  since 
1820.  In  that  year  the  production  was  begun  by  a  French- 
man, who,  in  three  years'  time,  was  able  to  ship  5,623  bales 
to  England.  Since  then  its  cultivation  has  rapidly  extended 
throughout  lower  Egypt,  the  soil  and  the  climate  being  espe- 
cially adapted  to  its  growth.  In  fact,  the  sole  limitations  to 
Egypt's  becoming  an  enormous  cotton-producing  country  are 
the  sparse  population  and  the  difficulty  of  providing  food  for 
the  laborers  Fortunately,  both  these  handicaps  are  now 
being  removed. 

But  Egypt  proper  is  nothing  compared  to  the  delta  of  the 
Soudan,  where  good  soil  for  cotton-growing  is  ten  times  as 
extensive  as  in  Lower  Egypt.  With  this  land  opened  up,  it  is 
difficult  to  say  to  what  proportions  the  cotton  crop  of  that 
portion  of  Africa  will  not  extend.  Being  as  it  is  to  all  intents 
and  purposes  a  portion  of  the  British  Empire,  it  offers  a  splen- 
did field  for  development.  The  value  of  the  Egyptian  cotton 
crop  for  1898  was  estimated  at  nearly  £10,000,000.  With 
a  Soudanese  crop  of  ten  times  that  amount,  there  would  be 
little  difficulty  in  supplying  the  English  cotton  mills  from  that 
source  alone. 

In  other  portions  of  the  Empire  cotton  has  been  success- 
fully grown,  though,  as  yet,  to  no  very  great  extent.  That  it 
can  be  grown,  and  that  fields  are  ready  for  exploitation,  is 
worth  knowing.  Australia,  the  islands  of  the  Pacific,  Cape 
Colony,  Natal,  and  the  British-.\frican  possessions  have  all 
been  tried  with  satisfactory  results.  Small  quantities  are 
annually  produced  at  all  these  points,  and  gradually  increas- 
ing crops  may  be  expected,  providing  cultivation  is  pushed. 

At  present  the  United  States  is  producing  nine-tenths  of 
the  world's  cotton  supply.  The  British  cotton  mills  are  almost 
entirely  dependent  on  its  annual  crop  for  their  raw  material. 
Under  the  circumstances,  it  seems  a  wise  step  to  do  something 
towards  creating  a  purely  British  supply  for  these  mills,  on 
whose  continued  operation  so  many  inhabitants  of  the  British 
Isles  are  dependent.  India  has  supplied  an  average  of  three 
million  bales  for  the  past  ten  j-ears,  and  there  is  not  much 
chance  for  a  very  appreciable  increase  there.  But,  as  has  been 
shown,  with  proper  attention  the  Egyptian  crop  can  be 
developed  largely,  and  these  two  sources,  together  with  the 
new  fields  already  mentioned,  should  be  capable  of  creating  a 
British  cotton  supply  of  no  mean  proportions. 

Some  idea  of  the  importance  of  a  good  supply  of  raw  cot- 
ton to  Great  Britain  may  be  gathered  from  the  fact  that  about 
$200,000,000  worth  of  this  material  is  imported  annuall}-  to 
supply  the  cotton  mills  of  the  country.  This  is  larger  by  some 
$10,000,000  than  Canada's  total  imports  of  all  kinds  of  mer- 
chandise in  1901.  Canada's  imports  of  raw  cotton  are  only 
about  $4,700,000  annually. 


A  business  that  is  pushed  thrives  a  great  deal  better  than 
a  business  that  is  pinched. 


[ 
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THE   DRY    GOODS  TRADE   AND    NEWFOUNDLAND.  notary  before  whom  the  deed  was  passed,  and  the  domicile  of  the  latter 

when  the  contract  was  made  ;  and  if  by  judgment  the  declaration  shall 

TITHILE  manufacturers  in  Canada  of  lines  appertaining  to  ,„ention  the  number  of  the  case,  the  date  of  the  judgment,  and  the  name 

the  dry  goods  trade  e.xport  but  a  small  quantity  of  the  of  the  district  in  which  the  judgment  was  rendered, 

product  of  their  factories  tj  Newfoundland,  they  can  scarcely  This  law  became  effective  on  May  26.     It  does  not  apply 

be  unconcerned  in  the  qi;.'stion  of  political  union  between  this  to  those  married  traders  who  have  been  in  business  previous 

country  and  that  colony.  to  March  24,  and  they  are  not  bound  to  register  the  relations 

When,  shortlj'  after  the  birth  of  the  Dominion,  Newfound-  in  which  they  stand  in  regard  to  property  with  their  wives; 

land,  by  the  vote  of  her  people,  refused  to  cast  in  her  lot  with  it  applies  only  to  those  who  go  into  business  after  the  law  is 

the  new  Confederation,  Sir  John  Macdonald,  astute  statesman  in  force.     Several  traders,  however,  who  were  not  boimd  to  do 

and  all  as  he  was,  declared  in  effect  that  it  was  a  matter  of  no  so  have  registered. 

importance  after  all.     But  Sir  John  was  a  politician  and  not  a  While  there  has  been  need  of  such  an  amendment  in  many 

business  man,  and  as  such  spoke.     The  business  men  of  this  lines  of  business,  the  dry  goods  trade  was  particularly  affected, 

country  who  have  given  the  matter  consideration  know  that  there  being  so  many  small  dealers  who  took  advantage  of  the 

it  is  important.  marriage-contract  clause  to  escape  paying  to  creditors  in  the 

During  the  negotiations  that  have  been  carried  on  in  the  event  of  a  business  reverse.    The  members  of  the  wholesale  dry 

past,  the  Island,  in  the  opinion  of  a  good  many  people,  may  goods  trade  are  consequently  much  pleased  with  the  new  law. 

have  overestimated  her  worth  to  the  Dominion,  but,  grant  she  Heretofore,   in   many  cases   of  insolvency,   where  the  in- 

did,  it  by   no  means  follows  that  her  acquisition    is  of  no  solvent  was   a  small  trader   with  little  regard  for  business 

importance  to  the  Dominion.  morality,  it  was  the  practice  for  the  wife  to  put  in  a  claim 

Geographically,  Newfoundland  is   already   a  part   of  the  against  the  estate  of  her  husband,  with  the  result  that  very 

Dominion.     And  her  political  union   is  also  wanted  in  order  little,  if  anything,  was  left  for  the  creditors  from  whom  they 

that  confederation  maybe  "rounded  off."    But  it  is  possibly  had  purchased  their  goods.    Under  the   present  law  there  can 

of  more  importance  commercially  than   it  is  politically  that  be  none  of  this,  and  the  wholesale  trade  will  be  able  to  sell  to 

union  with  Newfoundland  should  be  consummated.  certain  tradesmen  with  a  much  greater  feeling  of  security.     It 

She  is  at  our  door,  but  to  her  import  trade  we  contribute  should  also  have  the  effect  of,  to  a  certain  extent,  keeping  un- 

but  one-third,  the  great  bulk  of  her  purchases  being  made  in  desirable  persons  from  going  into  the  trade,  with  the  main 

Great  Britain  and  in  the  United  States.    Of  dry  goods  we  do  object  of  getting  what  they  can  out  of  it,  by  fair  means  or 

not  export  $94,000  worth  to  Newfoundland,  while  she  imports  otherwise,  before  the  collapse,  which  the3' do  not  try  to  pre- 

in  cottons,  woollens  and  ready-made  clothing  nearly  $1,000,-  vent,  occurs. 

000  worth.     In  other  words,  we  do  not  contribute  one-tenth. 

And  yet  in,  1901  the  quantity  was   larger  than   in   previous  Persistent  pegging  away  uill  build  up  a  business  as  well 

nM     J-  11       •           1  1      1  as  a  hoot. 

years.    The  following  table  shows  the  value  of  the  exports   of  

dry  goods  to  Newfoundland  during  1900  and  1901 :  VALUES  APPRECIATING. 

1900.  1901 

Clothing $9,721       »2i,4.9  ^HOLESALE    houses    sending    repeat    orders    to    Great 

Cottons  and  manufactures  of  .,..      23,119          44.947  Britain  for  cottons,   woollens    and    linens    are  almost 

Furs  and  manufactures  of 400  1,082 

Gutta  percha  and  manufactures  of       16,616          15,912  invariably  notified  that  they  cannot  be  filled  except  at  higher 

Wool  and  manufactures  of iS.i'iz  10,019 

, 1  prices. 

To*a'    S64.998       $93,389  In  some  instances  the  advance  is   material.      These   ad- 

With  political  union  and  no  Customs  tariffs  between  the  nances    apply  to    such    lines  as  canvas,   towellings,   printed 

two  countries  trade  in  dry  goods  as  well  as  in  other  descrip-  cottons,  Italians  and  dress  goods. 

tions  of  merchandise  would  certainly  develop.   In  view  of  this.  The   advices  say  that  further  and  still   more  important 

the  manufacturers  and  merchants  to  whose  constituency  The  appreciations  in  values  are  anticipated. 

Dry  Goods  Review  caters   can  hardly  afford   to  be  disinter-  

ested  spectators  of  the  revival  of  the  agitation  for  the  union  HOW  BUSY  riFN  WORK 

of  Canada  and  Newfoundland. 

lyyj  EN  with  a  great  deal  of  work  demanding  their  attention 

There  is  the  ping-pong  waist  and  the  ping-pong  that  wastes  sometimes  lose  a  great  deal  of  time,   either  considering 

a  good  deal  of  time.  which  particular  act  shall  brst  be  performed  or  by  partly  taking 

in  hand  one  duty  and  then  turning  the  attention  to  another 

MARRIED  TRADERS  IN  QUEBEC.  before  finishing  it. 

yHE  following  amendment  to  the  Civil  Code  was  passed  by  The  secret  of  getting  a  great  deal  of  work  done  is  by  taking 

the  Quebec  Legislature  at  the  last  session  :  up  ^he  burden  of  that  which  first  comes  to  hand  and  wrestling 

Every  married  person  doing  business  as  a  trader,  whether  alone  or  ^jth  it  until  it  is  finished.     This  is  what  the  mowing  machine 
m   partnership  with   others,  shall  be  bound,  under  the  penalties  men- 

tioned  in  the  Civil  Code  (S200),  to  register,  in  the  office  of  the  Prothona-  ^°^^  ^"  ^^^  ^^^^  of  wheat,  and  this  is   what   a  successful  busi- 

tory  of  the  Superior  Court  of  the  district,  wherein  such  busines  is  carried  ness  man  does  in  the  busy  field  of  commerce, 

on    within  sixty  days  from  the  day  on  which  trading  commenced,  or  ..j)o  with  thy  might  that  which  thy  hand  findeth   thee  to 
within  sixty  days  from  the  date  of  his  marriage,  a  declaration  in  writing 

stating  if  he  is  under  community  or  is  separate  as  to  property  ;  in  case  of  ^°  "  '^  ^  ^ood  motto  for  the  business  as  well  as  for  the  moral 

a  community  of  property,  if  by  contract  of  marriage,  and  in  case  of  sep-  world. 

aration  of  property  if  by  marriage  contract  or  by  judgment ;  if  by  mar-  

riage  contract,  the  declaration  shall  mention  the  date,  the  name  of  the  Business,  like  a  modest  maiden,  must  he  wooed  to  he  won. 
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Carpets  in  the  Retail  Store. 

'0\V  is  a  good  time  for  the  merchant  to  arrange  for 
putting  in  a  carpet  department.  It  he  starts  now 
he  will  be  in  good  shape  for  the  Fall  trade.  When 
selecting  his  stock  he  must  take  into  careful  con- 
sideration the  general  condition  of  his  prospective 
customers,  and  also  the  line  of  patterns  that  is  most  likely  to 
please  them. 

If  his  customers  are  the  working  class,  the  cheaper  and 
medium-priced  lines  will  have  to  be  most  prominent.  If,  on 
the  other  hand,  his  trading  community  is  composed  largely  of 
monied  people  and  well-to-do  farmers,  he  can  stock  in  more 
expensive  goods.     Then,  again,  he  must  provide  a 

F.\IR   .\SSORTMENT   OF   RUGS, 

and  he  should  have  all  thejpopular  sizes.  It  is  not  necessary 
to  carry  all  the  difterent  patterns  in  all  sizes,  for  it  is  an  easy 
matter  to  send  and  get  any  special  size  a  customer  may 
require.  By  so  doing  the  stock  account  will  be  kept  a  good 
deal  lighter.  Of  course,  it  is  desirable  to  have  enough  stock  in 
order  to  satisfy'  the  average  customer,  who  will  not  wait,  but 
wants  the  rug  at  once.  Such  an  assortment  can  be  carried  by 
the  average  merchant  without  it  being  financially  burdensome. 

MATTING. 

Matting  is  another  thing  the  retailer  must  not  forget,  as 
its  use  for  floor  coverings  in  bedrooms  is  constantly  growing. 

Have  a  convenient  place,  free  of  dust,  to  show  j'our  carpets 
in,  some  place  easily  accessible  to  the  customer,  and  where  the 
salesman's  and  customer's  attention  will  not  be  diverted  when 
examining  the  goods.  A  good  light  is  essential,  so  the  buyer 
may  have  a  clear  and  proper  perception  of  the  colors  and 
patterns.  Selling  your  stock  is  only  accomplished  b3'  knowing  • 
your  trade,  showing  your  goods,  and  properly  advertising 
this  branch  of  your  business.  It  will  not  do  to  let  the  goods 
sell  themselves.     You  must 

INTEREST  YOUR   CUSTOMERS 

in  them  by  talking  about  these  goods  and  their  values.  This 
is  direct  advertising,  the  most  profitable  of  all  advertising, 
because  nothing  said  by  type  or  paper  has  so  much  force  in 
selling  goods  as  the  personal  talk  of  the  merchant  to  his  cus- 
tomer. 

Now  that  times  are  good  and  money  plentiful,  the  buying 
of  carpets  and  all  floor  coverings  will  increase  and  the  merch- 
ant should  endeavor  to  take  all  possible  advantage  of  it. 


Receiving  and  Shipping  Fall  Lines. 

JOHN  MACDONALD  &  CO.  are  receiving  shipments  of  goods 
for  Fall  in  tapestries,  Brussels,  velvets,  and  wool  and 
union  carpets  and  art  squares.  Goods  are  being  shipped  as 
quickly  as  possible.  They  have  received  their  first  shipment  of 
Fall  linoleums  iu  8-4  and  16-4  widths.  They  are  also  shipping 
new  patterns  in  floor  oil  cloths  in  all  widths.  Large  shipments 
of  tapestry  curtains  in  new  patterns  have  been  received,  and 
travellers  now  have  these  on  the  road.  They  are  able  to 
report  a  brisk  demand  for  lace  curtains.  They  have  on  hand 
a  large  stock  of  Swiss  curtains  and  curtain  nets  in  new  designs. 


The  "demand  for  jute  and  wool  hearth  rugs  has  been  very 
fair.  Their  stock  is  in  good  shape  to  fill  all  orders.  The  large 
demand  for  tapestry  floor  squares  noticed  last  season  is  being 
continued  for  Fall,  and  they  are  showing  a  splendid  new  range 
of  their  goods  for  delivery  in  July.  They  are  sold  in  sizes  3x3, 
3x3V2,  3x4,  314 X 4,  4x4,  at  medium  prices,  and  are  all  ready 
to  be  laid  on  the  floor.  The  demand  for  tapestry  and  chenille 
table  covers  is  very  lair,  showing  new  designs  at  new  prices. 
All  travellers  are  on  the  road  with  new  ranges  of  Fall  goods 
and  fancy  goods. 


Death  of  Alexander  McKellar. 

Mr.  Alexander  McKellar,  who  was  the  representative  of 
the  Toronto  Carpet  Company  in  Western  Ontario  since  1895, 
died  at  his  late  residence,  148  Dunn  avenue,  Toronto,  on  June 
10.  Owing  to  ill-health,  he  had  retired  from  business  last 
Noyember  and  his  death  was  not  unexpected.  Mr.  McKellar 
became  indentified  with  thecarpet  business  throughThe  Adams 
Furniture  Company,  Toronto,  in  which  firm  he  was  for  a  long 
time  manager  of  the  carpet  department,  prior  to  his  entering 
the  employ  of  the  Toronto  Carpet  Company.  He  was 
most  popular  on  the  road,  had  many  friends,  and  was  held  in 
high  estimation  for  his  many  sterling  qualities.  His  funeral 
took  place  on  June  11  to  Mount  Pleasant  Cemetery,  Toronto, 
the  sympathy  of  a  large  circle  of  friends  and  acquaintances 
being  extended  to  his  widow  and  3'oung  family  in  their  afflic- 
tion. 


New  Wall  Paper  Samples  for  1903. 

A  REPRESENTATIVE  of  The  Dry  Goods  Review  called  at 
the  factory  of  the  Stauntons  Limited,  Toronto,  to  learn 
what  was  doing  in  the  wall  paper  business.  He  was  informed 
that  the  company  had  just  completed  the  sampling  of  their 
new  line  of  wall  papers.  The  samples  are  nearly  all  made  up 
into  books  and  the  travellers  will  start  on  the  road  with  the 
new  line  on  July  1. 

Sampling  operations  are  an  important  factor  in  the  wall 
paper  industr}',  and  it  is  only  the  initiated  who  can  form  any 
conception  of  the  vast  amount  of  careful  forethought  and  con- 
stant attention  to  detail  involved  in  the  production  of  a  line 
of  wall  paper  samples  such  as  are  turned  out  by  the  Stauntons 
Limited.  Some  twelve  months  or  more  before  the  actual 
sampling  commences  the  new  designs  have  to  be  selected,  and 
then  the  rollers  from  which  the  pattern  is  printed  have  to  be 
cut.  Those  in  charge  of  the  coloring  of  the  samples  are  con- 
stantly on  the  lookout  for  new  ideas,  and  give  careful  studj- 
to  the  general  trend  of  design  and  coloring  in  other  art  fabrics, 
and  new  effects  and  suggestions  are  adapted  to  wall  paper 
uses. 

The  actual  sampling  occupies  the  entire  plant  some  three 
months  or  more.  Each  pattern  is  put  in  a  printing  machine 
and  numerous  trials  of  color  effects  made  until  the  desired  re- 
sult is  obtained  and  a  good  choice  of  colorings  secured  of  each 
design.  The  samples  have  then  to  be  numbered  on  special 
machines  and  are  turned  over  to  the  sample-book  department, 
where  they  are  made  up  into  books.  It  will  be  readily  under- 
stood that  the  expense  involved  in  the  sampling  operations  is 
very  heavy. 

It  is  hardly  necessary  to  give  a  detailed  description  of  the 
line,  and  we  need  only  say  that  every  possible  requirement  of 
the  dealer  has  been  carefulh-  provided  for.  A  splendid  line  of 
ingrain  combinations  are  shown,  and  the  company-  seem  to  be 
upholding  the  reputation  they  have  for  making  popular  goods. 
Beautiful  effects  are  shown  in  tapestry,  burlaps,  and  fabric 
papers.  An  extensive  range  of  colorings  and  designs  are  shown 
in  silk  papers,  which  are  sure  to  be  admired.  A  very  good  line 
of  stripes  has  been  sampled,  and  in  connection  with  these  some 
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CURTAIN 


At  about  this  season  of  the  year  dealers  find 
their  stock  of  lace  curtains  running  short.  It 
would  be  well  for  them  to  remember  that  more 
than  100,000  pairs  of  lace  curtains  are  carried 
in  stock  by  Geo.  H.  Hees,  Son  &  Co.,  71  Bay 
St.  This  firm  manufacture  Window  Shades, 
Curtain  Poles  and  Fittings  of  all  kinds  and 
sell  them  at  a  price  that  affords  the  retailer  large 
profits. 

Upholstery  Goods,  Draperies,  Furniture 
Coverings,  Silk  and  Cotton  Plushes,  Chenille 
and  Tapestry  Curtains  and  Portieres,  Table 
Covers  and  a  full  assortment  of  Upholstery  Sup- 
plies are  in  stock  ready  to  deliver  by 

GEO,  H,  HEES,  SON  &  CO,, 
71  Bay  St,,  TORONTO, 


If  you  are  in  the  vicinity  of  Montreal,  call 
at  our  Warehouse  No.  20  St.  Helen  Street. 


• 
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elegant  floral  papers  are  shown,  suitable  for  the  two-third 
style  of  decoration.  Splendid  eft'ccts  are  show^n  in  the  gilts 
and  embossed  gilts,  glimmers  and  white  blanks.  Popular 
taste  still  tends  to  the  extensive  use  of  the  darker  and  richer 
colorings,  crimsons,  deep  greens  and  blues  being  the  leading 
shades  for  halls,  dining-rooms,  libraries,  etc.  The  lighter  col- 
orings are  more  particularly  used  for  parlor  and  bedroom 
papers,  and  in  rooms  where  the  light  is  defective. 

The  travellers  will  have  interesting  prices  to  quote.  The 
Review  is  assured  by  the  company  that  these  prices  will  meet 
all  competition.  Dealers  should  place  their  orders  early,  so  as 
to  have  the  advantage  of  selecting  from  the  full  range  of  sam- 
ples, and  also  to  insure  prompt  delivery  of  their  orders.  Those 
ordering  late  in  the  season  cannot,  of  course,  get  as  large  a 
selection  to  choose  from,  and  cannot  expect  as  early  deliverj'. 
Each  year  it  is  becoming  more  difficult  to  improve  on  the 
previous  season's  ofl'ering,  but  Stauntons  Limited  feel  that 
their  new  samples  will  be  admitted  to  be  distinctly  in  advance 
of  past  eftorts,  and  are  confident  of  receiving  the  usual  heart3' 
support  from  the  Canadian  dealers. 
•        »        • 

A  Sweeper  Company's  Factory. 

THE  National  Sweeper  Company,  Marion,  Ind.,  are  the  man- 
ufacturers of  the  National  "Roller  Bearing"  Qarpet 
Sweepers,  general  and  sectional  views  of  which  we  have  jjre- 
sented  in  our  past  issues. 

The  illustration  shown  in  this  con- 
nection is  of  the  plant  of  this  concern, 
which  can  be  readily  seen  is  a  large  one, 
and  will  give  the  reader  an  idea  of  it| 
capacity.  This  factory  is  equipped  witH 
the  most  down-to-date  machinery  forth* 
manufacture  of  carpet  sweepers  in  all  of 
its  departments. 

Although  it  has  been  less  than  two 
j'ears  since  the  National  Sweeper  Com- 
pany started  the  manufacture  of  carpet 
sweepers,  the\-  have  established  an  enor- 
mous business,  and  we  are  informed  that 
it  is  still  increasing  at  a  rapid  rate;  in 
fact,  to  such  an  extent  that  it  has  been 
found  necessary  to  again  make  arrange- 
ments to  increase  the  output  ofthe  plant 
by  a  large  percentage  to  enable  them  to 
take  care  of  the  demand. 

It  was  early  recognized  by  the  trade 
that  the  National  Sweeper  Company  was 

producing  a  line  of  sweepers  that  was  unequalled  for  quality 
and  elegance  of  finish,  in  addition  to  which  they  apph*  "roller 
bearings"  to  their  sweepers,  which  make  them  fifty  per  cent, 
easier  running  than  any  other  sweeper  manufactured.  The  steel 
handle  ferrule,  shown  in  our  recent  issue,  is  also  a  decided 
innovation. 

The  National  Sweeper  Compa\iy's  line  will  be  on  display 
during  the  Grand  Rapids  Furniture  Exhibition  on  the  main 
floor  of  the  Shepherd  Block,  where  some  additional  features 
will  be  shown  for  the  first  time.  A  cordial  invitation  is  extended 
to  all  buyers  visiting  Grand  Rapids  during  the  time  of  the 
exhibition. 


The  W.  R.  Brock  Co.'s  Carpet  Department. 

THE  W.  R.  BROCK  CO.,  Limited,  arc  showing  some  extra 
values  in  white  crochet  quilts,  to  retail  at  $1 ;  also  lace 
curtains,  to  retail  at  40, 50,  75c.  and  $1;  art  muslins,  to  retail 
at  6,  8.  10  and  15c. ;  art  sateens,  to  retail  at  20  and  25c.  ; 
cretonnes,  to  retail  at  8,  10  and  15c. ;  Chinese  and  Japanese 
mattings,  to  retail  at  15,  20,  25  and  35c.  per  yard. 

The  W.  R.  Brock  Co.,  Limited,  are  showing  a  line  of  union 
and  wool  carpets,  reversible  patterns,  to  retail  at  25,  35  and 
50c.  per  vard ;  all  36  in.  wide.  The  attention  of  the  trade  is 
especially  drawn  to  the  tapestry  and  Brussels  carpets  of  this 
firm,  which  can  be  retailed  at  35,  50,  75c.  and  $1  per  vard, 
respectively  A  full  line  of  linoleums  and  oilcloths  are  carried 
in  the  carpet  department  of  this  firm,  which  is  getting  more 
attractive  and  important  each  season. 


Tables  for  Measuring  Carpets. 


THE  Toronto 
Fall  catalog! 
those  inte 
^cleverly 
I  of 


rpet  Co.  have  just  issued  a  handsome  new 

giving  a  lot  of  valuable  information   to 

the  carpet  trade.     Among  other  features  is 

and  most  useful  table  for  telling  the  exact 

carpet  required  for  covering  the  floor  of  any 

Another  table  tells  thenum- 


Tlic  National  Sweeper  Company's  Factory. 

ber  of  yards  of  any  pattern  carpet  required  so  as  to  make  the 
proper  matching. 

The  tables  are  invaluable  to  merchants  or  clerks  who  have 
anything  to  do  with  the  sale  of  carpets.  The  Carpet  Co.  will 
be  pleased  to  send  the  catalogue  containing  the  tables  free  to 
anvone  writing  for  it  and  mentioning  The  Dry  Goods  Review. 


Rug  Fringes. 


A.  R.  Burrows  &  Co.,  of  Guelph,  have  prepared  a  handsome 
line  of  exclusive  designs  for  the  Fall  trade.  The  firm,  who  man- 
ufacture one  of  the  neatest  of  the  various  designs  of  rug 
fringes,  report  an  unprecedented  demand  for  their  product. 
Mail  orders  receive  their  prompt  attention,  and  are  carefully 
filled. 


ACCESSORIES    FOR    DRY    GOODS    HOUSES. 

An  exceedingly  useful  and  artistic  line  of  display-  fixtures  is 
to  be  noticed  in  Clatworthy  &  Co.'s  advertisement  in  this 
issue.  Neat  cabinets  for  umbrellas,  lace,  ribbons,  kid  gloves 
and  hats  form  a  valuable  and  essential  feature  in  the  display 
of  every  up-to-date  business  place.  Their  Kirk's  patent  dis- 
play rack  for  hats  is  a  handy  and  neat  affair.  In  their  shoulder 
hangers  the3'  carr3'  six  stjies.  Perhaps  the  latest  article  in  the 
line  of  display  fixtures  is  their  haberdashery  stand.  This  firm 
carry  a  full  assortment  of  wax  figures,  flexible  and  jointed 
figures,  whilst  one  of  their  leading  lines  is  the  manufacture  of 
glass  counters,  showcases  and  wall  cases  ;  in  fact,  everything 
that  constitutes  the  difference  between  a  really  modern 
establishment  and  a  house  behind  the  times. 
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Window   Shades, 
Curtain  Poles, 
Brass  Goods, 
Art  Furniture, 
Grilles,  etc. 


O 


We   beg  to  advise  our  customers  and  the  trade   generally  that 

our  Factories  are  again  rebuilt,  and  are  iarger 
and  better  equipped  than  ever,  and  that  we  are  now 
in  a  position  to  execute  ail  orders  much  more 

promptly  than  heretofore. 

Orders  given  to  our  Travellers  or  sent  in 
by  mail  will  be  fully  appreciated.  Estimates  cheer- 
fully given  and  correspondence  solicited. 


Note  our  New  Address 


6 1  63  We*t  Tront  St 


We  have  taken  advantage  of  opportunity  attbrded  l)y  our  recent  fire  to  procure  larger  and 
more  suitable  premises. 

Here  we  have  Office,  Salesrooms,  Warehouse  and  Shipping  Room  all  in  one  building,  con- 
venient to  the  Union  Station  and  near  the  freight  sheds.  Being  so  situated  is  a  distinct 
advantage,  as  shipments  can  l)e  made  either  ])y  express  or  freight  with  greater  despatch. 

Send  us  your  special  size  shade  orders — we  never  had  such  good  facilities  for  executing 

them  promptly. 
We   commenced    to   manufacture   again   just   fourteen   days   after   the   fire,   and   now  have 

all  Departments  in  full  running  order. 


MCNZIC  MrO.  CO.,  Limited,    V,%%t2? ^rV^^fC 

TORONTO,   CANADA.  ractorks-KIng  St.  Subway. 
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EVERYONE  IN  TEIE  TRADE 

that  examines  or  handles  the  products  of 
THE  (UJELPH  CARPET  MILLS  :— 

IngraiD^,  Art  dquare^ 

is  pleased  with  them.  Some  consider  them  superior  to  any  other  Cana- 
dian carpets  and  by  no  means  inferior  to  the  nuich-talked-of  imported 
article. 

There  is  no  better  equipped  mill  than  ours,  and  as  we  are  gaining 
credit  for  giving  a  little  bit  better  value  than  other  makers,  we  are  striving 
to  sustain  this  reputation. 

Eor  Spring,  we  are  now  showing  some  new  and  very  beautiful  effects, 
both  in  figure  and  coloring,  embodying  the  creative  ideas  of  our  skilled 
designers,  as  well  as  many  outside  artists. 

Our  long-established  system  of  selling  direct  from  our  mills  to  the 
trade  assures  the  closest  prices  and  most  prompt  shipment. 

Repeat  orders  of  any  of  our  patterns  supplied  on  very  short  notice. 

If  our  travellers  have  not  recently  called,  let  us  know  and  we  will 
forward  you  some  samples. 

Guelph  Carpet  Mifls  Co.,  Guelph 


LIMITED. 
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A  Pointer  for  the  Wall  Paper  Trade. 


It  s  time  to  place  your  Wall  Paper  orders  for  next  Spring,  and  we  are 
ready  for  you  with  an  entirely  new  line  of  samples,  which  you  will 
acknowledge  to  be  THE  VERY  BEST  of  any  we  have  shown.  If  you're 
looking  for  POPULAR  EVERYDAY  SELLERS  (they  are  the  kind  you  make 
your  money  on),  we  have  the  goods  you  want.  Our  prices  are  just  as  inter- 
esting as  our  samples.  Travellers  start  out  July  ist.  Wait  for  them.  If 
you  are  in  a  hurry,  however,  drop  us  a  line. 

STAUNTONS  Limited,  TORONTO. 
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'*The  true  course  of  business  to-day  is  direct  from 

Manufacturer  to  Retailer." 


Hosiery  A  of  c./- 


Mill  Selling  Agents 
for  .  .  . 


28  Wellington  St.  West, 

TORONTO. 


\  S.  Lennard  &  Sons      \ 

DUNDAS,  ONT.      \ 


Manufacturers  of 


rescent  ^         "OSlCPy  and 

I    — s;?n<i.™.,«»    Underwear  I 


^1  ^pvt^pw^pvv^^v^pw^pvt^pvf^pvf^pwf^pw  ^^p<f^po^p<f^y»^yw|y#f^p*f^p<f^p<f^po  ^^^F**^P*^^F**^F^^r*^^F*^^F**^P*^V**^^* 

\  J    M      \     \  'TI^B  ""^Pl^    \      \  Tl^^  WilliamsA 

\c:.>'*'^iA      \  LeafWoollen\      \   HurlburtCo.1 


\Eisenstuck\ 


\ 


Chemnitz, 
Saxony. 


\ 


\ 


Manufacturers 


Limited 


ills  Co.  \      \ 

Limited.  \         \      Collingwood, 

Manufacturers  of  \               ^                           UntaFIO. 

L      ^                      - . , ,                 »               \           IVI  ftll    C  \               \    Manufacturers  of 

\  Cotton,  Silk,        \         \      Ittull  0  \         \  ^i     i      ^  m      *  ^ 


:\  \ 


Hosiery  and  Mitts. 


THE  DRY  GOODS  REVIEW 


171 


17i> 


THE  DRY  GOODS  REVIEW 


Novelties,   Fancy  Goods   and       p 
SmallAvares.  % 

The  W.  R.  Brock  Company's  Smallware  Lines. 

X  SMALLWAKES  the  Dime  Saxonyvarn,  which  can 
l)e  retailed  in  all  colors  at  ten  cents,  is  one  of  the 
leaders  in  the  VV.  R.  Brock  Co.'s  Montreal  yarn 
vgiiij  department.  The  Shetland  floss  is  carried  in  stock 
\7 1  all  the  time.  A  new  line  has  been  added,  ice  wool, 
jj  k  which  can  be  retailed  at  seven  cents  per  ball  at  a 
'<^3S     good  profit.     In  Scotch    fingering,   Glencairn  is  a 

seller  which  can  be  retailed  at  eight  cents. 
Ball  pearl  buttons  are  still  good  property.     10,  12,  14  and 
16  are  the  heavy  sellers. 

Silk  cushion  cord  which  can  be  retailed  at  twenty  cents  in 
all  colors  is  still  in  stock  in  the  W.  R.  Brock  Co.'s  Montreal 
warehouse. 

The  W.  R.  Brock  Co.,  Montreal,  report  carrying  the  follow- 
ing lines  of  sraallwares  continually  in  stock:  The"Ladysmith" 
large  size  hairpin  cabinet  to  retail  at  five  cents:  "Queen  Alex- 
andra" pepper  duster  to  retail  at  fifteen  cents;  "Duchess,"  a 
glass  salt  cellar  safety  pin  to  retail  at  ten  cents  ;  the  "  Victoria" 
safety  pin,  2,  214  and  3,  to  retail  at  ten  cents;  Adamantine 
pins;  toilet  pins,  all  sizes,  in  whites,  assorted  and  black,  with 
bright  or  colored  heads  ;a  large  assortment  of  hair  brushes, 
tooth  brushes,  combs,  dressing  combs,  pin  tickets,  string  tick- 
ets, gum  tickets,  dress  shields,  hdse  supporters  of  all  descrip- 
tions, shoe  laces,  colored  buttons,  cufif  buttons,  mens'  cuff 
holders,  armlets,  tie  holders,  brush  bindings,  collar  stiffenings, 
hair  curlers,  hair  ornaments,  millinery  ornaments,  waist  steels, 
corset  clasps,  side  combs,  chains,  etc.;  in  fact,  a  very  complete 
range  of  sraallwares  of  all  descriptions. 

English  Needles  in  Canada. 

Abell  Morrall,  Limited,  of  Redditch,  England,  the  largest, 
oldest  and  best  needle  manufacturers  in  the  world,  are  having 
great  success  with  their  goods  in  the  Canadian  market. 

Mr.  C.  H.  Westwood,  managing  director  of  C.  H.  West- 
wood  &  Co.,  Limited,  whose  company  are  the  sole  distributors 
of  Abell  Morrall's  needles,  says  that  the  demand  for  Morrall's 
best  goods  is  most  extraordinary,  the  up-tO:date  dry  goods 
merchant  realizing  that  the  best  class  of  trade  demand  good 
needles  properly  made  and  finished  ;  and  from  the  fact  that  a 
needle  is  something  that  is  used  by  a  lady  every  day  it  is  a 
magnificent  advertisement  for  the  merchant  supplying  the  sat- 
isfactory article. 

Mr.  Westwood  also  informs  us  that  Abell  Morral,  Limited, 
are  selling  their  best  needles  in  Canada  at  the  same  price  as  in 
London,  England,  namely,  6s.  or  .$1.45  per  M.,  less  the  usual 
cash  discount,  and  it  is  an  absolute  fact  that  there  is  nothing 
in  the  Canadian  trade  to  day.  in  price,  quality  and  finish,  to 
compare  with  Morrall's  needles,  which  are  the  acme  of  perfec- 
tion in  needle-making.  The  largest  dry  goods  houses  in  Toronto , 
Montreal,  and  from  the  Atlantic  to  the  Pacific,  are  handling 
these  needles,  which  argues  well  for  the  quality  of  these  goods. 

C.  H.  Westwood  &  Co.,  Limited,  also  carry  a  complete 
stock  of  dry  goods  notions.  They  have  already  sold  this  season 
some  4,000  gross  of  ball  pearl  buttons,  and  are  at  present 
stocked  with  all  sizes  in  these  scarce  goods. 

Fans  and  Novelties. 

The  fans  shown  for  the  Fc-ili  and  Winter  are  of  exception- 
ally beautiful  design,  as  may  be  seen  by  an  inspection  of  the 
stock  of  John  Palmer  &  Son,  Montreal,  who  do  the  largest 
business  in  fans  in  the  country.  This  firm  are  agents  for  the 
world-famous  house  of  Trauts  &  Strauss,  of  Vienna,  and  make 


a  specialtj'  of  high-class  fans.  They  are  constantly  receiving 
novelties  in  all  the  latest  designs,  from  pearl  stick  ostrich 
feather  fans,  at  $,'560  per  dozen,  to  the  ordinary  Empire  variety, 
at  $4  per  dozen.  The  samples  this  year  are  extra  fine,  princi- 
pally in  spangles,  which  are  to  be  the  popular  designs  during 
the  coming  season.  They  also  carry  an  immense  range  of 
Parisian  novelties  for  the  hair,  aigrettes,  side  combs  with  steel 
effects,  etc.  Their  line  of  French  perfumery  contains  a  very 
great  assortment,  suitable  for  the  holiday  trade.  The  goods 
are  put  up  in  handsome  cases,  and  range  in  price  from  $2  up, 
all  being  of  extra  good  value. 

A  Novel  Twine=Box. 

The  New  Century  Manufacturing  Co  ,  Limited,  of  Brant- 
ford,  are  placing  on  the  market,  and  are  prepared  to  deliver  at 
once,  a  novel  and  handsome  twine-box.  The  design  is  attrac- 
tive, and  the  mechanical  feature  is  that  it  automatically  winds 
up  and  carries  out  of  the  way  all  waste  twine.  This  is  one  of 
the  neatest  and  most  desirable  things  we  have  yet  seen,  and 
sells  at  a  surprisingly  low  figure.  An  inquiry  addressed  as 
above  will  bring  full  particulars. 

Novelties  in  Jewelery. 

A  most  complete  and  up-to-date  assortment  of  jewellery, 
including  an  extensive  range  of  novelties,  is  being  shown  by 
Alfred  Eaves,  Notre  Dame  street,  Montreal.  His  range  of 
clocks  and  watches  is  especially  replete,  and  are  offered  at  all 
prices,  and  include  all  the  best  American  and  European  makes. 
His  stock  of  staple  goods  is  also  very  fine. 

To  all  of  our  readers  who  sell  jewellery,  fancy  goods,  or 
anything  handled  by  this  firm,  whose  announcement  appears 
on  another  page  of  this  issue,  we  would  recommend  their  com- 
municating with  Mr.  Eaves,  or  should  they  have  occasion  to 
visit  Montreal  at  any  time  a  call  at  his  establishment  is 
invited.  Correspondence  in  both  English  and  French  is 
solicited,  and  will  receive  prompt  and  careful  attention. 

Wyld=Darling  Co.'s  Smallwares. 

Wyld-Darling  Co.,  Limited,  Toronto,  are  showing  for  Fall 
trade  in  ladies'  kid  gloves,  with  two  domes  and  Paris  points, 
some  special  lines  in  modes,  tans,  browns,  gre3's,  white  and 
black,  "  Zettie  "  brand,  to  retail  at  $1  per  pair,  and  "  Graciose," 
to  retail  at  $1.25.  These  gloves  have  an  immense  sale  in  the 
United  States,  and  Wyld  Darling  Co.  have  secured  these 
brands  for  Canada.  They  guarantee  every  pair.  A  well- 
selected  line  of  cashmere  gloves  is  shown  in  black,  white  and 
fancy  colored  Ringwood,  to  retail  at  from  25  to  35c.  per  pair. 
Their  hosiery  trade  has  enjoyed  a  large  increase  during  the 
past  year.  They  have  made  large  contracts  for  the  Fall  season 
in  their  lines  of  ribbed  cashmere  goods,  with  spliced  knee  and 
seamless  feet,  Nos.  35,  37,  72  and  92  Merchants  can  have 
letter  orders  filled  at  any  time  for  any  of  these  quick-selling 
numbers.  A  good  line  to  ask  for  is  Nos.  "Job"  and  "Jumbo  " 
ribbed  wool  hose,  to  retail  at  25c.,  and  No.  198  worsted,  to 
retail  at  from  15  to  40c   per  pair. 

Wyld-Darling  Co.'s  stock  ol  ladies'  and  children's  under- 
wear is  complete  at  all  prices.  Special  values  in  vests  and 
drawers  to  sell  at  from  25c.  to  $1.  They  also  show  a  fine  line 
of  flannelette  nightgowns,  drawers  and  corset  covers,  well 
made,  to  retail  from  50c.  to  $1.25  each. 

Neck  ribbons  are  reported  as  being  in  large  demand.  This 
company  have  repeat  orders  coming  in  continually  for  their 
special  brands.  No.  925,  taffeta,  "Gloria,"  "Liberty,"  and  No. 
50,  moire,  in  white,  ivory,  ciel,  Mexico,  turquoise,  rose,  vien 
rose  and  black.  They  also  carry  a  complete  staple  line  of 
ribbons,  including  baby  widths  in  black  velvet,  plain  or  satin 
back;  also  baby  velvet  ribbon  in  all  colors. 

Black  and  ivory  silk  applique  is  in  great  favor  for  dress- 
trimming.  Many  lines  of  new  veilings  are  also  shown  by 
Wyld-Darling  Co.,  in  fish-nets  and  Brussels,  gauze  and  chiffon. 
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Your  Interest  in  Our  Fall  Line 

is   that   you   get   the   largest   selection,  the  most   for   your 
money,  and  the  goods  most  suitable  for  Canadian  business. 

Dolls  Chinaware  Albums 

Toys  Vases  Woodenware 

Games  Ornaments  Sleighs 

Presentation     Cases-Ebony,   Leather,   Celluloid    and    Glass. 


VICTOR  FALL  SPORTING  GOODS. 

The  Fall  Lines  are  the  most  complete  ever  shown  in  Canada.  ^^:^r^!!l-g. 

FOOTBALLS  HOCKEY  REQUISITES 

BASKET   BALL   OUTFITS  HEALTH  EXERCISERS 

"^O^  STRIKING   BAGS  BOXING    GLOVES 

MOST    SUITABLE    FOR    PLAYERS.  MOST    PROFITABLE    TO    DEALERS. 


and  in  addition  to  above  lines  have  a  most  complete  range  of 

Celebration  Goods  Musical  Goods  Purses 

Flags  Smokers'  Sundries  Chatelaines 

Souvenirs  Fine  Cased  Pipes  Wrist  Bags 

Novelties  Smallwares  Druggists'  Sundries 

Cutlery  School  Supplies  Household  Specialties 

Your  Interests  will  be  best  served  by  seeing  our  samples  before  making 

any  purchases.     See  our  travellers  and   call   when   In  Toronto. 


Thi!  Fancy  Goods  Company  of  Canada 

"U Limitea 

SO     Vorige     St.     and  T" ^^  P^  ^^  INI  T ^^ 

e     NA/elling-ton     St.     NA/.,  ^^  ^  ^"^  '    ^^ 
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in  plain  and  chenille  spots.  The  best  sellers  are  black,  white 
and  magpie. 

Wyld-Darling  Co.  are  showing  a  large  variety  of  wool 
toques,  canielshair  tarns,  hoods,  bootees,  etc.,  to  retail  from 
25c.  up.    Tatiis  to  retail  at  50c.  only. 

They  ofter  the  trade  ladies'  waterproofs  in  navy  and  fawn, 
latest  styles,  also  ^owerproof  coats  in  three-quarter  and  full 
lengths,  in  fawn,  to  retail  from  $5  each.  These  are  all  of  the 
latest  cut  and  very  stylish. 

Qoods  for  the  Christmas  Novelty  Counter. 

The  marked  improvement  that  is  made  year  by  year  by 
the  manufacturers  of  toys  and  other  Christmas  goods  is  well 
illustrated  by  the  line  of  samples  displayed  by  Nerlich  &  Co., 
Toronto.  These  lines  are  new  and  original,  and  are  calling 
forth  tributes  from  all  who  have  seen  them.  The  travellers  of 
the  above-mentioned  firm  are  now  preparing  for  their  Fall 
trips,  and  are  carrying  a  full  and  complete  sample  display  of 
the  finest  and  best  of  all  the  numerous  Christmas  and  holiday 
lines.  A  splendid  range  of  photo  albums,  frames,  dressing 
cases,  toilet  sets  and  toilet  novelties  are  to  be  seen,  and  in  the 
toys  there  is  no  lack  of  variety. 

To  those  who  cannot,  through  circumstances,  see  for 
themselves,  the  samples  shown  by  the  representatives  of  this 
house,  it  is  requested  by  the  management  that  they  will,  by 
means  of  a  post  card,  place  their  names  on  the  catalogue 
mailing  list.  Every  attention  will  be  given  to  orders  sent  in 
b\-  mail  and  every  effort  made  to  fill  such  in  a  satisfactory 
manner.  This  year's  catalogue  will  be  the  best  ever  issued  by 
this  firm,  and  will  contain  some  hundreds  of  new  illustrations. 
Every  means  is  being  used  to  make  it  as  complete  and  reliable 
as  a  catalogue  can  be,  and  the  trade  will  do  well  not  to 
overlook  its  value  to  them.  Attention  is  called  to  the  adver- 
tisement of  Nerlich  &  Co.  on  another  page. 

Some  of  John  Macdonald  &  Co.'s  Specialties. 

Fancy  pearl  buttons  are  reported  as  being  scarce  at  present. 
John  Macdouald  &  Co.  have  some  special  lines  much  below  the 
regular  price. 

The  "Macdonald"  Shetland  floss  is  a  line  John  Macdonald 
&  Co.  harve  had  an  immense  sale  of  this  season.  It  is  very 
nicely  put  up  in  tissue  paper  and  can  be  retailed  at  5c.  per  oz. 

Seasonable  Lines  of  Fancy  Qoods  and  Novelties. 

Fans  are  being  shown  on  all  sides  in  large  variety.  The 
dealers  report  good  orders  for  them  in  all  lines. 

Photo  albums  are  frequently  asked  for.  There  is  one  line 
with  a  musical  box  in  the  cover  which  takes  well. 

Hammocks  would  be  a  good  line  for  Summer  selling.  They 
are  shown  in  a  large  variety  of  styles  and  colors. 

Japanese  lanterns  are  ordered  a  good  deal  by  enterprising 
merchants  for  display  purposes.  They  come  in  the  usual 
variety  of  patterns. 

Fancy  cups  and  saucers  and  many  lines  of  fancy  decorated 
chinaware,  such  as  plates  and  flower  vases,  would  be  good 
sellers  for  birthday  gifts,  etc. 

Purses  are,  as  usual,  being  shown  in  a  great  variety  of 
styles.  A  popular  one  is  the  wrist  bag.  It  has  a  light  chain 
attached  and  is  carried  over  the  wrist  or  in  the  hand. 

Crinkle  tissue  paper,  which  is  much  used  for  decorative 
purposes,  is  another  line  often  asked  for  in  dry  goods  stores. 
It  is  made  in  a  great  variety  of  shades  and  patterns. 

Workboxes  for  fancy  work  is  a  good  line  for  dry  goods 
merchants  to  handle,  and  many  do  carry  them  in  stock.  They 
come  in  wickerwork  and  polished  woods,  and  are  fitted  up 
with  thimble,  scissors,  needles,  etc. 

Toy  books  for  small  children  are  called  for  a  good  deal, 
and  one  wholesaler  says  that-several  merchants  have  ordered 


large  tjuantities  of  these  with  their  own  irriprint  on  them  to 
give  to  their  customers  for  the  children. 

A  reference  to  some  of  the  staple  lines  of  fancj-  goods  which 
are  seasonable  at  this  time  may  be  of  interest  to  the  dry  goods 
trade.  Belt  buckles  with  a  design  of  the  King  and  Queen  are 
quite  unique  and  pretty.  They  are,  of  course,  named  the 
"  Coronation." 

Glassware  is  a  profitable  line.  Opalware  is  being  used  to  a 
large  extent  for  decorative  purposes.  For  instance,  some 
merchants  have  it  decorated  to  order  with  some  public  build- 
ing in  their  town,  their  store,  or  the  King  and  Queen  ;  in  fact, 
with  any  design  that  may  be  suggested.  It  makes  a  very 
pretty  line  and  would  be  a  good  seller. 

Some  of  Kyle,  Cheesbrough  &  Co.'s  Specialties. 

Kyle,  Cheesbrough  &  Co.  are  showing  a  new  range 
of  cushion  covers  in  lithographed  denims,  photographed 
satins,  or  plain  denim  grounds,  which  are  very  attractive 
novelties,  and  also  shoe  bags  and  laundry  bags  in  several 
styles  for  embroidery  work.  In  purses,  there  are  some  splen- 
did values  in  chatelaine  bags,  new  coronation  handbags, 
jewelled  gate  tops  for  satin  bags,  and  metal  tops  for  chain  and 
satin  chatelaines.  In  their  dress  goods  they  are  experiencing 
a  great  demand  for  velvets  in  black,  brown  and  cardinal.  Of 
special  value  is  their  "  K.C."  brush  binding  in  wool  and  mohair. 
The  recent  advance  of  10  per  cent,  in  woollens  of  almost  every 
grade,  including  knitted  woollens,  will  not  affect  the  price  of 
their  goods  which  were  bought  before  the  advance.  The  very 
latest  novelties  from  the  European  markets  are  shown  in  the 
dress  goods,  department,  including  zibeline  cloths,  cosettes, 
voiles,  etc.  Several  handsome  novelties  in  the  new  French 
blousings  may  also  be  seen  here.  Among  the  many  good 
values  in  cashmere  hosiery  is  the  "Clinker,"  for  children's 
wear,  a  reinforced  stocking  which  is  synonomous  with  its  name. 

Crepe  Paper. 

The  Copp,  Clark  Co.  are  showing  a  line  of  finest  English 
crepe  paper — "Dancing  Girl"  brand.  This  is  made  in  40  art 
shades  and  sold  in  rolls  20  inches  wide  and  about  7  feet  long, 
nominally  stretched  easily  to  14  feet.  It  has  the  depth,  solidity 
and  permanency  of  color  necessary  in  making  any  kind  of 
decorative  or  useful  article. 

This  crepe  paper  can  be  folded,  twisted,  plaited,  stitched  by 
hand  or  machine  like  cloth,  and  is  used  as  an  effective  substi- 
tute for  silk  and  other  expensive  materials;  in  fact,  immense 
quantities  are  now  being  sold  for  making  ladies' and  children's 
Summer  hats. 

John  Macdonald  &  Co.  are  showing  in  their  smallware 
department  a  new  line  of  latest  novelties  in  ladies'  silk  belts 
with  fancy  buckles  to  retail  at  from  25c.  to  $1.  They  are 
good  sellers. 

S.  Greenshields,  Son  &  Co.  are  showing  an  immense  variety 
of  cashmere  gloves,  with  the  latest  fittings,  in  blacks,  whites 
and  all  the  new  fashionable  shades.  A  pretty  range  of  umbrella- 
shaped  woollen  shawls  are  being  rapidly  picked  up,  and  deal- 
ers should  look  after  them,  as  they  are  the  latest  goods  on  the 
market.  There  is  also  a  range  of  ordinary  square-knitted 
shawls  at  popular  prices.  They  claim  their  handkerchief 
department  to  be  the  largest  in  Canada,  for  variety  of  goods, 
and  range  of  prices,  and  they  defy  all  competition.  These  hand- 
kerchiefs comprise  plain  hemmed  lawns,  hemstitched  lawns, 
Swiss  embroidered  and  hemstitched  embroidered,  among 
which  are  some  very  handsome  designs.  This  house  always 
carry  a  large  range  of  ribbons,  and  now  their  Fall  goods  are 
in  the  stock  is  complete  in  all  widths  and  colors.  Velvet  rib- 
bons, with  plain  and  fancy  backs,  which  are  in  such  demand, 
have  also  been  received. 
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THIS  CABINET  FURNISHED  FREE  OF  CHARGE  TO  MERCHANTS  SELLING 

ABEL   MORRALUS    NEEDLES 


Ar-r-f*^    '^OibEL  MORRALL 


'>-:/■ 


Re^ditch,  Ix^UL- 

England. 


iiM 


Known  and  sold 
all  over  the  world. 

Over  loo  years' 

reputation. 

The  largest  deal- 
ers in  Canada  are 
selling  Morrall's 
Needles. 

Morrall's  Needles 
are  the  best  adver- 
tisement you  have 
for  your  Smallware 
Department. 


Sole  selling  agents 
in  Canada: 


C.H.WESTWOOD&CO. 

Limited 

62  Bay  Street,  TORONTO. 

WE  ALSO  CARRY  THE  LARGEST  AND   BEST  EXCLUSIVE  NOTION  AND  SMALLWARE  STOCK  IN  CANADA. 

Fall  and  Holiday  ADDOuncement. 

p.  W.  LAMBERT  &  CO. 

of  64  and  66  Lispenard  Street,    New  York,  will  exhibit  their  entirely  new  line   of  exclusive 

styles  in  Wrist,  Chatelaine,  Hand  and  Carriage  Bags  (fitted),  Pocket  Books,  Card  Cases, 

Belts,  Watch  Fobs,  Music  Rolls  and  Fancy  Novelties  on  or 
about  July  15th  :  styles,  frames,  etc.,  to  be  found  nowhere  else. 
Your  kind  call  when  in  New  York  will  be  very  much 
appreciated. 

ONE  DOOR  WEST  OF  BROADWAY— TAKE  ELEVATOR. 
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WI  DC'AWAKei 


♦**  This  department  is  conducted  and  prepared  by  aCanadian  advertising  specialist,  resident  in  New  York,  and  one  enjoying  ahigh  reputation  as  an 
expert  and  authority  on  all  advertising  matters.  He  will  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and 
advice  which  an  expert  is  so  well  qualified  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  him.  It  is  intended  that  the  depart- 
ment shall  be  helpful,  practical  and  well  up-to-date.  Correspondents  should  address  their  letters  to  "Good  Advertising  Department,"  The  Dry 
Goods  Review,  Toronto. 


One  of  the  best  assurances  of  success  a 
Ad.  Claims  jhOUId  -^aw  may  have  in  going  into  business  is 
At  Least  i\\&i    he    is    dealing-    in    everyday    necessi- 

be  Plausible.  ^j^j.       Another   is   that   his    goods    are   of 

first  quality.  If  he  is  a  provision 
dealer,  anil  ran  .-;ay  that  he  handles  only  the  very  best  of 
everything  in  the  market,  he  will  not  be  wise  to  say  that 
he  sells  cheaper  than  all  other  dealers,  no  matter  how  their 
goods  may  compare. 

Almost  everybody  old  enough  to  buy  provisions  knows 
something  of  their  prices.  A  man  may  say  that  the  butter 
he  sells  is  as  yellow  and  solicj  and  finely  flavored  as  can  he 
found  in  the  town,  and  he  can  sell  it  at  a  cent  or  two 
cents  less  on  the  pound  than  any  other  dealer  is  selling  a 
similar  product  for,  but  that  is  not' saying  that   there  may 


Bargains 


— the  'ext  for  two-thirds  of  the  store  news  we 
print.  Yet  rine-tenths  of  this  business  is  in  regular 
lines  of  merchandise  at  full  fair  price. 

Is  the  store  news  out  of  joint  ?  Not  a  bit  of  it. 
This  page  must  be  newsy — filled  with  the  truthful 
telling  of  things  worth  reading.  Now,  certain 
things  are  to  be  taken  for  granted- — and  the  recital 
of  regular  "doings"  would  kill  either  a  news- 
paper or  a  store's  page. 

You  know  we  keep  spool  silk — it  would  be  print- 
able news  that  we  had  a  new  kind,  or  a  known 
kind  at  half  price.  And  so  it  goes.  Don't  mistake 
us  for  that  impossible  thing — a  bargain  store. 
Such  a  thing  can't  exist.  Bargains  are  the  in- 
cidents and  accidents  of  trade — most  numerous 
where  there  is  most  regular  busines;. 


This  should  be  framed  and  prominently  hung  up 
in  every  advertising  sanctum  in  the  country.  Never 
truer  words  ! 

not    be   plenty    of   butter   of   variegated    color    and    assorted 
odors    to   be  had   for  nnich   less   price. 

The  best  thing  to  \)\\\.  into  an  ad.  of  any  kind  i^ 
information  in  siuipli'  langiiani-.  In  other  words,  plain 
facts. 

Ik  drugiiist  who  claims  that  every  (icr 
Plain  ractS  the  best  fmiio  in  his  store  possesses  remarkalilr 
Ad.  Ingredients.        lastinu-     (|ualiti(s       makes     a     statement 

inconsistent  with  his  business,  'i'hei.' 
are  many  delicate,  desiraljle  and  popular  odors,  that  arx' 
not   lasting.      In   fact,   very   few   perfumes   are   lasting,   say, 


as  musk.  Very  few,  too,  as  unpopular.  Yet,  if  you  are 
adverlisinci-  niiisk  it's  surely  not  advisable  to  call  it  any- 
thing else,  nor  is   there  any  need  to  sav  it  is  not  lasting. 


An  ad's  true  ^    common    mistake    for    a    merchant    to 

yV^j.jJQ-  make    is    to    suppose    that    the    reader    of 

his    ads.    understands    his    goods    as    well 
as  he  does. 

There  are  thousands  of  very  good  peojjle  in  the  world 
who  would  look  at  a  "littering  table  of  cut  glass  and 
marvel  at  the  prices.  They  will  pay  10c.  for  a  cheap  glass 
with  the  imitation  of  a  cut  pattern  and  be  as  well  satis- 
fied therewith  as  they  would  have  been  with  a  $10  genuine 
cut  article  :  j^robably  better,  seeing  that  they  have  a  pretty 
dish  plus  a  pocket  full  of  money  left. 

Here  is  the  place  foi-  the  ad-writer  or  salesman  to  do  his 
work'.  The  durability  of  a  high-priced  article  must  i)e 
explained.      'J'he  cheap  and  dear  must  be  seen  together.    The 


The 

Sto 

re   That 

Has 

the    Best 

Goods 

at 

Regular 

Prices — Is    the 

Store 

That 

Has  the 

Best 

Bargains 

When 

Those  Prices 

Are 

Reduced. 

Well  said  ! 


flesign,  though  identical,  to  all  appearances,  must  be  shown 
to  be  different  in  the  working  out.  This  can  be  done 
either  over  the  counter  or  in  the  newspajier  columns. 


Keeping  Faith  A   reputation  for  baraain  sales  may  be  a 

With  Public  absoJU-  aood  thing.      But  to  be  so  there  must  be 
tely    Essential.  some   real   bargains.      If   a   sale   is   adver- 

tised to  beain  at  nine  o'clock,  to  be  con- 
liniinl  as  iono  as  the  goods  last,  it  will  not  look  reason- 
alile  if  thcie  are  no  bargains  for  customers  who  come  in  at 
10  o'elock.  If  there  were  only  enough  goods  to  last  for 
oni'  hour,  would  it  seem  worth  while  to  advertise  them  ? 
There  is  not  a  deiiartment  in  any  store — that  is  of  any  pre- 
t('n::ions — where  the  usual  force  of  clerks  could  sell  out  the 
usual    stock    within    an    hour. 

This    species    of    shortsightedness,    alas,    is    far    too    com- 
mon.     'J"he   idea    is   to   draw   a   crowd   with   the   expectation 


THE  DRY  GOODS  REVIEW 


177 


that   if   tho  peojjle   thus   attracted   do   not     fiiid     what     Ihcv 
cauie  for,    ihov'll   buy  souiething-  else. 

Merchants    who    play    this    name    ui()r<'    than    oiu-e,    belimi' 
U.S,   will   I'lnil   reason   to   r(;nienul)er   the   story   of   the   hoy   who 
fooled   with  his   neighbors   ab.out  the  wolf. 
»    *    * 

KeeD  UD  Your  'rhere     are     certain    dull    seasons    of    the 

Advertising  in  the    y*-'^'"    when    the    business    man    is    inclined 
Dull  Season.  *'-'  allow  his  advertising  to  languish.     He 

cuts  down  his  space  and  is  content  to 
fill  that  little  up  with  the  merest  commonplace  state- 
ments. 

What  a  mistaken  policy  !  Jn  reality,  these  unusually 
dull  seasons  are  the  very  times  to  prove  the  worth  of  your 
ad\ertisino-.      It    is    the    time,    too,    to    discover    how    much 


Ribbons  to  Avoid. 

Heavy  ribbons  of  all  kinds. 

Double  satin-faced  ribbons  with  cord  edges. 

Cheap  corded  ribbons — they  are  mostly  cotton, 
and  fade. 

Avoid  yellows,  greens,  castors,  browns  and 
bright  purples;  but  don't  confuse  maize  with  tan 
or  mode — maize  is  good. 

Cotton-warp  ribbons — thev  fade. 

Ribbons  in  more  than  two  colors. 

Ribbons  wiih  jacquard  figures  in  contrast  to  the 
ground. 

Ribbons  to  Look  For. 

Taffeta  royal — the  best  ribbon  of  the  season. 

White,  and  pink  and  blue  in  delicate  shades. 

Jacquard  satin  taffeta  with  the  figures  and 
grounds  of  the  same  color. 

Light-weight — the  lighter  the  better. 

Moire  weave — they'll  be  better  three  months 
from  now  than  they  are  to-day,  but  they  are  good 
to-day  in  Paris. 

Wide  ribbons — they  are  better  than  narrow. 

Black  velvet — being  much  used  in  Paris  on 
gowns. 

Fancy  ribbons  in  one  color  are  better  than 
ribbons  in  contrastii  g  colors. 

Polka-dot  hair  ribbons,  for  children. 


'1  here's  candor  and  courage  for  you  !     This  firm  > 

is  so  certain  of  its  ribbon  stock  up-to-dateness  that 
it  not  only  tells  the  public  what's  what,  but  what's 
not.     That  ad.  cannot  fail  to  make  impression. 

people  will  buy  of  g-ootls  they  do  not  really  need.  It  is  the 
time  to  talk  of  providing  for  a  rainy  day  by  buying'  up 
odds  and  ends  of  broken  stocks.  Without  a  doulit,  this 
is  a  prudent  thing-  for  the  a\'erage  family,  as  well  as  a  fni' 
stroke   of   Ijusiness   for   the   dealer. 


Bargain  Policy 
Applicable  to  any 
Business. 


This  policy  is  applicable  to  almost  any 
business  under  the  sun.  This  method  of 
orfering'  liargains  and  really  having-  them 
is  undouljtedly  one  of  the  best    known  in 

business.     There  is  a  fascination  in  the  stated  prices,  either 

in   the  colunins   of  a  newsjjaper,  or  on   the  goods  displayed 

on   counters   or   in    windows. 

If  prices  are  marked  down,  it  should  be  said  how  much. 

The  old  price  as  well  as  the  new  should  be  given. 


It  is  as  well  to  give  as  g'laphic  a  description  of  the 
goods  as  may  be  done  in  black  and  white.  The  nearer 
l)ossil)lo  customers  can  conu;  to  seeing'  the  goods  in  the 
newspaper  columns,  the  greater  the  chance  of  their  becom- 
ing purchasers.  And  in  these  descriptions  use  as  few  trade 
terms  as  possible.  A\oid  technicalities,  as  you  would 
Mount  Pelee. 


Sec  That    Your 
Advertising  is 
Consistant. 

ojien   as   the   day 


Make  your  advertisements-  plain  —  can't 
make  them  too  plain.  Make  them  honest 
and  make  them  read  honestly.  Let  the 
reader  understand  that  youi'  methods  arc 
that  there  are  no  "  lightning  change 
artists  "  about  the  place  ;  that  what  they  read  in  your 
newspaper  space  can  be  verified  at  your  counters. 

If  you  happen  to  state — and  you'd  better  not —  that  you 
"  never  carry  anything  over,"  then  don't  forget  a  week  or 
so  later,  and  say  :  "  We  are  offering  a  few  exceptional  bar- 
gains  in  last  year's  no\elty  goods.'' 

The  fluctuations  of  trade  have  slain  thousands  of  busi- 
ness men,  but  there  are  other  things  more  ruinous.  Don't 
say  you  are  selling  at  a  loss  unless  you  are,  and  even  then 
you'd  better  have  a  good  sound  reason  for  the  statement. 
We  till  remember  the  man  who  sold  goods  "  below  cost,  " 
but  who  claimed  to  make  money  at  it,  because  of  the 
''  enormous  business  "  he  did.  So,  if  liar  you  must  be,  be 
a  valiant   one 


It  may  not 

always  be 

wise 

to  buy 

at  a 

store 

simply  be- 

cause 

it    is 

l)ig ; 

but 

the 

chances 

are 

that 

the 

store 

became 

big- 

because   it 

was 

wise  to 

buy  there. 

This  clever  statement  recently  appeared  in  a 
Wananiaker  advertisement.  It  would  pay  any 
relatively  big  store  in  whatever  locality  to  use  same 
as  a  standing  slogan  or  catch  phrase. 


Magazine  Adver- 
tising Waning 
in  Popularity. 


It  is  not  possible  to  advertise  advan- 
tageously in  the  magazines,  because  tho 
circulation  of  these  periodicals,  although 
large,  is  scattered,  and  it  is  not  possible 
to  place  an  article  on  sale  at  every  marki't  throughout  the 
length  and  breadth  of  the  land  at  the  same  time.  Shoulil 
an  article  be  placed  on  sale  in  Toronto,  for  example,  ad%e!- 
tising  in  one  of  the  leading  magazines  will  only  bring  it  to 
the  attention  of  a  com|)aratively  very  small  number  of 
people,  aiul  the  publicity  obtained  througliout  the  country 
is   worthless. 

It  is  ad\ertisiug'  in  th<_'  local  pidslications  that  pays. 
Should  a  manufacturer  desire  to  bring  his  article  to  the 
attention  of  any  section  of  the  country,  he  would  be<t 
draw  a  circle  around  that  section  and  say  :  "I  will  plair 
my  commodity  in  the  hands  of  every  retailer  in  that  sec- 
tion and  then  advertise  it  in  the  best  daily  medium  that  I 
can  find  in  the  centre  of  that  section."  This  sort  of 
advertising,  if  rightly  done,  will  bring  immediate  returns — 
the  proceeds  of  which  can  be  devoted  to  placing  the  goods 
in  another  section,  continuing  tlie  process  until  the  whole 
country   is   covered,    and   covered   |)rofitably,   yet  cheaply. 

'i'he  attraction  of  magazine  -  advertising  lies  in  the  fact , 
that    the  advertiser  fatuitously  believes   that  it  has  a    per- 
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inanence  that  the  daily  newspaper  doesn't  possess,  when,  in 
fact,  tlxe  life  of  the  magazine  is  as  ephemeral  as  the  life  of 
a  newspaper.  When  one  has  read  a  magazine,  he  has  don.' 
with  it,  unless  something  attracts  his  attention  that  he 
thinks  will  be  of  value  to  him  at  some  future  date,  in 
which  event,  he  £les  the  copy  away,  just  as  he  may  file 
away  certain  copies  of  his  newspaper  for  future  reference. 
But  the  newspaper  differs  from  the  magazine  in  that,    while 


It's  Concentrated 
Effort  That  Ulti- 
mately Tells. 


An  advertisement  in  a  magazine  of 
acknowledged  standing  costs  in  (lie 
nciuhljorhood  of  -^I.SO  a  line,  and  not 
more  than  one-fifth  to  onetentb  of  that 
ex])enditure  would  be  rc(|uiie(l  to  accomplish  better  results 
through  a  high-grade  newspai)er  with  a  circidation  of  cor- 
responding but  more  concentrated  character.  It  '.vould  be 
absurd  to  claim  that  the  readers  of  a  magazine  have  more 


What  sort  of  a  bargain 
would  a  child  have  driven 
fifty  years  ago  ? 

To-day  there  is  no  neces- 
sity of  "  driving  bargains  " 
— a  child  can  shop  here  as 
safely  as  her  mother. 

Many   of  our   customers 
learned   to   like    the    store 
when  they  were  children. 

And  the  older  they  grew 
the    more    they    liked   our 
way  of  doing  business. 

Excellent  introductories  for 

infants'  wear,  we  thought. 

a  great  many  people  do  read  the  magazines,  the  great  nia:t' 
of  people  must  read  the  newspapers.  They  cannot  do  with- 
out them  any  more  than  they  can  do  without  many  other 
things  which  have  become  part  of  their  daily  lives. 


The  problem  that  confronts  the  average 
Anent  Ways  business  man  to-day  is  not  whether  it  is 

and  Means.  or  is  not  advisable  to  advertise  his    bu^^i 

ness,  but  rather  how  he  shall  adverti.ie 
it.  Fortunes  are  annually  spent  in  advertising,  and,  very 
frequently,  are  spent  in  an  experimental  field  merely.  Some 
years  ago,  the  leading  advertisers  of  the  United  States 
thought  they  had  found  the  proper  method  in  the  widely 
distributed  magazines  of  the  country,  but  experience  has 
shown  that  this  sort  of  advertising  is  not  only  costly,  but 
relatively   unremunerative.      In   order   that    a  new,    or   even 


confideiice  in  its  pages  than  they  have  in  the  columns  of 
their  home  -  paper,  for  the  paper  is  the  more  constant  com- 
panion, and  repre.^ents  interests  very  close  to  the  home  and 
the  community. 

That  advertiser  is  wise,  therefore,  who  places  his 
announcements  in  the  medium  most  frequently  reaching  the 
class  he  desires  to  reach.  In  the  publicity  field,  as  in  all 
other  fields  of  human  endeavor,  it  is  concentrated  effort 
that  ultimately   tells. 

*    *    # 

The    magazine    experiment    having    failed. 

Another   Li^ht  some     of     the    heavy    advertisers    on   the 

That   railed.  American      .side      are     adopting      another 

experiment,   which   is   not   without     value 

of  a  kind,  but  not  the  kind  desired. 

The  plastering  of  dead   walls   and   bill  boards  with   Ham- 


KNOW  THIS  STORE  PERSONALLY. 

These  columns  at  best  reflect  very  inadequately  store  transactions,  and  we  are  glad  you  have  a 
way  of  learning  of  good  things  when  they  don't  get  newswaper  notoriety. 

Yesterday  it  was  difficult  to  say  which  attracted  the  most  attention — the  extraordinary  glove 
values  which  were  heralded  in  large  type,  or  the  splendid  lingerie  offerings  on  the  counter  by  the 
stairway,  of  which  we  didn't  breathe  a  word.  This  is  typical  of  the  store.  There  are  wonderfully 
good  things  to  day  and  every  day  which  we  don't  tell  about. 


Good  idea.     Arouse  curiosity.     Give  readers  of  your  ads.  the  idea  that  the  haf  has  not  been  told  ;  that  many  things  are  unheralded  on 
purpose  to  afford  surprise.     And  not  only  give  that  impression,  but  make  sure  that  it  is  true. 


an  old  article  be  properly  advertised  it  should  be  placed  on 
sale  contemporarily  and  coterminously  with  its  advertise- 
ment. Inquire  at  any  leading  drug  store  what  proprietary 
medicines  are  having  the  heaviest  sale  at  the  moment,  and 
you  will  be  told  that  those  decoctions  are  being  sold  which 
are  locallv  advertised. 


ing  advertisements — many  of  them  handsomely  executed — is 
doing  good  in  keeping  a  certain  sort  of  art  constantly 
before  the  public,  thereby  educating  the  youth  to  an  appre- 
ciation of  the  beautiful.  It  is  not  art  of  a  high  grade,  it 
is  true,  but  even  poor  art  is  preferable  to  no  art  what- 
ever.     In  countries  such  as   Canada  and  the  United   States 
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where  there  are  few,  if  any,  public  art  galleries  ■  worth  coii- 
siderinji-.  the  great  mass  of  the  i)oo])le,  to  a  great  extent, 
oUtain  their  art  from  the  dead  wall.-i  and  liillhoards.  If 
the  adverti.ser  is  altrui.stie,  this  method  of  advertising-  is  a 
"food  thing"  ;  hut  one  rarely,  if  ever,  advertises  from  altruis- 
tic motives.  The  advertiser  who  is  sordid  enough  to  look 
for  direct  returns  from  his  investment  will  certainly  not  get 
it  from  billboards.  To  make  his  announcement  worth  look- 
ing- at  in  these  days  of  multi-color  printing-  and  gaudy 
sign   painting-,   he  must  spend   a   vast  sum  for  a  very   little 


YOUR  STYLES 

Muslin  Underclothes 

— not  the  makers'.  We  keep  our  wits  about  us, 
and  our  ears  open.  When  you  admire,  and  we 
hear  you  doing  it,  we  make  a  note  of  it.  When 
you  suggest  some  change  we  make  a  note  of  that. 

Sometimes  we  hear  of  a  charming  style  con- 
ceived elsewhere.  We  get  descriptions,  and  from 
them  make  something  like  it.  Lots  of  women 
have  ideas  of  their  own  on  the  subject  of  under- 
clothes, and  these  sift  through  their  brains  and  our 
brains  to  the  maker.  So  the  styles  change  from 
year  to  year  and  accommodate  themselves  to  your 
taste.  That's  why  so  many  of  our  underclothes 
have  a  touch  or  a  cut  that  you  seldom  see  else- 
where. That's  how  it  happens  that  such  quan- 
tities of  the  softer,  finer  cottons — nainsooks,  etc. — 
are  found  in  this  year's  Sale. 

And  why  there  are  short-sleeved  nightgowns  and 
underclothes  at  small  prices  with  ruffles  of  the 
material  instead  of  lace  or  embroidery. 

It's  the  reason,  too,  why  you  feel  so  sure 
"  things  are  bound  to  be  nice.  " 


Isn't  the  principle  therein  enunciated  worthy 
of  adoption  ? 

advertising-,  and  for  advertising,  moreover,  that  attracts 
the  attention  of  the  passer-by  b,y  its  gaudiness,  but  does 
not  induce  him  to   stop  to   read   the   lettering. 

The  newspaper,  therefore,  must  remain  the  foremost 
advertising-  mediuiii  from  which  to  obtain  direct  and  speedy 
i-eturns  on  the  outlay.  The  heavy  advertisers  are  begin- 
ning to  appreciate  that  fact  and  to  leave  costly  experi- 
ments to  the  small  fry  and  "  new  beginners." 


STOCK  MEASURING  MACHINES. 

The  New  Century  Manufacturing  Co.,  Limited,  are  intro- 
ducing to  the  retail  trade  their  stock-measuring  machines. 
The  special  feature  of  this  machine  is  its  size,  and  its  wide  range 
of  work.  The  mechanical  construction  is  extremely  simple  and 
can  never  get  out  of  order.  Several  sets  of  fixtures  accompany- 
ing the  measurer  adapt  it  to  the  measuring  of  all  classes  of 
goods.    See  advertisement  in  another  coriiinn. 


FAVORABLE  WOOL  HOSIERY  CONTRACTS. 

In  wool  hosiery  The  W.  R.  Brock  Co.,  Toronto,  have  made 
most  favorable  contracts  in  plain  goods.  Their  W.  J.  C.  to 
retail  at  25c.,  women's  sizes;  Peg-top,  V.  N.  11  and  Yarmouth 
ribbed,  to  retail  at  25c.,  are  particularly  good  value.  A  line  of 
worsted  ribs  called  "German,"  and  plain  worsted  called 
"Shine,"  are  superior  to  anything  offered  by  the  trade  in  this 
line  to  retail  at  25c.  Another  line  of  heavy  ribbed  worsted 
hose,  called  "Twig,"  to  retail  at  50c.,  makes  the  best  half, 
dollar  line  ever  shown.  "Holeproof,"  to  retail  at  35c.,  is 
another  special.  The  quotations  given  are  for  women's  sizes, 
and  children's  can  be  had  at  correspondingly  low  prices. 


GAULT   BROTHERS'  SPECIALTIES  IN  FURNISHINGS. 

THE  "King"  collar  button,  for  which  , The  Oault  Brothers 
Co.,  Limited,  are  agents  for  Canada,  is  claimed  to  be  the 
best  button  made.  Every  button  isguaranteed.  Theyare 
made  in  10k  gold  filled,  14k  gold  filled,  silver,  and  silver  back 
gold  filled  front.  A  large  stock  is  alway  kept  on  hand,  and 
prices  are  quoted  on  application. 

The  Gault  Brothers  Co.,  Limited's  furnishing  department 
has  a  well  assorted  stock  of  men's  furnishings  for  present  use, 
and  new  Fall  goods  are  arriving  daily.  Those  of  the  trade 
who  have  not  already  placed  their  orders,  should  make  sure 
to  see  the  samples  in  this  department  before  doing  so. 

In  men's  half-hose  The  Gault  Brothers  Co.,  Limited,  have 
the  lines  every  dealer  requires.  The  travellers  are  now  out 
with  a  full  range  of  Fall  lines. 

The  travellers  of  The  Gault  Brothers  Co.,  Limited,  are 
now  out  with  a  full  line  of  braces,  comprising  Canadian, 
English  and  American  makes,  besides  a  few  special  lines  of 
jobs.  It  will  be  worth  the  while  of  the  trade  to  inspect  this 
range  before  placing  orders. 

A  specialty  of  unshrinkable  goods  is  made  in  the  under- 
clothing department  of  The  Gault  Brothers  Co.,  Limited.  All 
inakes  and  styles  of  underclothing  are  shown. 

The  Gault  Brothers  Co.,  Limited,  have  just  received  their 
Fall  stock  of  umbrellas,  and  they  are  now  able  to  satisfy  the 
great  demand  for  fancy  handles  which  prevails  this  season. 

The  Gault  Brothers  Co.,  Limited,  are  showing  a  special 
line  of  ribbed  hose  with  tucked  knees,  from  4  to  10  inch.  The 
travellers  should  be  asked  to  show  No.  484x,  special. 

A  full  range  ot  ladies'  hosiery  is  now  in  stock  with  The 
Gault  Brothers  Co.,  Limited,  comprising  cashmeres,  cottons, 
lisles  and  silks.     New  fines  are  arriving  daily. 


A  NEW  UNSHRINKABLE  FLANNEL. 

"Remino"  is  an  all-wool  unshrinkable  flannel  manufac- 
tured in  England  by  Robert  R.  Buck  &  Sons,  Carlisle.  It  has 
met  with  enormous  success  on  the  other  side  and  is  now  being 
placed  on  this  market.  It  is  made  in  all  the  newest  colors  and 
stripes,  in  plain  stripes  and  checks,  and  is  alike  suitable  for 
ladies'  waists,  night  dresses,  men's  shirts  and  pyjamas,  chil- 
dren's dresses  and  underwear.  We  feel  confident  "Remino" 
will  find  a  ready  market  on  this  side.  The  manufacturers  will 
be  pleased  to  send  facts  on  application. 


KNITTED  WOOLLENS. 

The  W.  R.  Brock  Co.,  Montreal,  advise  that  their  travel- 
lers are  now  out  with  a  complete  range  of  knitted  woollens  for 
Fall  trade.  They  are  especially  strong  in  toques,  sashes,  mitts, 
clouds,  hoods,  shawls,  etc.,  and  as  the  price  of  all  these  goods 
has  advanced  greatly  since  their  stock  was  purchased,  cus- 
tomers will  do  well  to  order  early. 


SPECIAL  FEATURES  IN  HOSIERY  AND  UNDERWEAR. 

S.  Greenshields,  Son  &  Co.  have  as  a  special  feature  in  their 
hosiery  and  underwear  department  a  range  of  ladies'  and 
children's  plain  and  ribbed  wool  hosiery,  as  well  as  plain  and 
ribbed  cashmere  hosiery,  which  were  contracted  for  previous 
to  any  advance,  and  can  be  had  at  the  old  prices.  These  are 
said  to  be  the  lowest-priced  goods  of  their  kind  on  the  market, 
and  retailers  should  not  place  orders  without  seeing  them. 
Ladies'  and  children's  ribbed  underwear  is  shown  in  a  more 
varied  assortment  than  any  previous  season,  and  all  the  lines 
carried  are  of  excellent  value.  They  are  now  placing  into 
stock  a  larger  variety  than  ever  of  fancy  woollens,  such  as 
infantees,  bootees,  polkas,  gaiters,  etc.  The  trade  would  profit 
by  a  look  at  the  samples  of  these  which  are  now  in  travellers' 
hands,  as  the  range  is  ahead  of  anything  they  have  yet  shown. 
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During  the  past  two  months  we  have  been  making  preparations  for  the 
coming  Fall  trade. 

Our  resident  European  buyer,  who  knows  and  has  access  to  every  millinery 
fountain  head,  has  within  the  past  two  months  visited  every  manufacturing  centre 
of  fashion  from  which  goods  in  our  class  are  evolved.  Also  our  American  buyer, 
who  has  the  same  purchasing  advantages,  has  visited  all  the  principal  Hat  manu- 
facturing centres  of  the  different  States. 

The  result  is  that  to-day  we  have  in  the  hands  of  our  representatives  in  the 
different  Provinces  the  most  complete,  effective,  and  convincing  range  of  Millinery, 
Millinery  Novelties,  Laces  and  Fancy  Dry  Goods  it  has  ever  been  our  pleasure 
to  bring  before  the  trade. 

The  selling  strength  of  our  Fall  offering  is  evidenced  by  the  orders  being 
received  through  our  representatives  from  all  parts  of  the  Dominion,  and  which 
gives  us  great  confidence  in  asking  every  buyer  who  has  not  seen  our  range  to 
wait  the  arrival  of  our  representative  on  your  route  before  placing  your  orders. 

Seeing  is  believing,  believing  convincing,  and  we  are  confident  that  our 
range  possesses  convincing  merit. 


S.  F.  McKINNON  &  Co. 

Limited 
TORONTO  and  MONTREAL 
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Millinery  Predictions. 


THKKE  is  a  decided  Jul!  in  millinery  circles  just  iil 
present  and  managers  have  time  to  joke  about 
the  near  approach  of  Summer  holidays.  Buyers 
are  ofi'  looking  up  novelties  for  the  Fall  upon 
ings  and  the  warehouses  are  quiet  with  that 
Summer  stillness  which  strikes  them  just  about  this  time. 
However,  The  Paris  Syndicate  has  issued  its  color  card 
for  the  Autumn  of  1902,  and  there  are  some  comments  and 
rumors  floating  about.  Green  once  more  heads  the  card, 
and.  therefore,  green  will  once  more  be  the  ]jredominating 
shade.  As  for  novelty  it  will  be  found  in  the  increased 
number  of  shaded  tones  which  are  exhibited.  These  wire 
displayed  to  some  extent  at  the  Spring  openings,  but  in 
the  Fall    they   will   dominate   the  market. 

From  the  mass  of  shaded  colors  it  will  be  somewhat 
difiicult  to  pick  the  favorite,  but  there  is  pretty  good 
authority  for  announcing  that  an  emerald  green  shading 
into  a  blue  will  lead  the  demand.  Green  felts,  trimmed 
with  blue,   will   be  decidedly   popular. 

Golden  yellow  into  bronze,  pink  into  mauve  grey,  pale 
blue  into  slatey  brown — such  are  some  of  the  leading  com- 
binations. 1  he  series  of  browns  shown  are  very  effective, 
lunning  as  they  do  from  the  fawn  so  the  dark  brown,  and 
will  doubtless  be  used  largely.  "  Cornelia  "  pink  shading 
into  ■'  Grenate  "  red  forms  a  beautiful  tone-eflect,  while 
coppery  pink  going  into  brown  is  new.  Heliotri)pe  is  made 
to  pass  through  six  shades  from  light  to  dark,  and  the 
transformation  from  dahlia  pink  to  olive  green  is  the 
novelty  of  the  card.  There  are  a  few  more  greens,  lig-hi 
olive  and  sage,  and  a  good  showing  of  old  and  established 
tones,  such  as  rose  pink,  coral  pink,  biege,  turquoise  and 
grey. 


Off  on  a  Special  Buying  Trip. 

jMr.  J.  W.  Pennock.  of  J.  W.  Pennock  &  Co.,  wholesal.' 
milliners.  44  Yonge  street,  Toronto,  left  a  few  days  ago  for 
London,  Paris,  Manchester,  Nottingham,  and  other  points. 
This  firm  started  business  last  Fall  with  high-priced  goods 
in  pattern  hats  from  London  and  I'aris.  and  also  a  low- 
priced  line  of  (roods  of  their  own  manufacture.  Success  In 
both  lines  warrants  (ho  manager  in  taking  now  a  special 
buying  trip.  This  firm,  in  their  first  Fall  opening,  will  cariv  a 
bright  line  of  splendid  up-to-date  wares,  with  jirices  to  suit 
purses   and    patterns    to   suit   tastes. 

A  Millinery  Man's  Marriage. 

Mr.  J.  S.  McKinnon,  of  S.  F.  McKinnon  &  Co.,  Limited, 
Toronto,  Kas  just  returned  from  his  honeymoon,  and  is 
receiving  the  congratulations  of  hi-  friends.  Mr.  McKin- 
non, who  is  a  nephew  of  S.  F.  McKinnon,  ancl  a  director 
of  the  company,  was  married  to  Miss  Clara  Helene  Sintzel, 
dauchter   of   John    Sintzel,   of   Hamilton,    Ont.,   on   Wedne  - 


day,  June  h^.  Many  testimonials  of  esteem  were  received 
by  the  young  couple,  including  several  substantial  cheques 
and  a  handsome  cabinet  of  silverware  and  cutlery.  Mr. 
ami  Mrs.  McKinnon  have  been  visiting  New  York  and 
Boston  for  two  weeks,  and  also  paid  a  short  visit  to 
BIyth,  Ont.,  where  Mr.   McKinnon's  parents  reside. 


A  Prosperous  Season. 


Caverhill  &  Kissock  have  succeeded  in  doing  a  heavy 
business  in  all  sorts  of  ladies'  hats  and  millinery  acces- 
sories for  some  time  beyond  the  ordinary  season.  I'he 
cold  weather  has  been  partly  accountable  for  this,  but  the 
assortment  of  hats  and  trimmings  carried  by  this  firm  this 
year  has  been  exceptionally  beautiful  and  has  attracted 
much   favorable   comment   from    the   trade. 

Sneaking  to  a  representative  of  this  paper,  |  a  member  of 
the  firm  said  :  ""  Orders  were  a  good  deal  more  numerous 
this  year  as  well  as  considerably  larger,  showing  a  good 
state  of  things  among  the  retail  trade  throughout  the 
country.  Although  it  is  somewhat  early  to  speak  of  what 
colors  will  find  most  favor  in  the  trade  for  Fall,  orders 
already  recei\ed  jioint  to  a  strong  feeling  for  fawns, 
browns,  beavers  and  greys.  In  materials,  mohairs  will  be 
very  popular  ;  [ilain  felt  goods  are  lagging  behind  some- 
what. Jt  looks  as  though  we  will  have  a  mixed  season. 
felts   and   velvets   both   beino-   vised." 


A  Handsome  Line. 

Kathbone  &  McNeill  are  showing  some  very  fine  ready- 
to-wear  hats  for  the  Autumn  season,  for  July  and  August 
delivery,  in  ladies',  misses  and  children's.  In  ladies'  hats, 
the  '■  San  Toy."  of  which  a  cut  appears  elsewhere  in  this 
issue,  is  a  remarkable  seller.  It  is  a  wide,  jaunty  hat,  in 
camelshair,  trimmed  in  black  velvet  and  fancy  silk,  with  a 
handsome  gold  buckle.  It  sells  best  in  Ijlack  and  white. 
The  price  is  §20  per  dozen.  "  Pac  Hoi  "  is  another,  in 
plain  felt,  of  the  same  shape,  which  is  going  well  in  steel 
and  navy.  'J'he  "  Ski,"  a  wide-leaf  hat,  in  plain  felt,  with 
a  decided  roll  at  the  edge,  sells  at  §15  per  dozen.  "Koali  " 
and  ''  Suvor  "  are  two  turbans  with  handsome  pom-pom 
trimmings,     which    should    take    well     for    the    season  ;     and 

Komer,"  a  ladies'  camelshair  fedora,  trimmed  in  plain 
black  band,  is  a  neat  looking  hat  for  street  wear,  which 
sells  at  .§8. .50  per  dozen.  Misses'  hats  include  "Choeng." 
a  wide-leaf  hat  in  plain  felt  aiid  camels  hair,  trimmed  with 
I)lain  satin  with  oriental  edge.  It  sells  at  §15  per  dozen. 
"  Aris  "  is  another  j^lain  felt  for  ladies,  a  wide-leaf  sailor 
with  \arious  trimmings.  It  .sells  at  §12. .50  per  dozen.  A 
pretty  girl's  hat  is  that  called  "  Oakley,"  in  camels  hair 
and  plain  felt,  a  wide-leaf  hat  turned  up  all  round.  It  is 
trimmed  with  satin  in  different  polka  dot  patterns.  This 
is  an  extremely  pretty  hat  and  will  be  a  rapid  seller.  In 
navy  blue  it  is  best  liked,  though  white,  black  and  cardinal 
are  also  good  colors  in  it.      The  price  is  .SI  3.50  per  dozen. 
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All  the  above  hats  ai^e  shown  in  all  the  popular  colors. 
in  children's  tarns,  which  are  a  speciality  in  this  house, 
the  vtvriety  is  very  great,  including  the  old  wire-edge  taui, 
which  is  again  to  be  popular,  leather  and  corduroy  tarns, 
and  camels  hair  effects  in  red  and  white.  Ladies'  tanis, 
with  sliding  band  are  shown  in  some  pretty  Persian  laiuli 
effects  that  will  take  well.    The  price  is  §G  per  dozen. 


Death  of  a  Respected  Employe. 

Mr.  William  Lowe,  for  25  years  at  the  head  of  the  ship- 
ping department  of  S.  ¥.  McKinnon  &  Co.,  Limited, 
Toronto,  died  on  Saturday,  June  21,  at  the  Western  Hos 
pital.  Mr.  Lowe  was  the  oldest  employe  of  the  company. 
He  was  held  in  the  highest  esteem  by  both  his  employers 
and  his  fellow  employes,  to  whom  the  news  of  his  sudden 
tleath  came  as  a  great  shock.  The  funeral  took  place  on 
June  24  last  to  Mount  Pleasant  Cemetery  and  was  largely 
attended. 


Most  Important. 

When  a  representative  of  "  The  Dry  Goods  Review 
called  at  the  warehouse  of  S.  F.  McKinnon  &  Co.,  Limited, 
Toronto,  he  found  all  hands  busy,  being  in  the  middle  of 
stocktaking.  When  met  by  a  member  of  the  company  the 
situation  naturally  led  to  a  short  chat  along  the  line  of 
stocktaking.  This  company  look  upon  a  semi-annual 
stocktaking  as  being  neressary  to  the  best  interests  of  any 
business.  The  primary  reason,  of  course,  attached  to  that 
important  work  is  tp  find  out  exactly  the  results  of  the 
season's  business,  as,  althougil  it  may  not  in  all  cases 
reveal  encouraging  facts,  it  at  least  shows  those  interested 
exactly  where  they  are.  Blany  business  breakers  have  been 
steered  clear  of  from  a  thorough  systematical  stocktaking. 
If  for  nothing  else  it  is  worth  all  the  time  taken  to  have 
every  corner  and  drawer  cleared  out  and  every  article  and 
piece  of  goods  handled  during  the  process,  whereby  one  or 
more  becomes  familiar  with  every  article  in  the  establish- 
ment. 

When  asked  for  their  opinion  as  to  how  the  season  had 
turned  out,  they  said  :  "  We  do  not  think  that  early  hopes 
have  been  quite  realized,"  adding,  "'It  is  just  a  question 
if,  in  the  memory  of  the  oldest  in  the  trade,  we  have  had 
such  fine  warm  weather  as  experienced  all  through  March, 
which  gave  a  fine  early  start  to  millinery,  but,  on  the 
other  hand,  it  is  just  as  sure  that  it  is  a  great  many  years 
since  we  had  so  much  cold  weather  throughout  the  months 
of  April,  May  and  June  ;  and,  although  our  own  business 
for  the  three  months  just  mentioned  shows  an  increase  over 
the  corresponding  months  of  last  year,  we  are  confident 
from  our  viewpoint,  as  already  stated,  that  the  high  hopes 
created  at  the  opening  of  the  season  have  not  been  quite 
realized.  One  thing  must  be  said,  however,  that  at  this 
date,  June  26,  we  think  that  trade  is  better  than  at  the 
same  time  last  year,  and  with  the  advent  of  warm  weather 
much  will  yet  be  done  towards  reducing  stocks,  which,  by 
the  way,  we  do  not  think  are  heavy,  great  care  having 
been  exercised  in  buying  since  the  beginning  of  May.  So 
before  passing  away  from  a  season  which  certainly  has  had 
its  disturbing  elements,  at  the  same  time  our  opinion, 
which  we  are  never  afraid  to  express,  is  that  by  the  time 
the  date  has  been  reached  when  balances  are  usually  struck 
for  the  season,  it  will  show  such  general  results  as  will 
class  it  as  a  good  average  season,  with  stocks  low — a  great 
feature  to  aiui  for  in  these  days  of  sudden  changes  in 
styles." 

The  question  was  asked,  "  Can  anything  be  said  at  this 
date   concerning  Fall  goods  '? 

The  answer  was  :  "  Our  lesident  European  buyer  has 
within   the   past    two    months    visited   every   fountain  -  head 


from  which  millinery  and  millinery  novelties  are  evolved. 
Our  American  buyer  has  been  in  touch  with  and  visited  all 
the  leading  hat  manufacturing  centres  of  our  clever  business 
cousins  across  the  line.  As  the  result  of  their  research  we 
have  represented  at  this  moment  in  Every  Province  of  the 
Dominion  the  largest,  most  up-to-date  and  convincing  range 
ol  Fall  samples  it  has  ever  been  our  pleasure  to  bring 
before  an  appreciative   trade. 

"  Many  white  and  light  -  colored  felt  hats  of  the  ready- 
to-wear  character  are  being  shown,  and  give  promise  of 
being  in  high  favor  for  the  July  and  August  trade,  in 
fact,  almost  every  order  received  from  our  respective  repre- 
sentatives calls  for  immediate  delivery  of  all  white  and 
light  colors  in  outing  hats.  There  are  some  swell  goods 
in  this  class  ;  just  the  thing  for  our  lofty  stylish  Canadian 
girls. 

Coming  a  little  closer  to  Fall  goods,  much  of  the 
rough  or  camelhair  etl'ect  will  be  in  order  ;  in  fact,  rough 
effects  characterize  both  hat  and  trimming  materials.  Felt- 
ing will  be  a  leading  feature,  particularly  of  the  camelhair 
and  rough  scratch-up  characters. 

Plain  silk  velvets  will  be  a  big  feature  in  the  manu- 
facture at  high-class  millinery,  as  will  also  be  panne  vel- 
vets. Kibbons,  particularly  in  soft  makes.  Crowns,  many 
will  be  used  of  the  sequin  elfect  ;  also  many  crownings  run- 
ning largely  to  the  rough,  woolly  characters  as  described 
in  the  hat  class.  Wings,  breasts,  ostrich  effects  in  f  flats, 
singe  and  bunch  tips,  pom  -  pons  and  buckles  will  all  be 
largely  employed  as  garnitures  or  beatitifiers  of  Fall 
millinery. 

"  At  this  moment  it  is  just  a  little  hard  for  even  those 
who  keep  close  to  the  millinery  situation  to  say  exactly 
what  all  the  leading  features  will  be,  but  one  thing  is  cer- 
tain: that  any, ideas  here  advanced  will  come  out  right,  and 
therefore  may  be  helpful  to  some  of  the  readers  of  your 
valuable  and   widely-circulated  journal. 

"  Laces  have  been  much  in  evidence  all  through  this  pre- 
sent season  and  will  also  be  employed  for  Fall,  both  in  the 
manufacture  of  millinery  and  trimming  of  dresses.  All  our 
representatives  are,  in  connection  with  their  millinery  sam- 
ples, carrying  a  magnificent  range  of  laces  and  embroide- 
ries for  Fall,  Christmas  and  Spring  delivery,  which  every 
buyer  in  this  class  should   see. 

■'  After  having  examined  our  range  of  samples,  we  think 
that  in  extent,  character  and  value  it  surpasses  any  of  our 
former  efforts,  and  if  only  as  an  educator  every  buyer  hav- 
ing the  opportunity  should  see  it." 


Attractive  Lines  for  Fall  Trade. 

Robert  Scates  &  Co.,  9S  Carling  street,  Loudon,  Ont., 
who  started  last  September  in  millinery  and  dry  goods, 
will  make  a  good  bid  for  the  western  trade  this  season. 
They  promise  for  Fall  and  Spring  importations,  several  of 
the  best  lines  and  values  to  be  had  in  Canada. 


A  Hat  Firm's  New  Premises. 

Strachan  Bros.,  who  moved  their  hat  plant  from  24  Bay 
street  are  doing  a  good  business  in  their  commodious 
quarters  at  130  Wellington  street  west.  They  now  have 
double  the  floor  space  they  had  formerly.  Their  handsome 
brick  structure  of  six  storeys,  exclusive  of  the  basement,  is 
operated  in  the  most  up-to-date  methods,  and  furnishes 
them  a  hat  plant  with  unexcelled  shipping  facilities  and 
enormous  production.  In  the  basement  are  found  their 
dyeing,  Ijlocking  and  shipping  departments,  and  on  the., 
ground  floor  are  situated  the  packing  room  and  room  for 
rough  stock.  The  next  floor  holds  the  space  de\t)ted  to 
fine  trimmings  and  the  straw  department.  Above  this 
their  finishing  room  is  in  fiill  blast,  and  on  the  same  floor 
as  is  the  finishing  room  is  a  special  room  for  the  firm's 
travellers'  samples.  The  w'hole  structure  is  brio-ht  and 
neat,  and  the  excellent  arrangement,  combined  with 
scrupulous  care,  explains  how  this  firm  is  foro-ing  ahead  in 
the  hat   line. 
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Wholesale  Millinery 

There  is  no  question  as  to  the 
correctness  of  our  goods  for  Fail 
Season.  It  will  pay  you  to  take 
a  careful  look  through  our  im- 
mense range  of  Samples. 


COMPARE  VALUES. 


NO  OBLIGATION  TO  PLACE  ORDER. 


The  D.  M'^C  ALL   CO.,  Limited 


We  Take  This  Space 

The  Largest  Exclusive 
Waist  House  in  Canada 

Perfect       Krai         Fitting 

Our  travellers  are  now  on  the  road  showing  the 

Largest  Range  of  Waists  ever 

shown  in  Canada. 

T.;:rwi;r  NEWEST  DESIGNS 

Just  to  say  that   our   exhibit   of 
Fall  and  Winter  Styles  of  Ladies' 
Hats,  Trimmed  Street  Hats,  Dress 
Shapes  and  Novelty  Ideas  in  Felt 
Headwear  will  be  complete  by  the 
last  of  July. 

It  will  comprise  the  best  designs 
of  the  best  makers.     Here  you  may 
see  a   gathering  of  what  is  most 
pleasing    in  the  entire  New  York 
market.     Our  usual  attractive  dis- 
play  of   Trimmed   Models  at  the 
time  mentioned. 

We  want  you  to  see  this  assembly 
of  Autumn  Styles.     We  can  inter- 
est you. 

May  we  see  you  when  you  reach 
New  York  ? 

HILL  BROTHERS, 

806=808  Broadway,  NEW  YORK. 

New  York  Silk  Waist  Manfg.  Co., 

40  St.  Antoine  Street,  MONTREAL. 
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Our  London 
FasKion  Letter. 


The  Cool  Weather  Necessitates  Warm 
Clothing  Novel  and  New  Ideas  in  Furs 
— Hascullne  Type  of  Waterproofs  —  Box 
Pleated  Skirts  in  Vogue -Twilled  Voile 
Cloth  in  Favor— A  Novel  Sleeve. 


V^ 
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l.n.uL.n.    Juno    IS.    llMl'i. 

THK   Loiuloii   uailc.  l)oih   \\lu)lesale  and  retail,   has 
I'xperiencod   such   a  slump   as   will   not    lie   foruoL 
ton   or  niado   up   for   a   very   lonsr    time   to   conn'. 
Much     was     anticipated    of    the    Coronation,    but 
like  tho  last   Jubilee,  it  has  proved  anything  but 
holi)tul    to    trade,    and    the   extraordinary   rainfall 
anil    cold    woathor.    which    has    continuod    until    now.    within 
nine   days   of    the    aroat    o\onl.    has    proved    most    disastrous 
to   all   concerned. 

THE  climatic  conditions  have  been  sinijularly  unfortun- 
ate, since  so  many  diaphanous  and  thin  fabrics  were 
produced  for  tho  needs  of  what  was  expected  to  be  a 
record  season.  To  day.  Ascot  opens,  and  fashionable 
women  who  journeyed  down  this  niorniiio-  from  Wateiloo. 
were  clad  in  warm  aainionts  and  eairied  fur  wraps  instead 
of  the  filmy  raiment  usually  worn  at  this  gay  <iatherinu. 
where  new  ideas  in  fashion  are  expected. 

*  ^  -X- 

FURS  indeed  have  not  been  out  of  evidence  durino-  the 
whole  of  the  Spring,  and  this  thi'  opening  month  of 
Summer  I  This  possibly  explains  why  new  designs  in  fur 
garments  are  alread\'  l-einc  fully  shown,  and  manv  ol  these 
indicate  novel  ideas  not  usually  associated  with  the  treat- 
ment of  furs.  This  is  discernible  in  the  way  in  which  some  sty- 
lish Ijlouse  coats  are  cut  with  no\el  shaped  basques  or  skirts 
and  full  bell  or  Bishop  sleeves.  Our  illustration  shows  one 
of  the  newest  ideas  uniler  this  head,  where  a  blouse  coat  in 
choice  mink  skins  is  drawn  in  at  the  waist  with  a  pouch 
effect,  and  the  deep  bas(|ue  and  full  sleeves  indicate  the 
latest  form  adopted  by  the  smart  London  and  Paris  fur- 
riers. Collars  are  very  fidl  and  broad  and  turn  out  well 
to  the  shoulder  line  to  open  or  close  to  the  waist  line. 
This  style  is  adopted  and  works  well.  too.  for  broadtails, 
chinchilla,  and  many  other  skins.  Two  kinds  of  skins  arc 
frequently  used,  as  in  the  case  of  a  blouse  coat  of  Ked 
River  seal,  having  a  scallop  collar  of  finest  ermine  over  a 
deep  one  of  seal.  This  model  is  drawn  in  with  an 
embroidered  belt,  and  the  very  full  bell  sleeves  are  drawn 
in  with  embroidered  tabs  to  match.  Quite  a  number  of 
these  tabs  are  seen.  They  draw  the  sleeve  in  at  the  wrist 
part  over  two  or  three  pleats  so  that  a  flounce  effect  is 
gained. 

The  f(jrm  of  these  blouse  styles  is  very  varied.  Many 
are  banded  only  at  the  waist  with  handsome  embroidered 
belts  and  the  wrists  and  large  collars  are  ornamented  with 
embroidery  to  match.  Models  in  this  style  are  shown  in 
picked  moleskins,  musquask,  and  caracul.  The  int)tor 
craze  has  created  a  demand  for  special  shapes  anrl  skins. 
One  of  the  most  pojndar  is  a  three-quarter  sac  in  Russian 
colt,  made  with  a  collar  to  stand  up  or  turn  over,  and 
sleeves  with  leather  buckles  or  tabs  to  draw  in  at  the 
wrists.  Besides  jjony  skins,  reindeer,  marmot  and  mus- 
quask are  used  for  these  motor  coats,  while  long  cloth 
coats  in  Chesterfield  and  other  styles  are  lined  throughout 
with   these  or  other  skins. 

'T*HE    weather    conditions    must    have    greatly    helped     the 

*■      rainproof,  coat   trade;    anyhow   some   very   smartly  cut 

designs   are   to   l)e   seen  at   most   of   the  outdoor  functions. 


Brice    I.V    Palmer   have    brought    out    some   special    things    in 
Eminent  "     waterf)roofs     that    are    distinguished    by    con- 
siderable novelty  in  cut,   and   are  of  a  neat  masculine  type. 


I  T  is  full  early  to  speak  of  Fall  styles  in  costumes,  stock- 
taking being  i]i  full  swing  in  the  city  houses,  but  already 
this  house  is  prepared  w  ith  some  good  models  for  the  early 
shi]jping  trade.  Plain  cloths,  herringbone  tweeds  and 
/.ibelines   will    go   on   and   skirt  styles   will    vary   little    from 


Specially  Draivti  and  Engraved  for   The  Dry  Goods  Review, 

A    PARIS    nODEL. 

The    Newest    Paris    Model    in    Hlak   Fur   CoaU 
and   Toques. 
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tlif   l)rt'sciit   t'onn,    thouuli   Ijodiri's    will    inainly    he   rlosc  litlrd 
with    inset    of    siimilatcd    vests. 

*     *     * 

BOX  I'l.KA'I'Kl)  SKIRTS  senn  to  yaiii  in  favor  and  look 
well  in  heavy  wei^lit  cloth.  The  amitial  e.xhibition  of 
Harris  and  Sutherland  tweeds  hi'ld  a  few  days  since  at 
Stafford  House,  by  the  Duchess  of  Sutherland,  did  not 
seem  to  suH'er  either  in  atlendanee  or  sales  from  thereci'nt 
attack  in  the  press  on  the  |i<'at  odor  anil  allcLied  unsanitai->' 
conditions.  Some  excellent  woolleiis  weic  shown  and  ercai 
advance  appears  to  ha\e  lieeii  made  in  the  dyes,  sonic  ol 
the  most  fashionable  tints  lieino-  ippi-esented  in  these  s>-oods 
which  formi'riy  oid\-  included  the  crude  t  colorinos  in  adili- 
tion   to    the    rcaulatiiui    tartans. 

■X-       *       * 

A  ^lATKKIAL  that  is  makiiii;-  a  oreat  success  and  is  very 
-^  laraely  used  for  oood  class  tailor-made  styles  is  a 
twilled  voile — a  cloth  that  looks  well  in  black  and  colors 
and  will  be  very  fashionable  for  Fall  costumes  and  coat 
and  skirt  styles.  It  is  a  kind  of  heavy  canvas  web  with  a 
twill  face.  Another  fabric  which  has  just  come  into  favor 
and  will  be  very  likely  to  120  well  for  early  Fall  styles,  is  a 
heavy  make  of  alpaca.  A  Band  street  tailor  shows  this  week 
a  stylish  coat  and  skirt  in  this  in  black,  made  with  one  of 
the  new  short  sac  coats  or  boleros,  which  just  clears  the 
waist  line.  The  frtmts  are  box  -  jileated  from  the  neck  line. 
and  there  is  a  military  collar  of  black  \el\ct  from  which 
tassel  balls  of  black  velvet  with  slccl  tass  are  suspended. 
These  are  sewn  at  interxals  down  the  front  and  hana  also 
from  black  xehet  wristbands  that  finish  the  full  sleeves. 
Sleeves  show  much  varietx'  of  tri'atment.  those  in  thin  mate- 
rials being'  very  fancifully  tucked  from  the  shoidders  to  fall 
into   extreme   fullness   just    below   the   elbow. 

-X-  *  * 

PAQriN",  the  famed  London  and  Paris  firm  of  costumiers, 
••■  have  this  season  orioinated  a  iio\el  sleeve  which  is 
very  narrow  at  the  top  and  broadens  out  enormously 
from  the  elbow  downwards,  but  unlike  other  sleeves  of  that 
ilk,  it  has  no  fullness  gathered  into  the  wristband,  but 
slopes  into  nothineiiess  just  above  the  wrist.  From  the 
wrist  upwards  towards  the  elbow  the  sleeve  is  slit  and  the 
two  sides  are  secured  together  by  means  of  thick  silk  cord 
passed  throuoh  eyelet  holes  on  either  edoe.  Sometimes 
there  is  a  small  inner  pulV  of  embroidery  or  mousseline  de 
soie  pceiiing-  through  the  oi)enino;-,  but  more  often  than  not 
the  opening"  is  unlined.  and  the  effect  is  still  more  simple. 
Pa(|uin,  by  the  way,  maile  the  two  beautiful  aowns  worn 
by  two  Canadians  at  their  Majesties'  (^ourt  last  Friday.  I 
learn  that  Mrs.  Henry  Cawthra,  of  .Teadon  Hall.  Toronto, 
had  a  most  lovelv  oown  of  pale  seac'reen  moire,  embroidered 
with  a  desion  of  marfjuerites,  worked  in  ereen  and  white 
silk,  intermingled  with  silver  ])aillettes,  and  trimmed  on  the 
bodice  with  Brussels  jioint  lace  and  ivory  -  white  mous- 
seline de  soie.  Mrs.  Cawthra's  train  was  of  pale  green 
mousseline  de  soie,  lined  with  ivory-white  satin  and  trim- 
med with  beatitiful  Bruswcds  p(.)int  lace  and  bows  of  siU'er 
tissue.  Miss  Grace  Cawthra's  dress  was  of  jiale  blue 
chiffon,  with  a  deep  waistbelt  of  soft  satin,  and  a  trimming 
of  Brussels  lace  and  silver  embroidery.  Her  train  was  of 
white  satin,  lined  with  white,  aiiH  trimmed  with  chiffon 
and  pink  roses.  Exenina  dresses  are  thinos  of  ureat 
beauty,   and   are  very   elaborate  in   design. 

*       *       -x- 

NOVELTIES  in  tabliers  of  lace  or  rich  embroideries  u])on 
tulle  or  chiffon  are  being  shown.  '^Fhesc  are  intended 
to  hang  o\cr ; flounced  gowns  of  chiffon,  mousseline  de  soie, 
or  the  lighter  silk  manufactures.  Much  sequin,  jiaillette 
and  spangle  trimming  is  in  evidence,  but  it  is  of  a  very  new 
kind,  and  mother  of  pearl  or  aluminum  effects  predominate. 


MILLINKR^     for    Fall    is    hardly  declared    yet.      London 
buyers    make    thiMr    first    journey    to    I'aris    next    week. 

Trimming  and  fancy  buyers  who  have  alrea<ly  visited  the 
markets  report  that  plain  velvets  will  leail.  hut  that  cer- 
tain novel  piinte(l  cIVicts  will  he  the  novelties.  Ornament/. 
will  rellcct  the  blue'  and  green  clVects,  by  means  of  green 
and  \i\ur  shot  stones  mounteil  in  steel.  Many  wings  will 
be  used,  the  newest  being  ariow  shaped,  and  these  will  Ite 
used    to    point    downwards. 

FLANNEL      SHIR'J'S     will      show     modifications     of     the 
elaborately   tucked   sleeves    and   fronts   of   the     Summer 
styles.      Some     new     patterns     are     in     printed     flannel    or 
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"  Viyella  "  in  novel  colorinss  of  one  tone,  or  combinations 
of  several  lo  produce  new  check  effects.  Even  here  we  see 
the  ffreen  and  blue  "  Eccosais  '  effects  reproduced.  Many  of 
the  new  Hannels  used  for  shirts  and  dressing  gowns  aro 
■■  Kiplene  "'  finished,  which  is  a  warranty  for  their  excelli'iit 
ser\-ice.  since  they  are  thus  rendered  absolutely  unshrinkable 
by  washing-.  E.  &  H.  Tidswcll,  even  at  this  early  date, 
show  some  very  smartly  cut  "  Viyella  "  and  velvet  shirts 
for  the  new  season.  It  is  a  curious  thing-  to  learn  that 
there  has  been  a  steady  sale  for  flannel  shirts  throughout 
the   SiJring-   season   by  reason   of   the  extremely   cold   winds 

that  have  prevailed. 

*  *    * 

DRESS     TRIMMINGS     will     include    various    novel    tag, 
tassel    and    ball  -  shaped    drops    of    silk    or    vehet    with 
iiilt,  silver  or  steel  cords. 

*  «    » 

JAPANESE  printed  silks  are  wondrously  beautiful,  some  of 
the  designs  having  the  effect  of  hand  painting.  Messrs. 
T.  Richards,  of  Cheapside,  show  an  immense  range,  sonic 
particularly  choice  patterns  being  natural  floral  designs 
upon  a  white  or  cream  ground.  These  have  a  big  sale, 
and  among  their  many  uses  make  charming  evening  gowns 
or  blouses.  Special  things,  too,  are  the  natural  Shan- 
tuuos   now   .o  nuieh   in  fashionable  favor. 

A.    MEEHAN. 


GUARANTEED  WAX  HEADS. 

Nowadays  almost  every  up-to-date  drygoods  merchant' 
milliner,  tailor,  etc.,  uses  wax  heads  with  forms  for  displaying 
goods  on,  either  in  the  window  or  interior  of  the  store,  and  all 
know  that  unless  the  goods  be  of  the  best  quality  there  is  a 
danger  of  the  heads  being  ruined  by  heat  or  cold.  A  guarantee 
against  this  should  be  required  when  purchasing.  Delfosse  & 
Company,  Montreal,  give  a  guarantee  of  this  kind  with  every 
head  sold.  They  can  do  it,  for  every  head  is  manufactured  by 
themselves,  workmen  of  exceptional  ability  in  their  particular 
line  of  work  being  employed.  In  fact,  everything  the  firm  sell 
is  of  their  own  manufacture,  mirrors,  showcases,  flowers  and 
palms,  which  are  now  so  much  used  for  decorative  purpo.ses, 
stands,  racks,  etc.,  etc.  In  addition  to  the  full  length  forms  of 
men,  women  and  children,  others  for  displaying  waists  or 
blouses  are  made,  some  mounted  on  a  stand  so  that  they  can 
be  turned  any  way  desired,  others  for  hanging  to  the  wall. 
The  latter,  in  papier  mache,  sell  at  $4.50  per  dozen.  The 
mirrors,  especially  the  large  triplicate  variety,  are  of  very  fine 
workmanship,  the  firm  believing  it  to  be  better  to  turn  out 
only  the  highest  class  goods  than  to  go  in  for  cheap  stuff, 
which  is  always  dearer  to  the  buyer  in  the  end,  They  now 
make  the  "Silent  Salesman  "  style  of  showcases,  in  various 
woods,  such  as  oak,  maple,  cherry,  etc.,  and  have  had  immense 
success  with  them  among  the  Canadian  trade.  The  doors  in 
this  showcase  work  on  the  ball-bearing  principle,  thus  pre- 
venting any  warping,  which  is  often  a  fault  with  such  cases. 
The  fittings  in  the  various  mirrors  are  oxidized  or  nickel  plated, 
the  former  being  a  specialty  of  the  company's  and  making  a 
handsome  finish.  Small  adjustable  mirrors  for  fastening  to 
walls  are  one  of  the  rapid-selling  lines.  These  are  very  handy 
and  can  be  used  by  all  those  whose  customers  must  try  on 
some  garment  before  purchasing.  Delfosse  &  Company 
recently  issued  a  fine  catalogue  which  the  trade  should  try 
and  procure. 


THE  DEMAND  FOR  BETTER  GOODS. 

The  constant  demand  for  better  goods  is  very  marked 
within  the  last  few  years  in  Canada,  and  thus  Debenham, 
Caldecott  &  Co.  have  filled  a  great  want  in  the  trade  by  intro- 
ducing high-class  goods  and  helping  to  advance  the  inquiry  for 
better  quality  of  goods. 


SOME  STAPLE  LINES- 

In  their  staple  department  The  W.  R.  Brock  Co.  are  show- 
ing two  lines  of  blue  denims  to  retail  at  12?4  to  20c.  In  each 
case  the  prices  are  about  15  per  cent,  below  the  regular  quota- 
tion. A  line  of  11-4  cotton  blankets  are  being  offered  at  a  job 
price.  As  far  as  weight  and  warmth  are  concerned  these 
blankets  are  equal  to  wool.  Another  trade-winner  is  blue  and 
black  ground,  extra  heavy  32-inch  drills,  spot  and  stripe 
effects,  as  well  as  some  light  ones,  which  are  being  offered  and 
are  creating  excitement  in  the  trade.  These  are  seasonable 
goods  and  are  proving  attractive  to  the  retailer. 

The  Rock-fast  drills  Brock's  are  showing  this  season  are 
the  latest  designs  for  ladies'  skirts  for  approaching  Fall  wear. 
Twenty-five  cases  of  white  cotton  to  retail  at  10c.  are  claimed 
to  be  as  good  value  as  when  raw  cotton  was  6c.  per  lb. 


HEAVY  TRADE  ANTICIPATED  IN  TAMS. 

The  Gault  Brothers  Co.,  Limited,  are  showing  for  Fall  an 
unusually  large  range  of  umbrella  shawls,  honeycomb  shawls, 
fascinators,  hoods,  mitts,  toques,  etc.,  etc.,  for  which  the 
demand  is  already  active.  Girls'  tarns  are  also  in  large  assort- 
ment. The  coming  Fall  and  Winter  is  to  be  a  heavy  one  on 
Tam  O'Shanters  of  all  sorts  to  judge  by  the  orders  so  far 
received.  They  have  devoted  a  good  deal  of  attention  to  Swiss, 
English  and  Irish  bureau  covers,  pillow  shams,  toilet  articles, 
sideboard  covers,  and  all  articles  of  the  kind.  Chatelaine  bags, 
which  are  to  be  used  again,  and  wiist  bags,  are  shown  in 
leather  and  beaded,  with  silk  lining.  The  assortment  of  hand- 
kerchiefs is  larger  than  ever  before.  Men's,  women's,  girls'  and 
boys'  handkerchiefs  of  all  varieties  imaginable,  and  at  all 
prices,  are  on  display.  The  trade  should  by  all  means  see  this 
range.  It  will  pay  them.  In  dress  trimmings  for  Fall  they  are 
putting  into  stock  silk  trimmings  and  embroidery  trimmings, 
as  well  as  some  beautiful  French  appliques,  which  are  in  high 
favor.  New  lines  have  been  added  in  the  lace  department,  and 
great  activity  prevails  here,  especially  on  the  guipure  and  Irish 
point  laces.  A  big  job  line  of  over  200,000  yards  of  embroid- 
eries has  been  placed  into  stock,  which  they  are  selling  at  prices 
that  are  sure  to  effect  sales. 


VELVET  RIBBONS. 

Velvet  ribbons  are  more  in  demand  than  ever,  in  spite  of 
predictions  to  the  contrary.  Brophy,  Cains  &  Co.  have  just 
put  into  stock  a  large  shipment  of  both  cotton  and  satin 
backs,  the  latter  in  several  different  qualities.  The3'  have  also 
received  some  washing  and  cord  edge  silk  baby  ribbon  to  sell 
at  prices  lower  than  previously  quoted. 


MAKING  ROOM  FOR   FALL  GOODS. 

The  month  of  June  has  been  an  exceptionally  busy  one 
with  the  W.  R.  Brock  Co., Montreal,  especially  so  in  the  staple 
department,  where  Fall  goods  have  been  arriving  daily.  In 
order  to  make  room  for  their  Fall  goods  thej-  are  offering 
special  snaps  in  odd  lines,  and  a  visit  to  their  staple  depart- 
ment at  this  time  of  the  jxar  is  well  worth  the  time  of  the 
retail  merchants,  for  there  they  can  pick  up  clearing  lines  at 
very  low  prices  and  help  to  put  a  little  life  into  their  business 
during  the  months  of  July  and  August.  They  are  offering 
special  prices  in  apron  ginghams,  shirtings,  tickings,  sheetings, 
etc.  Their  range  of  flannelettes,  blankets  and  flannels  are 
second  to  none  in  the  Dominion,  and,  with  an  obliging  staff  of 
hands  in  the  house  and  40  travellers  on  the  road,  they  are 
within  reach  of  all  from  Vancouver  to  Halifax.  The  staple 
department  is  clearing  out  several  mill  stock  lots  in  cotton 
crash  towellings,  all  of  which  can  be  retailed  for  5c.  Brock's, 
Montreal,  print  department  report  a  run  on  their  flanelle 
merino  wrapperettes.  The  designs  are  "confined"  and  pro- 
nounced the  best  imitation  of  all-wool  French  flannels  shown 
at  the  price.    They  can  be  retailed  for  12i-2C. 
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The 


Saccc** 


of 


National  Sweepers 

is  due  greatly  to  the  fact  that  buyers  recognize  they  get  greater  value  in  our  line  than  can  be  obtained  elsewhere- 
The  efficiency  of  our  patented  dust  prOOf  "Roller  Bearings"  and  our  Steel  Handle  Ferrule  can  be  easily 
demonstrated  to  anyone.     Fair  busi/ijpss  dealings  count,  too. 

^nal  "Roller  Bearing" 
Carpet  Sweepers 


are  unequalled  for  quality,  simplicity  of  construction  and 
elegance  of  finish,  and  are  at  least  fifty  per  cent,  (50  per  cent.) 
easier  running  than  any  other  sweeper  made.  Each  sweeper 
packed  in  one  of  our  patented  cartoons.     Is  it  not  about 

time  we  heard  from  you  ?    It's  worth  while. 


NATIONAL  SWEEPER  COMPANY 


THE  P.  e.  Ctl^lMING  l>1FG.  CO,, 

Canadian  Agents,   TORONTO,  CAN. 


Marion,  iDd. 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  sta^e 
and  we  guarantee  our  make  to  be  all  At  goods. 

In  Upholstery  Goods  our  long  connection  with  the  old  firm  of 
PETER  SCHNEIDERS,  SONS  &  CO..  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 


27-29 


Victoria 
Square 


Montreal. 
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Ladies*   NecK^vear. 

LADIES'  neckwear  trade  this  3-ear  is  an  exceptional 
one  in  some  ways.  For  one  thing,  there  are  an 
unusual  number  of  novelties,  and  there  is  as  yet  no 
end  to  these,  for  new  things  are  arriving  on  the 
market  continually.  With  such  a  great  number  of 
dirtercnt  novelties  in  neckwear,  some  of  which  will  be  successful 
and  others  much  the  reverse,  the  dealer  needs  wide-open  eyes  to 
make  a  wise  selection. 

The  feature  of  the  trade  this  Summer  is  undoubtedly  the 
popularity  of  neck  rufts,  rutHes,  ruches,  etc.  The  variety  of 
this  st3'le  ol  neck  adornment  is  not  too  great  to  satisfy  the 
demand,  which  still  keeps  up  as  well  as  during  the  early  part 
of  Summer. 

Soft  effects  in  boas  are  most  popular;  and  should  boas  con- 
tinue to  be  worn  as  widely  throughout  the  Summer  as  now, 
the  proportion  of  these  soft  materials  worn  is  likely  to  increase- 
Since  the  coming  of  warmer  weather  white  boas  and  rufts  have 
been  in  greater  demand  ;  but  there  is  still  a  good  business  done 
in  black  and  black  and  white. 

The  variety  of  stocks  is  marvellous.  No  sooner  has  the 
"  very  latest"  appeared  than  it  has  to  resign  in  favor  of  some- 
thing still  "later."  While  it  is  a  matter  of  choice  with  the 
wearer  as  to  how  the  most  of  these  shall  be  tied,  there  appears 
to  be  a  general  liking  for  the  Ascot,  or  for  the  once-over  variety 
which  gives  practically  the  same  effect  as  an  Ascot.  Loosely 
tied  four-in-hands  are  also  much  worn,  and  now  and  then  one 
sees  a  bow,  usually,  however,  in  a  made-up  stock. 

Plain  colors  in  a  variety  of  shades  are  worn.  Among  the 
most  noticeable  are  the  popular  ox-bloods  and  nile  greens. 
Stripes  of  different  widths  appear  frequently,  and  recently 
several  stocks  in  small  spot  and  figured  designs  have  been 
meeting  with  considerable  favor  from  the  trade  and  public. 


E.XPERT   NECKWEAR   DESIGNERS. 

\mong  the  firms  which  have  taken  a  prominent  part  in 
the  development  of  trade  in  ladies'  neckwear  is  F.  C.  Daniel  & 
Co.,  Toronto.  Their  attention  is  partiularly  devoted  to 
popular-priced  goods,  and,  with  this  end  in  view,  they  employ 
a  specially  qualified  staff  of  designers,  who  keep  in  constant 
touch  with  the  fashion  centres  of  the  old  and  new  world.  By 
this  means  they  are  always  able  to  keep  abreast  of  the  world 
of  fashion  in  ladies'  neckwear.  Children's  head  wear  is  another 
of  the  firm's  specialties.  A  post  card  addressed  to  the  firm  will 
procure  by  early  mail  desired  samples  of  any  particular  line 
thev  manufacture. 


THE  W.  R.  BROCK  CO.'S  LINEN  DEPARTMENT. 

The  linen  department  of  The  W.  R.  Brock  Co.,  Toronto, 
have  secured  five  ranges  of  bleached  damask  napkins,  which 
were  made  for  a  firm  in  the  United  States,  but  something  went 
wrong  with  the  contract,  and  the  line  was  secured  from  the 
manufacturer  by  The  Brock  Co.  at  a  large  reduction,  and  they 
are  able  to  offer  them  to  theircustomers  at  much  lower  figures 
than  would  otherwise  have  been  possible.  The  goods  are 
%  X  %.  No.  1,  2  and  3,  at  $1,  $1.35  and  $1.50  respectively, 
%  X  %,.  Nos.  4,  5  and  6  at  1,  $1.50  and  $2  25,  put  up  in  car- 
tons of  5  dozen  assorted  patterns  and  are  a  snap;  No.  Al  is  a 
58-in.  cream  damask  tabling,  good  weight,  6  different  designs, 
and  can  be  retailed  at  2oc.  as  a  leader;  No.  JB8  is  68-in. 
bleached  damask  tabling  that  can  be  retailed  at  75c.  with  an 
extra  profit;  JB12  is  an  ISin.  wide  linen  glass  cloth,  with 
solid  checks  of  IVi  in.  for  fancy  work  in  pink,  sky,  navy,  red. 


yellow,  green  and  helio.  It  can  be  retailed  at  I2V2C  ,  and  is 
just  what  the  trade  have  been  looking  for.  They  are  offering 
five  specials  in  French  canvas — in  fawns,  CZ  at  9c.,  CM  at  10c. , 
and  No.  54  at  10c.  In  blacks,  No.  150  at  9c.,  and  No.  200  at 
10c.  These  are  without  exception  the  best  value  that  is  being 
offered,  and  fully  10  per  cent,  better  than  the  largest  importer 
can  lay  them  down  at. 


THE   LATE   EDWARD  I.  ROWSE. 

Edward  Inkerman  Rowse,  of  Oshawa,  died  on  Monday, 
June  23,  from  the  effects  of  an  especially  severe  attack  of 
pleuro-pneumonia.  Deceased  was  born  at  Columbus,  Ont.,  and 
when  a  boy  went  to  London  in  company  with  his  brother 
Oliver  and  learned  the  dry  goods  business.  Afterwards  the 
two  brothers  started  in  business  in  Peterborough,  but  about 
eighteen  years  ago  deceased  went  to  Oshawa  and  started  a 
business  there,  which  he  continued  steadily  to  improve.  He 
first  bought  the  Skae  block,  afterwards  the  attached  Gulock 
building.  By  making  arches  he  turned  the  two  places  into  a 
fine  big  store,  and  carried  a  large  and  valuable  stock  of  goods. 
Notwithstanding  the  demands  his  business  made  upon  him, 
Mr.  Rowse  gave  a  good  deal  of  attention  to  public  matters,  and 
at  the  time  of  his  death  was  a  member  of  the  town  council. 
The  funeral  on  Wednesday  gave  token  of  the  feeling  of  sorrow 
iu  the  town,  for  every  place  of  business  was  closed  out  of 
respect  to  his  memory. 


PERSONAL    MENTION. 

Mr.  L.  H.  Henderson,  of  Messrs.  Brophy,  Cains  &  Co.,  a 
sergeant  in  the  Duke  of  York's  Royal  Canadian  Hussars,  was 
one  of  the  members  of  the  Canadian  contingent  that  went  to 
England  to  represent  Canada  at  the  Coronation. 

Mr.  J.  Frank  Riepert,  of  Montreal,  left  for  Europe  last 
month,  and  will  visit  all  the  principal  market  centres  in  Great 
Britain,  France,  Germany  and  Switzerland,  in  search  of  novel- 
ties for  the  Christmas  trade,  as  well  as  for  new  goods  for 
Spring,  1903.  Mr.  Riepert  has  paid  special  attention  to  secur- 
ing the  latest  and  best  novelties  from  Europe  for  Canadian 
buyers. 

Mr.  Gerald  C.  Egan,  buyer  for  H.  H.  Wolff  &  Co.,  Mont- 
real, has  gone  to  Europe  for  a  two  months'  business  trip. 

Mr.  M.  Markus  has  left  for  Europe,  where  he  will  be  absent 
two  months  interviewing  the  different  manufacturers  of 
tailors'  trimmings  and  special  dry  goods  he  represents  in 
Canada.  He  will  bring  back  with  him  all  the  latest  novelties 
in  this  line,  and  the  trade  can  rest  assured  that  a  choice 
assortment  will  be  offered  them. 


LUMBERMEN'S  SOCKS  AND  JACKETS. 

The  W.  R.  Brock  Co.,  Toronto,  are  showing  a  large  range 
of  lumbermen's  socks,  mitts,  and  fulled  jackets  which  are  suit- 
able for  persons  engaged  at  out-of-door  work  during  the 
Winter.  The  jackets  are  known  as  the  "Norwestern"  and 
can  be  retailed  at  from  $2.50  to  $3  each. 


EXPANSIONISTS. 

The  Copeland-Chatterson  Co.,  Limited,  are  about  to  open 
up  a  London,  England,  office.  This  firm  send  their  goods  to 
Australia  and  several  of  the  European  countries,  and  even  to 
far-awav  Egypt,  in  the  shadow  of  the  pyramids. 


SAXONY  YARNS. 


The  W.  R.  Brock  Co.,  Toronto,  have  passed  into  stock  a 
special  line  of  Saxonj'  yarns,  which  are  said  to  lead  the  trade 
in  both  quality  and  price.  The  line  is  called  5x5  and  can  be 
retailed  at  10c.  per  skein.  All  colors  are  m  stock  and  a  sample 
box  will  be  sent  on  application. 
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The  "Revere" 


will  be  the  most 


Popular 
Comfortable 

and 

Stylish  Idea 

for  the 

Hot  Summer  Days 


F^ronn 

$2.25  to   $15. OO 

p&r doz^n. 


E.  &  S.  Currie 


Toronto 


190 


THE  DRY  GOODS  REVIEW 


'HE  dress  goods  trade  of  1902,  it 
must  be  admitted,  has  not  been  all 
that  could  be  desired,  either  from 
the  wholesalers'  or  retailers'  point 
of  view.  The  unusuall3' long  Spring 
season  was  of  benefit  in  its  way, 
for  it  has  allowed  the  retail  trade 
to  clean  out  their  spring  stocks  in 
a  way  that  they  have  not  been 
able  to  do  for  many  years.  But 
while  this  is  a  feature  for  congratu- 
lation, the  result  has  been  to  very 
much  shorten  the  Summer  season,  as  well  as  to  incommode  the 
dealer  in  placing  in  his  stock  of  Fall  and  Winter  goods 

The  Summer  trade,  to  a  certain  extent,  is  one  that  requires 
a  good  deal  of  pushing,  in  the  way  of  advertising,  offering 
bargains,  etc.  During  the  early  Summer  the  best  trade  is  done, 
and  this  year  the  early  Summer  has  been  shortened  to  about 
two  weeks.  When  people  have  left  for  the  seaside  or  the 
country,  sales  must  be  forced  if  one  is  to  do  a  satisfactory 
amount  of  business,  and  July  sales  are  usually  moneyless  as  far 
as  the  retailer  is  concerned. 

With  the  short  Summer  and  the  heavy  stocks  of  Summer 
goods  of  which  almost  every  dealer  is  possessed,  it  is  but  nat- 
ural that  the  trade  should  wish  to  delay  the  purchasing  of  Fall 
and  W'inter  goods  until  as  late  as  possible.  This  has  been  done 
by  a  great  many  retailers,  with  the  result  that  jobbers  have 
had  difficulty  in  getting  their  goods  placed.  Julj',  however, 
opens  up  auspiciously,  and  we  may  expect  a  heavy  trade. 
Whether  it  will  be  a  paying  one  or  not  depends  on  the  dealer  ; 
but  it  is  feared  that  in  the  hurry  to  dispose  of  Summer  goods 
during  the  remaining  portion  of  the  season,  bargains  will  be 
offered  and  sales  made  at  figures  that  will  leave  but  little  mar- 
gin. 

The  present  dress  goods  trade  runs  much  on  linen  lawns. 
This  linen  craze  has  been  and  still  is  a  striking  feature  of  the 
Summer  dress  goods  trade.  The  favor  with  which  it  was 
received  induced  some  manufacturers  to  attempt  to  produce 
this  color  in  heavier  goods  for  cold  weather  wear;  but  it  was 
impossible  to  get  the  same  ettect  in  any  material  but  the  linen. 
French  fancy  flannels,  for  blouses,  have  been  in  excellent 
demand ;  so  much  so  that  some  jobbers  have  had  to  send  large 
repeats  for  these  goods.  Finnettelaines  are  also  moving  out 
well,  and  new  designs  in  this  class  of  goods  are  picked  up  by 
the  trade  rapidly.  One  was  brought  out  a  short  time  ago 
with  a  stripe  in  white  on  dark  grounds,  designed  in  a  very 
good  imitation  of  lace,  and  the  demand  for  it  was  excellent, 
due  a  good  deal,  no  doubt,  to  the  prevailing  fad  for  lace  in 
dresses  and  trimmings. 

Granite  cloths,  in  plain  and  in  striped  designs,  are  going 
well  for  Fall.  The  fancy  corduroy  effects  are  also  popular, 
especially  when  designed  in  the  satin  stripes,  as  shown  by  one 
of  the  leading  houses.  Plain  goods,  however,  of  all  descrip- 
tions seem  to  have  the  greatest  hold  on  the  trade.  The  plain, 
or  piece-dyed  stuffs,  as  they  are  called,  have  had  a  long  run 
now,  but  there  seems  to  be  no  likelihood  of  their  falling  from 
tavor  for  some  time. 

Plain  velvets,  velveteens  and  metallic  velvets  are  all  among 
the  best  things  for  Fall.  All  the  popular  colors  of  the  darker 
class  are  shown  in  velvets  and  velveteens,  and  are  being  well 
received.  In  the  metallic  velvets,  blacks  and  blues  alone  are 
shown  in  variety.  The  demand  for  these  has  steadily  in- 
creased, and  there  is  little  doubt  but  that  they  will  fulfill  all 


expectations.  The  designs  are  all  small  spots  or  figures, 
worked  into  scroll,  floral  or  striped  patterns,  and  when  made 
up  produce  a  handsome  dress.  A  certain  quantity  of  these 
metallic  velvets  should  be  included  in  all  well-assorted  stocks 
for  the  coming  season's  trade. 

Something  of  a  new  departure  for  Fall  are  the  tartan 
plaids  and  black  and  white  checks  shown.  Both  these  styles 
have  recently  appeared  on  this  market,  one  doubtless  being 
brought  out  by  the  other.  The  plaids,  of  which  there  is  every 
variety,  from  the  deep  green  effects  to  those  in  the  brightest 
red  and  yellow,  are  to  be  worn  either  in  skirts  or  whole  dresses. 
Ihey  have  been  well  received  in  New  York  and  other  American 
centres,  and  are  expected  to  take  with  the  best  of  trade  here. 
Black  and  white  checks  in  silk  goods  make  up  into  attractive 
waists.  The  checks  range  from  the  smallest  to  some  of  fairly 
large  proportions. 

Irish  friezes  are  among  the  heavier  Fall  cloths  which  are 
selling  well.  Zibelines  are  also  good,  whether  in  the  long- 
haired, or  roughest  cloths,  to  those  with  the  smoother  sur- 
faces. Cashmeres  are  in  fair  demand,  as  are  ladies'  cloth, 
Venetians  and  cheviots.  Broadcloths  are  selling  well,  as  usual, 
black  being  still  the  leading  color. 

The  general  demand  shows  a  strong  feeling  for  browns  in 
all  varieties  of  materials  for  Fall.  We  have  referred  to  this 
before  in  these  columns.  Some  doubt  was  expressed  by 
several  good  authorities  whether  this  color  would  meet  with 
the  popularity  that  was  expected  of  it,  but  the  general  opin- 
ion now  seems  to  be  that  brown  will  be  a  very  prominent 
shade  in  dress  goods  for  Fall  and  Winter.  It  is  now  a  long 
time  since  brown  has  been  a  fashionable  color,  and,  as  one  of 
our  wholesalers  says,  "its  turn  has  come  around  again."  All 
shades  in  brown  are  taken,  from  the  light  tabac  to  deep  seal. 

In  the  heavier,  tailor-made  dresses,  it  is  expected  that 
there  will  be  more  blues  worn  than  ordinarily.  This  is  what 
one  would  conclude  to  judge  by  the  buying,  at  any  rate.  At 
the  same  time,  the  different  shades  of  grey,  which  have  been 
so  much  worn  for  two  or  three  seasons  past,  are  as  prominent 
as  ever,  and  will  be  used  quite  as  much. 

Fawns,  drabs,  greys,  old  rose,  reseda,  cerise  and  light  and 
navy  blues  are  all  in  demand,  and  none  of  them  should  be 
overlooked  in  making  up  the  Fall  and  Winter  assortment  of 
dress  fabrics.  A  number  of  fancy  shades  are  also  shown,  but 
the  great  demand  is  for  the  more  staple  colors. 

Green,  ranging  from  the  lightest  nile  shade  to  deep  bottle 
green,  is  seen  in  many  of  the  Fall  stuffs,  either  plain  or  in  com- 
bination with  other  colors.  The  American  trade  have  been 
handling  a  lot  of  green  for  some  time  now,  but  it  has  taken 
somewhat  longer  than  usual  for  it  to  gain  a  strong  footing  on 
this  market.  It  has  come,  however,  and  will  likely  be  a  fore- 
most color  before  long. 

Famous  Serges. 

THE  "Tyke"  and  "Blenheim"  serges,  of  which  A.  McDougall 
&  Co.,  Montreal,  are  sole  proprietors,  are  having  an 
immense  sale,  and  the  demand  increases  continually.  The 
excellent  value  of  these  goods,  which  are  always  up  to  the 
same  standard,  makes  friends  for  them  wherever  shown. 
Orders  for  Fall  are  coming  in  in  greater  numbers  than  ever- 
Mr.  Holmes,  the  representative  in  Nova  Scotia,  is  now  leaving 
Truro  to  cover  that  territory. 

Some  New  Lines. 

S.  Greenshields,  Son  &  Co.,  in  their  dress  goods  depart- 
ment, have  been  giving  special  attention  to  silks,  adding  several 
new  lines,  and  providing  an  assortment  for  the  trade  to  choose 
from  that  will  not  be  excelled  in  Canada.  The  range  of  finette. 
laines  and  opera  flannels  is  large  and  comprises  all  the  latest 
and  rqost  stylish  patterns,   several  having  been  just  received. 


THE  DRY  GOODS  REVIEW 


nti 


Our  fingers  are  on  the  pulse  of  the  Neck- 
wear trade. 

It  will  be  money  In  your  pockets  to  get 
acquainted  with  our  doings  In  Ladles' 
popular-priced  Neckwear. 


No.   373 
Assorted  Col.   Bindings. 


No.    375 
All   White. 


No.    374 
All    White. 


These  three  fine  organdie  ties  {out  of 
a  multitude)  to  sell  for  25c.  with  a  good 
profit. 

Plenty  of  others — can't  begin  to  show 
them  all  here.  If  you  say  so,  will  forward 
samples  free  of  express  charges. 


F.  C.  DANIEL  &  CO. 


3  Wellington  St.  West, 


TORONTO. 
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"  Cravenette,"  the  popular  rainproof  cloth  for  men's  and 
women's  garments,  is  in  jjood  demand  in  the  various  shades 
of  browns,  olives,  etc.  The  velvets,  plain  and  fancy,  and 
velveteens  are  also  selling  well.  Thej'  have  been  forced  to 
place  and  then  repeat  orders  for  the  metallic  velvets,  so  great 
was  the  demand  for  them.  In  the  heavier  goods  for  Fall  they 
are  selling  a  lot  of  ladies'  cloth,  cheviots,  Irish  friezes  and  venc. 
tians,  of  which  the  assortment  is  complete  in  all  lines. 

Diagram  of  Astride  Habit. 

THE  female  soul  is  constantly  agitated  by  doubts.  Propri- 
ety of  costume  ever  perplexes  the  feminine  mind.  The 
latest  problem  is,  "Should  women  ride  astride?"  Many 
of  the  objections  to  this  method  of  transportation  will  vanish 
before  the  introduction  of  the  pleated  habit  now  advocated 
and  already  used. 

It  is  essential  that  the  riding  dress  should  be  as  comely  as 
possible  off  the  horse.  While  still  practical  for  riding,  it  should 
represent  as  nearh'  as  possible  a  skirt  in  ordinary  wear. 


Diagram  of  the  habit  advocated  and  used  by  Mrs.  Alec.  Tvveedie. 

Note  the  pleats  back  and  front,  which  are  buttoned  for 

walking  and  unbuttoned  for  riding. 

The  Dry  Goods  Review  is  enabled  to  give  a  diagram  of  the 
habit  advocated  by  Mrs.  Alec.  Tweedie.  There  are  pleats  back 
and  front,  which  are  buttoned  for  walking  and  unbuttoned  for 
riding.  Closely  woven  serge,  khaki,  and  whipcord  are  the 
best  materials  for  warm  countries;  they  are  light  but  do  not 
tear.  The  skirt  must  be  narrow  and  gored  for  standing.  No 
material  beyond  that  of  the  ordinary  habit  is  required.  Ifcut 
six  or  eight  inches  off  the  ground,  it  does  not  look  outrageously 
short,  and  when  mounted  it  will  come  down  well  over  the 
instep.  A  shorter  length  would  be  more  suitable  for  riding, 
but  this  is  the  best  length  for  walking.  The  material  can  be 
drawn  perfectly  tight  over  the  hips.  It  must,  however,  be 
well  folded  in  before  and  behind,  the  folds  being  sewn  down  six 
or  seven  inches  below  the  waist.  These  folds,  for  walking, 
can  be  buttoned  over,  when  the  habitbecomesacompleteskirt; 
but  just  before  mounting  it  is  possible  to  unfasten  the  buttons, 
when  the  skirt  will  fall  on  either  side  of  the  horse  after  the  rider 
has  mounted. 

The  habit  is  kept  from  blowing  about  or  getting  out  of 
place  by  a  couple  of  elastic  straps  ."lewn  inside  each  side  piece, 
through  which  the  legs  pass,  and  its  own  weight  and  width  of 
hem  are  capable  of  keeping  it  down  even  in  a  strong  wind. 

When  thick  melton  cloth  is  substituted  for  whipcord,  and 
a  well-fitting  habit  bodice  for  a  cotton  shirt,  a  neat  bowler  or 
top  hat  for  a  Mexican  sombrero,  this  handy  ranching  turn-out 
will  certainly  be  a  smart,  neat  riding  habit. 


Specialties  With  The  Wyld-Darling  Co 

WYLU-DAKLING  CO.,  Limited,  Toronto,  have  made  a 
special  effort  this  season  in  their  dress  goods  depart- 
ment. Their  stock  of  materials  will  be  found  thoroughly 
equipped  with  all  the  leading  lines  and  colorings  in  the  latest 
productions.  Their  lines  of  black  and  colored  dustproof 
cheviots  are  in  greater  demand  than  ever.  Their  range  of 
plain  boxcloths,  Venetians  and  amazons,  are  specially  good 
value.  They  have  them  to  sell  at  from  50c.  to  $2  per  yard. 
The  chief  sellers  for  Fall  are  plain  goods,  in  cheviots,  Venetians, 
amazons,  boxcloths,  cashmeres  and  serges.  Satinettes  and 
zibelines  are  also  favorites,  chiefly  in  the  better  lines,  to  retail 
from  75c.  to  $2  per  yard. 

Friezes  and  homespuns  are  still  selling  well,  and  Wyld- 
Darling  Co.'s  range  surpasses  anything  heretofore  shown 
by  them.  Their  silk  department  is  active.  The  values  in 
black  satins,  peau  de  soies,  taffetas,  tomolines,  etc.,  are 
features  for  keen  buyers,  and  they  report  heavy  selling  in  these 
lines.  A  large  range  of  Venetians  is  shown  in  black  and 
colors,  and  also  an  attractive  range  of  printed  velvets  in 
Dresden  and  striped  effects,  which  are  selling  freely  for  waists. 
Printed  flannels,  striped  Bedford  cords,  silk  embroidered  flan- 
nels, striped  albatross,  are  some  of  the  new  lines  of  blousings 
in  stock  with  this  firm,  and  they  report  active  selling  in  this 
class  of  goods. 

W.  R.  Brock  Co'.s  Dress  Goods  Specials. 

PLAIN  black  materials  are  very  much  in  evidence  for  the 
coming  Fall,  and  the  demand  for  them  at  the  present  time 
is  very  marked,  particularly  in  smooth-faced  materials,  such 
as  amazons,  Venetians,  satin  cloths,  box  cloths,  sedans,  etc 
W.  R.  Brock  Co.,  Limited,  Toronto,  have  some  special  values  in 
stock  in  these  goods,  including  a  line  of  "jobs,"  being  the 
season's  overmakes  of  a  factory.  All  of  these  goods  are  54 
inches  wide  and  can  be  retailed  at  $1  per  yard,  the  regular 
price  being  $1.25.  In  addition  to  these,  another  noticeable 
feature  is  the  popularity  of  cheviot,  zibeline  camelhair  effects. 
The  Brock  Co.  have  15  ranges  of  this  class  of  goods  which  are 
of  exceptional  value,  their  contracts  having  been  placed  before 
the  advance  in  wool.  None  of  the  lines  could  be  replaced  at 
anything  like  the  price  which  they  paid  for  them.  They 
cover  a  big  area  of  prices,  starting  with  the  lowest  quality  to 
retail  at  25c.  per  yard  and  running  up  to  the  very  finest  make 
in  the  market  to  sell  over  the  counter  at  $2.25.  These  lines 
include,  besides  blacks,  all  the  newest  shades  for  Fall  and 
Winter  wear. 

The  same  firm  have  a  number  of  homespuns  and  friezes 
which  they  bought  under  exceptional  circumstances,  on  which 
they  are  able  to  make  interesting  quotations.  For  example, 
No.  G  556,  54-inch  vicuna  frieze,  to  retail  at  65c.;  No.  HS, 
17  48-inch  cheviot,  homespun,  to  retail  at  25c.;  No.  Z  307, 
54-inch  homespun  frieze,  to  retail  at  50c. 

All-wool  colored  cashmeres  are  still  being  sought  after. 
The  Brock  Co.  have  three  ranges  in  special  velour  finish  which 
they  consider  unequalled  in  the  trade:  No.  J  A  21,  38-39-inch, 
to  retail  at  35c.;  No.  500,  38-39-inch  (extra  fine),  to  retail  at 
50c.;  No.  J  A  22,  44-inch  (extra  wide),  to  retail  at  50c.  There 
are  full  ranges  of  shades  in  all  these  lines. 

The  W.  R.  Brock  Co.  are  strong  in  blouse  materials  in 
various  makes.  Among  them  may  be  mentioned  No.  J  A  16, 
27-inch  silk  embroidered  flannels,  an  extra  fine  cloth,  which  is 
entirely  confined  to  this  firm  for  the  Canadian  market  ;  No.  J 
91,  37-38-inch,  silk  embroidered  velour  ;  No.  J  A  47,  37-38- 
inch  silk  embroidered  velour  ;  No.  J  A  48,  37-38-inch  silk 
embroidered  velour.  These  are  exceedinglj-  pretty  goods,  are 
very  fashionable,  and  are  meeting  with  great  success. 

In  silks  for  the  same  purpose  the  firm  have  a  few  numbers 
of  "jobs"  which  are  offering  at  about  25  per  cent,  below  the 
regular  price,  namely,  No.  0147,  panne  satin  ;  No.  0148,  printed 
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The    "ANCHOR"    Hose    Supporter. 


C'^%m. 


^!^ 


The  "ANCHOR"  is  the 
only  Hose  Supporter  at- 
tached to  front  of  corset 
that  will  not  pull  out  the 
studs. 

Retails  for  25c.  up. 

If  your  jobber  hasn't  them, 
WRITE  US. 

We  make  all  the  popular 
styles  in  both  pad  and  side 
supporters. 


=5^1^ 


SEE    THAT      "ANCHOR"! 


BOSTON    MANUFACTURING    CO. 

Manufacturers   of  Hose  Supporters, 
lO   Wellington  Street  West,  -  -  TORONTO,   CANADA. 
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pongee,  (washing  goods)  :  No.  014-9,  (colored)  danias;  No. 
0150,  printed  Japs,  (washing  materials).  Two  lines  of  colored 
satins  are  worthy  of  special  note,  namely.  No.  G  K  1  to  retail 
at  50c.,  and  No.  G  K  2  to  retail  at  75c.  The  firm  believe  these 
to  be  the  best  value  in  the  trade.  The  Brock  Co.  are  also  par- 
ticularly strong  in  black  satins  and  black  taffetas.  Amongst 
the  latter  might  be  mentioned  No.  0135,  to  retail  at  50c.: 
No.  01:56,  to  retail  at  75c.  They  are  still  able  to  ofter  their 
"Diamond  Jubilee"  black  peau  de  sole,  manufactured  bv  C.  J- 
Bonnet  &  Co.,  at  the  old  price.  Particular  attention  is  also 
drawn  to  No.  0133,  made  by  the  same  concern,  which  can  be 
retailed  at  $1  per  yard,  and  is  very  much  under  value. 

A  New  and  Enterprising  Firm. 

THE  New  York  Skirt  Manufacturing  Co.  is  the  name  of  a 
new  firm  which  recently  commenced  business  in  Montreal, 
and  which  promises  to  become  an  important  factor  in  the 
garment-making  industry.    They  are  the  only  firm  making  a 

specialty  of  skirts,  and  the 

J  ,  »^  r^-  -V  designs  are  of   the  finest, 

J  I   \\        \  the  prices  of  the  dress  skirts 

IV  ^       1  \  ranging  from  $2.75  up  to 

$6.50.  A  special  frieze  walk- 
ing skirt  is  made  at  $1.70 
up  to  $3.50.  These  have 
all  the  latest  trimmings, 
the  American  styles  being 
followed  closely.  The  de- 
signer is  Mr.  Louis  Berger, 
a  member  of  the  firm,  who 
has  had  a  wide  experience 
with  leading  concerns  in 
Paris,  London  and  New 
York.  To  their  lines  of 
skirts  they  have  added 
some  handsome  fur-lined 
and  unlined  capes,  ranging 
in  price  from  $14  up  for 
the  former,  and  from  $2.75 
up  for  the  latter.  Although 
the  company  has  started 
so  recently,  they  have  been  able  to  secure  a  good  number  of 
orders  for  their  Fall  and  Winter  styles,  and  they  are  now  busy 
working  on  these.  Much  good  taste  is  shown  in  the  designs 
of  these  garments,  and  the  fit  is  perfect.  Trial  orders  sent  in 
will  be  filled  in  a  manner  sure  to  please  all  customers.  The 
accompanying  cut  is  of  one  of  the  ladies'  dress  skirts,  lined 
with  percaline,  and  trimmed  with  straps,  in  satin,  silk  or 
moire,  in  all  staple  shades.    The  price  of  this  skirt  is  $5  25. 


Ladies'  Dress  .Skirt,  lined  with  Per- 
caline. trimmed  with  Straps,  Satin, 
Silk  or  Moire,  in  all  Staple  Shades, 
$.5.25. 


Large  Stock  of  Silks,  Velvets  and  Ribbons. 

DEBENHAM,  CALDECOTT  &  CO.  meet  a  want  in  the 
trade  by  carrying  at  York  street,  Toronto,  a  large  stock 
of  silks,  velvets  and  ribbons.  Nothing  evidences  the  demand 
for  better  goods  more  than  the  large  trade  done  by  this  firm 
in  all  qualities  of  silks,  velvets  and  ribbons. 


Seasonable  Lines  of  Dress  Goods. 

IN  the  silk  line,  John  Macdonald  &  Co.  report  stocks  com- 
plete, showing  a  range  of  Bonnet's  celebrated  makes  in 
black  silks,  black  peau  de  soies,  at  75c.,  90c.  and  $1 ;  black 
taffetas  at  60c.,  75c.  and  $1 ;  stamped  with  Bonnet's  guaran- 
tee on  the  edge.  They  are  showing  a  complete  range  of  colors 
in  the  line  of  tamoline  silks.  They  have  just  opened  a  ship- 
ment of  the  well-known  guaranteed  black  taffetas.  For  mid- 
summer trade  and  hot  weather  they  are  well  equipped  with  a 
large  number  of  Victoria  lawns,  including  the  well-known  45in. 


lines,  numbers  BB  and  CC.  Also  they  have  India  linens, 
organdies,  Swiss  mulls,  Swiss  spots,  check  muslins.  In  dress 
goods  lines  they  are  showing  for  midsummer  trade  a  splendid 
range  of  black  silk  grenadines,  at  all  prices,  a  complete  range 
ot  lustres,  in  colors,  creams,  cardinals,  browns,  old  rose. 
Black  lustres  and  cream  serges  are  shown,  with  a  complete 
range  of  prices. 

In  the  ready-made  department  there  is  a  suitable  line  ot 
ready-made  skirts,  navy  and  black  lustres,  black  and  navy 
serges  and  plain  cloth  ;  in  blouses,  a  job  line  with  good  range 
of  colors  to  retail  at  40c. 

Mercerised  Sateen  Underskirts. 

MANY  new  and  unique  designs  have  been  introduced  into  the 
mercerised  sateen  underskirts  and  whitewear  to  be  shown 
this  season.  Kyle,  Cheesbrough  &  Co.  are  showing  a  large 
line  of  these  goods,  and  among  them  are  some  very  pretty  and 
pronounced  novelties. 

Plain  and  D'Esprit  Nets. 

NETS  for  street  and  evening  dresses  will  be  much  worn,  and 
very  handsome  garments  are  shown  in  Paris  made  of  a 
combination  of  net  as  the  groundwork,  with  applique  as  a 
trimming.  Kyle,  Cheesbrough  &  Co.  offer  a  large  variety  of 
these,  both  in  the  plain  and  D'Esprit  nets. 

Goods  for  the  Autumn. 

KYLE,  CHEESBROUGH  &  CO.  having  met  with  such  un- 
qualified success  last  season  have  again  exhibited  their 
enterprise  and  confidence  in  the  taste  of  Canadians  for  high- 
class  and  elegant  dress  by  introducing  for  the  coming  Autumn 
season  the  largest  assortment  of  collars,  berthas,  yokes,  fronts 
and  waist  trimmings,  both  in  made-up  articles  and  unmade 
materials,  that  has  perhaps  ever  been  seen  in  any  one  set  of 
samples  outside  of  Paris  and  London. 

Blouse  Cloths  for  the  Fall. 

Oneof  the  features  of  The  Brock  Co. 's,  Montreal,  attractive 
dress  goods  department  is  the  large  stock  of  blouse  cloths  just 
received  for  Fall.  It  comprise?  fancy  French  all-wool  flannels, 
bedfordettes  and  Siberian  zibelines,  all  in  patterns  confined  to 
the  company. 

Repeats  for  Fancy  Flannels. 

The  Gault  Bros.  Co.  have  experienced  an  immense  demand 
for  their  range  of  fancy  flannels,  necessitating  their  sending  in 
handsome  repeats.  In  their  Fall  dress  goods  there  is  an 
unusually,  large  range  of  velvets  and  velveteens  which  have 
been  much  admired  by  the  trade  wherever  shown.  A  specialty 
has  been  made  of  black  dress  goods,  and  full  ranges  of  black 
eoliennes,  crepe  de  chine,  zibelines,  granites,  fedoras,  etc.,  etc., 
are  being  shown  to  the  trade.  In  costume  cloths  there  is  an 
excellent  assortment  of  both  plain  and  fancy  goods,  including 
meltons,  beaverettes,  poplins,  serges  and  many  others.  In 
silks  and  satins  the  stock  has  been  Avell  chosen,  and  will  suit 
the  Canadian  trade  perfectly. 


THE  "CAPSHEAF"   SAFETY   PIN. 

The  "Capsheaf"  is  guaranteed  superior  to  any  other.  It 
is  the  only  safety  pin  that  cannot  catch  in  the  fabric.  It  is 
made  without  a  coil.  It  lies  flat.  The  shield  is  made  extra 
long,  so  that  when  the  pin  becomes  bent  with  use  it  will  not 
pull  out.  It  is  the  most  widely  advertised.  The  "Capsheaf" 
is  highly  endorsed  by  trained  nurses  and  surgeons,  and  is 
extensively  used  in  hospitals.  Made  in  all  sizes,  in  black  or 
white,  to  retail  at  a  popular  price.  Send  for  free  samples  tc 
Phillips  &  Wrinch,  Toronto.     Sole  selling  agents  ibr  Canada. 
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Laces  and  Trimmings. 


IF  ANYONE  was  of  the  opinion  that  the  craze  for  laces 
and  lace  trimmings  would  end  with  the  Summer  season, 
a  sight  of  the  trimmings  and  dress  novelties  shown  for 
Fall  must  have  quickly  dispelled  the  notion.  Laces  are 
apparently  to  be  very  much  worn  during  the  coming 
Fall  and  Winter,  and  it  is  "up  to"  the  retailer  to  make  his 
assortment  of  as  attractive  patterns  as  he  can  choose,  for  the 
variety  is  very  great,  and  there  is  sure  to  be  much  keen  compe- 
tition in  the  selling  of  them. 

Wide  lace  collars  are  prominent,  and  will  be  used  much. 
Besides  the  white  and  black  collars,  which,  of  course,  are  in 
the  usual  numbers,  the  leading  shade  is  again  the  popular 
linen  color,  or,  as  it  is  called  when  applied  to  lace,  the  Paris 
shade.  There  is  a  great  variety  of  design  for  the  coming  cold 
seasons,  which  means  that  much  will  depend  upon  the  indivi- 
dual taste  of  the  dealer  as  to  whether  his  sales  be  great  or 
small.  Escurials,  Chantillys,  real  Arabs,  Valenciennes,  Irish 
point,  duchess,  and  many  other  laces  are  used.  In  many  of 
the  designs  steel  and  black  beads  and  sequins  are  used  with 
splendid  effect.  With  a  ground  of  white  taffeta,  real  Arab  lace 
embroider}'  is  frequently  seen,  and  the  result  is  a  very  artistic 
collar. 

The  berthas  are  shown  in  practically  the  same  designs. 
Steel  sequins  form  a  great  part  of  their  designs.  Many  black 
lace  berthas  are  appliqued  with  black  sequins.  These  are  of 
the  cheaper  class. 

Lace  Russian  jackets,  boleros,  etons,  etc.,  are  in  great 
variety.  The  patterns  in  all  cases  are  of  the  most  elaborate, 
and  include  many  artistic  floral  designs  in  sequins  and  beads. 

Taffeta  silk,  usually  in  white,  is  largely  used  in  these 
jackets,  combined  with  lace. 

In  the  galoon  trimmings  the  variety  shown  is  very  great, 
as  this  class  of  trimming  is  to  be  much  worn  during  the  Fall 
and  Winter  seasons  in  evening  dresses.  Among  the  prettiest 
of  these  object  trimmings  are  those  with  colored  stones,  in 
imitation  of  rubies,  emeralds,  etc.  They  are  worked  into  the 
designs,  along  with  sequins  and  beads,  in  black,  steel  or  trans- 
parent, and  can  be  used  either  as  separate  or  continuous  trim- 
mings. 

The  prevailingcolor  in  the  new  veilings  is  green,  of  a  bright 
shade,  used  either  alone  or  in  combinations,  sometimes  as 
many  as  two  or  three  colors  being  worn  on  one  hat.  Among 
the  combinations  which  Canadian  buyers  in  New  York  noticed 
to  be  the  most  prominent  were  green  and  brown,  green  and 
blue,  and  green  and  cerise.  Large  spots  are  the  fashionable 
pattern  in  veils. 

Ribbons,  whether  used  as  dress  trimmings  or  not,  will  cer. 
tainly  be  much  worn  during  the  coming  season.  A  lot  of  neck 
ribbons  have  been  bought,  moire,  soft  taffeta  and  satin 
duchess  being  the  most  favored. 

The  popular  black  velvet  and  satin  ribbons  continue  to 
sell  in  large  quantities,  and  it  is  expected  that  even  an  increased 
demand  will  be  experienced  for  them  during  the  coming  season. 
With  a  cheaper  class  of  trade  the  same  feeling  for  black  velvet 
ribbons  is  shown,  the  difference  being  that  a  poorer  grade  of 
goods  is  taken.      Cotton  backs  are  also  going  very  well. 

Moire  taffeta  ribbons  are  among  the  best  selling  lines,  the 
greater  widths  being  preferred.  All  light  colors  go  well,  pink, 
cream,  light  blue,  white,  etc. 

The  narrowest  velvet  ribbons  are  now  in  demand  for  sum- 
mer wear,  for  making  up  into  bows  or  knots.  With  the  milli- 
nery trade  these  ribbons  are  also  a  prominent  feature. 

Silk  and  satin  strappings  are  much  in  demand,  and  will  be 
worn  in  a  great  many  different  patterns,  among  the  straight, 


waved  and  scroll  designs.  Lisse  trimmings  are  also  shown  in 
many  designs,  and  lisse  and  Persian  trimmings,  in  combina- 
tion, will  be  used  considerably. 

DRESS   NETS  THE   CRAZE. 

Brophy,  Cains  &  Co.  have  received  an  assortment  of  dress 
nets  that  should  awaken  the  attention  of  every  dealer  in  dry 
goods.  Dress  nets  are  the  craze  of  the  hour  in  the  fashionable 
world,  and  no  up-to-date  drygoodsman  can  afford  to  do  with- 
out an  assortment  of  them.  These  just  received  include  Brus- 
sels nets,  point  d'esprit  nets  and  fish  nets.  They  are  in  black, 
white,  cream,  and  colors,  and  are  very  handsome. 

AEL-OVER   SILKS,   BLACK  AND   WHITE. 

Among  the  new  goods  just  received  by  Brophy,  Cains  & 
Co.,  which  should  be  looked  after  by  the  retail  trade  are  some 
all-over  silks,  black  and  white,  in  straight  and  waved  hem- 
stitchings  and  tuckings,  as  well  as  tucked  with  lace  and  lisse 
insertions.  There  is  also  an  attractive  line  of  cream  tucked  and 
hemstitched  all-over  silks  with  Persian  insertions.  These  are 
the  latest  novelties  and  are  exclusive  with  this  house. 

BLACK   AND   WHITE   STRAPPINGS. 

Brophy,  Cains  &  Co.  are  fortunate  in  their  assortment  of 
trimmings.  They  are  just  in  receipt  of  the  latest  novelties  in 
black  and  white  strappings  in  silk  and  satin,  which  are  among 
the  articles  that  every  up-to  date  drygoodsman  must  have. 
These  are  in  waved,  scroll  and  straight  designs,  and  are 
entirely  new,  as  well  as  very  attractive.  Other  trimmings 
just  received  from  abroad  include  lisse  and  combinations  of 
lisse  and  Persians,  in  a  varietv  of  original  designs,  which  will 
be  well  received  by  the  trade.  Gimps,  bead  and  sequin  trim- 
mings, which  are  seen  so  much  in  the  Fall  and  Winter  designs 
and  which  will  be  required  by  all  dealers,  are  just  to  hand. 
They  are  being  offered  at  prices  that  command  attention. 

NOVELTIES  IN   LACE   GOODS. 

Kyle.  Cheesbrough  &  Co.  are  offering  to  the  Canadian 
trade  this  year  novelties  in  lace  collars,  boleros,  etons,  berthas, 
etc.,  which  cannot  be  excelled,  if,  indeed,  they  can  be  equalled, 
by  any  other  firm  in  the  Dominion.  Mr.  Kyle  has  recently 
returned  from  Paris,  where  he  selected  the  goods  himself;  and, 
truly,  they  are  beautiful,  comprising  a  range  of  novelties  from 
the  cheapest  to  the  most  expensive.  Lace  collars  are  shown 
in  the  Paris,  or  linen  color,  white  and  black.  In  many,  real 
Arab  lace  is  used;  in  others,  escurials,  and  some  handsome 
effects  are  produced  with  taffeta  and  lace.  Russian  jackets, 
etons  and  boleros  are  shown  in  immense  variety.  The  pat- 
terns are  exceedingly  beautiful.  The  popular  bell  sleeve  is 
found  in  most  of  them.  Among  the  most  striking  are  some  in 
silk  and  linen  batiste,  embroidered  with  applique  of  steel 
beads  and  black  sequins,  or  with  beads  and  steel  sequins. 
Another  in  Chantilly  all-over  is  appliqued  in  taffeta  silk.  The 
berthas  and  collars,  with  steel  sequins  appliqued  on  Chantilly 
lace  and  in  many  other  designs,  run  as  high  as  $6  each,  while 
others  are  quite  cheap.  Galoon  trimmings  are  prominent,  and 
will  be  much  worn  during  the  coming  Fall  and  Winter. 
Sequin  designs  in  square  or  round  objects,  transparent 
sequins,  appliques  of  beads  in  black,  steel  or  colors;  stones,  in 
imitation  of  rubies,  turquoises,  emeralds,  etc.,  and  many  other 
designs  make  up  a  range  of  lace  novelties  which  will  well  sus- 
tain the  already  great  reputation  this  house  has  earned  in 
this  line. 

THE  TRADE  IN   FINE  LACES. 

It  is  a  fact  that  the  Canadian  drygoods  trade  iscontinnally 
increasing  business  in  the  finer  and  more  expensive  lines  of 
goods.  This  we  have  referred  to  before;  but  one  feature  in  the 
coming  Fall  trade  brings  the  fact  before  us  forcibly.  That  is 
the  quality  of  laces  shown  in  collars,  jackets,  berthas  and  trim- 
mings. More  than  one  wholesale  house  is  showing  a  range  of 
such  goods  at  prices  which  a  few  years  ago  would  have  been 
practically  prohibitive  to  the  average  dry  goods  merchant ; 
but  orders    have    come  in  for  them    very  satisfactorily  this 
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season  for  Fall  trade,  from  the  smaller  dealers  as  well  as  from 
the  big  establishments  in  the  cities,  who  have  all  along  bought 
them. 

Some  of  the  lace  collars  shown  run  as  high  as  $8  apiece, 
wholesale.  Few  out-of-town  retailers  bu}'  an^'  large  quantity 
of  such  goods,  but  many  who  have  heretofore  confined  their 
purchases  to  the  more  moderate-priced  articles  are  this  year 
taking  a  small  number  of  the  expensive  lace  garments.  This 
speaks  well  for  the  enterprise  of  the  average  drygoodsman ; 
and  there  is  little  doubt,  considering  the  great  popularity  of 
laces  this  season,  and  for  the  coming  Fall  and  Winter,  but  that 
those  who  have  invested  in  the  finest  goods  will  be  able  to 
dispose  of  them  at  a  remunerative  price.  It  is  to  be  feared, 
however,  that  some  merchants  will  consent  to  take  a  very 
small  profit,  even  before  trying  to  gain  a  large  one,  rather 
than  have  the  goods  left  on  their  hands. 

A  buyer  for  one  of  our  large  wholesale  houses,  in  speaking 
of  the  lace  trade  to  a  representative  of  this  paper,  said  :  "We 
have  been  noticing  in  this  department  for  some  time  a  disposi- 
tion on  the  part  of  the  retail  trade  in  the  smaller  places  to  fol- 
low the  lead  of  the  large  houses  in  the  cities,  in  the  matter  of 
buying  fine  goods.  I  think,  myself,  that  many  merchants  often 
lose  the  cream  of  their  trade  b3'  sticking  to  the  medium-priced 
goods,  instead  of  trying  to  offer  each  season  something  in  a 
more  expensive  line  to  their  best  customers.  At  first  it  might 
not  be  an  unqualified  success;  but  when  customers,  after  two 
or  three  visits  to  the  large  city  stores,  find  these  same  articles 
cost  just  as  much  there,  they  will  be  more  willing  to  buy  from 
the  home  dealer,  and  the  nucleus  of  a  business  in  the  higher 
class  and  greater  profit-paying  goods  is  formed. 

"Here  is  a  collar,"  he  continued,  picking  up  one  in  white 
and  Paris  color,  composed  wholl}-  of  lace,  "which  we  sell  for 
$6  each,  or  $60  a  dozen.  Now,  I  know  some  dealers  in  small 
places  who  have  bought  three  or  four  of  these,  and  thej'  are 
selling  them  at  $8.  In  the  towns  where  they  live  there  is 
likely  the  usual  number  ol  that  kind  of  customer  who  goes  to 
the  city  when  she  wants  something  a  little  more  expensive 
than  usual.  She  intends  to  get  it  cheaper  than  at  home.  She 
may  save  a  dollar  at  one  or  two  stores,  but  in  most  of  them 
she  pays  more  and  doesn't  know  it.  The  reason  is  that  the 
big  city  merchant,  unless  he  is  one  whose  trade  has  been  made 
by  cutting  prices,  does  a  big  trade  in  these  goods,  and  he  can 
charge  a  higher  price  for  them  and  still  keep  his  customers, 
who  will  go  there  to  get  the  finest  goods  whether  they  have  to 
pay  more  or  not.  Now,  there  are  several  large  stores  in  this 
city  who  bought  these  same  collars  by  the  dozen.  They  cost 
them  $5  each  and  they  sell  them  for  $10.  The  woman  who 
comes  to  the  city  for  these  collars  pays,  in  most  cases,  a  good 
deal  more  for  them,  just  because  she  doesn't  know  that  the 
merchant  at  home  would  be  content  to  take  a  smaller  profit. 
But  two  or  three  comparisons  would  open  her  eyes.  The 
difficulty,  however,  is  to  get  merchants  out  of  town  to  push 
these  goods  and  convince  customers  that  they  are  the  same  as 
city  stores  are  selling  at  higher  prices.  But,  as  I  told  you 
before,  the  trade  in  the  smaller  places  appears  to  be  awaken- 
ing to  this  idea,  and  it  will  be  a  good  thing  for  them  in  a  short 
time." 

THEIR   BEST  LACE   SEASON. 

S.  Greenshields,  Son  &  Co.  say  that  this  has  been  the  best 
lace  season  they  have  ever  had,  which  is  due,  no  doubt,  to  the 
magnificent  range  of  goods  kept.  They  are  finding  a  very 
good  demand  for  embroideries  for  this  time  of  the  year.  In 
the  stock  is  a  new  line  of  lawn  embroideries  and  insertions, 
which  are  being  picked  up  quickly,  as  they  seem  to  be  scarce. 
There  has  just  been  passed  into  stock  some  72-inch  real  French 
organdie  muslins  from  ITVic.  up  to  60c.  per  yard,  which  are  of 
extra  good  value.  Black  dress  nets,  in  cotton  and  silks,  which 
are  to  be  in  demand  soon,  are  also  shown.  A  feature  of  this 
department  is  the  splendid  range  of  lace  collars,  which  are 
among  the  finest  goods  shown  on  the  market.  They  are  in 
the  new  Paris  shade,  and  run  from  $2.25  up  to  $60  per  dozen. 


These  are  rare  goods  in  the  trade.  Large  shipments  of  laces 
have  also  been  received,  including  Valenciennes,  torchons  and 
fancy  cotton  laces  and  insertions,  in  white  and  Paris  color. 

GtHPURE   LACE   INSERTION. 

The  W.  R  Brock  Co.,  Montreal,  have  just  received  a  large 
and  varied  assortment  of  plain  guipure  lace  insertion,  and  as 
these  goods  are  scarce  merchants  will  do  well  to  order  earl5-. 
All  the  other  lines  of  laces,  we  are  advised,  are  continually 
kept  in  stock. 

SWISS  EMBROIDERIES  IN   CARTONS. 

The  W.  R.  Brock  Co.,  Montreal,  call  the  attention  of 
merchants  to  their  large  range  of  Swiss  embroideries,  and 
especially  to  the  carton  lot,  which  is  now  so  well  known. 
No.  500,  which  contains  50  pieces  assorted  widths  and  quali- 
ties of  4V2  yards  each  and  225  yards  to  the  box,  at  5c.  per 
yard.  This  is  a  great  line,  and  no  merchant  should  be  without 
it.    Write  the  firm  for  one  carton. 

LISSE  TRIMMINGS. 

For  indoor  wear  nothing  is  handsomer  than  lisse-trimmed 
blouses  and  dresses.  Brophy,  Cains  &  Co.  are  showing  a 
handsome  trimming  in  these  goods  in  black,  black  and  white, 
and  white,  and  also  some  all-over  blousing  silks  in  black  and 
white,  with  lisse  embroidered  insertion,  which  are  controlled 
by  themselves. 

LACE   WINDSOR  TIES. 

Lace  Windsor  ties  are  having  a  big  run  in  England  ;  in  fact, 
it  is  almost  impossible  to  get  the  goods  at  present.  Brophy, 
Cains  &  Co.  report  that  they  have  secured  several  lines  to 
retail  at  from  25c.  to  $1.50,  which  they  expect  to  run  out 
quickly. 

FALL   LINES  FROM   EUROPE. 

For  the  Fall  trade  the  W.  R.  Brock  Co.,  Toronto,  will  be 
showing  a  fine  selection  of  lace  collars  and  laces  in  all  the  new 
patterns  and  designs,  personally  selected  from  the  latest  pro- 
ductions of  the  Nottingham  and  German  factories. 

AGAIN   COMING   INTO   VOGUE  FOR  TRIMMING. 

The  button  which  has  so  long  been  comparatively  little 
used  as  an  article  of  trimming  is  again  rapidly  coming  to  the 
front,  and  is  certain  to  be  much  in  vogue  in  Paris  and  London, 
and  will  be  used  in  small,  medium  and  large  sizes.  Some 
chased  and  beautiful  designs  are  being  shown,  and  one  of  the 
choicest  displays  of  these  is  made  by  Kyle,  Cheesbrough  &  Co. 
of  Montreal. 

NEW    DESIGNS   IN   SWISS   EMBROIDERED   GOODS. 

In  Swiss  embroidered  goods  many  new  and  pretty  designs 
are  being  shown  in  five-o'clock  teas,  bed  spreads,  table  covers, 
pillow  shams,  etc.  These  are  also  made  in  renaissance,  of 
which  some  beautiful  and  delicate  doylies,  centre-pieces,  etc. 
have  been  made.  One  of  the  best  displa3's  in  these  goods  is 
made  by  Kyle,  Cheesbrough  &  Co.,  Montreal. 


THE   "QUEEN"   BELT. 

As  we  go  to  press,  one  of  the  neatest  things  we  have  ever 
seen  in  belt  buckles  has  appeared.  It  is  called  the  "  Queen, ' 
and  it  possesses  many  advantages  over  any  other  buckle  now 
on  the  market.  It  is  stylish  and  extremeh-  neat,  and  can  be 
had  to  retail  for  25c.  It  is  made  in  all  colors.  Belts  with  the 
"  Queen  "  buckle  can  be  had  to  retail  from  50c.  and  up.  Send 
for  samples  to  Phillips  &  Wrinch,  Toronto,  who  control  this 
line  for  Canada. 


RINGWOOD  GLOVES. 


In  "  Ringwood  "  gloves,  Brophj',  Cains  &  Co.  are  showing 
a  handsome  range  of  misses'  and  ladies'  goods  in  black,  white, 
solid  and  fancy  colors,  as  well  as  boys'  and  men's  in  blacks, 
browns  and  fancies. 
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Be  Sure  You  Get  the  Best 

Paton's  Scotch  Boot  and 

^^flO^        L^ttCCS     "BEAT  ALL  GERMAN   IMITATIONS.' 

Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 


INJ 


e     or\     Every     Box. 


Better  Value  cannot  be  got. 


Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sal^    Agen'ts   -Tor   Canada   

GEO.  D.  ROSS  &  CO, 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 


SC  "^  *^  'i'  "^  "^  *&*  *i*  "ir  *^  "if  *lr  'v  *]r  "It  "ir  Hir  ^c*  'ir  K 


AN  OPPORTUNITY 
FOR  YOU 

to  procure 
quick-selling  and  profit-making 

B00T8 

and 

is  offered  by  us.  Right  now  would  be  a  good  time  to 
place  an  order  with  us.  We  want  to  make  you  a  regular 
customer  of  ours,  and  as  a  means  to  this  end  we  offer  you 
stylish,  serviceable  boots  and  shoes  that  will  win  trade 
for  you. 

SEND  FOR  OUR  CATALOGUE  TO-DAY. 


I  Campbell  Shoe  Co.  % 


if  A>  tin  tin  Wl»  >Mt  ••»  (^  •••  tMt  •««  IM  ««•  tM  tM«  tXt  tili*  vib  •*•  9( 


Headquarters  for  Manufactured 


FURS-SKINS 


Unusually  large  assortment. 
Highest  prices  paid  for  raw  furs. 


Gloves 
Mitt* 


A  Specialty 


Our  Traveller  will  call 
on  you   shortly. 


J.  Arthur  Paquet, 

QUEBEC. 
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and  Fall 
Styles  in  Furs. 


WHOLESALERS  are  very  optimistic.     Good  times  mean 
monej'.   Furs  soon  feel  the  boom.    With  a  good  stock 
a  rushing  Fall  and  Winter  trade   will  be  done.      The 
wholesale  dealers  are  confident  that  with  their  splendid  line  of 
samples  they  have  on  hand  bu.siness  will  be 
Fall  Trade  brisk.     Large  orders  for  high-class  furs  are 

fulh'    expected.      Ontario,    Manitoba    and- 
the  Northwest  are    bright  and   promising, 
but  as  yet  British  Columbia  is  dull. 

With  the  retailers  trade  is  even  better  than  it  was  a  year 
ago.  The  tourist  trade  with  the  dealers  in  high-class  goods 
gives  the  first  indication  of  trade  and  rush  on  fashions. 

Among  the  popular  lines  will  be  Persian  lamb  with  trim- 
mings of  mink,  chinchilla  or  ermine.  Especially  in  small  articles 
and  for  trimmings  ermine  is  in  great  demand.  The  State  robes 
for  Coronation  give  the  cue  lor  this  popularity  of  ermine.  The 
good  times  have  given  a  boom  to  higher  trade,  such  as  Russian 
sable.  A  prominent  retailer  reports  good  sales  of  these  expen- 
sive garments,  selling  often  to  wealthy  tourists  from  Philadel- 
phia and  other  large  centres  of  the  Onited  States. 

Sealskins  will  hold  their  own.  Among  the  popular  linesare 
stone  marten,  Hudson  Bay  sable,  Baum  marten  and  Alaska 
seal.  The  baby  lamb  or  moire  Persian,  though  very  expensive, 
and  not  so  serviceable,  is  holding  its  own. 

The  jackets  this  season  will  be  extreme — very  short,  or 
very  long  ;  the  medium  length  will  be  neglected.  A  notice- 
able feature  will  be  rich  linings,  brocaded  silks  and  satins. 
An  increasing  attention  is  being  paid  to  the  finish  ofgarments. 

In  mufls  large  sizes  will  again  be  popular;  the  shape  will 
be  round,  with  a  few  barrel  shapes.  Caperines,  boas  and  ruffs, 
and  all  pieces  for  neckwear  will  be  unusually  long,  dropping  as 
low  as  to  the  bottom  of  the  skirt. 

The  finer  class  of  astrachans  will  be  popular.  The  North- 
west Coast  furs  make  up  well.  Canada  can  have  these  to  the 
disadvantage  of  the  United  States.  Popular  lengths  injackets 
will  be  2i",  27"  and  30".  There  will  be  on  the  market  a  great 
man5'  fur-lined  capes  with  fancy  matalasse  coverings. 

The  demand  for  gauntlets  is  fair,  but  the  trade  in  caps  is 
not  increasing. 

Lobo  Island  fur  has  a  tendency  to  present  a  greasy  and 
singed  appearance  after  wear,  and  is  not  suitable  to  good 
trade.  Chinchilla  is  too  tender  to  be  serviceable,  but  makes  a 
good  trimming. 

In  January  last  a  new  wholesale  firm  of  hatters  and  fur- 
riers began  business  in  Montreal  under  the  style  of  S.  T. 
Greenleese  &  Sons,  the  members  of  which  are  Mr.  S.  T.  Green- 
leese,  who  was  formerly  president  of  The 
Redmond,  Greenleese  Co.,  Limited,  and  his 
two  sons.  The  business  is  carried  on  at 
8  St.  Helen  street,  and  since  its  commencement  the  success 
with  which  the  goods  have  met  has  been  highly  satisfactory 
and  encouraging.  The  fur  garments  turned  out  have  been 
acknowledged  by  the  trade  to  be  the  best,  both  as  to  manu- 
facture and  quality  of  the  goods.  All  sorts  of  men's  and 
women'sfurcoatsand  other  garments  are  made  in  grades  from 
medium  up  to  the  highest  class  goods.  Cloth  caps  of  many 
sorts  are  also  a  prominent  feature  of  the  business.    The  com - 


Refitting  for 
the  Fall  Trade 


pan}'  have  started  in  to  cover  the  ground  from  the  Rockies  to 
Eastern  Quebec,  and  to  judge  by  its  present  rapid  strides  this 
big  undertaking  will  be  well  accomplished  before  many  months. 
The  premises  on  St.  Helen  street  are  being  thoroughly  refitted, 
and  between  now  and  the  opening  of  the  retail  Fall  trade 
everything  about  the  building  will  be  completely  renovated, 
and  the  firm  will  be  ready  to  fill  all  the  sorting  and  repeat 
orders  they  receive. 

In  view  of  a  recent  function  held  in  Rome  of  the  presenta- 
tion of  what  is  called  the  Red  Hat  to  several  of  the  cardinals, 
a  reference  to  the  origin  of  the  hat  may  interest  the  trade. 
^  .    .       ,    .  The  Red  Hat  was  first   presented  to  these 

Origin  of   the  e   tu      d  r^    ^.u    ^■      r^u        i.   u 

Cardinal's  Hat  Ponces  of  the  Roman  Catholic  Church  by 
Pope  Innocent  IV.  in  1243  or  1245.  It  de- 
noted their  willingness  to  shed  their  blood,  if  necessary,  in  the 
defence  of  the  Church,  and  the  red  color  was  chosen  as  a 
reminder  of  their  willingness. 

The  William  Wyndham  Co.,  Limited,  27  and  29  Southjohn 
street,  Hamilton,  is  a  new  company  just  organized  for  a 
wholesale  trade  in  the  importing  and  manufacture  of  furs, 
and  in  the  handling  of  gloves,  hats  and 
A  New  Firm,  caps.  The  principal  directors  are  men 
whose  experience  in  the  trade  and  extensive 
knowledge  of  the  business  in  every  detail  warrant  them  every 
prospect  of  success.  They  are:  William  Wyndham,  formerly 
of  J.  F.  Glassco  &  Co. ;  Jesse  Applegath, hatter, of  Toronto, and 
S.  L.  Squire,  who  has  conducted  for  several  j'ears  a  successful 
general  business  at  Waterford. 


The  town  of  Monza,  in  Italy,  is  remarkable  for  its  manu- 
facture of  hats   and  caps.    This  town  is  situated  about  10 . 
miles  from  Milan.     It  is  the  first  stopping  place  for  the  fast 
service  of  the  St.  Gothard  Railroad,  and  is 

:_  i*„i  connected  with  Milan  by  three  steam  and 

in  Italy.  _      ■' 

two   electric   tram   lines.      Statistics   show 

that  in  the  year  1818  the  town  possessed  37  hat  factories, 
which  gave  employment  to  286  workmen.  In  1850  the  num- 
ber of  factories  had  only  increased  to  40  and  the  hands  engaged 
to  about  300.  In  recent  years,  however,  the  most  important 
firms  have  introduced  machinery  into  their  establishments, 
which  has  not  only  resulted  in  greater  precision  and  finer 
finish,  but  has  notably  increased  the  output.  The  cost  of  pro- 
duction has  also  been  considerably  diminished,  due  in  a  great 
measure  to  the  utilization  of  waste  wool.  This  waste  wool 
is  imported  from  France — from  such  centres  as  Tourcoing, 
Roubaix,  and  Fourmiens  —  and  finds  a  good  market  in 
Italy. 

Monza  produces  very  few  silk  hats,  these  being  made  in 
small  quantities  by  hand  at  Milan  and  Alessandria.  The 
goods  are  manufactured  almost  exclusively  of  fur  or  wool. 
Information  is  not  at  hand  as  to  the  precise  number  of  hats 
and  caps  turned  out  annually,  but  the  half-dozen  better 
equipped  establishments  are  probably  capable  of  producing 
from  60,000  to  70,000  a  day.  These  concerns  use  the  most 
improved  machinery  and  employ'  about  4,000  hands. 

Monza  is  not  only  successfully  competing  in  the  hat  indus- 
try with  the  rest  of  Italy,  but  has  become  a  formidable  rival 
to  similar  manufacturing  centres  throughout  Europe.  Her 
products  are  exported  to  Central  and  South  America  and  to 
some  European  markets,  principally  Roumania  and  the  Bal- 
kans, where  woollen  hats  are  in  demand. 

Heretofore,  efforts  made  to  increase  the  export  trade  have 
only  been  moderatelj'  successful,  the  lack  of  adequate  ma- 
chinery and  the  necessity  of  purchasing  raw  material  from 
England  and  France  having  proved  serious  obstacles  in  the 
competition  for  foreign  markets.  The  machinery  working  in 
the  four  largest  factories  now  has  a  collective  force  of  2,500 
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Alvinston  Woolen  Mills 


E.   WARNER  ^  SON 
ALVINSTON,     ONT. 


Manufacturers  of , 


WOOLEN    AND 
UNION    BLANKETS. 

We  use   Canadian  Wool  only— the  best  in  the  world 
for  blankets.       Write   for   Quotations. 

I    MAKE    HAMD-MADE    WOOL   MITTS. 


They  are  different  from  the  o-dinary 
country  mitts,  because  they  have  uniform- 
ity and  style. 

They  have  no  sewn  seams,  because 
they  are  Hand  Made.  My  popular  lines 
retail  at  25  and  35c.  for  Men's,  and  20  and 
25c.  for  Boys'  sizes. 

For  sale  by  all  the  leading  wholesale 
houses  in  Canada 

Be  sure  you  ask  for  PAGE'S. 

GFO.  D.  ROSS  &  CO.,  Sel  ing  Agents  for 
Montreal,  Toronto  and  Winnipeg. 


LEU.  PAGE,  OJIBWA,  ONT. 


RUG  FRINGES 

We  manufacture  Rug  Fringes  of 
pure  wool   and    worsted  yarns, 
well  cleaned,   and  dyed  in  bright 
colors.       Our    prices   are   right. 
Write  for  samples.      ^       ^       j- 

4.  R.  Burrows  i^  Co. 

GUELPH,  ONT. 


Mofd  Woolen 


8 


For  Medium  and  Coarse  Frieze 
For  Medium  and  Coarse  Tweeds 

We  are  right  to  the  front. 

We  make  a  line  of  Double  and  Twist  Tweeds  which  resemble 
Scotch  makes  very  closely  and  give  great  wear,  and  are  profit- 
able goods  for  the  dealer  and  satisfactory  to  the  wearer. 

Duftori    &    Son3, 


Ingersoll  Woollen  Mills 

MAKE  THE  BEST 

UNTEARABLE  TWEED 


ASK  YOUR  TRAVELLER  FOR  IT  AND  HAVE  NO  OTHER 

WM.  M.  ANGUS  &  CO..  agents  for  Toronto  :  and 
A.  A.  MacDOUGALL  &  CO..  agents  for  Montreal 
and  tht'  Lower  Provinces. 

Waterhouse  &  Bradbury,  Ingersoll.Ont. 


THE 


All-Ways  Ready 


Shirt  and 


«      • 


Waist  Holder 

Holds  the  skirt  up. 

Holds  the  waist  down. 
Makes  the  waist  line  smaller. 
Is  always  ready  for  use. 


Order    a    Sample    Doz^ri. 


o 


100 

Profit  and  Easily  Sold 

Nothing  to  sew  on. 

Nothing  to  rust. 
All- Ways  Ready. 


MANUFACTURED   ONLY 
BY ^ 


BRUSH  &  CO. 


TORONTO. 
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steam  and  electric  horse-power,  but  cheaper  raw  material  is 
yet  to  be  secured. 

In  Italy  the  hat  industry  in  general  is  in  a  prosperous 
state,  imports  being  limited  to  the  higher-priced  articles,  which 
are  supplied  by  the  following  countries:  Austria,  France,  Ger- 
many and  Great  Britain. 


Color  of 
Fall  Hats 


The  question  of  color  of  Fall  hats  is  a  puzzl- 
ing one.  One  large  dealer,  as  seen  in  this 
issue,  asserts  that  brown  will  be  the  color 
most  in  favor.  Another  dealer,  backing  up  his  statements 
with  some  New  York  quotations,  maintains  that,  while  an 
etTort  has  been  made  to  force  browns,  black  will  be  the  most 
popular  color.     When  hatters  disagree,  which  will  the  people 


In  the  Spring  the  young  man's  fancy  lightly 
Silk  Ha*^'^'®"^'''^  turns  to  thoughts  of  love.     In  June  the 
more  serious  and   important  aspect  culmi- 
nates in  happy  weddings.     Hymen  has  been  unusually  active 

this  last  month.  Mat- 
rimon3' means  silk  hats. 
When  a  man  buys  a  silk 
hat  he  wants  the  latest, 
most  up-to-date  article 
on  the  hat-rack.  A  speci- 
men of  the  most  modern 
thing  in  black  silk  hats, 
the  kind  that  is  attract- 
ing the  buying  public 
the  most  in  New  York 
at  present,  Dry  Goods 
Review  is  reproducing  from  a  cut  loaned  by  Jesse  Applegath, 
Toronto. 


Fashionable 
Straws. 


The  fashionable  thing  in  straws  is  the  fine 
split  straw,  sailor  shape.  This,  of  course, 
does  not  preclude  the  tremendous  popular- 
it3'  of  anything  in  the  Panama  shape,  in  straws,  manilas, 
imitation  Panama  and  the  real  Panama.  The  tendency  for 
Fall  shapes  is  to  have  large  brims.  One  prominent  dealer 
reports  as  large  a  sale  of  straws  as  up  to  date  last  year.  It  is 
felt  that  rough  braids  have  had  their  day. 


Skins  for 
Next  Season 


Dry  Goods  Review  found  the  W.  &  D. 
Dineen  Co.,  Limited,  just  in  the  act  of  open- 
ing skins  for  next  season's  trade.  A  large 
shipment  from  their  representative  in  Leipsig  consisted  of 
Russian  sable,  Persian  lamb,  grey  lamb  and  stone  marten. 
They  have  just  received  a  consignment  of  new  seals  from 
London.  The  prices  will  be  higher  than  last  year,  but  the 
average  of  quality  will  also  be  much  better. 


Fall  Import 
Trade. 


Wholesalers  report  that  the  import  trade 
in  hats  this  Fall,  owing  to  the  frequency  of 
changes  of  style,  will  be  small.    Wholesalers 

seem  afraid  this  early  to  place  orders.     Buyers,  however,  have 

gone  to  Europe  already. 


The  Retail 
Hat  Trade. 


W,  &  D.  Dineen  Co  ,  Limited,  report  trade 
in  Panama  hats  extraordinarily  large.  The 
cold  weather  seems  to  have  no  influence  on 
this  class.  As  a  consequence,  to  a  great  extent,  the  Panama 
replaced  the  straw,  men  seeming  indifferent  about  the  weather 
the3'  bought  them  in.  The  ordinary  sellers  ranged  from  $5  to 
$25,  with  the  popular  price  of  $15.  Occasional  sales  are  made 
for  $50.  The  trade  in  felt  hats  is  unusually  brisk  this  season 
owing  to  the  cold  weather.  Pearl  Alpines  and  fedoras  were 
strong.  A  warm  spell  is  looked  for  to  decrease  stock  of 
straws.    The  sale  of  silk  hats  has  been  unusually  large  owing 


to  the  number  of  marriages.  The  most  puzzling  feature  in  the 
trade  is  the  color  to  be  worn.  Ever\'thing  points  to  the  fact 
that  brown  will  again  prevail. 

A  line  of  men's  caps  shown  in  Rathbone  & 
A   Variety^  McNeil's  should  be  inspected  by   all  m   the 

Hats  and  Cans     trade.       Several    Richmond    caps  in  heavy 

beaver  are  shown  in  a  variety  of  styles.  No. 
2255  has  a  stitched  sliding  band  with  skip,  and  sells  at  $4.50 
per  dozen;  No.  2381,  the  same  with  fancy  front  and  silk  trim- 
med band  sells  at  $6.50  per  dozen.  A  splendid  cap  for  cold 
weather  is  the  flannel-lined  Richmond  in  navy  blue  beaver.  No. 
2256,  which  sells  at  $6  per  dozen.  No.  2240  has  a  larger 
crown,  plain  slide  band,  narrow  at  the  front;  and  No.  2268, 
the  same  style  with  band  trimmed  with  silk,  is  the  leader.  The 
price  is  $4.50.  Several  jockey-shaped  caps,  with  extra  large 
peaks,  are  shown,  ranging  from  $4.15  to  $9.  These  have  tied 
tops  and  slide  hands,  and  are  good  sellers.  In  their  checked 
caps,  Baden-Powell  and  Raglan,  they  have  had  a  great 
demand,  and  orders  for  Fall  are  coming  in  rapidly.  The  prices 
of  these  range  from  $2.25  to  $4.50. 


Hat  Trade 

Notes. 


Strachan  Bros,  report  an  extra  good 
trade.  With  travellers  out,  large  orders 
are  coming  in.  Canada  is  being  full^- 
covered  by  the  representatives  of  this  firm.  In  ladies'  hats,  it 
is  found  that  anything  in  rough  felts,  mohair  and  canvas  hair, 
find  favor.  In  fact,  it  seems  that  anything  in  hats,  to  find 
favor,  must  have  whiskers. 

Smooth  felt  hats  find  favor  for  August  and  September 
wear.  Walking  hats  with  smooth  soft  felt  and  wide  brims  are 
popular. 

The  new  warehouse  of  James  Coristine  &  Co.,  Limited,  is 
rapidly  approaching  completion,  and  in  our  next  issue  we  will ' 
be  able  to  present  our  readers  with  an  illustration  and  descrip- 
tion of  this  mammoth  building. 


RAPID    EXPANSION. 


Anyone  glancing  through  this  issue  of  The  Dry  Goods 
Review  must  have  noticed  the  picture  of  Phillips  &  Wrinch's 
warehouse  at  8  Wellington  St.  west,  Toronto,  which  accom- 
panies that  firm's  advertisement. 

Some  surprise  will  naturally  be  expressed  that  a  firm  which 
makes  a  specialty  of  smalhvares  and  novelties  should  require 
such  extensive  premises  in  which  to  carry  on  their  business. 
However,  Mr.  Phillips  soon  set  The  Review's  reporter  at  rest 
on  that  subject  when  he  outlined  how  within  a  few  years  the 
rapid  growth  of  the  business  had  necessitated  frequent  moves 
to  larger  and  larger  quarters  to  accommodate  the  demands  of 
the  trade. 

Beginning  operations  at  4  WellingtonSt.westinJuh-,  1894, 
barely  a  year  passed  before  a  move  had  to  be  made  to  a  more 
commodious  stand  at  5  Wellington  St.  east.  Here  Phillips  & 
Wrinch  remained  three  years  until  they  were  forced  to  transfer 
their  business  to  the  large  warehouse  at  5  Wellington  St.  west. 
This  in  turn  proved  too  small  and  in  Maj'  last  the  present 
premises  were  occupied. 

The  building  measures  100  feet  b\'  38  feet  and  its  four  floors 
and  basements  are  all  utilized.  It  is  the  largest  business  of  its 
kind  in  Canada,  and  probably  exceeds  in  magnitude  any  two 
of  its  rivals  put  together.  It  speaks  well  for  the  energ3'  and 
business  abilit3'  of  its  managers  that  within  so  short  a  time 
his  firm  should  have  gained  such  a  footing  on  the  market. 


SELLING  FLEECED  UNDERWEAR  AT  OLD  PRICES. 

Although  the  mills  have  advanced  the  price  of  low  fleeced 
underwear  twenty-five  cents  per  dozen,  Broph3',  Cains  cS:  Co. 
are  still  selling  the  goods  at  the  old  prices  in  all  the  best  mills' 
makes,  having  well  covered  themselves  before  the  rise. 
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Nouveaute 

Tall   ^   ^ 
Trimmings 

Fancy  GIMPS  and 
BRAIDS. 

Cords  and 

Ornaments. 

Barrel  Buttons. 

Tassels  and  Fringes. 


All  Manufactured  by  .  .  . 


Moulton  &  Co. 

12  St.  Peter  Street  and  9  Normand  Street, 

MONTREAL. 


Everything 

in 

Parasols 


and 


Umbrellas 


Now  that  our  Spring  orders 
are  complete,  we  are  in  a 
position  to  fill  all  sorting 
orders  with  accuracy  and 
despatch. 


The  living  Umbiella  Company,  Limited 

20  Front  Street  West,  Toronto. 


Two  of  Our .  . 
Leading  Hats 


SKI.  "    No.  807. 


"SAN  TOY"  is  shown  in  all  colors  of  Camels 
,    /^         Hair  Felt.     "SKI"  is  a  Plain  Felt, 
^-^..      ■(  made  in  all  colors. 

ige  of  l<eady-to-wcar  Hats  at  popular  prices. 

"^   Letter  Orders  solicited  and  promptly  attended  to, 

RATHBONE,  McNEIL  &  CO. 

185  St.  James  Street.  iWONTREAL. 


To  Interest  Railroad  Men 


buy  ENGINEERS'  GLOVES  with  Double 
Reinforced  Thumb,  assures  absolute 
proof  against  ripping  and  makes  it 
THE  VERY  BEST  GLOVE  on  the  mar- 
ket for  railroad  men. 

YELLOW  HORSEHIDE,  FULLY  GyARJlllIEED 

Costs    $L00and  $1.25,  but  worth  more. 


Real  Mocha, 
Brown  Buck, 
Suede, 
Fleshcr, 
Kid 

Gloves  and  Mitts. 
Pullovers  in   Buck, 
Horse,     Asbestos, 
Sheep,  Etc. 


Highest  Price  Paid  for  Raw  Buck  and  Sheep  Skins 


.  J.  CHAPMAN,  l?.°,rMt  WiDgham,  Ont. 
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BANK  or  MONTREAL 


ANNUAL  GENERAL  MEETING. 

THE  eightj-fourth  annual  meeting  of  the  shareholders 
of  the  Bank  of  Montreal  was  held  in  the  Board 
Room  of  the  institution  at  1  o'clock  on  June  2nd. 
There  were  present :  Hon.  George  A.  Druniniond, 
Sir  William  C.  Macdonald,  Messrs.  R.  B  Angus,  A. 
F.  Gault,  E.  B  Greenshields,  Alex.  T.  Paterson,  R.  G.  Reid, 
lames  Ross,  Hon.  James  O'Brien,  G.  F.  C.  Smith,  Donald 
Macmaster,  K.C.,  F.  E.  Meredith.  K.C.,  H.  Dobell,  George  R. 
Hooper,  Henry  Spragge.  Thomas  Irving,  B.  A.  Boas,  George 
Filer,  C.  M.  Holt,  C.  J.  Fleet,  G.  A.  Greene,  M.  S.  Lonergan,  A. 

E.  Ogilvie,  Bartlett  McLennan,  M.  S.  Foley,  A.  T.  Taylor,  W. 
R.  Miller,  J.  B.  Learniont,  \V.  J.  Morrice,  Alex.  McArthur, 
Huntley  Drummond,  W.  H.  Evans  and  John  Morrison. 

On  the  motion  of  Mr.  John  Morrison,  Hon.  George  A- 
Drummond,  Vice-President,  was  unanimously  voted  to  the 
chair,  in  the  absence  of  the  president,  the  Kt.  Hon.  Lord 
Strathcona  and  Mount  Royal. 

On  the  motion  ot  Mr.  B.  A.  Boas,  Seconded  by  Mr.  11. 
Dobell,  it  \Yas  agreed:  "That  the  following  gentlemen  be 
appointed  to  act  as  scrutineers  :      Messrs.  G.  F.  C.  Smith  and 

F.  E.  Meredith,  K.C..  and  that  Mr.  James  Aird  be  the  secretary 
of  the  meeting." 

directors'   report. 

The  report  of  the  Directors  to  the  Shareholders  at  their 

48th  annual   meeting   was   then  redd  by  Mr.  E.  S.  Clouston, 

General  Manager,  as  follows: 

The  Directors  have  pleasure  in  presentiriK  the  84lh  annual  report, 
showing  the  result  of  the  Bank's  business  of  the  year  ended  30th 
April,  1902. 

Balance  of  Profit   &  Loss  

Account,      30th     April, 

1901  S    764.703  19 

Profits  for  the  year  ended 

30th  Apiil,  1902,  afterde- 

ductiog  charges  of  man- 
agement,   and     making 

full  provision  for  all  bad 

and  doubtful  debts 1,601,152  90 


THE   GENHR.M,    .MANAtiER. 

Mr.  Clouston  then  said: 

There  is  nothing  ot  unusual  interest  calling  for  cointnent  in 
the  statement  we  la^-  before  you  this  year.  It  shows  a  steady 
increase  in  our  business,  and  a  corresponding  increase  in  our 
profits.  The  following  are  the  principal  changes  as  compared 
with  last  year.  Our  circulation  has  increased  $525,000,  and 
the  deposits  $14,139,000,  making  our  total  deposits  here  and 
in  other  countries  $86,825,633;  quite  a  respectable  amount, 
but  still  not  large  as  compared  to  the  deposits  of  banks  with 
smaller  capital  in  Great  Britain  and  the  United  States.  Our 
readily  available  assets  have  increased  about  $10,000,009,  and 
our  loans  and  discounts  $4,360,000.  The  overdue  debts, 
secured  and  unsecured,  are  $77,000  greater,  but  we  believe 
that  we  have  amply  provided  for  any  possible  loss.  The 
profits  show  an  increase  of  $63,630,  after  paying  all  charges 
of  management,  all  additions  and  repairs  to  our  bank  premises, 
and  making  provision  for  bad  and  doubtlul  debts.  I  think  you 
will  agree  with  me  that  the  statement  is  a  fairly  satisfactory 
one. 

Nor  have  I  anything  of  importance  to  say  on  matters  out- 
side our  own  statement,  (ienerally  speaking,  the  past  year 
has  been  a  prosperous  one  for  Canada,  and  so  far  the  hand  of 
thecomrnercial  barometer  still  stands  at  "fair."  The  revenues 
of  tjie  country  are  large  ;  railway  earnings  are  steadily  increas- 
ing ;  farmers  are  prosperous;  the  outlook  for  lumber  is 
improving,  and  the  tide  of  immigration  has  set  in  with  greater 
volume,  ensuring  to  Western  Canada,  and,  indeed,  to  the 
whole  country,  more  rapid  progress  in  population  and  material 
prosperity.  The  natural  resources  of  the  country  are  being 
steadily  developed,  the  output  of  coal  is  increasing;  and  it 
]ooks  as  if  we  were  on  the  eve  of  important  results  in  the  iron 
and  steel  industry.  There  are  indications  also  that  the  recent 
consolidation  of  Atlantic  steamship  lines  by  an  American  syn- 
dicate  will   compel   Canada,   in   self-defence,   to   take   up   the 


GENERAL  STATEMENT,  30TH  APRIL,  1902. 


LIABILITIES. 


$2,365,856  09 


Capital  Stock 

Rest 

Balance  of  Profits  carried  forward 


$  12.000,000  00 


1,000,000  00 
165,856  09 


Dividend  5  p.  c. 
paid  ist  Decem- 
ber, 1901 $600,000 

Dividend  5  p.  c. 
payable     2nd 

June,  1902 600,000 

1,200,000  00 

Amount  credited   to  Rest 

Account, 1 ,000,000  00 


Unclaimed  dividends 

Half-yearly  Dividend,  payable  and  June,  1902. 


$  8,165.856  09 

2.670  01 

600,000  00 


8.768.426  10 


Balance  of  Profit  &    Loss 
Carried  forward $    165,856  09 

Since  the  last  annual  meeting 
a  branch  of  the  Bank  has  been 
opened  at  Glace  Bay,  N.S.,  and 
suitable  premises  for  its  occupa- 
tion are  now  being  erected  at  that 
point. 

The  premises  w-hich  were  an- 
nounced at  the  last  annual  meet- 
ing as  in  course  of  erection  at 
Point  St.  Charles,  are  now  com- 
pleted, and  occupied  by  the  Bank. 

The  Head  Office  and  all  the 
branches  have  passed  through  the 
usual   inspection   during  the  year. 

Strathcona  and  Mount   Royal, 
President, 

Bank  of  Montreal,  Head  Office, 
2nd  June,  1902. 


Notes  of  the  Bank  in  circulation $  7007. 321  00 

Deposits  not  bearing  interest 22,899.086  32 

Deposits  bearing  interest 63,926,  =47  31 

Balance  due  to  other  Banks  in  Canada 69,172  53 


$20,768,526    10 


93,902,127  16 


$114,670,653  26 


Gold  and  Silver  coin  current $  3.057.465  94 

Government   demand    notes 4.068,281  00 

Deposit  with   Dominion  Government    required  by    Act    of   Parliament    for 

security  of  general  bank  note  circulation 340,000  00 

Due   by  agencies   of  this  bank   and   other   banks  in    Great 

Britain   $  3.IOI.578  15 

Due  by   agencies  of  this  bank    and  other  banks  in  foreign 

countries 1.945. 483  83 

Call  and  short  Loans  in  Great  Britain  and  United  States 29,220,983  00 

34,268044  98 

Dominion  and  Provincial  Government  Securities 819,860  -36 

Railway  and  other  Bonds,  Debentures  and  Stocks 6.152,393  20 

Notes  and  cheques  of  other  Banks 1,826.190  58 

Bank  Premises  at  Montreal  and  Branches 

Current  Loans  and  discounts   in    Canada  and   elsewhere  (rebate  interest 

reserved;  and  other  assets $63,211,068  94 

Debts  secured  by  mortgage  or  otherwise 232.471  83 

Overdue  debts  not  specially  secured  (loss  provided  for)  94.876  43 


50,532,236  06 
600,000  00 


63,538,417  20 


Bank  of  Montreal, 

Montreal,  30th  April,  1902. 


$114,670,653  26 
E.  S,  CLOUSTON. 

General  Manager. 
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question  of  a  fast  Atlantic  service,  and  if  we  wish  to  secure 
immigration,  retain  the  traffic  properly  belonging  to  our  own 
ports,  and  safeguard  the  interests  of  our  commerce,  we  must 
see  that  the  service,  both  passenger  and  freight,  is  second  to 
none  in  speed  and  equipment.  There  have  been  exceptions, 
and  some  industries  have  not  shared  in  the  general  prosperity, 
but  these  can  in  most  cases  be  traced  to  undue  competition 
and  bad  management.  Mining  in  British  Columbia  is  still 
highly  unsatisfactory,  and  it  may  be  some  time  yet  before  it 
recovers  from  the  collapse  of  the  last  two  or  three  years. 

The  stock  exchanges  of  Canada  have  shown  an  activity 
unexampled  in  the  history  of  the  country,  and  though  specula- 
tion has  been  rife,  there  has  been  a  certain  foundation  for  the 
advance  in  the  quotation  of  securities,  and  it  is  not  entirely 
the  wild,  reckless  state  of  affairs  that  foreign  cities  profess  to 
believe  exists  here.  Still,  there  is  danger  of  speculation  being 
carried  beyond  legitimate  bounds,  and  we  have  probably 
reached  a  point  where  investors  and  lenders  would  do  well  to 
look  more  closely  into  the  intrinsic  value  of  the  securities  they 
purchase  or  accept  as  collaterals. 

If  there  are  any  questions  relative  to  the  business  of  the 
bank  on  which  the  shareholders  wish  explanation,  I  shall  be 
pleased  to  answer  them. 

THE   chairman's  ADDRESS. 

Hon.  George  A.  Drummond  then  said  : 

Gentlemen, — The  statements  presented  by  Mr.  Clouston 
will,  no  doubt,  be  received  by  you  with  satisfaction,  showing 
as  they  do  the  prosperity  and  progress  of  the  bank. 

That  it  has  made  substantial  progress  you  may  gather 
from  the  figures  periodically  submitted  to  you. 

In  1873,  when  the  capital  was  raised  to  its  present  amount 
of  $12,000,000,  and  the  rest  stood  at  $5,000,000,  the  assets 
were  about  $35,250,000. 

In  1880  they  were  nearly  45  millions  ($44,661,681). 

In  1890  they  were  over  46  millions  ($46,166,448). 

In  1890  there  were  nearly  79  millions  ($78,852,197). 

And  in  the  present  year  over  100  millions  ($114,000,000). 

The  keen  competition  among  banks  necessitates  a  greatly 
enlarged  business  to  maintain  dividends,  and  the  public  gets 
its  financial  business  done  much  more  cheaply  now  than 
formerlv. 

The  increase  of  our  rest  by  one  million  dollars  will,  no 
doubt,  commend  itself  to  your  judgment  as  a  prudent  step, 
and  should  enhance  the  value  of  our  property. 

The  large  addition  to  our  Head  Office  Building,  now  in 
progress,  was  rendered  necessary  by  the  inconvenient  over- 
crowding of  our  present  premises.  The  addition  is  on  a  con- 
siderable scale,  and  will,  it  is  hoped,  suffice  for  the  wants  of 
the  bank  for  years  to  come  Large  as  it  is,  however,  it  is  not 
more  in  advance  of  our  present  wants  than  our  present  struc- 
ture was  when  erected  to  the  conditions  then  existing. 

The  beautiful  facade  of  our  present  building  will  not  be 
impaired;  but  the  interior  will  be  remodelled  to  adjust  it  to 
the  new  premises  and  make  it  fireproof. 

The  marked  increase  in  the  general  banking  business  of  the 
Dominion  is  an  evidence  of  the  prosperity  of  the  country. 
Since  April,  1897,  the  total  assets  of  all  the  banks  have 
increased  from  $243,400,000  to  $448,300,000;  the  deposits 
alone  have  risen  from  $196,700,000  in  the  former  year  to 
$339,000,000,  and  the  note  circulation  from  $30,800,000  to 
$50,700,000. 

The  Bank  of  Montreal  has  fully  shared  in  the  great 
improvement  in  business  above  noted,  the  general  increase  in 
the  public  deposits  in  the  last  five  years  being  equal  to  72i4 
per  cent.,  and  that  of  our  bank  alone  considerably  exceeds  100 
per  cent. 

The  conservative  course  of  your  directors  in  continuing  to 
strengthen  the  resources  of  the  bank  will,  I  am  sure,  meet  with 


j'our  approval,  for  while  the  general  prosperity  of  the  country 
shows  no  sign  of  abatement,  it  seems  an  undeniable  proposi. 
tion  to  say  that  bad  times  may  be  expected  sooner  or  later. 

In  commercial  matters  generally  nothing  is  so  striking  as 
the  growth  of  the  foreign  commerce  of  the  Dominion.  In  the 
first  nine  months  of  the  current  fiscal  year,  that  is  to  March 
31st,  the  aggregate  foreign  trade  has  reached  $302,500,000 
as  compared  with  $282,300,000  in  the  corresponding  period 
of  the  preceding  year,  while  only  five  years  ago  our  foreign 
commerce  for  the  entire  period  of  twelve  months  barely  reached 
$249,000,000,  a  figure  which  in  the  fiscal  year  ending  this 
month  will  probably  be  exceeded  by  more  than  50  per  cent. 
This  expansion  covers  both  exports  and  imports. 

The  most  gratifying  feature  of  the  trade  returns  is  the 
increased  sales  abroad  of  Canadian  products,  which  from 
1st  July  to  1st  April  amounted  in  value  to  $144,547,000, 
and  for  the  full  period  of  twelve  months  will  probably  exceed 
$190,000,000;  whereas  six  years  ago  the  value  of  our  ship- 
ments was  only  $110,000,000. 

Products  of  the  soil  still  constitute  much  the  largest  por- 
tion of  this  trade,  but  it  is  satisfactory  to  note  that  in  manu. 
factures  the  increase  is  about  30  per  cent.,  or  as  $12,800,00^1 
to  $9,800,000;  and  I  need  scarcely  refer  to  the  enormous 
activity  in  the  production  of  iron,  steel,  nickel,  etc.,  to  sav 
nothing  of  the  extraction  of  the  precious  metals,  which  for  the 
present  is  under  a  cloud. 

Meanwhile  the  carrying  trade  of  the  country  has  been  in 
an  unprecedented  state  of  activity  and  prosperity ;  the  great 
railways  are  spending  liberally  on  track  improvements  and 
rolling  stock  to  meet  the  demands  on  them,  and  new  trunk 
lines  are  under  construction. 

Immigration  is  increasing  rapidly,  and  will  have  a  favor- 
able influence  in  every  direction.  Lands,  especially  in  the 
Northwest,  which  have  for  years  been  in  little  demand,  have 
latterly  been  actively  sought  for  and  taken  up. 

Turning  to  general  conditions  outside  of  the  Dominion,  the 
immense  aggregations  of  capital  in  the  hands  of  corporations 
and  individuals  is  bringing  about  economic  results  of  the  most 
startling  character.  The  control  of  railway  lines,  the  absorp- 
tion of  ocean  transport,  the  consolidation  of  industries,  all  fly 
directly  in  the  face  of  economic  theories  based  on  unlimited 
competition,  and  he  would  be  bold  who  attempted  to  predict 
the  outcome. 

No  fewer  than  four  new  banks  were  incorporated  during 
the  present  session  of  Parliament. 

Questions  of  vital  importance  to  ourselves  and  the  Empire 
are  to  be  considered  by  the  Imperial  Government  and  the 
Premiers  of  the  colonies,  at  the  conference  to  be  held  in 
London ;  its  decisions  will  be  watched  with  absorbing  interest 
and  involve  momentous  possibilities. 

The  present  moment  seems  to  be  most  favorable  for  secur- 
ing an  independent  line  of  steamships  to  a  Canadian  port. 
They  should  in  speed  and  equipment  be  equal  to  any  afloat, 
and  the  prospects  of  financial  success  for  the  undertaking  were 
never,  in  my  opinion,  so  bright  as  now,  while  its  realization 
would  be  of  enormous  benefit  to  this  country. 

It  is  with  the  highest  satisfaction  and  gratitude  that  we 
receive  to-day  the  news  of  peace  in  South  Africa. 

Compared  with  the  proud  satisfaction  we  feel  at  having 
had  a  share  in  bringing  the  harassing  and  protracted  struggle 
to  a  successful  termination,  all  the  sacrifices  made  by  the 
country  are  trivial.  But  the  gratitude  we  owe  to  those  who 
fought  and  bled  for  us  will  never,  1  trust,  be  forgotten.  The 
glorious  record  of  courage  and  endurance  made  by  her  sons 
has  lifted  Canada  into  a  higher  plane  of  national  life. 

The  auspicious  visit  last  autumn  to  this  country  of  Their 
Royal  Highnesses  the  Duke  and  Duchess  of  Cornwall  and 
York  was  the  occasion   of  the  unanimous  display   of  loyal 
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welcome  from  one  end  of  the  Doniiniou  to  the  other,  and 
was  happily  marked  by  the  absence  of  misadventure  of  any 
kind. 

The  approaching  Coronation  of  our  Gracious  Sovcreij>n 
will,  we  trust,  be  succeeded  by  a  long  and  prosperous  reign. 

I  move  that  the  report  of  the  Directors  be  adopted  and 
printed  for  distribution  among  the  shareholders. 

THE   REPORT   ADOPTED. 

Mr.  A.  T.  Paterson,  in  seconding  the  motion  for  the  adop- 
tion of  the  report,  said  that  it  was  quite  unnecessary  to  add 
anything  to  the  remarks  which  had  fallen  from  the  chair  and 
to  the  statement  made  by  the  General  Manager,  beyond  stat- 
ing that  he  entirely  concurred  in  them  and  endorsed  them. 
There  was  one  thing,  to  which  he  might  refer,  and  that  was 
that  on  that  day  he  had  come  of  age,  not  personally,  but  as  a 
director  of  the  Bank,  and  he  wished  to  take  the  opportunity 
of  thanking  the  shareholders  for  their  long  continued  con- 
fidence in  him.  He  also  wished  to  say  that  his  many  years' 
experience  as  a  director  enabled  him  most  thoroughly  to 
endorse  the  statements  made  as  to  the  improvement  in  the 
position  of  the  Bank. 

After  a  tew  remarks  by  Mr.  John  Morrison,  the  motion  for 
the  adoption  of  the  report  was  unanimously  agreed  to. 

Hon.  James  O'Brien  moved  : 

"That  the  thanks  of  the  meeting  be  presented  to  the  Presi- 
dent, Vice-President  and  Directors  for  their  attention  to  the 
interests  of  the  Bank." 

This  was  seconded  by  Mr.  Donald  Macmaster,  K.C.,  and, 
having  been  adopted  unanimously,  was  acknowledged  by  the 
Chairman.  / 

Mr.  E.  B.  Greenshields  moved : 

"That  the  thanks  of  the  meetiug  be  given  to  the  General 
Manager,  the  Inspector,  the  Managers  and  other  officers  of 
the  Bank  for  their  services  during  the  past  year." 

The  motion  was  seconded  by  Mr.  James  Ross,  and  the 
chairman  having  added  that  he  fully  concurred  in  it,  and 
thought  it  was  exceedingly  well  deserved,  it  was  unanimously 
carried,  and  was  acknowledged  by  the  General  Manager. 

Mr.  George  R.  Hooper  moved  : — 

"That  the  ballot  now  open  for  the  election  of  Directors  be 
kept  open  until  3  o'clock,  unless  fifteen  minutes  elapse  without 
a  vote  being  cast,  when  it  shall  be  closed,  and  until  that  time, 
and  for  that  purpose  only,  this  meeting  be  continued." 

This  was  seconded  by  Mr.  C.  J.  Fleet,  and  unanimously 
agreed  to. 

On  the  motion  of  Mr.  John  Morrison,  seconded  by  Mr.  A. 
F.  Gault,  a  hearty  vote  of  thanks  was  acorded  the  chairman 
for  his  conduct  of  the  business  of  the  meeting,  and  he  acknowl- 
edged the  same. 

THE  DIRECTORS. 

The  ballot  resulted  in  the  election  of  the  following  direc- 
tors : — 

R.  B.  Angus,  Esq. 

Hon.  George  A.  Drummond. 

A.  F.  Gault,  Esq. 

E.  B.  Greenshields,  Es(). 

Sir.  William  C.  Macdonald. 

A.  T.  Paterson,  Esq. 

R.  G.  Reid,  Esq. 

James  Ross,  Esq. 

Right  Hon.  Lord  Strathcona  and  Mount  Royal,  G.C.M.G, 

At  a  meeting  of  the  new  Board  on  Tuesday,  June  3rd,  The 
Right  Hon.  Lord  Strathcona  and  Mount  Royal,  G.C.M.G., 
was  re-elected  President,  and  Hon.  George  A.  Drummond,  Vice- 
President. 


Ladies  and  CHildren's 

Underwear  and  Hosiery. 


IN  ladies'  ribbed  vests  the  W.  R.  Brock  Co.,  Limited,  Mont- 
real, still  maintain  their  strong  position.  They  carry 
everything  that  is  required  by  the  Canadian  trade. 
Ladies'  vests,  with  long  and  short  sleeves,  in  white  and 
naturals,  and  one  or  two  leading  lines,  are  well  worthy 
of  special  attention.  To  retail  at  25c.,  the  "Alice"  in  natural 
and  522  in  white;  to  retail  at  50c.,  516  in  natural  and  523  in 
white;  to  retail  at  75c.,  the  "Ada"  in  natural  and  522  in 
white;  to  retail  at  $1,  518  natural  "Lily"  in  white,  528  in 
black  and  529  in  scarlet. 

Scarlet  tights  are  one  of  the  novelties  for  the  season. 
Brock's  have  a  line  to  retail  at  $1.  Another  novelty  is  a 
child's  fleeced  vest,  assorted  sizes,  2,  3,  4  to  the  box.  No.  FB, 
to  retail  at  25c.,  is  a  good  line  for  the  Winter  season  to  take 
the  place  of  the  "Nazareth"  waist. 

In  natural  wool  vests  and  drawers,  Brock's  Montreal 
house  carry  a  very  extensive  range  Special  mention  should 
be  made  of"  Wolsley,"  both  in  white  and  natural. 

In  wool  hose  to  retail  at  25c.,  in  the  large  sizes.  No.  HOT 
in  plain;  No.  30,  1/1  rib;  No.  32,  4/1  rib,  are  good  lines 
shown  by  the  Brock  Co.,  Montreal.  To  retail  at  35c., 
ribbed  worsted  No.  38,  and  to  retail  at  50c.,  "double-knee" 
ribbed  wool  No.  61,  are  leaders.  Scarlet  and  white  are  also 
carried  in  stock  in  all  sizes.  The  "Conqueror"  is  a  good  heavy 
fleeced  line,  ranging  to  25c.  for  the  large  sizes.  Two  lines  of 
mule  mitts  are  worthy  of  special  mention.  S40  with  finger, 
and  S41  round  can  be  retailed  at  25c. 

In  cashmere  hose,  "Triumph,"  an  all-wool  2/1  rib  can  be 
retailed  4-in.at  15c.  to  women's  sizes  at  15c.  "Seller,"  an  all- 
wool  2/1  rib,  double  knee,  seamless  foot,  the  best  line  without 
doubt  ever  shown  by  this  house  at  the  price,  4-in.  to  retail  at 
10c.  to  women's  sizes  at  25c. 

A  leading  line  with  The  W.  R.  Brock  Co.,  Limited,  Toronto, 
has  always  been  ladies'  and  misses'  underwear,  and  the  Fall 
of  1902  will  find  them  stronger  than  ever  both  in  variety  and 
value.  Their  ladies'  vests,  "Ombre"  and  "Startler,"  to  retail 
at  25c.;  "Devaney,"  "Pearl"  and  "Raro,"  to  retail  at  50c.; 
"Roach,"  "Gideon"  and  "New-one,"  to  retail  at  75c.;  "Oak- 
ville"  and  H172  and  "Puro,"  to  retail  at  $1,  are  all  specials; 
"Mamey,"  a  nursing  vest;  "Topsy,"  a  black  and  anti-rheu- 
matic, in  scarlet,  are  also  lines  which  every  retailer  requires. 
In  drawers,  all  sizes  in  children's  are  shown  in  no  less  than 
four  qualities,  while  women's  can  be  had  to  retail  at  from  25c. 
to  $1.25  per  pair,  in  natural,  white  or  ombre  effects. 

The  W.  R  Brock  Co.,  Limited,  Toronto,  particularly  desire 
that  the  trade  should  note  that  they  have  made  large  con- 
tracts for  fleece-lined  underwear  and  can  supply  goods  at  old 
prices  for  some  time  to  come,  notwithstanding  the  fact  that 
the  mills  have  advanced  their  prices  in  nearly  every  line.  A 
plain  line  of  sanitary  wool  fleecing  to  retail  at  45c.  should  be 
noted  by  keen  buyers.  A  novelty  in  fleece  goods  for  this  mar- 
ket is  a  line  of  children's  combinations,  all  sizes,  from  24  to 
34  in.,  to  retail  at  75c.  each.  Another  special  in  children's 
goods  is  an  elastic-ribbed  vest,  fleece  lined,  from  sizes  16  to  34. 
This  line  can  also  be  had  in  drawers. 

"Wolsey"  underwear  is  carried  in  stock  by  The  W.  R. 
Brock  Co.,  Limited,  in  three  weights,  for  men;  also  women's 
vests  and  drawers  and  combinations. 


Mr.  R.  W.  Barrett  is  now  covering  the  Province  of  Ontario 
for  the  Beaver  Rubber  Clothing  Co.,  Montreal,  with  a  full 
range  of  samples  of  mackintoshes. 
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8WIVEL 

BACK 


JACK80N 
dL&PENDERd 

are  the  kind  that  give  your  customers  the  best 
satisfaction,  for  these  reasons : 

They  are  made  to  wear. 
They  are  6f  great  elasticity. 
They  are  fitted  with  strong  buckles. 
They  are  firmly  double  stitched. 
They  have  leather  ends. 
They  are  made  to  fit  all  shapes 
of  shoulders. 


These  benefits  are  for   the  customer, 
comes  in  a  handsome  profit. 


Yours 


THE    JACKSON    SUSPENDER    CO. 


33   Oolk>orne  S't. 


TOROIMTO. 


High-Class  Turs 


IVe  aim  at  excellence  in  material,  finish  and  style,  and  our 
rapidly-growing  trade  is  the  best  evidence  of  our  success. 

Our  Astrachan  Jacket  trade  has  assumed  huge  proportions.  They 
conform  readily  to  the  figure,  are  dressy,  and  are  made  of  selected 
materials,  put  together  by  first-class  workmen. 

We  are  turning  out  a  great  variety  of  Boas,  Collarettes,  Caper- 
ines,  and  Fancy  Neckwear  this  season.  Our  catalogue,  fully  illus- 
trated, will  be  ready  early  in  the  season  and  will  be  tnailed  on 
application. 

James  Coristine  &  Co.,  Limited 

S^.   I^aul  and  S^.   NicHolas  Sl:s.,   IN/IOIMTFRE: AU. 
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W[RS  &  CO. 


>i 


lU  Rev  to  success  i$  Right  Buvlna» 

NA/E     ARE     SMONA/INO 

THE    LATEST 
NOVELTIES 


IN 


en  s  Furnishings 


INCLUDING  OUR  WELL-KNOWN  SPECIAL  LINES  IN 


Hand 'Sewn 
Braces 

Sweaters 


Neckwear. 

Our  ranges  of  stylish,  fashionable 
neckwear  are  the  standard  of  excellence. 
Our  designs  are  conceded  to  be  the 
very  best  and  latest.  See  our  lines 
before  placing  your  order  elsewhere. 


MATTHEWS,  TOWERS  &  CO, 


;x:oi_LJSivEi_v 
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14  31  Helen  Steel  MONTREAL. 


We  have  a  full  stock  of 
our  celebrated 

Ali^  2ii  19Q2 


HOSIERY 


A  good  assortment,  at  all  times, 
of  .  .  . 

White  and 
Colored  Shirts^ 
Imported  Collars^ 
Umbrellas, 
Rubber  Coats, 
Up-to-date  Neckwear, 

and  all  requisites  for  a  high-class  trade. 

USfL-Oj^ 


?^ 


We  are  offering  special  values  in 

UNDERWEAR 


FOR     FALL    AND    WINTER 


including  the  celebrated  "  Wolsey,"  guaranteed 
positively  unshrinkable.  This  is  the  leading 
line  with  all  first-class  Men's  Furnishing  houses 
in   the   Dominion 


14  St.  Helen  St.,  MONTREAL. 


IVIEIM'S     F'UFRIMISMEIFRS. 


208 


THE  DRY  GOODS  REVIEW 


THE  DRY  GOODS  REVIEW 


200 


i  CKina  and  GlassAvare. 


THE  custom  of  carrying  sidelines  of  glassware  and 
kindred  supplies  in  dry  goods  stores  is  becoming 
more  and  more  general  throughout  the  Dominion. 
The  question  at  once  arises,  even  while  the  answer 
is  suggested,  "Should  drygoodsmen  indulge  in 
these  extraneous  novelties?  What  is  the  advantage  of  this 
additional  stock?" 

In  the  first  place,  unless  one  is  operating  a  departmental 
store,  or,  unless  one  is  doing  an  exchange  business  with  far- 
mers, groceries  cannot  be  handled  well  in  dry  goods  stores. 
The  scrupulous  neatness  essential  to  the  sale  of  goods  is  scar- 
cely possible  in  conjunction  with  the  unavoidable  crumbs  of 
groceries.  Groceries,  then,  can't  be  carried  profitably  as  side- 
lines. Either  have  separate  compartment  sections  or  devote 
full  attention  to  the  individual  line. 

BEAUTIFIES    THE    STORE. 

These  objections  cannot  be  urged  against  the  use  of  china 
and  glassware  as  sidelines.  The  beauty  and  attractiveness 
of  the  store  is  enhanced  and,  therefore,  the  selling  power  of 
the  store  increased. 

But  right  here,  let  the  merchant  understand  that  he  can't 
enter  into  competition  with  the  glass-dealer  of  the  town. 
That  dealer  has  made  a  thorough  study  of  that  class  of  trade; 
his  experience  means  capital.  With  his  much  larger  stock  he 
can  surpass  any  of  the  drygoodsman's  achievements.  The 
merchant  in  dry  goods  must  realize  that  the  crockery  dealer  is 
a  specialist  in  his  line,  as  well  as  the  former  is  in  his  own. 

LINES    TO    CARRY. 

Dinnerware  or  toiletware  should  not  be  carried  inordinary 
dr}'  goods  stores.  Sales  are  not  likely  in  their  case.  People 
who  want  that  class  of  goods  will  go  to  the  dealer  who  makes 
a  specialty  of  them,  and  the  drygoodsman's  wares  get  out  of 
date. 

Fancy  ware,  bric-a-brac  make  a  good  displa3'  and  find  a 
ready  sale  at  Christmas.  Fancy  articles  can  be  found  in  the 
whole  range  of  fancy  china :  Salads,  chocolate-pots,  cake 
plates,  berry  sets,  cups  and  saucers,  ice-cream  sets,  biscuit 
jars,  vases,  sugars  and  creams,  bread  and  butter  plates, 
cabarets.  In  Bohemian  glass  popular 
lines  are  lemonade  sets,  wine  sets, 
cheese  dishes,  vases,  rose-bowls.  Cut 
glass  furnishes  a  good  line  for  dry 
goods  stores.  An  illustration  is  given 
in  this  number  of  Royal  Hanover  de- 
corated china.  It  retails  at  25,  50, 
75c.  and  $1,  and  is  a  ready  seller. 

Jardinieres  with  figures  sculptured 
in  high  relief  are  in  favor.  Articles 
which  draw  their  motif  from  anti- 
quity, ancient  ideas  with  modern 
treatment,  are  sure  of  agood  demand. 


Hanover  China. 


SPECIAL    OCCASIONS. 

Special  occasions  are  constantly 
occurring,  special,  if  not  to  the  community,  at  least,  to  the 
family  or  individual.  Birthdays,  weddings,  celebrations  of 
value,  some  more,  some  less,  but  all  to  be  catered  to.  A  stitch 
in  time  saves  nine,  and  a  sale  in  season,  however  small,  gains 
custom.  The  attractiveness  of  a  few  choice  dolls,  toys,  fancy 
ornaments  and  figures,  musical  instruments,  rubber  balls, 
marble  and  wood  pedestals,  banquet  lamps  will  repay  the 
dealer  not  only  by  the  additional  interest  these  trifles  give  the 


store  themselves,  and  the  profit  they  directly  bring,  but  also 
by  the  added  business  in  staples. 

TIMES    AND    SEASONS. 

The  prevailing  impression  among  dealers  is  that  glassware 
should  be  restricted  to  holiday  seasons.  When  carried,  they 
should  be  used  as  an  advertising  medium,  but  yet  at  a  margin 
sufficient  to  realize  a  reasonable  profit.  Their  attractiveness 
invites  attention,  and  brings  customers  w^ho  might  otherwise 
buy  elsewhere.  The  fact  that  the  dealer  thus  gets  ladies,  for 
it  is  the  ladies  who  are  attracted,  to  enter  the  store  alone 
is  worth  money. 

A  saving  to  the  merchant  arises  from  window  displays. 
Glassware  is  uninjured  by  the  sun,  or  by  the  ubiquitous  dust. 
No  fading  is  possible,  and  dusting  will  remove  other  evils. 


BELOW  MILL  PRICES. 

S.  Greenshields,  Son  &  Co.  have  bought  from  the  mills 
4, SCO  pieces  of  fine  dress  ginghams,  including  all  the  newest 
designs  and  colorings.  They  are  offering  the  entire  lot  at  very 
much  less  than  makers'  prices. 


ADVANCE  IN  CASHMERE  LACE  AND  YARNS. 

Cashmere  hose,  yarns  and  all  kinds  of  fine  woollen  goods 
have  advanced  about  10  to  15  per  cent. 


BUSY    ON    HANDKERCHIEF    NOVELTIES. 

Manufacturers  of  ladies'  handkerchiefs  in  Switzerland. 
Brussels  and  "Old  Ireland"  have  been  taxing  their  ingenuity 
to  the  utmost  in  order  to  keep  pace  with  the  demand  for 
novelty,  and  that  their  efforts  have  been  rewarded  is  fully 
proven  by  the  magnificent  display  of  beautiful  and  delicate 
designs  made  by  Kyle,  Cheesbrough  &  Co.,  Montreal. 


FALL    LINES    WELL    FORWARD. 

The  Fall  lines  are  well  forward  in  the  staple  and  linen 
department  of  John  Macdonald  &  Co.  A  beautiful  assortment 
of  fancy  linens  has  just  arrived.  Tray  cloths,  five  o'clock  tea 
cloths,  sideboard  covers  and  d'oylies  are  in  good  demand.  Two 
specials  are  being  shown  in  cream  damask  tabling  at  ITVi  and 
19V'2C.,  also  72-in.  bleached  damask  tabling  at  42V2C.  Towels 
and  toweling  are  a  strong  feature  in  the  linen  department  this 
season,  and  all  at  old  prices.  The  art  sateens  and  cretonnes  are 
the  prettiest  yet  shown  by  this  department. 


"MAPLE  LEAF"  BRAND  OF  HOSIERY. 

The  Goderich  Knitting  Co.,  Limited,  are  handling  a  line  of 
goods,  including  the  "Maple  Leaf"  brand  of  hosiery  and 
mits,  also  all  grades  of  men's  and  boys',  women's  and  chil- 
dren's wear.  This  firm  bought  about  a  year  ago  the  plant 
and  patents  of  the  Ever-Ready  Dress  Stay  Co.,  of  Windsor, 
Ont.,  and  thus  are  the  exclusive  manufacturers  of  the 
"Alaska"  brand  of  socks  and  mitts.  Their  goods  are  handled 
by  representatives  in  various  parts  of  the  Dominion. 


INFANTS'  BAPTISMAL  CLOAKS. 

They  are  coming  and  will  continue  to  come,  and  as  long  as 
babies  and  children  brighten  our  homes,  children's  pelisses  and 
infant's  baptismal  cloaks  will  be  in  order.  Garments  suitable 
in  beauty  and  delicacy  of  design  for  the  cherubs  who  are  to 
wear  them  may  be  seen  in  the  large  assortment  shown  by 
Kyle,  Cheesbrough  &  Co.,  of  Montreal. 


A  MONTREAL  FIRM'S  NEW  DESIGNER. 

Mr.  Margolin,  for  the  past  year  and  a  half  designer  for  the 
American  Silk  Waist  Co.,  has  been  engaged  by  Stewart,  Allan 
&  Lemaistre,  and  assumed  his  new  position  on  Jul}'  1.  Mr. 
Margolin  has  just  returned  from  a  trip  to  New  York  where  he 
was  enabled  to  procure  the  latest  styles  and  he  is  now  busy 
preparing  samples  of  the  "Salem"  Fall  waists  which  will  be 
submitted  to  the  trade  in  time  to  give  September  and  October 
delivery. 
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A  SUCCESSFUL  WESTERN 
WHOLESALER. 


IN  THE  jobbing  trade  of  the  West   no  name  stands  out 
more  prominently  than  that  of  R.J.  Whitla,  president  of 
The  R.  J.  Whitla   Co.,    Limited.     A  brief  sketch  of  his 
career  will  no  doubt  be  of  interest  to  readers  of  The 
Dry  Goods  Review. 
Mr.  Whitla  is  an  Irishman,  having  been  born  in  the  Prov- 
ince of  Ulster  in  1846,  and  retains  just  sufficient  of  the  brogue 
to  lend  a  soft  roll  to  his  speech. 

He  has  pursued  but  one  business  calling  all  his  life,  acquir- 
ing a  knowledge  of  the  dry  goods  trade  in  his  native  Ulster. 
In  1867,  just  on  attaining  his  majority,  he  sailed  for  New 
York.  His  stay  was  brief  in  that  city,  and  within  the  year  he 
once  again  found  himself  under  the  British  flag.  In  Toronto 
he  added  to  his  knowledge  of  his  business  and  gained  consid- 
erable experience  of  Canadian  customs  and  methods  of  doing 
business.  He  finally  started  business  in  Ottawa,  from  which 
point  he  went  to  the  Upper  Ottawa  and  established  a  success- 
ful business  at  Arnprior,  in  South  Renfrew,  where  he  remained 


.*^- 


Mr.  R.  J.   Whitla,   Winnipeg. 

until  [1879,  when,  hearing  so  much  of  the  Northwest,  he  was 
fired  with  the  ambition  to  come  West  and  establish  a  jobbing 
trade.  He  sold  out  in  Arnprior  and  came  direct  to  Winnipeg 
and  at  first  opened  a  retail  store  on  the  west  side  of  Main 
street,  between  McDermott  and  Bannatyne  avenues.  The 
store  was  known  as  the  "one-price"  house,  and  most  religi- 
ously maintained  its  right  to  that  name  while  under  Mr. 
Whitla's  direction.  This  venture  was  a  great  success,  and  in 
1882  Mr.  Whitla  sold  out  to  Alexander  &  Bryce  and  built  and 
established  a  small  wholesale  jobbing  house  on  McDermott 
avenue,  not  far  from  the  site  of  the  great  warehouse  of  the 
present  day. 

At  the  time  of  the  opening  Mr.  Whitla  took  as  partner  Mr. 
D.  K.  Elliott,  and  the  new  house  was  known  as  R.  J.  Whitla 
&  Co.  Within  a  year  the  business  had  outgrown  the  modest 
quarters  in  which  it  started,  and  a  four-storey  brick  block  was 
erected  on  the  corner  of  McDermott  Avenue  and  Albert  Street. 


From  this  time  forward  the  business  has  made  steady  growth. 
It  survived  the  long  depression  after  the  boom,  and  every  year 
has  brought  a  substantial  increase,  until  three  years  ago  it 
was  found  necessary  to  build  the  present  immense  warehouse 
which  contains  floor  space  sufficient  for  very  considerable 
future  expansion.  Plans  have  been  prepared  for  the  erection, 
in  the  near  future,  of  a  duplicate  half  of  the  present  building, 
Mr.  Whitla  having  secured  the  site  to  complete  the  block  from 
street  to  street,  which  will  give  the  company  the  entire  front- 
age space  between  Arthur  and  King  streets  on  McDermott 
Avenue  with  a  depth  of  one  hundred  and  twenty-eight  feet  to 
a  lane,  and  five  storeys  high. 

Last  year  Messrs.  J.  M.  Campbell,  A.  S.  Burns  and  R. 
Driscoll  were  taken  into  the  company,  and  a  joint-stock  com- 
pany formed, — which  now  trades  under  the  name  of  The  R.  J. 
Whitla  Company,  Limited. 

These  are  good  results  from  something  under  a  quarter  of 
a  century  of  industry  and  effort. 

But,  while  Mr.  Whitla  has  been  diligent  in  his  business  he 
has  not  neglected  other  matters.  From  the  first  of  his  coining 
to  the  country  he  has  taken  an  interest  in  military  affairs,  and 
as  a  captain  in  the  90th  Regiment  served  through  all  the  dan- 
gers and  discomforts  of  the  Rebellion  of  1885.  A  few  years  ago 
he  retired  with  the  rank  of  major. 

Having  been  a  member  of,  and  a  worker  inthe  Y.M  C.A.  in 
the  east  he  early  saw  the  value  of  such  an  organization  in  the 
West,  and  was  among  the  founders  of  that  institution  in 
Winnipeg,  serving  through  all  the  years  in  an  official  capacicy, 
giving  many  hours  from  his  scant  leisure  to  furthering  its 
schemes,  ever  pushing  for  a  good  building  and  a  fine  gymna- 
sium for  the  young  men,  wisely  thinking  that  the  best  way  to 
keep  them  out  of  mischief  was  to  give  them  something  better 
to  do.  It  is  no  flattery  to  say  that  Mr.  Whitla  has  been 
very  largely  instrumental  in  the  final  erection  and  completion 
of  the  $100,000  building  which  is  now  devoted  to  Y.M. C.A. 
interests  in  Winnipeg. 

Like  so  many  of  his  countrymen,  Mr.  Whitla  is  a  Metho- 
dist, and  has,  since  his  coming  to  the  city,  been  an  official 
member  of  Grace  Church,  serving  in  many  capacities,  but  more 
particularly  has  his  effort  and  money  been  expended  for  the 
firm  establishment  and  advancement  of  Wesley  College,  the 
highest  educational  institutioh  of  the  Methodist  Church  in 
the  West. 

Mr.  Whitla  has  always  taken  a  keen  interest  in  all  kinds 
of  athletics  and  sport,  and  is  a  sportsman  of  repute,  having 
an  enviable  record  for  heavy  bags  in  the  shooting  season. 

The  family  home  is  a  spacious  residence  on  the  corner  of 
Carleton  street  and  York  avenue,  in  one  of  the  prettiest  resi- 
dential sections  of  the  city,  and  the  fame  of  its  generous  hospi- 
tality has  reached  everj'  corner  of  the  W'est,  and  is  well  known 
to  many  in  the  east.  Mr.  Whitla  also  has  a  charming  Summer 
home  on  Coney  Island,  Lake  of  the  Woods,  called  "  Killarney 
Castle,"  and  here  the  family,  when  not  travelling,  spend  a  por- 
tion of  every  Summer  and  entertain  large  parties  of  friends. 

Two  daughters  have  been  born  to  Mr.  Whitla,  and,  for 
grace  and  wit,  ably  sustain  the  reputation  of  the  daughters  of 
Ireland.  E.  C.  H. 


MEN'S    LINED    KID    GLOVES    AND    MITTS. 

In  men's  lined  kid  gloves  and  mitts  The  \V.  R.  Brock  Co., 
Toronto,  show  some  interesting  values.  These  goods  include 
harvest  mitts  to  retail  at  25c.,  called  No.  S7,  with  one  finger, 
and  No.  S8  in  round  mitts.  For  a  line  to  retail  at  50c.  their 
Go vey  takes  the  lead;  for  a  75c.  line  askforNo.S24.  A  popular 
line  to  retail  at  $1  is  their  No.  S2.  Lined  mocha  gloves  are 
also  a  specialty  with  this  firm.  The  particular  lines  are  No_ 
P36  grey  and  No.  P37  tan,  to  retail  at  $1. 


The  Beaver  Rubber  Clothing  Co.  are  still  turning  out  the 
"Dandy"  coat.  The  demand  for  this  is ,  reported  to  be 
large. 
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KNITTED    WOOL    GOODS. 

A  line  that  The  W.  R.  Brock  Co.,  Toronto,  make  a  specialty 
of  is  knitted  wool  goods.  Many  houses,  on  account  of  the 
variety  and  bulk,  avoid  this  class  of  goods.  Encouraged  by 
their  efforts  in  previous  seasons.  The  W.  R.  Brock  Co.  have 
laid  in  for  the  Fall  of  1902  more  attractive  lines  than  in  any 
previous  season.  The  lines  include  honeycomb  and  knitted 
wool  shawls,  caps,  toques,  tarns,  polka  jackets,  Cardigan 
jackets  and  vests,  infantees  and  bootees,  gaiters,  mitts,  clouds, 
wool  coats,  lined  and  unlined. 


chandise,  dry  goods,  clothing,  or  boots  and  shoes,  if  only  they 
are  handled  in  the  right  way.  The  secret  of  just  how  to 
manage  it  rests  with  Benning  &  Barsalou,  as  is  testified  to 
both  bj'  the  position  and  standing  of  their  clients  and  the  fact 
that  their  customers  number  the  best  buyers  in  the  country. 
Most  of  last  Winter's  big  auctions  in  Montreal,  including  that 
of  the  Canada  Rubber  Company,  were  managed  by  them. 
Liberal  advances  are  always  allowed  and  the  Bank  of  Mont- 
treal  and  La  Banque  d'  Hochelaga  are  given  as  references. 


CHILDREN'S  PINAFORES  AND  HEADWEAR. 

Provision  is  being  made  well  in  advance  for  Spring,  1903, 
and  an  unusually  large  and  attractive  collection  of  children's 
pinafores  and  embroidered  muslin  hats  and  bonnets  is  already 
being  shown  by  Kyle,  Cheesbrough  &  Co.,  of  Montreal. 


SELL  YOUR  SURPLUS  STOCK. 

Benning  &  Barsalou,  of  Montreal,  have  demonstrated 
during  the  past  Winter  that  a  great  deal  can  be  made  out  of 
surplus  stocks  and,  in  fact,  out  of  all  kinds  of  stocks  of  mer- 


STEWART,    ALLAN    &    LEMAISTRE'S    SPECIALTIES 

Stewart,  Allan  &  LeMaistre  are  still  taxed  to  their  fullest 
capacity  producing  orders  for  immediate  delivery.  They  have 
had  a  large  demand  for  their  men's  waist  with  patent  detach- 
able elastic  band,  and  they  have  difficulty  in  filling  orders  for 
them.  They  have  found  a  strong  demand  for  tan  shirts,  and 
are  giving  immediate  delivery  of  them.  They  promise  for 
middle  of  July  shipment  novelties  in  American  designs,  which 
will  be  the  most  striking  they  have  yet  produced.  Pearl  effects 
will  be  found  amongst  them,  this  shade  being  the  newest  pro- 
duced in  New  York. 


CONDENSED   OR   "WANT"   ADVERTiSEMEl^TS. 


Advertisements  under  this  heading,  2c.  a  word  each  insertion  ;  cash 
In  advance.  Letters,  figures  and  abbreviations  each  count  as  one  word 
in  estimating  cost. 

BUSINESS  OPPORTUNITY. 

DRY  GOODS  STOCK  FOR  SALE.— Up  -  to  -  date,  no  millinery. 
Established  in  1847.  Doing  a  good  business  Under  no  considera- 
tion will  this  stock  be  sold  unless  the  store  is  leased  for  a  term  of  years. 
Address  Nathan  Jones,  Belleville,  Ont.  (7) 

AGENCY   OPEN    for   fine   line    of  Scotch    underwear,    manufacturer 
would  be  glad  to  make  an  early  appointment   of  Canadian  repre- 
sentative.    Box  93,  Dry  Goods  Review,  Toronto.  (7) 


-THE 


CANADIAN  COTTON  BATTING  CO. 


IVlanufacturers  of 


COTTON    BATTING, 

WADDED  CARPET  LININGS.  STAIR 
PADS,  MATTRESSES,  ETC. 

Office :  24  Catharine  St.  North, 

HAHILTOIS,  ONTARIO. 


HOTELS  FOR  COnHERCIAL  HEN. 


HaUfax,  N.  S Halifax  Hotel 

'"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Hea  a  Office 

Toronto^ 
Ont. 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2,320.000.00 
2,300.000.00 


i 


The  Telephone 

has  no  equal  as  a  saver  of  time  and  money 
for  the  buying  and  selling  of  goods  from  dis- 
tant points. 

The  travelling  salesman  found  this  out  long 
ago.  Others  are  learning  the  truth  daily.  Bear 
it  in  mind. 

The  Bell  Telephone  Co.  of  Canada 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


ELDER,  DEMPSTER  &  CO.  I?I^^^% 


LINES. 


AV 


IN 


Proposed  Summer  Sailings.     (Subject  to  Change.) 
MONTREAL    TO    LIVERPOOL    VIA    QUEBEC. 


From 
Liverpool. 

STEAMER. 

From 
Montreal. 

Tues.,  July  1.5 

LAKE  re.^MPLAIN 

Thur.,  July  Si 

"     22 

LAKE  ONTARIO 

"      Aug.    7 

"     29 

LAKE  SIMCOE ' 

Aug.   .1 

LAKE  MANITOBA        

"          "     21 

"     12 

LAKE  MEGANTIC 

•'          •'     28 

FIRST  CABIN— Single,  $52.50  and  upwards.   Round  Trip,  |99. 75  and  upwards. 
SECOND  CABIN— Single,  $35  and  upwards.  Round  Trip  $68.88  and  upwards. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES— To  Liverpool,  London,  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  $24.50  and  upwards,  according  to  steamer. 

ELDER.  DEMPSTER  &  CO.,  6  St.  Sacrament  St.  Montreal. 
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Goods  for  the  Early  Fall  Trade. 

IN  overcoatings  for  early  Fall  trade,  showerproof  coverts  will 
be  verv  free  sellers.  The^-  are  being  shown  b\'  John  Mac- 
donald  i*\:  Co.  in  a  variety  of  shades  of  grey,  soft  brown 
and  olive  mixtures.  Later  in  the  season  the  large  sellers  will 
be  in  grey.  They  have  been  shown  in  a  variety  of  cloths, 
vicunas,  llamas,  cheviots  and  twills.  Black  and  white  effects 
with  and  without  checked  backs  will  be  sure  to  find  favor  with 
up-to-date  dressers.  In  suitings,  Scotch  tweeds,  in  checks  and 
stripes,  all  of  them  in  brown  mixtures,  greys  and  nondescript, 
will  be  good  property.  Stripes  will  be  freer  sellers  than  last 
vear  and  tendency-  is  for  broader  stripes.  Black  and  white 
effects  have  been  )argel3'  shown,  both  in  tweeds  and  in  wor- 
steds. In  dress  goods,  undressed  worsteds,  llamas  and  vicunas, 
both  in  black  and  grey,  will  still  be  good  buying.  In  serge 
suitings,  the  demand  for  a  good  class  of  goods  is  not  only 
undiminished,  but  the  increased  demand  each  season  is  very 
notable,  particularly  for  Belwarps.  If  there  is  any  truth  in 
the  old  saying  that  imitation  is  the  sincerest  form  of  flattery, 
theBelwarp  goods  have  been  flattered  beyond  all  measure  that 
the  law  allows.  Their  makes  have  been  imitated,  their  names 
have  been  copied,  but  the  wearing  qualities  of  the  cloth  and 
the  lasting  colors  of  the  dyes  are  inimitable.  In  ladies'  cos. 
tumes,  cloth  homespuns  are  holding  their  own  to  a  wonderful 
degree  and  will  be  good  for  early  Fall  trade.  Later  on  in  the 
season  friezes  will  be  exceptionally  good  and  are  being  shown 
in  a  large  variety  of  colors,  brown  mixtures,  blue  mixtures, 
olive  mixtures,  greys  and  blacks.  Black  and  white  effects  are 
also  being  shown  for  ladies,  and  no  doubt  will  find  favor  with 
many.  In  broadcloths  and  Venetians,  in  plain  colors,  in  fancy 
mixtures  there  will  be  a  good  run  until  real  Winter  weather 
sets  in. 

Good  Woollen  Business  Promised. 

The  large  range  of  Venetians,  serges,  twills  and  Italians 
shown  for  Fall  by  the  W.  R.  Brock  Co., Montreal, gives  promise 
of  a  good  woollen  business  being  done  by  them  for  the  coming 
season. 

Enlarging  Their  Woollen  flills. 

To  meet  the  demands  of  their  growing  business  Harris  & 
Company,  Limited,  are  making  extensive  alterations  to  their 
woollen  mills  at  Rockwood,  Ont.  A  new  boiler  room  and  120 
foot  chimney  have  just  been  built,  and  are  being  followed  by  a 
new  weaving  room.  These  and  the  additional  machinery  being 
put  in  will  materially  increase  the  capacity  of  the  mills. 

Dignum  &  Monvpenny,  of  Toronto  and  Montreal,  are  the 
sole  selling  agents. 

Specialties  Shown  by  Nisbet  &    Auld. 

Nisbet  &  Auld  report  a  further  increase  this  season  in  the 
demand  for  their  women's  fabrics.  Their  vast  assortment  of 
goods  contains  lires  that  are  in  demand  in  every  village,  town 
and  city  in  Canada.  They  show  a  fine  range  of  solid  color 
and  mixture  broadcloths,  homespuns,  iriezes  cheviots,  serges 
and  worsteds,  etc. 

Some  of  the  leading  sellers  for  Fall  are  homespuns  and 
friezes,  which  are  shown  in  improved  solid  color  effects,  as 
well  as  lilack  and  white  check  and  line  stripes  on  black,  blue. 


gre3'  and  brown  grounds;  basket  weave  and  shell  pattern 
worsteds,  pebble  serges  and  reversibles. 

Particular  mention  is  made  of  blanket  cloakings,  which 
are  firmly  established  in  all  the  leading  dry  goods  houses,  and 
show  an  increased  demand  every  year.  In  cheviots  they  carrv 
the  best  makes  from  French,  British  and  Canadian  looms,  and 
show  some  very  rich  effects  which  are  ready  sellers. 

French  blouse  stuffs  are  shown  in  a  variety  of  fabrics, 
plain  and  embroidered,  and  in  qualities  that  can  be  handled  by 
the  general  trade  with  profit. 

Glad  to  Send  Samples. 

A.  McDougall  &  Co.,  168  McGill  street,  Montreal,  whole- 
sale woollens  and  tailors' trimmings,  informed  The  Dry  Goods 
Review  that  they  would  be  pleased  to  furnish  anyone  in  the 
trade  with  samples  of  their  lines.  No  doubt  many  will  avail 
themselves  of  this  opportunity,  and  we  feel  sure  they  will  be 
amply  repaid  for  doing  so.  This  firm's  announcement  appears 
on  another  page. 

Cold  Weather  Coats. 

J.  B.  Goodhue,  manufacturer  of  the  well-known  "Star" 
brand  of  overalls,  shirts,  pants,  etc.,  has  been  making  a  great 
success  of  sheepskin-lined  coats  and  also  blanket-lined  coats. 
For  the  past  three  years  he  has  been  manufacturing  these,  in 
addition  to  the  "Star"  brand  garments,  and  the  demand  has 
steadily  increased,  as  the  trade  find  the  goods  to  have  a  stead\' 
sale  wherever  shown.  At  present  the  factory  at  Rock  Island, 
P.Q.,  is  crowded  with  orders  for  the  coming  Fall  and  Winter. 

The  Risht  Cloths  for  Fall. 

The  postponement  of  the  Coronation  has  had  no  effect  on 
the  success  of  Coronation  cloth,  which  Messrs.  Mark  Fisher  & 
Sons  are  handling.  This  has  been  immensely  popular  for  the 
coming  Fall  and  Winter  seasons,  being  a  red  and  black  mix- 
ture, just  what  is  wanted  this  year.  Samples  of  this  cloth  are 
sent  on  application.  This  firm  are  showing  the  usual  exten- 
sive range  in  Martin's  manufactures.  In  these  famous  goods 
they  do  practically  all  the  business  in  Canada,  and  are  by  far 
the  largest  purchasers  of  them  in  the  world.  In  serges  and 
worsteds  there  are  several  special  lines,  but  the  range  is  too 
great  to  permit  of  any  enumeration.  The  stock  is  now  com- 
plete in  all  lines,  and  we  are  informed  that  never  before  have 
the  firm  felt  so  satisfied  with  the  demand. 

A  look  over  the  stock  tells  one  that  black  and  white  effects 
are  again  to  be  in  favor  for  another  season,  with  a  tendency, 
however,  toward  browns,  a  color  that  later  on  in  the  season 
may  be  given  greater  prominence. 

Grey  Cheviot  Overcoatings. 

In  the  woollen  department  of  The  W.  K.  Brock  Co.,  Toronto, 
are  being  shown  some  attractive  lines,  including  a  large  range 
of  grey  cheviot  overcoatings  at  all  prices.  Meltons  and 
beavers  for  overcoatings  are  also  to  be  seen.  A  specialty  is 
being  made  of  three-quarter  job  tweeds.  In  tweed  suitings, 
the  features  are  browns  and  greys. 

Messrs.  A.  McDougall  &  Co.,  importers  of  fine  woolens 
and  tailors'  trimmings,  Montreal,  make  a  practice  of  sending 
samples  of  their  goods  to  merchant  tailors  and  dry  goods 
merchants  on  application. 


Zibelines  are  all  the  go  for  "Fall,"  and  nothing  can  be  more 
complete  than  the  range  carried  by  the  Brock  Co.,  Montreal. 

Before  buying  waterproof  coats,  it  will  pay  an}-  member 
of  the  trade  to  see  the  clippings  and  the  catalogue  of  the 
Beaver  Rubber  Clothing  Co.,  which  will  be  sent  on  applica- 
tion. 
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Genuine  . .  j 

Celluloid 


Collars,  Cuffs  -"     j 
Shirt  Bosoms  I 

ALL  FINE,  FRESH  STOCK. 

GENUINE  GOODS  are  ^^^ 

Stamped  with  our  TRADE 

Trade  Mark. 


The   Miller  Bros.   Co.,    Limited  J 


30  Dowd  Street,  MONTREAL. 


TORONTO  AGENT : 

G.   B.  FRASER,  3  Wellington  St.  East 


Fine  Linen  Faced  Collafs 
Fleveisible  "Linen-e"  Collais, 

Reversible  "l.inen-e"  Collars — styles  "Raphael" 
and  "Angelo." 

Made  from  finest  linen,  combined  with  paper. 

Linen  both  sides — 2  collars  in  one. 

One  side  soiled,  reverse  and  wear  the  other. 

Saves  trouble  and  annoyance  of  washing  and 
laundering. 

Worn  by  the  most  eminent  business  and  pro- 
fessional gentlemen. 

Fine  Linen  Faced  Collais  and  Cuffs 

IN   FOLLOWING   WELL-KNOWN    BRANDS  : 

Comet     Oro  76  Hub 

Opera      Marquis  Knox  Nugget 

Hanlan     Improved  Comet  Gilmore  Mozart  Cuffs 
Stock  for  Clergymen. 

The  above  lines  can  be  procured  through  any  wholesale 
dry  goods  or  gents'   furnishing  house  in   the  Dominion. 

The  Miller  Bros.  Co.,  Limited 

30-38  Dowd  Street,  MONTREAL. 


JOHN  FISHER 


SON  &  CO'Y, 


WHOLESALE    WOOLLENS 


AND 


Tailors'  Trimmings 


Cor.  Victoria  Sq.  and   St.  James  St., 
MONTREAL. 

♦♦♦♦ 

SAMPLE  ROOMS  :     158  Bay  St.,    TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 


THE  PREVAILING  FAD 


Birthday  Pillows 

for — ^ 

Presentation  Purposes. 

SAMPLE    BY     MAIL. 

Any  ^onth     75C« 


F.  Robertson  &  Co.,  -   Toronto 
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t     NOTES    OF   THE    NORTH-     ^ 
5  WEST  TRADE.  i^ 

«f  Good     Orders     in     Staple     and     Fancy    Goods  —  ^^ 

^^  E-ffect    of  tKe  "WeatHer  on  tKe  Gro-wing'  ^i 

^P  Crops— Satisfied  Settlers  from  the  ^^ 

^  United  States.  ^ 
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From  our  Own  l"orresi>oiulent. 

Winnipeg,  June  24,  1902. 

THE  time  is  too  early  to  speak  with  great  certainty  of 
Fall  business,  but  all  houses  report  good  placing 
orders  in  both  staple  and  fancy  lines.  Sorting 
business  has  been  unquestionably  delayed  and 
curtailed  by  the  extremely  wet  and  unfavorable 
weather.  The  usual  programme  in  Manitoba  and  the  West 
generally  has  been  fine  weather  in  May  and  the  rainy  season  in 
June,  but  this  season  we  have  had  both  May  and  June  wet, 
rain  every  other  day  right  through  the  two  months  and  not 
much  warm  weather.  The  crops  in  all  districts  where  the  land 
is  high  or  has  fair  drainage  are  in  splendid  condition,  but  crops 
on  low-lying  lands,  particulary  in  the  Red  River  Valley,  are 
seriously  damaged,  and  in  some  instances  quite  destroyed  by 
the  water  rotting  the  roots.  The  percentage  of  damage  up  tc 
the  present  time  is  small  in  proportion  to  the  total  acreage,  but 
should  wet  weather  continue  through  July  the  situation  would 
be  grave  so  far  as  a  very  large  part  of  Manitoba  is  concerned. 
The  wet  weather  has  been  general  right  through  to  the  Rocky 
Mountains,  and  considerable  loss  in  cattle  has  occurred  on  the 
ranges  from  floods.  The  older  range  cattle  did  fairly  well,  but 
the  new  stockers  that  had  not  been  on  the  range  more  than  a 
week  or  ten  days,  and  had  no  experience,  were  lost  in  large 
numbers.  One  dealer  reports  that  he  saw  in  the  Red  Deer 
country  as  many  as  50  fine  steers  caught  in  a  barbed  wire 
fence  and  all  drowned. 

The  large  influx  of  settlers  continues  and  much  breaking  of 
new  land  has  been  done.  The  majority  of  settlers  from  across 
the  line  come  from  States  where  thej'  have  more  often  suffered 
from  drought  than  flood,  and  they  seem  to  regard  the  situation 
with  great  philosophy,  predicting  very  heavy  crops  for  the  next 
five  years. 

The  "old-timer"  states  that  we  have  had  no  Spring  like 
the  present  since  1879.  Certainly,  there  has  been  none  such  in 
the  memorj'  of  your  correspondent,  who  can  make  the  proud 
boast  of  being  in  the  West  for  20  years. 

GAULT   BROTHERS  &  CO. 

Gault  Brothers  &  Co.  report  excellent  trade  and  are  show- 
ing a  very  fine  line  of  Fall  goods.  One  of  their  specialties  is  a 
line  of  French  flannels  in  all  the  newest  designs,  the  prettiest 
being  the  red  or  blue  grounds,  with  Persian  embroidery  effects 
in  stripes  down  the  sides  for  trimming.  All  the  polka  dot  lines 
are  also  good  sellers.  In  dress  goods,  the  granite  cloths,  both 
in  solid  black  and  colors,  with  chalk  stripes,  are  popular. 
They  have  one  especial  recommendation  for  Western  wear — 
they  shed  dust  easily.  Another  line  of  dress  goods  that  has 
been  heavily  ordered  for  Fall  is  a  smooth  finished  medium 
weight  ladies'  cloth  which  the  house  show  in  no  less  than 
30  shades.  Greys  and  browns  are  the  most  popular,  and  next 
to  these  colors  soft  greens  and  dark  reds.  The  special  brand  of 
blue  serge  54  inrhes  wide  that  retails  at  60c.  per  yard  is  so 
popular  that  the  firm  have  alreapy  sent  in  their  fourth  repeat 
order.  Velveteens,  both  plain  and  corded,  are  going  to  be 
popular  this  Winter.  The  plain  will  be  used  chiefly  for  trim- 
mings and  blouses.  The  cords  will  be  utilized  for  whole  suits. 
For  blouses,  Coronation  red  will  be  one  of  the  favorites. 

Trade  in  housefurnishings  is  reported  active,  and  there  is 
a  great  demand  for  table  linens.  Gault  Brothers  &  Co.  have 
secured  a  line  of  manufacturers'  remnants,  running  from  three 


to  thirty  vards,  and  these  will  be  offered  at  satisfactory  prices 
to  the  customers  of  the  house.  For  the  Christmas  trade,  they 
are  showing  a  great  range  of  boxed  handkerchiefs.  There  are 
certainly  lines  to  suit  all  purses,  as  the  range  is  from  60c.  to 
$9  per  dozen.  For  children,  the  Chrismas  motto  handkerchiefs 
will  be  an  especially  acceptable  gift.  In  hosiery,  they  are 
shov^nng  the  six-fold  knee  for  boys'  wear  and  a  full  line  of  all 
grades  of  cashmere  hose  for  women  and  children.  "The 
Corker,"  which  retails  at  25c.  is  having  a  tremendous  run. 
Owing  to  pressure  on  many  lines  of  goods,  Mr.  Crawford,  the 
European  buyer,  will  leave  on  his  Fall  trip  six  weeks  earlier 

than  usual. 

*        »        » 

THE   R.  J.    WHITLA   S:   COMPANY,    LIMITED. 

This  house  reports  an  excellent  placing  trade  for  Fall,  and 
at  the  present  time  a  heavy  trade  in  Coronation  goods,  bunt- 
ings, flags,  and  one  verj'  popular  line  is  their  Coronation 
blouses  for  both  boys  and  girls.  These  are  of  either  red,  blue  or 
white  with  rows  of  crowns  for  trimming. 

As  usual  the  house  is  making  a  heavy  bid  for  trade  in 
children's  goods,  and  their  line  of  white  bear  coats  with  cap 
and  collar  to  match,  and  sailor  and  kilted  suits  in  blue,  red  and 
black  serge,  leave  little  to  be  desired  so  far  as  style  and  finish 
is  concerned. 

There  is  a  great  return  to  light  fancy  wool  fascinators  and 
shoulder  shawls  this  season,  and  the  umbrella-patterned  ones 
shown  by  this  house  are  exceptionally  pretty  and  becoming. 
They  are  always  useful  in'the  West,  where  as  soon  as  the  sun 
goes  down  there  is  a  delicious  coolness  in  the  evening  air. 

In  fancy  goods  for  evening  dresses,  the  demand  for  laces 
for  Fall  is  even  heavier  than  it  was  for  Summer.  In  belts  there 
is  little  change,  but  the  demand  continues,  and  all  classes  of 
fancy  neckwear  are  as  much  sought  after  as  ever. 

STOBART,    SONS  &   CCMPANY. 

A  heavy  trade  for  Fall  in  all  staple  lines  is  reported  by 
Stobart,  Sons  &  Company,  more  particularly  dress  goods, 
they  having  found  ready  sale  for  enormous  quantities  of 
serges,  ladies'  cloths,  particularly  in  browns  and  greys,  and 
medium-weight  cheviots  in  a  line  closely  resembling  the  water- 
proof cloth  so  popular  for  cloaks  about  twenty-five  \'ears  ago. 
They  are  also  showing  a  fine  line  of  wrapperettes  in  new  shades 
and  designs  in  which  Persian  and  Paisley  patterns  predomi- 
nate. 

In  fancy  goods  they  have  a  full  range  of  all  the  latest 
novelties  in  belts,  buckles  and  ties. 

Men's  underwear  is  a  specialty  with  this  house,  and  this 
season  they  are  finding  the  new  elastic  net  goods  very  much  in 
demand  both  for  men  and  women.  Very  heavy  orders  have 
been  placed  for  all  classes  of  woollen  underwear  and  cotton 
goods  with  wool  effects. 

Housefurnishings  are  reported  good,  and  the  house  is  mak- 
ing heavy  sales  of  harvest  mitts  and  gloves. 

Manufacturers' agents  and  representatives  of  eastern  job- 
bing houses  all  report  trade  satisfactory.  There  is  onh-  one 
drawback  if,  and  that  is  the  rain.  There  is  everj'  indication, 
however,  of  fine  weather  for  July,  and  should  that  come  the 
brightest  promises  of  the  country  bid  fair  to  be  realized. 

E.C.H. 


BEDQUILTS  FOR  THE  FALL. 

The  Alaska  Feather  and  Down  Co.,  of  Montreal,  Limited, 
are  showing  a  strong  line  of  bedquilts  for  Fall,  and  report 
better  sales  than  ever  before  at  this  season  of  the  year. 

Their  amalgamation  with  The  Canada  Fibre  Co.  has 
proved  a  decided  benefit  to  the  trade,  as  they  have  been  able 
to  reduce  costs  from  10  to  20  per  cent. 

Their  lowest  line  of  shoddy-filled  quilts  is  sold  at  $6.95  per 
dozen,  in  small  size,  and  their  special  value  is  a  white  cotton- 
filled  line  at  $12  per  dozen. 
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Paris,  Ontario,  June  ist,  igo2 

We  beg  to  thank  our  numerous  customers  throughout 
the  Dominio7t  for  their  Fall  Orders,  and  we  gttarantee  that 
goods  will  be  turned  oitt  equal  to,  if  not  better  than,  samples, 
and  deliveries  will  be  prompt. 

THE  WATSON  MFG.   CO.,  Limited 


SELLING    AGENTS. 


McCLUNG  &  BURNS, 

TORONTO, 

ONT. 


A.  L.  GILPIN, 

MONTREAL, 

QUE. 


J.  A.  MURRAY, 

ST.  JOHN, 

N.B. 


J.  A.  BRVSON  &  CO. 

WINNIPEG, 

MAN. 


4 
4 


4 
4 
4 
4 
4 
4 
4 
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WARNING  I 


"Puritas"   Brand 
"Perfection"   " 
"Lanatus"       " 
"Alaska" 


If  it  has  not  one  of  these 
Brands  on  tag  it  is  not  a 
Bed  Qui  it  made  by 


THE  ALASKA  FEATHER  &  DOWN  COMPANY 


OF  MONTREAL.  LIMITED 


Edgar  McDougall,  President. 

J.  H.  Sherrard,  Vice-Pres.  and  Mang. -Director. 

J.  H.  Parkhill,  Secretarj-. 


Also  Operating ^ 

THE  CANADA  FIBRE  CO.,  Limited. 
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Waists 


Silk,  Cotton,  Flannel, 

Albatross  and 

Cashmere. 


TliWE'LLEKS  are  now  starting  out  on  the  roa.l 
with  samples  ot  Fall  waists,  ami  should  llu' 
liaile  purchase  as  freely  as  ihey  ditl  ol'  ihr  Suui- 
nier  <>X)oils,,  manufacturers  may  indeed  congratu- 
late themselves  on  the  business  of  the  year,  for 
it  will,  without  a  doubt,  be  a  recoril  breaker.  In  other 
lities  of  dry  goods,  however,  some  difKculty  has  been  experi- 
enced in  inducing  merchants  to  buy  lor  Fall  until  there  was 
at  least  a  lair  movement  in  Summer  goods  :  and  in  many 
parts  of  the  country  the  weather  has  been  so  unseasonable 
that  the  lightest  waists,  including  the  short  -  slee\cil  and 
low  -  necked  variety,  have  not  been  in  very  satisfactory 
<li'mand.  But  L;annrnts  for  Fall  and  Winter  wear  must  be 
purchaseil,  and  we  haNc  no  doubt  but  that  the  trade,  alive 
to  opportunities,  will  make  their  selections  early  and  make 
.July  a  '  busy  month  tor  all  connected  with  the  sale  of 
waists. 

While,  with  the  retail  trade,  Suanmer  has,  so  far,  not 
been  as  satisfactory  as  might  be  desired,  still,  considering 
the  backwardness  of  the  season,  a  good  trade  has  been 
done.  During  the  remaining  two  months  of  Summer  we 
are  very  likely  to  see  a  \'erv  brisk  demand  for  the  lighter 
and  more  flimsy  garments.  In  localities  blessed  with  some- 
thing like  Summer  weather  the  demand  for  white  waists  is 
great,  in  cottons,  lawns  and  silks.  Not  many  short  sleeves 
are  taken,  though  the  demand  for  these  may  increase  as 
the  season  advances.  Buttoned  -  back  waists  also  seem  to 
be  ■■  out  of  it."  At  least  there  are  few  worn  at  present, 
and  they  are  not  looketl  upon  with  any  great  favor  in  Fall 
UDods. 

White  is  looked  upon  as  one  of  the  best  colors  in  high- 
class  goods  for  Fall  wear.  White  cotton  waists  have  been 
produced  in  all  weights,  and  the  heaviest  goods  are  now 
receiving  much  attention  from  manufacturers.  These  will 
make  up  into  the  more  expensi\e  goods,  but  for  the  po|)u 
lar  trade  it  is  not  likely  that  they  will  gain  much  favor. 
\'or  will  they  be  taken  during  the  Winter  months.  But  it 
would  be  well  to  look   after  this  side  of  the  trade  for  Fall. 

The  Duchess  front,  which  met  with  much  success  in  the 
Fnited  States  last  year,  is  again  to  be  worn  there,  and  has 
bi-en  introduced  into  Canada,  where  there  is  every  probabil- 
ity that  il  will  go  well.  This  is  an  elaborate  waist,  in  thi; 
uiatlir  (if  tuckings  and  stitchings,  and  gives  a  very  dressy 
appearance.  It  is  shown  in  jjale  green,  pinks,  leds,  and 
other  favorite  shades. 

Materials  in  silk  waists  for  Fall  run  much  on  tl  e  ordin- 
ary lines.  Taffeta,  of  course,  hokls  a  prominent  place. 
Crepe  de  chine- and  louisine  silks  are  also  to  be  used,  ami 
peau  de  sole  is  shown  fretpiently  in  the  more  elaborate  gar 
ments.  Moires  and  moires  antiques  are  well  thought  of  lU 
black  and  white,  though  the  proportion  of  the  former  color 
is   much   larger   than    the   other. 

In  desiuiis,  the  chief  aim  of  manufacturers  is  to  produce 
that  liroad  -  shouldered  effect  which  has  become  the  ideal 
in  all  waists,  and  which,  being  the  most  ])i-omiuent  feature 
of  the  Gibson  waist,  made  that  style  one  of  the  leaders  of 
thi'  season.  In  the  waists  for  Fall  this  effect  is  well 
obtained  in  one  way  by  the  use  of  diagonal  tuckings  across 
the  front,  which  also  tends  to  give  a  smaller  appearance 
to    the  waist. 

Among  the  handsomest  garments  shown  is  one  with  the 
whole  upper  part  a  lace  yoke.  Lace  fronts  and  appliipie 
sleeves  are  also  seen  in  several  of  the  models. 


.\  great  variety  of  black  -lalVeta  waists  are  shown,  a 
number  of  different  colors  being  used  to  relieve  the  black. 
One  of  th(>  most  taking  is  a  black  and  cerise  waist  with 
double  stitched  box  ])luitings  on  the  liody  of  the  garment. 
(ioUlen  brown  is  another  color  fretpiently  seen,  and  there  is 
appaieutly  to  be  as  much  faxor  shown  to  brown  in  silk 
w  aists   a  •   in   dresses. 

I''reneh  llannels  will  be  seen  a  good  deal  in  waists  for 
F'all  and  Winter.  The  patterns  i-un  on  thin  striyies  anrl 
fancy  (>ff'ects.  'J'he  colors  ha\c  been  given  a  good  deal 
more  attention  than  tisual  apparently,  for  the  combina- 
tions are  in  perfect  harmony,  and  are  very  attractive.  Ked. 
in  various  shades,  is  prominent,  and  a  dark  green  is 
exipectcd  to  do  wi'll.  The  stripes  in  these  are  in  all  colors 
that  will  harmonize.  The  (^.ibson  waist  is  shown  in  the-;e 
flaimel  goods,  but  whether  it  will  be  the  success  in  the 
heavier  materials  that  il  has  been  in  the  lighter  fabrics 
cannot   be  foretold. 

Bedff)rd  cords,  with  silk  float,  are  well  thought  of,  and 
Wool  batistes,  with  lace  strij)e  effect,  are  also  likely  to  go 
well.  Albatross  continues  to  be  in  demand,  in  stri]>es  and 
small  figures.  While  the  greater  part  of  the  strif)e  designs 
now  shown  are  composed  of  the  narrowest  stripes,  it  is 
the  opinion  of  some  authorities  that  wider  stripes  will  como 
soon. 


A  NOVELTY  BLOUSE. 

The  W.  R.  Brock  Company.  Limited.  Montreal,  are  show- 
ing a  novelty  blouse  with  embroidered  openwork  silk  front. 
These  fronts  were  specially  made  in  St.  Gall,  Switzerland, 
f(U'  this  firm,  and  are  great  sellers.  Write  for  a  sample 
and   you   will   need   more. 


FANCY  RUSSIAN:BL0USE5. 

Some  of  the  most  enchanting  and  stylish  garments 
shown  among  ready  -  made  articles  are  fancy  Russian 
blouses  and  Eton  jackets,  made  of  Arab  lace  and  taffeta 
silks.  These  are  really  h)vely  goods  and  are  best  described 
by  the  modern  girl  as  "  simply  sweet."  Kyle,  Cheesbrough 
iV'  Co.  show  a  large  line  of  these  goods  this  season,  ranging 
in   price  from  S4.50  to  §16  each. 


FALL  RANGE  OF  SILK  AND  FLANNEL  WAISTS. 

Tooke  Bros,.  Limited,  are  now  showing  their  Fall 
range  of  silk  and  flannel  waists,  and  all  reports  show  them 
to  have  been  I'eccived  l)y  the  trade  with  much  favor.  \ 
prominent  New  York  designer  has  been  added  to  the  statT. 
and  his  creations,  which  are  exclusive  with  Tooke  Bros.,  are' 
being  much  admired.  Among  the  new  'styles  shown  to 
■■  The  Review's  '"  re])resentative  were  a  collection  of  the  new 
Duchess,  which  is  shown  for  the  first  time  in  Canada.  The 
Duchess  waist,  with  its  double  front  and  new  pleats,  is  cer- 
tainly a  handsome  garment.  The  variety  of  stitchings 
shown  in  this  are  very  great.  One  gives  a  Persian  eflfect 
in  hemstitching,  jiroduced  with  a  combination  of  colors  in 
the  threads.  In  another,  a  figure  ^^  stitch  has  been  com- 
bined with  hemstitching,  profliicing  a  new  and  attractive 
effect.  One  of  the  latest  waists  is  of  taffeta  silk  with  rib- 
bon inserted  by  hemstitching.  The  Gibson  waist,  for  Fall. 
will  be  a  prominent  feature  :  and  in  it  there  is  one  with  a 
white  pleat  across  the  front  and  back  giving  that  broad 
appearance  so  much  desirctl.  The  French  knot  stitch  is  one 
produced  by  this  house  alone.  It  is  one  of  the  prettiest 
shown  this  seast)n.  Altogether  there  are  about  125  differ- 
ent styles  in  the  silk  waists.  In  flannel  waists,  75  styles 
are  shown,  comprising  all  the  latest  stitchings,  and  hanrl- 
some  designs  shown  in  the  silks.  The  waists  are  all  shown 
with  the  two-point  cuff  which  is  to  be  so  much  worn  dur- 
ing  the  coming   season.      New    work   on   the  eyelets   is   also 
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A  New  Store 


SuraaS^s  the  Electric  Arc  light 
t  half  the  cost. 

Four  Incandescent  Gas  Burners 
combining  a  cluster  of  brilli- 
ancy and  beauty. 

Handsomely  finished  in  oxidized 
metal  with  shade  globe,  etc., 
ready  to  attach  to  gas  pipe. 

Made  for  both  inside  and  outside 
lighting. 


We  are  Canadian  Agents  for  this 
light,  which  is  unexcelled  for 
illuminating  a  store  or  any 
public  building. 


We  shall  be  pleased  to  furnish  any 
further  particulars. 

HE  ROCHESTER  LAMP  CO. 

24  Front  St.  West,  TORONTO 


RELIABLE   MERCHANTS  WANT 

Reliable  Silk  Waists, 
Skirts  and  Jackets. 


WE    MAKE    THEM. 

THIS    IS    OUR   TRADE    MARK 


ATTACHED   TO   EACH    GARMENT. 


Since  the  fire,  Mr.  J.  Cars  is  reorganizing  the  Company  and 
will  have  his  samples  on  the  road  in  the  near  future. 


American  Silk  Waist  Mfg.  Co. 

323  St.  James  St ,  MONTREAL 


The  Celebrated 


k>VWW%'VWWVWVVVWVVWX/VXi^/WWWWVl 

P.D. 


VVX/VVVVV%/VVVV%/VVVVV%/V'VVXA/VVX/V\/VVV'%/\/V\r« 


CORSETS 


ARE  THE  RECOGNIZED  STANDARD 
OF  ALL 

High-Class  Corsets 


They  have  undoubtedly  the  largest  sale 
in  all  countries.  This  has  been  reached 
solely  through  the  merit  and  highquali> 
ties  of  the  goods.  The  largest  range 
of  Straight=Front  Corsets  is  shown  by 
The  P.D.  /Manufacturers  and  no  retail 
store  should  be  without  them. 


KONIG  &  STUFFMANN, 


II   VICTORIA 


SQUARE, 


MONTREAL 


SOLE  AGENTS  FOR  CANADA. 
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shown  ill  (hem.  which  will  be  lo  their  advantaiiC  in  the 
sii>ht  of  buyeis.  The  coUai-s  which  are  supplied  with  the  waists 
have  been  designed  jn  the  most  approved  styles.  Ties  have 
been  fastened  on  to  these  collars,  a  new  idea,  which  will 
please  the  public.  These  ties  are  mainly  of  the  bow  order. 
and  are  made  e.xccedinsjly  well.  In  some  cases  it  would  lio 
hard  to  distinouish  between  them  and  a  hand-tied  scarf. 
In  front  there  is  a  crocheted  buckle  of  fine  workmanship, 
which  adds  not  a  little  to  the  appearance  of  the  tie.  All 
colors  and  combinations  of  colors  are  shown  in  these 
waists,  and  the  trade  will  be  shown  no  finer  line  hy  any- 
one. 


ORDERS  BEINQ  RAPIDLY  BOOKED. 

The  travellers  of  The  New  York  Silk  Waist  Manufactur- 
ing Company  have  only  recently  been  on  the  road  with 
samples  of  Fall  goods,  but  from  what  has  already  been 
learned  it  is  evident  that  before  they  are  out  a  month  the 
entire  output  of  the  factory  will  have  been  booked.  The 
popularity  of  this  company's  waists  is  steadily  increasing, 
and  additional  machines  and  help  have  had  to  be  procured 
in  order  to  turn  out  the  work.  A  large  new  stand  for 
machines  has  just  been  installed,  and  it  is  hoped  they  will 
be  able  to  keep  up  with  the  demand.  The  staff  of  design 
ers  has  also  been  increased  by  some  well  -  known  foreign 
artists.  So  much  have  the  designs  been  admired  that  large 
houses  in  Montreal  have  signified  their  intention  of  placing 
all  their  orders  with  this  company.  The  range  of  designs 
is  said  to  be  the  largest  ever  shown  in  British  North  Amer- 
ica. It  is  also  one  of  the  handsomest,  which,  it  is,  per- 
haps, not  necessary  to  tell  to  old  cjistomers,  for  one  of  the 
merits  of  this  company  is  the  steady  reliability  of  its  goods, 
its  workmanship,  and  itself.  They  have  acquired  a  reputa- 
tion along  this  |ine,  which  their  styles  for  the  present 
season  fully  sustain,  and  the  waists  that  are  "  Built  on 
honor,  and  sold  on  merit  "  are  what  the  trade  should  buy 
for   Fall. 


THOUGHTFUL  EMPLOYERS. 

In  great  contrast  to  the  "  sweat  -  shop  "  system  in  fac- 
tories, which  every  now  and  then  we  hear  of,  are  the 
arrangements  made  by  The  New  York  Silk  Waist  Manufac- 
turing Company  for  the  comfort  of  their  employes.  A  large 
table  has  been  built  in  the  factory  with  a  seating  capacity 
of  200,  where  the  men  and  girls  can  take  their  midday  meal. 
The  company  generously  supplies  them  with  tea,  etc.,  and 
the  innovation  was  one  which,  of  course,  was  highly  appre- 
ciated by  the  employes. 


HOME-MADE  GOODS  THE  BEST. 

S.  Greenshields,  Son  &  Co.  state  that  they  find  the  Mont- 
real Cotton  Co.'s  linings  the  best  suited  for  this  market.  The 
qualities  are  better  value  at  the  prices  sold  at  than  any  lines 
that  can  be  imported.  They  have  secured  a  few  clearing  lines 
of  these  goods  which  they  are  offering  to  their  friends. 


CHANGE  IN  A  FIRM  NAME. 

The  dry  goods  firm  of  Northway,  Anderson  &  Falls,  of 
Simcoe,  now  bear  the  name  of  The  H.  S.  Falls  Co.,  of  Simcoe, 
Limited.  The  directors  are  H.  S.  Falls,  John  Northway  and 
John  A.  Northway. 


SCARCE    GOODS. 

The  W.  R.  Brock  Co.,  Toronto,  have  a  full  line  of  ball  pearl 
buttons,  taffeta  neck  ribbons,  applique  laces,  organdie  mus- 
lins, Indian  linens,  grey  taffeta  gloves,  ladies'  vests,  etc.,  which 
are  desirable'goods  and  much  required,by  the  trade. 


SPECIALTIES  IN  FLANNELETTES. 

THE  \V.  R.  BROCK  CO.,  Toronto,  are  showing  some 
special  lines  in  their  flannelette  department.  No.  440  is 
a  28-in.  light  striped  line,  secured  at  a  low  price  from  the 
mill,  and  which  they  are  able  to  give  to  their  customers  at  a 
figure  that  will  enable  the  latter  to  retail  at  oc,  being  a  V^c. 
per  yard  less  than  the  regular  wholesale  price.  The  three  fol- 
lowing lines  they  contracted  for  have  been  made  and  con- 
fined to  themselves  for  the  Canadian  trade:  No.  150  is  a  full 
34-in.  flannelette,  commonly  called  yard  wide,  both  in  light 
and  dark  stripes,  that  can  be  retailed  at  9c.,  being  good  value 
at  a  cent  more  than  that  figure.  No.  178  is  30  in.  wide,  in 
pink  and  white,  blue  and  white  and  fawn  checks,  from  a  small 
checked  shepherd  pattern  to  a  fairly  good  sized  fancy  one  with 
nice  printed  yarns  and  can  be  retailed  at  10c. ,  the  regular 
wholesale  price  for  this  particular  line.  No.  140  is  a  32-33  in. 
light  and  dark  stripe,  to  retail  at  8c.  No.  130  (yard  wide)  is  a 
heavy  quality,  to  retail  at  10c.  The  firm  report  a  large  busi- 
ness in  all  these  lines,  and  they  are  well  worth  the  keenest 
buyer's  attention  before  placing  orders.  No.  161  is  a  28in. 
plain  Saxony  flannelette  in  pink,  sky,  red  and  white.  The 
regular  wholesale  price  is  7%c.,but  The  Brock  Co.  cleaned  this 
line  out  from  one  of  the  mills  at  a  figure  which  will  enable 
them  to  sell  to  the  trade  at  6i4c. 

The  business  of  The  W.  R.  Brock  Co.  last  season  in 
wrapperettes  was  so  large  that  they  felt  justified  in  securing 
some  lines  in  grey  and  having  them  worked  up  in  their  own 
special  patterns  by  a  manufacturing  firm  in  the  United  States, 
as  the  colorings  and  printings  of  the  latter  seem  to  suit  the 
Canadian  market.  The  firm  report  that  they  have  the  three 
following  lines:  Flannel  merino,  28  in  ,  to  retail  at  12',2C.; 
Antoinette,  28  in.,  to  retail  at  15c.;  panne  flannels,  28  in.,  to 
retail  at  20c.  The  printing  on  this  cloth  is  extremely  rich,  the 
colorings  and  patterns  stand  out  clearly  and  are  held  to  sur- 
pass the  finest  French  flannel.  While  the  designs  are  attractive 
these  goods  have  proved  quick  sellers,  and  will  readily  draw 
trade.  All  the  above  designs  are  confined  to  The  Brock  Com- 
pany for  the  Canadian  market. 


GOOD  VALUES  IN  FLANNELETTES. 

S.  Greenshields,  Son  &  Co.  report  having  purchased  some 
35,000  pieces  of  flannelettes — stock  lots.  They  are  giving 
their  customers  the  benefit  of  the  special  prices  at  which  they 
bought  the  goods. 


WEY'S  MUFFLERS. 


Wey's  mufflers  are  handled  m  large  quantities  to  retail  at 
from  25  to  75c.  each  by  The  Brock  Co..  Toronto.  The  same 
firm  also  carry  an  extensive  line  of  waterproof  coats  and 
mantles. 


A  HEAVY  FAILURE. 


Geo.  Blyth  &  Sons,  drj^  goods  merchants,  Ottawa,  recently 
assigned  to  J.  P.  Langle3',  Toronto.  The  assets,  the  value  of 
which  was  placed  at  $135,000,  were  sold  on  June  25  to  Dennis 
Murphy,  M.P.P.,  Ottawa,  at  75  cents  on  the  dollar.  The 
liabilities  of  the  estate  of  Blyth  &  Sons  amount  to  $195,000. 


BARGAINS  IN  MAGOG  PRINTS. 

S.  Greenshields.  Son  &  Co.  have  secured  20,000  pieces  of 
Magog  prints,  including  all  this  season's  patterns.  They  have 
decided  to  run  this  lot  at  prices  which  will  give  their  customers 
unequalled  values. 

SPECIAL  VALUE  IN  GLOVES. 

No  house  in  Canada  carries  a  larger  stock  of  "  Ringwood," 
cashmere  or  lined  kid  gloves  than  the  W.  R.  Brock  Company, 
Toronto.     They  have  special  values  at  every  price. 
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ADVERTISING   IN    WESTERN  CANADA  *'"  *>"  ■  ■ 

CAREFULLY,  EFFICIENTLY  and  PROMPTLY  attended  to,  by 

^"^  Roberts  Advertising  Agency,  "cSSliD" 


BERNARD  CAIRNS 

Leader  in 

RUBBER  STAMPS 

PRICE  MAHKPRS.  Etc. 

10  King  Street  West,       -       Toronto. 

Awarded  Diploma  at  Toronto  Exposition,  190L 


THE    C.  Gr.  ^Z-OTJnsrCH-   CO- 

RUBBER    STAMPS 

AND    SUPPLIES 

No.   I  Adelaide  Street   East,        -        TORONTO 


1,000 


Good  White  Bus'^irress 
Envelopes  for  $1.00 

ANY  PRINTING.    We  do  good  Printing  cheap— .500 
Statements,  500  Noteheads,  .500  Envelopes  for  $2. ,50. 
SNAPS  IN  STATIONERY  OF  ALL  KINDS—  Business 
Pencils,  81.00  gross,  regular  ?1  ..50.  Write  us  your  wants. 

WEESE  &  CO.,  Jobbers,     54yoiigest.,  Toronto. 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinery 
Boxes  as  a  side  line.  In  writing,  state  what  territory 
is  covered,  and  how  often.  All  correspondence  will  be  treated 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
^         ST.  JOHN,   N.  B. 


THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,   American  and   foreign  firms  who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 


K.   FLAWS  &  SON,   Manchester Bldg.,MelindaS|.^^^^^^_ 
Dry  Goods  Commission  Agents. 

Stkad,  Mn.LER  ife  Co.,  Philapeli)hia,  Pa., 

Tapestry  Curtains  and  Upholstery  Coverings, 
Caktwrioht  &  Warners,  Limited,  Loughborough,  Eng., 

Hosiery  and  Underwear, 
Bentley  &  Tempest,  Leeds.  Eng., 

Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths, 
Hood,  Morton  &  Co.,  Newmilus,  Scotland, 

Lace  Curtains, 


Representing- 


A.  ROLAND  WILLIAMS,  ^:S^Z{^J^'^i 

Melinda  St.,  Toronto.     Woollens,  Silks,  Embroideries,  Handkerchiefs, 
Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


LABELS 


Any  Shape 
1  to  17  Colors 
Every  Process . 


Costume  Tickets.     Stock  Labels.     Designs  Submitted 

LEVY  &  CO.,  Printers        TORONTO 


19   LEADER    LANE. 


THE   MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,   Montreal. 

MERCANTILE   REPORTS  AND  COLLECTIONS. 

Our  method  of  furnishiDgcommercial  reports  to  our  subscribers  gives  prompt 
and  reliable  information  to  date.  Every  modern  facility  for  the  collection  of  claims 
Tel.  Main  1985. 


5*^  VV^IELIAM  MITCHELL, g°S' 


MANUFACTURER    OF 


Cocoa  Mattings  a"' Mats 


Standard  Qualities  of 
COCOA  MATTINGS 


No.  3— Common. 

5— Cochin  S. 

7— Cochin  S.S. 

9— Allapat  F. 
II— Allapat  F.F. 
13— Calcutta  B. 
15— Calcutta  Bx. 
17— Calcutta  A. 

Manufactured  from  the  choicest  bright 
natural  colour  Cocoa  Yarns,  received 
direct  from  India. 


Standard  Qualities  of 
COCOA  MATS 

*~4 

No.  I — Victoria,  fine,  plain. 

2— Extra  Brush,  fancy  design. 

3— Extra  Brush,  bright  fibre. 

4— Super  Brush,  " 

5 — Medium  Brush,     " 

6 — Imperial  Brush. 

7— Extra  Heavy  Brush. 

8— Heavy  Brush. 

9— Light  Brush. 
10  — Diamond  Thin  Brush. 
II — Extra  Brush  Edge. 
12— Skeleton. 
WOOL  BORDERS,  all  kinds. 


JUTE  MATTINGS  and  CARPETS 

OVER  1,000  PATTERNS  TO  CHOOSE   FROM.  "^/> 

Wool  Dutch  Stair  Carpets,  efc  ^  "^^^ 

^/4 


Large  Mats  for  Public  Buildings,  Lettered  Matsr^CSs 


Samples  ana  Price  Lists  when  required.  y    ./.*     , 

Cobourg  Matting,  Mat  and  Carpet  Works,  '^°*"""%^^^;f:xS? 
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A  I'age. 

Agnew  &  Co. ,  William 156 

Alaska  Feather  &  Down  Co 215 

Alvinston  Woollen  Mills 199 

American  Silk  Waist  Mfg.  Co 217 

Anglo-Scotian  Mills,  Limited,  The 49 

Auer  Light  Co 21 

B 

Bailev,  Wm.  Taylor 187 

Baker  Co.,  The  Richard  L 17° 

Baldwin  &  Partners.  Limited,  J  &  J   73 

Barlow  Mfg.  Co.,  The 27 

Bayer  &  Co..  Chas 65 

Beaver  Rubber  Clothing  Co.,   Ltd.,    The  11 

Bell  Telephone  Co 211 

Benning  &  Barsaloa     138 

Biggar  &  Sons,  Wni I47 

Birnbaum  &  Son.  Limited,   B loi 

Blumenthal  &  Co.,  Sydney   138 

Boston  Mfg.  Co  i93 

Boulter  &  Stewart    214 

Brice,  Palmer  &  Co 47>  123 

British  .American  Dyeing  Co 78 

Brock  Co.,  Limited,'rhe  W.  K.134,  135.  136,  137 
Brophy ,  Cains  &  Co 

51.  52,  53.  54.  78A,78K,  78C. 

78D,     III,     112,     113,  114 

Biown  Bros.,  Limited,  The 81 

Brown,  Graham  &  Co 105 

Brown  Paper  Box  Co. ,   The  D.  F 219 

Brown  &  Son,  John 67 

Brush  &  Co 13.  199 

Buck,  Edward  R 107 

Buck  &  Sons.  Robt.  R 87 

Burrows  &  Co.,  A.  R '  im 

C 

Cairns,    B 219 

Campbell  Shoe  Co i97 

Canada  Paper  Co 138 

Canadian  Colored  Cotton  Mills  Co 78 

Canadian  Press   Clipping    Bureau 24 

Canadian  Rubber  Co 85 

Caulfeild.  Henderson  &  Burns 151 

Caverhill,  Kissock  &  Co 131.  132 

Chapman,  W.J 201 

Clatworthy  &  Co 133 

Clearihue,  Thos 91 

Cobourg  Matting,  Mat  and  Carpet  W'ks  219 

Confederation  Life  Association 21 

Copp,  Clark  Co.,  Limited,  The 103 

Corisline  &  Co.,  Limited,  James 205 

Creelman  Bros 89 

Crompton   Corset  Co.,  Limited,  The...  129 

Currie,   E.  &  S 189 

D 

Daniel,  F.  C igt 

Debenham.  Caldecotl  &  Co 107 

Deimel  Linen-Me  h  System   Co 142 

Delfosse  &  Co 12 

Dominion  Corset  Co 129 

Dominion  Oilcloth  Co 42 

Dominion  Show  Case  Co 105 

Dominion  Wadding  Co 115 

Draper  of  Australasia,  The  61 

Dufton  &  Sons 199 

E 

Eastman  Machine  Co 78 

Eaves,  .\lf red    107 

Edwards,   W 138 

Elder,  Dempster  &  Co 211 

Excelda  Handkerchief  Co 55 

Fancy  Goods  Co.  of  Canada,  The 173 

Fisher,  Son  &  Co.,  John T 213 

Fisher,  Sons  &  Co. ,  Mark 22,  23 

Flaws  &  Son,  R 219 

Frank  &  Bryce,  Limited    91 


G  Page. 

Gale  Mfg.  Co 125 

Gait  Knitting  Co. ,  The 67 

Garland.  Son  &  Co.,  John  M  117 

Gault  Brothers  Co.,  Limited,  The 161 

German  Artistic  Weaving  Co    56 

Goderich  Knitting  Co 40 

Goodhue,  J.    B 33 

Grainger  &  Smith 48 

Greenlaw  &  Co.,  H.  T   140 

Greenleese  &  Sons,  S.  T 10 

Greenshields,  Son  &  Co.,  S.  ..i.  2,  3,  4,  5,  6,  7, 

8.  61,  Outside  back  cover 

Guelph  Carpet  Mills  Co.,  Limited 168 

H 

Hamilton,  Bcrkinshaw  &  Co.  Inside  front  cover 

Hamilton   Cotton  Co 61 

Harris  &  Company      109 

Hees,  Son  &  Co.,  Geo.  H 165 

Henderson  &  Co. ,  Jas   147 

Henderson  &  Co.,  Robt 115 

Hill  Bros    183 

Hitchcock,  Williams  &  Co   62 

Horner,    Chas S^ 

Horrockses,  Crewdson  &  Co  ,  Limited..  14 

Hotel  Directory    211 

Hudson  Bay  Knitting  Co.,  The 119 

Hutchison,  &  Co.,  R.B 41 

I 

1  mperial  Cloak  Co 30 

Irving  Umbrella  Co.,  Limited 201 

Ishikawa  &  Co. ,  K 79 

J 

J  ackson  Suspender  Co 205 

Johnson,  Hiram    138 

K 

King  Shirt  Co.,  The 97 

Knox,  Morgan  &  Co 99 

Konig   &   Stuffmann    129,217 

Kyle,  Cheesbrough  &  Co 15,  16,  17,  18 

L 

Lambert,  P.  W 17S 

Lamson  Consolidated  Store  Service  Co..  24 

Law,  Russell  &  Co 63 

Lennard  &  Sons,  S 67 

Levy  &  Co 219 

Lister  &  Co..  Limited 47 

Luxfcr  Prism  Co.,  Limited   83 

Lvons  &  Co. ,  Frank  I 75 

M 

McCall  &  Co.,  Limited,  D 183 

McDougall,  A 115 

McDougdll,  W.  A 127 

McKenna,  Thompson  &  Co 37 

McKinnon&  Co.,  S.  F 180 

Macdonald  &  Co. ,  John 159 

Matthews,  Towers  &  Co 206,  207 

Menzie    Mfg.  Co.,  Limited  167 

Merchants  Counter  Check  Book  Co ... .  97 

Merchants  Mantle  Mfg.  Co.,  The 39 

Merchants  Mercantile  Co.,  The 219 

Miller  Bros.  Co.,  Limited 213 

Mohawk  Valley  Cap  Factory 153 

Montreal  Waterproof  Clothing  Co 31 

Moore,  Eady  &  Co 77 

Moulton  &  Co 201 

N 

National  Rubber  Co 41 

National  Sweeper  Co 187 

Nerlich  &  Co 82 

Newey  Bros 49 

N^Century  Mfg.  Co 38 

>IsgF  York  Silk  Waist  Mfg.  Co.,  The....  183 

New  York  Skirt  Mfg.  Co 32 

Niagara  Neckwear  Co 25,  26 

-Nicholson  &  Co 140 

Nicklin  &  Co.,  J 24 

Nisbet  &  Auld  121 


P  l-age. 

Page,  Leo  199 

Palmenberg's  Sons,  J.  R 13 

Palmer  &  Sons,  J 89 

Paquet,  J.  Arthur 197 

Paris  Wincey  Mills  Co.,  The   24 

Parker  &  Co,  Hine 93 

Paiker  &  Co.,  R 59 

Penman  Mfg.  Co.,  Limited 149 

Pennock  &  Co.,  J,  W 38,  39,  40,  41 

Pewny's  Gloves    61 

Phillips  &  Co. ,  Limited,  John '^i 

Phillips  &  Wrinch 34,  35,  36 

Plantagenet  Frillings 57 

Poughkeepsie  Underwear  Co 28,  29 


Rathbone,  iWcNeil  &  Co 138,  201 

Richardson,  A.  S 13 

Rickard  &  Co..  T 71 

Riepert,  J.  Frank 102 

Ripley  &  Son,  Limited,  E 72 

Roberts  Advertising  Agency 219 

Robertson  &  Co. ,  F 213 

Rochester  Lamp  Co.,  of  Canada,  The  ..  217 

Rosamond  Woolen  Co 145 

Ross  &  Co. ,  Geo.  D 197 

Royal  Shirt  &  Overall  Co 85 

Russell  &  Sons,  A.N 81 

Rylands  &  Sons,  Limited 69 

s 

Scales  &  Co. ,   Robt 94 

Shantz  &  Son  Co. ,  Jacob  Y 89 

Slingsby  Mfg.  Co.,  Limited,  The 139 

Smith  &   Baker 139 

Stag  Dominion  Hair  Cloth  Co 78 

Standard  Umbrella  Co   9 

Stauntons  Limited   169 

Storey  &  Son,  W.  H 61,  88 

Strachan  Bros   27 

Strathcona    Rubber  Co.,  The 20 


Tidswel!s&  Co.,  E.  &  H 

Tooke  Bros.,    Limited   

Toronto  Brass  Mfg.   Co.,  The 

Toronto  Feather  &  Down  Co.,  Limited.. 


78 

130 

68 

94 


Truro  Knitting  Mills  Co 155 

Turnbull  Co  ,  of  Gait,  Limited,  The  C         ig 
Turner  &  Sons,  J.J 89 


w 


Wacks  Bros  .  Limited    97 

Warner  &  Sons,  E 199 

Watson,  Foster  Co.,  Limited   171 

Watson  Mfg.  Co.,  Limited,  The 215 

Waterhouse     &      Bradbury     (IngersoU 

Woollen  Mills) 199 

Weese  &  Co 219 

Western  Assurance  Co 211 

Westwood  &  Co  ,  C.  H 175 

Wilkins,  Robert  C Inside  back  cover 

Williams,  A.  Roland 219 

Williams,  Greene  &  Rome  Co..  Limiied.  143 

Wilson  Bros .  &  Co 85 

Wolsey  Unshrinkable  Underwear,  The. .  155 

Wreyford  &  Co 147 

Wyld-Darling  Co.,  Limited. .  Inside  frontcover 

Wyndham  Co. ,  The  Wm 155 


Young  Co.,  The  C.  G 219 


Trade  Mark 
Registered  by 
Robert  C.  Wilkins. 


Copyright  and  Trade  Mark 
Branch,  Ottawa, 

A  Crowing  Cock 

with  motto 
"1  Crow  Over  All" 

and  the  words 
"  Rooster  Brand." 

J.  LOWS, 

DepHty  Minister. 


Dominion  of  Canada 

Patent  Office, 

Ottawa. 
Tatent  No.  71930 


FOR  A  NEW  AND  USEFUL 


SAFETY  WATCH  POCKET 

Granted  June  25th,  1901, 


TO 


Robert  C.  Wilkins,  Montreal, 


A.  L.  JARVIS, 

Deputy  CotttmissioMer  of  Patents. 


United  States  of  America 

Patent  Office, 

Washington. 
Patent  No.  698092 

FOR  k  NEW  AND  USEFUL 

SAFETY  WATCH  POCKET 

Granted  April  22nd.  1902, 

TO 

Robert  C  Wilkins,  Montreal. 

F.  J.  ALLEN, 

CotHtttissioner  of  Patents. 


These  are  the  Credentials  our  Ambassadoi's  carry  to  the 

Court  of  Common  Sense  throughout  the  Dominion 

of  Canada,  and  when  a  Mechanic  has  used 


with  the  above  Trade  Mark  and  Patents  he  gets  a  garment 

worthy  of  his  approbation  and  one  he  will 

ask  for  again  and  again. 


MANUFACTURER 


MONTREAL 


S.    GREENSHIELDS,    SON    &   CO. 


:1 


Sole  Sel  1  i ng  Agents 


jyiQaAreaiand  yancoMver.  B.C. 


FALL  MILLINERY  NUMBER 


VOL    XII. 


MONTREAL  AND  TORONTO,  AUGUST,  1902. 


No.  8 


WOOD  STREET, 
LONDON, 


WOOD  STREET, 
LONDON, 


ENGLAND. 


Tidswell's 


ARE  MANUFACTURERS 
OF  HIGH-TONED 


IN   THE 
FOLLOWING  GOODS: 

SHIRT-WAISTS, 
BLOUSES,  SLIPS, 
RUFFLES,   PELERINES, 
REAL  LACES, 
IMITATION  LACES, 
REAL  LACE  COLLARS, 
VEILINGS.  NETS, 
LACE  ROBES, 
LACE  SCARFS, 
WINDSOR  SCARFS, 
LINEN  COLLARS, 
VEST   FRONTS, 
BELTS,  CRAVATS,  ETC. 


Novelties 


FACTORY:  NEW  UNION  STREET, 
LONDON,  ENG. 


ESTflBLlSn&D , 


SAJONIC' 


1  S30.  - 


A\AMUFAeTUR.ERg)    OF 


Telegram 
'MICKMRCKS 


eiephoofe. 
h9  13S9. 


CURTAIN  HOOKS  Etc. 

GRGAT  CHHRLeS    §"', 

BlRMIHGMA^\,  EMGLAMD. 


YOU  MAKE  NO  MISTAKE 

—IN  BUYING— 

Priestley's 
Dress  Goods 


They  are  always  good  sellers. 
Popular  with  ladies  and  widely 
known  for  their  wear  and  qual- 
ity  of  finish 


S.  GREENSHIELDS,  SON  &  CO.,  MONTREAL. 


Sole  Agents  for  Canada. 


^J^ 
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RYLAND5&S0NS 


LIMITED 


MAIMOH 


IM 


Cotton 


Spinneis 


♦     ♦     ♦     ♦ 


ts 


♦     ♦     ♦     ♦ 


Manufactuiefs 


2^: 


Bleaclieis 


♦     ♦     ♦ 


Dyeis 


♦     ♦     ♦ 


Finislieis 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS 


Heapey,  Gorton, 

Longford  works,      S^v^inton, 


Wigan, 
Cre^ve, 


Chorley, 
Bolton. 


r 


~\ 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 

Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 


THE  DRY  GOODS  REVIEW 


W^ 


^oWou  Counter  8km  B^ 


THE 


// 


NOTTAHOOK 


MOST  PERFECT,    PRACTICAL  AND 
SIMPLE  INVENTION  OF  THE  AGE. 


What  \s  It  ? 

A  flat,  smooth,  strong  and 
thin  fastener  that  takes  the  place 
of  buttons  and  hooks  and  eyes  on 
any  and  every  garment  worn. 

Ask  for  and  look  at  the 
followin2f  numbers  : 

Nos.  40  and  50,  Black  and  Nickel,  on 
cards,  to  sew  on  garments. 

Nos.  25  and  55,  on  tape,  by  the  yard. 

Nos.  21  and  23,    individual    skirt   sup- 
porters. 


)/%/«<%VVVVVVV«/VVVV'VX'\/VVVVVVVVVVVV\/VVVVVVV«/\/V\/<j 


SKIRT   SUPPORTER. 


•»LACKET 


ASK 


John  Macdonald  &  Co.,  Toronto 


F"OR     IT. 


THE  DRY  GOODS  REVIEW 


The  production  of  C.B.  Corsets  furnishes  constant  employment  for  nearly  4,000  workpeople, 
in  eight  of  the  most  up=to=date  factories  in  England. 


SOLE  AGENTS 
FOR  CANADA : 


TI1E  BRITI^n  IMPORT  CO., 

\A/HO  WILL    BE     PLEASED    TO    SUBMIT    SAMPLES    UPON    APPLICATION. 


I  West  Wellington 
Street,  TORONTO 


THE  DRY  GOODS  REVIEW 


^<.^< 


':=i 


RolliDg  in 

Our  many  friends  will 
be  pleased  to  hear  that 
goods  for  their  orders  are 
now  rolling  in  fast,  and  we 
will  be  shipping  at  once 
the  hundreds  of  orders  lying  in  our  vaults  awaiting    the  new  arrivals. 

ROLLING  IN  NO.  2. 

The  manner  in  which  n6W  Orders  are  rolling  in  is  the  best  possible  proof 
that  our  large  and  varied  collection    of   Fancy  Dry  Goods  for  the  Fall, 

and  of  Laces  and  Embroideries  for  Spring  1903  ^re  right,  and  that 

our  customers  appreciate  the  fact. 

The  Lace  Warehouse  of  Canada. 

KYLE,  CHEESBR0U6H  &  CO,  ''IT  MONTREAL,  QUE. 


Down  Comforters, 

Cotton  Comforters, 
White  Cushions, 
White  Cosies, 


Letter  Orders 
Carefully  and 
Promptly 
Filled 

Price  Lists 

Upon 

Application. 


White  Mufr  Beds, 
Bed  Pillows, 

Covered  Cushions, 

Covered  Cosies. 


The  Toronto  Feather  &  Down  Co., 

Factory.  Office  and  Sample  Room,  74  King  St.  West,  TORONTO 


Limited 


4 
4 
4 
4 

t 
1 
i 
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For  Ladies'  Underwear 
of  all  kinds,   Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION,    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN  THE  WORLD. 


THE    ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE    MADE   IN  A  VARIETY  OF  WIDTHS. 


EXPERT   judges  agree  that   ♦' Plantagenet "    Frillings  exceed  all  other  makes  (for  the  above  purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.       Drapers  In  England — almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 


THE  DRY  GOODS  REVIEW 


The  Watson  Manufacturing  Co. 

Limited 


PARIS,  CANADA. 


Manufacturers  of 


Ladies'  ^^'^  Children's 
Knitted  Underwear. 


SELLING    AGENTS. 


McCLUNG  &   BURNS, 

TORONTO, 

ONT. 


A.  L.  GILPIN, 

MONTREAL, 

QUE. 


J.  A.   MURRAY, 

ST.  JOHN, 

N.B. 


J.  A.  BRVSON   ft  CO. 

WINNIPEG, 

MAN. 


"UNIO 


99  Handkerchiefs 

/WWWWVWWWW^ 

are  the  best. 


t/WVWWVVWWVWVVVWWWWVVWVWW% 


In   Royal   Reds 

Oolor^d   Borders 
NA/l-ii-t^   l_a>A/rk 

NA/hi-te  l_a\A/n,   M^msti'tcshed 
Also   Dr^ss   Lapp^'t   IVfuslins  and  other  lines  of  Piece  Goods. 

Call  and  see  us  when  over  buying  or  ask  for  samples.  All  goods  have  our  registered  trade  mark. 


Bfown.  Gfaham 


Also  Manchester 
and  London. 


&  Co. 


37  Glassford  St., 


Glasgow. 


R.  FLAWS  &  SON,  Canadian  Agents,  TORONTO. 
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XOROIMTO. 


TRADE  MAKERS 

Some  of  which  are  neglected  by  many  Houses: 

CORONATION  BRAND   SHETLAND  FLOSS 

5x5      SAXONY      WOOL         ah  colors,  w  retaU  at  lo  cts. 

13  X  13  HEMSTITCHED  HANDKERCHIEFS 

A  Manufacturer's  stock  lot,  bought  for  cash,  to  retail  at  50  cts.  per  doz. 


MEN'S  FLEECED  SHIRTS  AND   DRAWERS 

A  clearing  lot  of-  400  dozen,  assorted  sizes  and  qualities. 

LADIES'  VESTS      ^<ombre"    ^^startler"    ^trion" 

and     ^^LILY."         Elastic     Ribbed.         in  Natural  Grey,  shaded,  and  Pure 
White,  to  retail  at  25  cts.     These  four  lines  cannot  be  beaten. 


Knitted  Wool  Good^ 

SHAWLS,  TOQUES,  TAMS,  FASCINATOES,  CAKDIGANS, 

SWEATERS,  BOOTEES,  INFANTEES,  POLKA  JACKETS, 

CLOUDS,       MITTS,       GAITERS,      CAPS,      HOODS,      SASHES,  Etc.,  Etc. 


THR  CANADIAN 
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Our  London 
FasKion  Letter. 


Bargain-Hunter's  Opportunity  Created  by  Un- 
favorable Weather  and  Coronation  Postpone- 
ment-IMillinery  Styles  and  Novelties— A  Strik- 
ing Velvet  Robe— A  Novel  Tailor-built  Driving 
Coat— Interesting  Fashion  Revival,     ^      ^ 


Ki 


■^ 


IH 


THE  extreme  heat  experienced  in  London  has  created 
an  immense  demand  at  last  for  the  muslins,  linens, 
delaines,  crepe  de  chines  and  other  light  fabrics  that 
were  provided  in  such  variety  for  the  season  of 
which  so  much  was  expected.  The  cold  Spring  and 
the  regrettable  collapse  of  the  Coronation  have  combined 
towards  causing  the  undoubted  slump  that  has  taken  place  in 
the  retail  drapery  and  fancy  trades  and  the  season  of  Spring 
and  early  Summer  in  1902  will  long  linger  in  the  memory  of 

the  home  traders. 

»        *        • 

Naturally,  stocks  have  under  the  circumstances  not  been 
turned  over,  and  at  the  close  of  the  Summer  season  and  on  the 
advent  of  the  Fall  openings,  most  of  the  firms,  big  and  little, 
find  themselves  burdened  with  many  expensive  lines,  that  were 
bought  in  with  a  view  to  an  increased  and  important  demand 
that  has  not  come  off.  Here  comes  the  bargain-hunter's 
opportunity,  and  in  the  sales  which  this  year  were  delayed 
opening  until  July  7  absolute  sacrifices  to  clear  are  being  made 
and  there  is  in  many  instances  little  need  to  buy  in  job  lines 
for  sale  purposes,  as,  unfortunately  for  most  of  them,  retailers 
had  heavy  stocks  on  hand  to  clear  before  the  end   of  the 

Summer. 

«        «        * 

Disappointment  at  the  result  of  the  Coronation  season's 
trade  is  felt  very  much  by  the  wholesalers  too,  but  this  does 
not  hinder  them  from  making  active  preparations  for  the 
Autumn  operations,  when  a  really  good  season  is  anticipated 
as  a  consequence  of  the  Royal  desire,  which  is  understood  to 
be  to  do  everything  then  to  make  up  for  the  unfortunate  cir- 
cumstance that  have  contributed  to  the  present  depression. 
*        *        » 

Some  of  the  millinery  buyers  have  made  their  first  journeys 
to  Paris ;  others  are  due  there  this  week,  and  report  speaks 
of  considerable  novelty  provided  for  them  in  various   forms. 

Advance  models  in  Autumn  styles  show  that  considerable 
use  will  be  made  of  long  ostrich  feathers,  that  will,  in  some 
cases,  completel}'  encircle  the  crown,  and  will  then  be  long 
enough  to  droop  considerably  over  the  left  brim. 

Velvet  and  silk  felt  hats  that  are  upcurled  or  lifted  on  the 
left  will  be  treated  in  this  way.    The  accompanying  illustra- 


tion of  a  velvet  robe,  which  was  made  b3'  Paquin  for  Mdlle. 
Sorel,  the  dainty  Parisienne,  whose  toilettes  on  the  Paris 
stage  frequently  set  fashions,  shows  also  a  velvet  "  Cavalier  " 
hat.  which  was  made  by  "Carlier,"  and  is  trimmed  with  long 
ostrich  plumes  in  the  way  referred  to.  Much  Paradise  osprey 
and  fancy  feather  will  be  in  request,  and  it  is  the  milliner's  odd 
conceit  just  now  to  arrange  these  and  various  forms  of  brush 
osprey  in  a  reverse  way,  so  that  the  stem  is  placed  to  the  back 
of  the  hat  or  toque,  and  the  osprey  lies  perfectly  flat  on  the 
crown  or  brim.  Whole  birds  of  Paradise  are  used  to  form 
some  of  the  new  models.  Heitz-Boyer  shows  one  where  a  close 
but  well-fitting  toque  of  turban  shape  has  the  brim  covered 
with  tightly  curled  osprey  in  white,  splashed  with  spots  of 
black  "Paradis"  breast  feathers,  and  the  effect  is  novel  in  the 
extreme.  The  crown  is  covered  in  the  same  way  and  on  the 
left  is  a  Paradise  head  erect,  from  which  springs  a  handsome 
curved  plume  of  white  osprey,  this  being  the  only  trimming, 
besides  a  knot  of  yellow  velvet  on  the  left  brim. 


Whilst  on  the  subject  of  feathers,  it  may  be  noted  that 
novelties  include  plumes  made  of  floss  silk.  They  are  very 
fluffy  in  effect,  but  opinions  are  divided  as  to  their  complete 
success.  As  always  at  this  period  of  the  year,  birds  make 
their  appearance  on  many  of  the  hat  and  toque  models.  White 
doves,  gulls,  and  dyed  birds,  natural  bodies  or  made  up,  are 
now  much  in  evidence,  so  too  are  mercury  wings  in  all  colors, 
the  most  favored  being  the  bright  blue,  which  was  for  some 
time  associated  this  season  with  bright  green  in  the  "Eccosais" 
blending.  I'hese  two  shades  are  well  used  apart,  and  there  is 
a  very  decided  feeling  for  the  blue.  In  ready-to-wear  felts  some 
very  smart  styles  are  already  showing.  One  good  idea  is  a 
Spanish  turban  that  sits  well  down  on  the  head  and  is  in 
bright  blue  French  felt.  The  brim  is  banded  through  the 
centre  with  a  two-inch  fold  of  darker  blue  piece- velvet,  and  a 
similar  band  is  laid  around  the  low  crown.  From  this  there 
arises  at  the  left  and  right  sides  a  pair  of  shaded  blue  mercury 
wings,  their  points  coming  well  over  the  back,  and  the  stems 
starting  from  steel  and  mother-of-pearl  circlets  at  each  side  of 
the  head  band.  Extremely  smart  styles  are  done  in  white  felt 
capelines,  folded  or  indented  to  form  novel  variations  of  the 
long    popular    "Marquise"   or  "  Tricorne."      Others    are   so 
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folded  that  tliev  describe  sonictliiiiij  of  the  Amazonc  (ir  long 
turban  shape  in  front,  and  arc  stylishly  folded  over  at  the 
back  in  pleated  curtain  or  flap  fashion. 

*        •        » 

Tiibe  brims  are  emplo_ved  in  various  new  ways  in  the  new 
season's  smooth  and  rough  felts.  A  stylish  pattern  in  a 
ready-to-wear  style  is  in  a  white  French  felt  Amazone  with  a 


bj-  the  recollection,  l)ut  they  are  certainly  ver\'  beautiful  goods 
— in  delicate  tints  of  fawn,  and  grey  and  clear  white  or  ivory 
they  are  ver3'  attractive  and  their  glossy  finish  is  soft  in  the 
extreme.  Onestyle  shows  black  imprints  on  the  white  napped 
cloth  as  an  ermine  effect,  this  like  all  the  other  fur  cloths  being 
done  in  squares  or  plateaux  for  crowns  in  addition  to  cut 
lengths. 


Notes  descriptive  of  Fall  costumes  and  coats  as  evidenced 
in  some  new  models  on  view  this  week  must  be  deferred  until 
next  month.  1  must,  however,  find  time  to  describe  here  a 
singularly  novel  and  stylish  tailor-built  motor  or  driving  coat 
just  made  by  Thomas,  of  Brook  street  W.,  for  the  Duchess  of 
Sutherland.  It  is  made  of  the  celebrated  Sutherland  tweed,  in 
black  and  white,  and  is  lined  with  silk  to  the  waist  line  only. 
It  is  cut  in  military  fashion,  like  an  officer's  wrap,  and  can  be 
worn  open  or  closed.  It  is  held  in  at  the  back  with  a  strap, 
and  the  loose  sleeves  are  also  held  in  at  the  wrists  with  straps 
as  a  protection  from  cold  winds.  For  additional  protection, 
this  coat  has  been  made  by  Thomas  for  long-distance  drives 
with  an  interlining  of  chamois  leather.  A  cap  in  military 
style  is  made  of  the  tweed  and  this  is  in  the  regulation  officer's 
shape  with  the  addition  of  a  detachable  hood  at  the  back. 


An  interesting  revival  of  a  fashion  in  vogue  some  20  years 
ago  is  seen  in  the  long  gauntlet  cuff  of  white  linen  to  wear 
with  the  full  bell  sleeves  now  so  much  the  mode.  Messrs.  E. 
&  H.  Tidswell  have  introduced  them  with  considerable  suc- 
cess. They  are  neat,  but  very  smart  in  effect,  and  fasten  with 
five  midget  colored  enamel  or  ivory  studs.  Their  smartness 
is  increased  by  three  rows  of  corded  stitching  set  in  lines  an 
inch  away  from  the  edge.  A.  Meehan. 


SPECIALTIES  IN  READY-MADE  GARMENTS- 


Specially  drawn  and  engraved  for  The  Dry  Goods  Review. 
A  Black  Velvet  Robe  and  Picture  Hat  Made  by 

sloping  front  formed  of  three  tubes,  tied  in  with  narrow  navy 
cords.  A  seagull  is  placed  flat  on  thecrown  with  the  head  well 
forward  on  the  front  brim,  and  the  tail  pointing  to  the  back, 
which  is  ornamented  with  a  square  bow  of  folded  navy  velvet 
placed  across  the  sloping  brim.  Napped  cloths,  that  imitate 
furs,  are  being  shown,  and  it  remains  to  be  seen  if  they 
achieve  complete  success.  Longhair  and  rough  effects  were  so 
overdone  last  year  that  these  new  cloths  may  be  hampered 


In  ladies'  ready-to-wear  garments,  John  Macdonald  &Co. 
are  showing  some  special  values  in  underskirts  for  Fall  wear. 
Heavy  mercerized  lines  in  black  are  selling  well.  They  have  a 
special  line  of  imitation  silk  with  high  finish  and  report  it  to 
be  superior  in  wear  to  silk,  which  is  also  selling  well,  mostly 
in  black.  A  lot  of  work  is  put  on  these  garments,  which  are 
pleated  and  tucked,  strapped,  brier  stitched  and  numerous 
small  frills  which  make  them  look  very  pretty.  The  demand 
in  all  lines  for  these  goods  is  better  than  ever  before.  Black  is 
the  predominating  color,  colored  goods  being  practically  off. 

Dress  skirts  are  having  a  large 
sale  in  the  various  styles.  Colors  are 
mostly  dark  greys,  navys,  heather 
mixtures,  and  browns,  in  ladies'  cloth, 
homespuns,  Venetians  and  zibeline 
basket  cloth.  A  lot  of  trimming  is 
still  being  put  upon  skirts. 

Blouses  or  ladies'  shirt  waists  are 
shown  by  John  Macdonald  &  Co.  in 
great  variety  for  Fall  wear,  in 
lustres,  in  navy  and  white,  cash- 
meres in  blues  and  reds.  French 
flannel,  which  makes  a  pretty  waist, 
is  shown  in  many  patterns  in  spots 
and  figures.  They  have  a  large 
assortment  of  waists  in  black  mer- 
cerized goods,  in  medium  and  fine 
hemstitched    with    embroidery,    which 


'  Paqiiin,"  of  Paris. 
tucked  and 


quality, 
sell  well. 

Wrappers  in  all  styles  and  in  great  variety  are  shown  at 
strikingly  low  prices. 

Boys'  suits  in  meltons  and  serges,  fine  and  medium 
quality,  are  reported  by  John  Macdonald  &  Co.  to  be 
good  sellers. 


THE  DRY  GOODS  REVIEW 


11 


¥ ^ 


AS  OTHERS 
SEE  US. 


Opinions  of  English  Manufacturers 
Regarding  Canadian  Trade. 
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CANADIANS  are  wont  to  complain  that  the  British 
manufacturer  is  too  apt  to  be  conservative  in  his 
business  methods.  A  Canadian  journalist,  in  con- 
ference with  an  English  manufacturer,  who  is  at  the 
same  time  an  extensive  traveller,  stated  in  detail 
the  complaints  of  jobbers  in  this  land  in  reference  to  English 
manufacturers.  After  his  return  to  England,  this  manufac- 
turer placed  the  journalist's  arguments  before  a  number  of 
influential  business  men  in  the  north  of  England,  and  collected 
various  opinions  which  throw  considerable  light  on  phases,  as 
yet  unnoticed,  of  the  so-called  conservative  business  methods 
of  British  manufacturers.  Some  of  the  opinions  hit  Canadians 
rather  severely,  but  medicine,  however  unpalatable,  is  some- 
times good  for  us. 

SOMEWHAT    PUZZLED. 

One  manufacturer  thus  expressed  himself:  "  It  is  all  very 
well  to  sit  in  Canada  and  write  letters  about  our  blundering, 
etc.  The  Canadians  ought  to  come  over  here  and  see  if  they 
can  manage  our  works  better  than  we.  The  Canadian  buyers 
place  such  small  orders  that  it  does  not  pay.  Then,  again, 
they  require  such  a  long  date  on  their  goods.  I  can  do  better 
in  other  countries,  and  get  a  quicker  return  for  my  money,  so 
can  you  blame  me  for  not  catering  to  the  Canadians  ?" 

IMPROPER     COMPARISONS. 

Another  manufacturer,  evidentlj'  of  the  slow-but-sure  type, 
stated:  "It  is  no  use  comparing  the  United  States  and  Can- 
ada with  the  Old  Country,  as  they  have  untold  resources  in 
the  country  which  we  have  not.  American  goods  are  not  as 
durable  as  English,  and  are  not,  in  many  cases,  worth  bu3-ing. 
America  is  straining  herself  to  capture  the  universe.  We  have 
seen  what  Germany  has  done  in  trying  to  do  the  same  thing, 
so  give  me  the  British  plodder." 

PREFERENTIAL    TARIFF     SHEETS. 

One  manufacturer  experiences  difficulty  in  the  matter  of 
preferential  tariff  sheets.  He  says  :  "Supposing  a  Canadian 
buyer  comes  into  England.  He  makes  the  offices  of  a  certain 
firm  of  shippers  his  headquarters  ;  he  places  an  order,  and 
instructs  the  manufacturers  to  send  the  goods  to  the  English 
shipping  office  for  packing.  How  should  the  tariff  sheets  be 
made  out  ?    Should  the  goods  be  entered  by  the  manufacturer 

as  being  sent  to  the  shipping  office  for  shipment  to ? 

or  should  the  manufacturer  make  the  tariff  sheets  out  for  the 
ultimate  destination  of  the  goods  ?" 

TECHNICAL  KNOWLEDGE  OF  CANADIAN  BUYERS. 

Another  manufacturer  is  inclined  to  believe  that  Canadian 
methods  are  not  beyond  reproach.  He  puts  forward  the  plea  : 
"The  majority  of  Canadian  buyers  who  come  over  here  have 
no  technical  knowledge  of  the  goods  they  buy.  They  do  not 
indicate  what  kind  of  goods  they  require;  they  cannot  express 
themselves  so  as  to  give  a  manufacturer  an  idea  to  work 
upon.  They  can  tell  if  a  thing  will  sell  or  not  if  they  have  it 
before  them,  but  they  are  utterly  at  a  loss  to  convey  to  the 
manufacturer  here  what  is  the  kind  of  goods  for  which  they 
are  looking.  The  Canadian  trade  is  done  at  a  difterent  time 
from  any  other.  Special  samples  and  styles  have  to  be  made. 
What  is  good  for  Canada  is  of  no  earthly  use  elsewhere.  The 
buyers  have  a  habit  of  dropping  in  on  the  manufacturers 
without  warning,  and  expect  everything  to  be  in  readiness  so 
that  they  can  place  their  orders  straight  off  the  reel  and  get 
away   home  again.     One  buyer  who  had  been  in  the  country 


for  a  few  weeks  wrote  on  the  Thursday  to  have  special 
samples  made  ready  to  take  back  with  him,  as  he  was  sailing 
on  the  Saturday's  boat.  How  was  it  possible  for  this  to  be 
done  ?  " 

A    MAGNIFICENT  (?)    ORDER. 

A  manufacturer  who  evidently  did  not  find  United  States 
custom  profitable  thus  delivered  his  views  :  "I  am  afraid  the 
Americans  are  having  us  British  manufacturers  for  the  fool. 
A  little  over  a  year  ago  I  was  asked  by  a  United  States  house 
to  make  special  patterns.  If  suitable,  there  would  be  a  large 
order  for  me.  I  made  special  patterns  and  did  my  utmost  to 
cultivate  the  trade.  What  was  the  result  ?  I  spent  over  £50 
in  making  the  samples.  I  got  a  magnificent  order  from  these 
samples  to  the  value  of  £46  2s.,  along  with  a  letter  saying 
that  further  orders  were  expected  to  follow,  but  they  never 
came.  So,  you  see,  I  was  £3  18s.  to  the  bad  over  the  trans- 
action. I  also  discovered  that  my  samples  had  been  given  to 
an  American  manufacturer  to  make  at  a  less  cost.  The  Yanks 
require  a  lesson.  '  Honour  thy  neighbour  that  thy  days  may 
be  long  in  the  land,  etc'  I  have  had  about  enough  of 
America." 

WHAT    AMERIC.\    OWES    TO    ENGLAND. 

A  manufacturer  of  the  type,  that  sees  "  the  laws  are  out  of 
joint,"  stated  :  "America  is  now  reaping  from  the  seed  which 
we  have  sown.  England  is  credited  with  holding  the  man 
(Arkwright)  who  invented  the  spinning  jenny ;  there  are 
several  other  things  for  which  the  Americans  owe  us  a  debt  of 
gratitude.  We  do  not  stand  on  the  same  footing  as  our 
American  cousin  Our  ports  are  open  ;  his  ports  are  practically 
closed.  I  know  one  firm  that  lost  £3,000,000  through  the 
McKinley  tariff  coming  into  force.  Here,  in  England,  we  are 
obstructed  by  trades  unionists.  An  American  is  allowed  to 
work  five  machines;  here,  the  unions  will  not  allow  a  man 
to  work  more  than  one  machine.  Our  fiscal  policy  is  wrong. 
We  require  better  laws.  The  working  class  have  had  laws 
made  to  their  liking  the  last  few  years.  Consequently  the 
trade  is  leaving  the  country.  America  is  a  new  country  ;  the 
people  have  new  ideas.  I  would  like  to  ask  the  American 
what  he  has  to  say  about  those  rubbishy  railway  locomotives 
they  sent  over  here  quite  recently  ?  The  workmanship  and 
quality  were  awful;  they  burned  more  coal  and  were  much 
more  expensive  to  run  than  the  English-made  article.  I  would 
also  like  to  ask  the  American  if  he  can  beat  us  in  cotton  spin- 
ning? I  defy  anyone  to  find  betterequipped  or  better  managed 
cotton  mills  than  those  of  Lancashire.  Our  patent  laws  are 
all  wrong.    They  require  considerable  revision." 

WAKE    UP,    JOHN    BULL  ! 

One  manufacturer  believes  that  the  Prince  of  Wales  has 
sounded  the  keynote.  He  says:  "The  Prince  of  Wales  has 
evidently  received  some  benefit  from  his  recent  travels;  his  cry 
is  '  Wake  up,  John  Bull ! '  " 

A    LABOR    leader's    VIEWS. 

A  labor  leader  is  under  the  impression  that  he  has  dis- 
covered the  secret.  He  remarks:  "If  our  masters  provided 
healthy  well-lighted  mills  for  our  toilers  to  work  in,  I  have  no 
doubt  but  that  we  should  have  a  healthier,  smarter,  and  more 
attentive  workman.  Our  masters  prefer  to  stay  in  the  old 
mills  that  their  grandfathers  used  before  them ;  they  are  old, 
badly  lighted,  unhealthy.  Now  take  the  Wesiinghouse  Co.,  of 
Manchester;  they  are  an  American  firm  with  go-a-head  ideas; 
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they  have  recently  built  a  model  workshop  in  Manchester. 
The  managers  there  state  that  the  British  workman  {joverned 
by  an  American  master  in  England  is  far  preferable  to  an 
American  workman  under  similar  conditions  in  America." 

.V    CRITICAL    STAGE. 

Another  manufacturer  deplores  the  conservatism  of  the 
English,  thus:  "We  are  a  long  way  behind  in  England;  we 
are  letting  the  Americans  and  Germans  turn  us  out  of  our  own 
homes.  I  go  down  the  street  and  what  do  I  see  ? — almost 
everything  of  American  or  German  make.  I  go  to  have  my 
hair  cut :  the  barber  uses  clippers  made  in  U.  S.  A.  I  go  to  a 
boot  shop  and  find  an  up-to-date  place  retailing  boots  made 
in  U.  S.  A.  Everywhere  I  turn  I  see  "Made  in  U.  S.  A."  or 
"Made  in  Germany,"  stamped  on  a  number  of  articles  exposed 
for  sale.  Our  fleets  are  captured ;  our  works  bought  up ; 
Americans  are  btiilding  works  here.  In  tact,  England  will  be 
little  more  than  U.  S.  A.  across  the  sea,  in  a  very  short  time. 

"  The  American  consuls  at  various  cities  abroad  are 
sending  home  valuable  information.  1  know  one  firm  of 
American  reaping-machine  makers  who  turn  out  more  reaping 
machines  than  all  the  English  makers  combined.  We  are  just 
at  a  critical  stage  in  England  ;  it  is  either  sink  or  swim.  The 
American  is  gifted  with  a  greater  spirit  of  individuality  and 
originality  than  we  are.  I  have  travelled  through  several 
countries,  and  have  been  struck  by  the  fact  that  we  are  so  far 
behind.  Down  in  Staffordshire,  womep  and  girls  are  employed 
making  chains,  bolts  and  nuts,  etc.,  by  hand.  This  is  very 
much  behind  the  times.  I  have  in  my  works  an  American 
machine  which  turns  out  15,000  bolts  per  day.  How  many 
women  would  it  take  to  make  a  like  number  in  the  same 
time  ?" 

With  all  these  opinions  thus  collated,  the  English  manu- 
facturer thus  concludes  his  letter  to  the  Canadian 
journalist  in  question  :  "Of  course,  these  are  a  few  of 
the  opinions  expressed  by  the  people  with  whom  I  have 
argued  our  subjects.  With  some  of  them  I  agree;  with  others 
I  do  not.  I  send  them  to  you  to  give  you  an  impartial  and  an 
average  opinion  of  the  British  manufacturer  with  regard  to 
his  Canadian  brother  and  his  American  cousin." 


SPECIALTIES  IN  SILK  AND  EMBROIDERED  GOODS. 

K.  Ishikawa  &  Co.  have  now  in  stock  white  and  black 
corded  silks.  Shantung  pongee,  white  and  black  China  silks 
and  Japan  taffeta  in  all  widths  and  qualities. 

Fall  goods  are  now  coming  in.  They  have  a  complete  assort- 
ment of  silk  handkerchiefs  and  silk  mufflers  for  men,  colored 
and  fancy  handkerchiefs  for  ladies  and  children,  art  embroidery 
goods,  comprising  drapes,  chair  scarves,  table  covers  and 
cushion  tops  for  September  1. 


PING-PONG  CORSETS. 

An  English  corsetmaker,  speaking  on  the  subject,  in  the 
course  of  a  newspaper  interview,  said  that  ping-pong  has  had 
a  most  decided  effect  on  his  business,  and  stated  that  he  was 
seriously  considering  the  advisability  of  making  a  specialty  of 
ping-pong  corsets.  "  You  would  be  surprised,"  he  said,  "  were 
I  to  tell  you  of  the  number  of  ladies  who  have  complained  to 
me  that  their  corsets  were  not  so  strong  or  so  well  made  as 
formerly.  The  fact  of  the  matter  is  that  the  great  craze  is 
responsible  for  all  this.  In  every  instance  the  corsets  have 
given  away  in  the  same  place,  and  during  the  progress  of  the 
game.  There  is  only  one  remedy,  and  that  is  to  build  a  corset 
specially  with  the  intention  of  withstanding  the  peculiar  strain 
which  causes  the  splitting. 


A    DRY   GOODS    MERCHANT    KILLED. 

AVERY  sad  accident  occurred  on  Sunday,  August  3,  in 
Montreal,  resulting  in  the  death  of  Mr.  J.  R.  Paquin,  of 
J.  R.  Paquin  &  Co.,  a  well-known  dry  goods  merchant, 
of  Westmount.  Mr.  Paquin,  w^ith  his  wife  and  four  children, 
was  in  a  street  car  on  his  way  to  Sault  au  Recollet,  where 
he  was  going  to  look  over  a  house  he  intended  to  rent. 
As  the  ':ar  struck  a  switch  it  left  the  track,  and  Mr.  Paquin 
picked  up  one  of  the  children  and  jumped  off  the  car.  He  was 
coming  back  to  the  car  again  when  it  backed  up  and  he  was 
caught  beneath  the  truck  of  the  front  wheels  and  crushed  to 
death.  His  neck  and  left  arm  were  broken  and  his  side  was 
crushed  in. 

The  accident  was  all  the  more  terrible  in  that  the  wife  and 
children  were  eye-witnesses.  The  greatest  sympathy  is  being 
shown  for  them.  Mr.  Paquin's  business  at  4114  St.  Catherine 
street,  Westmount,  was  a  thriving  one,  although  not  long 
established,  and  he  was  one  of  the  most  popular  merchants  of 
the  locality.     He  was  38  years  old. 


PARASOLS  AND  UMBRELLAS  FOR  SPRING  1903. 

The  travellers  of  Brophy,  Cains  &  Co.  will  shortly  be  out 
with  full  ranges  of  parasols  and  umbrellas  for  Spring  1903, 
comprising  the  largest  and  finest  assortment  of  handles  and 
cloths  they  have  ever  shown.  All  goods  are  positively  guar- 
anteed. They  are  showing  special  exclusive  lines  in  all  popular 
prices,  and  intend  still  further  increasing  what  is  already  one 
of  their  important  departments. 


POPULAR  LINES  OF  DRESS  GOODS. 

In  dress  goods.  The  W.  R.  Brock  Co.,  Toronto,  report 
canvas-weave  and  mill  cheviots  to  be  very  popular  ;  zibelines, 
cashmeres  and  albatross  are  still  holding  very  firm.  There  is 
a  good  demand  for  embroidered  cashmeres,  they  being  sold 
more  for  waists  than  are  flannels.  In  black  silks  this  is  their 
banner  year,  the  business  being  done  largely  in  taffetas  and 
peau  de  soies,  taffetas  being  sold  mainly  in  36  in.  In  black 
goods,  plain  poplins  and  satin  cloths  are  getting  most  of 
the  trade. 

A  noticeable  feature  this  year  is  that  business  is  confined 
to  a  few  lines  ;  colors  strictly  up-to-date  can  be  handled  in 
four  or  five  varieties. 

There  is  a  tendency  for  lighter-weight  material  for  ladies' 
gowns  for  the  coming  season. 


FLEECED  PRODUCTIONS. 

The  W.  R.  Brock  Co.,  Limited,  Toronto,  find  fleeced  goods 
becoming  more  popular.  They  are  extending  their  lines  and 
can  now  offer  childs'  fleeced  combinations,  men's  fleeced  night- 
gowns, childs'  fleeced  waists,  ladies'  vests  and  drawers,  and 
their  line  of  men's  fleeced  underwear.  Have  you  seen  their 
"  Plunder  "  this  year  to  retail  at  50c.,  or  their  "  Kimberly  "  at 
45c.  ?  Both  lines  will  please  your  customers  and  give  you  a 
good  profit. 


Three  big  ranges  of  English  reversible  flannelettes,  shown 
in  Brophy,  Cains  &  Co.'s  linen  department,  to  retail  at  12Vic., 
should  be  looked  after  by  the  trade. 


FOR    WET   WEATHER. 

The  W.  R.  Brock  Co  ,  Toronto,  show  a  fine  range  of  ladies' 
and  men's  rainproof  and  showerproof  garments.  The  styles 
are  too  numerous  to  enumerate.  Thej-  are  correct  and  good 
value.  Their  men's  I.R.  coat  in  grey  covert,  to  retail  at  $2.25, 
called  "  Leader, "captures  all  the  orders.  This,  with  their  grey 
covert  called  "  Dawson  "  and  fawn  called  "  Yukon,"  to  retail 
at  $3,  cannot  be  beaten  for  value,  fit  or  make-up  at  the  price. 
In  ladies'  mantles  and  three-quarter  coats,  nothing  newer  or 
more  effective  can  be  had  than  those  shown  bv  The  Brock  Co. 
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EVERY  MILLINERY  OPENING 


Brings  us  New  Faces,  More  Friends,  Increased  Trade. 


This  season  we  have  LISTER^S  Black  and  Colored  Silk,  Miror  and 
Panne  Velvets  in  over  60  shades  for  you  to  select  from. 

Velveteens  for  Hats  and  Toques 

All  colors  and  qualities  that  the  trade  demand.     They  are  W^ORRALL'S 
dye  and  finish,  therefore  THE  BEST. 

Three  ranges  of  Fancy  Printed  Blousing  Velvets,  very  choice  goods, 

exclusive  designs. 

Two  ranges  of  Wide  Wale  Corduroy  Costume  Velvets,  in  all  the  lead- 
ing shades. 

Silk-Tucked  Lisse  Insertion,  for  Blousing  and  Millinery  purposes. 

Velvet  Ribbons,  Silk  Ribbons,  Satin  Ribbons, 

Fancy  Ribbons,        Bebe  Ribbons, 

We    have    very    handsome    Strappings   and  Trimmings,    Laces    and 

Embroideries. 

Shipments  coming  forward  every  week,  right  up-to-date  goods. 

Black  and  Colored 

TAMOLINE,         MOIRE,         TAFFETTA,  and  FANCV  SILKS. 

Fancy  Woolens 

Knitted  Shawls,    Gaiters,    Bootees,      Infantees,    Tarns,    Gloves  and  Hosiery. 


BROPHY,  CAINS  &  CO.,Montreal 
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Fur  Dyeing  and  Dressing 
in  Canada.       j^        j^ 

Its  Methods  and 
Features. 

FIR  dyeing  in  Canada,  while  not  so  large  as  to  be 
considered  a  leading  industry,  is  nevertheless  so 
unlike  all  others  that  it  derives  an  importance 
from  that  fact  alone.  Added  to  this,  that  with  the 
growth  of  the  country  in  wealth  and  population, 
in  which  every  loyal  Canadian  confidently  believes,  there  must 
be  a  big  future  before  the  fur-dyeing  and  dressing  business.  For 
it  is  not  to  be  supposed  that  while  Canada  produces  the  turs 
her  business  men  are  going  to  allow  English  and  American 
d3-ers  to  buy  the  raw  skins,  dress  and  dye  them,  fashion  them 
into  coats,  capes  or  other  garments,  and  sell  them  again  to 
the  Canadian  people.  This  is  done  now  to  some  extent ;  but 
our  own  dyers  are  gradually  absorbing  all  the  home  trade,  as 
well  as  dyeing  and  finishing  skins  from  foreign  countries  to  the 
.extent  of  about  $1,400,000  worth  of  raw  skins  per  year. 

SECRETS  OF  THE  TRADE. 

The  great  fur-dyeing  factories  of  Canada  are  in  Montreal. 
To  walk  through  one  of  them  is  most  interesting,  but  not  a 
bit  instructive  to  the  uninitiated,  for  the  fur-dyer  is  not  a  man 
who  wants  the  world  to  know  how  he  does  his  work;  and, 
while  he  cheerfully  answers  general  questions,  anything  in 
respect  to  the  dyes,  their  ingredients  and  manufacture,  the 
purposes  of  each  and  the  details  of  the  treatment  of  the  furs 
he  will  not  speak  of  very  freely.  This  is  doubtless  due  to  the  fact 
that  each  dyer  has  his  particular  method  of  treating  certain 
furs,  somewhat  different  from  others,  and  their  little  secrets 
are  very  carefully  guarded. 

SE.\LSKIN   DYEING. 

All  kinds  of  furs  are  handled  in  Canadian  dyeing  works 
except  the  Alaska  seal.  The  real  seal  dyeing  and  finishing  is 
done  in  England  alone,  and,  although  many  experiments  have 
been  made  and  are  still  being  made  by  dyers  in  other  countries 
to  learn  the  secret  of  the  English  dyer,  they  have  so  far  been 
failures.  The  chief  difficulty,  according  to  those  who  have 
tried  to  handle  the  seal  fur,  lies  not  in  the  coloring,  but  in  the 
plucking.  The  long  hairs  of  the  seal  must  all  be  pulled  out 
before  the  fur  presents  the  soft,  tufty  surface  we  look  for  in 
sealskins;  and  this  work  must  be  done  evenly  all  over  the  fur. 
Sometimes  the  hair  breaks  off  short,  and  sometimes  the  under- 
fur  is  plucked  out,  presenting  an  uneven  surface  which  spoils 
the  fur.  There  are  machines  in  use  in  England  and  in  the 
United  States  to  do  this  work,  but  it  is  the  opinion  of  those 
well  versed  in  the  subject  that  no  machine  can  produce  the 
results  that  a  competent  workman  can  by  plucking  by  hand. 

DYEING   PROCESS   DIFFICULTIES. 

But  the  dyeing  process  also  presents  great  difficulties.  It  is 
not  the  coloring  of  the  surface  fur  that  makes  the  dyers  of  the 
world  almost  despair.  This  can  be  produced  easily  enough, 
and  many  are  the  skins  that  are  dyed  in  imitation  of  seal 
which  present  almost  the  same  appearance  at  first  glance  as 
the  real  seal.  But  how  that  golden  brown  color,  that  lies 
under  the  surface,  nearest  to  the  leather,  is  produced  passeth 
all  understanding — at  least  all  understandings  but  that  of  the 
gentleman  in  London  who  does  the  seal  dyeing  for  the  world. 
Some  persevering  dyer  may  find  out) in  the  future,  but,  in  the 
meantime,  we  must  let  the  Englishman  do  the  work  for  us. 

SCARCITY  OF   SEALSKINS. 

Sealskins  are  becoming  scarce,  in  spite  of  the  efforts  to 
protect  them.    The  real  Alaska  seal  is  alreadj'  very  scarce,  and 


the  prices  paid  for  jackets  and  coats  of  this  fur  are  too  high  to 
make  the  possessing  of  such  a  garment  a  luxury  to  be  enjoyed 
by  any  but  the  wealthiest  people.  Two  or  three  other  grades 
of  sealskin— Copper  Island,  Northwest  Coast,  etc.— have  also 
splendid  wearing  qualities;  but,  although  scarcely  different 
from  the  Alaska  seal  when  new,  they  lose  the  rich  appearance 
of  the  latter  after  being  worn  some  time. 

Now  and  then  someone  has  a  sealskin  or  two  which  he 
wants  dyed,  and,  as  the  cost  -of  sending  them  to  England  to 
be  treated  would  be  too  great,  they  are  handed  to  a  Canadian 
dyer.    Apart  from  this,  there  is  no  real  seal  dyeing  in  Canada. 

INITIATORY   PROCESSES. 

When  the  fur-dyer  and  dresser  receives  the  skins,  he  first 
soaks  them  in  large  vats  of  water  until  they  become  soft  and 
pliable.  They  are  then  worked  on  beams  before  being  sent  to 
the  scraping  table.  The  first  scraping  does  not  require  any 
practical  knowledge,  and,  if  not  performed  by  machines,  is 
done  by  one  of  the  ordinary  laborers  about  the  place  who  has 
had  few  experiences  in  the  work.  The  second  scraping,  which 
puts  the  fine  finish  on  the  leather,  requires  a  good  deal  of  skill. 
It  is,  in  fact,  a  trade  of  itself  The  leather  must  be  cut  down 
perfectly  even  all  over  the  surface.  If  the  paring  were  con- 
tinued too  far  in  places  or  not  far  enough  in  others,  the  result- 
ing thinness  and  thickness  would  ultimately  lessen  the  value 
of  the  piece. 

RACOON   SKIN   DYEING. 

The  commonest  fur  with  our  dyers  and  finishers  is  the 
racoon.  This  has  been  a  favorite  fur  with  men  for  many 
years,  but  it  is  not  so  long  since  it  has  been  generally  worn  by 
women  Now,  however,  it  appears  to  be  becoming  fully  as 
well  liked  for  ladies'  jackets.  The  number  of  racoon  garments 
in  use  can  perhaps  be  imagined,  when  we  learn  that  one 
Montreal  dyer,  H.  R.  Gutheil,  handled  150,000  of  the  skins 
alone  last  year.  The  racoon  skin  is  a  hard  one  to  treat. 
Such  a  variety  of  light  and  dark  shades  are  included  in  a  skin 
that  a  great  deal  of  care  is  necessary  to  bring  these  to  the 
desired  color.  The  tails  are  left  in  their  natural  state,  and 
are  never  dyed. 

THE   MAKING   OF   TAILS. 

The  manufacture  of  tails  in  different  furs,  it  might  be  here 
stated,  is  common.  A  piece  of  the  fur  is  cut  out  and  sewed 
around  a  stout  cord.  These  are  much  used  for  ladies'  capes 
and  muffs. 

THE   SKINS  OF   PERSIAN   LAMBS. 

Persian  lamb  and  grey  lamb  are  d3'ed,  but  not  to  change 
the  color.  The  Persian  lamb's  wool  in  its  natural  state  lacks 
that  lustre  which  we  see  in  garments  of  the  kind,  and  it  is 
immersed  in  a  black  dye  for  this  purpose.  The  leather,  which 
is  also  dyed  a  blue  black,  is  in  its  natural  state  as  white  as 
that  of  the  grey  lamb.  Grey  lamb  is  rarely  dyed  black.  In 
some  cases,  if  a  wholesale  merchant  should  have  a  grey  lamb- 
skin a  little  offcolor,  or  not  matching  with  the  rest,  it  is  sent 
to  be  dyed  ;  but  the  result  is  never  satisfactory.  The  perfectly 
black  color  cannot  be  reproduced,  and  the  general  appearance 
of  the  fur  is  different  to  the  Persian  lamb. 

Sheepskins  are  imported  from  Asia  to  a  great  extent  to  be 
dved  and  combed  into  imitation  of  bufiJalo.  The  real  bufialo 
robes  or  coats  in   use  are  very  few,  and   are   not  increasing. 
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But  a  certain  kind  of  sheep,  with   long,  wavy  wool,  provides 
most  of  the  "buffalo"  robes  we  see  now. 

OTTER   SKIN   DYEING   A  FINE   ART. 

Otter  is  a  fur  which  requires  all  the  dyer's  art  to  color  well. 
This  is  not  placed  in  the  vat,  but  requires  the  more  artistic 
treatment  of  "tipping."  This  is  done  with  a  brush,  dipped  in 
whatever  dye  the  fur  takes,  and  only  one  who  has  carefully 
studied  all  the  color  effects  in  the  natural  fur  can  make  a  suc- 
cess of  the  "tipping"  process.  The  light  parts  are  toned 
down  to  the  same  shades  as  other  portions  of  the  fur,  and  it  is 
easy  to  make  a  mistake.  Great  care  must,  of  course,  be  exer- 
cised to  keep  any  of  the  dye  from  coloring  the  fluffy  fur  under 
the  long  hairs. 

SOME   OTHER   SKINS. 

Fox,  of  course,  is  largely  used,  and  it  is  by  no  means  the 
easiest  fur  to  dye.  The  red  fox,  in  its  natural  color,  requires 
tipping;  but  when  dyed  a  sable  or  other  color,  is  merely  sub- 
merged in  the  vat  and  colored  all  over  to  a  certain  shade.  The 
blue  fox  is  a  fur  which  hardly  receives  its  due  from  furriers  or 
dyers.  This,  if  it  could  be  dyed  properly,  would  no  doubt  sell 
well;  but  no  satisfactory  dye  has  yet  been  brought  out  for 
blue  fox.  Dyers  are  continually  on  the  lookout  for  something 
to  produce  a  certain  shade,  or  a  novelty  in  fur  color,  but  the 
blue  fox  has  not  been  paid  much  attention.  The  result  is  that 
furriers  are  not  as  ready  to  recommend  blue  fox  as  some  other 
furs. 

Rarely  are  the  skins  of  domestic  animals  dyed.  Dogskin 
caps,  of  course,  are  very  common,  but  this  is  used  in  its 
natural  state— too  cheap  for  the  operation  of  dyeing. 

Kangaroo,  wombat,  rabbit  and  several  other  skins  are 
imported  here  from  Australia  and  several  other  countries.  We 
also  get  a  good  number  cf  squirrel  skins  from  England.  These 
furs  are  all  dyed  and  finished  here. 

Our  own  bears,  the  grizzly,  brown  and  black,  also  help 
to  furnish  us  with  furs,  but  only  to  a  limited  extent. 


NOTES  OF  NORTHWEST  TRADE. 

IMPROVED  WEATHER  BRINOS  inPROVED  TRADE— 
BRIGHT  CROP  OUTLOOK-PAYmE^TS. 


From  our  Own  Coirespondent. 


Winnipeg,  July  19,  1902. 


DRY  GOODS  trade  in  the  West  presents  few  new  features. 
Since  last  writing  the   weather  has   been  almost  con- 
tinuously fine  and   warm,   so   that  sorting  trade   has 
been  brisk  in  all  Summer  lines. 

Jobbers  still  have  considerable  stocks  on  hand,  and  a 
special  effort  will  be  made  to  clear  them  out  this  coming  week, 
when  large  numbers  of  merchants  will  be  in  from  as  far  west 
as  the  Rockies.  All  the  jobbing  houses  of  the  city  have  got 
the  remains  of  their  Summer  stocks  in  shape  for  such  selling, 
and  all  their  travellers  are  in  off  the  road  prepared  to  enter- 
tain their  numerous  guests.  All  indications  for  Fall  trade  are 
good,  and  travellers  in  for  Fair  week  report  a  most  satisfactory 
trade  in  nearly  every  line. 

In  spite  of  an  undue  amount  of  wet  weather  the  crops 
throughout  Manitoba  and  the  West  generally  are  in  good 
condition  and  fully  as  well  advanced  as  they  were  at  the  same 
date  last  year.  There  are  some  small  districts  where  there  is 
an  exception  to  this  rule,  but  they  are  not  large  enough  to  cut 
any  material  figure  in  the  country. 

Another  two  months  of  fine  weather  will  see  a  most 
bounteous  crop  harvested  in  good  condition. 

Paper  is  a  little  slow,  but  that  is  not  unusual  at  this 
season  of  the  year. 


Knox,  Morgan  &  Co 


Wholesale  Dry  Goods, 


^  oe  HAHILTON,  ONT. 


New  and  attractive  exhibit  of 

FRENCH  FLANNELS 

go  choice  patterns — retailers'  50c.  line.    Can  deliver  now.     Send  for  samples. 

SHAWLS        SHAWLS 

Knitted,  Square  and  Umbrella  Styles  in  Cream,  Black,  Pink,  Red,  Chinchilla  and 
White,  to  retail  at  50c.,  75c.,  $1.00  and  $1.25.  Also  full  line  of  Wool  Wraps,  Wool 
Longs  and  Velvet  Reversible  Shawls.  Prices  at  from  50c.  to  $5.00.  Our  special 
wrap  at  $1.00  is  a  live  line. 

SWEATERS — Boys'  and  Men's  at  popular  prices.     Our  makes  and   values 
have  brought  a  large  increase  of  business  to  this  department. 

SHIRTS  and  DRAWERS— Unshrinkable  and  Elastic  Ribs  are  having  a 
big  run.     It  will  pay  you  to  repeat  these  goods  early. 

LETTER  ORDERS  RECEIVE  SPECIAL  ATTENTION. 
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I  IRREGULAR  R00^8.  t 

I i 

TAPE  measures  are  often  incorrect  and  cause  considerable 
unnecessary   trouble  and    expense.      The    tape    of   the 
measurer  should   be  compared   with  the   tape    of   the 
carpet  cutter. 

To  measure  a  carpet,  first  make  a  drawing  to  accurately 
represent  the  shape  of  the  floor  to  be  covered. 

The    diagram    presented    herewith    represents    a    saloon 
parlor.    The  letter  A  indicates  a  door  between  the  parlor  and 
the  hall ;   B  is  an  ogee  curve  caused  by  the 
hall  being  narrower  at  the  entrance  door 
than  it  is  a  few  feet  furthnr  back ;  C  is  an 
angular  bay  window ;  and  D  is  a  semi-cir- 
cular one.     In    such  a    case   the   measurer 
ascertains  the  radius  of  the  circle  and  marks 
the    figures     on    the    diagram,    as     in    the 
instance  in    which  the  radius   indicated  by 
the  dotted  lines  is  seen  to  be  3  ft.    314  in. 
When  the  window  will  not  form  a  patrt  of  a 
perfect  circle,  as  in  the  case  of  C,  the  meas- 
urer "squares  off"  the  space  in 
the  manner  shown  in  the  dia- 
gram. D-1  and  D-2  are  windows 
of  the  ordinarj'  kind.    W2  is  a 
quarter  circle  which  is  measured 
as    D    is,    excepting    that    the 
dimensions  are  taken  from  the 
outside  instead  of  the  inside  of 
the  circle ;    F    is  a    triangular 
baj'-window.       In     measuring, 
this    "squaring"    is   again   re- 
sorted   to,    as   shown    by    the 
dotted  lines,  which  represent  a 
space  of  2  ft.  6  in.  in  one  direc- 
tion and   2    ft.    10   in.   in    the 
other.     G  indicates  a  portion  of  an  ellipse  in 
which   the   process   of  "squaring"   is    again 
utilized,   and   the   part   of   a    triangle,  H,  is 
treated  in  the  same  manner. 

The  measurer  now  begins  to  apply  his  tape 
line  at  the  front  of  the  apartment.  He  first 
measures  the  total  breadth  there,  which  is  just 
18  ft.,  but  these  figures  although  noted  are  not 
placed  on  the  plan.  The  next  measure  taken  is 
from  the  left  hand  corner  of  the  front  of  the 
room  to  the  point  where  the  bay-window  C 
begins.  This  proves  to  be  3  ft.  and  is  put 
down  on  the  diagram,  then  the  entire  width 
of  the  bay-window  is  taken,  and  the  figures 
7  ft.  10  in.  thus  obtained  are  duly  marked  on 
the  plan.  The  distance  from  the  baseboard 
on  the  right  hand  side  to  the  window,  7  ft.  2  in.,  is  next  ascer- 
tained and  placed  on  the  diagram.  The  sums  of  the  last  three 
measurements  being  added  together,  and  showing  a  total 
of  18  ft.,  prove  that  the  figures  are  correct. 

The  next  measurement  taken  is  from  the  point  I  to  the 
beginning  of  the  ogee  curve,  which  is  2  ft.  The  curve  itself  is 
divided,  as  shown  by  the  dotted  lines  in  the  diagram.  In 
this  instance  one  of  these  spaces  measures  but  4  in.  in  one 
way,  while  the  other  5  measure  6  in.  each  in  the  same  direc- 
tion. Then  measuring  from  the  line  of  the  baseboard  to  the 
angle  formed  by  the  dotted  lines,  the  distance  is  found  to  be  2 
ft.  10  in.     The  depth,  measuring  down  the  dotted  line,  is  1  ft. 


4  V2  in.  Six  in.  further  along  another  measurement  is  taken, 
and  proves  to  be  1  ft.  3  in.  The  same  process  is  repeated  at 
the  points  indicated  by  the  short  dotted  lines,  and  all  the 
measurements  so  obtained  are  duly  transferred  to  the  dia- 
gram. The  distance  from  the  ogee  to  the  door,  2  ft.  6  in.,  the 
width  of  the  door,  5  ft.,  and  the  distance  from  the  door  to  the 
point  H,  are  all  marked  down  separately  on  the  plan.  The 
angle  F  H  being  square  is  seen  to  be  7  in.  deep  and  1  ft.  2  in. 
long.  The  ellipse  G  is  marked  off  in  the  same  manner  as  the 
ogee  curve,  excepting  that  being  larger  than  the  latter  the 
spaces  between  the  lines  are  made  wider.  The  next  measure- 
ment is  from  the  point 
M  of  the  baseboard  to 
the  beginning  of  the 
bay-window  F,  2  ft. 
2  in.  Then  the  width 
of    the     window      is 


taken,  5  ft.  The 
measurements  inside 
the  window  require 
no  explanations. 
Windows  of  this  size 
are  usually  filled  in 
with  plain  carpet  or 
filling.  In  measur- 
ing for  the  quarter 
circle  E,  it  is  found 
that  a  right  angle 
can  be  struck  by  run- 
ning the  short  dotted 
lines  atLandK  back 
a  distance  of  1  ft.  4 
in.  each  and  these  figures,  together 
with  the  distance  from  the  right  to 
the  centre  of  the  quarter  circle  1  are 
noted.  The  measurements  on  the  left- 
hand  side  of  the  room  require  no 
special  explanation.  The  measures 
of  the  entire  length  of  the  sides  of  a  room  and  widths  of  the 
ends  must  be  compared  with  the  sums  of  the  short  measures 
taken,  as  was  explained  in  referring  to  the  measurement  of  the 
front  of  the  parlor.  In  measuring  a  square  room,  in  which 
the  two  sides  are  of  the  same  length  and  the  two  ends  are  of 
equal  width,  it  is  not  necessary  to  take  the  diagonal  measures 
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ECONOMIZE  " 

In  Your  Trade. 

Your  goods  have  become  shelf-worn,  faded  or  off  color.  It  is  no  economy  to 
keep  them  on  your  shelves  in  that  condition — only  occupying  good  space.  No 
shopper  will  buy  such  goods. 

But  no  need  to  have  them  in  such  condition.  Go  over  your  stocks  and  make  up 
a  parcel  from  out  of  those  goods  that  will  not  sell.  Send  them  here  and  when  we 
have  dyed  them  to  some  fashionable  or  staple  color  you  will  be  surprised  how  quickly 
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to  tell  the  difference  between  these  refi'eshened  goods  and  those  fresh  from  the  manu- 
facturer. 
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R    PARKER  &  CO., 
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shown  in  the  diagram.  Their  purpose  is  to  establish  to  a  cer- 
tainty the  onforiuation  of  an  irregularly  shaped  apartment. 

Thus  the  Hue  running  from  J  to  M  is  used  to  prove  the 
triangle  formed  bv  the  points  J,  I,  M.  The  line  from  J  to  N 
"proves"  the  triangle  made  b3-  J,  I  and  N.  The  line  from  T 
to  H  proves  the  angle  formed  by  T,  H  and  I.  These  diagonal 
measures  must  be  taken  with  especial  care. 

After  the  measurements  have  all  been  placed  in  the  dia- 
gram, the  next  operation  in  order  is  to  reproduce  the  plan  by 
chalking  marks  on  the  floor  of  the  cutting  room,  but  making 
this  second  diagram  to  correspond  in  size  with  the  measure- 
ments given  in  the  first  one.  Beginning  at  the  point  marked 
I,  the  measurer  marks  out  on  the  floor  a  straight  line  running 
Lo  M,  and  embracing  a  distance  of  23  ft.  6  in.,  which  is  the 
total  amount  of  all  the  short  measures  on  the  right-hand  side 
ot  the  room.  Then  sticking  an  awl  through  the  ring  of  the 
tape  line  at  the  point  M.and  measuring  diagonally  towards  J, 
a  mark  is  made  at  a  distance  of  24-  ft.  3^4  in.  from  M.  The 
tape  line  is  then  run  along  from  1, 18  ft.  (the  width  of  the  front 
of  the  apartment)  to  where  it  joins  the  line  drawn  from  M, 
and  here  the  point  T  is  established.  The  point  Lis  established 
by  measuring  from  J  20  ft.  8  in.  to  the  point  where  measure- 
ment of  27  ft.  14  in.  from  I  will  meet  it.  The  line  from  I  to  L 
proves  the  triangle  formed  by  J,  I,  L.  The  line  from  I  to  K 
proves  the  triangle  formed  by  I,  K  and  M.  After  the  points 
L,  J,  I,  M  and  K  have  been  marked  on  the  floor  and  connected 
bv  chalk  lines,  the  ellipse  curves  and  baj'  windows  can  then  be 
drawn  out  on  the  floor  by  the  short  measurements,  as  shown 
in  the  diagram. 

The  next  stage  in  the  operations  is  to  lay  the  border  on 
the  floor  along  the  chalk  lines  which  indicate  the  baseboard 
of  the  room  to  be  carpeted.  If  it  is  a  square  one,  there  will,  of 
course,  be  only  four  mitrings  required.  In  an  apartment  like 
that  represented  in  the  diagram,  more  mitring  is  necessary. 
Some  cutters  would  avoid  mitring  around  the  ogee  curve;  but 
to  make  a  first-class  job,  mitring  would  be  obligatory  even 
there. 

The  amount  of  mitring  essential  depends  greatly  upon  the 
width  of  the  border.  A  narrow  one  requires  more  than  a  wide 
border.  When  the  border  has  been  fitted  in  its  place  on  the 
floor,  the  carpet  is  taken  in  hand.  In  arranging  it  inside  the 
border,  care  is  observed  to  avoid  unnecessar}-  waste  of 
material  in  matching  the  breadths,  and  such  odd  pieces  as 
may  happen  to  be  made  in  the  matching  process  are  utilized 
as  much  as  possible  for  filling  in  around  the  windows,  etc. 

When  the  cutters'  labor  has  been  finished  the  carpet  com- 
pletelv  covers  the  diagram  on  the  floor.  The  border  is  then 
basted  to  the  carpet  at  intervals  of  a  foot,  its  breadths  are 
fastened  together  in  the  same  way,  and  it  is  then  carried  to 
the  sewing-room,  where  the  sewers  complete  the  work. 


THE  MODERN  PANAMA  HAT. 

ITS  ORIGIN  AND  HOW  IT  IS  MADE. 

THE  cause  of  the  popularity'  of  the  Panama  hat  lies  in  the 
beauty  of  the  shape  in  which,  after  hundreds  of  years, 
it  has  at  last  come  to  be  made.  For  these  hats,  for  200 
and  may  be  300  or  400  years,  have  been  made  by  the  Indians 
of  South  America,  but  they  were  all  worn  up  to  1900  in  the 
natural  round-crown  shape,  and  had  a  form  that  was  unen- 
durable save  to  old  men — a  circular  form  with  a  crease,  like 
the  crease  in  a  pair  of  trousers,  running  through  the  centre  of 
the  crown. 

In  1897,  however,  an  ingenious  dealer  in  Guayaquil,  the 
shipping  point  of  Ecuador,  had  a  few  dozen  hats  braided  and 
blocked  in  what  is  termed  the  fedora  or  Alpine  or  tourist 
shape.  These  he  sent  to  London,  and  one  of  them  he  pre- 
sented to  the  Prince  of  Wales.  Their  success  was  instantaneous 
and  overwhelming. 

Panama  hats  are  made  by  old  men,  women  and  little  child- 
ren in  the  interior  of  Ecuador — whence  the  best  come — and  of 


Colombia  and  of  Peru.  They  are  woven  of  the  leaves  of  the 
screw  palm,  which  the  Indians  call  the  jipi-japa  (pronouncing 
it  hippy-happa),  and  which  naturalists  call  the  carludovica 
palmata.  It  is  a  stemless  species,  common  in  shady  places 
all  over  Panama,  and  along  the  coast  of  New  Granada  and 
Ecuador.  The  leaves,  pleated  like  a  fan,  are  borne  on  three- 
cornered  stalks,  6  to  14  feet  high.  They  are  about  four  feet  in 
diameter  and  deeply  cut  into  four  or  five  divisions,  each  of 
which  is  again  cut.  The  leaves  are  gathered  while  young  and 
stiff,  and  the  parallel  veins  are  removed,  after  which  thej'  are 
split  into  shreds,  but  not  separated  at  the  stalk  end.  and 
immersed  in  boiling  water  for  a  short  time  and  bleached  in 
the  sun. 

These  fibres,  which  are  a  half-inch  in  width  and  a  yard  in 
length,  are  rolled  by  the  weavers  from  either  edge.  They  thus 
become  each  a  yard  long  straw,  round,  with  two  little  circles 
showing  on  the  under  side.  The}'  are  then  pressed  out  flat, 
and  are  ready  for  the  process  of  weaving.  They  are  rolled  in 
that  peculiar  way  in  order  that  they  may  have  no  raw 
edge. 

The  Indian  weavers  can  work  by  natural  light  during  only 
the  first  hour  of  daybreak  and  the  last  hour  of  twilight. 
Through  the  rest  of  the  day  the  sun  is  so  warm  and  the  air  so 
dr3'  that  the  fibres  of  the  palm  become  brittle  and  break  in  the 
weaving.  But  at  dawn  and  twilight  the  air  is  sufficiently 
moist  to  permit  of  the  making  of  hats  of  an  ordinary  fineness, 
though  the  extemely  fine  ones — those  that  cost  from  $100  up 
— are  never  worked  on  save  by  candle  light. 

The  Indians — old  men,  women,  boys  and  girls — sit  on  the 
ground  before  their  little  houses  to  work,  the  hat  block,  a 
wooden  sphere,  between  their  knees.  Their  straw  is  pliable, 
and  every  moment  they  dip  it  in  water.  They  begin  to  weave 
from  the  centre  of  the  crown,  and  their  little  circular  begin- 
ning, which  is  the  size  of  a  ten-cent  piece,  is  called  the  button. 
By  this  button  an  expert  can  tell  where  a  hat  was  made,  for 
the  Panama  of  Ecuador  has  a  button  of  one  shape,  that  of 
Colombia  another,  that  of  Peru  another,  and  those  of  Jamaica 
another  still. 

In  keeping  the  price  uniform  the  importers  will  suffer  now 
and  then,  for  the  market  in  South  America  is  most  unstable. 
Middlemen  run  it.  The}'  are  Swiss  and  Germans,  residents  of 
Guayaquil,  who,  receiving  an  order  from  the  North,  distribute 
it  among  the  many  Indian  weavers  of  the  interior,  and  collect 
a  commission  at  both  ends.  They  never  guarantee  prices.  A 
shipment  of  hats  may  arrive  from  them  to-day  billed  at  $50  a 
dozen  and  another  shipment  of  the  same  quality  may  come  in 
to-morrow  billed  at  $70. 

A  hat  of  the  very  finest  qualit}'  takes  six  months  in  the 
weaving;  its  texture  is  like  damask,  and  its  fibres  are  as  deli- 
cate as  threads  of  linen.  A  straw  broken,  a  knot  obtruding 
on  the  pattern  decreases  the  value  of  this  hat  from  50  to  75 
per  cent.     Hence  the  care  the  natives  use  maj-be  imagined. 

Woven  from  end  to  end  by  hand,  Panama  hats  cannot  be 
made  save  by  those  born  and  bred  to  the  art.  The  little 
children  down  there  are  set  to  work  on  little  native  hats  of 
coarse  palm  fibre  as  soon  as  they  are  six  or  seven  years  old. 
Thej-  pursue  the  work  daily,  advancing  each  season  to  a  fibre 
of  finer  quality,  and  in  12  or  13  years — by  the  time,  that  is, 
that  they  are  20 — they  are  able  to  make  Panamas  of  a  fairly 
good  sort.  The  maiority  never  become  expert  enough  to 
weave  the  finest  hats  that  bring  the  fancy  prices. 

The  goods  come  North  unshaped  and  unbleached,  which  is 
what  the  dealers  wish,  or  coated  thickh-  with  gum  and 
powdered  sulphur,  which  is  undesirable.  This  coating  must 
be  washed  off,  and  the  process  requires  two  or  three  days' 
time.  Perhaps  one  of  the  strongest  features,  of  the  Panama 
hats  is  the  fact  that  their  capability  for  shapes  are  limitless. 
The  fedora  and  the  cow-puncher  may  be  said  to  represent  the 
staples  and  the  freaks.  As  a  Summer  hat,  they  are  without  a 
peer.     Stylish,  jaunty,  they  find  favor  everywhere. 
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REQUISITES  FOR  SUCCi:SS 
IN  BUSINESS. 


By  Andrew  Carnegie. 


THE  secret  of  success  is  a  simple  matter  of  honest 
work,  ability  and  concentration.  There  is  no  ques- 
tion about  there  being  room  at  the  top  for  the 
exceptional  man  in  any  profession.  The  problem  is 
how  to  get  there.  The  answer  is  simple  :  Conduct 
your  business  with  just  a  little  more  ability  than  the  average 
man  in  3'our  line.  If  you  are  only  above  the  average  your 
success  is  assured,  and  the  degree  of  success  is  in  ratio  to  the 
greater  degree  of  ability  and  attention  which  you  give  above 
the  average. 

There  are  always  a  few  in  business  who  stand  near  the 
top,  there  are  always  an  infinitely  greater  number  at  and  near 
the  bottom.  And  should  you  fail  to  ascend  the  fault  is  in  your- 
self. Those  who  fail  may  say  that  this  or  that  man  had  great 
advantages,  the  fates  were  propitious,  the  conditions  favor- 
able. Now  there  is  very  little  in  this;  one  man  falls  in  the 
middle  of  the  stream  which  he  tries  to  jump,  and  is  swept 
away,  and  another  tries  the  same  feat  and  lands  upon  the 
other  side. 

Examine  these  two  men.  You  will  find  that  the  one  who 
failed  lacked  judgment ;  he  had  not  calculated  on  the  means  to 
the  end;  he  was  a  foolish  fellow;  he  had  not  trained  himself; 
he  could  not  jump;  he  took  the  chances.  He  was  like  the 
young  lady  who  was  asked  if  she  could  play  the  violin,  and 
who  said  she  "did  not  know;  she  never  tried."  Now,  the 
other  man  who  jumped  the  stream  had  carefully  trained  him- 
self; he  knew  about  how  far  he  could  jump,  and  there  was  one 
thing  "dead  sure"  with  him,  he  knew  he  could  jump  far 
enough,  at  anj-,  rate  to  land  at  a  point  from  which  he  could 
wade  ashore  and  tr}'  again.     He  had  shown  judgment. 

All  pure  coins  have  their  counterfeits;  the  counterfeit  of 
business  is  speculation.  A  man  in  business  always  gives  value 
in  return  for  his  revenue,  and  thus  performs  a  useful  function. 
His  services  are  necessary  and  benefit  the  community  ;  besides, 
he  labors  steadily  in  developing  the  resources  of  the  country, 
and  thus  contributes  to  the  advancement  of  the  race.  This  is 
genuine  coin.  Speculation,  on  the  contrary,  is  a  parasite 
fastened  upon  the  labor  of  business  men.  It  creates  nothing 
and  supplies  no  want.  When  the  speculator  wins  he  takes 
money  without  rendering  service  or  giving  value  therfor,  and 
when  he  loses  his  fellow-speculator  takes  the  money  from  him. 
It  is  a  pure  gambling  operation  between  them,  degrading 
to  both.  You  can  never  be  an  honest  man  of  business  and  a 
speculator.  The  modes  and  aims  of  the  one  career  are  fatal  to 
the  other.  No  business  man  can  honestly  speculate,  for  those 
who  trust  him  have  a  right  to  expect  strict  adherence  to  busi- 
ness methods.  The  creditor  takes  the  usual  risks  of  business, 
but  not  those  of  speculation.  The  genuine  and  the  counterfeit 
have  nothing  in  common. 

That  95  per  cent,  fail  of  those  who  start  business  upon 
their  own  account  seems  incredible,  and  yet  such  are  said  to 
be  the  statistics  upon  the  subject.  Although  it  is  said  that 
figures  will  say  an3-thing,  still  it  is  a  fact  that  the  proportion 
is  very  great.  Do  not  think  that  I  wish  to  discourage  any 
one  from  attempting  to  ba  his  own  master  and  having  a  busi- 
ness of  his  own.  Very  far  from  it.  Besides,  the  coming  busi- 
ness man  is  not  to  be  discouraged  by  anything  that  anybody 
can  say. 

Now,  what  may  be  claimed  for  business  as  a  career  is  that 
the  man  in  business  is  called  upon  to  deal  with  an  ever- 
changing  variety  of  questions.  He  must  have  an  all-round 
judgment  based  upon  knowledge  of  many  subjects.  It  is  not 
sufficient  for  the  great  merchant  and  business  man  of  our  dav 


that  he  knows  his  own  country  well,  its  physical  conditions, 
its  resources,  statistics,  crops,  waterways,  its  finances,  in 
short,  all  conditions  which  afifect  not  only  the  present,  but 
which  give  him  data  upon  which  he  can  predict  with  some 
degree  of  certainty  the  future. 

He  must  possess  one  of  the  rarest  qualities  ;  he  must  be  an 
excellent  judge  of  men;  he  often  employs  thousands,  and 
knows  how  to  bring-  the  best  out  of  various  characters;  he 
must  have  the  gift  of  organization ;  he  must  have  executive 
ability  ;   must  be  able  to  decide  promptly  and  wisely. 

No  professional  life  embraces  so  many  problems,  none 
requires  so  wide  a  view  of  affairs  in  general.  I  think,  there- 
fore, that  one  may  justly  and  fairly  say  for  the  business 
career  that  it  must  widen  and  develop  the  intellectual  powers 
of  those  who  follow  it. 

On  the  other  hand,  the  professional  career  is  immeasurably 
nobler  in  this  :  that  it  has  not  for  its  chief  end  the  mere  aim 
of  money-making. 

To  make  money  is  no  doubt  the  primary  consideration 
with  most  young  men  who  enter  it. 

I  think  if  you  look  into  your  heart  you  will  find  this  to  be 
true.  But,  while  this  may  be  the  first,  it  should  not  be  the 
last  consideration.  There  is  the  great  good  which  a  man  can 
do  in  developing  the  resources  of  his  country,  in  furnishing 
employment  to  thousands,  in  developing  inventions  which 
prove  of  great  benefit  to  the  race  and  help  it  forward.  The 
successful  man  of  affairs  soon  rises  above  the  mere  desire  to 
make  money  as  the  chief  end  of  his  labors  ;  that  is  superseded 
by  thoughts  of  the  good  he  does  in  the  line  which  I  have  just 
mentioned. 


A    NEW    HAT    BOX. 


The  tendency  of  the  times  is  to  be  always  demanding 
something  new,  and  in  this  regard  enterprising  manufacturers, 
etc.,  are  endeavoring  to  supply  the  demand.  A  year  or  so  ago 
such  a  thing  as  a  pyramid  folding  hat  box  was  almost  un- 
known, and  people  had  to  be  content  with  the  old  style  round 
or  square  bandbox,  which  was  appalling  in  its  bulk.  The 
Dominion  Paper  Box  Co..  of  38-40  Adelaide  street  West, 
Toronto,  have  come  nobly  to  the  rescue  in  this  respect.  To-day 
over  1,000.000  of  these  pyramid  hat  boxes  are  in  use,  and  the 
demand  is  steadily  increasing.  The  main  feature  of  the  box  is 
its  shape,  the  four  sides  converging  to  a  point.  In  this  manner 
the  hat  is  held  firmly  in  place  and  cannot  shake  about,  nor 
does  it  make  any  difference  if  the  box  is  upside  down.  This 
convenience  in  travelling  can  be  more  easily  imagined  than 
described.  Nor  does  the  benefit  of  the  pyramid  hat  box  stop 
here.  Another  of  its  strong  points  is  the  small  compass  into 
which  it  can  be  put  when  not  in  use.  This  v^'hole  box  will  fold 
up  perfectly  flat,  in  shape  similar  to  a  square  envelope,  and 
occupying  less  than  a  hundredth  part  of  the  space  required  bj' 
the  ordinar}' bandbox.  They  are  thus  invaluable  to  merchants 
and  millinery  dealers,  as  they  occupy  so  little  floor  space,  j'et 
are  always  ready  for  use. 

In  fact,  the  folding  box  has  come  to  stay,  and  is  now  in 
use  generally  b}' dry  goods,  clothing  merchants,  etc.,  largely 
superseding  the  use  of  wrapping  paper  and  all  such  antiquated 
methods.  An  advertisement  of  The  Dominion  Paper  Box  Co. 
on  onother  page  will  be  found  interesting  to  our  readers,  as  it 
gives  full  particulars  and  illustrations  of  the  modern  folding 
boxes,  which  are  now  so  largeh-  used  b3'the  most  enterprising 
of  the  trade. 


SOME     NEW    REPRESENTATIVES. 

Mr.  J.  N.  de  Schryver,  of  Auckland,  N.Z.,  is  now  represent- 
ing Messrs.  Stewart,  Allan  &  Lemaistre  in  Australia  and  New 
Zealand.  The  Toronto  representative  is  Mr.  W  J.  Tow, 
while  Mr.  Decks  still  covers  the  Southern  Ontario  district. 
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Be  Sure  You  Get  the  Best 

Raton's  Scotch  Boot  and 
Shoe  Laces 


BEAT  ALL  GERMAN   IMITATIONS." 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

See     ISIame     on     Every     Box. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sel^    Ag^ntis   -fc^r    Oanada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 


NORTH  BRITISH  BOOT  LACE  CO 

JohnstonGi   Scotland. 


Laces 

i»nm >>>»! I 


of  all  kinds. 


PUT   UP   IN  BEST    STYLE. 
BEST   VALUE    ALL    ROUND. 


7^ 


THE  TRADE  SUPPLIED  BY 

TRANK  e*  BRYCE,  Limited 

Toronto  IVIOIMTREAL.  Quet>eo 
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CloaKs  and  Mantles. 


PROSPECTS  for  the  future  in  the  cloak  business  are  most 
encouraging.  ,The  manufacturers  have  been  taxed  to 
their  utmost  to  keep  up  with  their  orders,  and  are  still 
very  bus^'  getting  out  new  designs  for  the  coming  season's 
trade.  The  high  st\'le  idea  in  the  Winter  garments  shows  a 
development  toward  the  lighter  weight  cloths  with  pliable  yet 
warm  interlinings.  Everything  points  towards  a  good  season 
in  all  lines. 

Outlook  for  Coming  Season. 

The  outlook  for  the  mantle  business  in  Canada  for 
the  coming  season  is  much  brighter  than  a  year  ago, 
according  to  a  director  of  S.  F.  McKinnon  &  Co.,  Limited, 
During  the  past  few  months  retailers  have  placed  very  fair 
orders  with  the  manufacturers,  and,  on  the  whole,  the  orders 
given  on  the  placing  trip  for  1902  are  considerably  in  advance 
of  1901.  This  is  accounted  for  largely  by  the  fact  that  in 
many  localities  the  loose  back  did  not  meet  the  popular  fancy, 
and  merchants  were  somewhat  timid  in  placing  early  orders. 
Although  in  the  larger  centres  the  loose-back  coat  has  been 
worn  for  some  seasons,  still  the  general  trade  did  not  adopt  it 
until  about  one  year  ago.  It  being  such  a  radical  change,  the 
customer  did  not  take  kindly  to  it,  and  it  required  some  per- 
suasion on  the  part  of  salespeople  to  induce  many  a  purchaser 
to  buy  this  style.  In  fact,  in  many  places  the  garments  carried 
over  from  the  season  previous  (being  tight-fitting  backs)  were 
put  on  sale  and  sold  at  a  fair  profit,  a  somewhat  exceptional 
circumstance  in  the  cloak  busmess.  The  trade  generally  has 
now  adopted  the  same  tight  backs,  customers  having  become 
accustomed  to  their  graceful  appearance,  and  the  business  of 
the  coming  season  will  be  largely  done  in  this  style  of  coat. 
The  length  of  the  mantles  to  be  worn  this  season  may  pos- 
sibly differ  in  certain  localities,  but  the  garments  that  have 
been  most  largely  bought  are  28  to  30  in.  and  38  to  42  in., 
with  a  fair  demand  for  Raglans  and  ulsters  56  in.  long.  Black 
is  always  a  good  seller,  and  this  season  promises  to  be  no 
exception  to  the  rule.  For  a  number  of  years  fawn  has  been 
a  very  great  favorite,  but  last  season  it  began  to  weaken  and 
was  largely  replaced  by  Oxford.  This  season  grey  will  be 
stronger  than  ever,  and  fawn  will  be  weaker  proportionately. 
The  major  portion  of  ladies'  jackets  are  lined,  and  some 
wholesalers  advise  the  trade  not  to  purchase  bright  colors,  as 
the  whole  feeling  in  this  market  as  well  as  New  York  seems  to 
be  for  self-colored  linings. 

Owing  to  the  greatly  increased  demand  for  Canadian 
made  jackets,  many  manufacturers  have  found  difficulty  in 
procuring  sufficient  help  to  turn  out  their  orders.  In  the  early 
part  of  the  season.  The  S.  F.  McKinnon  Co.,  Limited,  experi- 
enced this  trouble,  but  for  the  past  three  months  every 
machine  in  their  factory  has  been  filled,  and  they  anticipate 
giving  prompt  delivery  of  all  orders. 

A  Manufacturer's  Views  on  the  Cloak  Trade. 

When  asked  by  a  representative  of  The  Dry  Goods 
Review  as  to  the  present  condition  of  the  cloak  situation  and 
styles,  Mr.  C.  A.  Calkins,  managing-director  of  the  Merchants' 
Mantle  Manufacturing  Co.,  said: 

"  To  answer  fully  your  inquiry  as  to  what  I  think  of  the 
cloak  situation  in  Canada  at  the  present  time,  would  mean  a 
rather  lengthy  interview.  The  present  condition  can  only  be 
judged  b}'  comparison  with  the  past,  and  with  anticipations 
for  the  future.  The  cloak  business  in  Canada  during  the  past 
few  years  has  undergone  a  more  complete  change  than  any 


other  section  of  the  dry  goods  business,  and  is  now  much  in 
the  same  condition  as  it  was  in  the  United  States  10  years 
ago. 

"The  cloaks  sold  here  a  few  years  ago  were  all,  or  nearly 
all,  of  European  make,  the  merchant  usually  buying  his 
Winter  stock  in  the  early  Spring,  selling  all  he  could  the  first 
season  and  carrying  the  balance  to  the  next  Winter.  During 
late  years  this  wa3'  of  doing  business  did  not  meet  the  demand 
of  the  Canadian  woman,  who,  like  her  sister  itj  the  United 
States,  wanted  newer  styles  and  goods  more  Americanized 
and  better  suited  to  her  stj'le  of  dress.  A  few  dealers  whose 
business  was  large  enough  began  handling  United  States  made 
cloaks.  Although  higher  in  price,  these  goods  sold  simply 
because  they  were  new. 

"Ten  years  ago  every  dealer  sold  imported  cloaks,  a  few 
being  brought  from  New  York.  Some  3'ears  money  was  made; 
most  years  money  was  lost.  Now  all  dealers,  or  at  least  90 
per  cent,  of  them,  handle  Canadian-made  cloaks,  and  where 
the  buyer  bring*!  to  bear  his  best  judgment  and  puts  off  his 
large  purchases  until  he  knows  what  to  buy,  he  usually  makes 
money.  In  this  way  he  does  not  load  up  with  unsalable 
goods,  and  is  in  a  position  to  buy  new  things.  As  the  season 
advances  styles  change.  The  manufacture  of  cloaks  in  Can- 
ada has  now  reached  the  point  where  it  is  not  necessary  for 
the  retailer  to  buy  several  months  ahead  in  order  to  get 
delivery  in  time  for  his  season's  business.  Of  course,  the 
manufacturer, must  have  a  certain  amount  of  time  to  make  up 
his  goods,  as  he  must  buy  the  cloths,  which,  in  turn,  are  made 
to  his  order;  but,  as  the  cloths  are  less  than  half  the  total 
cost  of  the  manufactured  garment  and  are  usually  ver3'  staple, 
as  well  as  the  linings,  trimmings,  etc.,  he  should,  in  order  to 
protect  his  customers,  anticipate  his  wants.  I  believe  the 
Canadian  cloak  manufacturers  to-day  are  in  a  position  to  do 
this,  and,  if  they  would  not  attempt  to  sell  goods  for  Fall 
before  June  or  July,  as  is  done  in  the  United  States,  both  they 
and  the  retailer  would  make  more  money  and  the  cloak 
department  would  become  very  shortly  one  of  the  most  profit- 
able as  well  as  the  easiest  to  handle  in  the  store.  However, 
just  as  long  as  the  buyer  will  continue  to  buy  early,  the  manu- 
facturer will  be  there  to  sell  to  him,  as  he  is  in  the  business  to 
get  all  he  can,  and  cannot  afford  to  allow  the  other  fellow  to 
get  out  before  him.  My  opinion  is,  however,  that  too  early 
buying  is  a  mistake  and  greatly  to  the  injury  of  all  in  the 
cloak  trade  in  Canada,  and  benefits  only  the  foreign  maker." 

Cloak  Trade  News. 

John  Northway  &  Son,  cloak  manufacturers,  Toronto, 
report  business  to  be  exceptionally  brisk  at  this  season  of  the 
year,  and  large  orders  are  coming  in  for  Fall  and  Winter 
selling  goods.  This  firm,  on  account  of  their  inability  to  fill 
orders,  have  been  compelled  to  call  in  nearly  all  their  travel- 
lers. The  annual  picnic  of  the  firm's  employes  was  held  on 
July  20  to  Niagara  Falls,  at  which  a  most  enjoyable  time  was 
spent  by  the  large  number  present. 

The  "  Monte  Carlo"  coats,  says  Crerand's  Cloak  Journal, 
New  York,  which  were  introduced  in  silks  during  the  past 
Spring,  promise  to  be  a  pronounced  feature  this  Fall,  made 
up  in  kerseys  and  suitable  heavj^-weight  fabrics.  Most  of 
them  show  shoulder  capes  with  very  full  backs.  As  novelties 
pure  and  simple  they  are  well  thought  of. 

The  American  Costume  ManufacturingCo.,  8  St.  Lawrence 
street,  Montreal,  are  a  concern  that  have  recently  commenced 
the  manufacture  of  cloaks,  skirts,  etc. 

Fringes  will  again  be  the  most  popular  cloth  for  mantles 
for  the  coming  season,  with  Oxford  grey  as  the  predominating 
shade. 

Semi-fitting  backs  will  be  the  chief  style  of  back  in  vogue 
for  the  coming  Fall  season. 

Regarding  shades,  Oxford  grey,  fawn,  black  and  navy  are 
the  leaders,  with  a  few  browns  and  royal  blues. 
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Umbrellas 
For 

Christmas 
Trade. 


OUR 
MAGIC 
FOLDING 
UMBRELLA 

IS  THE  BEST 
ARTICLE 

OF  ITS  CLASS. 

"You  should  see  it." 


Our  representatives  will  be  on  their  routes  the  hrst  of  September. 
Our  line  will  eclipse  all  former  efforts,  and  we  solicit  your  early 
orders  to  guarantee  good  delivery. 


The  Irving  Umbrella  Company,  .i 


mited 


20  Front  Street  West,  TORONTO. 


<>.^.. 


TV)^''^ 


V 


COLD  WEATHER  IS  PROMISED 

THIS    FALL,    AND    IT'S    "UP    TO   YOU"    TO   GET    READV    FOR 

YOUR  BED  QUILT  TRADE. 


WE   ARE    READY    FOR     YOUR    ORDERS    NOW    WlTir 


WooI=filIed  Quilts,  from  $6.95  to  $13.00  per  dozen. 

*'Puritas*'  Cotton  Comforters,  from  $11.50  to  $45.00  per  dozen. 

Eider  Down  Quilts,   from  $31.00  to  $75.00  per  dozen. 

THE    BEST   RAXGE,     STVLES    AND     VALUES    EVER    SHOWN   IN    CANADA. 


THE  ALASKA  FEATHER  &  DOWN  COMPANY 


OF  MONTREAL.  LIMITED 


Edgar  McDougall,  President. 

J.  H.  Sherrard,  Vice-Pres.  and  Mang.-Director. 

J.  H.  Parkhill,  Secretary. 


Also  Operating ^ 

THE  CANADA  FIBRE  CO.  Limited. 


«©•  WARNING— We   will    be    rushed  to   death    in    November.       "  Nuff   sed." 
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SPECIAL  SALES. 

Continuecl    F*rom     I^ast     MorxtK. 


J 


FOLLOWING    are    two    additional    contributions  to   the 

discussion    of    the  subject    of  "Special    Sales,"  which 

was    dealt    with    by   a  number  of  our  readers  in   the 
July  issue  of  The  Dry  Goods  Rev'iew: 

W.  J.   Fereuson,  Stratford. 


You  can  make  or  break  the  reputation  of  a  store  by  a 
special  sale.  Excite  the  curiosity  and  aviditj*  of  women  for 
bargains  and  fail  in  having  them  in  quantity,  quality  or  price 
and  you'll  seriously  impair  the  advertising  and  general  repu- 
tation of  the  store;  be  as  good  or  better  than  your  ad  and 
j'ou  generouslj'  support  your  general  reputation.  It  pays  to 
have  a  sale  occasionally,  if  for  no  other  purpose  than  the 
latter.  Every  sale  needs  a  broad  announcement  and  descrip- 
tion of  goods  and  regular  and  sale  prices. 

James  Castell,  of  Mclntyre  <S  Castell,  Belmont,   Man. 

1.  The  cardinal  point  necessayy  to  a  successful  "Special 
Sale"  lies  in  creating  a  good  impression  right  on  the  start. 
Have  some  well-known  lines  of  goods  which  you  and  the  pur- 
chasing public  know  to  be  genuine  bargains  and  place  them  in 
a  prominent  position  both  in  your  store  and  windows.  By 
this  1  do  not  mean  that  you  are  to  be  content  to  rest  with 
this  and  expect  these  special  snaps  to  run  the  whole  thing. 
Not  at  all.  Your  special  sale-  is  generally  for  the  purpose  of 
reducing  your  stocks  and  converting  them  into  ready  money. 
Then  be  honest  about  it,  be  prepared  to  sacrifice  your  usual 
profit  for  the  success  of  your  sale.  These  are  preeminently  the 
days  when,  apart  from  the  moral  side  of  it  altogether,  it  pays 
to  be  strictly  honest, in  your  dealings  with  the  public.  The 
success  or  failure  of  your  future  "Sale"  will  depend  largely  on 
how  you  conduct  your  first  one. 

2.  The  untiring  use  of  display  cards  with  the  wording 
brief,  pointed  and,  above  all,  truthful.  Mr.  Merchant,  if  you 
have  a  young  man  in  your  employ  who  shows  natural  abilit3' 
for  the  designing  of  such  cards,  you  will  put  many  a  dollar  in 
your  own  pocket  by  encouraging  him  to  make  use  of  it  at  all 
times,  [f  not,  buy  one  of  the  many  lines  of  rubber  sign 
markers,  and  a  little  practice  will  soon  make  you  proficient  in 
the  use  of  it.  Someone  has  called  the  display  card  the  "  Silent 
Salesman,"  and  we  who  have  used  it  have  proved  the  truth  of 
it  over  and  over  again.  If  you  want  any  further  proof  of  this, 
just  walk  into  some  large  store  in  our  leading  cities  where 
they  are  used  every  day,  and  then  go  into  another  one  where 
they  are  not  in  evidence,  and  notice  the  effect  it  has  on  you 
personally. 

3.  Advertise,  and  do  it  well.  So  much  has  been  written 
about  advertising  that  very  little  could  be  added.  As  country 
merchants,  our  ways  of  reaching  the  buying  pubic  are  limited, 
and,  after  tr3'ing  them  all,  we  are  inclined  to  favor  the  circular 
mailed  as  a  personal  letter  direct  to  the  home.  In  the  course 
of  two  years' business  here  we  have  clearly  proven  that  the 
average  man  or  woman  thinks  a  great  deal  more  of  receiving 
such  a  circular  than  to  see  our  advertisement  in  the  weekly 
paper.  Not  that  we  for  a  moment  would  seek  to  discourage 
newspaper  advertising.  We  are  only  speaking  now  of  our 
own  personal  experience.  When  we  find  ourselves  overstocked 
with  any  line  of  goods  we  immediately  issue  a  circular,  display 
as  many  cuts  as  we  can  without  crowding,  and  have  always 
been  well  satisfied  with  the  results.  Perhaps  one  thing  we  are 
inclined  to  overlook  regarding  our  advertising  is  the  indirect 


results  of  all  advertising,  that  is,  if  it  has  been  done  properly. 
Many  other  things  could  be  touched  upon  as  necessary  to 
the  success  of  "Special  Sales."  Bright,  obliging,  competent 
helpers  is  a  strong  attraction;  by  constantly  bringing  forward 
some  new  bargain,  you  keep  up  the  interest,  but  I  have  said 
enough.  One  thing  let  me  reiterate.  Personally  I  think  it  the 
keynote  of  all  permanent  success:  In  all  our  dealings  let  it  be 
our  earnest  endeavor  to  be  strictly  honest  with  the  public  and 
success  is  bound  to  follow. 


SEEN  IN  NEW  YORK  STORES. 

From    our  own   Correspondent. 

Just  now  is  the  midsummer  lull  and  the  opportunity  to 
buy  cheap  Summer  goods. 

Fancy  buttons  promise  to  be  worn  largeh'  this  Fall. 

Score  books  for  golf  come  bound  in  bright-colored  leathers 
of  all  shades.  Thej'  have  a  hook,  and  are  worn  with  the 
chatelaine. 

Golf  suits  are  made  with  longer  skirts  this  season  than 
they  were  last  season. 

Box-plaited  skirts  of  light  Summer  materials,  such  as  silk 
grenadines,  dotted  silk  mull,  silk  veiling  and  silk  batiste,  are 
very  pretty  and  seasonable. 

Short  skirts  have  the  flaring  bell  shape  more  pronounced 
than  ever. 

The  monogram  fad  is  yer3'  much  in  evidence  ;  it  is  being 
worn  on  hosiery,  gloves,  purse,  chatelaine,  blouse  and  shoes. 

Everything  nowadays  must  be  monogramed,  even  to  your 
table  linen,  the  initials  on  which  are  worked  in  wash  silk  or 
fine  white  linen  thread. 

The  predominating  colors  just  now  are  white,  green,  grey 
and  blue. 

Mitts  are  made  open  at  the  wrist  and  fastened  with  hooks 
to  avoid  bagginess  at  the  wrist.  The  flat  back  is  out  of 
style.     A  plait  of  some  kind  is  in  order. 

The  pongee  silk  dust  or  automobile  coat  is  one  of  the 
sensible  garments  of  the  season.  It  is  made  with  velvet  cuffs 
and  collar.  On  the  collar  is  embroidered  the  monogram  of  the 
owner.  It  has  six  buttons  down  the  front,  with  loose  sleeves, 
and  covers  the  dress  completely. 

Fashionable  jewelery  for  the  Summer  comes  in  the  form  of 
flowers.  An  attractive  brooch  is  an  enamelled  daisj'  with  the 
petals  in  white,  the  centre  in  gold  and  a  diamond  in  the  heart 
of  the  flower. 

Among  the  pretty'  designs  in  belts  are  those  of  sea  lion, 
black  or  grey,  and  in  scarlet  morocco  decorated  with  graceful 
scrollwork,  which  is  brought  into  effective  contrast  by  a 
lining  of  white  moire. 

Burnt- wood  and  burnt  leather  goods  are  popular. 

Sandalwood  toilet  articles  are  the  very  latest  thing. 

Silk  mull  waists  are  popular  this  season.  They  are  made 
with  large  tucks  over  an  inch  in  depth,  four  or  five  of  them 
running  around  the  bodice. 

Sleeves  are  getting  bigger,  and  skirts  extremely  full  around 
the  feet. 

Skirts  have  the  clinging  effect  to  the  knee,  but  from  there 
down  everything  in  the  wa}'  of  ruffles  is  used  in  profusion. 

Natty  little  silk  umbrellas,  which  may  be  carried  for  the 
sun  or  shower,  have  covers  showing  tinj-  white  polka  dots. 

Parasols  for  dressy  use  are  literally  covered  with  masses 
of  rich  lace  insertions  and  applique,  and  are  less  bell-shaped 
than  before. 

Turbans  are  going  to  be  in  vogue  again  ;  they  will  be  low 
and  broad  and  come  well  over  the  face. 

Never  has  there  been  a  wider  variety  in  coats  than  there  is 
now  seen  for  Fall.  They  come  in  all  lengths  and  are  equally 
smart,  loose  or  half-fitted. 
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^  Hitchcock,  Williams  &  Go 


^ 


^ 
^ 


SIR  G.    WILLIAnS 
F.  G.  WILLIAMS 
H.  WILLIAMS 
A.  T.  WILLIAMS 


WAREHOUSES: 


69,  70,  71.  72,  73,  74  St.  Paul's  Churchyard. 
43,  44,  45,  46,  49,  50  Paternoster  Row. 
I,  2,  5,  6,  7,  8,  London  House  Yard. 


ManufactOVieS y   Warwick  Lane  and  Paternoster  Buildings. 

ESTABLISHED  NEARLY  70  YEARS. 

0^|^/\f%^4- j/^f%    Yp^r       Canadian  Buyers  .should  not  fail,  when 

liUIUIIOLIUII  IGGI.  ill  London,  to  call  in  St.  Paul's  Church- 
yard. We  are  essentially  a  Fancy  House  and  Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 

Our  Sfiecialties  are  .  .  . 

Millinery  and  Millinery  Materials, 
Fancy  Lace  Goods,  Blouses,  Chiffons, 
Fancy  Costumes,  Mantles,  British  and 
J  Foreign  Dress  Materials,  Prints,  Silks 

and  Velvets,  Ribbons,  Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application. 

Our  Mr.  Clifte,  who  visits  Canada  twice  a  year,  is  now  in  Montreal.  He 
will  be  glad  to  hear  from  any  friends  at  his  usual  central  address.  The  Windsor 
Hotel,  Montreal. 
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ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  COMPANY. 


FIRE 

AISD 

MARINE 


Head  Office 

TorontOj 
Ont, 


Capital  Subscribed  - 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2.320.000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 

ELDER,  DEMPSTER  &  CO.  l^ItLl'Si^^. 


BEAVER 


IN 


PaoFosED  Summer  Sailings.     (Subject  to  Change.) 
MONTREAL    TO    LIVERPOOL    VIA    QUEBEC. 


From 
Liverpool. 


Tues.,  Aug.  19 
"  '•     2'i 

"      Sept.   2 


STEAMER. 


LAKE  CHAMPLAIN.. 

LAKE  ONTARIO... 

LAKE  SIMCOE  

LAKE  MANITOBA 
LAKE  MEGANTIC... 


From 
Montreal. 


Tliur.,  Scpi.    4 

II 

"       18 

"  "       2=. 

•'       Oct.       J 


FIRST  CABIN— Sinsrle,  $52.50  and  upwards.   Round  Trip,  $99.75  and  upwards. 
SECOND  CABIN— Single,  $35  and  upwards.  Round  Trip  |68.88  and  upward;:. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES-To  Liverpool.  London,  Londonderry,  Glasgow,  Bel 
fast  and  Queenstown,  $24.50  and  upwards,  according  to  steamer. 

ELDER,  DEMPSTER  &  CO.,  6  St.  Sacrament  St.,  Montreal. 


[The  Auer  Gas  Lamp 


Money = Back  Style 

THIS  style  is  particu- 
larly suited  for  a  read= 
ing  light — the  shades 
prevent  the  light  from 
tiring  the  eyes  and  the 
burner  can  be  raised 
just  the  same  as  any 
other  students  lamp. 

IT  can  be  carried 
around  the  house  with 
perfect  safety  and  as 
the  base  is  heavily 
weighted  there  is  no  danger  of 
its  up-setting. 

THE  light  is  soft  enough  for 
the  most  sensitive  eyes  and  yet 
strong  enough  for  the  finest  print. 

OUR  CATALOG  SHOWS   ALL  OF  OUR   DIFFERENT 
STYLES.— WRITE  FOR  IT  AND  OUR  DISCOUNTS. 


Your  Money  Refunded  if  you  are  not  Satisfied. 

AUER  LIGHT  CO.,  I682  Notre  Dame  Street,  NONrREAL. 


The  Gait  Knitting  Co. 


LIMITED 


w^^ 


•^■^lll^- 


GALT,  ONTARIO 

Underwear, 

Eiderdown 
Specialties,    tiger  brand 

Shoe  Linings. 


REPRESENTATIVES : 

Ontario,  -  McClung  &   Burns,  Toronto. 

Quebec,  -  P.   DeGruchy,   Montreal. 

Maritime   Prov.,  J.   A.   Murray,   St.  John. 

Man.  and   B.C.,  J.   A.    Bryson  &  Co.,  Winnipeg. 


JOHN  FISHER 


SON  &  CO'Y, 


WHOLESALE    WOOLLENS 


AND 


Tailors'  Trimmings 


▼▼▼▼▼▼▼▼ 

Cor.  Victoria  Sq.  and   St.  James  St., 
MONTREAL. 

♦♦♦♦ 

SAMPLE  ROOMS:     158  Bay  St.,    TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 
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•5- 


AN  OPPORTUNITY 
FOR  YOU 

to  procure 
quick-selling  and  profit-making 

BOOTd 

and 

is  offered  by  us.  Right  now  would  be  a  good  time  to 
place  an  order  with  us.  We  want  to  make  you  a  regular 
customer  of  ours,  and  as  a  means  to  this  end  we  offer  you 
stylish,  serviceable  boots  and  shoes  that  will  win  trade 
for  you. 

SEND  FOR  OUR  CATALOGUE  TO-DAY. 


Campbell  Shoe  Co. 


QU 


:o. 


4- 
•$- 
•$• 
-J- 
•J- 


4» 
•8- 
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I INES  IN  DEMAND 


47-inch 


Swiss  Organdies 


WHITE  AND   BLACK 


Linen 
Congress  Canvas 


42-inch 


WRITE   FOR   SAMPLES 


F.  ROBERTSON  &  CO, 

TORONTO. 


Established   1785. 


^^AD  E      M/Hp^ 


BEE  HIVE 

Knitting  Wools 


MADE     BY. 


J.  &  J.  BALDWIN,  & 
PARTNERS,   Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Hakers  of 


R  EGISTERED 


All  Kinds  of  Knitting  Wools 

KNOWN  ALL  OVER  THE  CIVILIZED  WORLD. 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Merino  Fingering 
Soft  Knitting  Wool 


Vest  and  Silk  Vest  Wool 

Lady  Betty 

Shetland 

Andalusian 


All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering 


Pyrenees 
Fleecy 
Dresden 
Mending 


Agent 


Especially  adapted  for  Hand  and  Machine  Knitting.  \ 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.      >     LJU  002111     ISgII 

Wholesale  Only.  *  Send  for  Samples.         )     Montreal  and  Toronto. 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  Hollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readkrs. — We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  Ije 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


HINTS    FOR    AUGUST, 

ALTHOl'GH  many  of  our  customers  are  out  of  town 
this  month,  we  must  still  make  an  effort  to  keep 
the  windows  attractive.  Goods  at  this  season  are 
generally  reduced  in  price,  and  because  of  this  fact 
it  is  no  reason  that  goods  should  be  thrown  in 
carelessly.  Don't  make  the  mistake  of  piling  the  window  full 
of  marked-down  odds  and  ends  expecting  them  to  sell.  There 
should  be  just  as  much  care  taken  in  the  matter  of  displaying 
"left  overs"  as  with  new  goods.  This  method  will  be  more 
convincing,  and  the  purchasers  will  go  away  feeling  satisfied 
that  their  money  has  been  well  invested,  and  will  come  again. 
A  good  plan  during  August  is  to  keep  all  the  "  hot  weather" 
goods  prominently  before  the  public.  Displays  should  be 
changed  more  frequently  this  month  than  usual,  as  the  win- 
dows will  appear  more  interesting  if  a  change  is  made,  say, 
every  other  day.  Price  tickets  should  play  a  prominent  part 
in  all  displays,  especially  when  the  goods  on  exhibition  have 
been  reduced. 

«    «    * 

PERMANENT    BACKGROUNDS. 

The  tendency  now  among  all  the  leading  window-trimmers 
is  towards  permanent  backgrounds.  The  best  background  is 
one  of  plate-glass  mirror,  finished  at  top  and  sides  with  an  oak 
or  walnut  cornice.     Any  trimmer   of  short   experience   knows 


that  about  three-quarters  of  the  time  spent  in  arranging  a 
window  trim  is  put  in  on  the  background.  The  mirror  back 
can  be  hurriedly  draped  either  plain  or  in  festoons,  and  most 
classes  of  goods  can  be  tacked  around  the  top  and  sides  of 
mirror,  thus  forming  in  a  few  minutes  a  nice  backing  for  the 
goods  to  be  shown.  The  mirrors  also  make  the  display 
appear  twice  as  large.  For  the  information  of  all  who  would 
like  to  know  how  I  work  my  displays,  I  offer  the  following: 
My  windows  are  18  feet  long  and  about  8  feet  deep  and  10 
feet  high.  All  along  the  back  to  a  height  of  6  feet  are  mirrors; 
also  at  ends.  An  oak  cornice,  nicely  varnished  and  polished, 
runs  all  along  the  back  of  this.  This  cornice  is  solid  oak  on 
the  face,  but  a  strip  of  pine  is  inserted  along  the  top,  so  as  a 
pin  or  a  tack  will  go  into  it  without  bending.  When  hanging 
anything  along  this  I  always  drive  the  pins  or  tacks  into  the 
top  and  never  on  the  face  of  the  cornice,  as  it  would  soon 
destroy  it.  I  also  have  a  double-faced  mirror  on  castors, 
which  I  run  to  centre  of  window  when  I  wish  to  make  two 
windows  out  of  the  big  one.  This  gives  me  two  nice-sized 
windows  when  we  are  hard  pressed  for  display  room.  Then, 
when  I  desire  to  make  an  elaborate  display  on  a  large  scale, 
I  merely  run  the  double-faced  mirror  to  the  centre  of  the  back, 
and  I  have  a  green  plush  curtain  running  all  around  the  build- 
ing from  the  top  of  the  mirror  to  the  ceilings  of  the  windows. 
By  having  these  backgrounds  hours  of  time  is  saved.  And  to 
give  an  idea  of  how  quickly  and  neatly  I  can  get  my  trims  up, 
I  may  say  that  during  the  past  week  I  have  trimmed  six  and 
seven  windows  every  day  and  have  had  them  finished  by  one 
o'clock  each  day.  Possiby  some  reader  may  say,  perusing  this 
article,  that  these  trims,  if  put  in  in  such  a  short  space  of  time, 
could  not  possibly  have  had  much  attention  paid  to  details, 
etc.,  and  could  not  have  looked  well.  In  answer  to  this,  I 
would  leave  it  to  the  decision  of  any  one  familiar  with  the 
stores  of  Toronto,  as  to  whether  they  are  not  the  most  attrac- 
tive trims  in  Canada.  I  can  certainly  say  we  do  a  big 
percentage  of  our  immense  business  through  them.  I  do  not, 
by  the  foregoing,  intend  to  credit  mvself  with  everything,  but 
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Don't  fail  to  send  for  our 
catalogue  of 

Fine 

Wax 

Figures 


Sole   maker  of  Forms  and  Wax  Figures  in  the  Dominion. 


And  Fixtures  for 
Showing 

Dry  Goods 

Clothing 

Shoes 

Cloaks 

Millinery 

Furnishings 


A.S.RIcliafdsoo 

Factory  and  Show  Room 

62  Hayter  St.,  Toronto. 

'Phone  Main  3687. 


-and- 


714  Craig  St.,  Montreal. 


■  ^■iiiMhAJi< 


A  PALiHENBERG 

CLOAK    AND 


SUIT    FOR/Vl 

Is  as  Valuable  as  an 
Extra    Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
time,  never  gets  sick  or  tired, 
and  never  wants  an  increase 
in  salary.     ^      ^      ^      ^ 


60D. 


7/iese   Superior   Forms    are 
the  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  4'2-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  Standard.  The  new  slide  support  and 
the  screw  In  the  top  are  distinct  features  and 
make  the  figure  rigid  and  strong. 


J.  R.  PALMENBERG'S  SONS 

Office  and  Salesroom :    710  BROADWAY. 
Factory  :  89  and  9 1  West  Third  Street,    N  ^  \A/^    Y  ^  r  l< 


A  Phillips' 

Illuminated 
c5^?f|^^^p  Show 

Case ! 

There  are  diamonds  and  diamonds. 
Only  one  Koliinoor.  Show  cases  innumer- 
able.   Only  one  Silent  Salesman. 

Cheap  show  cases  are  common  as 
rhinestones.  Most  of  them  fail  utterly 
to  display  ;  besides,  they  are  short-lived. 

The  Silent  Salesman  both  shows  its 
goods  and  sells  them  ;  it  lasts  a  lifetime, 
too.  We  know  how  to  make  good  show 
cases  and  build  them  accordingly. 

Send  for  descriptive  catalogue,  litho- 
graphed in  colors,  and  full  particulars. 


JOHN  PHILLIPS  &  CO. 

LIMITED 

DETROIT,  MICH. 
Canadian  Branch  :     WINDSOR,  ONT. 

Patented  in  United  States  and  Canada, 
John  Petz,  Patentee. 
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mv  intention  is  to  conve_v  an  idea  of  what  the  best 
and  quickest  methods  of  trimming  windows  are.  Of 
course,  conditions  in  Toronto  are,  perhaps,  diflerent  to 
other  places,  but  I  think  most  merchants  in  towns  and  cities 
require  more  frequent  changes  in  display  than  they  are  getting 
and  with  more  speed.  The  trimmer  of  to-day  cannot,  with  all 
the  competition  existing,  afford  to  spend  a  whole  day  or  a 
day  and  a  half  putting  in  a  display,  nor  is  a  window  much 
good  after  a  few  days  of  display  with  one  line.  Frequent 
changes  witha  diflerent  line  of  merchandise  are  what  is  required 
to-day.  Of  course  there  are  exceptions  in  all  cases,  and  in  this 
one  I  might  sa^-  that  a  trimmer  at  certain  times  of  the  j'ear  is 
justified  in  taking  a  whole  day  in  arranging  an  elaborate 
showing  of,  say,  costumes  or  millinery,  etc.,  at  Easter  or 
Christmas,  when  displays  are  on  a  finer  scale;  but  outside  of 
these  special  occasions  the  time  spent  should  be  limited. 

Perhaps  an  idea  of  the  routine  of  my  daily  work  may  be  of 
interest  to  our  readers.  I  hope  no  one  on  reading  my  articles 
will  think  that  through  these  columns  I  desire  to  advertise 
myself,  or  the  firm  I  am  connected  with,  as  I  do  not,  but  I  am 
merely  giving  an  instance  of  how  the  larger  firms  conduct 
their  window  trimming,  trusting  that  our  readers  may  find  it 
interesting  and  possibly  to  their  advantage.  Our  methods  are 
prett}-  much  the  same  as  those  of  the  big  firms  in  Chicago  and 
New  York.  The  following  is  an  idea  of  how  we  conduct  our 
window  trimming.  In  our  establishment  we  have  22  win- 
dows, that  is,  we  have  11  large  ones  and  by  dividing  with  the 
mirror,  as  described  above,  it  gives'me  22  windows,  9  ft.  long 
and  8  ft.  deep.  On  Yonge  street  we  have  12  of  these.  The 
windows  are  numbered  from  one  up.  We  call  each  window  by 
its  number.  Each  day  after  my  windows  are  finished  I  make 
out  a  list  of  what  is  in  the  windows  and  submit  it  to  the 
manager.  I  have  forms  printed  after  the  style  of  that  here- 
with given. 

In  the  afternoons  I  make  a  tour  of  the  store  and  see  all  the 
buyers  or  managers.  From  them  I  find  out  if  they  desire  a 
window.  If  they  do  and  1  have  a  window  to  give  them,  they 
tell  me  all  about  the  goods,  the  ones  they  w^ant  most  pro- 
minent and  all  about  them,  etc.  After  I  get  a  list  of  those  who 
want  windows  I  take  it  to  the  office  for  the  inspection  of  the 
manager.  With  him  I  talk  over  the  different  items  and  he 
decides    who  shall   get    them.     Where    a   request   is    marked 


special  it  means  that  the  goods  that  are  going  in  are  to  be  on 
sale  the  following  day.  The  ticket  will  read  to  that  effect. 
Consequently  here  conies  the  necessity  for  the  permanent 
background.     Sometimes   I   get   as   many  as  6   or  7  specials. 


No. 

Nature  of  Goods. 

■When  Put  In. 

Coming  Out. 

1.. 

Millinery 

Mond  ax- 

X 

2   . 

Hosiery    

Monday 

:•> 

Laces 

Monday 
Tuesday 

Monday 

X 

4.. 

Shoes 

X 

(i. . 

I  Carpets 

X 

7. . 

China 

Tuesday 
Monday 

8.. 

q 

I  Dress  Goods    

10.. 

11.. 

12.. 

13.. 

14.. 

15.. 

Ifi.. 

17.. 

18.. 

19.. 

etc. 

WANTS. 

Mr.  So  and  So Muslins — Special 

Mr.         "  Stationery 

Mr.  "  Silks— Special 


The  next  day  these  are  taken  out  and  some  other  line  substi- 
tuted. In  this  way  our  displays  generally  present  a  new 
appearance  almost  daily. 

I  have  a  complete  stock  of  nickel  and  other  fixtures  which 
are  absolutely  necessary  for  fast  work.  I  always  aim  in  get- 
ting fixtures  towards  getting  something  that  can  be  hurriedly 
const! ucted  into  difTerent  forms.  As  a  sample  of  what  a  busi- 
ness is  done  through  oar  window  space  I  quote  the  following: 
A  few  weeks  ago  a  buyer  wished  to  put  on  sale  50  dozen  ladies' 
skirts.  I  gave  him  a  window  displa3'  of  them.  It  took  me 
about  1^2  hours  to  have  the  window  cleaned  and  the  trim  put 
in.  The  blind  was  up  before  10  o'clock.  Ticket  read,  "On 
Sale  tomorrow  A.M."  The  newspaper  ad.  that  night  men- 
tioned them,  also  said,  "See  Yonge  St.  Window."  The  next 
da^'  before  noon  there  was  not  one  left.  This  is  only  one 
instance  in  hundreds  of  how  big  turnovers  are  made  through 
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No.   397 
Special  Top 


0 


No.  397 
Hat  Stand 


Make  a  Note 

of  our  address 

and  call 

and  see  us 

when  you  come 

to  town. 


No.   t60 
Display  Stand 


Our  Plant 

is  now  so 
thoroughly    equip- 
ped that  we  can 

supply  your 
wants  on  the 

shortest 
possible  notice. 


No.   39( 
Hat  Stand 


7x9 
Ticket  Holder 


WE  ]>\AKE  ALL  SORTS  OF 
SPECIAL  FIXTURES, 


ASK  FOR  OUR 
CATALOGUE, 


No.  419 
Feather  Stand 


The  Toronto  Brass  Mfg.  Co. 

93-95  Richmond  Street  West, 


'Phone  M  814. 


.TORONTO,  CAN, 


No.  421 
Feather  Stand 


DOES  A  MAN'S  WORK 
EARNS  A  MAN'S  WAGES 
AT  l/20th  OF  THE  COST. 

50  samples  may  be  carried  in  a  space 
60  inches  wide  by  10  inches  thick. 


It  certainly  surpasses 
any  other  dtvice  in  the 
way  it 

REDUCES 

CURTAIN 

SELLING 

TO  ITS 

SIMPLEST 

TERMS. 

1,403  RACKS  SOLD 
IN  5    MONTHS. 

It's  simple  —  simple 
enough  for  any  cash  boy 
to  operate,  yet  wise 
enough  to  clinch  more 
sales  than  many  a  high- 
priced  salesman;  to  pro- 
tect your  stock,  to  prac- 
tice sternest  economy  of 
time,  space  and  "-tock. 
How  many  salesmen 
will  do  as  much  ? 

SEND    FOR 
CATALOOLE. 


IT  PAYS  FOR  ITSELF! 

A    Morp    Fyr^ollont   Wau    of  curtain  displaying  may  some  day  be  discovered. 
w    IWIUIP    I^AUCIICIIL    wwgy    ^ntil  that  storekeepers'   millennium,  however,  the 

MODEL  DISPLAY  RACK 


seems  to  answer  every  purpose. 
CLOSED. 


/     M'V: 


IN  ACTION.    Showing  your  stock  at  its  best. 


STANDARD  MANUFACTURING  CO.,        i, 


XENIA,    OHIO,    U  S.A 
H.  E.  HODQENS,  Goderich,  Ont.,  Canadian  Agent.  '  free  from  DIRT  and  dust 


fg 


% 
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window  display.  Of  course  we  have  the  population  here  and 
all  that,  but  the  same  idea  could  be  adopted  by  many  mer- 
chants with  good  results  in  other  places.  This  is  the  way 
business  is  conducted  in  this  city,  and  there  is  great  rivalry- 
among  merchants  for  business  through  their  windows. 

•  •    • 

THE  ILLUSTRATIONS. 

The  illustrations  in  this  edition  are  samples  of  neat, 
artistic  displays,  suitable  for  this  month.  The  simple,  dig- 
nified, looking  trims,  like  the  photos,  are  the  kind  that  are 
being  put  in  b_v  the  best  artists  in  the  business. 

•  •    • 

"CONVERTING    THE    BOSS." 

Many  trimmers  find  it  a  difficult  matter  to  get  suitable 
fixtures  in  sufficient  quantity  for  their  trimming.  There  is  a 
reasonable  chance  he  may  get  what  he  wants  if  he  goes  about 
it  in  the  right  manner.  A  great  many  merchants  are 
"grouchy  "  in  the  matter  of  expenses,  and  think  because  they 
have  got  along  for  years  without  an  outlay  for  fixtures,  that 
the  trimmer  ought  to  he  able  to  do  without  them.  The 
trimmer  should  wait  until  an  opportunity  presents  itself, 
when  the  "Boss"  is  in  good  humor,  then  approach  him 
on  the  subject  and  explain  to  him  in  a  busi- 
ness-like way  the  necessity  for  a  few  up-to-date  fixtures, 
and  demonstrate  to  him  that  they  are  something  which  would 
materially  benefit  the  store  service  by  their  employment.  There 
are  some  older  merchants  who  began  their  careers  before  the 
time  when  trimming  was  recognized  as  one  of  the  most  im- 
portant factors  of  the  retail  business.  If  these  men  are 
approached  properly  they  will  come  to  the  understanding  of 
the  good  results  of  good  window  work  (with  the  proper 
facilities),  just  as  they  have  come  to  see  the  good  results  and 
the  real  necessity  of  advertising.  H.  H. 

•    •    • 

WON    THE    GOLD    JIEDAL. 

Mr.  H.  Hollinsworth,  who  has  charge  of  the  window- 
dressing  department  of  The  Dry  Goods  Review,  has  succeeded 
in  winning  the  first  prize  (a  gold  medal)  in  a  window-dressing 
competition  held  under  the  auspices  of  Show  Window,  a 
Chicago  publication.  The  competitors  numbered  about  100. 
This  is  the  third  time  that  Mr.  Hollinsworth  has  won  first 
prize  in  window-dressing  competitions. — Editor  Dry  Goods 

Review. 

»    «    « 

CARD  WRITING. 

What  is  an  up-to-date  show-card  writer?  Just  ask  your- 
self this  question.  Here  is  our  definition.  He  is  the  man  who 
knows  enough  to  know.  There  is  a  lot  he  does  not  know. 
He  is  the  man  who  strives  to  learn  all  that  is  to  be  learned  in 
his  chosen  profession.  There  are  thousands  of  men  who  might 
become  competent  card-writers  if  they  only  had  proper 
instructions.  In  this  issue,  W.  Edwards,  Carleton  Place,  Ont., 
offers  a  book  of  instruction  at  $1,  postpaid,  which  will  teach 
you  this  art  in  a  thorough  and  practical  manner.  He  has 
hundreds  of  students  in  all  sections  of  the  country  who  are 
already  reaping  the  benefits  of  his  instructions.  A  good  sales- 
man can  get  a  good  salary.  A  good  card-writer  can  get  a 
good  salary.    The  man  who  can  do  both  can  get  a  big  salary. 


WHITE  GOODS. 


SOMETHING  NEW  IN  LINEN  GLASS  CLOTHS 

Among  the  good  things  in  the  linen  department  of  Brophy, 
Cains  &  Co.  this  month  are  some  checked  linen  glass  cloths, 
25  inches  wide,  in  red,  pink,  sky,  yellow  and  green,  the  hem 
Viand  1  in.,  which  seem  to  be  just  what  many  of  the  trade 
have  been  looking  for.  At  anyrate  they  have  been  selling 
remarkably  well.  They  are  suitable  for  such  fancy  work  as 
cushion  covers,  etc.,  and  can  be  retailed  at  12y2C.  This  is  the 
first  time  they  have  been  shown  in  this  width  on  the  Cana- 
dian market. 


NO  material  change  has  occurred  in  white  goods.     Despite 
the  fact   that  weather  conditions  have  been   unfavor- 
able, this  has  been  a  good  white  goods  season.    To  the 
general  public,  buoyed  up  by  widespread  prosperity,  climatic 
considerations  have  not   proved   an  insurmountable   barrier. 
Influence  of  ^^^  influence  of  the  weather  has  been  appre- 

the  Weather.        ciably  felt  only  in  its  effect  on  repeat  orders 
in  thin  sheer  goods.     Jobbing  has  been  con- 
fined to  colored  goods;    there  has  been  none  in  white  muslin 

goods. 

«        •        « 

A  great  number  of  medallions  of  fancy  galoon  insertions 
Novelty  in  °"  corset  covers  are  being  shown.    Another 

Handkerchief         novelty  is  in  the  line  of  handkerchief  effects 
Effects.  °"  corset  covers.    Corset  covers  are  being 

used  fastened  only   with  ribbons,   without 
buttons  or  buttonholes. 

«        •        * 

At  present  wholesalers  are  busy  working  on  samples  for 
the  Spring  trade.  Conditions  for  Spring  trade  are  good. 
Whitewear  stocks  are  low,  and  with  continued  prosperity 
Spring  Trade.  people  will  be  able  to  buy  freely.  It  is 
anticipated  that  prices  will  be  a  little  firmer 
this  coming  season.  All  factors  that  go  to  control  prices  indi- 
cate this.  Both  labor  and  material  are  stiffer.  White  cotton 
embroideries  are  up. 

It  is  expected  that  travellers  will  be  showing  their  Spring 
samples  within  the  month.  It  will  be  some  time  yet  before 
Summer  blouses  are  ready.  To  prophesy  definite  changes  as 
yet  may  be  premature.  When  blouses  are  sold,  manufacturers 
undertake  to  deliver  in  newest  style.  Samples  give  an  adequate 
conception  of  general  idea  and  trimming.  The  fluctuation  in 
styles  prevents  travelers  from  giving  definite  promise  of  style 
of  cuffs  and  sleeves  to  be  delivered.  The  manufacturer  keeping 
in  touch  with  style  centres  delivers  them  in  latest  fashion. 


The  absence  of  job  lots  in  whitewear  indicates  a  growing 
carefulness  and  shrewdness  on  the  part  of  manufacturers  in 
making  up  their  stocks.  At  any  time  there  is  really  no 
Growing  necessity    of  jobbing    whitewear.      White- 

Carefulness,  wear  is  a  staple,  and  orders  should  not  be 

subject  to  considerable  fluctuation.  At  the 
present  time  with  the  raw  matetial  advancing  in  price  there  is 
no  necessity  for  jobbing. 

There  seems  to  be  a  feeling  among  Canadian  manufac- 
turers that  the  Canadian  public  is  conservative — not  quick  to 
pick  up  new  ideas.  Even  with  ideas  and  designs  that  prove 
popular  the  makers  must  advance  tentatively. 


Next  Season's       ^°  ^'^''^'-  waists,  while  a  fair  quantity  of  open- 
Shirt  Waists.        back   blouses  have  this  year  been  handled, 
indications  point  to  there  being  none  next 
year.     Embroiderers  are  keeping  clear  of  open-back  blouses. 


Notes. 


Generally    speaking,   there  is   not   a  great 
chance  for  change  in  cheap  lines  of  white- 
wear      Prices  limit  the  scope  of  fluctuations. 
The  shirt-waist  season  is  practically  over. 
Embroidery  and  lace  trimmings  will  be  handled.extensivelv 
this  next  season. 

In  ladies'  gowns,  short   sleeves   are  proving  popular.      In 
white  skirts  dealers  are  selling  many  circular  graduated  frills. 
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Goods  Well   Displayed  Are  Half  Sold 

THE  EXCELLENCE 

of  our  fittings  will  warrant  you  in  giving  us  a 
call  before  placing  your  order  for  those  new 
store  fixtures. 

We  are  manufacturers  of  high-grade  store  fit- 
tings, glass  floor  cases,  counter  cases,  wall  cases, 
of  all  designs  and  dimensions. 


Dominion  Show  Case  Co. 


Toronto. 


OFFICE  AND  FACTORY:    53  RICHMOND  ST    E. 


Lamson  Perfection  Cable  Cash  Carrier 


Serves  any  number 
of  floors  from  one 
cash  desk. 

Hundreds  of  users 
testify  to  its  excel- 
lence. 


Write  for  Particulars.     ... 

TREDERICK  C.  CLTTINO,       No.  117-119  8imcoe  8treet,      TORONTO,  ONT. 


wwvvv%/vv\ 


PURS 


wwwww* 


RDTENBERG  &  ALEXANDOR 


Wholesale  Furriers 


504    8t.    Paul    street,    MONTREAL. 

A  post  card  from  you  will  bring  our  samples. 


THE_ 


G 


ANADIAN   COLORED 

COTTON 

MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn= 
ings,  Sliirtings,  Flannelettes,  Ging- 
hams, Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRIGE,  SONS  &  CO.,  Agents 

MONTREAL  and  TORONTO 


WINDSOR  MILLS 

A  Superior  Writing  Paper. 

The  Kind  that  Gives  Satisfaction.  There  are  many  kinds  of 
writing  paper,  but  business  men  who  would  have  a  superior 
writing  paper,  one  that  is  sure  to  please,  good  quality  and 
smooth   writing   surface,   will  choose  the  paper  of  these  Mills, 

— See  that  your  Stationer  gives  you  this  paper.     Do 
— not  be  put  off  with  any  other. 

Ca/nad/v  Paper  Co. 

TORONTO    and    HONTREAL. 


Limited 


LEA.RN  TO   WRITE  SHOW^  CARDS. 


There's  bi?  money  to  he  made  writing 
show  cards  for  yourself  if  you  are  in 
business,  or  for  others  If  .vou  are  not. 
We  furnish  the  foundation  in 

EDWARDS'  INSTRUCTOR 

The  one  authoritative,  standard  and 
complete  Text  Book  on  '^ign,  Show  Card 
and  Ticket  Lettering  in  all  its  forms. 
This  book  i.lso  contains  a  coUeftion  of 
thirtj-four  plates  of  model  alphabitsand 
figures,  designed  by  the  leading  artist 
sign  writers.  It  will  teach  you  the  art 
from  its  rudiments  to  the  production  of 
the  most  difHcult  and  finished  work 
during  leisure  hours  Al'HOMK.  Price 
1 1, 00,  mailed  postpaid.    Address 

W.   EDWARDS 

Box  315  Carleton  Place,  Ont. 
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SMALLWARES  AND  FANCY 
GOODS. 


FANCY  GOODS  and  novelty  bu3-ers  who  this  year  aim 
to  show  their  customers  a  representative  stock 
that  will  give  credit  to  their  ability  as  keen  mer- 
chants must  indeed  keep  their  eyes  open.  Never 
before  have  there  been  so  many  novelties,  never 
such  an  array  of  lines  to  select  from. 

In  almost  every  season  past  there  have  been  goods  shown 
which  were  heldovers  from  the  previous  season  ;  being  unusu- 
ally good  sellers  on  their  first  appearance,  the  wholesalers 
would  think  well  enough  of  these  goods  to  give  them  another 
year's  trial.  But  it  is  a  good  plan,  if  possible,  to  clear  out 
3'our  stock  each  season,  as  there  is  such  an  array  of  new  goods 
each  year  which  the  dealer  is  obliged  to  stock  up  with.  This 
season  will  go  on  record  as  one  remarkable  for  high-quality 
merchandise,  as  many  lines  imported  from  abroad  which  in 
the  past  have  not  been  noticeable  for  stability  in  their  make 
are  manufactured  to  stand  a  much  harder  usage.  This,  it  is 
thought  by  some  dealers,  is  what  is  helping  to  make  such  a 
marked  increase  in  the  orders  lor  the  coming  season.  Business 
is  reported  good  in  all  lines,  and  the  large  houses  have  been 
working  overtime  getting  out  shipments  and  receiving  new 
goods. 

Leading  Lines  with  Phillips  &  Wrinch. 

Phillips  &  Wrinch,  Toronto,  report  business  to  be  good  in 
all  lines.  Their  large  array  of  notions  and  novelties  are  selling 
in  big  assortments  for  Fall  trade.  There  is  a  large  demand  for 
pearl  beads,  which  they  have  in  stock  in  any  quantity.  The 
demand  for  belts  is  still  active.  While  the  call  shifts  from  one 
new  style  to  another,  manufacturers  manage  to  keep  busy  in 
pushing  new  and  fresh  productions.  Silk  and  satin  belts  are 
selling  splendidly.  They  are  being  made  up  in  a  bewildering 
variety  of  styles,  and  can  be  had  at  prices  which  make  it 
possible  to  sell  them  to  all  classes.  Phillips  &  Wrinch  are 
having  a  special  run  on  their  lines  of  fabric  belts,  and  report 
them  to  be  selling  best. 

Another  line  which  they  report  as  selling  well  is  buckle 
sets.  These  they  show  in  great  variety,  which  makes  it  an 
easy  matter  to  get  a  good  selection.  A  special  brand,  called 
"Cushion  Grip"  hose  supporters,  shown  by  them,  is  meeting 
with  much  success.  It  is  well  equipped,  and  has  felt  buttons 
and  felt  shank. 

Bracelets  are  said  to  be  surely  coming  in.  They  have  been 
appearing  in  one  form  or  another  for  some  time.  Earrings  are 
growing  in  popularity. 

Wyld-Darling  Co/s  Smallwares. 

In  this  department  Wyld-Darling  Co.,  Limited,  show  a 
strong  line,  where  everything  suitable  for  the  trade  may  be 
had.  A  short  time  ago  they  found  it  necessary  to  add  more 
floor  space  to  this  branch  of  their  business,  and  by  taking  in 
the  adjoining  floor  they  now  have  one  of  the  finest  hosiery 
rooms  in  Canada  and  would  be  pleased  to  have  merchants 
call  and  see  the  values  shown. 

In  plain  cashmere  hose  numbers,  sizes  and  special  lines  are: 
No.  A.D.,  to  retail  at  25c.;  No.  28,  rib  top  and  "Llama,"  to 
sell  at  50c.;  a  novelty.  No.  325,  black  cashmere,  with  white, 
cardinal  or  blue  embroidered  silk  spots,  and  No.  350,  black 
cashmere,  with  natural  wool  split  soles,  both  lines  to  retail  at 
50c.;  No.  300,  fleeced  cotton  hose,  Hermsdorf  dye.  to  retail  at 
25c.  They  have  a  large  stock  of  their  well-known  numbers  of 
ribbed  cashmere  hose,  with  spliced  knees,  known  to  the  trade 
as  Nos.  35,  37,  72,  77  and  92.    While  the  stock  lasts  these  may 


be  had  at  present  quotations.  In  ribbed  wool  hose,  best  sell- 
ing lines  are  "Job"  and  "Jumbo,"  large  sizes,  to  retail  for 
25c.;  No.  198,  worsted,  large  size,  to  retail  for  35c.;  No.  206, 
worsted,  large  size,  to  retail  at  50c.;  and  No.  209,  worsted 
overstockings,  in  all  sizes,  from  6  in.  to  10  in.,  which  retail 
from  30  to  50c. 

In  ladies'  vests  the  following  lines  command  special  atten- 
tion :  No.  Special  in  natural,  No.  56  in  white  and  No.  57 
cream,  to  retail  at  25c.,  and  Nos.  63,  64  and  65  to  retail  at 
50c.  Ladies'  drawers,  to  retail  at  25c.,  50c.,  75c.  and  $1,  are 
good  sellers.  In  natural  wool  underwear  they  keep  all  sizes. 
No.  225  line,  in  stock  always,  which  retails  for  $1  and  $1.25, 
according  to  size.  Wyld-Darling  Co.  always  carry  a  fine  line 
of  flannelette  nightgowns  and  corset  covers,  well  made  and 
nicely  trimmed,  to  retail  from  50c.  to  $1.25  each.  They  also 
state  that  their  stock  of  silk  neck  ribbon  is  in  good  shape. 
Their  special  brands  are.  No.  925  taffeta,  "Gloria,"  "Liberty," 
and  many  others.  Their  new  veilings  for  the  coming  season 
are  now  in  and  are  shown  in  great  variety.  Brussels,  gauze 
and  chiffon,  in  plain  and  chenille  spots  will  be  good  sellers. 
Black  is  in  most  demand.  Every  day  thej'  are  receiving  goods 
to  complete  their  range  for  the  Fall  trade  in  velvet  baby 
ribbons,  which  are  becoming  so  popular. 


"Ping-Pong"  Puzzle. 


A  new  puzzle,  called  the  "Ping-Pong,"  is  among  the  latest 
novelties.  It  is  in  the  shape  of  a  little  box  with  a  glass  top. 
In  the  centre  of  the  box  is  a  net  similar  to  the  net  on  a  ping- 
pong  table,  which  divides  the  box  into  two  compartments. 
In  one  compartment  is  a  tiny  ball,  and  the  trick  is  to  get  the 
ball  over  the  net,  which  is  not   so  easj*  as  one  might  imagine. 

John  Macdonald  &  Co.'s  Specialties. 

John  Macdonald  &  Co.  are  showing  a  complete  range  in 
their  smallware  department.  Their  line  of  ladies'  silk  belts  is 
exceptionally  fine  in  all  the  various  shapes,  and  the  fine  color- 
ings shown  make  it  an  easy  matter  to  get  a  good  selection. 
This  line  of  belts  are  selling  best  now,  and  large  orders  are 
being  received  for  them,  as  well  as  their  other  lines  for  Fall 
trade. 

Dress  trimmings  are  shown  in  immense  variet3-  by  John 
Macdonald  &  Co.  in  all  the  latest  effects.  Their  line  of  fancy 
braids  in  all  colors  is  complete  and  easy  to  select  from.  A  line 
specially  noticed  while  passing  through  this  department  was 
in  white  silk,  the  twisted  cord  effect  intertwined  with  a  small 
dark  brown  stripe.    It  was  very  pretty. 

John  Macdonald  &  Co.'s  stock  of  Berlin  wools  is  of 
importance  to  all  dealers  who  visit  their  warehouse,  as  they 
carry  a  most  complete  range  in  all  lines. 

In  men's  union-made  braces  John  Macdonald  &  Co.  are 
showing  a  full  line.  Every  pair  is  stamped  with  the  union 
label  on  the  back.  This  line  of  braces  is  meeting  with  great 
success  wherever  shown.     It  can  be  retailed  for  25  and  50c. 

The  line  of  ladies'  hair  ornaments  and  combs  shown  by 
this  firm  is  worthy  of  mention,  for  at  all  times  their  stock  in 
all  these  staple  lines  will  be  found  most  complete. 


A  New  Dress  Shield  Material. 

A  new  material  has  been  discovered  for  the  manufacture  of 
dress  shields  which  dispenses  altogether  with  the  use  of  rubber 
and  is  only  about  one-half  the  weight.  It  is  odorless  and  can 
be  washed  and  ironed  without  injury  to  the  shield.  Every 
merchant  will  recognize  the  necessity  of  having  this  shield  on 
his  smallware  counter,  as  if  properh'  shown  it  will  attract  the 
dressmaker  who  has  for  many  years  been  in  quest  of  a  perfect 
dress  shield  and  up  to  the  present  has  found  it  impossible  to 
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\n  »ucb 

Good 

Demand 


The  specially  attractive  ap- 
pearance of  "P.D."  Corsets 
helps  to  a  very  marked  degree 
to  make  them  ready  sellers. 
The  many  other  desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  them  a 
continuously  growing  popular- 
ity. Their  style,  their  com- 
fort, their  durability  have 
secured  for  them  the  fore- 
most rank  in  the  corset  trade. 
One  sale  is  instrumental  in 
producing  another.  This  is 
the  kind  of  corset  to  recom- 
mend your  customers, 


For  Samples  and 
Prices  write 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


VICTORIA  SQUARE,  MONTREAL 


CROMPTOIN 
CORSETS 


For  Over 
Twenty-Five  Years 


For  upwards  of  a  quarter  of  a  Century  we  have  made 
Corsets  which  have  each  year  been  the  most  popular  in 
the  Dominion,  both  in  quality,  style  anO  price.  Among 
our  new  models  turned  out  this  season,  we  would 
emphasize 

"8TYLC 
210" 

as  the  very  finest  and  best  corset  ever  offered  to  the 
Canadian  trade  to  retail  at  $i.  "Style  210"  will  sell  on 
sight  to  discriminating  purchasers,  leaving  a  wide  margin 
of  profit  to  dealers.  It  will  pay  you  to  see  our  repre- 
sentative, or  write  us  at  once  regarding  this  design. 

The  Crompton  Corset 

Co.,  Limited,  Toronto,  Ont. 


MADE  IN  CANADA 

Oil  Cloths 

Be  Patriotic,  and  at  same  time  get  best  value,  by  purchasing  Canadian-made 

Oil  Cloths. 

WE    SHOW   SELECT    AND    UP-TO-DATE    PATTERNS  in 

Floor  Oil  Cloth— 3  qualities— /,  to  "A  wide.      I     Table  Oil  Cloth. 
Canvas  I  Painted  Back  Stair  Cloth  cotton  and  Duck  Back 

Mats  or  Rugs-All  sizes.  \     Enamelled  Stair  Cloth. 

Enamelled  Muslins,  Drills  and  Ducks. 

The  attention  of  dealers  is  called  to  the  advantage  of  handling  Canadian-made  goods.     It  is  woith 
money  to  get  your  orders  and  repeats  filled  promptly. 

We  have  large  producing  facilities  and  give  satisfactory  deliveries. 


The  Dominion  Oil  Clotli  Co.,  Limited.  Montreal 
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obtain  any  article  which  does  not  contain  the  offensive  odor 
ot  rubber. 

The  "Corona"  dress  shield,  in  addition  to  its  many 
ciualifications,  has  with  each  pair  of  shields  a  printed  guar- 
antee from  the  responsible  firm  who  has  obtained  the  agency 
and  sole  right  to  manufacture  for  Canada, i.e.,  Flett,  Lowndes 
&  Co.,  Limited,  Toronto,  who  will  be  pleased  to  forward 
sample  dozen  for  inspection. 

Novelties  in  Buttons. 

The  W.  R.  Brock  Co.,  Montreal,  are  passing  into  stock, 
daily,  in  their  smallware  department  a  great  many  novelties. 
In  buttons  a  complete  range  of  colored  pearls  and  the  latest 
shades  of  different  patterns  They  also  have  a  very  extensive 
range  of  jet  patterns  in  all  sizes.  Steel  buttons  and  dull  jet 
buttons  are  shovi'n  in  an  extensive  variety.  A  small  plain 
steel  button  in  four  sizes  has  been  selling  very  well  for  dress 
trimming. 

** Empire"  Shetland  Floss. 

The  W.  R.  Brock  Co.,  Montreal,  are  passing  into  stock  a 
quantity  of  their  well-known  "  Empire  "  Shetland  floss.  This 
line  they  have  had  packed  20  skeins  to  the  lb.,  full  16  oz.  This 
gives  the  retailer  a  slight  advantage  in  selling  again.  In 
fingering  lines,  they  report  a  very,  heavy  sale  and  have  been 
able  to  execute  orders  very  promptly. 

**  Seller  "    Cashmere  Stocking. 

The  W.  R.  Brock  Co.,  Montreal,  report  a  large  sale  in  their 
"Seller"  2  and  Irib  six-fold  knee  cashmere  stocking,  from  sizes 
4  to  10  in.,  which  can  be  retailed  at  from  10  to  25c.  per  pair. 
The  complete  range  is  now  in  stock  and  thej^  expect  to  con- 
tinue this  line  right  on  through  the  season.  It  is  held  to  be 
the  best  value  in  an  all-wool  cashmere  stocking  to  retail  at 
25c.  in  the  market.  The  "Triumph,"  4  to  10  in.,  to  retail 
from  5  to  15c.  is  a  good  one.  No.  597  to  599,  1  and  1,  2  and 
1  ten-fold  lock  stitch  to  retail,  4  in.  at  20c.  to  91/2  in.  at  50c.,  is 
another  leader  in  ribs. 

Lace   and  Cotton   Hosiery. 

The  demand  for  lace  and  fancy  cotton  hosiery  for  Spring, 
1903,  is  immense.  Brophy,  Cains  &  Co.  have  secured  some 
novel  and  nobby  effects  in  misses'  and  women's  lace  ankles  and 
legs,  embroidered  ankles  and  legs,  and  lace  and  embroidered 
combinations,  which  they  will  be  offering  to  the  trade  shortly. 
They  claim  that  it  will  be  a  banner  j'ear  for  fancy  goods  and 
that  they  have  what  is  wanted. 


A  Line  for  the  Fall. 

The  W.  R.  Brock  Co.,  Limited,  Toronto,  have  been  most 
fortunate  in  receiving  for  Fall  trade  one  of  the  cheapest  and 
best  values  in  Saxony  yarns  ever  offered.  It  is  called  5x5,  and 
is  imported  direct  from  Saxony  and  can  be  retailed  at  10c.  for 
the  regular  2-oz.  skein  in  all  colors.  Send  for  a  sample  box  of 
one  or  all  shades.  If  you  want  reliable  fingering  Saxony  or 
common  yarns,  write  for  samples  and  quotations  to  The  W. 
R.  Brock  Co.,  Limited,  Toronto. 

Supplies  of  Various  Kinds. 

The  W.  R.  Brock  Co.,  Limited,  Toronto,  aim  to  keep  in 
stock  a  full  assortment  of  dry  goods,  merchants',  dressmakers' 
and  tailors'  supplies,  and  a  complete  range  of  small  wares. 
Their  assortment  of  chatelaine  bags,  ball  pearls,  tailors' 
buttons,  fancy  garter  elastics,  etc.,  is  worthy  of  inspection  by 
the  trade. 


Nerlich's  Novelties, 

Nerlich  &  Co.,  Toronto,  are  showing  an  immense  variety 
of  ping-pong  sets  (table  tennis).  This  game  was  very  popular 
last  year,  and  prospects  are  even  better  this  season,  as  it  is 
more  in  demand  than  ever.  This  firm  are  making  a  specialty  of 
this  line,  as  their  extensive  array  of  both  English  and  American- 
made  goods  indicates.  The  racquet,  or  bat,  is  made  in  manv 
different  varieties,  and  Nerlich  &  Co.  report  that  the  plain 
wood  bat  is  the  best,  as  it  does  not  make  nearly  so  much 
noise. 

The  assortment  of  novelties  and  toys  shown  by  Nerlich  & 
Co.  is  one  of  the  largest  in  Canada.  A  feature  of  the  many 
lines  of  toys  is  their  durability,  as  could  be  seen  by  the 
samples  of  toy  trains,  boats,  etc.,  which  were  shown.  Sleighs 
and  sleds  of  all  descriptions  are  shown  in  large  variety  also. 
A  marked  improvement  in  the  make  of  these  goods  is  quite 
noticeable  this  season. 

Their  stock  of  dolls  is  a  most  complete  one,  and  is  larger 
this  season  than  ever. 

Nerlich  &  Co.'s  new  catalogue  is  about  to  be  issued.  A 
copy  will  be  sent  to  anyone  in  the  trade. 

Large  Range  of  Fancy  Handkerchiefs. 

S.  Greenshields,  Son  &  Co.  have  placed  in  stock  v.hat  is 
claimed  to  be  the  largest  range  of  fancy  "handkerchiefs 
ever  imported  by  any  house  on  this  market.  Prices  are  as 
varied  as  the  goods,  running  from  15c.  per  doz.  to  $18  per 
doz.  In  the  lines  to  retail  at  5,  10,  15,  20  and  25c.  wonderful 
values  are  shown.  Included  in  the  handkerchief  stock  is  a 
complete  range  of  Japanese  silk  handkerchiefs  with  both  plain 
white  and  colored  borders,  as  well  as  initialed  handkerchiefs. 

Good  Selling  Novelties. 

"  Chatelaine  bags  in  steel  beads,  leather  and  silk  effects  are 
among  good  selling  novelties,"  say  Kyle,  Cheesbrough  &  Co. 
"Fay  belt  buckles  and  belt  sets  are  having  a  good  run  in  the 
United  States  for  the  many  new  ideas  of  satin  and  silk  belts. 
Why  not  make  these  up  in  your  store,  when  your  clerks  are 
not  busy  ?  It  saves  time — therefore  money.  You  can  use  up 
odds  and  ends  of  ribbon  to  good  advantage.  We  have  the 
buckles  and  our  agents  will  be  pleased  to  show  you  a  sample 
satin  belt  to  copy." 

Good  Values  in  Hosiery. 

S.  Greenshields,  Son  &  Co.  are  offering  some  good  values 
in  woollen  hosiery,  in  lines  to  retail  at  25,  35  and  50c.  Cash- 
mere hosiery  in  stock,  plain  and  ribbed,  surpasses  anything 
they  have  ever  shown  before,  and  dealers  should  see  the  values 
in  the  25,  35  and  50c.  lines  before  placing  orders  elsewhere. 
Ladies'  elastic  ribbed  underwear  is  offered  at  exceptionalh- 
low  prices,  the  firm  having  succeeded  in  making  large  contracts 
at  special  prices.  In  the  glove  section  they  show  their  largest 
range  yet  in  cashmere  and  wool  gloves  in  plain  goods  and 
with  dome  fasteners.  The  colors  include  black,  white,  fawns, 
slates  and  tans.  The  fancy  woollens  are  also  in  very  wide 
range,  infantees,  bootees,  knitted  caps,  hoods,  gaiters,  etc., 
being  in  great  variety  and  at  exceptional  values. 

Notes  of  the  Smallware  Trade. 

In  ball  pearls  the  W.  R.  Brock  Co.,  Montreal,  are  still 
quoting  the  low  price.    The  stock  is  complete. 

The  W.  R.  Brock  Co.,  Montreal,  are  passing  into  stock  a 
leader  in  sidecombs,  assorted  designs  to  the  dozen,  in  a  fancy 
box,  to  retail  at  15  cents.  j 

In  chatelaine  bags,  a  very  good  line  to  retail  at  50  cents  is 
a  leather-lined  bag  with  chain.    A  new  lot  of  cord  shopping 
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NO  RUBBER 

PERSPIRATION  PROOF 

CAN  BE  WASHED  /  IRONED 

ABSOLUTELY  GUARANTEED 


SEND    FOR    SAMPLE     DOZEN 


THE  CORONA  DRESS  SHIELD  commends  itself  to  every  user.  It  is  the  lightest  weight  shield  on  the 
market,  and  is  manufactured  of  a  newly  discovered  material  which  is  odorless,  antiseptic  and  perspiration 
proof.     Made  of  finest  fabric  without  rubber.     It  can  be  washed  and  ironed  without  injury  to  the  shield. 

MANUFACTURERS  AND  SOLE  AGENTS  FOR  CANADA: 

FLETT,  LOWNDES  &  CO. -TORONTO 
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bags  have  been  passed  into  stock.  In  purses,  they  are  carr3'- 
ing  a  very  extensive  range,  from  cheap  to  very  cheap  goods. 

The  W.  R.  Brock  Co.'s  stock  of"  brush  bindings  is  complete. 
They  have  a  large  stock  in  black  and  colors  and  in  all  quali- 
ties.   Thev  are  also  showing  the  latest  range  of  cushion  cords. 

The  \Y.  R.  Brock  Co.,  Montreal,  have  closed  a  further  con- 
tract for  "  Llama  "  plain  cashmere  stockings.  For  a  50-cent 
line  in  ladies'  sizes  this  is  a  hard  line  to  improve  on.  Notwith- 
standing the  sharp  advance  in  the  cashmere  yarn  market,  the 
W.  R.  Brock  Co.  are  still  selling  all  numbers  in  cashmere  hose 
at  the  old  price.  The  "Wolsey"  natural  wool  vest  is  proving  a 
good  seller  in  fine  unshrinkable  make.  Cashmere  gloves  are 
being  passed  into  stock. 


Special  Offer  in  Fancy  Goods. 

An  unusual  number  of  special  offers  will  be  found  in  The 
Gault  Brothers  Co.'s  fancy  goods  and  notions  department. 
Among  them  are  the  ever-popular  chatelaine  bags,  of  which  a 
special  feature  has  been  made,  and  an  immense  assortment 
is  shown.  The  range  of  lace  curtains  for  Spring  trade  is  also 
larger  than  usual  and  buyers  will  be  looking  to  their  own 
advantage  to  inspect  this  range  before  ordering  elsewhere. 
Ladies'  belts  are  shown  in  watered  silks,  velvets  and  sateens, 
with  an  adjustable  buckle,  which  allows  of  their  being 
lengthened  or  shortened  at  will.  Aprons  are  another  specialty 
this  season  and  what  is  said  to  be  the  largest  range  ever 
shown  in  Canada,  in  white  and  col6red  goods,  is  now  in  stock. 

Royal  Shetland  Floss. 

The  Gault  Brothers  Co.,  Limited,  report  an  unparalleled 
sale  for  the  Royal  Shetland  floss,  for  which  they  are  sole 
Canadian  agents,  which  is  manufactured  by  J.J.  Baldwin. 
They  are  having  great  success  with  their  line  of  quilts  also, 
several  specials  being  shown  in  this  section,  which  are  well 
worthy  the  attention  of  any  merchant  doing  a  quilt  business. 
Their  specials  in  silk  blouses  include  Nos.  330,  332  and  332X, 
which  has[met  with  an  unusually  heavy  demand.  An  immense 
assortment  of  handkerchiefs  for  the  Christmas  trade  is  shown, 
comprising  embroidery  and  lace  edges,  in  linen  and  lawns, 
plain  and  hemstitched,  and  silk  colored  borders.  Both  men's 
and  women's  handkerchiefs  are  shown  and  the  goods  are  put 
up  in  handsome  fancy  boxes.  Among  the  fancies  are  several 
leaders  to  sell  at  5  and  10c.  Their  special  "Ping  Pong"  skirt 
is  one  of  the  finest  garments  on  the  market  at  a  moderate 
price.     It  retails  for  $1. 


WRAPPERETTES  TO   RETAIL  AT  8  TO  25  GENTS. 

Wyld-Darling  Co.,  Limited,  in  their  staple  department,  are 
showing  a  large  assortment  of  printed  wrapperettes,  compris- 
ing imported  lines,  to  retail  at  from  8  to  25c.  Some  of  these 
lines  are  confined  to  themselves  and  are  selling  freely. 
These  are  printed  by  the  best  printers,  and  manufactured  in 
England  and  Germany.  In  Canadian-made  lines  they  have  a 
large  range  at  all  prices  to  retail  from  6  to  15c.  They  recog- 
nize the  fact  that  a  good  selection  of  patterns  is  the  main 
thing  with  these  goods,  and  have  spared  neither  time  nor  care 
to  get  the  choicest  range  possible.  They  have  a  complete  stock 
of  dress  linings  in  all  shades,  and  customers  will  do  well  to 
send  their  letter  orders  in  early  for  these  goods  when  they 
want  prompt  delivery.  In  grey  and  navy  flannels  they  are 
showing  all  the  leading  lines  in  values  better  than  ever,  and 
already  they  have  had  to  repeat  their  orders,  the  first  purchase 
having  been  completely  sold  out. 

Wyld  -  Darling  Co.  are  showing  some  special  values  in 
scarlet  and  cream  flannels,  and  report  that  they  have  sold 
more  of  them  this  season  than  for  years  past,  to  retail  from  25 
to  50c.  They  have  just  passed  into  stock  repeats  for  their  Dl 
Oxford  shirting,  very  heavy  imported  cloth  ;  also  large  repeats 
to  hand  of  their  own  apron  ginghams. 


SPECIAL  LINES  IN  FLANNELETTES. 

NO.  703  is  a  24-in.  stripe,  a  mill  stock  lot  cleared  out  by 
The  W.  R.  Brock  Co.,  Limited,  Toronto.  This  can  be 
retailed  at  5c.  at  a  good  profit  since  this  is  about  5  per 
cent,  below  regular  price.  No.  161  is  a  28in.  Saxony  flannel- 
ette, in  plain  colors,  pink,  sky,  red  and  white;  it  is  a  nice  fine 
fabric,  a  good  wearing  cloth,  worth  in  a  regular  way,  T^ic. 
The  W.  R.  Brock  Co.,  Limited,  have  secured  a  stock  lot  of  this 
and  are  offering  it  at  6^c.  This  would  make  a  good  leader  to 
retail  at  8c.  Plannelle  merino  is  a  28-in.  American  wrapper- 
ette.  This  cloth  is  secured  in  the  grey  ;  it  had  designs  engraved 
and  printed  by  one  of  the  best  known  American  manufacturers 
and  is  especially  excellent  in  the  coloring  and  printing.  This 
is  fully  equal  to  the  best  French  flannels  and  can  be  retailed  at 
12y2C.  No.  250  is  a  32  in.  extra  heavy  navy  print  in  stripes, 
spots  and  objects,  which  can  be  retailed  at  10c. .  and  is  just 
the  thing  for  heavy  Fall  working  dresses.  B18  is  a  36-in.  per- 
caline  lining,  light  weight,  soft,  but  yet  firm,  making  a  beau 
ideal  waist  and  skirt  lining.  It  is  in  great  demand  for  the  pre- 
sent season  ;  it  can  be  retailed  at  12y2c.,  but  is  good  value  at 
15c.  Snap  E  is  a  16-in.  cotton  toweling  of  which  The  W.  R. 
Brock  Co.,  Limited,  Toronto,  have  secured  1,000  pieces  and 
can  offer  to  the  trade  at  4c.  It  is  a  heavy  firm  twill  cloth  and 
is  a  snap.  CY  is  a  natural  French  canvas,  heavy  weight,  all 
pure  flax,  which  they  offer  at  8c.,  worth  10c.  C150  is  a  black 
French  canvas  as  above  at  9c.,  easily  worth  2c.  more.  Al  is 
a  60-in.  cream  damask  tabling,  nice  mellow  finish,  good 
weight,  in  five  designs  and  can  be  retailed  at  25c.  as  a 
leader. 


FIREPROOF    COTTON. 

A  valuable  discovery  of  far-reaching  importance  to  the 
cotton-manufacturing  industry  has  been  made  by  Dr.  W.  H. 
Perkins,  of  the  Owens  College,  Manchester,  whereby  cotton 
and  other  similar  highly  inflammable  materials  can  be 
rendered  permanently  fireproof  The  discovery  has  been 
achieved  after  2,000experiments  extendingover  many  months. 
With  the  exception  of  explosives,  there  is  no  article  that  flares 
up  so  quickly  as  cotton  when  it  comes  in  contact  with  a  light, 
especially  in  those  particular  goods  which  are  made  of  heavy 
yarns  and  "  combed  out  "  on  both  sides  in  order  to  give  the 
appearance  of  flannel.  The  fireproofing  process  consists  of 
"asbestinizing"  the  fabric,  by  which  means  permanent  im- 
munity from  burning  is  assured,  but  the  exact  manner  in 
which  it  is  achieved  is  not  divulged.  In  order  to  realize  the 
full  importance  of  the  discovery,  it  should  be  understood  that 
"  asbestine  fabrics  "  can  be  washed  and  washed,  and  yet  retain 
their  nonignitable  quality.  From  this  it  will  be  seen  that  the 
process  is  not  that  of  merely  putting  upon  the  material  a 
chemical  that  for  the  time  being  renders  the  fabric  non-inflam- 
able,  but  rather  that,  as  in  the  case  of  "  mercerizing,"  the  very 
character  of  the  material  is  changed.  From  the  scientific  point 
of  view  much  interest  attaches  to  this  feature.  Already  in- 
quiries are  coming  from  Germany  as  to  the  process,  for  in 
Europe  these  highly  inflammable  cotton  goods  are  largely 
produced.  It  should  be  added  that  "  asbestined  "  cloths  are 
perfectly  hygienic,  and  can  be  safely  worn  next  to  the  skin. 


TWO  SPECIAL  LINES  IN  BLUE  DENIMS. 

The  W.  R.  Brock  Co.,  Limited,  report  two  special  lines  in 
blue  denim,  one  to  retail  at  12i^2C.  and  another  at  20c.  These 
are  below  the  regular  prices.  They  are  also  carrying  a  line  of 
very  heavy  flannelette  blankets,  selling  them  below  mill 
prices.  They  are  clearing  a  lot  controlled  by  themselves : 
Another  line  of  The  W.  R.  Brock  Co.,  Limited,  are  the  printed 
moleskins  to  cut  up  at  20  and  25c.,  which  is  considerably 
below  present  prices.  In  cotton  bags  they  have  five  difterent 
prices. 
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If  we  could  convince  you  that  the  use  of  our 
Cutting  Machine  would  save  you  $  i  ,000.00  every 
year,  you  would  likely  buy  it,  wouldn't  you? 


IT'S  DOING  THAT  FOR  OTHERS 


It  Cuts 


(-White  Underwear, 

Shirts, 
'  Overalls, 

Pants, 

Fine  Clothing, 
^Cloaks  and  Suits. 


The    Eastman     Machine 

Co.,    Limited 

247  Vonga  St.,  TORONTO. 


f 


The  Telephone 

has  no  equal  as  a  saver  of  time  and  money 
for  the  buying  and  selling  of  goods  from  dis- 
tant points. 

The  travelling  salesman  found  this  out  long 
ago.  Others  are  learning  the  truth  daily.  Bear 
it  in  mind. 

The  Bell  Telephone  Co.  of  Canada 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

iBksR  for 

North  Star,  Crescent 
and  Pearl  Batting. 


Everyone  in  the  Trade 

that  examines  or  handles  the  products  of 
THE  GUELPH  CARPET  MU.LS:— 

Wiltons,  Brussels, 
Ingrains,  Art  Squares 

is  pleased  with  them.  Some  consider  them  superior 
to  any  other  Canadian  carpets  and  by  no  means  in- 
ferior to  the  much-talked-of  imported  article. 

There  is  no  better  equippad  mill  than  ours  and, 
as  we  are  gaining  credit  for  giving  a  little  bit  better 
value  than  other  makers,  we  are  striving  to  sustain 
this  reputation. 

For  Spring,  we  are  now  showing  some  new  and 
very  beautiful  effects,  both  in  figure  and  coloring, 
embodying  the  creative  ideas  of  our  skilled  de- 
signers, as  well  as  many  outside  artists. 

Our  long  established  system  of  selling  direct  from 
our  mills  to  the  trade  assures  the  closest  prices 
and  most  prompt  shipment. 

Repeat  orders  of  any  of  our  patterns  supplied 
on  very  short  notice. 

If  our  travellers  have  not  recently  called,  let  us 
know  and  we  will  forward  you  some  samples. 

GUELPH  CARPET  MILLS  CO.,  Guelph 

LIMITED. 


b/WWVVWWWWWWWWV 


rlamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

»7  Front  Street  West,  TORONTO 
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Waists 


Silk,  Cotton,  Flannel, 

Albatross  and 

Cashmere. 


Ml 


ANIFACTUREKS  of  waists,  skirts  or  cloaks  have 
lad  no  reason  to  complain  of  the  manner  in 
,'hich  their  products  are  being  received  through- 
the  countrv.  The  demand  for  Fall  goods, 
particularly  in  waists,  has  been  enormous,  and 
factories  have  been  taxed  to  their  utmost  capacity  to  keep  up 
with  the  orders.  In  order  not  to  get  too  far  behind  with  their 
customers,  it  has  been  necessary  in  some  cases  to  call  the 
travellers  in  from  the  road  before  they  had  completed  their 
regular  trips.  Every  traveller  was  able  to  do  a  satisfactory 
business,  and  the  general  impression  among  them  was  that 
the  trade  this  year  have  shown  a  decided  tendency  to  take  the 

higher  grades  of  goods. 

«        *        * 

It  is  quite  evident  that  the  waist  business  is   becoming  a 

separate  and  special  line  as  it  is  in  the  United  States,  and  not 

a  side-line,  as  it  is  here  at  present.    The  business  is  now  long 

past   its  infancy  in   Canada,  and  the  work  of   those  of  our 

factories  which  make  waists  alone  compares  most  favorably 

with  factories  in  the  United  States  or  elsewhere,  in  style,   fit 

finish  and  value. 

«        *        « 

Our  predictions  as  regards  buttoned  -  back  waists  are 
apparently  to  be  fulfilled,  and  this  class  of  waist  will  be  worn 
very  little  during  the  coming  season.  After  a  careful  canvass 
of  the  manufacturing  houses,  we  found  that  very  few  orders 
for  these  had  been  received 

#  *        * 

Gibson  waists,  while  not  the  rage,  have  been  in  the  lighter 
materials   throughout  the  Summer,  and  are  still  well   to   the 
front  among  Fall  and  Winter  styles,  particularly  in  the  flannel 
goods,  which  have  been  well  received. 
«        *        » 

Fine  silk-warp  heuriettas  are  well  thought  of  in  the  more 
popular  shades,  such  as  sky,  pink,  navy  and  black.  Taffetas 
have  been  shown  a  good  deal  in  both  reseda  and  Nile  green, 
which  shades  are  selhng  equally  well.  A  range  of  shades  is 
also  shown  in  sky,  all  of  those  of  last  year  being  again  in 
demand.  Brown,  which  many  look  upon  as  the  leading  color 
in  dress  goods  for  Fall,  and  which  is  also  expected  to  be 
popular  in  waists,  is  in  fair  demand,  though  it  is  thought  that 
later  in  the  season  the  demand  for  this  color  will  be  felt  much 
more.  Golden  and  seal  browns,  so  far,  are  in  the  best  demand. 
«        *        » 

Embroidery  is  now  more  popular  than  ever,  and  the  quan- 
tities of  waists  with  the  different  styles  of  embroidery  work 
on  them  that  are  being  sent  out  to  the  trade  is  large.  With 
this  great  demand  for  embroidery,  it  is  strange  that  the  best 
selling  embroidered  waists  are  those  on  which  the  embroidery 
has  been  used  sparingly.  The  reason  for  this  would  be  hard 
to  discover,  but  it  is  plain  that  except  in  a  certain  class  of 
trade  the  most  elaborately  embroidered  waists  are  not 
wanted.  The  duchess  front  waist  continue  to  move  out 
rapidly.  Moires,  trimmed  with  taffeta,  are  also  popular,  and, 
notwithstanding  that  their  price  renders  these  garments 
rather  more  expensive  than  the  ordinary  waists,  there  is  no 
doubt  but  that  the  demand  will  be  good. 

♦  ♦        « 

Flannel  waists  have  again  taken  well  for  the  coming  Fall 
and  Winter.  Stripes  and  polka  dots  are  both  shown  in  the 
designs,  and  a  good  variety  of  colors  are  going,  ranging  from 
some  very  deep  tones  to  the  light  shades.    Greens,  reds,  and 


other  strong  colors  are  well  thought  of.  Taffetas  hold  their 
own.  Changeable  taffetas  are  said  to  be  coming  to  the  front 
in  the  dressier  waists. 

•  •        • 

Velvet  is  a  material  very  well  thought  of  for  dresses  during 
the  coming  season,  and  velvet  waists  are  expected  to  be  in 
good  demand  in  the  United  States.  It  is  probable,  that,  if 
such  is  the  case,  we  shall  see  them  here  also  But  manufac- 
turers are  of  the  opinion  that  they  will  not  meet  with  the 
same  success  here,  particularly  when  a  jacket  or  coat  must 
also  be  worn,  as  it  is  always  a  great  nuisance  to  pull  on  a 
coat  over  a  velvet  waist.  The  metallic  printed  velvets  are 
also  shown  for  waists,  and  will  doubtless  have  their  share  of 
whatever  sale  there  may  be  for  plain  velvets  and  corduroys. 
The  colors  include  black,  brown,  green  and  blue,  in  various 
shades. 

*  «        * 

Heavy  cottons  are  popular  in  the  United  States  at  present 
for  Fall  trade.  The3'  are  being  taken  largely  in  both  plain 
and  fancy  designs,  and  there  is  little  doubt  but  that  many 
cotton  waists  will  be  worn.  The  impression  is,  however, 
that  the  trade  will  be  limited  greatly  to  the  highest  class 
goods.  In  Canada,  where  the  Winter  season  is  more  severe 
than  in  the  Republic,  the  demand  for  cotton  waists  may  not 
be  for  more  than  the  earlier  Fall  season.  The  great  majority 
of  women  always  look  for  some  warmer  material  than  cotton 
in  Winter  clothing,  although  for  indoor  wear  such  goods 
would  be  perfectly  satisfactory.  Whatever  the  outcome  of  the 
cotton  waist  business,  the  trade  should  exert  the  greatest 
judgment  in  buying.  In  some  localities,  cities  chiefly,  there 
may  be  many  cotton  waists  worn.  Each  dealer  must  be  his 
own  judge  as  to  the  advisability  of  buying  cotton  waists  in 
any  quantity  ;  and,  no  doubt,  with  a  proper  study  of  one's 
customers  and  the  class  of  trade  done  generally,  th?  conclusions 
arrived  at  will  be  correct.  The  point  is  to  avoid  "going 
strong"  on  cotton  waists  just  because  they  are  the  fashion 
somewhere  else,  under  the  impression  that  if  one  merchant  can 

do  well  on  them  any  other  can  as  well. 

*  *        * 

THE  TAILOR-HADE  WAIST. 

The  American  Silk  Waist  Co.  is  in  running  order,  and  is 
now  under  the  control  of  the  originators  of  the  firm  and 
pioneers  of  the  silk  waist  trade  in  Canada,  namely,  J.  Mishkin 
and  J.  Cars.  The  work  of  these  two  gentlemen  is  well  known 
to  the  dry  goods  trade  in  Canada,  and  there  is  no  doubt  that 
the  American  Silk  Waist  Co.  is  in  safe  hands.  Mr.  J.  Cars  has 
just  returned  from  his  observation  trip  and  gave  all  his  atten- 
tion to  the  latest  styles.  This  is  the  tailor-made  waist  which 
is  said  to  be  the  coming  noveltj'.  Mr.  J.  Mishkin  is  getting 
ready  with  his  samples  for  a  trip  on  the  road  to  see  his  old 

friends  in  the  trade. 

*  *   » 

RANGE  OF  GOODS  FOR  THE  FALL. 

Stewart,  Allan  &  Lemaistre  have  just  completed  their  Fall 
range,  and  will  submit  the  same  to  the  trade  immediately. 
They  are  showing  a  complete  and  up-to-date  range,  from  the 
newest  effects  in  heavy  white  cottons  to  the  finest  peau  de 
soies  in  the  market.  This  firm  make  a  point  of  obtaining  the 
latest  styles  before  going  before  the  trade,  instead  of  getting 
the  goods  out  on  the  road  too  early  to  be  able  to  include  in 
them  the  fashions  that  have  appeared  on  the  foreign  markets 
late  in  the  season.    To  this  is  due  much  of  their  success. 

*  •  » 

A  NEW  WAIST  FABRIC. 

The  New  York  Silk  Waist  Co.  are  showing  for  Fall  a  new 
fabric  for  waists,  containing  worsted  j^arn  and  silk,  woven 
very  close,  and  heavy.  This  material  makes  up  into  a  most 
stylish,  as  well  as  serviceable,  waist  for  Fall,  as  it  contains 
both  wool  for  W^inter  wear  and  enough  silk  to  be  dressy  for 
the  theatre  or  house  wear.     Although  this  material  is  on  the 
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RELIABLE 
MERCimilTS  WINT 

RELIABLE 
SILK  WAISTS 

RELIABLE 
SILK  JACKETS 

RELIABLE 
DRESS  SKIRTS 
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MAKE  THEM 


SEE  OUR- 


Taiior^ade   Wai»t» 

THE  COMING  NOVELTY. 

As  usual,  we  have  the  best. 
Whilt  in  Montreal  call  and  see  us. 


AMERICAN   SILK  WAIST   CO. 

1853  Notre  Dame  St.,  MONTREAL. 


Ihe  New  M  Silk  Waist  Mtg.  Co. 

40  St.  Antoine  Street,  MONTREAL. 

The  Largest  Exclusive 
Waist  House  in  Canada 


/ 


SVUTRAok'MARH' 

MADE   IN  CANADA 

Our  Fall  range  now  on  the  road  has  been 
received  with  approval  by  the  trade,  and 
orders  greatly  exceed  our  fondest  antici- 
pations. Increased  facilities  will  enable 
us  to  give  prompt  delivery. 


Frank  I.  Lyons  &  Co 


3a     NA/ood     S't.,     OH^apside, 


l-ONDON, 


INIGL.AIMD 


On  Ground  Floor  we  exhibit  the  latest  novelties  in 

TrlmmiDgs,  Laces,  Chita  and  Gauzes 

On  Upper  Floors  we  show  Novelties  in 
BRITISH     and     FOREIOIM 

DRESS  GOODS  a""  SILKS. 

We  invite  buyers  to  give  us  a  call  on  their  visits  to  the  London  market  to  inspect  the 
latest  designs  and  specialties. 

Our  Canadian  Representatives,    THE  BRITISH  IMPORT  CO. ,   1    West  Wellington 
Street,  Toronto,  carry  our  samples  and  will  be  glad  to  submit  them  to  the  trade. 
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road  but  a  few  days  this  season,  orders  have  been  received  for 
sonte  of  the  largest  houses  in  Canada.  They  have  had  big 
success  with  their  printed  flannels  in  stripes  and  polka  dot 
designs  in  dark  and  light  colors,  and  also  with  some  fine 
duchess  point  embroidered  flannel  waists.  A  representative  of 
this  paper  called  on  The  New  York  Silk  Waist  Co.  and  found 
them  as  busy  as  bees  and  jubilant  over  the  success  their  gar- 
ments have  met  with  this  season.  They  are  to  place  in  several 
new  machines,  enlarging  the  plant  so  that  it  will  be  possible 
to  keep  up  with  orders  without  nightwork,  which  has  been 
very  disagreeable  to  the  hands. 

*       •       « 

A  FALL  ANNOUNCEHENT. 

The  New  York  Silk  Waist  Manufacturing  Co.  are  sending 
out  the  following  announcement  for  the  Fall  season  of  1902 : 

We  have  much  pleasure  in  advising  our  patrons  that  our  represen- 
tatives are  now  on  the  road  showing  our  lines  for  the  coming  season. 
We  cordially  invite  your  examination  and  comparison,  knowing  that 
you  will  see  the  latest  and  most  desirable  styles  and  designs  ever  shown 
in  this  country.  The  "Shield  Brand"  carries  with  it  an  indisputable 
guarantee  of  excellence. 

We  have  created  and  maintained  a  reputation  for  reliable  and  per- 
fect-fitting garments,  and  for  originality,  enterprise,  and  for  the  produc- 
tion of  remarkably  successful  and  up-to-date  garments. 

There  is  a  difference  between  talent  and  genius  in  waist  making. 
Talent  does  what  it  can.  Genius  what  it  must.  It  is  the  "  Little  More  " 
in  our  waists  that  makes  the  difference  and  it  is  that  that  wins.  It  is  the 
"Little  More"  that  makes  them  better  and  sell  faster,  and  it  is  by 
adhering  to  these  principles  that  have  enabled  us  to  distance  and  out-run 
our  competitors.  That  is  why  to-day  we  have  the  largest  exclusive  silk 
waist  business  in  Canada,  and  it  is  our  intention  to  always  keep  up  the 
high  standard  maintained  by  us  in  the  manufacture  of  the  'Shield 
Brand  "  perfect-fitting  garments,  which  is  a  guarantee  of  good  workman- 
ship, materials  and  designer's  art. 

Buyers  who  are  acquainted  with  our  productions  require  no  advice 
regarding  the  superiority  of  our  waists,  but  it  is  those  whom  we  have 
not  reached  thus  far  that  we  want  to 'reach. 

Our  waists  are  designed  by  masters  of  the  art,  made  of  fashion's 
approved  fabrics,  built  on  honor  and  sold  on  merit.  They  stand  to  day 
right  at  the  head  of  the  waist  procession. 

All  our  new  lines  will  be  in  every  respect  worthy  of  the  best  tradi- 
tions of  our  house,  and  we  tell  you  candidly  that  we  have  spared  neither 
time  nor  money  in  procuring  everything  that  goes- towards  making  a 
perfect  waist  from  every  point  of  view. 

«         *         » 

A  nANUFACTURER'S  VIEW. 

One  of  the  leading  manufacturer's  spoke  as  follows  to  a 
representative  of  this  paper  in  regard  to  Fall  waists: 

"There  is  no  doubt  that  this  will  be  the  biggest  Fall  waist 
season  ever  experienced  in  Canada,  and  the  makers  are  out  to 
supply  the  demand. 

"There  will  be  seen  this  Fall  more  than  the  silk  and  flannel 
for  Winter  wear — heavy  cottons,  which  have  been  verj'  favor- 
ably talked  of  and  picked  up  by  the  up-to-date  buyers.  There 
is  a  newness  about  them  that  is  welcomed ;  besides,  the  price 
at  which  they  can  be  retailed  has  somewhat  to  do  with  their 
popularity. 

"The  heavy  weights  in  mercerised  effects  will,  no  doubt, 
be  the  most  popular,  although  the  lighter  goods  are  already 
being  well  selected. 

"There  is  a  maize  pebbled  cotton  on  the  market  that 
makes  a  sightly  garment,  to  retail  at  $2  with  a  good  profit. 
The  peau  de  sole  seems  to  be  much  in  favor  in  the  better  grade 
of  waists.  Taffeta,  of  course,  is  the  leader  in  silks  at  the 
popular  price,  to  retail  at  $5.  Tamolines  will  be  the  waist  for 
the  $3  to  $4  lines. 

"Trimmings  play  the  most  prominent  part  after  all  in  the 
design  of  a  waist,  and  there  are  numerous  styles  and  effects — 
and  sometimes  defects — in  that  a  trimming  practically  makes 
the  price  of  the  waist.  If  a  designer  is  not  of  an  artistic  turn 
of  mind  or  his  eyes  are  out  of  gear,  a  design  will  be  utterly 
spoiled  bj'  the  trimming.      On  the  other  hand,  a  braid  here  or 


a  piece  of  lace  there  on  a  waist  will  so  beautify  the  foundation 
style  as  to  make  it  worth  twice  as  much  to  the  retailer. 

"The  principal  houses  in  the  manufacture  of  Fall  waists 
are   practically  only  out  with   their   Fall   ranges,  which  will 

assure  of  their  being  right  up-to-date  in  design,  etc." 

»        «        * 

WAIST   TRADE    NOTES. 

Mr.  Margolin,  late  designer  of  the  American  Silk  Waist 
Manufacturing  Co.,  has  been  engaged  by  Stewart,  Allan  & 
Lemaistre,  and  is  now  working  on  their  Fall  range  of  waists. 


VISIT    FROM    A    BERMUDA    MERCHANT. 

MR.  L.  B.  HARNETT,  of  the  firm  of  W.  T.  James  &  Co., 
Hamilton,  Bermuda,  is  making  one  of  his  periodical 
trips  to  Canada.  His  object  is  principally  pleasure, 
but  he  is  also  devoting  some  time  to  business,  the  firm  he 
represents  being  large  jobbers  and  retailers  in  Bermuda.  He 
was  in  Toronto  for  a  few  days  last  week,  and  The  Dry  Goods 
Review  had  a  pleasant  few  minutes'  chat  with  him.  He  came 
to  Canada  by  the  Pickford  &  Black  Line,  and  reports  having 
had  a  pleasant  voyage,  and  he  spoke  highly  of  the  service. 
When  questioned  in  regard  to  trade  matters,  he  said:  "Our 
desire  in  Bermuda  is  to  trade  with  Canada,  for  we  are 
of  the  same  nation,  but,  of  course,  you  can  readil3'  understand 
that  we  are  compelled  to  buy  where  we  can  buy  cheapest  and 
to  sell  where  we  can  sell  to  the  best  advantage.  The  trade 
between  Bermuda  and  Canada  is  growing,  but  you  have  a 
great  competitor  in.  the  United  States." 

"  What  Canadian  products  do  you  purchase  principally  ?" 

"Speaking  for  our  firm  alone,  I  might  say  that  we  buy  all 
our  flour  from  Canada,  and  we  have  been  doing  so  for  some 
years.  Then  we  buy  oats,  hay,  butter,  cheese,  bran, 
middlings,  etc.  Canadian  soaps  are  beginning  to  come  in 
more  freely,  and  quite  a  little  Canadian  furniture  is  bought. 
Our  firm  is  now  buying  a  lot  of  canned  goods  from  Canada, 
such  as  fruits  and  vegetables,  and  we  find  them  of  excellent 
quality.  We  prefer  some  of  the  canned  fruits  to  those  of 
California,  their  flavor  and  syrup  being  much  better.  So  far, 
Canadian  canned  goods  are  knocking  out  New  York  prices. 
Of  course,  did  they  not  do  so  we  could  not  buy  them." 

"  What  about  the  dry  goods  trade  ?  " 

"  Nearly  all  the  dry  goods  we  import  into  Bermuda  come 
from  England,  our  buyers  going  there  twice  a  year.  It  is 
perhaps  worthy  of  note  that  the  people  from  the  United 
States,  who  visit  Bermuda  in  large  numbers  during  the  Winter, 
purchase  while  with  us  a  great  deal  of  these  English  goods, 
particularly  silks,  dry  goods  and  clothing.  We  have  some  fine 
tailor  shops  in  Bermuda.  These  goods  are  largely  purchased 
by  the  people  from  the  United  States  who  visit  us,  because  they 
can  get  them  a  great  deal  cheaper  than  in  their  own  country." 

"  Where  do  you  get  your  hardware  from,  principally  ?  " 

"Our  shelf  hardware  comes  largely  from  Pittsburg,  but  the 
heav3^  goods  are  still  largely  imported  from  England.  We 
have  some  good  hardware  stores  in  Bermuda." 

Speaking  of  the  products  of  Bermuda,  Mr.  Harnett  said  : 
"Our  principal  products  are  onions  and  potatoes.  Of  pota- 
toes we  raise  three  crops  a  3'ear.  The  first  crop  is  gathered 
about  September,  the  second  in  January  and  the  third  in 
March.  After  the  land  has  been  given  a  little  rest  we  produce 
on  the  same  soil  watermelons,  muskmelons,  and  vegetables 
generally.  There  is  onl3'  one  crop  of  onions  a  year.  The 
production  of  Easter  lilies  is  quite  an  industry  in  Bermuda, 
Whole  farms  are  devoted  to  their  cultivation.  The  seed  is 
sown  in  December  and  the  flowers  are  gathered  in  July.  It 
takes  about  three  years  to  produce  bulbs  of  saleable  size. 
These  fields  of  Easter  lilies  are  a  beautiful  sight,  particularly 
in  the  morning  when  they  look  like  fields  of  snow,  while  the 
odor  from  them  is  delightful." 

While  a  good  many  Canadians  visit  Bermuda  in  the 
Winter,  Mr.  Harnett  regrets  that  the  number  is  not  larger. 
"  We  have,  he  said,  a  very  fine  climate  and  excellent  hotels," 
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SMALLWARES   DEPARTMENT. 

We  are  making  a  specially  fine  showing  of  the 
following  lines.  It  will  pay  you  to  see  our  samples 
before  placing  orders  : 

SPECIALS. 

IRISH  EHBROIDERED  FANCY  HANDKERCHIEFS. 
IRISH  LACE  EDQE  FANCY  HANDKERCHIEFS. 
SWISS  EHBROIDERED  FANCY  HANDKERCHIEFS. 
TAHBOR  EHBROIDERED  FANCY  HANDKERCHIEFS. 

Both   on   Cotton   Lawn   and   Linen. 

ALSO  FULL  ASSORTHENT  OF  MEN'S  AND  LADIES'  PLAIN 
AND   HEHSTITCHED   LAWN  AND   LINEN    HANDKERCHIEFS. 

We  are  showing  a  splendid  range  of  Men's  Colored  Border  Handkerchiefs 
in  fancy  boxes  for  Best  Gents'  Furnishing  Trade. 

We  are  showing  a  particularly  good  assortment  of  Fancy  Box  Handker- 
chiefs for  the  Christmas  Trade. 

A  full  range  of  Famous  "Excelda"  Handkerchiefs  always  in  stock. 
We  are  offering  many  jobs  in  bundle  lots.     These  cannot  be  shown  by  our 
travellers.     Please  write  for  sample  bundle  ;  also  our  5c.  leader  in  Ladies' 
Fancy  Handkerchiefs. 

CHATELAINE  AND  WRIST  CHAIN   BAGS. 

Full  assortment  of  these  goods  in  Leather,  in  Black  and  Colors.  We  show 
the  best  50c.  Ladies'  Pocketbook  in  Canada. 

LADIES'   BELTS  OF  LATEST  SHAPES 

We  have  just  received  into  stock  in  Satin,  Velvet,  Moire  and  Leather. 

SPRING  TRADE. 

We  have  now  in  hands  of  travellers  a  larger  range  than  ever  of  Embroid- 
eries, in  Edgings,  Insertions,  Allovers,  Flouncings — all  secured  before  the 
market  advanced.  We  are  giving  exceptional  value  which  purchasers 
cannot  afford  to  pass.     Also  a  number  of  job  lines. 

Cbe  Gault  Brothers  Co.,  ^ 

IVI O IM  T IR  E:  iOk.  L. . 

SOLE    AGENTS    IN    CANADA    FOR    FOWNES'    GLOVES. 
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THE  PRCPERENTIAL  TARirr 
QtC^TION. 

By  Robert  Munro,  Prosideiit  of  the  Canadian 
Mannfacturers'  Association. 


THERE   is    much    more    general   agreement    on    this 
subject   than   we  are  apt  to  infer  from   the   varied 
opinions  expressed  in  its  discussion.     It  is  no  ques- 
tion of  party  politics.     There  can  be  no  doubt  that 
the  people  of  Canada,  as  a  whole,  are  favorable  to 
giving  British  possessions  every  tariff  advantage  that  is  pos- 
sible, consistent  with  our  general   financial  system   and  the 
maintenance  of  our  industries. 

There  is  a  remnant  of  our  people  who  would  refuse  to  con- 
sider our  industries  in  the  question  at  all.  These  do  not 
consider  that  the  investment  of  Canadian  capital  in  manufac- 
turing industries  amounts  to  probably  $500,000,000,  and 
that  at  least  one-third  oi  our  population  is  dependent  on 
these.  There  is  also  a  further  consideration.  These  industries 
were  largely  induced  by  the  measure  of  protection  the  tariff 
incidentally  afforded,  and,  as  a  community,  we  cannot  afford 
to  so  alter  our  fiscal  conditions  as  /to  prevent  this  enormous 
investment  yielding  some  return,  nor  can  we  afford  to  materi- 
ally reduce  the  number  for  which  these  industries  find 
employment. 

The  Pro-British  view  ot  the  tariff  looks  to  increased  trade 
between  Canada  and  other  British  possessions.  Of  this  view 
Canada  is  the  author.  Itg  development  will  probably  be  inter- 
colonial before  it  becomes  Imperial.  We  may  expect  a  return 
of  preferences  from  the  other  colonies  before  reciprocal  prefer- 
ential trade  is  adopted  by  Great  Britain.  Our  fellow-Britons 
in  Australia,  New  Zealand,  South  Africa,  West  Indies,  etc.,  are 
thinking  hard  on  the  question.  We  may  surely  arrange  to 
help  out  the  discussion  with  them  in  detail,  and  it  cannot 
prove  fruitless.  A  general  agreement  among  the  colonies  is 
the  great  lever  which  will  move  Great  Britain.  This  inter- 
colonial agreement  is  just  what  many  of  our  British  people 
would  delight  to  see  in  operation.  The  discussion  of  the 
principle  will  help  to  bring  the  financial  systems  of  the  colonies 
into  similar  lines,  and  as  one  colony  gradually  increases  its 
consumption  of  the  products  of  the  other,  the  preferential 
tariff  will  be  a  matter  of  less  and  less  difficulty. 

But  the  Pro-British  view  has  another  very  important 
feature.  It  seeks  to  retain  British  trade  for  Britons.  In  carry- 
ing out  this  view  it  has  no  favors  to  confer  on  foreign  nations. 
Nor  has  it  any  prejudice  against  dealing  with  them  on  a  fair 
"tariff  for  tariff"  basis.  While  one  part  of  our  creed  is  to  give 
a  preference  to  British  possessions,  another  is  to  give  to  every 
other  country  as  fair  terms  as  they  give  us,  but  we  object  to 
give  more  than  this.  If  they  tax  our  farm  products  and  our 
manufactures  we  also  tax  theirs.  W^e  want  to  trade  with  the 
wide  world  on  a  business  basis.  We  want  to  trade  with  our 
fellow  Britons  on  a  preferential  basis,  and  we  expect  them  to 
recognize  us  as  Britons  also. 

This  view  is  worthy  of  Canada.  There  is  nothing  in  it 
that  is  not  businesslike,  straightforward,  fair  and  just. 

Now,  what  would  be  the  outcome  of  this  Pro-British  policy 
if  carried  out  from  these  two  viewpoints  ? 

Based  on  the  existing  tariffs  of  Germany,  United  States  and 
other  countries,  the  principle  of  tariff  for  tariff'  would  so 
restrict  our  trade  with  these  countries  that  a  large  additional 
volume  of  trade  would  be  available  between  us  and  Great 
Britain  and  her  colonies.  One  effect  would  be  a  higher  Can- 
adian tariff  on  a  large  number  of  items,  which  is  not,  in  itself, 
desirable,  but  it  would  be  necessary  to  equalize  with  foreign 


tariffs  The  other  effects  would  be  that  not  only  would  a 
larger  amount  of  trade  be  available  between  us  and  Britain, 
but  that  a  greater  percentage  of  preference  could  be  given  to 
Britain. 

I  am  not  forgetful  that  some  few  industries  have  suffered 
severely  from  the  preference  now  given.  These  industries  were 
established  on  a  tariff  which  appeared  to  offer  a  return  on 
their  investment,  but  the  abatement  of  one-third  upset  their 
calculations,  and  in  some  cases  changed  profit  into  loss.  These 
are  the  exception,  however,  and  call  to  be  dealt  with  excep- 
tionally, but  generally  the  increased  aggregate  business  that 
would  result  from  fair  trade  with  foreign  nations  and  the 
special  increases  incident  thereto  would  adjust  matters.  I 
have  tried  to  deal  with  principles.  Let  me  give  only  one  illus- 
tration in  detail. 

Our  agriculturists  are  very  heavy  sufferers  in  this  regard- 
There  is  approximately  $20,000,000  lost  to  Canada  every 
year  to  pay  United  States  farmers  for  produce  for  which  they 
will  not  take  produce  in  return,  but  are  paid  in  gold.  Every 
dollar  of  this  is  lost  to  our  Canadian  farmers. 

The  pro-British  principle  of"  tariff  for  tariff"  to  foreigners 
and  reciprocal  preferential  between  British  possessions  is  the 
principle  that  will  do  justice  to  Canada  and  her  people. 


MANCHESTER  EXPORTS  TO  THE  UNITED  STATES. 

The  United  States  consul  at  Manchester  transmits  the 
following  tables  of  exports  of  cotton  velvets,  cords  and  fus- 
tians from  that  city  to  the  United  States: 

. 1901. 

Month.                                        Dyed.              Undyed.  Total. 

Yards.                Yards.  Yards. 

January 353,937           452,702M  806.639K 

February 314.416K        713,4»4  1,027.900K 

Manh 281.8705^        590,215K  872.086 

April 288,6695i        497,383  786,052K 

May 5362865^        487,560X  1.023.846K 

June 631,556K        579,866  1,211,422M 

Total 2,206,737        3.321,211}^  5.727  948 K 

1902. 

January 509.942K         596,615^  1,106.558 

February 307,672X         451,680  759,3o25i 

March.. 24099l5i         600.696}^  841.688 

April 497.447           612,065%  1,109.512K 

May 943,150J{         598,911%  1542.062^ 

June  949,819%        652,024}^  l,601,&445i 

Total 3,449,024K     3,511,993M  6,961.017% 

E.XrORTS   OF  COTTON    V.\RN    TO   THE  UNIIED  STATES. 

Month.                                                     1901.  1902. 

Founds.  Pounds. 

January 199,654K  288,295 

February 171,054%  227,2565if 

March 185,180  284.520 

April 156,4455i  285,515 

May 180.184}i  335,206 

June 170,864%  243.353 

Total 1063,383  k  1.664, 1455i 


SOME  UMBRELLA  SPECIALTIES. 

Umbrellas  are  a  line  of  goods  that  special  attention  is  paid 
to  by  The  W.  R.  Brock  Co.,  Toronto.  Their  purchases  are  not 
confined  to  one  factory,  hut  are  selected  from  the  manufacturers 
of  the  world  and  are  the  productions  of  many  brainy- inventors. 
See  their  "  Kingston  "  and  "  Butterscotch  "  to  retail  for  $1.  A 
self-opener  called  "  Magic  "  deserves  the  name. 


BATH  TOWELLINGS. 


The  range  of  bath  towellings  in  Brophy,  Cains  &  Co.'s 
linen  department  is  very  complete,  running  in  price  from  75c. 
to  $4.50  per  dozen.  The3'  include  striped  cotton  and  plain 
linen,  Turkish  and  fancy  bath  towels.  Two  lines  of  bath  robes 
shown  this  month  are  selling  verj-  well.  The  linen  towels 
include  hemstitched  and  fringed  bucks,  from  75c.  to  $4.50. 
This  range  is  very  large,  and  the  demand  for  them  is  of  the 
best. 
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Telegrams 

'•Eminent" 

London 


Brice^  Palmer  €a  Co. 


BRICE,  PALMER  ^  CO., 

LONDON,  ENGLAND. 

Warehou&e  :     14   Cannon   St.,  E.C. 
factorii  :     90-92-94-96 

City  Road,  E.C. 


Manufacturers  of- 


THE  "EMINENT"  RAINCOATS 


Ladies',  Misses'  and  Children's 


CLOAKS  and  SUITS 


Canadian  Representatives — 

THE  BRITISH    IMPORT  CO. 

OF   TORONTO 
I  WEST  WELLINGTON  ST..  TORONTO 

T.  E.  CUFFB  H.G.  POOLER  C.  O.  DOUGLAS  W.  H.VAUGHAN 


C.  H.  Forster 

30  Merchants'  Building 

50  Bay  St., 

TORONTO. 


Insist  on  having  that  trade  mark  on  all  the 
Blankets  you  purchase  and  thus  insure  getting  good  Blankets.  Protect 
your  interests  by  giving  us  a  trial  order. 

The  Slingsby  Manufacturing  Company 


BRANTFORD.  ONTARIO. 


Limited 
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is  asked  for  by  every  lady  and 
Gentleman  ordering  High-Class 
Waterproof  Gar- 
ments. The  ladies 
who  want  the  best 
material  for  a 
Rainy -Day  Skirt 
will  have  no  other. 

Can  you  supply 
your  customers 
with  this  cloth  ? 
Nothing  can  take 
the  place  of  it  in 
regard  to  appear- 
ance  and  quality. 


S.  Greenshields,  Son  &  Co., 


Sole  Selling  Agents 
for  Canada. 


MONTREAL. 


GREENSHIELDS  &  CO.,  Limited,  VANCOUVER.  B.C. 
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The  MacLean  Publishing  Company,  Limited. 

President,  John  Bayne  MacLean,  Montreal. 

Publishers  of  Trade  Newspapers  which  circulate  in  the  Provinces  of  British 

Columbia,  Northwest  Territories,  Manitoba,  Ontario,  Quebec,- Nova 

Scotia,  New  Brunswick.  P.E.  Island  and  Newfoundland. 

OFFICES: 

232  McGill  Street. 

10  Front  St.  East. 

109  Fleet  St.  E.C. 

18  St.  Ann  St. 

-      Western  Canada  Block. 

Flack  Block. 

No  3  Market  Wharf. 

Room  443  New  York  Life  Building. 


Montreal  (Telephone  1255)   - 
Toronto  (Telephone  2701)  -       -       - 
London,  Eng.  (W.  H.  Miln) 
Manchester,  Eng.  (H.  S.  Ashburner) 
Winnipeg  (J.  J.  Roberts)     - 
Vancouver  (J.  A.  Macdonald) 
St.  John,  N.B.  (J.  Hunter  White)     - 
New  York         


Subscription,  Canada  and  the  United  States,  $2.00. 
Great  Britain  and  elsewhere        -       .       -        12s. 
Published  the  first  of  each  month. 
Cable  Address  :  "  Adscript,  "  London  ;  "  Adscript,"  Canada. 


CANADIAN    BUYERS   IN   GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY 
GOODS  REVIEW,  109  Fleet  Street,  E.G.,  London.  Letters  so 
directed  will  be  kept  or  forwarded  according  to  instructions 

MONTREAL  AND  TORONTO,  AUGUST,  1902. 


PROFITS    OF    TEXTILE    TRUSTS. 

A  FEW  years  ago  an  epidemic  of  consolidation  struck 
British  manufacturers  and  several  combinations  were 
formed.  Prospectuses  issued  at  the  time  predicted 
great  increases  in  profits,  owing  to  the  economies  in  manage- 
ment, etc.,  which  would  be  secured.  Strange  to  say,  these 
expectations  have  not  as  yet  been  realized.  Especially  in  the 
textile  trade  have  the  returns  to  the  stockholders  been  most 
unsatisfactory.  The  English  Sewing  Cotton  Company, 
Limited,  and  the  Dyers'  Consolidation  both  showed  rather 
discouraging  statements. 

The  annual  report  of  the  Fine  Cotton  Spinners  and 
Doublets'  Association,  Limited,  may  be  taken  as  a  fair  example 
of  what  is  being  done  by  these  combines.  Though  this  report 
exhibits  a  more  favorable  state  of  affairs  than  exists  in  the 
other  two  organizations,  yet  it  also  shows  a  decided  falling- 
off  on  the  returns  of  previous  years.  Both  in  1900  and  1901 
the  profits  averaged  £550,000,  but  for  the  year  ending  March 
31,  1902,  these  had  shrunken  to  £427,188. 

Taking  into  consideration  the  capital  employed,  this  year 
has  been  the  worst  since  the  formation  of  the  company. 
While  the  percentage  of  net  profits  to  total  capital  was  6.21 
per  cent,  in  1899,  7.33  per  cent,  in  1900,  and  7.90  per  cent,  in 
1901,  last  year  it  was  only  5.47  per  cent.  Moreover,  the 
prospectus  had  indicated  the  sum  of  £234,337  as  a  basis  for 
future  net  profits,  which,  on  the  then  issued  capital  of 
£4,000,000,  would  have  been  sufficient  to  pay  a  dividend  of 
about  8V2  per  cent,  on  the  ordinary  shares.  No  8i/^  per  cent, 
has  as  yet  been  paid,  except  in  1901,  when  a  dividend  of  9  per 
cent,  was  announced.  In  other  years  only  8  per  cent,  has 
been  paid. 

To  seek  to  explain  these  results  would  be  impossible  with- 
out some  knowledge  of  the  conditions  governing  these  manu- 


factures at  present.  It  is  to  be  hoped  that  the  decrease  has 
been  occasioned  by  unavoidable  agencies,  and  that  it  need  not 
be    attributed    to    any    incompetency    on    the    part    of    the 

organizers  or  managers. 

*  *        * 

Those  who  keep  up  with  the  times  are  usually  nhle  to 
show  their  heels  to  bankruptcy. 

*  *        * 

INDUSTRIAL  ECONOMY. 

BUSINESS  men  are  all  familiar  with  the  modern  doctrine 
of  the  division  of  labor.  They  may  not  know  it  under 
this  name,  but  the  principle  of  the  thing  is  ever3'where 
understood.  For  instance,  they  can  tell  you  that,  where,  100 
years  ago,  one  man  took  five  hours  to  make  a  single  article, 
to-day,  five  men,  each  working  at  a  particular  part  of  its  con- 
struction, can  turn  out  the  complete  article  in  five  minutes, 
and  consequently  can  produce  an  enormous  number  in  five 
hours.  That  is,  while  the  expenditure  on  labor  and  machinery 
has  been  increased,  the  receipts  have  grown  much  more  in  pro- 
portion and  there  has  been  an  immense  saving  in  time. 

This  specialization  of  labor  has  been  carried  into  almost 
every  department  of  production,  and  machinery  of  the  most 
intricate  nature  has  been  invented,  with  the  main  object  of 
doing  work  more  expeditiously  and  at  a  greater  saving  of 
labor.  So  far  has  this  specialization  been  carried  that  manu 
facturers  are  sometimes  confronted  with  the  problem  whether 
or  no  the  human  hand  or  the  intricate  machine  is  of  most 
economic  value,  and  there  have  been  cases  where  the  machine 
has  had  to  give  place  to  human  labor.  Nevertheless  there  can 
be  no  limits  to  the  extent  of  this  specialization  provided  the 
inventor's  ingenuity  can  overcome  thediffculties  that  confront 
him. 

In  many  departments  of  highly-developed  industry,  how- 
ever, methods  have  become  so  identical  and  competition  so 
keen  that  the  captains  of  industry,  realizing  the  hopelessness 
of  much  further  specialization,  have  turned  their  attention  to 
the  practice  of  other  kinds  of  economy.  They  have  a  certain 
system  to  begin  with,  and  instead  of  saying,  "How  can  we, 
by  the  introduction  of  more  machinery  and  labor*,  get  greater 
results  in  less  time  ?  "  they  ask  themselves,  "Is  there  any  de- 
partment in  our  industry  where  good  material  or  labor  is  being 
wasted,  which  iiy  some  attention  might  be  saved  ?  "  While 
practically  the  end  aimed  at  is  precisely  the  same,  there  is 
much  difference  in  the  way  they  set  about  securing  it. 

For  instance,  here  is  a  manufacturer  whose  industry  is 
fairly  well  specialized.  He  sees  a  point  in  the  chain  of 
production  where  he  thinks  time  and  labor  can  be  saved  by 
the  introduction  of  a  machine.  An  inventor  turns  out  the 
necessary  machine  and  it  is  set  to  work.  It  proves  immensely 
satisfactory  and  over  a  given  time  the  output  of  the  factory 
is  much  greater  and  the  cost  is  less.  But  mark  !  the  machine 
is  extravagant.  From  the  nature  of  its  construction,  a 
greater  amount  of  by-product  is  turned  out  than  before, 
proportionately.  When  competing  industries  secure  the 
same  appliances  the  advantage  once  gained  is  lost.  Then,  the 
manufacturer  remembers  the  by-products  and  determines  to 
make  use  of  them.  This  is  the  second  and  more  modern  phase 
of  the  production.  Years  ago  manufacturers  paid  no  attention 
to  details  such  as  this  and  good  material  was  wasted.  Now  they 
are  all  striving  to  make  a  profitable  use  of  the  by-products. 
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TRADE  SITUATION  IN  CANADA. 

WHATEVER  may  be  the  conditions  which  prevail  else- 
where, the  couimercial  outlook  in  Canada  is,  on  the 
whole,  of  a  most  satisfactory  character. 

Excessive  rains  have  done  some  damage  to  the  crops  in 
certain  sections  of  Ontario,  but  taking  the  country  as  a  whole, 
the  harvest  will  undoubtedly  be  the  largest  in  its  history. 
Enormous  as  was  the  wheat  crop  in  Manitoba  and  the  North- 
west last  year  it  will  certainly  be  exceeded  in  quantitj^  by 
that  of  the  present  season.  As  to  qualit}',  that  will  of  course 
depend  on  the  saving  of  the  crop.  The  heavy  crop  of  hay  will 
come  in  most  useful  for  stock-feeding  purposes,  especially  at  a 
time  when  cattle  and  horses  are  demanding  such  high  prices. 
With  the  large  yield  of  fruit  that  the  country  is  gathering,  we 
have  certainly  reason  to  say  that  Nature  has  been  lavish  with 
us  in  our  chief  industry. 

But  the  crops  are  not  the  only  favorable  conditions.  The 
railway  earnmgs  and  the  bank  clearings,  than  which  there  are 
no  more  reliable  trade  barometers,  show  a  most  gratifying 
increase.  And  with  the  large  demands  on  the  railwa3-s  and 
on  the  banks  there  will  necessarily  have  to  be  made  in  order  to 
move  the  crops,  there  will  in  all  probability  be  a  further 
expansion  in  these  particulars  rather  than  a  curtailment.  The 
bank  clearings  in  Canada  increased  over  28  per  cent,  during 
the  first  six  months  of  the  year,  compared  with  the  same 
period  in  1901. 

Another  favorable  indication  is  in  regard  to  commercial 
failures,  the  report  of  the  commercial  agencies  showing  a 
diminution  compared  with  last  year. 

The  development  of  the  iron  and  steel  industry  is  one  of 
the  most  satisfactory  features  of  Canadian  industrial  life, 
while  the  demand  for  its  products  exceeds  the  supply.  And 
when  the  iron  trade  is  good  there  is  not  much  to  fear  in  regard 
to  other  branches  of  industry. 

*        *        * 

Business  reputations  are   not  soiled  by  the  judicious   use 

of  printers'  ink. 

«        •        « 

A  SUBSIDY  WOULD  CREATE  A  MONOPOLY. 

IN  BOTH  Great  Britain  and  Canada  there  appears  to  be  a 
decided  objection  to  the  subsidizing  of  an  Atlantic  freight 

line.  The  objection  is  based  on  the  belief  that  it  would 
tend  to  destroy  the  competition  of  independent  lines. 

This  objection  is  not  without  reason.  Lines  that  are  sub- 
sidized naturally  tend  to  drive  away  from  the  ports  those 
which  are  not  similarly  favored,  because  of  the  lower  rates  at 
which  they  can  afford  to  carry  merchandise  But  these  lower 
rates  only  exist  as  long  as  the  competition  exists.  The 
absence  of  the  one  means  the  departure  of  the  other. 

At  the  annual  meeting  of  the  Maritime  Board  of  Trade  at 
St.  John,  N.B.,  in  1899,  the  effect  of  subsidized  lines  in  creating 
a  raonopoh- was  the  cause  of  a  good  deal  of  discussion,  during 
which  it  was  asserted  that  the  subsidized  lines  running  to 
ports  in  the  Maritime  Provinces  had  created  a  monopoly  and 
the  resultant  excessive  freight  rates. 

If  there  ever  was  a  reason  for  subsidizing  an  Atlantic 
freight  service  the  necessity  for  it  is  becoming  less  every  year. 
Canada's  foreign  trade  is  growing  rapidly  and  just  in  propor- 
tion as  it  develops  will  our  ports  become  increasingly  attrac- 


tive to  steamship  lines.  Abundance  of  freight  attracts 
competing  lines,  while  big  subsidies  tend  to  diminish  compe- 
tition and  to  create  conditions  unfavorable  to  the  mercantile 
interests  of  the  country. 

There  is  nothing  more  important  in  regard  to  the  export 
trade  than  an  efficient  transport  service.  It  is  imperative, 
therefore,  that  we  do  nothing  that  will  tend  to  impair  rather 
than  to  improve  the  conditions  as  we  have  them  today. 

What  is  infinitely  more  important  to  the  commercial 
interests  of  Canada  than  a  subsidized  freight  service  is  an 
improved  St.  Lawrence  route,  in  order  that  the  discriminating 
and   heavy   insurance   rates   now   levied    against  it    may    be 

removed. 

*  *        * 

Success  is  unequal  to  the   task    of  overtaking    the  slow 

business  man. 

#  *        * 

COHFORT  FOR  CUSTOMERS. 

IN  THE  days  of  our  grandmothers  shopping  was  an  entirely 
different  process   from   what  it  is  to-day.    Then  it  was 

business  pure  and  simple — to-day  it  is  getting  more  and 
more  to  take  the  form  of  a  pleasant  little  outing.  There  are 
several  reasons  for  this.  In  the  olden  days  shopkeepers  paid 
little  attention  to  the  comfort  of  their  customers.  So  long  as 
a  lady  was  provided  with  a  chair  or  stool  whereon  to  sit 
while  goods  were  being  displayed,  it  was  deemed  a  sufficient 
amount  of  condescension. 

The  force  of  modern  competition  has  driven  merchants  to 
all  kinds  of  expedients  to  attract  customers.  Bargains  have 
always  influenced  the  public  and  many  a  drygoodsman  has 
built  up  a  good  business  by  a  judicious  use  of  the  bargain 
principle.  But  it  will  be  found  that  attention  to  the  comfort 
of  customers  has  also  had  much  to  do  with  founding  solid 
institutions.  Those  stores  which  have  made  it  a  principle  to 
do  all  in  their  power  to  make  the  brief  visitsoftheircustomers 
pleasant,  will  be  found  to  be  the  leaders  in  any  town. 

Lightness  and  immaculatenessare  the  twogreat  requisites, 
if  a  merchant  desires  to  make  his  store  attractive.  The  first  is 
necessary,  if  onlr  to  show  the  goods  to  proper  advantage. 
The  second  is  a  great  help  in  convincing  customers  of  the  per- 
fect condition  of  a  stock.  Airiness  and  plenty  of  free  space 
stand  out  in  bold  relief  to  the  stuffiness  and  congestion  of  the 
old   emporiums. 

In  addition  to  these  improvements,  which  can  be  made  at 
a  small  cost,  there  are  certain  luxuries  to  be  found  in  modern 
stores.  Palms,  rugs  and  comfortable  seats  give  certain 
departments  an  air  of  refinement.  Electric  fans  keep  the 
atmosphere  cool  in  Summer.  Clerks  are  handsomely  dressed, 
and  possess  the  manners  of  gentlemen.  Smoothly-running 
elevators  carrr  customers  from  floor  to  floor.  Tasteful  wait- 
ing rooms,  overlooking  the  store,  serve  as  convenient  rendez- 
vous. All  the  latest  devices  for  exhibiting  goods  are  in  use 
and  a  perfect  system  makes  the  whole  process  of  shopping  a 
most  pleasant  one. 

To  what  limit  all  these  changes  and  improvements  will  be 
carried,  remains  to  be  seen.  That  they  are  worth  their  cost 
has  been   demonstrated  in    many  instances. 

•  «        « 

Perseverance  is  the  price  of  prosperity  in  business. 
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THE  YUnON    AND 
ITS  TRADE    JS^    j^ 


A.n.  Interview  witK 
Mr.   Geo.  H.  Hees. 


THAT  far-away  corner  of  the  Canadian  Dominion 
which  goes  by  the  name  of  the  Yukon  Territory, 
still  wears  an  air  of  glamor  and  mystery  for  the 
average  easterner.  Being  so  distant  and  so  re- 
motely connected  with  the  arteries  of  travel  and 
commerce,  it  has  naturally  become  a  good  field  for  the  propa- 
gation .  of  all  manner  of  political,  moral  and  commercial 
exaggerations.  Therefore  when  a  traveller  returns  east  after 
having  endured  the  rigors  of  a  journey  thither,  he  is  eagerly 
questioned  as  to  his  experiences  and  views,  and  people  never 
seem  tired  of  hearing  about  the  Yukon  Territory.  Realizing 
this  continued  interest,  a  representative  of  The  Canadian 
Grocer  called  on  Mr.  Geo.  H.  Hees,  of  Toronto,  who  has  just 
returned  from  Dawson  City,  and  asked  him  for  a  "story"  of 
his  trip. 

"I  went  to  the  Yukon,"  said  Mr.  Hees,  "for  pleasure  and 
also  for  business;  to  see  the  country  and  to  examine  the  pros- 
pects for  the  manufactures  of  Canada.  I  visited  the  creeks  and 
mines  and  found  many  Toronto  people  there,  who  were 
enthusiastic  about  the  place.  They  had  become  accustomed 
to  the  climate,  and  say  they  could  hardly  live  now  in  the  quiet 
east.  The  output  of  gold  last  year  amounted  to  $24,000,000, 
but  Mr.  Senkler,  the  Canadian  assistant  gold  commissioner, 
told  me  in  an  interview  that  the  Government  estimate  for  the 
coming  year  would  not  exceed  $14-,000,000.  The  reason  for 
this  is  that  no  important  discoveries  of  gold  fields  have  been 
made  within  the  last  year  and  a  half,  and  the  old  creeks  and 
finds  are  being  worked  out.  It  will  take  years — some  10  or  20 
— to  work  out  the  present  fields,  but  it  follows  unless  they  dis- 
cover new  ones  the  product  will  grow  smaller  year  by  year. 
The  hope  is  to  find  gold  quartz. 

"Dawson  City,  situated  at  the  base  of  Dome  Mountain, 
rising  2,000  feet  above  the  city,  has  5,000  inhabitants  and  is 
two  miles  long  by  one  wide.  The  Government  has  shown  its 
faith  in  Dawson  by  putting  up  large  and  substantial  build- 
ings. The  barracks  for  the  mounted  police  are  large  and 
commodious  and  capable  of  accommodating  over  500  soldiers, 
and,  whether  mines  increase  or  decrease,  Dawson,  being  the 
headquarters  of  the  Government  and  mounted  police,  must 
always  be  a  city  of  considerable  importance.  It  is  at  the 
junction  of  Klondyke  Creek  and  the  Yukon  River.  The  Yukon 
is  navigable  by  light-draft  boats  from  St.  Michael's  to  White 
Horse,  a  distance  of  1,800  miles.  The  city  has  four  churches; 
several  schoolhouses,  all  well  built  and  well  supported;  two 
banks,  charging  interest  at  the  rate  of  18  per  cent,  per  annum; 
two  theatres  and  numerous  dance  halls,  where  varied  enter- 
tainments are  provided.  Gambling  has  been  lately  suppressed, 
and  Dawson  is  the  most  orderly  and  quiet  place  in  Canada." 

"  How  about  American  business  invasion  ?" 

"Most  of  the  merchants  doing  business  are  Americans, 
and,  having  come  out  in  the  early  da3'S  and  having  connec- 
tions with  business  houses  in  the  United  States,  they  naturally 
obtain  supplies  from  jobbers  where  they  are  best  known. 
They  were  able  to  get  travellers'  prices  for  anything  they  had 
to  sell,  and  the  small  matter  of  35  per  cent,  duties  did  not 
interest  them.  But  now  Vancouver  and  Victoria  jobbers  are 
looking  well  after  the  trade  of  Dawson.  There  are  several 
large  transportation  and  trading  companies  in  Dawson  that 
carry  large  stocks.  They  conduct  departmental  stores,  and 
sell  almost  anything  required  by  the  citizens  or  miners.  These 
companies  own  their  own  ships  and  carry  freight  up  to  St. 


Michael's  in  them,  thence  transfer  to  lighter  craft,  which  go  up 
to  Dawson,  thereby  saving  the  extremely  high  rates  by  way 
of  Skagway,  Alaska,  over  the  White  Horse  and  Yukon  Rail- 
way, thence  by  the  Yukon  to  Dawson,  which  the  small  trader 
who  gets  his  supplies  thus  is  obliged  to  pay. 

"Governor  Ross  told  me  that  but  a  year  or  so  again  $1  in 
the  east  would  buy  as  much  as  $6  in  Dawson,  but  lately, 
checking  over  bills,  he  found  the  difference  now  is  about  $1  to 
$4. 50.  No  coin  less  than  25c.  is  used  in  the  Klondyke.  The 
three  daily  papers — smaller  than  our  Ic.  papers— sell  at  25c. 
each,  $4  a  month,  $40  per  year  in  advance.  All  drinks,  hard 
or  soft,  25c.,  but  all  mixed  liquors  50c.,  poor  cigars  25c.  or 
three  fair  ones  for  $1.  A  leading  barrister  told  me  he  thought 
he  had  passed  the  period  of  being  surprised  at  Dawson  prices, 
but  that  morning  when  he  was  charged  25c.  for  a  pair  of 
common  shoelaces  he  thought  the  price  rather  steep.  Rents 
are  very  high.  An  office  that  rents  in  Toronto  for  $30  per 
month  would  bring  $130  in  Dawson.  Small  shops  rent  from 
$10  to  $20  a  day  in  advance.  Dining-room  girls  get  $100  per 
month  and  house  servants  from  $75  to  $125  per  month. 
Hotel  charges  are  more  reasonable.  A  small  room  $2.50  per 
day,  breakfast  or  lunch  75c.  and  dinner  $1 ;  the  meals  are 
better  than  you  would  expect  under  the  circumstances. 
Sample-rooms  from  $5  to  $10  per  day;  hauling  baggage  $1 
per  piece. 

"  There  is  now  in  Dawson  a  great  surplus  of  laborers,  who 
are  ready  and  eager  to  go  to  work.  I  am  told  there  are  10 
applicants  for  every  job  available,  and  yet  boat  load  after 
boat  load  of  adventurers  are  arriving  almost  daily  to  swell 
the  crowd  of  idlers.  Knowing  these  conditions,  and  seeing  in 
almost  every  issue  of  the  Seattle,  San  Francisco  and  other 
papers  the  glowing  accounts  of  the  Klondyke,  one  cannot  help 
feeling  that  the  transportation  companies  are  responsible  for 
those  alluring  stories.  Dawson  is  about  4,500  miles  from 
Toronto.  From  St.  Michael's  to  Vancouver  is  about  2,800 
miles,  and  from  St.  Michael's  up  the  Yukon  to  Dawson  about 
1,400  miles.  The  Yukon  is  navigable  for  light  draught  boats 
1,760  miles.  The  cost  of  a  two  months' trip  would  be  between 
$500  and  $600." 

Dawson  is  within  a  little  more  than  one  degree  from  the 
Arctic  circle,  an  J  when  Mr.  Hees  was  there  in  June  it  was 
almost  as  light  at  midnight  as  at  noonday.  Saloons,  restaur- 
ants and  fruit  shops  kept  open  all  night,  and  out-door  games, 
like  cricket  or  tennis,  were  often  played  after  midnight. 


EMBROIDERY    MEDALLIONS. 

W.  R.  Brock  Co.,  Limited,  Montreal,  have  just  received  a 
shipment  of  embroidery  medallions,  the  newest  novelty  in 
trimming,  in  white  and  black,  from  20c.  to  $2.80  per  doz. 
The  firm  report  having  received  a  shipment  of  French 
organdie,  white,  from  11  to  23y2C.  per  yard.  They  also 
have  a  full  range  of  guipure  lace  insertions  in  ecru  and  butter, 
from  8c.  to  60c.  per  yard. 


Mercerized  black  and  white  striped  underskirts  are  shown 
by  Brophy,  Cains  &  Co.,  to  retail  at  75c.  to  $1.  They  are 
very  special. 

The  Beaver  Rubber  Co.  are  still  making  their  special  coat, 
called  "Dandy."  This  is  made  in  all  kinds  of  cloths,  and  in 
each  has  been  a  remarkable  success. 
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I  CVKTAIMS 

The  State  of  Trade. 

USINESS  in  the  carpet  trade  is  exceptionally  brisk 

at  this   season  of  the  year.    Orders  for  the  Fall 

have  been  large  and  all  report  that  this  season's 

trade  has  been  the  best  in  years.    The  large  houses 

have  their  stocks  well  in,  and  the  assortment  and 

range  is  one  of  the  best  ever  shown.    A  good  business  is  being 

done  in  lace  curtains,  and  many  new  and  striking   patterns 

are  shown. 

Floor  squares  have  received  much  attention  and  orders  for 
these  goods  have  been  large.  A  good  season's  business  has 
been  done  in  linoleums  and  oilcloths;  also  in  Chinese  and 
Japanese  mattings  trade  has  been  larger  than  usual. 

•  •    • 

Going  to  Europe  to'  Buy  Curtains. 

Mr.  Stephen  Haas,  of  The  George  Hees,  Son  &  Co.,  Limited, 
Toronto,  is  leaving  this  month  for  Europe  on  a  buying  trip. 

"Last  year,"  said  Mr.  George  Hees,  to  a  representative  of 
The  Dry  Goods  Review,  '"he  purchased  over  100,000  pairs 
of  lace  curtains  for  us.  This  year  his  purchases  will  exceed 
150,000  pairs,  as  in  spite  of  our  large  purchases  last  year  our 
stock  is  now  very  low.  We  make  a  specialty  of  lace  curtains, 
and  now  supply  houses  which  formerly  imported  for  them- 
selves. In  addition  to  lace  curtains,  Mr.  Haas  purchases  for 
us  fine  upholstery  while  in  Europe." 

Referring  to  their  factory  at  Valley  field,  Mr.  Hees  said: 
"  Our  looms  were  never  so  busy  as  they  are  at  present  on 
tapestries,  etc.,  and  our  men  are  working  overtime  to  try  and 
catch  up  with  orders,  and  this,  in  spite  of  the  fact  that  our 
capacity  has  been  nearly  doubled  within  the  last  12   months." 

*  *    * 

Tlie  Trade  in  Oriental  Rugs. 

The  Oriental  rug  trade  in  New  York  has  been  quite  exten- 
sive, and  large  stocks  are  on  hand  there.  It  is  expected  for  the 
coming  Fall  that  the  business  will  be  the  largest  ever  Hone. 
This  is  attributed  to  the  great  business  already  done  in  the 
past.  As  it  is  to  the  wealthy  that  these  rugs  are  mostly  sold, 
and  to  whom  price  is  no  deterrent,  a  good  demand  is  being  felt 
in  Persian,  Turkish,  Caucasian  and  Indian  rugs. 

In  Canada  this  branch  of  the  carpet  business  does  not 
demand  much  attention  as  yet,  but  is  on  the  increase.  In  an 
interview  with  The  Dry  Goods  Review,  one  of  the  largest 
carpet  houses  in  Canada  said:  "The  demand  for  Oriental 
rugs  is  not  large,  but  it  is  increasing.  If  they  are  carefully 
bought  they  can  be  readily  disposed  of  at  a  good  profit.  It  is 
more  of  a  craze  and  is  something  after  the  idea  of  getting  a 
collection  of  pretty  things  than  anything  else,  as  when  a 
person   bu3'S   one   he  usually  w^ants  to   get  more  on  account 

of  their  beauty." 

«    #    # 

A  Tapestry  Settlement. 

A  "Tapestry  Settlement"  is  one  of  the  interesting  develop- 
nrents  of  the  near  future  in  the  American  handicrafts  move- 
ment. It  will  be  organized  by  a  firm  which  has  recently 
opened  a  store  on  Fortieth  street,  in  New  York,  in  which  they 
carry  only  hand-made  goods.      For  the  location,  they  desire  a 


place  where  wool  is  raised,  and  where  there  are  women  who 
still  spin  and  weave.  Such  a  place  they  can  find  in  both  Ohio 
and  West  Virginia,  and  they  will  locate  during  the  coming 
Summer  in  one  of  those  States.  They  will  offer  a  price  for  cer- 
tain fabrics,  woven  according  to  their  requirements,  which 
will  make  a  better  market  for  the  wool  than  the  farmers  are 
now  obtaining.  Then  they  will  send  an  instructor  among  the 
weavers,  to  furnish  designs  and  improve  methods.  This 
instructor  they  have  already  secured,  in  the  person  of  a  woman 
who  has  made  a  study  of  tapestry  in  Europe.  They  will  seek 
to  produce  all  kinds  of  textiles,  but  the  crown  of  the  industry 
will  be  the  tapestry,  for  the  promoters  hope  to  establish  here 
an  industry  in  which  American  craftswomen  shall  rival  in 
time  the  products  of  Gobelin,  Beauvais  and  Aubusson. 
Douglas  Volk,  the  artist,  who  has  given  much  attention  to 
the  subject,  insists  that,  quality  for  quality,  goods  can  be  pro- 
duced more  cheaply  by  hand  than  by  machine,  provided  j'ou 
deal  with  the  workman  direct,  eliminating  the  profits  of 
several  middlemen. — Minnie  J.  Reynolds,  in  the  July  Every- 
bodv's.  " 


Carpets,  Curtains  and  Quilts. 

The  W.  R.  Brock  Co.,  Toronto,  are  busy  in  their  carpet 
and  curtain  department  just  now  getting  out  Fall  shipments. 
Some  special  lines  are  being  shown.  New  lace  curtains,  large 
shipments  of  which  have  just  been  received,  are  being  offered 
at  special  prices  Some  are  to  retail  at  25,  37  and  75c.  per 
pair.  These  will  be  good  sellers.  They  are  offering  a  special 
line  of  white  quilts  which  are  excellent  value  to  retail  at  $1 
each.  Their  range  of  China  and  Japanese  matting  is  complete 
and  a  large  stock  is  on  hand.  Hemp  carpets  are  shown  in 
large  variety.  Two  special  lines,  to  retail  at  20  and  25c.  per 
yard,  are  good  value.  Their  stock  of  wools,  tapestries  and 
Brussels  is  also  large  and  a  complete  range  is  shown.  The 
firm's  stock  for  Fall  is  now  well  in,  and  the  orders  for  this 
season  are  large  and  are  being  well  looked  after.  Their  stock 
of  oilcloths,  floor  rugs  and  linoleums  is  large  and  varied. 


Desire  to  Communicate  With  Canadian  Buyers. 

An  English  firm  of  spinners  of  all  classes  of  woollen  carpet 
and  rug  yarns  wish  to  get  into  communication  with  Canadian 
buyers  of  such  goods.  The  name  of  the  firm  can  be  obtained 
from  the  editor  of  The  Dry  Goods  Review. 


Carpets  and  Curtains  for  Fall  and  Winter. 

In  the  carpet  and  curtain  department  of  John  Macdonald 
&  Co.  is  shown  a  large  stock  aiid  an  extensive  range  in  all 
lines.  Goods  for  Fall  and  Winter  orders  are  being  received 
daily  and  shipments  are  being  got  out  promptly. 

Fall  purchases  will  soon  be  complete  and  when  their  stock 
is  all  in  it  will  be  one  of  the  largest  in  Canada. 

In  8-4  and  16-4  linoleums  and  oilcloths  their  stock  is  now 
well  in,  and  the  range  is  one  of  the  most  complete  they  have 
ever  shown. 

Their  stock  of  tapestries,  Brussels,  velvets,  wools  and 
unions  is  large,  and  they  are  in  good  position  to  meet  all 
demands. 

This  season  they  are  showing  a  great  many  large  floor 
squares,  covering  whole  rooms.  These  are  made  in  wools, 
unions,  tapestries,  balmorals,  velvets  and  Axminsters.  A 
large  stock  of  these  are  on  hand  in  many  different  varieties 
and  sizes. 

In  curtains  their  stock  of  all  lines  is  large.  In  tapestries, 
lace  curtains  and  battenburg  and  Swiss,  many  new   designs 
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At  about  this  season  of  the  year  dealers  find 
their  stock  of  lace  curtains  running  short.  It 
would  be  well  for  them  to  remember  that  more 
than  100,000  pairs  of  lace  curtains  are  carried 
in  stock  by  Geo.  H.  Hees,  Son  &  Co.,  71  Bay 
St.  This  firm  manufacture  Window  Shades, 
Curtain  Poles  and  Fittings  of  all  kinds  and 
sell  them  at  a  price  that  affords  the  retailer  large 
profits. 

Upholstery  Goods,  Draperies,  Furniture 
Coverings,  Silk  and  Cotton  Plushes,  Chenille 
and  Tapestry  Curtains  and  Portieres,  Table 
Covers  and  a  full  assortment  of  Upholstery  Sup- 
plies are  in  stock  ready  to  deliver  by 

GEO.  H.  HEES,  SON  &  CO., 
71  Bay  St.,  TORONTO. 


If  you  are  in  the  vicinity  of  MontreaL  call 
at  our  Warehouse  No.  20  St.  Helen  Street. 
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are  shown  and  the  firm  are  in  good  shape  for  filling  all  orders. 
A  large  stock  of  white  quilts  is  on  hand.  A  particularlj'  good 
number  to  retail  at  $1  50  would  be  a  good  seller. 

They  will  this  month  show  new  samples  of  Japanese  and 
Chinese  straw  matting  which  will  be  sold  for  delivery  early  in 
December. 

In  door  mats  a  large  assortment  is  shown  and  all  orders 
will  be  promptly  filled. 

»    »    * 

Mr.  A.  F.  Banfield,  the  well-known  carpet  merchant,  left 
on  Saturday  night  for  New  York  and  Philadelphia  on  a  pur- 
chasing trip  in  search  of  the  latest  novelties  for  the  new  houses 
of  Winnipeg.— Free  Press,  Winnipeg,  Aug.  4. 


BUSINESS  NOTES  IN  BRIEF. 

THE  bankrupt  stock  of  Starr  &  Sutclif!"e.  dry  goods  mer- 
chants, Kingston,  who  assigned  to  E.  R.  C.  Clarkson, 
of  Toronto,  was  sold  by  auction  on  July  9.    The  stock, 
which  was  valued  at  $42,168.41,  was  purchased  by  Nicholas 
Garland,  of  Toronto,  at  60c.  on  the  dollar. 

T.  Labric  &  Co.,  dry  goods  merchants,  Levis,  Qviebec, 
have  assigned. 

The  dry  goods  business  of  G.  Brasher,  Tilsonburg,  Ont.,  is 
advertised  for  sale.  / 

Frank  K.  McLeod,  merchant  tailor,  Springhill,  N.  S., 
has  sold  out  to  R.  S.  Lambert. 

The  stock  of  shoes  of  Geo.  H.  Swaine,  dry  goods  dealer, 
Halifax,  N.S.,  has  been  sold  out. 

W^m.  Holt,  of  the  carpet  manufacturing  firm  of  Holt  & 
Kitchen,  Dunnville,  Ont.,  is  dead. 

Two  new  dry  goods  firms  have  been  formed  in  Montreal, 
Hochar  &  Cie  and  Schondorf  &  Co. 

Mcintosh  &  Son,  Guelph,  have  sold  their  dry  goods  busi- 
ness to  H.  R.  Inksater,  of  St.  Catharines. 

The  roof  of  the  addition  recently  built  at  the  rear  of  Burns' 
dry  goods  store,  Brantford,  fell  in  on  July  27. 

Jacobsen  &  Cohen  is  the  name  of  a  firm  in  the  dry  goods 
business  recently  organized  at  Kentville,  N.S. 

The  dry  goods  stock  of  the  estate  of  the  late  E.  J.  Rowse, 
Oshawa,  Ont.,  is  advertised  for  sale  by  tender. 

An  assignment  has  been  made  by  Wm.  E.  Mitchell, 
merchant  tailor,  Port  Elgin,  Ont.,  to  W.  Burgess. 

Lee  &  Taylor,  Almonte,  will  henceforth  manufacture 
hoisery  as  well  as  operate  their  shoddy  mill. 

The  employes  of  The  Helena  Costume  Company,  London, 
picniced  at  Port  Stanley  on  Saturday,  July  20. 

The  tailoring  establishment  of  Francis  M.  Hill,  Halifax 
N.S.,  has  been  sold  out  by  public  auction. 

A  new  dry  goods  firm  has  been  established  at  Levis,  Que., 
under  the  partnership  name  of  Lamontagne  &  Fils. 

The  stock  of  J.  B.  Le  Clere,  St.  Boniface,  Que.,  dealer  in 
dry  goods,  etc.,  is  advertised  for  sale  by  public  auction. 

The  men's  furnishing  and  boot  and  shoe  business  of  W.  C. 
Wood,  Strathcona,  N.W.T.,  has  been  sold  by  auction. 

On  July  27  fire  completely  destroyed  the  dry  goods  store 
of  George  F.  Williams,  of  Greenwood,  B.C.  The  loss  was 
about  $100,000,  partly  insured. 

Ruhl's  woollen  mills,  Newton,  Ont.,  were  destroyed  by 
fire  on  July  23.  The  loss  is  in  the  neighborhood  of  $4,000, 
only  partly  covered  by  insurance. 

Peter  Ryan,  of  Toronto,  paid  $5,000  for  the  shoddy  mill 
and  adjoining  property  at  Weston,  on  July  24.  The  mill  will 
be  taken  down  and  the  material  use.d  lor  building  purposes. 

Robert  C.  Ktmp,  brother  of  Samuel  Kemp,  late  of 
Hamilton,  died  Monday,   August  4,   in   his  38th  year.     Mr. 


Kemp  was  well-known  in  Hamilton  a  number  of  years  ago 
when  he  was  associated  with  his  brother  Samuel  in  the 
Dominion  Pat  Factory. 

The  Retail  Dry  Goods  Merchants'  Association,  of  Mont- 
real, have  adopted  a  resolution  that  all  the  stores  should 
close  at  6  o'clock  every  Thursday  evening  all  the  year  around 
The  resolution  was  put  into  effect  July  1,  and  with  a  few 
exceptions  is  meeting  with  general  favor. 

The  death  of  Mr.  John  Macdougall,  formerl}'  identified 
with  the  wholesale  dry  goods  trade  in  Montreal,  occurred  on 
Friday,  July  25.  at  the  old  family  residence  "  Hillside,"  near 
Picton,  Ont.  His  death  was  due  to  apoplexy.  The  deceased 
gentleman  was  in  his  54th  year,  and  had  retired  from 
practical  business  some  years  ago. 

On  Saturda}',  August  2,  there  passed  away  suddenly  at 
Pembroke,  Ont.,  Mr  Thomas  Mason,  one  of  Montreal's 
-oldest  settlers.  For  a  number  of  years  he  w^as  in  business  for 
himself  in  Montreal,  afterwards  being  with  Messrs.  J.  W. 
McKedie,  ready-made  clothing  merchants.  Mr.  Mason 
removed  to  Pembroke  and  started  in  business  there.  His 
death  came  as  a  great  shock  and  the  family  has  the  widespread 
sympathy  of  innumerable  friends  in  their  sad  bereavement. 


STYLE  IN  READY-TO-WEAR  CLOAKS- 

Undoubtedly  the  most  important  feature  in  the  sale  of 
ready-to-wear  cloaks,  mantles,  skirts,  etc.,  is  the  style.  Goods 
may  fit  well  and  be  made  of  the  best  material,  but  let  them  be 
out  of  style  and  the  average  shopper  has  no  use  for  them  and 
they  must  be  sold  at  a  sacrifice  or  else  made  over  again,  either 
alternative  entailing  a  serious  loss  to  the  merchant.  This 
question  of  style,  therefore,  is  becoming  more  and  more 
important  to  the  retailer,  as  almost  every  season  finds  him 
loaded  up  with  a  lot  of  garments  which  are  out  of  date, 
though  when  manufactured  and  sold  three  months  before 
there  was  every  reason  to  believe  that  they  would  be  the 
correct  thing. 

The  Merchants'  Mantle  Manufacturing  Co  ,  Wellington 
street  east,  cor.  Leader  Lane,  Toronto,  claim  never  to  disap- 
point their  patrons  in  this  respect,  for  the  simple  reason  that 
the)'  wait  until  the  style  is  positively  assured  before  attempt- 
ing to  manufacture  a  single  garment.  This  policy-  may  lose 
them  some  early  orders,  but  they  are  sure  to  be  on  hand  in 
plentj'  of  time  for  the  retail  showing.  They  are  at  present 
filling  Fall  orders  with  goods  which  are  bej'ond  the  peradven- 
ture  of  a  doubt  as  to  being  the  correct  thing,  and  which  the 
merchant  need  have  no  fear  of  showing  his  patrons.  Old  and 
new  customers  will  receive  courteous  attention  at  theirhands. 


SOME    OF   THE    BROCK    COMPANY'S    SPECIALTIES. 

The  W.  R.  Brock  Co.,  Limited,  Montreal,  have  been  mak- 
ing a  special  push  with  embroidered  velours.  The  range  is 
complete  at  present,  as  we  noticed  a  large  shipment  being 
opened  up  recently.  The  demand,  we  learn,  is  for  something 
to  retail  at  75c. — 37-40  in.  wide. 

Silks  have  always  been  a  feature  of  The  Brock  Co.'s,  Mont- 
real, business,  and  there  is  a  briskness  about  the  department 
this  season  that  promises  great  things  for  the  future. 

There  is  not  the  demand  for  crepe  that  there  used  to  be, 
but  we  are  told  that  it  paj'S  The  Brock  Co.,  Montreal,  to 
keep  the  complete  range  that  they  alwa5's  have  on  hand. 

We  have  noticed  so  many  retail  stores  selling  the  "Sun- 
beam "  brand  of  velveteen  that  we  supposed  several  whole- 
sale houses  carried  it,  but  we  find  it  is  confined  to  The  Brock 
Co.,  Montreal. 

The  Beaver  Rubber  Co.  are  now  busy  delivering  Fall 
orders.  They  are  showing  a  few  clearing  lines,  which  are 
offered  at  very  low  prices.  Samples  of  these  goods  are  sent  to 
the  trade  on  application. 
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Window   Shades, 
Curtain  Poles, 
Brass  Goods, 
Art  Furniture, 
Grilles,  etc. 


O 


We   beg  to  advise  our   customers   and  the  trade   generally  that 

our  Factories  are  again  rebuilt,  and  are  larger 
and  better  equipped  than  ever,  and  that  we  are  now 
in  a  position  to  execute  all  orders  much  more 

promptly  than  heretofore. 

Orders  given  to  our  Travellers  or  sent  in 
by  mail  will  be  fully  appreciated.  Estimates  cheer- 
fully given  and  correspondence  solicited. 


Note  our  New  Address 


6 1  -63  We*t  Tront  St 


We  have  taken  advantage  of  opportunity  afforded  by  our  recent  fire  to  procure  larger  and 
more  suitable  premises. 

Here  we  have  Office,  Salesrooms,  Warehouse  and  Shipping  Room  all  in  one  building,  con- 
venient to  the  Union  Station  and  near  the  freight  sheds.  Being  so  situated  is  a  distinct 
advantage,  as  shipments  can  be  made  either  by  express  or  freight  with  greater  despatch. 

Send  us  your  special  size  shade  orders — we  never  had  such  good  facilities  for  executing 
them  promptly. 

We  commenced  to  manufacture  again  just  fourteen  days  after  the  fire,  and  now  have 
all  Departments  in  full  running  order. 


MENZIE  MEO.  CO.,  Limited,    ?f f^-^ir?  fTmr 

TORONTO,    CANADA.  ractorics— King  St.  Subway. 
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Quality  Pir^t,  Always 

and  then  quantity.  This  has  had  much  to  do  with  our  im- 
mense success.  The  special  features  brought  out  by  us  are 
very  simple,  but  perfection  for  the  purposes  intended.  Our 
patented  dust-proof  "  Roller  Bearings,"  Steel  Handle  Ferrules 
and  Cartoons  accomplish  all  we   claim. 

National  "Roller  Bearing" 
Carpet  Sweepers 

are  easier  running  by  fifty  per  cent.  (50%)  than  any  other  Sweeper  manufactured.  They  are  extremely 
simple  in  construction  and  elegantly  finished  in  every  detail.  Each  Sweeper  packed  in  one  of  our  patented 
Cartoons.      Now  is  the  time  to  write  us.     Will  you  ? 

NATIONAL  SWEEPER  COMPANY 

THE  p.  R.  GUMMING  MFG.  CO.,  ^  }^S\W*\£\W\         ll^H 

Cnnndinn  Agents,  TORONTO,  CANADA.  ""^^^■^^'^  T   ■  O I    lOI  1^     IIJtJ« 


W.  Taylor  Bailey 


Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  sta^e 
and  we  guarantee  our  make  to  be  ail  Al  ^oods. 

In  Upholstery  Goods  our  lon^  connection  with  the  old  firm  of 
PETER  SCHNEIDERS.  SONS  &  CO.,  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 


2T-29 


Victoria 


Square, 


Montreal. 
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X^:-;^<,i^^iia^i^^ 


PERHAPS  you'd  rather  think  of  iced 
drinks  in  a  shady  nook  just  now 
than  of  red  hot  clothing  and  mitt  needs 
for  zero  weather. 

Well  there  will  be  zero  weather 
and  need  of  warm  clothing  soon  enough, 
and  the  question  with  you  now  is  : 

"Is  Yonr  Order  In"  ? 

•VVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVVW/WWWWWWWWWWV 

If  it   isn't   in  better  get  it  in  soon — this 
factory  of  ours  is  full  of  orders  now,  and 
there  will    be   all  kinds  of  a  jam    here  in   September. 

Early  ordering  is  the  only  road  to  early  delivery. 

Look  up  our  catalogue  and  order  to-day — if  you 
cannot  find  it  write  for  one. 


The  Hudson  Bay  Knitting  Co. 


30  St.  George  Street,  MONTREAL. 
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men  $  furnisher  and  Clothier 


ClotKin^ 
NecK^vear 
Under-wear 
Hosiery- 


Devoted  to  tKe 

Canadian  Dealer  in 
Men's  Goods. 


SKirts 
Collars 
Gloves 
NicK-Nachs 


TRADE  in  men's  furnishings  during'  the  month  of 
July  has  been  of  a  fairly  satisfactory  nature, 
although  in  comparison  with  the  same  month  in 
other  years  the  volume  of  business  is  by  no 
means  as  large  as  might  reasonably  have  been 
ex[)ecte(i.  Summer  goods,  however,  conunenced  to  move 
more  rapidly,  and  during  the  short  hot  spells  the  trade  had 
to  answer  to  an  exceedingly  heavy  demand  for  the  lightest- 
weight  garments. 

A  pleasing  feature  of  the  Summer  trade  was  the  favor 
with  which  the  great  majority  of  new  designs  and  novelties 
were  received.  This  apjilied  to  neckwear,  shirts,  hosiery 
and  to  other  lines  in  which  the  trade  coidd  show  some 
entirely  new  departure  in  the  matter  of  style  or  design. 

Those  dealers  who  went  in  heavily  on  '"  Coronation  " 
goods  were  to  a  certain  extent  unfortunate,  as  there  would 
doubtless  have  been  an  immense  demand  for  such  articles 
had  events  not  transpired  which  rendered  their  sale  very 
difficult  to  effect.  The  Coronation  ceremonies  are  likely  to 
be  conducted  in  a  short  time,  and  the  demand  for  many  of 
these  goods  will  spring  up  aQain— not  at  all  as  large  as 
would  otherwise  have  bi  en  the  ease,  but  still  sufficiently 
strong  to  enable  the  dealer  to  dispose  of  much  of  such 
stock   on   his   hands. 

*     *     * 

Collars. 

WI  ^^^^  ^^^  arrival  of  Summer  the  demand  on  the  part 
of  consumers  for  wing  collars  fell  off  considerably, 
and  the  low-fold  collars  were  taken  in  their  place,  as  a 
general  rule.  At  any  rate,  the  leader  for  Summer  trade 
is  the  low-fold  collar-  and  it   leads  by  a  long  way. 

The  witlths  we  have  all  along  spoken  of  as  the  best  are 
taken,  and  although  some  extremely  low  collars  of  Amer- 
ican make  were  brought  in  here  they  have  not  met  with 
any  extraordinary  success.  Nor  are  they  likely  to.  The 
narrow  widths  in  the  fold  collar  are  intended  for  comfort, 
and,  except  in  a  few  cases,  l|  inches  is  narrow  enough  for 
anyone.  A  collar  that  is  made  very  much  narrower  than 
tins  comes  nigh    to  being  a  freak. 

Kound  and  stpiaro  [joints  are  still  shown,  not  only  in 
fold  collars,  but  also  in  the  wing  and  straight  standing 
shapes.  Cuffs  are  also  worn  with  these  two  styles  of  cor- 
ners, and  there  is  apparently  no  preference  on  the  part  of 
consumers   between    the   two. 

The  general  impression  is  that  the  leading  collar  for 
Fall  and  Winter  wear  will  be  the  wing.  As  regards  the 
better  class  of  trade  it  is  altogether  likely  that  this  will  he 
the  case,  and  that  wing  collars  will  have  the  field  practi- 
cally to  themselves  for  day  wear.  But  in  the  popular 
trade  it   is   doubtful    if   the   fold  collar   will   be   dropped     so 


easily.  And  the  young  men's  trade  is  also  very  likely  to 
continue  along  the  line  of  the  fold  collar.  If  the  neckwear 
manufacturers  can  dangle  before  his  eyes  a  scarf  that  can- 
not be  worn  with  the  fold  collar  and  yet  sufficiently  charm- 
ing to  wean  him  from  that  style,  he  is  more  likely  to  take 
up  the  straight-band  collar  than  the  wing. 

But  the  average  well-dressed  man  will  take  the  wing 
collar.  He  always  had  a  sort  of  sneaking  regard  for  it, 
even  in  the  days  when  it  was  out  of  the  fashionable  list 
entirely.  And  now,  when  it  is  the  newest,  or  rather  the 
most  fashionable  style  in  the  market,  he  wears  it  gladly. 
The  new  wings  for  Fall  are  made  with  larger  wings  than 
those  worn  during  the  Spring  season  and  last  Winter,  with 
a  consequently  larger  space  in  front.  This  is  getting  away 
from  the  English  shapes,  which  are  now  being  worn  with 
small  wings  and  narrow  from  spacings.  English  collars, 
too,  exhibit  a  tendency  towai'd  the  narrower  wiilths  in  all 
styles. 

'J'he  jioke  collar,  with  points  very  slightly  turned,  is 
expected  to  go  well  in  the  Fall.  Of  course,  the  ordinary 
straight-band  collar  will  be  as  gx)od  as  usual.  Those  with 
the  fronts  just  meeting  are  sure  to  be  w-orn  as  much  as 
evei  ;  and  in  some  quarters  there  is  a  liking  for  the  old 
style  with  lapping  front.  It  is  some  time  since  this  collar 
has  been  geneially  popular,  though  it  has  been  regularly 
placed  on  the  market  along  with  the  other  styles  each 
season,  and  it  will  be  a  change  which  should  be  appreci- 
ated for  Fall  and  Winter  wear. 

Fold  collars  for  Fall  are  not  overlooked  by  any  means. 
\\hile  it  is  likely  that  higher  shapes  than  those  being  worn 
at  present  will  prevail  in  Fall  and  Winter,  a  return  to  the 
high   f,ha|)es  lately  in  \()gue  is  not  considered  i)robable. 


Neckwear. 

ly/j  ANUFACTUREKS  report  a  good  business  so  far  in 
•'■'■I  neckwear  for  Fall.  All  agree  that  larger  shapes  will 
pre\ail  than  has  been  the  case  for  some  seasons  past. 
Four-in-hands  will  run  from  2  to  2^  inches  in  width,  while 
squares  and  Ascots  will  go  as  wide  as  3  inches. 

It  is  predicted  that  the  narrow  dicky,  which  has  been  so 
successful  with  the  fold  collar  for  some  seasons,  will  give 
place  to  a  wider  shajJe,  say,  2  inches  and  over.  If  wider 
ties  come  in  the  narrow  dicky  will  doubtless  be  affected  by 
the  change  as  well  as  other  shapes,  but  the  general  opinion 
is  that  the  narrow  dickies  will  sell  throughout  the  season 
along  with  the  wide  sha|)es.  This  seems  to  be  a  more 
reasonable  view,  as  it  is  hard  to  believe  that  the  narrow 
derby's    popularity    rested    altogether    on    the    facility    with 
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whkh  it  could  be  made  up  to  suit  the  fold  collar,  and  that 
it  liad  no  merit  of  its  own  whatever. 

h\  the  more  exjjcnsive  lines  the  folded  stpiarc  is  spoken 
well  of  for  Fall.  It  can  be  tied  as  a  piilV,  of  which  there 
IS  likely  to  bo  the  usual  number  worn  in  cold  weather,  or 
as  a  laroe.  soft  knot.  It  folds  into  a  four-in-hand  of 
about  2i-inch  width.  The  ends  are  left  open  six  inches  or 
more,   the   tie   being   merely   folded   and   not   stitched.      The 


.•\ctual  size  of  "  Midget  "  bow  sliowii  by  E.  &  S.  Currie. 


uemand  for  these  squares  has  exceeded  expectations,  and 
there  is  apparently  to  be  a  bis'  demand  for  them  for  Fall 
ai.d  Winter  wear. 

In  the  meantime  there  is  a  good  demand  for  the  small 
lorms  for  Summer  wear.  Batwilig  ties  have  been  going 
\ery  well.  Now  and  then  a  slight  variation  in  the  shape 
arpears,  sells  well,  but  none  of  the  new  shapes  have  any 
\  cry   radical  changes. 

Black,  in  these  ties  as  well  as  in  string  ties,  is  sjoi.ig 
exceptionally  well.  It  is  a  favorite  color  for  wearing  with 
ntgligee  shirts.  Green  is  a  color  which  will  be  seen  much 
duMnsr  the  coming  season,  usually  in  combination  with 
oiher  shades. 

^Iidget  bows  and  strinos  are  particularly  good  sellers  at 
present  ;  these  are  seen  almost  exclusively  in  plain  color.i; 
aid  striped  cords. 

Initial  Ties. 

The  "  Initial  Tie  "  illustrated  is  the  production  of  The 
-Niagara    Neckwear    Co.,     Niagara     Falls.      Initials,     tcnni-^, 


golf  and  fleur-de-lis  are  embroidered  with  white  silk  on  the 
black  "  Florodora  "  cloth.  The  sale  of  this  scarf  is  very 
great,   the  linn  having  difficulty  in  filling  orders. 


The  very  latest  novelty  in  a  tie  is  the  "  Midget,"  pro- 
'liiced  by  the  same  <-ompany.  It  is  simply  a  half-inch 
string  -26  to  30  inches  in  length  and  is  worn  by  up-to-date 
dressers.      ]t   looks  very  smart. 

Some  Midget  Ties. 

E.  &  S.  Currie  report  (hat  tubular  ties  are  .selling  very 
well  since  the  hot  weather  came  in.  The  demand  for 
'•Ping-Pong"  is  still  frit.  Regarding  colors, 
a  strong  feeling  is  being  shown  for  green  and 
a  certain  amount  of  brown.  These  two  col- 
ors are  not  usually  seen,  but  are  in  vogue 
this  Fall.  .Xiiiong  recent  productions  is  a 
midget  string-  and  a  midget  bow,  which,  as 
the  name  implies,  are  very  small.  The  illus- 
t  at  ion  herewith  given  shows  the  exact  size. 
The  narrow  four-in-hands  with  pattern,  such 
as  fleur-de-lis,  etc.,  which  we  show  herewith, 
are  largely  seen  and  are  essentially  a  hot 
weather  tie  to  be  worn  without  the  vest. 

Stock  Ascots  are  having  a  record  year,  and 
while  the  demand  is  not  as  feverish  as  it  was 
a    month    a^o,    some      very     nice     repeat    orders    are    being 
received   by   manufacturers. 

Velvo  Chameleon  Silk  Ties. 

■•  Velvo  CJiameleon  "  silks,  which  have  been  put  on  the 
market  by  The  Niagara  Neckwear  Co.,  have  had  an  unpre- 
cedented sale,  so  much  so  that  the  firm  may  be  compelled 
to  stop  the  sale  for  a  few  weeks  to  enable  them  to  catch 
up  on  orders  now  booked.  It  is  the  best  thing  that  has 
come  into  the  neckwear  field  in  many  a  day.  The  shops 
that  had  it  sold  it  as  fast  as  they  received  it  from  the 
factory. 


Kleur-de-Lis 


Midget  String  Tie. 


Shown  by  E.  &.  S.  Currie.  Shown  by  E.  &  S.  Currie. 


JVecka'ear  Novelties. 

-Mr,  Niven  has  never  shown  a  more  attractive  line  of 
mens  ties  than  The  W.  R.  Brock  Co..  Limited,  Toronto, 
are  showing  for  Fall  trade.  Their  selection  of  patterns  is 
most  perfect— the  shapes  consistinp-  of  midget  and  no^-elty 
bows,  Ascots,  piifi's,  knots,  graduated  and  narrow  derbies, 
"Coronation"  and  •'  Sir  Wilfrid."  I'uli  shapes  are  the 
latest  styles  shown  in  New  York  and  other  centres  of 
fashion.     PriuLipal  prices  are  to  retail  at  25  and  50c. 
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A  Hygienic  Fact 

An  Unequalled  Product 

and    Liberal    Advertising 

Have  Created  a 
Profitable  Demand  for 


The  Dr.  Deimel  Underwear 


write:     for      our     terms     and     catalogue. 


The  Deimel  Linen-Mesh  Co. 

2202    St.   Catherine   Street,    Montreal. 


All  genuine  Dr    Deimel 

Undergarments  bear 

this  trade  mark. 


WASHINGTON,  D.C, 
728  15th  St„  N,W, 


SAN  FRANCISCO,  CAL. 
6th  Floor,  Hayward  Building 


NEW  YORK 

491  Broadway 


LONDON,  E.C,  ENGLAND 
10-12  Broad  Street 


^ 


'It  tI^  *!:»  ^  tl* 'i*  *!?  ^ 'I:' *!?  ^It  tl^  *l?  tI'? 'It  *i*  ^ 
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PEWNY'S 
GLOVES 


NEVER  MAKE  OLD  STOCK. 


THE  LATEST  STYLES 
CORRECT  COLORINGS 
AND  PERFECT  FIT 


ensure  them  a  ready  sale, 


DON'T  FORGET  THAT  EVERY 
PAIR  IS  GUARANTEED. 


S.  GREENSHIELDS,  SON  &  CO. 

Montreal,  and  Vancouver,  B.C. 

Sole  Selling  Agents  for  Canada. 


i( 


WOLSCY 


» 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


mm^. 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 

Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 

Every  Single  Garment   Guaranteed 
Positively  Unshrinkable. 

May   be   had  from   Leading   Wholesale  ^Houses. 
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Shirts. 

THE  trade  tire  still  lookiiit;'  tor  now  eftects  in  shirts  for 
Sumniei',  and  from  tinio  to  tiino  new  designs  and  ptit- 
terus  broiiaht  in  here  from  the  American  market  are  made 
up  and  immediately  placed  before  the  retailers.  Amoiio- 
the  prettiest  of  these  late  Summer  goods  ai'c  some  in  dark 
grey,  g-reen  linen  and  other  (|uict  et)lors,  with  s,mall  neat 
spot  or  fioure  jiatlerns  sometimes  combined  with  strijws. 
These  have  been  brouoht  directly  from  New  York  by  one 
house  and  they  imuieiiiately  met  with  (hr  most  favoraljle 
rece|)tion  here  for  Summer  trade,  although  it  is  stated  that 
they  will  not  be  shown  on  the  American  market  until  Fall. 
The  patterns  are  decidedly  handsome,  at  any  rate.  The 
trade  should  look  out  for  them. 

Indications  point  to  an  increased  demand  for  these  com 
bination  figure  and  stripe  designs  for  Fall.  In  some  of  thi- 
patterns  we  can  yet  see  the  broad  stripes,  either  solid  or 
composed  of  small  figures,  but  the  general  rule  is  the  nar 
row%  solid  line.  Since  the  beginning  of  the  Spi'ing  season 
there  has  been  a  noticeable  tendency  among  the  best  trade 
to  discard  the  more  prominent  patterns  for  the  neat- 
figured  effects,  and  it  now  a])pears  as  though  the  latter 
have  won  the  day  and  will  be  woin  nearly  altogether  by 
the  good  dressers. 

Negligees,  at  present,  are  the  ^most  i)oi)\ilar  of  shirts, 
and  there  is  every  reason  to  believe  that  tfiey  will  be  worn 
later  into  the  Fall  season  than  is  usual.  There  was,  for  a 
time,  an  inclination  to  neglect  stiff-bosom  shirts  to  some 
extent  for  the  cold  weather,  but  as  the  season  approaches 
neai'er  the  trade  are  going  back  to  this  line  a^ain,  and  the 
new-  patterns  shown  have  taken  well.  The  stiff-front  shirt 
has  had  to  oive  way  very  oroatlv  to  the  negligee,  and  even 
for  Fall  sales  are  not  what  thev  used  to  1)e  before  thi^ 
liopularitv  of  the  soft  shirt  reached  its  present  immense 
height  :  but  there  is  always  a  good  demand  for  stiff 
bosoms  in  fancy  shirts,  and  they  should  be  looked  after  as 
early  as  possible. 

Fall  Shirts  Now  and  in  IQOI. 

On  looking  over  the  new  lines  of  shirts  for  Fall  one  is 
surprised  at  the  tremendous  change  in  patterns  since  the 
Fall  of  U)01.  All  the  loud  samples  shown  then  have 
entirely  disai>peared  and  in  place  of  them  will  be  found 
spots,  figures  and  very  fine  stripes  on  white,  tan  and  grey 
grounds.  Although  the  tan  and  grey  grounds  will  be  very 
limited,  every  first-class  haberdasher  will  have  to  haM- 
them  to  make  his  stock  complete.  Already  a  good  number 
of  these  designs  have  been  shown  in  midsummer  negligees, 
and  have  sold  very  well.  Black,  blue  and  red  figures  on 
white  backgrounds  are  selling  well.  Black,  green  and  red 
spots  and  figures  on  tan  grounds  have  also  had  a  large 
sale. 

The  neglie-ee  shiit  has  given  so  much  comfort  that  a 
good  many  shirt  factories  are  showing  a  good  range  of 
patterns  for  Fall  wear.  It  has  come  to  be  a  good  allthe- 
year  round   selling  shirt. 

Full-dress  shirts  for  the  coming  season  will  be  mostly 
with  j)leated  fronts  of  French  and  plain. materials.  Within 
the  last  year  Toronto  and  Montreal  have  followed  very 
closely  the  New  York  styles,  and  you  will  now  find  the 
very  latest  goods  on  the  first-class  Canadian  fiiinishinu- 
coimters  almost   as  soon   as   they  are  in  New  York. 

"  Salem"  Shirts  and  Skirt  Waists. 

'■  Salem  "  shirts  and  men's  shirt  waists  have  been 
immensely  successful  this  year.  The  lack  of  the  usual  warm 
weather  has  been  hard  on  the  men's  shirt  -  waist  business  : 
but  in  spite  of  all  there  ha\e  been  a  large  number  sold,  and 
during     the     present     month     wc    may    look    for    a    greatly 


increased  demand.  hi  shirts,  the  new  patterns  recently 
received  from  New  York  have  already  met  with  much  suc- 
cess. 'J'hese  are  about  the  only  original  designs  that  have 
appeared  this  year,  and  withal  they  are  excejnionally  neat 
and  dressy.  Small  figures,  combined  with  hair-line  stripes, 
on  linen,  grey,  white  and  various  other  grounds  are  shown 
and  make  up  into  very  handsome  shirts.  "  Salem  "  shirts 
will  be  in  their,  new  home  at  323  St.  James  street,  Mont- 
real. ab()\it  September  1.  The  l)uilding,  which  was  for- 
merly occupied  by  The  American  Silk  Waist  Manufacturing 
("().,  is  beinu'  improxed  and  i-efitted  entirely  for  the  new 
firm. 


Underwear. 

DUSINESS  during  July  in  light  Sununei-  underwear  was 
^-^  not  of  the  record-breakine  sort  by  any  means.  It  was 
the  old  story  of  the  cold  weather  and  the  man  who  won't 
buy  till  he  has  to.  and  the  retail  trade  experienced  some 
very  dull   days   in   this  line. 

The  first  sign  of  anything  like  real  July  weathe'- 
brought  with  it  a  greatly  increased  demand,  and  some  of 
the  trade  did  what  might  be  called  a  rushinq-  business  for 
a  time.  But  the  season  has  certainly  been  an  exceptional 
one,  and  gives  very  little  cause  for  enthusiasm  so  far. 
Should  there  come  a  week  or  so  of  hot  weather  during 
Aueust  and  September,  there  will  likely  be  a  rush  for  Sum- 
mer goods  :  but  much  of  this  trade  will  be  lost  to  the  city 
and  town  retailei-.  as  many  of  his  best  customers  have  left 
for    their  holidays. 

AnionQ-  the  Heht  underwear  that  has  sold  comparatively 
well  are  the  silk  and  "  silkette  "  suits,  in  solid  colors, 
salmon,  pink.  blue.  etc.  Mesh  goods  are  also  in  demand, 
all  classes  fiom  the  cheapest  cf>tton  to  the  finest  linen 
sellinfT. 

Business  in  Fall  earments  is  reported  fairly  satisfactory. 
Balbrio-gans  in  heavy  wejnhls.  in  fancy  and  plain  grounds, 
have  taken  well.  Merinos,  natural  wools  and  fleece-lined- 
goods  have  also  been  in  i>ood  demand. 


Hosiery. 


"PANCY  hosiery  has  sold  well  in  spite  of  bad  weather. 
••■  The  nuinbei'  of  styles  and  designs  shown  was  never 
before  equalled,  and  everything  meets  with  a  demand.  The 
greatest  successes  have  been  the  black  grounds,  colored 
grounds,  though  good  in  some  shades,  not  being  as  w'ell 
liked  in  patterns  as  in  solid  colors.  The  designs  on  the 
black  grounds  are  innumerable,  and  they  embrace  all  sorts, 
spots,  figures,  strijios.  checks  and  plaids,  as  well  as  com- 
binations  in   ficures  and   sti'ipes.   and  spots   and   stripes. 

New  arrivals  ajijiear  from  time  to  time,  some  of  the 
latest  havino  most  elaborate  desions  in  several  colors.  The 
oroat  variety  of  these  fancy  half-hose  and  their  wide  popu- 
larity may.  iierhaps,  cause  the  niore  exclusive  trade  to  gci 
back  to  solid  oronnds.  It  is  stated  that  there  is  already 
some  feelino-  this  way.  which  may  furthei-  develop  later  in 
the  season. 

White  half  hose  in  fancy  designs  have  been  limited  in 
sali\  This  is  a  little  too  much  for  the  ordinar.v  wearer. 
who.  when  he  wants  white  hose,  usually  ineters  them  plain. 
However,  they  have  theii-  jidmirers.  who  take  them  in  pre- 
ference to  all  others. 

Spring  1903  styles  in  men's  half-hose  are  expected  to 
continue  along  the  [uesent  lines.  ki  least,  nothing  radi- 
cally   ditVerent    is    spoken    of    now,     and    tniless    a    return    is 
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The  Experienced 


Can  readily  SEE  that 

''PENMAN'S" 

Natural  Wool 

and 

Fast  Black  Cashmere  Half-Hose 

Are  unequalled  in 

QUALITY 

WEAR 

and  DURABILITY. 


ASK  FOR 


Ha^e  none  other. 
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made   to   old-fashioned   goods    there   is    not   unieh   room    for 
any  wiiUly  ditVeivm   innovations. 

Amono  (lie  newest  desioiis  are  grounds.  (_lark  greens, 
chocolates  and  wines,  with  a  variety  of  colors  in  clockings. 
Chocolate  or  seal  grounds  with  gold  clockings  make  a 
strikino-  design. 

Specitilties   in    I/osit'iy. 

The  \Y.  K.  Brock  Co..  Limited,  Toronto,  are  encouragino 
the  irade  to  send  orders  for  sample  dozens  of  their  riblied 
hose.  '■  Pes  Top."  in  wool,  or  '"  Cierman,"  in  worsted,  to 
retail  at  25c  ;  ""  Holeproof,"  in  w.orsted,  to  retail  at  35e. 
and  "  Twig,"  also  worsted,  to  retail  at  50c.  They  also 
carry  SiO,  S30  and  "  Cozy  "'  in  hiack.  Fleeced  cotton 
hose,  suitable  for  people  who  cannot  wear  wool,  to  retail 
from  i20  to  ■25c.  per  pair. 

The  Toronto  warehouse  of  The  \V.  R.  Brock  Co..  Lini 
ited,  is  attracting  attention  in  tJntario  on  account  of  it^ 
double  knee  black  cashmere  ril)bed  hose  in  1-1  and  2-1  nb 
called  •'  Cairo  "  and  '  Italy."  which  can  be  retailed  for 
25c.  per  pail-  in  the  larger  sizes.  All  the  goods  were  bought 
before  the  recent  heaN  y  advances  in  cashmere  and  fine  wools 
and  are  being  sold  at  old  prices  as  long  as  the  contract 
(luantity  lasts.  A  line  called  "island,"  that  can  be  retailed 
at  40c.  in  the  large  sizes  is  woi-thy  of  the  attention  of  the 
trade  ;   also  9800   for  .50c.   line. 


Way's  Mufflers. 


The  W.  R.  Bi-ock  Co..  Limited.  Toronto,  carry  a  full  lim' 
of  Way's  muiilers  to  retail  at  25c.  to  -^1  each  ;  also  several 
lines  of  black  satin,  silk  and  fancy  [ladded  mufflers. 


The  W.  R.  Brock  Co.,  Limited. 

THREl'^    good    hea\y    men's    braces    to    retail    at    25c.    are. 
.322,  323  and  1S7. 

In  men's  rubber  coats.  No.  500,  to  retail  at  ^7.50  and 
No.   900.  to  retail   at  S12,   are  selling  well. 

Jn  shirts  and  drawers  No.  308  is  an  18-oz.  all  wool 
elastic  rib.  which  can  be  retailed  front  85c.  to  SI— splendiil 
value.  "  Ping  "  and  "  Pone,"  Hecced,  to  retail  at  45c.  is 
an  exceedingly  good  leader.  Get  The  Brock  Co.'s  Mont 
real  house  (piotations  on  hoys'  wool  -  fleeced  shirts  and 
drawers    with    silk    trimniino-. 

"  F.  T.  A."  is  a  line  of  black  cashmere  hose,  in  plain 
o-oods,  to  retail  at  25c.  carried  by  The  W.  R.  Brock  Co.. 
Limited.    Toronto. 

The  \V.  II.  F5i-o<k  Co.,  Limited,  Toronto,  carry  two  or 
three  cpialitics  of  waterproof  jackets  an<l  ulsters  :  ialso  a 
fulled  coat  called  "'  Nor  West,"  most  suitable  for  sailo's, 
miners,  lumbermen  and  all  |)eople  who  arc  subject  to  great 
exposure   in    all    kinds    of   weather. 


THE  MAN  or  FASHION. 

"W^Hat  a   Leader  in  tKe  Smart  Set  Has 

to  say  IVespecting  tHe  XJltra  F*asHion 

of  tWe   Moment. 


T  BELIEVE  the  weathermen  up  in  Canada  have  been  at 
'^  their  wit's  end  all  Summer  to  know  what  the  ele- 
ments were  going  to  do  next.  I  can  ((uite  sympathize 
with  them  when  I  have  to  start  out  to  make  prophecies 
and  comments  about  fashions,  for  it  is  as  rlifficult  to  tell 
just  what  the  well-dressed  man  is  going  to  wear  next  a< 
it  is  to  predict  what  the  weather  is  going  to  do  in  the 
coming-  24  hours.  First  of  all,  there  has  been  a  reaction 
aaainst  several  styles  of  dress,  which  have  had  a  great 
run.  but  which  are  now  branded  as  common.  Never  before 
ha\c  so  many  fads  been  condemned  at  once,  and  the  strik- 
ing thing  to  be  noted  is  that  nothing  new  of  an  outstand- 
ina  nature  has  been  dev-eloped.  Society  has  hail  to  con- 
tent itself  with  a  reversion  to  a  point  as  near  the  simple 
standai-d   of  dress   as   possible. 

THE  SHORT  MILITARY  CUT  COAT  ' 

is  done  for.  and  so  are  the  peg-top  trf)users  with  thi' 
baeg-y  thighs.  Simplicity  once  more  holds  sway  and 
trousers  are  cut  straisrht  and  fairly  full.  The  ordinary 
sack  jacket,  either  single  or  double-brea,sted.  is  the  prcv'ai! 
\ns  style,  pcndinsf  the  introduction  of  somethinsr  ru'w.  These 
varieties  should  be  of  medium  length  and  easy  back. 
The  double-breasted  jackets  are  the  peculiar  property  of 
the  yachtsmen,  but  yet.  such  a  coat  made  of  finished  blue 
seree  is  at  all  times  perfectly  correct.  Otherwise,  fo'- 
Summer  wear,  the  single-breasted  coat,  which  can  conven- 
iently be  worn  open,  should  take  precedence.  Of  its  two 
\arieties.  that  with  the  straight  square-cut  front  is  jicr- 
V'aps  the  more  distins-uishcd.  Such  minor  points  as  these, 
howe\er,  are  not  regulated  bv  any  general  fashion  but  may 
lie  adapted  at  the  customer's  pleasure,  as  also  niay  the 
number  and  position  of  seams  on  the  l)ack,  the  number  •)f 
buttons   and   the  style  of  pockets.      As  for   material, 

FLANNEL  IS  NOT  WORN. 
at  least  about  town,  and  it  is  very  little  worn  elsewheie. 
A  fine  high-grade  English  flannel  is  alone  |)ermissible,  but 
the  correct  thing  is  serge,  mixed  woollens  in  liaht  wein;ht< 
or  Scotch  and  Irish  homespuns.  The  latter  are  in  much 
favor  this  season.  Blue  serge,  which  sufTered  a  depression 
d\iring  the  few  Summers,  when  flannel  was  all  the  rage,  is 
once  more  gaining  ground.  B>it  grey  mixtures  are.  if  any- 
thing, the  correct  style. 

The  favorite  waistcoats  are  of  ])lain  white  or  colored 
materials,  linens,  ducks,  or  jiiques.  The  latter,  when 
briohtened  with  fine  hair  lines  of  color,  seem  the  most  tak- 
ing. In  cut  they  are  single-breasted,  without  collar,  with 
slight)  points  at;  the  bottom  and  with  pearl  buttons. 
TAN    WAISTCOATS    ARE    UNPOPULAR, 

for  the  simple  reason  that  they  have  been  worn  to  death, 
but  there  are  several  modifications  in  thin  ecru-colored 
stufTs  with  delicate,  indistinct  overplaid  markintr.  which  are 
still  quite  distinguished. 

COLLARS 
Neckwear,  so  far  as  collars  are  concerned  shows  little 
or  no  change.  A  high  band  turn-down  of  low  make,  with 
s(piare  or  sharply-rotmded  points  seems  the  prevailing- 
style,  but  there  is  also  a  tendency  to  reintroduce  the  old 
low-band  turn-over  collar,  which  for  Summer  comfort  can- 
not   be    excelled.      Uncommonness    should    make    the    brand 
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very  takino.  if  uoihiiie  else,  aud  the  well-dressed  man  who 
desires  to  set  away  from  the  nit  of  ordinary  wear  mipht 
well  adopt  it.  A  strons  condemnation  of  another  form  of 
neckwear  has  been  exjiressed  in  no  uncertain  way.  and 

THK    STOCK     IS     NOW    RAD    FORM 

Indeed,  it  is  a  wonder  this'  nncomfortnlile  article  of 
apparel  has  been  poinilar  for  so  lon<T.  Its  popularity,  how- 
ever, was  areat — ereat  enouyh  to  ruin  its  chances  of  endur- 
ine  favor.  For  ridinp  onlv  does  it  continue  to  be  the 
correct  form.  In  everyday  dress  it  is  quite  out  of  pla'^e. 
Alone  with  the  stock,  the  bow  tie  has  suffered  a  partial 
eclipse.  This  dislike  is  due  to  the  over  doing  of  the  but- 
terflv  and  bat-wino-  shapes,  which  have  produced  a  revulsion 
of  feelino-  towards  this  whole  varietv  of  tie.  The  absolutely 
correct  thin?  in  neckwear  is  a  narrow  or  medium  breadth 
four-in-hand.  thoup-l->  thn  flowinir  end.  tied  in  a  long  nar- 
row knot  nt  tht"  collnr  is  correct  for  wear  when  the  waist- 
coat is  dispensed  with.  Even  this  form  meets  with  som(> 
disfavor,  for.  like  the  big  bow  ties,  an  element  of  loudness 
has  been  introduced  into  its  composition  which  makes  its 
use  by  men   of  fashion  unpopular. 

PATF^JT    TFATHFR    SHORS 

are  imiversal  favorites  with  all  outfits  except  the  distinct 
outing  clothes.  Tan  shoes  are  no  lono-er  worn  about  town, 
but  at  Summer  resorts  thov  ar(^  still  correct.  Tn  stvle.  ;i 
sliohtlv  more  tjointed  make  of  shoe  is  coming  in.  though 
the  change  is  scarcely  appreciable  and  button  shoes,  at 
least  among  dealers,  are  superseding-  the  lace  variety. 

THF.    PANAM\     HAT 

An  account  of  nievailing  styles  without  some  mention 
of  hats  would  be  decidedly  incomplete.  The  Panama  make 
is  being  worn  in  enormous  numbers,  fi  sign  that  its  ponu- 
laritv  win  be  short-lived.  The  varietv  of  shai>es  in  which 
it  anrears  are  so  numerous,  thnt  no  one  pnrticular  shape 
can  be  .'■■aid  to  be  the  correct  thiiio-.  There  is  less  latitude 
for  change  in  the  straight-brimmed  straw  hat.  and  here  the 
prevailing  fashion  demands  a  somewhat  finer  material  and 
less  width   in   the  brim  than   last  year. 

Belts  a  trifle  narrower,  but  made  of  the  same  material 
are  still  worn. 

TURNEDUP    TROUSRR     LEG 

The  fad  of  turning  up  the  legs  of  trousers  is  still  in 
vogue  and  receives  much  encouragement.  Of  course,  this 
procedure  is  only  countenanced  with  serge  or  flannel  suits. 
With  clothes  of  more  fo-mal  wear,  such  as  frock  coat  or 
morning  coat,  it  is  extremely  liad  taste.  A  good  reason 
for  the  custom  is  to  be  found  in  the  fact  that  trousers  of 
light  materials  hang  and  set  much  better  than  if  allowed 
to  wrinkle  around  the  ankle.  Moreover,  in  hot  weather, 
the  habit  is  one  calculated  to  keep  the  legs  cool,  and,  if 
fancy   socks   are   worn,    it    permits   them    to   be   seen. 

From  all  these  instructions  as  to  present  tendencies,  a 
man  who  desires  to  dress  himself  correctly  should  have  but 
little  difficulty  in  deciding  what  to  put  on.  If  he  aims  at 
a  simplicity  of  style  with  an  excellence  of  material,  he  will 
not   be   far  wrong. 

THERF,    IS    NO    STRIKING    NFW    FAD 

for  him  to  worry  about.  All  he  will  have  to  do  is  to 
beware  of  the  worn  out  fads  which  still  stalk  around.  For 
business  a  grey  homesinin  suit  is  recommended,  and  for  a 
lounging  suit  in  the  afternoon  and  evening,  a  dark  blue 
serge  with  white  waistcoat,  patent  -  leather  shoes  and  a 
hat  to  suit  the  wearer.  This  latter  outfit  is  decidedly 
natty  and  is  coming  into  favor.  The  waistcoat  shows  up 
exceptionally  well  with  the  dark  biiie  of  the  coat,  and  the 
shoes  give  the  finishing  touches  to  a  perfect  dress.     Evening 


dress  may  be  worn  when  required  without  an  overcoat. 
This  is  a  convention  of  much  sense,  and  in  warm  weather 
is   very  desirable. 

TURNFD  BACK  GLOVES, 
while  not  necessarily  worn  so,  yet  for  purposes  of  comfort 
are  making  the  habit  a  useful  fashion.  Makers  have  even 
gone  to  the  extent  of  finishing  their  gloves  with  a  broad 
hem  on  the  inside  so  that  they  may  present  a  good  appear- 
ance when  turned  back. 

A  word  or  two  as  to  bathing  suits  may  not  be  out  of 
place  in  the  middle  of  Summer,  when  so  many  are  travel- 
ling to  the  sea.  There  have  been  few  and  unimportant 
changes  in  this  article.  Of  coiirse,  the  old  one-piece  suit  is 
out  of  date  and  the  two-piece  jersey  is  the  thing.  There 
are  two  varieties  in  the  upper  pieces  ;  one  with  sleeves 
reaching  slightly  below  the  shoulders,  the  other  w-ithout 
sleeves  but  coming  well  over  the  shoulder.  The  lower 
piece,  or  the  trunks,  should  extend  to  the  knee  and  be  fast- 
ened at  the  waist  with  a  tape-draw.  Plain  patterns  and 
plain  coloring  are  desirabilities. 

There  have  been  some 

CHANGES    IN    HOSIERY 

which  I  might  as  well  mention  before  closing.  The  bright 
colors  of  last  Summer  are  no  longer  correct  style,  and 
designs  are  much  simpler.  Black  hose,  with  a  small  spot 
embroidery  in  white,  blue,  grey  or  tan  are  all  right,  but 
red  is  absolutely  condemned. 

Next  month  T  shall  hope  to  have  something  useful  to 
say  about  the  styles  for  the  coming  Fall. 

"  BEAU    BRUMMEL." 

»        «        « 

What  Should  be  Done  With  Returned  Gloves. 

"pOUNTRY    MERCHA.NT  '•     wrote    as    follows    to    "The 
^     Dry  Goods  Review  "  a  few  days  ago  : 
In  handling  kid  gloves  we  note  that  some  lots  seem  more  inclined  to 
break  or  be  unsatisfactory  than  others.     Kindly  let  us  know — 

,  I. — What  a  retailer  should  do  for  a  customer  who  returns  a  pair  of 
gloves  that  have  given  away,  saying  that  they  have  given  after  being 
tried  on  but  once  or  twice. 

2. — Should  the  wholesa'e  house,  or  do  the  wholesale  trade,  replace 
an  occasional  pair  of  g'oves  faulty  as  above  ? 

To  ascertain  the  views  of  the  trade  on  the  question  a 
representative  of  "  Dry  Goods  Review  "  interviewed  several 
of  the  most  prominent  furnishers  in  Toronto.  The  names 
of  those  who  expressed  opinions  in  regard  to  the  questicm 
ai'c  withheld. 

Said  "  I'limus,"  of  King  street  east  :  "  If  the  glove  was 
sui)|)o  cd  to  be  of  good  quality,  but  turned  out  im]  erfect. 
the  retailer  should  replace  it.  If.  in  the  first  place,  the 
(|uality  of  the  glove  was  poor,  he  coiddn't  expect  any 
better,  nor  should  custoniers  expect  to  return  it.  You 
know  there's  a  difference  between  a  75c.  and  81.50  glove. 
When  a  customer  pays  31.50  he  expects  a  first-class  glove 
and  should  get  satisfaction.  I  wouldnt  guarantee  any 
glove   under  Si. 

■■  The  wholesale  manufacturers  replace  faidty  gloves 
found  among  the  high-iniced  gloves.  Good  gloves  are 
guaranteed,  and  if  anytiiing  goes  wrong,  you  can  send  them 
back.  Ijow  priced  gloves  they  dc)n't  guarantee.  But, 
mind  you.  il  the  mistalce  is  yours  :  for  instance,  if  you  give 
the  (iistcuuer  a  glove  too  small — I  never  allow  him  to  fit 
them  on— and  it  gi\ cs  way  through  no  fault  of  the  glove, 
then    the   manufacturer  doesn't    replace   it. 

■  Dry  Goods  Review's  "  next  visit  was  to  the  head  of  the 
glo\e  department  in  one  of  the  biggest  businesses  in 
Toronto.      Thus     spoke     "  Secundns  "  :      "  If    the    glove    is 
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lipped,  wi'  mend  it  ;  it  not.  \vc  replace  it.  Some  manufac- 
turers uuaranlee  gloves.  It"  they  auaranlee  the  glove,  wr 
send  it  back.  If  they  return  what  we  sold  for  a  good 
glove,  we  give  anotlu-r  |)air  instead.  We  guarantee  noii'' 
under  81.25.  Only  those  wholesalers  that  guarantee  will 
take  them  back  ;   others  won't." 

"  Tertius,"  he  of  Yonge  street,  to  "  Dry  Goods 
Review's  "   question,   replied   as   follows  : 

■'  Well.  I'll  tell  you.  1  always  judue  the  ap|)earance  ol 
the  glove,  if  it  has  been  abused  ]  don't  replace  it. 
Invariably,  however,  if  it  toaj'S  or  rips.  1  have  it  repaired, 
or,  if  I  see  it  is  the  fault  of  the  gloves,  I  give  the  customer 
another  jiair  when  I  cannot  fix  it.  I  always  give  my  cus- 
tomer the  benefit  of  the  doubt.  We  handle  only  those 
gloves  that  are  guaranteed,  so  we  have  no  difficulty  about 
sending  them  back  to   the  wholesale  manufacturers." 

"  Quartus,"  of  King  street  west,  wasn't  so  sure  about 
guaranteeing  gloves.  He  stated  :  "  If  a  glove  has  once 
been  used,  we  do  not  exchange.  Ordinary  gloves  we  allow 
customers  to  try  on,  or,  better  still,  we  help  them  on.  We 
always  use  our  judgment  about  the  customer.  We  give  him 
satisfaction  for  his  money,  however.  Manufacturers,  I  find, 
won't   replace   their  gloves." 

"  Quintus  "  was  a  furnisher  on  King  street  west. 
Remarked  Quintus  :  "  The  best  thing  to  do  is  to  handle 
first-class  gloves.  Any  good  Canadian  house,  or  Dent's  or 
Perrin's  or  Fownes'  replace  their  gloves.  They  will  guaran- 
tee us,  and  we  will  guarantee  the  customer  against  trouble 
through  faulty  construction,  that  is,  in  a  good-priced 
Sflove." 


Dress  of  the  Summer  Man. 

DESCRIBING  the  well-dressed  Summer  man  of  1902,  The 
Haberdasher,  of  New  York,  says  :  "  Underclothing- 
Drawers  of  fine  nainsook,  with  very  wide  legs  reaching  to 
the  knees,  shirt  of  cotton  without  any  opening  and  made 
with  large  neck  and  very  large  armholes,  after  the  style 
of  shirt  adopted  by  oarsmen.  The  half-hose  would  be  of 
fine  lisle,  the  ground  in  black  or  dark  shade,  harmonizing 
witli  the  colorings  in  the  suit.  The  relief  effects  would  be 
a  neat  embroiderd  instep  design  or  plain  side  clocking  ;  the 
shirt,  a  fine  Madras  plaited  negligee  with  square  point 
narrow-link  cuffs.  The  effect  would  be  a  very  neat  stripe 
treatment  in  one  color.  The  collar  would  be  a  2;^-inch 
fold  affair,  closely  meeting  in  front  with  rounded  points  and 
wide  stitching.  The  tie  would  be  a  l;^-inch  ramchunda 
with  square  ends,  tied  snugly  but  not  tig-htly.  The  shoes 
would  be  low-cut,  black  calf,  laced  Oxfords,  with  moderate 
outswing  and  medium-width  lacings  of  black  silk.  The  hat 
would  be  a  split  straw  sailor  with  Ijlack  band,  low  crown 
and  wide  brim.  The  belt  would  be  a  solid  black  leather, 
I-inch,  harnessaiade  affair.  The  suit  would  consist  of  a 
single-breasted  jacket  and  trousers  made  of  light-weight 
worsted  or  hoincspim.  The  handkerchief  would  be  plain 
white  linen,  or  linen  with  a  neat  colored  hem.  This  is  a 
clear  descriiition  of  one  type  of   the  well-dressed   man   of  the 

day." 

*    *    * 

Gloves. 

To  Retail  at  .fi. 

The  W.  R.  Brock  Co.,  Toronto,  show  .several  lines  of 
gloves  to  retail  at  SI,  which  cannot  be  beaten.  V'-V2  tan 
and  P33  grey  mocha,  lined  with  wool  ;  VM]  grey  and  P37 
tan  mocha,  lined  with  silk.  If  seen,  the  chances  are  that 
you  will  jjurcha.se  them.  Call  at  their  warehouse  and 
inspect, 


Ne-w  Suit  of  Clothes  Daily. 

n^HE  greatest  dandy  in  the  world  is  Prince  Albert  of 
-^  Thurn,  Germany.  This  fastidious  yoimg  man  attires 
himself  in  a  new  suit  of  clothes  every  day — enough  yearly 
to  keej}  20  experienced  workmen  going,  and  to  run  up  a  Ijill 
of  §;|.5,000.  Each  suit  of  wearing  apparel  is  "highly  per- 
fumed with  attar  of  roses,  at  §2.5  an  ounce.  He  wears  no 
fewer  than  1,000  neckties  during  the  year,  being  an  average 
of   three   every   day.      His   cast-off   boots   number  200     pairs 

a  year. 

«    *    * 

Brocknit. 

This  black  cashmere  sock,  to  retail  at  25c.,  is  held  to 
have  no  equal  in  Canada.  The  W.  R.  Brock  Co.,  Limited, 
Toronto,  have  placed  an  order  for  3,000  dozen  of  this  line, 
and  can  sell  at  the  old  popular  price  in  spite  of  the  fact 
that  these  goods  have  advanced  tremendously.  Their  lines 
to   retail  at   35,   45   and   50c.    are   worthy   of   the  inspection 

of  the  trade. 

«     »    « 

Heavy  Goods  for  Lumbermen's  Trade. 

JOHN  MACDONALD  &  CO.  are  showing  an  exceptionally 
large  range  of  goods  in  their  furnishing  and  haberdash- 
ers' department.  A  few  lines  are  worthy  of  special  men- 
tion. Lumbermen's  hea\y  wool  socks,  a  line  especially 
made  for  those  exposed  to  the  cold  weather,  should  be  a 
good  seller.  Fulled  cloth  jiants  in  large  variety,  also  suit- 
able for  lumbermen,  would  be  a  good  stock  to  carry  for 
Fall  and  Winter  trade.  Waterproof  jackets  and  fulled 
jackets  are  shown  in  a  goodly  variety  at  all  prices.  John 
Macdonald  &  Com[)any's  special  brand  of  very  heavy 
underwear,  suitable  for  the  lumbermen's  trade,  is  ready  for 
shipment,  and  will  be  a  good  seller.  Their  range  in  these 
goods  is  extensive,  and  large  ordei's  are  expected  for  them. 
In  men's  underwear,  in  all  lines,  John  Macdonald  &, 
Company  are  showing  their  usual  large  range,  and  buyei-s 
who  have  not  placed  their  ordei-s  would  do  well  to  see 
their  samples,   as   they  have  some  interestino-  values. 


A  Summer  Display. 


'PHE  store  front  represents  valuable  advertising  space, 
*  which,  in  Summer,  a  great  many  merchants  overlook. 
At  any  rate,  they  are  seemingly  unmindful  of  the  manner  in 
which  this  space  is  wasted.  The  art  of  window  dressing 
has  made  rapid  strides  in  the  last  15  or  20  years.  Previous 
to  that  time  a  well-dressed  window  was  a  rarity.  The 
men's  furnishing  and  clothino-  firm  of  E.  Boisseau  & 
Co.,  Toronto,  .  have  a  reputation  for  good  and  tasteful 
window  dressing.  In  their  windows,  a  short  time  ago,  they 
had  a  very  attractive  trim  of  men's  goods  for  Summer 
wear.  At  the  extreme  left  of  the  window  was  a  well-dis- 
played line  of  pyjamas  in  all  the  various  styles  and  color- 
ings. These  were  well  set  oft'  on  the  latest  modern  window 
fixtures,  which  constitute  an  important  part  in  a  good  dis- 
play. Next  was  their  Summer  line  of  25c.  wash  string 
ties,  which  was  tastefully  arranged  according  to  color,  and 
marked  with  a  small  price  ticket.  About  the  centre  of  the 
window  a  uniform  style  of  colored  negligee  shirts  had  been 
nicely  arranged  in  rows,  and  at  the  bottom  some  fancy 
lines  of  lioht  Siunmer  underwear.  To  the  rioht  of  this 
again  were  shown  their  numerous  grades  of  fancy  hosiery. 
These  included  dark  colors  with  stripes  of  red  and  blue, 
indigo   and   brown. 

At  the  extreme  ri^ht  of  the  large  window  they  had 
neatly  displayed  an  assortment  of  the  newest  patterns  in 
nciiligee  shirts.      At  the  bottom  of  these  wei'e  arranged  the 
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Wreyford  &  Co. 

Romain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

SELLING  AGENTS  FOR 

DR.  JAEGER'S  SANITARY  WOOLEN  UNDERWEAR, 
FLEECE  SLIPPERS,  and  Other  Specialties. 

To  be  known  as  agent  for  JAEGEB'S  UNDERWEAR  recommends  you 
as  a  retailer  of  good  quality  and  reliable  articles   at  a  moderate  price. 

For  Fall  Season  1902  we  have  arranged  very  liberal  discounts  to  the  Trade. 

Good  quality  Bathing  Suits,  Club  Sweaters  and  Lacrosse  Suits. 


Dominion  Agents  for  English   Manufacturers: 

Young  &  Rochester 

Shirts    and    Shirtings    for     SPRING. 

Tlie  full  range  of  Dressing  Gowns,  Smoking  Jackets 
and  Winter  Vests  are  now  in  hands  of  our  travellers. 

Finest  ransfes  of  Flannel  Outing:  Suits  shown  in  Canada. 
CORONATION    NECKWEAR. 


Tress  &  Co. 


HIGH-CLASS  LONDON  MANUFACTURERS 


MATS     and     CAI 

We  are  this  month  showing  latest  styles  for  Fall. 
SPECIAL  VALUES  IN  PALM  LEAF  AND  FINE  STRAWS. 

IRel-ts,     Sill^s     eind      S'tra>A/^s. 

If  not  in  Toronto  write  and  arrange  for  our  travellers 
to  call. 


0^ 


C/5 


Your  Customer 


WILL    ASK    YOU    FOR    THE 


Beaver  Brand 
Mackintosh 


Ociarart-teed     NA/'a-ter  proof 
and    IMev^r   to    Harden. 


Write  for  Catalogue,  showing  all  the  latest  styles. 


The 


Beaver  Rubber  Clothing  Co. 


Limited 


185U  Notre  Dame  Street 


Montreal. 


I)me  Parker «  €o*»  Limited 

HOSIERS  AND   SHIRTMAKERS 

Condon,  England 


SPECIAL    MAKES 
in  all  classes  of 
HOSIERY  and  SHIRTS 


MeQ's  Sbirts  and  Drawers 

"    Half-Bose 

"    Knlcker  Hose 
Cardigans,  Sweaters,  Jerseys 
Wbite  and  Colored  Shirts  and  Tennis  SMrts 
Collars  in  all  newest  sbapes 
Women's  and  Cbildren's  Hosiery,  Vests,  Drawers 
and  Combinations. 

See  our  line  before  placing  Fall  orders. 


REPRESENTATIVES  FOR  CANADA   AND  UNITED   STATES 

The  British  Import  Co. 

1  WEST  WELLINGTON  ST.  (Comer  Yonge)  TORONTO 
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newest   designs  in  low  collars,   which   are   the   most  suitable 
to  wear  with  the  iiegliijee  shirt. 

A    window    soniethiug   after   the   style   ot    the    above-men- 
tioned  is  certain   to  draw   business. 

Jt  is  a  good  plan,  il  you  advertise  in  the  papers,  to 
have  your  windows  dressed  to  correspond  with  what  you 
have  advertised,  and,  to  follow  this  plan  uj),  the  windows 
must  be  tastefully  dressed.  For  instance,  it  a  man  picks 
ifp  a  paper  at  nioHi  and  is  attracted  by  your  atlvertise- 
^  nient,^and  in  the  morning'  comes  down  town  and  happens 
to  look  at  the  goods  displayed  in  the  window,  which,  if 
%  carek'ssly  arranged,  will  at  once  create  an  unfavorable 
impression,  and  he  probably  would  not  buy.  While,  with 
a  well-designed  and  carefully  executed  display  of  the  same 
ooods.   the  result  would  have  been  just  the  opposite. 

The  ad\  ertisement  suffices  to  bring  the  customer  dow  n 
town  ;  the  window,  if  well  trimmed,  will  increase  the  desire 
to  l)uy,  and  he  will  go  inside,  when  it  is  an  easy  matter 
for  the  salesman  to  make  a  sale.  Then,  again,  the  win 
dow  exliibition  that  draws  a  crowd  and  blockades  tlir 
entire  sidewalk,  is  not  always  a  good  one.  It  may  do 
this,  and  still  be  neither  a  credit  to  the  store  nor  a  busi- 
ness  ■'  puller." 


Gathered  from  Toronto  Dealers. 

'PHE  negligee  soft-front  shirt  is  now  in  full  swine,  and  at- 
'  the  warm  weather  is  upon  us  a  good  business  is 
expected  to  be  done  in  all  lines.  The  stiff-front  short 
bosom  shirt  will  be  worn  a  good  deal  this  coming  Fall, 
althouijh  the  negligee  is  expected  to  have  a  larger  sa'e  for 
Fall    wear  than   ever  before. 

A  leading  traveller  for  a  laroe  shirt  manufacturing  firm 
told  me  the  newest  thinu'  in  shirt  goods  is  the  spot  and 
fancy  small  figures  in  new  shades  of  oicy  and  Ian.  A 
pretty  combination  is  a  green  or  blue  sJjJot  on  a  tan  or 
grey   backai'oiind. 

A  singular  fact  about  colored  shirts  for  Fall  is  that 
loutl  Colors,  such  as  ox-bloods  and  heliotrope  are  out  o! 
date  altogether,  and  thi'se  will  be  replaced  mostly  by  white 
and   spotted   goods. 

The  best  selling  neoljoees  just  now  are  white  with 
pleated  front.  I'he  neat  colored  patterns  are  also  g"oina 
well.  Flashy  colois  rre  not  being  much  called  for.  Tn 
dress  shirts,  (he  pleated  bitsoni  is  the  nevsest  thing.  The 
pleats  are  of  different  widths,  some  naiTow  and  some  wid.'. 
When    laundered    this    shift     loolcs    well. 

Jn  neckwear,  the  h  ng',  ni;rrow  plain  derby,  1.5  to  .")li 
inches  in  length,  in  the  foni'-in-hand  slyle,  is  a  favoiite. 
'I  his  style  also  comes  with  a  ileur  delis  or  initial  letter  on 
the  end,  which  umkes  it  attractive  and  a  good  seller.  Bow- 
ties  are  not  in  such  good  demand  this  year  as  in  previous 
years.  Stocks  have  taken  a  drop,  although  in  light 
weights  they  are  still  selling  well.  A  large  business  is 
expected  to  he  done  in  them  for  Fall  trade.  A  bright  green 
in  the  narrow  derby  is  reported  to  be  foming  in  for  men's 
neckwear  this  F,all.  Another  good  line  in  the  narrow  derb>- 
selling  well  just  now  is  the  plain  black.  Some  \ ciy  nice 
neckwear  is  being  shown  in  rich  silk,  with  beautiful  Roman 
stripe.  With  the  best  dressers  this  style  is  worn  a  great 
deal.  Several  dealers  [)redict  that  the  flowing-end  tie  will 
be  worn  a   lot   this   Fall. 

The  best  selling  collars  just  now  are,  of  course,  tlie  low 
shape.s  in  the  fold  collar,  from  I.}  to  2.^  inches  high.  These 
collars  are  selling  exceptionally  well,  and  are  the  thing  tor 
wear  for  the  hot  weather.  The  medium  wing  is  reported 
by  some  dealers   as  going   to   be   th.e    jjopulai-  rollar  foi-   Fall 


wear,   while  others   are  of    the   impression   that   the  straight 
high   band  will   be  most  worn. 

One  retail  furnisher  told  me  that  Canadian  manufactur- 
ers want  to  wake  up  in  the  collar  trade,  as  the  American 
collars,  he  said,  are  being  sold  almost  exclusively  Ijy  a 
large  ntnnber  of  dealers. 

In  underwear,  a  good  business  is  reported  in  all  lines, 
and  the  dealers  are  making  up  now  for  the  slack  period 
caused  by  the  backwardness  of  the  warm  weather  in  com- 
ing, as  in  many  lines  they  are  not  able  to  supply  the 
demand.  The  best  selling  lines  are  the  light  balbriggan 
in  fancy  colors.  Mercerized  salmon-colored  goods  also  sell 
well.  Considerable  demand  is  being  shown  for  knee  draw- 
ers, in  light-weight  goods,  which  are  much  cooler  for  the 
hot  days. 

Pyjamas  are  selling  well  this  season,  and  the  retailers 
report  doing  a  larger  business  in  this  line  than  in  any 
pre\ious  season.  I'vjamas  are  growing  in  poptdarity. 
They  are  comfortable,  look  well,  and  are  cool.  A  special 
line   that    sells   well   is   oi   silken   wool. 

Fancy  hosiery  still  continues  to  grow  in  fa\or.  and  in 
the  retail  realm  this  branch  of  the  furnishing  business  is 
an  important  one,  of  the  best  selling  lines.  The  open-work 
lace  patLern  is  a  favorite.  Those  with  the  horizontal 
stripe  are  selling  better  than  those  with  the  stripe  rumiing 
rounil  the  leg.  The  style  having  the  silk  work  in  front  on 
the  biack  background  is  pretty  and  is  taking  exceptionally 
well. 

While  vests  of  washable  material  are  having  a  strong 
run  this  season,  and  a  number  of  furnisfhers  report  not 
being  able  to  supply  the  demand.  White  is  being  mostly 
asked  for,  and  the  plain  white  duck  is  the  best  seller. 
Another  popular  vest  is  a  striped  pattern  also  in  the  wash- 
able goods.  Most  of  the  dealers  have  run  right  out  of  theso 
lines  and  have  sent  in  repeat  orders.  In  many  cases  the 
best  sellers  are  the  single-breasted  style.  White  duck  trous- 
ers are,  as  usual,  ex|;erieneing  a  good  sale  at  this  season 
of  the  year,  although  in  some  ca  es  the  white  flannel,  with 
the   dotted   blue  or   black   stripe,   are  selling  besi. 

Leather  Ixlts  are  shown  in  large  \ariety,  and  the  pre- 
\ailing  color  seems  to  be  in  blacks  and  greys.  The  patent 
leather  belt,  in  nari-ow  width,  is  one  of  the  best  sellers. 
The  style  this  season  is  nearly  altogether  in  the  narrow- 
patterns. 

Flannel   suits   are   commanding   a    good    deal    of   attention 

tills     Summer.      The      best      lines      are    in     blue      and    black. 

striped    with    the    white    dot.       Wash    suits    are    taking     very 

well     in    all     lines.      'The     ones      that       take    best    are    linen. 

.Maflras,  and   )  i(p'e.  G. 

•     «     * 

Cottonade  Overalls. 

"  riie  King  '  is  tiie  name  of  a  sjieeial  line  of  cottonade 
overalls  that  The  W.  U.  Uroik  Co..  l.imited,  'i'oronto,  have 
decided  to  clear  out  at  a  snap  price.  These  arc  regular 
good  \"alue  at  Toe.  but  Brocks  olfer  them  at  a  price  that 
will  allow  them  to  he  I'etailed  at  .5flc.  'I'he  quantity  is 
liniiti'd.       Send    for    saiii|  li'    do/en. 


Garments  for  Labor  Day. 

P  C.  Wilkiiis,  pro|n'ietor  of  "Rooster"  brand  shirts  and 
^»'  overalls  is  now  busy  with  garments  for  Labor  Day 
[larades,  for  which  he  has  received  an  unusually  large  nmn- 
ber  of  orders.  These  are  to  be  ready  by  September  1,  and 
the  new  factory  is  pushed  to  its  utmost  capacity.  This  i.s 
a  trade  which  has  been  increasing  rajiidly  of  late  years,  as 
the    laboring    men    want    the    very   best    looking    garment    ior 
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storeV'S  cloves  are  standard  for  excellence 

OF    MATERIAL,    FIT,   STYLE,    WORKNIANSHiP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 

We  also  make  MOCCASINS,  SHOE  FACS,  TRAVELLING  BAGS,  Etc 

THE  GLOVERS  OF  CANADA. 


<iCI)C  Draper 
of  Jlustralasia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN. 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is  presented  free  to  annual  subscribers. 


Publishing  Offices  : 

Melbourne, 
Sydney, 

American  OflBlcea  : 

New  York, 

British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  (Jhambers. 


Park  Row  Building. 
42  Cannon  St ,  E.G. 


S/*eci7nen  Copies  free  on  applicaiioft. 


THE  CANADIAN 

PRESS  CLIPPING 

^BUREAU 

Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5 per  hundred  clippings;  $40  per  thousand,  payable  in  advance 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McGill-Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO. 


HOTELS  FOR  COnHERCIAL  HEN. 

Halifax,  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

« •         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"  '<     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

" Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


You  'II  lost  your  punis 
\  unless  you  get  a.  box  of 
\     Automatic  Buttons. 


To  Unlock  Button  Simply 
Raise  the  Key. 


U.  S.  P«T.  JUNr  5,1894.    /^  .  I 
Enc.  Pat.  No.  11,630.        / 

NO  NEEDLE  REQUIRED. 


J.  V.  Mer  Mfg.  Co. 


MAKERS 


914  Mason  Ave.,    Louisville,  Ky. 


THE  "DERBY"  LINK 


?»T.   Nov.   29,  1B98. 


_:^' 


For  All  Cuffs. 


•TIP"— Has  Lever  Button. 


For  Round  or   Link  Cuffs. 
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that  day,  as  well  as  the  i>no  il\at  will  wear  best.  Thai 
i-omhination,  it  is  uiiderstooil.  can  only  he  found  in  the 
brand  thai  "  eiH>\\s  oxer  all.'"  The  new  factory,  by  the 
vyay,  is  alrejidy  beini;'  found  none  loo  larijo,  great  as  was 
the  iuorease  of  spaee  oxer  the  old  pieuiises.  During  the 
first  six  months  of  this  year  the  liusiness  xvas  increased  12 
per  cent,  oxer  that  of  any  previous  year.  Another  arow 
insr  trade  xvith  Mr.  WilUins  is  in  heaxy  goods  for  the  Klou 
dyke.  The  "'  Rooster  "  brand  clothing  has  been  found  par- 
lieuiarixf  .united   for  the  cold  elimate  of   that   region. 


•     •     « 


Notes  of  the  Trade. 

BJUU'HV.    CAINS   &   CO.    report   areat    siieeess   xvith   their 
worsted  ho.siery  ;  2ti8  half-hose  has  "  caught  on  "  espe- 
eiallx    xvell.      At  25c.  retail  it  i.s  an  excellent  seller. 

'I'nidell  &  Tobey,  Chatham,  Out.,  haxe  |)ut  in  a  new 
front  in  their  store. 

Cummings  i!^:  Richardson,  dealers  in  men's  furnishings. 
Ailin,  B.C.,  haxe  dissolxed. 

G.  S.  Haslam,  men's  furnisher,  of  Carberry,  Man.,  has 
sold  out  his  business  to  W.   Garland. 

Thompson  ife  Reynolds,  clothing,  hat  and  men's  furnish- 
ing dealers,   Montreal,  have  assigned. 

An  assignment  has  been  made  by  U.  ('.  Gillis,  mens 
furnishing  dealer,  of   Halifax,  NjS.,  to  G.   R.   Faulkner. 

The    W.    R.    Brock    Co.,    Limited,    Toronto,    are    showing- 
good  value  in  lumbermen's  sox  to  retail  at  50,  75c.  and  ^1. 
Oak   Hall     has     openetl   a   branch   in   Oxven   Sound,     Out. 
Alex.   Currie,   formerly   of  the   Windsoi',   Ont.,   branch,   is     ihi' 
manager. 

The  men's  furnishing  establishment  of  George  R.  Jai'k- 
son,  Victoria,  B.  C,  has  been  damaged  by  fire  i<j  the 
extent   of  §1,700. 

K.  K.  Nelson,  Guelph,  Ont.,  has  moved  into  his  new 
store,  which  is  up  to  date  in  every  respect.  The  fixtures 
are  entirely  new,  and  are  made  of  oak. 

A  special  25c.  line  of  harvest  mitts  is  being  shoxvn  by 
The  AV.  R.  Brock  Co.,  Limited,  Toronto.  There  is  No. 
100  round,  and  No.  200  xvith  one  finger. 

The  hatters  and  men's  furnishing  dealers  of  London, 
Ont.,  have  agreed  to  close  their  stores  at  1  o'clock  on 
Wednesday  afternoons  during  August. 

By  order  of  the  Superior  Court,  Wilks  &  Michand  have 
been  appointed  curators  of  the  estate  of  A.  Uemers  &  Co., 
dealers   in   men's   furnishings,    Montreal. 

(i.  T.  Kiild,  clothing  and  men's  furnishing  dealer,  of 
Wiarton,  Ont.,  has  assigned  to  W.  H.  Lamont,  of  E.  Bois- 
seau  &  Co.,  Toronto,  xvho  were  the-  principal  creditors.  The 
stock   xvas  sold  by  auction   on   -July  23. 

It  xvould  be  hard  to  llnd  a  more  complete  or  up-to-date 
furnishing  store  than  that  of  W.  J.  &  J.  A.  McCanee,  of 
St.  Thomas,  Ont.  This  is  a  new  store  and  is  reported  as 
not   being   surpassed  by  anything  in   Canada. 

A  large  and  attractive  stock  of  cardigan  jackets  and 
sweaters  can  be  seen  at  the  Toronto  xxarehouse  of  The  W. 
R.  Brock  Co.,  Limited.  All  sizes,  all  kinds,  all  prices  from 
all  the  leading  factorii-s  of  the  xvorld.  Jerseys  can  also  he 
had. 

In  men's  furnishings,  the  "  Boss  "  cashmere  stocking,  to 
retail  at  25c.,  should  be  in  every  live  merchant's  store.  It 
is  a  gootl  heavy  rib,  fine  yarn,  and  is  in  stock  with  The 
W.  R.~  Brock  Co.,  Montreal.  Way's  mufflers  are  in  good 
demand. 

In  spite  of  the  xvell-known  fact  that  overalls,  smox. 
working  shirts,  etc.,  have  advanced  from  10  to  20  per  cent. 
The  W.  R.  Brock  Co.,  Limited,  Toronto,  continue  to  offer 
the  results  of  their  immense  |)urchases  at  old  prices.  Order 
xxhile   their  stock    lasts  or  yon   will   be  disappointed. 


I      Ladies'   NecK^vear.      | 

AMONG  the  neckwear  articles  that  are  again  in  favor 
for  Fall  are  fancy  boas,  in  taffeta,  satin,  chiffon 
and  other  materials.  The  demand  for  boas  or 
neck  ruffs  during  the  Spring  season  was  evidence 
of  the  popularity  of  this  form  of  neckwear  among 
women;  and  the  Spring  season  was  apparently  not  enough, 
but  they  must  again  be  brought  out  for  Fall.  We  may  expect 
several  entirely  new  effects  in  Fall  boas.  Already  a  variety  of 
styles  with  motif  patterns  on  plain  white  grounds  are  shown^ 
and  lace  applique  will  be  given  more  prominence,  particularly 
in  the  matter  of  the  collar  design. 

The  ends,  too,  show  many  new  things.  One  of  the  prettiest 
effects  has  the  ends  covered  with  ribbons,  woven  together  in  a 
very  loose  network,  so  that  the  effect  of  the  ground  color  is 
not  lost,  while  an  added  beauty  is  derived  from  the  ribbon 
shades.  Lace  will  be  used  considerably  over  the  whole  boa,  as 
well  as  on  the  collar  ;  and,  in  contrasting  as  well  as  in  self 
colors,  many  handsome  effects  have  been  produced  by  its  use. 
Sets  of  boas  and  muffs  will  also  be  worn. 

In  the  matter  of  collars,  while  there  are  a  number  of  new 
things  in  colors  and  color  combinations  and  in  trimmings,  the 
shapes  remain  about  the  same,  the  only  difference  being  in 
some  minor  item,  which  does  not  give  any  changed  appear- 
ance to  the  collar.  Linen  and  pique  washable  collars  are  in 
good  demand  for  present  wear. 

The  demand  for  stocks  for  the  Summer  trade  has  continued 
without  interruption  since  the  opening  of  the  season.  The 
many  novelties  are  well  thought  of,  and  new  additions  con- 
tinue to  arrive  notwithstanding  the  lateness  of  the  season. 
White  piques  have  retained  their  usual  regularity,  and  when, 
now  and  then,  a  little  color  is  introduced,  the  effect  seems  to 
be  all  the  better  liked.  In  spite  of  the  many  ideas  in  tying  the 
ends,  the  Ascot  effect  has  kept  its  hold  on  the  public.  Those 
tied  in  bows  fell  far  short  of  the  popularity  that  was  expected 
of  them. 


SILVER  CABINET  FOR  A  NEW  BENEDICT. 

On  the  occasion  of  the  marriage  of  Mr,  Reg.  F.  German, 
eastern  representative  of  The  W.  R.  Brock  Co.,  Limited, 
Toronto,  the  firm  presented  him  with  a  magnificent  cabinet  of 
solid  silver  cutlery.  Mr.  Catto,  the  secretary-treasurer  of  the 
company  made  the  presentation  on  behalf  of  the  firm  and 
employes  which  was  feelingly  replied  to  by  Mr.  German  in  a 
few  well  chosen  words.  Mr.  German  will  make  his  head- 
quarters in  Ottawa. 


'  REDCOAT"    AND    "SNOWBALL." 

These  two  names  represent  two  lines  of  cardinal  hose  kept 
in  stock  by  The  W^  R.  Brock  Co.,  Limited,  Toronto.  The 
former  is  cashmere,  while  the  latter  is  ribbed  worsted,  more  of 
a  scarlet  than  a  cardinal,  and  is  suitable  for  Winter  sports,  etc. 


In  ladies'  and  children's  cashmere,  cotton  and  wool  hosiery 
John  Macdonald  &  Co.  show  a  large  assortment  in  all  sizes 
and  prices.  Their  line  of  ladies'  and  children's  underwear  is 
also  complete, 

"Coronation"  is  the  name  of  a  brand  of  Shetland  floss  kept 
in  stock  by  The  W.  R,  Brock  Co.,  Limited,  Toronto.  It  is  a 
leading  line,  and  the  way  the  trade  have  taken  it  up  proves 
that  it  is  popular  and  the  correct  price. 
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RECISTCRCO 


Hosiery  and  Unde/wear 

&•  Lennard 

i/»  5on» 


Manufacturers 
Misses'  and  Chil 


DUNDAS,  ONT. 

kinds  of  Ladies', 
's 


RIBBED/UNDERWEAR 

in  CoUon,  Wool,  Worsted,  Merino, 
and  Sflk,  and  "Bolton's"  process  for 
Unrorinkable  Underwear. 

Iaranteed  unshrinkable  and 
non-felting. 


SOLE  SELLING  AGENTS 

'he  Richard  L.  Baker  Co. 


28  Wellington  St.  West 


TORONTO,  ONT. 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  Guarantee 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difficulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,   Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
features  in  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  GALT,  Limited. 


GOULDING  &  CO., 

30  Wellington  St.  East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,  B.C. 


W.  E.  Chalcraft  &  Co. 

Makers  of  Fine 

Clothing 

We  extend  a  cordial  invitation  to  our  custom- 
ers and  friends  to  visit  us  during  Exhibition. 
We  will  have  some  special  clearing  lines  to  otter, 
giving  liberal  dating. 

All  railroad    expenses   paid  on    purchases   of 
$200  and  over.     Our  representatives  will  be  very 
glad  to  render  any  assistance  to  our  customers  in 
the  way  of  securing  first-class  accommodation  during  their  stay  in  Toronto. 

Make  our  warehouse  your  headquarters. 

Warehouse,  71  and  73  York  St. 
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IN  neckwear  pieces,  this  season  is  quite  prolific  in  innova- 
tions of  style.  Neckwear  is  worn  in  scarf  shape  in  lengths 
varying    from    three-quarters   to   bottom   of    skirt,    with 

streamer  tails,  in   number  four,  six,  eight. 
Features  of  the     ,  ^  ^^      i  tu        •  j      ui 

Fur  Trade  ^       twelve.      There   is   a  considerable 

range    in     the    furs     whose    popularity    is 

proved  b\'  use.    They   include   Hudson   Bay   sable,  mink  and 

stone  marten  and  other  such  suitable  furs. 

Everything  seems  to  point  to  the  usual  storm  collars 
being  neglected. 

Ermine  and  chinchilla  also  are  taking  quite  a  boom.  They 
are  worn  in  different  pieces  of  neckwear,  and  as  trimmings  as 
well.  Furriers  are  showing  a  large  number  of  cloth  garments 
with  fur  linings.  The  furs  that  are  used  are  hampster  and 
lock  squirrel.  They  are  ver\'  richly  trimmed  with  Hudson 
Ba3-  sable,  mink  and  stone  marten.  Different  kinds  of  colored 
cloths  are  used,  as  well  as  Alaska  sable.  The  Persian  lamb 
will  be  as  much  worn  in  jackets  this  season  as  last  season, 
both  in  plain  and  with  trimmings.      This  fur  has  gained  popu- 


larity through  its  stylish  effect,  and  also  because  it  is  so 
serviceable.  Unlike  sealskin,  it  can  be  worn  in  all  kinds  and 
conditions  of  weather. 

The  tourist  trade  has  just  opened  up,  and  promises  to  be 
even  better  than  the  average.  It  is  in  excess  of  last  year, 
notwithstanding  the  heavy  business  done  with  tourists 
through  the  abnormal  traffic  that  was  due  to  the  Pan-Ameri- 
can Exhibition.  This  year  the  tourist  seems  to  be  a  wealthier 
class,  to  be  spending  more  money,  and,  accordingly,  purchase 
a  higher  class  of  furs. 

Mostly  derbys  and  stiff  hats  will  be  sold  this  year.     Wider 

_        ,       „     .  brims  and  higher  crowns  will  be  popular  in 

Popular  Styles       ^  ,         ^,  ,     ,  ^.iT-       .. 

in  Hats  styles.     There  seems   to  be  nothmg  to  re- 

place the   Panama    soft    hat  unless  styles 
revert  to  the  old  Alpine  hat. 

The  popular  color,  it  can  be  stated  with  fair  definiteness, 
will  be  black.  Silk  hats  will  be  more  popular  than  usual  this 
year,  especially  with  the  young  man.  A  leading  retailer  in 
Toronto  stated  that  this  year  he  was  selling  as  many  silk 
hats  as  he  had  in  two  years  before.  The  wide  brim  soft  hats 
and  wide  brim  derbys,  extreme  in  shape,  will  be  in  style.  It  is 
expected  that  browns  will  come  into  fashion  somewhat  this 
Fall  or  next  Spring. 


Trade  Notes. 


Jess  Applegath,  the  hatter,  Vonge  street,  is 
constructing  a  handsome  new    showroom 
above  his  present  premises. 

W.  &  D.  Dineen  Co.,  Limited,  report  a  bigger  business  than 
ever  in  furs,  due  to  general  prosperity  and  to  their,  catchy 
styles.      The  increase  in  volume  of  their  business  is  evidenced 


The  well-arranged  interior  of  the  retail  hat  store  of  Jesse  Applegath,  Vonge  street,  Toronto. 
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Men's  Fur  Coats 

'•      "    Caps 

"      "  Gauntlets 

"     Cloth  Coats, 
Fur  Lined 

Sleigh  Robes: 

Goat 

China  Dog 

Imitation  Buffalo. 


Wholesale  Agents 


-FOR 


Christys 
Hats. 


(( 


Ladies'  Fur  Coats 

"   Caps 

Boas 

Muffs 

"  Fur  Gauntlets 

Cloth  Capes 
Fur  Lined 

Novelties 

— IN  — 

Neckwear 


-^  19Q9 


UP-TO-DATE 

American  Styles 


"Koh-i-Noor 


51 


Brand. 


Makers  of  Cloth  and  Uniform  Caps. 

If  you  have  not  received  our  Illustrated  Catalogue  regularly,  write  to  us  and 

we  will  put  you  on  the  list. 


GILLESPIE,  ANSLEY  &  CO., 


TOROI 
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l>v  the  addition  to  their  present  handsome  buildino;,  of  an  addi- 
tion of  50  ft.,  which  will  double  their  working  facilities  ;  also 
bj-  their  extensive  improvements  to  window  space. 


Fall  Styles  in  Hats. 

(From  Our  New  York  Correspondent.) 

Owinjj  to  the  great  diversity  of  styles  that  have  been  on 
the  market  for  the  past  few  months  in  stiff  hats,  it  is  difficult 
to  forecast  what  will  predominate  in  style  this  Fall.  Propor- 
tions have  been  steadilv  coming  up,  but  5y2  x  2  will  be  the 
staple,  with  more  demand  for  5%  than  for  514,  in  large  cities. 
The  leading  hatters  will  bring  out  conservative  shapes  for 
genteel  wear,  and  the  more  radical  shapes  which  have  been  so 
prominent  this  Spring  are  likely  to  drop  considerably 

In  soft  hats,  there  is  an  increased  demand  for  bound  edges 
and  the  popular  Panama  shapes  show  signs  of  giving  way  to 
styles  modeled  on  the  old  tourist.  Of  these,  those  with  a 
stylish  set  to  the  brim,  rather  high  on  side  and  moderately 
pitched,  will  be  most  sold.  In  Philadelphia,  which  is  a  leader 
in  soft  hats,  there  are  several  new  shapes  meeting  with  favor, 
one  in  particular  with  a  small  crease  in  the  crown  and  one 
with  an  expansive  spreading  brim,  very  wide  on  the  side  and 
with  a  low  crown. 

Another  month  will  reveal  much  more  clearly  than  can  be 
ascertained  at  present  what  styles  of  hats  the  American  pub- 
lic are  going  to  express  their  preference  for. 


Sharp  Rise  in  Furs. 

"It  is  difficult  just  now  to  get  quality  in  furs  at  any  price," 
said  Mr.  Martin,  of  Gillespie,  Ansley  &  Co.,  Toronto.  "The 
very  high  price  of  skins  of  all  sorts  is  the  feature  of  the  market. 
There  is  a  sharp  advance  in  all  lines,  and  especially  in  Persian 
lamb." 

Asked  about  the  other  departments  in  the  firm's  business, 
Mr.  Martin  said,  "  Christy  hats  are  increasing  in  favor  and 
are  now  the  most  popular  make  sold  in  Canada,  from  the 
Atlantic  to  the  Pacific.  We  handle  them  for  all  Canada,  with 
the  exception  of  the  Province  of  Quebec." 


A  New  Firm. 

A.  M.  Rutenberg  and  A.  Alexander  are  the  partners  in  a 
wholesale  fur  business  at  504  St.  Paul  street,  Montreal,  which 
was  started  at  the  first  of  the  year  under  the  style  of  Ruten- 
berg &  Alexander.  Both  these  young  men  have  had  experience 
in  the  business,  and  judging  by  the  specialities  they  offer,  they 
have  a  good  idea  of  what  the  Canadian  trade  wants.  The 
specialties  include  heavy  coon  and  fur-lined  coats,  capes  and 
fancy  goods.  Sets  in  water  mink  are  offered  at  exceptionally 
good  value;  for,  being  a  new  firm,  they  are  offering  greater 
inducements  to  the  trade  than  can  be  obtained  in  older  estab- 
lished houses.  Among  the  other  lines  are  plain  cloth  capes, 
with  Thibet  collar  and  revers,  handsomely  fur-lined,  to  sell  for 
$13.75,  and  the  same  in  a  rich  brocade  cloth  to  sell  for  $15. 
Mink  ruffs  are  shown,  with  two  heads  and  eight  tails,  taste- 
fully made,  for  $12,  and  the  same  in  double,  for  $18.  In  the 
men's  coats  a  special  fur-lined  garment,  with  otter  or  Persian 
collar  and  muskrat  lining,  is  shown  to  sell  from  $37.50  to 
$40.  Coon  coats  run  from  $35  to  860.  The  new  firm  have 
one  of  the  finest  stocks  of  fancy  furs  to  be  found  anywhere, 
including  stone  martens,  minks,  Persians,  etc.  Samples  of  any 
of  the  garments  will  be  sent  out,  on  approbation,  to  anyone 
sending  for  them.  Rutenberg  &  Alexander  are  bound  to 
secure  a  good  share  of  Fall  business,  and  the  trade  has  now 
an  excellent  opportunity  to  get  some  fine  fur  garments  at 
prices  which  are  sure  to  bring  good  business. 


Laces  and  Trimmings, 


WITH  the  revival  of  the  soft,  filmy  effects  in  ladies'  dresses 
there  arose  a  demand  for  trimmings  of  various  descrip- 
tions, which,  while  the  tailor  made  garments  practically 
monopolized  the  trade,  fell  into  disuse  to  a  great  extent.  But 
the  lighter,  clinging  variety  of  dress  materials  always  need 
some  sort  of  trimming  to  set  them  off  properly,  and,  as  the^' 
are  to  be  worn  very  widely  during  the  coming  Fall  and  Winter 
seasons,  the  trimming  department  is  receiving  proportionate 
attention  from  importers  and  jobbers.  It  is  now^  to  the 
retailers'  interests  to  do  likewise.  Of  course,  there  will  also 
be  a  great  many  tailor-made  costumes  worn,  but,  instead  of 
the  trade  being  almost  wholly  confined  to  that  class  of  goods, 
the  demand  will  be  strong  on  the  lighter  fabrics  as  well. 

Laces  will  be  very  prominent,  and  will  be  used  in  every 
conceivable  manner.  Medallions,  which  were  so  well  liked  in 
Summer  dress  trimmings,  are  expected  to  be  used  quite  as 
much  for  Fall  and  Winter.  The  patterns  include  both  the 
square  and  round  shapes.  Galoons  are  in  floral  patterns,  and 
separable,  a  fact  which  is  welcomed  by  all,  as  there  is  so  much 
wider  scope  to  produce  original  effects  with  these  than  with 
the  continuous  designs. 

Spangles  and  steel  beads  are  expected  to  be  prominent. 
Jet  beads  are  also  shown,  and  several  new  ideas  have  been 
brought  out  in  combinations  of  these,  with  spangles,  the  latter 
being  used  in  large  and  small  sizes.  White,  black,  and  cream 
are  favorite  shades.  Many  varieties  of  the  last-named  shade 
are  shown,  ranging  from  the  darkest  to  lightest  tones. 

Ribbons  are  well  thought  of  for  Fall  and  Winter  trim- 
mings, velvets  and  silks  being  both  shown.  The  narrow 
velvet  ribbons  will  be  used  much  for  cording  and  lacing  in  the 
front  of  dresses,  while  in  the  silk  goods  the  wider  ribbons  are 
preferred,  as  the  silks  will  be  used  considerably  for  sash 
purposes.  It  is  expected  that  all  the  popular  colors,  the  light 
as  well  as  the  dark  shades,  will  be  taken. 

GOOD  RUN  IN  LACE  AND  SEQUIN  EFFECTS. 

Dress  trimmings  are  having  a  splendid  run  this  season, 
particularly  in  lace  and  sequin  effects,  black  silk  soutache,  and 
black  and  white  silk  Escurials,  besides  good  demands  for  the 
plainer  black  and  white  silk  gimps.  Oriental  braids  are  also 
fashionable  for  street  costumes.  Kyle,  Cheesbrough  &  Co. 
report  an  increased  demand  for  dress  trimmings  this  Fall. 
Novelties,  fancy  buttons  in  enamelled,  moire  silk,  black  crochet 
and  several  other  styles  are  in  good  demand. 

A   LARGE   STOCK   OF   TRIMMLNGS. 

S.  Greenshields,  Son  &  Co.  report  for  their  trimmings 
department  the  largest  trade  in  the  history  of  the  house. 
The  stock  of  laces  comprises  Valenciennes,  guipures,  torchons, 
orientals  and  repousse  laces,  and  is  one  of  the  largest  stocks 
on  the  market.  Velvet  ribbons,  with  cotton  or  satin  backs, 
which  are  now  so  scarce  and  so  much  in  demand,  can  be  had 
here.    Orders  are  filled  prompth'. 

LACES   IN   PARAGUAY. 

The  art  of  making  lace  by  hand  is  well  developed  in  Para- 
guay. It  was  taught  the  natives  200  years  ago  by  the 
missionaries,  and  has  been  transmitted  from  generation  to 
generation,  till  it  is  now  quite  general  throughout  the  Republic. 
Some  towns  are  devoted  to  making  a  certain  kind  of  lace.  In 
one  town  of  8,000  or  9,000  inhabitants,  almost  all  the 
women  and  children,  and  many  of  the  men,  make  lace  collar- 
ettes, handjterchiefs,  and  ladies'  ties.  Another  town  makes 
lace  embroidery,  and  others  drawn-thread  work,  such  as 
centrepieces,  tray  mats,  teacloths,  doilies,  etc. 
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IVe  aim  at  excellence  in  material,  finish  and  style,  and  our 
rapidly-growing  trade  is  the  best  evidence  of  our  success. 

Our  Astrachan  Jacket  trade  has  assumed  huge  proportions.  They 
conform  readily  to  the  figure,  are  dressy,  and  are  made  of  selected 
materials,  put  together  by  first-class  workmen. 

We  are  turning  out  a  great  variety  of  Boas,  Collarettes,  Caper- 
ines,  and  Fancy  Neckwear  this  season.  Our  catalogue,  fully  illus- 
trated, will  be  ready  early  in  the  season  and  will  be  mailed  on 
application. 

James  Coristine  &  Co.,  Limited 


s-t. 
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DISPLAY  FIXTURES 

Fixtures  to  brighten  up  their 
stores  and  Display  the  New 

Goods 

to  best 
advantage. 

We  are 
preparing 
to  fill  our 
customers' 

orders 
promptly 

at  very 

Close 

Prices. 

We  carry  in  stock  or  make  to  order  complete  lines  of  Display 
Fixtures,  Wax  Figures  and  Forms;  Millinery  Stands  of  every 
description;  Veiling  Stands,  Flower  Stands;  Ribbon,  Kid  Glove,  Umbrella  and  Hat  Cabinets: 
Triplicate  Mirrors:  Glass  Counters,  Show  Cases;  Mantle  Racks  and  every  modern  device  for 
the  attractive  display  of  goods.  When  attending  the  Toronto  Wholesale  Millinery  Openings, 
call  on  us  for  quotations.      In  the  meantime,  drop  us  a  Post  Card  for  our  large  Catalogue. 
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CLATWORTHY  &  CO.,  46  Richmond  St.  W.,  TORONTO. 
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IHoitday,  Scpiember  first 

Greater  than  any  previous  effort.  Past  success 
and  steady  advancement  in  business  are  our  guar- 
antee to  the  trade  that  nothing  of  the  taste-pleasing 
or  trade-building  character  has  been  omitted  from  our 
colossal  stock  provided  for  Fall. 


You  are  cordially  invited  to  be  present 

at   our    Opejimg    of  Millinery,    Millinery 

Novelties,   Laces,    Fancy  Dry  Goods,   a7id 

Ladies  Jackets,   Costumes  and  Skirts  to  be 

held  on  Monday,    Ttiesday  and  Wednesday, 

/.  2  and  J  September. 

8.  F.  McKiNxoN  &  Co.,  Limited, 

Toronto. 


SPECIAL— For  the  benefit  of  all  who,  on  ac- 
count of  distance  from  this  market  or  other  reasons, 
find  it  necessary  to  make  their  selections  previous  to 
our  general  opening  dates,  by  the  12th  of  this  month 
we  will  be  ready  and  in  good  shape  to  receive  and 
wait  upon  all  early  buyers. 


S.  F.  McKinnon  &  Co.,  Limited 

TORONTO     AND      MONTREAL. 
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The  Fall  Openings. 


ILLINERS  all  over  the  country  have  by  now  been 
informed  that  the  openings  of  the  wholesale 
houses  are  to  take  place  the  first  week  in  Septem- 
ber. As  usual,  the  managements  in  Toronto 
have  taken  advantage  of  the  fact  that  the 
Toronto  Exhibition  opens  the  same  week,  and  the  combination 
of  the  two  events  will  be  of  mutual  assistance  to  each.  Antici- 
pation paints  the  coming  season  in  very  roseate  colors,  and, 
should  the  expectations  of  the  millinery  men  be  realized,  there 
is  every  reason  for  saying  that  the  coming  season  will  be  one 
of  the  most  successful  in  the  history  of  the  trade. 

The  weather  conditions  are  at  present  more  favorable. 
During  July  there  was  much  uneasiness  in  the  minds  of  those 
firms  which  had  been  making  extensive  purchases,  but  the 
return  of  fine  weather  and  the  glowing  crop  reports  from  all 
parts  of  the  country  have  tended  to  restore  confidence.  With 
an  abundant  harvest  there  is  no  doubt  that  milliners  all  over 
the  Dominion  will  have  a  very  prosperous  Autumn  season. 

In  the  millinery  warehouses  the  large  stocks  are  being  got 
into  shape  rapidly,  and  about  the  middle  of  August  all  will  be 
ready  to  receive  buyers  froVn  a  distance,  who  will  need  to  make 
early  purchases  in  order  that  goods  shipped  may  reach  them 
in  time  for  their  own  openings.  It  is  as  yet  too  early  to  make 
an}^  definite  statements  concerning  these  millinery  displays, 
but  the  managements  promise  most  elaborate  preparations. 
In  all  the  warehouses  visited  by  The  Dry  Goods  Review's 
millinery  reporter  great  activity  was  manifest  and  huge  stocks 
were  the  order  of  the  day.  From  the  variety  of  goods  dis- 
played, buyers  should  experience  no  difficulty  in  making 
excellent  selections. 

Fall  Millinery  Styles  in  New  York. 

From  Our  Own  Correspondent. 

"What  will  be  popular  in  millinery  this  Fall  ?"  I  asked 
John  Miles,  the  well-known  Broadway  wholesale  millinery 
man. 

"  Well,"  he  replied,  "  you  Canadians  do  not  use  the 
extremes  or  the  erratic  in  millinery  ;  but  look  at  these  lines. 
We  never  had  at  the  price  such  neat  and  stylish  goods  to  offer 
the  trade  as  we  are  showing  this  season.  Here  are  medium- 
priced  goods  that  are  simply  marvellous  values.  The  pre- 
dominating shades  will  be  emerald,  parrot  and  peacock  greens  ; 
also  indigo,  royal  and  peacock  blues.  The  lighter  shades  of 
ecru  and  castors  will  also  be  used. 

"Now,  here  is  a  line  of  camel's-hair  felts  which  will  be 
eagerly  sought  for  by  the  public  this  Fall.  You  see,  they  are 
very  attractive  hats,  in  a  shape  which  suits  most  people  who 
want  something  serviceable,  and  at  the  same  time  it  looks 
natty.  What  do  you  think  of  this  hat  ?  It  is  an  imitation 
beaver,  large-brimmed,  flat  and  medium-crowned,  and  it  is 
almost  impossible  to  tell  it  from  a  real  nap  beaver.  This  hat 
can  be  sold  for  one-quarter  the  price  usually  asked  for  real 
beaver  goods.  In  trimmed  hats,  this  is  where  we  excel.  Here 
is  a  handsome  hat.     It  is  a  shepherdess  shape,  made  of  mohair 


felt,  deep  velvet  binding  with  white  taffeta  cording  on  edge, 
ribbon  around  crown  caught  with  ornament  in  front,  rosette 
of  ribbon  on  back  with  ends  of  felt  and  jet  trimming,  and 
plume  under  rim  caught  with  ornament. 

"Another  is  a  very  stylish  turban  with  spangled  lace  brim, 
fancy  draped  crown,  a  large  bunch  of  black  and  white  aigrettes 
on  black  coming  over  crown,  fastened  on  back  with  jet 
cabachon  and  ends  of  jet  trimming. 

"Just  let  me  show  you  one  more,"  he  said,  as  he  turned  to 
another  group  of  hats.  "This  is  a  Gainsborough  shape 
trimmed  with  real  mink  on  edge  of  rim,  velvet  tam  crown, 
and  paradise  aigrettes  on  side  caught  with  a  steel  cabachon, 
ribbon  rosettes  on  back  with  long  knotted  ends,  and  silk  and 
velvet  roses  and  ribbon  on  side  band.  This  is  one  of  the 
prettiest  and  richest-looking  hats  seen  this  season."  M. 

Wheat  Fields  and  Millinery. 

When  a  representative  of  The  Dry  Goods  Review  called  at 
the  warehouse  of  S.  F.  McKinnon  &  Co.,  Limited,  with  a  view 
to  hearing  what  they  had  to  say  on  the  business  situation,  he 
was  met  by  one  of  the  company,  and,  as  on  previous  similar 
occasions,  was  made  to  feel  quite  at  home  and  to  realize  that 
he  had  met  men  whose  interests  were  in  some  way  interwoven 
with  the  interests  of  business  men  in  every  part  of  the 
Dominion. 

During  the  first  part  of  the  conversation  the  mouthpiece 
of  this  company  did  not  run  right  along  the  line  of  art  and 
beauty  which  so  naturally  combine  in  the  millinery  world,  but 
rather  took  on  the  form  of  an  interview  with  a  practical 
agriculturist  showing  that  somewhere  in  his  experience  the 
representative  of  the  company  had  learned  all  about  sprout- 
ing wheat,  blackened  hay  and  heating  mows.  He  said :  "In 
looking  back  10  days  things  were  a  little  discouraging  for  the 
farmer,  and  therefore  certainly  for  the  merchant,  too,  as  what 
materially  affects  the  farmer  very  soon  affects  the  latter.  Here 
we  see  clearly  what  might}-  factors  the  tillers  of  the  soil  are  in 
all  our  business  pursuits. 

"To-day,  with  our  clear,  blue,  Canadian  sky  and  a  con- 
tinuance of  the  fine  settled  weather,  all  danger  appears  to  be 
past  and  prospects  all  over  our  favored  Dominion  look  bright. 
Do  not  misunderstand  me.  Much  damage  has  been  done  to 
hay,  particularly,  and  other  crops  on  low-lying  land,  but,  con- 
sidering the  promise  of  such  abundance,  the  percentage  of  loss 
will  be  small.  Naturally,  however,  harvest  generally  will  be 
a  little  later,  particularly  in  the  Northwest  Territories.  But 
our  belief  is  that  if  the  present  fine  weather  continues,  for  the 
want  of  barn  room,  there  will  be  more  grain  of  one  kind  and 
another  stacked  out  (Old  Country  fashion)  than  ever  in  the 
history  of  the  country. 

"  Coming  back  to  the  subject,  which  is  peculiarly  within 
our  province,  and  certainly  receives  more  of  our  attention 
than  does  wheat-growing  or  stock-raising.  We  are  within 
a  month  of  our  millinery  opening,  which,  by  the  by.  takes 
place  on  Monday,  September  1  and  following  days.  We  do  not 
deceive  ourselves   or  try  to   deceive  others   when  we  say  that 
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Toronto  is  more  and  more  each  season  recognized  as  the  great 
millinery  and  cloak  centre  of  Canada,  and  therefore  we  have 
made  a  larger  provision  for  the  coming  season  than  for  any- 
previous  one. 

"All  our  representatives  from  north,  south,  east  and 
west,  far  and  near,  have  finished  successful  trips  and  are  now 
gathering  at  our  two  headcentres,  Toronto  and  Montreal,  to 
meet  the  great  army  of  buyers  who  will  rally  at  both  points 
within  the  next  few  weeks. 

"To  make  any  attempt  at  describing  our  Fall  importa- 
tions to  the  trade  would  be  impossible,  but  as  thej'  daily  come 
to  hand  we  are  convinced  that  in  extent  and  character  it  is  the 
most  convincing  we  have  ever  brought  before  the  trade. 

"  It  is  an  old  saying  that  '  Rome  was  not  [built  in  a  day  ' ; 
neither  was  the  S.  F.  McKinnon  &  Co.  business  won  by  wait- 
ing for  the  turn  of  the  tide.  Whatever  kind  of  a  tide  we  meet 
the  pull  is  always  strong  and  even  along  the  same  lines : 
Work  properly  divided  to  capable  men;  prompt  and  thorough 
devotion  to  all  departments  ;  using  our  ample  capital  to  best 
advantage  in  every  market,  thus  securing  correct  goods  at 
lowest  possible  prices,  and  in  being  in  every  way  liberal  with 
our  patrons. 

"We  have  said  that  our  general  millinery  opening  takes 
place  on  Monday,  September  1,  which  date  we  think  most 
suitable  for  the  great  majority  of  buyers ;  but  we  also  know 
that  there  are  a  great  many  from/a  distance  who,  in  order  to 
get  their  goods  forwarded  in  time,  must  do  their  buying  pre- 
vious to  the  opening  dates.  You  might  just  say  that  for  the 
benefit  of  all  such  early  buyers,  that,  as  usual,  we  will  be  ready 
by  August  12  to  receive  them,  when  our  stock  will  be  in  good 
shape  to  make  selections  from,  and  will  be  prepared  to  show 
sufficient  trimmed  patterns  to  guide  buyers  in  perfect  safety  in 
making  selections  from  our  stock. 

"Our  Fall  styles  in  ladies'  jackets  have  proved  a  great 
success.  The  great  secret  is  the  perfection  in  style,  fit  and 
finish  of  all  our  garments,  from  the  lowest  grades  up.  Our 
factory  is  running  at  full  pressure  in  order  to  get  out  all  our 
large  orders  for  jackets  and  skirts  in  time.  Buyers  in  this 
class  visiting  the  city  who  have  not  made  their  selections,  or 
who  wish  to  add  to  what  they  have  bought,  or  if  they  only 
want  to  get  educated  on  what  is  right  and  correct,  we  will 
take  pleasure  in  showing  them  through  our  showroom." 


Three   of    Caverhill    &    Kissock's    Hats. 

In  Caverhill  &  Kissock's  advertisement  in  this  issue  our 
readers  will  notice  that  they  direct  them  to  reading  matter 
columns  for  description  of  the  three  cuts  of  hats  published  in 
their  advertisement. 

No.  1  is  cut  of  box  turban,  showing  back  view.  This  hat 
is  made  in  cream  and  brown  angora  folded  around  the  crown, 
drooping  over  the  back  and  fastened  with  a  bow  of  ribbon  in 
same  shades.  The  trimming  is  composed  of  a  large  paradise 
bird  in  same  shades. 

No.  2  is  cut  of  picture  hat,  showing  side  view.  This  hat 
is  covered  in  black  chenille  and  trimmed  with  white  Irish 
point  lace  and  fastened  in  the  back  with  a  long  black 
plume.  Is  trimmed  underneath  with  a  knot  of  turquoise  blue 
velvet. 

No.  3  is  cut  of  Continental  shape,  showing  side  view. 
The  brim  is  draped  in  white  silk,  appliqued  with  blapk 
chenille,  and  the  crown  is  of  black  silk  velvet  folded  softly  to 
form  a  plateau,  caught  over  on  the  brim,  near  the  front,  on 
right  side  and  fastened  with  a  premium  ornament,  and  from 
that  a  long  black  leather  droops  over  the  back. 

No.  4.,  herewith  shown,  is  cut  of  Continental  shape,  show- 
ing front  view.  It  is  made  in  folds  of  angora,  in  castor  and 
white,  falling  over  the  back  and  fastened  on  the  crown  with 
three  large  feather  pompoms  in  white. 

No.  5.,  herewith  shown,  is  cut  of  flat  hat,  showing  side 
view.  Is  short  in  the  back  and  rolling  up  but  out  over  the 
face.  The  top  is  covered  with  white  and  black  applique  in 
chenille  and  angora,  and  the  brim  underneath  is  draped  with 
hunter's  green  velvet,  fastened  in  front  with  large  buckle  to 
match,  and  osprey  in  black  and  white  drooped  from 
each  side  towards  the  back,  in  all  making  a  ver}'  handsome 
hat. 

No.  6.,  herewith  shown,  is  cut  of  box  turban,  showing  side 
view.  Brim  is  made  of  chenille  in  brown  and  blue  softened 
in  around  the  crown  with  brown  velvet,  folded  towards  the 
back  and  fastened  with  a  drooping  bow  of  brown  and  blue, 
and  finished  on  the  left  side  near  the  back  with  a  bird  of 
paradise  in  the  same  shade. 
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No.  4.  Continental,  shown  by  Caverhill  <t  Kissoek. 


No.  ,').  Fiat  Hat,  shown  by  Caverhill  it  Kissock. 
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OUR  GRAND 

OPENING  DISPLAY 


WILL  TAKE   PLACE 


MONDAY,  SEPT.  rst, 

AND   FOLLOWING   DAYS. 


WE  WILL  BE  PREPARED  TO  RECEIVE  BUYERS  i  ith  INST. 

The  D.  M^CALL  CO.,  Limited 

Millinery    Opening 


Inspect 

Our 
Stock 


rail    1902 


Buye 


l^  visiting  the  Toronto  markets  during  the  Fall 
Openings  are  cordially  invited  to  call  and  ex- 
amine our  stock  which  will  be  found  in  all  departments  the 
largest  and  most  varied  we  have  ever  submitted  to  the  trade. 

Special  efforts  have  been  put  forth  to  secure  in  our  selections 
that  Novelty  and  Style  which  should  mark  a  first-class 
millinery  stock,  and  give  confidence  to  buyers  in  making 
their  purchases. 


0.  Goulding  £^  don^ 


PARIS  OFFICE:    35  RUE  POISSONNIERE. 
LONDON  OFFICE:    3  ST.  MARTIN'S  HOtSE, 
GRESnAI»1  STREET,  E.C. 


55  Bay  $t,,  TORONTO 
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A  MILLINERY   SYMPOSIUM. 

WHAT  THE  LEADING  TORONTO   MILLINERS  SAY  ABOUT 
THE  COMING   SEASON. 


Mr.    }V.   Guthrie,  of  S.  F.  McKinnon  &•  Co. 

Take  reports  lately  and  the_v  show  that  the  quantity  of 
rain  has  had  a  certain  bad  effect,  but  the  general  outlook  is 
good.  With  fine  weather  there  is  no  question  but  that  there 
will  be  an  abundance  of  everything. 

From  all  quarters  of  the  Dominion  orders  for  Fall  have 
been  good,  our  sales  for  millinery,  ladies'  jackets  and  laces  being 
much  larger  than  for  the  corresponding  season  of  1901. 
Several  of  our  representatives  have  finishud  their  trips,  and 
those  who  have  returned  to  the  warehouse  speak  most  hope- 
fully of  the  business  outlook  for  Fall. 

As  to  millinery  and  millinery  novelties,  our  assortment  is 
so  extensive  that  any  attempt  to  describe  it  in  small  space 
would  be  impossible ;  no  particular  thing  can  be  said  to  pre- 
dominate. 

White  felt  hats  have  been  good  for  July  trade  and  will  be 
right  in  line  for  August  wear.  Rough  camelhair  and  beaver 
eflfects  promise  to  be  very  good.    The  leading  features  in  the 
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No.  6.  Box  Turban,  shown  by  Caverhill  &  Kissock. 

manufacture  of  high-class  millinery  will  be  silk  velvets,  panne 
velvets,  fancy  plushes,  plain  silks  and  ribbons  of  the  soft 
liberty  character.  Black  satin  and  velvet  ribbons  have  been 
very  good  during  the  season  just  closed,  and  promise  to  be 
again  strong  for  Fall. 

The  variety  of  French  and  other  novelties  in  crowns  and 
trimmings  is  more  dainty  and  fetching  than  eV-er.  Our 
collection  in  this  class  is  most  extensive  and  must  be  seen  to 
be  fully  appreciated  or  understood.  Wings,  birds,  fancy 
feathers,  breasts,  ostrich  feathers  and  buckles  are  not  only 
showing  in  great  variety,  but  in  many  entirely  new  and 
effective  designs,  and  all  give  promise  of  being  largely  employed 
as  garnitures  for  Fall  millinery. 


Mr.  Douglas  McCall,  of  D.  McCall  &>  Co 

The  prevailing  style  of  hat  shows  Httle  change  from  what 
has  been  worn  for  the  past  season  and  is  still  of  the  large 
order.  On  the  contrary,  toques  as  shown  are  much  smaller 
than  for  some  seasons. 

Low  flat  trimmings  are  again  to  be  the  order  of  the  day. 
A  new  toque  called  the  "  Tudor  "  is  one  that  is  likely  to  have  a 
big  sale.  This  shape  is  almost  turban  in  effect,  low  crown, 
wide  rim,  full  depth  of  the  crown  and  close  fitting,  this  being 
trimmed  with  a  chenille  scarf  brought  over  the  brim  and  ends, 
falling  at  the  back.  This  shape  is  also  made  in  velvet,  with 
wings  trimmed  over  the  back.  A  very  noticeable  feature  in 
trimmings  for  Fall,  in  both  hats  and  toques,  is  the  back  trim- 
ming, the  scarf  effect  being  used  for  draping  the  brim  and 
falling  soft  in  long  ends  at  the  back.  This  effect  is  had  in 
chenille,  chenille  and  sequins;  also  lace,  ribbons  and  chiffons, 
and  in  some  cases  these  long  ends  fall  to  the  waist,  making  a 
very  stylish  trimming. 

For  materials,  the  latest  are  all  of  the  zibeline,  astrachan 
and  hairy"  effects,  and  it  is  to  be  noticed  that,  after  a  long  rest, 
the  long  nap  silk  plush  is  being  revived  and  will  be  one  of  the 
fashionable  materials  again.  However,  notwithstanding  all 
the  new  trimming  materials,  velvets  will  undoubtedly  hold  a 
first  place,  and  these,  as  also  plain  and  embroidered  felts,  will 
have  a  good  sale.  Amongst  other  trimmings  largely  shown 
and  used  will  be  wide  galoons  of  sequin,  sequin  and  chenille, 
chenille,  cut  beads,  embroidered  velvets,  and  plain  chenille, 
astrachan  and  wool  effects  in  great  variety,  and  the  customer 
that  cannot  be  suited  with  the  selection  of  handsome  materials 
to  choose  from  will  indeed  be  hard  to  please. 

Wings,  breasts,  large  birds  and  pompoms  are  much  in 
evidence,  and  the  new  soft  pliable  wing,  which  can  accommo- 
date itself  to  any  style  of  trimming,  will  doubtless  have  a  very 
large  sale.  For  feathers,  black  ostrich  flats  and  %-flats  will 
be  much  used,  as  also  paradise. 

Amongst  novelties  seen  in  ornaments  are  new  filagree 
effects,  the  most  popular  of  which  will  be  green  and  steel  and 
brown  and  steel,  and  these  in  cabachons,  buckles,  bands  and 
darts  make  a  pretty  novelty.  Cabachons,  bands  and  buckles 
will  still  be  the  most  popular  in  black,  steel,  rhinestone  and 
old  silver,  and  should  have  a  good  sale. 

For  the  coming  season  ribbons  of  liberty  satin,  taffeta  and 
moires,  as  also  black  velvet  and  satin,  are  being  largely  used, 
the  demand  beingfor  all  soft  makes.  In  colors,  for  the  moment, 
greens  of  all  tones  seem  to  hold  first  place  and  the  pirroquet 
(or  emerald)  shade  will  no  doubt  have  a  good  run.  In  staple 
shades,  beige,  castors,  marine  tabac,  reseda  and  cardinals,  and 
for  light  tones,  turquois,  old  rose  and  paradis  and  orange,  and 
for  combinations  the  light  tones  will  be  much  used.  Pirroquet 
and  white,  ciel  and  beige,  paradis  and  white,  reseda  and  pink 
and  the  old  favorite,  white  and  black,  are  still  largely  used,  and 
the  new  combination  of  ara  (blue)  and  pirroquet  will  also  be 
much  in  favor.  I  think  it  is  safe  to  predict  that  as  the  season 
advances  colors  will  be  much  tised  in  trimmings  for  the 
Fall  1902. 

The  John  D.  Ivey  Company ,   Limited- 

For  the  Fall  season  in  the  silk  department  soft -toned 
ribbons  will  be  used  largely,  especially  in  the  new  blues  and 
greens.  Velvet  ribbons  are  shown  as  much  as  ever.  Indeed,  it 
is  going  to  be  a  tremendous  velvet  season,  the  lines  in  the 
panne  or  ostrich  finish  being  particularly  desirable  on  account 
of  their  excellent  finish  and  dye  and  also  lightness  in  weight. 
In  ornaments,  steel  ornaments  are  the  leaders. 

In  the  hat  department,  the  mohair,  both  in  plain  and  mixed 
felts,  is  the  feature.  The  ready-to-wear  hats  are  to  the  front 
and  it  will  no  doubt  be  a  big  ready-to-wear  season.  Just  now 
there  is  a  big  demand  for  white  felt  hats.  These  make  a  very 
desirable  early  Autumn  hat.  Birds  are  popular  and  white 
breasts   will  doubtless  be  as  strong  as  ever.     Both  birds    and 
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No.  1 

Box  Turban— back  vie' 
Mad.  Pouyanne, 
Paris. 


No.  2. 

Picture  Hat— side  vie'w. 

Mad.  Minniggio, 

Paris. 
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No.  3. 

Oriental  Shape— side  view. 

Mad.  Herz  Boyer, 

Paris. 
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It  Am  not  take  long 


for  the  good  qualities  of  our  goods  to  become  well  known  and  appreciated.  With 
our  millinery  in  stock  you  can  satisfy  the  tastes  of  your  most  exacting  customers. 
Our  aim  is  to  supply  you  with  goods  that  will  create  a  most  favorable  and  lasting 
impression.  We  want  to  assist  you  in  securing  and  retaining  a  full  measure  of  trade 
by  offering  you  millinery  that  will  do  credit  to  your  stock.  We  are  now  showing  a 
complete  range  of  "  business-bringers  "  that  both  you  and  your  customers  will  be 
highly  pleased  with.  For  description  of  above  hats  see  reading  matter  columns  of 
this  publication. 

Our  store  does  not  close  until  all  orders 
are  filled  and  shipped. 

If  our  travellers  have  not  seen  you,  drop  us  a  post  card,  and  full  information  will  be 

furnished  you. 
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CAVERHILL  &  KiSSOCK. 


Montreal. 


Also  at  VANCOUVER,  OTTAWA,  TORONTO,   QUEBEC,  HALIFAX. 


84 


THE  DRY  GOODS  REVIEW 


breasts  look  very  nice  iu  the  new  blue  and  green  colorings. 
Sequin  goods  will  be  used  largely  and  several  new  designs  have 
lately  come  out  in  them. 

Our  firm  are  now  preparing  for  the  biggest  Fall  millinery 
season  we  have  ever  had,  and  are  confident  that  if  the  favor- 
able conditions  which  now  exist  continue,  that  not  only  the 


KNOX  MANUFACTURING  CO. 

No.  .Si4.— Made  of  strips  of  (^amel's  hair  felt,  show- 
ing on  edge  the  new  crescent  stitch.  Velvet  binding 
and  good  quality.  Extra  long  quill.  Comes  in  black, 
grey,  brown,  navy,  castor,  fawn,  white.  Is  also  very 
smart  when  stitching  on  edge  is  in  contrasting  shade, 
such  a.s  white  on  black,  the  new  green  on  blue,  etc. 
You  can  retail  this  for  $3  or  less. 


miUinery  business,  but  all  other  lines  as  well,  will  experience  a 
great  Fall  season.    The  milliners  for  the  most  part  all  over 
Canada  are  prosperous,  as  are  their  customers  also,   which 
means  big  results  in  the  wav  of  business. 
Mr.  J.  M.  Woodland,  of  J.  M.  Woodland  &•  Co. 

Our  specialties  here  are  all  in  the  nature  of  hand-made, 
ready-to-wear  and  ready-to-trim  hats.  This  is  a  feature  of 
the  business  which  is  growing.  Rough  felts  and  cloths  of 
French  origin,  having  a  long  nap,  in  conjunction  with  chenilles 
in  uni(jue  devices  of  manipulation,  promise  to  be  the  leading 
feature  of  the  season.  For  exclusive  trade  the  horsehair  braids, 
used  in  conjunction  with  chenilles,  seem  Hkely  to  be  in  demand. 
Head  wear  garnished  with  cabachons  of  velvet,  felt  and  spun 
silk  in  variegated  colors  are  very  largely  in  evidence.  Breast 
wings  and  quills,  speaking  of  thflt  class  of  goods,  will  no 
doubt  be  the  leading  feature. 
Miss  E.  A.  Halden,  of  O.  Goulding  &•  Sons. 

We  are  using  a  great  deal  of  fur  this  season,  especially 
mink,  stone  marten,  Persian  lamb  and  ermine.  As  for  Fall 
colors,  castor  and  hunter's  green  are  very  popular,  while  all 
the  pale  shades  of  green  and  the  pale  shades  of  blue  mixed  with 
other  colors  are  good.  Royal  blue  is  especially  good.  Laces 
are  very  much  to  the  fore — linen  lace,  Irish  point  lace;  all  those 
cabachon  eifects  and  laces  appliqued  on  velvets.  Rough  effects 
in  cloths  are  the  leaders  and  gowns  as  well  as  millinery  will  be 
distinguished  by  their  use.  Velvets,  both  plain  and  mirror, 
are  just  as  popular  this  season  as  ever.  Long  ostrich  plumes, 
in  all  colors,  are  being  used  extensively,  the  shaded  ones 
especially.  Large  plain  mercury  wings  are  also  very  good,  and 
birds  in  every  shade  and  also  fruits  are  being  used  a  great 
deal.  For  the  early  Fall  we  are  showing  foliage  hats  in  which 
the  foliage  is  mixed  in   with   velvet,  but  feather  hats  will  be 


popular  during  the  coming  season.  Plain  felts  are  good  in  all 
shades  and  rough  felts  as  well.  Wide  velvet  ribbons  with 
colored  backs  are  efii'ective,  and  we  are  showing  hats  with 
velvet  accordion  pleated,  which  look  very  nice.  Very  wide 
moire  ribbons  are  in  again.  Tulles  are  good  in  all  shades 
mixed  in  with  mirror  velvets.  We  are  also  using  military 
braid  again  in  all  colors  and  reports  from  Paris  show  that 
they  are  using  gold  cord  again  there  to  quite  an  extent.  As 
for  shajjes,  they  are  flatter  than  ever  and  the  long  drooping 
backs  are  still  in  vogue. 

Mr.  Rae,  of  Cockburn  <3^  Rae. 

We  are  expecting  a  bigger  and  easier  season  this  year,  as 
money  seems  to  be  more  plentiful  and  people  will  be  able  to 
buy  with  a  freer  hand  than  they  have  in  the  past.  We  PavL 
had  fewer  failures  and  renewals  this  vear  than  we  have  TiaGfo 
a  long  time.  People  have  been  buying  from  hand-to-mouth  in 
the  past  on  account  of  money  being  so  scarce,  but  we  think 
that  the  good  crops  and  more  prosperous  times  wilj  induce 
them  to  bu3'  more  lavishly  this  season.  Only  one  thing  has 
been  settled  as  yet,  and  that  is  that  the  blue  and  green  shad 
ings  will  have  a  big  run,  although  the  black  velvet  h  it  with 
large  plumes  will  not  take  a  back  place. 

Mr.  Smith,  of  Smith,   W/tyte  <3r»  Runciman. 

On  the  whole,  my  recent  trip  to  London  and  Pari:    vas  . 
most  pleasant  one,  the  return  trip  on  the  magnificent  steamei- 
Celtic  being  most  enjoyable.    Like  many  others,    I   was,   o 
course,  disappointed  at  the  postponement  of  the  Coronation 
In  regard  to  the  millinery  business,  the  feeling  has  ne-er  bee^ 
as    good    and   we  are  hopeful  for  a  successful  season.    Th- 
materials  shown  most,  and  likely  to  be   most  popular,   art- 
rough,  woolly  effects.     Rough  plushes  are  again  to  the  front, 
being   shown  in  a  great  variety   of  handsome  shadings,    the 
most  popular  being  cactus,  a  shade  of  green.    Browns,  marines, 
coquelicot,    also    beaver    shades,    will    be    unusually    good. 
Chenilles  are  again  very  strong,  and  the  rough  effects  in  chiffon 
are  likel}'  to  be  much  used.    I  fancy  all  milliners  will  be  glad 
again  to  welcome  the  return  of  ribbons,  which  are  likely  to  be 


KNOX  MANUFACTURIXG  CO. 

Misses'  Hat.— Made  of  mohair  felt  and  taffeta  silk. 
A  strong  feature  of  this  hat  is  the  new  crescent  over- 
stitch,  which  critics  say  is  the  most  beautiful  stitch 
yet  invented. 


in  even  greater  demand  thi.<!  than  last  season,  being  vei  v 
largely  used  in  Paris,  London  and  New  York.  They  are  shown 
in  great  variety,  those  of  a  soft  brilliant  finish  being  the  most 
popular.  Plush  ribbon  effects  will  be  strong,  the  shadings  in 
some  of  these  goods  being  very  beautiful.   Colored  velvet  and 
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"KNOX  HATS  ARE  SELLERS" 


Knox  Hat,  No.  865.  —  Camels 
Hair  Felt,  Silk  Chenille-Edging 
on  underbrini,  and  Velvet  Binding 
on  overbrim,  underbrim  Kdged 
with  Chenille.  Good  quality, 
extra  long  quill.  Colors  Black, 
Brown,  Navy,  Castor,  Fawn.  Gray, 
White,  Black  on  White,  and  White 
on  Black.  To  retail  at  about  $i. 
Don't  fail  to  stock  a  sample  of  this 
for  your  opening. 

Ruff,  8/2.— Good  quality  Libertv 
Silk,  Silk  Edging,  2.Vinch  ful'l 
Ruche  Neck  and  ■27-inch  Ties, 
9  inches  wide,  with  Pleated  Frill. 
Our  price  for  this  one  is  only  |27 
per  do'ien. 


Buyers  desiring  smart,  new  designs  in  Ladies' 
and  Misses'  Ready-to-Wear  Hats  and  Children's 
Headwear  at  moderate  cost  will  profit  by  seeing 
our  line.  Full  range  on  view  from  this  date  until 
end  of  season.  If  unable  to  call  and  inspect  our 
line  drop  a  card  for  a  sample  dozen  or  so,  stating 
price  you  want  to  pay  and  color  you  desire,  and 
leave  the  selection  to  us.  If  they  do  not  please 
you  return  at  OUR  EXPENSE,  thus  incurring 
no  risk  to  you. 

We  might  also  add,  if  you  are  interested  in 
Neck  Ruffs  see  our  designs  and  prices  before 
placing  your  order.  The  best  critics  say  they  are 
top-notchers.     Prices  from  $12  to  $60  per  doz 


Knox  Hat,  No.  878.— A  Knox 
Original  Design.  Fine  grade. 
Camels  Hair  Felt.  Novel  insertion 
of  Genuine  Asiatic  Angora  Wool. 
This  creation  must  be  seen  to  hn 
appreciated.    To  retail  at  84  to  Sfi. 

KUFF,  No.  R  2.— Made  of  good 
quality  Pure  Liberty  Silk,  27  inch. 
Side  Pleated  .labot  Ends,  edged 
with  Shirred  Ribbon,  and  22-inch 
full  Ruche  Neck,  edged  with  Pure 
Silk  Shirred  Ribbon.  Comes  in 
Black,  Navy,  Brown,  Grey,  White, 
and  White  on  Black,  arid  Black 
oil  White.  A  great  seller.  To 
retail  at  85. 


Knox  Hat,  No.  85J  —  Very 
stylish  Toque  effect.  Made  of  All- 
over  Tucked  Jap  Taffeta.  Silk  Vel- 
vet Bands  and  Crown.  Three  Steel 
Buckles.  This  line  is  specially 
desirable,  and  a  ready  .seller  for 
mourning  and  black  purposes. 
Also  comes  in  Navy,  Brown,  Cas- 
tor, Grey,  Cardinal,  Fawn,  Cream, 
and  Black  and  White,  and  White 
and  Black.  To  retail  at  $4.00  to 
$4..50. 

RuFF,  No.  18.— This  ruff  has  to 
be  seen  to  be  appreciated.  Best 
Liberty  Silk,  25-inch,  full  Ruche 
Neck,  edged  with  Russian  Grey 
Fox,  27-inch  extra  wide  Ties,  with 
five  Crimped  and  shirred  Frills. 
Iriceonly  $60.00  per  dozen.  For- 
eign lines  similar,  costflO.OO  each. 
All  colors. 


Misses'  Hat,  No.  358.  —  Double 
Brim  of  Fine  Camels  Hair  Felt,  un- 
derbrim of  Fluted  Silk,  trimmed  with 
large  artistically  arranged  Bow  of 
same,  showing  the  New  Crescent  over- 
stitching  on  edge.  Comes  in  Navy, 
Black,  Pearl,  Castor,  Fawn,  Cardinal, 
and  White,  Trimmed  in  solid  colors 
on  contrast  as  desired.  To  retail  at 
82.50  to  $3.00. 


Bonnet,  No.  466.—  Made  of  Cord 
Silk,  Headpiece  Fluted  and  Shirred, 
Full  Pleated  Back  Puff,  Flare  edged 
all  round  with  Chinchilla  or  Iceland 
Lamb.  .  To  retail  at  $2.00  to  $2.25. 
Colors:  White,  Navy,  Brown,  Cardinal. 


Showrooms  : 


48  and  50  Wellington  East,  Toronto. 


Knox  Hat,  No.  822  Hat  on  Large 
Wire  Frame.  Shirred  Velvet  Over- 
brim, Underbrim  of  Plisse  de  Soie 
Silk  Rossette,  edged  with  Narrow  Vel- 
vet Ribbon.  Very  smart  in  Black  and 
White,  comes  also  in  Black,  Brown, 
Navy,  Castor,  Fawn,  Pearl,  Cardinal. 
To  retail  at  about  $4.00. 

Ruff,  No.  20.— A  very  stylish  ar- 
rangement of  the  New  Cape  effect. 
Extra  long  Ends,  Pleated  and  Shirred 
Frill  ail  round,  which  drapes  very 
jirettily.  Cape  is  double,  and  edged 
with  the  New  Princess  Kuoliing.  Very 
ell'ective  in  Black  and  White,  White 
and  Black,  all  Black,  Grey  and  Brown, 
can  be  made  in  any  color;  and  you 
can  retail  it  at  $5.00  to  $6.00. 
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At  our  Fall  Millinery  Opening,  Sept.  ist  and  following  days,  we  will 
show  a  superior  assortment  of  Pattern  Hats  and  Bonnets  from  the 
best  artists  of  Paris,   London  and  New  York, 

Masterpieces    of  the    world's   best  milliners. 


U 


J.  W.  PENNOCK 


ADVERTISING    IN    WESTERN   CANADA  *'"  "^  •  • 

CAREFULLV,  EFFICIENTLY  and  PROMPTLY  attended  to,  by 

"E  Roberts  Advertising  Agency,  *c2!!ad" 
BERNARD  CAIRNS 

Leader  in 

RUBBER  STAMPS 

PRICE  MARKPRS,  Etc. 

10  Ring  Street  West,       -       Toronto. 

Awarded  Diploma  at  Toronto  Exposition,  1901. 


THE    O.  Gr.  -^OTJl<TGr    CO. 

RUBBER    STAMPS 

AND    SUPPLIES 

No.   I   Adelaide  Street   East,        -        TORONTO 


SUMETHING  NEW  JUST  OPENED 

A    special   department    for   the    quick    and   careful 
liuiKlling  of  MAIL  ORDERS. 

I     AAA     GOOD   WHITE     BUSINESS 
yVVV     ENVELOPES,     $I.OO. 

-.Xotehtttds,    Billheads,    Statements,    $1.50  per   1,(00. 
8end  for  special  set  of  samples. 

WEESE  &  CO.,  Jobbers,     54  Yonge  St.,  Toronto. 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinery 
Boxes  as  a  side  line.     In  writing,   state  what  territory 
is  covered,  and  how  often.   All  correspondence  will  be  treated 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,   N.  B. 


THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,  American  and  Foreign  firms  who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 


11.   FLAWS  &  SON,   ManchesterBldg.,MelindaSt.^^^_^^^_ 
Dry  Goods  Commission  Agents. 

Stead,  Miller  cfc  Co.,  Philapelphia,  Pa., 

Tapestry  Curtains  and  Upholstery  Coverings, 
C'AKTWRIGHT  &  WARNERS,  Limited,  Loughborough,  Eng., 

Hosiery  and  Underwear, 
Bentley  &  Tempest,  Leeds,  Eng., 

Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths, 
Hood,  Morton  &  Co.,  Newmilns,  Scotland, 

Lace  Curtains, 


Representing 


V 


A.  ROLAND  WILLL4MS,  Sfa^S??  S'inr2^3! 

Melinda  St.,  Toronto.     Woollens,  Silks,  Embroideries,  Handkerchiefs, 
Laces,  Canvases,  Hessians,  Collar  Canvas.  Linens,  Pearl  Buttons,  etc. 


If  you  want 


WOOLLENS, 
HOSIERY, 
UNDERWEAR, 
COLLARS, 
CUFFS,  etc. 


It  will  pay  you  to  place  yourself  in  communication  with  us. 
We  have  some  good  offerings  to  make  you. 


The  BRITISH  AMERICAN  IMPORT  CO. 


364  St.  Paul  St..  MONTREAL 
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And  we  will  also  have  a  large  number  of  Pattern  Hats  and  Bonnets 
from  our  own  workroom — Hats   that    show  the  smart  touch   of  the 
best  milliners.      These  goods  will    be  priced  for  the  popular  trade. 
Come  and  see  them.     Come  early. 


&  COMPANY. 


^ 


PYRAMID  HAT  BOX 


Made  in 
various 
colors 


No  tapes 


WRITE    FOR    SAMPLES 
AND    PRICES 


Folds  flat 


ELLIOTT  Mf  g  CO.,  Limited 
NELSON  ST.  TORONTO. 


EIINIG 

DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,  FINISHED  AND   PUT  UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.     Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  anil  Finishers, 

JOSEPH  ALLEN,  Managing  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa 

158}^  King  St,  West,  Toronto.      47  John  St.;  Quebec. 


Have 
You  a 
Long-Hip 
Corset  ? 


The 


18  19 


R.^C. 


are  the  Be»t 


Manufactured  by- 


Brush  &  Co.,  Toronto 
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satin  ribbons  are  good  property  in  narrow  and  medium  widths, 
while  blacks  are,  if  possible,  stronger  than  ever.  In  feathers, 
black  ostrich  flats  are  again  to  the  front,  those  most  in  demand 
being  of  the  drooping  eft'ect.  Theseare  shown  up  to  27  in. 
long.  Breasts  are  showninagreat  variety  of  pretty  shades  and 
are  good.  Wings  are  again  likely  to  be  in  great  demand,  the 
style  of  trimming  being  suitable  to  them,  while  feather  pom- 
poms, birds  of  all  kinds,  paradise  and  other  osprey,  have  never 
been  as  good. 


KNOX  MANUFACTURING  CO. 

Misses'  Hat,  No.  MS. — Made  of  silk-finished  vel- 
veteen, underbrim  of  Liberty  silk  shirred  on  cord, 
giving  a  full  ruche  efEeet  to  outer  edge,  which  is  so 
desirable,  and  makes  this  a  self-seller.  Tucked 
crown,  showing  the  new  crescent  overstitch.  Colors 
— black,  white,  navy,  brown,  cardinal.  Underbrim 
in  contrast  or  solid  colors,  as  you  wish.  To  retail  at 
$2.25  to  82.50. 


Pretty  Lines  of   Headwear. 

There  is  no  business  enterprise  which  requires  more  carei'ul 
attention  to  insure  success  than  the  manufacture  of  headwear. 
The  constant  whims  of  fashion,  entailing  ever-changing  styles, 
demand  a  watchfulness  and  care  which  experience  and  capital 
alone  can  supplj'. 

In  this  line  of  manufacture,  The  Knox  Manufacturing  Co., 
48-50  Wellington  street  east,  Toronto,  have  come  rapidly  to  the 
front  among  the  headwear  houses  of  Canada.  This  firm, 
dnring  an  existence  of  five  brief  years,  have  enjoyed  a  phenom- 
enal increase.  During  the  past  year  their  business  has  more 
than  doubled,  and  they  are  at  present  employing  upwards  of 
200  hands,  and  occupying  vastly-increased  floor  space. 

The  cause  of  this  success  is  not  far  to  see  by  any  having 
dealings  with  the  firm.  They  act  upon  the  principle  that  there 
is  no  royal  road  to  business  success,  no  more  than  there  is  to 
learning,  and  are  content  with  the  other  road,  which  means 
strict  attention  to  the  wants  of  the  public,  good  goods  at 
reasonable  prices  and  courteous  attention  and  fair  treatment 
to  all. 

The  Knox  Co.  this  season  are  making  a  specialty  of 
chenille-edged  and  mohair  felt  hats,  with  the  same  elegance  of 
design  and  workmanship  which  brought  them  so  prominently 
before  the  millinery  trade  last  season.  Their  Fall  styles 
include  some  beautiful  creations  of  this  class.  In  their 
children's  headwear  department  they  are  also  opening  some 
very  pretty  lines. 

Visitors  to  Toronto  at  opening  time  will  not  have  com- 
pleted their  tour  of  inspection  until  they  have  visited  the 
Knox  showrooms.  An  announcement  on  page  85  will  be 
found  of  considerable  interest. 


A  Big  Firm  Talks  of  Fall  Styles. 

Caverhill,  Kissock  &  Co.  have  made  their  usual  splendid 
preparations  lor  the  Fall  millinery  openings,  and  the  variety 
of  styles,  materials  and  trimmings  to  be  seen  throughout  their 
great  warehouse  will  be  equalled  with  difficulty.  In  both  the 
made-up  and  ready-to-wear  hats  the  selection  is  one  of  the 
most  beautiful  yet  shown.  Among  the  many  handsome  made- 
up  hats  was  one  in  box  turban  shape,  in  coronation  red  and 
brown.  Folds  of  coronation  red  velvet  were  brought  around 
the  rim,  and  the  crown  was  composed  of  cock  feathers,  fas- 
tened down  with  a  paradise  bird  and  tail  in  brown. 

Chenille  was  prominent.  A  leading  style  of  hat  in  this 
material  was  of  a  large,  flat  shape,  shorter  at  the  back  than 
at  the  front.  It  has  a  small  round  crown,  covered  over  in 
placque  style,  with  some  pretty  chenille  in  black  and  white 
applique.  It  is  finished  underneath  the  face  with  a  drapery  in 
m3'rtle,  green  and  velvet,  fastened  near  the  front  with  a  hand- 
some buckle  in  matching  shade.  Two  fine  paradise  tails  are 
brought  from  each  side  and  droop  over  the  back.  The  hat  is 
a  Pouyanne,  and  one  of  the  most  beautiful  French  styles. 

Several  hats  were  shown  in  the  new  fur  plush  material,  an 
excellent  imitation  offur.  These  were  trimmed  with  pompoms 
of  various  descriptions.  Pompoms,  by  the  way,  are  apparently 
to  be  used  quite  as  much  during  the  coming  Fall  season  as 
during  the  last. 

In  regard  to  the  styles  to  be  most  in  vogue,  Caverhill  & 
Kissock  say  that  everything  is  flat  and  projecting  again,  with 
very  little,  if  any,  tendency  to  higher  shapes.  "The  orna- 
ments this  year"  they  said  "are  handsome,  and  have  been 
designed  to  match  the  popular  colors  of  the  season.     In  colors 


KNUX  MANIFACTURING  CO. 

No.  .S27.— This  hat  has  had  the  largest  advance  sale 
of  anything  in  our  range.  Made  of  the  new  mottled 
felt,  "velvet  uniierbrim.  Two  fine  pelican  quills, 
fastened  with  two  steel  buttons,  and  can  be  retailed 
at  good  profit  for  S2  50.  Comes  in  black,  brown,  navy, 
cardinal,  fawn  ;  also  black  and  white,  and  white  and 
black. 


there  is  no  doubt  but  that  brown  will  have  much  popularity. 
Coronation  red  is  also  well  liked,  and  reseda  keeps  well  to  the 
front  among  the  leading  shades.  Wood  shades  are  also  good. 
The  onl\'  shade  that  is  entirely  new  is  a  green  and  blue  efiect 
which  gives  signs  of  becoming  the  most  popular  color  of  the 
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SPECIAL  FOR 


You  can  now  obtain  a  Knock=down  Hat  Box 

that  will  meet  all  requirements. 

The  Pyramid'  Hat  Box 


is  unquestionably  tlie  best  box  for  you  to  use  for  the  following,  amongst  other  reasons  : 

The  entire  box  being  made  of  one  piece  of  extra  strong  and  heavy  cardboard  and  every  fold  overlapping  another  we  produce  not  only  a 
dust-proof  compartment  but  absolutely  the  strongest,  most  convenient  and  most  satisfactory  modern  box  of  the  age. 

The  main  feature  of  the  box  is  its  shape.  The  four  sides  converging  to  a  point  the  hat  is  held  firmly  in  place  and  cannot  shake  about.  No 
matter  what  position  the  box  may  be  in  the  hat  will  not  be  crushed  or  spoiled  in  the  least.  This  cannot  be  said  of  any  other  Millinery  box,  either 
knock-down  or  solid.     It  has,  consequently,  special  value  for  shipping  and  general  delivery  purposes. 

The  "Pyramid"  box  is  also  very  convenient  for  use  in  the  house,  full   diiections  being  printed  on  the  inside  of  all  boxes  sent  out,  hence  it  is  a 
box  that  will  please  your  customers  as  well  as  yourself,  and  be  the  best  means  of  advertismg  your  business  you  can  have. 


The  above  illustrations  show  he  "Pyramid"  Hat  Box  (i)  closed  flat,  just  as  the  boxes  are  delivered  from  the  factory;  (2)  three-quarters  set  up^ 
after  the  hat  is  enclosed,  and  (3)  fully  set  up  and  closed  ready  to  hand  to  your  customer.  It  will  be  seen  that  the  setting  up  of  the  boxes  for  use  is 
simplicity  itself — there  are  absolutely  no  complications  of  any  kind.  The  tape  on  the  two  outside  folds  holds  the  box  in  perfect  position  and  forms 
a  satisfactory  means  for  carrying. 

This  box  will  take  the  largest  hats  made  without  difficulty.  OVER     ONE     MILLION     IN     USE     LAST     YEAR. 

It  will  repay  you  to  investigate  this  matter  and  satisfy  yourself  that  the  above  statements  are  correct. 


Sole     Manufacturers  — 


DOMINION    PAPER    BOX    CO, 


38  and  40  Adelaide  Street  West, 


TORONTO. 


Th^     l—a-t^si:     IVIat-t^r     of    ln-t^r^s"t     "to     -th^ 

DRY  GOODS /CLOTHING  TRADES 

is  the  obtaining  of  a   satisfactory  box  to  deliver  their  garments  without  crushing  or 
creasing,  and  to  supersede  the  use  of  wrapping  paper  and  all  such  antiquated  methods. 

THE  "BIRLEY"  PATENT  KNOCK-DOWN  CLOTHING  BOX 

fills  the  need  completely.  It  is  stronger,  more  quickly  and  easily  set  up  for  use  and  has  a  much  better 
appearance  than  any  other  folding  box  made.  We  venture  the  assertion  that  there  are  ten  of  our  boxes  in 
use  to   every  one  of  all   other  makes  put  together. 

t  ully  80  per  cent,  of  the  largest  dry  goods  and  clothing  houses  in  this  country  are  now  using  the  "Birley" 
box,  and  without  any  doubt  it  is  only  a  question  of  a  short  time  before  the  use  of  wrapping  paper  for  deliver- 
ing garments  will  be  a  thing  of  the  forgotten  past. 

Will  you  take  the  lead  in  your  own  particular  locality  or  will  you  leave  it  for  your  competitors  to  institute 
these  up-to-date  methods,  being  content  to  follow  in  their  footsteps  ?  Take  our  advice  and  be  the  initiators 
rather  than  the  copiers. 

We  make  five  different  sizes  of  these  boxes.  Dry  goods  houses  use  them  for  Blouses,  Shirt  Waists,  White- 
wear,  Jackets,  Skirts  and  Costumes.  For  the  clothing  trade  we  supply  them  for  Suits,  Pants,  Overcoats,  Coat 
and  Vest,  and  Boys'  Suits. 

IF  YOU  HAVE  NOT  SEEN  A  SAHPLE  OF  THIS  BOX,  WRITE  FOR  ONE. 


MANUFACTURED    ONLY    BY- 


DOMINION  PAPER  BOX  CO., 


38  and  40  Adelaide 
SI.  West, 


TORONTO, 
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season.     Black   and   white  hats  are   in   order  again,  and,  of 
course,  we  will  have  the  usual  number  of  black  hats. 

"One  feature  of  the  Fall  milliner}'  is  the  revival  of  the  old 
beavers.  Everything  in  rough  eflfects,  camel's  hair,  etc.,  will 
be  worn.  Camel's  hair  and  velvets  are  the  leading  materials 
in  ready-to-wears. 

"As  to  trimtnings,  ospreys  and  birds,  all  in  flat  effects,  are 
prominent.  Only  the  soft  breast  effects  in  birds  are  taken. 
Paradise  birds  are  again  very  much  the  fashion,  and  the  fact 
that  it  is  many  years  since  they  have  been  among  the  leaders 
will  doubtless  make  them  all  the  luore  popular  for  the  coming 
season.  The  drooping  effect  of  the  paradise  tails  satisfies  the 
tendency'  toward  ribbon  tails  at  the  back  of  the  hat ;  which, 
however  well  liked,  are  never  as  satisfactory  for  Winter  wear 
as  for  warmer  weather.  And  anything  of  the  drooping  style, 
like  the  paradise  effects,  is  well  thought  of.  The  desire  to 
keep  up  something  of  the  same  style  of  trimmings  as  prevailed 
during  the  Summer  season  is  also  seen  in  the  fact  that  nearly 
all  the  hats  have  back  trimmings." 


The  McCall  Warehouse  Stocked. 

The  spacious  premises  of  The  D.  McCall  Co.  on  Wellington 
street  east,  Toronto,  are  filled  with  the  extensive  importa- 
tions which  this  firm  have  made  to  meet  the  demands  of  the 
Autumn  trade.  At  present  the  company's  employes  are 
rapidly  getting  these  goods  in  shape  so  that  everything  may 
present  an  orderly  appearance  when  the  influx  of  milliners 
arrive  from  the  country  to  visit  the  opening.  In  the  quality 
and  range  of  millinery  shown  by  The  McCall  Company  they 
are  unequalled  by  any  other  house  in  the  city,  and  the  indica- 
tions are  that  the  coming  season  will  be  one  of  the  most 
successful  in  the  history  of  the  firm.  Being  kept  directly  in 
touch  with  the  London  and  Paris  markets,  they  are  enabled 
to  present  the  correct  goods  and  styles  to  the  public  without 
a  moment's  delay.  During  the  opening  week  a  cordial  invita- 
tion is  extended  to  all  milliners  who  may  visit  the  city  to 
inspect  their  stock. 


Preparing  for  Fall  Opening. 

The  travellers  of  Rathbone,  McNeil  &  Co.  are  now  taking 
their  holidays  and  business  for  the  present  is  comparatively 
quiet.  In  the  warehouse,  however,  everything  is  activity,  and 
the  staff  is  pushed  to  fill  the  orders  for  Fall  promptly,  and  in 
making  preparations  for  the  opening  of  Fall  trade  in 
September 


Goulding  is  Prepared. 


On  a  recent  visit  to  the  spacious  warehouse  of  G.  Goulding 
&  Sons,  55  Bay  street,  Toronto,  The  Dry  Goods  Review 
found  their  staff  busily  engaged  in  opening  up  new  Fall  goods 
and  making  ready  for  early  buyers.  The  range  of  general 
millinery  goods  carried  by  this  old-established  house  is  second 
to  none  in  Canada  in  respect  to  stj'le,  quality,  extent  or  value, 
and  its  extensive  trade  has  been  built  up  by  and  securely  rests 
upon  the  fashionable   and   salable  character  of  their   wares. 

In  velvets,  silks,  ribbons,  laces,  fancy  feathers  and  orna- 
ments, an  immense  range  of  attractive  goods  is  displayed. 
Fancy  millinery  trimmings,  such  as  crowns,  crownings,  bands, 
sequin  and  jet  goods  are  shown  in  larger  variety  than  we  have 
seen,  even  in  New  York.  Ostrich  feathers,  always  a  specialty 
with  this  firm,  are  shown  in  endless  variety,  the  preference  this 
season  being  for  long  feathers. 

In  ready-to-wear  and  dress  hats,  as  well  as  children's 
styles,  the  stock  consists  of  the  newest  and  most  stylish  pro- 


ductions of  the  New  York  and  foreign  markets.  Their  trimmed 
millinery  department  is  under  exceptionally  able  management, 
and,  with  the  assistance  of  some  of  the  most  artistic  and 
original  designers  in  America,  a  standard  of  excellence  has  been 
attained  which  stamps  their  trimmed  goods  as  "  highest  class." 


For  Milliners  and  Fancy  Goods  Buyers. 

The  W.  R.  Brock  Co.,  Limited,  Toronto,  offer  for  Fall  some 
choice  selections  of  new  veilings,  Plauen  and  Valenciennes 
laces ;  a  large  stock  and  variety  of  baby  and  wash  ribbons ; 
baby  velvet  ribbons, Torchon  laces;  novelty  lace  collars  direct 
from  Annaberg ;  flannelette  embroideries;  new  lace,  tucked  and 
hemstitched  handkerchiefs;  childs'  dresses,  fancy  knit  wool 
goods,  coats,  hoods;  umbrella  shawls;  H.  C.  Shawls,  fas- 
cinators, toques,  etc. 


Death  of  Mr.  George  Morris. 

At  the  close  of  last  month  there  died  in  Montreal  Mr. 
George  Morris,  who,  for  36  years  has  been  identified  with  the 
wholesale  and  retail  millinery  business  of  that  city.  Born  in 
Suffolk,  England,  in  1831,  he  came  out  to  this  country  when 
quite  a  lad,  and  was  for  many  years  connected  with  Thomas 
May  &  Co.,  in  the  capacity  of  buyer,  subsequently  going  into 
business  for  himself.  He  was  well  known  not  only  as  a  busi- 
ness man  but  also  as  a  citizen.  He  leaves  a  wife,  two  sons 
and  two  daughters  to  mourn  his  loss. 


Another  Millinery  Box. 

The  Elliott  Manufacturing  Co.  have  an  advertisement  of 
a  new  and  unique  millinery  folding  box  on  page  87,  and  this 
box  embraces  most  of  the  good  features  of  the  pyramid  box, 
with  the  additional  convenience  of  a  handle  to  carry  it  by. 


Back  From  the  European  Markets. 

J.  W.  Pennock,  of  J.  W.  Pennock  &  Co.,  wholesale  milliners, 
44  Yonge  street,  Toronto,  who  has  just  returned  from  an 
extensive  visit  to  Paris,  London,  New  York,  and  other 
European  and  American  points,  reports  trade  prospects  to  be 
very  bright.  Some  very  prettj'  innovations  will  be  introduced 
this  Fall.  Rough  effects,  especially  in  camel's  hair,  will  be 
decidedly  strong.  Beaver  effects  and  fur  effects  will  be  very 
popular  as  well.  He  reports  the  Parisian  dealers  especially 
busy.  Mr.  Pennock  is  exceedingly  optimistic  over  the  pros- 
pects of  Fall  trade,  and  is  at  present  busy  receiving  his  bright 
and  attractive  stock. 


Before  buying  the  trade  should  see  the  stock  of  taffetta, 
shot  silk  and  satin,  duchesse  makes,  in  various  widths,  carried 
by  The  W.  R.  Brock  Co.,  Toronto. 


A    WELL-ASSORTED    STOCK. 

R.  B.  Hutchison  &  Co.,  the  well-known  jobbers  in  woollens, 
80  Bay  street,  Toronto,  have  an  unusually  well-assorted  stock 
of  worsteds,  Scotch  tweeds,  overcoatings,  etc.,  for  the  Fall 
sorting  orders.  Their  large,  bright,  new  premises,  at  80  Bay 
street,  will  prove  an  attractive  place  to  spend  an  hour  when 
in  the  city  at  Exhibition  time. 


The   W.  R.  Brock   Co.,   Limited,  Toronto,  carry  a  line  of 
child's  woven  slippers  that  sell  well. 
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We  extend  a  cordial  invitation  to  you  to  attend  our 

Fall  Millinery  Opening 


Which  will  be  held  during 

the  week  commencing 


SEPT. 


Our  showrooms  are  stocked  with  a  magnificent  display  of  the  latest  creations  from  Paris,  London 
and  New  York,  which  are    «  -.  «         /•  «         « 

Now  ready  for  early  buyers. 

^-:^=°  You  will  find  us  where  you  have  always  found  us,  at  the  top. 

THE  JOHN  D.  IVEY  CO,  Llfilllfi 


MONTREAL 
WINNIPEG 


TORONTO 


A    BRANTFORD    FIRM'S    NEW    STORE. 

E.  B.  Crompton  &  Co.,  dry  goods  dealers,  Brantford, 
Ont.,  are  building  a  palatial  dry  goods  store  on  the  site  where 
for  15  years  they  have  been  engaged  in  the  dry  goods  business. 
The  store  has  a  frontage  of  85  feet  and  a  depth  of  135  feet. 
The  general  business  will  be  conducted  on  the  ground  floor. 
On  the  next  floor  will  be  located  their  mantle,  millinery  and 
carpet  departments;  also  a  parlor  and  toilet  room  for  patrons. 
The  second  floor  will  be  confined  to  retail  manufacturing. 

E.  B.  Crompton  &  Co.  deserve  credit  for  their  energy  and 
enterprise. 


The  milliner  can  easily  see  the  opportunity  thus  afforded  for 
the  designing  of  a  "coronet"  hat  out  of  most  any  old  turban. 

The  "coronets"  are  usually  formed  of  flowers  or  foliage 
and  fastened  across  the  front  of  the  shape.  Coronet  ruches  of 
silk  crepe  and  chiffon  trim  these  models. 

Coronet  ornaments  in  pearls  and  silver,  cut  steel  and  bril- 
liants are  novelties  used  in  the  adornment  of  these  English 
hats. 

The  ivy  of  England  is  simulated  in  seed  pearls  and  is  much 
used.  Velvet  bows  and  draperies  are  arranged  in  "coronet" 
effect  across  the  tops  ot  crowns. 


SILK    HOUSE    INCORPORATED 

The  old  silk  house  of  John  N.  Stearns  &  Co.,  Albany, 
has  been  incorporated  on  a  joint-stock  basis.  It  is  a  close 
corporation,  the  stock  being  held  in  the  companj'  under  the 
old  title  as  above.  The  taking  on  of  the  corporate  form  does 
not  involve  any  change  in  the  active  management  of  the  busi- 
ness, the  ofiicers  of  the  new  company  being  as  follows  :  John 
N.  Stearns,  president ;  Joseph  T.  Owings,  vice-president ;  Louis 
Stearns,  secretary  ;  and  John  N.  Stearns,  jr.,  treasurer. 


SOME  ENGLISH  EFFECTS. 

English  modes  are  gaining  in  popularity  every  day.  This, 
of  course,  is  due  to  the  Coronation.  The  Princess  of  Wales, 
Queen,  the  Alexandra  and  the  Coronation  are  some  of  the 
names  given  to  popular  models  of  to-day. 

This  shows  which  way  the  wind  is  blowing.  Many  of 
these  English  effects  are  marked  departures  from  the  ordinarj' 
and  are  decidedly  novel. 

These  Coronation  hats  gain  their  name  from  the  coronet- 
like efiect  in  which  the  trimming  is  arranged.  In  many  cases 
the  brim  is  shaped  with  a  "coronet."  This  may  be  done  with 
any  round  turban,  such  as  the  toreador,  or  any  similar  shape. 


NEEDLES  AND  PINS  IN  THE  STATES. 

The  extent  and  growth  of  the  needle  and  pin  industry  of 
the  United  States  is  shown  in  the  following  table  taken  from 
the  twelfth  census  of  the  Republic  : 

i860.  1900. 

Number  of  establishments 8  43 

Capital 8266,700      $3,235,158 

Wage  earners,  average  number 256  2,355 

Value  of  products i?433.50o      $2,738,439 

Thirteen  of  the  establishments  are  in  Connecticut,  six  in 
Massachusetts,  five  in  New  Hampshire,  eight  in  New  York, 
four  in  Pennsylvania  and  seven  in  all  other  States. 


WILL    BE    REORGANIZED. 

Woollen  manufacturers  are  at  present  much  interested  in 
the  winding-up  order  of  the  Montreal  Woollen  Mills  Com- 
pany, Limited,  secured  by  Johns-Manville  &  Company,  of  New 
York,  who  hold  the  bulk  of  the  preferred  stock  and  control  the 
situation.  The  manufacturing  company  was  formed  in  1899 
with  a  capital  of  a  million  and  a-half  dollars  and  has  been 
carried  on  at  a  loss  for^sorae  time.  Meanwhile  pending  a 
reorganization  the  mills  at  St.  Hyacinthe  will  continue  run- 
ning under  the  control  of  Johns-Manville  &  Company. 
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Dress  Goods  Trade. 


Finnettelaines. 


WHILE  a  considerable  c|uantity  of  goods  for  Fall  trade  are 
now  being  shipped  to  various  parts  of  the  country,  the 
heaviest  demand  is  yet  to  come.  Retailers  who  are  near  to 
Fall  and  ^^^  '^''■^'   markets  have  put   off  buying  Fall 

Summer  Trade  d*"^®^  materials  until  as  late  as  possible, 
wishing  to  get  rid  of  a  sufficient  amount  of 
Summer  goods  first.  The  Summer  has  been  so  exceptionally 
cold  and  wet  that  many  lines  have  moved  but  slowly,  and 
wholesalers  are  looking  forward  for  the  present  month  to 
bring  with  it  a  heavy  demand  for  Fall  and  Winter  dress 
materials.  But  while  some  dealers  are  doing  merely  a  hand- 
to-mouth   buying   at  present,    others  not   so  closeh'  in  touch 

with  the  markets  have  made  good  purchases. 

*  *       * 

Wholesale  houses  have  plenty  of  work  on  their  hands  now 
Goods  are  arriving  daily  and  must  be  shipped  immediatelj'  to 
the  purchasers,  which,  with  the  many  orders  coming  in  for 
Receiving  and  Summer  goods  for  present  requirements. 
Shipping  Goods,  ^'^^^  everyone  a  good  deal  to  do.  Several 
buyers  are  at  present  visiting  the  foreign 
markets  for  Spring  goods.  Those  who  are  looking  after  dress 
materials  had  to  leave  there  with  but   a   very   small  idea  of 

what  to  buy. 

*  *        * 

Among  the  goods  being  shipped  out  now  in  large  quan- 
tities are  finnettelaines,  of  which  merchants  throughout  the 
countr}'  have  made  heavy  purchases.  The  variety  of  design 
in  these  goods  this  year  is  very  large,  em- 
bracing all  the  popular  colors  of  the  day 
and  in  a  vast  number  of  patterns.  Scroll,  floral  and  striped 
designs  appear  in  these  goods,  and  are  apparently  in  equal 
favor  with  the  trade.  The  demand  for  the  lace  effects  in 
stripes,  to  which  we  have  before  referred,  keeps  up,  and  these 
will  doubtless  be  among  the  most  prominent  designs  of  the 

season. 

«        »        * 

Fancy  effects  are  well  liked  for  the  coming  season's  trade. 
Among  the  more  striking  of  these  are  the  tartan  or  Scotch 
plaid  designs.  All  colors  may  be  obtained  in  these  goods,  but 
it  is  not  likely  that  the  flashy  red  mixtures 
will  sell  as  well  as  the  more  subdued 
designs.  Black  and  green  effects  appear  more  frequently  in 
the  wholesale  stocks  than  others.  Green  and  blue  are  also 
popular,  combined  with  a  little  red  and  yellow.  These  goods 
are  being  worn  now  in  New  York,  where  they  have  taken  the 
popular  fancy  to  a  greater  degree  than  was  expected  of  them, 
and  the  outlook  for  their  sale  here  is  exceedingly  bright. 

Zibelines  are  moving  out  well,  the  demand  being  both  for 
the  smooth  and  rough-finished  goods.  If  there  is  any  pre- 
ference it  is,  perhaps,  for  the  smooth  surfaces.  Solid  grounds 
are  liked  best.    Granite  cloths,  plain  and  in   stripes,  are   also 

selling  fairly  well. 

»        »        » 

All  the  popular  colors  of  Summer,  in  the  darker  tones,  will 
be  repeated  in  the  Fall  and  Winter  goods.  Old  rose  is  well 
spoken   of,  and  fawns  and  drabs  are  going  well.    There  has 

been  some  demand  for  browns,  and  good 
Summer  Colors     authorities  still  hold  to  the  view  that  they 

will  be  among  the  leading  shades,  but, 
so  far,  sales  have  not  come  up  to  expectations.  The  demand 
for  this  color  is  likely  to  be  later  in  making  itself  felt  than 
others,  as  it  is  comparatively  an  innovation,  or,  rather,  a 
revival,  while  the  others  have  been  more  or  less  in  evidence 
during  several  seasons.    Green,  in  a  great  variety  of  shades,  is 


Scotch  Plaids. 


also  shown,  but  it  has  met  with  less  success  than  other  colors, 
so  far.  White,  of  course,  is  much  worn,  and  in  fancy  cotton 
goods  is  expected  to  be  good  throughout  the  Fall  season. 
White  grounds  with  neat  effects  in  black  spots  or  hairline 
stripes  are  well  liked. 

For  Spring  1903,  white  is  likely  to  be  very  prominent.  It 
is  predicted  that  even  the  staple  navy  blue  will  have  to  give 
place,  to  a  great  extent,  to  white.  The  blue  and  green  com- 
bination so  frequently  seen  now  is  not  looked  upon  as  good 
for  Spring.  In  combination  with  white,  we  may,  of  course, 
expect  many  different  colors,  black  being  among  the  most 
prominent.  Indeed,  a  return  to  the  old  black  and  white  neat 
effects  is  not  at  all  unlikely.  Stripes  are  again  thought  to  be 
good,  and  a  better  demand  is  looked  for  in  checks. 
»        »        * 

Velvets  and  velveteens  are  coming  up  to  expectations  in 
lip   ^„  point   of  sales.     The   metallic  velvets  have 

ExDectations  been  well   received,  and  jobbers  who   have 

placed  them  before  the  trade  are  satisfied 
with  the  results.  For  trimmings  they  will  be  greatlj'  in 
evidence,  and  for  blouses  they  are  well  liked,  especially  for  the 
Winter  months.     Even  whole  dresses  are  expected  to  be  made 

up  of  these  good?. 

«        *        » 

Friezes,  cheviots,  homespuns,  broadcloths  and  other  heavy 
cloths  are  in  only  fair  demand  as  yet,  but  no  one  expresses  any 
doubt  as  to  their  popularity  for  late  Fall  and  Winter.  Although 
Some  Features  ^^^  more  fancy  dress  materials  and  the 
lighter  fabrics  will  certainly  be  worn  exten- 
sively, especially  since  the  long  coats  are  still  in  vogue  for  the 
coming  season,  yet  for  a  heavier  dress  to  be  worn  without  the 
coat  the  friezes,  homespuns,  etc.,  must  be  taken.  The  ever- 
popular  dark  greys  are  still  to  the  fore,  and,  of  course,  the 
usual  number  of  blacks  and  blue§  will  be  in  evidence. 
•        ♦        * 

Busy  Shipping  Fall  Goods. 

S.  Greenshields,  Son  &  Co.  are  just  in  receipt  of  a  new  line 
of  tartans  for  Fall  dress  goods.  These  have  jumped  rapidly 
into  favor  of  late  in  Paris  and  New  York,  and  it  looks  as 
though  they  were  to  be  one  of  the  most  prominent  dress  ma- 
terials of  the  Fall  and  Winter  seasons.  They  are  mostlj' in  green 
and  black  effects,  and  certainl}-  make  up  into  a  most  attractive 
dress.  The  staff  in  this  department  are  now  very  busy  shipping 
goods  of  all  sorts  for  Fall  trade.  The  assortment  of  silks, 
which  have  this  year  been  made  a  specialty,  is  larger  than 
anything  they  have  ever  shown  before.  Velvets  and  velveteens 
are  going  out  rapidly,  and  on  their  line  of  metallic  velvets  the 
orders  have  been  exceedingly  heavj'.  This  will,  without  doubt, 
be  used  a  great  deal  during  the  coming  season.  Finettelaines 
are  shown  in  immense  varietJ^  The  demand  for  them  has 
been  very  good  and  orders  are  now  being  filled  in  great  num- 
bers. In  homespuns,  friezes,  cheviots  and  other  heavier  cloths 
they  report  an  excellent  business. 


Some  of  Their  Leading  Lines, 

John  Macdonald  &  Co.  in  their  dress  goods  department 
report  business  good  in  all  lines.  A  few  special  lines  are 
spoken  of  as  being  best  sellers.  Zibelines  are  going  well,  from 
those  in  the  long-haired  or  rough  cloths  to  those  in  the 
smoother  surface.  Twill  Venetians  are  in  good  demand.  Box- 
cloths  are  mentioned  as  being  extra  good  sellers.  Satin 
Venetians  and  poplins  are  also  in  good  demand.  Almost  all 
plain  cloths  are  selling  exceptionally  well  for  tailor-made  suits 
for  the  coming  season.  In  black  goods,  poplins,  cheviots, 
black  camel  hair  and  soleil  are  favorites.  Crepoline  cords,  navy 
and  black  serges  are  still  good  property  French  opera 
flannels  are  extra  good  sellers,  and  John  Macdonald  &  Co. 
report  having  an  excellent  assortment;  also  a  large  range  of 
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Canadians  are  coming  our  way  more  and  more  all 
the  time.    They  find  a  quick  sale  for  our 

NOBBY,  TAKING 
READY-TO-WEAR 


and  TRIMMED  HATS. 


ng  hats 


We  have  now  200  girls  making  and  trimmi 
right  on  the  premises. 

Gaze  on  our  $3.00  and  $4.00  each 


rri  Hat:3  —  Copied  from  the  French 
Patterns.  They  are  wonders  for  the  money  and  it's 
hard  to  tell  them  from  the  original. 

Drop  in  when  in  our  city.     Anything  and  every- 
thing in  the  millinery  line. 

JOHN    MILES 


WRITE  FOR  LATEST  CATALOGUE. 


6io,  612,  614  Broadway,  NEW  YORK. 
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colored  Henriettas.  In  their  silk  department,  peau  de  soies, 
gros  grains  and  niervs  are  features  for  keen  buyers  and  they 
report  large  sales  in  these  lines;  also  in  colored  taffetas. 

John  Macdonald  &  Co.  carry  a  full  assortment  of  Bonnett 
&  Co.'s  silks.  Black  and  colored  satins  and  Japanese  silks  are 
selling  well. 

In  their  ribbon  department  some  special  lines  are  taffetas 
and  duchesse,  and  many  shades  in  plain  silks  and  satins.  A 
special  value  in  Torchons  is  shown  which  is  very  good  pro- 
perty. 

In  muslins,  a  complete  range  is  carried  the  j'ear  around  by 
the  firm,  and  just  now  they  are  selling  exceptionally  well  and 

prices  are  right. 

#        «        « 

John  Macdonald  &  Co.'s  Staples. 

In  the  staple  department  of  John  Macdonald  &  Co.  busi- 
ness is  reported  as  being  even  better  than  last  month.  Two 
special  lines  of  mercerized  black  sateen  have  just  been  received 
and  are  now  in  stock  in  large  quantity. 

Wrapperettes  are  being  called  for  in  large  orders ;  they 
have  an  excellent  range  and  great  variety. 

In  linens  their  stock  is  in  good  condition.  Some  special 
lines  of  towelling  are  being  show'n  and  they  are  selling  well. 

Grey  flannel  has  been  in  good  demand  and  Fall  orders 
have  been  large,  several  nice  repeats  are  now  to  hand.  A  few 
odd  lines  of  prints  are  being  cleared  out  of  this  department  at 

special  prices. 

#  »        » 

Quick-Selling  Dress  Goods  Novelties. 

Blousing  cloths  are  in  the  vanguard  of  quick-selling  dress 
goods  novelties  for  Fall  trade.  The  Parisians  have  excelled 
themselves  in  producing  some  of  the  very  prettiest  combina- 
tions ever  seen  in  blouse  materials,  and  so  reasonable  and 
durable.  Messrs.  Kyle,  Cheesbrough  &  Co.,  Montreal,  are 
showing  several    pretty   ranges  of   these  goods    and    invite 

inspection. 

*  »        « 

Fancy  White  and  Black  Muslins. 

We  all  know  how  almost  impossible  it  was  to  get  a  range 
of  fancy  white  and  black  muslins  this  Spring  once  the  season 
opened.  Brophy,  Cains  &  Co.  are  now  showing  a  special 
range  of  all  kinds  of  openwork,  tuck,  spot  and  fancy  muslins 
in  white,  natural  and  black  for  Spring  1903,  besides  a  full  line 
of  organdies,  Swiss  muslins,  etc.  Delivery  guaranteed.  They 
are  new,  nobby  and  prices  are  right. 


etc.,  in  blacks  and  all  leading  colors.  They  show  ranges  of 
mattings — zibelines,  camels  hair  effects,  drape  de  Paree,  etc., 
and  some  exceptional  values  in  homespuns  and  friezes,  viz  : 
54-in.  frieze  to  retail  at  65c.  ;  52-in.  French  cheviots  to  retail 
at  50c.,  in  blacks,  greys,  browns  and  mixtures.  Their  stock 
of  blousings  comprises  printed  flannels,  dresden  stripes,  silk 
striped  corduroys,  printed  velvets  in  stylish,  up-to-date 
colorings. 

They  carry  a  large  range  of  silks  and  satins  in  peau  de 
soies,  tamolines,  taffetas,  dresdens,  etc.,  in  blacks  and  colors. 
Their  "  Empress  ''  velveteens  in  black  colors  are  favorites  with 
the  trade.  They  have  a  complete  range  in  stock.  The  busi- 
ness in  this  department  of  Wyld-Darling's  at  this  season  is 
brisk.  In  heavy  dress  stuff  they  show  a  most  complete 
assortment  of  the  newest  styles  and  weaves.  They  are 
particularly  strong  in  cheviots  and  claim  to  have  the  best 
values  on  the  road.  They  have  been  busy  during  the  past 
month  in  this  department  getting  out  shipments  and  opening 
out  new  goods,  which  are  now  well  in. 
«        «        • 

Muslins  That  Are  Scarce. 

W  R.  Brock  Company,  Limited,  Toronto,  have  just  passed 
into  stock  a  lot  of  muslins,  which  are  much  in  demand  and 
scarce.  Swiss  spot  muslins  in  white  and  black  with  self- 
colored  spots,  black,  with  white  spot;  also,  white  with  black 
spots,  white  Madras  muslins,  patterns,  H133,  H134,  H137 
and  H143. 


PERSONAL    MENTION. 

Mr.  Fred.  Treblecock,  of  The  Wyld-Darling  Co  ,  Limited, 
leaves  in  a  few  days  on  a  buying  trip  to  Great  Britain. 


Mr.  L.  R.  Tobey,  of  Trudell  &  Tobejs  men's  furnishers, 
Chatham,  left  on  Tuesday,  July  29,  for  Europe  to  buy  for  the 
firm.     Mrs.  Tobey  accompanied  him. 

*    *    * 

Mr.  A.  W.  Allen,  of  The  Allen  Manufacturing  Companv, 
Simcoe  street,  Toronto,  sailed  for  England  and  the  continent 
on  July  30  in  the  interest  of  his  business. 

«    «    • 

Mr.  Arthur  Patrick,  of  Patrick  &  Morrison,  Hamilton, 
Ont.,  has  been  holidaying  in  Brooklyn,  N.Y.  He  has  been 
getting  business  pointers  as  well  as  taking  a  rest. 

«    «    « 
Mr.  C.  W.  Dunning,  buyer  for  the  staple  and  linen  depart- 
ment of  John  Macdonald  &  Co.,  left  on  a  buying  trip  to  the 
principal  places  in  the  Old   Country  on  July  28.     He   will  be 
absent  six  w^eeks  or  two  months. 


Samples  of  Novelty  Dress  Goods. 

Messrs.  ].  C.  Burt,  F.  A.  Rodden,  C.  W.  Morton,  and  C. 
Passmore,  representatives  of  Brophy,  Cains  &  Co.,  Montreal, 
will  be  at  50  Ba3'  street,  Toronto,  during  fisrt  two  weeks  in 
September.  They  will  have  full  ranges  of  samples  and  leading 
lines  in  novelty  dress  goods,  etc.,  that  the  goods  may  be  seen 
in  the  piece. 

«        «        « 

Dress  Goods  For  the  Autumn. 

Wyld-Darling  Co.,  Limited,  report  that  their  purchases  of 
Autumn  materials  in  dress  goods  are  now  well  to  hand.  The 
stock  comprises  all  the  newest  fabrics  in  French,  German  and 
British  manufacture.  These  are  particularly  strong  in  cheviots, 
Venetians,   amazons,   box  cloths,   poplins,  cashmeres,  serges, 


Mr.  W.  E.  Raleigh, formerly  with  the  Coshen  Sweeper  Co., 
and  until  lately  with  the  Sweeperette  Co.,  has  connected  him- 
self with  the  National  Sweeper  Co.,  of  Marion,  Ind.,  and  is  now 
calling  on  his  old  trade  in  the  east  in  the  interest  of  this  com- 
pany. His  many  friends  will  be  pleased  to  learn  of  his  change, 
and  he  will  undoubtedly  do  his  share  toward  keeping  his 
company  on  the  high  tide  of  prosperity. 


THE   MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,   Montreal. 

MERCANTILE   REPORTS   AND  COLLECTIONS. 

Our  method  of  furnishing  commercial  reports  to  our  subscribers  gives  prompt 
and  reliable  information  to  date.  Every  modern  facility  for  the  collection  of  claims 
Tel.  Main  1985. 
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MONTREAL 


August  Specials 


Carpet  Warps  on  Reels. 

oats — Special  lines  confined  to  this  house  for  Canada. 

Turkish  and  Linen  Towels  and  Towellings. 
Clearing  Lots  of  Flannelettes  and  Wrapperettes. 

Melton  Dress  Goods— To  retail  at  7c.  per  yd. 
Bedfordette— Confined  to  us  for  Canada. 

AUTUMN  GOODS  that  are  NEW  and 
ATTRACTIVE  are  being  opened  out  daily. 


BUYERS 


are  especially  invited  to  visit  our  Warehouse  this  month. 
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OSTRICH  FARMS  IN  AUSTRALIA 

AUSTRALIA  is  largely  a  land  of  undeveloped  industries, 
and  now  an  enterprising  Australian  has  established  an 
ostrich  farm  near  Sydney  which  bids  fair  to  prove  the 
pioneer  of  many  others  in  the  parent  State.  Here  are  to  be 
tound  twenty-two  fine  healthy  birds,  seemingly  quite  at  home 
in  their  respective  kraals,  or  fenced-in  areas,  but  the  limited 
ijuantitv  of  land  at  the  command  of  the  experimenter  prevents 
any  present  increase  in  the  number  of  birds. 

In  South  Africa  the  birds  mature  at  three  years,  but  in 
Australia  two  and  a  half  years  is  their  full  time.  The  feathers 
are  most  valuable  when  the  birds  are  fully  matured.  After 
they  are  clipped  they  are  carefully  strung  and  dried.  When 
thoroughly  dried  they  are  graded,  and  then  prepared  by  a 
staff  of  girls,  sometimes  as  many  as  forty  in  number,  for  the 
workshop. 

It  is  stated  that  the  Australian  feathers,  as  a  result  of 
better  climate  and  better  food,  are  superior  to  those  imported 
from  South  Africa.  No  difficulty  is  experienced  in  obtaining 
young  birds.  The  eggs  are  laid  in  the  open,  the  number  rang- 
ing up  to  28,  and  the  percentage  hatched  is  considerable,  as 


many  as  12  chickens  being  obtained  from  a  single  clutch.  The 
birds  breed  usually  about  three  times  in  two  3'ears,  generally 
during  the  cooler  months. 

In  South  Africa  the  eggs  are  hatched  in  incubators,  so  as 
to  prevent  damage  to  the  wing  feathers  of  the  parent  birds 
while  sitting,  but  this  expedient  is  found  unnecessary  in 
S^'dney.  During  the  breeding  season  the  birds  display  a 
vicious  disposition,  and  have  to  be  cautiously  approached, 
their  kicking  powers  being  of  the  strongest  and  most  dan- 
gerous, and  generally  exercised  when  least  suspected.  At  such 
periods  they  can  be  handled  with  safety  only  hy  those  experi- 
enced in  their  management. 

The  best  feathers  in  the  European  and  American  markets 
are  obtained  from  Morocco,  but  they  are  closely  approached 
by  those  from  South  Africa.  Both,  however,  are  rivaled  by 
those  from  Sydney,  which  are  declared  by  experts  to  be  among 
the  finest  known.  The  introduction  of  birds  and  animals  from 
other  countries  has  not  always  proved  advantageous  to  Aus- 
tralia, as  witness  the  sparrow  and  the  rabbit,  but  the 
acclimatization  of  the  ostrich  would  assist  largely  in  increas- 
ing the  national  wealth. 
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IF  YOU  WANT 


THE  VERY  BEST 


CLOTH  /  KNITTED 

CAPS 


ASK  YOUR  JOBBER  FOR 
GOODS  MADE  BY 


MOHAWK  VALLEY 
CAP  TACTORY 


UTICA,  N.Y.,  U.S.A. 


TO  THE  TRADE 


August  1902 


Every  Department 


is  now  fully  assorted  with  goods  in  the  latest  productions  of  the 
manufacturers  ;  in  the  most  salable  textures,  colorings  and  patterns  ; 
the  largest  assortment  and  the  best  value  we  have  ever  shown. 


i Sl     MiUOi  Linens,  Flannels,  Blankets,  Wrappcrettcs,  Flannelettes,  Cantons  and 

Cottons. 

^T1\J    i    i(j0i  Men's  Suitings,  Trouserings,  Coatings,  Overcoatings,  Ladies'  Cos- 
tumes and  Ready-to-wear  Cloths  and  Tailors'  Trimmings. 

\_J §0     i    i(j0i  Silks,  Dress  Goods,  Underwear,  Hosiery,  Gloves,  Ribbons,  Muslins, 

Laces,  Fancy  Knitted  Goods  and  Ready-to-wear  Goods. 

^f/f     i    iijOi  An  up-to-date  Men's  Furnishings  Department — Handkerchiefs, 

Neckwear,  Smallwares  and  Haberdashery. 

^  Hi     ii00t  Carpets,  Linoleums,  Oil  Cloths,  Mats,  Rugs,  Squares,  Covers,  Cover- 

ings,  Curtains  and  Quilts. 


lUCfCbdlltS  and  tbeir  Buym 


are  cordially  invited  to  visit  our  warehouses.  We  are  preparing 
for  an  extra  rush  during  Toronto's  Annual  Great  Exhibition,  so 
that  everyone  will  have  an  opportunity  of  seeing  through  our  stocks 
and  have  the  Specialties  brought  prominently  before  them  and 
receive  courteous  and  prompt  attention. 


Jobn  IHacdonald  $f  €0.. 


WeUington  and  Front  Streets  East,  TORONTO 


X   STUDY   or   THE   ^ANIJF4CTURER8'  MEETING. 


VOL.  XII. 


MONTREAL  AND  TORONTO,  SEPTEMBER,   1902. 


No.  9 


WOOD  STREET, 
LONDON, 


WOOD  STREET, 
LONDON, 


ENGLAND. 


TidswelFs 


ARE  MANUFACTURERS 
OF  HIGH-TONED 


IN   THE 
FOLLOWING  GOODS: 

SHIRT-WAISTS, 
BLOUSES,  SLIPS, 
RUFFLES,  PELERINES, 
REAL  LACES, 
IMITATION  LACES, 
REAL  LACE  COLLARS, 
VEILINGS,  NETS, 
LACE  ROBES, 
LACE  SCARFS, 
WINDSOR  SCARFS, 
LINEN  COLLARS, 
VEST   FRONTS, 
BELTS,  CRAVATS,  Etc. 


Novelties 


¥ 


FACTORY:  NEW  UNION  STREET, 
LONDON,  ENC. 


THE. 


c 


ANADIAN  COLORED 
COTTON  .... 
MILLS  COMPANY 


•^    <y 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Ging- 
hams, Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 

D.  MORRICE,  SONS  &  CO. 

AGENTS 

Only  "Wholesale  Trade  supplied.  Montreal  and  Toronto 


STILL     IN     THE     LEAD. 


Priestley's  Dress  Goods 


ARE  ALWAYS  STAPLE   LINES. 


I>40     IVIEROMAIMT     SMOUl-D 


NAZI' 


IVI 


They  are  Good  Sellers,     XHC      RPQT     TRAP^P 
^nnd    Stnrt    and    brinj^        IOC       DCOl  IIAMLJC. 


Good   Stock,  and   bring 


S.   GREENSHIELDS,   SON   &  CO.,  MONTREAL. 


Sole   Agents  for  Canada. 


■9^ 


MARITIME   BOARD  Or  TRADE   MEETING. 
FA8I1ION8    IN    LONDON. 


WYLD-DARLING 


WHOLESALE  DRY  GOODS. 


COMPANY,  LIMITED 


Fashionable 


Applique 


Ladles'  Kid 


Ladies'  Stylish 


MANUFACTURERS,  TORONTO. 


Newest  Fall 


RIBBONS,    TRIMMINGS,    CLOVES,    WATERPROOFS.    WRAPPEREHES. 


DRESS  FRIEZES— Black,    Greys,    full   range    shades. 

Retail  50c.  to  S1.50. 
HOMESPUNS  AND  CHEVIOTS— All-wool,    Black,    Greys,    Blues, 

etc.     Retail  50c.  to  ga.oo. 
52-INCH  DRESS    SERGE— Special.     All-wool,    Black   and    Navy, 

good  weight.     Retail  50c. 
BLACK    VELVETEEN— Full   range,   "Empress"    brand,    to    retail 

from  25c.  up. 
COLORED  VELVETEENS— Qualities  to  sell  at  35c.  and  soc. 

Full  range  Dustproof  Cheviots  now  in   stock. 


LADIES'    WATERPROOF    COATS— 3    Stylish    Shapes,     including 

"Victoria,"     double-breasted,    velvet    collar    with     flounce. 

Qualities  to  retail  at  $3.00  to  $6.50. 
SHOWERPROOF  COATS— %  and  full  length.   Fawn  Shades. 
SILK    APPLIQUE    DRESS    GIMPS  —  Black,    White,    and    Paris 

Shades.     Retail  25c.  to  75c.   yard.     Stylish  trimming. 
VELVET  RIBBONS— Repeat  shipment    now  in   stock,    all  widths, 

cotton  and  satin  backs. 

PURSES  AND  CHATELAINE  BAGS— Purses  to  retail  25c.  to  Si. 00; 
Bags  to  retail  asc  to  fe.oo;  Wrist  Bags  to  retail  75c.  to  52.00. 


"Special"  Bleached  Cottons 

British    Manufacture. 
No.  50.    Retail  Sc.  No.  400.    Retail  10c. 

Write  for  samples.       , 


Wrapperettes 

Full  range  Canadian-made  goods. 

Imported  Cloths,  our  own  designs  and  eolor- 

iugs.    Retail  ej^  to  25c. 


British  Cambric 

"Queen's"  brand. 

Fine  soft  finish. 

Retail  10c. 


TWO  NEW  LINES 

LADIES'    KID    GLOVES 

Fully  Guaranteed. 


J 


"ZETTIE"— Retail  gi.oo. 
"GRACIOSO"— Retail  $1.25. 

2  Domes.    Paris  Points. 


J        K-doz.  packages — White,   Black,  Assorted 
Modes,  Tans,  Browns,  and  Greys. 


Letter-Orders-Promptly-Shippcd.        WYLD-DARLING 


VISIT    OUR    DEPARTMENTS. 
COMPANY, 

Limited. 


THE  TIME  TO  INSURE   IS 


NOW 


While  you  are  WELL.   STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  Insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W.  H,  Beatty,  Esq,, 

PRESIDENT. 

W.  D.  Matthews,  Esq.,  Frederick  Wyld,  Esq., 

VICE-PRESIDENTS. 


W.  C.  MACDONALD, 

ACTUARY. 

HEAD    OFFICE, 


J.    K.   MACDONALO, 

MANAGING    DIRECTOR. 

TORONTO. 


Duck,  Kersey  Lined. 
Duck,  Serge  Lined. 

Duck,  Mackinaw  Lined. 
Rubberized  Duck,  Serge  Lined. 

Rubberized  Duck,  Kersey  Lined, 

Rubberized  Duck,  Mackinaw  Lined. 

Rubberized  Cloth,  Blanket  Lined. 

DUCK  and  ETOFFE  REVERSIBLE  COATS. 
HOMESPUN  and  COTTONADE  REVERSIBLE  COATS. 

JUMPERS,  in  Mackinaw,  Etoffe,  Homespun,  etc.,  etc. 

Lumbermen's  Plain  and  Belted  Smox,  in  Etoffe, 

Homespun,  Mackinaw,  Twills,  Ducks,  etc.,  etc. 

Heavy  Working  Pants  to  match  Smox. 


SHIRTS. 


OVERALLS. 


ROBERT  C.  WILKINS, 


MANUFACTURER. 


Montreal. 


THE  DRY  GOODS  RFVIEW 


S.  GREENSHIELDS,  SON  &  GO 

MONTREAL. 


You  cannot  get  a  better 
Assortment  of  Dry  Goods 
Outside  of  OUR  STOCK. 


1  HI  THE  GOODS  M]  SELL 

That  build  up  your  trade  and  bring  you 

Good  Profits. 


We  have  many  profitable  lines  in  every  department 

FOR  THE  SORTING  SEASON 


Give  us  a  call  if  you  possibly  can. 

If  not,  take  a  careful  look  at  our  Travellers'  Samples. 

YOU    WILL    BE    AMPLY    REPAID    FOR    YOUR    TROUBLE, 

TRAVELLERS'    SAMPLE    ROOM  g-f^      D  A  V      CT  THDHMTn 

DURING  EXHIBITION  WEEK  WILL  BE         OU      DHT      O  I  .,       lUlfUHIU. 
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RYLAND5&S0NS 


LIMITED 


MANOH 


N 


Cotton 


Spinneis 


♦     ♦     ♦     ♦ 


Meictiants 


♦     ♦      ♦     ♦ 


Manufactuieis 


Bleaclieis 


♦     ♦     ♦ 


Dyeis 


♦     ♦     ♦ 


finisheis 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS 


Beapey,  Gorton, 

Longford  works,     Swinton, 


Wlgan, 
Crewe, 


Chorley, 
Bolton. 


r 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 

Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 
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Horrockses,  Crewdson  &  Co 


COnON  SPINNERS  *>.  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  107  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  for  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PEIZE  MEDALS,  LONDON 

1851, 

1861 

1 

GOLD  MEDAL,  CALCUTTA 

1884 

GOLD  MEDALS,  PARIS 

1867, 

1878 

GOLD  MEDAL,  LIVERPOOL 

1886 

DIPLOMA  OF  HONOUR,  VIENNA 

1873 

GOLD  MEDAL,  EDINBURGH 

1886 

GOLD  MEDAL,  CAPE  TOWN 

1877 

{ 

FIRST  AWARD,  ADELAIDE 

1887 

DIPLOMA  OF  HONOUR,  LONDON 

1884 

5 

FIRST  AWARD,  MELBOURNE 

188? 

GRAND   PRIX,    PARIS,   1900. 
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represent  a 
standard  of 
excellence 
to  which 
lesser  known 
corsets  do 
not  pretend. 


are 

flattering 
testimony 
to  the 
sterling 
merits  of 
the  latter. 


The  production  of  C.B.  Corsets  furnishes  employment  for  nearly  4,000  workpeople  in  eight  of  the  most  up-to-date 

factories  in  England. 

Sole  Agents  for  Canada  :    The   Brltlsh    llTipOrt   CO.,  i  West  Wellington  St..  TorOfltO 

Who  will  be  pleased  to  submit  samples  upon  application. 
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4^ 


5/^Vstip-^^?:^ 


RolliDg  in 

Our  many  friends  will 
be  pleased  to  hear  that 
goods  for  their  orders  are 
now  rolling  in  fast,  and  we 
will  be  shipping  at  once 
the  hundreds  of  orders  lying  in  our  vaults  awaiting    the  new  arrivals. 

ROLLING  IN  NO.  2. 

The  manner  in  which  nCW  OrderS  are  rolling  in  is  the  best  possible  proof 
that  our  large  and  varied  collection    of   Fancy  Dry  Goods  for  the  Fall, 

and  of  Laces  and  Embroideries  for  Spring  1903  are  right,  and  that 

our  customers  appreciate  the  fact. 

The  Lace  Warehouse  of  Canada. 

KYLE,  CHEESBR0U6H  &  CO,  ''l^  MONTREAL,  QUE. 


-^^-|-^<yV?^>^r:^>VyVVVrM 


rxtAer  mooter  StERJUMaSuiLVER 

Andtheintermediate  STEEL 
OF    TME    S>^^ 

H.  PEARCE,  1667  Notre  Dame  St.,  MONTREAL. 


Y@U  ST@(SlSTngH? 


Sole  Manufacturer,  CHAS.  HORNER.  29  Vyse  St.,  BIRBUNGHAM,  ENG. 


THE  DRY   GOODS  REVIEW 


For  Ladies'  Underwear 
of  all  kinds,    Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION.    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN. THE  WORLD. 


THE    ABOVE   PATTERNS,  AND  MANY  OTHERS,  ARE    MADE   IN  A  VARIETY  OF  WIDTHS. 


EXPERT   judges  agree  that   "  Plantagenet "   Frillings  exceed  all  other  makes  (for  the  above  purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.       Drapers  in  England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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Frank  I.  Lyons  &  Co 

sa  Wood  St.,  Cheapside,    LONDON,  ENGLAND. 


NOVE 

IN 


Trimmings,  Laces,  CliiifoDS  and  Gauzes 

BFRITISM     artd     FOREIOIM 

DRESS  GOODS  »"»  SILKS. 

We  invite  buyers  to  give  us  a  call  on  their  visits  to  the  London  market  to  inspect  the 
latest  designs  and  specialities. 

Our  Canadian  Representatives,    THE  BRITISH  IMPORT  CO.,   1  West  Wellington 
Street,  Toronto,  carry  our  samples  and  will  be  glad  to  submit  them  to  the  trade. 

Natural  Japanese 

Washing  Silks 

WE  MAKE  A  SPECIALTY  OF 

NATURAL  JAP.  WASHING  SILKS. 

And  carry  a  large  stock  in  the  following  widths  ■  20-in.,  23-in.,  27-in.,  32-in.,  36-in  and 
48-in.     Any  quality  and  width  can  be  dyed  any  shade  in  a  week. 

All  widths  and  prices  in  twill  Japs,  in  SO-yard  lengths. 
SHANTUNGS  in  different  widths.     Various  qualities  of    TUSSORE  by  the  piece  or  yard. 
DYED  JAPS.,  all  shades,  in  21-in.,  23-in.,  and  27-in. 
PRINTED,  FIGURED  AND  STRIPED  JAPS. 

All  shades  in  two  qualities  of  GLACE  and  three  qualities  All  up-to-date    makes  of  BLACK   AND  COLORED  SILKS. 

of   Colored    LOUISINE,  and  ORIENTAL    SATINS    and  Canadian    buyers  are    invited  to   give   us     a   call   while  in 

Foreign  and  ENGLISH  MERVES.  London  and  inspect  our  latest  novelties. 


T.  RICKARD  e>  CO. 


DIRECT  8ILK 


IMPORTERS. 


20  Cheapside,  London,  Eng^land. 

OUR    SPECIALITY    IS    ALL    DESCRIPTIONS    OF    JAPANESE    SILKS. 
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TOROIMTO 


Flannelettes 


No.    90— 27-inch  Striped 

to  retail  at 

Sets 

"    140—33      " 

- 

- 

f  f 

8 

"    150—34      " 

_ 

» 

t  i 

9 

"    1  78—30      "      Pink,  Blue,  and  Fawn  Checks 


10 


Wrapperettes 


27-inch  Heavy  Reversible  Salisbury  (English),  to  retail  at  lOcts. 
30     *'      Costume  Cloths  -  -  "10 

Flannelle  Merinos  -  _  -  '* 

Antoinette  Flannels       -  -  -  **  15 

Panne  Flannels  -  -  -  "20 


12^ 


All  of  the  above  are  leaders  and  confined  to  ourselves  The  last  three 
lines  of  Wrapperettes  are  American  Manufacture,  in  the  most  beauti- 
ful designs,  an  exact  imitation  of  the  latest  styles  of  French  Flannels. 
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The  Northwest 
Fever. 


VIEWS   AND  INTERVIEWS. 

"lirE  are  all  more  or  less  touched  with  the  Manitoba  and 
Northwest  fever  these  days.  It  may  not  be  that  all  of 
us  have  it  so  severely  that  nothing  but  immigration  will  cure 
us.  But  nearly  every  one  has  an  attack  in  a  sufficiently  pro- 
nounced form  to  excite  our  interest  in  the 
wonderful  crops  that  are  being  gathered 
there.  I  have  never  yet  had  the  privilege  of 
seeing  the  great  ocean  of  grain  so  peculiar  to  our  Northwest. 
In  imagination  I  have  tried  to  see  it;  but  I  have  now  even 
tried  to  give  up  trying  doing  that.  "You  people  down  here 
cannot  begin  to  think  what  the  enormous  fields  of  grain  in 
Manitoba  and  the  Territories  are  like,"  said  a  big,  robust 
Manitoba  merchant  to  me  the  other  day  in  a  sort  of  pit3-ing 
air  as  he  looked  down  upon  me  from  his  lofty  stature.  "To 
you  a  hundred  acre  field  of  wheat  would  be  a  pretty  big  affair, 
wouldn't  it?  Well,  hundred  acre  fields  with  us  are  nothing. 
What  is  common  with  us  are  fields  that  even  when  you  get  on 
an  eminence  you  cannot  see  their  boundaries.  It  is  a  glorious 
sight  I  can  tell  you  to  cast  your  eyes  over  these  enormous 
fields  and  see  the  golden  grain  waving  in  the  breezes.  The 
crops  good  this  year,  did  you  say  ?  Well,  I  have  been  in  Mani- 
toba 20  years  and  know  every  part  of  it  like  a  book,  but 
never  yet  have  I  seen  such  crops  as  we  have  this  year.  The 
day  I  left  home  I  stepped  into  one  of  the  fields.  And  there  is 
where  the  wheat  was  up  to  me,"  he  explained  as  he  placed  his 
hand  on  the  six  foot  mark  on  his  own  "six-feet-four"  body. 
*        *        * 

All  ANITOBANS  have  a  high  opinion  of  their  Province.  So 
have  the  people  in  the  older  Provinces  which  compose  the 
Confederation.  But  it  is  more  gratifying  still  to  realize  that 
people  other  than  Canadians  are  also  beginning  to  form  a 
high  conception  of  the  agricultural  pos- 
sibilities of  Manitoba  and  the  Territories, 
and  that  the  faith  in  them  is  sufficiently 
strong  to  induce  many  of  them  to  leave  their  old  homes  in  the 
United  States,  Great  Britain  and  other  countries  and  settle  on 
the  Western  Prairies,  where  the  beneficence  of  Nature  seems  to 
exceed  the  capacity  of  man. 

Canada's  greatest  need  we  are  told  time  and  again  is 
population.  And  there  is  no  class  that  realizes  it  more  than 
the  business  men  of  the  country.     There  are  certain  classes  in 


Something  to 
be  Proud  Of. 


the  Dominion  who  would  taboo  any  other  sources  than  that 
of  fhe  natural  birth  rate.  But  we  have  long  ago  learned,  if 
the  census  returns  are  to  be  relied  upon,  that  if  we  are  to 
depend  wholly  upon  this  that  the  habitation  of  the  boundless 
prairies  of  the  great  Northwest  must  devolve  largely  upon  the 
prairie  dog  and  the  prairie  chicken.  Those,  however,  who  are 
not  blinded  by  selfish  interests,  have  long  ago  realized  that  if 
we  are  to  secure  the  desideratum,  men  and  women  must  be 
brought  in  from  countries  which  have  population  and  to  spare. 
It  is  true  we  have  not  met  with  much  success  in  this  particular. 
Last  year  we  spent  on  immigration  account  nearly  half  a 
million  dollars  for  which  we  got  scarcelv  50,000  people.  Even 
if  we  reckon  each  immigrant  at  the  usual  valuation  of  $1,000 
per  head  we  are  obviously  not  getting  our  immigrants  at 
bargain  prices.  But  the  present  year  will,  without  doubt, 
show  much  more  satisfactory  results.  From  the  United  States 
alone  we  shall  probably  get  at  least  50,000  people.  And 
what  has  proved  the  "drawing  card  "  is  the  enormous  quan- 
tities of  grain  which  the  Boundless  West  has  brought  forth 
during  the  last  two  years.  More  potent  is  this  as  a  builder- 
up  of  population  than  would  be  the  expenditure  of  the  whole 
of  the  country's  revenue. 

»        *        • 

'T^HE  little  contretemps  at  Sydney,  N.S.,  the  other  day,  in 
which  a  business  man  and  a  judge  were  the  central 
figures,  imparted  for  the  time  being  a  shadow  of  unpleasant- 
ness to  what  was  in  every  other  respect  a  pleasant  gathering 
of  representative  business  men  of  the  MarL- 
time  Provinces.  Judge  Meagher  was  clearly 
the  aggressor.  The  business  men  who  had 
gathered  on  the  Court  House  steps  were  there  as  the  guests 
of  the  municipal  authorities,  and  because  he  had  difficulty  in 
crowding  through  them  when  leaving  the  building  he  had  no 
license  for  terming  them  blackguards.  Webster  defines  a 
blackguard  as  one  who  is  scurrilous  and  abusive.  If  Judge 
Meagher's  memory  had  teen  as  good  in  matters  of  etiquette 
as  it  is  to  be  presumed  it  is  in  legal  lore,  he  would,  perhaps, 
not  have  so  far  forgotten  himself  as  he  did.  And  to  his  dis- 
courtesy he  added  vindictiveness  when  he  ordered  the  arrest  of 
the  gentleman  who  remonstrated  with  him  for  his  miscon- 
duct. Mr.  Meagher  may  not  be  an  unjust  judge,  but  he  is 
certainly  an  unjust  man.  At  any  rate,  he  was  in  a  moment  of 
weakness. 


The  Sydney 
Contretemps 
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Our  London 
Fashion  Letter. 


Autumn  Styles  -  Brown  and  White-Flecked  Frieze  Cos« 
tumes— Use  of  Silk  Strapping  Increasing— Fashionable 
Colors  in  Woollen  Costumes— Autumn  Bridal  Trousseau 
—Sack  Coats  in  Black  Peau  de  Sole  —  Russian  Blouse 
Effects— New  Alillinery. 


WITH  the  present  reading  of  the  barometer 
standing  so  low  as  it  does,  there  is  something 
almost  cheerful  in  turning  our  attention  to  the 
early  Autumn  modes  already  heralded  from 
Paris  and  \'ienna.  Cos^'-Iooking  gowns  of 
warm  frieze  are  amongst  them,  and  very  smart,  indeed,  are 
the  new  models  under  this  head. 

Brown  and  white-flecked  frieze  is  used  for  one  costume, 
made  in  quite  a  new  way,  with  a  Russian  blouse  bodice  that 
has  a  belt,  and  an  added  basque  formed  of  triple  tabs  overlaj-- 
ing  each  other.  The  front  is  closed,  save  for  a  slight  V  effect 
at  the  neck,  and  is  ornamented  with  straps  of  brown  silk 
applied  in  military  fashion. 

*  «        * 

The  fashion  for  silk  strapping  ha;?  increased,  rather  than 
abated,  and  a  new  reading  of  this  long-favored  mode  is  to 
apply  horizontal  lines  of  silk  straps  down  a  short  sack  coat 
and  the  skirt  of  the  costume.  These  are  graduated,  so  that 
the  lengths  are  tapered  off  at  the  upper  part  from  the  front  to 
the  back.  The  silk  folds  or  straps  are  covered  with  machine 
stitching,  set  so  closely  that  the  effect  is  like  ribbed  silk. 
»        «        « 

As  to  colors  for  the  woollen  costumes  to  be  worn  in  the 
Autumn,  light  brown,  fawn  and  beaver  shades  will  predomi- 
nate, although  black,  black  and  grey,  and  grey  will  not  be 
passed  over.  Blouse  bodices  or  coatees  will  favor  the  Russian 
or  pouch  style  very  much,  and  will,  in  all  cases,  have  deep 
basques.  Coats  will  also  show  this  mode,  and  will  have 
double,  and  in  some  cases  triple,  capes  over  the  shoulders. 

*  ♦        * 

Bright  navy  blue  frieze,  serge,  zibeline  and  face  cloth  is 
largely  favored  for  touring  and  early  Autumn  gowns  and  coat 

and  skirt  costumes 

*  *        » 

A  West-End  tailor  made,  recently,  several  cloth  gowns  for 
an  Autumn  bridal  trousseau,  and  these  indicated  the  st^'le 
likely  to  prevail  in  the  best  class  tailor-mades.  One  well-cut 
costume  was  of  grey  face  cloth.  The  skirt  was  plain,  save  for 
three  shaped  flounces  round  the  feet,  but  not  across  the  front 
breadth.  The  bolero  was  also  very  simple,  the  only  trimming 
being  a  deep  band  of  bJack  and  gold  embroidery,  ending  in 
small  tassels  in  front  of  the  neckband.  The  revers  were  faced 
with  black  and  white  embroidered  muslin,  of  which  also  the 
inner  sleeves  were  made.  Another  gown  was  in  blue  serge, 
with  a  plain  skirt,  trimmed  only  with  two  lines  of  blue  glace 
and  braid,  which  went  straight  from  the  waist  to  the  feet, 
finishing  with  two  tabs  of  pale  blue  velvet.  The  dark  blue 
bolero  was  also  brightened  by  a  pale  blue  velvet  collar,  edged 
with  strappings  of  braid  to  match  the  skirt.  To  go  with  this, 
for  rough  weather,  was  a  blue  serge  three-quarter  coat.  This 
coat  had  wide  sleeves  and  long  revers,  with  quaint,  long 
mother-of-pearl  buttons  to  hold  back  the  revers  at  the  top- 
one  of  those  fantastic  touches  which  give  distinction  to  an 
otherwise  plain  garment.  These  revers  could  be  opened  or 
closed  to  form  a  double-breasted  coat.  The  large  collar  was 
vandyked  and  the  back  very  full,  falling  in  graceful  folds. 
«        •        * 

Sack  coats  in  black  peau  de  soie  will  be  very  fashionably 
worn.  Some  of  the  most  striking  in  the  new  models  are  cut  to 
just  reach  the  hips  and  are  straight  all  around.    They  are 


made  with  full  sleeves,  banded  above  the  waist  to  end  in  a  frill 
and  trimmed  with  bands  of  lace  galon,  laid  in  short  lines 
down  the  fronts,  where  close-curled  ostrich  feather  trimming 
or  fur  forms  a  becoming  trimming  and  also  borders  the  cape 


Sketched  at  Messrs.  Corby,  Palmer  <5r=  Stewart's,  London, 
for  The  Dry  Goods  Review. 

A  New  Style  Costume  in  Brown  and  White  Frieze,  Strapped 
With  Black  Satin. 

collar.  Included  in  this  outfit  was  a  very  smartly-cut  three- 
quarter  sack  coat  of  rough  Donegal  tweed  in  dark  green  for 
touring  purposes.    It  may  here  be  remarked  that  there  is  a 
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great  run  on  three-quarter  coats  for  travelling  and  driving 
wraps  in  rough  Donegal  and  Galway  tweeds,  and  the  colors 
preferred  are  dark  green  or  fawn.  Triple  cape  collars  mark 
these  garments  as  new  styles.  For  matrons'  wear,  coats  and 
mantles  of  black  plush  with  handsome  applications  in  bold 
designs  of  black  silk  are  the  leading  lines.  Cape  collars  are 
features  of  the  coats  and  capes  for  the  new  season.  Some 
numbers  show  large  rounded  collars  to  reach  the  shoulder. 
Others  have  narrow  triple  capes,  one  above  the  other.  Wide 
collars  are  sometimes  edged  with  fur  trimmings  or  are  orna- 
mented with  large  applications  of  silk.  Sleeves  are  set  in  plain 
coat  style  at  the  armhole  and  widen  out  into  an  open  square- 
cut  coat  cuff  that  is  either  left  plain  or  has  a  narrow   turn 

back. 

«        «        « 

In  addition  to  the  short  sack  coats  with  full  backs,  there 

are  many  varieties  of  the  pouch  or  Russian  blouse  effect  in  the 

new   models.    An  example  is   one  noted  at  Messrs.  Hardy  & 

Greenacre's    in  Old   Change,    where  a  fine  show^  of  Autumn 

mantles,  capes  and  coats  was  made  this  week.    The  coat  in 

question  was  in  black  plush,  pouched  into  a  waistband  of  the 

same,  from  which  a  long  basque  depended.    The  wide  collar 

was  ornamented  with  large  applications   of  black  glace  and 

edged   with  broad  caracul.     These  applications  appeared  on 

the  waistband,  fronts  and  back,  also  on  the  cuffs,  that  were 

further  horded  with  caracul.     Black  plush  or  silk  coats  shown 

here  had  very  full  backs  and  were  either  trimmed  with  fo.x  or 

skunk.     In  passing,  it  should  be  added  that  there  is  a^ain  a 

feeling  for  Thibet  trimming.      Quite  successful  in   effect   were 

the  capes  or  coats  made  of  black  moire  or  broche  in  fine  pin 

tuckings.    Three-quarter  coats  with  full  backs  had  sectional 

pin  tuckings  so  arranged  that  they  formed  large  V  shapes  on 

the  back  and  fronts.    The  full  collars  and  also  the  cuffs  were 

faced  with  caracul. 

*        «        « 

Three  quarter  coats  in  black  peau  de  soie  showed  V  strap- 
pings of  black  moire.  One  number  in  this  style  had  a  large, 
round  collar  of  the  moire  with  slanting  lines  of  pin  tucking, 
this  and  the  cuffs  being  edged  with  skunk.  A  short  sack  of 
black  plush  had  a  wide  and  transparent  shoulder  cape  of  Irish 
crochet,  edged  with  black  fox.  Above  this  was  a  modified 
storm  collar  of  plush,  slashed  through  at  the  back  and  also 
edged  with  fox,  which  shares  with  skunk  the  leading  place  for 
popular  sale.  A  singularly  handsome  coat  of  picked  chinchilla 
skins  was  made  in  a  short  sack  shape,  with  very  full  back  and 
sleeves.  The  skins  were  so  sewn  that  the  dark  lines  described 
distinct  V  lines  on  the  back,  fronts  and  sleeves,  and  the  broad, 
round  collar  ending  in  revers.  The  onlj-  relief  was  offered  by 
the  large,  cut-steel  buttons  which  finished  it. 
»        »        » 

NEW   MILLINERY. 

The  new  models  from  Paris  in  trimmed  millinery  show  no 
very  great  change  as  to  form.  Indeed,  the  Tricorne  and  Louis 
XV.  shapes,  so  long  familiar,  are  the  principal  ones  used.  It 
is  in  the  materials  and  methods  of  trimming  that  the  novelty 
lies,  and  this  is  very  manifest. 

Large  frieze  capelines  are  ver}'  much  in  evidence,  and  these 
are  wrought  by  the  deft  fingers  of  the  skilful  milliner  into 
picturesque,  quaint  or  severe  forms  as  required. 

When    wings   are   used   they   are    placed   far  back   in  the 
trimming,  so  that  the  points  come  well  over  the  hair. 
«        *        * 

A  stylish  model  in  black  chenille  is  an  Amazon  shape,  very 
deeply  turned  up  at  the  back,  where  the  brim  is  slashed 
through.  In  the  slit  thus  made  is  a  knot  of  light  green  velvet 
that  ends  a  rouleau  taken  around  the  low  crown. 

*        *        * 

Turban  hats  will  be  very  fashionable  in  chenille  or  fancy 
jet,  and  chenille  and  plain,  or  rough  felts. 


The  new  toques  are  large  and  fit  well  down  over  the  fore- 
head.    Many  are  deeply  upturned  at  the  back. 

In  other  styles,  lace  and    velvet   lappets  depend  from   the 
back,  but  in  not  nearly  so  exaggerated  a  form  as  was  seen  in 
the  early  part  of  the  Summer  season. 
»        »        * 

In  millinery,  as  in  costumes,  brown,  fawn  and  beaver  pre- 
vail as  the  favorite  colors,  but  bright  navy  or  marine  blue  and 
parrot  green  will  be  included.  For  relief,  pale  blue  will  be 
used.  This  is  not,  however,  to  be  confounded  with  turquoise, 
which  is  no  longer  the  mode. 

»        *        « 

Emerald  green  is  the  leader  in  smart  millinery  styles,  and 
very  large  quantities  of  panne  and  miroir  velvet  in  this  shade 
and  very  pale  blue  are  being  used.  A.  Meehan. 


THE    H.  B.  K.    PICNIC. 

THE  Hudson  Bay  Knitting  Company's  picnic  from  Mont- 
real to  Iberville  on  Coronation  Day  was  the  biggest  kind 
of  a  success.  The  committee  in  charge  had  expected  a 
good  turn-out,  and  arranged  for  a  special  train,  but  when  the 
time  for  starting  came  they  were  simply  overwhelmed  with 
the  number  of  people  who  came — the  company's  employes  and 
their  friends.  However,  the  C.P.  R.  rose  promptly  to  the 
occasion,  and  supplied  ample  car  accommodation,  nine  cars  in 
all.  Everybody  is  warm  in  praise  of  the  manner  in  which  the 
C.P.R.  handled  the  crowd,  not  a  little  of  the  pleasure  of  the 
day  having  been  contributed  by  the  obliging  officials  of  the 
company. 

On  arriving  at  the  park  a  programme  of  athletic  events 
was  given,  consisting  of  32  events.  The  piece  de  resistance 
on  the  programme  was  a  baseball  match  between  the  H.B.K. 
nine  and  a  team  from  the  Salem  Shirt  Company's  factory. 
The  game  started  off  with  fast  work,  and  never  let  up  till 
the  last  man  was  out  in  the  last  innings.  But  the  H.B.K. 
battery  was  too  much  for  the  shirtmakers,  who  succumbed 
by  a  score  of  11  to  7.  The  score  shows  that  both 
teams  had  considerable  sprinting  ability,  and  knew  how 
to  use  it.     Each  player  received  a  handsome  gold  pin. 

Among  the  winners  of  prizes,  which,  by  the  way,  were 
donated  by  the  company,  and  amounted  to  $150  in  value,  was 
Master  Gordon  Westgate,  son  of  Mr.  J.  J.  Westgate,  president 
of  the  H.B.K.  Co.,  who  captured  the  boys'  under  six  years, 
running  race.  A  very  amusing  event  of  the  day  was  the 
women's  race,  in  which  there  were  23  contestants.  The  long 
skirts  of  some  of  the  girls  proved  their  undoing,  and  caused 
no  small  apprehension  on  the  part  of  the  president  for  their 
safety,  as  one  after  another  tripped,  twisted  and  came  crop- 
pers on  the  dusty  course.  However,  beyond  a  fine  display  of 
variegated  hosiery,  there  were  no  casualties.  The  report  does 
not  say  who  won  the  prize,  but  we  are  credibly  informed  that 
none  of  the  girls  are  sorry  they  ran. 

Lunches  were  provided  in  neat  boxes  by  the  company,  and 
each  box  contained  tickets  for  coffee  and  ice-cream,  in  addition 
to  the  good  things  in  the  boxes. 

On  the  whole,  the  occasion  was  a  most  enjoyable  one  for 
all  concerned,  and  will  be  remembered  for  many  a  day.  Such 
affairs  tend  to  establish  desirable  relations  between  employers 
and  employes,  thus  smoothing  over  labor  difficulties  which 
are  now  too  common  in  the  industrial  world. 


COTTON    BAGS    SUPPLIED. 

Warned  in  time,  The  W.  R.  Brock  Co.,  Limited,  have  made 
ample  preparations  to  supply  a  sufficient  number  of  cotton 
bags  to  meet  the  unprecedented  demands  of  the  harvest  of 
1902.  Merchants  desiring  to  lay  in  a  stock  of  bags  will  find 
in  the  staple  department  of  The  Brock  Company  all  grades  at 
all  prices,  from  the  cheapest  to  the  best  qualities. 
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THE  BEST  OR  THE  CHEAPEST  ? 

A  MONTREAL  manufacturer,  speaking  to  a  representative 
of  this  paper  of  his  experiences    "on  the  road"   for 
another  firm,  before  he  went  into  business  for  himself, 
said  that  what  struck  him  most  forcibly  was  the  unwilling- 
ness on  the  part  of  many  merchants  in  the  smaller  places  to 
make  purchases  of  the  best  goods  instead  of  the  cheapest. 

"At  one  time,"  he  said,  "  I  represented  a  hat  and  fur  house 
of  this  city  in  the  Maritime  Provinces.  I  remember  one  of  my 
customers  in  particular,  living  in  a  small  town  in  Nova  Scotia, 
who  would  only  buy  from  me  the  commonest  kinds  of  hats — 
wouldn't  go  in  for  anything  expensive  at  all.  He  said  he 
couldn't  possibly  sell  them.  I  used  to  show  him  all  my 
samples  together  at  first;  but  afterwards  I  adopted  the  plan 
of  showing  him  nothing  but  my  best  stuff,  $3.50,  $4  and  $5 
hats.  I  pointed  out  their  excellence  and  beauty,  made  a  great 
thing  out  of  them  and  managed  to  sell  him  a  few,  before  he 
had  seen  the  cheap  ones  at  all. 

"He  was  in  the  habit  of  spending  a  certain  amount  of 
money  with  me  every  time  I  called  and  wouldn't  go  over  it. 
He'd  sav:  'Oh,  Billy  Smith  will  be  coming  around  pretty 
soon.  He's  a  good  fellow,  and  I've  got  to  save  something  for 
him.'  Well,  this  time  he  spent  all  the  money  he  intended  to 
on  my  fine  hats.  He  had  fewer  hats',  but  a  better  class  than 
he  ever  handled  before.  After  that  I  never  showed  that  man 
anvthing  but  mj'  very  best  hats,  and  he  always  bought  after 
the  first  trial.  Said  he  was  surprised  how  easily  he  sold  the 
first  ones.  Then  I  let  Billy  Smith  sell  him  wharever  cheap 
stuff  he  needed. 

"But  that  merchant  wouldn't  believe  at  first  that  there 
could  possibly  be  a  demand  in  his  trade  for  anything  better 
than  $1,  or,  at  the  outside,  a  $2  hat.  I  can  easily  understand 
it.  He  never  showed  anything  but  a  cheap  hat,  and  customers 
seeing  them  in  the  store,  or  in  the  window,  who  were  accus- 
tomed to  wear  something  better  wouldn't  buy.  Perhaps  they 
sent  out  of  town  for  what  they  wanted.  They  were  likely 
just  as  much  surprised  to  see  a  really  good  hat  in  the  store  as 
he  was  to  sell  it.  Now  that's  the  trouble  with  a  good  many 
merchants  I  know  in  all  parts  of  this  country — and  I  daresay 
in  every  other  country  too.  They  are  afraid  to  go  in  for  the 
finest  goods,  and  are  losing  trade  by  it  every  day." 

One  of  the  travellers  in  the  employment  of  the  speaker 
was  standing  by.  He  came  from  a  town  in  Western  Ontario, 
where  he  had  conducted  a  men's  furnishing  business  before 
taking  his  present  position.  lie  also  had  had  some  experiences 
of  the  kind. 

"The  man  I  sold  out  to,"  he  said,  "is  as  up-to-date  as 
most  men  in  the  business,  but  he  has  that  same  fault  of  being 
afraid  to  take  hold  of  the  highest  class  and  costliest  goods. 
I've  often  tried  to  get  him  to  buy  some  expensive  goods,  and 
I'll  have  him  yet  I  believe.  Once  I  went  into  the  store  and 
tried  to  sell  him  some  shirts,  costing  considerably  more  than 
the  lines  he  carried.  I  know  everybody  in  that  town — it's  my 
home— had  done  business  there  for  five  years,  and  told  him 
just  who  would  buy  those  shirts.  I  made  up  a  list  of  the 
names  of  men  who,  I  knew  from  experience,  would  be  glad  to 
get  such  shirts  at  the  price,  and  it  was  a  pretty  long  list  too 
for  a  small  town.  But  he  wouldn't  buy  them.  Perhaps,  he's 
like  Andy  Carnegie,  afraid  he'll  die  rich ;  but  when  you  run  up 
against  a  man  like  that  you  cease  to  wonder  that  a  good  deal 
of  the  best  trade  leaves  the  small  towns  for  the  cities." 

Hats  and  shirts  are  not  the  only  articles  of  which  such 
merchants  are  prone  to  buy  the  cheapest.  During  the  past 
month  or  so  great  opportunities  have  existed  for  selling  a 
variety  of  the  best  laces,  not  only  for  trimming  dresses,  waists, 
etc.,  but  as  collars,  cuffs,  berthas,  etc.  Much  of  this  trade  has 
gone  from  country  places  to  the  large  city  stores,  simply 
because  the   merchants  in   the  former  places  refused  to  give 


their  customers  the  choice  of  anything  but  the  medium  grades, 
or  lower.  And  in  many  cases,  buyers  from  small  towns  com- 
ing to  the  city  pay  a  higher  price  for  the  same  articles  than 
the  home  dealer  would  ask  for  them. 

All  wholesalers  agree  that  the  majority  of  our  merchants 
throughout  the  country  are  gradually  increasing  their  pur- 
chases in  the  finer  goods,  evidence  of  the  fact  that  they  are 
educating  their  customers  to  the  use  of  the  best  in  preference 
to  the  cheapest.  But  there  are  many  others  who  are  not  fol- 
lowing along  with  them,  and  it  is  to  this  latter  class  that  the 
foregoing  applies. 


MERCHANTS    AND    THE    TARIFF. 

For  some  time  past  prosecutions  have  been  pending  against 
a  number  of  drapery  houses  (both  wholesale  and  retail)  in 
various  capitals  under  the  Australian  Commonwealth.  The 
principals  of  some  of  these  firms  are  known  to  be  men  of  the 
highest  integrity,  who  would  on  no  account  be  concerned  in 
any  attempt  either  at  misrepresentation  or  fraudulent  prac- 
tice, yet  speculation  has  been  rife  as  to  what  the  result  or 
decision  of  a  court  might  be. 

A  case  which  has  been  prominently  brought  to  public 
notice  is  that  in  which  Messrs.  Chapman  &  Co.,  of  Brisbane, 
Queensland,  are  interested.  Mr.  Chapman,  senior,  is  well 
known  not  only  in  Australia,  but  on  this  side  of  the  world, 
as  a  man  of  the  highest  honor  and  integrity,  and  his  firm  are  to 
be  congratulated  on  the  result  of  the  case  which  was  given  in 
their  favor,  with  costs  against  the  Government. 

The  manner  in  which  the  Department  of  Customs  is  being 
administered  since  the  introduction  of  the  Federal  tariff  is 
creating  intense  indignation  and  serious  loss  to  the  trading 
community  generally,  and  it  is  to  be  deplored  that  any  firm 
should  be  forced  into  an  ignominious  position  in  consequence 
of  an  error  on  the  part  of  their  shipping  clerk,  which,  as  the 
evidence  in  this  case  showed,  was  very  pardonable,  seeing  that 
the  tariff  has  been  hacked  about  to  such  an  extent  that  it  is 
impossible  to  obtain  a  clear  and  definite  interpretation  even 
from  the  local  Customs  officials.  In  the  face  of  all  this  it  is 
perhaps  not  surprising  that  there  was  a  very  perceptible 
murmur  of  applause  when  the  decision  of  the  court  was 
announced. 


BROCK'S    SPECIAL    EXHIBITION. 

During  the  present  Exhibition  period  buyers  are  finding 
much  to  interest  them  in  the  staple  department  of  The  W.  R. 
Brock  Co.,  Limited,  Toronto.  The  firm  made  arrangements 
sometime  before  the  opening  of  the  Exhibition  to  have  quite  a 
number  of  lines  of  special  staple  goods  on  view,  and  these 
goods  are  well  worth  inspection,  seeing  that  they  are  princi- 
pally confined  to  The  Brock  Compan3-  alone. 

Brock's  all-wool  white  blankets  in  two  sizes  have  met 
with  a  ready  sale  so  far,  and  it  is  expected  that  customers  will 
fully  appreciate  the  values  shown  in  these  goods. 


THREE   VALUABLE  LINES. 

In  the  staple  department  at  \V.  R.  Brock's  Toronto  ware- 
house two  special  lines  of  low-priced  grey  cottons  are  being 
shown.  These  are  of  remarkable  value.  Notwithstanding 
the  advance  in  grey  cottons,  the  Brock  Company  believe  these 
goods  to  be  of  as  fine  value  as  any  they  have  shown  for  a 
long  time. 

One  thousand  pairs  of  job  flannelette  blankets  are  another 
of  the  interesting  exhibits  to  be  seen  in  Brock's  staple  depart- 
ment. These  are  lO'-i  Windsor  and  Balmoral  blankets  and 
11/4  silver  fox  and  Northwest  blankets.  The  quotations  on 
these  are  considerably  below  the  regular  price. 

A  line  of  printed  moleskins  at  prices  ranging  about  15  per 
cent,  below  the  current  quotations  are  worth  inspection  on 
the  part  of  buyers  at  W.  R.  Brock's  warehouses. 
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We  have  a  splendid  stock  of 

DI^ESS   GOODS 

FOR  THE  SORTING  AND  FALL  TRADE. 


Snow  Flake  or  White  Knob  libelines. 

Black  Knob  ZibeUnes^    Basket  Zibelines, 

Fancy  Zibelines,    Serges,    Coatings,    Ciieviots, 
Ham's  and  Faced  Goods, 
Fine  Faced  Mixture  and  Self'Colored  Zibelines, 

Mixed  and  Seif-Colored  Coverts, 

Mixed  and  Self-Colored  Venetians. 

The  Finest  /Hakes  of   Box  and  Broad  Cloth  Suitings 
that  are  shown  by  any  house  in  Canada. 

Domestic-made  Homespuns,  Skirtings,  and  Costume  Friezes, 

Chalk  Line,  Basketweave  Venetians  and  Fine  Broadcloth  Suitings. 

Then  for  Evening  Wear  and  Special  Occasions 

Silk  Grenadines,  Fine  Silk  Warp  Tringalines,  Voiles,  Crepe  et  Sole 
and  Mousseline  de  Sole. 

OVER  60  SHADES  OF  SILK  VELVETS  TO  SELECT  FROM. 

Fancy  Blousing  Velvets, 

Wide  Wale  Corduroy  Costume  Velvets. 

Our   Standard    No.   350  Twill    Back   Fast   Pile   Velveteens  are 
now  in  stock  in  all  shades. 


BROPHY,  CAINS  &  CO. 

IVIon-bresl. 
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riRE   INSURANCi: 
AGAIN.    ^     JS^ 


Some  Points  of  Vital  Interest 
to  Business  Men. 


IN  a  recent  number  of  The  Dry  Goods  Review  we  had 
the  privilege  of  publishing  an  exhaustive  letter  on  the 
insurance  question,  drawn  up  by  the  dry  goods  section 
of  the  Toronto  Board  of  Trade,  which  proved  to  be 
very  timely  and  of  much  interest  to  the  merchants  all 
over  the  country. 

Owing  to  various  inquiries  since  received  concerning  minor 
details,  it  has  been  deemed  advisable  to  devote  more  space  to 
the  discussion  of  this  question,  and  to  offer  some  suggestions, 
which,  if  acted  upon,  will  tend  to  remove  many  of  the  griev- 
ances still  experienced. 

CONDITIONS    OF    POLICIES. 

In  the  letter  referred  to  above,  merchants  were  warned  to 
examine  their  policies  very  closely  and  make  themselves  per- 
fectly familiar  with  all  the  conditions  imposed  therein.  This 
has  usually  been  the  rock  upon  which  many  a  sanguine 
merchant  has  foundered.  Through  the  presence  in  his  policy 
of  some  apparently  trivial  condition,  he  has  forfeited  his  right 
to  receive  any  restitution  for  his  loss.  But  all  this  has  been 
discussed  fully  before,  and  it  is  rather  the  intention  of  this 
article  to  detail  what  is  to  be  done  in  case  of  fire,  than  to  make 
any  useless  repitition  of  what  has  been  better  explained 
before. 

THE    REMOVAL    OF    GOODS. 

When  a  fire  is  in  progress  in  a  merchant's  premises  or  near 
his  premises,  he  is  not  called  upon  to  move  or  protect  his 
•roods,  though  he  is  not  forbidden  so  to  do  by  law,  nor  do  the 
insurance  companies  object  to  his  doing  so.  Whether  or  not 
he  shall  make  such  efforts  remains  for  himself  to  decide.  It  is, 
of  course,  perfectly  obvious  that  if  his  goods  were  only 
partially  covered  by  insurance,  that  a  merchant  would  feel 
more  inclined  to  try  to  save  them  than  if  they  were  fully 
covered.  This  is  a  delicate  question,  and  it  will  be  wiser  to 
leave  it  severely  alone  than  to  attempt  to  unravel  its  intrica- 
cies. In  regard  to  goods  stolen  during  the  progress  of  the  fire 
or  at  any  subsequent  time,  the  companies  cannot  be  held 
responsible,  unless  the  policies  expressly  stipulate  that  they 
shall  be.  This  is  perfectly  reasonable,  as  no  insurance  com- 
pany is  expected  to  do  police  duty. 

FILING    CLAIMS    FOR    LOSSES. 

Immediately  at  the  conclusion  of  a  fire,  the  insured  must 
formulate  a  written  notice  of  the  disaster  in  a  form  something 
like  the  following:  "  Take  notice  that  at  a  fire  on  or  about 
June  1  goods  insured  under  your  policy  were  badly  injured  (or 
totally  destroyed)  by  fire."  This  notice  is  forwarded  in  a 
registered  letter  to  the  head  office  of  each  company  interested. 
The  insured  must  then  put  any  goods  that  have  survived  the 
the  fire  in  a  place  of  safety,  as  he  is  bound  to  protect  the 
insurance  company  as  well  as  himself.  If  he  is  wise  he  will 
sort  up  his  goods,  take  an  inventory  of  them  and  file  a  proof 
of  his  loss  before  a  magistrate,  receiving  a  certificate  from 
him.  Or  he  can  send  for  an  appraiser,  who  will  assist  him  in 
making  the  inventory  and  direct  him  as  to  the  necessary  steps. 
Should  he  send  for  an  appraiser,  on  no  account  should  he  sign 
a  bond  with  the  company's  representative  until  the  appraiser 
is  consulted,  unless  he  knows  exactly  what  he  is  doing.  In 
many  cases  an  appraiser  has  arrived  only  to  find  that  his 
client  has  entered  into  a  bond  by  which  he  loses  what  he 
might  otherwise  have  saved. 


APPRAISERS. 

It  is  the  usual  custom  for  both  the  company  and  the  insured 
to  appoint  appraisers  and  the  two  so  appointed  select  an 
umpire.  The  three  form  a  board  of  investigation  who  settle 
the  loss.  Usually  there  is  no  appeal  from  their  decision  to  the 
the  law  courts.  A  personage  who  is  oftentimes  confused  with 
the  appraiser  is  the  adjuster,  who  is  the  man  who  settles  how 
much  each  of  the  companies  concerned  must  contribute  to 
cover  the  adjudged  loss. 

It  has  been  suggested  that  to  gain  uniformity  and  secure 
capable  men  to  settle  the  losses,  the  boards  of  trade  through- 
out the  country  should  unite  on  a  board  of  appraisers,  who 
would  be  in  a  way  official  appraisers  for  merchants  suffering 
loss  by  fire.  This  suggestion  has  many  good  points,  but  the 
consensus  of  opinion  is  against  any  such  course  being  adopted. 
In  the  first  place,  it  would  be  an  open  act  of  hostility  to  the 
insurance  companies,  who  are,  on  the  whole,  very  reasonable 
and  well-meaning,  and  would  stir  them  up  to  retaliation.  In 
the  second  place,  the  board  of  trade  could  not  secure  the  best 
men  for  appraisers,  because  the  most  able  appraisers  to-day 
would  not  enter  such  an  arrangement,  nor  could  they  secure 
men  of  wide  enough  experience  to  undertake  the  work.  Far 
better  let  the  fire-suflerers  make  use  of  the  present  system  and 
pay  highest  for  the  best  appraisers. 

FAIR    BONDS. 

There  are  a  few  matters  that  the  board  of  trade  might 
very  well  attend  to,  however.  For  instance,  the  board  of 
trade  might  settle  what  is  a  fair  bond  to  sign.  A  uniformity 
of  bonds  would  remove  many  of  the  obstacles  which  at  pre- 
sent confront  the  insurance  problem.  As  it  is,  many  a  bond 
contains  clauses  most  unjust  to  the  insured.  Then  the  board 
of  trade  or  other  business  organization  could  very  profitably 
agitate  for  an  improvement  in  the  insurance  policies  them- 
selves. Policies  should  be  made  to  contain  statutor3'  condi- 
tions only,  and  should  not  be  crowded  up  with  a  vast  amount 
of  conditionary  matter.  This  only  renders  the  polic3'  less  easy 
of  comprehension,  and  serves  as  a  mask  to  any  attempts  at 
unjustness. 

Moreover,  the  board  of  trade  might  well  endeavor  to  have 
a  uniformity  of  the  insurance  law  for  all  the  Provinces  of  the 
Dominion.  At  present  there  exist  minor  differences,  which 
occasionally  give  rise  to  unnecessary  confusion.  With  a 
uniform  sj-stem  throughout  the  country  it  would  be  much 
easier  to  keep  track  of  changes  and  avoid  confusion. 

Last,  but  not  least,  there  should  be  some  interest  always 
at  hand  in  the  Dominion  Parliament  and  the  Provincial 
Legislatures  to  keep  an  eye  on  the  movements  of  the  insurance 
companies.  Changes  are  frequentlj'  being  made  and  there  is 
nobody  who  actually  represents  business  interests  in  the  same 
way  that  the  companies  are  represented.  They  have  their 
agents  to  put  through  their  legislation,  and  any  opposition 
that  comes  is  not  an  organized  or  an  official  opposition.  This, 
of  course,  does  not  mean  that  every  change  advocated  by  the 
companies  is  hostile  to  the  interests  of  insurers,  nor  is  this 
article  intended  as  an  attack  on  the  insurance  companies. 
There  are  upright  companies,  there  are  perfect  policies,  and 
there  are  perfect  bonds,  but  that  is  not  saying  that  all  are 
perfect.  What  is  desired  is  that  there  should  be  a  greater 
uniformity  and  perfection  in  all  departments  of  insurance,  so 
that  there  may  remain  no  opening  through  which  an  unprin- 
cipled company  ma3'  take  advantages. 
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A   WHOLESALE    FIRM    ASSIGNS. 

In  the  case  of  Bedard  &  Chouinard,  wholesale  dry  goods 
merchants,  Quebec,  which  firm  assigned  after  the  disappear- 
ance of  Mr.  Bedard,  the  assets  are  $23,000,  with  liabilities  of 
$42,000. 

Among  the  principal  creditors,  according  to  the  statement 
filed  on  Tuesday,  August  19,  are:  The  Standard  Shirt  Co., 
Montreal,  $3,830;  J.  P.  Black  &  Co.,  Montreal,  $3,003; 
Merchants  Cotton  Co.,  Montreal,  $2,343  ;  Montreal 
Cotton  Co.,  Montreal,  $2,188;  G.  H.  Harrower  &  Co., 
Montreal,  $1,455;  S.  Hird,  Montreal,  $896;  Colonial 
Bleaching  &  Printing  Co.,  Montreal,  $842;  Montreal  Sus- 
pender and  Umbrella  Co.,  $553;  Rosamond  Woollen  Co., 
Almonte,  $1,072;  Anchor  Knitting  Co.,  Almonte,  $677; 
Universal  Knitting  Co.,  Toronto,  $363;  Jos.  Simpson  &  Son, 
Toronto,  $390;  Ernest  Chouinard,  Quebec,  $167  ;  Wm.  Doyle, 
Quebec,  $148.  Indirect  creditors,  customers'  notes  discounted, 
are :  The  Quebec  Bank,  Quebec,  $13,465,  and  Banque 
Nationale,  Quebec,  $8,717. 


GOOD    LINE    OF   WRAPPERETTES. 

In  staples  and  linens,  John  Macdonald  &  Co.  are  carrying 
ranges  well  assorted  for  Fall  trade.  They  have  a  particularly 
good  line  of  wrapperettes.  Two  very  good  numbers  of  bor- 
dered ginghams  are  proving  very  successful.  Repeat  shipments 
are  to  hand.  They  have  on  hand  a  good  range  of  table  linens, 
bleached  and  unbleached. 


BACK    FROM    EUROPE. 

R.  C.  Campbell,  of  Campbell  Bros.,  dry  goods  mer- 
chants, Woodstock,  Ont.,  has  returned  from  a  purchasing  trip 
to  Europe.  He  visited  England,  Ireland,  Scotland,  Germany 
and  France.     He  found  trade  reviving  in  Germany  and  boom- 


ing in  Scotland  and  Ireland.  In  England  the  weather  has 
been  very  backward,  the  same  as  here,  and  practically  no 
light  goods  have  been  sold.  In  the  Lancashire  district,  the 
operatives  are  only  working  half  time.  This  is  because  the 
present  cotton  crop  is  immense  and  the  great  quantities  of 
cotton  coming  in  next  month  will  make  the  prices  drop. 


SPECIAL  BRANDS  OF  WHITE  WOOL  BLANKETS. 

The  Wyld-Darling  Co.,  Limited,  Toronto,  report  in  their 
staple  department  large  sales  for  special  brands  of  white  wool 
blankets.  They  carry  all  sizes  in  North  Pole,  Arctic  and  fine 
wools.  In  grey  blankets  they  have  all  weights  in  B.B.,  South 
Pole  and  heavy  wool.  In  their  grey  and  navy  flannels  they 
have  all  widths  now  in  stock.  In  this  line  they  report  larger 
sales  than  for  some  seasons  back. 

In  wrapperettes  they  made  preparations  for  Exhibition 
and  opening  trade  with  repeats  of  all  imported  lines,  which 
can  be  retailed  at  from  8  to  25c.  These  lines  are  confined  to 
themselves.  In  Canadian  lines  they  carry  all  makes  to  retail 
from  6  to  15c.  and  think  it  will  pay  all  retailers  to  see  theie 
before  making  purchases. 


LADIES'    SUITINGS. 


In  ladies'  suitings,  John  Macdonald  &  Co.  are  showing  a 
large  variety,  comprising  newest  effects  in  black  and  whites 
and  in  mixture  of  browns  and  homespuns,  greys,  blacks, 
broadcloths,  and  Venetians,  and  in  all  the  newest  shades. 
They  also  show  a  large  range  in  German  and  English  mantle 
beavers,  comprising  all  the  newest  shades  in  fawns,  browns, 
blacks,  blues,  greens,  tans.  Also  for  ladies'  suitings  they  are 
carrying  a  large  range  of  black  and  blue  worsteds  and  serges, 
suitable  for  skirts  and  costumes. 


Knox,  Morgan  &  Co 


Wholesale  Dry  Goods, 


^  ^  HAniLTON,  ONT. 


Liberal  Purchasing  Warranted 

Conditions  warrant  retail  merchants  placing  their  assorting  orders  early. 
Prices  are  advancing  and  many  lines  will  be  difficult  to  procure  in  time  from  the  Mills. 
Crops  and  manufacturing  conditions  are  good. 

IVe  are  fortunately  well  stocked  and  expect  our  contracts  will  be  filled  in  time  by  the 

Manufacturers. 
Our  Hosiery ,  Smallware,  and  Ladies'  Underwear  Departments  are  very  complete. 
Early  repeats  for  Men's  Underwear  will  be  filled  at  old  prices. 
We  are  in  a  position  to  fill  all  orders  for  Dress  Linings,  Black  and  Colored  Sateens, 

Canvas,  etc.,  and  for  most  of  the  lines  which  are  likely  to  be  advanced. 
Special  Purchase — Boys'  Fleeced  Shirts  and  Drawers,  20  to  J2'in.     Ask  for  samples ^ 

Letter  Orders  carefully  and  promptly  attended  to. 
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Dress  Goods  Trade. 


Ex  MANY  \va3-s  business  in  tlie  dress  p^oods  departments 
of  the  wholesale  houses  is  quiet.  A  number  of  the 
travellers  are  off,  and  will  be  for  a  week  yet,  and  orders 
now  being  received  are  mainly  for  staples  that  the  trade 
must  have.  There  is  apparently  a  good  deal  of  uncer- 
tainty in  regard  to  what  will  take  for  Fall  and  Winter,  and 
colors  and  materials  which  a  month  or  so  ago  were  looked 
upon  hopefully  b3' jobbers  have  not  become  as  prominent  as 
was  expected  of  them.  One  of  the  managers  of  a  big  dresp 
goods  department  in  a  leading  wholesale  house  calls  it  a 
"freak  season." 

"We  have  never  been  so  discouraged  before,"  he  said. 
"The  sorting  trade  in  Summer  goods  was  wretched — simply 
wretched.  We  expect  Fall  to  be  a  good  season,  but  we  are 
verv'  much  puzzled  as  to  what  will  go  best.  Retailers  show  a 
great  deal  of  hesitation  in  buying  the  newest  things.  One  of 
the  travellers  came  in  to  me  this  morning  and  said,  'There's 
no  use  ;  I  can't  sell  the  goods.  I'll  throw  up  my  job  if  you 
think  that  I'm  letting  business  go  by^  but  it's  impossible  to 
get  the  trade  to  get  down  to  buying.'  " 
«        «        * 

This  is  taking  rather  a  gloomy  view  of  things,  and  the 
majority  of  jobbers  do  not  look  upon  it  in  that  light.  They 
report  a  good  demand  for  heavy  -goods,  friezes,  cheviots, 
homespuns,  etc.  While  it  is  not  probable  that  such  materials 
will  find  the  favor  during  the  coming  Fall  and  Winter  seasons 
that  they  met  with  during  the  past  two  or  thiee  years,  yet 
there  is  apparently  to  be  a  good  demand  for  them.  The  cold, 
wet  Summer  has  doubtless  brought  these  heavy  cloths  into 
more  kindly  notice;  many  heavy  skirts  have  been  taken  which 
under  ordinary  circumstances  would  not  have  been  worn. 
And  this  popularity  is  not  likely  to  leave  such  cloths  as  long 
as  the  cold  weather  is  with  us. 

*        »        • 

Camel's  hair  effects  continue  to  grow  in  popularity,  and 
present  indications  are  that  these  cloths  will  be  even  more 
in  demand  than  was  at  first  thought  likely.  Reports  from 
Paris  state  that  camel's  hair  effects  are  well  thought  of,  and  in 
New  York  the  trade  is  also  paying  them  considerable  attention. 
Zibelines  also  are  good,  in  both  rough  and  smooth  finishes. 
In  this  line  a  favorite  style  is  a  solid  ground  with  white  hairs 
on  the  surface.     This  is  frequently  seen  in  all  cloths  of  similar 

effect. 

*        •        » 

As  to  the  Scotch  plaids,  which  were  pronounced  good  for 
Fall  and  Winter,  one  house  report  an  excellent  business 
in  them ;  but  the  majority  of  Canadian  jobbers  have  not 
given  them  as  much  attention  as  some  other  novelties.  It  is 
some  time  since  these  Scotch  effects  were  popular  as  dress 
materials,  and  their  introduction  this  year  is  likely  to  be 
followed  by  either  great  success  or  flat  failure.  No  middle 
course  is  as  likely.  Those  who  have  done  any  amount  of 
business  in  them  report  the  demand  best  for  the  more  sub- 
dued tones,  green,  blue,  black  and  combinations  of  these, 
relieved  by  a  touch  of  some  brighter  color.  White  and  black 
combinations  in  walking  suits  have  been  successful  with  the 
American  trade,  which  shows  a  good  deal  of  interest  in  these 
materials.  But  their  purchases  of  the  goods  are  reported  to 
be  not  equal  to  their  interest  b^'  a  good  deal. 
«        *        « 

Velvets  have  not  disappointed  jobbers.  It  is  apparent  that 
both  velvets  and  velveteens  will  be  prominent  factors  in  the 
dress  goods   trade   of  Fall   and    Winter.     Fancy   velvets   for 


waists  have  come  to  the  front  of  late.  As  yet  their  position 
in  the  Canadian  trade  is  not  a  strong  one,  but  they  are  well 
spoken  of  by  American  buyers,  and  the  trade  here  will  doubt- 
less be  affected  to  some  extent  by  that  fact.  The  metallic 
printed  velvets  have  held  their  own.  Blacks  and  dark  blues  are 
the  best  colors.  A  few  shades  of  red,  and  light  blues  have  been 
shown,  but  they  do  not  sell  as  well.  Nor  have  they  the  nice 
appearance  of  the  dark  grounds.  Bedford  cords  are  well 
thought  of  A  variety  of  shades  have  been  going  fairly  well 
in  these,  including  browns  and  drabs. 

•  *        * 

A  feature  in  the  silks  is  the  strong  price  of  taffetas.  There 
has  been  no  change  in  the  price  locally.  A  New  York  report, 
however,  states  that  they  are  10  per  cent,  dearer,  which,  at 
least,  will  render  prices  here  very  firm.  Taffetas  are  in  great 
demand,  manufacturers  of  waists  being  especially  good  buy- 
ers. Moires  and  moire  antiques,  as  we  have  all  along  said, 
are  doing  well.  One  house  report  greater  sales  for  their  line 
of  these  silks  than  they  ever  before  experienced. 
»        ♦        « 

A  certain  dress  goods  authority  expresses  himself  as  rather 
bewildered  as  regards  what  color  to  "go  strong  on."  He  has 
had  great  faith  in  browns  in  a  variety  of  shades  for  some  time, 
as,  indeed,  have  most  of  those  buyers  who  visited  the 
European  market,  and,  along  with'  other  buyers,  he  made 
fairly  heavy  purchases  in  that  color.  Now  he  fears  that  blue 
will  be  the  rage,  and  eclipse  the  brown  shades  Blue  is  certain 
to  be  a  leading  color  during  the  coming  season,  to  judge  by 
the  buying.  But  other  jobbers  speak  well  of  brown,  and  it 
is  likely  that  the  demand  for  that  color,  in  any  case,  would  be 
delayed  until  the  last  moment.  The  trade  has  never  taken  too 
kindly  to  brown.  Old  rose  has  scarcely  come  up  to  expecta- 
tions, except  in  one  or  two  materials. 

♦  »        » 

Wyld-Darling  Co.'s  Specialties. 

The  Wyld-Darling  Companv,  Limited,  Toronto,  are  show- 
ing a  vast  range  of  French  dustproof  cheviots,  amazon  and 
Venetian  cloths,  poplins  and  zibelines,  all  in  a  great  variety 
of  new  and  up-to-date  shades.  They  show  a  special  velour 
cashmere,  fine  count  cashmere,  4-2  in.  wide,  to  retail  at  50c. 
They  have  also  a  splendid  range  of  magnificent  values  in  black 
broad  and  Venetian  cloths,  to  retail  at  50c.  up. 

"Noppe-de-ette,"  knicker  effect  or  basket  weave  are  prov- 
ing very  popular. 

They  are  carrying  a  heavy  stock  of  blousings  in  printed 
flannels,  satin  striped  Bedford  cords,  Dresden  stripes,  all  of 
which  can  be  retailed  over  the  counter  at  50c.  with  a  good 
profit.  This  is  a  very  down-to-date  line,  very  similar  to  best 
selling  lines  of  blousings  in  New  York.  They  also  show 
printed  velvet  for  blouses  which  can  be  retailed  from  40c.  up. 
They  have  in  stock  their  well-known  lines  of  black  satins  in 
full  range  of  prices  to  be  retailed  from  37V'2C.  to  $3  per  yd. 
They  are  carrying  as  well  their  peau  de  soie  silk  with 
"Imperial  brand,  guaranteed  to  wear"  stamped  on  the 
selvage.  This  is  sure  to  be  retailed  with  good  results.  They 
have  in  stock  a  large  range  of  black  and  colored  taffetas  and 
tamolines  in  their  usual  large  range  of  shades. 


A  Feature  of  the  Dress  Goods  Trade. 

In  the  dress  good  department  of  The  W.  R.  Brock  Com- 
pany, Limited,  Toronto,  it  was  remarked  to  the  Dry  Goods 
Review  that  business  has  been  holding  principally  about  a 
few  lines,  with  the  result  that  the  bulk  of  the  trade  has  been 
done  in  eight  or  ten  styles  of  goods.  These  have  been  prin- 
cipall3'  plain  silk  colors,  and  black  and  blue  cheviots,  in  both 
plain  and  novelty  weaves.  The  open  basket  patterns  in  this 
stock  have  proved  themselves  very  popular.  There  has  also 
been  a  heavy  business  in  zibelines,  of  which  the  firm  handle  all 
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LISTER  &  CO.,  Limited 

Manningham  Mills,  BRADFORD. 


•wvwwvwwwvwwvwi 


Silk  Velvets 


IMPROVED  Finish.     Black  and  Colors. 
For  Millinery  and  Dress  Purposes. 


Panne  and  Mirror  Velvets, 
Coronation  Velvets, 
Silk  Dress  Plush 


As  the  demand  for  Silk  Velvets  is 
expected  to  be  large, 


EARLY  ORDERS  ARE  URGENT. 


An  Opportunity 


to  Concert  Dead  Stock 

into  Lwe  Money 


Goods  that  have  become  unsalable,  because  they  are  soiled,  off  color,  or 
out  of  style,  can  be  converted  into  practically  new  goods  by  being  properly 
dyed.     Don't  sell  them  below  cost  until  you  have  tried  this  method. 

For  over  a  quarter  of  a  century  we  have  been  cleaning  and  dyeing 

— Dress  Goods,  Tweeds,  Ribbons,  Braids, 

— Hosiery,  Feathers  and  Piumes 

— and  various  other  articles  for  the  trade. 

Write  for  information, 


R    PARKER  &  CO., 

Dyers  and  Finishers, 

Head  Office  and  Works:    787-791  Yonge  Street,  TORONTO,  ONT. 


MONTREAL    BRANCH:    1958  Notre  Dame   Street. 
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qualities  from  the  19c.  goods  to  the  $1.50  goods.  The  bulk  of 
the  business  has  been  done  on  the  lower  grades. 

Plain  Venetians,  box  cloths,  colored  satin  cloths,  all  plain, 
bright  -  finished  goods  are  shown  in  great  variety  by  The 
Brock  Company.  In  lighter  textures,  open  canvas,  both  in 
black  and  colors,  is  also  shown. 

In  blouse  stuffs,  embroidered  cashmeres  and  printed  satin 
cloths  are  the  most  popular,  though  a  good  many  printed 
flannels  are  still  sold.     Plain  flannels  have  a  very  fair  sale. 

Black  silks  are  very  strong,  while  black  peau  de  soies  and 
tafietas  are  great  sellers.  Indeed,  business  in  black  silks  this 
season  has  been  phenomenal. 

In  colors,  soft  textures,  such  as  soft  liberty  satins  and 
louisines,  etc.,  have  been  popular.  Colored  taffetas  are  still 
holding  fair  and  the  velveteen  lousiness  is  brisk. 


A  Fine  Assortment. 

A  whole  new  range  of  tucked,  embroidered  and  openwork 
lisse  inserted  silks  for  blouses  is  in  stock  with  Brophy,  Cains 
&  Co.,  in  white,  black  and  creams.  Also  plain  and  tucked 
goods,  with  Prussian  stripes. 


New  Goods. 

Amongst  the  new  goods  received  by  Brophy,  Cains  &  Co. 
are  corded  velvets,  in  all  colors,  and  a  handsome  range  of 
printed  velveteens,  to  retail  at  50c.  to  $1.25.  A  big  stock  of 
embroidered  cashmeres  and  flannels,  in  a  variety  of  designs,  is 
now  shown. 


New  Walking  Skirt. 


A  handsome  line  of  freize  walking  skirts,  in  black  and 
grey,  pleated  and  trimmed  with  strappings,  and  cut  from  the 
very  latest  patterns  are  shown  by  Brophy,  Cains  &  Co. 


Montreal  Fashions. 

S.  Grecnshiclds,  Son  &  Co.,  Montreal,  report  good  sales 
for  their  new  line  of  tartans  for  Fall  dress  goods  trade.  The 
range  in  colors  includes  all  those  of  the  Scottish  clans,  rang- 
ing from  the  brightest  to  handsome  effects  in  green,  black  and 
white,  etc.  In  finnettelaines  they  have  surpassed  themselves, 
the  assortment  being  more  varied  than  ever  before.  The  trade 
has  apparently  appreciated  this,  and  have  ordered  heavily. 
In  heavier  cloths,  like  friezes,  homespuns,  etc.,  the  stock  is  also 
large.  These  will  be  much  worn,  to  judge  bj'  the  sales  reported 
in  this  department.  Velveteens,  velvets,  Bedford  cords,  etc., 
are  among  their  quick-moving  lines,  and  in  metallic  velvets 
they  are  experiencing  a  splendid  demand. 


A  Variety  of  Dress  Goods. 

In  dress  goods  plain  goods  are  the  correct  thing.  In  pearly 
finish,  Venetians,  amazons,  box  cloths  and  zibelines  are  fashion- 
able. John  Macdonald  &  Co.  are  finding  navy  and  black 
serges  strong;  also  satin  cloths  and  colored  and  black  poplins. 
For  evening  dress  silk  sublime  is  used  extensively  in  light 
shades. 

They  have  an  extra  fine  lot  of  French  flannels  for  waist 
purposes,  tea  gowns,  in  spots,  stripes,  checks,  oriental  effects 
and  plain.  They  have  a  fine  big  stock  in  colored  and  black 
henriettas. 

In  their  ready-made  goods,  sales  are  increasing  rapidly  in 
blouses,  wrappers,  underskirts,  overskirts,  dressing  coats  and 


children's  dresses.  They  are  doing  an  exceedingly  large  busi- 
ness in  their  ready-made  department.  A  strong  feature  of 
their  trade  is  their  imported  and  domestic  hosiery,  under- 
clothing and  gloves.  They  have  a  full  assortment  of  black  and 
colored  velveteens  of  their  special  brand. 

Ribbons  are  proving  strong;  also  black  and  colored  silks 
and  satins  of  all  descriptions.  John  Macdonald  &  Co.  are 
now  carrying  Bonnet's  silks;  also  all  descriptions  of  knitted 
wool  goods. 


SOMETHING    NEW    IN    HANDKERCHIEFS. 

S.  Greenshields,  Son  &  Co.  are  now  showing  the  greatest 
values  in  plain  and  hemstitched  handkerchiefs  they  have  ever 
offered.  Swiss  embroidered  handkerchiefs  are  also  shown,  at 
what  is  claimed  to  be  the  best  values  on  the  market.  Some 
specials  are  their  lines  to  retail  at  5,  10,  15,  20  and  25c. 


OUT   OF  SIGHT. 


One  of  the  improvements  that  marks  the  stores  of  the 
present  day  is  the  effort  to  put  out  of  sight  as  much  as  pos- 
sible all  departments  which  are  not  strictly  connected  with 
the  sale  of  merchandise.  Counting-rooms  and  bookkeepers' 
offices  are  placed  on  an  upper  floor,  or  it  may  be  on  a  balcony. 
The  customer  finds  no  attraction  in  seeing  a  number  of  three- 
doUar-a-week  girls  dressed  in  their  working  clothes  passing 
their  spare  time  in  "chinning."  So  the  bundle  department 
has  been  removed  out  of  sight.  And  this  not  only  because 
such  a  department  is  not  attractive,  but  the  space  it  formerly' 
occupied  is  of  great  value  in  the  display  and  sale  of  merchan- 
dise. 

A  good  many  merchants  fail  to  see  the  importance  of  such 
changes.  They  dislike  to  alter  the  arrangement  of  their  store, 
and  so  the  old  methods  are  continued. 

This  is  a  great  mistake.  The  character  of  an  establish- 
ment is  gauged  by  just  such  conditions  as  these.  The  selling 
departments  are  the  stage  on  which  the  play  is  enacted.  The 
bookkeeping,  bun  Jle-wrapping,  delivery  and  matters  of  that 
kind  should  be  done  behind  the  scenes.  The3'  are  just  as  much 
out  of  place  when  visible  as  would  be  a  lot  of  scene-shifters 
(technically  known  as  "grips"),  gas  men  and  prompters 
mingling  with  the  actors  and  actresses  on  the  stage. — Dry 
Goods  Economist. 


WOULD  SAVE  MUCH  TIME. 

Wholesale  houses  could  save  quite  a  good  deal  of  trouble 
and  time  to  their  retail  customers  if  when  acknowledging  the 
receipt  of  an  order  they  would  state  the  class  of  goods  which 
the  purchase  calls  for.  In  the  case  of  stores  having  a  number  of 
departments  it  becomes  necessary  for  the  man  who  opens  the 
mail,  on  receipt  of  such  acknowledgements,  to  go  around  the 
store  from  one  department  to  another  in  order  to  ascertain  to 
which  particular  one  it  belongs. 

The  trouble  which  would  be  caused  the  wholesale  house  in 
giving  the  information  would  be  infinitesimal  in  comparison 
with  the  loss  of  time  which  the  lack  of  such  a  statement 
causes  the  retailer  or  his  employe. 

This  may  be  thought  a  small  matter,  yet  it  is  just  these 
little  things  which  cause  so  much  anno3'ance — as  suggested  in 
the  story  of  the  man  who  remarked  that  "he  had  never 
been  bothered  bj'  an  elephant,  but  when  it  came  to  fleas  the 
contrary  was  the  case." — Dry  Goods  Economist. 


Mr.  A.  K.   Dunke,  of  Berlin,   will  cover  the  west  for  The 
Star  Whitewear  Manufacturing  Co.,  of  Berlin,  Oat. 
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Established   1785. 


^^ADE    Map^ 


BEE  HIVE 
Knitting  Wools 


MADE    BY_ 


R  EGi  STERED 


J.  &  J.  BALDWIIV,  & 
PARTNERS,   Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Hakers  of 

All  Kinds  of  Knitting  Wools 


KNOWN  ALL  OVER  THE  OIVILIZED  WORLD. 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Merino  Fingering 
Soft  Knitting  Wool 


Vest  and  Silk  Vest  Wool 

Lady  Betty  Pyrenees 

Shetland  Fleecy 

Andalusian  Dresden 


All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering 


Mending 


Agent 


Especially  adapted  for  Hand  and  Machine  Knitting.         \ 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.     \     ^^LinCSLH     ISfill 

Wholesale  Only.  *  Send  for  Samples.         )     Montreal  and  Toronto. 


ZP-CTLL    STIi.A.:PS    .J^l^lD    SHOE    L.A.BELS 


smiiT  j^isiiD  TjrisfJDJiiTi'v^:Eij^:Ei  l.a.bels 


FOR     CLOAKS 


Low  Prices 


FOR     SKIRTS 


SUPPLIED  AT  SHORT  NOTICE. 

Artistic  Designs  Furnished. 

WRITE    FOR    SAMPLES    TO 


FOR 

SUITS 

Qu 

ickest 

Deli 

very 

FOR 

FURS 

GERMAN  ARTISTIC  WEAVING  GO., 


Factories!  Crefeld,  Germany,  and  Pompton  Lakes,  N.J. 

274  &  276  CHURCH  ST.,  NEW  YORK. 

Canadian  Office:  TORONTO,  14  Melinda  St. 
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Laces  and  Trimmings. 


WISE,  indeed,  was  the  jobber  who  gave  particular  atten- 
tion to  his  trimmings  department  for  Fall  and  Winter. 
His  judgment  and  enterprise  are  being  well  rewarded. 
The  movement  in  almost  all  kinds  of  trimmings  is  of  the  best, 
laces,  ribbons,  braids,  beads  and  many  other  forms  of  dress 
adornment  being  in  demand  for  cold  weather  costumes,  as 
well  as  for  garments  for  present  wear.  High  and  low  grades 
will  alike  receive  their  share  of  trimmings,  and  garments  for 
morning,  afternoon  and  evening  wear,  for  indoors  and  out- 
doors, will  not  be  entirely  satisfactory  to  their  wearers  unless 
set  off  by  some  trimming  or  other. 

One  of  the  most  satisfactory  features  of  the  present 
season's  business  in  lace  trimmings  has  been  the  unusually 
large  sales  of  the  most  artistic  and  expensive  goods.  A  few 
of  the  Canadian  buyers  during  their  search  through  the 
European  markets  for  Fall  goods  made  good  purchases  of  a 
more  costly  class  of  lace  trimmings  and  garments  than  they 
had  ever  before  handled,  having  confidence  that  the  more  pro- 
gressive of  their  customers  would  take  them,  after  an  inspec- 
tion of  their  workmanship  and  quality.  In  this  they  were 
not  disappointed.  Goods  which  heretofore  were  to  a  certain 
extent  confined  to  the  city  stores  were  picked  up  by  many 
country  dealers,  who  had  formerly  limited  their  purchases  to 
the  commoner,  medium-priced  laces.  It  is  not  only  the 
generall3'  prosperous  condition  of  the  country  which  influenced 
such  merchants  in  selecting  these  finer  grades;  but  the  wide- 
awake members  of  the  Canadian  dry  goods  trade  are  recog- 
nizing the  fact  that,  as  we  grow  richer  and  more  populous,  the 
better  class  of  goods  are  increasing  in  demand,  the  cheap 
stuffs  being  left  behind  with  the  cheap  store  and  the  cheap 
customer.  It  is  the  successful  merchant  who  keeps  moving  up 
with  his  customers — always  a  little  ahead  of  them — and  who 
is  prepared  to  supply  the  articles  as  the  public  taste,  which  he 
has  helped  to  cultivate,  grows  for  them. 


Laces  occupy  an  important  position  in  all  trimmings 
departments  this  year.  The  handsome  Arabian  point  laces, 
although  of  the  most  expensive  class,  have  been  well  received, 
the  Paris,  or  linen  shade,  being  especially  well  liked.  But 
there  is  no  great  demand  for  one  style  of  lace  to  the  exclusion 
of  others.  All  are  going  well,  and  the  lower-priced  laces  are  in 
good  demand.  The  use  of  lace  as  a  trimming  is  apparently 
not  to  be  confined  to  the  richer  garments. 

A  bright  future  is  considered  to  belong  to  braids.  Although 
mohairs  are  shown,  it  is  not  thought  that  they  will  be  found 
nearly  as  satisfactory  as  the  finer  silk  braids,  which  can  be 
handled  much  easier  and  made  up  into  a  greater  variety  of 
designs,  as  well  as  presenting  a  neater  and  more  ribbon-like 
effect.  In  combination  with  velvet  garments,  braids  are 
expected  to  be  very  much  used,  although,  for  that  matter,  all 
sorts  of  dress  materials  are  likely  to  come  in  for  their  share  of 
this  trimming.  Black  and  white  are  the  two  leading  colors,  a 
few  fancy  shades  being  also  shown.  The  braids  are  made  up 
into  stylish  ribbon  effects,  bows,  knots,  etc.,  and  a  number 
of  widths  are  in  use,  ranging  from  about  one-half  to  three 
inches. 

Spangles  are  good,  and  jet  is  used  as  an  entire  wrist 
covering  in  some  of  the  more  dressy  garments.  Black  and 
steel  beads  are  very  much  in  evidence,  but  for  the  fancy  effects, 
like  turquoise,  emerald,  etc.,  there  is  a  fair  demand.  It  is  said 
that  the  Queen  has  shown  a  great  liking  for  spangled  dresses, 
which,  if  true,  is  likely  to  have  a  certain  effect  on  the  demand 
for  them  in  this  country. 

Ribbons  continue  to  move  well  in  all  the  season's  popular 
colors,  and  that  we  are  to  see  them  greatly  used  as  trimmings 
of  various  sorts  connot  be  doubted.  Their  popularity  in 
millinery  has  certainl}'  had  something  to  do  with  the  favor 
with  which  they  have  been  received  as  dress  trimmings. 
Ribbon  flowers,  roses  especially,  are  becoming  a  rage,  and 
much  artistic  ability  has  been  shown  in  their  design.  All 
shades  are  worn.  The  continued  popularitj'  of  the  black 
velvet  ribbons,  with  satin  or  cotton  backs,  causes  no  surprise, 
and  needs  only  a  passing  mention.  They  have  apparently 
become  a  solid  staple. 


A  Neatly  Arranged  Interior. 
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JAPAN  HABUTAI 

2o-in.,   27  in.     All  colors. 


JAPAN  TAFFETA 

20  in.,   23-in.,   27-in.,  36-in. 
Black,    White   and  Colors. 


SILK  HANDKERCHIEFS 

White,  Colored,  Initialed,  Embroidered, 
etc.,  etc. 


SILK  MUFFLERS 

Square  and   Made-Up  Styles. 
White,  Black  and  Colors. 


ART  EMBROIDERY  GOODS 

Japanese  Drapes,  Table  Covers, 
Scarfs,  Cushion  Tops,  etc.,  etc. 


K.  l^niKAWA  £*  CO. 


J^ANLTACTLRERS 

and   IMPORTERS 


TORONTO. 
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The  Gait  Knitting  Co 


LIMITED 


GALT,  ONTARIO 

Underwear, 

Eiderdown 
Specialties,  /^^er  brand 

Shoe  Linings. 


REPRESENTATIVES  : 

Ontario,  -            McClung  &   Burns,  Toronto. 

Quebec,  -            P.   DeGruchy,   Montreal. 

Maritime  Prov.,    J.   A.    Murray,   St.  John. 

Man.  and  B,C  ,      Bryce  &  Co.,  Winnipeg. 


Have 
You  a 
Long^hHp 
Corset  ? 


The 


B*^  C* 


are  the  Be»t 


Manufactured   by 


Brush  &  Co.,  Toronto 


The  Watson  Manufacturing  Co. 


PARIS,  CANADA. 


to 

Limited 


Manufacturers  of 


Ladies'  -^^  Children's 
Knitted  Underwear. 


SELLING    AGENTS. 


McCLUNG  &  BURNS, 

TORONTO, 

ONT. 


A.   L.  GILPIN, 

MONTREAL, 

QUE. 


J.  A.   MURRAY, 

ST.  JOHN, 

N.B. 


J.  A.  BRVSON   &  CO., 

WINNIPEG, 

MAN. 
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WOOL  QUILTS 

From  $6.95  to  $13.00  per  dozen. 

PURITAS  QUILTS 


Dark  Fancy  Colors. 
Assorted  Designs. 


From  $11.50  to  $45.00  per  dozen. 


LANATUS  QUILTS 


Light  and  Medium  Colors. 
Very  Choice  Designs. 


Medium  Colors. 

Carded  "Lambs- Wool"  Filling. 


From  $27.00  to  $33.00  per  dozen. 


EIDERDOWN  QUILTS 


Exclusive  Designs 
in  choice 
Imported  Sateens. 


From  $36.00  to  $75.00  per  dozen. 


Our  Travellers  are  showing  these  lines  now,  but,  if  they  do  not  visit  you  in  the 
very  near  future,  we  will  gladly  send  samples  for  your  approval. 

THE  ALASKA  FEATHER  AND  DOWN  COMPANY 

OF    MONTREAL    limited. 


Dekitbam,  £Mim  ^  €o. 


\  SILK  nOLSE 


The  place  to  buy  SILKS  right.  Perhaps  you  are  a  customer — if  not,  it  will  pay  you  to 
get  our  prices  and  place  an  opening  order  now.  Our  stock  is  very  complete.  We  carry 
also  a  full  range  of  Black  and  Colored  Velvets  and  Ribbons.     We  have 


CVERYTniNQ  IN  $ILK5 


That's  new  and  desirable  in  ALL  THE  WANTED  SHADES.    Letter  orders  promptly 
attended  to.     Write  for  samples. 


DEBENHAM  &  CO. 


LONDON 
PARIS 
BRUSSELS 
JAPAN 


Debenham,  Caldecott  &  Co. 

77  YORK  ST. 

TORONTO. 


DEBENHAM  &  CO. 

NEW  YORK 
MELBOURNE 
SYDNEY 
CAPE  TOWN 
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TRAVELLERS  are  now  out  on  the  road.  Trade  for  next 
season  is  progressing  favorably.  Manufacturers  are 
confident  of  doing  a  heavy  trade.  The  Northwest  is 
looked  upon  to  bring  in  good  business.  Dealers  do  not  expect 
too  much  from  British  Columbia.  Labor  troubles  there  are 
rife.  Recently  one  coal  company  laid  off  500  men.  Reports 
from  St.  John  and  Halifax  augur  exceptionally  good  business  ; 
prospects  are  exceedinglj-  bright. 

*        «        • 

Styles  now  are  practically  settled.  A  large  number  of 
novelties  are  out  just  recently  in  handkerchief  effects.  Drawers 
are  being  shown  in  handkerchief  effects. 

«        »        * 

A  noticeable  feature  of  this  year's  trade  is  that  a  large 
number  of  dry  goods  merchants  in  smaller  towns  are  hand- 
ling white  goods  on  an  increased  scale.  Women  are  beginning 
to  look  upon  white  goods  as  thej'  did  upon  shirts.  The  period 
when  every  woman  believed  she  was' the  most  capable  person 
to  make  her  husband's  shirt  has  passed.  Women  now  arc 
beginning  to  look  at  the  superior  make  of  factory  productions 
of  white  goods  for  ladies  and  children. 

•  •        * 

One  feature  of  the  white  goods  trade  is  notable.  The 
volume  of  the  white  trade  is  done  on  the  road,  and  practically 
none  is  done  in  the  houses.  Merchants  are  guided  in  their 
purchases  of  white  goods  by  the  discretion  of  the  lady  in 
charge  of  the  white  goods  department.  She  accompanies 
him  to  the  sample-rooms.  For  other  classes  of  goods,  the  mer- 
chant trusts  to  his  own  knowledge  to  a  greater  extent,  and 
considerable  purchasing  is  done  by  him  on  his  visits  to  manu- 
facturing centres. 

*  •        « 

Another  feature  of  the  white  goods  trade  is  that  Ontario 
places  orders  more  slowly  than  the  Northwest.  This  is 
unavoidable,  because  distance  forces  the  Northwest  to  place 
orders  early  to  facilitate  shipment.  As  a  consequence,  some 
manufacturers  have  adopted  the  plan  of  stocking  flannelettes 
and  goods  that  sell  most  freely  to  meet  late  orders. 


of  the  cjueen  of  textiles.  In  the  mercerized  brocades,  for 
instance,  that  are  to  be  so  popular  this  Fall  and  the  fad  of  the 
coming  Spring  season,  a  class  of  fabrics  has  been  developed. 

At  first  hands  business  for  Spring  delivery  is  progressing 
in  a  very  satisfactory  manner.  From  both  jobbers  and  cutters 
the  duplicate  demand  for  popular  lines  is  large  and  is  not 
restricted,  except  in  low-grade  staples,  by  any  doubts  regard- 
ing the  maintenance  of  current  prices.  On  even  the  latter, 
however,  there  are  few  manufacturers  who  will  now  discount 
a  future  lower  price  for  cotton  and  cloths  than  they  would 
earlier  in  the  season.  Such  price  irregularities  as  exist  on  low- 
grade  lawns,  nainsooks,  etc.,  are  on  spots  or  near  deliveries. 

Some  carried-over  stocks  of  sheer  goods  of  low  and 
medium  grade  have  been  cleaned  up  at  concessions,  but  the 
market  as  a  whole  is  very  firm.  It  is  strongest,  in  fact,  on 
such  heavy  goods  as  piques,  oxfords  and  allied  fabrics — lines 
that  would  ordinarily  feel  the  decline  in  cotton  first  It  is 
simply  a  case  of  demand  being  in  excess  of  the  future  avail- 
able supply. 

•        «        * 

I  'Wlfiite^wear  Setle- 

4,  We  need  ibe  space  the  Whitevieor  now    occupies  for  fall  and  wioler 

«*)  I'nderwcar.     This  is  your  lime  to  be  economical. 


Ladies'  white  un<lerskirts.  6ne  Ions- 
dale,  wiih  9  in.  lucked  flounce,  sale 
price 75C 

Ladies'  white  underskirts,  fine  Ions- 
dale.  9  11.,  lucked  flounce,  etnbroid 
ery  Irimmeil,  sale  price $i  oo 

Ladies'  white  underskirts,  "fine  long- 
clotb.  bemsliicbed  tucks  and  inser- 
tion with  9  in.  embroidery  frill,  sale 
price $3  oo 

Ladies'  fine  lonsdale  gowns.  Empress 
St} Je,  tucked  yoke  and  revers.  fine 
muslin  frills,  sale  price $1.00 

Ladies'  gowns,  fine  lousdale  with 
tucks,  insertion  aud  embroidery, 
sale  price $1  50 

Ladies'  fine  lonsdale  gowns.  t»icl<ed 
front,  embroidery  irimnied  collar, 
sale  pr'ce .■,. f  i-5o 

Ladies'  embroiderv  trimmed  fine  lons- 
dale gowns,  all  over  embroidery 
yoke,  sale  price 5i.6s 


Ladies*  lonsdale  cambric  drawers. 
6  tucks,  sale  price  35c 

Ladies'  fine  lonsdale  drawers,  hem- 
stitched tucks,  sale  price  4Sc  and 

: 50c 

La  lies'  fine  lonsdale  drawers,  6 
tucks  and  embroidery  trimmed, 
sale  prce • -65c 

Ladies'  fine  lonsdale  drawers  with 
hemstitched  lucks,  frills,  inser- 
tion and  embroidery,  sale  price 
75c,  Q5^  and  $1.35 

Ladies'  corset  covers,  heavy  lons- 
dale, sizes  33  1040.  sale  price  30C 

t.adiep"  corset  covers,  good  quality 
lonsdale.  enibroidery  Irimmed. 
sizes  32  to  40.  sale  price  25c.  30c 
and  '.,^ 37>ic 

Ladies*  heavy  lonsdale  drawers 
lace  trimmed,  sale  price 25^ 


Wm.  Foreman  &  Co*. 

A  neat  advertisement  and  modest  withal.  The  reason- 
ableness of  the  headlines  will  invite  attention  to  the  articles 
for  sale. 


Fall  blouses  have  bishop  sleeve  and  band  cuff;  in  silk  and 
finer  classes  of  goods  puff  elbows  will  be  fashionable.  Lace 
collars  will  be  used  extensively. 

•  •        • 

Light  effects  will  be  satisfactory  on  Spring  blouses ;  also 
spots  and  rings.  It  is  expected  that  the  wrapper  business  will 
be  on  a  more  solid  basis,  although  it  is  too  early  to*  speak 
definitely  of  the  quality  of  the  trade.  The  United  States,  in 
wrappers,  gives  bigger  promise  than  last  year. 

A  good  sorting  trade  is  being  done. 

*  •        « 

WHITE    QOODS    THE    YEAR    AROUND. 

In  "ye  olden  time"  the  retailing  of  white  goods  for  waists 
and  costumes  was  concentrated  into  three  Summer  months, 
remarks  Dry  Goods  Economist.  Now  the  white  goods  season 
extends  from  January  1  to  December  31.  The  change  was 
inaugurated  this  year,  and  the  new  calendar  will  remain  in 
force  as  long  as  white  is  becoming  to  the  fair  sex. 

The  textile  industry,  in  fact,  owes  more  to  mercerization 
for  its  beautifying  and  elevation  of  one-time  humble  and  cheap 
cottons  rather  than  for  its  comparatively  successful  imitations 


FOUR  CLOTHS  OF  EXTRA  VALUE. 

The  important  piece  of  information  was  picked  up  by  The 
Dry  Goods  Review  in  the  flannelette  department  of  The  W.  R. 
Brock  Co.,  Limited,  that  the  Toronto  house  of  that  firm,  in 
combination  with  the  Montreal  house,  had  contracted  with 
the  mills  to  manufacture  specially  for  them  four  cloths  of  extra 
value.  On  these  they  have  already  done  an  enormous  busi- 
ness. In  fact,  the  demand  for  these  new  goods  has  been  so 
heavy  that  it  has  been  difficult  to  get  the  goods  quick  enough 
to  fill  orders. 

No.  90  is  a  27-inch,  light  and  dark  stripes,  and  can  be 
retailed  at  5c. 

No.  140  is  a  .S3-inch  ditto,  which  can  be  retailed  at  8c. 

No.  150  is  a  34-inch,  commonly  called  yard  wide,  light  and 
dark  stripes,  and  retails  at  9c. 

No.  178  is  a  30-inch  gingham  check  flannelette,  in  blue, 
pink  and  fawn  checks, running  fromVs-inch  solid  check  to  some 
2-inch  combinations.  These,  being  made  with  printed  yarns, 
are  fully  equal  to  the  regular  10c.  cloth,  at  which  price  this 
line  can  be  retailed. 

All  of  the  above  are  from  10  to  20  per  cent,  below  regular 
prices  and  well  worth3-  of  the  inspection  of  the  keenest  buyers. 
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1903     SPRING     1903 

S.  Greenshiekls,  Son  &  Co. 

MONTREAL 


WOOLLEN  DEPARTMENT. 

Our  travellers  will  be  out  about  the  10th,  with  a  full  line  of 
Woollens  and  Tailors'  Trimmings.  They  will  offer  some  special 
values  in  Serges  and  Worsted  Suitings,  and  it  will  pay  you  to  see 
our  range  before  buying. 
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Down  Comforters, 

Cotton  Comforters, 
White  Cushions, 
White  Cosies, 

White  Muff  Beds, 


Letter  Orders 
Carefully  and 
Promptly 
Filled 

Price  Lists 

Upon 

Application. 


Bed  Pillows, 

Covered  Cushions, 

Covered  Cosies. 


j  The  Toronto  Feather  &  Down  Co., 


Limited 


t 


Factory,  Office  and  Sample  Room,  74  King  St.  West,  TORONTO 
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I      Ladies'   NecK^vear. 

ONE  important  feature  of  the  Fall  season  in  ladies'  neck- 
wear is  the  great  variet3'  in  the  styles  of  ruft's  shown. 
This  popular  form  of  neck  adornment  bids  fair  to  be  in 
even  greater  favor  during  the  early  Fall  than  it  has  been.  In 
the  st3-les  for  the  coming  season  manj'  novelties  have  been 
introduced,  and  never  was  there  a  time  when  the  dealer  had  to 
use  greater  judgment  or  display  more  taste  in  buying  for  his 
customers  than  the  present. 

»    »    » 

In  the  great  majority  of  the  latest  boas  the  ruft"  around  the 
neck  is  seen.  It  is  apparent  that  the  favor  with  which  this 
was  received  during  the  past  Spring  and  Summer  seasons  has 
convinced  manufacturers  that  it  is  the  fashion  on  which  they 
can  most  safely  rely  for  the  coming  Fall. 

Chiffon  and  taffeta  are  the  materials  of  which  the  great 
majority  of  Fall  styles  are  made.  The  fancier  effects,  such  as 
feathers,  flowers,  etc.,  while  they  will,  no  doubt,  appear  among 
the  new  styles,  are  not  looked  upon  with  very  much  favor  by 
the  bulk  of  the  trade.  It  is  even  doubted  if  these  fancy  effects 
will  be  as  much  in  evidence  as  they  were  last  year.  Combina- 
tions of  chiffon  and  taffeta  are  also  prominent,  the  taffeta 
being  usually  placed  around  the  neck.  Black  is  very  much  to 
the  front  again,  and  combinations  of  black  and  white  will  be 
worn  greatly. 

Ruffs  and  ruches  are  flat  as  a  general  thing,  and  this  style 
has  been  enlarged  upon  until  the  collar  has  become  a  cape. 
The  tendency  in  all  boas  is  towards  the  cape  effect,  a  favorite 
style  being  the  triple  cape,  each  cape  being  about  half  the  width 
of  that  underneath  it.  The  ruches,  when  turned  down  around 
the  neck,  have  much  the  appearance  of  the  old-fashioned 
mantilla,  but  are  neater  and  more  artistic  in  design. 
»    *    * 

•  The  use  of  motifs  and  lace  on  this  season's  boas  will  be  a 
prominent  feature.  The  former  are  very  much  used  in  black 
on  the  white  boas  and  produce  a  striking  effect.  Several  sizes 
are  shown,  ranging  from  very  small  ones  up  to  some  about 

three  inches  square. 

*  ^    * 

The  lace  collars  shown  to  the  trade  include  some  of  the 
finest  goods  that  have  yet  been  brought  to  this  country;  and 
it  is  a  pleasure  to  record  that  they  have  met  with  the  most 
encouraging  sales.  They  are  shown  in  black,  white,  and  the 
popular  Paris  shade.  Combinations  of  black  and  white  are 
frequently  shown  and  should  be  among  the  leading  lines. 
Taffeta  is  often  combined  with  the  lace,  and  the  collar  cer- 
tainly loses  nothing  in  beauty  by  the  combination. 

Silk  and  satin  ties  of  the  four-in-hand  variety  are  well 
thought  of.  The  initialed  tie,  which  has  been  selling  fairly  well 
during  the  past  few  weeks,  is  expected  to  go  again  in  the  Fall. 

*  *    * 

The  collars  are  rather  broad  as  a  general  thing,  and  are 
designed  in  many  different  laces,  Irish  point,  Arabian,  renais- 
sance, Plauen  and  Duchess  being  prominent. 

*  *    * 

Stock  collars  of  many  sorts  are  selling  well.  One  of  the 
latest  styles  is  a  small  affair,  with  small  clerical  tabs  hanging 
in  front.    This  is  reported  to  have  taken  the  popular  fancy  in 


the  United  States,  and  may  be  a  favorite  here.  It  is  rather 
too  faddish,  however,  to  remain  in  vogue  for  any  length  of 
time. 

The  Favorite  Ruff. 

During  the  earlv  Spring  it  was  thought  by  dealers  that  the 
ruffs,  which  were  having  a  considerable  sale  at  the  time, 
would  be  merely  a  Spring  novelty  and  would  be  confined  to 
that  season.  Notwithstanding,  the  ruff  was  very  well 
received  and  bade  fair  to  remain  a  permanent  favorite.  Orders 
for  ruffs  for  Fall  wear  have  been  coming  in  so  freely  that  there 
is  no  doubt  that  the  ruff  will  be  a  leader  during  the  coming 
season.  Compared  with  the  corresponding  period  prior  to 
the  Spring  season,  the  sale  just  now  has  been  far  in  advance. 

The  vivid  green  is  still  much  in  evidence  in  all  women's 
neckwear. 


WOOL  HOSE. 

S.  Greenshields,  Son  &  Co.  are  showing  special  values  in 
wool  hose.  The  trade  should  see  samples  or  order  sample 
dozens  of  their  No.  A116,  A166,  A167,  and  796  lines,  ti  retail 
at  25c.  Others  to  retail  at  35  to  50c.  are  of  splendid  value. 
The  stock  of  ladies'  and  children's  Fall  underwear  is  one  of 
the  largest  on  the  market.  Amongst  them  are  some  special 
values  controlled  by  this  house,  which  sell  at  the  most  popular 
retail  prices.  The  stock  of  laces  is  still  pretty  complete,  not- 
withstanding that  this  has  been  their  best  year  on  this  line  of 
goods  The  demand  for  embroideries  they  report  still  active. 
They  are  making  extensive  sales  every  day. 


BROCK'S    EXHIBITION    SPECIALS. 

During  the  Exhibition  weeks  The  W.  R.  Brock  Company, 
Limited,  are  showing  some  specialties  in  their  smallwares 
department.    From  a  long  list  we  select  a  few  lines  : 

To  retail  at  25c.:  "Brocknit"  black  cashmere  socks,  "Scotch" 
4-lb.  grey  wool  socks,  "ABF"  black  worsted  rib  socks,  "Beats- 
all  "  wool  socks  at  20  and  25c.,  "Peg-Top"  heavy  ribbed  black 
wool  hose,  "VNII"  heavy  ribbed  black  wool  hose,  "  German" 
2/1  ribbed  black  worsted  hose,  "Shiner"  plain  black  worsted 
hose,  "Italy"  and  "Cairo"  ribbed  cashmere  hose.  "Startler" 
ladies'  ribbed  vests,  "Ombre"  ladies'  ribbed  vests.  "  B33 " 
black  cashmere  gloves,  "B186"  ringwood  gloves,  "Wooller" 
men's  heavy  hand-made  mitts,  "M"  men's  handmade  mitts, 
"MlOO"  harvest  mitts,  round  or  one  finger,  "Durable"  and 
"Special"  braces,  "Way's"  mufflers,  "XA"  "XB"  and  "XC" 
padded  mufflers,  "WJC"  plain  wool  hose,  fleeced  cotton  hose. 
No.  35  mottled  ladies'  drawers,  No.  45  natural  ladies' drawers. 
No.  55  white  ladies'  drawers,  "  TC  "  plain  black  cashmere  hose. 

To  retail  at  50c.  :  "S90"  ribbed  black  cashmere  socks, 
"  AE  "  ribbed  black  cashmere  hose,  "Twig"  ribbed  black 
worsted  hose,  "  Hickory ''  fulled  lumbermen's  hose,  "  Plunder" 
men's  striped  Arctic  underwear,  "S12"  lined  mule  mitts, 
"Pontiac  "  fulled  wool  mitts,  "  Pearl"  ladies'  ribbed  vests' 
"Devaney"  ladies'  ribbed  vests,  "King"  overalls — 33*4  per 
cent,  below  regular  prices,  "F218"  flannelette  nightshirts, 
"  W209  "  braces,  "JW"  men's  Mocha  gloves,  "  P30  "  men's 
kid  gloves,  "  B198  "  cardinal  ringwood  gloves,  girls'  Arctic 
vests  and  drawers. 

To  retail  at  $1  :  "Kingston"  umbrellas,  "Butterscotch" 
umbrellas,  "Argonaut"  sweaters,  black,  white,  cardinal  and 
navy  blue. 

Further  specials  :  Mill  clearing  lot  of  men's  fleeced  under- 
wear at  a  price,  fleeced  combination  suits,  new  Saxony  yarn — 
cheapest  in  the  trade,  waterproof  coats  and  mantles  and  rain- 
proof coats  and  mantles — send  forcatalogue.  Ringwood  gloves 
in  red,  black,  white  or  fancy,  for  men,  women  and  children, 
cashmere  gloves  of  all  kinds,  knitted  wool  goods  of  all  kinds, 
novelties  from  Berlin,  Leicester,  United  States  and  Canada. 


THE  DRY  GOODS  REVIEW 


27 


TTCOE^HI  A  ©DIFFgKEraigg 


m  (§[L@w[ 


)EC  THAT 

YOU 
GET THE 

RIGHT 

KIND. 


STOREY'S  CLOVES  ARE  STANDARD  FOR  EXCELLENCE 
OF  NIATERIAL,  FIT,  STYLE,  WORKMANSHIP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 

We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Etc 

THE  GLOVERS  OF  CANADA. 


FIBRONE 


The 

only 

perfect 


IT  IS  A  COMBINA- 
TION  OF 


,~^r"-^ 


^1  190: 


OCT 

Collar 


Foundation. 


LIGHTNESS  and  OURABILITY 


No.  306. — 2i/2='nch,  nuslin. 
No.  506.— Point  Huslin,    =        =        = 
No.  902.  — Point  Chiffon  and  Silk, 
No.  902.— 2y2=inch,  Chiffon  and  Silk, 


Sample 

by 

Mail. 


$1.45  per  doz. 
1.50 

3.00        " 
300        " 


^C^ 


"''^Tsi^^O^ 


15  inch. 


F.  ROBERTSON  &  CO.,    -    TORONTO 


SOLE    AGENTS 


Be  Sure  You  Get  the  Best 

Raton's  Scotch  Boot  and 


Shoe  Laces 


"BEAT  ALL  GERMAN   IMITATIONS." 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

See     IMam^     on     Ev^ry     Box. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sale    Agen-ts   -For    Canada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 
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CloaKs  and  Mantles. 


The  Leading  Styles. 


LAST  month  it  would  have  been  utterly  impossible  to 
say  anything  certain  about  Fall  styles.  This  month 
manufacturers  are  able  to  tell  at  least  what  lines 
the  retailers  have  favored,  though  they  cannot  say 
as  yet  how  the  fickle  public  will  view  these  matters. 
At  best  they  can  but  go  by  the  styles  set  by  the  New  York 
fashion  moulders,  which  invariably  become  the  prevailing 
thing  in  Canada  as  well. 

The  three-quarter  coat,  with  semi-fitted  back,  is  very 
popular.  These,  in  grey  cloths  with  soft  finish,  such  as  friezes 
and  cheviots,  are  the  leading  lines.  Of  course,  the  coat  of 
newest  style,  which  alwa3's  runs  to  the  extreme,  is  known  as 
the  "  Monte  Carlo."  It  has  very  loose  wide  sleeves,  and  is 
made  in  27-in.  and  32-in.  sizes. 

Suits  and  skirts  are  growing  very  fast  in  public  favor, 
especially  the  separate  skirt.  These  latter  are  very  easily 
handled  by  drygoodsmen.  Stripes  a^d  fancy  tweeds  are  very 
popular.  One  of  the  newest  things  in  suits  is  the  "Corona- 
tion" tweed,  with  the  new  slot  seam.  The  leading  colors  are 
grej'S,  blacks  and  fawns. 

The  very  latest  in  the  separate  skirt  is  the  kilted  variety, 
which,  as  the  name  implies,  is  a  skirt  formed  with  perpendicu- 
lar pleats  all  around  the  skirt.  These  are  made  up  unlined 
and  mostly  of  soft  goods,  such  as  cheviots,  tweeds,  etc. 

Toronto  manufacturers  are  all  doing  a  big  business,  and 
they  have  every  confidence  in  the  truth  of  the  statement  that 
this  Fall  will  see  a  phenomenal  volume  of  trade  in  all  lines. 

Northway's  Catalogue. 

A  handsome  art  catalogue  has  just  been  issued  by  John 
Northway  &  Son,  Limited,  dealing  with  their  enormous  busi- 
ness on  Wellington  street  west,  Toronto.  This  catalogue  has 
already  been  scattered  far  and  wide  over  the  country,  and 
business  men  can  see  for  themselves  the  extent  and  value  of 
the  firm's  business.  The  Dry  Goods  Review  was  told  that  at 
present  the  Northway  Company  were  unable  to  cover  the 
orders  sent  in,  much  less  to  gain  new  business,  owing  to  the 
remarkable  growth  in  their  trade. 

Spring  Skirts. 

Already,  with  Fall  business  barely  begun,  the  management 
of  The  S.  F.  McKinnon  Company,  Limited,  are  making  active 
preparations  for  next  Spring's  trade.  To  The  Dry  Goods 
Review  the  important  news  was  supplied  that  already  a 
range  of  Spring  skirts  was  being  placed  on  the  market.  Within 
a  few  weeks  the  company's  travellers  will  be  despatched  with 
these  goods  all  over  the  country,  and  the  Spring  trade  will 
have  begun.  The  growth  of  the  skirt  business  within  a  com- 
paratively short  period  has  been  remarkable,  and  the  Mc- 
Kinnon Compay,  having  grasped  the  importance  of  the  ready- 
made  skirt  business,  are  to-day  well  abreast  of  the  trade. 

Talk  With  a  Maker. 

Mr.  Calkins,  of  the  Merchants  Cloak  Company,  has  been 
telling  The  Dry  Goods  Review  something  about  what  is 
doing  in  the  cloak  line.  He  says  the  28  to  32-inch  coats  are 
the  correct  staple  article,  while  the  fashionable  makes  are  from 
38  to  42  inches,  which  sell  at  higher  prices.  Between  these 
two  sizes  coats  do  not  look  well.  They  are  not  long  enough 
to  be  fashionable  and  too  long  to  be  correct. 


There  are,  of  course,  novelties  in  all  lengths,  and  quite  a 
few  ulsters  and  newmarkets  are  being  sold.  As  for  colors, 
blacks  and  greys  are  most  popular,  while  dark  navies  are 
taking  fairly  well.  Fawns  are  pretty  well  out  of  the  fashion. 
In  fact,  Mr.  Calkins  remarked  that  the  women's  cloaks  are 
following  the  lines  of  the  men's  coats  pretty  closeh',  being  of 
the  same  material  and  same  colors. 

Taffeta-trimmed  and  satin-trimmed  skirts  are  no  longer 
fashionable  The  popular  thing  is  made  with  seven  gores, 
fitted  m  nicely  to  below  the  knee  and  then  spreading  out  in  a 
good  flare.  A  favorite  is  made  with  slotted  seams  and  wide 
tucks  on  the  gore. 

Our  Monthly  Chat. 

"Not  much  change  in  the  situation,"  was  about  the  sum 
and  substance  of  the  greeting  given  The  Dry  Goods  Review 
by  one  of  the'  directors  of  S.  F.  McKinnon  &  Company, 
Limited,  Toronto,  when  he  was  requested  to  supply  some 
information  concerning  the  present  condition  of  the  mantle 
trade.  Apart  from  the  fact  that  nearly  all  orders  have  been 
shipped  and  that  everything  will  be  out  by  September  1,  there 
has  been  little  change  since  the  last  number  of  The  Dry  Goods 
Review  was  published.  Repeat  orders  are  now  becoming  the 
order  of  the  day,  and  large  numbers  are  beginning  to  pour  in. 

Of  course,  as  the  director  remarked,  the  volume  of  busi- 
ness this  year  has  considerably  exceeded  that  of  last  year,  and, 
is  still  on  the  increase.  The  mantles  that  have  been  most 
desired  have  been  the  28  to  30-in.  and  the  38  to  42-in  varie- 
ties, while  there  has  been  a  fair  demand  for  raglans  and  56-in. 
ulsters.  The  most  desirable  shades  have  been  the  blacks  and 
greys.  Fawns  have  gradually  gone  out  of  fashion,  being 
replaced  largely  by  Oxford.  Self-colored  linings  and  not 
brilliant-colored  linings  are  the  rule  of  the  da}'.  In  the  skirt 
department  there  has  been  an  unprecedented  run  on  ready- 
made  goods,  and  these  are  daily  becoming  more  popular. 

The  McKinnon  Company  have  just  issued  a  very  hand- 
some catalogue  dealing  with  all  the  departments  of  their  large 
business.  It  has  been  mailed  to  the  trade  all  over  the  country, 
but,  if  any  omissions  have  been  made,  the  firm  will  gladly 
supply  copies  to  those  desiring  them. 

State  of  the  Trade. 

Manufacturers  of  cloaks  and  mantles  in  Toronto  are,  for 
the  most  part,  in  the  midst  of  shipping,  though  many  have 
about  completed  this  detail  of  their  work.  Last  year  there 
was  a  considerable  delay  in  making  shipments,  owing  to  the 
difficulties  experienced  by  the  mills  in  delivering  cloth.  This 
year,  on  the  contrary,  the  mills  have  delivered  their  goods 
promptly,  with  the  consequence  that  manufacturers  have  like- 
wise been  able  to  produce  their  manufactured  articles  on  time. 

Several  years  ago  Canadian  manafacturers  were  appre- 
hensive that  the  "  made-in-Germany  "  mantles  would  swamp 
the  market  here,  and  for  a  time  it  did  look  as  if  the  German- 
made  articles  would  become  the  staple  on  the  Canadian 
market.  Fortunately,  this  state  of  affairs  no  longer  exists, 
and  the  manufacturers  of  this  country  have  made  good  their 
hold  on  the  market. 


ADVANCE  IN  JAPAN  SILK. 

K.  Ishikawa  &  Co.  report  as  follows :  "The  present  style 
tendency  favors  Japanese  silks.  Japan  habutai  and  Japan 
taffeta  are  in  good  demand.  There  has  been  a  big  run  on20-in. 
Japan  silk.  The  price  has  advanced  10  per  cent.  We  have, 
fortunately,  made  preparation  for  the  heavy  demand,  and  are 
still  giving  the  old  quotations.  Silk  handkerchief  business  for 
this  Fall  has  proved  very  satisfactory,  especially  in  initial 
handkerchiefs.  Ladies'  embroidered  handkerchiefs  are  coming 
to  the  front,  and  we  have  about  a  hundred  different  st^-les. 
Black  silk  mufflers  are  also  in  good  demand." 
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SIR  G.   WILLIAMS     ^ 
F,  G.  WILLIAMS 
H.  WILLIAMS 
A.  T.  WILLIAMS 


WAREHOUSES: 


69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 
43,  44,  45,  46,  49,  50  Paternoster  Row. 
I,  2,  5,  6,  7,  8,  London  House  Yard. 


M.UUtiJdCtOf'tCS f   Warwick  Lane  and  Paternoster  Buildings, 

ESTABLISHED  NEARLY  70  YEARS. 

O^K^M^'^  1^1%     jCk^K       Canadian  Buyers  should  not  fail,  when 

UUIUIiaLIUII  ICai.  i„  London,  to  call  in  St.  Paul's  Church- 
yard. We  are  essentially  a  Fancy  House  and  Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 

Our  S|)ecialties  are  .  .  . 

Millinery  and  Millinery  MaterialSy 
Fancy  Lace  Goods,  Blouses.  Chiffons, 
Fancy  Costumes,  Mantles,  British  and 
Foreign  Dress  Materials,  Prints,  Silks 
and  Velvets,  Ribbons,  Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application 

Our  Mr.  Cliffe,  who  visits  Canada  twice  a  year,  is  now  in  Montreal.  He 
will  be  glad  to  hear  from  any  friends  at  his  usual  central  address.  The  Windsor 
Hotel,  Montreal. 
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SMALLWARi:S  AND  FANCY 
GOODS. 


Some  of  the  Latest  Novelties. 

IX  the  fancy  goods  department  of  The  W.  R.  Brock  Com- 
pany, Limited,  Toronto,  new  goods  have  just  been  passed 
into  stock  for  the  opening  weeks,  consisting  of  the  latest 
novelties  in  collar  and  cuff"  sets,  lace  and  applique  collars, 
turnover  collars,  silk  applique  trimmings  in  black  and  cream, 
new  veilings,  lace  beadings,  chatelaine  bags  (to  retail  from 
50c.  to  $3  each),  fancy  garter  elastics,  Florodora  combs,  etc. 


A  New  Linen  Spool. 

A  novelty  in  the  smallware  department  of  The  W.  R. 
Brock  Co.,  Limited,  is  a  new  linen  spool,  guaranteed  to  be  the 
best  quality,  to  retail  at  5c.,  assorted  in  black,  whitey  brown 
and  drab.  With  every  gross  a  neat  counter  cabinet  is  given, 
holding  three  dozen.  They  are  sold  in  gross  lots  only, 
assorted. 

Shawls  and  Clouds. 

The  \V.  R.  Brock  Company,  Limited,  Toronto,  are  carry- 
ing a  large  assortment  of  honeycomb,  fancy-knit  and  umbrella 
shawls,  fascinators,  ice  wool  shawls,  children's  wool  overalls, 
polka  jackets,  cardigan  vests  and  jackets,  wool  hoods,  toques, 
tams,  bootees,  infantees,  mits,  gaiters,  clouds  and  other 
knitted  wool  goods,  a  much  larger  assortment  than  is  carried 
by  most  houses,  who  do  not  handle  a  large  variety  of  these 
goods  on  account  of  the  immense  details  and  the  room  they 
occupy.  Brock's  goods  are  the  best  turned  out  from  the 
largest  factories  in  Germany,  England  and  Canada. 

Fall  Cashmere  Goods. 

S.  Greenshields,  Son  &  Co  have  on  hand  for  the  Fall  sea- 
son a  fine  range  of  cashmere  gloves  at  exceptional  values. 
The  trade  should  not  fail  to  see  them  In  cashmere  hosiery, 
their  trade  is  increasing  beyond  all  expectations,  due,  no  doubt, 
to  the  excellent  values  offered.  An  immense  variety  of  plain 
and  ribbed  goods  for  ladies  and  children  is  shown.  The  range 
of  fancy  woollens,  including  infantees,  bootees,  polkas,  toques, 
sashes,  gaiters,  etc  ,  are  shown  at  unequalled  values,  and  as  a 
consequence  the  different  lines  are  being  picked  up  rapidly  by 
shrewd  buyers. 

Royal  Shetland  Floss. 

Royal  Shetland  floss  is  sold  exclusively  by  The  Gault 
Brothers  Co.,  Limited.  It  is  made  by  J.  &  J.  Baldwin  Co., 
which  is  sufficient  guarantee  of  its  quality,  and  is  put  up  in 
tissue  paper,  long  fold,  16-oz.  pounds.  There  has  been  a 
tremendous  sale  of  this  line  during  the  season,  and  buyers  will 
find  a  full  line  of  white  and  other  colors  now  in  stock. 

The  Wyld-Darling  Co.,  Limited. 

Wyld-Darling  Co.,  Limited,  have  just  received  a  shipment 
of  the  latest  stj'les  in  ladies'  waterproof  and  showerproof 
coats  in  three-quarter  and  full-length,  in  navy  and  fawn,  which 
may  be  retailed  from  $3  to  $8  each. 

Their  new  lines  of  ladies'  kid  gloves,  2-domes,  Paris  points, 
"Zettie"  to  retail  at  $1  and  "  Gracioso  "  to  retail  at  $1.25  in 
all  colors  now  in  stock.    These  are  guaranteed  goods. 

Special  values  in  black  cashmere  gloves,  plain  or  fleeced, 
to  retail  from  15  to  40c.   are  being  shown   by  Wyld-Darling 


Co.,  Limited,  and  in  "  Ringwood  "  gloves  a  large  assortment 
in  black,  white  and  fancies  at  popular  prices. 

Black  velvet  ribbons,  all  widths,  in  plain  or  satin  back, 
repeats  now  in  stock  with  the  firm. 

Neck  ribbons  are  reported  by  the  firm  to  be  in  great 
demand.  All  colors  in  No.  925  taffeta,  W50  moire  and 
"  Liberty"  satin  taffeta  may  be  had  for  immediate  deliver}'. 

Wyld-Darling  Co.  are  showing  a  fine  range  of  black,  white 
and  Paris  colors  silk  applique  dress  trimmings  to  retail  from 
25  to  75c.  per  yard.     These  are  the  latest  novelty. 

Flannelette  embroideries  in  white,  pink,  sky,  grey,  scarlet, 
in  various  widths,  to  retail  from  5  to  15c.,  are  in  stock  with 
the  firm. 

The  attention  of  the  trade  is  drawn  to  the  line  of  leather 
goods — purses,  chatelaines  and  wrist  bags.  New  York  styles— 
to  retail  from  25c.  to  $3,  offered  by  Wyld-Darling  Co. 

Special  jobs  in  cashmere  and  wool  ribbed  hosiery  are  being 
shown  by  the  firm  to  retail  at  25c. 


Umbrella    Shawls. 

The  smallwares  department  of  The  Gault  Brothers  Co., 
Limited,  expect  a  large  shipment  of  those  Shetland  floss 
circular  shawls  now  so  much  in  demand,  and  will  be  in  a 
position  to  deliver  the  same  by  September  10  to  15.  Already 
large  orders  are  booked  for  this  shipment,  and  the  balance  will 
soon  be  sold  up,  as  they  were  the  last  lot. 

Their  travellers  are  showing  five  special  lines  to  retail  at 
75c.,  $1,  .'6L25,  $1.50  and  $2,  and  buyers  are  advised  to  place 
their  orders  at  once  and  secure  prompt  delivery. 


Notes  of  the  Smallware  Trade. 

Cardigan  jackets.  No.  553,  to  retail  at  $1,  are  being  shown 
by  The  W.  R.  Brock  Co.,  Limited,  Montreal. 

A  full  assortment  of  18,  20  and  24-in.  silk  gloves,  in 
white,  cream,  linen  and  fancy  colors  is  now  in  stock  with 
Brophy,  Cains  &  Co. 

In  smallwares,  The  W.  R.  Brock  Co.,  Limited,  Montreal, 
are  passing  into  stock  an  excellent  chatelaine  bag  in  black  and 
brown  which  can  be  retailed  at  35c. 

The  W.  R.  Brock  Co.,  Limited,  Montreal,  are  also  showing 
a  special  line  in  men's  umbrellas  to  retail  at  $1,  mercerized 
top,  horn  handle  and  paragon  frame. 

A  new  range  of  braces  is  just  being  passed  into  stock  b}- 
The  W.  R.  Brock  Co.,  Limited.  Montreal.  One  special  leader 
to  retail  at  35c.  is  called  •'  Uncle  Sam." 

In  fleeced  goods,  "Ping"  and  "Pong"  are  reported  by  The 
W.  R.  Brock  Co.,  Limited,  Montreal,  to  be  still  the  leaders, 
which  can  be  retailed  at  450. ;  value  undoubted. 

An  excellent  sale  is  reported  for  their  Fall  printed  flannel- 
'ettes  by  Brophy,  Cains  &  Co.  They  are  showing  a  great 
range  of  American  Saxony  flannels  to  retail  at  12!4c. 

The  W.  R.  Brock  Co.,  Limited,  Toronto,  are  offering  two 
lines  of  ladies'  vests,  ribbed  and  fleeced,  fully  33' 3  per  cent, 
below  good-value  prices.  They  are  listed  as  Nos.  P50  and 
P51. 

The  Gault  Brothers  Co.  Liniited's  smallwares  department 
are  showing  a  large  and  varied  line  of  muslin  and  lawn  aprons 
which  are  having  a  big  sale.  See  travellers'  samples  of  these 
goods. 

A  full  assortment  of  woollen  goods  is  now  stocked  in  the 
smallwares  department  of  The  Gault  Brothers  Co.,  Limited, 
comprising  a  fine  range  of  infantees,  bootees,  mitts,  clouds, 
toques,  hoods,  caps  and  tam-o'shanters. 

The  Gault  Brothers  Co.  have  just  opened  into  stock  a 
repeat  order  of  applique  and  lace  pillow  shams,  bureau  covers 
and  doylies  in  all  sizes  in  applique  and  Battenburg  designs. 
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Grain  Bags. 

26-in.  Flannelettes  to  retail  at  5c. 
34-in.  Flannelettes  to  retail  at  8c. 
Honeycomb  Quilts. 

Percallnes. 
(   Lineneltes  In  all  shades. 
Satanas  for  linings. 

"Seller"  ^°^^'  '^"■^°°' 

Ribbed  Cashmere  Hose. 


V 
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To  retail  from  lOc.  to  25c.  per  pair. 

Clearing  Lines 
Men's  Ribbed  Shirts 
and  Drawers. 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  hy  H.  Hollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers. — We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed  :  "  Window  Dress- 
ing Department." 


D' 


BUILDING  SHOW  WINDOWS. 

URING  the  past  few  months  The  Review  has 
received  several  requests  from  subscribers  for  infor- 
mation on  the  subject  of  proper  methods  of  build- 
ing show  windows.  To  those  contemplating 
building  new  stores  or  making  alterations  in  their 
fronts,  the  following  information  may  be  of  some  interest. 
The  writer  has  given  this  subject  special  study  for  a  number 
of  years  and  the  following  only  explains  his  opinion  after 
close  observations  into  the  most  up-to-date  ideas  in  this  con- 
nection : 

One  merchant  says  in  his  letter  that  he  has  a  50-ft  fron- 
tage and  desires  to  get  all  the  show  space  possible.  The 
drawing  (No.  1)  would  be  to  my  mind  the  most  practical. 
With  a  50-ft.  frontage,  four  nice  windows,  size  11  ft.  by,  say, 
about  8  ft.,  could  be  made.  This  allows  6  ft.  for  a  vestibule. 
The  proper  height  for  a  show  window  is  12  ft.  The  floor  of  a 
window  should  be  about  12  or  15  in.  from  the  street  level,  as 
this  brings  the  display  more  into  prominence  as  the  upper 
portion  is  generally  on  a  level  with  the  eye.  The  backs  of  the 
windows  in   most  of  the   up-to-date  stores  in   America   are 
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mirrors  to  a  height  of  6  ft.  These  are  framed  in  light  oak, 
with  a  heavy  oak  or  cherrj'-finished  cornice  running  along  the 
full  length  of  window.  The  mirror  backgrounds  while  costing 
considerable  are  by  far  the  most  economical,  as  the  trimmer 
can  trim  a  window  in  half  the  time  with  a  back  of  this  kind, 
besides  the  saving  on  other  materials  necessary  where  mirror 
is  not  used.  Over  this  mirror  backing  I  would  suggest  a  cur- 
tain of  plush  or  velour  to  hang  from  the  ceiling  to  top  of  the 
mirror. 

A  splendid  idea  and  one  that  is  meeting  with  great  success 
in  a  frontage  after  the  style  of  the  drawing  No.  1  is  this,  a 
mirror  (double-faced)  set  in  a  solid  oak  frame  on  castors  is 
used  to  divide  the  window  up  into  two  smaller  ones,  then 
when  a  big  elaborate  trim  is  desired  the  rolling  mirror  can  be 


swung  to  one  end  or  to  the  centre  of  the  background,  thus 
giving  you  a  big  window  22-ft.  long.  If  you  desire  to  put  in 
a  frontage  after  this  idea,  the  best  plan  would  be  to  make  two 
big  windows  22  ft.  long  by  8  ft.  wide  and  12  ft.  high.  Then 
divide  them  by  the  aforementioned  suggestion — the  rolling 
mirror. 

I  would  strongly  recommend  all  show  windows  to  have 
ceilings  in  them.  These  should  be  pannelled  and  painted  or 
decorated  with  white  and  gold.  Along  the  outside  edge  of 
windows,  on  a  line  with  the  floors,  a  neat  brass  sign  with  the 
firm's  name  might  be  put. 

One  of  the  most  important  things  in  building  a  show 
window  is  the  means  of  proper  ventilation,  as  in  the  Winter 
season  many  a  dollar  is  lost  through  the  window  display  not 
being  visible  owing  to  defects  in  the  ventilating  of  the  win- 
dows. A  simple  way  of  overcoming  this  is  to  have  small 
holes  made  on  the  lower  and  upper  casings  of  the  windows.  A 
brass  ring  about  the  size  of  a  cent  is  inserted  into  this,  behind 
which  is  a  small  piece  of  fine  wire  netting  same  size  as  the 
ring.  This  keeps  out  insects,  etc.,  and  still  allows  a  current  of 
air  to  circulate  through  it.  This  does  not  make  any  defect  in 
the  outside  appearance. 

Lighting  is  another  consideration.  The  best  means  of 
lighting  is  from  the  top  of  window  over  the  window  pane.  A 
long  zinc  trough,  with  32  candle-power  lights,  placed  length- 
ways is  preferable.  These  troughs  are  lined  with  a  tin  reflector 
which  throws  the  lights  directly  on  the  goods.  With  this  idea 
the  lights  are  distributed  evenly  throughout  the  dispja}-,  if  the 
troughs  are  set  at  the  proper  angle.  Enough  space  should  be 
left  between  the  window-glass  and  the  trough  to  allow  the 
window  curtain  to  run  up  and  down  freely.  In  order  to  get 
an  entrance  to  these  windows  if  backed  with  mirror,  part  of 

the  mirror  backing  has  to 
be  in  sections,  one  over- 
lapping the  other.  These 
are  fitted-  on  a  brass  rail 
so  as  to  slide  easily. 

The  flooring  for  win- 
dows should  be  made  of 
some  soft  wood  and  car- 
peted. Some  firms  are 
making  the  great  mistake 
of  putting  down  tile,  hard- 
wood floors.      These    not 

_vj  onh'  cost  a  great  deal  of 

money,  but  are  not  suit- 
able for  dr3'  goods  win- 
dows. Every  window- 
trimmer  knows  how^  cold-looking  a  millinery  or  silk  display 
looks  on  a  floor  of  this  kind.  Another  thing  is  that  these 
fancy  hardwood  floors  have  to  receive  a  coat  of  oil  now  and 
again,  and  silks  and  light  delicate  stufis  coining  in  contact 
with  this  are  liable  to  suffer  damage.  Another  thing,  is  that 
when  making  a  show  of  silks  or  dress  goods  the  trimmer  has 
to  sh-jw  them  in  an  up-to-date  manner  else  he  is  con- 
sidered no  good  as  a  trimmer.  By  this  I  mean  he  has 
to  arrange  the  goods  in  fancy  drapes,  which  require 
pinning  to  the  floor,  and  it  it  almost  impossible  to  get  a  pin 
into  hardwood  flooring.  Then,  again,  at  Christmas  and 
Easter,  etc.,  when  the  fancy  trims  are  in  demand,  there  is 
generallj'  more  or  less  nailing  and  tacking  to  the  floor  to  be 
done,  and  what  firm  will  stand  for  anj-  trimmer  destroying  a 
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Don't  fail  to  send  for  our 
catalogue  of 

Fine 
Wax 

Figures 


Sole   maker  of  Forms  and  Wax  Figures  in  the  Dominion. 


And  Fixtures  for 
Showing 

Dry  Goods 

Clothing 

Shoes 

Cloaks 

Millinery 

Furnishings 


y.Riclidfdsoo 

Factory  and  Show  Room 

62  Hayter  St.,  Toronto. 

'Phone  Main  3687. 


-and  - 


714  Craig  St.,  Montreal. 


A  PALfllENBERe 

CLOAK  AND 
SUIT    FORJW 

is  as  Valuable  as  an 
Extra   Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
timet  never  gets  sick  or  tired, 
and  never  wants  an  increase 
in  salary.     ,^      ^      J-      ^ 

These  Superior  Forms  are 
the  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  Standard.  The  new  slide  support  and 
the  screw  in  the  top  are  distinct  features  and 
make, the  figure  rigid  and  strong. 

J.  R.  PALMENBERG'S  SONS 

Office  and  Salesroom  :    710  BROADWAY. 
Factory  :  89  and  9 1  West  Third  Street,    N  ©  "NA/'    Y  ^  r  l<C 
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In  Illuminated  Show  Cases  the  genuine  is 
represented  by 

The 

Phillips'  Illuminated 
Cases 

which  are  based  upon  the  only  patents  granted 
in  the  United  States  and  Canada  for  a  show 
case  illuminating  device,     John  Petz,  Patentee. 

There  are  imitations,  but  the  best  imitation 
is  never  without  a  flaw.  Somewhere,  and 
somehow,  poor  workmanship  will  reveal  itself — 
the  lack  of  skill  which  makes  the  poorly  cut 
diamond  only  a  piece  of  glass. 

The  policy  of  making  show  cases  so  good 
that  they  will  last  a  lifetime,  and  so  attractive 
to  the  eye  that  they  are  regarded  as  examples 
of  good  cabinetmaking — this  policy  has  kept 
us  busy  making  show  cases  since  1864. 

Send  for  illustrated  circular  (lithographed  in 
colors)  and  full  particulars. 


JOHN  PHILLIPS  &  CO. 

LIMITED 

DETROIT,  MICH. 
Canadian  Branch  :    WINDSOR,  ONT. 
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hardwood  floor  b.v  driving  tacks  into  it.  The  hardwood  floor- 
ing is  all  right  for  a  furniture  hpuse  or  such  like,  but.  for  a 
department  house  or  a  dry  goods  house  any  trimmer  of 
experience  knows  that  the  pine  floor  carpeted  is  the  proper 
thing. 

The  vestibule  flooring  ought  to  be  of  stone  tiling  with  the 
firm's  name  inlaid. 

Over  the  tops  of  windows  the  full  length  of  the  front  prism 
glass  ought  to  be  put  in.  This  affords  excellent  light  for  the 
interior.  One  of  the  great  faults  in  the  construction  of  win- 
dows is  that  the  counter  space  behind  the  windows  is  often 
very  dark.  Nothing  is  required  more  in  a  store  than  light,  and 
by  the' aid  of  the  prism  glass  over  the  windows  this  difficulty 
of  lack  of  proper  light  inside  is  overcome.  These  prism  glasses 
., should  be  made  in  sections,  say  about  3  ft.  in  length,  so  as 
thev  can  work  on  pivots  like  a  transom.  These  can  be  opened 
in  hot  weather  to 
ventilate  the  store. 
So  much  for  draw- 
ing No.  1. 

The  illustration 
No.  2  shows  what 
could  be  done  with  a 
frontage  of  50  tt. 
The  novelty  in  this 
front  is  that  it  is 
one  massive  show 
front,  and  it  is  un- 
like the  every- day 
style  of  a  building. 
One  building  like  this 
would  be  sure  to 
stand  out  as  the 
most  prominent  on 
the  street.  This  style 
is  being  adopted  by 
many  of  the  leading 
stores  in  the  United 
States.  The  illustra- 
tion is  a  copy  of  a 
pho  togr  aph  of  a 
prominent  firm's 
new  store  in  Hali- 
fa.\,  N.S.  There  are 
many  advantages  in 
a  front  of  this  kind, 
and  it  is  one  to  be 
strongly  recom- 
mended. Triangular 
windows  are  at  each 
side  of  the  entrances 
on  the  lower  floor, 

while  above  the  space  corresponding  to  these  entrances  is 
taken  by  a  window.  In  the  upper  windows  displays  made  on 
forms  are  mainly  chosen,  while  below  those  containing  much 
detail  are  shown.  The  advantage  in  an  arrangement  of  this 
character  is  that  there  is  always  sufficient  space  for  the  more 
elaborate  displays  in  the  lower  windows,  and,  at  the  same 
time,  no  set  back  on  seasonable  trims  of  a  contemporary  char- 
acter. It  is  common  to  find  stores,  when  it  is  timely  to 
introduce  a  display'  of  latest  costumes,  or  when  goods  are  to 
be  shown  on  large  draped  forms,  where  there  is  little  space  left 
to  exhibit  the  many  accessories  that  go  with  these  seasonable 
goods.  In  this  form  of  front  the  displaj^  space  is  doubled, 
and  ample  accommodation  is  made  for  an  exhibit  of  all 
seasonable  goods. 

There  is  good  reason  why  the  upper  front  of  low-ceiled 
stores  should  be  arranged  for  window  display  purposes.  It  is 
rarely  used  for  better  purposes,  and  at  night  the  lighting 
effects  are  so  much  more  brilliant  and  attractive.  And,  again, 
the  irregular  form  of  window  is  to  be  counted  a  big  advan- 


tage. When  they  are  beautifully  trimmed  and  brightly  lighted 
one  can  observe  them  as  a  marked  feature  at  a  distance,  giv- 
ing the  store  an  identity,  however  brilliantly  lighted  the  street 
maA'  appear. 


INTERIOR    FIXTURES. 

A  word  about  interior  fixtures.  The  day  when  high  shelv- 
ing was  in  vogue  has  disappeared  with  old  methods,  and  the 
best  houses  in  the  country  are  going  in  for  the  neat  ir>w 
fixture.  Dress  goods  and  silk  fixtures  should  be  bui'  -  of  li 
oak.  The  height  should  be  about  7  ft.  On  top  of  these  nx- 
tures  neat  tasty  trims  should  be  made  and  changed  daily, 
best  counter  is  the  illuminated  glass  showcase  anc  cornt'"' 
combined.  While  these  are  expensive  they  are  the  si 
economical  in  the  long  run  as  they  soon  pay  for  themselves  by 


Drawing    No.    2 


the  amount  of  goods  sold  through  them.  For  d"  =!  g  )')Js 
counters  the  hardwood  polished   counter  is   prj^'^r;  "  he 

best  height  for  a  hardwood  counter  is  about  32  in  and  'n 
width  about  3G  in.  Modifications  may  be  necessary  ft  r  special 
departments,  as,  for  instance,  gloves.  The  counter  for  this 
department  may  be  somewhat  lower  and  narrower  for  the 
convenience  of  the  customer  and  salesperson  in  fiL,.ing  on  the 
gloves.  This  glove  counter  should  be  covered  with  reo  or 
green  plush  or  felt.  A  sufficient  number  of  stools  for  che 
convenience  of  customers  should  be  provided.  The  sort 
which  swing  under  are  the  best.  A  steam  r  pe  covered 
with  a  perforated  foot  -  rest  run  at  the  base  of  the 
counter  on  the  outside  is  an  admirable  device.  Ever\' 
department  should  be  well  supplied  with  modern  nickel 
fixtures  for  the  display  of  merchandise.  The  T-shaped  fixtures 
can  be  recommended  as  suitable  to  almost  all  lines  in  the  dry 
goods  line,  Goods  can  be  arranged  on  these  o\er  the  fixtures 
and    on    the    counters 
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Make  a  Note 

of  our  address 

and  call 

and  see  us 

when  you  come 

to  town. 


No.  397  No.  397 

.<  Top        Hat  Stand 


Our  Plant 

is  now  so 
thoroughly    equip- 
ped that  we  can 

supply  your 
wants  on  the 

shortest 
possible  notice. 
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No.  160 
Display  Stand 


No.  391  7x9 

Hat  Stand        Ticket  Holder 
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WE  I^AKE  ALL  SORTS  OF 
SPECIAL  FIXTURES. 


ASK  FOR  OUR 
CATALOGUE, 


The  Toronto  Brass  Mfg.  Co.  ^ 


;^Ufl^^ 


93-95  Richmond  Street  West, 


No.  419 
Feather  Stand 


'Phone  n  814. 


.TORONTO,  CAN. 


No.   42r 
Feather  Stand 


DISPLAY   FIXTURES    T 
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Goods. 
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merchants 
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Fixtures  to  brighten   up  their 
stores  and   Display  the   New 

Goods 

to  best 
advantage. 

We  are 
preparing 
to  fill  our 
customers' 

orders 
promptly 

at  very 

Close 

Prices. 
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We  carry  in  stock  or  make  to  order  complete  lines  of  Display 
Fixtures,  Wax  Figures  and  Forms;  Millinery  Stands  of  every 
description;  Veiling  Stands,  Flower  Stands;  Ribbon,  Kid  Glove,  Umbrella  and  Hat  Cabinets: 
Triplicate  Mirrors:  Glass  Counters,  Show  Cases;  Mantle  Racks  and  every  modern  device  for 
the  attractive  display  of  goods.  When  attending  the  Toronto  Wholesale  Millinery  Openings, 
call  on  us  for  quotations.     In  the  meantime,  drop  us  a  Post  Card  for  our  large  Catalogue. 

CLATWORTHY  &  CO.,  46  Richmond  St.  W.,  TORONTO. 
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THE  LATE  MR.  JAS.  S.  SLESSOR. 

ONE  of  Montreal's  most  prominent  merchants,  Mr.  James 
M.  Slessor,  died  on  August  27,  of  apoplexy.      He  had  an 
apopleptic  stroke  in  England  about  a  year  ago,  but  since 
then  has  been  in  good  health.    He  spent  the  evening  previous 
in   playing  whist,  and,  to  all  appearances,  was  in  his   usual 
health.    The  following  morning  he  was  found  dead  in  his  bed. 

The  late  Mr.  Slessor  was  born  in  Scotland  sixty-eight 
years  ago,  coming  to  Canada,  after  a  few  years'  experience  in 
the  dry  goods  business  in  the  Old  Country,  in  1857.  Since 
then  he  has  been  a  Montreal  merchant.  He  first  went  into 
the  retail  store  of  John  Aiken  &  Co.,  and  afterwards  with 
Henry  Morgan  &  Co.  Leaving  the  retail  for  the  wholesale 
trade,  Mr.  Slessor  entered  the  firm  of  James  Johnston  &  Co. 
The  other  partners  of  the  firm  died  and  the  business  was 
formed  into  a  joint  stock  company,  The  W.  R.  Brock  Co. 
joining  it,  the  name  of  the  new  firm  being  The  W.  R.  Brock 
Co.,  Limited.  Of  this  firm  Mr.  Slessor  was  one  of  the  directors 
until  the  first  of  the  present  year,  when  he  retired  from  active 
life. 

Readers  of  The  Dry  Goods  Review  will  perhaps  remember 
a  report  in  the  issue  of  March,  1902,  of  a  banquet  tendered  to 
Mr.  Slessor  by  the  Wholesale  Dry  Goods  Association  of 
Montreal.  The  banquet  was  h61d  on  March  7  and  was 
attended  by  the  representatives  of  the  wholesale  and  retail 
trades,  as  well  as  by  a  number  of  prominent  men  in  other 
walks  of  life. 

The  president  of  the  association,  Mr.  A.  W.  D.  Howell, 
presided  and  spoke  in  part  as  follows : 

"  This  is  a  very  busy  time  in  a  busy  season  and  it  gives 
added  pleasure  to  our  gathering  here  to  have  so  many  busy 
men  with  us.  We  meet  to  do  honor' to  ourselves  by  remem- 
bering one  to  whom  honor  is  due. 

"I  speak  now  on  behalf  of  the  Wholesale  Dry  Goods  Associa- 
tion of  the  Board  of  Trade,  of  which  Association  I  have  the 
honor  to  be  president.  It  was  at  our  regular  monthly  meeting 
held  in  January  that  the  announcement  was  made  made  that 
Mr.  Jas.  Slessor  purposed  withdrawing  from  the  business  with 
which  he  had  been  associated  for  so  many  years — nay,  more, 
we  are  told  that  at  the  annual  meeting  of  his  company,  held 
three  or  four  days  previously  in  Toronto,  he  had  resigned.  To 
the  members  ot  the  Association  the  news  came  as  a  shock.  We 
are  so  accustomed  to  have  Mr.  Slessor  with  us  on  all  occasions 
of  importance — so  accustomed  to  listen  to  him  and  have  his 
advice,  that  when  I  say  the  announcement  came  as  a  shock, 
that  word  hardly  expresses  our  feelings,  it  was  more  like  the 
quick  severing  of  a  close  family  tie.  Mr.  Slessor  was  one  of  the 
Association's  first  members;  he  had  filled,  I  think,  at  various 
times  every  office  in  the  gift  of  the  Association,  and  I  can  con- 
scientiously say  that  I  never  heard  a  murmur  from  any  mem- 
ber as  to  the  manner  in  which  the  duties  appertaining  to  the 
different  offices  had  been  filled  by  Mr.  Slessor.  After  discussion 
and  expiessions  of  regret  trom  our  members,  it  was  resolved 
that  it  was  due  to  Mr.  Slessor  that  we  should  recognize  and 
publicly'  thank  him  for  the  valued  help  he  had  for  many  years 
so  generously  given.  Later  on  it  was  decided  that  an  illumin- 
ated address  would  perhaps  be  the  best  form  in  which  to  con- 
vey to  him  our  hearty  appreciation  of  the  many  services 
rendered." 

Following  the  president's  address,  a  number  of  the  leading 
wholesale  dry  goods  merchants,  including  Messrs.  A.F.  Gault, 
Geo.  Sumner,  Hon.  Senator  Thibaudeau,  and  Geo.  B.  Fraser, 
made  brief  speeches,  all  referring  in  terms  of  the  highest  praise 
to  their  associations  in  business  with  Mr.  Slessor. 

A  beautifully  illuminated  address  was  presented  to  him. 

In  his  reply,  Mr.  Slessor  gave  a  rapid  sketch  of  his  career, 
saying  that  he  had  crossed  the  ocean  137   times.      When  he 


came  to  Canada  for  the  first  time  the  voyage  occupied  40 
days. 

Mr.  Slessor's  wife  died  some  years  ago.  He  leaves  four 
children.  Messrs.  W.  P.  and  Jas.  F.  Slessor,  of  The  W.  R. 
Brock  Co.,  Mrs.  Dr.  D.  F.  Gurd  and  Mrs.  Duncan  Stewart. 

The  funeral,  which  was  held  on  Friday,  August  29,  from 
his  late  residence  on  Dorchester  street  to  Mount  Royal  Ceme- 
tery, was  attended  by  nearly  every  prominent  citizen  of 
Montreal,  whether  of  business  or  social  circles.  Carrying  out 
the  deceased's  wishes,  there  were  no  palllbearers,  and  the 
funeral  was  of  the  simplest.  Rev.  Dr.  Ross,  of  the  Presbyterian 
College,  conducted  the  service. 

Among  those  present  were:  Bishop  Carmichael,  Hon. 
Senator  Mackay,  Messrs.  Samuel  Hird,  J.  P.  Cleghorn,  James 
A.  Ogilvy,  Henry  Morton,  Robt.  Kerr,  Lieut.-Col.  E.  B. 
Bu.steed,  G.  E.  Roberton,  J.  McD.  Hains,  Wm.  Reid,  David 
Morrice,  Charles  Alexander,  Charles  Garth,  W.  J.  Morrice,  L. 
N.  Dupuis,  Robert  Hampson,  T.  E.  Hodgson,  Robert  Booth, 
Samuel  Elliott,  W.  S.  Huntley,  R.  D.  Stokes,  P.  M.  Wickham, 
A.  E.  West,  T.  E.  Cunningham,  Jas.  J.  Pollock,  S.  Silverman, 
John  A.  Robertson,  Geo.  L.  Caines,  A.  Rogers,  H.  Nightingale, 
Dr.  D.  F.  Gurd,  A.  D.  Gurd,  F.  B.  Gurd,  John  Macintosh,  Geo. 
Hyde,  David  Crawford,  T.  Cummings  and  Jonathan  Hodgson. 


THE  MODERN  FIXTURE. 

Amid  all  the  changes  and  improvements  that  are  being 
made  to-day  in  retail  stores  there  is  one  tendency  that  stands 
out  more  prominently  than  all  others.  This  is  the  effort  to 
create  the  idea  of  spaciousness  throughout  the  store.  With  this 
end  in  view  the  old,  high  shelvings  have  been  done  away  with, 
and  new  fixtures  have  been  put  in  which  allow  of  a  clear  sweep 
of  view  from  any  portion  of  the  floor. 

This  low  shelving  greatly  enhances  the  appearance  of  an\^ 
establishment.  It  has,  however,  another  advantage,  and  one 
which  is  equally  important.  One  cannot  sell  goods  by  hiding 
them  away  in  shelves  or  drawers.  They  must  be  displayed. 
The  high  fixtures,  with  their  large  supply  of  shelf  room,  were 
the  direct  cause  of  goods  being  tucked  away  and  lost  sight  of. 
There  is  no  room  for  such  a  condition  in  the  new-fangled  kind, 
and  stock  is  kept  in  a  correspondingly  better  condition. 

Then,  too,  these  lower  shelves  offer  much  better  oppor- 
tunity for  the  display  of  goods  on  the  top  of  the  fixtures. 
Visitors  do  not  have  to  crick  their  necks  in  order  to  see  the 
fine  show  of  merchandise.  By  placing  small  nickel  stands  on 
top  of  this  fixture  goods  can  be  exhibited  more  attractively. 
The  latest  wrinkle,  however,  is  to  have  the  glass  showcases 
surmounting  the  fixtures  lit  up  with  electric  lights.  The  effect 
is  very  beautiful  and  will  greatly  improve  the  appearance  of 
any  store. — Dry  Goods  Economist. 


RAINPROOF  GOATS. 

The  W.  R.  Brock  Co.,  Montreal,  have  this  week  passed 
into  stock  a  splendid  range  of  ladies'  and  men's  rubber  and 
rainproof  coats.  These  garments  are  the  very  latest  style, 
having  the  new  sleeve  and  flare  skirt.  In  misses',  one  line  with 
fancy  hood  is  one  of  the  season's  novelties. 


LADIES'  AND  CHILDREN'S  VESTS. 

In  ladies'  ribbed  vests  the  following  numbers  which  are 
leaders  with  The  W.  R.  Brock  Co.,  Limited,  Montreal,  are 
good  value  :  502  natural  to  retail  at  25c.,  "Alice"  natural 
to  retail  at  25c.,  521  in  white  to  retail  at  25c.,  "Ada"  to 
retail  at  50c.,  516  to  retail  at  75c.,  and  the  "Lily"  to  retail 
at  $1.  Drawers  to  match,  both  open  and  closed.  Scarlet 
tights  are  a  novelty  to  retail  at  $1.  The  firm  also  carry  a 
very  complete  range  of  children's  woollen  vests  in  all  qualities. 
Ladies'  fleeced  vests  or  waists  to  retail  at  25c.  have  been 
remarkable  sellers. 
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GOODS    we:ll    displayed    are    half    sold." 


our  "Coronation" 


FLOOR  CASE  is  a  little  better  than  the  best. 
We  say  so,  others  say  so.    Write  for  particulars. 

We  are  manufacturers  of  high-grade  Interior 
Bank,  Office  and  Store  Fittings,  Glass  Floor 
Cases,  Counter  Cases,  Wall  Cases,  of  all  designs 
and  dimensions. 


Dominion  Show  Case  Co., 


OFFICE  AND  FACTORY: 
53  RICHMOND  ST.  E. 


Toronto 


THE   MERCHANTS   MERCANTILE  CO. 

260  St.  James  St..  Montreal. 
MERCANTILE   REPORTS   AND  COLLECTIONS. 

Our  method  of  furnishingcommercial  reports  to  oursubscribers  gives  prompt 
and  reliable  information  to  date.  Every  modern  facility  for  the  collection  of  claim- 
Tel.  Main  ipSS- 


—  (s\      of.G'5'Cwrr) 


ESTflBLlSHtD  J 

/CSAJONIC 


1  S30.  3 


MAHUFAGTURERg)    OF 


piia 


CURTAIN  HOOKS  Etc. 

BIRMIHGMA/A,  EHGLAMD. 


SOMETHINGLNEW  JUST  OPENED 

A    special   department    for   the    quick   and   careful 
handling  of  MAIL  ORDERS. 

I    AAA    GOOD  NA^HITE     BUSINESS 
)VVU     ENVELOPES,     $I.OO. 

;VoteheBd.s,    Billheads,    Statements,    $1.50  per  1,(00. 
.  Send  for  special  set  of  samples. 

WEESE  &  CO.,  Jobbers,      54  Vonge St.,  Toronto. 


DYEING 

DRY  GOODSand  MILLINERY 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc. 

DYED,  finished  AND   PUT  UP 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.      Send  for  Price  List. 

BRITISH  AMERICAN  DYEING  CO. 

Technical,  Chemical  Dyers  and  Finishers, 

JOSEPH  A^^LEN,  Managing  Partner. 

Principal  Offices— 215  McGill  St.,  Montreal.  123  Bank  St.,  Ottawa 

158}^  King  St.  West,  Toronto.      47  John  St.,  Quebec. 


Lamson  Ideal  Cash  Carilei 


The  Ideal  Cash  Carrier  for  medium-size  stores 
where   level   lines    can   be  used  to  advantage. 


CHEAP   AND 

EFFICIENT. 


Write  For  Particulars. 


[RED'K  C.  CUTTIMG. .::::..,  TORONTO.  OUT, 
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Waists 


Silk,  Cotton.  Flannel, 
Albatross  and  Cashmere. 


FEATURES  OF  THE  LO^DON  WAIST  TRADE. 

IN  London,  Eng.,  the  silky  linen  dresses  and  blouses 
increase  in  favor,  as  the  majority  of  good  dressers  betake 
themselves  to  the  annual  stay  at  the  seaside  or  in  the 
countrj',  and  the  Drapers'  Record  says  that  it  is  char.^ 
acteristic  of  the  age  that  even  those  presumably  simple 
articles  of  feminine  attire  should  be  so  elaborately  and  minutely 
trimmed  as  to  render  them  decidedly  costly. 

Warm  little  coats  are  being  very  much  made  up.  The 
favorite  shape  appears  to  be  rather  short  and  loose,  with  the 
shaped  yoke,  and  epaulettes  cut  all  in  one  piece.  A  coat  of 
black  cloth,  v^'ith  rough  crimson  and  green  metallic-hued  hairs 
curling  on  the  surface  was  so  made. 

Of  the  hundreds  of  gold  tissue  dresses  made  this  season,  a 
very  original  and  lovely  one  had  the  glistening  foundation 
veiled  in  cloudy  grey  chiffon,  on  which  were  embroidered 
butterflies  wrought  in  silver  and  brilliants,  some  of  the  butter- 
flies in  full  flight,  others  with  'folded  wings.  The  foot  was 
softened  with  grey  chiffon  and  gold  gauze  frills,  and  a  flight  of 
butterflies  crossed  the  corsage,  which  was  further  ornamented 
with  chains  of  diamonds. 

Pearl  and  paste  drop  fringe  has  been  a  favorite  garniture 
foreveningdresses,  and  makes  a  beautiful  finish  to  the  scolloped 
skirts  so  much  in  vogue,  the  sparkling  drops  showing  to. the 
best  advantage  on  the  soft  background  of  the  tulle  or  chiffon 
foot  frills.  A  white  crystalise  silk  dress  worn  by  a  young  girl 
was  prettily  draped  with  chiffon  flecked  with  silver  spangles. 
On  the  bodice  points  of  the  silver  embroidery  fell  from  the 
decolletage  to  the  waist,  every  point  edged  with  hanging  paste 
drops.  The  neck,  scolloped  over  folds  of  tulle,  was  outlined 
with  dainty  little  pink  chiffon  roses  with  green  leaves.  There 
was  a  silver  gauze  waistband,  and  a  fold  of  the  same  fabric 
crossed  one  shoulder,  the  opposite  shoulder  having  the  shoulder- 
strap  of  the  roses. 

HANDSOME  YELLOW  MODEL. 

A  handsome  3'ellow  model  shown  in  New  York,  according 
to  The  Dry  Goods  Economist,  is  an  inch  and  a  half  box- 
plaited  effect,  which  separates  across  the  middle  of  the  bust, 
allowing  glimpses  of  Irish  lace  to  be  seen  through  the  slits. 
These  box  plaits  are  beautifully  embroidered  in  silk  and  gold 
tinsel.  The  upper  part  of  the  sleeve  is  made  of  the  yellow 
satin  in  confined  box  plaits  that  flare  at  the  elbow,  where 
tliej'  end.  The  puff  proceeds  from  this  upper  sleeve  and  is 
made  of  the  Irish  lace  over  yellow.  It  is  a  fine  waist  for 
theatre  use. 

NOTES. 

The  American  Silk  Waist  Co.  are  negotiating  with  a  real 
estate  concern  to  build  a  factory  for  them  on  American  plans. 

The  New  York  Silk  Waist  Manufacturing  Co.,  of  Mont- 
real, held  their  semi-annual  complimentary  trolley  drive  on 
Tuesday,  August  26. 

The  American  Silk  Waist  Co.,  the  pioneers  of  the  silk  waist 
industry  in  Canada  have,  notwithstanding  their  late  disastrous 
fire,  succeeded  in  making  up  quite  a  large  range  of  samples 
for  Fall  trade,  consisting  of  silk  and  flannel  waists,  silk  skirts 
and  silk  jackets.  Their  travellers  are  on  the  road  rushing  as 
fast  as  possible  to  meet  their  friends. 


to  the  very  best  advantage.  Their  wax  heads  and  forms  are 
used  all  over  Canada.  Their  mirrors,  duplicate  and  triplicate, 
as  well  as  single,  are  equally  well-known.  Everything  which 
could  be  of  use  to  the  trade  for  display  purposes  receives  atten- 
tion from  Delfosse  &  Co.  The  wax  figures  they  make  are  the 
finest  on  the  market.  Nothing  could  possibly  be  of  greater 
service  in  showing  certain  garments  than  these.  Clothiers' 
wardrobes  and  fittings  are  another  specialty  of  this  firm 
These  wardrobes  keep  the  clothing  free  from  dust,  and  also  in 
proper  shape.  The  fittings  are  such  that  they  can  be  easily 
and  quickly  shown  to  customers. 


TRADE    NOTES. 


FOR    DISPLAYING    GOODS. 

Delfosse  &  Co.,  Montreal,  are  a  firm  who  have  devoted 
their  attention  to  supplying  the  dry  goods  and  other  trades 
with  fixtures  and  devices  by  which  they  can  display  their  goods 


T^HE  fifth   annual   reunion    of  the  emplo3'es  of  the  mantle 
I      department  of  S.  F.  McKinnon  &  Co.,  Limited,  took  place 
recently  at  Prospect  Park,  Oshawa. 

The  employes  of  The  Waterloo  Woollen  Co.  held  their 
annual  picnic  at  Whiteside  Park  recently. 

The  employes  of  E.  B.  Crompton  &  Co.'s  dry  goods  stores, 
Brantford,  picnicked  at  Mohawk  Park  on  August  27. 

I.  R.  Strome,  dry  goods  and  clothing  man,  of  Brandon, 
picniced  his  staff  and  employes  recently  at  Lake  Clementi. 

Northway  &  Co.,  of  Chatham,  Ont.,  moved  into  their  new 
store  on  August  29.  This  new  store,  which  was  built  by  the 
McKeough  estate  for  this  firm,  is  123  ft.  in  depth  and  40  ft. 
wide  and  is  three  flats  high,  besides  the  basement. 

J.  S.  McLeod,the  Westminsteravenue  dry  goods  merchant, 
Vancouver,  has  leased  the  store  at  the  corner  of  Hastings 
street  and  Westminster  avenue,  lately  occupied  by  McArthur 
&  Loughead,  and  directly  adjoining  his  present  premises. 

Mrs.  Jesse  Simmons,  who  has  had  charge  of  the  millinery 
department  of  the  Runians  Department  Store,  of  London,  for 
the  last  six  years,  has  been  engaged  by  W.  S.  Case  to  take 
charge  of  the  millinery  department  of  the  Busy  Corner,  of 
Aylmer. 

Olive  May,  daughter  of  Mr.  and  Mrs.  Geo.  Bawden,  of 
Brandon,  and  Walter  C.  Hembroff,  of  Moose  Jaw,  were  united 
in  marriage  last  month.  Mr.  Hembroff  was  formerly  head 
clerk  in  the  dry  goods  store  of  Nation  &  Shewan,at  Brandon, 
but  is  now  a  very  successful  dry  goods  merchant  in  Moose 
Jaw,  of  the  company  of  Mitchell  &  Hembroff. 

Robert  H.  Climie,  of  Winnipeg,  formerly  of  London,  died 
in  Chicago  on  Tuesday,  August  26.  Mr.  Climie  wasinhis49th 
year  and  had  made  Winnipeg  his  headquarters  for  the  past  10 
years,  moving  there  from  London.  He  was  well  known  in 
Ontario,  having  travelled  out  of  London  for  about  eight  years 
for  Knox,  Morgan  &  Co.,  of  Hamilton,  wholesale  dry  goods 
dealers.  Since  then  he  had  worked  up  a  very  successful  busi- 
ness in  the  West. 

At  a  meeting  held  recently  at  St.  Hj-acinthe,  of  the  Cana- 
dian Woollen  Mills  Company,  the  proposal  recently  received 
from  the  Royal  Trust  Company,  of  Montreal,  to  assume  full 
control  and  continue  to  operate  the  mills,  came  up  for  con- 
sideration. It  was  finally  decided  that  the  proposition  be 
favorably  entertained,  and  the  Canadian  Woollen  Mills  Com- 
pany will  hereafter  be  known  as  the  Royal  Trust  Company, 
of  Montreal. 

Walter  McBurney  has  been  arranging  for  the  disposal  of 
stock  in  a  new  company  which  will  manufacture  silk,  linen 
and  cotton  labels,  badges,  ribbons,  belts  and  ornamental 
drapings,  of  which  about  $1,000,000  worth  are  imported 
every  year,  principally  from  Germanj'.  The  head  office  of  the 
Colonial  Weaving  Co.  will  be  at  Peterborough,  and  Mr. 
McBurney,  who  has  been  for  some  years  engaged  in  the  sale 
of  these  goods,  figures  out  a  fine  profit  in  the  manufacture. 
The  capital  stock  of  the  company  will  be  $60,000. 
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RELItBLE 
MERCmiNTS  WANT 

BELUBLE 

SILK  wmsTs 

BELUBLE 
SILK  JACKETS 

BELIABLE 
DBESS  SKIBTS 


WE 


MAKE  THEM 


SEE  OUR- 


Taiior-^ade   Wai^t* 

THE  COMING  NOVELTY. 

As  usual,  we  have  the  best. 
While  In  Montreal  call  and  see  us. 


AMERICAN   SILK  WAIST  CO. 

1853  Notre  Dame  St.,  MONTREAL. 


The  New  M  Ui  Waisi  Mfg.  Go. 

40  St.  Antoine  Street,  MONTREAL. 

The  Largest  Exclusive 
Waist  House  in  Canada 


/ 


\ 


'<y. 


MADE   IN  CANADA. 

Our  P'all  range  now  on  the  road  lia.s  been 
received  with  approval  l)y  the  trade,  and 
orders  greatly  exceed  our  fondest  antici- 
pations. Increased  facilities  will  enable 
us  to  give  prompt  delivery. 


Never 

Before 

Were 


a 


P.D. 

CORSETS 


99 


Id  »ueb 

Good 

Demand 


The  specially  attractive  ap- 
pearance of  "P.  D."  Corsets 
helps  to  a  very  marked  degree 
to  make  them  ready  sellers. 
The  many  other  desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  them  a 
continuously  growing  popular- 
ity. Their  style,  their  com- 
fort, their  durability  have 
secured  for  them  the  fore- 
most rank  in  the  corset  trade. 
One  sale  is  instrumental  in 
producing  another.  This  is 
the  kind  of  corset  to  recom- 
mend your  customers. 


For  Samples  and 
Prices  write 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


VICTORIA  SQUARE,   MONTREAL 


t 


C^roitipton  ^orscts 


We  are  now  showing  the 
smartest,  b<-st -fitting  and 
best-selling  line  tf  Corsets 
ever  seen  in  Canada.  The 
styles  are  varied  and  effect- 
ive, and  the  make  and  finish 
of  the  highest  order,  all 
productions  being  extremely 
stylish. 

If  one  of  our  repreaenta- 
tives  has  not  yet  called  upon 
you  write  direct  to  us.  IT 
WILL  PAY  VOU  TO  HAN- 
DLE  THESE  NEW  nODELS. 


The  Crompton  Corset 
Co.,  Limited 

Toronto. 


; 
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Brice,  Palmer  ^  Co. 


Telegrams 

•'Eminent" 

London 


BRICE,  PALMIER  £<  CO., 

LONDON,   ENGLAND. 

Warehouse  :     14   Cannon   St.,  E.C. 
Factori;  :     90-92-94-96 

City  Road,  E.C. 


LoDdoD,  Eng. 


Manufactiirers  of- 


THE  "EMINENT"  RAINCOATS 


Ladies',  Misses'  and  Children's 


CLOAKS  and  SUITS 


Canadian  Representatives — 

THE  BRITISH    IMPORT  CO. 

OF   TORONTO 
I  WEST  WELLINGTON  ST..  TORONTO 

T.  E.  CUFFE    H.  G.  POOLER     C.  O.  DOUGLAS     W.  H.  VAUGHAN 


C.  H.  Forster 

30  Merchants'  Building 
50  Bay  St., 

TORONTO. 


Insist  on  having  that  trade  mark  on  all  the 
Blankets  you  purchase  and   thus  insure  getting    good    Blankets.       Protect 

your  Interests  by  giving  us  a  trial  order. 

The  Slingsby  Manufacturing  Company 


BRANTFORD.  ONTARIO. 


Limited 
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THE  MARITIME  BOARD  OF  TRADE. 

The  Annual  Convention  at  Sydney— Fast  Atlantic  Service,   Steel  Shipbuilding,  South-African  Trade,  and  other 
Live  Topics  discussed   by  the  Business  Men  of  the  Maritime  Provinces. 


THE  passenger  service  of  the 
l.C.K.  on  the  line  to  Sydney 
was  taxed  to  its  utmost  capa- 
city to  accommodate  the  large 
number  of  delegates  who  at- 
tended the  eighth  annual  convention  of 
The  Maritime  Board  of  Trade.  Upwards 
of  100  delegates  were  in  attendance  and 
came  from  all  parts  of  the  Provinces.  The 
members  of  the  local  board  who  kindly  ex- 
tended the  invitation  to  hold  this  year's 
Convention  in  Sydney  had  no  concep- 
tion that  the  magic  word  "  Sydney  " 
would  draw  such  a  crowd.  Every  effort 
was  made  to  properly  accommodate  the 
visiting  delegates,  but  unfortunately  the 
capacity  of  the  hotels  was  entirety  in- 
adequate and  several  of  the  fine  new  busi- 
ness buildings  were  converted  for  the 
moment  into  hotels,  and  thus  all  the 
delegates  were  properly  housed.  An  amus- 
ing incident  on  the  arrival  of  the  dele- 
gates was  the  race  for  rooms.  The  fast- 
est teams  were  engaged  and  a  furious 
drive  up  the  hill  commenced,  and  a  des- 
pei'ate  scraonble  to  get  names  on  the 
hotel  registers,  only  to  find  that  others 
had  secuied  places  in  advance  by  use  of 
the   telegraph. 

The  first  session  of  the  Maritime  Board 
of  Trade  opened  in  the  County  CouncL 
Chamber  of  the  Court  House  at  10  a.m. 
on  Wednesday,  August  20.  The  total 
number  of  delegates  who  were  reported 
from  the  various  districts  amounted  to 
the  goodly  number  of  81,  which  is  much 
the  largest  number  of  any  meeting  of 
the  Maritime  Board  of  Trade  since  the 
organization  meeting  held  eight  years 
ago.  The  following  is  a  list  of  thb  dele- 
gates : 

THE    DELEGATES. 

Kentville  :  A.  E.  Calkins,  Pres.  Board  of  Trade; 
H.  B.  Webster,  M.P.  ;  Howard  Harris,  M.  G. 
DeWolfe,  Ex  Pres.  Maritime  Board  ;  Mayor 
Yould.  Robt.  Harrington,  B.  A.  Dodge,  M.P.  P.; 
E.  B.  Newcombe. 

Sackville  :     Senator  Wood,  Geo.  E.   Ford. 

Halifax  ;  W.  A.  Black,  Pres.  Maritime  Board  ; 
Chas.  M.  Creed,  Secy.  Maritime  Board  ;  Geo.  S. 
Campbell,  Pres.  Halifax  Board  ;  J.  E,  DeWolfe, 
Capt.  J.  Taylor  Wood,  Geo.  E.  Faulkner,  Andrew 
McKinley,  J.  C.  Stewart,  W.  L.  Kane,  J.  P. 
Longard,  J.  E.  Shotford,  Fred.  J.  Clarke,  E.  D. 
Adams,  O.  N.  Payne,  J.  Scott  Chisholm,  [.  W. 
Pilcher,  F.  A.  Marr,  C.  T.  Burns,  J.  W.  Devere 
Stevens,  M.  Dwyer. 

Moncton  :  Senator  McSweeney,  C.  W.  Robin- 
son, fosiah  Peters,  J.  E.  Masters,  D.  J.  Welch. 

Truro  :  J.  M.  O'Brian,  C.  E.  Bentley,  Dr.  Bligli. 


Amherst  :  N.  A.  Rhodes,  S.  A.  Everett,  John 
A.  Laws,  W.  A.  Filmore,  Sec.  Board  of  Trade. 

St.  John  :  Thos.  H.  Summerville,  E.  L.  Rising, 
R.  G.  Haley,  E.  A.  Scofield,  Jas.  A.  Seeds,  John 
E.  Wilson,  T.  O  Allison,  Sec.  Board  of  Trade  ; 
W.  S.  Fisher,  W.  M.  Jarvis,  J.  N.  Sutherland. 

New  Glasgow  :  A.  C.  Bell,  M.P.  ;  Wm.  Mackin- 
tosh, Pres.  Board  of  Trade  ;  Harvey  Graham,  H. 
D.  Sutherland,  S.  T.  McCurdy. 

Wolfville  :  J.  C.  Hales,  Sec.  Board  of  Trade  ; 
C.  R.  H.  Starr,  Geo.  E.  DeWit,  M.D  ;  R.  E. 
Harris,  S.  B.  Benjamin. 

Yarmouth  :  Robert  Caie,  E.  K.  Spinny. 
Augustus  Cann,  Pres.  Board  of  Trade  ;  G.  Blake 
Burrill. 

Windsor  :  A.  F.  Armstrong,  J.  B.  Black,  M.D, 
W.  H.  Roach,  J.  M.  Blanchard. 

Louisburg  :     D.  A.  Morrison,  D.  J.  Kennelly. 

Glace  Bay  :     Chas.  McKay. 

Charlottetown  :  Horace  Haszard,  Jas.  Baton,  J. 
A.  Messery,  J.  A.  Matheson. 

Sydney  :  Dr.  McGillivray,  E.  A.  Mackee,  E.  C. 
Hanrahan. 

North  Sydney  :     W.  A.  Smith  ;  G.    H.  Dobson. 

The  chair  was  taken  by  the  president, 
W.  A.  Black,  of  Halifax,  and  the  vice- 
chairs  by  the  vice-presidents,  W.  S. 
Fisher,  St.  John  ;  and  H.  Haszard. 
Prince  Edward  Island.  The  president,  in 
calling  the  meeting  to  order,  said  it  was 
a  matter  for  congratulation  that  so  large 
a  number  had  attended  and  accounted  for 
it  to  a  large  extent  by  the  fact  that  the 
city  of  Sydney  had  a  great  interest  for 
all  who  were  interested  in  the  progress  of 
Canada. 

After  the  calling  of  the  roll  of  dele- 
gates, the  president  introduced  the  mayor 
of  Sydney,  W.  Crowe,  who,  in  a  few 
pleasant  words,  extended  to  the  Conven- 
tion the  hearty  welcome  which  the  local 
members  of  the  Board  of  Trade  and  the 
council  and  citizens  of  Sydney  extended 
to   the  Maritime  Board   of  Trade. 

COMMITTEE   O.V  RESOLUTIONS 

The  appointment  of  a  Committee  oa 
Resolutions  of  one  member  from  each 
board  was  adopted,  and  the  following- 
members  were  elected  and  asked  to  re- 
port : 

Halifax,  Geo.  W.  Campbell  ;  St.  John, 
Wm.  Jarvis  ;  Truro,  C.  E.  Bentley  ;  Yar- 
mouth, A.  Cann  ;  New  Glasgow,  W.  A. 
Macintosh  ;  Kentville,  A.  E.  Calkin  ; 
Windsor,  J.  W.  Blanchard  ;  Charlotte- 
town,  J.  A.  Messery;  Moncton,  J. 
Peters  ;  Sackville,  Senator  Wood  ;  Syd- 
ney, E.  C.  Hanrahan  ;  Glace  Bay,  Chas. 
McKay,  Louisburg  ;  Dr.  Morris,  Kings 
County,  P.  Innis  ;  Amherst,  John  Laws  ; 
North    Sydney,      P  .    A.      Smith  ;    Pictou, 


Robt.  Eraser  ;    Wolfville,  Dr.   De  Wit;  Mid- 
dleton,  Geo.   Armstrong. 


SECRETARY-TREASURER'S     REPORT. 
To    the   President    and    Members   of   the 
Maritime   Board   of   Trade. 

Gentlemen, — Your  secretary  -  treasurer 
begs  herewith  to  hand  you  his  report  for 
the  current  year.  After  the  close  of  the 
annual  meeting  held  at  Chatham  on  the 
21st  and  22nd  of  August  last,  and  on  re- 
ceipt from  the  late  secretary  of  one  book 
and  papers  ;  also  the  balance  of  cash  oa 
hand,  ^69.75,  I  coiumenced  preparing  all 
the  various  resolutions,  etc.,  passed  at 
the  annual  meeting  and  forwarded  them 
to  the  Dominion  and  Local  Governments 
and  to  the  members  of  the  same  where 
needed,  as  also  to  all  the  various  boards 
of  trade  in  the  Upper  and  Maritime  Pro- 
vinces, and  in  many  cases  with  good  re- 
sults. The  coiTespondence  connected  with 
the  same  is  too  voluminous  to  read  as 
also  is  the  correspondence  with  the 
boards  for  the  year.  The  correspondence 
with  each  board  is  separate  and  are  now 
both  on  the  table  for  the  inspection  of 
members. 

Later  in  the  year  I  commenced  a  sys- 
tematic course  of  notices  to  the  boards, 
both  affiliated  and  unaffiliated,  and  ha\e 
to  report  most  satisfactory  results.  1 
found  many  boards  which  it  was  sup- 
posed were  affiliated  and  indebted  to  the 
institution  had  never  affiliated,  although 
delegates  from  those  boards  attended  the 
annual  meetings  ;  also  that  a  number  of 
affiliated  boards,  indebted  for  four  years, 
had  ceased  to  exist.  As  a  result  of  this 
special  canvass  I  have  the  pleasure  to  re- 
port that  ten  boards  have  affiliated, 
viz.  :  Annapolis  Royal,  Moncton,  Louis- 
burg, Canning,  Amherst,  North  Sydney, 
Yarmouth,  Sackville,  Pictou,  Glace  Bay. 
Six  of  which  have  paid  their  per  capita 
tax.  Four  have  answered  they  will  pay 
at  the  annual  meeting.  I  have  collected 
all  the  back  dues  from  five  boards,  thus, 
this  year,  commencing  with  a  clean  sheet. 

I  have  also  thoroughly  ascertained  the 
feelings  of  all  unaffiliated  boards  and  havo 
reason  to  believe  that  during  the  ensuing- 
year  many  of  those  boards  will  be  on  the 
membership. 

The  boards  of  trade  in  the  Maritime 
Provinces  are  as  follows  : 

Nova  Scotia  (24  Boards) — Amherst,  Annapolis, 
Berwick, Bridgewater,  Cannine,  Dartmouth,  Digby, 
Halifax,  Kentville,  Kings  Co.,  Lunenburg,  Liver- 
pool, Middleton,  New  Glasgow,  Parrsboro',  Pug- 
wash,  Pictou,  Stellarton,  Springhill,  Truro,  Wind- 
sor, Wolfville,  Westville,  Yarmouth. 

Cape  Breton  (4  Boards) — Sydney,  North  Sydney, 
Louisburg,  Glace  Bay. 

Prince  Edward  Island  (3  Boards) — Charlotte- 
town,  Souris,  Summerside. 

New  Brunswick  (9  Boards) — Chatham,  Fiedenc- 
ton,  Moncton,  Newcastle,  St.  John,  Sussex,  Sack- 
ville, St.  Stephen,  Woodstock. 

Total  Affiliated  Boards  13  (Nova  Scotia) — Am- 
herst, Annapolis,  Canning.  Digby,  Halifax,  Kent- 
ville,   Kings   Co.,    New   Glasgow,    Pictou,  Truro, 
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Windsor,  Wolfville,  Yarmouth.  Doubtful  5  — 
Berwick,  Middlelon,  Stellarton.  Westville,  I'arrs- 
boro'. 

Cape  Breton  4 — Sydney.  North  Sydney,  Glace 
Bay,   Louijburg. 

Prince  Edward  Island — Charlottetown. 

New  Brunswick  5 — Chatham,  Moncton,  St.  John, 
Sackville,  St.  Stephen.  Doubtful  2 — Newcastle, 
Sussex. 

The  year  now  closing'  has  been  a  ban- 
ner one  with  this  board  with  regard  to 
its  financial  .situation,  and  the  receipt.s 
will  nearly  double  those  of  any  previou.s 
year.  The  various  boards  have  taken  a 
more  live  interest  than  ever  before  in  the 
endeavcir  to  place  the  Maritime  Board  in 
a  lirst-class  position  amongst  the  de- 
liberati\e  commercial  institutions  of  the 
Dominion. 

CORRESPONDENCE. 

I  would  beg  leave  to  impress  upon 
secretaries   of    boards    the    great   necessity 


In  conchisiou,  1  beg  to  say  that  during 
the  year  1  have  had  the  interests  of  the 
board  fully  at  heart  and  have  indus- 
trously  worked  for  the  benefit  of  the  in- 
stitution, at  the  same  time  doing-  all  in 
my  power  to  assist  your  worthy  presi- 
dent, in  which  I  had  the  very  able  as- 
sistance of  our  late  lamented  fellow-mem- 
ber, James  A.  Chipman,  M.  C.  De  Wolfe, 
of  Kentville,  and  W.  S.  Fisher,  of  St. 
John,  one  of  our  vice-presidents,  who  did 
excellent  work  corresponding  with  many 
of  the   boards. 

ACCOUNTS  FOR  THE  YEAR. 

The  accounts  for  the  year  are  all  pre- 
pared, but  as  several  boards  will  pay 
their  capita  before  the  close  of  this  day's 
meeting,  they  will  be  presented  to-mor- 
row for  your  approval  and  audit. 

CHARLES  M.  CREED, 

Secretary-Treasurer. 


Mr.  Horace  ilaszard,  Charlottetown,  P.E.I.,  Presidtnt  of  the  Maritime  Board  of  Trade. 


of  answering  correspondence  promptly. 
When  it  remains  unanswered  the  business 
is  sure  to  lag.  Correspondence  quickly 
answered  is  the  life  and  vitality  of  trade 
and  all  institutions. 

PERMANENT   SECRETARY. 

This  is  a  most  important  office  and  the 

yearly   change   of   secretaries    has  been    in 

.a  great  measure  the  cause  of  the  board's 
loss  of  vitality. 

EXECUTIVE  COUNCIL  MEETING. 

A  meeting  of  the  Executive  was  held  at 
Truro  on  June  14.  The  business  trans- 
acted there  is  contained  in  the  minutes 
which  will  shortly  be  read. 


W.  H.  Roach,  seconded  by  0.  De  Wolfe 
moved  a  vote  of  thanks  to  the  secretary- 
treasurer.  Mr.  De  Wolfe  in  his  remarks 
said  the  meeting  was  the  best  meeting  he 
had  ever  attended  but  one  and  that  was 
the  meeting  of  the  Canadian  Manufactur- 
ers' Association  at  Halifax.  He  spoke  in 
warm  terms  of  ajipreciation  of  the  en- 
ergy and  work  done  by  the  secretary, 
and  although  an  old  man  he  was  better 
than  men  much  younger. 

The  ])resident  also  spake  feelingly  of 
the  valuable  services  rendered  by  the 
secretary. 


In  reply,  Mr.  Creed,  the  secretary,  said 
he  was  not  a  public  speaker  but  a 
worker,  and  as  reference  had  been  made 
to  his  age,  he  felt  as  young  as  he  used 
to  be,  and  he  was  proud  to  say  he  had 
doubled  the  finances  of  the  board  this 
year. 

The  vote  was  given  with  loud  applause. 

THE    PRESIDENT'S    REPORT. 

'J'o  the  President  and  Members  of  the 
Maritime   Board   of   Trade  : 

Gentlemen, — It  affords  me  unfeigned 
pleasure  to  greet  you  at  the  eighth  an- 
nual Convention  of  the  Maritime  Board 
of  Trade  in  such  a  rapidly  growing  cen- 
tre of  industrial  activity  as  Sydney.  On 
the  western  portion  of  this  continent  we 
have  become  more  or  less  accustomed  to 
the  rapid  rise  and  continuous  progress  of 
localities  previously  comparatively  un- 
known to  the  world  at  large,  but  the 
development  of  the  flourishing  city  in 
which  we  are  now  assembled  in  the  brief 
space  of  three  years  is  without  a  parallel 
in  either  hemisphere.  The  important  in- 
terests with  which  the  two  Sydneys  are 
now  identified  have  made  their  names 
familiar  as  household  words  in  all  the 
great  centres  of  trade,  and  the  Maritime 
Board  of  Trade  may  certainly  regard  it 
as  a  subject  of  congratulation  that  its 
deliberations  are  being  held  at  a  vantage 
point  destined,  in  the  very  near  future,  to 
enhance  the  status  and  prestige  of  the 
Maritime  Provinces  of  the  Dominion  in  a 
marked  degree. 

The  last  annual  meeting  held  at  Chat- 
ham, under  the  presidency  of  W.  S.  Log- 
gie,  was  well  attended  and  full  of  interest 
even  to  its  closing  hours. 

CORONATION  OF  EDWARD  VII. 

The  great  event  of  the  past  year  has 
undoubtedly  been  the  Coronation  of  our 
Monarch  in  the  chair  of  St.  Edward,  which 
notable  Imperial  ceremony  has  at  length 
taken  place,  shorn  of  some  of  its  splendor 
in  consequence  of  the  King's  illness,  but 
signilicant  still  in  its  grandeur  of  the 
power  and  might  of  the  great  Empire  of 
which  we  form  a  part.  The  termination 
of  the  war  in  South  Africa  added  lustre 
to  the  occasion,  and  the  eyes  of  all  are 
now  turned  in  the  direction  of  restoring 
harmony  in  that  desolated  portion  of 
King  Edward's  Dominions  and  substitut- 
ing the  blessings  of  peace  for  the  horrors 
of  war. 

TRANSPORTATION. 

A  period  of  seven  years  has  elapscl 
since  the  formation  of  the  Maritime 
Board  of  Trade  at  Halifax.  It  may  be  of 
interest  to  take  a  brief  retrospect  of  the 
aims  and  objects,  the  solution  of  which 
led  to  a  concentration  of  efforts  on  the 
part  of  local  boards  in  the  three  Provin- 
ces. The  leading  question  advanced  in 
the  address  which  I  had  the  honor  of 
presenting  to  your  notice  in  August, 
lS9o,  was  ''  Transportation."  and  it 
may,  with  truth,  be  admitted  that  it  is 
still  the  most  important  subject  with 
which  we  have  to  deal.  The  tariff,  cold 
storage,  local  assessment  and  arbitrary 
fire  insurance  rates  were  also  subjects 
brought  forward  at  the  inception  of  this 
board.  One  or  two  of  these  matters 
have  been  so  far  regulated  as  to  render 
further  agitation  of  them  needless. 

The  transportation  question,  however, 
is  alwavs  with  us   and  it  seems  probable 
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that  ill  those  Provinces  by  the  sea  it 
will,  at  all  times,  be  the  first  on  our 
prograuiuie.  A  certain  amount  of  pro- 
gress has  been  made  in  railway  transit 
facilities  during  those  seven  years,  but 
much  remains  to  be  accomplished.  While 
it  may  be  beside  the  mark  to  attribute 
eastern  railway  progress  to  any  special 
efforts  of  this  board,  there  can  be  little 
doubt  that  the  mere  fact  of  the  existence 
of  such  an  organization  has  acted  as  a 
beneficial  stimulus  for  the  promotion  ol 
legitimate  railway  enterprise.  The  Mari- 
time Provinces,  in  comauon  with  the 
other  Provinces  of  the  Dominion,  right 
away  across  to  the  shores  of  the  Pacific, 
undergo  the  same  experience  as  the  re- 
sult of  conlifuity  to  the  United  Slates 
border,  and  it  is  not  uncommon  in  some 
localities  to  find  a  run  to  the  land  of 
our  great  neighbors  more  easy  of  accom- 
plishment than  a  corresponding  journey 
of  the  same  relative  length  within  our 
own  limits.  In  the  Island  of  Cape 
Breton,  both  internal  and  external  rail 
and  steamship  communication  have  ob- 
tained a  more  satisfactory  impetus  with- 
in a  recent  period  ;  the  advantages  re- 
sulting must  i)rove  of  great  ultimate 
benefit  in  modifying  the  disposition  to 
seek  fresh  fields  of  endeavor  and  possibly 
diverting  the  stream  back  to  our  own 
channels  in  Nova  Scotia,  New  Brunswick 
and   Prince  Edward   Island. 

SUBSIDIZING  PARALLEL  RAILWAYS. 

Public  attention  has  been  drawn  in  the 
Upper  Provinces  of  late  years  to  the  ab- 
solute necessity  of  calling  a  halt  in  the 
policy  of  subsidizing  parallel  lines  of 
railway,  but  a  few  miles  apart,  in  dis- 
tricts already  amply  provided  for.  Noth- 
ing of  this  kind  has  ever  taken  place  in 
the  Maritime  Provinces,  where,  as  a  rule, 
a  contrary  policy  has  unfortunately  pre 
vailed,  resulting  in  hampering  and  re- 
stricting the  proper  development  of  their 
resources  on  modern  lines.  A  change  is 
being  gradually  brought  about  in  this 
vital  matter,  and  the  Ottawa  authorities 
are  beginning  ito  recognize  that  the  pro- 
sperity of  the  whole  Dominion  is  largely 
interwoven  with  the  contingency  of  doing 
justice  to  the  east  as  well  as  to  the 
west.  Before  passing  from  railways  and 
in  looking  forward  to  a  fast  service  o]i 
the  Atlantic  it  would  be,  I  think,  desir- 
able that  this  board  urge  on  the  Minister 
of  Railways  and  the  Government  that 
serious  consideration  be  given  to  the 
shortening  of  the  Intercolonial  road,  re- 
ducing the  grades  and  double-tracking 
where  necessary. 

MARITIME  UNION. 

The  South  Shore  Railway  of  Nova 
Scotia  has  taken  tangible  form  since  our 
last  annual  meeting  and  the  work  of  con- 
struction is  on  the  eve  of  being  vigor- 
ously started.  That  five  of  the  earliest 
settled  and  most  flourishing  counties  in 
the  Maritime  Provinces,  so  favorably 
situated  (geographically)  for  extensi\c 
business  operations,  should  have  been  ob- 
structed for  so  many  years  from  securing 
adequate  railway  facilities  emphasizes 
the  need  of  Maritime  Union  from  a  poli- 
tical point  of  view  in  the  clearest  man- 
ner. 

IMPROVED  SERVICES. 

The  Midland  Railway,  serving  Hants 
and  Colchester  in  Nova  Scotia,  has  been 
opened  since  our  last  meeting,  and  it  is 
understood  that  the  negotiations  in  pro- 
gress  for   the  Musquodoboit   Valley     Rail- 


way eastward  to  Guysboro'  and  the 
Strait  of  Canso  are  nearing  a  satisfac- 
tory conclusion. 

In  the  Province  of  New  Brunswick  the 
loading  feature  is  the  proposed  transfer 
of  the  Canada  Eastern  Railway  to  the 
Canadian  Pacific  Railway  and  its  in- 
corporation with  that  company's  system. 

The  railway  conditions  in  Prince  Ed- 
ward Island  show  no  special  feature  of 
new  interest,  conuuunication  by  both 
land   and   sea   being  reasonably   adequate. 

Local  transit  by  steam  vessels  on  the 
Atlantic  coast  of  the  Dominion  (almost 
wholly  within  the  limits  of  the  Maritime 
Provinces)  is  admitted  to  be  on  a  fairly 
satisfactory  basis,  although  much  criti- 
cism has  been  directed  at  the  substitution 
of  the  ss.  Lunenburg  for  the  ss.  Prince 
Edward  on  the  route  between  Halifax 
and    Yarmouth. 

UNSATISFACTORY  ATLANTIC    SERVICE. 

As  regards  communication  between  the 
Maritime  Provinces  and  the  Motherland 
the  unsatisfactory  conditions  which  have 
obtained  ever  since  Confederation  was 
brought  about,  remain  in  full  force.  The 
.\tlantic    mail    ser\ice,    which,    if    properly 


Chas.  M.  Creed,  Halifax,  the  PL'rmaueiit  Secretary. 

conducted  at  the  nearest  points  to 
I'jiirope  in  the  Maritime  Provinces,  might 
he  made  one  of  the  most  efficient  in  the 
four  corners  of  the  globe  has  gone  from 
bad  to  worse,  and  it  has  come  to  knowl- 
edge that  the  credit  of  one  of  the  Maii 
time  Provinces  recently  ran  the  risk  of 
being  .serioudy  jeopardized  in  consetiucncc 
of  the  remittances  for  the  interest  on  its 
bonds  in  London  having  been  entrusted 
to  one  of  the  subsidiztd  apologies  for 
mail  steamers  that  carry  His  Majesty's 
mails  across  the  Atlantic  at  the  same 
rate  of  speed  in  vogue  62  years  ago,  at 
the  inception  of  trans-Atlantic  naviga- 
tion. It  has  long  been  known  in  the 
Maritime  Provinces  that  this  backward 
state  of  affairs  in  the  important  matter 
of  mail  communication  with  England  is 
largely  the  result  of  the  divided  phase  of 
ocean  navigation  during  the  summer 
months  by  the  St.  Lawrence  route.  It 
has  been  borne  patiently  by  the  good 
people  of  Canada  down  by  the  sea,  al- 
though not  without  unceasing  protest, 
for  a  period  of  well  nigh  30  years,  the 
fact  being  well  understood  that  improved 


mail  and  passenger  communication  with 
the  Old  Country  formed  essential  condi- 
tions of  the  terms  of  union.  The  de- 
terioration of  the  Atlantic  mail  service 
and  the  spasmotic  experiences  of  permit- 
ting cattle  steamers  to  "  drift  "  across 
the  Atlantic  with  the  mails,  affords  an 
exhibition  of  public  indiHerence  and  re- 
signation in  sharp  contrast  with  the 
complacent  language  in  which  Canadians 
uenerally  indulge  when  conning  over  the 
lavish  expenditure  of  Dominion  funds  to 
further  other  great  public  requirements. 
At  the  seat  of  Government,  in  the  very 
kernel  of  the  Dominion,  it  is  necessary 
for  the  postmaster  to  warn  merchants 
and  citizens  in  the  official  Post  Office 
Time  Table  that  if  they  wish  their  corre- 
spondence transmitted  by  the  National 
Canadian  Subsidized  Atlantic  Mail  Ser- 
\ice,  such  corresjjondcnce  must  be  "  spe- 
cially "  addressed  "  Via  Canadian 
Route,"  otherwise  it  will  be  transmitted 
by  the  United  States.  No  one  phase  of 
the  transjiortation  question  is  of  greater 
significance  to  these  sea-girt  Provinces 
than  the  Fast  Atlantic  Service,  and,  as 
usual,  it  will  be  one  of  the  principal  sub- 
jects for  your  consideration,  and  there 
should  be  no  uncertain  sound  as  to  the 
class  and  speed  of  the  service,  nothing 
inferior  to  the  best  and  fastest  crossing 
the  Atlantic  should  receive  Government 
recognition  ;  in  fact,  to  use  a  familiar 
forcible  expression,  Canada  should  go 
one  better  !  Adopt  a  Maritime:  port  all 
the  year  round,  then  the  one-fifth  of  the 
ropulation  of  this  fair  Canada  would 
have  the  speedy  service  to  which  they  are 
entitled  and  the  four-fifths  would  not 
suffer  by  the  delay  of  one  single  hour 
but  would  rather  be  the  gainers. 

In  connection  with  the  transportation 
interests  and  in  direct  touch  therewith, 
the  item  of 

STEEL  SHIPBUILDING 

is  fraught  with  unlimited  possibilities  for 
the  Maritime  Provinces,  and  it  will  doubt- 
less appear  on  the  list  of  subjects  for 
your  deliberations.  The  results  achieved 
on  the  Clyde,  the  Tyne  and  the  Mersey 
by  means  of  this  far-reaching  industry 
are  familiar  to  you  all.  It.  should  be  re- 
membered, however,  that  the  industry  has 
been  long  established  in  those  quarters 
and  it  will  be  well  to  derive  our  lessons 
from  more  recent  developments.  A  con- 
siderable revival  of  the  art  of  shipbuild- 
ing on  the  modern  lines,  consequent  on 
the  substitution  of  steam  for  sail,  has 
taken  place  in  the  neighboring  Republic, 
but  Germany  affords  the  most  striking 
object  lesson  for  our  Maritime  Province 
[leople  in  this  regard.  The  following  ex- 
tract from  the  April  number  of  The  Ger- 
man Export  Review,  [jublished  simultane- 
ously in  Stuugart  and  London,  is  well 
worthy   ol    thoughtful  consideration  : 

As  late  as  IS'JO  more  than  one-half  of 
all  the  ships  required  by  German  shi[)- 
|.ers  were  still  being  built  in  England. 
Hamburg  and  Bremen  had  extended  their 
connections  to  all  parts  of  the  globe,  and 
also  other  German  seaports  [irospered. 
but  our  dockyards  could  not  keep  pace 
with  the  requirements  (a  state  of  things 
fully  discussed  at  the  time  in  the  book 
of  Director  Haack  and  Admiralty  Coun- 
sellor Busley).  In  1895,  however,  the 
latter  was  in  a  position  to  report  on 
most  substantial  successes  by  our  ship- 
builders, but  England  still  remained  in 
the  first  rank  with  our  fast  steamers 
Lucania  and  Campania.  The  last  bar 
was  duly  scaled  and  in  1898  the  German 
shipbuilding  industry  won   the  laurel  with 
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the  fiuiioiis  steamer  Kaiser  Wilhclia  der 
Grossf.  built  by  The  Vulcan  Coiupoiiy  at 
Stettine,  for  the  North  -  German  Lloyds. 
On  her  first  voyage  she  displayed  in 
prominent  letters  on  either  side  the  sii;- 
niticant  words  "  Wade  in  Germany,"  and 
thus  distinguished  she  entered  New  York 
harbor.  Tecklenboro's  dockyard  had  pre- 
viously carried  olf  the  palm  in  the  sailing 
line  with  the  five-masted  sailing  ship 
Potosi.  M.  Schichau  since  the  nineties, 
with  his  torpedo  boats,  has  also  con- 
(piered  the  first  place  in  the  markets  of 
the  world. 

The  Maritime  Provinces,  and  even  Can 
ada  as  a  whole,  it  may  be  admitted,  can 
hardly  venture  to  enter  the  lists  seriously 
with  Germany,  but  the  deductions  are 
obvious.  The  Deutcheland  has  since  con- 
certed the  Kaiser  Wilhelm  der  Grosse  in- 
to a  back  number,  and  more  recently 
still  the  German  Emperor  honored  with 
his  presence  the  launching  of  a  record- 
breaker  designed  to  eclipse  the  Deutche- 
land. 

The  subsidiary  industries  connected  with 
steel  shipbuilding  are  so  numerous  and 
varied  that  a  well-known  authority  has 
designated  the  shipbuilding  industry  as 
one  of  the  grandest  within  the  compass 
of  modern  effort. 

CONFERENCE  OF  COLONIAL  PREMIERS. 

The  Conference  of  Colonial  Premiers 
which  has  just  been  brought  to  a  close 
in  London  has  had  under  consideration 
a  number  of  highly  important  subjects, 
some  of  which  have  special  interest  for 
the  Maritime  Board  of  Trade.  1  have  al- 
ready referred  to  the  Fast  Atlantic  Ser- 
vice and  the  question  of  a  direct  line 
from  the  Maritime  Provinces  to  Cape- 
townr  and  Australia  may  also  come  up 
for  your  deliberation.  These  questions 
were  prominent  at  the  Toronto  Confer- 
ence of  Canadian  Boards  of  Trade  which 
was  attended  by  numerous  delegates  from 
Maritime  Province  Boards,  whose  voices 
and  influence  are  frequently  with  us  at 
meetings  of  this  board.  It  seems  impos- 
sible to  doubt  that  these  assemblages  of 
active  and  energetic  business  men  on  both 
sides  of  the  Atlantic  are  certain  to  pro- 
duce results  of  permanent  benefit  to  the 
commerce  of  the  group  of  nations  form- 
ing the  British   Empire. 

FIRE  INSURANCE  RATES. 

Much  feeling  has  been  aroused  through- 
out the  Provinces  because  of  the  decis- 
ions of  the  boards  of  underwriters  to 
largely  increase  rates.  Protests  have 
been  set  up  and  strenuous  efforts  have  been 
made  to  counteract  this  determination  of 
underwriters    without    any   good    re.sults. 

In  our  business  relations  it  is  always 
desirable  that  the  best  of  feeling  exist, 
but  I  fear  that  in  many  ca:ses,  at  least, 
this  feature,  once  so  universal,  does  not 
now  prevail. 

If  it  be  true  that  the  fire  insurance 
business  of  the  Maritime  Provinces  has 
been  profitable  to  those  engaged  in  it, 
then  the  money  exacted  for  advanced 
premiums  must  be  absorbed  by  losses  in 
the  western  sections.  We  should  con- 
tinue our  protests  and  agitate  until  more 
moderate  rates  are  granted. 

One  new  Provincial  company.  The  Nova 
Scotia  Fire  Insurance  Company,  launched 
since  our  last  meeting,  deserves  hearty 
support. 

MARINE  IN.SURANCE. 

Marine  insurance  is  a  subject  which  has 
agitated    the   minds   of   the  business   peo- 


ple of  the  Maritime  Provinces  for  years 
past,  and  I  regret  to  say  that  apparent- 
ly no  progress  has  been  made  towards 
removing  what  was  admitted  even  by  in- 
dividual underwriters  on  the  iloor  of 
Lloyds  to  be  not  only  unfair  and  unjust, 
but  grossly  so.  There  is  no  justification  for 
the  excessive  rates  of  premium  applicable 
to  Maritime  Province  business  rates,  20 
to  50  per  cent,  in  excess  of  those  charged 
on  United  States  business  and  in  some 
cases  in  excess  of  tho.se  applicable  to  the 
St.   Lawrence. 

I  will  not  further  occupy  your  time 
with  this  subject,  but  in  leaving  it  ex- 
press the  hope  that  this  board  will  again 
protest  in  unmistakable  language  against 
this  indefensible  discrimination  by  un- 
derwriters. 

WEST-INDIAN   TRADE. 

There  has  been  during  the  past  few 
years  a  growing  interest  in  this  branch 
of  the  trade  of  Canada.  Farm  products 
and  manufactured  goods    once    foieign    to 


\V.  A.  Black,  Halifax,  Past  I'resideiit. 

those  Southern  markets  are  growing  iu 
favor  and  thing^'s  Canadian  are  sought 
after.  The  prejudice  which  has  existed 
for  years  against  Canadian  Hour  is  now 
almost  wholly  overcome.  Facts  are  stub- 
born things  and  the  West-Indian  con- 
sumer has  realized  this  one,  namely,  that 
a  barrel  of  Canadian  Hour  is  superior  to 
a  barrel  of  American  (lour,  costing  the 
same  money,  consequently  a  better  loaf 
is  obtained.  On  a  recent  trip  through 
the  Islands  a  representative  of  one  of 
Canada's  milling  companies  sold  about 
25,000  barrels  of  flour,  something  that 
could  not  have  been  accomplished  in  five 
seasons  previous  to   1805. 

It  seems  fitting  that  mention  should  be 
made  of  the  energetic  efforts  of  so  influ- 
ential a  body  as  the  Canadian  Manufac- 
turers' Association  to  bring  the  West- 
Indian  markets  prominently  and  forcibly 
before  the  beehives  of  Canada  in  sending 
its  president  and  secretary  to  the  various 
West-Indian  Islands.  This  delegation  was 
most  puinstakinL!',  making  inquiry  into 
every  detail  of  the  trade,  and  I  would 
commend    the    report    which    it    submitted 


to  its  Association  to  your  careful  perusal. 
The  result  has  been  an  awakening  of 
widesjiread  interest  in  these  markets 
throughout  the  Uoniinion  and  the  repre- 
sentatives of  manufacturing  firms  are  to 
be  found  on  almost  every  West-Indian 
liner. 

At  its  meeting  in  Halifax  last  week  re- 
solutions bearing  still  further  upon  W'est- 
Iiidian  trade  were  unanimously  passed, 
which  shoidd  receive  hearty  endorsation 
by  this   board. 

CANADIAN  COAL  IN    THE  WEST  INDIES. 

Some  thousands  of  tons  of  coal  havL' 
been  sent  from  these  waters  to  the  West- 
Indian  coaling  stations,  and  for  the  first 
time  in  the  history  of  Canada  Canadian 
steamers  are  this  year  buying:  Canadian 
coal  in  the  West  Indies.  The  by-pro- 
ducts of  the  coal  treated  not  far  from  us 
as  we  sit  here  have  also  been  sold  there 
for  the  first  time  this  year.  I  must  not, 
however,  specify  any  particular  articles 
of  nianufactiiie  that  may  find  purchasers 
in  the  South,  but  will  risk  the  broad 
statement  that  all  and  everything  w-hich 
is  manufactured  in  Canada,  as  well  as  the 
[)roducts  of  our  lands,  can  find  buyers. 

It  is  a  matter  for  congratulation  that 
prosperity  in  a  marked  degree  prevails 
throughout  the  Maritime  Provinces  ;  in 
fact,    over  our   whole   Dominion. 

TOURIST    TRAVEL. 

is  sui^remely  imi)ortant  to  the  Maritime 
Provinces  and  each  and  every  board 
ihroiighout  the  land  should  use  its  ut- 
uiost   enfleavors   to   encourage  the  same. 

It  would  be  presumptuous  for  this  board 
U)  take  credit  for  more  than  lending  as- 
sistance towards  directing  the  destiny  of 
our  common  country,  still,  whilst  small, 
comparatively  siieaking,  we  represent 
\  aried  and  important  interests  through- 
out the  Maritime  Provinces  and  our  in- 
lluence  has  been  felt  in  support  of  re 
forms  and  working  out  much  of  our 
country's  benefit. 

STEAMSHIP  SERVICE  TO  SOUTH  AFRICA 

I  will  simijly  mention  as  two  important 
subjects  upon  which  the  board  has  passed 
judgment,  the  South-African  Steamshi[) 
Service  and  the  Fast  Line  (so-called). 
The  former  would  appear  from  reports 
which  have  reached  us  since  penning  re- 
ference to  this  line  in  the  earlier  part  of 
this  address  to  be  an  accomplished  fact. 
The  latter  project  has  received  an  impe- 
tus which  we  now  believe  it  will  not  lose 
until    all    difficulties   have   been   overcome. 

THE  L.\TE  J     A    CHIPMAN. 

By  the  death  of  the  late  Mr.  Chipmau 
the  Maritime  Board  of  Trade  is  called 
upon  to  mourn  the  absence  of  one  who 
had  taken  a  whole-souled  interest  in  all 
our  proceedings  ever  since  its  founda- 
tion. He  has  attended,  we  believe,  near- 
ly every  one  of  our  annual  gatherings, 
and  his  presence  and  invaluable  counsel 
will  be  ureatly  missed  on  the  present 
occasion.  On  questions  of  freight  rates, 
especially  in  connection  with  flour  and 
grain,  our  lamented  fellow-member  was 
an  admitted  authority,  and  a  deep  inter- 
est was  also  shown  by  him  in  transporta- 
tion matters,  of  which  he  took  a  broad 
view  at  all  times,  although  stoutly  main- 
taining Maritime  Province  rights. 

In  conclusion,  I  congratulate  you,  gen- 
tlemen, upon  the  flourishing  state  of  your 
board.  Never  have  there  been  so  many 
affiliated  boards— 27   in  all— and   in     goo'l 
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standing-,  never  so  financially  easy,  never 
so  large  and  enthusiastic  a  meeting. 
This  prosperity  is  largely  due  to  our  aged 
(although  retaining  all  the  energy  of 
youth),  Secretary  C.  M.  Ci'eed,  who  has 
been  untiring  in  his  efforts  on  behalf  of 
the   board  during   the   past  year. 

I  feel  that  I  have  trespassed  too  lono- 
upon  your  time,  and  in  closing  beg  to 
thank  you  for  the  confidence  reposed  in 
me  in  having  elected  me  to  the  respon- 
sible position  of  president  of  the  JMari- 
time   Board    of  Trade. 

W.  A.  BLACK, 

President. 

Mr.  Blanchard,  Windsor,  moved  the 
adoption  of  the  address,  which  was  sec- 
onded by  M.  G.  De  Wolfe,  and  carried  by 
a  rising  vote. 

SUBJECTS  FOR  CONSIDERATION. 

Peter  Innis,  of  Kentville,  reported  the 
result  of  the  Committee  on  Resolutions, 
and  the  following  were  adopted  at  the 
instance  of  M.   G.   De  Wolfe  : 

1.  Halifax.' — "  Forest    Pi'eservation." 

2.  St.  John. — ■"  The  Development  of 
Transportation  Facilities." 

3.  Sydney. — "  Subsidizing  Steel  Ship- 
building." 

4.  Truro  and  Halifax. — "  Better  Coun- 
try Roads." 

5.  North  Sydney,  Halifax  and  New 
Glasgow.' — "  The  Union  of  Canada  and 
Newfoundland.  Better  Trade  Relations 
with  the  British  West  Indies." 

6.  Glace  Bay. — "  Reopening  of  the  har- 
bor and  the  building  of  a  public  wharf. 

7.  Windsor.—"  The  Route  of  the  South- 
western  Railway." 

8.  Yarmouth. — "  The  nrg-ent  necessity  of 
better  aids  to  navigation  on  the  Atlantic 
Seaboard." 

9.  Wolfville. — "  Better  Steamboat  and 
Mail    Service   on   Minae   Basin." 

10.  Kentville. — "  In  what  manner  can 
the  efficiencv  of  the  Maritime  Board  be 
increased  ?  " 

11.  Pictou. — "  Government  Ownership  of 
the  Fast  Atlantic  Line." 

12.  Kings  Co.—"  Is  not  the  Fast  At- 
lantic Service  an  absolute  necessity  in 
the  development  of  the  Maritime  Provin- 
ces ?  " 

13.  Louisburcr. — "  Extension  of  the  I.  C. 
R.   to  Louisburg  and   Glace  Bay  " 

14.  Moncton. — "  The  encouragement  of 
insurance  on  stocks  of  goods  by  small 
country  traders." 

1.5.   St.    John. — "  South-African    Trade." 

16.  Yarmouth  and  Digby. — "  The  de- 
sirability of  daily  steamship  communica- 
tion between  St.  John  and  Digby 
througho\it   the  year." 

17.  "  Discrimination  of  Marine  Insur- 
ance Companies  against  Canadian  Ports.'' 

18.  "  Portage." 

FOREST  PRESERVATION. 
The  first  subject,  "  Forest  Preserva- 
tion," was  then  taken  up  and  introduced 
by  Geo.  E.  Faulkner,  Halifax.  He  said 
when  we  consider  the  vast  importance 
of  the  lumber  trade  and  the  pulpwood  in- 
dustry of  this  country,  it  was  well  for  us 
to   reflect   on   the  value  of  the  forests  we 


possess.  The  Governments  of  Europe  are 
paying-  close  attention  to  this  subject  ; 
so  also  are  those  of  the  United  States 
and  Ontario.  He  suggested  that  it  was 
time  the  Legislatures  of  the  Maritime 
Provinces  should  take  up  this  subject, 
especially  as  Canada  was  so  rich  in  its 
forests.  He  stated  that  while  Britain 
had  only  14  difTerent  woods  and  Europe, 
35,  the  Dominion  of  Canada  possessed  no 
less    that    121    kinds. 

J.  E.  De  Wolfe,  Halifax,  seconded  the 
resolution  and  said  it  was  desirable  that 
something  should  be  done  at  once  to- 
wards the  preservation  of  our  forests  in 
the  Maritime  Provinces.  He  referred  to 
the  interest  the  United  States  were  tak- 
ing in  this  subject  by  sending  30  sftu- 
dents  to  Germany  to  study  the  question. 
He  thought  the  cut  should  be  restricted 
and  better  fire  protection  given  the 
forests.  S.  B.  Benjamin,  Wolfville  and 
Geo.  S.  Campbell,  Halifax,  also  spoke  to 
the  resolution,  and  it  was  carried  unan- 
imously. 

DEVELOPMENT  OF  TRANSPORTATION 
FACILITIES. 
W.  S.  Fisher,  St.  -lohn,  introduced  the 
next  subject,  "  The  Development  of  our 
Transportation  Facilities."  He  said  there 
is  no  more  important  question  before  the 
people  of  Canada  than  transportation. 
It  applied  to  the  railway  and  to  the 
steamship.  With  the  rapid  growth  of  the 
Northwest  our  facilities  for  transporting 
were  entirely  inadequate  at  the  present 
time.  What  would  it  be  when  the  coun- 
try was  fully  developed  and  the  crops 
were  four  times  the  size  of  the  present 
production  ?  He  called  attention  to  the 
fact  that  the  vast  expansion  of  shippino 
over  United  States  railways  and  Amer- 
ican ports  was  marked.  While  in  1807 
we  imported  through  United  States  ports 
to  the  value  of  816.000,000,  in  1901  it 
had  increased  to  $21,000,000.  Notwith- 
standing this  increase  of  imports  through 
United  States  ports,  the  exports  of  Can- 
adian products  throutrh  United  States 
ports  and  over  United  States  railways 
showed  a  still  greater  increase,  amount- 
inp-  in  1897  to  Silfi.000,000  and  in  1901  to 
S3fi,000,000.  It  behooved  Canada  to  take 
some  stetis  to  bring-  about  a  change  in 
this  condition  of  affairs.  His  resolution 
read  : 

Whereas  the  rapidly  developing  resour- 
ces of  Canada  have  rendered  the  trans- 
portation question  one  of  the  most  im- 
portant to  the  futnre  prosperity  of  this 
country,   and 

Whereas,  it  is  most  desirable  in  the 
national  interest  that  every  effort  should 
be  made  to  have  the  imnort  and  exnoit 
trade  of  Canada  carried  on  over  Can- 
adian routes  and  through  Canadian  sea- 
ports, and 

Whereas,  to  carrv  this  out  most  effec- 
livelv.  it  is  necessary  that  our  national 
waterways    and    ports    be    so    thoroughly 


jH-otected  and  ecpiipped  that  the  traffic 
may  be  carried  on  with  the  greatest  pos- 
sible safety  and  rapidity  and  at  the  least 
possible  cost.       Therefore, 

Resolved,  that  this  board  expresses  its 
approval  of  the  action  the  Govern- 
ment have  already  taken  to  bring  about 
this  result,  and  the  further  hope  that  no 
effort  will  be  spared  to  assist  in  placino 
our  ports  and  lines  of  communication  in 
a  position  to  secure  the  bulk  of  Canadian 
commerce   in   summer  and  winter. 

Further  resolved,  that  a  copy  of  this 
resolution  be  sent  to  each  member  of  the 
Dominion  Government  and  to  each  Can- 
adian board  of  trade. 

Senator  Woods,  Sackville,  seconded  the 
resolution  in  a  thorough  review  of  the 
development  of  trans]3ortation,  both  by 
water  and  land.  Senator  McSweeney, 
Moncton,  also  spoke  on  the  subject  and 
suggested  that  if  the  Canadian  railways 
would  reduce  their  rates  to  compete  with 
the  United  States  railways,  the  question 
of  using  all-Canadian  routes  would  be 
settled. 

Harvey  Graham,  New  Glasgow,  asked 
that  the  resolution  should  be  more  speci- 
fic as  it  weuld  then  call  attention  and 
create  discussion.  He  advocated  the  ap- 
proval of  greater  expenditure  of  money 
by  the  Government  to  improve  trans- 
portation. 

J.  P.  Longard  said  he  approved  of  tin- 
extension  of  the  Intercolonial  to  the 
Great  Lakes  and  would  ask  the  Govern- 
ment to  do  so. 

Other  speakers  who  took  part  in  the 
discussion  were  Mr.  Spinny,  Mr.  Has- 
zard,  P.E.I.;  Mr.  Paton,  P.E.I.  It  was 
then   referred   to  the  committee  to  amend. 

The  delegates,  on  adjournment  for 
lunch,  were  photographed  on  the  steps  of 
the  Court  House. 

UNION  OF  CANADA  AND  NEWFOUNDLAND. 

The  union  of  Canada  and  Newfoundland 
and  better  trade  relations  with  the  Brit- 
ish West  Indies  was  the  next  subject  dis- 
cussed by  the  meeting,  and  was  ably  pre- 
sented by  D.  H.  Smith,  of  North  Sydney, 
who  read  the  following  resolution  : 

That,  whereas  closer  trade  relations 
with  all  the  British  colonies  within  the 
Empire  is  desirable,  and 

Whereas,  the  union  of  Newfoundland 
with  the  Dominion  of  Canada  has  long 
been  a  subject  of  interest  in  both  coun- 
tries,  and. 

Whereas,  the  trade  between  Canada, 
Newfoundland  and  the  West  Indies  is 
capable  of  great  expansion,  and  should 
be  on  a  basis  of  the  greatest  benefit  to 
all.    It  is, 

Therefore  resolved,  that  in  the  opinion 
of  this  board  it  is  desirable  that  the 
Government  of  Canada  should  endeavor 
to  establish  closer  relations  with  New- 
foundland and  the  British  West  Indies, 
whether  by   Federal    or  commercial  union. 

Mr.  Smith  said  it  was  a  subject  of 
vital  importance  to  the  whole  of  Canada. 
In  the   past   year  there  had  been  carried 
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lu'tween  North  Syilnev  ami  NewfovintUaiul 
20,000  people  and  about  15,000  tons  of 
freight.  All  the  products  of  the  Mari- 
time Provinces  found  a  market  in  New- 
foundland, although  they  met  with  a 
heavy  duty.  'J'his  could  be  overcome  bv 
a  union  of  the  colonies.  Newfoundland's 
debt  of  ?IS.nOO.OnO  was  quite  heavy,  but 
as  an  offset  to  this  debt  she  had  very 
rich  mineral  deposits.  Under  federation 
it  would  cive  to  Newfotmdland  a  free 
breakfast    tabic   of  which    Canadians   were 


gateway  of  Canada,  and  there  was  a 
pressing;  necessity  to  compel  Newfound- 
land to  attach  herself  to  Canada.  "  Wc 
can  none  of  us  fail  to  recognize  the  fact 
that  Newfoundland  is  a  necessity  to  Can- 
ada. Give  them  pfood  terms  and  they 
would  come  in."  The  resolution  carried 
by  a   unanimous  vote. 

Janie.;  McKay,  Glace  Bay.  proposed  the 
following  resolution,  but  as  it  was  not 
^^cconded  it   was  laid   on   the  table  : 

I'csohcd,    that    the    Maritime   Board    of 


cial  report  of  its  annual  trathering  and 
throughout  the  year  to  be  a  medium  for 
the  dissemination  of  information  and 
official  notices  of  the  board  to  its  mem- 
bers,  and, 

Whereas,  that  in  the  past  journals  of 
Upper  Canada  have  more  or  less  been 
reg-arded  as  the  org-ans  of  the  Maritime 
Board  and  that  it  is  desirable  that  the 
ofhcial  orcan  should  be  published  in  the 
Maritime   Provinces. 

Therefore,  resolved,  that  a  committee 
be  appointed  to  look  into  the  question 
of  an  offieia!  organ  of  the  board  and  that 


A  msrOklCAL   UROUP-The  Group  of  Members  of  the  Maritime  Board  of  Trade  at  Sydney  that  offended  Judge  Meagher. 


So  proucl.  Regarding  our  relations  with 
the  West  Indies,  he  suggested  that  we 
required  many  of  their  products,  and  al- 
readv  our  products  found  a  good  market 
there.  The  condition  of  the  peo|)le  there 
presented  some  obstacles,  but  the  solu- 
tion was  closer  trade  relations  with 
Canada. 

J.  Devere  Stevens,  Halifax,  seconded 
the  resolution  in  an  able  speech,  giviii- 
his    pers-onat    experience    on    this   island. 

A.  C.  Bell,  New  Glasgow,  also  spoke  to 
this   resolution.      He    said     they   held   the 


Trade  views  with  favor  the  decision  of 
the  Gcvernment  to  spend  SlO.OOO  for  the 
placing  of  Glace  Bay  harbor  in  such  a 
condition  that  it  will  be  of  service  to  the 
mercantile  community. 

The  following  resolution  was  then  in- 
troduced by  H.  G.  Harris,  of  Kentvillc. 
for  E.  C.  Hanrahan,  Sydney,  and  sec- 
onded by  H.   G.    Harris. 

Whereas,  it  is  desirable  in  order  to  fur- 
ther increase  the  usefulness  of  the  Mari- 
time Board  of  Trade  that  the  organiza- 
tion should  make  arrangements  with  a 
I)roper    trade    journal    to    publish    an    oflTi- 


said  committee  make  proper  arrange 
menis  for  this  purpose,  reporting  back  tn 
the   board   the  action   taken. 

Mr.  Harris  named  J.  C.  Studart,  oi 
Halifax,  as  one  of  the  committee,  but  he 
refused  to  act.  The  resolution  was  car- 
ried and  referred  to  the  incoming  Execu- 
tive  Committee. 

INSURANCE  ON  STOCKS  IN  COUNTRV 
STORES. 

The  encouragement  of  insurance  on 
stocks  of  goods  by  small  country  trad- 
ers    was     introduced    by    Mr.    McSweeney 
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Excellence  of  workmanship,  combined 
with  the  lowest  possible  margin  of 
profit,   has    ever  been  our  watchword. 

WE  SOLICIT  YOUR  TRADE. 

RDTENBERG  &  ALEXANDOR 

Wholesale  Furriers,         504  St.  Paul  Street,  MONTREAL. 

THE  CANADIAN 

PRESS  CLIPPING 

PTTPT7ATT 

Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  therefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— 85 per  hundred  clippings;  840  per  thousand,  payable  in  advance; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  those  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO 


Window  Trimmers  and  Mercliants 


ed  in  our  Bit  k 
,  postpaid    for  Jl.ni 


Oct  a  practical  know  edge  of  Sign,  Show- 
card  and  Ticket  l.eitering,  (jold  and  MKer 
Lettering,  Bro'  zing,  Oruamenting  Frosting 
(ilass.  Mixing  Paints,  how  to  lay  out  card.s, 
Embellislimcnts.  and  in  fact  all  information 
that  should  l>e  known  by  the  professional 
card  writer,  fiom  our  Book  of  Insi ructions, 
which  gives  the  accumulated  e.xperience  of 
a  lifetime  in  the  business.  It's  a  teacher  of 
the  Art  perfected  by  method,  and  fo  explicit 
tliat  eve  i  boys  can  teach  themselves  in  a 
short  time.  Thirty-four  illustrated  sign- 
writfr-t'  nlod^l  Alphabets  and  Figures  arc 
This  gnat  teacher  and  niouey-saver  will  be 


EDWARDS,  Box  315,  Carleton  Place,  Ont. 


GARMENT  CUTTING   BY   ELECTRIC    MACHINE 

vs. 

GARMENT    CUTTING   BY   HAND   KNIFE 

In  a  Montreal  factory  last  week 
our  machine  cut  .3,100  pairs  of 
Overalls  in  a  ten-hour  day  and 
it  cost  the  manufacturer  justtwo 
dollars. 

You  know  what  it  would  cost  to 
have  that  done  in  the  old  way. 

IT  CUTS 

Overalls,  Coats,  Pants, 

Cloaks,  Skirts,  Shirt  Waists, 

Shirts,  White  Underwear. 

The  EASTMAN   MACHINE 
COMPANY,  Limited, 

247  Yonge  St.,  Toronto,  Canada. 


A  Statement  of  Facts. 


We  make  the  strongest  mantles. 
Our  mantles  gives  the  mo.st  light. 
We  use  the  purest  and  most  costly 

chemicals. 
We    anneal    our    mantles    with 

pressure  gas. 
Our  mantles  won't  shrink  or  fray 

out. 
Our  trade  mark     A      is  on  the 

best  mantles.  /i__ 
We  make  mantles  with    any  private  mark    on 
them,  your  own  name  if  you  desire. 

AVE.  MARE 
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Coal  Gas  Mantles. 
Oil  Gas  Mantles. 
High-Pressure  Mantles. 


Coal  Oil  Mantles. 
Gasolene  Mantles. 
Acetylene  Mantles. 


k 


In  single,  double  or  triple  weave. 

LoAvest  prices   on   Mantles,   SHades, 
CHimneys  and  Sundries. 

Write  us  if  you  are  interested. 

AUER   LIGHT  CO.,       -       -       MONTREAL 
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CAPS 

Don't  worry  about  placing  your 
hat  order  for  the  coming  season. 

Wait  for  my  travellers,  they 
will  show  you  the  smartest  styles 
and  best  values  ever  manufactured. 

J.  Arthur  Paquet, 

QUEBEC. 
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aud  secontled  by  J .  Messery,  and  was 
carried  wiihoui  i.liscussion.  The  resoiu- 
liou  read  : 

Whereas,  many  luerchuiiis  in  the  eoun- 
iry  tlistncts,  towns  and  cities  are  not  in 
the  luibit  oi  insuring  their  stockti  oi  mer 
chandise  and  business  premises  sutiicienL- 
ly,   or  not   at   all,   and, 

Whereas,  it  is  highly  important  and 
most  desirable  that  all  merchants  should 
keep    their   property   well   insured. 

'Ihereiore  resolved,  that  the  Maritime 
Board  of  Trade  takes  tnis  opportunity  ol' 
directing  attention  to  this  important 
matter  and  recommends  merchants  to 
seriously  consider  their  position  in  rela- 
tion  to  this  question. 

SOUTH  AFRICAN  TRADE. 

South-African  trade  was  next  brought 
up  by  W .  H.  Fisher  in  the  following  re- 
solution : 

Kesolved,  that  the  Maritime  Board  of 
Trade  heartily  approves  of  the  action  of 
the  Dominion  Government  in  establish- 
ing steamship  communication  with  South 
Africa,  and .  desires  to  emphasize  the  im- 
portance of  extended  intercommunica- 
tion between  Canada  and  South  Africa, 
the  West  Indies  and  other  British  colon- 
ies. 

The  resolution  was  seconded  and  car- 
ried  without  discussion. 

FEIDAY'S   SESSION. 

THE  JUDGE  MEAGHER  AFFAIR. 

The  first  business  before  the  meeting 
was  the  report  of  the  committee  who 
were  appointed  the  previous  evening  to 
investigate  the  Judge  Meagher  episode. 
The  report  read  : 

To   the  Maritime  Board  of  Trade: 

'J'he  committee  appointed  to  inquire  in- 
to the  circumstances  connected  with  the 
committment  of  J.  E.  De  Wolfe,  vice- 
president  of  the  Halifax  Board  of  Trade 
and  a  delegate  from  that  board  to  the 
Maritime  Board  of  Trade,  to  the  custody 
of  the  sheriff  of  the  county  of  Cape 
Breton  by  Mr.  Justice  N.  H.  Meagher  of 
the  Supreme  Court  of  Nova  Scotia,  have 
to   submit   the   following   report  : 

That  the  circumstances  under  which  the 
committment  of  Mr.  De  Wolfe  was  made 
appears  to  have  arisen  from  Mr.  De 
Wolfe  resenting  certain  language  used  by 
Judge  Meagher  regarding  members  of  the 
Maritime  Board   of  Trade. 

That  the  interview  between  Mr.  De 
Wolfe  and  Judge  Meagher  appears  to  have 
taken  place  on  the  steps  of  the  county 
court  house,  rooms  in  which  had  been 
placed  at  the  disposal  of  the  board 
through  the  courtesy  of  the  municipal 
authorities,  or  in  the  vicinity  thereof. 

That  as  far  as  the  committee  couM 
ascertain  Mr.  De  Wolfe,  in  the  course  of 
the  interview,  stated  to  Judge  Meagher, 
that  he.  the  iudtre,  had  used  disgraceful 
lano-uac-e,  and  that  Mr.  De  Wolfe  was 
therefore  committed  to  the  custody  of 
the   sheriff  as   aforesaid. 

That  upon  Mr.  De  Wolfe  expressing  his 
teg-ret  that  he  had  used  the  word  dis- 
graceful   the   committment    was    canceled. 

That  the  committee  do  not  feci  called 
nnon  to  oxpre.«s  any  oninion  as  to  .Tudce 
Meafrher's  conduct  or  lancT'iage. 

All    of    which    is    respectfully   submitted 
WM.  JARVIS, 
G.  S.  CAMPBELL. 
TTORACE   HASZARD, 
G.  E.  DE  WIT. 
Sydney,   N.S.,   August  21,    1902. 


The  report  was  adopted,  but  several 
members  spoke  strongly  in  terms  of  dis- 
aproval   of   the   Judge's   action. 

BETTER  MAIL  AND  STEAMBOAT  SERVICE. 

The  next  subject  was  '"'  Better  Steam- 
l)oat  and  Mail  Service  on  Minas  Basin.  ' 
Dr.  G.  W.  E.  De  Wit,  who  presented  the 
resolution,  spoke  strongly  in  its  favor, 
and  the  seconder,  M.  G.  De  Wolfe,  ably 
supported  him.  The  resolution  was  car- 
ried unanimously. 

STEEL  SHIPBUILDING. 

One  of  the  most  important  subjects  be- 
fore the  board  was  then  taken  up.  This 
had  been  deferred  until  to-day  at  the  re- 
i|uest  of  the  Sydney  and  Halifax  boards. 
The  subject  was  "  The  Subsidizing  of 
Steel  Shipbuilding."  E.  A.  Mackee,  of 
Sydney,  moved  the  resolution,  which 
read  : 

Whereas,  it  is  most  desirable  that  Can- 
adian products  should,  as  far  as  possi- 
ble, be  carried  in  Canadian-built  ships, 
and. 

Whereas,  the  establishment  and  opera- 
tion of  large  shipbuilding  plants  in  Can- 
ada would  prove  to  be  of  immense  ad- 
vantage to  the  whole  country,   and. 

Whereas,  other  Maritime  centres  have 
either  directly  or  indirectly  given  liberal 
financial  assistance  to  their  merchant 
marine,  and  prospective  Canadian  build- 
ers are  therefore  seriou.sly  handicapped  ;n 
competing  with  the  old-established  yards 
of  Europe   and  the  United   States. 

Therefore,  resolved,  that  the  Federal 
Government  of  Canada  be  asked  to  grant 
a  tonnage  bounty  large  enc^ugh  to  enable 
Canadian  builders  to  compete  in  this  in- 
dustry and  have  it  extended  over  a  term 
of  years  sufficiently  long  to  secure  the 
liermanent  establishment  of  this  indus- 
try, which  is  vitally  important  to  the 
business  interests  of  the  country. 

Mr.  Mackee  said  every  member  of  this 
board  is  thoroughly  convinced  of  the 
fact  that  steel  shipbuilding  is  of  the 
greatest  importance  ;  also  every  person 
knows  that  any  nation  that  has  attained 
fame  and  supremacy  in  the  world  owes 
it  to  the  building  of  ships.  He  then  re- 
ferred to  the  ancients  who  succeeded  each 
other  by  their  superiority  in  the  build- 
ing and  possessing  of  ships.  England's 
enviable  position  as  a  maritime  power 
was  owing  to  an  Act  of  Parliament, 
which  gave  bonuses  to  shipbuilders.  It 
is  a  matter  for  us  in  Canada  to  consider 
whether  we  shotdd  or  should  not  take 
up  this  great  industry.  "  We  are  here  as 
the  fairyland  and  we  should  seize  the 
opportunity  to  put  ourselves  to  the  front. 
It  would  be  very  remiss,  indeed,  if  we 
do  not  do   so." 

Geo.  E.  Campbell,  Halifax,  seconded  the 
resolution.  He  endorsed  the  building  of 
steel  shii>s  as  one  of  the  national  indus- 
tries of  these  Provinces.  "  The  Local 
Government  have  granted  a  bonus  of 
S?inn,nOO,  but  we  must  have  yards  built 
on  a  large  scale  ;  we  must  import  skilled 
labor,  and  the  Federal  Government  should 


give  a  bounty  of  so  much  per  ton  for  a 
nimiber  of  years.  A  united  effort  in  this 
direction  will  result  in  a  bounty.  Every 
board  of  trade  is  directly  interested  in 
this  question,  and  should  pass  strong  re- 
solutions this  fall  before  the  meeting  of 
the  Federal  Parliament,  and,  if  success- 
ful, and  no  doubt  it  will  be,  it  would  be 
on  an  enormous  scale." 

M.  E.  G.  De  Wolfe,  said  Mr.  Campbell's 
remarks  were  the  key  note  to  the  situa 
tion  and  they  would  get  what  they 
wanted  if  they  would  work  together. 

The  resolution  passed  unanimously. 

FAST  ATLANTIC  SERVICE  AND   MARITIME 
PROVINCES. 

"  Is  not  a  Fast  Atlantic  Service  an  ab- 
solute necessity  in  the  development  of 
the  Maritime  Provinces  ?  "  was  a  subject 
introduced  by  Capt  C.  0.  Allen,  Kent- 
ville.  He  said  that  England  was  anxious 
to  promote  a  Past  Atlantic  Service  and 
we  had  everything  to  gain  and  nothing 
to  lose.  A  consideration  of  the  trans- 
portation question  from  our  grain  belts 
shows  a  vast  field  for  improvement.  In 
one  shipping  season  alone,  out  of  6,000,- 
000  barrels  of  flour  and  200.000.000  bush- 
els of  cereals,  the  greater  bulk  of  which 
came  from  the  Northwest,  5,850,000  bar- 
rels of  flour  and  170,000.000  bushels  of 
wheat  were  carried  through  United  States 
channels,  while  only  the  comparatively 
small  quantity  of  150,000  barrels  of  flour 
and  30,000,000  bushels  of  wheat  and  corn 
passed  through  the  channels  of  Canada. 
It  is  estimated  that  24,000,000  tons  of 
freight  that  should  have  gone  through 
Canadian  ports,  passed  through  the 
waterways  to  Buffalo,  thence  through  the 
Erie  canal  to  New  York  and  were  finally 
placed  on  the  markets  of  the  world  as 
the  product  of  the  United  States,  thus 
keetung  our  own  country  in  obscuritv 
and  building  fame  for  our  border  competi- 
tors. 

It  was  pointed  out  only  last  month  by 
James  Osborne,  general  superintendent 
of  the  Atlantic  Division  of  the  C.P.K.. 
that  §46,000,000  worth  of  our  own  ex- 
ports were  handled  by  other  ports  be- 
cause of  our  lack  of  proper  facilities. 

An  at  present  minor  product  of  Ont- 
ario, the  cheese  export,  shows  that  a 
large  quantity  of  this  article,  which  the 
consumers  supposed  was  purely  of  United 
States  manufacture,  coming  as  it  did 
through  New  York,  was  really  Canadian 
which  had  passed  over  Suspension  Bridge 
into  the  ports  of  the  adjoining  Republic. 

Capt.  Allen  strongly  urged  the  meeting 
to  see  that  every  influence  be  brought 
upon  the  legislators  of  the  Maritime  Pro- 
vinces to  earnestly  entreat  the  Federal 
Government  to  carry  out  this  Fast  At- 
lantic Service.  "  Heavy  subsidizing  by 
a  Government  to  promote  a  new  trade  is 
open  to  controversy,  as  particular  con- 
cerns would  reap  the  benefits  and  handi- 
cap outside  competing  lines,"  he  con- 
tinued, "  Canada's  present  situation  is 
vastly  different,  for  we  have  the  trade 
but  not  the  means,  and  consequently  our 
transporting  is  being  conducted  and  car 
ried  through  another  country.  There  is 
no  doubt  that  if  the  Canadian  Govern 
nient  will  assist  in  oi>crating  a  fast  liiu' 
for  ten  years,  the  country  will  be  in  such 
a  state  of  prosperity  that  the  subsidies 
can    then   be    withdrawn,    when   the    trad.- 


THE  DRY  GOODS  REVIEW  49 


'm  VELVET 

HOUSE  OF  CANADA. 


Complete    Ranges   new  in  StocK  of 

Shimmer  Velvets, 
Angora  Satin  Velvets, 
Lyons  Velvets, 
Fancy  IWirror  Velvets, 
Long  Pile  Velvets, 
Terry  Velvets 


Have  you 
seen  ou 


;"  35c.  White  Silk  Edge  Velveteen 


in  Black  and   Colors  ? 

FULL  RANGE   OF   MILLINERY  NOVELTIES  ALWAYS  IN  STOCK 


Our  Travellers  will  be  on  the  road  2nd  week  in  September  with 

full  range  Sorting  goods. 


CAVERHILL  &  KISSOCK, 

Montreal. 

Also  at  VANCOUVER,  OTTAWA,  TORONTO,  QUEBEC,  HALIFAX, 


50 


THE  DRY  GOODS  REVIEW 


will  offer  its  own  inducements  to  carry 
out  the  requirements,  and  Canada  will 
forge  ahead  by  leaps  and  bounds,  similar 
to  the  prosperity  the  border  Republic 
enjoyed  durino;  the  period  between  the 
years  1S70  and  1S91,  when  its  population 
increased  24,000,000  in  21  years,  while 
this  vast  Dominion  with  as  great  possi- 
bilities was  standing  virtually   still. 

"If  we  review  what  other  nations  have 
been  doing  along  this  line,  we  will  find 
that  their  commercial  prosperity  has 
been  built    up  by  Government  assistance. 

"  The  Canadian  blue  book  shows  $200,- 
000  subsidy  paid  to  trans- Atlantic  steam- 
ship companies.  At  the  Colonial  Con- 
ference held  at  Ottawa  some  years  ago, 
it  was  pointed  out  by  the  Postmaster- 
General  that  this  amount  was  inadequate 
and  far  belaw  what  was  actually  required 
for  the  rapid  handling  of  mails.  At 
present  the  merchants  of  Liverpool  stamp 
on  their  mail  matter  '  via  New  York  '  on 
the  very  day  that  the  Canadian  maiV  boat 
leaves  Liverpool  via  Moville  or  Rimouski, 
preferring  to  have  it  go  by  the  circuitous 
and  indirect  route  to  Southampton, 
where  the  United  States  mails  leave  dur- 
ing certain  days  of  the  week,  thence  to 
New  York  and  finally  over  the  long-rail 
route  to  Montreal,  Sydney  or  Halifax. 
Experience  has  proven  that  owing  to 
slow  Canadian  mail  boats  and  subse- 
quent delays  around  the  Grand  Banks 
and  Gulf  of  St.  Lawrence,  the  mails  will 
actually  reach  their  destination  with 
much  more  certainty. 

"  It  appears  unnecessary  for  a  Govern- 
ment to  grant  a  large  subsidy  to  a  fast 
freight  line.  We  have  been  striving  for 
a  long  time  to  secure  a  fast  mail  service, 
and  oven  in  trying  for  this  why  should 
we  weaken  our  hand  by  asking  too  heavy 
a  subsidy,  such  as  would  be  required  to 
carry  out  both  the  mail  and  freight  ser- 
vices ?  The  three  or  four  boats  required 
to  complete  the  mail  service  would  carry 
all  our  perishable  freight.  The  greater 
bulk  of  our  freight,  which  is  not  perish- 
able, could  go  by  slower  and  less  expen- 
.sive  boats. 

"  The  speed  of  Atlantic  mail  boats  is 
increasing  every  year,  it  being  only  a 
question  of  the  trade  paying  the  price. 
Let  not  Canada's  interests  be  sacrificed, 
but  let  us  have  a  line  not  only  as  fast 
as  any  now  afloat,  but  as  fast  as  any 
now  building  on  the  stocks  in  Europe. 
The  North-German  Lloyd  boat,  now  un- 
der construction,  is  to  be  a  full  knot 
faster  than  any  at  present  in  commis- 
sion. 

"  The  Allan  line,  trading  up  the  St. 
Lawrence,  lost  eight  ships  in  as  many 
years,  besides  many  other  accidents,  en- 
tailing loss  of  life  and  property,  owing 
to  these  steamers  running  through  a 
region  aboundincr  in  ice,  where  the  per- 
centage  of   fog     reaches     the     maximum, 


threading  up  a  long  and  dangerous  Gulf 
into  the  narrow  and  shifting  channels  of 
the  river.  Against  this  let  us  compare 
the  record  of  the  Cunard  boats,  plying 
between  Liverpool  and  New  York,  where 
they  have  run  an  unbroken  record  of  62 
years  without  losing  a  life,  and  nearly 
us  long  without  the  loss  of  a  letter. 

"  The  St.  Lawrence,  from  its  geograph- 
ical position,  with  its  long  pent  up  chan- 
nel, has  had  in  the  past  so  many  serious 
accidents,  which  have  unfortunately  given 
a  bad  name  to  the  whole  Canadian 
waters.  Only  during  the  brief  period  of 
three  months  that  navigation  has  been 
open  in  the  Gulf  there  have  been  calls  on 
the  underwriters  amounting  to  three- 
quarters  of  a  million  dollars. 

"  The  Hydrographic  Office  at  Washing- 
ton has  just  issued  charts,  dated  July, 
1902,  taking  data  from  the  past  three 
years,  1898  to  1901,  which  show  that 
during  the  month  of  July  a  region  at 
about  320  miles  south  of  Cape  Race,  fog 
exists  17.6  days  during  that  month,  when 
only  60  miles  further  south  there  are 
only  1.8  days  of  fog.  Around  this  lat- 
'ter  spot  the  White  Star,  Cunard  and 
North  -  German  Lloyd  ships  pass,  and  so 
must  the  fast  Canadian  mail  boats,  no 
matter  where  the  terminus  may  be. 
Through  a  region  like  the  former  the 
mail  boats  would  have  to.  go  under  a 
greatly  reduced  speed." 
The   resolution   read  : 

Whereas,  jiublic  opinion  in  Canada  has 
pronounced  emphatically  in  favor  of  a 
fast  service  between  Canada  and  the  Uni- 
ted Kingdom,  ec|ual  in  speed  and  ap- 
pointment to    any  crossing   the   Atlantic  ; 

And  whereas,  we  are  of  the  opinion 
that  full  advantage  should  be  taken  of 
the  ports  of  the  Maritime  Provinces, 
which  are  hundreds  of  miles  nearer  the 
commercial  centres  of  Europe  than  the 
inland  |)orts  of  Canada,  and  especially 
as  ocean  routes  can  be  followed  to  these 
ports  which  are  quite  as  safe  and  shorter 
than  those  taken  by  the  fastest  ships  out 
of   New    York  ; 

Therefore  resolved,  that  the  representa- 
tives of  the  Maritime  Board  of  Trade 
here  assembled  urge  the  Government  to 
take  immediate  and  definite  action  on 
this  question  by  granting  the  necessary 
subsidy  to  insure  the  inauguration  of 
such  a  service  with  the  least  possible 
delay  ; 

Further  resolved,  that  ocean  routes  to 
be  followed  by  steamers  of  the  line  should 
be  such  as  would  enable  them  to  run  as 
nearly  as  possible  at  full  speed  from  port 
to  port,  with  the  least  risk  of  danger  or 
detention  by  fog  or  ice  ; 

And  further  resolved,  that  in  the  opin- 
ion of  this  Convention  the  terminus  in 
Canada  should  be  the  nearest  available 
port  to  Europe,  where  ships  of  such  large 
size  can  come  and  go  with  safety  and 
despatch  at  all   seasons  of  the  year. 

The  resolution  was  seconded  by  M.  G. 
De  Wolfe,  of  Kentville,  who  said  he  had 
always  stronsrly  favored  a  fast  Atlantic 
service,  and  believed  we  should  go  about 


this  matter  with  great  earnestness.  He 
referred  to  the  late  Mr.  Chipman  as  hav- 
ing done  a  great  deal  in  bringing  this 
matter  to  the  attention  of  the  Maritim.; 
Board. 

G.  11.  Dobson,  of  North  Sydney,  dc|)re- 
ciated  the  adoption  of  a  20-knot  service, 
and  considered  that  it  would  be  a  waste 
of  public  money.  "  We  must  have  the 
very  fastest  steamers  afloat,"  he  said. 
He  also  insisted  that  the  port  of  Sydney 
must  be  a  port  of  call. 

G.  S.  Campbell,  Halifax,  agreed  with 
the  previous  speakers.  He  said  a  great 
change  of  sentiment  had  taken  place  in 
Canada  in  regard  to  the  fast  Atlantic 
service,  and  the  West  were  now  strongly 
in  favor  of  it.  Nova  Scotia  had  always 
been  in  favor  of  a  first-class  service.  The 
time  had  now  come  to  consider  the  de- 
tails and  the  terminus  of  a  fast  Atlantic 
service.  The  ports  available  were  Mont- 
real, Quebec,  Sydney,  Halifax,  and  St. 
John.  The  questions  to  be  considered 
were  the  speed  of  the  ships,  safety  of  the 
route,  and  the  most  available  port  all 
the  year.  He  considered  that  it  would  be 
to  the  best  interests  of  all  for  the  line  to 
call   at  one  port  all   the  year  round. 

Jas.  Paton,  Charlottetown,  P.E.I.,  con- 
sidered the  Quebec  route  the  back  door 
to  Canada,  and  thought  that  Halifax 
should  be  the  all-year  port. 

H.  C.  V.  LeVatte,  Louisburg,  took  ex- 
ception to  the  previous  speaker's  re- 
marks, and  stated  that  if  the  nearest 
port  was  selected  then  Louisburg  was  the 
nearest  port  to  Europe. 

Dr.  De  Wit  :  The  nearest  and  safest 
port  ? 

Mr.  LeVatte  :  That  answers  for  Louis- 
burg. 

Wm.  Jarvis,  St.  John,  said  it  was  un- 
wise and  unfortunate  to  specify  any  par- 
ticular port,  and  suggested  that  the 
selection  of  the  port  should  be  left  with 
the  comjjany  or  companies  who  intend 
operating  such  a  line.  The  question  of 
speed  was  of  the  greatest  importance, 
and  he  did  not  think  the  present  subsidy 
sufficiently  large  to  maintain  a  speed 
which   would   make  the   service   valuable. 

W.  H.  Fisher,  St.  John,  said  he  was 
heartily  in  favor  of  the  resolution.  In 
his  opinion  it  would  be  well  if  Canada 
adopted  a  20-knot  service,  and  after- 
wards make  it  equal  if  not  superior  to 
the  best  crossing  the  Atlantic.  "  Let  us 
take  a  step  at  a  time  in  trying  to  com- 
pete with  the  great  people  to  the  south 
of  us,"  he  said. 

J.  E.  De  Wolfe,  Halifax,  said:  "This  is  a 
question  of  a  slow  or  fast  line,  and  I 
doubt  if  a  20-knot-service  could  be 
called  a  fast  line.  This  is  the  point  to 
decide.  Do  we  want  a  fast  line  ?  Let  us 
ask  for  it." 

Senator  Wood,  Sackville,  favored  the 
adoption  of  a  service  equal  in  speed  and 
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appoint ments  to  any  crossing  the  Atlan- 
tic. We  want  the  greatest  route  on 
earth.  The  resolution  was  carried  unan- 
imously. 

EXTENSION  OK  THE  I.C.R. 

H.  C.  V.  LeVatte,  Louisburg,  intro- 
duced the  resolution  for  the  extension  of 
the  I.  C.  K.  to  Louisburg  and  Glace 
Bay.    It  read  : 

Whereas,  freight  carried  by  the  I.  C.  R. 
for  points  south  of  Sydney,  connected  by 
the  Sydney  and  Louisburg  Railway  (ex- 
cept in  carloads)  is  at  present  stored  at 
Sydney,  but  reshipped  on  the  Sydney  and 
Louisburg  cars,  thus  causing  expense  and 
delay,    and. 

Whereas,  passengers  travelling  west  by 
the  first  express  train  of  the  LC.R.  from 
Louisburg  and  all  points  south  of  Glace 
Bay,  and  by  the  fast  express  on  all 
points  south  of  Sydney,  are  compelled  to 
remain   in    Sydney    overnight,    and, 

Whereas,  the  mail  service  is  very  un- 
satisfactory on  account  of  the  said  rail- 
way service. 

Resolved,  that  this  Maritime  Board  of 
Trade  believes  that  it  would  be  to  ;thc 
material  intei'est  of  the  people  living  be- 
tween Sydney  and  Louisburg  on  the  line 
of  the  Sydney  and  Louisburg  Railway, 
comprising  a  large  percentage  of  the 
population  of  Cape  Bretion  county,  and 
also  the  mercantile  and  travelling  com- 
munity at  large  that  the  I.C.R.  express 
and  freight  trains  should  run  to  Louis- 
burg over  the  Sydney  and  Louisbure 
Railway  track,  connecting  as  it  would 
with  the  great  mining  districts. 

Further,  resolved,  that  a  copy  of  this 
resolution  be  forwarded  to  the  Minister 
of  Railways  at   Ottawa. 

S.  E.  Landry  seconded  this  resolution, 
and  after  a  short  discussion  it  was 
passed. 

WANT  BETTER  FACILITIES. 

E.  H.  Spinny,  Yarmouth,  introduced 
the  next  subject,  namely,  "  The  desir- 
ability of  a  daily  steamship  communica- 
tion between  St.  John  and  Digby 
throughout  the  year."  He  pointed  out 
that  now  for  only  about  four  months  in 
the  'year  they  have  a  daily  service,  and 
it  was  necessary  that  they  should  have  a 
daily  service  all  the  year  round.  He 
presented  the  following  resolution  : 

Whereas,  the  increased  requirements  of 
commerce  in  the  south-western  section  of 
Nova  Scotia,  coupled  with  that  of  the 
Annapolis  Valley,  demand  greater  trans- 
portation  facilities  ;    therefore. 

Resolved,  that  the  Maritime  Board  of 
Trade  urge  the  Government  to  encourage 
such  increase  of  steamboat  service  be- 
tween St.  John  and  Digby  by  granting 
such  subsidies  as  will  accomplish  thai- 
object. 

The  resolution  was  seconded  by  J  W. 
Blanchard,  of  Windsor,  who  said  it  affect- 
ed the  entire  western  portion  of  Nova 
Scotia.  The  resolution  was  passed 
unanimously. 

THANKS  TO  THE  MACLEAN  PAPERS. 
W.   H.   Fisher,   St.   John,   asked  permis- 
sion  of    the     chair    to    say    a    few    words 
and  asked  the  meeting  to  pass  a  vote  of 
thanks  to  The  MacLean  Publishing  Com- 


pany for  having  been  good  enough  to 
send  down  each  year,  at  a  great  expense 
to  them,  a  representative  to  report  the 
meetings  of  this  board,  and  he  therefore 
moved  that  a  vote  of  thanks   be  passed. 

M.  G.  De  Wolfe,  Kentviile,  seconded  the 
motion.  He  said  he  had  the  interest  of 
the  Maritime  Board  of  Trade  at  heart 
and  he  regretted  that  the  resolution  whi<-,h 
was  passed  yesterday  had  not  Ijeeu  re 
considered,  but  it  was  brought  in  during 
a  time  of  great  excitement  while  most  of 
the  members  were  absent,  and,  in  fact,  it 
was  "  railroaded  through  " — you  knov/ 
what  that  means  ?  He  said  that  the 
board  highly  appreciated  the  service  ren- 
dered by  "The  Canadian  ,  Grocer  "  and 
"  Hardware  and  Metal  "  in  so  freely  re- 
porting the  meetings. 

J.  C.  Stewart,  Halifax,  said  the  resolu- 
tion brought  in  the  day  before  was  a  com- 
plete surprise  to  him,  and  he  promptlv 
declined  to  serve  on  such  a  committee. 
He  considered  that  it  was  a  reflection  on 
The  MacLean  Company's  papers  which 
should  not  have  been  made.  "  I  strongly 
favored  the  encouragement  of  all  trade 
journals  publishing  the  proceedings,  and 
especially  those  which  were  so  widely  cir- 
culated as  the  papers  published  by  The 
MacLean  Publishing  Co.  The  resolution 
was  passed  unanimously. 

The  secretary's  report  was  then  read. 
He  reported  having  collected  the  sum  of 
$2(51.75,  and  expended  |31. 

It  was  moved  that  the  secretary  be 
granted  $100  for  his  services,  and  Mr. 
Paton  moved  the  adoption  of  the  report, 
which  was  seconded  by  Mr.  Dobson  and 
carried. 

FIRE  INSURANCE  RATES. 

J.  E.  Do  Wolfe,  Halifax,  introduced  the 
following   resolution  : 

Whereas,  it  is  reliably  stated  that  fite 
insurance  in  the  Maritime  Provinces  hai 
been  very  profitable  during  the  past  20 
years  ; 

And  whereas,  the  rates  have  recently 
been  increased  in  many  places  by  the 
tariff  companies  without  any  justification 
for  the  same  ; 

ITierefore  resolved,  that  we  ask  our 
members  to  unite  in  giving  business  to 
and  assist  in  the  promotion  of  non-taiift 
companies  that  are  willing  to  take  risks 
on  their  merits  independently  of  any 
combination,  and  that  the '  secretary  be 
authorized  to  send  a  copy  of  this  resolu- 
tion to  every  board  of  trade  in  the 
Maritime  Provinces. 

In  speaking  to  the  motion  Mr.  De 
Wolfe  said  the  question  of  insurance  rates 
had  become  one  that  needed  the  con- 
sideration of  this  board.  He  then  read 
the  following  resolution  passed  by  the 
Bridgewater  Board  of  Trade  : 

At  a  special  meeting  of  the  Bridge- 
water  Board  of  Trade,  held  on  Tues- 
day evening,  the  12th  inst.,  the  following 
resolutions   were   passed  : 

Whereas,  the  Nova  Scotia  Board  of 
Fire   Underwriters    has   imposed    a   rating 


taking  effect  on  the  first  day  of  March 
inst.,  increasing  the  heretofore  existing 
rates  for  fire  insurance  more  than  one- 
third  in  the  business  district  of  this 
town  ; 

And  whereas,  the  aforesaid  district, 
subject  to  the  increased  rates,  was  re- 
Ijuilt  after  the  fire  of  January  12,  1899. 
in  accordance  with  the  advice  and  ideas 
of  a  representative  of  said  board,  who 
stated  that  if  such  plans  were  adopted 
the  fire  insurance  rates  would  be  mate- 
rially  reduced  ; 

And  whereas,  by  incurring  the  expendi- 
ture of  $25,000  for  expropriating  the 
water  front  so  that  no  buildings  could  be 
erected  thereon,  thereby  providing  an  easy 
and  effective  means  of  procuring  water 
for  fire  protection  purposes  in  said  dis- 
trict, and  the  laying  out  of  a  cross  street 
in  said  district  and  two  others  widened 
for  fire-breaks  ; 

And  whereas,  all  wooden  buildings  in 
said  district  were  restricted  to  two  stor- 
eys in  height  and  were  also  required  to 
be  built  with  fiat  roofs  ; 

And  whereas,  a  water  service  with  a 
reservoir  a  great  elevation  above  La 
Have  River  is  to  be  installed  this  year 
at  an  expenditure  of  §40,000,  a  prime 
consideration  in  incurring  such  expendi- 
ture being  to  give  greater  protection 
from   fire   to   said   district  ; 

And  whereas,  the  rate  now  imposed  is 
unjust,  oppressive  and  unfair  in  con- 
sideration of    the   facts  here  recited  ; 

Therefore  resolved,  that  the  Bridgewater 
Board  of  Trade  in  meeting  assembled, 
protests  strenuously  against  the  imposi- 
tion of  the  increased  fire  rates  and  re- 
spectfully requests  the  Board  of  Fire 
Underwriters  to  carefully  consider  this 
resolution  and  the  facts  it  contains,  and 
in  view  thereof  to  revoke  the  increased 
I'ates  imposed  on  March  first  inst.  ; 

Further  resolved,  that  copies  of  this 
resolution  be  sent  to  the  Nova  Scotia 
Board  of  Fire  Underwriters  and  also  to 
the  Maritime  Board  of  Trade,  the  Hali- 
fax Board  of  Trade,  and  to  C.  E.  L. 
Jarvis  and  F.  W.  Butcher,  insurance  ad- 
justers, requesting  their  co-operation, 
and  that  the  local  agents  be  requested  to 
bring  to  the  notice  of  their  respective 
companies  the  injustice  and  inequality  of 
the  increase  and  the  danger  of  loss  of 
business  thereby. 

Mr.  Stevens  said  that  the  merchants 
had  been  paying  unduly  high  rates  in 
some  instances  to  make  up  tor  losses 
elsewhere,  and  he  considered  there  should 
be  some  remedy  for  it. 

G.  E.  Faulkner  spoke  on  behalf  of  the 
insurance  companies,  and  said  the  ques- 
tion of  insurance  was  entirely  a  business 
proposition.  He  said  the  companies  must 
charge  enough  to  warrant  them  doing  a 
safe  business.  It  was  not  true  that  the 
rates  were  fixed  so  that  burned  districts 
had  to  pay  all  the  losses  the  companies 
sustained  in   them. 

W.  H.  Roach,  Windsor,  said  the  prem- 
iums paid  by  Nova  Scotia  amounted  to 
§600,000  and  to  non-tariff  companies, 
about  §35.000.  He  considered  the  non- 
tariff  companies  should  be  encouraged, 
and  as  far  as  paying  losses  were  concern- 
ed, he  knew  they  always  paid  promptly. 
He  called  attention  to   the  fact  that  dur- 
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ing  this  summer  the  tariff  companies  had 
raised   their   premiums  50  per  cent. 

Wm.  Jarvis,  St.  John,  said  there  was 
really  a  great  misunderstanding  in  thi' 
matter.  He,  as  an  insurance  man,  had 
done  everything  possible  to  moderate  the 
rates.  He  said  that  two  of  the  largest 
companies  who  had  done  business  in  New 
Brunswick  had  gone  out  of  business  there 
on  account  of  the  unprofitable  business 
they  had  done.  It  was  the  disposition 
of  the  companies  to  act  fairly  with  all. 

Thos.  H.  Summerville,  St.  John,  op- 
posed endorsing  non-tariff  companies,  us 
the  tariff  companies  might  withdraw  from 
the  Provinces.  "  We  want  the  best  com- 
panies to  carry  our  risks,"  he  declared. 

Mr.  Campbell,  Halifax,  favored  the  en- 
couragement of  the  non-tariff  companies 
as  much  as  possible  in  the  Provinces,  be- 
cause there  was  a  combine  among  the 
tariff  companies  to  fix  rates.  He  had  no 
doubt  fire  insurance  companies  had  made 
money.      The   resolution  passed. 

ATLANTIC  MAIL  SERVICE  AND   MARITIME 
PROVINCES. 

Geo.  Dobson,  North  Sydney,  moved  the 
following   resolution  : 

Whereas,  the  usefulness  of  the  Canadian 
subsidized  English  mail  service  between 
Montreal,  Quebec  and  Great  Britain  is 
seriously  restricted  in  the  delivery  oi 
mails,  particularly  to  the  Maritime  Pro- 
vinces, by  the  use  of  Riniouski,  an  inland 
port,  as  the  first  port  of  call,  delaying 
the  mails  to  the  Maritime  Provinces  from 
two  to  three  days,  and. 

Whereas,  improved  transportation  is 
of  vital  importance  to  the  large  and 
growing  industries  of  these  Provinces  by 
the  sea,  therefore, 

Resolved,  that  the  Dominion  Govern- 
ment be  urged  to  give  its  immediate  con- 
sideration to  the  selection  and  use  by  all 
Canadian  subsidized  mail  lines  plying  be- 
tween Montreal,  Quebec  and  Great  Brit- 
ain of  an  Atlantic  port  of  call  that  will 
afford  these  Maritime  Provinces  equal  or 
better  despatch  for  mails,  etc.,  with  the 
other  Provinces  of  the  Dominion. 

The  resolution  was  seconded  by  P. 
Innis  ajid  adopted. 

COMPANY  -STORES. 

W.  H.  Chisholm,  of  Glace  Bay,  brought 
up  the  question  of  company  stores  in  the 
following  resolution  : 

Whereas,  it  is  a  fact  that  the  wages  of 
many  workmen  employed  by  large  indus- 
trial corporations  in  the  Province  of 
Nova  Scotia  are  paid  in  merchandise 
through  or  by  means  of  company  stores, 
and. 

Whereas,  the  system  of  paying  labor  in 
supplies,  commonly  known  as  the  "truck 
system,"  instead  of  in  the  coin  of  the 
realm,  is  inimical  to  the  progress  of  the 
community,  checks  economy,  impairs  the 
self-reliance  of  the  workmen  in  business, 
and  diminishes  the  purchasing  power  of 
the  work   of  the  laborer,   and. 

Whereas,  the  said  system  places  bar- 
riers on  trade,  withdraws  money  from 
circulation,  directly  tends  to  the  stagna- 
tion of  enterprise  within  its  immediate 
influence,  and  technically  injures  the  com- 


mercial   life    of    the    country    in    general  ; 
be  it   therefore. 

Resolved,  that  the  Maritime  Board  of 
Trade  recommends  the  amendment  .of  the 
present  Cash  Payment  Act  of  Nova 
Scotia,  so  as  to  embrace  the  provisions 
of  the  English  Act  on  the  subject. 

The   resolution   was   seconded   by    D.    D. 
Mackenzie,     M.P.P.,      and     passed     unan 
imously. 

VOTE  OF  THANKS  TO  SYDNEY  BOARD. 

On  motion  of  G.  S.  Campbell  and  W. 
H.  Fisher  a  vote  of  thanks  was  unan- 
imously tendered  the  Sydney  Board  of 
Trade   for  its   hospitality. 

H.  C.  V.  LeVatte  responded  for  the 
county.  He  said  :  "  We  pride  ourselves 
on  treating  our  visitors  well,  and  we  re- 
gret the  unfortunate  occurrence  of  yes- 
terday. We  trust  you  will  all  come 
again." 

Horace  Haszard,  Charlottetown,  wished 
to  return  thanks  to  the  citizens  of  Syd- 
ney and  to  the  local  board  of  trade  on 
behalf  of  himself  and  Prince  Edward 
Island  delegates  as  well  as  the  Conven- 
tion for  the  reception  they  had  received 
He  was  glad  to  witness  the  wonderful 
progress  that  Sydney  had  made.  "  I  am 
also  bound  to  refer  to  one  unfortunate 
incident,  as  I  feel  I  have  been  insulted 
and  propose  to  move  a  resolution  and  L 
feel  that  we  should  put  ourselves  on  re- 
cord that  we  resent  the  insult  given  our 
members."  He  moved  the  following 
resolution  : 

That  before  leaving  Sydney  the  members 
of  the  Maritime  Board  of  Trade  wish  to 
express  their  sense  of  the  courtesy  shown 
to  them  during  their  visit  with  one  un- 
fortunate exception  ;  that  they  desire  to 
disclaim  any  intentional  discourtesy  to- 
wards a  member  of  the  judiciary  of  the 
Province,  who  is  personally  unknown  to 
very  many  of  them  ;  that  they  were 
greatly  surprised  at  the  attempt  made  to 
push  through  those  of  their  numbers  who 
were  grouped  on  the  steps  of  the  court 
house  building — rooms  in. which  had  been 
placed  at  their  disposal  ,  by  the  muni- 
cipal authorities' — and  still  more  so  at 
the  language  made  use  of  on  that  occas- 
ion. And  they  desire  to  place  on  record 
their  regret  at  an  occurrence  for  which 
they  feel  that  they  have  been  in  no  wise 
to  blame  and  their  opinion  that  the  lan- 
guage used  towards  members  of  the  board 
was   entirely  unjustified. 

P.  R.  Rentley,  Sydney,  seconded  the 
resolution  and  regretted  the  occurrence. 
The  Sydney  Board  were  anxious  that  all 
should  have  a  good  time,  and  no  doubt 
the  unfortunate  occurrence  had  put  a 
damper    on   every    one. 

The  resolution  then   passed   unanimous- 

ly- 

NOTICE  TO  AMEND  BY-LAWS. 

G.  E.  Faulkner  gave  notice  of  the  fol- 
lowing resolution  : 

Resolved,  that  By-law  No.  3  be  repealed 
and   the  following  substituted   therefor  : 

Subjects  for  consideration  at  the  an- 
nual meeting,  and  resolutions  dealing 
with  such  subjects  shall  be  forwarded  to 
the  secretary  at  least  30  days  prior  to 
date  of  annual  meeting  and  the  council 
of  the  board  shall  arrange  the  order  in 
which  the  various  subjects  pcesented  for 
consideration  shall  be  taken  up  and  shall 
have  the  list  of  subjects,  with  resolutions 
to  be  offered  in  connection  therewith, 
printed    and    distributed    to    the    afliliatod 


boards  at   least  ten  days   before   the  date 
of  the  annual   meeting. 

NEXT  PLACE  OF  MEETING. 

Invitations  to  meet  next  year  were  re- 
ceived fromi  Moncton,  Yarmouth,  Char- 
lottetown and  St.  John.  Charlottetown 
was  decided  on  as  the  next  place  of 
meeting. 

NOMINATING  COMMITTEE. 

A  nominating  committee  to  select  offi- 
cers for  the  ensuing  year,  composed  of 
the  following,  was  chosen  by  the  chair- 
man :  M.  G.  De  Wolfe,  Wm.  Jarvis,  A. 
M.  McKinley,  Jas.  Baton,  Robt.  Caie, 
E.  C.  Hanrahan,  Dr.  De  Wit  and  Peter 
Innes. 

Peter  Innis,  chairman,  reported  the  fol- 
lowing as  the  selection  of  the  committee, 
and   they   were  elected  : 

OFFICERS  ELECTED. 

President. — Horace  Haszard,  Prince 
Edward  Island. 

Vice-President  (for  Nova  Scotia) — J.  E. 
De   Wolfe,  Halifax. 

Vice-President  (for  New  Brunswick) — 
D.   H.   Walsh,  Moncton. 

Secretary-Treasurer. — C.  M.  Creed,  Hali- 
fax. 

Corresponding  -  Secret ary.^E.  T.  Higgs. 
Charlottetown. 

Auditor.— F.   0.   Allison,   St.    John. 

J.   E.   DE  WOLFE'S  ACTION  ENDORSED 

The  following  resolution  was  moved  by 
Alexander  Stephens,  seconded  by  P.  R. 
Rentley,    and   unanimously   passed  : 

Whereas,  J.  E.  De  Wolfe,  of  Halifax,  a 
delegate  from  the  Board  of  Trade  of  that 
city,  worthily  upheld  the  dignity  of  the 
members  of  this  board,  in  resenting  gross 
insult  offered  them  by  Justice  N.  H. 
Meagher,   and. 

Whereas,  Mr.  De  Wolfe  in  so  doing  was 
placed   in   a   most   unenviable  position  ; 

Therefore  resolved,  that  the  board  ex- 
I^ress  its  confidence  in  Mr.  De  Wolfe,  and 
thank  him  for  having  pursued  the  course 
he  did,  thereby  maintaining  the  reputa- 
tion and  dignity  of  the  board. 

Mr.  De  Wolfe,  in  reply  to  the  resolution 
of  thanks,  thought  the  report  of  the  com- 
mittee a  weak  one,  and  certainly  if  no 
further  action  had  been  taken  in  the 
matter,  he  would  have  considered  it  his 
duty,  in  self-respect,  to  resign  from  the 
board.  He  was  glad,  however,  that  he 
still  had  their  confidence  when  they 
selected  him  vice-president  for  Nova 
Scotia. 

VOTE  OF  THANKS  TO  MR.   BLACK. 

M.  G.  De  Wolfe  moved  a  hearty  vote 
of  thanks  to  the  retiring  president,  W. 
A.  Black,  and  complimented  him  on  the 
interest  which  had  grown  so  large  under 
his  presidency.  He  referred  to  the  meet- 
ing as  being  the  largest  held  during  the 
existence  of  the  board. 

J.  E.  De  Wolfe,  of  Halifax,  seconded 
the  motion,  which  was  carried  amid  loud 
applause. 

W.  A.  Black,  the  retiring  president,  re- 
sponded and  thanked  the  members  for  the 
assistance  they  had  given  him  and  was 
pleased  to  see  the  interest  taken  in  the 
meeting.  He  also  spoke  feelingly  of  the 
able  work  done  by  the  secretary-treas- 
urer, C.  M.  Creed,  who  had  done  hard 
work  in  the  interests  of  the  boards  of 
trade. 

After  singing  "  God  Save  the  King,'" 
the    meetino-    adjourned    sine   die. 
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ACKNOWLEDGMENT  OF  REHITTANCES 
UNNECESSARY. 

W.    A.    GIVEN,    PITTSBURG,    PA. 

THE  Louisville  Convention  ol  the  National  Association 
of  Credit  Men  devoted  some  time  to  discussing  the 
proposition  that  receipts  for  remittances  by  cheque 
were  unnecessary,  and  this  idea  seemed  to  meet  with 
general  approval,  a  recommendation  to  that  ettect 
being  made. 

It  is  quite  easy  to  see  the  advantage  to  the  receiver  of  such 
remittance  if  he  is  not  put  to  the  expense,  time  and  trouble  o' 
sending  receipt,  but  the  sender  must  be  able  to  see  some  benefit 
to  himself  before  he  is  likelj-  to  surrender  his  right  to  an 
acknowledgment. 

It  is  for  the  purpose  of  showing  that  there  is  also  advant- 
age to  the  sender  in  making  remittances  in  such  form  as  not  to 
require  receipt  that  I  make  the  following  explanation  of  the 
method  I  have  used  for  some  ten  years. 

In  sending  a  satisfactory  remittance,  two  things  are 
essential,  viz.,  a  cheque  and  a  statement  of  the  amount  remitted; 
many  houses  add  a  letter  of  advice. 

A  cheque  requires  writing  the  date  and  the  name  of 
creditor  and  amount.  It  also  requires  the  filling  of  a  stub 
with  date,  name  and  amount,  which  is  copied  into  a  cash  book 
with  date,  name  and  amount. 

A  statement  bears  the  date,  name  and  address  of  creditor 
as  well  as  amount. 

A  letter  of  advice  bears  the  date,  name  of  creditor  and 
address. 

My  plan  substitutes  for  the  cheque,  statement  and  letter 
of  advice,  a  voucher  cheque,  consisting  of  a  sheet  8V2  x  7  in., 
one  side  of  which  shows  statement  of  the  account  (no  names) ; 
this  sheet  is  folded  with  statement  inside.  Half  the  outside,  or 
one  side  of  the  folder  bears  the  form  of  a  cheque  while  the 
other  half  is  a  blank  for  receipt. 

In  this  form  the  creditor's  name  is  written  but  once  and 
the  date  but  once. 

When  the  voucher  cheque  is  filled  up,  it  is  entered  in  the 
cash  book,  with  date,  name  and  amount,  theentry  thus  taking 
place  of  the  "stub"  of  cheque.  The  entries  are  numbered  con- 
secutively as  they  are  made  and  each  voucher  as  it  is  entered 
has  the  same  number  stamped  upon  it,  the  number  being  proof 
of  entry. 

By  the  old  method,  receipts  had  to  be  checked  up  and 
examined  to  see  that  they  were  a  full  receipt  for  the  account 
covered  by  remittance,  also  that  none  were  missing.  These 
receipts  were  then  filed. 

By  my  plan  no  acknowledgment  is  necessary,  nor  is  it 
desired.  You  rest  assured  that,  in  order  to  get  his  money, 
your  creditor  will  properly  receipt,  not  only  for  the  amount 
remitted,  but  in  full  for  the  account  as  you  intended,  and  you 
know  with  certainty  that  when  your  bank  account  is  balanced 
(in  my  plan  it  is  monthly)*you  will  get  every  receipt  for  the 
money  charged  to  you  by  the  bank,  and  no  checking  up  and 
filing  of  receipts  is  necessary,  other  than  filing  your  cheques  in 
numerical  order,  which  would  be  done  in  the  old  way  in 
addition  to  filing  receipts.  A  reference  to  any  receipt  is  easy 
from  the  number  on  entry  in  cash  book. 


Let  me  enumerate  the  points  in  which  there  is  a  saving  in 
work: 

OLD   WAY. 

Letter  of  advice  requires  name,  address,  dale. 

Slatrment  " 

Cheque  "  "  "  " 

Stub 

Entry  "  " 


5  names,  2  addresses,  5  dales. 
NEW  WAV. 
Voucher  cheque  requires  name,  address,  date. 
Entry 


2  names,   i  address,   2  dates. 

Saving  on  each  remittance  3  names,  1  address,  3  dates. 

In  addition,  there  is  the  saving  of  examining,  checking  up 
and  filing  of  receipts. 

This  plan  is  also,  I  think,  a  safeguard  against  altering  or 
"  raising  "  amounts  of  cheques,  the  accompanying  statement 
rendering  this  much  more  difficult. 

THE  WOES  OF  A  RETAIL  HERCHANT. 

IN  order  to  show  up  the  fallacy  of  the  credit  system  and  the 
unreasonableness  of  most  debtors,  the  following  tale  of  woe 
is  related  by  a  Canadian  business-man. 

A  man  dealt  with  a  merchant  for  several  years  and  paid 
his  bills  promptly  for  sometime,  but  he  unfortunately  conceived 
the  idea  of  building  a  house.  Now,  because  he  did  not  have 
the  necessary  cash,  he  left  the  merchant  after  he  had  run  up  an 
account  of  some  $40  and  spent  his  spare  cash  on  the  con- 
struction of  his  house.  This  same  plan  was  likewise  followed 
with  the  other  ten  merchants  in  the  town  and  the  man  gets 
ahead  say,  $250.  This  pays  for  his  lot  and  in  addition 
allows  him  $150  to  apply  on  his  loan. 

After  awhile  Merchant  A.  begins  to  want  his  money  and  of 
course  he  very  impertinently  writes  to  the  man,  saying,  that 
as  the  latter  is  now  buying  his  goods  elsewhere,  he  would  like 
to  have  his  account  settled.  This  makes  the  debtor  very  indig- 
nant and  he  says  to  himself,  "Here,  I  have  been  dealing  with 
Mr.  A.  for  a  good  many  months  and  I  alwa3's  paid  him 
promptly  and  now,  even  if  I  am  dealing  elsewhere,  it  is  mean 
and  contemptible  of  him  to  demand  his  money.  I'll  just  go 
down  and  give  him  $10  and  a  piece  of  my  mind  "into  the 
bargain. " 

This  he  proceeds  to  do,  and  the  merchant,  who  has  been 
used  for  years  to  hold  himself  in,  takes  it  all  in  good  part,  and 
hands  out  a  receipt  for  $10.  The  balance  is  to  be  settled  next 
pay-day. 

Pay-day  comes  and  goes,  and  many  another  pay-daj' 
comes  and  goes,  but  the  account  is  not  paid.  Naturally, 
creditors  make  demands  on  the  merchant,  and  he  is  forced  to 
ask  for  the  settlement  of  the  account  with  interest,  adding  the 
threat  that,  if  not  paid,  it  will  be  placed  in  court  for  collec- 
tion. This  is  more  than  Mr.  Debtor  can  stand.  He 
gets  very  angry  and  goes  to  his  employer  and  tells  him 
what  a  mean  man  this  merchant  is  to  ask  him  to  pay 
interest.  However,  he  gets  a  sufficient  advance  of 
wages  to  pay  the  merchant  off.  He  walks  into  the 
store  with  an  air  of  injured  innocence  and  explains  that  he 
wants  to  pay  up  his  balance.  The  merchant  is  so  pleased  to 
get  his  money  that  he  accepts  payment  without  interest,  not- 
withstanding that  he  has  been  paying  the  bank  interest  on 
this  amount  and  others  as  well  for  the  past  two  years. 
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BOOMERANQ   BARGAIN    SALES. 

TT  IS  an  easy  thing  nowadays  to  offer  great  bargains  and 

huge  reductions  in  price.  The  only  outlay  necessary  is  a  few 
price  cards  and  some  red  ink.  That  is,  if  the  sale  is  to  be  one 
of  those  that  we  frequently  come  across. 

The  other  day,  in  Montreal,  a  dry  goods  merchant  got  out 
a  number  of  bills  announcing  a  great  bargain  sale — "doors 
open  at  10  a.m."  It  drew  a  big  crowd,  and  for  half  an  hour 
before  the  time  the  sidewalk  was  almost  blocked  with  women 
— and  some  men — waiting  for  a  chance  to  spend  their  money. 
While  they  waited  they  could  look  into  the  windows  at  the 
bargains  offered.  Everything  was  ticketed  with  the  selling 
price,  and  above  it — stroked  through  in  the  usual  way — a 
figure  that  was  meant  to  represent  the  regular  selling  price. 
The  opinion  one  formed  of  the  merchant's  veracity,  from  a 
glance  at  the  goods  and  the  price  at  which  they  were  said  to 
formerly  sell  at,  was  not  flattering.  But  the  bargains  were 
there,  and  the  crowd  went  in. 

A  white  pique  suit,  worth  certainly  not  more  than  $5,  was 
advertised  for  $3.09.  The  former  price,  according  to  the  card, 
was  $8.50.  Perhaps,  if  the  world's  stock  of  white  pique  had 
been  all  used  up.  What  was  called  a  "silk  taffeta"  blouse, 
but  which  was  really  half  cotton  and  of  a  miserable  design, 
was  offered  at  99c.  It  could  never  be  sold  for  over  $2,  but  it 
was  called  a  $5  article.  A  skirt,  shown  in  linen,  duck  and 
muslin,  was  ticketed  25c.  It  was  worth  between  75c.  and  $1 
—nearer  to  the  former  than  to  the  latter — and  the  "  regular 
selling  price  "  was  said  by  the  price  card  to  be  $2.50.  And 
so  on. 

All  these  were,  no  doubt,  fair  bargains.  A  75c.  duck  skirt 
sold  at  25c.  carries  with  it  50c.  worth  of  bargain.    But  was  it 


good  policy  on  the  merchant's  part  to  call  it  a  $2  skirt,  when 
in  all  probability  every  woman  there  knew  that  it  was  never 
worth  that  price?  They  knew  they  were  saving  $1  on  that 
white  pique  suit,  but  1,000  price  tickets  wouldn't  convince 
them  that  they  were  saving  $4.50,  which  was  what  the  card 
stated. 

When  the  sale  was  over,  perhaps  it  was  the  merchant's 
intention  to  retire  into  private  life,  and  he  was  in  a  hurry  to 
get  there.  But,  if  he  continues  in  business,  will  he  not  have 
considerable  difficulty  in  making  his  customers  believe  him  ? 
If  he  offers  a  $1  article  to  one  of  those  women  who  attended 
the  sale  for  99c.,  she  will  be  very  likely  to  think  that  it  is  a 
75c.  affair. 

It  is,  of  course,  an  old  and  perfectly  legitimate  practice  in 
a  bargain  sale  to  show  the  regular  selling  price  at  its  highest 
point.  But  there  is  a  limit;  and  the  merchant  who  goes 
beyond  this,  and  makes  absurd  statements  in  his  efforts  to 
impress  probable  customers  with  the  value  of  the  bargains 
offered,  is  very  likely  to  defeat  his  own  ends.  People  will  take 
his  bargains— no  matter  if  they  know  that  they  are  only 
saving  lOc— but  when  the  sale  is  over  they  will  prefer  to  do 
their  regular  trading  at  a  store  where  they  feel  that  they  can 
rely  in  some  degree  on  the  merchant's  statements.  In  addition 
to  which,  should  they  be  so  little  acquainted  with  the  real 
value  of  goods  as  to  believe  in  his  "regular  selling  prices," 
they  cannot  but  consider  that  his  must  be  a  very  dear  store  to 
trade  with  except  in  bargain  seasons. 
»        «        ♦ 

The  higher  the  ideal  the  more  difficult  it  is  to  attain  ;  but 
one  only  climbii  high  by  having  the  ideal  set  high. 


A  HOT  TIME  IN  P.E.i. 

A  COMMERCIAL  war  is  being  waged  at  Charlottetown, 
P.E.I..  between  the  local  merchants  and  Dunlop,  Cook  & 
Co.,  of  Amherst,  Halifax  and  Moncton.  This  firm  manufac- 
ture furs  and  sell  direct  to  the  consumers,  and  their  proposed 
advent  into  Charlottetown  was  viewed  with  alarm  by  the 
local  dealers.  A  meeting  of  the  merchants  was  called  and  a 
deputation  appeared  before  the  City  Council  requesting  that 
a  prohibitive  tax  of  $1,000  be  placed  upon  Dunlop,  Cook  & 
Co.  should  they  attempt  to  open  a  branch  at  Charlottetown. 
The  merchants  urged  that  the  people  of  Prince  Edward  Island 
are  in  the  habit  of  showing  a  preference  for  strangers  and 
buying  largely  from  them  whether  the  firm  offering  the  goods 
were  reliable  or  not.  They  had  ordered  thousands  of  dollars 
worth  of  furs  for  the  Fall  trade,  and  if  Dunlop,  Cook  &  Co. 
came  in  and  solicited  business  a  large  percentage  of  the  goods 
would  remain  unsold. 

The  City  Council  compromised  at  a  tax  of  $300.  Dunlop, 
Cook  &  Co.,  notwithstanding,  opened  up  a  branch,  but  they 
were  met  with  further  obstructions.  The  newspapers  were 
forced  to  refuse  them  advertising  space,  and  the  merchants 
did  all  in  their  power  to  prevent  them  from  securing  premises. 
Still  Dunlop,  Cook  &  Co.  were  not  to  be  beaten.  They  have 
instituted  actions  against  the  Charlottetown  papers.  The 
Patriot  and  The  Examiner,  for  damages  of  $5,000  each,  and 
they  intend  to  fight  the  matter  to  a  finish. 
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A  BUSINESS  PROPOSITION. 

\TO  public  cjuestion  in  Canada  to-day  is  receiving  as  much 
attention  as  that  of  the  fast  Atlantic  service.  It  is  not 
that  it  transcends  all  other  questions.  The  fast  Atlantic 
service  is  onlva  link  in  the  chain  of  the  transportation  problem. 
And  the  part  cannot,  ofcourse.be  greater  than  its  whole.  But 
even  as  a  part  of  the  whole  it  is  a  question  ot  great  import- 
ance. 

The  idea  of  a  fast  Atlantic  passenger  service  is  born  of  the 
ambitious  desire  to  possess  a  service  at  least  equal  in  speed 
with  that  of  the  United  States.  It  is,  therefore,  to  no  small 
extent  influenced  bA-  sentiment 

But,  while  sentiment  is  all  right  in  its  place,  there  is  a  still 
more  important  point  of  view  from  which  the  question  should 
be  considered,  and  that  is  the  business  point  of  view.  The 
fact  that  an  annual  expenditure  of  $1,500,000  will  probably 
be  entailed  demands  that,  being  a  business  question,  it  should 
be  settled  in  a  businesslike  way. 

While  it  would  be  neither  wise  nor  proper  to  eliminate 
sentiment  altogether  as  a  factor  in  discussing  the  question,  it 
would  be  neither  wise  nor  proper  to  allow  it  to  take  pre- 
cedence over  practical  business  logic. 

It  must  not  be  forgotten  that  an  Atlantic  freight  service 
that  would  enable  us  to  get  our  products  to  the  British  and 
European  continental  markets  in  as  good  condition  and  as 
cheaply  and  as  rapidly  as  the  United  States  can  their  products 
is  the  great  desideratum.  This  we  are  not  doing  at  present. 
In  the  matter  of  cold  storage  there  has  certainly  been 
a  great  improvement  in  the  Canadian  service  of  late 
years,  but  in  the  matter  of  freight  rates  and  insurance 
rates  we  are  still  seriously  handicapped.  The  figures 
which  have  been  from  time  to  time  published  prove 
this  beyond  all  perad venture.  The  questions  of  freight  and 
insurance  rates  are  to  some  extent  wrapped  up  in  each  other. 
As  the  gateways  to  our  ports,  and  particularly  those  on  the 
St.  Lawrence  route,  are  placed  in  a  more  efficient  condition  the 
marine  insurance  rates  must  eventually  become  less  excessive 
than  they  are  at  present.  This  will  in  turn  tend  to  produce  a 
proportionate  reduction  in  rates. 

It  must  not,  however,  be  forgotten  that  there  is  another 
and  still  more  potent  factor  in  determining  the  rates  of  freight, 
and  that  is  the  quantity  of  freight  which  the  Dominion  can 
offer  as  an  attraction  to  competing  steamship  lines.     • 

The  greater  the  quantity  the  smaller  will  be  the  carrying 
charges.  Mergers  and  combinations  may  for  a  time  prevent 
this  desired  consummation,  but  they  cannot  do  so  all  the 
time.  It  is,  therefore,  obvious  that  as  the  country  develops 
the  transportation  question  will  gradually,  to  some  extent, 
solve  itself 

Fortunately,  the  country  is  at  present  being  developed  at 
a  rate  which  has  hitherto  been  foreign  to  our  experience.  Our 
foreign  trade  is  44  per  cent,  greater  than  it  was  five  years  ago 
and  72  per  cent,  greater  than  it  was  ten  years  ago.  The  bank 
clearing  returns  and  the  railway  earnings,  which  reflect  the 
internal  trade  of  the  country,  also  show  a  most  gratifying 
increase.  The  same,  in  fact,  mav  be  said  of  every  branch  of 
our  industrial  activity ;  but  in  no  respect  is  it  more  clearly 
exhibited  than  in  agriculture.  The  80,000,000  or  more  bushels 


of  wheat  which  Manitoba  and  the  Territories  have  produced 
this  year  is  the  most  striking  example  of  this. 

Would  a  fast  passenger  service,  modern  and  equal  to  an3'- 
thing  crossing  the  Atlantic,  tend  to  aid  in  the  development)  of 
the  country  ?  And  would  it  be  a  sufficiently  strong  factor  to 
warrant  the  annual  expenditure  for  a  certain  number  of  years 
of  so  large  a  sum  of  money  as  that  proposed?  It  certainly 
cannot  obtain  to  the  welfare  of  the  country  when  the  line 
of  travel  to  Europe  taken  by  Canadians  themselves  is  chiefly 
by  United  States  ports.  Others  will  scarcely  travel  in  our 
pathways  if  we  ignore  them  ourselves. 

But  it  is  not  only  in  the  matter  of  passengers;  but  our 
letters  follow  the  same  routes  as  the  men  and  women  take  in 
crossing  the  Atlantic.  And  every  envelope  that  bears  across 
its  face  the  words  "  via  New  York,"  as  most  of  them  do,  is 
not  only  an  advertisement  in  favor  of  a  foreign  port,  but  a 
reflection  on  our  own  ports. 

When  our  routes  are  given  the  preference  for  passengers 
and  mail  matter  they  will  ultimately  be  given  the  preference 
for  merchandise.  And  in  order  to  secure  this,  a  bonus  for  a 
stated  number  of  years  would  appear  to  be  not  unwise.  The 
merchant  invests  his  capital  in  order  to  develop  his  business. 
In  investing  some  of  the  capital  of  the  country  in  developing  a 
fast  steamship  passenger  service,  we  are  therefore  following  a 
business-like  course. 

*  *        « 

A  passing'  thought  utilized  is  frequently  the  father  of  a 
prosperous  business. 

*  •        • 

A    niSTAKE    IN    BUSINE.SS    nANAGEHENT. 

/~\NE  of  the  secrets  of  successful  management  of  commercial, 
as  well  as  all  other  enterprises,  is  the  ability  to  depute  to 
subordinates  the  performance  of  detail  duties. 

Someone  has  said  that  it  is  one  of  the  most  difficult  things 
to  learn.  And  the  more  active  a  manager  is  the  more  difficult 
is  it  for  him  to  learn  it.  The  man  of  action  usuall3'  prefers  to 
perform  certain  undertakings  rather  than  delegate  them  to 
others,  because  he  fears  they  will  not  be  performed  as  well  or 
as  quickly  as  by  himself.  As  long  as  he  persists  in  this  course 
he  can  never  be  successful  in  either  the  commercial  or  the  pro- 
fessional world.  So  much  time  is  consumed  in  carrying  out 
the  details  that  there  is  none  to  devote  to  the  maturing  of  the 
schemes  so  necessary  to  all  enterprises  whether  they  be  small 
or  large. 

There  are  heads  of  firms  who  waste  hours  every  day  in 
performing  tasks  which  should  be  deputed  to  a  junior  clerk. 

The  larger  the  enterprise  the  more  difficult,  naiuralU',  is  it 
to  acquire  the  ability  to  depute  to  others  the  performance  of 
duties  in  order  that  the  best  results  may  be  obtained.  No  one 
has  probably  perfected  himself  in  this  particular  quality,  but  a 
few  minutes  spent  each  da3'  in  planning  how  the  best  results 
may  be  obtained  from  the  business  or  department  of  which  he 
is  head  will  gradually  add  to   his   proficiency  in   matters   of 

management. 

*  *        * 

Capital  is  necessary  in  business,  but  the  business  that 
has  not  reputation  will  soon  be  minus  its  capital. 
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THE  CANADIAN  TARIFF  ON  COTTONS 

An  Interview  With  Hr.  A.  F.  Hawkesworth  on  the  Subject. 


0' 


NE  of  the  items  in  the  Canadian  Customs  tariff  that 
may  possibly  come  in  for  some  consideration  by 
Parliament  before  a  great  while  is  that  relating  to 
cotton  goods.  One  of  the  men  most  conversant 
with  the  subject  is  Mr.  Alfred  Hawkesworth, 
manager  of  the  Merchants  Cotton  Co.,  who  in  a  recent  inter- 
view said : 


"Cheap  labor  in  the  Old  Country  and  the  preferential  tariff  is 
killing  the  white  cotton  manufacturing  industry  of  Canada," 
he  said.  "  I  have  been  in  all  the  leading  mills  of  England,  and 
carefully  examined  the  wages  paid  and  the  operation  of  the 
various  departments  in  a  cotton  mill,  and  found  that  there 
was  a  difference  ranging  from  25  to  35  per  cent,  in  the  price 
paid  for  piece  and  day  labor  in  those  mills  as  compared  with 
what  we  are  paying.  Our  operatives  are  all  more  or  less  dis- 
contented with  their  condition,  and  are  looking  for  a  better 
place,  while  the  English  operative  is  content,  and  remains 
from  father  to  son,  year  after  year,  in  the  same  business.  I  tell 
you  the  tariff  will  have  to  be  changed.  The  manufacturers 
have  been  at  the  Government  for  some  time  to  give  us  better 
protection,  but  nothing  has  yet  been  accomplished. 

"The  present  tariff,  together  with  the  preference  clause, 
does  not  give  us  sufficient  protection  to  meet  the  competition 
of  the  English  cotton  manufacturer  in  the  matter  of  fine  goods 
for  bleaching  purposes,  which  are,  to  a  great  extent,  crushing 
out  our  white  goods  business.  Canadian  cotton  manufacturers 
not  only  have  a  light  tariff  to  protect  them  against  the  cheap 
labor  of  England,  but  they  do  not  have  as  skillful  operatives 
nor  as  contented  as  in  England,  and  this  discriminates  against 
them  in  the  matter  of  fine  goods,  but  with  proper  protection 
Canadians  could  soon  pay  the  same  rate  of  wages  as  is  being 
paid  in  the  United  States,  and  by  that  means  eventually  secure 
as  good  a  class  of  operatives.  Canadian  manufacturers  are 
not  suffering  in  the  production  of  coarse  grey  goods,  that  do 
not  take  quite  as  much  skill  in  the  manufacture,  and  that  are 
relatively  better  protected,  so  that  the  whole  trouble  with  us 
seems  to  lie  in  the  direction  of  getting  more  protection  for  our 
fine  white  cottons,  and  I  think  that  the  Government  should 
take  this  matter  into  serious  consideration,  and  give  us  the 
protection  necessary  to  save  our  business." 

Mr.  Hawkesworth  further  said  that  during  his  visit  in  Eng- 
land, he  noticed  that,  besides  the  difference  in  price  of  piece 
and  day  work,  the  operators  were  attending  more  machinery, 
and  this  machinery  was  run  at  a  greater  speed,  turning  out 
a  deal  more  product  for  the  difference  in  wages. 

He  asked  the  manager  of  the  Lark  Mills  what  the  laborers 
employed  in  the  yard  were  paid,  and  the  answer  was  15s.  per 
week.  The  Canadian  yard  operators  are  paid  $1  per  day. 
Notwithstanding  this  better  price  our  operators  are  not  con- 
tent with  their  positions. 

"Indeed,"  said  Mr. Hawkesworth,  "nobody  in  the  Western 
world  is.  While  they  are  employed  in  one  place  they  are  always 
on  the  lookout  for  something  else,  and  higher  wages  than  we 
can  now  afford  would  have  to  be  given  them  to  secure  steady 
hands.  But  with  greater  protection  we  could  pay  higher 
wages." 

The  duty  on  these  English  cottons  is  221/2  per  cent,  less  V3, 
which  he  claimed  was  not  enough.    If  the  tariff  were  increased 


to  35  per  cent,  on  such  goods  our  manufacturers  would  be 
satisfied.  He  thought  that  if  we  were  to  give  a  preference  to 
Great  Britain,  we  should  raise  our  tariff  much  higher  than  at 
present  and  then  take  off  a  substantial  per  cent,  for  British 
goods. 

The  American  market  has  been  practically  closed  to 
English  manufacturers,  and  the  latter  are  now  turning  their 
attention  to  Canada,  and  without  some  assistance  to  our 
manufacturers  they  will  do  us  material  injury. 

As  an  instance  of  the  results  that  would  follow  the 
destruction  of  this  industry  in  Canada,  Mr.  Hawkesworth 
took  their  own  mills  in  St.  Henri,  Que.  If  the^  had  to  be 
closed  down  that  city  would  be  very  greatly  injured.  They 
employed  2,500  hands,  which  meant  10,000  mouths  to  feed. 
That  was  only  one  mill.  Supposing  all  the  mills  had  to  dis- 
continue business,  which  under  the  present  circumstances  is 
not  altogether  unlikely.  There  were  115,000  spindles,  with  an 
annual  output  of  $2,000,000.  "  Surely  our  grievance  should 
carry  some  weight  with  the  Government,"  he  said. 

In  the  coarse  grey  cottons  we  were  not  affected  at  all  by 
English  competition.  Their  manufacturers  sent  but  a  very 
limited  amount  of  such  goods  here.  Nor  was  there  a  regular 
competition  from  American  manufacturers,  except  in  the  way 
that  when  they  had  a  surplus  of  stock  Canada  was  made  the 
dumping-ground,  American  manufacturers  selling  them  here  at 
cost  price.  This  was  not  an  annual  occurrence,  but  it  happened 
freq^entljr  enough  to  cause  some  disturbance  on  this  market. 
In  fine  white  goods  we  were  not  in  the  least  affected  by  Ameri- 
can competition. 

"If  the  Government  would  give  the  Canadian  manufac- 
turers the  necessary  protection, "said  Mr.  Hawkesworth,  "  our 
people  could  be  easily  given  employment  at  remunerative 
wages,  and  it  would  eventually  work  to  the  building  up  of 
Canadian  industries  and  the  wealth  of  the  country. 


DEATH    OF    ADAM    WARNOCK. 

One  of  the  oldest  and  most  highly  respected  residents  of 
Gait  and  the  founder  of  a  leading  textile  industry  of  Canada, 
passed  away  August  29  in  the  person  of  Mr.  Adam  Warnock, 
at  his  residence.  Gait.  Mr.  Warnock  had  reached  the  advanced 
age  of  75  years,  and  for  the  past  67  years  had  been  a  resident 
of  Gait.  Mr.  Warnock  was  born  at  Nelson,  a  suburb  of  Glas- 
gow, Scotland,  and  came  to  Canada  when  a  child.  He  started 
in  business  as  a  young  man  as  a  woolen  manufacturer,  and 
continued  in  this  lire  all  his  life,  building  up  a  solid  industry, 
which  his  sons  are  now  carrying  on.  For  twenty  years  he 
was  president  of  the  Gait  Knitting  Company,  and  continued 
to  give  it  his  personal  direction  until  failing  health  compelled 
him  to  retire  a  year  ago.  He  leaves  a  widow  and  two  sons, 
C.  R.  H.  and  James  E.,  both  of  Gait,  and  both  engaged  in 
carrying  on  the  business. 


Frank  Whelpley,  of  St.  John,  N.B.,  dry  goods  dealer,  will  in 
a  few  weeks  remove  his  business  to  Manitol^a-  Mr.  Whelpley 
is  at  present  outside  of  Winnipeg,  having  left  for  that  place  a 
few  days  ago. 
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The  State  of  Trade. 


the 
are 


WITH    widespread      prosperity    pulsating 
countr}-,   housefurnishings   of   all    kinds 
experiencing    a    boom.     Jobbers    of  carpets 
have  made  preparations  for  a  large  business, 
and  our  advices  indicate  that  there  will  be  no 
disappointment  in   this   respect.     Indeed,   the    prospects    are 
exceedingly  favorable  for  a  large  distribution  of  these  goods 
by  the  wholesale  houses. 

This  3'ear  shows,  as  compared  with  last  year,  a  largely 
increased  stock  of  tapestries,  Brussels,  Axminster  and  velvet 
carpets. 

The  lace  curtain  trade  is  excellent  and  a  fully  assorted 
stock  will  enable  the  retail  trade  with  judicious  selection  to 
carry  splendid  lines  for  their  customers. 

Floor  oilcloths  and  linoleums  will  prove  a  strong  feature 
on  the  market  this  Fall. 

*        *        » 

New  End  Plates  on  Sweepers. 

There  seems  to  be  no  limit  to  the  ingenuity  of  The  National 
Sweeper  Company,  Marion,    Ind.,   manufacturers   of  "Roller 
Bearing"  carpet  sweepers,  to  turn  out  new   things  for  their 
line  of  carpet  sweepers,   and,  too,  decided  im- 
provements   over     similar     parts    heretofore 
manufactured. 

In  the  accompanying  illustration  is  shown 
the  three  new  end  plates  produced  by  this 
company  and  which  are  being  used  on  their 
sweepers  for  Fall  shipments.  The  greatest 
advantage  of  these  end  plates  is  that  they  are 
stamped  from  heavy  guage  cold  rolled  steel, 
not  only  making  them  stronger,  but  lighter  in 
weight,  and,  as  the  surface  of  the  steel  is 
smooth,  much  better  nickel-plating  can  be 
accomplished. 

Heretofore  end  plates  have  been  made  out 
of  ordinary  malleable  iron  castings,  and  al- 
though with  castings  more  intricate  designs 
can  be  made,  still,  at  the  best  they  were  cast 
iron,  and  it  is  almost  impossible  to  make  them 
smooth  and  an  absolute  impossibility  to  finish 
them  anywhere  near  as  nicely  as  can  be  these 
new  end  plates  made  by  The  National  Sweeper 
Company. 

The  designs  are  certainly  neat,  but  they 
make  even  a  better  appearance  when  the  fur- 
niture protector  is  placed  around  them.  The 
notches  in  the  ends  serve  the  purpose  of  hold- 
ing the  furniture  protector  in  place  when  on 
the  sweeper.  Furthermore,  round  head  screws 
are  used  to  fasten  the  plates  to  the  sweeper,  and 
these  heads  projecting  up  above  the  surface  of 
the  plate  act  as  an  additional  support  to  the 
furniture  protector. 

As  in  the  past,  the  National  Sweeper 
Company  have  made  a  special  effort  to  get  out 
an  extremely  simple  improvement,  yet  one 
that  is  perfection  lor  the  requirements. 


The  design  shown  in  the  middle  is  used  on  the  Marion 
sweeper,  that  at  the  bottom,  on  the  Marion  Queen  and  the 
one  at  the  top,  on  their  Royal  Duchess  and  Sterling  sweepers. 
Large  and  numerous  orders  are  being  booked  by  this 
company  for  Fall  shipments,  not  only  for  the  United  States, 
but  their  export  trade  is  growing  at'a  rapid  rate.  They  now 
have   a  personal  representative  permanently  located    in   the 

European  field  looking  after  their  interests. 

*        *        « 

Carpets  at  Brock's. 

Cojppleteness  is  the  word  which  describes  the  condition  of 
the  carpet  department  of  The  W.  R.  Brock  Co.,  Limited, 
Toronto.  All  qualities  are  represented  in  the  showroom 
including  tapestries,  Brussels,  Axminsters,  wools  and  unions. 

Extra  good  carpets  can  be  secured  by  buyers  at  35,  50 
and  85c.  per  yard. 

A  line  of  white  quilts,  which  can  be  retailed  at  $1,  and  are 

of  extra  value,  are  among  the   specials  to  be   found   in  this 

department. 

«        *        « 

Carpets  and  Curtains  for  Exhibition  Trade. 

In  carpets  and  tapestries,  John  Macdonald  &  Co.  are 
carrying  a  stock  fully  complete  for  Exhibition  trade,  consisting 
of  a  complete  assortment  of  Brussels,  tapestry  and  velvet 
carpets.  They  have  on  hand  a  stock  of  squares  in  assorted 
sizes,  from  2V2  yards  by  3  yards,  to  4  yards  by  5  yards, 
in  Axminsters,  tapestries,  unions  and  wools. 

Their  stock  has  been  very  largt;ly  increased  for  Fall  trade. 
Photogr.iphs  orquality  samples  will  be  sent  on  application  to 
those  who  do  not  themselves  have  the  opportunity  of  per- 
sonally visiting  the  house. 

In  lace  curtains,  curtainettes,  the3-  have  several  special 
lines,  also  special  lines  of  8-4  tapestry  covers,  heavy  weight, 
to  retail  at  $1-  In  floor  oilcloths  and  linoleums,  in  different 
widths,  their  stock  is  fully  assorted. 


New  End  Plates  on  National  Sweepers. 
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Lace  Curtains 


r^  UR  Lace  Curtain  Sales  have  been  increasing  by  leaps  and 
^"^^  bounds.  The  reason  is,  by  ordering  from  the  European 
factories  immense  quantities  we  are  able  to  buy  them  at 
specially  low  prices. 

Last  year  we  placed  orders  for  over  one  hundred  thousand 
pairs  and  had  to  cable  repeats  over  and  over  again. 

Where  the  jobber  who  does  not  make  a  specialty  of  these 
staple  quick-selling  goods  place  orders  for  hundreds  of  pairs, 
we,  by  having  twelve  travellers  on  the  road  calling  at  every 
nook  and  corner  of  the  Dominion,  are  able  to  place  orders  for 
thousands  of  pairs.  It  is  well  known  that  where  looms  are 
kept  almost  constantly  running  on  a  pattern  the  cost  of 
production  is  greatly  reduced,  and  that  is  the  secret  of  our 
advantage  in  buying.  Buying  right  and  selling  right  enables 
us  to  handle  such  immense  (juantities  of  Lace  Curtains  that 
many  dealers  who  formerly  imported  them  direct  now  find  it 
more  profitable  to  buy  from  us.  Another  great  advantage  of 
..buying  of  us  is  that  when  the  retailer  finds  he  has  bought 
some  unusually  good  sellers  he  can  repeat  his  orders  and  get 
prompt  deliveries  out  of  our  stock  right  here  at  home. 

N.B. — We  are  placing  orders  for  over  one  hundred 
and  fifty  thousand  pairs  of  Lace  Curtains  for  the  Fall  and 
Spring  trade. 


GEO.  H.  HEES,  SON  &  C° 

71  BAY  STREET,  TORONTO 
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A  STUDY  OF  THE  MANUFACTURERS'  CONVENTION. 


[BY  A  MEMBER] 


WHEN  in  St.  John  one  day  recently  I  received  a 
telegram  from  my  firm  in  TorDnto  (they 
are  importers)  to  take  a  flying  trip  to  Hali- 
fax to  see  one  of  our  customers.  Like  a  true 
business  soldier,  I  obeyed  the  order  non- 
chalanth'.  Much  to  my  disgust,  I  found  my  customer  out  of 
town,  and  I  was  beginning  to  regard  m\'  side  trip  as  a  dis- 
appointment. But  it  wasn't.  Falling  in  with  one  of  the 
visiting  manufacturers  (and  to  be  on  the  winning  side  I  must 
needs  fall  in  with  them,  for  they  had  taken  possession  of  the 
town)  1  wandered  over  to  the  Legislative  Council  Chamber  in 
Nova  Scotia's  old  Parliament  buildings  to  attend  the  opening 
function  of  The  Canadian  Manufacturers'  Association  conven- 
tion. In  many  respects  it  v^'as  like  all  receptions,  warm  in 
welcome  and  appreciation.  But  when  at  the  conclusion 
President  Munro  read  his  address,  which  had,  as  its  compon- 
ent parts,  patriotism  and  practical  ideas  for  the  advancement 
of  Canadian  industry,  I  thought 
to  myself  here  I  am  in  a  notable 
gathering,  and  I  began  to  thank 
the  fates  or  whoever  it  was  that 
translated  the  spirit  of  my  cus- 
tomer's grandmother  to  another 
world  and  had  called  him  out  of 
town  to  attend  the  obsequies.  It 
was  then  that  I  discovered  what 
brought  those  150  leading  busi- 
ness men  from  British  Columbia, 
Manitoba,  Ontario  and  Quebec 
down  to  the  Maritime  Provinces 
to  meet  their  fellow  manufac- 
turers. It  was  then  I  saw  that 
the  interests  of  Canadians  are 
identical,  if  they  are  made  so  in 
conference.  It  was  then  I  saw 
that  this  was  more  than  a  ''  red 
parlor"  meeting  called  to  devise 
ways  and  means  to  satisfy  the 
greed  of  our  "most  insatiate" 
industrial  class.  Everything  was 
open,  except  one  secret  meeting. 
Curiosity  led  me  into  that  under 
false  pretences,  and  the  only 
question  in  regard  to  the  con- 
vention I  have  not  satisfactorily 
answered  is — why  was  that  meet- 
ing secret  ?  Every  word  uttered 
was  permeated  with  Canadian 
public  spirit,  and  I  am  sure  that 

the  people  of  Canada  would  have  appreciated  the  courtesy, 
and  would  have  remained  satisfied  had  they  been  informed  of 
the  process  of  reasoning  taken  by  the  manufacturers  to  arrive 
at  their  tariff  conclusions,  and  of  the  means  adopted  to 
accomplish  their  ends  in  this  direction. 

"  No,  never  have  I  come  out  of  a  more  inspiring  series  of 
meetings,  and  I  regard  my  visit  to  Halifax  as  one  of  infinite 
blessing.  I  am  a  better  man  for  myself,  for  my  firm  and  for 
m3'  country."  That  is  a  bona  fide  opinion  expressed  by  a 
commercial  traveller  at  the  conclusion  of  the  convention. 

A    GIGA.NTIC    TASK. 

The  Canadian  Manufacturers'  Association  is  setting  itself 
to  a  gigantic  task  and  it  will  need  all  the  strength  that  it  can 
muster  to  accomplish  that  task  successfully  from  the  fact  that 
it  is  the  largest  manufacturers'  association  in  the  world. 
Primarily,  of  course,  it  is  organized  to  protect  the  manufac- 
turing industries   of  the  country,   to  conserve  the   Canadian 


market  for  Canadian  woollens  and  Canadian  capital,  to 
secure  proper  legislation  and  squelch  improper  legislation 
affecting  our  manufacturing  or  trade  interests;  and,  in  a 
word,  to  properly  direct  our  commercial  Government.  It 
aims  to  present  the  views  of  all  Canadian  manufacturers  in  a 
harmonious  form.  There  are  all  sorts  of  opinions  and  politics 
in  the  organization,  but  at  the  meetings  Canadianism  rules 
and  any  resolution  that  is  passed  has  been  adjudged  accord- 
ing to  the  best  interests  of  the  country. 

But  the  Association  has  not  contented  itself  with  passing 
resolutions,  nor  is  that  the  major  duty  of  the  annual  meeting, 
which  is  mostly  concerned  with  receiving  the  reports  of  the 
committees  that  have  been  actively  engaged  during  the  year 
and  to  decide  on  the  line  of  work  for  the  ensuing  year.  At  the 
head  office,  beside  the  Executive  Council,  which  meets  monthly, 
there  are  the  Tariff,  the  Commercial  Intelligence,  the  Recep- 
tion and  Membirship,  the  Industrial  Cinada,  the  Parliamen- 


Halifax,  where  the  Manufacturers  met. 

tary,  the  Exhibition,  and  the  Railway  and  Transportation 
Committees.  There  are  branches  of  the  Association  in 
Toronto,  Montreal,  Nova  Scotia,  Winnipeg  and  Vancouver 
with  special  executives  at  each  centre  to  concern  themselves 
with  local  afifairs  and  to  bring  suggestions  before  the  Execu- 
tive Council.  There  are  sections  of  the  different  trades  to 
guard  the  interests  of  each  trade.  And  yet  consolidation  has 
only  commenced.  The  work  has  gone  on  actively  during  the 
past  3'ear  and  the  reports  brought  in  all  told  of  "  accomplish- 
ment," evincing  earnestness  and  energy,  but  it  would  seem 
that  the  more  the  Association  does,  the  more  it  wants  to  do. 
Perhaps  one  of  the  most  convincing  proofs  of  its  positive  use- 
fulness was  the  recent  telegram  from  the  Postmaster-General 
to  the  Secretary  of  the  Association  informing  him  that  the 
Ministers  in  England  were  arranging  for  a  direct  line  of 
steamers  with  South  Africa  and  asking  him  when  he  could  fill 
the  first  boat.  But  of  the  detailed  work  of  the  Association  I 
shall  speak  later.      Meanwhile   that   is  sufficient    to   justify 
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Benzie  ^f  g.  Company 
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Canada 


Window 
&hade». 

Curtain 
Poles. 

Brass 
Ooods. 

Art 
Furniture. 

Grilles. 

Screens. 

Easels,  Etc. 


We  manufacture  the  celebrated 

"HIAWATHA"  OPAQUE   SHADINGS 

which  are  unexcelled  for  opacity,  durability 
and  smartness  of  finish. 

We  have  also  a  large  quantity  and  variety  of  Pictures 
in  the  sheet  and  framed,  which  we  are  offering  way  below 
cost  to  clear.  If  interested  it  will  pay  you  to  call  and 
make  your  selections  at  our  Sample  Room,  61  and  63 
West  Front  Street. 

A  beautiful  assortment  of  Laces  always  in  stock. 
Write  for  catalogue  and  color  book. 


J^ 


MENZIE  MFG.  CO., 


LIMITED 


Office  and  Warehouse  : 

61  and  63  WEST  FRONT  ST. 

Factories  : 

KING  STREET  SUBWAY. 
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Do  You  Realize 


that  it's  to  our  interest  to  make  better  Carpet  Sweepers, 
superior  in  every  way,  than  have  been  made  here-to-fore  ? 
We  do,  and  that's  what  we  offer  you.  We  know,  too,  that 
it  is  more  to  our  advantage  to  keep  oti  making  better 
Sweepers  ?     What  does  juur  good  judgment  tell  you  ? 

National  "Roller  Bearing" 
Carpet  Sweepers 


are  at  least  fifty  per  cent.  (50%)  easier  running-  than  any  other  Sweeper  made.  Our  Steel  Handle  Ferrule 
is  extremely  simple,  yet  perfection  for  the  purpose  intended.  Each  Sweeper  packed  in  one  of  our  patented 
Cartoons.       Can  you   afford  to'  ignore   tliese  arguments  ? 


NATIONAL  5WEEPER  COMPANY 


THE  P.  R.  GUMMING  MFG.  CO., 

Canadian  Agents,  TORONTO,  CANADA. 


Marion,  Ind. 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  sta^e 
and  we  guarantee  our  make  to  be  all  Al  goods. 

In  Upholstery  Goods  our  long  connection  with  the  old  firm  of 
PETER  SCHNEIDERS.  SONS  &  CO..  New  York,  keeps  our  stock 
^uil  up  with  the  latest  designs  and  colorings. 


2T-29 


Victoria 
Square, 


Montreal. 
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ir>0   of   our    leading   busiuess  men  in  going   all   the   way   to 
Halifax  to  attend  this  meeting. 

"one"    on    MR.    TAYLOR. 

Why  should  the  manufacturers  go  on  an  excursion  ?  The 
pleasure  is  great,  to  be  sure,  and  the  pleasure  of  intercourse 
greater,  but  that  is  not  sufficient  to  justify  it.  It  is  rather  the 
inspiration  bubbling  forth  from  the  convention  that  produces 
the  resultant  feeling  of  satisfaction.  It  does  one  good  to  talk 
of  Canada:  it  breeds  confidence.  If  this  year's  convention 
did  nothing  else  than  popularize  the  term  "  Made  in  Canada" 
among  the  delegates  and  emphasize  the  need  of  their  buying 
Canadian  goods,  of  their  showing  practical  patriotism,  it 
will  have  done  good.  And  missionary  work  was  done  outside 
the  Association  in  this  connection.  John  Taylor,  of  Guelph, 
late  of  The  Dominion  Radiator  Co.,  without  whom  no  Cana- 
dian Manufacturers'  Association  can  hold  convention  here- 
after, tells  a  good  story  in  this  connection.  On  the  boat  at 
Sydney  a  newspaper  boy  stowed  himself  away,  and,  after  see- 
ing himself  at  a  safe  distance  from  the  wharf,  began  to  prose- 
cute his  business  among  the  delegates.  He  fell  upon  Mr. 
Taylor,  who,  being  an  up-to-date  business  man,  conceived  the 
bold  plan  of  buying  him  out  and  forming  a  "skindicate."  He 
ordered  the  boy  to  distribute  all  the  papers  free  of  charge, 
which  was  done,  and  then  th&  "newsy"  got  his  money. 
Whereupon  he  immediately  proceeded  to  gather  up  the  papers 
again  and  resell  them  to  Mr.  Taylor.  To  maintain  his 
"skindicate,"  of  course  he  had  to  buy  them,  and  to  pay  for 
them  he  handed  the  boy  a  Yankee  silver  piece.  The  boy 
looked  at  it  contemptuously. 

"That  ain't  no  good.    That  ain't  made  in  Canada." 

THE    TARIFF    QUESTION. 

Perhaps  this  talk  about  buying  only  Canadian-made 
goods  was  started  by  some  ultra  Canadian  who  noticed  that 
the  cars  the  party  rode  in  were  made  in  Dayton,  Ohio,  that 
the  blankets  that  covered  them  by  night  and  the  silverware 
that  fed  them  by  day  were  made  on  the  other  side,  and  that 
even  the  matches  provided  to  light  the  "imported"  cigars 
were  "made  in  Belgium."  Mr.  Munro's  passionate  appeal  to 
popularize  Canadian  goods  was  also  well  received. 

"There  are  needs  which  cannot  yet  be  filled  by  Canadian 
manufacturers,  but,"  he  said,  "the  range  is  narrowing.  We 
are  finding  out  day  by  day  that  the  range  of  possible  Cana- 
dian industries  is  very  widening.  Let  us  therefore  unite  our 
people  from  sea  to  sea  in  the  patriotic  sentiment  to  give 
'  Canadian-made '  the  first  call. 

"We  are  importing  every  year  upwards  of  $100,000,000 
worth  of  manufactured  goods.  May  we  not  in  the  new  fiscal 
year  reduce  this  by  at  least  one-eighth  ? 

"The  purchase  of  5c.  more  of  Canadian  and  5c.  less  of 
imported  products  by  every  Canadian  every  week  for  a  year 
would  accomplish  this.  Let  us  stand  together  for  one  year 
and  try. 

"Every  Canadian  is  a  partner  in  the  financial  affairs  of 
our  Dominion,  and  is  a  partaker,  therefore,  in  all  her  gains. 
Let  us  devise  liberal  things  in  promoting  this  movement,  and 
all  our  people  will  be  partakers  with  us  in  the  benefit." 

Certain  it  was  that  there  were  many  bold  resolutions 
made  bv  the  manufacturers  themselves  to  use  only  Canadian- 
made  goods  wherever  possible. 

Strong  speeches  were  made  on  this  subject  by  many  of  the 
manufacturers  in  attendance,  chiefly  Geo.  E.  Drummond,  T.  A. 
Russell,  "Senator"  Kloepfer,  James  Maxwell,  H.  Cockshutt 
and  several  others. 

The  late  president,  Mr.  Munro,  a  man  of  moderate  views, 
also  referred  to  the  need  of  a  higher  tariff  in  his  presidential 
address  in  unmistakeable  terms.  In  fact,  the  tariff  brought 
out  as  spirited  a  debate  as  was  heard  during  the  convention, 
and  when  the  Hon.  Mr.  Tarte  declared  himself  for  a  "strong 


Canadian  policy,"  and  when  R.  L.  Borden  expressed  his  con- 
viction that  to  the  British  Empire  a  factory  in  Canada  was 
just  as  valuable  as  a  factory  in  Yorkshire,  they  were  cheered 
to  the  echo. 

The  manufacturers  received  great  encouragement  in  their 
search  for  a  higher  tariff  at  Ottawa  last  session,  and  this  is 
likely  to  induce  them  to  press  with  redoulDled  vigor  this  com- 
ing Winter.  The  Hon.  Mr.  Longley,  in  his  banquet  speech, 
prophesied  the  day  when  the  present  Government  would  be  an 
advocate  of  a  high  tariff,  and  Mr.  Borden's  Opposition  would 
be  decrying  the  "  bloated  monopolists."  Time  works  miracles. 
It  may  be  well  to  add  the  resolution  as  passed  by  the  Assoc-" 
tion.    It  was  as  follows : 

Resolved,  that  in  the  opinion  of  this  Association,  the 
ditions  which  now  obtain  in  Canada  demand  the  immediate  on  ^gn 

revision  of  the  tariff  upon  lines  which  will  more  effectua'      transfer  'o 
the  workshops  of  the  Dominion  the  manufacture  of  many  of  ih«^g" 
which  we  now  import  from  other  countries. 

That  in  any  such  revision   the  interests  of  all  sectiofi'^   "^f  tne  com- 
munity,   whether    by    mining,   fishing,   agriculture  or    manuf'cturing, 
should  be  fully  considered  with  a  view  not  only  to  the  prtoervr 
to  the  further  development  of  all  these  great  national  industries 

That  while  such  tariff  shall  be  primarily  framed  for  C 
ests,  it  should,  nevertheless,  give  a  substantial  preference  to  th 
Country  and  also  to  any  other  part   of  the    British    Empir-p   ■ 
reciprocal  preferential  trade  can  be  arranged  to  our   muti  al   a^,„. 
recognizing  always  that  under  any  conditions  the  minimum  t. 
afford  adequate  protection  to  all  Canadian  producers. 

It  will  be  noticed  that  the  Association  declared  ..t  on 
the  preferential  tariff.  An  attempt  was  made  to  separnte^tbe 
preference  clause  from  the  protective  clause,  but  '.  -s  fel' 
that  the  Association  should  show  that  the  two  idecl''  IXA'-Jc 
combined.  The  first  and  foremost  principle  laid  dt 
protection  to  home  industry.  No  tariff  can  be  wh-jies^me 
without  providing  for  that.  Then  we  should  raise  a  wall 
against  foreign  nations  as  they  do  against  us,  and  gitfi  the 
difference  to  Great  Britain.  But  it  was  also  pointed  ^••'-  that 
in  granting  a  preference  to  Great  Britain  or  the  coL  ^ 
should  get  something  in  return.  The  Association  feels  th-it  the 
Empire  and  its  parts  will  profit  by  mutual  trade,  but  ii  is  not 
satisfied  that  Canada  should  make  all  the  sacrifice  ne.-.„»ai> 
for  the  establishment.  We  should  look  for  cooperation  -  the 
other  colonies,  and  the  manufacturers  believe  we  will  r 
in  vain. 

COLONIAL    TRADE. 

President  Munro  dwelt  forcibly  on  the  possibilities 
colonial  trade.     He  said :     "Now  in  regard  to  our  exoorts 
other  British  colonies,  it  is  well  to  fully  under 
at  which  we  have  arrived     We  were  informi 
our  share  of  the  West-Indian  trade  is  about  ;> 
you  have  realized  something  of  the  room  there  '    ''"■ 
raent.     But  when  we  return  to  Australia  we  find  an  e 
trade  nearly  double  that  of  Canada,  and  Car^"'"''^ 
not  5  percent.,  nor  1  percent.,  but  about  one 
cent.    Looking  toward  South  Africa   and  ta"'-  * 

for  Cape  Colony  alone,  the  imports  for  19( 
Government  imports)  are  set  down  at  $80, r 
share  being  represented  by  a  fraction  so  s  ^ 

cely  visible. 

"Of  course,   we   must   make   allowance  for  sn- 
Canadian  goods  via  United   States  ports   b  ' 
United  States  goods,  but  even  then  the   tti. 
plain  that  we  are  woefully  out  of  touch  \ 
in  other  lands,  and  they  are  equallj*  out  c''  f"-"" 
their  exports  to  us  are  even  less  than  our  • 

Intercolonial  trade  is  growing,  however, 
facturers'  Association  is_  doing  much  to  er- 
sent  its  delegates  to  the  West  Indies,  and  r" 
ventionto  send  a  man  to  South  Africa.  It  h.  « 
and  agents  in  the  different  colonies  and  s^ 


J 


THE  DRY  GOODS  REVIEW  <57 


MANCHESTER.  ^^^  -  VANCOUVER. 

THE 
MONTREAL.  WINNIPEG. 


(Rattit  3BvotDets  Co 

LIMITED  • 

Wf)Ole&ale  Bvp  (5oo6s. 


montveal,  Bept  Ist,  1902. 


Wfssf  Goods  Department. 

FALL  SEASON  1902. 


iifd  .noiU    ■  vj 
-T>tni  n£!hRn^ 

"■••''«  I   The  GAULT  BROTHERS  CO,  Limited,  wish  to  draw  your  attention 
u,^  heir  Dress  Goods  Department  which  comprises  all  the  latest  ideas  in 


•S8:r 


Ladr-ea'  Fabrics.   We  always  carry  a  complete  stock  in  plain  and  fancy 


./  ii 


sto-^'s,  so  would  deem,  it  a  special  favour  if  you  would  kindly  ask  to 

.  //  true 

s«i-«^ '-o.ur  range  and  compare  values  before  buying  elsewhere.  Our  success 
with  the  following  goods,  both  in  placing  and  repeat  orders,  is  a  proof 
"•"^^  -"'"'have  met  with  the  requirements-  of  the  trade,  viz.  : 

•■'    sono 


—^""^  Forrester  Cloth  Alexandria        Zibelines  in 

'""'  Beaverette  Imperial            Serges 

'"'^'  Marconi  Satin                 Belcloth 

5zer  Annazones        Satin  and  Amazones 

iqini  lot  8i  '• 

:r.f^,, — Numbers  100-101-102   Frizzer   Specials    are    un- 
doubtedly the  best  value  in  the  trade. 


•Ol 


US,  SILKS,  VELVETS  and  VELVETEENS  are  AL 


4- 


rl'Ju 


„Ki\sit  to  this  Department  will  be  greatly  appreciated,  and 


T     .Bl 


ibntion  given  to    everyone. 

Yours    truly, 

DRESS  GOODS  DEPARTMENT. 
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tries,  and  these  gentlemen  are  doing  good  work  in  placing 
Canadian  goods  on  those  markets.  The  Trade  Index  is  going 
out  in  large  numbers  to  advertise  Canadian  industrialism, 
and  direct  lines  of  steamers  are  being  inaugurated  at  the 
pressure  of  the  manufacturers.  It  only  rests  with  the  indi- 
vidual manufacturers  to  follow  up  the  advantage.  The  pointer 
they  have  given  the  Government,  that  the  Canadian  agents 
should  be  practical  and  competent  business  men,  is  in  good 
season.  It  is  said  that  some  agents  in  the  West  Indies  cannot 
be  located. 

EXPORT    DUTY    ON    PULPWOOD. 

E.  B.  Eddy,  of  Hull,  was  one  of  the  most  energetic  men  at 
the  convention,  and  that  in  spite  of  his  75  years  He  made  a 
characteristic  speech  in  submitting  his  resolution  that  an 
export  duty  should  be  placed  on  pulpwood.  He  claimed  that 
if  this  were  done  many  of  the  United  States  paper  manufac- 
turers must  needs  move  their  factories  to  Canada.  This  sug- 
gestion has  frequently  been  made  before,  notably  by  Mr. 
McGibbon,  of  The  Laurentide  Pulp  Co.,  and  the  Association 
thought  v^xll  enough  of  it  to  ask  the  Dominion  Government  to 
place  an  export  duty  of  $4  per  cord  on  pulpwood. 

EXHIBITIONS. 

The  Association  has  devoted  considerable  attention  to 
exhibitions,  both  in  and  outside  of  Canada,  feeling  that  people 
have  not  an  adequate  C9nceptionof  the  high-class  goods  made 
in  this  country.  Mr.  Munro  says  the  people  of  the  West  Indies 
knew  we  exported  lumber  and  packed  fish,  but  never  imagined 
for  an  instant  that  Jas.  P.  Murray  made  good  carpets,  or  that 
Mason  &  Risch  made  high-class  pianos  in  Canada.  Foreign 
nations  are  ignorant  of  our  industrialism,  and  loath  to  say, 
man}'  of  our  Canadian  people  are  in  the  same  plight.  This  is 
the  justification  the  Association  puts  forward  for  sending 
exhibits  to  the  Wolverhampton  and  Cork  Expositions,  for 
drawing  the  attention  of  its  members  to  the  Peace  Exhibition 
which  is  to  be  held  in  Cape  Town  next  year,  and  for  deciding 
to  agitate  for  the  holding  of  a  British-American  Exhibition  in 
Canada  in  1903,  to  include  Canada,  the  West  Indies  and 
Newfoundland. 

SOME    THINGS    ACCOMPLISHED. 

The  influence  of  the  Association  must  always  be  reckoned 
with  in  transportation  matters.  During  the  past  year  the 
Railway  and  Transportation  Committee  has  seen  much 
accomplished.  It  has  seen  the  report  of  the  railway  commis- 
sioner brought  down  in  support  of  their  contentions.  It  has 
seen  the  Government  promise  a  permanent  railway  commis- 
sion. It  has  seen  the  freight  rates  on  the  Yukon  &  White  Pass 
Railway  cut  down  on  its  intercession.  It  has  seen  the 
appointment  of  a  forwarding  agent  in  New  York  by  the 
Association  to  look  after  the  shipment  of  the  goods  of  the 
members.  It  has  seen  its  plea  for  a  fast  steamship  service 
taken  hold  of  by  the  Government.  It  has  seen  the  establish- 
ment of  a  direct  line  of  steamers  with  South  Africa.  Much  it 
has  not  seen,  but  in  view  of  its  accomplishment  it  can  hope 
that  all  the  other  desiderata  will  be  added  unto  it. 

TECHNICAL    EDUCATION. 

The  attention  given  to  technical  education  in  the  meetings 
and  at  the  banquet  was  phenomenal.  "At  the  threshold," 
said  Mr.  Munro,  "we  are  confronted  with  the  fact  that  in 
developing  our  resources  our  Dominion  cannot  furnish  the 
needed  skilled  labor."  The  Alien  Labor  Act  has  been  amended 
just  to  meet  this  difliculty.  "Can  we  ever  hope  to  compete 
successfully  with  other  nations  while  we  are  dependent  on 
them  for  our  factory  managers,  superintendents  and  foremen, 
or  even,  in  some  instances,  for  our  general  operatives  ?" 

Great  attention  is  being  given  to  technical  education  in 
agriculture  and  mining,  but  what  provision  is  being  made  for 
a  supply  of  tradesmen  ?  Toronto  is  our  most  fortunate  city 
in  this  respect,  but  this  year  it  receded,  for  its  technical  school 
estimates  were  cut  down.    The  Montreal  branch  has  been 


giving  some  attention  to  an  investigation  of  the  technical 
facilities  of  the  city,  and  finds  that  the  annual  expenditure  per 
pupil  is  about  one-twenty-seventh  of  the  expenditute  of  a 
properly-equipped  institution  in  the  United  States.  The 
existing  schools  are  well  attended,  but  the  courses  are  insuffi- 
cient in  range  and  thoroughness.  Twenty-five  thousand 
Canadians  are  students  of  the  United  States  correspondence 
schools,  and  these  pay  at  least  $500,000  in  tuition  fees 
annually.  Surely  this  is  a  sum  that  should  be  saved  to  our 
country.  Mr.  Munro  made  a  stirring  appeal  for  interest  in 
this  subject  during  the  coming  year. 

ASSOCIATION    PROGRESS. 

To  the  Association,  as  such,  the  past  year  was  interesting 
as  the  year  of  its  incorporation.  It  was  also  a  year  of  added 
strength— the  addition  of  226  new  members,  making  the  total 
membership  1,021,  representing  a  capital  of  over  $225,- 
000,000. 

Great  strides  were  also  made  in  consolidation.  An  office 
was  opened  in  Montreal  with  a  permanent  secretary  in  charge. 
A  NovaScotian  branch  was  formed  with  an  initial  member- 
ship of  55.  Sections  have  been  organized,  new  committees 
put  to  work,  and  on  all  sides  there  is  more  interest  being  taken 
in  the  work. 

Much  of  the  credit  for  the  healthfulness  of  the  Association 
is  due  to  Mr.  Munro,  the  retired  president,  and  it  was  quite 
fitting  that  Mr.  McNaught's  motion  that  he  be  presented  with 
a  testimonial  of  the  gratefulness  of  the  members  should  be 
accepted  unanimously. 

The  new  president  Mr.  Birge,  follows  upon  a  series  of 
active  presidents,  but  he  bids  fair  to  keep  the  lamp  trimmed 
and  burning.  He  is  an  enterprising  manufacturer  and  a  man 
of  large  mind  and  keen  grasp.  He  will  be  ablv  assisted  by 
Geo.  E.  Drummond,  a  man  of  strength  and  one  of  the 
staunchest  advocates  of  Canada  for  the  Canadians.  With 
these  men  at  the  helm  and  the  old  standbys,  W.  K.  McNaught, 
J.  O.  Thorn,  Wm.  McMaster,  W.  K.  George,  John  Taylor,  C. 
C.  Ballantyne,  W.  W.  Watson,  P.  W.  Ellis,  Jas.  P.  Murray, 
Robt.  Munro,  Hon.  J.  D.  Rolland,  T.  A.  Russell,  J.  J.  McGill 
and  others  we  might  mention  at  the  oars  we  can  look  forward 
for  another  year  of  active  service  for  the  Association.  It 
means  much  to  Canada  that  it  should  preserve  its  energetic 
character.  Since  the  convention  a  strong  Quebec  branch  has 
been  organized,  which  will  complete  its  thoroughly  national 
representativeness.  One  of  the  most  active  Quebecers,  Geo. 
E.  Amyot,  has  been  appointed  chairman. 

This  sketch  of  the  meeting  cannot  be  brought  to  an  end  in 
better  form  than  bj-  quoting  the  conclusion  to  the  late  presi- 
dent's address :  "  But  to  whoever  hears  or  reads,  I  venture  to 
say  that  I  know  of  no  more  patriotic  organization  on  the 
round  world  than  the  Canadian  Manufacturers'  Association. 
We  are  striving  to  advance  the  Dominion's  every  interest, 
especially  her  industrial,  and  incidentally  the  interests  of  every 
other  British  possession.  We  have  no  political  interests  to 
serve  or  party  to  promote.  May  the  day  never  dawn  when 
patriotic  business  men,  manufacturers  of  every  shade  and 
grade  of  political  opinion,  cannot  heartily  join  in  the  deliber- 
ations of  our  organization. 

"And  let  me  add  the  prayer  that  the  same  enthusiasm, 
devotion  and  patriotism  that  has  brought  our  organization 
to  its  present  high  state  of  efficiency  will  be  not  only  main- 
tained but  advanced,  so  that  the  great  themes  that  open  out 
before  us  may  be  deliberated  upon  v^-isely,  and  that  the  labors 
of  our  new  executive  and  committees  may  in  the  coming  3'ear 
help  forward  the  development  of  our  loved  Dominion  and 
the  comfort  and  happiness  of  all  our  people." 


The  death  of  William  Smeaton,  formerly  a  dry  goods  mer- 
chant and  ex-alderman  of  Belleville,  occurred  at  Airdrie, 
Scotland,  on  July  15. 
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Everyone  in  the  Trade 

that  examines  or  handles  the  products  of 
THE  GUELPH   CARPET  MILLS:— 

Wiltons,  Brussels, 
Ingrains,  Art  Squares 

is  pleased  with  them.    Some  consider  them  superior 
to  any  other  Canadian  carpets  and  by  no  means  in- 
ferior to  the  much-talked-of  imported  article. 

There  is  no  better  equipped  mill  than  ours    and, 
as  we  are  gaming  credit  for  giving  a  little  bit  better 
value  than  other  makers,   we  are  striving  to  sustain 
this  reputation. 

For  Spring,   we  are  now  showing  some  new  and 
very  beautiful   effects,   both  in  figure  and  coloring, 
embodying   the  creative  ideas   of  our  skilled  de- 
signers, as  well  as  many  outside  artists. 

Our  long  estabhshed  system  of  selling  direct  from 
our   mills  to   the  trade   assures  the   closest  prices 
and  most  prompt  shipment. 

Repeat  orders   of  any   of  our  patterns  supplied 
on  very  short  notice. 

If  our  travellers  have  not  recently  called,  let  us 
know  and  we  will  forward  you  some  samples. 

rlamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 

AND 

TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading;  wholesale  dealers. 

W.  B.  STEWART 

a7  Front  Street  West,  TORO^TO 

GUELPH  CARPET  MILLS  CO.,  Guelph 

LIMITED. 

NORTH  BRITISH  BOOT  LACE  CO. 

Johnstone,   Scotland. 


Laces 


of  all  kinds 


t^SMUi^U^A^ 


1^ 


PUT   UP   IN  BEST   STYLE. 
BEST   VALUE   ALL   ROUND. 


THE  TRADE  SUPPLIED  BY 


FRANK  ^  BRYCE,  Limited 


Torori-to 


ivioim'tre:al- 


Quebec 


I 
I 

I 
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H.  B.  K.  Mitts,  Gloves  and  Clothing 
stand  the  stormy  criticism  of  competition. 

Also  they  stand  the  more  tangible 
storms  of  the  elements. 

H.  B.  K.  Mitts,  Gloves  and  Clothing 
are  built  to  keep  out  the  storms  that  blow 
— to  keep  men  warm. 

Also  they  are  intended  to  sell  at  a 
profit  and  that  they  do  sell  at  a  profit  is 
proven  by  the  fact  that  3,000  level  headed 
retailers  in  Canada  have  bought  and  sold 
them  for  ten  years,  and  to-day  they  are 
handling  three  times  as  many  as  they  did 
three  years  ago. 

And  there  is  a  moral  to  all  that. 

Get  in  line  if  the  wind  blows  in  your 
direction. 


The  Hudson  Bay  Knitting  Co. 


'"itr^r^  Montreal 
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men's  Turnisber  and  Clothier 


ClotKin^ 
NecK^wear 
Underwear 
Hosiery 


Devoted  to  tKe 

Canadian  Dealer  in 
Men's  Goods. 


SKirts 
Collars 
Gloves 
NicK-NacKs 


Collars. 

IT  is  superfluous  to  say  that  the  fold  collar  will  again  be  a 
feature  of  the  trade  during  Fall  and  Winter,  and,  no  doubt, 
during  Spring  1903  also.  This  collar  has  become  a  staple 
shape  bejond  all  doubting,  and  whether  it  leads  as  a  fashion 
or  not,  it  will  continue  to  be  worn  by  many  people  in  prefer- 
ence to  any  other.  It  is  not  expected  that  during  the  coming 
cold  season  the  fold  collar  will  meet  with  the  demand  which 
favored  it  in  the  past ;  the  wing  will  encroach  considerably 
on  its  ground.  But  a  good  part  of  the  public  will  want  the 
fold  collar  in  higher  shapes,  of  course,  than  those  which  have 
been  popular  during  the  Summer,  though  not  so  extreme  as 
many  that  were  worn  last  year;  and  it  behooves  the  furnisher 
to  watch  this  line  well. 

It  was  hard  to  popularize  wing  collars:  In  fact,  even  now 
the  "popular"  trade  are  not  very  enthusiastic  over  them. 
But  among  the  best  dressers  they  are  well  thought  of,  and  as 
a  fashionable  shape  will  very  likely  be  the  leaders.  Medium 
heights  seem  to  have  the  preference  at  present.  Consequently, 
the  majority  of  wing  collars  have  small  rather  than  a  large 
wing.  There  is  always  a  demand  for  a  variety  of  shapes  in 
any  style  of  collar,  and  the  large  wings  will  doubtless  be 
worn  also. 

Straight  standing  collars  —  those  old  stand-bys  of  the 
trade — will,  of  course,  have  their  usual  sale,  if  not  a  larger 
one.  There  are  three  or  four  styles,  all  of  which  are  going 
well.  The  poke  collar  has  come  prominently  to  the  front 
again.  Then  there  is  always  a  good  demand  for  the  straight 
standing  collar  with  fronts  just  meeting.  The  over-lapping 
shapes  have  not  been  among  the  first  favorites  for  some  time, 
but  their  chances  for  Fall  and  Winter  are  very  good. 


Hosiery. 

THERE  is  still  a  fair  retail  business  doing  in  fancy  cotton 
half  hose,  but  the  heavy  demand  is  over  for  the  season, 
and  customers  are  turning  their  attention  to  something 
heavier  for  Fall  ^vear.  The  large  furnishers  are  still  pushing 
these  fancy  effects  to  the  front,  however,  although  they  can 
hardly  hope  to  dispose'  of  a  large  quantity  of  them  in 
September. 

At  the  moment  of  writing  no  special  "marked  down" 
sales  of  any  importance  are  being  offered  in  cotton  hosiery. 
These  will  likely  come  soon,  as  all  wide-awake  dealers  are 
alive  to  the  advantage  in  getting  rid  of  such  stock  before  the 
cold  weather  sets  in.  In  the  fancy  effects  there  may  be  some 
entirely  different  designs  from  those  now  in  vogue,  next  sea- 
son, and  any  such  goods  carried  over  may  have  to  be  disposed 
of  at  a  greater  reduction  than  would  be  necessary  at  present. 


The  feature  of  the  trade  in  fancy  cotton  hosiery  during  the 
latter  part  of  Summer  is  the  predominence  of  black  grounds. 
Blue,  red,  white,  green  and  other  colors  figured  in  the  grounds 
earlier  in  the  season,  but  they  have  gradually  been  eclipsed  by 
the  black.  This  certainly  speaks  well  for  the  public  taste,  for 
no  other  color  is  so  well  adapted  as  a  back  ground  for  the 
fancy  designs  as  black. 

In  the  patterns  there  are  all  colors,  and  very  many  com- 
binations of  colors.  Stripes,  both  vertical  and  horizontal,  are 
arranged  in  many  ways.^and  spots,  figures  and  scroll  designs 
appear  as  frequently.  Among  the  scrolls  are  a  few  pretty 
effects  in  yellow  which  are  very  well  liked. 

Lace  openwork  effects  have  gone  well  among  the  best  class 
of  trade.  As  a  rule  plain  blacks  were  preferred  in  these,  but 
there  was  also  some  business  done  in  fancy  designs,  usually  in 
such  dark  colors  as  purple,  wine  color,  etc. 

For  Fall  and  Winter,  we  will,  of  course,  have  much  more 
plain  blacks,  greys,  tans,  heathers,  etc.,  but  the  fancy  hosiery 
will  not  be  completely  overlooked.  What  colors  are  shown, 
however,  are  of  a  more  subdued  tone  than  those  now  taken. 
Chocolate  is  well  thought  of,  and  dark  green,  purple  and  wine 
colors  are  looked  upon  with  favor  for  the  cold  weather  trade. 


Neckwear. 

"Midget  Strings"  the  Rage.  / 

A  PART  from  the  ordinary  run  of  business  in  men's  neck- 
■L\  wear,  which  is  especially  brisk  at  present,  there  is  nothing 
exceptional  to  record  except  the  continued  run  on  midget 
strings.  Repeat  orders  coming  in  have  all  been  for  the  chord 
stripes  in  this  variety. 

The  feeling  as  the  season  advances  is  that  large  shapes 
will  once  more  be  the  proper  thing  in  flowing-ends  and  puff's. 
Bows  are  at  present  selling  well,  mostly  in  the  smaller  or 
midget  varieties.  As  for  colors,  green  seems  to  be  the  favorite 
shade  all  around. 

A  Large  Assortment  of  Neckwear. 

In  the  men's  furnishing  department  of  The  W.  R.  Brock 
Company,  Limited,  Toronto,  thty  are  showing  an  unusually 
large  and  nobby  assortment  of  attractive  styles  of  neckwear, 
to  retail  at  25,  50  and  75c.  each,  consisting  of  derbies,  knots, 
pufifs,  bows,  Ascots  and  Coronation  and  Sir  Wilfrid  styles. 
Buyers  of  men's  neckwear  who  want  to  be  in  the  swim 
cannot  afford  to  pass  Brock's  assortment  this  season. 
Repeat  Orders  for  Chord  Stripes. 

E.  &  S.  Currie,  Toronto,  the  men's  furnishers,  apart  from 
their  ordinary  business,  have  been  sxperiencing  a  great 
demand  for  their  midget  stripe  ties.  Repeat  orders  for  these 
are  being  received  daily  and  are  nearly  all  for  the  chord 
stripes.    Besides  their  regular  trade  in  men's  neckwear,  this 
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firm  are  niaking  a  great  bid  for  the  trade  in  women's  neck- 
wear and  their  rutYs  and  other  goods  are  to-day  leaders  on 
the  market.  As  it  is  only  a  year  since  the  firm  began  the 
manufacture  of  women's  neckwear,  their  progress  is  remark- 
able. 

Sxkibition  Xeckti'ear. 

In  men's  neckwear  during  the  Exhibition  Wyld-Darling 
Co.,  Limited,  will  have  on  their  tables  some  special  values  in 
knots  and  four-in-hands,  to  retail  at  15  and  25c.,  made  from 
dark  rich  silks.  Tbey  are  bound  to  meet  with  quick  demand. 
Their  stock  is  well  assorted  for  early  Fall  trade  in  men's 
white  collars,  shirts,  braces  and  black  rich  cashmere  half-hose. 

Cryslaline  and  Frosen  Effects. 

The  new  ideas  in  shades  and  combinations  in  the  old 
crystaline  or  frozen  eSects  first  introduced  by  the  Niagara 
Neckwear  Co.  last  January  are  now  in  their  travellers' 
samples.  These  are  the  results  of  their  designer's  Summer 
work.  They  are  marvellously  beautiful.  Orders  better  be 
placed  the  moment  they  are  seen  or  the  same  trouble  will 
occur  again,  "  All  Sold  Out."  The  firm  are  also  showing  some 
new  colorings  and  shades  in  "  Velvo-Chameleon"  cloths, 
beautiful  greys  and  browns. 


Cravat  Donets. 

1.  Don't  ever  wear  a  "  made-up  "  cravat  of  any  kind. 

2.  Don't  stick  a  pin  in  a  cravat  for  display  only.  Although 
cravat  pins  should  be  decorative,  they  should  invariably  serve 
the  useful  purpose  of  holding  the  folds  of  the  cravat  in  place. 

3.  Don't  wear  an  ornamental  spiral  stud  in  a  cravat. 

4.  Don't  wear  a  black  tie  with  evening  dress. 

5.  Don't  wear  a  white  tie  with  a  dinner  jacket. 

6.  Don't  wear  a  tie  with  a  frock  coat. 

7.  Don't  wear  a  white  silk  cravat  with  a  business  suit. 

8.  Don't  wear  a  tie  so  high  on  a  fold  collar  that  the  collar 
button  will  be  visible. 

9.  Don't  wear  a  cravat  designed  for  a  special  occasion  at 
an  unappropriate  time.  (For  example,  an  outing  stock  with 
a  frock  coat,  or  a  white  "  full-dress  "  tie  with  a  business  suit.) 

10.  Don't  call  every  form  of  cravat  a  "'necktie."  Speaking 
generally,  say  cravat;  specifically,  say  Ascot,  four-in-hand, 
tie,  etc. 

11.  Don't  speak  of  "gent's  neckwear."  Cut  out  of  your 
vocabulary     "gents,"     "neckties"    and   "pants."  —  Keiser's 

The  Cravat. 

*        *        * 

Shirts. 

THE  demand  for  negligee  shirts  has  not  been  as  great  as  in 
former  Summer  seasons;  nevertheless,  considering  the 
bad  weather,  a  good  business  has  been  done.  Still,  there  has 
no  doubt  been  some  disappointment  among  the  retail  trade — 
jobbers  have  less  reason  to  grumble — as  furnishers  are  more 
and  more  looking  to  negligees  as  one  of  the  quickest  moving 
lines  of  the  Summer  trade. 

There  has  been  some  increase  in  the  demand  for  stiff 
bosoms,  but  not  much.  For  Fall  and  Winter,  however,  the 
usual  number  will  doubtless  be  taken. 

In  these  stiff  bosoms  the  striped  patterns  are  prominent 
and  the  vertical  stripes  still  hold  good.  An  American  paper 
announces  that  cross  stripes  will  come  in  again  before  long. 
This  is  an  English  fashion  and  may  be  brought  over  here,  but 
indications  of  cross  stripes,  so  far,  are  very  few  indeed.  How- 
ever, vertical  stripes  have  had  a  long  run  and  a  change  will 
surprise  no  one. 

The  dew  designs,  in  combinations  of  small  spots  or  figures 
and   hair  lines,   have   been  received   by   the   trade   very   well 


indeed.  These  are  among  the  most  artistic  productions  yet 
put  on  the  market.  The  grounds  are  in  subdued  tones  of 
green,  blue,  grey,  etc.,  the  designs  being  carried  out  in  black. 

Shirts  at  TSc.  and  fi. 

The  W.  R.  Brock  Company,  Limited,  Toronto,  are  show- 
ing for  the  Fall  two  special  lines  of  men's  regatta  shirts,  the 
"Cleveland,"  to  retail  at  75c.,  and  the  "Pittsburgh,"  to 
retail  at  $1.  The  patterns  are  correct,  the  fit  perfect  and  the 
make  all  that  could  be  desired. 

Fall  Lines  of  Shirts. 

In  men's  wear.  The  Wyld-Darling  Co.,  Limited,  report  Fall 
trade  opening  up  briskly,  their  house  showing  special  lines  to 
be  on  exhibit  during  the  Industrial  Exhibition.  In  men's 
working  shirts  they  have  some  exceptionally  good  values  in 
black  and  white  striped  shirts,  large  size,  double-sewn  seams, 
and  well-finished,  which  can  be  retailed  at  50c.,  75c.  and  $1. 
Beside  these  lines  they  have  a  large  assortment  of  other  work- 
ing shirts  suitable  for  all  branches  of  mechanics. 

*  *        * 

Underwear. 

HOPES  were  held  by  most  dealers  that  during  August  the 
demand  for  Summer  underwear  might  be  a  little  more 
encouraging,  but  sales  continued  small  for  the  most  part,  and 
the  sooner  the  Summer  of  1902  betakes  itself  to  the  back  of 
the  calendar  the  better.  The  largest  furnishers,  or  those  who 
do  the  highest  class  business,  have  not  been  affected  to  the 
same  extent  as  others.  The  fancy  silk  undergarments  came  in 
for  a  fairly  good  demand,  and  any  high-class  novelties  shown 
went  comparatively  well. 

Buying  for  Fall  began  well;  the  trade  apparently  has  no 
fear  on  the  score  of  Fall  or  Winter  sales.  Stripe  effects  are 
well  liked,  the  patterns  being  all  horizontal.  Solid  shades  in 
blues,  salmon  and  pinks,  have  been  in  fair  demand.  Naturals 
and  whites,  though,  hold  their  usual  place  at  the  front  for 
medium  and  heavj'-  weight  underwear.  Fleece -lined  and 
natural  wool  are,  of  course,  again  coming  forward.  The 
medium  and  heavy-weights  in  balbriggans  go  as  usual,  the 
white  and  naturals  being  considerably  better  sellers  than  the 
fancy  effects. 

The  Wolsey. 

The  Brock   Co.  keeps  in  stock   in   Toronto  three  lines  of 
The  Wolsey  unshrinkable  underwear;  also  the  elastic-ribbed. 
Send  your  letter  orders  for  them  to  Brock's,  or  inspect  samples 
in  the  hands  of  their  courteous  travellers. 
Fall  Underwear. 

Into  Fall  underwear  The  Wyld-Darling  Co.,  Limited,  are 
going  extensively.  Their  fleece-lined  goods  and  Jaeger,  blues 
and  fancies,  which  can  be  retailed  from  50c.  and  75c.  to  $1, 
and  they  have  bo^'s'  lines  to  retail  at  popular  prices.  In  plain 
Scotch  goods  this  house  report  increased  demand  this  season, 
and  are  showing  all  weights  in  various  prices,  varying  from 
35c.  to  $2  per  garment. 

Special  note  should  be  made  of  the  Wolse\'  brand,  which  is 
guaranteed  unshrinkable,  and  demand  for  these  lines  is  increas- 
ing every  season. 

*  *        * 

Becoming  Color  Combinations. 

"  But  not  express'il  in  fancy  ;  rich,  not  samly." 

IT  is  impossible  to  lay  down  any  set  of  fixed  rules  that  will 
govern  in  the  selection  of  the  cravat.  A  few  general 
principles,  however,  may  be  suggested  here  that  will  prove 
helpful. 

Four  points  are  always  to  be  considered  in  this  connection, 
namely :  Complexion,  clothes,  occasion  and  season  of  the 
year.  Two  others  also  are  sometimes  to  be  reckoned  w-ith, 
age  and  vocation. 

Men  should  distinguish  carefully  between  what  is  indi- 
vidually becoming  and  what   is   mere   passing  fashion.     Vast 
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Caulfeild,  Burns  Co. 

17  and  19  Front  St.  West,  Toronto 


Up°to=date 
Neckwear 


Fresh  stock  of  the  very  latest  novehies  in  American 

Silks  to  hand. 
Suitable  patterns  for  the  Narrow   Derby,  Midget, 

String  and  Bow  Ties. 


Don't  forget  we  are  headquarters  for  celebrated  lines  of  English  Worsted  and 
Cashmere  Half- Hose.     Every  first-class  furnisher  carries  them. 

Ask  to  see  our  latest  workingman's  shirt The  hit    Of  the  SeaSOtl. 

It  is  a  Black  and  White  Stripe  Moleskin,  with  double  back  and  front. 


All  customers  are  welcomed  to  our  Warehouse  during  the  Exhibition. 


TKis  is   Seed  Time 

for  the  farmer,  but  it's  harvest  time  for  the 
furnishing  goods  dealer  who  has  provided 
himself  with  a  stock  of  the 


Dr.  Deimel  Underwear 


The  seed  has  been  sown  by  extensive  advertising 
in  the  magazines. 


ARE   YOU    READY   TO   REAP? 
WRITE  FOR  OUR  TERMS. 


Sole  Manufacturers, 


Register 


^,^,,    ,,  TKe  Deimel  Linen-MesK  Co. 

This  Label  on  all 
genuine  Dr.  Deimel 

Undergarments.  2202   St.  CATHERINE.   ST.. 

Lor^dor.  E.C..  Er^giar^d,  MontTeal,  Canada 

10-12   Dread  St. 
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numbers  of  cravats  of  scarlet,  bright  blues,  tan  and  grey  are 
bought  without  regard  to  their  becoiningness,  merely  because 
thej-  happen  to  be  the  mode  of  the  moment. 

Certain  extremes  of  neckdress  may  be  indulged  in  by  the 
man  whose  wardrobe  is  large  and  adapted  to  all  occasions. 
The  average  man,  however,  would  better  stick  to  the  color 
combinations  that  are  backed  by  the  unchanging  canons  of 
good  taste.  Such  are  plain  black  and  some  of  the  shades  of 
plain  colors,  such  as  indigo,  bottle  green,  garnet  and  suede; 
also  black,  with  white  figure  or  stripe;  indigo  with  white, 
black  with  scarlet  and  kindred  safe  color  combinations.  These 
same  subdued  tones  of  color  should  prevail  in  the  cravat  when 
there  is  color  in  the  clothing,  shirt,  complexion,  or  hair  of  the 
wearer. 

Again,  men  of  light  complexion  may  favor  the  blues  and 
greens,  while  those  of  darker  type  may  lean  towards  the 
warmer  shades,  such  as  crimson,  garnet,  and  black  with 
scarlet.  Usually  with  a  striped  shirt  a  figured  or  plain  cravat 
afibrds  the  best  complement;  and  per  contra  with  a  figure 
shirt  a  striped  cravat  is  effective. 

In  cravats,  as  in  everything  else,  the  highest  order  of  good 
taste  IS  most  often  satisfied  with  a  quiet  scheme  of  color  and 
pattern,  coupled  with  richness  of  quality,  rather  than  that 
which  is  bizarre. — Keiser's  The  Cravat'. 


Concerning  Fall  Styles. 

THE  DRY  GOODS  REVIEW  was  given  some  very  interesting 
notes  bj'  a  member  of  The  Caulfeild,  Burns  Co.,  Toronto, 
lateh'.  (By  the  way,  this  name  may  sound  a  trifle  peculiar  to 
the  members  of  the  trade  just  at  present.  Let  it  be  said  in 
explanation  that  on  August  1  the  old-established  firm  of 
Caulfeild,  Henderson  &  Burns  was  merged  into  The  Caulfeild, 
Burns  Co.) 

"Our  Mr.  Burns,"  said  the  member  of  the  firm  interviewed, 
"  has  just  returned  from  New  York  after  having  scoured  the 
markets  for  the  latest  novelties  in  tie  silks.  He  has  been 
singularly  successful  in  picking  up  several  valuable  lines, 
samples  of  which  are  now  in  the  hands  of  the  firm's  travellers. 
He  found  on  his  trip  that  Barathea  cloths  in  black  and  navy 
grounds  with  small  figurings  are  all  the  go.  In  shapes  the 
midget,  string  and  the  bow  seem  to  be  the  leaders  at  present, 
while  for  Fall  wear  the  tendency  is  to  larger  derby  ties  of  21/2 
and  2%  in.  sizes. 

"Our  firm  are  also  showing  a  decided  novelty  in  working- 
men's  shirts,  made  from  moleskin.  They  come  in  black  and 
white  stripes,  made  with  double  back  and  front.  Without 
doubt  these  are  the  best  articles  on  the  market  for  the  purpose 
intended. 

"The  styles  for  stiff-bosom  shirts  seem  to  be  white  grounds 
with  neat  stripes  and  figures.  These  designs  are  giving  place 
to  high-colored  stripes  and  checks.  Everything  in  shirts,  ties, 
etc.,  is  coming  back  to  quieter  colors." 

The  reputation  of  The  Caulfeild,  Burns  Co.  for  their  well- 
known  worsted  and  cashmere  half-hose  is  still  being  main- 
tained, as  is  evidenced  by  the  large  repeat  orders  for  Fall  trade 
that  are  constantly  being  received.  In  half-hose,  it  was  ex- 
plained that  stripes  and  spots  are  still  the  prominent  leaders, 
showing  no  signs  of  a  falling-off.  They  are  made  especially  in 
cashmere  goods.  In  knit  wool  gloves  for  Fall  there  is  quite  a 
demand  for  the  white,  grey  and  cardinal  shades. 


John  Macdonald  &  Co.  are  showing  several  job  lines  away 
below  manufacturers'  prices  in  6-4  serges,  naps,  vicuna-finished 
meltons,  vicuna-finished  beavers.  They  have  an  especially  low 
line  in  3-4  Canadian  tweeds  at  25c.  per  yd.  They  have  in 
stock  a  good  assortment  of  curl  cloths  and  sealettes. 


THE  MAN  or  FASHION. 

AVHat  a   Leader  in  the  Smart  Set  Has 

to  say  Respecting  tHe  Ultra  TasHion 

of  tHe  Moment. 


A  S  it  is  a  trifle  too  early  yet  to  make  any  very  definite 
■'*■  remarks  about  styles  in  men's  apparel  for  the  approach- 
ing Fall,  it  will,  perhaps,  be  as  well  to  follow  the  plan  of  the 
leading  United  States  writers  on  the  subject  of  men's  dress  and 
devote  some  attention  to  the  correct  thing  in  evening  dress 
wear  and  kindred  subjects.  So  far  as  dress  is  concerned.  New 
York  leads  and  Canada  follows,  though  there  is  a  tendency  on 
the  part  of  many  Canadians  to  copy  English  styles  direct. 
Still  the  New  York  ultimatum  on  fashions  exercises  a  great 
deal  of  influence  on  the  average  Canadian,  and  may  be  said 
to  predominate. 

SUMMER    LAXITY. 

A  spirit  of  laxity  has  crept  over  the  face  of  societ\-  during 
the  Summer  months  and  at  the  dances  at  Summer  hotels  and 
at  Summer  resorts  at  the  seaside,  the  lakes  and  the  mountains, 
as  well  as  at  all  other  forms  of  entertainment,  men  have  placed 
comfort  before  fashion  and  have  worn  just  what  suited  their 
convenience.  Among  these  very  convenient  articles  of  apparel 
have  been  the  tuxedos,  or  dinner-jackets,  the  blue  serge  coats 
and  white  duck  trouserp. 

THE    TUXEDO. 

With  the  present  rush  back  to  the  cities  and  the  return  to 
more  formal  modes  of  life,  men  must  conform  themselves  more 
closely  to  the  correct  rules  of  dress.  Thus  they  must  exercise 
care  as  to  when  to  wear  their  tuxedos.  During  the  Summer 
these  most  convenient  coats  have  been  slipped  on  at  any  time, 
when  something  a  little  more  dressy  was  required  than  ordin- 
ary morning  clothes.  At  such  times  the  wearing  of  the  tuxedo 
has  been  perfectly  good  form.  But  there  are  other  demands 
made  on  men  when  once  the  informalities  of  Summer  are  over. 

When  society  has  once  more  returned  to  the  cities,  and  the 
round  of  dinners,  dances  and  theatre-parties  is  again  in  full 
swing,  the  long-tailed  coat  and  white  waistcoat  will  become 
once  more  the  all-around  correct  wear.  Not  that  the  tuxedo 
may  not  be  worn  at  all,  but  it  must  always  take  second  place 
to  the  long-tailed  coat,  while  on  occasions  its  wearing  is 
entirely  prohibited. 

THE  RULE  OF   DRESS. 

The  rule  has  been  laid  down  that  where  women  are  of  the 
immediate  party,  the  tuxedo  must  not  be  worn.  No  matter 
how  convenient  it  may  be  to  wear  a  tuxedo,  this  rule  should 
always  be  followed  and  it  is  found  a  solution  to  many  a  man's 
difficulty  as  to  what  to  wear.  In  his  own  house,  at  a  purely, 
informal  gathering  or  dinner,  it  is  permissable  for  the  master 
of  the  house  to  put  on  his  tuxedo,  but  it  would  be  more  of  a 
compliment  to  the  ladies  present,  if  he  wore  the  full  dress  coat. 
At  all  outside  functions  or  formal  entertainments  in  one's  own 
house,  where  ladies  are  present  it  is  absolutely  essential  to 
wear  the  full  dress  coat  and  not  the  tuxedo.  Even  when 
attending  one  lady  to  the  theatre  the  rule  must  be  followed. 
But  where  gentlemen  are  to  be  alone  in  one  another'scompany, 
either  at  dinner  or  at  the  theatre,  then  it  is  that  the  tuxedo 
may  come  into  universal  use.  These  are  the  occasions  when 
it  has  its  greatest  value.  Lounging  about  and  smoking,  which 
might  have  disastrous  eSects  on  the  long-tailed  coat,  are 
scarcel)'  so  injurious  to  the  tuxedo.  Moreover,  to  those  who 
cannot  afford  one  dress  coat  to  be  worn  in  the  company'  of 
ladies  and  another  to  be  worn  when  smoking  or  lounging 
about  is  to  be  indulged  in,  the  tuxedo  offers  a  happj-  refuge. 

MATERIAL. 

The  tuxedo  is  usually  made  of  black  unfinished  worsted 
dress  worsted  or  vicuna.    The  cut  is  the  straight  back,  without 
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Underwear  Trade. 


Sell  the  ''PENMAN'S/'  the  ONLY  kind  to  sell 
and  the  ONL  Y  kind  to  buy. 


Ask  For 


Pen -Angle  Brand. 
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noticeable  sprin«;  to  the  seams,  with  full-faced  ribbed  silk  collar 
extending  in  a  fairl_v  broad  roll  about  half-way  down  the  front 
and  below  the  roll,  the  edges  falling  rather  straight  to  the 
bottom  and  rounded  off"  to  the  sides.  Side  pockets  with  flaps 
and  outside  breast  pocket  on  the  left  without  flap  are  recom- 
mended. Trousers  are_  similar  to  those  worn  with  evening 
dress  and  the  waistcoat,  of  the  same  material,  is  made  with  a 
broad  v-shaped  opening. 

THE   USUAL    ACCESSORIES. 

The  high- band  turn-down  collar  is  the  usual  make  worn 
with  the  dinner-jacket.  Tie  and  waistcoat  should  both  be 
black.  The  shirt  should  be  of  plain  white  linen  only.  The 
accompanying  hat  should  be  either  a  Panama  or  a  straight- 
trimmed  straw  in  Summer  and  a  derby  in  Winter.  The  high 
silk  or  opera  hat  is  out  of  the  question. 

DRESS  SHIRT   STUDS. 

Many  of  the  lesser  details  of  a  man's  dress  require  careful 
attention,  for  even  small  things  are  noticed  sometimes.  Studs 
are  one  of  these  details.  The  best  usage  is  to  wear  pearl  studs. 
These,  with  small  pearls  set  on  gold  stems,  make  very  hand- 
some pieces  oi"  jewellry.  If  made  in  one  piece  they  will,  in  the 
long  run,  be  found  to  be  more  serviceable  than  any  patent 
device  for  holding  them  in  place.  Those  who  cannot  afford  to 
wear  genuine  oyster  pearls  should  npt  be  content  with  the 
imitation  varieties  made  of  paste,  but  should  secure  Roman 
pearls,  which  are  both  inexpensive  and  handsome. 

WHEN   GOLD   STUDS   ARE   CORRECT. 

With  the  dinner-jacket,  because  its  wearing  is  at  all  times 
informal,  gold  studs  are  in  keeping.  They  are  less  dressy  and 
consequently  conform  themselves  to  the  use  of  the  tuxedo. 

Colored  stones  in  studs  havenever  become  popular,  though 
attempts  have  been  made  to  render  them  so.  Occasionally 
very  handsome  ones  are  to  be  seen,  but  the  tendency  would  be 
to  loudness,  were  colored  stones  to  become  at  all  the  rage. 
Evening  dress  is  as  much  as  possible  plain  black  and  white  in 
efl'ect  and  the  pearl  stud  is  much  more  in  keeping  with  the 
general  tone  of  the  dress  than  any  colored  stud  would  be. 

PLAIN   GOLD   CUFF   LINKS. 

As  for  cuff  buttons,  the  plain  gold  links  show  the  best 
taste.  When  it  comes  to  stones,  as  was  remarked  before,  the 
tendency  would  be  towards  a  loudness  and  display  incon- 
sistent with  the  tone  of  evening  dress.  So  many  false  stones 
are  worn  and  these  are  made  up  in  such  strikingly  loud  ways 
that  the  plaingoldlinkis  most  quiet  and  refined  incomparison. 
These  gold  links  with  monograms  are  uncommon  and  well- 
suited  for  gentlemen's  wear.  If  oval  in  shape  and  flat  on  top, 
with  sharply  cut  edges  and  monograms  engraved  on  each  link, 
they  are  quite  good-looking  enough  to  suit  the  most  refined 
taste. 

NECKTIE   FIXTURES   VARY. 

Plain  gold  for  all  fixtures  for  holding  the  necktie  in  place 
is  also  to  be  desired  before  any  bejewelled  fixtures,  though 
this  rule  is  by  no  means  so  stringent  as  regards  the  fixtures  as 
it  is  in  connection  with  the  studs  and  links,  for  the  fixtures  are 
usually  concealed  by  the  tie  or  waistcoat. 

WATCH    CHAINS    AGAIN. 

In  the  matter  of  watch  chains,  the  custom  of  wearing 
them  with  day  dress  is  coming  more  into  vogue.  The  simple 
leather  strap  with  small  gold  buckle  has  become  somewhat 
fashionable,  and  there  are  various  handsome  designs  on  plain 
leather  straps  that  are  much  worn.  On  the  contrary,  with 
full  evening  dress  watch  guards  are  not  yet  the  correct  thing. 

RINGS    AND   PINS. 

To  follow  the  rules  laid  down  before,  the  plain  gold  signet 
ring  is  the  most  desirable  kind  of  finger  wear.  If  it  be  not 
worn,  it  is  much  preferable  to  have  no  ring  on  at  all.  As  for 
scarf  pins,  they  should  be  rather  on  the  small  sizs  than  large 


and  rtary.      With  this  exception,  they  may  be  of  any  style  and 
of  any  value. 

THE   now   DIES  OUT. 

Coming  to  the  question  of  ties  in  general,  it  has  been 
noticeable  in  New  York  this  Summer  that  bow  ties  have  been 
losing  in  popular  favor.  Whether  this  has  been  due  to  the 
great  run  on  the  eccentric-shaped  bows  is  doubtful.  It  is  more 
probable  that  after  being  worn  a  long  time,  it  was  deemed 
expedient  to  have  a  change.  The  prevailing  tones  at  present 
worn  are  dark  and  the  material  used  is  plain  or  figured  silk. 
The  shape  is  such  that  the  ends  of  the  tie  are  very  slightly 
broader  than  the  knot  and  are  finished  square.  The  pointed 
end  bow  is  now  entirely  antiquated. 

POPULAR   FOUR-IN-HANDS. 

Most  fashionable  of  all  ties  has  been  the  narrow  and 
medium  breadth  four-in-hand.  Some  of  these  are  very  hand- 
some. Dark  purple  silk  crepe  with  bright  designs,  made  up 
into  a  straight  narrow  tie  with  square  ends  makes  a  very  be- 
coming article  of  neckwear.  Other  shapes  worn  broaden  out 
at  the  ends,  which  are  cut  to  points.  The  broad  straight  style 
with  the  flowing  ends,  called  the  Imperial,  has  also  been  worn 
a  good  deal. 

FELT   HAT    DROPPED. 

A  noticeable  feature  in  hats  has  been  the  absence  of  the 
felt  hat  among  well-dressed  men.  The  Panama  has  entirely 
superseded  it,  except  for  rough  wear,  when  it  has  been  a  very 
convenient  article  of  headwear. 

"  Beau  Brummell." 
*        «        • 

Notes  of  the  Furnishing  Trade. 

THE  W.  R.  Brock  Co.,  Montreal,  report  placing  in  the  hands 
of  their  travellers  this  week  four  clearing  lines  of  all-wool 
ribbed  shirts  and  drawers,  15  to  20  percent,  below  the  regular 
price.  In  elastic  ribs  their  22-oz.  unshrinkable  to  retail  at  $1 
is  conceded  by  all  buyers  to  be  of  extra  value. 

E20  wool  mitt  to  retail  at  12y2C.,  P31,  P32  saranac  mitts 
to  retail  at  25c.,  S40  and  S41  muleskin  mitts  at  a  close  price, 
can  be  retailed  at  25c.,  are  being  offered  to  the  trade  by  the 
W.  R.  Brock  Co.,  Limited,  Montreal.  All  these  numbers  are 
excellent  value. 

The  "  Boss"  sock  to  retail  at  25c.  is  reported  by  the  W.  R. 
Brock  Co.,  Limited,  Montreal,  the  best  line  of  cashmere  hose 
to  retail  at  that  price  in  the  market.  Lumbermen's  socks  No. 
D12  to  retail  at  50c.  is  special  value  with  the  same  firm. 

Three  special  lines  of  overalls  are  being  shown  by  the  W.  R. 
Brock  Co.,  Limited,  Toronto,  that  cannot  be  beaten.  They 
are  the  King,  which  retails  at  50c.  No.  1025,  retailing  at  75c., 
K.  of  L.,  retailing  at  $1. 

#  *  * 

Gloves. 

Boys'  and  Men's  Glories. 

IN  boys'  and  men's  Fall  and  Winter  gloves,  Wyld-Darling  Co., 
Limited,  are  showing  an  extensive  range  in  the  mocha 
finished  goods,  to  retail  from  50c.  to  $2.  also  in  kid  finished 
goods  in  tan  and  brown  colors. 

«        *        « 

New  Manufacturers*  Agent. 

AFTER  thirteen  years  of  buying  and  travelling  for  the  firm 
of  Caulfeild,  Henderson  &  Burns,  of  Toronto,  Mr. 
Thomas  Norman  has  severed  his  connection  with  the  com- 
pany, to  become  a  manufacturers'  agent,  with  offices  at  52 
Wellington  street  west,  Toronto.  As  a  mark  of  the  apprecia- 
tion in  which  he  had  been  held  by  his  employers  and  asso- 
ciates, Mr.  Norman  was  presented  with  a  handsome  office- 
chair  on  his  departure  from  the  firm. 

Amongst  some  of  the  manufacturers  to  be  represented  by 
Mr.   Norman  will   be    H.  Jacquin,   sole  agent   for    M.    Mau- 
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Crescent    fl 
Hosiery  and  Underwear 

S«  Lennard 

i/^  &on» 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLING  AGENTS 

The  Richard  L.  Baker  Co. 


28  Wellington  St.  West 


TORONTO,  ONT. 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  Guarantee 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difficulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,  Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
features  in  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  GALT,  Limited. 


GOULDING  &  CO., 

30  Wellington  St.  East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,  B.C. 


Umtifellas 
For 

Chnstns 

Trade. 


SAMPLES  NOW  IN  THE  HANDS 
OF  OUR  TRAVELLERS. 


The  Irving  Umbrella 
Company,  Limited 

20  Front  Street  West,  TORONTO. 


\m  Parker  ^  €0.,  Limited 

HOSIERS  AND   SHIRTMAKERS 

Condon,  England 


SPECIAL    MAKES 
in  all  classes  of 
HOSIERY  and  SHIRTS 


Men's  Shirts  and  Drawers 

"    Half-Hose 

"    Knicker  Hose 
Cardigans,  Sweaters,  Jerseys 
Wliite  and  Colored  SMrls  and  Tennis  Shirts 
Collars  in  all  newest  shapes 
Women's  and  Children's  Hosiery,  Vests,  Drawers 
and  Combinations. 

See  our  line  before  placing  Fall  orders. 


REPRESENTATIVES  FOR   CANADA    AND   UNITED   STATES 

The  British  Import  Co. 

I  WEST  WELLINGTON  ST.  (Corner  Yon^e)  TORONTO 
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mi  TOWERS  &  CO. 


The  key  to  success  is  Right  Buying 


WE    ARE    SHOWING 


THE   LATEST  NOVELTIES 


IN 


Men  s  Furnishings 


We  are  showing  a  more   than 
usually  fine  range  of 

Hand-Sewn 
Braces 


This  line  of  goods  is  exclusively 
confined  to  us  for  Canada  and 
is  well  known  from  Halifax  to 
Dawson  City. 


Neckwear 


111  Neckwear  we  are  showing 
new  shapes  with  latest  designs 
just  received,  and  are  ready  for 
immediate  shipment. 


MATTHEWS,  TOWERS  &  CO, 


:X^OL.LJSIVEl-V 
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U 1  Helen  Street.  MOIITB[AL 


We  are  now  showing  for  Spring  1903 
our  Celebrated 


HOSI 


Y. 


In  addition   to   this    line   we   are  offering    Extra 
Value  in  Black  Cashmere  at  all   prices.    Our 


(k< 


ODYE  FastBlack 


Unshrinkable      .. 

Hosiery 


among  other  lines. 


Newest  Goods  in 


White  and  Colored  Shirts, 

Imported  Collars, 

Umbrellas, 

Waterproof  Coats,  etc.,  etc. 

Our  Colored  Shirts  include  the  most  up^to-date 
designs  for  Spring  of  1903. 


We  have  a  full  assortment  of 

UNDERWEAR 

FOR   FALL  AND  WINTER 
ASSORTING   TRADE 

including  the  Celebrated  "  WOLSEY,"  Guaranteed 
POSITIVELY  Unshrinkable. 


Spring 
Underwear 


We  are  also  ready 
with  a  large  assort- 
ment, including 
some  particularly 
good  values  in 
Spring  Underwear 
in  plain  and  fancy 
Balbriggans,  Silk 
Stripes,  and  Mer- 
cerized goods 


14  St.  Helen  St.,  MONTREAL 


IVIEIM'S 


VJRNISMEIRS. 
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chautfee  &  Cie,  i)t  Troves,  France,  makers  of  French  under- 
wear and  hosiery,  along  with  some  of  the  leading  makers  in 
England.  The  lines  handled  will  include  underwear,  hosiery 
gloves  and  laces. 

Mr.  Norman,  owing  to  the  fact  of  his  birth  in  Nottingham, 
England,  and  his  training  in  the  underwear  and  hosiery  busi- 
ness there,  is  amply  competent  to  handle  these  goods.  Thir- 
teen years  ago  he  became  bu3'er  for  the  firm  of  Hyslop, 
Caul6eld  &  Co.  and  remained  with  them  until  the  present 
time,  right  through  the  changes  that  occurred  in  the  firm. 
Being  well  and  favorably  known  to  the  trade  from  the 
Atlantic  to  the  Pacific  and  being  so  intimately  acquainted 
with  the  manufacturers  visiting  Europe  every  year,  there  can 
be  no  hesitation  in  saying  that  he  will  make  a  success  in  his 

new  venture. 

»        ♦        • 

A  Wide  Range  of  Suitings. 

IN  men's  wear  in  Scotch  tweed  suitings,  John  Macdonald  & 
Co.  are  showing  a  large  variety  in  latest  tints  and  colorings. 
Among  the  most  popular  are  olive,  gold  tints,  browns;  also 
latest  things  in  black  and  white.  In  trouserings,  they  are 
showing  the  latest  and  newest  things  in  stripes.  Among  the 
most  popular  is  a  large  range  of  Belwarp  trouserings  in  all  the 
newest  designs. 

Latest  designs  are  being  shown  in  domestic  goods,  Cana- 
dian woollens,  suitings  and  trouserings. 

In  evening  dress  fabrics  they  show  a  large  variety  of 
blacks,  vicunas  and  Shetland  makes;  also  a  large  range  of 
smooth-finished,  basket- weave  Tuxedo  cloth.  In  overcoatings 
they  have  the  most  popular  makes  in  soft  fabrics,  greys, 
browns,  heathers  and  golden  mi.'ctures.  They  carry  a  large 
range  of  covert  rainproof  cloths,  in  greys  and  tans  ;  also  in 
fancy  backs  for  overcoats. 

In  tailors'  trimmings,  they  have  a  large  range  of  newest 
and  most  popular  designs  in  mohair  twills,  such  as  Mabel  and 
Beatrice  twills,  and  a  large  variety  in  black  and  colors. 


John  Macdonald  &  Co. 

IN  their  men's  furnishing  department,  John  Macdonald  &  Co. 
are  carrying  a  special  line  of  men's  neckwear,  with  new 
patterns,  to  retail  at  25c.  They  have  a  large  range  ot  ladies' 
waterproof  coats,  rubber  and  proof  cloth,  at  popular  prices. 

John  Macdonald  &  Co.  have  been  appointed  sole  agents 
for  "Nott-a-hook."  All  numbers  are  now  in  stock.  They  will 
be  pleased  to  give  further  information  on  application.  Their 
stock  of  men's  Winter  underwear  is  now  complete,  and  buyers 
will  do  well  not  to  place  orders  before  seeing  their  samples. 


Umbrellas  for  Fall. 

UMBRELLAS  are  now  in  good  demand  for  Fall  trade. 
Among  the  best  sellers  of  the  season  is  a  special  line,  with 
mercerized  cloth,  paragon  frame  and  very  handsome  handles. 
They  have  the  two-bulb,  Twentieth-Century  runner,  and  retail 
at  $1.  These  are  shown  by  Brophy,  Cains  &  Co.,  who  also 
report  a  good  sale  for  their  well-known  self-opening  umbrella, 
which  can  be  retailed  at  $1.25  to  $1.50. 


Death  of  a  Hamilton  Merchant. 

MR.  JOHN  MURRAY,  a  well-known  merchant  in  Hamilton, 
who  has  conducted  a  men's  furnishing  store  at  the  corner 
of  King  and  Hughson  streets  for  the  past  three  years,  died 
August  14.  He  was  46  years  of  age,  and  was  single.  He  was 
a  son  of  Mr.  Alexander  Murray  and  brother  of  Mr.  Alex. 
Murray  and  Mrs.  \Vm.  Hendrie. 


Linen-Mesh  Garments. 

pR.  JOHN  C.  CRACKNELL,  of  The  Deirael  Linen-Mesh 
•L'  System  Co.,  was  in  Toronto  a  short  time  ago,  and  The 
Dry  Goods  Review  had  a  pleasant,  though  brief,  chat  with 
him.  His  visit  in  Toronto  was  merely  a  stage  in  a  journey 
around  the  world  in  the  interests  of  his  firm.  He  is  a  well- 
informed  man,  and,  while  he  is  enthusiastic  over  the  linen-mesh 
goods  which  his  firm  manufacture,  he  is  also  an  interesting 
conversationalist  on  many  subjects,  having  travelled  exten- 
sively. While  in  Toronto  he  visited  a  number  of  physicians 
who  were  not  only  wearing,  but  recommending  linen-mesh 
underwear  to  their  patients,  and  he  informed  The  Dry  Goods 
Review  that  their  reports  were  most  gratifying. 

"Why,"  said  he,  "some  of  the  medical  men  look  upon  us 
as  humanitarians,  in  business  for  the  purpose  of  benefiting 
humanity  more  than  for  the  purpose  of  gain.  It  is  quite  true 
that  the  first  cost  of  our  garments  is  higher  than  some  other 
lines  ol  underwear,  but  you  must  remember  that  this  is 
unavoidable,  as  they  are  made  of  flax.  The  Deirael  under- 
garments are  the  only  only  ones  made  of  flax  on  the  market. 
As  you  no  doubt  know,  there  are  hemp,  ramie  and  even  cotton 
garments  being  put  on  the  market  as  flax  garments." 

The  agents  for  theDeimel  linen-mesh  underwear  in  Toronto 
are  Harcourt  &  Son,  Wheaton  &  Co.,  and  W.  A.  Murray  Co., 
Limited.  The  head  office  for  Canada  is  No.  2202  St.  Catharine 
street,  Montreal. 


Improvements  in  Suspenders. 

'T^HE  Dominion  Suspender  Co. have  made  some  great  improve- 
A  ments  in  the  "President"  suspender.  The wholesuspcnder 
ischanged  in  trimmings  and  quality.  This  has  been  occasioned 
by  the  constant  steady  demand,  as  the  brace  has  passed  the 
novelty  stage.  It  is  now  one  of  the  best  braces  on  the  market 
for  service,  style  and  comfort.  The  price  has  also  been  ad- 
vanced. 

The  company  have  purchased  the  Canadian  patent  on  the 
"World's  Beauty  Suspender,"   a   combinatim  suspender  and  ' 
belt,  one  of  the  most  unique  ideas  ever  invented.      Every  buver 
should  see  it. 


A  New  Wholesale  Firm. 

DRADSHAW,  MACDONALD  &  CO.  is  the  name  of  a  new 
L'  firm  which  opened  up  for  business  during  last  month, 
at  Front  street  west,  Toronto,  as  importers  and  wholesalers 
of  linings  and  tailors'  trimmings.  The  firm  consists  of  Mr. 
George  Bradshaw.  a  well-known  and  popular  traveller  for 
many  years,  and  Mr.  R.  Macdonald,  a  former  retail  merchant 
at  Seaforth,  Ont.  Both  are  practical  business  men.  and  the 
new  firm  will  doubtless  receive  a  liberal  share  of  public 
patronage. 


The  Stock  of  Two  Mills. 

"We  have  cleared  out  the  stocks  of  two  of  the  largest 
mills,  comprising  in  all  "00  pieces  of -'4  tweed,  which  we  are 
offering  at  below  mill  cost."  This  was  the  most  important 
piece  of  information  derived  by  the  Dry  Goods  Review  from 
the  -woollen  department  of  The  W.  R,  Brock  Company, 
Limited,  Toronto. 

In  addition  to  this  big  purchase  the  company-  are  carrying 
an  immense  stock  of  black  and  blue  worsteds  and  serges.  In 
black  Venetian  worsteds,  they  have  four  or  five  large  stock 
lots  which  are  being  sold  for  ladies'  tailor-made  suits.  These 
were  bought  before  the  advance  in  price. 

An  extensive  range  of  all  the  latest  patterns  in  Canadian 
and  Scotch  tweeds  and  fancy  worsteds  is  being  shown  in  the 
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BY  BUYING 

Pewny's  Kid  Gloves 

you  get  the 

Latest  Styles 

Best  Coloringfs 
and  Surest  Fits 


AND    IN    ADDITION 

THEY  ARE  GUARANTEED. 


S.  6REENSHIELDS,  SON  &  CO. 

Montreal,  and  Vancouver,  B.C. 

Sole  Selling  Agents  for  Canada. 


ii 


WOLSEY 


ff 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


HNS«ii*^iiJ 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 


Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 

Every  Single  Garment   Guaranteed 
Positively  Unshrinkable, 

May  be   had  from   Leading  Wholesale   Houses. 


If 


fH 


of 


'e 


^. 


VELVO 


secret 


niagara  neckwear  €o., 

LiniTED 

NIAGARA   FALLS 


"ONLY    MAKERS' 


MONTREAL— Philip   De  Gruchy,  207  St.  James  St. 
QUEBEC-L.   A.   BerRevin,   70  St.  Joseph  St. 
\A/INNIPEG— T.  Whitehead,  Western  Canada  Building. 
TORONTO-W  H,   McDougal,  57  Bay  St. 
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men's  suitings  section.  These  include  all  the  latest  novelties 
in  stripes  and  checks.  In  fanc}-  trouserings  two  or  three  hun- 
dred different  patterns  and  designs  are  kept  in  stock.  A 
speciality  in  this  department  is  made  of  the  Saltaire  serges, 
worsteds,  vicunas  and  llamas.  This  range  comprises  between 
-iO  and  ")0  different  qualities,  these  being,  it  is  said,  the  finest 
goods  of  their  kind  made  in  the  world.  The  colors  are 
guaranteed  sun-proof  and  sea-proof. 

Fall  overcoatings  likewise  are  shown  in  large  variety. 
These  comprise  grey  cheviots,  llamas  and  some  five  or  six 
ranges  of  waterproof  coverts.  In  Winter  overcoatmgs. 
Brock's  range  of  meltons,  beavers,  cheviots  and  llamas  is  a 
large  one,  consisting  of  all  qualities  and  colorings  in  some 
80  different  varieties. 

In,  fact  in  Brock's  woollen  department  a  first-class  mer- 
chant tailor  can  secure  goods  with  which  to  supply  every 
possible  taste. 

*        *        * 

Hat  Factory  in  Vancouver. 

Vancouver  is  to  be  a  hat  manufacturing  centre,  and  soon 
anything  from  a  London  style  to  a  Panama  may  be  made  in 
Vancouver.  The  factory  will  be  operated  by  a  firm  known  as 
the  Boston  Hat  Company,  Mr.  Wm.  Taylor,  manager.— The 
Province. 


Make  Any  Kind  of  Cap. 

The  Standard  Cap  Co.  have  an  interesting  announcement 
on  page  91  for  merchants  who  may  be  wanting  anything  in 
the  cap  line  for  Fall  trade.  In  addition  to  carrying  a  large 
stock  of  the  latest  styles  of  manufacture  and  material  for  the 
season's  output,  they  are  in  a  position  to  manufacture  any 
cap  desired  on  the  shortest  notice. 


T.  S.  Marshall,  formerly  of  the  Hastings  Hat  and  Cap  Co. 
of  London,  Limited,  left  on  August  31  for  New  York  to  take 
a  position  as  traveller  there. 


INTERESTING  SUIT  OVER   NEEDLES. 

An  interesting  case  has  recently  been  decided  in  the 
Chancery  Division  of  the  High  Court  at  Redditch,  England, 
which  is  of  particular  interest  to  merchants  who  handle 
needles.  It  appears,  according  to  the  evidence,  that  a  man 
named  J.  Y.  Morrall  had  sold  a  certain-firm  the  right  to  manu- 
facture needles  under  his  name.  It  was  claimed  by  Abel 
Alorrall,  Limited,  Redditch,  who  is  represented  in  Canada  by 
C.  H.  Westwood  &  Co.,  Limited,  Toronto,  that  the  needles 
made  by  the  defendant  firm  were  an  infringement  of  the 
needles  they  manufactured,  and  they  applied  for  an  injunction 
to  prevent  the  continuance  of  this  practice.  The  judgment, 
which  has  just  been  given,  was  in  their  favor,  and  the  firm 
which  was  alleged  to  be  infringing  on  the  right  of  Abel  Morrall, 
Limited,  is,  therefore,  restrained  from  continuing  the  practice. 
The  judges  held  that  the  defendants  were  simply  trying  to 
deceive  the  public  by  putting  a  cheaper  and  inferior  needle  on 
the  market  than  that  made  by  Abel  Morrall,  Limited,  a  firm 
which  has  been  in  business  for  nearly  a  hundred  years.  The 
litigation  has  been  pending  for  some  time,  and  it  is  alleged 
that  the  costs  are  something  in  the  neighborhood  of  $10,000. 


The  W.  R.  Brock  Co.,  Montreal,  are  showing  a  magnificent 
line  of  novelty  handkerchiefs  for  the  Fall  trade.  This  depart- 
ment is  complete  in  all  lines.  Just  have  a  look  at  some  of 
their  specials. 


FARMERS'   CLOTHING   TRADE. 

A  N  interesting  article  from  the  pen  of  Mr.  Bayless,  the  man- 
•^  ager  of  the  clothing  department  of  a  Seattle  firm,  appear- 
ed in  a  recent  issue  of  The  Dry  Goods  Reporter.  It  showed 
particularly  the  methods  employed  by  his  firm  to  attract  the 
custom  of  the  farmers,  and  as  it  should  be  of  equal  interest  to 
those  engaged  in  the  clothing  trade  in  Canada  we  herewith 
reproduce  it : 

"The  clothing  department  manager  is  entirely  'too 
general' in  his  advertising"  says  Mr  Bayless.  "The  adver- 
tising should  stand  out  plainly  and  sharply,  and  every  little 
detail  should  be  noticed. 

"  I  find  that  current  events  can  be  molded  into  business- 
getting  ads.  Of  course,  I  never  take  the  serious  side  of  the 
newspaper,  but  I  make  my  windows  reflect  the  'signs  of  the 
times '  from  the  opposite  point  of  view.  I  usually  take  an 
ordinary  piece  of  brown  paper,  with  a  ragged  edge,  and  do  all 
my  writing  with  a  piece  of  charcoal.  'DoesCounselman  Know 
It?'  formed  the  heading  of  one  of  my  recent  articles.  I  pasted 
it  on  one  of  my  brown  paper  sheets,  and  then  wrote  below  : 
'  We  don't  know  whether  he  does  or  not,  but  did  you  notice 
the  $10  line  we  showed  yesterday,  and  what  do  j'ou  think  of 
these  suits  for  $8  50?' 

"Anything  of  this  nature  attracts  attention.  I  never  let 
an  ad.  of  this  kind  stay  in  the  window  for  more  than  three 
hours  at  a  time. 

.SCHOOL    OUTFIT    SALES. 

"It  is  very  seldom  that  I  give  anything  awaj'  in  my 
department,  because  I  know  that  most  people  would  rather 
get  a  thing  at  a  bargain  than  to  have  it  given  to  them. 
Every  year  we  make  a  big  bargain  day  for  the  schoolboys. 
About  a  week  before  school  begins  in  the  Fall  we  lay  in  a  big 
supply  of  slates,  sponges,  pencils,  tablets,  etc.  We  place  a 
long  table,  running  from  one  end  of  our  department  to  the 
other,  and  stock  it  full  of  these  bargains.  We  sell  at  prices 
below  cost,  but  as  we  always  make  a  special  feature  of  bar- 
gains in  school  suits,  shoes  and  neckwear,  our  plan  is  most 
successful. 

A    "memo." 

"Every  clerk  in  our  clothing  department  has  a  little 
'  memora.'  Every  request  is  jotted  down  bj'  the  clerks,  and  if 
enough  people  call  for  a  certain  article  in  a  day,  that  special 
number  goes  to  the  citj'  on  our  morning  orders.  If  ever\' 
retailer  would  adopt  son'ie  simple  plan  like  this,  the  rust  and 
moss  would  never  have  a  chance  to  sprout. 

COMPETES    WITH    MAIL-ORDER    HOUSES. 

"I  believe  that  the  time  is  not  far  off  when  the  countr3- 
retailer  will  be  just  as  particular  about  his  correspondence 
department  as  is  the  manager  of  like  departments  in  manufac- 
turing and  wholesale  establishments.  There  is  a  great  deal  to 
be  gained  by  continuously  bringing  your  goods  before  the  con- 
sumer. 1  have  acted  for  the  clothing  department  of  this  store 
on  like  lines,  and  I  give  such  methods  credit  for  the  prominence 
we  take  as  a  section  of  the  store  proper. 

"The  farmer  finds  something  from  this  department  inevery 
Monday's  mail.  By  changing  our  tactics  of  approach,  our 
matter  is  seldom,  if  ever,  thrown  into  the  kitchen  stove.  This 
necessitates  quite  an  expenditure  for  printed  matter,  but  we 
make  every  dollar  of  it  bring  returns.  I  have  studied  the 
characters  of  our  customers,  and  their  ways  of  living,  until  we 
know  just  how  to  catch  their  attention.  I  make  it  '  their  kind,' 
and  they  read  it.  By  instructing  them,  we  gain  a  decided 
advantage  over  our  chief  competitor,  who  continually  fires 
'  old  style  '  circulars  at  them. 

"  I  study  crops;  take  agricultural  journals  (which  most 
farmers  never  heard  of);  send  for  Government  statistics  on 
agricultural  subjects;  study  different  expositions:  new  imple- 
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Wreyford  &  Co. 

Remain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

SELLING  AGENTS  FOR 

DR.  JJEEER'S  SUN  IM  WOOLLEN  OlDERWEUfi,  T,cZ',L 

If  not  represented  in  your  city  write  for  agency  and 
trade  discounts. 

STANFIELD'S 

Unshrinkable 
Underwear 

FITS  ALL  MEN 

Whether  tall  or  short,  fleshy  or  thin.     Stan- 
field's  is  made  to  wear.     They  fit  the  body 
perfectly,  avoiding  undue  strain  at  any  point. 
The  drawers  are  made  of  heavier  material, 
as  they  receive  more  wear.    Special  drawers, 
all  seams  double  sewn,  for  miners,  ranchmen 
and  blacksmiths.      Every  garment  carefully 
tested  before  it  leaves  the  factory.    Sold  only 
to  reliable  dealers. 

Dominion  Agents  for  English  Manufacturers: 

Young  &  Rochester 

Shirt,  Neckwear  1^  Vest  Manufacturers. 

We  receive  this  month  new  designs  for  1903  ANDERSON'S 

ZEPHYRS  and  other  Specialties  in  Shirtings. 

The  Young  &  Rochester  Vest  for  day  wear  and  dress  has  no  equal. 
Y.  &  R.  Dress  Shirts  at  $900  and  $12.00  stocked  in  Toronto. 

Tress  &  Co. 

Stamford  St.,  LONDON,  W.C. 

Manufacturers  of 

MIOM-OL.ASS     MATS 

fi  ¥  f    T7                                              17  ¥  1%T  ^        ¥7  O  ■    T«                                             ^^  rm  r>  r^  « 

Sola  Manufacturers: 

The  Truro  Knitting  Mills  Co.,  Limited 

Proprietors  Patent  No.  73731.                        TRURO,  N.S. 

9lL.Ji.                            blNK     1:<1£L.1                           -  OlrERA 

Brasenose  and  Oriel  Caps. 

Importers 

PANAMA   AND    BRAZILIAN    STRAWS. 

On  view  September  i. 
If  not  in  Toronto  write  and  arrange  for  our  travellers  to  call. 

mm  k  COMPANY 

Limited. 

Rockwood                 Ontario 

MANUFACTURERS 

Pure  Woo  (ju  Goods 

JOHN  FISHER 

SON  &  CO'Y, 

WHOLESALE    WOOLLENS 

AND 

Wlieeling  Yarns 
Overcoatings 
Ladies'  Suitings. 

Tailors'  Trimmings 

♦♦♦♦♦♦»♦ 

Cor.  Victoria  Sq.  and  St.  James  St., 
MONTREAL. 

DIGNUM  &  MONYPENNY 

Toronto  and  Montreal 

Sole   Selling    Agents., 

♦♦♦♦ 

SAMPLE  ROOMS:     158  Bay  St.,   TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 
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ments  for  fanning:  present  current  events  in  interesting  form, 
and,  sometimes,  send  him  an  interesting  story.  During  cam- 
paign times  1  give  him  the  advantage  of  knowing  the  humor- 
ous on  both  sides.  Many  times  1  take  up  certain  themes  by 
request.  I  send  him  souvenirs,  etc.,  and  make  it  a  point  to 
keep  close  to  his  interests. 

"I  always  have  something  special  to  oftcr — some  bargain. 
1  aim  to  fit  him  complete,  and  take  up  the  different  articles  of 
wearing  apparel,  in  proper  season.  While  this  little  idea 
emanates  from  the  clothing  department,  the  entire  store  reaps 
the  consequent  blessing.  Such  a  scheme  can  be  found  practical 
and  possible  for  any  country  retail  store. 

"The  retail  mail-order  house  knows  more  about  crops 
than  some  farmers  do  themselves.  I  make  special  inducements 
to  the  customer  when  these  'harvest  catalogues'  come  out. 
The  methods  which  these  houses  adopt  should  teach  the 
countrj'  merchant  a  valuable  lesson — viz.,  advantages  to  be 
derived  from  knowing  the  customer  and  his  needs. 

SHOULD  HAVE  EXPERIENCED  CLERKS. 

"The  clothing  section  stands  for  the  highest.  I  believe 
that  it  should  cater  to  the  best,  and  that  all  the  other  depart- 
ments should  build  up,  using  it  as  the  standard.  The  clothing 
section  must  be  in  charge  of  experienced  men,  and  should  not 
be  a  training  school  for  every  green  clerk  added  to  the  work- 
ing force. 

"The  country  merchant  makes  a  mistake  when  he  gives 
this  section  over  to  some  'new  man.'  This  young  aspirant 
may  be  as  ambitious  as  a  Julius  Caesar,  and  as  polite  and 
'  Jewisified  '  as  a  clothing  Isaac,  and  still  be  a  nonentity  as  far 
as  retail  experience  is  concerned.  He  will  go  at  things  with  a 
sort  of  blind  stab,  having  little  sense  of  the  fitness  of  things. 
More  customers  are  lost  in  the  clothing  section  than  in  any 
other  part  of  the  store,  and  a  merchant  cannot  be  too  careful 
as  to  quality  of  help  hired. 

DEPARTMENT    RULES. 

"  I  have  made  all  clerks  under  my  control  serve  an 
apprenticeship  to  a  set  of  rules  which  every  merchant  ought 
to  have  in  his  catechism  : 

1.  Do  not  try  to  change  a  choice.  If  he  thinks  he  knows  more 
than  you  do,  let  him  think  so.  If  he  is  receptive,  use  your  knowledge 
of  goods  to  his  advantage. 

2.  Show  goods  not  asked  for.     Discretion  should  fix  a  limit. 

3.  Serve  buyers  in  their  turn. 

4.  Be  more  than  courteous  or  obliging.     Be  serviceable. 

5.  Always  put  stock  in  order  when  through  with  your  customer. 

6.  Salesmen  and  clerks  are  responsible  for  all  mistakes. 

7.  Employes  must  wear  their  coats  in  the  store. 

8.  Employes  must  buy  all  goods  they  desire  from  the  department 
head. 

9.  Clerks  should  feel  it  their  duty  to  offer  suggestions. 

10.  Keep  stock  full  and  complete. 

11.  Salesmen  should  sell  at  marked  prices. 

12.  All  charges  from  one  customer  must  be  entered  before  waiting 
on  another. 

13.  Rapidity  and  accuracy  are  to  be  sought  after. 

14.  Be  self  forgetting. 

15.  Salesmen  should  not  go  to  office  for  cut  price. 

16.  Politeness  costs  nothing. 

17.  Learn  every  customer's  taste. 

18.  Jot  it  down  in  the  "  memo   "  book. 

ig.     No  customer  wants  to  be  fawned  over. 


Meltons  are  a  strong  point  with  the  Brock  Co.,  Montreal, 
but  their  line  to  retail  at  7c.  has  been  a  particularly  good 
hit. 


How  Nine  Tailors  Make  a  Man. 

By  T.  G.  Roebuck,  New  York. 

'T'HERE  is  a  sapient  saying  in  frequent   use,   the  origin  of 
■•■      which,  being  little  known,  has  been  long  and  universally 
misunderstood.      This  saying  is  that    "Nine  tailors   make   a 
man." 

The  erroneous  construction  of  this  wise  saw  has  brought 
much  unmerited  indignity  to  tailors,  but  if  read  in  a  proper 
view  it  raises  that  order  to  an  elevation  far  above  any  other 
class  of  persons. 

The  true  reading  of  it  is  that  a  conclave  of  tailors,  con- 
sisting properlv  of  nine,  does,  by  joint  effort  and  skill,  make, 
or  create,  a  man.  That  such  is  the  proper  signification  of  the 
maxim,  long  applied  with  horrible  ingratitude  in  contempt  of 
so  useful  a  fraternity,  may  be  gathered  from  observations  of 
everyday  life. 

It  would  be  sufficient  for  this  operation  to  ask  the  reader 
to  note  the  contrast  between  the  sheepish  and  awkward  fresh- 
man entering  Columbia  College  and  the  same  youth  when  he 
starts  homeward  at  the  end  of  the  first  term.  If  there  is  a 
remarkable  and  advantageous  contrast,  whereby  is  it  pro- 
duced ?  Not  by  the  change  in  climate ;  nor  yet  by  store  of 
learning ;  no,  it  is  an  effect  of  the  Promethean  talent  of  nine 
tailors. 

Who  that  has  entered  restaurants  and  hotels  has  not 
perceived  that  the  ratio  of  civility  and  attention  from  waiter 
and  landlord  is  regulated  by  the  dress  of  the  various  custom- 
ers ?  Any  stranger,  fashionably  attired,  will  find  little  or  no 
difficulty  in  obtaining  deference,  politeness,  and  even  credit,  in 
every  shop  he  enters,  whereas  the  stranger  in  homely  or  less 
modish  garb  is  really  nobody. 

The  first  thing  a  man  has  to  do  is  to  look  like  a  gentleman- 
the  next  is  to  behave  like  a  gentleman,  and  the  third  to  feel 
like  a  gentleman.  Ignorant  people  reverse  the  sequence,  not 
being  conversant  with  such  simple  facts  as  that  if  Beethoven 
himself  were  to  order  a  box  in  the  Metropolitan  Opera  House 
they  would  not  let  him  in  unless  he  wore  a  dress  coat,  and  that 
Damon  would  ignore  Pythias,  meeting  him  on  Broadway',  if 
Pythias  had  a  hole  in  his  inexpressibles. 

If  3-ou  are  well  dressed  you  are  virtuous,  or  you  have  all 
the  virtues  down  to  your  credit,  which  for  practical  purposes 
amounts  to  the  same  thing.  If  3'ou  are  not  well  dressed, 
policemen  are  quite  likely  to  lock  you  up  on  suspicion  of  some- 
thing or  other,  which  is  very  proper;  cabmen  will  demand 
their  fare  from  you  in  advance,  which  is  an  excellent  rule  in 
your  case,  and  the  neighborhood  undertaker,  seeing  you  look- 
ing pale  or  hearing  you  cough,  will  inquire  among  all  your 
acquaintances  whether  you  are  insured,  which  is  only  prudent. 
You  have  not  the  confidence  due  to  a  gentleman,  for  to  be  such 
one  must  first  be  a  man,  and  to  be  a  man  he  must  have  been 
tailored  by  nine  experts. 

There  is  not  a  metamorphosis  in  all  the  pages  of  Ovid  so 
wonderful  as  that  which  the  great  magician  of  the  shears  and 
thimble  is  capable  of  effecting.  The  incongruous  and  unseemly 
furrows  of  your  shape  become  smoothed  and  harmonized  ; 
even  the  total  want  of  all  shape  is  immediately  supplied  by 
the  beautiful  undulations  of  the  coat  and  the  graceful  fall  of 
the  trousers.  And  all  this  is  by  the  potenc\-  of  the  tailor,  or 
rather  of  the  nine  tailors  in  co-operation,  who  perfect  every 
suit  leaving  the  tailor  shops.  The  nine  are  the  designer,  the 
cutter,  the  trimmer,  the  coatmaker,  the  vestmaker,  the 
trousersmaker,  the  presser,  the  inspector  and  the  foreman. 

In  the  case  of  the  individual  tailor  working  alone,  the 
offices  of  all  these  are  combined  in  him.  So  even  he  is  not  one- 
ninth  of  a  man,  as  the  vulgar  maj-  suppose,  but  nine  men 
when  he  makes  a  man  out  of  an  lU-dressed  nondescript. 
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FOR  ALL  FLANNELS. 


"Riplene" 

(Regd.) 

An  Absolutely  Unshrinkable  Hygienic 
Finish  for  Flannels. 


*'  RIPLENE  "  TRIUMPHANT. 


Unshrinkable  by  Washing. 


E.  RIPLEY  &  SON,  Limited, 

Bowling  Dyeworl^s,  BRADFORD. 

Sole  Proprietors  of  the  celebrated  "PIRLE''  FINISH  for  Dress  Goods. 
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Features  of  the  Hat  Trade. 

IN  hats  there  is  no  particular  change  in  styles  to  report. 
Trade  is  opening  up  well  for  Fall  among  the  retailers. 
Black  will  be  in  great  demand.  The  latest  style  that 
has  appeared  in  New  York  is  a  low  crown  with  a  wide 
roll  brim,  soft  hat.  This,  it  is  expected  will  appear  soon 
in  Canada.  Dark  Oxford  greys  are  selling  well  this  Fall.  The 
young  men  seem  to  like  the  very  wide  stiff  hat  best. 


A  '*  Pa  jama  "  Hat. 

A  well-dressed  man,  wearing  a  fine  Panama  hat,  according 
to  a  Philadelphia  paper,  was  seated  in  the  smoking  car  of  a 
Chestnut  Hill  train  the  other  day,  and  in  the  seat  behind  him 
were  two  Irishmen,  puffing  away  stolidly  a^t  short  clay  pipes. 
One  of  them  had  been  contemplating  the  hat  in  meditative 
silence  for  some  time,  and  finally,  turning  to  his  companion, 
said:  "That's  the  sort  of  hat  ye  should  wear,  Casey."  "  Is  it 
so?"  said  Casey.  "  An' phwat  kind  av  hat  is  it  ye  call  thim?" 
A  pitying  smile  hovered  around  the  mouth  of  ihe  first  speaker. 
"  It's  ashamed  av  yer  ign'rance  Oi  am.  Casey,"  he  said.  "  Sure 
th'  papers  do  be  full  av  thim.  It's  phwat  ye  call  a  pajama 
hat." 

Popular  Styles  in  Jackets. 

No  notable  changes  have  occurred  in  the  fur  situation  since 
last  month.  In  the  large  centres,  as  Toronto,  the  tourist 
trade  has  been  as  predicted,  better  than  the  average.  There  is 
a  steady  advance  in  prices  in  all  furs,  especially  in  Alaska  seals. 

Among  the  st3'lish  costumes  in  coats  and  jackets  for  the 
season  coming  are  Alaska  seal  jackets,  22  in.  or  24  in.  long, 
chinchilla  or  ermine  trimmed  full  box  or  semi-fitting  front, 
tight  fitting  back  with  bell,  rolled  or  plain  sleeves. 

Alaska  seal  or  Persian  lamb  jackets  are  shown,  with  mink 
or  stone  marten  reefer  fronts,  high  collar.  26  in.  or  28  in.  long, 
Persian  lamb  or  moire  Persian  or  baby  Persian  coats  36  in. 
or  48  in.  long,  full  double-breasted  box  or  semi-fitting  back, 
trimmed  with  mink,  chinchilla  or  stone  marten  are  fashionable. 
The  same  style  is  shown  in  Alaska  seals. 

Plain  Alaska  seal  jackets  can  be  seen  with  full  box  or  semi- 
fitting  front,  tight-fitting  back,  full  revers,  high  storm  collars, 
sleeves  plain  or  straight  or  rolled  back  cuffs,  24  in.  to  .36  in. 
long;  Persian  lamb  jackets,  full  box  or  semi-fitting  front,  tight- 
fitting  back,  full  revers,  high  storm  collar,  plain  or  with  straight 
or  rolled  back  cuffs,  24  in.  to  36  in.  long. 

Eton  jackets  of  grey  Siberian  squirrel  are  shown  with 
Russian  blouse  front  effect  with  muffs  to  match.  \'ery  stylish 
are  the  short  Persian  lamb  jackets  with  trimmings  of  Hudson 
Bay  sable,  mink,  ermine  or  stone  marten. 

Persian  lamb  jackets  are  shown  with  mink  collar  and 
revers,  and  bell  cuffs  in  lengths  of  22  in.,  24  in.  and  26  in.  with 
box  front  and  tight-fitting  back. 

Very  stylish  jackets  in  Alaska  seal  or  Persian  lamb  with 
chinchilla,  mink  or  ermine  trimmings  and  muffs  to  match 
Very  handsome  coats  of  Alaska  seal  or  Persian  lambs  are 
shown   with   Hudson    Bay   sable   or  mink  shawl  collars,  and 


trimmings  down  front  to  bottom,  cuffs  to  match,  semi-fitting 
or  box  back,  in  lengths  36  in.  to  48  in. 

Persian  coats  of  Persian  lemb  or  baby  Persian,  ermine 
trimmed,  with  ermine-faced  cuffs,  three-quarters  length,  single- 
breasted,  full  front  with  belt  are  seen.  Electric  seal  jacket, 
22.  24,  26  in.  long,  semi-fitting  front,  high  collar,  revers,  plain 
or  shaped  sleeves.  Electric  seal  jackets  are  also  shown  in  the 
same  lengths  with  box  front,  high  collar,  revers,  plain  or 
shaped  sleeves. 

Grey  lamb  jackets,  with  full  box  front,  tight-fitting  back, 
high  collar  and  revers,  in  lengths  of  22,  24  and  26  in.  are  on 
the  market.  Astrachan  coats  in  lengths  22  to  36  in.  with  full 
or  semi-fitting  front,  tight-fitting  back,  plain  or  be'l  sleeves 
are  shown.  Raccoon  coats,  26  in.  long,  full  double  breasted, 
high  storm  collar,  tight-fitting  back,  plain  sleeves  are  shown. 
Also  there  are  seen  Bokharen  and  Russian  lamb  jackets,  full 
box  front,  tight-fitting  back,  high  collar  and  revers,  bell  cuffs, 
in  lengths  22  to  26  in. 

Fur-Lined  Capes. 

In  discussing  the  nature  of  a  complete  stock  for  a  retail 
dealer  in  furs  The  Dry  Goods  Economist  says :  "  No  retail  fur 
stock  is  complete  without  a  few  fur-lined  capes,  principally 
lined  with  grey  squirrel,  mink,  genet  or  civet  cat,  with  black 
henrietta  or  camel's  hair  cloth  for  outside  and  large  Persian 
lamb  or  skunk  collar  edged  on  fronts  with  band  of  fur  corre 
sponding  with  collars.  The  selling  lengths  are  usually  from 
24  to  30  inches  and  from  125  to  160  inches  in  sweep. 

"  It  would  be  a  great  idea  and  a  boon  to  the  wearer  if  a 
stitched  flj-  front  was  attached  to  these  garments,  which  are 
becoming  more  popular  every  season  for  shopping  and  carriage 
uses.  It  will  be  seen  that  a  fly  would  be  of  great  advantage 
as  a  protection  from  the  wind,  and  good-sized  slings  inside  of 
garment  to  rest  arms,  so  as  to  hold  garment  tight. 

"A  very  handsome  fur-lined  cape  in  maroon-colored  cloth 
is  lined  with  grey  squirrel,  half  or  three-quarter  circular  cut 
from  30  to  45  inches  in  length,  collar  of  Persian  lamb  or 
Hudson  Bay  sable.  This  garment  is  cut  with  shoulders  run- 
ning to  bell-shape  at  bottom,  with  broad,  white  braid  facing 
on  fronts.  There  are  two  large  hussar  rosettes  with  railitarj' 
cords.  The  shoulder  seams  on  these  garments  are  finished 
roughly,  the  collar  and  back  being  cut  in  one  part." 

Marriages  in  the  Hat  Trade. 

On  August  6  the  marriage  of  Miss  Jessie  Howie  and  Mr. 
Harry  A.  Turner,  travelling  salesman  for  Fred.  Wright  &  Co., 
wholesale  hats  and  furs,  London,  was  solemnized  at  London 
at  the  residence  of  the  bride's  father. 

At  Braeside,  Guelph,  on  August  6,  at  the  residence  of  the 
bride's  parents.  Miss  Marion  Hope  Skinner  was  united  in  mar- 
riage to  Mr.  Alex.  Golan  Calder.  head  bookkeeper  of  Fraser, 
McMillan  &  Co.,  wholesale  dealers  in  hats  and  caps.  Miss 
Kate  Fisher,  of  London,  acted  as  bridesmaid,  and  Mr.  Arch. 
McPherson,  of  Elliott,  Marr  &  Co.,  wholesale  grocers,  of 
London,  assisted  the  groom. 

Ne-w  Hat  and  Cap  Samples. 

J.  Arthur  Paquet,  Quebec,  has  alread3^  put  on  the  market 
his  new  hat  and  cap  samples  for  Spring,  1903.  With  the 
special  care  which  has  been  taken  to  select  the  newest  styles 
and  values  in  the  European,  American  and  Canadian  markets, 
his  goods  will  be  fully  up  to  the  expectations  of  all  his  patrons. 
Several  novelties  have  been  introduced,  and  intending  buyers 
will  be  well  repaid  by  going  carefully  through  his  samples. 
Orders  should  be  given  as  soon  as  possible,  to  give  more  time 
to  manufacture  the  goods  with  care  and  to  insure  an  early 
deliverv. 
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Higb-Class  Turs 


IVe  aim  at  excellence  in  material,  finish  and  style,  and  our 
rapidly- growing  trade  is  the  best  evidence  of  our  success. 

Our  Astrachan  Jacket  trade  has  assumed  huge  proportions.  They 
conform  readily  to  the  figure,  are  dressy,  and  are  made  of  selected 
materials,  put  together  by  first -class  workmen. 

We  are  turning  out  a  great  variety  of  Boas,  Collarettes,  Caper- 
ines,  and  Fancy  Neckwear  this  season.  Our  catalogue,  fully  illus- 
trated, will  be  ready  early  in  the  season  and  will  be  mailed  on 
application. 

James  Coristine  &  Co.,  Limited 

S-t.    F^aul  and  S-t.   IMicHolas  S-ts.,   IVIOINJTRE AL.. 


• 

TALL  LINE  READY 

Our   travellers  are   on  the    road 
with  a  complete  up-to-date  range 

of  Fall  Hat  Samples. 

TI1E  WALDRON,  DROLIN  CO. 

507  St.  Paul  St.,  MONTREAL. 
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Autumn  Styles 

1902 


40-INCH  JACKET    No.  867 


S.  F.  McKiDUOU 


SCO., 


Limited 


jacket-No.  841 


Toronto  and  Montreal. 


CAPE -No.  703. 


CHILDS  ULSTER 
No.  C58. 
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THE  MILLINERY  OPENINGS. 

Toronto,   September   1,    1902. 

ALL  tlie  leading  millinery  establishments  held  their  Fall 
opening's  to-day.  Most  ample  preparations  were 
made  to  meet  the  influx  of  buyers,  and,  as  the  follow- 
ing descrii)tions  will  show,  those  who  visited  the  show- 
rooms of  the  wholesale  millinery  houses  of  the  city  were 
confronted  with  a  most  magnificent  array  of  millinery 
2'oods. 


THE  S.  F.  McKINNON  CO.,  LIMITED. 

In  The  S.  F.  MoKiniion  Cojiipauy's  huge  new  building 
the  display  of  Fall  millinery  exhibited  by  this, firm,  showed 
to  splendid  advantage.  Particularly  on  the  floor  devoted 
to  trimuued  millinery,  everything  betokened  a  careful  regard 
to  the  setting  in  which  the  beautiful  goods  were  shown. 
The  lighting  properties  were  excellent,  and  the  fittings  of 
the  showroom  in  keeping  with  the  bright  array  of  trimmed 
hats.  In  this  di.splay,  several  striking  cieations  weri; 
shown. 

A  face  -  hat  elicited  much  favorable  comunent.  It  was  of 
medium  size,  the  top  plain,  and  covered  with  chamois,  and 
the  facing  of  mink.  It  was  beautifully  draped  with  cream 
Oarrickmacross  lace,  the  lace  being  caught  in  at  the  back 
with  a  long  steel  buckle. 

Another  striking  hat  was  a  blue  panne  velvet  toque, 
trimmed  with  eiinine  and  a  large  bunch  of  Paradise 
osprey. 

A  noteworthy  favorite  was  a  flat,  whose  underbrim  was 
trimmed  with  black  Cliantilly  lace,  falling  very  gracefully 
over  the  hair  at  the  back.  'J'he  crown  was  completely 
covered  with  twelve  Souvenir  de  Mine.  Carnot  roses,  out- 
lined with  v(,'lvet  foliage  falling  softly  over  the  top  of  the 
brim. 

A  hat  that  shouhl  not  be  omitted  was  a  large  nickle- 
grey  picture  hat  of  lionskin,  with  a  facing  of  two  tones  of 
Vandyke  ruched  taffeta,  trimoned  with  long  grey  ostrich 
pluimes  caught  with  old  silver  cabachons. 

In  the  line  of  new  effects  was  a  squirrel  turban,  trimmed 
with  two  velvet  pompoms  at  the  side  and  a  pair  of  wings 
to  form   the  cache-peigne. 

Another  handsome  picture  hat  was  made  with  a  large 
crown  of  black  and  white  lionskin,  with  a  brim  of  tho 
same  material  and  effect.  Chantilly  lace  was  drawn  over 
the  lionskin  ;  there  was  a  jet  cabachon  on  the  side,  aixl 
two  black  ostrich  feathers  falling  over  the  hair,  the  facing- 
being  of  mandarin  No.  20  satin  and  velvet  ribbon. 

Last  among  the  large  variety  shown  to  which  attention 
can  be  drawn,  was  a  black  taffeta  hat  with  wide  rolling 
brim,  made  of  rows  of  pinked  black  taffeta,  trinrmed  with 
five  Spanish   minoches  and   with  a    bow    of  black  satin   rib- 


bon on  the  hair.  The  chtirm  of  this  very  artistic  creation 
lay  in   its  simplicity. 

On  the  second  floor  of  the  big  building  were  displayed  a 
great  variety  of  material.-;.  Here  were  to  be  noticed  the 
velours  -  couches  and  panne  velvets,  the  panne  and  lion- 
skin plushes,  in  blacks,  and  a  multitude  of  other  shades. 
Louisine  and  taffeta  silks  are  apparently  being  used  as 
freely  as  ever,  while,  of  course,  plain  colored  and  black 
veKets  are  just  as  strong.  Novelties  are  to  be  found  in 
the  plush  and  hairy  effects.  Kibbons  are  coiming  more  int) 
favor, ,  the  soft  shades  of  liberty  satins  and  Louisine  panne 
plushes  being  noted.  Moire  shots  and  taffeta  shots  are  the 
only  ones  shown  that  border  on  the  fancy  side.  Crowns 
and  bands  ai'e  made  of  the  same  materials  as  are  used  in 
wider  goods,  such  as  lionskin  antl  nap  beavers.  Sequins, 
in  both,   are  as   big  a  feature  as  ever. 

On  the  third  floor,  the  ornaanents  are  shown.  The  j'rin- 
cipal  goods  for  the  millinery  trade  are  the  long  bvckles, 
cabachons,  barrettes  and  crystals,  in  steel  and  jet.  The 
long  buckles  are  the  most  decided  novelty.  They  are  made 
without  prongs,  so  that  eight  or  nine-inch  rib))on  can  be 
looped  through,  or  a  fold  of  the  material  of  which  the  hat 
is   made. 

Fancy  feathers  comprise  the  bulk  of  the  trade,  compose.l 
of  breasts,  osprey,  coque  feathers,  ostrich  pom-poms. 
Pair  wings  are  being  used  jnore  largely  for  brims  and 
crown  trimmings.  A  great  many  are  worn  at  the  l)ack  of 
the  hat  to  form  a  cacihe-peigne.  \V.hile  ostrich  feathers  are 
a  big  feature  at  jjresent,  a  larger  sale  in  the  future  is 
anticipatetl.  Quills  aie  in  demand  for  ready-to-wear  and 
walking  hats. 

On  the  ground  floor  are  the  unlrinwned  goods,  in  which 
felt  cloth,  m,ohair  and  all  rough  effects  predominate.  A 
large  variety  of  styles,  too  many  to  mention,  are  on  di.-:- 
l)lay,  among  which  ready-to-wear  hats  are  prominent. 


THE  JOHN  D.  IVEY  CO.,  LIMITED. 

raVj  three  upi)er  floors  of  The  .John  11.  I\ey  t'ompany, 
Limited,  reveal  a  brilliant  and  varied  display  of  the 
season's  most  valuable  millinery.  All  the  very  late.-;t 
designs  in  hats  and  the  most  varied  assortment  of  trim- 
mings, including  ribbons,  vehets,  ornaments,  birds,  I'eatli 
IMS  and  ospreys  are  to  be  found  on  tho  show-tablos,  which 
(ill  the  large  rooims  of  tl.e  building. 

The  first  floor  is  devoted  to  flowers,  feathers,  trimmings 
and  all  the  numerous  materials  required  in  the  making-up 
of  hats.  On  the  next  floor  the  ready-to-wear  hats,  shapes 
and  untriuuned  hats  aie  exhibited  in  huge  profusion,  while 
still  higher  u[)  the  trimjmed  hats  are  displayed  in  a  large 
bright  showroom. 

To  make  oven  an  attempt  to  describe  any  of  the  most 
beautiful  creations  of  the  milliner's  art,  would  be  to  try 
to  single  out  special  favorites  where  all  are  stamped  with 
an   equality  of  beauty.      The  styles   shown,   the   nature   and 
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desij^H  of  the  irimLuiiios,  the  colors  and  materiais  employed 
ill  the  luake-up  ol  thi ;  liaiulsome  uiihinoiy  ilisidiiy  ai"e  all 
ill    the    liiiilu'St    tasile     ami     ci>iicct    to    tlic    uiost    approNixl 

fashions. 

•  •    • 

G.  GOULDINU  &  SONS. 

^  OilE  most  exquisite  sets  of  luits  and  capes  are  being 
^  tiisplayed  by  L..  in>uldin<i'  &  Sons  in  the  lai^e  show- 
room on  the  third  Hour  of  their  builiiing  on  Bay  street. 
From  ilie  large  assortment  a  few  selections  have  been  made 
for  special  descriplion. 

One  set  of  particidar  beauty  is  matle  of  white  cliill'on 
with  lo\ely  mink  trinuuings  to  which  burnt  orange  \elvet 
ribbon  atlds  a  beautiful  color  ell'ect.  The  hat  is  a  little 
toque  with  dciinty  mink  tails,  trimmed  with  cliill'on  and 
bearing'  a  large  strip  of  niink  across  the  crown,  in  which 
rosettes  of  burnt  orange  ribbon  give  the  requisite  color  to 
be  in  keeping  witli  the  rest  of  the  set. 

The  new  grey  squirrel  fur  is  seen  to  advantage  in  a  giey 
squirrel  set.  The  trimming  is  made  of  corded  pleated  vel- 
vet, with  an  addition  of  chillon.  Smoked  pearl  ornaments 
have  been  used  to  gi\  e  the  finishing  touches. 

Aimoug  the  most  exquisite  sets  is  the  mink  set.  The  hat 
has  been  constructed  with  a  black  veheL  rim,  anrl  a  largo 
tarn  crown  of  mink,  trimmed  with  ribbon  velvet  and  cut- 
steel  ornaments.  There  is  a  plain  mink  tippet  for  the 
neck,  with  bows  of  velvet  ribbon.  The  muli'  made  to  match 
is  a  creation  of  mink,  lace  and  chillon. 

Noticeable  among  the  thousand  hats  shown  of  Paris, 
New  York  and  Toronto  designs  are  the  '"  Ping-Pong  "  and 
the  large  cornflower  blue  hat  ■.  The  former  is  a  square 
rimaned  hat,  bound  with  ermine  fur,  ha\  ii.g  u  f^..  i^.iiiei 
crown,  the  whole  draped  with  cream  lace.  The  blue  hat 
has  a  magniticent  long  feather  running  right  around  the 
front  of  the  hat,  and,  in  addition,  has  delicate  green  fac- 
ings. Jn  t^his  huge  uispiay  of  hats  a  popular  favorite  is  n 
real  lace  toque  with  mink  across  the  front.  This  hat  has 
elicited  much  favorable  ctanment. 

Another  set,  mucli  appreciated,  is  the  French  chinchilla 
set.  The  hat  has  been  made  with  a  heavy  fall  of  lace  at 
the  back.  There  is  a  large  chinchilla  cape  witli  black  lace 
and  chiti'on  ends  and  a  muff  to  match. 

All  the  black  velvet  hats  have  these  long  lace  falls  at. 
the  back.  The  shapes  are  mostly  with  large  flat  crowns 
and  drooping  backs.  In  colors,  burnt  orange,  enieraki 
green  and  castors  are  popidar,  wliilc  grey,  black  and  white 
ai;e  still  prominent. 

On  the  same  floor  with  the  s^iowroom  are  displayed  the 
rough  ready-to-wear  hats  and  shapes,  mohairs  and  beavers 
of  almost  every  style  being  on  exhibition. 

On  the  lloor  below,  ornaments,  feathers,  Ijirds.  ribl)ons, 
etc.,  are  shown,  l^arge  jet  and  steel  cabaclions,  in  tiie 
line  of  ornaments,  seem  to  lead.  'J'lie  long  tlrooping  black 
and  white  ostrich  feathers  are  to  be  seen  in  profusion. 
Wing  effects  were  observed  to  be  made  to  fall  Hat  or  ilroo|) 
at  the  back  of  hats.  The  ostri(-h  and  ospi'ey  aigrettes  anil 
the  new  coehard  pom-pom  effects  lookeil  \  ei'v  bright  and 
j)h;asing. 

The  ground  floor  is  devoted  to  laces,  ribbons,  velvets 
and  other  trimjmings.  Noticeable  in  this  tlepartment  were 
the  Ijeautiful  Calais  laces,  the  soft  witle  frill  tatVeta  rib- 
bons and  the  new  plush  ribbons,  the  plain  and  panne  vel- 
\ets  with  the  novel  fur  effects,  the  handsome  netting- 
embroidered  with  chenille,  and  the  long-hair  homespun, 
embroidered   with  chenille  and  silk,  for  crowns. 

•  «    • 

THE  D.  McCALL  CO.,   LIMITED. 

AT    The    1).    McCall    (Company's     premises    on    Wellington 
street  east,  the  Fall   opening  for   1902  was  marked   by 
a  most  comprehensive  display   of   all   the   leading  millinery 


lines,  which  showetl  to  particular  advantage  in  the  roomy 
well- lighted  showrooms  of  the  company. 

The  ground  floor  was  devoted  entirely  to  hat  shapes 
and  ready-to-wear  gooits.  The  number  and  beauty  of  the 
white  hats  shown  was  noticeable,  as  well  as  the  large  display 
of  beavers.  One  of  the  most  popidar  shapes  is  designateil 
the  "  Princess.'  It  is  a  camel  s  hair  short  back  hat  with 
a  double  cable  edge.  There  are  combinations  of  white  and 
solid  edges  to  match  the  hat,  which  is  trimmed  with  white 
felt  rosettes  and  eilgeil  with  \elvet  and  quills.  Another 
unique  creation  is  the  '"  Ping-Pong,"  having  a  very  large 
flat  crown  and  with  the  head  -  size  made  smaller  than  the 
crown  ;   in  fact,   a  double  hat. 

On  the  second  floor  are  shown  a  bright  array  of  velvets, 
silks,  laces,  trimmings  of  all  kinds,  ribbons,  veilings,  etc. 
One  of  the  newest  things  displayed  was  the  wool  effect  on 
ftliiffons.  Zibeline  effects  were  to  be  seen  in  profusion  in 
green,  white,  blue,  brown  and  many  other  colors.  Chenille 
nets  were  likewise  a  feature.  There  were  shown  taheta 
appliques  in  ail  colors  and  moires  in  piece  silk  and  rib- 
bons. Satin  soleil  and  couche  velvets  and  the  old-time 
plushes  were  noticed.  Fancy  pannes,  in  broche  effects  and 
wide  handsome  stripes,  were  exhibited,  in  the  large  uispiay 
of  ribbons  soft  effects  predominated.  Seme  very  handsome 
laces,  especially  the  Brussels  and  Carrickmacross  varieties, 
were  to  be  seen. 

On  the  next  floor,  the  creations  of  the  milliner's  art 
occupied  the  entire  front.  From  the  array  of  gorgeous 
designs,  t)nly  three  or  four  striking  hats  can  be  selected. 
One  "  Ttidor  "  turban  was  prominent.  It  was  trimmed 
with  plush  and  siiot  green  silk  with  wings  to  match. 
Another  green  velvet  draped  turban,  with  long  lace  ends  at 
the  back,  was  especially  handsome.  It  was  trimmed  with 
nile  green  ribbon  and  golden  white  cabachons.  A  unique 
hat  was  one  of  a  biscuit  shade  with  a  sequin  rim  over 
black  and  feather  mounts.  These  were  shaded  from  white  to 
grey  and  trimmed  with  black.  Another  extremely  striking 
creation  was  a  large  felt  Gainsborough  with  long  feather 
l)lumes  and  moire  ribbons,  turned  up  on  the  right  side. 

On  this  same  floor,  ornaments,  flowers,  feathers  and 
French  millinery  tiimuiings  are  displayed.  Cabachou  and 
bandeaux  ornaments  are  there  in  large  vaiiety,  while  a 
novelty  is  a  steel  and  green  mixture,  with  a  handsome 
medallion  effect.  Ostrich  and  coque  pom-poms  seem  to  be 
popular.  Among  tlie  wings,  a  soft- wing  effect  was  notice- 
able. Gulls,  birds  of  Paradise,  and  green  and  blue  parrots 
are  the  leading  birds.  In  the  French  irimimings  a  novelty 
is  the  bugle  bead,  hioLing  \i'ry  handsame  in  its  various 
combinatit)ns. 


J.  W.  PENNOCK  &  CO. 

ONE  of  the  daintiest  exhibits  of  Fall  millinery  in  the  city 
was  to  bo  seen  in  the  showrooms  of  J.  W.  Peunock  Ai 
Co.,  on  Vongc  street.  Kverytliing  was  very  tastefully 
arranged  and  the  utmost  courtesy  was  shown  to  the 
numerous  visitors  who  inspected  the  opening.  All  the  lat- 
est trimiming's  and  other  millinery  effects  were  to  be  seen 
on  the  lower  floors,  while  the  show  of  trimmed  hats  was 
made  on  the  third  floor.  The  following  are  approximate 
descriptions  of  a  few  of  the  leading  hats  : 

The  first  is  a  large  black  picture  hat  with  a  net  and 
chenille  frill  facing.  It  possesses  the  popular  flat  top. 
Large,  flat  pluunes  starting  from  the  top  fall  gracefully  over 
the  back.  There  are  long  black  ties,  and  the  hat  is  turned 
slightly  oft'  the  face. 

The  next  is  constructed  from  a  shape,  rolled  at  both 
sides  and  turning  down  at  the  back.  The  facing  is  of 
taffeta  silk,  pinked  and  frilled,  with  shirred  top.    There  is  a 
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Wholesale  nillinery 


Big 
Business 


♦ 


We   are   experiencing  exceedingly 
busy   days. 


The  Secret : 


Correct   Goods 

and    Value. 


Give  us  your  business  and  you  will  enjoy  BIG  BUSINESS. 


The  D.  M^CALL  CO.,  Limited 

For  Your  Fall  Opening 

You  want  a  new  equipment  of  store  fixtures.   We  are  the  people  to  supply 
you  with  the  latest  and  highest  class  for  all  requirements. 

Fine  Wax  Figures 

Store  Stools 

Gents'  Frames 

Papier  Mache 
Forms 

Hat  and  Shoe 
Stands 

Mirrors 

Show  Cases 

Wardrobes 


Great  variety  in  Hat  Stands. 


All  our  Wax  Heads  are 
against  cold  and  heat- 


guaranteed 
-best  value. 


DELFOSSE  &  CO., 


Manufacturers, 

1782  NOTRE  DAME  ST., 


MONTREAL. 
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tarn  crown  of  cream  paiiue  velvet,   anci   the   triuiiuing  is  of 
creaaii   aio-rette  and   ostrich   poui-pouis. 

Then  tliere  is  the  "  I'iiiij-i'onii  "  hat  with  a  cream  laco 
brim,  edged  with  black  \elvet.  It  lias  a  large  cream  lace 
crown.  There  are  tiiree  feathere  at  the  side,  two  falling 
at  the  back  and  one  towards  the  front,  a  large  buckh' 
across  tiie  front,  and,   at   the  back,  ends  of  black  vehct. 

In  the  read}--to-wear  \arioty  of  hats,  J.  W.  Pennock  c^c 
Co.  ha\"e  a  large  assortiment.  These  are  practically  made 
of  the  same  materials  as  the  trimmed  millinery,  tmly  of  a 
plainer  style. 


A  GREAT  FALL  OPENINQ. 

''PHE  immense  millinery  establislmient  of  Caverhill,  Kis- 
A  sock  &  Co.,  M,ontreal,  presented  a  striking  appearance 
during  their  Fall  opening,  which  commenced  on  Tuesday, 
September  2.  On  one  day  it  was  estimated  that  about 
2,000  visitors  passed  through  the  various  floors.  There  i> 
certainly  a  great  attraction  in  this  lu)use  for  any  one  at 
all  interested  in  millincrv. 

Each  department  is  in  itself  complete,  and  it  is  doubtful 
if  anv^where  else  could  be  found  a  larger  assortment  oi 
hats  and  materials.  On  the  top  floor  dozens  of  girls  are 
employed  in  making  up  the  hats,  under  the  direction  of  one 
of  the  most  artistic  milliners  in  America.  Below  this,  part 
of  a  floor  is  set  apart  for  displaying  these  hats,  the  walls 
being  mirrors  on  both  sides.  This  room  is  \ery  well 
lighted  and  well  apjjointed  ;  it  is  considereil  one  of  the 
finest  rooms  of  its  kind  in  North  Ameiica. 

The  two  floors  below  this  are  devoted  to  the  display  ot 
trimauings.  Fancy  crowns  are  shown  in  wonderful  variety. 
Bantleaux,  also,  in  the  popular  rough  effects,  are  gi\en  a 
large  .section  by  themselves.  As  to  feathers,  there  seemed 
to  be  no  end  to  the  variety.  The  fashionable  Ara  shade 
could  be  seen  in  many  of  them.  What  attracted  many  of 
the  visitors  greatly  was  the  assortment  of  ostrich  feathers 
in  Ara  as  well  as  black.  I'hey  included  some  of  the  finest 
specimens  ever  broiight  to  this  market.  Chenille  and  chen- 
ille mixtures,  wings,  wing  bandeaux,  birds,  steel,  brilliant, 
pearl  and  jet  ornaments,  o.spreys  in  natural  black  and 
white,  and  Ara  were  shown  in  great  profusion,  Caverhill. 
Kissock  &  Comi[mny's  lauyer  having  surpassed  himself  t'nis 
season. 

The  next  floor  might  be  called  a  velvet  department.  The 
(toming  seasons  most  striking  feature  in  millinei'y  is  the 
unusual  popularity  of  v'elv'ets,  velvet  corduroys,  etc.  E\ery 
imaginable  shade  could  be  seen  here  in  every  grade  that 
could  possibly  be  wanted.  As  an  instance  of  the  immense 
stock  carried,  it  might  be  mentioned  that  in  one  line  al<.)ne, 
their  "'  Premier,  200,"  they  had  purchased  5,000  boxes.  Tlic 
shirt-waist  velvets,  in  various  fancy  effects,  were  also  prom- 
inent, as,  besifles  tie  millinery,  this  house  does  a  large  busi- 
ness in  velvets,  silks,  satins,  etc.,  for  waists,  evening- 
dresses,  etc.     -Metallic  velvets  were  gi\en   a  good  place. 

■^rhe  ground  floor  of  this  house  contains  the  ready-to- 
wear  hats.  The  popular  zibelines,  in  the  rough  finish  were 
everywhere.  Aras  and  all  other  seasonable  shades  could  be 
seen. 

^WHAT   IS  SELLING. 

Speaking  to  a  representative  of  "  The  Dry  (loods 
Review  "  of  the  styles,  a  buyer  of  this  house,  who  had  jusi 
returned  from  Paris,  London,  and  all  the  European  cen- 
tres, said  :  "  T'he  styles  for  the  year  show  that  hats  will  be 
mainly    large,    with    low    crowns,    although    slightly     higher 


than  last  year.  A  great  many  long  effects  will  be  worn, 
such  as  bandeaux,  in  feathers,  ostrich  plumes,  mercury 
wings  and  Paradise  ospreys.  The  trimmings  will  all  lie 
low,  and  run  principally  around  the  edge.  The  best  mat'i- 
rials  are  velvets  and  velvet  effects,  but  a  great  many  rough 
effects,  like  Angora  satin  velvet,  Terry  effects,  rough 
astrakans   will    be   worn. 

"  In  ornaments  there  are  many  steel  and  verdigris  effects 
ti-oing.  Cabachons  will  be  used  considerably  though  ;  they 
are  always  great  favorites  with  the  trade.  Black  chenille 
anrl  steel,  steel,  brilliant  and  ])earl  are  all  well  liked. 

"  In  the  ready-to-wear  hats,  which  still  hold  a  favorable 
position,  the  rough  camel's  hair  on  zibelines  are  the  pre- 
dominating style.      Beavers  are  also  well  thought  of. 

"  In  Paris  and  I^ondon  they  are  showing  the  large 
effects  in  all  shapes.  In  New  York,  medium  and  large  are 
shown  ;  in  Montreal,  we  show  all  effects. 

"  Ribbons  are  niostly  plain,  soft  effects  in  satin  and 
glace.  Velvet  and  satin  ribbons  are  still  great  favorites, 
running  jjrincipally  in  the  wide  widths,  60,  80  and  100. 

"  The  best  shades  this  year  are  Ara,  a  green-blue  mix- 
ture ;  Rollier,  a  royal  blue  ;  National,  a  blue  ;  Castor  ; 
Aigle,  a  dark  beaver  ;  Capri,  a  brown  :  Marrou' — maroon  ; 
and  Ostende  and  Turquoise.  I  think,  though,  that  after 
the  flrst  rush,  the  demand  will  settle  down  to  castor, 
browns  and  navy  for  the  btdk  of  the  trade."' 


THE  KNOX  MANUFACTURING  CO. 

'PHE  Knox  Manufacturing  Company  have  had  the  best 
'  display  and  most  successful  opening  in  the  history  of 
the  concern.  Their  children's  novelty  camel's  hair  flop 
hats  were  of  that  artistic  kind  that  inspired  confidence  in 
the  large  buyers.  Orders  have  been  so  heavy  that  the  firm 
are  forced  to  male  large  additions  to  their  staff  and  seek 
an  annex  outside  their  already  extensive  premises.  Their 
chenille  and  Angora  triniimed  leady-to-wear  hats  were  the 
feature  of  the  season,  the  critics  stating  that  their  original 
Knox  desions  were  much  better  adapted  to  climatic  con- 
iliticms   and    liellei-   \alues  than   any  impoited   lines  shown. 


MILLINERS'  EASY  CHAIR. 

The  milliners'  easy  chair  is  intended  to  promote  easy  sales. 
It  must  be  very  comfortable  and  a  low-backed  affair,  and 
local:ed  on  a  platform,  say,  about  12  inches  high,  immediately 
in  front  of  a  mirror. 

The  platform  is  for  the  comfort  of  the  saleswoman,  as  no 
stooping  over  is  required  while  fitting  the  customer  with  a 
hat.  With  both  parties  to  the  transaction  feeling  comfortable, 
good  results  certainh'  ought  to  ensue. 

We  suspect  that  this  idea  may  have  been  borrowed  from 
the  barbers,  as  we  are  informed  that  the  barber  shops  with 
the  most  comfortable  chairs  attract  the  largest  number  of 
customers. 


Attention  of  the  millinery  trade  is  again  drawn  to  the 
Pyramid  hat  box  made  by  the  Dominion  Paper  Box  Co.  This 
box  deserves  the  careful  consideration  of  the  trade,  and  every 
milliner  should  see  a  sample  before  purchasing  any  other  kind 
of  box.  It  is  simple  and  yet  strong,  and  being  the  most 
satisfactory  millinery  box  all  round,  it  is  no  wonder  the  de- 
mand for  it  is  increasing  rapidly.  The  firm  are  quite  will- 
ing to  send  samples  and  full  particulars  to  all  inquiries. 
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MANUFACTURERS    AT    THE    FAIR. 

Manufacturers  have  responded  heartily  to  the  efforts  of 
the  management  of  the  Toronto  Industrial  Exhibition  to 
afford  them  increased  facilities  and  the  increased  extent  and 
variety  of  exhibits  in  all  branches  testify  to  their  appreciation. 
With  a  phenomenally  large  territory  covered  including 
Ontario,  British  Columbia,  Prince  Edward  Island,  Manitoba, 
Ohio,  Missouri,  Quebec,  New  Jersey,  Massachusetts,  New 
York  State,  Michigan,  New  Ontario,  Guiana,  and  the  West 
West  Indies  and  Great  Britain  dealers  will  do  well  to  visit  the 
Exhibition  and  acquaint  themselves  with  the  latest  ideas  from 
this  vast  range  of  country.  The  Exhibition  has  already 
opened  successfully  with  many  new  features. 


BROCK'S  LINEN   SPECIALS. 

No.  B72  is  an  extra-heavy,  20x44,  fringed  huck  towel, 
which  can  be  retailed  at  50c.  a  pair  as  a  leader. 

MS90  is  a  70-inch  bleached  damask  table  linen,  five 
different  designs,  good  heavy  weight,  extra  fine  cloth,  all  pure 
linen,  which  can  be  retailed  at  75c.,  and  would  be  good  value 
at  90c. 

No.  Al  is  a  58-inch  cream  damask  table  linen,  nice  mellow 
finish,  good  weight,  six  designs,  that  can  be  retailed  at  25c. 
as  a  leader. 

M133  is  a  23-inch  bath  towelling,  blue  and  red  check,  at 
7%c.,  worth  9c. 


OF   INTEREST  TO  THE  TRADE. 

The  W.  R.  Brock  Co.,  Limited,  Montreal,  report  a  large 
demand  for  56-58  in.  Venetians  to  retail  from  $1.25  up  to 
$3.50  per  yard. 

Dime  Saxony  which  can  be  retailed  at  10c.  is  in  stock 
with  W.  R.  Brock  Co.,  Montreal.  Their  smallware department. 


as  usual,  is  very  complete.  They  report  still  being  able  to  fill 
orders  for  shirt  pearls  at  the  old  prices.  Their  "Empire" 
brand  Shetland  floss  is  also  in  stock. 

The  W.  R.  Brock  Co.,  Montreal,  have  just  received  a  large 
shipment  of  applicjue  trimmings  in  all  the  newest  designs  and 
at  popular  prices. 

The  W.  R.  Brock  Co.,  Montreal,  would  call  attention  to 
their  fine  range  of  curtains  and  curtain  nets.  Their  curtain 
called  the  Marvel  at  55  cents  per  pair  is  a  curtain  every  mer- 
chant should  handle. 

The  W.  R.  Brock  Co. .Limited,  Montreal,  have  a  great  repu- 
tation for  black  satins;  in  fact,  if  their  business  was  not  very 
large  in  these  goods  their  enormous  stock  would  mean  a  very 
heavy  loss  in  interest  every  year. 

Wakely  &  Ford  is  a  new  dry  goods  firm,  of  Lindsay.  J.  W. 
Wakely,  of  Lindsay,  and  A.J.  Ford,  formerly  of  Petrolea,  are 
the  members  of  the  new  firm  They  have  secured  the  store  and 
good-will  of  the  business  conducted  for  the  last  number  of 
years  by  R.  B.  Allan  &  Co. 

Mr.  Butler,  the  retiring  overseer  of  the  weave  room  in  the 
Gibson  Cotton  Mill,  of  Marysville,  N.B.,  was  tendered  a 
reception  on  August  25  at  Robinson's  Hotel,  Marysville.  Mr. 
Butler  goes  to  Manchester,  N.H.,  to  take  charge  of  the  weave 
room  in  one  of  the  largest  cotton  mills  there. 

Harvey  L.  Hewson,  late  general  manager  of  the  Oxford 
Manufacturing  Co.,  Oxford,  N.S.,  has  severed  his  connection 
with  that  institution.  He  proposes  erecting  a  new  woollen 
mill  at  once,  either  at  Amherst,  Oxford  or  Truro.  The  matter 
is  to  be  referred  to  a  special  meeting  of  the  Amherst  Board  of 
Trade  to  see  what  inducements  Amherst  will  offer.  If  Amherst 
is  unwilling  to  bonus  his  proposed  enterprise,  Mr.  Hewson 
will  try  Truro  or  Oxford,  or  some  other  town. 


HOTELS  FOR  COnHERCIAL  HEN. 


Halifax,  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"  "     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 

THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,  American  and   Foreign  firms  who  are   looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 

R.    FLAWS   &  SON,   Manchester Bldg.,MelindaSt.^^^^^^_ 
Dry  Qoods  Commission  Agents. 

Stead,  Miller  &  Co.,  Philajjelphia,  Pa., 

Tapestry  Curtains  and  Upiiolstery  Coverings, 
Cartwright  &  Warners,  Limited,  Loughborough,  Eng., 

Hosiery  and  Underwear, 
Bentley  &  Tempest,  Leeds,  Eng., 

Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths, 
Hood,  Morton  &  Co.,  Newmilns,  Scotland, 

Lace  Curtains, 


Representing. 


A.  ROLAND  WILLIAMS,  '^Z^^Z^^'^i 

Melinda  St.,  Toronto.     Woollens,  Silks,  Embroideries,  Handkerchiefs, 
Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


FOR    THE    FALL 

CAP  TRADE 


You  will  find  us  ready  with  a  full  line  of  the 
latest  styles  of  manufacture  and  material. 

We  are  in  a  position  to  turn  out  on  the  shortest 
notice  any  style  of  Cap  desired.  Special 
attention  to  Uniform  Caps. 

Our  prices  are  right— let  us  quote  you. 

Come  and  see  us  if  in  the  city  at  Exhibition 
time. 


The  Staodard  Cap  Co. 

14  front  $t.  01.,  Coronto 
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ORIGIN  AND  PRACTICE  OF 
LOADING  SILKS. 


ILK,  the  noblest  of  the  textile  fibres,  possesses,  in 
addition  to  other  important  and  interesting  pro- 
perties, the  power  of  taking  up  and  entering  into 
more  or  less  stable  combination  with  mineral  and 
organic  substances  —  sometimes  in  considerable 
quantity— under  suitable  conditions;  and  on  this  property  of 
increasing  in  weight  the  operation  of  loading  silk  is  based. 
The  Drapers'  Record  says  that,  according  to  the  available 
literature  on  the  subject,  it  is  not  quite  clear  when  and  under 
what  conditions  the  technological  industry  of  dyeing  has 
utilized  these  facts.  One  thing  is  certain,  namely,  that  manip- 
ulations for  insuring  an  increase  in  the  weight  of  silk,  re- 
garded on  one  side  as  a  praiseworthy  act,  but  condemned  and 
banned  on  the  other  as  a  deception,  were  already  practised  in 
the  eighteenth  centurj'. 

It  is  possible  that  the  origin  of  the  practice  was  based  on 
motive  of  deception,  in  order  to  cover  the  loss  sustained  in 
scouring  the  silk;  but  to  attribute  improper  motives  to  the 
dyer  nowadays  would  be  quite  as  unjust  as  to  make  it  a  cause 
of  complaint  against  the  dyestufif  manufacturer  that  he  dilutes 
his  products  in  order  to  comply  with  the  requirements  of  his 


Skirt  N.J.  M). 
Shown  by  S.  F.  McKinnoii  &  Co.,  Limited.  Toronto. 

customers  and  furnish  a  product  of  uniform  tinctorial  quality. 
That,  in  the  course  of  time,  the  practice  of  loading  silk  has 
made  its  way  into  the  silk  industry  is  a  circumstance  that  has 
occurred  with  the  knowledge  of  the  manufacturers,  and,  in 


fact,  is  prescribed  by  them,  with  particulars  of  the  degree  of 
loading  to  be  given.  At  first  the  results  obtained  were  confined 
within  moderate  limits,  afterwards  a  change  was  made  in  the 
process,  which  recoiled  on  the  originators,  and  rendered  modi- 
fication extremely  advisable.  The  question  whether  even 
moderate  loading  is  justifiable  is  by  no  means  easy  to  answer, 
and  will  not  be  argued  here 

The  purpose  of  loading  is  to   produce  an  increase  in  the 
weight  and  bulk  of  the  silk  without  unfavorably   affecting  its 


Skirt  No.  401. 
Shown  by  S.  F.  McKinnon  &  Co.,  Limited,  Toronto. 

lustre  and  feel;  that  is  to  say,  the  loading  process  effects  an 
artificial  substitution  of  silk  by  cheaper  materials,  while  at 
the  same  timemaintaining  the  valuable  properties  of  the  fibre. 
Considered  from  this  point  of  view,  the  process  assumes  the 
appearance  of  a  technical  improvement  of  economical  import- 
ance, rendering  accessible  to  wider  circles  an  expensive  material 
that  is  otherwise  confined  to  the  rich,  and,  to  a  certain  extent 
and  direction,  capable  of  covering  the  deficiencies  of  the  silk 
crop  in  bad  years.  It  would  be  erroneous,  and  doing  no  good 
service  to  the  industry  itself,  were  the  matter  to  be  dealt  with 
from  its  favorable  aspect  exclusively.  It  is  also  attended  by 
defects,  the  clearing  up  of  which  forms  the  object  of  the  follow- 
ing lines : 

It  is  probable  that  the  earliest  cases  of  loading  were  of  an 
unpremeditated  character,  in  the  production  of  dark  colors, 
especially  black.  In  black  d3'eing  it  is  necessary  to  use  salts 
of  iron,  materials  containing  tannin  and  other  substances, 
and  those  in  large  quantities  when  full,  deep  blacks  are  pro- 
duced.   This  renders  the  silk  correspondingly  heavier. 

Fabrics  made  from  such  silk  are  characterised  by  their 
heavy  weight,  graceful   draping,  good  feel,  etc.    By  a  suitable 
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arrangement  and  repetition  of  the  operations  the  weight  of 
the  raw  silk  can  be  increased  by  300  to  400  per  cent.,  the 
fibre  being  thereby  caused  to  swell  up  considerably,  assuming 
a  spongy  character,  suffering  an  important  deterioration  of 
tensile  strength  and  elasticity,  and  being  suitable  only  for 
certain  purposes,  such  as  lace,  upholstery,  etc.  Further,  such 
fabrics  are  attended  with  the  risk  of  spontaneous  combustion. 
This  class  of  loading,  however,  is  rarely  met  with  at  the 
present  time. 


Monte  Carlo  Cloak  No.  Xi-'. 
Shown  by  S.  F.  McKinnon  &  Co.,  Limited,  Toronto. 


A    NEW    CURTAIN    POLE    ATTACHMENT. 

The  trade  will  be  interested  in  knowing  that  a  curtain  pole 
attachment  has  recently  been  patented  by  Mr.  James  Mair, 
the  documents  having  been  issued  on  the  12  ult.  The  attach- 
ment does  away  entirely  ^vith  hooks,  rings  and  pins,  and  is 
a  most  ingenious  affair.  As  it  can  be  retailed  at  a  low  price 
it  seems  destined  to  come  into  general  use,  and  those  in  the 
trade  should  endeavor  to  secure  samples  as  soon  as  possible. 
George  H.  Hees  Son  &  Co.,  of  Toronto,  are  the  distributing 
agents  and  their  travellers  will  regularly  carry  samples. 


KNITTED    WOOLLENS. 

The  W.  R.  Brock  Co.,  Montreal,  are  now  showing  full 
ranges  of  all  their  knitted  woollens  of  all  descriptions,  knitted 
wool  shawls,  in  white  and  black  and  all  colors.  Toques,  sashes, 
mitts,  clouds,  hoods,  tam  o'  shanters,  bootees,  infantees, 
facinators,  ladies  Alexandra  jackets  and  vests,  polkas,  gaiters, 
ttc.  Give  their  travellers  a  look  if  you  need  an3-  of  these  goods. 


A    VERY    STAPLE    DEPARTMENT. 

As  usual  on  our  monthly  visit  to  the  warehouseof  the  W.R. 
Brock  Co.,  Limited,  Montreal,  we  found  everything  in  a  flour- 
ishing condition,  especially  so  in  the  staple  department,  where 
they  are  making  special  prices  on  clearing  lines  for  the  sorting 
season. 

Knowing  the  scarcity  in  the  Saxony  flannelettes  we  made 
inquiries  and  found  this  department  had  secured  a  few  hundred 


pieces  from  a  manufacturer  to  keep  their  customers  supplied 
until  the  mills  are  able  to  send  forward  a  complete  shipment. 
They  are  also  showing  some  very  special  snaps  in  flannel- 
ettes suitable  for  Fall  trade,  so  that  a  visit  to  their  warehouse, 
or  to  the  sample  rooms  of  their  genial  travellers  will  convince 
the  closest  buyer  that  the  staple  department  as  well  as  other 
departments  of  this  popular  house  is  thoroughly  up-to-date. 


SNAP  IN  DAMASK  NAPKINS. 

A  great  opportunity  has  been  afforded  The  W.  R.  Brock 
Company,  Limited,  to  do  big  things  for  the  trade  in  bleached 
damask  napkins.  The  whole  of  a  manufacturer's  stock  in- 
tended for  a  United  States  firm  has  fallen  into  their  hands, 
owing  to  something  going  amiss  with  the  original  contract. 
There  are  six  different  qualities,  five-eight  size.  No.  1  at  $1, 
No.  2  at  $1.35,  No.  3  at  $1  50:  three-fourth  size.  No.  4  at  $1, 
No.  5  at  $1.50,  No.  6  at  $2.25.  These  goods  are  easily  worth 
25  per  cent,  more  than  the  prices  asked. 


THE  LATEST  IN    FANCY  CLOTHS. 

From  the  linen  department  of  The  W.  R.  Brock  Companv, 
Limited,  Toronto,  it  was  learned  that  a  large  range  of  fanc\- 
linens  had  just  been  opened,  including  doylies,  tray  cloths, 
sideboard  cloths,  five  o'clock   tea  cloths,   and  damask  cloths 


One  of  S.  F.  McKiniiou  i^c  (.o.  s  Latest  Creations,  Costume  No.  5:S(). 

with  napkins  to  match.  The  Brock  Company  show  all  of  the 
above  in  large  variety  and  to  match  in  different  sizes,  that  is, 
in  fringed,  hemstitched  and  with  drawn  work,  and  manywith 
openwork  designs.  All  are  in  pure  white,  and  of  Austrian 
manufacture. 
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ADVERTISING    IN    WFSTFRN   CANADA  "■■•'>•■  ■ 

CAREFULLY,  EFFICIENTLY  and  PROMPTLY  attended  to,  by 

'"'  Roberts  Advertising  Agency,  *^S!!i;^A° 

CONDENSED   OR   "WANT"    ADVERTISEMENTS. 

Advertisements  under  this  heading,  2c.  a  word  each  insertion  ;   cash 
in  advance.    Letters,  figures  and  abbreviations  each  count  as  one  word 

in  estimating  cost. 

THE    O.  G-.  TTOTJITG-   CO. 

RUBBER    STAMPS 

AND    SUPPLIES 

No    1   Adelaide  Street  East,                 TORONTO 

SITUATION  WANTED. 

A  D-WRITER   AND   MANAGER  seeks  position  with  manu- 
facturing or  retail  firm  in    Eastern    Canada.      Fluent 

trench,  Accountant  and    lypewnter.     Address      Ad-wnter," 

^^AT  A  nSTTEHD. 

at  offices  of  this  paper,  Montreal  or  Toronto.                       (9-1) 

T^RAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 

1      Ontario  and  the  Northwest  to  sell  our  Folding  Millinary 

Boxes  as  a  side  line.     In  writing,  state  what  territory 

FURNITURE  TRAVELLER  WANTED. 

is  covered,  and  how  often.  All  correspondence  will  be  treeted 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,   N.  B. 

\1| ANTED — Furniture    Travelling    man  —  to    carry     as    a    side-line 
*  '      throughout  Canada  a  high-class  line  of  goods  made  in  the  United 
States.     Address  U.  L.  Candell,  140  Kentucky  street,  Buffalo,  N.  Y. 
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Priestley  &  Co. ,  B Front  cover 

R 

Richardson,  A.  S 33 

Rickard  &  Co. ,  T 7 

Ripley  &  Son,  G 85 

Roberts  Advertising  Agency 96 

Robertson  &  Co.,  F 27 
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Rutenberg  &  Alexandor 47 

Rylands  &  Sons.  Limited  2 

s 

Slingsby  Mfg.  Co.,  Limited,  The 40 

Standard  Cap  Co 93 

Storey  &  Son,  W.  H 27 

T 

Tidswells  &  Co.,  E.  &  H. .  .Outside  front  cover 

Tooke  Bros 51 

Toronto  Brass  Mfg.   Co.,  The 35 

Toronto  Feather  &  Down  Co.,  Limit  d..  25 

Truro  Knitting  Mills  Co 83 

TurnbuU  Co.,  of  Gait,  Limited,  The  C  77 

W 

Waldron,  Drouin  &  Co 87 

Watson,  Foster  Co.,  Limited   64 

Watson  Mfg.  Co.,  Limited,  The 22 

Weese  &  Co 37 

Western  Assurance  Co....    Inside  back  cover 

Wilkins,  Robert  C Inside  front  cover 

Williams,  A.  Roland 93 

Wolsey  Unshrinkable  Underwear,  The. .  81 

Wreyford  &  Co 83 

Wyld- Darling  Co.,  Limited. .  Inside  front  cover 

Y 

Young  Co  ,  The  C.  G 96 
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The  Telephone 

has  no  equal  as  a  saver  of  time  and  money 
for  the  buying  and  selling  of  goods  from  dis- 
tant points. 

The  travelling  salesman  found  this  out  long 
ago.  Others  are  learning  the  truth  daily.  Bear 
it  in  mind. 

The  Bell  Telephone  Co.  of  Canada 


t 


ELDER,  DEMPSTER  &  CO. 


ROYAL  MAIL 
STEAMER  LINES. 


IN 


Proposed  Summer  Sailings.     (Subject  to  Change.) 
MONTREAL    TO    LIVERPOOL    VIA    QUEBEC. 


From 
Liverpool. 


Tues.,  Sept.  16 

■'      23 

"      30 

"        Oct.    7 

"     14 


STEAMER. 


LAKE  MEGANTIC... 
LAKE  CHAMPLAIN. 

LAKE  ONTABIO 

LAKE  SIMCOE 

LAKE  MANITOBA 


From 
Montreal. 


Thur.,  Oct. 


FIRST  CABIN— Single,  $52..50  and  upwards.   Round  Trip,  1(99.75  and  upwards. 
SECOND  CABIN— Single,  f35  and  upwards.  Round  Trip  J68.88  and  upwards. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES— To  Liverpool,  London,  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  |24.50  and  upwards,  according  to  steamer. 

ELDER,  DEMPSTER  &  CO.,  6  St.  Sacrament  St.,  Montreal. 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARINE 


Heaa  Ottlce 

TorontOf 
Ont, 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000.000.00 
2.320,000.00 
2,300.000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


^     -«& 


Good 

(Urapping 
Paper   ^ 


Insures  the  safety  of  any 
parcel  sent  out  from  your 
place  of  business.  When 
you  use  Brown  or  Manilla 
wrapping  paper  of  these 
mills,  you  use  the  best. 
480  sheets  to  the  ream — full 
weight  always.      :     :      :     : 


C  A/NAD  A  Paper  Co, 

TORONTO    and    HONTREAL. 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


i 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Asl<  -for 

North  Star,  Crescent 
and  Pearl  Batting. 


Cbe  Draper 
of  Jlu$trala$ia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN, 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is  presented  free  to  annual   subscribers. 

Publishing  Offices  : 

Melbourne, 

Sydney, 
American  Oflaces  : 

New  York, 
British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  Chambers. 


Park  Row  Building. 


42  Cannon  St ,  B.C. 


Specuneii  Copies  free  on  applicaiiott. 


TO  THE  TRADE : 


September  1902 


Beware  of 
Imitations 


a 


None  genuine  unless  stamped  with 
trade  mark  "  Lion  and  Bell  " — every 
yard  stamped  and  guaranteed  to  stand 
any   climate — Sunproof  and  Seaproof. 

Bel  warp"  Serges 
Coatings 
Trouserings 
Italian  Cloths 
and 
Mohair  Twills 


<( 


n 


C( 


The  different  makes  in  black  and  indigo  serges  and  worsteds  are  :  "  Admiral," 
"Argyle,"  "  Bellrock,"  "Brooklyn,  "Balmoral,"  "Clifton,"  "  Curragh," 
"Commodore,"  "Dalmeny,"  "Eton,"  "Gordon,"  "Gloucester,"  "Harvard," 
"  Ivanhoe,"  "  Majestic,"  "  National,"  "  Strathmore,"  "  Treasury,"  "  Teutonic," 
"  Westminster,"  "  Waverley."  In  black  only  :  "  Columbian,"  "  Rosslyn." 
In  two  shades  of  grey  :  "  Balmoral,"  "  Roxburgh."  In  three  shades  of 
grey  :     "  Clarence,"  "  Dundee,"   "  Palace  "  and  "  Imperial." 

54-inch  "  Belwarp,"  Italian  cloths,  black  and  colors  :  "  Haddow,"  "  Welbeck," 
"  Woodstock,"  "  Chatsworth,"  and  "  Empire,"  six  shades. 

54-inch  "  Belwarp,"  Mohair  twills,  black  and  colors  :  "  Osborne,  "  "  Talbot," 
"  Sandringham,"  "Ashley,"  "Marlborough,"  "  Beaufort,"  "Windsor,"  "Dudley," 
"  Hornby,"  "  St.  James,"  and  "  Dominion,"  six  shades.  Also  a  large  assort- 
ment in  28-inch  fancy  worsted  "  Belwarp  "  trouserings. 

Our  general  stock  in  Woollens,  Tailors'  Trimmings,  Carpets,  House  Furnish- 
ings, Linens,  Staples,  Men's  Furnishings,  Haberdashery,  Silks,  Dress  Goods, 
Ready-to-wear  goods,  Hosiery  and  Gloves  is  large  and  better  value  than 
heretofore. 

FILLING    LETTER    ORDERS    A    SPECIALTY. 

John  macdonald  ^  €o. 


Wellington  and   Front  Sts.,   E., 


TORONTO. 
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REVIEW 
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WOOD  STREET, 
LONDON, 


WOOD  STREET, 
LONDON, 


ENGLAND. 


TidswelFs 


ARE  MANUFACTURERS 
OF  HIGH-TONED 


IN  THE 
FOLLOWING  GOODS: 

SHIRT-WAISTS, 
BLOUSES,  SLIPS, 
RUFFLES,  PELERINES, 
REAL  LACES, 
IMITATION  LACES, 
REAL  LACE  COLLARS, 
VEILINGS,  NETS, 
LACE  ROBES, 
LACE  SCARFS, 
WINDSOR  SCARFS, 
LINEN  COLLARS, 
VEST   FRONTS, 
BELTS,  CRAVATS,  ETC. 


Novelties 


ir 


FACTORY:  NEW  UNION  STREET, 
LONDON,  ENC. 


THE. 


G 


ANADIAN  COLORED 
COTTON  .  .  .  , 
MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Ging- 
hams, Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 

D.  MORRICE,  SONS  &  CO. 


Agents 
Only  Wholesale  Trade  supplied. 


Montreal  and  Toronto 


The  name  'Triestley"  on  Dress  Goods 
corresponds  to  Sterling  Mark  on  Silver. 

Unexcelled  for  Quality,  Finish  and  Wear. 
Merchants    cannot   afford    to    be    without 

Priestley's  Dress  Goods 


S.  GREENSHIELDS,  SON  &  CO.,  MONTREAL. 


Sole  Agents  for  Canada. 


WYLD-DARLING 


WHOLESALE  DRY  GOODS. 


BIG  VARIETY 


COMPANY,  LIMITED. 


LADIES' 


BRITISH 


UP-TO-DATE 


MANUFACTURERS,  TORONTO. 


BIG  RANGES 


Hosiery    Gloves     Linens    Dress    Handkerciiiefs 


CASHMERE  and  WOOL.  KID  and  WOOL.  RIGHT  PRICES. 


KNITTED  WOOL  GOODS.— Toques.  Camel's  Hair  Tarns,  Hoods, 
Cloud-j,  Fascinators,  Hootees,  Infantees,  Single  and  Double 
Mitts. 

LADIES'  GOLFERS.— Coats,  Waists,  Vests— white,  navy,  cardi- 
nal, black. 

FALL  GLOVES.— Cashmere  and  Ringwood— black,  white,  and 
fancy  colors. 

BOYS'  HOSE.— Our  two  leaders,  ribbed  worsted,  Nos.  198  and 
206,  all  sizes. 


CLOTHS. 


STAPLE  and  FANCY. 


BLACK  VENETIAN  CLOTHS.— Extra  values,  several  qualities, 
retail  50c.  up. 

DRESS  MELTONS.— Shades  include   fawns,   browns,    cardinal, 
navy,  greys,  greens,  black.     Retail  from  20c. 

SPECIAL  SEBGE,    E39.— 40-inch,   for  ladies'  wear,   all  wool. 
Can  be  sold  for  25c. 

BOOK  MUSLINS.— All  prices,  in  stock— black  or  white. 


CHRISTMAS   HANDKERCHIEFS— LARGE  variety 


FANCY. — Novelty  designs,  Swiss  embroidered,  hemstitched  and 
scolloped  edges.  Irish  Linen  and  Lawn,  embroidered  and 
lace  effects. 

BROCADED  SILKS.- Cream  and  colored,  retail  25  to  75c.  each. 


Underwear 


r     MEN'S,   WOMEN'S, 
'  CHILDREN'S, 


i 


EXTRA  VALUES. 


JAPANESE  SILKS.- Plain  and  initial,  all  prices. 
"EXCELDA  " — Plain,  hemstitched  and  colored  borders,  perma- 
nent finish. 
STAPLE  LINES.— Assortment  complete. 


WRITE   FOR   SAMPLES. 

VISIT    OUR    DEPARTMENTS. 


Letter-Orders'PromptlyShipped.       WYLD-DARLING 


COMPANY, 

Limited. 


THE  TIME  TO  INSURE   IS 


NOW 


While  you  are  WELL,   STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  Insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W.  H.  Beatty,  Esq., 

PRESIDENT. 

W.  D.  Matthews,  Esq.,  Frederick  Wyld,  Esq,, 

VICE-PRESIDENTS. 


\A/.  C.  MACDONALD, 

ACTUARY. 


HEAD   OFFICE, 


J.    K.   MACDONALD, 

MANAGING    DIRECTOR. 

TORONTO. 


UNION 
MADE 

SHIRTS,  OVERALLS 
PANTS 

Workin_g  Garments  of  Every  Description  Union  Made. 

Avoid  friction  with  the  Union  Men — give  them  "  Rooster 
Brand  "  with  the  "  United  Garment  Workers  of  America  " 
label  on  each  garment  and  it  will  surprise  you  how  they 
sell. 


ROBERT  C.  WILKINS, 


Summer  Clothing,  "  Kids' Klothlng,' 
Working  Qarments. 


iWONTREAL. 
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S.  GREENSHIELDS,  SON  &  CO 


MONTREAL. 

4  


This  Month  our  travellers  will  show  for  the  Spring 

Carpets  a"""  House-furnishings 

Men's  Underwear, 

Woollens  and  Tailors'  Trimmings, 

Dress  Goods,  Ladies'  Cloths  in  all 
fashionable  shades,  and 

Novelties  for  Christmas  Trade. 

A  better  and  larger  range   of 

PRINTS 

for  Spring   than   ever  before. 


Our  stock  is  now  very  large  and  complete 
in  all  DEPARTMENTS 


for 


Present  Delivery 
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RYLAND5&S0NS 


LIMITED 


MAIMOH 


IM 


Cotton 


Spinnefs 


♦     ♦     ♦     ♦ 


Meicliants 


♦     ♦     ♦     ♦ 


ManyfactuicFS 


JSiaVfeJ* 


:and6ons 


^iiliCHAlTS         ^, 


Bleachefs 


♦  ♦  ♦ 


Lj 


StJ^l    T   -I^Anchester 


Dyeis 


♦     ♦     ♦ 


FinislieFS 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS 


Heapey,  Gorton, 

Longford  ^vorks,      Sv<rlnton, 


Wigan, 
Cre^ve, 


Chorley, 
Bolton. 


r 


^ 


Capital,  $14,500,000.  Employees.  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 

Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 
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Horrockses,  Crewdson  &  Co. 


COTTON  SPINNERS  '>o  MANUFACTURERS. 


LIMITED 


» 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  107  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  for  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PRIZE  MEDALS,  LONDON 

1851, 

1861 

1 

GOLD  MEDAL,  CALCUTTA 

1884 

GOLD  MEDALS,  PARIS 

1867, 

1878 

GOLD  MEDAL,  LIVERPOOL 

1886 

DIPLOMA  OF  HONOUR,  VIENNA 

1873 

GOLD  MEDAL,  EDINBURGH 

1886 

GOLD  MEDAL,  CAPE  TOWN 

1877 

5 

FIRST  AWARD,  ADELAIDE 

1887 

DIPLOMA  OF  HONOUR,  LONDON 

1884 

FIRST  AWARD,  MELBOURNE 

1888 

GRAND   PRIX,    PARIS,   1900. 
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C.B.   Erect 
Form  Corsets 
represent  a 
standard  of 
excellence  to 
which  lesser 
known  corsets 
do  not  pretend. 


The   many   imi- 
tations  of  C.B. 
Erect    Form 
Corsets  furnish 
indisputable 
evidence  of  the 
sterling  merit 
of  the  latter. 


The  production  of  C.B.  Corsets  furnishes  constant  employment  for  nearly  4,000  workpeople, 
in  eight  of   the  most  up=to=date  factories  in  England. 


SOLE  AGENTS 
f OR  CANADA : 


THE  BRITISH  IMPORT  CO., 

WHO  V^ILL    BE    PLEASED    TO    SUBMIT    SAMPLES    UPON    APPLICATION. 


I  Mcst  Mellington 
Street,  TORONTO 
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ANTHRACITE 


a 


Scarce  Goods 


99 


are  to  be  found  in  our  collection  at  this  season 
of  the  year.  Our  buyers  are  in  the  European 
and  American  markets  picking  up  scarce  and 
desirable  lines  and  these  with  our  repeats  for  the 
best  sellers  of  the  season  are  on  the  way  out 
and  will  place  our  stock  in  a  condition  to  meet 
all  the  requirements  of  the  assorting  and  holiday 
trade  in  Fancy  Dry  Goods  and  Novelties. 


"  The  Lace  Warehonse  of  Canada." 


Kyle,  Cheesbrough  &  Co. 


16  ST.  HELEN  STREET 


4nrW9wmn^mt 


-iWOINTREAL 
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For  Ladies'  Underwear 
of  all  kinds,    Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION.    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN  THE  WORLD. 


THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIDTHS. 


E 

stock 


Plantagenet"    Frillings  exceed  all  other  makes  (for  the  above  purposes)  in 
f  material,  finish  and  cheapness. 
Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 


XPERT    judges  agree  that 

beauty  of  design,  quality  of  material,  finish  and  cheapness.       Drapers  in   England— almost  to  a  man 
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"EXCELDA"-A    NEW    FABRIC    FOR    HANDKERCHIEFS. 


I>> 


AFTER    WASHING    LOOKS    LIKE    NEW 


MORE    SERVICEABLE    THAN    SILK 


ABSORBENT— JUST    WHAT    IS    WANTED    IN    A    HANDKERCHIEF. 


ONCE    USED    ALWAYS     USED 


PRODUCED    TO    SELL    AT    POPULAR    PRICES. 


MADE     IN    A     VARIETY    OF    STYLES.     PLAIN     AND    PRINTED. 


EVEHY  HANDKERCHIEF  BEARS  A  TICKET  STAMPED "EXCEED A 


CAN  BE  HAD  FROM  ALL  THE  LEADING  WHOLESALE  HOUSES. 
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Special  Offerings  for  October. 


54-in.  LADIES'  COSTUME  CLOTHS. 


TO    RETAIL  WORTH 


G  566  Vicuna-Finished  Frieze  (7  sliades)  50c.  75c. 

G  558  Pure  Indigo  Blue  ClieYiots     -  50c.  75c. 

G559  Job  Venetians  (6  sliades)     -  75c.  1.00 

Flaked  Tweeds  (5  shades)    -  1.00  1.25 

4  Ranges  Worsted  Mixtures  (38  shades)  1.50  3.00 

The  most  beautiful,  perfectly -made,  and  serviceable  goods  ever  offered  to  the  trade  at  the  price. 

QAIUIPI   FQ    ^^"  ^^  seen  with  our  travellers,  or  sent  direct  on 
^'^•"r  "^w    application   through   our   Letter  Order  Department. 
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IN  A  MEDITATIVE  MOOD. 

By  Marc\as. 

THERE  are  few  of  us  in  whose  minds  the  question  has 
not  arisen  as  to  whether  in  business  matters  it 
pays  to  be  strictly  honest.  I  do  not  mean  in  im- 
portant matters.  We  are  all  agreed  that  it  does  not 
pay  to  be  dishonest  where  substantial  values  are 
concerned.  The  twin  laws — divine  and  human — are  sufficient  to 
restrain  us  in  such  instances.  It  is  what  I  might  term  "white" 
dishonesty  which  I  particularly  mean:  Little  mistakes 
involved  in  transactions  by  which  we  are  the  gainers  finan- 
cially and  which  the  elasticity  of  our  conscience  is  sufficient  to 
cover,  and  hence  save  vis  from  any  mental  discomforts  when 
we  neglect  to  correct  them. 

»        »        * 

1HAVE  no  desire  to  treat  the  question  from  the  moral  stand- 
point. Every  man  has  his  own  conscience ;  and  there  is  no 
mentor  to  equal  that.  It  is  from  the  economic  standpoint 
that  1  propose  to  look  at  the  question.  And  from  that  stand- 
point I  have  no  hesitation  in  saying  that  it  pays  to  be  strictly 
honest  in  business,  whether  it  be  practised  by  the  head  of  the 

firm  or  by  the  junior  clerk. 

*  *        * 

IT  IS  possible  there  may  be  some  who  do  not  agree  with  me, 
yet  I  am  persuaded  that  none  will  question  the  fact  that 
nothing  scarcely  can  be  more  disastrous  to  a  business  man 
than  for  him  to  have  a  reputation  for  dishonesty.  If  he  was 
possessed  by  a  plague  people  would  scarcely  shun  him  more 
consistently.  Obviously,  therefore,  if  he  does  not  want  people 
to  shun  his  store  he  should  study  to  shun  the  very  appearance 
of  dishonesty.  We  may  be  guilty  of  trivial  dishonest  acts  in 
business  a  dozen  times  before  being  discovered.  But  the  trouble 
is  that  every  time  we  are  guilty  there  is  the  possibility  of  being 
discovered.  And  even  trivial  things  do  not  shrink  under  such 
circumstances.  On  the  contrary,  they  are  more  likely  to  be 
magnified  and  proclaimed  in  the  drawing-room  and  in  the 
kitchen.  It  is  ten  times  easier  to  lose  a  good  name  than  to 
earn  one.     And  when  it  is  lost  it  is  practically  impossible  to 

find  it. 

*  *        * 

1^1  O  EALIZING  how  important  a  name  for  honesty  is  there  are 
A  »■  a  good  many  merchants  who  are  extremely  zealous  about 
keeping  it.  Certain  of  them  go  as  far  as  to  practise  honest3- 
by  system.  I  have  in  mind  at  the  moment  one  of  the  largest 
retail  concerns  in  Canada.  In  order  that  there  shall  not  be 
even  the  possibility  of  a  suspicion  of  dishonesty  it  has  in 
operation  a  system  for  checking  over  the  prices  at  which 
goods  have  been  sold  and  of  rectifying  any  overcharges  that 
might  have  been  unintentionally  made.  Recently  a  friend  of 
mine  made  a  small  purchase  at  the  store.  The  price  asked  and 
paid  appeared  to  be  quite  reasonable,  but  she  was  much  sur- 
prised two  or  three  days  later  to  receive  a  letter  from  the  firm 


informing  her  that  she  had  been  overcharged  to  the  amount  of 
20c.  and  found  enclosed  a  small  printed  envelope  containing  the 
amount  involved.  My  friend  had  never  heard  of  such  a  thing 
before,  and  she  has  ever  since  been  singing  the  praises  of  that 
firm  when  opportunity  afforded.  Had  my  friend  not  received 
the  20c.  she  would  never  have  discovered  that  she  had  been 
overcharged,  for  there  was  no  possibilitj'  in  this  particular 
instance  of  her  being  enlightened  thereon.  The  firm,  therefore, 
could  have  retained  the  20c.  and  no  one  would  have  been  the 
wiser  for  it.  But  even  in  this  instance  it  paid  to  be  honest.  In 
the  first  instance  it  bound  the  firm  more  closely  to  the 
customer  directly  affected,  and  in  the  second  place  it  had  its 
name  for  honesty  proclaimed  to  the  customer's  circle  of 
friends,  who,  I  doubt  not,  in  turn  proclaimed  it  to  their  par- 
ticular circle.  And  thus  the  circle  goes  on  ever  widening.  For 
an  expenditure  of  20c.  the  firm  got  a  remarkably  good  adver- 
tisement. I  have  yet  to  learn  of  a  concern  that  ever  got  a 
better  bargain  in  advertising. 

*        *        * 

WHILE  I  write  another  incident  comes  to  my  mind  which 
emphasizes  the  point  I  am  trying  to  make.  A  young 
man  who  had  for  several  years  been  engaged  as  a  clerk  in  the 
clothing  store  of  his  father  in  Toronto  went  on  the  "road" 
for  a  wholesale  dry  goods  house.  His  territory  was  in  the 
northern  part  of  Ontario.  On  his  first  trip  he  drove  to  a  little 
out-of-the-way  village.  He  entered  the  leading  store  and  pre- 
sented his  card  to  the  proprietor,  who,  after  looking  at  it  and 
eyeing  the  traveller,  remarked  : 

"  Well,  sir,  what  can  I  do  for  you  ?  " 

"I  want  to  do  something  for  you,"  pleasantly  replied  the 
traveller.  "I  am  representing  Blank  &  Co.,  and  want  to  sell 
you  some  goods." 

"  Well,  I  guess  you  can,    Show^  me  your  samples." 

Astonished  beyond  measure  by  the  easy  way  in  which  he 
was  getting  a  customer,  the  traveller  began  to  wonder  what 
it  all  meant. 

"I  guess  you  wonder  why  I  bit  so  easily,"  remarked  the 
merchant. 

"  Yes,  I  did  think  3'ou  were  a  little  more  ready  to  buy  than 
most  people." 

"Well,  I'll  tell  you  why,"  said  the  merchant  as  he  laid  an 
hand  on  the  traveller's  shoulder.  "  Weren't  you  once  a  clerk 
in  So-and-So's  store  on  King  street,  Toronto  ?  " 

"  I  was." 

"  Well,  one  day  I  bought  an  overcoat  from  your  people, 
and  you  waited  on  me.  The  price  you  asked  was  $15,  and  I 
paid  it.  After  I  got  out  on  the  street  you  came  running  after 
me  and  told  me  you  had  made  a  mistake.  The  price  of  the 
coat  was  only  $13,  and  you  refunded  me  the  difference.  You 
don't  remember  it  ?    Well  I  do.    Show  me  your  samples. 

The  result  was  a  large  order,  and  as  long  as  that  merchant 
was  in  business  that  particular  traveller  got  mostof  his  trade. 
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WHITE  GOODS. 


The  State 
of  Trade. 


LAST  season  was  pronounced  a  white  g:oods  year,  but  the 
season  of  1003  will  undoubtedly  surpass  it.  Manufac- 
turers of  whitewear  seetn  to  be  well  satisfied  with  the 
state  of  trade  and  to  be  anticipating  a  large  increase  in  the 
coming  season.  Indeed,  one  manufacturer 
reports  that  his  sales  are  25  per  cent,  ahead 
of  what  they  were  last  season,  and  that 
they  have  as  much  or  more  than  they  can  manage,  as  they 
find  it  impossible  to  get  enough  experienced  operators  to  do 
their  work.  This  seems  to  be  a  condition  general  throughout 
the  trade.  As  one  gentleman  said  very  emphatically  :  "Girls 
are  our  chief  trouble."  There  are  so  many  kinds  of  operators 
nowadays  that  labor  is  very  hard  to  obtain. 
•        *        « 

There  seems  to  be  some  little  difference  of  opinion  amongst 
manufacturers  as  to  the  desirability  of  holding  January  white- 
wear  sales,   some  even  going  so  far  as  to   saj'  they  are   an 

injurv  to  the  trade,  but,  again,  the  opinion 
January  i  .t,    i.   ^  •        i  • 

„    .  IS  expressed  that  it  is  only  an  inconvenience 

that  results,  as  it  means  longer  dating  and 

having   to  lay  in  stocks  of  material  'earlier  on  in  the  season 

than   otherwise   would  be  the  case.      The  early  shipment  of 

goods  proves  these  sales  will  be  largely    held  in  the  coming 

January,  even  in  the  smaller  centres,  as  women  are  finding  they 

can  bu3'  the  ready-made  goods  at  a  small  advance  on  the  cost 

of  raateiial,   and   that   while   the  goods   are  very  well  sewn, 

the  cut,  trimming  and  finish   is  in  advance   of  any  thing  they 

can  accomplish  in  their  own  homes.     So  they  begin  to  find  it 

to  their  advantage  to  bu3'  rather  than  to  make. 


Whitewear  follows  the  old  lines  chiefly,  though  there  are 
some  novelties  in  sleeves — the  leg-o'-mutton  style,  very  full  at 
the  top  and  drawn  into  a  tight  band  at  the 
cuff  is  one.  For  wear  in  colder  weather  the 
long  sleeve  with  embroidery  band  and  frill 
will  take  the  place  of  the  belt  effect,  and  the  short  and  the  three- 
quarter  sleeves  that  have  been  worn  in  the  warm  weather. 


Novelties  In 
Sleeves. 


The  pretty  corset  covers  of  wide  embroidery  edged  with 
lace  and  with  strips  of  beading  and  baby  ribbon,  in  Marguer- 
ite and  other  styles,  are  still  favorites.      Handkerchief  covers 

,  ,   ^  come   in    novel    styles.      The    handkerchief 

Handkerchief         ,        ,  ... 

Covers.  been    applied   as    a    trimming    to  the 

bottoms  of  drawers,  with  a  decided  novel 

and  pretty  effect.      All  covers  are  designed  to  wear  with  the 

pouched  blouse,  and  while  this  style  continues  there  will  not  be 

much  to  change  in  the  cover's  shape. 


Many  of  the  skirts  show  the  new  blind  embroidery.  Some 
of  the  patterns  are  very  beautiful,  and  make  up  into  hand- 
some garments.      These  embroideries  will  have  a  great  run  for 

„.,    .  the  present,  though  there  is  some  complaint 

Blind  u  ,    •  ,  .  ,.  •  ,      , 

Embroidery.  about    their    washing    qualities,    and    the 

stitches  on  some  qualities  are  said  to  be  so 

long  that  they  catch  on  the  fastening  of  the  boot.      There  is, 

however,  no  doubt  about  their  popularity,  and  manufacturers 

are  repeating  their  orders. 

•        *        • 

Lace  ruffles  and  frills  look  very  pretty  when  displayed  in 
the  stores,  but  add  woefully  to  the  wash  bills,  as  they  are  so 


hard  to  iron,  and   have  the  added   disadvantage  of  tearing 

,  after  a  few  washings,  hence  there  is  a  de- 

Laces  ana  ten  ^    i •     • 

Embroideries.  mand  for  fiat  trimmings,  and  this  is  where 
embroidery  is  rivaling  lace.  Laces,  however, 
have  not  by  any  means  gone  out  of  popular  favor,  but  their 
use  is  more  restricted  to  such  places  as  neck  and  sleeves.  Lace 
and  embroidery  motifs  and  medallions  are  introduced  on  many 
of  the  new  covers,  gowns  and  skirts  in  much  the  same  fashion 
as  they  are  used  on  the  shirt  waists.  The  use  of  these 
medallions,  etc.,  forms  one  of  the  great  novelties  of  the  trade. 
Heavy  cotton  goods,  in  canvas  and  basket  weaves,  and  in 
mercerised  goods,  are  being  made  up  into  blouses  for  Fall 
wear,  and  have  proved  so  popular  that  it  is  predicted  they 
will  be  worn  right  through  the  cold  weather. 

-j;-  «  * 

Pic|ues  with  fleece  back  are  also  shown,  but  are  not  taking 
so  well  as  the  other  lines. 

•       *        * 

Mercerized  embroideries  are  promised  in  the  near  future. 


White  Goods  Quiet  in  New  York. 

While  in  this  favored  Dominion  of  ours  trade  for  the 
ensuing  season  in  whitewear  is  progressing  favorably  and 
manufacturers  are  confidently  expecting  a  great  season,  busi- 
ness in  New  York  seems  rather  flat  and  the  orders  in  many 
lines  have  not  been  up  to  expectations.  The  demand  there  is 
more  for  plain  colors  than  for  either  printed  or  varied  colors 
in  woven-patterned  fabrics. 

Though  the  general  condition  of  the  market  is  quite  favor- 
able from  the  seller's  point  of  view,  there  are  some  complaints 
that  printed  batistes,  organdies  and  sheer  goods  have  not  sold 
as  well  as  was  expected,  and  some  dealers  are  making  conces- 
sions to  clear  their  goods.  In  every  other  direction  the  market 
is  firm,  especially  in  high  and  medium  grades  of  white  goods. 

Low-grade  staples  are  quiet  throughout,  but  not  quotably 
changed  in  price. 

Fancy  white  weaves  in  jacquards  and  corded  effects  are 
well  sold  ahead  and  very  firm.  There  has  been  some  falling  oflf 
in  the  demand  for  leno  weaves. 

India  linons  are  well  sold  also,  with  medium  and  fine 
grades  difficult  to  buy  for  near  deliveries. 


PRODUCTS  OF  THE  WEST  INDIES. 

A\'ERY  progressive  commercial  spirit  characterizes  the 
business  men  of  the  West  Indies  and  there  seems  to  be  a 
strong  desire  on  the  part  of  the  inhabitants  of  the  British 
West-Indian  Islands  to  strengthen  their  connection  with  the 
other  British  possessions  in  various  parts  of  the  world. 
Especially  tovvards Canada  have  their  eyes  been  turned,  where 
they  hope  to  build  up  a  profitable  trade. 

As  a  sample  of  their  aggressiveness,  the  fact   that   they 
took  the  trouble  to  prepare  a  large  exhibit  of  products  and 
have   them   shown   at    the   Toronto   Exhibition   this   Fall    is 
worthy  of  all  commendation.     Planters  provided  the  samples       m 
and  The   Pickford  and    Black    Steamship   Compar.\'   brought       ^ 
them  to  Canada  and  took  charge  of  the  exhibit  at  Toronto. 

A  large  portion  of  the  floor  space  of  the  annex  to  the  main 
building  was  covered  with  the  West-Indian  products.  These 
were  very  tastefully  arranged,  the  main  outlines  being  in  the 
shape  of  pyramids.  The  shining  array  of  bottles,  containing 
liquid  products,  and  the  luxuriant  tropical  vegetables  and 
fruits  were  an  eye-opener  to  many  who  passed  through  the 
building.  Few  had  ever  dreamed  that  such  a  wealth  and  such 
a  variety  of  articles  were  produced  in  the  Islands.  Many 
questions  were  fired  at  Charles  D.  Pickford,  who  had  charge 
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of  the  exhibit,  about  all  imaginable  points,  and  infjuirers 
found  in  him  a  courteous  guide. 

The  exhibit  was  apportioned  as  follows  among  the 
different  Islands : 

Jamaica.— Pickles,  kola,  jams,  rum,  ginger  wine,  orange 
wine,  pimento  dram,  bay  rum,  peppermint,  cinnamon,  arrow- 
root, cassava,  nutmegs,  mace,  coffee,  ginger,  banana  meal, 
cocoa,  honey,  beeswax,  pimento,  sugar,  walking  sticks,  fancy 
work,  photos.  Jippi-Jappa  hats  (these  are  a  good  imitation  of 
Panama  and  cost  very  much  less.  A  good  business  could  be 
worked  up  in  them). 

Demerara. — Rum,  sugar,  nutmegs,  cocoa,  sugar  canes, 
growing  cocoanuts,  growing  coffee,  Tonka  beans,  wood 
fibres,  Balata  gum,  nuts,  woods,  molasses,  diamonds, 
minerals  and  chocolate. 

Trinidad. — Cocoa,  asphalt,  sugar,  rum,  nutmegs,  bitters, 
falernum,  cocoanut  oil,  jams,  pickles.  Copra  molasses. 

Tobago. — Sponges,  fossils,  rum,  sugar,  cocoa,  nutmegs, 
arrowroot,  cassava  and  nuts. 

Grenada. — Nutmegs,  coffee,  cocoa,  cinnamon,  pimento 
and  ginger. 

St.  Vincent. — Arrowroot,  coffee,  ginger,  cocoa,  baskets, 
volcanic  ejecta  and  dust,  photo  of  volcano,  before  and  after 
eruption  ;  tobacco  and  cigars. 

Barbado.s. — Sugar,  rum,  arrowroot,  cassava,  falernum, 
molasses,  jams,  infusorial  earth. 

St.  Lucia. — Natural  woods,  rum,  sugar,  spices,  cotton, 
honey  and  beeswax. 

Dominica.— Spices  of  all  kinds,  vanilla,  essential  oils  of 
lemon,  lime,  orange,  etc.;  oranges,  citrons,  limes,  lemons,  pine- 
apples, jams,  rum,  sugar,  coffee,  cocoa,  etc. 

St.  Kitts. — Sugar,  rum,  molasses,  preserved  fruits,  etc. 


READY  FOR  SORTING. 

The  stock  of  The  W.  R.  Brock  Co.,  Limited,  Montreal,  is 
now  complete  for  the  sorting  trade,  especially  so  in  the  staple 
departn\ent,  where  one  sees  beautiful  comforters  for  the  coming 
Winter  season  ;  also  finds  soft,  woolly  blankets,  which  remind 
one  that,  while  coal  is  an  expensive  luxury,  wool  blankets  are 
within  the  reach  of  all,  especially  so  if  bought  from  this  enter- 
prising firm.  Their  stock  of  cottons,  flannelettes,  ginghams, 
tickings  and  shirtings  is  Al  and  second  to  none  in  the  trade. 
They  are  also  showing  a  swell  range  of  carriage  rugs  in 
various  patterns  suitable  for  the  Fall  season.  A  visit  to  this 
firm's  warehouse,  where  one  is  met  by  an  obliging  staff,  will 
convince  the  closest  buyer  that  they  are  in  it  in  quality,  range 
and  price  with  any  house  in  the  Dominion. 


A    RESOLUTION    OF    SYMPATHY. 

At  the  meeting  of  the  Montreal  Wholesale  Dry  Goods 
Association,  on  September  3,  the  first  meeting  held  after  the 
death  of  Mr.  James  Slessor,  which  was  reported  in  the  Sep- 
tember issue  ot  The  Dry  Goods  Review,  the  following  reso- 
lution was  adopted  unanimously: 
|v  That  the  Montreal  Wholesale  Dry  Goods  Association  hereby  records 

its  deep  sense  of  the  loss  it  has  sustained  in  the  death  of  Mr.  James 
Slessor,  who  was  an  active  member  of  this  Association  since  its  organiza- 
tion, and  its  president  in  1891. 

That  Mr.  Slessor,  by  a  long  and  upright  life,  and  by  a  kindly  con- 
sideratio.i  for  others,  won  and  held  the  respect  and  esteem  ot  all  those 
with  whom  he  came  in  contact,  while  his  geniality  and  good  fellowship 
secured  to  him  a  host  of  warm  personal  friends,  who  will  long  be  sensible 
of  the  loss  suffered  in  his  death. 

That  this  Association  tenders  to  the  family  of  the  deceased  its 
deepest  and  most  heartfelt  sympathy  in  their  great  sorrow,  and  hopes 
that  the  high  esteem  in  which  Mr.  Slessor  was  held  will  be,  to  some 
extent  at  least,  a  source  of  consolation  to  them. 


THE   TARIFF  ON  COTTONS. 

HON.    MR.    TARTE'S   INVESTIGATIONS. 

HON.  J.  ISRAEL  TARTE,  Minister  of  Public  Works,  in  his 
personal  examination  into  the  condition  of  Canada's 
industries,  as  affected  by  the  tariff,  visited  the  mills  of 
The  Dominion  Cotton  Co.  at  Hochelaga,  Que.,  on  September 
12.  A.  B.  Mole,  general  manager;  R.  R.  Stevenson,  of  Steven- 
son, Blackader  &  Co.,  and  Mr.  Taylor,  the  superintendent  of 
the  works,  received  the  Minister,  and,  accompanied  by  Hon. 
F.  J.  Forget,  vice-president  of  the  company,  he  was  shown 
over  the  plant,  asking  many  questions  and  receiving  informa- 
tion as  to  The  Dominion  Cotton  Co.  in  particular  and  the 
Canadian  cotton  industry  in  general.  Mr.  Tarte's  chief  aim 
was  to  find  out  what  amount  of  protection  Canadian  mills 
should  be  given  under  the  tariff"  in  order  that  all  the  cotton 
consumed  in  Canada  should  be  manufactured  by  Canadian 
mills.  He  will  pay  a  visit  to  the  company's  mills  at  Magog 
shortly. 

He  was  told  during  his  visit  to  the  mills  at  Hochelaga 
that  the  Dominion  Cotton  Co.  employed  3,000  hands  in  its 
mills  at  Hochelaga  and  Magog.  Many  more  could  find 
employment,  and  at  better  wages  than  can  now  be  paid,  Mr. 
Tarte  concluded,  if  the  50  per  cent,  of  the  cotton  supplied  by 
Great  Britain  were  manufactured  by  Canadian  mills.  He  was 
thoroughly  convinced  that  the  industry  needed  more  protec- 
tion, particularly  in  the  case  of  printed  cotton. 

The  United  States,  said  Mr.  Tarte,  had  been  able  to  secure 
their  complete  home  cotton  trade  by  a  protective  tariff  of 
from  45  to  75  per  cent.,  and  the  industry  in  Canada  should 
receive  more  than  the  35  per  cent,  which  now  prevails. 

In  this  connection,  Robt.  R.  Stevenson,  of  Stevenson, 
Blackader  &  Co.,  the  agents  for  The  Montreal  Cotton  Co., 
has  given  us  some  interesting  facts  concerning  the  cotton 
manufacturing  industry  in  Canada.  Mr.  Stevenson  is  well 
known  as  an  authority  on  this  subject,  and  also  as  an 
earnest  advocate  of  a  higher  protective  tariff  on  cottons. 

Mr.  Stevenson  said  that,  although  the  white  cottons  were 
the  most  affected  by  the  preferential  tariff,  competition  coming 
from  such  huge  manufacturing  centres  as  Manchester,  in  Eng- 
land, under  such  conditions  that  goods  could  be  sent  from 
England  to  Montreal  or  Toronto  at  almost  the  same  freight 
rate  as  it  costs  to  send  goods  from  Hochelaga  to  London, 
Ont.,  still  the  prints  also  suffered  greatly  from  American  com- 
petition, as  Canada  was  made  a  dumping  ground  for  job  lots 
which  were  out  of  style  in  the  United  States.  vSometimes  such 
goods  were  sold  on  this  market  at  as  much  as  50  per  cent, 
below  the  cost  price. 

Mr.  Stevenson  states  that  The  Dominion  Cotton  Mills  Co. 
lost  $312,000  last  year,  and  The  Merchants  Cotton  Co. 
$100,000.  Both  companies  have  been  managed  economically, 
but  with  a  tariff  of  16%  per  cent,  against  them  and  in  favor 
of  British  mills,  it  was  impossible  to  declare  a  dividend.  "  I 
am  told  on  good  authority,"  he  added,  "that  had  the  Govern- 
ment given  a  preference  of  5  instead  of  33  per  cent.  England 
would  have  been  as  well  satisfied,  and  we  would  be  equally  as 
well  treated  by  her  as  we  are  to-day." 

One  Canadian  mill,  at  Valleyfield,  managed  to  pay  a  divi- 
dend of  9  per  cent.,  as  it  manufactured  nothing  but  a  pattern- 
less  article,  which  is  the  same  from  one  year  to  another, 
unaffected  by  any  change  in  fashion,  and  most  of  the  goods 
are  dyed  merchandise,  which  are  protected  by  a  duty  of  23% 
per  cent.  But  in  every  manufacturing  centre  of  any  impor- 
tance, from  Halifax  to  Kingston,  white  cottons  are  manu- 
fatured ;  and  all  such  mills,  when  called  upon  to  compete  with 
a  preferential  tariff  of  16%  per  cent.,  must,  it  is  alleged,  lose 
money. 


12 


THE  DRY   GOODS  REVIEW 


Department  Stores  in  Great  Britain  and  the  United  States. 


A    COMPARISON. 


A  GREAT  deal  is  being  written  and  said  these  days 
about  tlie  respective  business  methods  obtaining  on 
this  and  the  other  side  of  the  Atlantic.  In  a  recent 
issue  of  The  Glasgow  Herald  appeared  an  article  on 
British  and  United  States  department  store 
methods.  And  as  there  is  much  in  the  article  that  will  doubt- 
less prove  interesting  to  the  readers  of  The  Dry  Goods  Review 
we  take  the  liberty  of  reproducing  it.  The  writer  referred  to 
says : 

Being  the  husband  of  an  American  wife,  it  is  my  duty, 
when  in  my  London  suburban  home,  to  listen,  about  twice  a 
week,  to  little  disquisitions  on  the  slowness  of  English  shop- 
keepers. What  always  strikes  an  American  woman  as  curious 
is  that  she  cannot  walk  into  a  big  drapery  establishment  in 
London  with  the  intention  of  looking  around  without  some- 
body coming  up  and  wan);ing  to  know  her  desires  in  the 
purchasing  line.  In  America  a  woman  goes  into  a  shop, 
saunters  aroimd,  comes  out  again  without  buying,  and 
though  there  be  a  hundred  salespeople  nobody  offers  to  sell 
her  anything. 

What  irritates  an  American  woman  when  shopping  in 
England  is  to  be  kept  waiting  while  all  the  packages  unfolded 
for  the  preceding  customer  are  rewrapped,  tied,  and  put  on 
their  respective  shelves ;  that  is  if  she  is  looking  at  silk,  and 
does  not  fanc}'  the  first  or  second  sample  shown  her,  she  must 
wait  till  the  shop  girl  has  put  away  the  first  two  samples 
before  bringing  out  more;  that  when  a  shop  has  not  the 
article  the  American  woman  wants  the  shop  girl  persists  in 
shownng  her  things  she  does  not  want,  and  not  infrequently 
shows  testiness  if  the  visitor  walks  out  without  buying  any- 
thing. In  America  the  shop  girl  says  she  has  not  got  the 
thing,  and  the  matter  ends. 

SCPERLATIVE    UP-T0-I)AT?:NESS. 

America  is  the  home  of  great  department  stores,  or  drv 
goods  St  ores  as  they  are  called,  and  the  management  of  them 
is  something  of  a  science.  The  first  was  created  in  Phila- 
delphia in  1S7G.  In  that  year  an  Exhibition  was  held,  and  all 
sorts  of  articles  were  sold.  It  struck  a  young  man  that  a  shop 
run  on  the  same  lines  might  be  profitable.  He  tried  it,  and  that 
was  the  start  of  the  great  department  stores  of  John  Wana- 
maker,  of  Philadelphia  and  New  York. 

Fortunes  of  millions  have  been  made  out  of  those  stores. 
But  there  came  rivals,  and  to-day,  in  the  slang  of  the  Ameri- 
cans, "  Wanamaker's  is  something  of  a  back  number."  There 
is  the  great  firm  of  Siegel-Cooper  Company,  which  is  "slap- 
bang  up-to-date,"  In  Chicago  is  the  colossal  business  of 
Marshall  Field.  There  are  others,  prepared  to  sell  you  any- 
thing from  a  rhinoceros  to  a  ribbon, 

I  spent  several  days  investigating  the  methods  of  work  at 
the  two  most  representative  stores,  Wanamaker's,  which  holds 
the  better-class  business,  and  Siegel-Cooper's,  which  may  be 
said  to  cater  for  the  million.  In  regard  to  prices,  they  were 
just  about  a-third  dearer  than  in  England,  and  although  there 
was  more  catering  to  the  fancy  of  the  moment,  more  dainti- 
ness in  design,  more  endeavor  to  make  all  articles  smart,  neat, 
and  inviting,  the  quality  was  generally  below  the  British 
standard. 


THE   AMERICAN   SHOPGIRL. 

There  seems  to  be  little  to  choose  between  the  shopmen  of 
New  York  and  London.  The  American  shopgirl,  however, 
is  far  ahead  of  her  English  cousin.  She  is  not  so  ladylike  and 
polite.  But  she  is  a  bundle  of  intelligent  vivacity.  She  is 
neither  anaemic  nor  languid.  She  treats  customers  with  a 
familiarity  that  would  be  met  with  a  rebuke  in  an  English 
shop.  But  she  means  no  impertinence  or  cheekiness.  \'ou 
want  to  buy,  she  wants  to  sell,  and  you  are  equal. 

There  are  3,500  employes  at  Wanamaker's  place  in  Broad- 
way. In  Summer  the  hours  are  from  8  a.m.  till  5  p.m.,  with  a 
half-holiday  on  Saturday;  in  Winter  the  hours  are  from  8  a.m. 
to  6  p.m.,  without  half-holiday  at  all.  The  lowest  wage  for  a 
girl  at  the  notions  counter — needles,  hairpins,  studs,  odds  and 
ends — is  28s.  a  week.  A  good  saleswoman  of  experience  will 
get  £3.  The  men,  the  counter  jumpers,  average  50s.  or  £3  a 
week.  This  is  above  the  English  standard,  but,  after  working 
out  calculations  based  on  the  increased  cost  of  living,  I  am 
convinced  that  the  American  shopworker  is,  in  the  end,  no 
better  off  financialh'  than  the  English. 

Where  the  American  is  better  off  is  that  he  and  she  have 
more  wholesome  food  and  plenty  of  it.  The  compeer  of  the 
girl  whom  you  will  see  in  a  London  A. B.C.  place  making  a 
lunch  of  a  cup  of  tea  and  a  piece  of  cake  for  4d.,  you  will  see 
in  one  of  Child's  many  restaurants  in  New  York  having  a 
"  quick  lunch"  of  melon,  soup,  roast  beef  and  an  ice  cream 
for  2s. 

When  a  schoolgirl  goes  into  a  New  York  department  store 
she  has  not  to  blunder  her  way  into  a  knowledge  of  her  duties. 
She  can  soon  fit  herself  to  her  work,  for  she  has  the  faculty  of 
the  French  girl  in  adaptability.  Newcomers  go  to  the 
department  school.  There  experienced  hands  show  them 
how  to  make  out  bills;  give  them  hints  how  to  talk  to  a 
customer;  how,  in  an  agreeable  way,  to  call  attention  to  the 
special  advantages  of  an  article,  how,  in  a  word,  to  make 
selling  an  art. 

THE   ART  OF   SELLING. 

Though  there  are  50  businesses  carried  on  beneath  one 
roof  at  Wanamaker's,  and  all  under  one  supreme  control,  each 
department  is  managed  separately  by  a  man  called  the  buyer. 
He  is  in  command.  He  decides  what  shall  be  bought,  at  what 
price  it  shall  be  sold,  what  is  the  proper  time  to  make  big 
reductions  to  clear  off  stock.  A  certain  proportion  of  the  rent, 
of  the  lighting  and  heating  expenses,  and  up-keep  is  debited  to 
his  department,  and  he  must  make  his  department  profitable, 
as  though  it  were  a  private  business  on  the  other  side  of 
Broadwaj'. 

There  is  a  special  department  of  contingent  girls,  number- 
ing about  60.  They  are  the  brightest,  keenest,  cutest  girls  in 
the  place.  They  are  prepared  to  sell  anything  from  window- 
soiled  gloves  to  grand  pianos. 

The  business  in  various  departments  fluctuates.  Let  a  hot 
wave  strike  New  York,  and  ladies  pant  for  muslin  gowns.  Let 
there  be  damp  and  wretched  weather  and  there  is  a  demand 
for  mackintoshes.  The  managers  of  American  department 
stores  calculate  that  for  some  reason  or  another,  often  unex- 
plainable,  there  is  a  rush  of  some  sort  each  day  in  one  par- 
ticular department.    Instead,  however,  of  keeping  a  big  staff 
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For  October  Sorting. 

Lines  now  in  stock  that  you  want. 


Very  Handsome  Blousings. 

Fancy  Velvet  Blousings. 
Russian  Zibeline  Blousings. 
French  Opera  Flannel  Blousings. 
Silk=Embroidered  French  Cashmere  Blousings. 

A  RANGE  OF  COTTON  WAISTINGS,  IMPORTED  GOODS,  TO  RETAIL  AT  20cts. 


Black  Silk  Velvets,     Colored  Silk  Velvets. 
Panne  Velvets,    Wide  Wale  Velvets,    Velveteens. 


THE    NEWEST   AND   BEST   IN    LADIES'   BOX    CLOTHS. 


Sergfes,    Zibelines,      Homespuns,     Friezes. 


Taffetta  Silks,  Tamolines,  Satins. 


JUST    RECEIVED    ANOTHER    SHIPMENT    OF 

IMO     SI 


Tams,    Toques,    Gloves,    Hosiery,    Infantees,     Boottees, 
Underwear  for  Men,   Women  and  Children. 


Wrapperettes,    Skirtings,    Flannelettes. 


Received  This  Week-Over  40  New  Designs  in  Art  Draperies. 


Brophy,  Cains  &  Co.,  Montreal. 
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to  deal  with  the  rush  iti  one  departiucnt,  whenever  it  conies, 
while  another  department  is  coniparativelv  slack,  the  idea  is 
to  keep  a  ininiiniiin  stalV,  and  to  use  the  contingent  girls  wher- 
ever the  rush  happens  to  be. 

One  girl  I  talked  to  was  selling  pictures.  The  previous  day 
she  sold  washable  ties.  The  day  before  that  she  was  at  the 
magazine  stall.  The  day  before  that  in  the  underwear  depart- 
ment. E.\perience  has  taught  Wanamaker  that  his  stafi"  of 
60  expert  contingent  girls,  who  can  be  called  upon  at  any 
moment,  is  the  best  plan  to  avoid  customers  being  kept  wait- 
ing. The  cost  of  the  contingent  girls  is  divided  between  the 
various  departments. 

BIVING   AND   PAYING. 

The  arrangement  of  buying  and  paying  is  different  from 
the  English  plan.  Say  a  lady  buys  four  yards  of  silk.  A  man 
measures  it,  cuts  it,  makes  out  a  bill,  receives  the  money.  At 
a  desk  sits  a  girl.  That  girl  sees  that  the  length  is  as  stated 
on  the  bill.  She  wraps  the  money  in  the  bill,  sticks  them  both 
into  a  pneumatic  carrier,  and  fires  the  carrier  down  a  tube. 
There  are  dozens  of  these  tubes  all  over  the  building,  but  they 
all  empty  into  one  fair-sized  room  in  the  basement.  It  is  not 
unlike  a  telephone  connecting  room.  Before  every  seven  or 
eight  pneumatic  instruments  sits  a  girl,  and  she  receives  the 
carriers  as  they  come  thumping  upon  the  counter.  She  opens 
the  carrier,  tears  the  duplicate  check  number  from  the  bottom 
of  the  bill  and  files  it;  wraps  the  change  in  the  bill,  replaces 
them  in  the  carrier,  and  fires  the  carrier  back  through  the 
tube.  Aleanwhile  the  man  who  has  sold  the  silk  is  attending 
to  another  customer,  and  the  girl  at  the  desk  is  wrapping  the 
silk  in  a  parcel.    Thus  there  is  a  minimum  of  delay. 

When  I  was  in  the  pneumatic  receiver-room  there  often 
came  down  a  bill  with  no  money  at  all.  This  would  be  in 
regard  to  goods  bought  by  someone  who  said  she  had  an 
account  with  Wanarnaker's.  The  girl  threw  the  bill  on  a  long 
table  behind  her,  where  were  rows  of  ledgers.  A  dark,  sallow 
man  was  patrolling  this  table,  lifting  the  bills,  glancing  at 
them,  muttering  "all  right"  and  throwing  them  back.  He 
knew  the  names  of  those  who  had  accounts;  if  there  was  a 
doubtful  name  he  had  the  books  to  refer  to.  But,  though  he 
looked  at  a  hundred  bills  during  the  quarter  of  an  hour  I  was 
there  he  never  once  referred  to  a  ledger.  The  girl  tore  off  the 
duplicate,  stamped  the  bill  and  sent  it  back. 

Suppose  a  lady  has  a  number  of  purchases  to  make  in 
various  departments,  and  does  not  wish  to  pay  a  lot  of  small 
bills  or  carry  parcels  about  with  her,  she  states  at  the  first 
counter  where  she  buys  that  she  intends  to  visit  other  depart- 
ments. She  is  supplied  with  a  little  numbered  coupon  book, 
red-leaved,  such  as  you  receive  from  tourist  agencies.  At  each 
counter  her  purchases  are  written  on  a  coupon,  which  is  torn 
out,  and  the  amount  is  written  on  the  back  ot  the  book ;  so 
that  she  herself  keeps  a  check.  This  is  done  at  every  counter. 
At  the  end  of  her  tour  she  goes  by  the  elevator  to  the  ground 
floor,  and  there  finds  all  neatly  wrapped  up  ready  for  her  to 
take  away  when  she  has  paid.  Great  haste  is  made  in  packing 
goods  accompanied  by  a  red  slip,  for  that  means  the  purchaser 
may  be  coming  at  any  moment.  If  a  purchaser  declares,  how- 
ever, she  does  not  intend  to  carry  the  things,  but  will  pay  on 
delivery,  she  is  given  a  book  with  green  coupons,  and  these 
are  a  signal  to  the  packer  that  there  is  no  immediate  hurry. 

The  C.O.D.  plan  (collect  on  delivery)  is  much  more  in 
vogue  in  America  than  in  England.  This  is  particularly  so  in 
departments  for  ladies'  wear. 

CUSTOMER   RULES  SHOPKEEPER. 

An  American  woman,  remember,  stands  no  nonsense  from 
a  shopkeeper.  She  is  not  going  to  be  bamboozled  into  having 
what  she  does  not  want,  and  when  she  has  ordered  a  thing 
she  is  not  going  to  have  it  if,  on  second  thought,  she  does  not 
fancy  it.  So,  when  the  messenger  turns  up  with  a  parcel- 
never  leaving  it  without  being  paid,  and  taking  it  away  again 


if  prt)per  change  cannot  be  procured— there  is  a  frequent  delay 
while  the  lady  tries  on.  Even  when  that  is  satisfactory,  and 
the  money  paid,  the  lady  may  change  her  mind.  This  has  led 
to  an  enormous  transfer  business — people  getting  tired  of 
what  they  have  bought,  bringing  things  back  and  wanting 
something  else,  or  even  their  money  returned.  The  American 
woman  being  more  variable  in  her  moods  than  her  English 
cousin  is  inclined  to  be  hoity-toity,  and  if  the  manager  of  a 
store  does  not  let  her  do  as  she  likes— well,  there  are  other 
stores  in  New  York.  So,  rather  than  lose  a  customer  by 
refusing  to  take  back  something  purchased  a  fortnight  before, 
he  smilingly  lets  her  have  her  own  waj-. 

Knowing  her  power,  the  American  woman  goes  through 
the  stores  its  mistress.  She  has  to  be  conciliated.  Managers 
know  there  is  nothing  to  be  gained  by  trying  to  force  a  sale  ; 
that,  done  injudiciously,  will  put  her  in  an  ungracious  temper, 
and  she  will  buy  nothing.  Let  her  roam  at  her  free  will,  and 
it  is  a  poorly-arranged  store  that  does  not  display  many  a 
thing  which  she  is  likely  to  be  envious  to  possess. 

The  New  York  woman  has  just  as  great  a  craze  for  spend- 
ing dollars  as  her  husband  has  for  making  them.  If  she  has 
no  dollars,  that  doesn't  deprive  her  of  thepleasure  of  shopping. 
She  will  walk  into  a  big  store,  look  over  a  dozen  gowns,  and 
try  several  on  before  deciding.  Then  she  will  get  a  C.O.D. 
card,  and,  visiting  other  departments,  will  buy  a  hat,  rich 
underwear  and  a  parasol.  She  will  give  a  fine  order.  When 
the  goods  are  delivered  at  the  address  she  mentioned  it  is  found 
there  is  no  such  person  as  Mrs.  Walker.  True,  she  has  put  the 
store  folk  to  a  lot  of  trouble.  Yet  think  of  the  morning  of 
womanly  shopping  delight  she  has  had  ! 

A    MAMMOTH    STORE. 

But  "the  greatest  store  on  earth,  sir,"  is  the  caravanserie 
of  Siegel-Cooper  Company  on  Sixth  avenue.  It  is  an  enormous 
place,  with  a  front  as  gay  as  the  Alhambra  in  Leicester  Square, 
and  the  noise  inside  is  that  of  the  Crystal  Palace  on  a  bank 
holiday  afternoon. 

Compared  with  it,  Wanamaker's  is  indeed  "  a  back  num- 
ber." On  the  lower  floor,  crowded  with  perspiring  women,  all 
fanning  themselves — there  is  a  "  help  yourself"  stack  of  fans 
at  the  door — is  a  fountain  and  in  the  middle  is  a  statue  of  a 
Liberty  goddess,  all  gilt.  "Y'es,  sir,  there  is  $18,000  worth  of 
gilt  leaf  on  that  statue,"  said  my  guide. 

That  guide  was  a  typical  young  American,  long  and  wiry, 
with  a  hatchet  face  and  eves  like  ferrets,  and  his  hair  was 
parted  in  the  middle.  The  management  did  well  in  selecting 
him  to  show  around  an  undemonstrative  Britisher  like  my- 
self. He  was  breezy,  talkative,  thought  there  was  no  other 
country  on  earth  besides  America,  and  said  so ;  was  certain 
there  was  no  store  on  earth  bigger'n  Siegel-Cooper's,  and'said 
that.  When  he  had  been  talking  to  me  for  two  hours,  and  we 
at  last  got  to  the  icesoda  counter,  where  200  white  flounced 
girls  were  drinking  chilled  concoctions,  from  lemon  phosphates 
to  ping-pong  punch,  I  said  to  him,  "That  is  the  17th  thing 
you  have  told  me  is  the  finest  in  the  world."  He  smiled  and 
said,  "  WeW.  sir,  we  talk  like  that  in  this  countr^^  But  I  guess 
it  is  the  finest  anyway !  " 

There  are  manyelevators  at  Siegel-Cooper's.  But  elevators 
are  a  little  out  of  date  at  this  biggest-in-the-world  dry  goods 
store.  From  floor  to  floor  there  are  wide  moving  staircases,  m 
You  step  on  to  a  little  platform  and  in  a  couple  of  yards, 
when  the  ascent  commences,  stairs  automatically  form,  and 
you  stand  there  till  you  are  landed  on  the  floor  above.  The 
moving  staircase  at  Earl's  Court  Exhibition  is  a  puny  toy  in 
comparison. 

TALL    ST.\.TISTICS 

"Now,  tell  me  something  wonderful — but  accurate."  I 
casually  observed  to  mj'  young  American. 

"  There  is  no  need  to  blow,  sir.  This  is  the  biggest  concern 
there  ever  was.    Why,  do  you  know-  that  nearly  125,000,000 
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feet  of  twine  is  needed  every  year  to  wrap  up  goods?  If 
all  the  wrapping  paper  were  spread  out  on  a  flat  surface  it 
would  cover  more  than  40,000,000  square  feet!  We  use  up 
400  gallons  of  ink  a  year  and  48,000  steel  pens.  Over  300,- 
000  sales  books  are  required  each  year,  and  in  our  grocery 
department  more  than  90,000  bags  are  used  a  week." 

He  talked  in  a  sharp,  staccato  fashion  for  nearly  three 
hours.  He  scintillated  statistics.  He  knew  that  150,000 
people  visited  the  story  daily  except  when  there  were  250,000. 
He  called  the  place  "a  temple  of  commerce"  and  "a  city  in 
itself"  He  directed  my  attention  to  the  searchlight  on  the 
tower  with  7,000,000  candle  power!  He  showed  me  the 
United  States  post  office  right  on  the  premises,  and  the  Siegel- 
Cooper  Bank  that  pays  4  per  cent.  He  showed  me  the  tele- 
graph and  telephone  stations  where  messages  "may  be  flashed 
to  all  parts  of  the  earth."' 

We  went  from  floor  to  floor,  and  every  part  was  clamor- 
ous with  buying  and  selling.  My  friend  assured  me  that  every 
throb,  every  pulsation  of  this  great  business  was  swiftly 
responsive  to  the  needs  of  the  season  and  the  personal  wants 
of  the  multitudes  of  shoppers! 

There  was  a  lot  of  tall  talk  like  this.  The  mention  of  mil- 
lions dropped  as  readily  from  his  tongue  as  perspiration  did 
from  his  forehead. 

And  yet,  behind  the  chatter  about  master  minds  and 
modern  wonders,  was  the  great  fact  that  here  was  a  throng 
of  many  thousands  of  people  shopping  on  an  August  after- 
noon, and  here  was  the  embodiment  of  an  up-to-date  American 
shop. 

UNIVERSAL    PROVIDING. 

Beside  a  wide,  constantly  moving  staircase  are  ten  pas- 
senger and  13  freight  elevators,  and  on  an  ordinary  day  they 
journey  95  miles.     There  are  over  1,000  miles  of  electric  wire. 


There  is  a  ladies'  waiting-room  fitted  up  in  liinpire  style.  For 
purchasers  of  men  and  women's  clothing  there  are  private 
fitting-rooms  in  abundance.  On  the  floor  where  the  furniture 
is  are  half  a  dozen  rooms,  carpeted  and  papered  ;  and  when  a 
young  couple,  for  instance,  fancy  a  suite,  the  suite  is  arranged 
in  a  room  so  that  they  may  get  an  idea  of  how  the  furniture 
will  look — much  more  attractive  than  when  it  is  standing 
higgledy-piggledy  among  a  mass  of  other  furniture.  The 
fourth  floor  is  devoted  to  groceries.  Here  are  crowds  to  buy 
meat  and  fish,  and  behind  the  salesmen  are  300  feet  of  double 
glass-faced  refrigerators.  In  a  corner  is  a  dairy,  and  butter  is 
made  while  you  wait.  At  several  places  men  give  lectures  on 
how  to  prepare  special  dishes. 

Every  floor  had  its  speciality.  On  one  is  a  wine  business. 
On  another  is  a  menagerie,  and  you  can  purchase  a  canary  or 
a  monkey.  Then  another  floor  is  devoted  to  mail  orders,  pre- 
paring and  despatching  goods  ordered  by  letter.  On  the  roof 
is  a  conservatory  and  photograph  gallery.  There  is  an  art 
gallery  with  scores  of  oil  painting  purchased,  according  to  my 
friend,  in  the  "Rue  de  Shamps!"  There  is  a  restaurant  like 
the  grillroom  at  the  Trocadero.  A  doctor  is  kept  on  the  pre- 
mises. 

There  are  72  departments.  In  the  busy  season  between 
5,000  and  6,000  persons  are  employed.  The  approximate 
value  of  the  stock  is  £400,000. 

Here,  indeed,  was  America  at  work  in  the  shopkeeping 
line.  The  goods  were  not  of  English  quality,  and  the  prices 
were  dear.  But  there  was  dash  and  enthusiasm ;  there  was 
that  large  optimism  which  makes  Americans  the  greatest  busi- 
ness plungers  in  the  world.  The  men  I  talked  with  and  who 
direct  these  concerns  by  no  means  impressed  me  with  superior 
business  qualities.  Their  secret  of  success  was  supreme  con- 
fidence that  they  each,  individually,  could  not  do  anything 
but  succeed. 


Knox,  Morgan  &  Co. 


Wholesale  Dry  Goods 


HAMILTON,  ONT. 


BIG  UNDERWEAR  SEASON 


f^ 


INDICATIONS  SHOW  that  this  season  will  see  the  greatest  output  of  Ladies', 
Men's  and  Children's  Underwear  ever  known  in  this  country. 

REPEAT  ORDERS  are  already  coming  in. 

WE  PREPARED  FOR  BIG  BUSINESS  by  repeating  best  numbers,  which 
are  now  in  stock,  and  all  orders  can  be  executed  promptly. 

WE  ADVISE  TRADE  to  anticipate  future  wants  and  order  now.     It  will  pay  to 
keep  stock  up. 

SPECIALS  IN  PLAIN  SAXONYS 

Ask  our  Letter  Order  Department  to  send  samples  of  lines  to  retail  at  8  and 
lOc.     In  shades,  pink,  red,  sky,  cream,  white.     Our  values  are  tempting. 


Hi 
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DRY  GOODS  TRADE 
IN  THE  WEST. 


A 

PROMISING 

OUTLOOK. 


J^  ^      news 


Winnipeg,   Miiii..    Si'plcinlicr   •i'i.    I'.tOi. 

Business  is  far  too  oood  to  bother  alioiit 
Sucli  was  llie  ureetini;  your  correspon- 
dent received  on  tlie  usual  niontlily  round  this 
inornino-.  Tliis  is  literally  true.  Sorii'iff  trade  is  ia  full 
swint"'  and  what  is  unusual  for  the  sorlinii  trade,  ]iea\  y 
orders  for  staples  are  beino-  recei\el.  In  all  staples  of 
Canadian  manufacture  thei'e  is  the  ijrealust  possible  diHi- 
culty  in  gettinij  delivery  of  orders,  owiao-  to  the  crowde  1 
stale  of  the  factories  and  the  difficulty  experienced  in  secur- 
ing skilled  labor.  Althoutih  many  easiern  manufacturers 
increased  their  capacity  of  frodiiclion  \  cry  materially  last 
year,  the  increase  has  luit  lieeu  nearly  sufficient  to  keep 
pace  with  the  ever-growing'  demand.  The  tratle  in  staples, 
in  the  West  alone,  has  been  ahead  oi'  all  i)revious  records. 
The  indications  are  especially  good  for  holiday  fancy  gooils. 
At  ])resent  the  buyers  of  the  various  houses  are  in  Kiirope 
makino-  j)urchases   for  the  Sprino-  trade. 

STOBART,  SONS  &  CO. 

This  house  has  always  made  a  spc  cially  of  grain  bags 
and  threshers'  outfits,  and  rejKirt  that  this  season  tiiey 
have  done  to  date  30  per  cent,  more  business  in  grain 
sacks  than  throughout  the  entire  season  last  year,  and  as 
threshing  will  be  continued  late  in  the  year,  the  demand  is 
still  as  active  as  ever.  This  house  report  an  exceptionally 
hea\y  trade  in    all   lines   of   staples    and    housi>furnishings. 

QAULT  BROTHERS. 

This  house  reiiort  an  entirely  satisfactory  Fall  trade  : 
in  fact,  they  were  practically  too  bu.sy  lo  tidk.  The  reduc- 
tion of  their  stock  of  staples  is  sufficient  e\  idence  of  the 
business  done,  and  already  they  aie  sellino-  on  the  third 
and  fourth  rejjeat  orders  in  many  lines.  They  also  leport  a 
hea^'y   trade   in    grain    sacks    and    thi-esli.:rs'    goods. 

THE  R.  J.  WHITLA  CO.,  LIMITED. 

Mr.  Campbell  and  Air.  Binns,  buycis  foi-  the  hou?e,  arc 
still  in  Europe.  Here,  also,  the  tale  is  the  same  :  Heavy 
sales,  rcjjeat  orders  and  as  much  business  of  all  kinds  as 
can  be  handled  with  any  degree  of  c>inifort.  This  ho\ise 
reuort  an  exceptionally  hea\y  trade  in  fancy  eiderilannel 
dressing  sacks,  wool  facinators,  scarves,  umbrellas,  shawls, 
knitted  skirts,  tarns,  hoods,  gloves  ami  mitts,  the  last  four 
being  all  of  Canadian  manufacture.  A  noM.'lty  that  is  very 
popular  is  the  double-ljreastetl  guernsey-knit  waistcoats,  in 
fancy  colors  and  patterns.  These  are  esj  ecially  designed 
for  wear  with  the  Eton  and  bolero  jackets.  They  have  the 
merit  of  being  at  once  stylish  and  very  comfortable.  Pre- 
j)arations  are  going  forward  for  the  holiday  trade,  and 
imJiiensc  quantities  of  fancy  handkerchiefs,  jieriumes,  and 
novelties  are  going  out. 

MILLINERY. 

September  is,  of  course,  the  month  of  millinery  o|)enings, 
both  wholesale  and  i-etail.  Winnipeg  had  only  one  whole- 
sale opening,  that  of  The  D.  McCall  Company,  Limited. 
Their  opening  this  season  was  the  first  Tuesday  in  Seiitem- 
ber  and  following  days.  The  stock  displayed  was  large  in 
both  ready-to-wear,  untrimmed  and  trimmed  goods,  and 
the  attenflance  was  the  largest  in  the  history  of  their  open- 
ing's. The  trade  was  of  the  most  salisfactory  character,  s  > 
much  so,  that  at  the  end  of  the  opening  their  parlor  for 
dress  hats  was  a  waste,  a  howling;  wilderness,  as  far  as  pat- 
terns   were   concerned.      Mr.    While,    manager   for   the    West, 


reports    sorting    tratle    as    starting    earlier    and    being    of    a 
better  class  than  last   year. 

RETAIL  OPENINGS. 

Nearly  all  the  leading  houses  have  held  their  o|)enings, 
and  each  and  all  report  a  successful  sale.  Indeed,  ti.e 
depleted  condition  of  the  tables  of  Paris  i)atterns  was  plain 
proof  of  the  truth  of   this  statement. 

There  lune  been  a  few  changes  in  tli(,'  ]>i'rsonnel  of  the 
stall  of  the  xarious  houses.  Miss  Rooers.  who  has  for 
years  presided  o\er  the  showrooms  of  The  Hudson's  Bay 
Company,  has,  for  her  special  assistant  this  season.  Miss 
Todd,  of  Glasgow,  Scotland,  who  has  had  some  years  of 
experience  in  the  best  houises  of  that  city.  The  Geo.  Craig 
Co.,  Limited,  ha\c  made  the  most  extcisive  change,  having 
remo\'ed  theii-  showrooms  from  the  rear  of  their  large  stoic 
to  the  secoiul  floor  of  the  same  building.  Mrs.  Styles,  who 
has  presided  over  their  showrooms  for  s')me  years,  has 
retired,  and  her  place  has  been  taken  by  Miss  Kitching,  who 
is  very  popular  in  Winnipeg,  from  her  connection  with 
Furner  &  Company's  establishment.  With  Miss  Kitchine 
is  Miss  Tedford,  who  is  takinu'  nu)re  immediate  charge  of 
the  construction  department.  Miss  Tedford  has  had  an 
extensive   New    York    training. 

FURNER  &  CO. 

This  has  always  been  a  purely  millinery  house.  During 
the  .past  Simimcr  Mr.  Furner  died,  and  the  business  was 
purchased  by  Miss  Menzies,  wlio  has  ni-inaged  it  for  many 
years.  Miss  Menzies  held  her  first  o)  enino'  imder  the  new 
conditions  and  i-eports  a  most  satisfactory  trade. 

E.  C.  H. 

THE  AFFABLE    MERCHANT. 

Proprietors  of  sho])s  lia\c  their  part  to  play  in  making 
trade  feel  at  home.  This  can  only  be  done  when  the  pro- 
l)rietor  knows  by  sio'ht  and  name  e\  ery  one  of  his  steady 
patrons.  He  cannot  alVord  to  shut  himself  up  in  an  office, 
like  a  bank  pi'esident,  and  be  exclusive.  He  should  be  on 
the  floor  as  much  as  possible  and  shoiild  take  a  personal 
interest  in  seeing  that  his  customers  are  served  well.  He 
shoulfl  make  it  his  business  to  be  the  best-known  man  in 
his  line,  and  to  ha\'e  exery  customer  feel  frienflly  towards 
him.  The  largest  furnishinc-ooods  business  in  the  United 
States  was  built  uji  by  a  man  who  was  the  soul  of  aftabil- 
ity  and  good  nature.  He  knew  everyone  of  anv  standinu' 
in  his  city  ;  he  belonged  to  the  clubs,  the  crack  regiment, 
and  many  societies.  He  built  up  his  trade  by  personally 
attendino  to  every  customer,  and  when  he  aave  \ip  acti\e 
business,  his  name  stood  for  all  that  first-class,  honorable 
dealing  stood  for.  Any  old-timer  will  tell  you.  if  y<ni  ask 
them  who  was  the  best  retail  sah'sman  in  New  York,  that 
Sam  Budd  was.  He  was  the  ideal  man  for  the  t  lace  he 
occupied.  He  knew  all  the  best  anen  in  town  and  he  knew 
just  what  they  wanted  and  how  to  serve  them. — The 
Haberdasher. 


RAPID  PROGRESS. 


Considerino  that  they  ha\e  been  in  business  but  a  few- 
months  the  success  of  The  Boas-Felscn  Co.,  Montreal,  has 
been  remarkable.  Their  ganuents  have  already  become  i 
well  known  in  the  principal  towns  in  the  country,  from 
coast  to  coast,  ami  to  judge  i)y  the  numerous  letters 
I'eceived  from  customers  complimeiitina'  the  firm  on  the 
quality  of  the  goods,  we  may  safely  predict  continued  suc- 
cess for  them.  They  show  exclusively  the  latest  styles 
from  the  New  York  market,  and  the  fit  and  finish  of  the 
garments  cannot  be  excelled  even  by  New  Y'ork  makers. 
Canadian  merchants  are  recognizino-  that  a  long-felt  want 
is  beine  filled  by  this  firm,  who  cater  to  the  \'ery  best 
trade,  and  repeat  orders  are  recei\'ed  from  dealers  in  all 
parts    of   Canada. 
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LISTER  &  CO.,  Limited    1 

Manningham  Mills,  BRADFORD.  g 


■WWVX^WX/VWWWWWW^ 


IMPROVED  Finish.     Black  and  Colors. 
For  Millinery  and  Dress  Purposes. 


Silk  Velvets 

Panne  and  Mirror  Velvets, 
Coronation  Velvets, 

Silk  Dress  Plush. 

As  the  demand  for  Silk  Velvets  is 
expected  to  be  large, 

EARLY  ORDERS  ARE  URGENT. 


tN 


A  ^aggestion 


al:)out  dead  stock.  There  are  always  some  goods  that 
will  not  sell.  They  may  be  off  color,  or  faded,  or  out 
of  style,  but  in  any  case  they  are  valueless.  This  can- 
not be  prevented,  but 

We  offer  a  remedy. 

We  will  clean  and  dye  this  kind  of  goods  so  thoroughly 
that  they  will  look  as  if  they  were  just  from  the  makers. 

Write  for  our  booklet. 

R.  PARKER  &  CO., 

Dyers  and  Finishers, 

Head  Office  and  Works :  787-791  Yonge  Street,  TORONTO,  ONT. 

MONTREAL    BRANCH  :    1958    Notre    Dame    Street. 
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THE  RETAIL   MERCHANTS'  ASSOCIATION 

Its    Objects    and    its    Officers. 


THE  Retail  Merchants'  Associatitni  of  Canada  was 
organized  at  a  convention  of  retail  mercliants 
held  in  Toronto  in  Ai)ril,  1897.  One  of  the  chief 
spirits  ia  the  movement  was  K.  M.  Trowern,  the 
present  general  secretary. 
Mr.  Trowern  was  one  of  the  leading  retail  jewellers  in 
Toronto  and  was  elected  secretary  of  the  Retail  Jewellers' 
Association  for  a  munlier  of  years.  While  attending  to  the 
tluties  of  secretary  for  the  Jewellers"  Association,  he  recog- 
nized that  the  one-line  association  had  only  a  very  limited 
influence  in  bringing  about  any  real  legislation  for  the  bene- 
fit of  the  trade  or  lor  the  retail  trade  gCiierally.  He  also 
recognized  that  the  members  of  any  single  line  of  trade 
being  sspread  so  far  aiuut  in  the  Dominion  and  Province 
made  it  more  difficult  to  obtain  united  action  on  any  trade 
subject,  and  tlie  work  connected  with  the  correspondence 
and  preparation  of  any  proposed  statutory  amendments 
was  more  than  any  business  n'lan  engageil  in  the  retail 
trade  could  afford  to  give  the  time  to,  and  that  this  work, 
like  all  other  work  worth  doing,  shoidd  be  done  by  some- 
one who  could  give  his  whole  time  and  attention  to  it,  and 
he  remunerated   accordingly. 

The  plan  njjon  which  the  Retail  M'achants'  Association 
of  Canada  is  constructed  takes  in  all  classes  of  retail  mer- 
chants. The  Dominion  is  divided  into  Provincial  associa- 
tions, and  the  Provinces  are  divided  into  counties.  In  each 
county  a  branch  is  estal)lished  and  five  chief  officers,  presi- 
dent, 1st  vice-president,  2nd  vice-president,  treasurer  and 
secretary,  are  elected  from  among  the  members,  and  they 
have  tlie  arrangement  of  the  affairs  of  the  Association  in 
tlieir    branch  or  countv. 


Q.  J.  St.  LEQER,  Toronto 

Central  Presiddnt 


Section.s  of  trade  are  then  fornu'd,  such  as  druggists, 
hardware,  dry  goods,  grocers,  l)ooksellers  and  stationers- 
jewellers,  merchant  tailors,  etc.  ;  out  of  each  se^ti^n  five 
officers   are   also   elected,   chairman,    1st   vice-chainnan,     2nd 


\ice-chairiuan,  treasurer  and  si'cretiirv.  Tlie  officers  of 
these  sections,  together  with  the  chief  olliceis  of  the  branch, 
form  the  general  e.\ecuti\e  board  for  the  county.  All  mat- 
ters pertaining  to  [jurely  trade  s-ubjects  are  discussed  in  the 
.-eetion   incetiiias,   and   all  matters  of  local  trade  interest  or 


REV.  A.  L.  GEEN.  Belleville.  Ont. 

First  Central  Vice-Presiilent 


changes  in  the  municiijal  or  legislative  Acts,  such  as  ped- 
dlers' licenses,  transient  traders,  trading  stamps,  etc.,  are 
referred  to  the  general  executive  board  of  the  city  or 
county.  The  membeis  of  all  general  executiv  e  boards  form 
the  central  executi\e  board,  which  meets  in  convention  once 
a  year,   or  as  often   as  is  deemed  adxisable. 

The    officers    of    the     central     executive    board    who    were 
elected  at   the  conxention   held   in   September  are  : 

Central  President — G.  J.  St.  Lager,  boot  and  shoe  merchant,  Toronto. 
Central  ist  Vice-President — A.  L.  Geen,  druggist,  Belleville. 
Central  2nd  Vice-President — B.  G.  Davis,  grocer.  Windsor. 
Central  Treasurer — W.  B.  Rogers,  furniture  dealer,  Toronto. 
Central  Secretary — E.  M.  Trowern,  Toronto. 

This  mode  of  organization  jjuts  every  city  and  town  in 
touch  with  each  othei'.  and  every  section  of  trade  also.  For 
instance,  if  a  tratle  diflicultv  occurs  in  the  city  of  Hamil 
ton.  the  secretary  of  that  branch  commuiiicates  with  tlie 
central  secretary  at  Toronto,  and  he  sulnnits  it  to  all  the 
section  secretaries  throughout  the  Dominion,  thi;s  givi.ig 
all  a  knowledge  of  what  is  being  done.  Through  this  manner  a 
of  organization  the  trading-stamp  scheme  was  stam|  ed  out 
and  a  great  deal  of  needed  legislation  for  the  retail  trade 
is  expected   to  be  intrdduted. 

The  following  are  some   of   the   aims   and   objects   of  the 
Association,  and  others  will  be  added  as  they  are  required  : 

1.  To  safeguard   the  interests  of  the  retail   merchants    of 
the  Dominion  ; 

2.  To   confine    to   the   legitimate   retailer   the  retail    trade 
of  the  cities,  towns  and  villages  ; 

3.  To  endeavor  to  secure  just   and  efjuitable  prices  on  all 
classes  of  merchandise  : 
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Established   1785. 


^^ADE    M/\^ 


BEE  HIVE 
Knitting  Wools 


MADE     BY. 


J.  &  J.  BALDWIN,  & 
PARTNERS,   Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Hakers  of 


REGISTERED 


All  Kinds  of  Knitting  Wools 

KNOWN  ALL  OVER  THE  CIVILIZED  WORLD. 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Merino  Fingering 
Soft  Knitting  Wool 


Vest  and  Silk  Vest  Wool 

Lady  Betty  Pyrenees 

Shetland  Fleecy 

Andalusian  Dresden 


All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering 


Mending 


Agent 


Especially  adapted  for  Hand  and  Machine  Knitting.         \ 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.     \     |^L||^Ocin     BgI  I 

Wholesale  Only.  *  Send  for  Samples.         )     Montreal  and  Toronto 


>»»»»»»>»»»»fH»f 


IPTJLL    STI^.A.:PS    -A-ITID    shoe    L-A.BEXiS 


SI3:iI?,T    .AIQID    TJDSriDEIi'VsrE.A-I^    L.A.BELS 


FOR     CLOAKS 


Low  Prices 


FOR     SKIRTS 


SUPPLIED  AT  SHORT  NOTICE. 

Artistic  Designs  Furnislieil. 

WRITE    FOR    SAMPLES    TO 


FOR 

SUITS 

Q 

uickest 

Deli 

very 

FOR 

FURS 

GERMAN  ARTISTIC  WEAVING  GO., 


Factories;  Crefeld,  Germany,  and  Pompton  Lakes,  N.J. 

274  &  276  CHURCH  ST..  NEW  YORK. 

Canadian  Office  :  TORONTOi  14  Melinda  St. 
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■1.  To  have  the  Transient  Traders'   Act  enfoneil  ; 

">.  To  liave  phu'eil  on  the  statute  I)ooks  niHkii\o-  it  a 
oriuiinal  olTence  to  advertise  ooods,  either  in  weight,  qual- 
ity, or  price  dilierent  to  what  they  are  ; 

_(>.  To  have  passed  a  K^oislative  Act  ]ire\(ntino-  the  false 
stampino-  of  ooods  ; 

7.   An  enforcement  of  the  Achdteration   Act; 

S.  That  there  be  i)roper  equalization  of  insurance  rates  : 

1).  To  have  taxation  properly  equalized  to  compel 
departmental  stores  and  other  comhin-vtions  to  pay  their 
share  of  taxation  : 

111.  To  have  reduced  the  fees  in  the  lower  courts  so  that 
accounts  may  be  collected  more  easily  : 

10.  To  secure  an  efiiciciit  Insolvent  Act  and  better  postal 
reoidations  ; 

12.  To  direct  the  retail  advertising-  iiatroiiage  towards 
those  papers  that  are  not  controlled  liy  departmental 
stores  or   trust   adx-ertiscments. 


A  SKETCH  OF  THE  OFFICERS. 

'I'lie  Ivetail  Merchants"  Association  of  Canada  is  fortun- 
ate ill  securiiiij'  as  ofhccrs  for  the  eiisinnri"  vear  business 
men  who  have  by  their  stea<ly  application  won  for  them- 
selves success  in  the  occupation  cliosen  by  them  as  their 
life's  piirstiit. 
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B.  G.  DAVIS,  Windsor,  Ont. 

Si'c-i)ml  t'eiitiiil  Vii-(-Pifsi(leiit 


G.  J.  St.  Leger,  Torontf),  is  the  new  central  president. 
Mr.  St.  l^eger  has  been  in  the  ^retail  boot  and  shoe  busi- 
ness for  over  30  years  and  his  integiity,  energy  and  per- 
severance has  done  muc'h  to  make  his  business  prosjjcr. 
Starting  in  a  small  ston^  at  the  corner  of  Queen  street  and 
Denison  avenue,  Toronto,  his  business  afterwards  extended 
to  Yoiiije  street.  For  a  number  of  years  he  had  two 
stores,  one  at  210  and  the  other  at  21  (i  Yongc  street. 
About  two  years  ago  Mr.  St.  Leger  o])encd  a  store  at  110 
Yonge  street,  a  little  later  another  at  !)2  Queen  street  west 
and  a  fourth  recently  at  his  old  stand,  the  corner  of 
(.^ueen  street  and  Denison  avenue.  Mr.  St.  Leger  is  known 
to  the  trade  of  Toronto  as  a  man  of  high  ideals  and  will 
do  much  to  keep  the  Association  in    the  way  of  duty. 

The  lirst  central  vice-president  of  the  Association  is  Tlev. 
A.  L.  Geen,  druggist  and  clergyman,  15c-]leville.  Ont.  Mr. 
Geen  is  a  successful  business  man,  has  immcious  friends, 
ami   for  a  long  time  lias  been  a  resident  of  Bellix  illc.      lie 


is   the  president  of   the 

Hell('\ille   branch    of  the     Association 

and    is   i)cculiar!y   littiv 

.   being  a  clergvinan,   for   the   duty   of 

doiiiL;-      missionary    wo 

k    for    the    Association    in    his     com- 

muni  tv. 

W.  B.  ROGERS,  Toronto 

Central  Treasurer 


V 


H.  (!.  Davis,  the  second  central  \  ice-president,  is  a 
retired  grocer  of  Windsor,  Ont.,  where  he  was  engaged  in 
the  grocery  business  for  years.  Mr.  Davis  has  always 
identified  himself     in     mo\ements     in     the     wav     of  forming 


E.  M.  TROWERN,  Toronto 

(_'ontral  St't-retary 


organizations  of  merchants  for  their  own  benefit  and  pro- 
t(H'ti(>n.  He  was  secretary  of  the  old  Windsor  Retail  Gro- 
cers' Association,  and  was  mainly  instrumental  in  inducing 
that     body     to    amalgamate     with     the     Ketail   Merchants' 
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Established    1873. 


Bromle^ST  Ruhi^er^  Wor/tSr-AsTfjuB^MS  Hanchestpr    £^o 


B.  Cohen 

have    opened    a    Canadian 
Branch  at 

32  Recollet  Street, 
Montreal, 


for  manufacturing  the  well  known 

"Premier"  Brand 

of  Waterproof  and   Rainproof  Garments.      The    brand    wh'ich  alwayS 

gives  satisfaction  to  the  buyer  and  the  seller. 

(A  well -selected  stock  of  Ladies'  and  Gentlemen's  and  Boys'  and  Girls'  Garments  always  on  hand.) 


Natural  Japanese 

Washing  Silks 


WE  MAKE  A  SPECIALITY  OF 


NATURAL  JAP.  WASHING  SILKS 

And  carry  a  large  stock  in  the  following  widths  :  20-in.,  23-in.,  27-in.,  32-in.,  36-in  and 
48-in.     Any  quality  and  width  can  be  dyed  any  shade  in  a  week. 

DYED  JAPS.  IN  ALL  SHADES 

In  21,  24,  28-in.      All  shades  in  two  qualities  of  Colored  Glace,  and  three   qualities  in 
Oriental  Satin.     Foreign  and  English  Merves  and  Engl  sh  Gro-Grains. 

Shade  cards  and  quality-patterns  for  the  above  sent  on  application. 


All  up-to-date  makes  of 


BLACK  AND  COLORED   SILKS 

Canadian  buyers  are  invited  to  give  us  a  call  while  in  London  and  inspect  our  latest  novelties. 


T.  RICKARD  £.  CO. 


DIRECT  &ILK 


IMPORTERS* 


20  Cheapside,  London,  Eng^land. 

OUR    SPECIALITY    tS    ALL    DESCRIPTIONS    OF    JAPANESE    SILKS. 
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Associalion     of     C«iu\ila.      Mr.    Da\  is    is    seciotaiy    of     the 
\\iiulsor  braiH-li  of  tlu'  Associaiioii. 

'riu>  ivntral  treasurer  of  the  Ketail  AlerL-luints'  Associa 
lion  is  \V.  B.  l{ooers,  chief  sharehohkr  and  managima 
(liroctor  of  ('has.  Koffers,  Son  &  Co.,  retail  furniture  nicr 
ehants.  Toronto,  one  of  the  largest  businesses  of  its  kiinl 
in  the  Dominion.  Mr.  Kogers  has  identified  himself  with 
the  lietail  Merchants'  Association  since  its  commencement. 
and  is.  besides,  a  member  of  the  Canadian  Manufacturers' 
Association,  the  Board  of  Trade,  and  other  cn-gani/ations. 
Mr.  Kogers  is  president  of  the  Toronto  braiuh  of  the 
Ketail  Merchants'  Association  and  is  poi^dar  with  all 
classes  of  citizens. 

Central  Secretary  E.  M.  Troweru  has  been  identified 
with  the  Association  ever  since  its  commencement  in  1897. 
Mv.  Troweru,  pre\ious  to  that  time  was  engaged  in  the 
jewelery  business  on  Yonge  Street,  Toronto,  and  was  Secre- 
tary of  the  Toronto  Retail  Jewellers'  Association.  Beeom- 
ilia  imbued  with  a  firm  conx  iction  that  there  were  immense 
possibilities  ahead  for  a  successful  combinatiou  of  liusiness 
men.  lie  oritjinated  the  idea  of  fonniua  a  Retail  Merchants' 
Association  and  was  the  first  secretary  of  the  jiarent  organ- 
i/atioii  in  Toronto.  The  duties  of  his  new  advocation  soon 
were  so  ureat  that  Mr.  Troweru  severed  his  connection  with 
all  other  Imsiness  and  devoted  himself  exclusively  to  the 
work  of  the  Association.  He  has  always  been  unanimously 
returned  as  secretary  of  the  Association  and  is  popular 
with  all  its  members,  by  whom  he  was  complimented  at  the 
i-ecent  convention  for  the  aid  he  has  rendered  them  by  hj« 
ad\  ice   and    labors. 


OUT   WITH    SPRING    SAMPLES. 

W.  E.  Williams  and  Thomas  Bilsbury,  representing 
Rylands  &  Sons,  Limited,  of  Manchester,  have  arrived  in 
Canada  with  Spring  samples.  The  Canadian  territory  will  be 
divided  this  year,  Mr.  Bilsbury  taking  the  road  west  of 
Toronto,  while  Mr.  Williams  devotes  himself  to  Eastern 
Canada. 

AN  OLD   BUSINESS    CHANGES   HANDS. 

J.  M.  Young,  of  St.  Marys,  one  of  the  most  progressive 
merchants  of  that  town,  has  purchased  the  stock,  fittings  and 
good-will  of  the  long-established  dry  goods  firm  of  Frank 
Cockshutt  &  Co.,  Brantford,  Ont. 

The  purchase  will  remove  from  the  list  of  Brantford's  busi- 
ness houses  one  of  the  oldest  and  best  known  in  that  part  of 
Ontario.  For  nearly  70  years  the  premises  at  the  corner  of 
Colborne  and  Market  streets  have  been  occupied  by  members 
of  the  Cockshutt  family,  and  the  change  can  hardly  but  be 
looked  upon  as  an  innovation  by  the  older  residents  of  the 
city  and  county,  who  for  more  than  half  a  century  have  come 
to  know  it  as  a  place  of  meeting  and  trading. 

The  firm  was  first  established  in  1832  by  James  Cock- 
shutt, grandfather  of  the  present  senior  member  of  Frank 
Cockshutt  &  Co.,  and  was  originally  a  branch  business,  the 
main  warehouse  and  headquarters  being  in  Toronto.  In  1840 
James  Cockshutt  sold  out  to  his  son,  the  late  Ignatius  Cock- 
shutt, the  premises  at  this  time  being  a  frame  building,  occu- 
pying the  corner  of  Market  and  Colborne  streets,  Brantford. 
After  conducting  the  business  as  owner  and  as  manager  for  a 
period  of  50  years,  Ignatius  Cockshutt  sold  out  the  dry  goods 
department  to  his  son  Frank  Cockshutt,  and  the  hardware 
and  grocery  departments  to  his  son  William  F.  Cockshutt. 
This  was  in  1882,  and  for  20  years  the  responsibility  and 
management  of  the  ever-increasing  business  of  Frank  Cock- 
shutt &  Co.  has  developed  upon  Frank  Cockshutt. 

Mr.  Cockshutt  has  reserved  the  store  and  office  at  the 
south  end  of  the  building  on  Market  street,  although  he  has 
disposed  of  the  ready-made  clothing  stock  that  has  been  on 
sale  there  since  this  department  was  opened. 


A  MANUFACTURER'S  VIEW  OF  THE  COTTON  TARIFF. 

In  his  address  at'the  annual  meeting  of  the  Montmorency 
Cotton  Co.,  on  September  27,  Col.  Fred  Henshaw,  the  presi- 
dent, spoke  as  follows  regarding  the  tariff  on  cottons: 

"The  tariff  (juestion  is  one  that  is  exciting  a  good  deal  of 
interest  at  the  present  moment,  as  a  united  effort  is  being 
made  by  the  manufacturers  generally  of  both  sides  of  politics 
to  obtain  a  greater  measure  of  protection. 

"Unquestionably  a  large  quantity  of  goods  are  coming 
into  the  country  which  might  be  displaced  by  home  products 
were  a  higher  tariff  in  force.  A  mill  in  Canada  necessarily 
costs  much  more  than  the  identical  plant  in  England,  most  of 
the  machinery  being  of  English  manufacture,  and  not  obtain- 
able in  this  country ;  consequently,  the  duty  and  other  extra 
charges  due  to  transportation  of  such  fragile  goods  make  our 
mills  cost  fully  50  per  cent,  more  than  an  English  mill. 

"It  will  be  seen,  therefore,  that  a  Canadian  manufacturer, 
endeavoring  to  keep  his  plant  up  to  date  in  order  to  produce  a 
high  class  of  goods,  finds  in  reality  a  great  deal  of  difficulty  in 
meeting  his  English  competitor. 

"In  addition  to  the  difficulties  just  referred  to  the  Canadian 
market,  as  we  all  know,  is  used  as  a  slaughter  market  for  sur- 
plus American  production.  Within  two  weeks  I  have  myself 
seen  a  letter  from  a  large  American  competitor  calling  atten- 
tion to  the  fact  that  his  goods  are  offered  much  below  the  cost 
of  production,  being  only  exported  in  order  to  maintain  home 
prices,  which  were  at  the  time  much  higher  than  his  quotation 
for  this  market. 

"The  American  manufacturer,  in  addition  to  a  high  tariff, 
is  further  protected  by  a  body  of  highly-paid  experts,  known  as 
the  Board  of  Appraisers,  who  have  power  to  see  that  the  tariff 
is  rigidly  enforced  and  refuse  to  admit  any  goods  into  the 
United  States  at  a  less  valuation  than  the  known  market 
value  of  similar  articles  in  the  exporting  country. 

"I  would,  however,"  said  the  president,  in  conclusion, 
"urgently  impress  upon  all  our  manufacturers  in  the  fight  for 
further  protection  to  stand  and  work  together  and  avoid 
even  the  slightest  appearance  of  political  leanings  towards 
either  party. 

"I  think  that  cotton  manufacturers  should  especially  co- 
operate with  other  industries  who  bux'  their  product  with  a 
view  to  further  converting  it." 


EXPANSIONISTS. 

The  well-known  firm  of  B.Cohen,  of  Manchester,  England, 
manufacturers  of  high-grade  waterproof  and  rainproof  gar- 
ments, have  opened  up  a  Canadian  branch  for  manufacturing 
at  32  Recollet  street,  Montreal.  Their  "Premier"  brand  has 
met  with  a  constantly-increasing  demand  in  this  market,  and 
they  have  wisely  decided  that  their  Canadian  trade  required 
looking  after  from  this  side  of  the  water.  They  manufacture 
a  full  line  of  goods  for  boys,  girls,  women  and  men,  together 
with  piece  goods  proofed  by  the  latest  dry  heat  (hot  air)  vul- 
canization process;  guaranteed  to  resist  all  climates. 

These  goods  have  won  the  confidence  of  the  trade  and  no 
doubt  will  have  an  increasing  demand  from  customers  desiring 
a  reallv  meritorious  article. 


WALKING    SKIRTS. 

The  wonderfully  increased  demand  for  the  w^alking  skirt 
has  developed  a  new  department  in  all  up-to-date  ready-to-wear 
houses.  This  skirt  is  in  steady  demand  in  all  seasons,  and  can 
"oe  used  for  all  out-of-door  purposes.  See  that  this  department 
is  well  kept  up,  as  it  is  the  best  paying  end  of  the  ladies'  ready- 
made  trade. 

Boulter  &  Stewart,  Toronto,  are  giving  special  attention 
to  this  department,  and  are  showing  over  50  designs  at  prices 
from  $2  to  $10  each,  each  made  in  all  the  fashion. ible  cloths 
and  in  all  the  latest  styles  now  shown  in  New  Y'ork. 

Sell  "Crown"  brand  garments  and  your  department  will 
grow.    Sure  fit,  perfectly  made  and  always  up  to  date. 
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Hitchcock,  Williams  &  Co. 


s 


SIR  G.   WILLIAMS 
F.  G.  WILLIAMS 
H.  WILLIAMS 
A.  T.  WILLIAMS 


WAREHOUSES: 


69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 
43,  44,  45,  46,  49,  50  Paternoster  Row. 
I,  2,  5,  6,  7,  8,  London  House  Yard. 


McinufuctorieSy   Warwick  Lane  and  Paternoster  Buildings. 

ESTABLISHED  NEARLY  70  YEARS. 

0/\K/\|%^4' j/\|>     YP^r       Canadian  Buyers  should  not  fail,  when 

UUIUIIuLIUII  lUUli  in  London,  to  call  m  St.  Paul's  Church- 
yard. We  are  essentially  a  Fancy  House  and  Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 

Our  Stiecialties  are  .  .  . 

Millinery  and  Millinery  Materials, 
Fancy  Lace  Goods,  Blouses,  Chiffons, 
Fancy  Costumes,  Mantles,  British  and 
Foreign  Dress  Materials,  Prints,  Silks 
and  Velvets,  Ribbons,  Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application. 

Our  Mr.  Cliffe,  who  visits  Canada  twice  a  year,  is  now  in  Montreal.  He 
will  be  glad  to  hear  from  any  friends  at  his  usual  central  address.  The  Windsor 
Hotel,  Montreal. 


24 


THE  DRY  GOODS  REVIEW 


eooA 


WlftE^'AWAKel 


APVE&Tl  S I  M6r^^aii.srs 


7~7~7 


s»  f  his  department  is  conducted  and  prepared  by  a  Canadian  advertising  specialist,  and  one  enjoying  a  high  reputation  as  an  expert  and  authority 
on  all  advertising  matters.  He  will  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and  advice  which  an  expert 
is  so  well  qualified  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  him.  It  is  intended  that  the  department  shall  be  helpful, 
practical  and  well  up-to-date.  Correspondents  should  address  their  letters  to  "Good  Advertising  Department,"  THE  Dry  Goods  Review, 
Toronto. 


Some  moreliants,  especially  in  small  towns. 
About   Price  object   to    jjiiblishing-   i)rices   in   their   adver- 

Quotations.  tisements,    on    tlu;    ground    that    their    com 

petitors  will  inimediatelv  oiler  tlie  ScXUie 
goods  at  rediued  rates.  Tliis  is  evidently  one  of  the  rea- 
sons why  tiiere  are  so  few  iirice-qiiotations  iu  the  advertise- 
ments of  the  smaller  dry-goods  merchants.  Were  they  in 
a  position  to  }>urchase  large  quantities  of  certain  lines  and 
quote  close  pi'ices,  then  they  could  announce  such  prices, 
without  fear  of  haviiin  them  cut,  Init,  under  the  usually 
prevailing-  conditions,  such  a  course  is  impossible.  At  a 
time  when  prices  form  tlie  most  interesting  portion  of 
advertisements,  it  is  to  be  regretted  that  merchants  are 
thus  deterred  from  making   public  tlieir  current  quotations. 

Not  long  since  1  was  assisting  a  merchant  to  prepare 
some  advertising  matter,  and,  after  he  had  supplied  me 
with  the  details  of  some  new  Fall  ini])ortations,  I  said  : 
"  Now,  let's  have  your  prices." 

"  Well,"  he  answered,  "  I  coidd  tlo  tliat  all  riglit,  Init 
I'm  afraid  it  wouldn't  be  good  policy.  You  know  how 
customers  will  go  to  every  shop  in  town  before  they  mak(> 
a   purchase,  and,  if  I   said  I   would  sell   such-and-such   a  line 


Small  incomes  well  managed 
sometimes  go  further  than  many 
large  ones.  It  is  a  puzzle  to 
some  people  how  others  manage 
to  dress  so  well  on  their  small 
income.  It  is  no  secret ;  it  is  all 
in  the  know  how.  This  store  is 
full  of  people  every  day  who 
dress  well  at  a  trifling  cost.  It 
is  something  to  know  where  to 
get  the  best  and  most  fashion- 
aljle  goods  foi'  the  least  money. 


A  good  subject  cleverly  handled  in  an  advertisement 
of  McCurdy  &  Company,  Sydney,  C.B, 

at  sucli-and-such  a  price,  you  may  l)e  sure  that  price  would 
soon  be  beaten.  I  can't  make  sudicient  profit  on  my  small 
stock  to  sell  at  a  bare  advance  on  cost.  Tliat  is,  for 
I'eofular  business.  When  I  have  bargains  to  otVer,  it's  a 
dili'erent    thin<r." 


Advertising  ex])erts  again  and  again  impress 
System     in  the   necessity  on  ad-writers  of  making   tlieir 

Ads.  advertisements     conform     as    mtu-h  as  possi- 

bh;  to  the  general  principle  of  the  ncws- 
papi'r.  Tliat  is,  they  would  have  ivlvertiseauents  com- 
pos(>d    oi'   sliop-news     put    togetlier   in    a   manner   similar   to 


Fashionable 
/Hillinery 

The  elegance  and  beauty  of  the 
"  Mickleborough  "  millinery  for 
the  coming  season  is  a  delight  to 
behold.  The  colors  are  pro- 
nounced, the  lines  are  graceful, 
and  the  many  new  materials  in 
the  hands  of  our  artistic  milliners 
are  being  produced  into  the  most 
stunning  effects. 

You  cannot  help  but  be  inter- 
ested in  our  display,  and  we  trust 
you  will  be  able  to  see  it  while 
at  its  best. 

There  is  a  charm  and  elegance 
to  the  "  Mickleborough  "  hats, 
so  different  from  all  others  that 
it  is  not  to  be  wondered  at  that 
they  come  first  in  the  thoughts 
of  fashionalile  dressers.  An  early 
placing  of  your  orders  is  de- 
sirable. 


This  ad.  might  easily  have  been  overdone  but,  as  it  is, 

it  is  attractive  and  convincing.    It  comes 

from  St.  Thomas.  Ontario. 


that  employed  by  journalists  on  regular  newspapers.  Gen- 
erally speaking,  there  are  two  principles  followed  in  news- 
l)aper  construction.  First,  an  elYort  is  made  by  the  editor 
to  syjiopsi/.e  all  the  important  news  in  headlim^s.  These 
are  set  in  display  type,  and  are  calculated  to  attract  the 
eye    of    the    reader     and    direct    his    attention    to    the    para- 
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-^ 


TRASH       ,     ,  .       .  ,  . 

\ 1  A  cheap  mantle  gives  a  lair- 

liglit  for  a  few  nights,  then 
grows  dim  and  shiinks  up 
to  a  ''wasp-waist"  like  this  : 

This  is  caused  by  the  cheap 
chemicals  which  the  manufac- 
turer used. 


QUALITY 


A  good  mantle, 
which  cannot  shrink,  made  of 
the  purest  chemicals,  is  the  only  kind  we 
put  our  trade  mark  yi  on.  It  guarantees 
you /H— the  best  that  is 
made  and  will  satisfy  your 
customers. 

Lowest  prices  on  mantles,  shades, 
chmneys,  globes  and  sundries. 

Write  us  if  you  are  interested. 

AUER  LIGHT  CO.,   MONTREAL. 


jT^-^ 


R.  Ishikawa  h  Go. 

Manufacturers  and  Importers  of 

Japanese  Silks, 

Silk  Handkerchiefs, 
Rugs  and  Mattings. 


24  Wellington  St.  West, 


TORONTO,  ONT. 


Deknbam,  Caldccotr  ^  €o. 

Silk  Merchants 

77    YORK    STREET,       TORONTO. 

LONDON— 15,  16,  17  St.  Paul's  Churchyard.  PARIS— 115  Rue  Reaumur.  LYONS— 6  Quai  St.  Clair. 

NEW  YORK-Ul  Fifth  Avenue.  MELBOURNE-277  Flinders  Lane.  SYDNEY-422  George  Street. 

BRUSSELS-16  Rue  Des  Boiteux.  BERLIN-44  Mohrenstrasse.  ROUBAIX.  ST.  ETIENNE. 


We  carry  a  heavy  stock  in  Toronto  of 

Black  and  Colored  Taffetas,      Peau  de  Soies,      Satins, 
English  Tamolines,     Failles,     Merveilleux,    Etc. 

Black   and    Colored   Silk  Velvets,      Ribbons,      Laces, 

Ribbon  Velvets,    Etc. 

WHICH    WE    SELL    AT    IMPORT    QUOTATIONS. 

Debenham,  Caldeoott  &  Co.,   Toronto 
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graplis  lioiiealh.  And.  s(h^>iu11\-.  in  iliosp  iiarauraplis  tlii' 
journalist  lu\.<  exeiviseil  all  his  skill  to  write  up  a  ilovor 
story,  which  will  interest  the  reatlers  of  the  newspaper. 
Now.  a  merchant  misjht  make  a  rein'oihictiou  of  an  actiuil 
newspaper  paoe  in  his  ad-spaee.  and  in  it  write  up  intei- 
esting  jiaraaraphs  alxnit  ooods  in  his  store,  and  tliis  wo<dd 
be  considered  clever  advertising.  But  there  are  various 
reasons    aoainst    followino-    the    analooy    to    the    newspaper 


As  the  newspaper  lias  now  become  the  most 
House  appro\ed    medium    of    pulilicity,    merchants. 

Organs.  who  llud    their  purpose  incompletely  fuKiUed 

in  its  roliuuns,  have  recourse  to  the  closest 
aiialoniii'  possible  and  oet  out  house-organs,  modelled  on 
the  g-eneral  plan  of  tlie  newspaper.  In  them  they  are 
untranijineled  by  lack  of  space  and  they  can  say  just  what 
tliey    want    to    about     their    business.     Up    to    recent   years 


Great  Dress  Goods  Occasion 


and  Millinery  Opening, 


Comfort  Counts. 


It  is  wise  to  provide  comfortable  things  for  cold  weather  and  the  prudent 
women  will  have  these  ready.  You  will  find  in  this  store  warm  goods  for 
warm  clothes — Fur  Garments  and  all  the  novelties  which  will  add  to  your  beauty  and  protect  your 
health  in  the  Winter.     Do  not  fail  to  see  our  assortment  of  Furs  and  Mantles  before  you  buy. 


We  can  save  you  money  in  these  goods. 


We  buy  them  right  and  sell  them  right. 


Sensible  talk  from  Tilbury,  Ontario. 


too  closely.  There  is  usually  not  sufficient  space,  and. 
then,  again,  there  are  good  g-rounds  for  making  an  adver- 
tisement distinctive  from  the  general  appearance  of  the 
newspaper  in  which  it  appears.  However,  there  are  man.y 
ingenious  methods  by  which  an  ad\  ertisement  may  lie  made 
distincti\-e  and  continuous.  For  instance,  I  came  across 
()uite  a  clever  scheme  in  The  Chatsworth  News.  An  Owen 
.^ound  merchant  conceived  the  idea  of  ha\ino-  a  representa- 
tion of  a  blackboard,  at  which  a  young  lady,  appears  writ- 
ing. Beneath  the  board  hangs  a  card  on  which  is  writ- 
ten the  following  insciiption  :  "  Watch  the  board  each  week 
for  new  and  special  dry-goods  bargains."  In  order  to 
utilize  this  scheme,  the  merchant  in  question  very  likely 
had    to   have  recourse   to  some  en^taxir.   who   furnished   hiin 


We   Haven't   Had  a 
Prettier  Line   of  Rugs 

in  those  popular  yard  and  yard- 
and  a-half  lengths  than  the  new  lot  we 
have  just  received.  Many  remark  on  it. 
But  the  rugs  are  no  prettier  in  design  than 
they  are  moderate  and  attractive  in  price. 

65c.  for  a  rug  cannot  be  said  to  be 
extravagantly  high.  And  when  the  ru^ 
is  a  yard  in  length — a  pretty  piece  of 
Brussels  or  Velvet  carpeting  with  fringe 
on  both  ends — it  is  an  all  the  more  attrac- 
tive offer. 

Yard-and-a  half  lengths  are  $1.25. 


There  is  an  enticing  note  atiout  this  statement  that 
makes  one  want  to  see  the  rugs. 

with  the  mortised  cut.  Such  cuts  are  liy  no  means  expen- 
sive, and  a  clever  design  is  always  worth  what  little 
expenditure  is  necessary  in  securing  it.  An  ingenious  clerk 
can  often  think  of  a  very  interesting  subject,  wiiich  would 
make  a  good  groundwork  for  a  long  series  of  advertise- 
ments. 


small  dodgers  and  Ijooklets  and  catalogues  were  the 
approved  media  through  which  to  reach  the  public,  but  the 
idea,  emphasized  above,  that  it  is  through  the  newspaper 
that    the   ]julilic   is    best   reached,    has    led    to    the   establish- 


New   Dollar   Shirts 
For   Men. 

Every  man  particular  about  the  matter 
of  shirts  is  thinking  now  about  exactly 
such  shirts  as  these — but  he  is  expecting 
to  pay  a  half-dollar  more  for  them.  The 
materials  are  high  -  class  Percale  and 
Printed  Madras,  in  sixty-seven  varieties 
of  patterns  and  color  combinations. 
Made  by  one  of  the  best  factories  in  the 
country  —  smar.t,  stylish,  good  -  fitting 
shirts,  beautifully  laundered.  $1  each 
— not  matchable  for  less  than  $1  50. 


Something  for  the  clothier.    It  sounds  plausible 
and  .-houl<l  interest  purchasers. 


mcnt  of  liuuse-organs.  Quite  a  neat  little  dry-goods  paper 
has  been  established  by  E.  H.  Dierlamm,  of  Milverton. 
entitled  Dierlamm's  Store  News.  It  measures  about  S  by 
12  inches,  and  is  four  pages  in  size.  Mr.  Dierlamm  has 
had  1.000  copies  of  his  first  i)aper  ])ublished,  and  intends 
issuing  it  quarterly  hereafter.  Of  course,  such  a  paper  does 
not  enable  a  merchant  to  dispense  with  regular  newspaper 
a/lvertising.  It  only  supplements  it  in  a  manner  that  the 
newspaper  cannot  accomplish.  A  house-organ  like  that  of 
Mr.  Dierlamm's  reaches  and  is  read  by  many  people  who 
would  never  see  his  advertisement  in  the  newspaper.  But. 
as  it  is  only  issued  quarterly,  it  scarcely  proves  as  useful 
a  general  medium  as  the  newspaper.  Strictly  speaking, 
however,  it  is  not  a  newspaper  ;  it  is  a  catalogue.  The 
fact,  however,  that  a  dry  goods  merchant,  in  a  small  place 
like  Milverton,  is  so  up-to-date  in  his  advertisement 
methods  is  most  commendable. 
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The  "Tiger  Brand"  Underwear 


Eiderdowns 


Repeat  Orders 

We  are  in  a  posi- 
tion to  give  prompt 
shipment  of  nearly  all 
repeat  orders  during 
October  and  Novem- 
ber. 


and  Specialties. 


TIGER   BRAND 


a  J  i  8 . « ..^'    ,  ,  « 


I  ♦- 


AGENCIES 


Ontario,  -  McClung  &   Burns,  Toronto. 

Maritime   Prov.,    J.   A.   Murray,  St.   John. 


Quebec,  -  P.   DeGruchy,  Montreal. 

Man.,   N.\A/.T.,  and  B.C.,     Bryce  &  Co.,  N^innipeg. 


The  Gait  Knitting  Co.,  Limited,    Gait,  Ont. 

The  Watson  Manufacturing  Co. 

PARIS,  CANADA. 


to 

Limited 


Manufacturers  of. 


Ladies'  -*^  Children's 
Knitted  Underwear. 


SELimG    AGENTS. 


McCLUNG  &  BURNS, 

TORONTO, 

ONT. 


A.  L.  GILPIN 

MONTREAL, 

QUE. 


J.  A.   MURRAY, 

ST.  JOHN, 

N.B. 


J.  A.  BRVSON  &  CO., 

WINNIPEG, 

MAN. 


L>8 
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Storootypcd  I'orins  vi  iiiilliru-iN-  oponinij; 
An  Ingenious  anin>uncenu'nls  ha\"('  boct)iU(-  so  cimunou 
Card.  tlmt  sometluiio-  a  little  out  of    the  oidinary 

is  a  wi'loonie  relief.  A  Port  Hi>|h'  nici- 
>l\ant  eoiH'ei\  eil  a  novel  design  for  the  cover  of  his  milliii- 
erv  in\itali<.Mi  earil,  ami  in  execulinL;  it  L!i>t  |>retty  well 
alieail  of  llie  loeal  )  apers.  It  seems  that  a  laiue  new  fae 
tory  was  about  to  locate  in  the  town  and  \eiy  little  was 
said  alit>ut  the  proceedinas  in  the  newspapers — so  little-, 
that  when  the  aforementioned  raid  appeared  with  a  view 
of  the  town,  on  whieh  a  hand  pointed  to  the  exact  site 
selected  for  the  new  fai'tory.  it  was  a  |)iece  of  news  to  a 
iiood  iiuuiy.  The  value  of  the  niiiliiierv  t'arcl  was  enhanced 
.")(1  per  et>nt.  !)>■  this  little  scheme,  for  many  a  person  looked 
at    it    who   wonld   not   otherwise   ha\e  done  so. 

The  examples  and  extracts  from  advertise- 
Our  ments  printed  in  this  department  have  been 

Sample  Ads.  selected   from  a  large  range.     They  have   all 

been  chosen  on  account  of  their  [lossession 
of  oood  (|ualities.  That  is  whv  they  all  receive  commenda- 
tion. It  might  have  been  ])ossible  to  pick  out  any  number 
and  criticize  them  adversely,  but  it  is  believed  that  the 
present  plan  of  bestowing  praise  where  praise  is  due,  and 
oniittino-  all  adverse  criticism,  is  preferable  to  a  combina- 
tion of  the  two  to  the  dctiiment  of  certain  merchants.  Dry 
ooods  aiKcrtisements,  as  a  rule,  are  lengthy  anfl  occupy 
considerable  space,  so  that  it  1ms  been  impossible  to  give 
complete  exam|)les,  but  the  next  best  thing  has  been  done 
and  the  vital  parts  have  been  extracted  from  the  adver- 
tisements considered,  and  have  been  reproduced  in  these 
columns.  It  is  hoped  that  in  future  issues  more  attention 
will  be  paid  to  Canadian  advertisers  in  a  practical  way, 
and  examples  of  Canadian  work  will  receive  the  considera- 
tion they  deserve.  Work  sent  in  for  examination  will 
alwavs  receive  attention. 


THEIR  FIRST  PICNIC. 


On  Saturday,  September  6,  the  employes  of  The  Colonial 
Bleaching  and  Printing  Co.  held  their  first  annual  picnic  at 
Otterburn  Park,  St.  Hilaire,  Que.  About  400  attended,  and 
were  fortunate  in  having  the  best  of  weather  in  which  to 
enjova  huge  "spread"  as  well  as  a  good  programme  of  sports. 
The  following  is  the  list  of  sports  and  the  winners : 

1.  Boys'  race,  17  years  and  under — ist,  G.  Clayton  ;  2nd,  B.  Mullen. 

2.  Young  ladies' race — ist,  I.  Morin  ;  2nd,  L,  Clayton. 

3.  Running  broad  jump — 1st,  F.  Tarrant;  2nd,  W.  Dorion. 

4.  ico-yard  dash — ist,  W.  Thompson  ;  2nd,  G.  Clayton  :  3rd,  E. 
Lockwood. 

5.  Overseers'  race,  over  40  years  of  age — ist,  W.  Burrows  ;  2nd,  R. 
J.   Mullen. 

6.  Overseers'  race,  under  40  years  of  age — ist,  F.  Bullard  ;  2nd,  H. 
Willows. 

7.  Three-legged  race  —  ist,  Tarrant  and  HarJy ;  2nd,  Clayton 
and  Keiser. 

8.  Hop.  step  and  jump — ist,  E.  Cain  ;  2nd,  B.  Mullen. 

9.  Baseball  match  ;  captains,  Lockwood  vs.  Dolphin — Won  by 
Lockwood. 

10.  220-yard  dash — ist,  W.  Thompson  ;  2nd,  G.  Clayton  ;  3rd  T. 
Keiser. 

11.  Egg  race  for  ladies — ist,  L  Morin  ;  2nd,  M.  Goud. 

12.  Needle  race  for  ladies — ist,  C.  Hardy;  2nd,  L  Morin. 

13.  Potato  race — ist,  G.  Tilson ;  2nd,  J.  Greenhalgh  ;  3rd,  T. 
Keiser. 

14.  Sack  race — ist,  T.  Keiser;  2nd,G.  Hardy;  3rd,  J.  Greenhalgh. 

Besides  the  above,  all  enjoyed  the  excellent  boating  and 
driving,  dancing,  etc.,  furnished  for  their  entertainment 
throughout  the  day.  A  very  good  orchestra  supplied  the 
music. 


THE    "  NOTT-A-HOOK." 

A  novel  article  that  will  be  much  appreciated  by  wearers 
of  shirt  waists,  especially,  is  the  "  Nott-a-hook,"  made  by  the 
Nottahook  Co.,  of  557  Broadway,  New  York.  It  is  in  two 
pieces,  something  like  the  fastener  of  a  glove,  only  flat  and 
slides  into  place,  and  when  fastened  it  is  impossible  to  pull  it 
apart.  This  arrangement  is  fastened  at  intervals  on  a  firm 
tape.  The  tape  with  one  part  of  the  fastener  is  stitched  to  the 
waist,  and  the  corresiionding  portion  to  the  band  of  the 
skirt,  and  the  result  is  a  firm  union  that  keeps  both  waist  and 
skirt  in  pLice.  There  are  many  other  uses  for  this  article.  A 
detachable  ruffle  can  be  fastened  to  a  drop  skirt  much  more 
firmly  by  the  "Nott-a-hook"  than  by  buttoning,  and  is  not 
so  likely  to  slip.  It  can  also  be  used  for  a  variety  of  other 
purposes — to  fasten  collars,  belts,  fronts  and  cuffs  of  blouses, 
children's  garments,  etc.,  as  it  is  nickle  plated  and  will  not 
rust.  John  Macdonald  &  Co.  have  this  useful  article  for 
sale. 

PAPER  STOCKINGS. 

Paper  collars  have  come  and  gone,  and  now,  according  to 
an  exchange,  the  experiment  of  paper  stockings  is  to  be  tried. 
It  is  said  that  paper  can  easily  be  made  into  a  sort  of  strong 
twine  ;  this  is  roughened  to  give  it  a  woolly  look,  and  it  is  then 
knitted  as  though  it  were  the  real  thing.  This  curious  hosiery 
is  to  be  retailed  at  a  price  averaging  4c.  "  which  will  go  far  to 
lighten  the  labors  of  the  patient  (or  impatient)  work  and 
washer  woman;  for  who  would  darn  stockings  with  new  ones 
at  hand  at  that  unheard-of  price?"  "But  we  have  our 
doubts,"  says  a  drapery  paper,  "The  onlv  conceivable 
ground  on  which  paper  stocking  could  come  into  vogue 
would  be  that  of  econom3',  for  it  is  absurd  to  suppose  that 
they  would  be  as  pleasant  to  wear  as  those  made  of  worsted, 
wool  or  silk.  And  even  if  paper  stockings  were  tolerably  com- 
fortable when  first  worn,  how  would  they  be  after  a  couple  of 
days'  wear  ?  And  if  a  pair  cost  4c.  every  other  day,  where  is 
their  superior  cheapness  as  compared  with  the  genuine 
article?"  We  do  not  wish  to  discourage  the  paper  trade,  but 
we  shall  not  believe  in  paper  stockings  until  we  see  them — and 
perhaps  not  even  then. 


A  NEW  AUTOMATIC  LOOM. 

A  new  automatic  loom  for  reducing  the  labor  cost  of  weaving 
appears  already  to  be  stimulating  the  inventiveness  of  British 
machinists.  Several  ingenious  attempts  to  transfer  from  the 
weaver  to  the  machine  the  task  of  changing  the  shuttle  and 
restarting  the  loom  have  recentlj^  been  brought  under  public 
notice  by  different  makers  of  textile  machinery  in  Lancashire 
and  Yorkshire,  but  none  of  them  contains  greater  promise  of 
practical  utility  than  a  self-shuttling  loom  which  is  about  to 
be  put  upon  the  market  by  William  Dixon  &  Sous,  Limited,  ot 
Blackburn.  A  representative  of  The  Manchester  Guardian 
says:  "  In  its  general  outlines  it  closely  follows  the  ordinary 
type  of  Lancashire  loom  ;  it  has  a  loose  reed,  the  picking  is 
done  from  above  the  sley  (instead  of  from  beneath  it  as  in  the 
American  looms),  and  the  crank  arms  are  as  long  as  in  any 
ordinary  loom,  thus  leaving  plenty  of  room  for  all  the 
shafts  necessary  for  weaving  such  goods  as  sateens  and 
drills.  Like  all  other  English  automatic  looms,  it  changes 
the  shuttle,  and  not  merely  the  weft  in  the  shuttle, 
when  a  fresh  supply  of  weft  is  required ;  and  this  change 
is  effected  not  when  the  loom  is  running  at  full  speed 
but  during  a  momentary  pause.  It  was  running — weaving  a 
common  shirting  with  ordinary  Blackburn  warp  and  weft  in 
a  dry  atmosphere — at  210  picks  a  minute,  and  the  shuttle- 
changing  mechanism  was  working  with  absolute  smoothness 
and  precision.  The  loom  will,  it  is  understood,  cost  about 
£1G  for  the  forty-inch  size,  and  the  cost  of  converting  ordinary 
Lancashire  looms  will  be  about  £9  each.  The  inventors  are 
two  Blackburn  men." 


THE  DRY  GOODS  REVIEW 


29 


«^     fe^ 


fe^     «^ 


I 

f 
f 
f 
? 


Down  Comforters, 

Cotton  Comforters, 
White  Cushions, 
White  Cosies, 

Letter  Orders  Carefully  and  Promptly  Filled.         Price  Lists  Upon  Application. 

The  Toronto  Feather  &  Down  Co.,  Limited 

Factory  and  Sample  Room,  74  King  St.  West,  TORONTO. 


White  Muff  Beds,  j 

Bed  Pillows,  | 

Covered  Cushions,  I 

Covered  Cosies.  | 


I 


Be  Sure  You  Get  the  Best 

Raton's  Scotch  Boot  and 


Shoe  Laces 


"BEAT  ALL  GERMAN   IMITATIONS." 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

S^^     IMam^     on     Every     Box. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 


Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL.                                                                  UNEQUALLED  IN  QUALITY  AND  PRICE. 
Sal^    Ageri-ts   -For    Oanada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 
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CREDITS  AND  ACCOUNTS. 

i;v  1  .  J.    s  ri'A  i-,NsoN. 

WHILE  the  giving  of  credit,  under  some  con- 
ditions, is  an  evil,  it  is  an  institution  which 
trade  conditions,  and  merchants  themselves, 
are  entirely  responsible  for.  It  has  wormed 
its  way  into  the  very  fabric  of  business,  and 
is  with  us  to  say.  We  must,  therefore,  meet  it,  and  devise 
means  to  oflfset  the  evils  which  result  from  the  system. 

The  great  financial  interests  were  the  first  to  discover  the 
necessity  for  system  in  this  feature  of  their  business,  and  they 
speedily  united  for  the  mutual  exchange  of  information.  They 
first  sought  to  combat  the  exils  of  extending  too  much  credit 
to  retail  merchants  by  associations  of  jobbers  and  manufac- 
turers. This  helped  some,  but  they  soon  discovered  that  what 
was  everyone's  business  was  no  one's  business.  Then  the 
agencj'  appeared.  It  took  up  the'  work,  and  made  it  a  busi- 
ness. The  result  is  that  the  agency  has  weeded  out  a  vast 
number  of  unworthy  mercantile  and  business  enterprises,  and 
has  made  it  a  more  serious  undertaking  to  enter  into  the  busi- 
ness world.  You  who  are  worthy  have  benefitted  greatly  by 
the  prevention  of  much  unfair,  not  to  say  dishonest,  and 
unworth}-  competition. 

While  merchants'  associations  have  not  been  wholly  sati;- 
factor3'  and  successful  in  preventing  the  unwarranted  extension 
of  credit,  they  have  helped  much.  A  friendly  relation  with 
your  most  vigorous  competitor,  and  the  reputable  agency  is 
to  be  commended.  The  honest,  open  interchange  of  informa- 
tion and  business  experience  will  not  injure  either,  and  is  of 
great  benefit  to  both. 

The  greatest  power  for  the  prevention  of  the  misuse  of  the 
purchasing  power  of  credit  is  the  actual  ledger  experience  of 
your  fellow  merchants.  The  question  of  how  to  best  gather 
that  information,  how  to  preserve  it  so  that  it  may  always  be 
on  tap  for  the  use  and  benefit  of  those  most  interested,  is  a 
gigantic  problem,  and  while  a  partial  solution  has  been  in 
practical  operation  for  a  number  of  years  in  cities,  the  smaller 
towns  and  villages  are  but  now  beginning  to  work  out  their 
salvation  in  this  respect. 

It  goes  without  saying  that  greater  care  is  essential  in  the 
extension  of  retail  credit.  Competition  makes  you  all  eager  to 
sell  goods,  and  has  a  strong  tendency  to  promote  the  reckless 
extension  of  credit.  If  you  could  but  fully  realize  that  you 
cannot  sell  all  the  goods  to  be  sold ;  that  you  always  have 
had  competition,  and  that  competition  will  always  remain 
with  j'ou,  a  long  stride  in  the  right  direction  will  have  been 
taken 

Remember  it  is  better  to  have  the  goods  on  your  shelves 
than  to  have  a  doubtful — to  say  nothing  of  a  worthless — 
account  on  your  books.  The  one  has  value,  the  other  is  quite 
likely  to  be  an  expense. 

The  first  question  which  should  occur  to  you  when  a  pro- 
spective customer  applies  for  accommodation  should  be:  What 
right  has  he  to  ask  credit  ?  By  this  I  mean,  what  are  his 
ability  and  disposition  to  pay  ?  Of  course,  you  cannot  reason 
that  a  man  is  not  entitled  to  credit  because  he  does  not  own 
real  estate,  nor  because  he  is  not  possessed  of  stocks,  bonds 
and  mortgages.  Many  a  good  credit  customer  has  only  to  his 
credit  a  past  record  for  honesty,  sobriety  and  steady  employ- 


ment.     To   this  should  also  be   added   the   record   of  having 
always  met  his  obligations  in  a  satisfactory  manner. 

The  question  is  :  What  shall  be  the  crucial  test  which  the 
merchant  shall,  at  all  times,  be  able  to  apply  with  the  feeling 
that,  if  the  answer  is  satisfactory,  credit  may  be  extended  ? 
To  this  I  answer,  no  such  test  is  known  to  me,  and  I  doubt  if 
one  will  ever  be  known.  Success  in  extending  credit  comes 
primarily  from  your  own  good  judgment,  tact  and  business 
experience.  Business  experience  most  of  you  have;  tact  can 
seldom  be  acquired,  but,  being  born  with  some  of  it,  you  can 
cultivate  and  improve  it.  Your  judgment  is  always  either 
improving  or  retarding  with  your  business  experience.  Most 
people  improve  by  hard  business  knocks,  but  some  lose  their 
grip,  and  eventually  make  a  failure. 

I  say,  therefore,  profit  by  your  experience,  let  your  tact 
and  business  discernment  be  growing  keener  at  every  bump 
you  get.  In  other  words,  do  not  get  bumped  twice  by  the 
same  sort  of  a  bumper.  Not  only  this,  but  let  your  neighbor, 
profit  by  your  experience.  If  you  are  fair  with  him  he  will  be 
fair  with  you.  Even  exchange  works  no  injury  to  anyone.  He 
will  in  most  cases  give  you  value  received  for  the  information. 

Do  not,  under  any  circumstances,  be  hast\'  in  extending 
credit.  The  man  who  asks  you  for  credit  is  asking  a  favor.  It 
amounts  to  practically  the  same  as  a  loan  of  money.  The 
chances  are  he  is  leaving  some  other  merchant  to  trade  with 
you.  You  should  not  be  so  eager  for  the  gaining  of  what 
appears  to  be  a  good  customer  that  you  will  forget  that  he 
probably  has  some  reason  for  changing.  His  reason  may  be 
good.  It  may  be  a  reason  that  would  be  only  to  his  advan. 
tage.  Your  neighbors  in  competition  are  not  thieves  and 
robbers.  They  can,  in  most  instances,  sell  goods  as  cheaply  as 
j'ou.  If  the  party  in  question  is  a  good  customer,  he  is  quite 
likely  to  receive  the  best  kind  of  treatment  from  your  com- 
petitor. Then  why  does  he  make  the  change  ?  It  is  for  you  to 
find  out,  and  this  you  should  do  in  a  most  thorough  and  care- 
ful manner.  Do  not  be  afraid  of  injuring  his  feelings  by  asking 
such  questions  as  will  enable  you  toinvestigate  his  past  record. 
He  is  the  one  who  is  asking  the  favor,  and  is  to  be  accommo- 
dated by  the  transaction.  He  should  come  to  you  with  clean 
hands  as  it  were.  He  ma}' be  a  man  you  have  known  casuallv, 
perhaps  quite  well.  The  chances  are  that  you  know  but  little 
of  his  business  methods.  Therefore,  I  say  use  more  care  in 
extending  credit,  and  your  accounts  will  require  less  attention. 

Satisfy  yourself  that  the  investment  of  3-our  own  capital 
will  be  returned,  or  else  keep  your  goods.  Many  an  otherwise 
successful  merchant  makes  the  mistake  of  seeing  the  profit  on 
a  credit  transaction,  and  overlooks  his  own  investment,  and 
the  hazard  he  is  assuming  in  extending  the  credit.  I  can  onh' 
say  to  you  that  care  is  the  stepping-stone  to  the  solution  of 
this  question. 

If  3'ou,  as  merchants,  work  together  conservatively  and 
systematically,  you  will  sell  just  as  man}-  goods,  and  reduce 
your  percentage  of  loss  on  poor  accounts.  Only  a  given 
amount  can  be  sold  anv^way,  and  each  will  get  his  share. 

If  you  will  all  heed  the  good  old  Golden  Rule,  as  between 
yourselves  as  merchants,  "  Do  unto  others,"  etc.,  3'ou  will  give 
each  other  more  valuable  assistance,  and  all  will  profit.  If  you 
do  not  work  together,  the  more  modern  version,  as  suggested 
by  David  Harum,  will  follow,  and  the  unworthy  credit 
customer  will  "  Do  all  of  you." 
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(jQmted) 


MOIMXREAL. 


We 
are 
show- 
ing 
thi» 
month 


the  Newest  in  Ladies'  ''  Ready-to-wear" 
goods— 

WI1ITEWC4R,  BLOIJ^E^, 
dKIRTd 

In  order  to  introduce  ourselves  to  the 
trade  as  a  CARPET  HOUSE  we  are  offer- 
ing many  NEW  lines  of  our  NEW  stock 
at  special   prices. 

We  are  NOT  showing  this  nnonth  any 
old  fancy  printed  goods,  as  they  are  all 
sold  out.  Our  prints,  etc.,  for  Spring 
1903  will  be  all  NEW  and  FRESH. 
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CloaKs  and  Mantles. 


Help  Still 
Scarce, 


THE   outlook  for   the   mantle   business  in  Canada  for  the 
coming  season  seems  very  much    brighter  than  a  year 
ago.      During  the  past  few  months  retailers  have  placed 
very  fair  orders  with  the  manufacturers,  and,  on  the  whole, 

orders  given  on  the  placing  trip  for  1902 
The  Condition  ■,       <,     ■       j  r  irvni       't^u- 

of  Trade  are  considerably  in  advance  of  1901.      1  his 

is  accounted  for  largely  by  the  fact  that  in 

many  localities  the  loose  back  did  not  meet  the  popular  fancy, 

and  merchants  were  somewhat  timid  in  placing  early  orders. 

Although  in  the  larger  centres  the  loose  back  coat  has  been 

worn  for  some  seasons,  still  the  general  trade  did  not  accept  it 

until  about  a  vear  ago. 

Owing  to  the  great  demand  for  Canadian-made  goods 
manj'  manufacturers  have  found  a  diiBculty  in  procuring 
sufficient  help  to  turn  out  their  orders,  but  this  trouble  seems 
to  have  been  successfully  overcome  in  the 
mantle  trade,  and  most  orders  will  be 
delivered  promptly  on  time.  The  "Monte 
Carlo"  seems  to  be  the  favorite  style,  both  in  shorter  and 
longer  coats,  in  the  larger  centres,  particularly  with  the  better 
class  of  trade,  as  it  needs  to  be  made  of  good  material  to  look 
its  best.  It  is  hardly  an  ideal  wrap  for  cold  weather,  so  we 
expect  a  reappearance  of  our  old  friend  the  raglan  when  the 
colder  weather  sets  in,  as  it  is  such  a  comfortable  garment  for 
Winter  wear.  Almost  all  misses'  and  children's  coats  are  in 
this  style. 

Many  half-tight  or  semi-fitting  backs  are  shown  in  the 
shorter  coats,  and  are  selling  freely  to  the  country  trade,  as 
the  loose  back  never  had  much  hold  there.      There  is  a  fitness 

„     , .  in  this,  as  the  loose  back  is   more   adapted 

Half-Tight  or         r       ■,    ,-r        ,  ^  ^  ^u  \.  ■ 

Semi-Fitting  ^       '  '^'^^'''^  ^  wrap  is  needed  that  is 

Backs.  easily  thrown  off  at  the  theatre  or  in  visit- 

ing, and  one  that  will  not  crush  the  dainty 
silk  waist  underneath.  The  tighter  coat  can  be  made  of 
heavier  materials,  and,  fitting  more  closely  to  the  bod\',  gives 
more  warmth  and  is  more  suitable  in  every  way  to  country 
requirements. 

Long,  semi-fitting  coats  have  large  collars  of  mink, 
chinchilla  and  other  fashionable  turs.  These  are  almost  the 
only  styles  in  which  fawn  and  brown,  the  once  much-worn 
cloths,  are  used. 

While  the  "Monte  Carlo"  is  seen  on  all  sides,  there  is  some 
suspicion  that  it  may  not  prove  the  leader  it  is  expected  to  be, 
and  some  other  novelty  may  be  sprung  on  the  trade  at  the  last 

''nonte  Carlos."  ^°'^^^^'     ^^"y   "Monte  Carlos"  have  a 
double  or  triple  set  of  capes  and  full-length 
panels  in  front  of  velvet  or  velours,  generally  decorated  with 
braid,  embroidery  or  passementery. 

Persian  galoons  are   largely  used  on  the  more  expensive 

^     .  coats — just    a    touch    on    the    collar    and 

Styles 

of  Collars.  straight   bands   outlining  the  panels  down 

the  front.    Laces  of  the  heavier  varieties  are 

also  seen  on  the  collars.      There  seems  to  be  no  exclusive  style 

in  collars  this  season.   The  high  flare,  military,  cape  and  shaw 

are  all  worn. 

Velvet  or  velour  coats,  tight-fitting,  with  the  blouse  effect 

in  front,   and  skirt  extending  to  the   knee,  heavily   trimmed 

with  braid,  passementery,  buttons,  etc.,  are  very  chic. 

Mantles  on  the  line  of  the  kimono  and  a  revival  of  the  old 
dolman  are  ijredicted.  The  soft,  yielding  zibelines  are  well 
adapted  to  these  garments. 


Trimmings. 


Thicc-(iuarter  coats  in  men's  cloths  and  rough  effects,  prin- 
cipally in  grey  and  black  and  white,  cut  much  the  same  as  a 
man's   coat,    but    without    the    yoke,    are 
Coats  shown  for  street  wear.     Black  seems  to  be 

the  general  choice.  Oxford  grey  seems  to 
have  taken  the  place  of  fawn  in  popular  favor.  Green,  brown 
and  red  are  sometimes  seen. 

Trimmings  are  all  in  heavy  effects,  braid,  passementery, 
fancy  buttons,  heavy  laces  and  tassels,  also  stitched,  piped 
bands  of  cloth.  A  beaver  cloth  "  Monte  Carlo  "  %-length  coat, 
very  loose  and  full  Medici  collar  with 
rosette  of  velvet  at  the  back  of  the  collar 
was  shown  by  one  house.  The  skirt  of  the  mantle  was 
trimmed  with  stitched  bands  of  the  cloth.  The  fronts  faced 
with  braid  in  Oriental  coloring  and  the  same  continued 
around  the  collar.  Wide,  flowing  sleeves  with  band  of  velvet 
covered  with  rows  of  white  stitching  at  the  cuff'. 

An  extremely  stylish  coat,  and  a  departure  from  the 
ordinary  loose  lines,  was  of  black  cloth,  made  like  a  bolero  at 
the  back,  and  with  blouse  front.  Around  the  bolero  and  con- 
tinued as  a  belt  at  the  front,  was  a  hand- 
some braid  with  little  tassels  at  intervals. 
The  long  skirt  was  fitted  to  the  figure  at 
the  back,  and  the  seams  covered  with  stitched  and  piped  bands 
of  cloth.  The  revers  and  collar  are  lined  with  deep  green 
velvet  and  edged  with  the  same  braid  that  trimmed  the  bolero. 
An  ornament  of  cord  and  tassels  was  placed  at  the  left  side 
and  fastened  at  the  waist  in  front,  the  ends  finished  with 
tassels  hanging  down. 


A  Stylish 
Coat. 


AN   AMALGAMATION. 

The  Novi-Modi  Cosiume  Co.,  of  Montreal,  have  amalga- 
mated their  business  with  Boulter  &  Stewart,  Toronto,  which 
makes  a  very  strong  combination,  as  the  latter  firm  will 
manufacture  all  goods  for  the  Novi-Modi  stores,  giving  them 
a  largely  increased  output,  and  enabling  them  to  give  their 
customers  a  better  selection  of  high-class,  ready-to-wear  gar- 
ments. The  increased  demand  for  the  "Crown"  brand 
garments  is  steadily  growing,  and  a  successful  future  is 
assured  the  new  firm. 


GREENSHIELDS,  SON  &  GO.'S  SPECIALTIES. 

S.  Greenshields,  Son  &  Co.  are  showng  a  special  line  of 
black  sateen  underskirts  to  retail  at  $1.  Merchants  should 
inquire  of  the  travellers  for  No.  K81  in  this  line. 

S.  Greenshields,  Son  &  Co.  have  just  received  a  full  range 
of  ladies'  flannelette  nightgowns,  skirts  and  drawers,  at  all 
prices,  for  the  sorting  trade. 

S.  Greenshields,  Son  &  Co.  have  a  fine  range  of  ladies' 
wrappers,  at  prices  to  retail  from  $1  to  $2,  for  the  sorting 
trade.  These  are  scarce  on  the  market,  but  this  house  have 
been  fortunate  in  securing  a  large  quantity. 


RETURN  OF  JOHN  MACDONALD  &  CO.'S  BUYERS. 

Mr.  Dunning,  buyer  for  John  Macdonald  &  Co.  in  the 
staple  and  linen  department,  who  has  just  returned  from  his 
semi-annual  trip  to  England,  reports  that  the  cotton  and  linen 
marketsin  the  Mother  Country  areas  yet  unsteady.  The  famine 
in  India  has  interfered  somewhat  with  the  handling  of  this 
product,  while  the  effects  of  the  South-African  and  Chinese 
wars  have  not  yet  been  effaced. 

Mr.  Davidson,  of  the  dress  goods  department,  has  also 
returned  from  the  continent  where  he  has  been  investigating 
the  markets,  especially  in  France  and  Germany,  pertaining  to 
his  particular  line  of  goods. 

All  the  buyers  of  John  Macdonald  (S:  Co.  have  now 
returned. 
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TORONTO^ 

Kegisterkd    1,S99 


— WEAR— 


H 


Crown"  Brand  Garments 

BEWARE  OP  IMITATIONS. 
We  have  had  three  infringements  of  our  Trade  Mark  this  year. 


Sure 
Sellers 


Walking: 
Skirts 

50  DESIGNS. 

New  Kilted  [ffecls. 
New  Pleated  Desips. 
New  Slot  Seam  Finish. 

Prices,  $24.00  Dozen 
to  $10.00  Each. 

Strictly  Tailor-Made 
Highly  Finished  Garments. 


Dress 
Skirts 

50  DESIGNS. 

Latest  [(nbroider)  Designs. 
Newest  hk  Effects. 
Noiilif  Trimmed  Novelties. 

Prices.  $3.00  to 
$12.00  Each. 

Exclusive  Designs  in  Cloths 
Just  from  Paris. 


Our  Assortment  is  double  any  previous  season's  offerings,  and  we  are  sure  to  please  you. 

LETTER  ORDERS  WILL   RECEIVE   PROMPT  ATTENTION. 


^"Crown" 
Brand 
Registered 


BODLTER  &  STEWART 

SOLE   MANUFACTURERS 


13  Front  St.,  I 


T 
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PARIS  FASHIONS 

By   A.    K.    DACAM,    for    "  Dry  Gooas  Review." 


Featvires  in 
Gowns,  Furs, 
Mantles 


LA  VIE  MONDAINE  is  about  to  cortunence,  the 
salons  are  filling,  and  "entre-nous"  it  would  seem 
that  price  is  a  very  secondary  question,  where  a 
chic  gown  is  to  be  had.  Embroidered  dresses,  such 
as  crepe  meteoi'e,  are  much  in  evidence.  One  would 
take  this  material  to  be  crepe  de  chine,  but  a  near  insjaection 
proves  the  contrary,  for  it  surpasses  the  crepe  to  a  fine- 
ness. Tissu  meteore  is  exceedingly  fine  and  transparent. 
A  princess  robe  on  cerise  taffetas,  trimmed  with  white  lace 
the  design  being  smoked  pearl  paillettes,  is  wonderfully 
pretty,  the  front  of  the  corsage  being  entirely  of  lace  and 
paillettes.  The  collar  band  being  taffetas,  surmounted  with 
plain  lace  at  each  side  of  the  bust,  is  the  plain  meteore 
tucked  to  the  shoulder.  The  sleeves  are  Ml  at  the  wi-ists 
with  a  narrow  band  ol  lace  over  taffetas,  the  under  part 
being  plain,  the  top  being  lace  "  a  jour,"  from  the  shoulder 
to  the  wristband,  the  back  of  corsage  being  plain  from 
collar  to  waist.  There  are  four  buttons  at  either  side,  on 
plain  material  at  front.  The  skirt  hangs  gracefully,  being 
quite  plain  to  the  knees  and  very  full  at  the  back.  An 
entre-deux  of  lace  forms  the  skirt  into  volant  en  forme  at 
just  below  the  knee,  with  one  plain  band  of  lace  pointed  at 
bottom  of  skirt  traversing  to  a  point  just  above  the  entre- 
deux,  the  volant  having  six  rows  of  half-inch  wide  lace 
and  cerise  ribbon  trimming,  right  round.  With  this  dress 
is  worn  an  extremely  light  felt  hat,  the  crown  being  two 
and  a  half  inches  deep,  quite  flat,  with  a  very  wide  brim, 
turned  up  at  left  side,  two  bands  of  one-inch  velvet  ribbon 
coming  from  under  the  brim  to  around  the  crown,  forming 
bows  at  back,  the  ends  hanging  nearly  to  the  collar  line, 
finislied  off  with  pointed  ends  of  lace  and  paillettes  to 
match  the  dress.  Another  is  in  ])astel  blue  cashmere.  The 
skirt  hangs  from  a  Swiss  belt  of  pastel  blue  velvet,  with 
an  interlacing  of  three  narrow  bands  "  en  bias  "  of  cash- 
mere falling  perfectly  plain  to  within  12  inches  at  bottom, 
the  remaining  portion  being  tucked  with  six  layers  of  one- 
and-a-half-inch  tuck  of  cashmere,  surmounted  by  a  leaf 
pattern  of  cream  lace.  From  the  Swiss  belt  to  finish  of 
skirt  at  front  is  a  panel,  eight-inches  wide,  of  lace  incrusta- 
tion. The  back  of  skirt  has  eight  pleats,  very  narrow,  fall- 
ing to  the  tucks  at  bottom,  which  are  ti-es  volant.  The 
corsage  is  decolte  at  will  with  wide  revers  and  very  blousy 
of  lace  with  just  sufficient  of  cashmere  to  keep  the  continua- 
tion of  skirt  to  meet  the  revers.  The  corsage  has  a  cache- 
corset  effect,  being  tied  in  front  and  held  with  a  diamond 
brooch,  edged  with  pastel-blue  enamel.  The  sleeves  are 
composed  of  three  mountings.  The  first  suggests  an  even- 
ing corsage  sleeve  in  lace,  the  second,  coming  from  under 
lace  to  elbow,  falling  over  to  a  point  of  gathered  cash- 
mere, edged  with  lace  ;  the  third,  in  cream  taffeta,  very 
full  from  elbow  to  terminate  in  a  narrow  lace  over  the 
taffetas  wristband.  The  corsage  is  lined  with  mousseline 
de  soie  over  white  satin.  The  hat  worn  with  this  gown  is 
a  very  fine  straw.  The  brim  waves  at  each  side,  a  trim- 
ming of  lace  petals  rests  on  the  coiffiiro,  the  narrow  crown 
is  trimmed  around  with  the  same,  and  a  bunch  of  lace 
petals  faD.s  at  back,  resting  on  the  chinon. 


TAILOR=MADE. 

In  tailor-made  gowns  the  variety  is  large,  though  there 
is  every  indication  of  the  skirt  being-,  "  pour  bien  dire," 
tailor-built,  i.e.,  plainer  than  last  Fall's  models.  The  long 
coats  are  certainly  the  "  grand  mode,"  as  again  are  to  be 
seen  the  couture  rapporte  nearly  to  the  knees.  Some 
dresses  I  have  noticed  are  almost  princess  at  back,  the 
pleat  from  bottom  of  skirt  being  carried  to  the  coat  and 
widening  up  to  collar.  All  collars  are  very  narrow  ;  in 
fact,  almost  collarless,  brat  the  great  novelty  is  the  sleeve, 
which  is  carried  right  from  the  collarband  to  the  wrist, 
without  seam  at  shoulder,  and  on  close  inspection  one  finds 
there  is  no  seam  under  the  arm,  for  the  under  part  of 
sleeve  is  cut  from  wide  at  wrist  to  a  point.  The  dress  is 
entirely  tight-fitting  to  within  12  inches  at  bottom  of  the 
skirt,  and  is  finely  tucked  zig-zag.  The  flounce,  though 
narrow,  has  a  wide  sweeji,  as  it  is  cut  en  bias.  Another 
suit  is  in  Scotch  mixture,  reversible.  The  coat  is  long 
with  narrow  turned-down  collar,  and  revers  on  the 
reverse  side  of  cloth — sack  back.  There  is  one  square 
pocket  with  flap  to  button  on  either  side.  These  also  are 
on  the  reverse  side.  The  skirt  is  plain  and  just  clearing 
the  ground,  with  a  wide  circle  of  the  reverse  material. 
Short  coats  are  not  showing. 

FURS. 

It  is  hardly  possible  to  fancy  that  ladies  would  put 
Russian  sables  aside,  even  at  the  cost  of  fashion.  Yet  so 
it  is,  for  the  craze  is  squirrel.  Skins  last  year  worth  1.5c. 
are  to-day  at  a  value.  Long  coats,  sack  backs,  low  turned- 
down  collars,  wide  revers  and  immense  sized  pearl  buttons 
are  "  tout  a  fait  a  la  mode,"  so  also  are  stoles  and  muffs 
to  matcli  in  squirrel.  Seal-skin  coats  trimimed  with 
squirrel  is  indeed  something — [las  ordinaire.  Ermine  and 
fox  are  shown  as  a  matter  of  course,  but  cannot  be  shown 
made  up  in  any  form  as  a  novelty  and  are  sorely  ti-ying  the 
patience  of  makers  up. 

HANTLES. 

A  novelty  is  in  the  shape  of  a  long  mantle,  in  box 
cloth,  made  up  of  tabs,  round  and  fairly  wide,  overlajdng 
each  other  from  bottom  to  collar.  The  sleeves  are  extra 
large,  and  even  though  the  arm  be  brought  up  level  the 
under  part  of  sleeve  has  sufficient  material  to  still  hang 
loosely.  This  fullness  is,  of  course,  brought  about  by 
the  top  part  being  circular,  with  a  lace  point  falling  over 
the  shoulder,  bust,  and  top  of  back.  The  same  model  is 
shown  in  black  and  violet.  Another  is  a  Russian  coat 
effect,  with  two  basques  and  hangings  of  pleated  braids 
mounted  with  small  pea  buttons.  The  basques  are  quite 
around  to  the  front,  but  have  a  wide  division  at  back, 
where  three  pleatings  of  braid  antl  buttons  divide  them. 
Another  is  quite  princess  back,  very  long  train,  the  back 
and  sleeves  being  cut  into  one-half  of  the  coat,  with  but- 
tons at  each  shoulder.  The  fronts  are  cut  to  form  each  a 
side  and  under  part  of  sleeve,  the  rever  on  each  side  being 
carried  down  to  edge  e.mbroidered.  Tassels  and  cords  are 
ornaments  and  can  also  be  used  to  attach  and  form  a 
double  breasted.  Felt  hats,  with  narrow  turned-up  brims, 
trimmed  at  back  and  falling  very  low  onto  the  mantle. 

A.   E.    DAOAM. 


THE  DRY  GOODS  REVIEW 


35 


The  "Monte  Carlo"  Coat 

is  the  rage  of  the  season. 

We  have  the  strongest  line  in  the  market  to  select  from.  Our  showing  includes 
this  popular  coat  in  Kerseys  and  Friezes  and  all  kinds  of  other  cloths.  We  have 
some  made  up  ready  now,  for  innnediate  delivery,  and  can  fill  all  orders  in  from 
10  to  14  days. 

The  "Monte  Carlo"  Coat  has  many  points  of  merit,  and  although  a  new  thing,  it  is 
already  a  warm  favorite,  and  is  sure  to  be  a  success  with  the  best  trade.  The  cut 
and  finish  of  the  Northway  garment  give  it  a  distinctive  style  not  to  be  seen  else- 
where— and  the  make  is  just  a  little  bit  better  than  seems  necessary. 

If  you  want  to  see  it  drop  us  a  line. 


JOHN  NORTHWAY  &  SON,  Limited 


lakers  of  Shape-Keeping  Garments, 


TORONTO. 


Merchants  desiring  the  latest  New  York  styles,  perfect 

fitting  and  well  finished  garmentS|  will  find  it  to  their  ad- 
vantage to  inspect  our  extensive  line  of  JacketS,  SultS, 
and  Skirts,  in  ClOth  and  Silk,  for  the  coming  Spring 
season,  when  our  representative  calls. 


The  Boas-Felsen  Co 

40  St.  Antoine  St.,  MONTREAL. 
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Ladies'  NecKwear. 
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BUSINESS  for  Fall  and  Winter  seasons  in  ladies'  neckwear 
has  commenced  satisfactoril}',  according  to  our  whole- 
salers, and  indications  are  that  the  coming  season's 
trade  with  retailers  will  be  in  advance  of  former  seasons,  if 
not  on  account  of  the  general  condition  of  trade,  then  because 
of  the  unusual  variety  of  st3'les  and  designs  prepared  for  the 
public's  choice.  In  one  way  there  might  be  expected  to  be 
some  falling  oflf  in  the  demand ;  as  during  the  remarkably  cold 
Summer  season  many  articles  were  bought  and  worn  which 
are  quite  suitable  for  Fall  wear.  But  the  many  new  designs 
which  have  appeared  for  Fall  trade  in  neckwear  are  being 
shown  by  the  retailers  with  success.  They  include  a  number 
of  new  effects,  which  must  be  adopted  by  the  woman  who 
wishes  to  have  the  latest,  and,  however  well  supplied  she  may 
be  with  articles  of  neck  adornment  which  appeared  a  couple 
of  months  ago,  the  new  arrivals  will  certainly  hold  the  first 
place.  Collars,  ruffs  and  small  scarves  are  alike  going  well. 
*        «        « 

The  plain  mannish  -  looking  neckwear  has  apparently 
become  of  minor  importance  for  a  time.  The  popularity  of 
that  style  was  of  considerably  longer  duration  than  was 
expected  of  it  at  first,  the  natural  consequence  being  that  the 
return  to  the  present  artistic  and  entirely  feminine  fashions  is 
the  more  welcome  and  complete.  The  stylish  collars,  boas, 
etc.,  are  among  the  most  artistic  creations  yet  put  on  the 
market  for  dress  purposes,  and  they  are  of  great  importance 
in  the  trade.  The  dry  goods  merchant  must  interest  himself 
deeply  in  neckwear  while  the  present  feeling  lasts  if  he  is  to 
keep  his  place  as  a  dealer  in  the  most  fashionable  garments  in 
the  minds  of  his  women  customers. 


One  good  result  of  this  liking  for  the  flimsy  and  more 
elaborate  effects  in  neckwear  is  that  there  is  a  disposition  to 
take  the  finer-class  goods.  As  in  the  more  mannish  modes, 
manufacturers  have  prepared  all  classes  of  goods  at  prices 
within  the  reach  of  all  customers.  But  the  expenditure  of  a 
little  more  money  makes  such  a  difference  in  the  design,  and, 
sometimes,  in  the  quality  of  the  article  in  the  case  of  the  pre- 
sent   style    of   neckwear,   that  it  is   willingly    given   by   the 

customer. 

•  •        * 

Boa  after  boa  appears  on  the  market,  each  design  meeting 
with  more  or  less  success.  From  the  rather  narrow 
ruff  that  first  appeared,  the  collar  has  gradually  widened 
until  the  present  fashionable  boa  covers  the  shoulders,  if  it 
does  not  go  further  and  do  all  the  services  of  a  cape.  The 
ends,  too,  in  many  shapes,  are  as  wide  as  the  collar.  One 
design,  in  a  combination  of  taffeta  and  chiffon,  has  the  ends 
about  14  inches  in  width. 

*  «        » 

The  short  waist  lengths  are  still  in  evidence,  but  the  trend 
is  undoubtedly  to  the  longer  boas,  some  of  the  latest  designs 
reaching  to  the  ankles.  Chiffon  is  the  most  used  material  for 
seasonable  boas,  though  tafileta  and  chiffon  combined  is 
nearly  as  prominent.  Zibelines  are  also  in  evidence,  a  number 
of  handsome  broad  cape  effects  being  well  thought  of. 
«        •        • 

Black  in  boas  is  the  ruling  color,  and,  in  all  probability, 
will  be  for  some  time.  A  touch  of  white  or  some  other  light 
color  appears  here  and  there  in  some  of  the  new  boas,  and  is 
liked  very  well.  Black  on  white  is  another  variation,  but  it 
has  not  the  sale  of  the  others. 


The  number  of  collars  is  almost  endless,  and  includes  every 
variety  from  the  small  Medici  effect  to  the  large  effects  in  lace, 
beads,  etc.,  which  are  so  much  in  demand  for  the  coming  sea- 
sons. In  the  latter,  an  excellent  business  is  doing  in  the  rich 
lace  and  silk  combinations,  which  speaks  well  for  the  class  of 
trade  done  in  this  line.      Lace  collars  with  long  points  in  front 

and  back  are  popular. 

«        *        * 

Stock  collars  are  frequently  decorated  with  beads  and 
lace.  The  made-up  collars  hold  their  own  as  a  staple  style, 
but  a  great  many  ties  are  also  being  sold.  In  these,  too,  steel 
and  jet  beads  figure  largely,  as  well  as  lace  and  ribbon. 


SHREWDNESS  AND  HONESTY. 

An  honest  merchant  made  as  strong  statements  about  his 
stock  as  the  goods  would  warrant. 

What  he  said  was  true. 

A  shrewd  competitor  always  went  him  one  better. 

What  he  said  was  not  true. 

The  honest  merchant  lost  some  sales,  but  saved  his 
reputation. 

The  shrewd  competitor  fooled  a  number  of  people,  but  lost 
their  friendship. 

In  the  end  the  honest  merchant  had  the  bulk  of  the  business. 

In  the  end  the  shrewd  fellow  had  nothing  but  experience. 

Moral — Shrewdness  is  not  a  desirable  quality  in  dealing 
with  customers. — Southern  Merchant. 


SPECIAL   GOODS   AT    BROCK'S. 

The  print  department  at  The  W.  R.  Brock  Co.,  Limited, 
Toronto,  has  just  opened  up  a  stock  lot  of  mill  over-makes  in 
36-in.  printed  wrapperettes.  There  is  a  range  of  about  60 
different  patterns,  all  this  season's  designs.  They  can  easily 
be  retailed  at  10c. — the  regular  wholesale  price. 

The  Brock  Company  also  report  a  large  business  in  W.S.  1, 
which  is  a  28-in.  English  reversible  Salisbury,  extra  heavy 
weight,  perfectly  strong  cloth,  and  which  makes  a  leader  to 
retail  at  10c. 

Panne  flannel  is  a  heavy  weight,  close-napped   American 
wrapperette,  a  beau-ideal  cloth  for  children's  coats  and  ladies' 
dressing  jackets,  etc.    It   quite  takes  the  place  of  the  woo 
eider-downs,  as   there  are  some  most   exquisite  colorings  in 
pinks,  sky-blues,  greens,  marines,  navies  and  reds. 

The  linen  department  is  offering  at  present  a  lot  of  best 
imported  surahs  in  the  narrow  width,  which  are  worth  10c.  at 
the  mill.  They  are  offered  at  8c.  per  yard  in  two  shades  of 
slate  and  one  of  brown. 

The  flannelette  room  has  received  a  mill  stock  of  yard- 
wide  striped  flannelette  that  was  not  sufficiently  napped. 
This  line  would  be  considered  good  value  at  8c. ,  but  it  is  now 
being  offered  at  6V2C. 

In  the  linen  room,  a  line  of  French  canvas  is  the  principal 
attraction  of  the  month.  There  are  five  specials  in  the  natural 
colors.  CZ  is  a  heavy-weight  at  9c.;  CM  is  a  heavy-weight 
at  10c. ;  No.  54  is  a  light-weight  at  10c.  In  black,  C150  is  a 
heavy-weight  at  9c.;  C200  is  a  heavy-weight  at  10c.  All  of 
the  above  are  easily  worth  15  per  cent,  more  than  the  price 
asked.  The  Brock  Company  have  also  secured  a  small  lot  of 
napkins,  which  were  made  for  an  American  firm,  only  some- 
thing went  wrong  with  the  contract.  The  following  specials 
can  be  offered :  %,  No.  1  at  $1,  No.  2  at  $1.35,  No.  3  at  $1.50 ; 
%,  No.  4  at  90c.,  No.  5  at  $1.50,  No.  6  at  $2.25. 

No.  10  is  a  28-in.  fine  fabric,  heavy  weight,  mercerized  and 
schrinered  black  sateen,  extra  bright  finish,  which  is  being 
offered  at  10c.  It  is  one  of  the  best  values  ever  shown  to  the 
trade.  No.  15  is  a  32-in.  ditto,  which  has  been  sold  at  12^^-, 
in  black  and  a  full  range  of  colorings. 
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We  beg  to  announce  to  our  patrons  that  our 
travellers  are  now  covering  Canada  from  the 
Atlantic  to  the  Pacific,  with  the  finest  range  of 
Ladies'  and  Gentlemen's  Waterproof  and  Rain- 
proof Garments  of  the  latest  design. 

We  advise  the  trade  to  inspect  our  samples 
before  placing  orders. 

Our  customers  should  see  that  every  Rain- 
proof Garment  bears  the  label  with  the  ''ELITE" 
brand.     (Our  style  of  label  is  copied.) 

The  illustrations  of  our  new  designs  will 
appear  in  next  issue. 


The  Montreal  Waterproof 
Clothing  Co., 


MONTREAL. 


•<•••• 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  hy  H.  Hollingsworth ,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers.— We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


OCTOBER  TRIMS. 

THE  SUMMER  is  almost  over.  The  new  Fall  p:oods 
are  comitig  in,  and  the  trimmer  will  have  his  hands 
full  from  now  until  Christmas  getting  up  attractive 
trims  of  Fall  and  Winter  goods.  Among  the  differ- 
ent lines  that  require  pushing  just  at  this  season 
are  blankets.  In  one  of  our  illustrations  in  this  edition  may 
be  found  ideas  for  a  good  display  with  this  line  of  merchandise. 
The  following  explains  it :  Size  of  window,  15x12  ft.;  goods 
arranged  in  step  form,  from  front  of  the  window  to  the  back- 
ground ;  seven  steps  in  all.  Here's  a  "stocky"  window  dis- 
play to  some  purpose.  It  is  arranged  orderly  and  presented 
attractively  because  of  that,  and  the  clever  introduction 
of  color  effects  in  the  ribbon  bow  bands,  and  the  placing  of 
the  price  cards.  While  "stocky  "  in  form,  it  was  a  business 
bringer,  which  is  exceptional  with  "stocky"  displays  of 
bulky  goods. 

DISPLAYS  OF  FURS. 
This  is  also  a  good  time  to  show  furs.     Many  merchants 
think  that  fur  displays  are  premature  before  the  snow  is  on 
the  ground.    This  is  a  mistake,  as  hundreds  of  articles  in  the 


An  Attractive  Display  of  Blankets. 


fur  line  can  be  sold  during  October  through  window  displays. 
The  background  for  a  fur  window  should  be  light  in  color  as 
most  fur  articles  are  dark.  A  bright  scarlet  makes  a  rich, 
warm-looking  backing  for  this  line.  White  fur  linings,  if  hung 
in  half-circle  form  on  the  backs  of  the  window,  show  off  the 
goods  in  front  of  thero  nicely.  Fur  coats  show  off  better  On 
forms  and  wax  figures,  and  boas,  collarettes,  muffs,  etc.,  on 
nickel  fixtures. 

BACKGROUNDS. 

The  illustration — millinery  trim — might  suggest  an  excel- 
lent background  for  furs.  This  background  was  covered  with 
bright  red  felt,  bordered  in  white  satine.  The  centre  of  back- 
ground is  a  6x9  ft.  mirror,  over  which  is  draperj'  of  white 
cashmere  on  a  half-circle  set  out  6  in.  from  the  back.  Frames 
on  sides  were  square  (%  in.  boards),  with  circle  cut  out  in 
centre.  Cornice  of  background  was  executed  in  plaster  of 
paris  ornamental  stuff  on  muslin  coated  with  alabastine. 
This  would  make  a  rich  permanent  background  for  any  line 
of  goods. 

An  attractive  background  and  one  that  serves  two  pur- 
poses, one  of  which  is  showing  goods  off  well,  and  the  other  is 
the  saving  of  the  quantity  of  goods  needed  for  the  main  part 
of  the  display,  may  be  made  by  making  a  frame  the  width  of 
the  back  of  your  window,  and  around  the  wall, side  and  about 
half  the  height.  Cover  this  tightly  with  a  figured  denim  of 
light  pattern.  Then  make  another  frame,  same  as  the  one 
described,  only  cover  it  with  a  plain  denim  of  a  dark  color, 
which  will  serve  as  a  border  to  the  window.  Being  of  the 
same  size  and  shape  they  may  be  alternated  from  one  dressing 
of  the  window  to  the  next,  using  the  dark  one  for  the  bottom 
and  the  light  one  for  the  upper.  I  would  sugggst  that  for 
clothing  displays  or  for  any  display  where  the  goods  to  be 
J  shown  are  dark  in  color,  that  the  light- 
colored  frame  be  used  and  vice  versa. 
This  is  an  inexpensive  idea  and  one  that 
will  be  found  profitable. 

THE  ONE=IDEA  TRIH. 

The  average  shop  window  is,  for  the 
most  part,  filled  with  a  variety  of  dif- 
ferent articles  grouped  together.  The 
question  arises — Is  this  class  of  window 
display  a  better  "trade  getter"  than  the 
window  which  is  dressed  with  the  one 
class  of  articles  ?  Does  the  mixed  win- 
dow strike  the  onlooker  as  being  out  of 
the  ordinary,  or  does  it  go  unnoticed  ? 
Has  it  made  anj'  lasting  impression  on 
her,  or  does  she  look  without  seeing  ? 
Does  she  tell  her  friends  of  the  fine  show 
in  So-and-So's  window  of  such-and- 
such?  No.  In  looking  at  the  mixed  win- 
dow her  mind  has  taken  in  nothing;  it 
has  grasped  nothing;  the  impression  is 
ordinary.  She  has  seen  it  before,  and 
does  not  waste  her  time  trying  to  dis- 
tinguish anj'  particular  article  from  the 
multitude.  As  an  advertisement  that 
window  is  practically  dead,  and  no  one 
speaks    of    it    as    being    a    fine    show. 
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All  illustrated  treatise  on  the  Art  of  ^^ 
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A  PALiHENBERG 


CLOAK   AND 
SUIT    FORm 


Is  as  Valuable  as  an 
Extra   Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
time,  never  gets  sick  or  tired 
and  never  wants  an  increase 
in  salary.     ^      ^      ^      J- 

These  Superior  Forms  are 
the  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  Standard.  The  new  slide  support  and 
the  screw  in  the  top  are  distinct  features  and 
makejthe  figure  rigid  and  strong. 

J.  R.  PALMENBERG'S  SONS 

Office  and  Salesroom  :    710  BROADWAY. 
Factory  :  89  and  9 1  West  Third  Street,    N  &  NA/    "V  ^rl<. 
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PRINTING  BY  HAIL. 

We  make  a  .specialty  of  Hlling  Mail  Orders  for  all  kinds 
of  printing,  aud  we  do  it  cheap. 

I     OAA     GOOD   WHITE     BUSINESS 

■  »VWW     ENVELOPESfor$I.OO,  any  printing. 

1.0)0  Official  No.   10  Euvelopej  priuted  for  ?1.75. 
Noteheads,  Billheads,  Statements,  $1.50  per  l.COO. 

WEESE  &  CO.,Jobbers,      54  Yonge  St.,  Toronto. 
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Fine 
Wax 
Figures 


Sole  maker  of  Forms  and  Wax  Figures  in  the  Dominion. 


And  Fixtures  for 
Showing 

Dry  Goods 

Clothing 

Shoes 

Cloaks 

Millinery 

Furnishings 


U.S.  Richardson 

Factory  and  Show  Room 

62  Hayter  St.,  Toronto. 

'Phone  Main  3687. 


-and  - 


714  Craig  St.,  Montreal. 


Write  for  Particulars. 


LAMSON  RAPID  SPRING 
CASH  CARRIER.^ 

The  Modern 
Labor  and 
Money  Saver 

FREDERICK  C.  CUTTING, 


117-119  Simcoe  Street. 


TORONTO. 
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Neither  does  it  speak  for  itself.  Now,  take  a  window  filled 
with  one  class  of  goods  (not  necessarily  at  one  price), 
although,  if  sufficient  goods  can  be  had  to  accomplish 
this,  it  will  be  an  advantage.  The  public,  struck  with  the 
magnitude  of  the  trim,  will  stand  and  admire  and  go  away 
with  a  lasting  impression  of  that  one  article  on  their  minds. 
In  the  course  of  general  conversation  they  will  tell  their  friends 
of  the  grand  display,  the  quantity  and  the  many  styles,  and 
give  as  their  opinion  that  there  would  be  no  difficulty  in 
getting  what  you  wanted  in  such  an  establishment. 

As  an  advertisement  it  gives  the  public  more  idea  of  the 
volume  of  stock  kept  and  of  the  many  shapes  and  styles  than 
an}'  newspaper  could  give.  It  also  gives  them  confidence  in 
themselves  to  enter,  without  asking  themselves  the  question, 
Will  they  have  what  I  want  here  ?  Many  people  are  afraid  of 
giving  unnecessary  trouble  and  frequently  buy  goods  they  do 
not  want  in^orderj[to  take  ".something,"  in^which  case  they 


needed,  either  the  right  or  the  left,  only  get  it  on  the  side  it 
ijclongs  to.  This  is  a  simple  thing,  but  one  of  the  details  ol 
window  work. 

CARE  OF  WAX  FIGURES. 

There  is  nothing  that  looks  so  bad  or  ruins  the  effect  of  a 
window  so  much  as  to  see  handsomely  dressed  wax  figures 
with  faded,  dirty  or  shiny  faces,  and  too  often  do  we  see  this 
state  of  things  existing.  With  very  little  time  and  practice 
any  trimmer  can  recolor  his  figures  as  well  as  an  expert  can 
do  it  for  him.  First,  take  a  little  coal  oil  or  benzine  and  a 
piece  of  cheesecloth  and  wash  the  face,  but  do  not  allow  the 
oil  to  remain  on  the  face  more  than  a  few  moments  as  it 
softens  the  wax.  When  wiped  dry  and  cleaned,  take  powdered 
pumice,  mixed  with  a  little  carmine  until  all  the  red  streaks 
have  been  worked  in.  This  will  give  you  a  very  delicate  pink 
shade.    Then  get  a  large  sable  brush,  dip  it  in  the  preparation, 
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seldom  return.  If  the  public  are  satisfied  they  can  obtain  a 
good  variety  at  any  particular  establishment  that  house  will 
get  the  trade,  and  that  is  an  important  point,  showing  a 
variety  of  one  article  is  to  be  preferred  every  time  to  a  display 
of  a  confusing  mass  of  everything.  It  may  be  truly  said  that 
a  woman's  purse  is  reached  through  her  eyes.  Give  her  eyes 
sufficient  to  feast  on  and  her  patronage  is  generally  assured. 
Thus  the  "one-idea"  window  will  work  wonders. 

A    SUOQESTION. 

When  wax  figures  are  used  to  show  costumes  on  in  a 
window,  a  fine  idea  and  one  that  gives  life  to  the  form  is  to  get 
a  lady's  shoe.  Insert  a  last  in  it  or  have  it  stuffed  to  shape, 
and  by  putting  it  under  the  skirt  a  little  forward  it  gives  the 
figure  the  appearance  of  taking  a  step  forward.  It  must  not 
protrude  too  far  else  it  would  take  away  the  life-like  appear- 
ance you   are  tr3'ing  to  obtain.     Only  one  shoe  or  slipper  is 


and  commence  at  the  paint  of  the  cheek,  using  a  circular 
motion  of  the  brush.  Give  the  cheeks  more  time  than  the  rest 
of  the  face,  as  it  will  give  them  more  color.  For  the  lips, 
corners  of  the  eyes  and  nostrils  mix  the  carmine  and  pumice 
half-and-half  and  use  a  ver}-  small  sable  brush. 

DISPLAY  OF   READY-MADE  TROUSERS. 

For  a  display  of  men's  ready-made  trousers,  the  illustra- 
tion presents  an  excellent  idea.  The  stand  used  is  composed 
of  three  circles  of  Ya-inch  lumber.  The  largest  size  is  6  feet  in 
diameter,  the  second  size  4  feet,  and  the  smallest  size  2  feet. 
The  large  one  is  supported  on  three  legs  on  the  floor,  and  the 
others  on  top  of  it.  White  or  colored  stuff  is  pufl'ed  over  the 
circle  to  hide  the  bare  boards.  The  trousers  are  arranged  by 
pulling  one  leg  inside  out  and  stuffing  it  inside  the  other  leg. 
The  illustration  explains  itself.  This  stand  is  an  excellent  one 
for  merchant  tailors,  as  tweeds  can  be  arranged  in  pieces  all 
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NEED  ONLY  BE  SEEN  TO  BE  APPRECIATED. 


Our  "Coronation" 


all-glass  top  Floor  Case  is  a  little  better  than 
the  best.  Remember,  we  do  not  make  all-glass 
cases,  they  are  no  use.  Top  rests  on  felt 
cushion  on  top  of  frame  of  case  and  extends 
out  from  edges  about  3  8  of  an  inch.  Held 
in  place  at  corners  by  handsome  carvings. 
Can't  you  see  the  advantage  ?  Write  for 
particulars. 


Dominion  Show  Case  Co., 


Our  No.  27  round  end  floor  case. 

OFFICE  AND  FACTORY: 
53  RICHMOND  ST.  E. 


Toronto 


The  Largest  and  Be»t 
Equi|)t)ed 

Dye  Works 

in  the  Dominion. 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Qloves,  Braids,  Etc., 

DYED,  FINISHED   AND    PUT   UP. 

Also  Feathers,  Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.    Send  for  Price  List. 

NO  EXAQQERATION-Our  statement,   also  Cut  o{ 
Works,  is  absolutely  true  and  unexaggerated. 


DISPLAY  FIXTURES 


Your    new 

Fall  goods 

will  look 

best   if 

shown 

upon  our 

up-to-date 

Fixture. 


Clatworthy  &   Co., 

46  Richmond  5t.  W.,    =    Toronto,  Ont. 


THE 


"Thorough  Business  Man" 

can  always  rely  on  getting  entire  satisfaction 
when  ordering_^ything  we  make  in 

%JBIIflM[MTm 
-   BHASS  GOODS 


No.   180. 


The  Reasons  arc  few, 
but  Concise  : 

Every  particle  of  the  work 
is  made  and  finished  on  the 
premises  by  skilled  workmen  , 
and  is  under  the  supervision 
of  e.xperienced  management. 

We  now  have  the  largest 
and  best  equipped  plant  of 
its  kind  in  Canada.  Our 
showrooms  are  always  open 
for  your  inspection,  and  we 
are  always   at   your   service. 

Call  and  see  our  goods, 
or  send  for  Descriptive 
Catalogue  to 


The  Toronto  Brass  Mfg.  Co., 


91-95  Richmond  St  West. 


TORONTO,  ONT. 
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around  it  in  pyramid  shape.     The   l)ackjiround  of  denim,  as 
explained  above,  would  suit  a  trim  of  this  kind  admirably. 

H.  H. 

*  •  * 

A  PRETTY  DISPLAY  OF  LADIES'  VESTS. 

By  L.  D. 

Ladies'  and  children's  cheap  wool  knitted  vests  are  very 
homely  thinj:;s  in  themselves,  but  if  you  could  have  seen  a 
window  of  them  that  was  arranged  in  a  Toronto  store,  you 
would  have  been  astonished  to  find  that,  in  capable  hands, 
such  an  artistic  and  attractive  display  could  be  made  of  such 
unpromising  materials,  and  a  material  that  every  store  of 
any  pretensions  is  sure  to  have  on  hand  in  considerable  quan- 
tities. But  perhaps  it  was  to  color  that  this  window  owed 
its  chief  charm.  The  vests  were  in  pink,  soft  grey,  and  cream 
colors,  pink  predominating.  Along  the  bottom  of  the  window, 
next  to  the  glass,  were  arranged  doubled  single  vests  of  alter- 
nate colors.  Next  to 
these  were  unopened 
bundles,  one  laid 
down — on  which  was 
a  vest  of  contrasting 
color,  half-opened, and 
folded  long-wise — the 
next  bundle  on  end. 

In  the  centre  of  the 
window,  on  a  nickel 
stand,  was  a  large 
and  well-spaced  price 
ticket,  with  more  un- 
opened bundles  stack- 
ed up  and  piled  in 
ordered  disorder 
around. 

Up  the  sides  and 
along  the  .top  of  the 
window  hung  single 
vests,  close  enough  to 
touch.  Along  the  ceil- 
ing were  two  straight 
rows  and  back  of 
these  a  circular  one. 
The  background  was 
composed  of  mirrors 
in  light  oak  frames, 
and  at  intervals  over 
these  were  fastened 
unopened  bundles  and 
single  vests.   The  mir- 

rows  served  the  double  purpose  of   reflecting  the  goods  and 
showing  up  the  colors. 


A  DANGER  IN  THE  WINDOW. 

The  employment  of  the  incandescent  lamp  for  the  display 
and  illumination  of  shop  windows  containing  dry  goods  is 
generalh'  considered  safe,  but  several  experiments,  according 
to  Scientific  American,  that  have  recently  been  carried  out 
prove  this  contention  to  be  a  fallacy.  A  number  of  16  candle- 
power  incandescent  lamps  were  enveloped  in  raw  cotton,  and 
at  the  end  of  a  few  minutes  the  material  commenced  to  smoke. 
Directly  a  draught  of  air,  such  as  is  caused  by  the  opening  of  a 
door,  came  into  contact  with  the  cotton,  it  burst  into  flames, 
and  the  bulb  of  the  incandescent  lamp  immediately  collapsed. 
Investigation  as  to  the  cause  of  this  peculiarity  showed  that 
the  thin  glass  shell  of  the  bulb  of  the  lamp  softened  under  the 
influence  of  the  heat  gathered  by  the  cotton  from  the  incan- 
descent filament,  and  when  the  draught  of  air  came  into  con- 
tact with  the  lamp,  the  softened  glass  caved  in  under  the  air 
pressure,  so  that  the  filament  fired  the  glowing  material.     In 


view  of  these  interesting  experiments,  caution  should  be 
observed  not  to  place  cotton  or  similar  fabrics  too  near  an 
incandescent  lamp,  as  is  often  done  for  decorative  effect,  other- 
wise great  risk  of  a  fire  breaking  out  is  incurred.  The  liability 
of  combustion  from  this  cause  is  further  accentuated  where 
incaiidescent  lamps  covered  with  a  colored  varnish  are 
employed,  as  the  varnish  forms  a  stronger  incentive  to  com- 
bustion. 


A  NEW  ADJUSTABLE  PETTICOAT. 

Two  women  of  the  same  waist  measure  rarely  have  the 
same  hip  expansion.  A  new  petticoat  adjustable  to  all  figures 
by  means  of  a  double  set  of  lacings  at  the  back  has  been 
designed  with  the  object  of  overcoming  this  difficulty.  The 
skirt  closes  with  patent  fasteners  down  the  placquet  in  the 
centre  of  the  back.  On  each  side  are  lacings  which  are  trimmed 


A    Taking  Display  oi   Trousers. 


with  two  small  tucks  about  5  in.  apart,  laid  in  the  manner  of 
a  slot  seam.  These  tucks  are  stiffened  with  buckram,  and  each 
holds  four  metal  eyelets.  When  these  are  drawn  together  b\'  a 
ribbon  lacing  they  form  an  inverted  pleat  which  holds  the 
fullness  of  the  skirt  perfectly  flat  and  smooth.  By  loosening 
or  drawing  the  laces  these  skirts  can  be  fitted  to  an^'  sized 
waist  or  hips.  The  skirt  comes  in  four  sizes,  and  its  adjust- 
able features  make  it  suitable  for  all  figures. 


SHOWCARD  AND  TICKET  WRITING. 

Window-trimmers  and  clerks  who  are  fitting  themselves 
for  good  positions,  and  merchants  who  are  after  their  share 
of  business  and  as  much  more  as  they  can  get,  are  now  making 
preparations  to  secure  it  by  being  able  to  print  a  fine  variety 
of  showcards  and  price  tickets.  In  this  issue  Mr.  Edwards, 
Carleton  Place,  Ont.,  offers  a  book  of  instruction  at  $1  post- 
paid, which  will  teach  you  this  art  in  a  thorough  and  practical 
manner.  He  has  hundreds  of  students  in  all  sections  of  the 
country  who  are  to-day  reaping  the  benefits.  "To  earn  more, 
learn  more." 
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THE  AUER 
GAS  LAMP 


<« 


Turns  night-time  into  day-time 


NEW  MODELS. 


LOWER  PRICES. 


We  offer  you  the  best  made  lamp  on  the 
market,   built  scientifically. 

We  offer  you  a  lamp  that  will 
light  your  store  for  half  the 
cost  of  kerosene. 

We  offer  you  a  lamp  that  is  safer 
than  a  coal  oil  one. 


We  offer  you  a  lamp  which  you 
can  sell  at  a  good  profit. 

Do  you  want  the  Agency  for  it? 
THEN  WRITE  FOR 


Mo.  25 
100  Candle  Power. 


OUR  CATALOGUE  AND  DISCOUNTS. 

EVERY  LAMP  GUARANTEED. 


AUER  LIGHT  CO.,    1682  NOTRE   DAME  ST.,    MONTREAL. 


An  Ideal  Store  Light 

and  the   Yotto  Arc. 

The  new  Rochester  Cluster  Incan- 
descent Gas  Lamp  sheds  a  strong, 
mellow,  white  light  which  reaches 
the  darkest  corner. 

SURPASSES  THE  ELECTRIC 
ARC  LIGHT  AT  HALF  THE  COST 


''        A  perpetual  light,  turned    off   or   on 
by  pulling  the  chain. 

Made  for  both  inside  and  outside 
lighting  ;  handsomely  finished  ;  all  ready 
to  attach  to  gas  pipe. 

Full  lines  of  Incandescent  GAS 
MANTLES. 

ROCHESTER  LAMPS,  the  best 
light  for  oil. 

SPECIAL    ESTIMATES    FOR    STORE    LIQHTINQ. 
LET    US    QUOTE    YOU. 


The  Rochester  Lamp  Co.  of  Canada 


EVERVTHINQ    IN 

LAMP  aoous. 


24  Front  Street  West, 

TORONTO. 


Coal 


VERSUS 


Eiderdown 


Good  coal  is  scarce. 

Recommend   your    customers    to    purchase    Eiderdown    Quilts    and 
keep  warm. 

A  comfortable  sleep   tends    to    cheerfulness  and  good  results  during 
work  hours. 

EIDERDOWN  QUILTS 

From  $36.00  to  $75.00  a  dozen. 

Covered  in  exclusive  designs  of  choice  imported  sateens. 

SAMPLES   OF    COVERINGS    SUBMITTED    UPON    REQUEST. 

THE  ALASKA  FEATHER  &  DOWN  COMPANY 

OF    MONTREAL    limited. 
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Silk,  Cotton,   Flannel, 
Albatross  and  Cashmere. 


B 


I'SINESS    in    waists    during    the    past    Summer    season 

suffered  along-  with  all  the   lines  of  women's  dress,  on 

account  of  the    unusually  cold    weather;   but   for   Fall 

the  outlook  is  decidedly  bright,  and  manu- 
The  Cold  Weather  „    ^  ^  . ,  •  ,.u   ^  .1     ^     j 

and  Waists  facturers  are  of  the  opuiion  that  the  trade 

during  the  coming  Fall  and  Winter  seasons 

will  to  a  certain  extent  make  up  for  the  past  season. 


A  pleasing  feature  of  the  trade  is  the  pronounced  tendency 
toward  the  finer  grade  of  goods,  customers  requiring  the 
better  and   more  expensive   w^eaves  in  both  silk   and   flannel 

waists.  This  is  particularly  noticeable  in 
Feature  ^'^^  silks.      The  trade  has  been   gradually 

finding  out  that  the  cheaper  goods  do  not 
reflect  credit  on  their  stores.  A  customer  bu3's  a  cheap  silk 
waist,  and  after  wearing  it  for  a  while  it  begins  to  wear  out ; 
the  customer  rarely  reflects  that  the  waist  was  a  cheap  one 
and  that  not  much  should  have  been  expected  of  it,  but  forgets 
all  about  the  price  paid  and  only  sees  that  the  garment  was  of 
poor  material.  When  she  goes  back  to  the  merchant — if  she 
does  go  back — the  chances  are  that  she  will  make  closer 
inquiries  as  to  the  wearing  qualities  of  the  goods  before  buy- 
ing, with  the  result  that  the  dealer  can  impress  upon  her  the 
advantage  of  taking  a  better  class  waist. 


The  flannel  waist  is  now  more  popular  than  ever,  and 
manufacturers  have  on  view  more  beautiful  styles  and  designs 
than  they   have  ever    before    shown.      The  flannel  waist    is 

peculiarly  adapted  to  the  Canadian  climate, 
Waists  ^^^  '^''^  likely  that  it  will  be  a  much  greater 

success  here  than  even  in  the  United  States. 
The  sale  of  cotton  waists  in  the  United  States  has,  to  some 
extent,  affected  the  demand  for  the  flannel  garments;  but  in 
Canada,  while  there  are  always  a  certain  number  of  cottons 
worn,  the  situation  is  not  the  same,  and  flannel  waists  hold 
the  first  place. 


As  to  velvet  waists,  it  is  likely  that  many  more  will  be 
shown  than  usual,  on  account  of  the  popularity  of  velvet  as  a 
dress  material.  But,  while  in  the  United  States,  where  women 
go  without  jackets  in  the  Winter,  much 
more  than  is  the  case  in  Canada,  there  is 
likely  to  be  a  good  demand  for  velvet 
waists,  they  will  hardly  meet  with  the  same  favor  here.  It  is 
difficult  to  pull  on  a  jacket  over  a  velvet  waist,  and  our  women 
will,  as  a  rule,  prefer  some  other  material  for  outdoor  Winter 
wear.  For  wearing  without  the  jacket  or  coat,  however,  the 
metallic  velvet,  as  well  as  the  plain  goods,  may  go  well. 


Velvet 
Waists 


For  Spring,  1903,  a  very  good  business  is  expected  in 
pattern  silks.  These  have  been  gradually  coming  into  favor, 
and  all  indications  point  to  a  probability  of  their  taking  the 
leading  place  next  year.  The  colors  which 
are  looked  upon  with  much  favor  in  Paris, 
London  and  New  York  are  royal  blues, 
several  shades  of  green,  including  Nile,  reseda  and  dark  green, 
as  well  as  black  and  white.  Black  and  white  will  likely  be 
given  the  first  place,  with  vroyal  blue  a  good  second. 
Chiffon  will  also  be  much  used  next  season. 


Pattern 
Silks. 


The  New  York  Silk  Waist  Co.,  Montreal,  have  received  a 

„        ^.    ^  consignmentof  counter  brushes  which  are  a 

See  that  you  .  ,         .  ,  

Get  one.  most   useful   article  and  will    be  cheerfully 

forwarded  to  the  trade  for  the  asking.   They 

also  beg  to  state  that  they   have   on   order   a   most   artistic 

calendar  which  will  be  sent  to  their  patrons  within  the   next 

few  davs. 


Medallion-trimmed   waists,   as   shown  by  The  New    York 

Silk    Waist   Co.,  are   sure  to   be   popular  for   Christmas   and 

Spring  trade,  their  range  being  the  most  artistic  ever  shown  in 

,     ,.      „       ,  Canada.     The  New   York   Silk    Waist  Co. 

In  the  Front  ,  .      ,  n  ■       , 

Of  the  Trade.  '^^'^^  received  many  flattering  letters  from 
their  patrons  this  year  and  are  compli- 
mented on  the  decided  improvement  they  have  made  on  their 
line  over  other  seasons.  They  are  now,  it  is  understood,  the 
largest  exclusive  waist  house  in  Canada,  and  own  a  fine 
factory  to  which  an  addition  is  shortly  to  be  made.  This 
speaks  well  for  the  proprietor  of  this  progressive  concern,  who 
is,  comparatively  speaking,  a  young  man.  Their  motto  has 
always  been  "  Built  on  honor,  sold  on  merit." 

We  cannot  pass  this  subject  without  referring  to  their 
genial  designer,  Mr.  Knopf,  of  Vienna  and  New  York,  who  is 
a  leader  among  his  class.  He  has  been  making  waists  since 
the  infancy  of  their  manufacture,  and  is  well  qualified  to  be 
left  in  charge  of  the  reputation  of  his  house  for  perfect  fit, 
style  and  finish.  Any  styles  shown  by  them  are  always 
guaranteed  exclusive  in  every  detail. 


The  waist  which  buttons  in  the  back  offers,  according  to  an 

exchange,  a  field  for  front  trimmings,  for  it  is  wide  across  the 

chest,  and  the  modistes  can  carry  out  their  schemes  of  deco- 

„  .      .  ration  without  interference. 

Buttons  In  the  ^^.      ■,-  j  ^  •  •       n  ..u  •    ^ 

BgQlf^  f  he  diamond  trimmings  in  all  their  forms 

are   very   good.      Ribbon  is   shirred   along 

each  edge  and  is  put  on  in  grear  diamond-shaped  patterns  on 

the  front  of  the  waist ;  these  patterns  cross  each   other  in 

checkerboard  fashion,  and   the   diamonds   are  sometimes    as 

big  as  four  inches  square. 

In  this  diamond-shaped  opening  there  is  set  a  lace  medallion, 
or  a  braided  pattern  is  done,  or  there  may  be  a  bit  of  floral 
embroidery. 

While  the  waist  buttoned  down  the  back  has  not  the  vogue 
that  it  had,  many  pretty  blouses  are  still  made  in  this  style, 
which  is  a  most  becoming  one  to  a  many  figures. 


FIREPROOFING   COTTON  GOODS. 

Some  of  the  more  enterprising  ot  the  German  manufac- 
turers of  cotton  goods  are  intending  to  make  a  trial  of  the 
valuable  discovery  of  Dr.  W.  H.  Perkins,  of  Manchester, 
whereby  cotton  and  other  similar  highly  inflammable 
materials  can  be  rendered  permanently  fireproof.  With  the 
exception  of  explosives,  there  is  no  article  that  flares  up  so 
quickly  as  cotton  when  it  comes  into  contact  with  a  light, 
especially  in  those  particular  goods  which  are  made  of  heavy 
yarns  and  "combed  out"  on  both  sides  in  order  to  give  the 
appearance  of  flannel.  The  fireproofing  process  consists  of 
"  asbestinizing  "  the  fabric,  by  which  means  permanent 
immunity  from  burning  is  assured,  but  the  exact  manner  in 
which  it  is  achieved  is  not  divulged.  "  Asbestine  fabrics  "  can 
be  washed  again  and  again  and  yet  retain  their  nonignitable 
quality.  From  this  it  will  be  seen  that  the  process  does  not 
consist  in  merely  putting  upon  the  material  a  chemical  that 
for  the  time  being  renders  it  noninflammable,  but  rather,  as  in 
the  case  of  mercerizing,  in  changing  the  ver\'  character  of  the 
material.  "Abestined"  cloths  are  said  to  be  perfectly  hygienic, 
and  can  be  safely  worn  next  to  the  skin. 
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RELIIBLE 
MERCimillS  WANT 

RELHeLE 
SILK  WAISTS 

RELIABLE 
SILK  JACKETS 

RELIABLE 
DRESS  SKIRTS 


WE 


MAKE  THEM 


SEE  OUR- 


Taiior-MJade   Waist* 

THE  COMING  NOVELTY. 

As  usual,  we  have  the  best. 
While  In  Montreal  call  and  see  us. 


AMERICAN   SILK  WAIST   CO. 

1853  Notre  Dame  St.,  MONTREAL 


:the.: 


NEW  YORK  SILK  WAIST  MFG.  GO. 


We  beg  to  announce  that  our 
Holiday  Novelties  and  Advance 
Spring  Styles  are  now  in  process 
of  manufacture,  and  will  be  shown 
to  the^trade  shortly. 


40  St.  Antoine  Street,  Montreal 


Never 

Before 

Were 


U 


P.D. 

CORSETS 


99 


Id  »ucb 

Oood 

Demand 


The  specially  attractive  ap- 
pearance of  "  P.  D."  Corsets 
helps  to  a  very  marked  degree 
to  make  them  ready  sellers. 
The  many  other  desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  them  a 
continuously  growing  popular- 
ity. Their  style,  their  com- 
fort, their  durability  have 
secured  for  them  the  fore- 
most rank  in  the  corset  trade. 
One  sale  is  instrumental  in 
producing  another.  This  is 
the  kind  of  corset  to  recom- 
mend your  customers. 


For  Samples  and 
Prices  write 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


II  VICTORIA  SQUARE,  MONTREAL 


Crom|>toDS 


v^ 


New 

Models 


^A 


The  Corsets  to  tempt  smart  buyers.    See  them  before 
placing  orders  for  foreign  makes. 


Crompton  Corset  Co., 

76  York  Street,     - 


Limited. 

TORONTO. 
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ANEW  month  has  begun,  and  garment  manufacturers 
are  entering  upon  some  of  the  busiest   weeks,  of 
what  will  prove  one  of  the  busiest  years  in  the 
history  of  the  trade.    Ready-made  skirts  and  suits 
are  a  comparatively  new    feature    of  the  trade, 
but   one   that  has  proved   immensely   popular,   as   there  is  a 
style  and  finish  about  them  that  was  only  obtainable  in  the 
high-priced  tailor-made  gowns  before  the3'   were  introduced. 

There  are  manj'  new  styles  and  rumors  of  styles,  but  the 
old  lines  seem  to  be  pretty  closely  followed,  with  a  few  minor 
changes  in  shape,  but  what  the  season  may  have  in  store  for 
us  before  its  close  is  hard  to  say. 

As  in  the  mantle  trade,  too  early  placing  of  orders  may 
prove  an  injury  ;  as  the  styles  have  not  exactly  formed,  and 
something  newer  may  take  the  place  of  what  is  bought. 

The  flare  flounce  is  seen  on  few  of  the  new  shirts,  and  the 
flare  on  all  skirts  is  decidedlj'  less  pronounced.  Many  gored 
skirts,  tight  around  the  waist  and  full  around  the  feet,  are 
shown,  made  with  the  slot  seams  or  straps  down  the  seams, 
terminating  in  a  point  about  10  inches  from  the  hem  of  the 
skirt,  which  has  the  usual  rows  of  stitching  on  around  the 
bottom.  Yokes  and  panels  down  the  front  are  seen  on  a 
number  of  skirts. 

There  has  been  an  unsuccessful  attempt  to  revive  the 
habit  back  in  some  quarters. 

The  walking  skirt  is  one  of  the  ideas  that  has  caught  on. 
Its  utility  was  so  apparent  that  its  success  was  an  assured 
thing  from  the  start.  The  Norfolk  coat  of  the  same  goods  is 
generally  worn  with  this  skirt  and  makes  a  neat  and  business 
like  garment. 

Stitched  bands  of  satin  and  silk  are  giving  way  to  trim- 
mings of  braid  and  velvet. 

It  is  said  that  buttons  are  to  be  greatly  used  as  a  garni- 
ture, and  many  fancy  varieties  are  seen.  One  house  showed  a 
gown  of  black  velvet  with  a  circular  skirt  with  row  of  but- 
tons up  the  front  of  the  skirt  as  though  it  ■  buttoned  there. 
This  circular  skirt  is  something  new ;  the  side  gores  are  cut 
circular,  the  back  is  formed  by  a  straight  piece,  and  there  is  a 
seam  up  the  front  as  in  the  model  described. 

The  linuigs  of  many  of  the  stylish  coats  will  be  of  moin 
soft  matalasse  satin,  or  foulard,  and  there  will  often  be  a  bio'  ,^_ 
en  suite  to  match  this  lining,  and  also  a  lace  or  net  blouse  to  S\. 
vary  the  costume.  *0 

The  fashion  of  wearing  light  transparent  waists  with  silk 
lining,  with  skirts  of  cloth  etamine  or  cheviot,  will  continue 
through  the  entire  Autumn  season,  and  perhaps  the  Winter  as 
well.  Contrary  to  reports,  the  Eton  and  bolero  will  con. 
tinue  in  favor,  notwithstanding  the  vogue  of  the  newer  longer 
garments. 

The  fashionable  pleated  skirt  is  threatened  with  a  rival, 
in  the  shape  of  the  kilted  ones.  These  are  arranged  on  the 
yoke  tops,  like  the  pleated  shirts.  Kilts  are  shown  on  the 
sides  of  skirts,  decorated  with  the  tablier  front. 

Many  of  the  short  coats  for  walking  suits  have  the  slot 
seams  as  a  trimming,  both  back  and  front.  All  have  peplums 
of  varying  length,  some  only  at  the  back,  and  others  double 
and  opened  up,  both  back  and  front. 

The  entrance  of  the  feminine  touch  displays  the  French  idea, 
and  the  majority  of  models  have  it  in  some  shape  or  form. 
A  bit  of  embroidery  here,  a  touch  of  lace  or  velvet  there,  all 
assist  in  giving  this  touch  to  the  up-to-date  gown. 


Braids,  buttons,  passeraentery,  tassels,  oriental  galoons 
and  velvet  are  all  used  as  trimming. 

There  are  three  distinct  lengths  in  skirts.  First,  the  short 
walking  skirt,  reaching  to  between  the  ankle  and  the  boot.  It 
is  variously  box-pleated,  side-pleated,  and  may  fall  from  a 
yoke  about  the  waist,  or  at  a  point  near  the  knee.  It  is  par- 
ticularly liked  in  black  and  white  goods,  rough-finished  boucle 
cloths,  velvet  cords,  and  kindred  fabrics. 

The  second  skirt  touches  the  ground  when  released,  and  is 
nearly  round  in  form,  ample  in  width  and  free  from  clumsiness. 
The  absence  of  the  flare  does  not  do  away  with  the  graceful- 
ness of  form.  It  will  not  display  the  figure,  which  has  been  an 
objectionable  characteristic  of  the  habit  back.  While  this  is 
the  new  skirt,  it  is  unquestionably  a  fact,  the  tight  flared  skirt 
will  have  many  devotees  among  us.  The  third  skirt  is  the 
long  trained  effect.  The  newer  forms  are  full  about  the  knees, 
and  very  full  at  the  back,  but  we  have  yet  to  see  how  they  take- 

The  feature  that  shows  most  change  is  the  sleeve.  The 
new  sleeves  show  a  tendency  to  greater  fullness  below  the 
elbow,  still  preserving  the  tight  outline  of  the  upper  arm. 
Some  of  the  new  sleeves  are  huge  affairs,  and  the  chief  elabora- 
tion of  the  costume  is  placed  here.  The  blouse  buttoned  up 
the  back  is  seldom  seen,  the  princesse  closing  and  the  slot 
seam  giving  the  same  effect  when  the  waist  is  worn. 

All  the  new  waists  have  a  daintiness  and  elegance  about 
them  this  season  that  has  not  been  reached  before.  This  is 
because  they  are  simpler  in  design  and  trimming,  and  there  is 
an  absence  of  that  fullness  and  fussiness  that  in  time  past 
spoiled  many  a  pretty  waist.  Larger  tucks  are  taking  the 
place  of  the  small  ones  that  have  been  so  popular. 

Plain  taffetas  are  used  to  the  exclusion  of  fancy  silks. 
Poplins,  some  in  spotted  and  plaid  effects,  are  shown.  Moire, 
velours,  velvet,  metal  printed  velveteens  are  all  used  for  waists. 

Blouses  are  largely  trimmed  with  lace,  Irish,  and  the 
heavier  makes  are  most  used.  Very  stylish  is  white  lace  on 
black,  or  black  lace  on  white.  Embroidery  is  a  strong  com- 
petitor of  lace,  hand  embroidery  being  recognized  as  the 
unique  and  artistic  trimming  of  the  season.  Waists  of  heavy 
cotton  canvas  cloths,  mercerized  goods,  and  fleece-backed 
pique  are  quite  a  feature  of  the  Fall  trade,  and  it  is  pre- 
dicted that  they  will  be  worn  through  the  Winter. 


A  Leading  Skirt  Firm. 

A  representative  of  this  paper  called   on  The   New  York 
Skirt  JliMiufacturing  Co.  recently  and  found  them  exceedingly 

busy  trying  to  keep  up 
with  the  demand  for 
their  goods.  The  excel- 
lence of  the  fit  and  style 
of  their  skirts  have  called 
forth  many  complimen- 
tary letters  from  cus- 
tomers. This  is  not  to 
be  wondered  at,  since 
the  firm  keep  a  special 
representative  on  the 
New  York  market  con- 
tinually on  the  lookout 
for  new  styles,  which 
are  reproduced  by  the 
firm  in  Montreal  a  few 
days  after  being  shown 
in  New  York.  Orders 
have  been  coming  in 
rapidlj'  from  all  over 
the  country,  and  in  order 
to  keep  abreast  of  their  increasing  trade  the  firm  may  shortly 
be  compelled  to  move  into  larger  premises.  Thej-  are  pro- 
gressing rapidly,  and  will  soon  take  their  place  as  one 
of  the  leaders  in  Canada. 


No.  401.— This  is  another  of  our  "Travel- 
lers." It  is  made  out  of  a  very  good 
frieze,  in  blaclt,  hhie  and  grey. 
Price,  S2.25. 
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Push!  Don't 


5IA 

Stylish  skirt  of  frieze,  with  pleats 

all  around,  trimmed  with  buttons, 

Price  right. 


be  asleep  ! ! ! 


Be  in  the  line.  Don't  be  behind  ;  go 
ahead  ;  push  forward,  show  our  strictly 
tailor-made  skirts  to  your  trade,  and  suc- 
cess is  assured.  Our  style  and  price  does 
the  rest.  Your  customer  cannot  resist 
buying.  Our  styles  are  made  up  by  an  ex- 
pert designer,  a  member  of.  our  firm,  and 
having  many  years'  successful  experience 
in  New  York  in  this  particular  department. 
We  don'c  employ  salesmen  on  the  road; 
this  reduces  the  price  of  our  goods. 


516 

The  latest  style  Skirt,  madeof  all- 
wool  homespun,  black,  blue  and 
grey.  Trimmed  with  latest  style 
tassels  and  buttons. 


Our  low-priced  skirts  have  the  style  of  the  higher  priced.  These  are  our  salesmen.  We  offer  merchants 
samples  on  application  for  inspection.  We  make  skirts  for  $1.70  upwards.  When  ordering,  please  state 
approximate  price.     We  call  the  attention  of  the  wholesale  trade  particularly. 

THE  NEW  YORK  SHIRT  MFG.  CO., 

28  LEMOiNE  ST.,  MONTREAL. 

The  only  firm  in  Canada  who  make  a  specialty  of  ladies'  separate  tailor-made  dress  skirts  at  the  right  price 
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Our    London 
FasKion  Letter 

1 

Paris  and    London    Winter   Fashions- Smartly  Cut 
Three-quarter   Sac    Coats    are    Features— Shoulder 
Capes   in    iVlany    Coat    Shapes -StrH^ing  Designs  in 
Short   Jackets— Louis    XV.    Qowns   for   Dinner  and 
Evening;    Wear   —   Tailor-made    Gowns    for    Street 
Wear— Feature  of  Paris  Millinery  Models. 

TKONG  points  of  interest  in  the  Paris  and  London 
styles  for  the  Winter  fashions  are  the  very  smartly 
cut    three-quarter  sac  coats   of  napped  cloths,  in 
light  shades  of  fawn  and  brown,  with  lapel  facings 
of  lighter  or  darker  tint,  and  in  black  with  facings 
of  white  or  very  light- toned   plain  cloth.    These  plushed  or 
napped  cloths  are  so  pressed  that  the  undulations  made  imi- 
tate caracul  or  astrachan  effects. 

In  some  designs  the  plush  coat  is  lined  throughout  with 
plain  cloth  that  turns  outwards  on  the  stole-shaped  lapels, 
that  are  further  ornamented  with  silk  or  woollen  cord  knotted 
or  tasseled  trimmings  that  may  be  plain  or  have  threads  of 
metallic  effect  introduced. 

There  seems  to  be  a  run  upon  these  three-quarter  coats  in 
a  deep  cream,  almost  biscuit-tinted  plush,  and  they  are  exceed- 
ingly stylish  in  appearance.  In  black,  the  favorite  lining  and 
facing  is  a  steel  grey  cloth,  when  the  cord  ornaments  are  a 
mixture  of  black  and  steel  cords. 

*        *        * 

Another  interesting  feature  in  the  mantle  departments  is 
the  introduction  of  shoulder  capes  in  many  of  the  coat  styles. 
Some  are  single  and  rounded,  others  are  double  or  triple  and 
slashed  on  the  fronts.     In  models  of  an  elaborate  or  handsome 


waist  belts  and  similar  facings  to  the  fronts,  that  are  intended 
to  be  worn  open.  The  cuffs  are  ornamented  in  like  fashion, 
and  a  field  for  very  extravagant  ideas  is  open  here.  In  the 
exclusive  West-End  houses  most  costly  models  under  this  head 


The  "  K.  of  K.'    Panama  Folder  in  the  "Premier"  make. 

character,  rich  lace  collars,  diamante  or  enriched  with  jewelled 
effects  are  added.  Very  great  favor  is  shown  this  idea  in  the 
fur  coats,  that  are  in  the  majority  of  new  season's  designs, 
banded  with   a  Russian  blouse  effect,  with  jewelled  applique 


"The  Royal" — the  latest  shape  in  the  "Premier"  make. 

are  on  view.  One  Russian  blouse  coat,  with  added  skirts, 
made  of  sealskin  has  rever  facings,  cuffs  and  shaped  belt  of 
cut-out  cream  cloth  in  lace  pattern,  with  insets  of  point  lace 
in  which  the  design  is  outlined  with  varied  jewels.  This  is 
priced  at  750  guineas.  Other  elaborate  facings  for  fur  gar- 
ments are  in  cut-out  (decoupe)  suede  with  insets  of  lace  and 
incrustation  of  imitation  jewels.  Here  very  ornate  styles  rule, 
according  to  the  ideas  which  may  be  gathered  from  the  con- 
tinental models  chosen  by  the  London  buyers. 


Some  striking  models  are  designs  in  short  jackets  made  by 
Paris  firms,  from  "Poulain"a  new  and  very  becoming  fur. 
Short  jackets  also,  in  plush  that  may  be  almond  green,  the 
very  fashionable  wood  brown  or  black,  are  trimmed  in  a  novel 
waj'  with  narrow  bands  of  mink,  and  very  handsome  collars 
of  lace  and  rich  silk  passmenteries.  Cords  and  tassel  orna- 
ments figure  on  the  majority  of  these  models  as  simulated  or 
actual  fastenings  to  the  fronts,  and  as  ornaments,  sometimes 
pendants  to  the  cuffs.  Sleeves  in  these  coats  are  much  smaller, 
and,  in  all  cases,  sloping  shoulder  effects  are  evident.  For 
wearing  under  the  fashionable  coats,  the  skirts  or  blouses  are 
in  white,  ivory,  cream  or  bircuit-tinted  rich  corded  silks  or 
brilliante  finished  satin  or  taffetas  that  have  applications  of 
old  Venice  lace  in  medallions  on  the  flat-pleated  fronts. 
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JUST  ARRIVED 

Splendid 

A.ssortment 

of 

BlacK  SilK  Galons. 
BlacK  Val.  Beadings. 
BlacK  Val.  Edgings. 
WKite  Val.  Beadings. 


SAMPLES  ON  APPLICATION. 


F.  ROBERTSON  &  CO. 


TORONTO. 


REMOVAL  NOTICE 


OUR   NEW    ADDRESS    IS   : 

30  WEST  MARKET  ST. 
TORONTO 

DOUGLAS  &  RATCLIFF 


Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

a?  Front  Street  West,  TORONTO 


Umbrellas 
For 

Christmas 
Trade 


Samples  now  in  the  hands 
of  our  travellers. 


The  Irving:  Umbrella 
Company,  Limited 

20  Front  St.  W.,  TORONTO 


M 
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The  prediction  tor  the  Louis  XV.  stvle  is  inostlv  evidenced 
in  the  model  gowns  for  dinner  or  evening  wear.  Wave  pleated 
skirts  of  silk  or  hand-painted  muslins  are  included  in  the  ideas 
revived  for  that  interesting  period.  These  pleated  skirts  from 
shaped  hip  parts  appear  very  frequentl}'  in  the  newest  tailor- 
made  walking  gowns,  but  are  far  more  evident  in  the  evening 
costumes  A  dinner  dress  made  by  a  leading  Paris  house  has 
a  skirt  of  wavy  mousscline  de  soie  printed  (with  hand-painted 
ertcct)  in  a  pompadour  design  of  carnations  in  natural  tints. 
This  opens  to  show  an  underskirt  of  pastel  panne,  that  is 
further  used  to  form  a  vest  to  a  quaint,  long-waisted  bodice  of 
antique  and  ivory-tinted  satin,  fastened  on  the  fronts  with 
chous  of  ivory  muslin.  The  elbow  sleeves  and  the  decolletage 
are  trimmed  with  muslin  and  old  lace. 
•        *        * 

In  tailor-made  gowns  for  street  wear,  such  Paris  firms  as 
Redfern,  Ernest  Raudnitz,  Rechoff-David,  and  Francis  make 
fairly  short  skirts,  and  all  favor  much  passementerie  and  braid 
for  trimmings.  They  use  much  homespun,  and  run  on  nut  or 
wood  brown  as  to  color  for  outdoor  gowns.  A  model  by 
Ernest  Raudnitz  is  a  walking  or  visiting  costume  of  wood- 
colored  homespun,  with  a  Russian  blouse  beneath,  which 
showed    a  silk  skirt   in   the   same   shade   trimmed    with  ecru 


Sketched  and  e7i^raved  for  "  The  Dry  Goods  Revieiv'^ 

A  PariB  Tailor-made  Costunie  in  uigar  brown  cloth,  whit-li 

shows  the  new  insert  pleated  slfirt,  the  fashionable 

short  coat  with  facings  of  blacl<  caracal. 


guipure.  The  waistbelt  was  of  corselet  shape,  in  silk  orna- 
mented with  crosscut  bands  of  brown  velvet  studded  with 
steel  buckles.  The  new  shaped  skirt  had  a  stylish  trimming 
of  cross- way  bands  in  brown  velvet  between  narrow  encircling 

bands  of  mink. 

■»        *        • 

Redfern  has  for  some  months  favored  Princess  gowns  and 
a  number  of  his  Winter  costume  models  are  cut  in  this  wav. 


While  some  of  his  best  outdoor  gowns  in  taihjr-made  styles 
have  very  handsome  trimmings  of  furs,  others  have  passemen- 
teries of  silk  or  silk  and  lace  insets.  He  is  making  some  splen- 
did long  coats  in  sable,  for  his  wealthier  clients,  that  have 
large  collars  of  Venice  or  other  rare  guipures. 
»        »        » 

Evening  dresses  are  most  ornate  in  their  designs,  even  in 
the  ready-made  robes  (with  bodice  material)  of  lace  and 
spangled  net.  In  the  exclusive  models  fancy  and  ingenuity  run 
riot  as  to  the  commingling  of  materials  often  most  opposed  to 


A  iiopuliU-  shape  in  Zibeline  Hats.     Bj"  favor  of  Messrs.  Smith  ic  Lister. 

each  other  in  texture.  Chiffon,  hand-painted  or  encrusted  with 
jewelled  lace  motifs,  will  further  show  fur  bands  as  a  trimming, 
and  most  original  ideas  are  exploited  b\-  the  French  creators 

of  new  designs. 

»        •        * 

A  very  elegant  model,  by  Raudnitz  &  Co.,  is  an  evening 
gown  of  silk  gauze  in  the  grey  tint  that  can  only  be  described 
as  chinchilla.  This  has  silk  pin  spots  in  the  same  shade,  on  a 
rose-pink  ground.  The  corsage  of  the  same  soft  fabric  is 
spangled  with  grey  shot  paillettes  and  beads,  and  has  a  most 
artistic  tritnming  of  white  lace  applications  that  are  con- 
trasted with  narrow  bands  of  mink.  A  black  mousseline  de 
soie  is  encrusted  all  over  with  white  "  filet "  lace  which  also 
entirely  covers  the  train.  On  this  large  motifs  in  jet  beads  and 
black  spangles  are  applied  here  and  there  at  wide  intervals. 
There  is  a  high-draped  corselet  waistband  of  black  satin,  and 
over  this  falls  a  long  stole-shaped  ornament  of  jet-embroidered 
muslin  that  widens  out  as  it  reaches  the  lov^'er  part  of  the 
skirt  front.  The  bebe  sleeves  are  short  frills  of  black  above 
frills  of  pink  muslin,  and  a  ver\-  large  rose  formed  of  pink  f 
muslin  ornaments  the  left  side  of  the  corsage. 
«        *        » 

Paris  millinery  models  are  very  flat  in  effect,  but  extremeU' 
smart  in  their  more  recent  developments  for  the  needs  of  the 
Winter  season.  Plush  is  one  of  the  chief  notes  in  the  millinery 
materials,  and  it  has  many  uses.  For  covering  the  stylish 
round  turbans  it  is  in  immense  demand.  In  almond  or 
emerald  green  it  looks  particularly  well  when  contrasted  with 
black  in  the  form  of  lace,  jet  or  feather.  W'ide  plush  ribbons 
are  used  as  screens  around  large  hats  or  flat  toques,  to  end 
with  loose  flying  ends  on  the  back. 
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NERLICH  &  CO. 

Dolls.  Toys. 

Fancy  Goods. 

NOVELTIES   FOR   CHRISTMAS  TRADE. 


Our  Catalogue  will  be  ready  for  mailing  in  a  few  days. 
If  you  do  not  receive  one  promptly  drop  us  a  card. 


146-8  Front  St.  W. 


NERLICH  &  CO. 


TORONTO,  ONT. 


(Opposi-te     "the     LJnion     Sta-tiori.) 


,r- 
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Back  trimming  is  one  ot  the  most  popuhir  ideas  iu  the 
Winter  milUnery  styles,  and  all  kinds  ot  materials  are 
employed  for  the  purpose.  Sometimes  the  long-haired  plush 
used  for  the  draped  crown  is  so  cut  that  it  provides  an  end  or 
flap  for  the  back  trimming.  Handsome  embroidered  scarves, 
such  as  the  one  illustrated,  are  draped  around  the  model  and 
knotted  over  the  back  with  two  ends. 

Hats  formed  of  white  cream  or  fawn  suede  cut  into  narrow 
strips  and  then  pleated  row  after  row  upon  a  flat  shape  are 
very  new.    One  model  in  this  style  is  a  flat  toque  ot  suede 


One  of  the  new  Hat  Scarves,  jet  and  chenille  on  net  with 
tassel  fringes. 

pleats  mounted  upon  a  full  brim  of  white  plisse  taffetas.  It  is 
lifted  up  on  the  left  side  with  a  bow  of  black  velvet  ribbon.  A 
large  hat  of  white  Irish  crochet,  stretched  upon  a  wire  frame 
and  having  lace  tappets  to  match,  has  a  border  around  the 
brim  of  sable  tails,  and  these  also  droop  over  the  back  upon 
the  lace  tappets. 

A  large  bolero  in  black  plush  has  a  pompom  of  short  black 
ostrich  tips  upon  the  left  side,  and  at  the  back,  broad  black 
velvet  ribbon  ends  depend  in  the  old  four-in-hand  fashion,  but 
with  the  addition  of  a  flat  bow  to  join  them  midwa}'. 


Black  jet  cabachons  and  big  jet  buckles  are  stylish  items 
that  have  to  be  considered  in  the  season's  millint.-y.  In  ready- 
to-wear  hats,  frieze  and  other  rough  effects  contmue  to  rule. 
Amazons  in  plain  styles,  and  turban  and  flat  totjues  in  more 
dressy  effects  lead.  White  flecked  or  spotted  with  black  is 
much  liked  in  beaver  or  long-haired  felts.  Kibbons  (wide 
widths)  are  more  in  evidence  in  the  present  season's  styles 
than  they  have  been  for  some  years.  Plain  goods  rule,  either 
in  plush  or  silk  ribbons,  but  a  certain  amount  of  shot  effects 
are  wanted. 

Hat  manufacturers,  who  formerly  confined  their  attention 
solely  to  women's  hats,  now  show  much  ir'.,;rest  in  expanding 
their  manufacture  of  men's  headwear.  The  patterns  in  men's 
hats  for  next  season  are  already  out  in  the  forward  houses. 
Amongst  them,  Walter  Webb  &  Co.,  of  London  and  Luton, 
who  make  a  splendid  show  of  their  "Premier"  hats  in  fine 
folders  and  blocked  shapes.  Some  of  the  best  quality  pedals 
are  so  fine  and  so  well  finished  that  they  can  be  folded  with 
nearly  as  much  ease  as  the  best  class  Panamas. 
»        «        * 

There  are  many  points  of  interest  in  the  fancy  departments 
just  now,  but  space  forbids  a  detailed  note  until  next  month. 
E.  &  H.  Tidswell's  Autumn  Tist,  just  out,  illustrates  a  number 
of  novelties,  amongst  them  the  new  shaped  belts  that  have 
smart  additions  b_v  the  way  of  double  tabs  at  the  back. 
They  also  illustrate  the  ever- verdant  "Viyella"  shirt  at  its 
best  and  newest. 

A.  Meehax. 


BACK  FROM  THE  OLD  COUNTRY. 

S.  Greenshields,  Son  &  Co.'s  new  buyer  for  their  wash 
goods  department,  W.  A.  Cook,  has  just  returned  from  the 
English  and  continental  markets.  Mr.  Cook,  while  there, 
secured  a  very  large  assortment  of  the  newest  and  most  up-to- 
date  goods,  in  muslins,  piques,  prints,  sateens,  etc. 


WALKING    SUITS. 


This  most  desirable  article  of  dress  has  become  more  popu- 
lar every  season,  and  for  the  coming  Fall  season  and  Winter 
will  be  the  correct  dress  for  the  street.  It  is  the  most  comfort- 
able and  useful  part  of  a  lady's  wardrobe,  and  all  costume 
departments  should  make  a  specialty  of  these  this  season. 

Among  the  many  styles  shown,  the  pleated  Norfolk  and 
pleated  skirt  to  match  is  in  largest  demand,  next  in  order  is 
the  yoked  jacket  with  skirt  made  with  yoke  to  match  slotted 
seams. 

Boulter  &  Stewart,  manufacturers  of  the  "Crown"  brand 
garments,  are  showing  a  swell  assortment  of  these  goods,  and 
their  travellers  are  now  on  the  road. 

These  goods  can  also  be  seen  at  factory  sample-room,  13 
F'ront  street  west,  Toronto. 


THE  ANGORA  GOAT. 

The  product  of  the  Angora  goat  is  not  quite  wool  nor  yet 
hair,  but  is  used  as  wool  for  the  manufacture  of  a  lustrous' 
material  for  women's  dress,  known  as  mohair.  The  product 
of  this  special  goat  is  of  a  fine  texture  and  lustrous  appear- 
ance, which  suits  for  several  purposes;  its  skin  makes  an  exc>.l 
lent  fine  leather  which  is  used  for  making  women's  footwear. 
As  the  demand  for  Angora  products  is  just  now  unusually 
active  and  seems  likely  to  remain  so,  this  animal  attracts  con- 
siderable attention,  and  is  also  attractive  for  its  beauty 
Another  value  of  the  Angora  is  its  eager  appetite  for  coarse 
woody  matter,  as  the  young  sprouts  w^hich  insist  on  growing 
in  newh^- cleared  lands  and  neglected  fields  and  fence  rows. 
The  goat  is  naturally  a  browsing  animal,  as  the  deer  is,  and 
hence  is  quite  servicable  to  many  farmers  who  are  troubled  by 
undergrowth. 
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Brice,  Palmer  t*  Co. 


Telegrams 

"Eminent" 

London 


LoDdoD,  Eng. 


Manufacturers  of- 


(( 


THE 


EMINENT"  RAINCOATS 


Ladies',  Misses'  and  Children's 


CLOAKS  and  SUITS 


BRICE,  PALMER  &>  CO., 

LONDON,   ENGLAND. 

Warehouse:     14   Cannon  St.,  E.C. 
Factori^  ;     90-92-94-96 

City  Road,  E.C. 


Canadian  Representatives — 

THE  BRITISH    IMPORT  CO. 

OF    TORONTO 
I  WEST  WELLINGTON  ST.,  TORONTO 

T.  E.  CUFFE    H.  G.  POOLER     C.  O.  DOUGLAS     W.  H.  VAUGHAN 


f 


C.  H.  Forster 

30  Merchants'  Building 

50  Bay  St., 

TORONTO. 


\ 


Insist  on  having  that  tKade  mark  on  all  the 
Blankets  you  purchase  and  thus  insure  getting  good  Blankets,  Protect 
your  interests  by  giving  us  a  trial  order. 

The  Slingsby  Manufacturing  Company 


BRANTFORD,  ONTARIO. 


Limited 


:)4 
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I       SmallAvares 

■Si 

Wyld- Darling  Co.'s  Small  wares  Department. 

IN  hosiery,  the  Wyld-DarlingCo.  are  showing  two  very  special 
lines  of  ribbed  worsted  hose  in  boys'  school  wear,  in  all 
sizes,  to  retail  from  20  to  50c.  per  pair;  also,  a  number  of 
"Jumbo"  extra  heavy  wool  ribbed  hose  to  -sell  at  25c.  per 
pair.  In  cashmere  hosiery,  their  well-known  Nos.  35,  37  and 
77,  ribbed,  extra  knees,  in  complete  stock  sizes,  are  now  on 
hand  for  the  assortine  trade. 

In  gloves,  they  are  offering  excellent  value  in  plain  or 
fleece  cashmere. 

A  large  variety  of  ladies'  and  children's  black,  white  and 
fancy  colored  ringwood  gloves  are  shown,  to  be  retailed  at 
popular  prices. 

In  knitted  wool  goods,  their  stock  is  now  complete  in 
toques, clouds,  fascinators,  infantees,  bootees  and  wool  mitts. 

In  ribbons,  they  have  had  a  large  sale  in  a  liberty  satin 
ribbon,  4  in.  wide,  which  may  be  retailed  at  25c.  This,  which 
may  be  purchased  in  black,  white,  sky,  turquoise,  old  rose  and 
cardinal,  makes  a  desirable  neck  dressing. 

The  above  colors  are  also  shown  in  a  line  of  moire  silk 
ribbon  No.  \V50-60.  In  black  velvet  ribbons,  plain  or  satin 
back,  they  now  have  all  widths  in  stock. 

A  new  shape  in  ladies'  collars,  which  may  be  described  as 
a  low  stand-up  turn-down,  is  shown. 

In  collarettes  or  collar  tops,  there  are  shown  36  different 
designs,  to  retail  at  from  10  to  20c.  each.  These  are  put  up 
in  six  patterns  to  the  dozen. 

A  new  line  of  golf  waists,  coats  and  vests  for  ladies'  wear 
are  exhibited  in  black,  navy,  white  and  cardinal.  These,  which 
made  a  verj-  useful  Winter  garment,  retail  at  -11.75  each. 


Complete  Stock  of  Silk  Handkerchiefs. 

K.  Ishikawa  &  Co.  have  a  complete  stock  of  silk  hand- 
kerchiefs and  art  embroidery  goods  for  the  Christmas  trade. 
The  silk  handkerchief  business  has  been  ver}'  good  this  year, 
and  their  assortment  has  already  been  broken,  so  they  advise 
up-to-date  buyers  to  place  their  orders  at  an  early  date.  They 
are  showing  a  good  range  of  black  silk  square  mufflers,  ot 
which  they  are  selling  a  large  quantity.  They  also  have  nice 
lines  of  fancy  square  mufflers  and  made-up  mufflers. 

The  raw  silk  market  has  been  very  strong  for  the  past  few 
weeks;  the  silk  market  consequently  has  been  active.  The 
price  of  Habutai  in  Yokohama  is  higher  now  than  it  has  been 
since  the  first  of  the  year.  The  raw  silk  crop  of  the  various 
countries  has  not  been  of  the  best,  so  that  the  strong  prices 
will  keep  up  for  some  time  to  come. 

Enlarging  Their  Ribbon  Department. 

S.  Greenshields,  Son  &  Co.  are  making  arrangements  to 
greatly  increase  their  ribbon  department,  which,  from  now  on, 
will  be  made  a  prominent  feature  of  their  stock.  Alany  new 
lines  and  attractive  novelties  are  already  being  added,  and  a 
number  of  specials  are  offered  which  certainly  cannot  be 
excelled.  The  trade  can  be  sure  of  obtaining  ribbons  in  ver\' 
great  variety  and  at  right  prices.  It  will  be  a  mistake  not  to 
see  these  goods  before  buying  as  the  goods  will  be  found  of 
extra  value.  Among  the  specials  are  some  lines  of  fancy  neck 
ribbons  in  plain  and  soft-make  taffetas  and  fancies,  which  are 
being  much  admired. 


The  Brock  Co.,  Montreal. 

The  W.  R.  Brock  Co.,  Montreal,  have  a  large  assortment 
of  duchesse  and  plain  ribbons  in  all  shades,  which  are  in  the 
greatest  demand. 

The  VV.  R.  Brock  Co.,  Montreal,  are  well  stocked  with 
lambswool  and  swansdown  trimmings,  also  appliques  in 
black  and  white. 

The  W.  R.  Brock  Co.,  Montreal,  report  having  a  full 
assortment  of  knitted  woollens  and  can  fill  all  immediate 
orders.  They  also  have  a  new  line  of  ladies'  lace  collars, 
which  are  excellent  value. 

The  W.  R.  Brock  Co.,  Montreal,  report  that  their  range  of 
wool  socks  and  vests  (ladies'),  is  now  complete.  Ask  to  see 
their  "  Triumph  "  hose. 

Handkerchiefs  for  Fall. 

S.  Greenshields,  Son  &  Co.  are  doing  an  immense  trade  in 
handkerchiefs.  This  is  understood  to  be  the  largest  stock  in 
Canada,  and  comprises  plain  and  hemstitched  lawn  and  linen 
handkerchiefs,  lace  edges,  Swiss  embroidered,  hemstitch 
embroidered,  Japanese  plain  and  initialed  silk;  in  fact,  every- 
thing that  could  be  desired  by  the  trade.  Prices  range  from 
15c.  per  doz.  up  to  $15  per  doz. 

Novelties  in  Handkerchiefs. 

The  Wyld-Darling  Co.  show  in  their  linen  department  a 
magnificent  range  of  exclusive  novelties  in  fancy  Christmas 
handkerchiefs,  Irish  lace,  Swiss  embroidery,  the  latter  both  in 
linen  and  cotton.  In  brocaded  silk  handkerchiefs  they  have  a 
fine  assortment  of  colors  and  cream  to  sell  at  25c.  up. 

In  Japanese  plain  handkerchiefs,  they  are  showing  a  com 
plete  range  of  initials,  plain  and  hemstitched  goods,  to  retail 
from  25c.  up.    "Excelda"  handkerchiefs,  in  plain,  hemstitched 
and  fancy  colored  borders  are  on  hand.      The  stock  of  plain 
staple  lines  is  also  complete. 

In  connection  with  fancy  linens,  they  are  showing  the 
newest  and  most  tasty  effects  of  German,  Irish  and  Swiss 
markets  in  sideboard  scarves,  pillow  shams,  five-o'clock  tea- 
covers,  carving  cloths,  centrepieces,  doyleys,  etc. 

Handkerchiefs  for  Christmas  Trade. 

For  Christmas  trade,  W.  R.  Brock  Co.,  Toronto,  have 
imported  a  large  and  attractive  range  of  handkerchiefs,  Swiss 
embroidered,  lace  trimmed,  hemstitched,  lucked,  picture, 
motto  and  staple  lines,  at  popular,  good  value  prices ;  also, 
silk  brocade,  hemstitched  and  initial,  direct  from  Yokohama, 
Japan.     Call  and  inspect  stock  or  see  their  travellers'  samples. 

Plain  and  Ribbed  Underwear. 

S.  Greenshields,  Son  &  C'j.'s  range  of  ladies'  and  children's 
plain  and  ribbed  underwear  is  claimed  to  be  ahead  of  all  others 
on  the  market.  The  sales,  up  to  the  present,  exceed  by  a  good 
deal  anything  done  in  previous  seasons.  A  glance  at  the 
samples  will  reveal  some  wonderful  values  in  leading  prices 
See  them  before  buying. 

Ribbons  Galore. 

W.  R.  Brock  &  Co.,  Toronto,  are  showing  excellent  value 
in  tafetta  and  satin  duchesse  ribbons  for  neckwear  purposes; 
also,  faille,  cord-edge  velvet  and  moire  ribbons  galore.  Satin 
and  cotton-back  velvet  ribbons,  in  all  widths,  have  just  been 
passed  into  stock  again.  The  demand  for  these  goods  still 
continues.  Their  "  Marconi "  cord-edge  and  "Josephine  "  faille 
ribbons,  in  Nos.  5,  9  and  16,  are  not  to  be  beaten  for  value. 
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FOR  ALL  FLANNELS. 


"Riplene" 

(Regd.) 

An  Absolutely  Unshrinkable  Hygfienic 
Finish  for  Flannels. 


Every 

Cloth 

Stamped 

'RIPLENE' 

carries  the 


"  RIPLENE  "  TRIUMPHANT. 


Unshrinkable  by  Washing;. 


E.  RIPLEY  &  SON,  Limited, 

Bowling  Dyeworl^s,  BRADFORD. 

Sole  Proprietors  of  the  celebrated  "PIRLE"  FINISH  for  Dress  Goods. 


:><} 
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Fancy  Woollens. 

S.  Greensliields,  Son  &  Co.  have  now  on  hand  an  entire 
stock  of  fancy  woollens,  comprising  bootees,  infantees,  hoods, 
caps,  toques,  sashes,  mitts,  etc.,  and  report  business  exceed- 
ingly brisk  in  all  lines.  Already  some  of  the  special  numbers 
have  been  sold,  but  the  range  is  still  complete  and  the  trade 
will  find  some  great  values  at  popular/prices. 


Notes  of  the  Smallware  Trade. 

S.  Greenshields,  Son  &  Co.  report  having  done  the  largest 
trade  in  the  history  of  the  house  in  Fall  cashmere  and  woollen 
hosiery.  The  splendid  values  «hown  are  the  cause  of  this. 
No  retailer  should  fail  to  see  this  range. 

In  Shetland  floss,  which  at  present  is  very  scarce,  there  is 
a  full  range  in  colors,  black  and  white,  in  stock  with  John 
Macdonald  &  Co. 

The  stock  in  the  wool  and  fleece  line  of  underwear  carried 
by  John  Macdonald  &  Co.  is  fully  assorted  and  ready  for  the 
sorting-up  trade. 

The  W.  R.  Brock  &  Co.'s  four- fold  hairpin  cabinets,  which 
they  are  selling  at  fully  3.3V;!  per  cent,  below  regular  value, 
although  new  and  up  to  date,  are  well  worthy  the  attention 
of  the  trade. 

"Coronation"  brand  of  Shetland  floss  leads  the  trade; 
price  and  quality  always  do.  White,  cream,  black  and  all 
desirable  colors  are  in  stock  with  W.  R.  Brock  Co.,  Toronto. 

A  new  article  in  the  smallware  and  supply  department  of 
the  W.  R.  Brock  Co.  is  "  Vibone  "  for  making  collar  forms.  It  is 
claimed  to  be  much  cheaper  than  any  other  collar  bone  on  the 
market. 


Staple  Department. 


IN  interviewing  the  buyers  of  the  different  wholesale  houses 
in  Toronto,  it  was  found  that  the  prices  both  of  cottons 

and  woollens  were  continuing  firm,  while  there  was  every 
reason  to  believe  that  there  would  be  an  advance  in  the  price 
of  cotton.  Some  of  the  larger  dealers  in  raw  cotton  even  pre- 
dict that  prices  will  be  higher  at  the  end  of  the  approaching 
Spring  season  than  they  have  ever  been  since  the  American 
War.  This,  perhaps,  may  be  an  exaggeration,  but  notwith- 
standing, everything  points  to  a  prevalence  of  higher  prices. 
Merchants  who  have  money  to  spare  are  looking  ahead  and 
placing  orders  for  their  requirements  a  considerable  time 
in  advance. 

Woollen  goods  in  many  lines  are  quite  scarce,  and  this 
scarcity  is  no  doubt  principally  due  to  the  delays  in  delivery 
by  the  mills.  Some  lines  are  so  short  that  orders  placed  last 
March  have  not  yet  been  delivered.  So  far  as  the  manufactur- 
ing interests  of  Canada  are  concerned,  prospects  are  very 
roseate  indeed. 


Wyld  Darling  Co/s   Staple  Department. 

In  the  staple  department  The  Wyld-Darling  Co.  are  show- 
ing a  well-assorted  stock  in  staples  and  fancy  wrapperettes, 
of  which  repeats  were  at  hand  in  the  last  week  of  September. 
Ranges  comprise  lines  to  be  sold  from  6  to  25c. 

They  are  also  showing  their  own  special  line  of  apron 
ginghams,  of  which  several  repeats  were  already  in  in  Septem- 
ber and  the  beginning  of  this  month.  These  are  being  offered 
now,  in  G-in.  and  40-in.,  at  a  special  cut  price. 

Attention  is  also  called  to  their  new  silkette  linings,  which 
are  among  the  best  to  be  seen  in  any  market,  domestic  or 
foreign.  Large  shipments  of  these  are  now  in  and  many 
orders  are  being  filled. 

In  horse  blankets,  there  is  on  hand  a  comprehensive  range 
of  jute-lined  and  unlined,  and  heavN*  Dutch  kerseys  and  wools. 


Pillows  and    Bags. 


Very  nice  English  linen  pillow  cloth  is  being  shown  by  The 
W.  R.  Brock  Co.,  Limited,  Toronto.  It  comes  in  four  widths 
and  is  of  remarkably  good  value. 

The  Brock  Co.  feel  very  proud  of  their  record  sale  of  cotton 
bags  this  year.  So  heavy  has  been  the  demand  on  them  that 
they  have  experienced  trouble  in  securing  sufficient  quantities 
to  supply  the  demand.  Of  course,  they  attribute  the  phenom- 
enal sale  to  the  heav^-  crops  that  have  been  harvested  this 
season. 


Specialties  in  Staples. 


In  the  staple  and  linen  department  John  Macdonald  it 
Co.  have  on  hand  10  numbers  of  fancy  wrapperettes,  all  new, 
with  a  large  assortment  of  patterns  and  colors. 

Buyers  are  invited  to  inspect  the  linens,  especially  French 
canvasses,  of  which  a  large  stock  is  on  hand.  In  wool 
blankets  there  is  a  clearing  sale  at  less  than  regular  prices. 

Notwithstanding  the  raise  in  the  cotton  market  John  Mac- 
donald &  Co.  have  on  hand  a  few  hundred  bales  of  grey 
cotton  to  be  sold  at  old  prices.  Two  new  lines  of  English 
Saxony  flannelettes  to  retail  at  10  and  I212C.  are  being  shown. 
A  large  range  of  Scotch  crashes  are  showing  at  the  old  prices 
in  spite  of  the  stiffening  in  flax. 
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HOTELS  FOR  COnHERCIAL  HEN. 


Halifax,  N.  S Halifax  Hotel 

"  "     Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

"      Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

"  •'     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


THE  CANADIAN 

PRESS  CLIPPING 

BUREAU 

Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  tuerefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5  per  hundred  clippings;  $40  per  thousand,  payable  in  advance: 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  those  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO 


GARMENT  CUTTING   BY   ELECTRIC    MACHINE 

vs. 

GARMENT    CUTTING   BY   HAND   KNIFE 

In  a  Montreal  factory  last  week 
our  machine  cut  3,100  pairs  of 
Overalls  in  a  ten-hour  day  and 
it  cost  the  manufacturer  justtwo 
dollars. 

You  know  what  it  would  cost  to 
have  that  done  in  the  old  way. 

IT  CUTS 

Overalls,  Coats,  Pants, 

Cloaks,  Skirts,  Shirt  Waists, 

Shirts,  White  Underwear. 

The  EASTMAN  MACHINE 
*  COMPANY,  Limited, 

247  Yonge  St.,  Toronto,  Canada. 


ESTflBLlSntD^'i^'^^^'^^^^^^  S  1  S  5  0.  * 


SAJONIC 


'^OC    m'a^'^" 


A\AHUFfiCTUR.ER§    OF 


CURTAIN  HOOKS  Etc. 

GR€.AT  CHRRLeS    S". . 

BIRMIHGMA/A,  EHGLAMD. 
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Raincoats 
and  Juvenile 


Clothing 


We  are  prepared  to  supply  the  FIRST  STORE  IN 
EACH  CITY  at  keenest  shipping  prices.  Write  for 
sample  dozens  with  London  References. 

Direct  representative  wanted  for  Canada. 

THORNELOE  &  CLARKSON 


Contractors  to 
H.M.  Government. 

A.  B.  C.   Code. 

Telephone  51? . 


LEICESTER, 


ENGLAND. 
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Cloth 


is  asked  for  by  every  lady  and 
Gentleman  ordering  High-Class 
Waterproof  Gar- 
ments. The  ladies 
who  want  the  best 
material  for  a 
Rainy  -  Day  Skirt 
will  have  no  other. 

Can  you  supply 
your  customers 
with  this  cloth  ? 
Nothing  can  take 
the  place  of  it  in 
regard  to  appear- 
ance  and   quality. 


S.  Greenshields,  Son  &  Co., 


Sole  Selling  Agents 
for  Canada. 


MONTREAL. 
GREENSHIELDS  &  CO.,  Limited,  VANCOUVER.  B.C. 
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23'2  McGill  Street. 

10  Front  St.  East. 

109  Fleet  St.  B.C. 

18  St.  Ann  St. 


The  MacLean  Publishing  Company,  Limited. 

President.  John  Bayne  MacLean.  Montreal. 

Publishers  of  Trade  Newspapers  which  circulate  in  the  Provinces  of  British 

Columbia,  Northwest  Territories,  Manitoba,  Ontario,  Quebec,  Nova 

Scotia,  New  Brunswick.  P.E.  Island  and  Newfoundland. 

OFFICES: 
Montreal  (Telephone  1255)   -       -       -         -       - 

Toronto  (Telephone  2701) 

London,  Eng.  (W.  H.  Miln) 

Manchester,  Eng.  (H.  S.  Ashburner) 

Winnipeg  (J.  J.  Roberts) Western  Canada  Block. 

Vancouver  (J.  A.  Macdonald) Flack  Block. 

St.  John,  N.B,  (J.  Hunter  White)     -         -         -         -       No 3  Market  Wharf. 
New  York Room  413  New  York  Life  Building. 

Subscription,  Canada  and  the  United  States,  J2.00. 

Great  Britain  and  elsewhere        .       -       -        I2s. 
Cable  Address  :  "  Adscript,  "  London  ;  "  Adscript,"  Canada. 

CANADIAN    BUYERS   IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY 
GOODS  REVIEW,  109  Fleet  Street,  E.G.,  London.  Letters  so 
directed  will  be  kept  or  forwarded  according  to  instructions 

MONTREAL  AND  TORONTO,  OCTOBER,  1902. 


A    DEFICIENT    CIRCULATION. 

TTOW  necessary  a  good  currency  system  is  in  order  that    the 
commercial  machinery  of  a  nation  may   run  smoothly  is 
being  just  now  illustrated  in  the  United  States. 

The  currency  system  in  that  country  is  not  good.  It 
might  have  been  so  at  one  time,  but  that  time  is  long  since 
past.  But  whatever  it  was,  it  has  clearly  outgrown  the 
requirements  of  the  country. 

One  of  the  chief  defects  of  the  currency  system  is  inelas- 
ticity. As  a  consequence,  every  Autumn,  when  extra  demands 
for  money  are  being  made  to  move  the  grain  crops,  financial 
men  and  the  officials  of  the  Government  Treasury  are  driven 
to  their  wits  end  to  devise  ways  and  means  of  tiding  over  the 
difficulty.  And  with  each  year  the  difficulty  of  successfully 
doing  this  increases  rather  than  decreases.  The  trouble  is 
that  only  makeshifts  have  been  devised.  Congress  has  appar- 
ently not  yet  possessed  either  the  ability  or  the  courage  to 
create  a  remedy. 

During  the  last  month  Secretary  Shaw,  of  the  Treasury 
Department  at  Washington,  has  taken  some  heroic  steps  to 
provide  temporary  relief.  On  August  28  he  disclosed  his  plan 
for  the  banks  to  increase  their  circulation  by  the  deposit  of 
borrowed  bonds,  and  it  was  then  intimated  that  no  measure  of 
relief  from  the  Treasury  was  to  be  expected.  On  September  1 
he  offered  to  prepay  October  interest  and  to  make  deposits 
against  such  "free  "  bonds  as  banks  happened  to  hold,  which 
it  was  estimated  would  release  $8,000,000.  On  September  25 
he  offered  to  prepay  interest  to  the  end  of  the  fiscal  year,  on 
the  26th  to  buy  bonds,  and  on  the  29th  to  relieve  depositaries 
from  the  obligation  to  keep  reserves  against  the  Government 
deposits  and  to  accept  other  than  Government  bonds  as 
security  for  deposits.     In  accepting  other  than  Government 


bonds  as  security  the  Secretary  has  scattered  all  precedents  to 
the  winds,  and  its  effect  will  he  watched  with  a  great  deal  of 
of  interest. 

In  Canada  the  circulation  per  head  of  population  is  smaller 
than  it  is  in  the  United  States.  But  no  matter  how  heavy  the 
demands  made  upon  it  are,  it  has  never  been  found  wanting. 
The  secret  of  this  is  its  elasticity,  which  is  the  particular 
(luality  lacking  in  the  currency  system  of  the  United  States. 

For  some  years  many  of  the  leading  financial  authorities 
in  the  United  States  have  been  urging  the  adoption  of  the 
Canadian  system.  But  quick  as  the  United  States  is  to  act  in 
ordinary  business  matters,  it  is  deplorably  slow  when  it 
comes   to   passing  legislation   demanded  by   the  commercial 

necessities  of  the  country. 

*        *        * 

The  harder  a  wan  works,  the  easier  is  it  for  hint  to  succeed. 

9  *  * 

SPECULATION  AND  ITS  DANGERS. 
r\li  account  of  the  funds  that  are  demanded  for  the  movement 

of  the  crops  in  Canada  and  the  United  States,  the  mone3' 
market  has  become  much  firmer  during  the  past  month.  The 
effect  this  has  had  upon  the  speculative  markets  is  the  most 
striking  feature  of  the  situation,  the  hardness  of  money  having 
greatly  moderated  the  bull  movement. 

This  is  not  an  unmixed  evil.  For  some  months  the  specu- 
lative fever  in  stocks  has  been  rampant,  and  business  men  and 
their  clerks  have  been  as  much  affected  by  it  as  anyone.  Many 
who  were  hitherto  satisfied  to  make  money  by  ordinary 
business  methods  now  look  askance  at  them.  Years  of  labor 
are  altogether  too  tedious  for  fortune-making.  It  must 
be  accomplished  by  days,  or  at  least  weeks,  of  speculation. 
Many  have  made  their  fortunes  during  the  past  few  months. 
And  not  a  few  have  lost  them  within  the  last  couple  of 
weeks. 

Periods  of  exciting  speculation  always  produce  their 
periods  of  reaction.  In  fact,  they  have  within  themselves  the 
seeds  of  their  own  dissolution. 

Speculation  as  ordinarily  practised  is  always  a  dangerous 
thing.  Many  a  good  man  has  gone  wrong  and  wrecked  his 
own  future,  to  say  nothing  of  the  friends  he  has  disgraced  by 
indulgence  in  it. 

At  the  very  moment  in  Toronto  a  trusted  Government 
official,  and  one  who  has  hitherto  been  highly  respected,  not 
only  on  account  of  his  own  qualities,  but  because  of  the  excel- 
lent family  with  which  he  is  connected,  is  under  suspension 
because  of  alleged  misappropriation  of  large  sums  of  public 
money.  How  much  onl3'  months  of  audit  can  determine. 
Rumor  says  it  is  $-iO,000.  To  speculation  is  attributed  his 
unfortunate  position. 

And  not  only  Government  officials,  but  Ministers  of  the 
Crown  have  been  and  are  plunging  deeply  into  the  speculative 
market.  One  Minister,  we  are  informed,  has  over  $700,000 
invested  at  the  moment 

Wealth  is  a  good  thing.  Without  it  the  natural  industries 
of  the  country  would  lie  to  a  great  extent  undeveloped  and 
business  enterprises  would  lack  their  chief  motive  power.  But 
essaying  to  get  wealth  suddenly  via  the  speculative  market  is 
about  as  dangerous  as  undertaking  to  suddenly  generate 
steam  in  a  boiler  that  is  unfitted  for  the  process. 
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the  Atlantic  to  that  particular  part  of  the  address  dealing 
with  education  which  Professor  Dewar  recently  delivered 
before  the  British  Association  at  Belfast.  Although  his  re- 
marks were  for  the  direct  consideration  of  the  British 
public,  indirectly  they  have  an  application  to  every  commercial 
country.     Hence  the  general  interest  they  have  excited. 

Speaking  of  the  unsatisfactor3'  industrial  conditions  as 
they  exist  in  Great  Britain  to-day,  he  said  that  the  root  of  the 
mischief  w^as  not  in  the  patent  laws  or  in  any  legislation 
whatever.  "It  is,"  he  continued,  "in  the  want  of  education 
among  our  so-called  educated  classes,  and  secondarily  among 
the  workmen  on  whom  these  depend.*  *  *  Let  no  one  imagine 
for  a  moment  that  this  deficiency  can  be  remedied  by  any 
amount  of  that  technical  training  which  is  now  the  fashion- 
able nostrum.  It  is  an  excellent  thing,  no  doubt,  but  it  must 
rest  upon  a  foundation  of  general  training.  Mental  habits 
are  formed  for  good  or  evil  long  before  men  go  to  the  technical 
schools.  We  have  to  begin  at  the  beginning ;  we  have  to  train 
the  population  from  the  first  to  think  correctly  and  logically, 
to  deal  at  first  hand  with  facts,  and  to  evolve,  each  one  for 
himself,  the  solution  of  a  problem  put  before  him,  instead  of 
learning  by  rote  the  solution  given  by  somebody  else." 

It  is  to-day  quite  fashionable  in  Canada,  as  elsewhere,  to 
read  lectures  to  the  Mother  Country  in  regard  to  her  educa- 
tional and  industrial  methods.  But  we  are  by  no  means 
perfect  in  those  respects.  Consequently,  the  pointed  remarks 
of  Professor  Dewar  have  an  application  to  us  as  well  as  to 
Great  Britain. 

The  "root  of  the  mischief"  in  Canada  is  that  we,  too,  do 
not  always  get  to  the  root  of  the  matter.  "Of  a  truth  it  is 
the  duty  of  all  men,"  wrote  Carlyle,  "  to  note  with  accuracy 
the  characteristic  circumstances  of  their  education,  what 
furthered,  what  hindered,  what  in  any  way  modified  it." 

In  no  epoch  in  the  history  of  Canada  has  the  outlook  for 
the  general  prosperity  of  the  countr}'  been  as  bright  as  it  is 
to-day.  It  is  apparent  in  whatever  industrial  direction  we 
look,  and  particularly  in  regard  to  agriculture,  manufacturing 
and  mining.  But  the  very  fact  that  this  is  so  makes  it  more 
imperative  that  Canadians  should  fit  and  prepare  themselves 
for  the  higher  demands  that  shall  be  made  upon  their  skill. 

The  more  the  great  natural  resources  of  this  country 
develop  the  greater  attention  will  we  necessarily  have  to  give 
to  the  export  trade.  And  the  more  we  go  into  this  export 
trade  the  more  necessary  will  it  be  for  us  to  be  fitted  to  meet 
the  competition  of  those  countries  that  have  much  wider 
experience  than  we  have. 

Probably  no  people  in  the  world  are  possessed  of  a  greater 
degree  of  intelligence  than  Canadians.  But  intelligence  is  not 
thoroughness.  It  is  a  medium  through  which  thoroughness 
can  be  attained. 

We  want  the  Thorough  Man  in  the  factory,  the  Thorough 
Man  in  the  wholesale  warehouse,  the  Thorough  Man  in  the 
retail  store,  the  Thorough  Man  on  the  farm. 

Thoroughness  is  not  the  gift  of  genius;  it  is  the  reward  of 
those  who  diligently  seek  to  get  to  the  bottom  of  a  thing  ;  to 
know  the  "ins"  and    "outs"   of  a  thing.    In  other  words, 


thoroughness  is  being  master  of  your  vocation.  The  training 
begins  with  the  boy  at  school.  And  it  is  most  necessary  that 
the  instruction  he  receives  there  should  be  as  practical  as  pos- 
sible. "The  root  of  the  mischief"  in  Canada  is  that  our 
educational  system  is  not  sufficiently  practical.  It  has  variety 
enough,  goodness  only  knows.  In  fact,  it  is  overburdened 
with  variety  and  smothered  with  rules  and  regulations  which 
make  the  teachers  machines  with  little  or  no  latitude  for  the 
exercise  of  their  own  judgment. 

Professor  Dewar's  address  comes  at  a  time  particularly 
opportune  for  Canada  as  well  as  for  Great  Britain,  and  we 
shall  be  unwise  if  we  refuse  to  apply  it  to  our  own  case  or  to 

fail  to  profit  by  it. 

«        «        » 

If  you  cannot  get  all  the  business  you  want,  take  all  you 

can  get. 

♦  *        • 

BRITISH  THREAD  TRUST  SUITS. 

POLLOWING  on  the  recent  publication  of  the  statement  for 
^  the  year  ending  March  31,  1902,  of  The  English  Sewing 
Cotton  Co.,  comes  the  rumor  that  writs  have  been  issued 
against  all  the  vendor  directors  of  the  Trust  on  behalf  of 
certain  shareholders,  who  demand  an  investigation  of  the 
present  financial  standing  of  the  company.  The  loss  for  the 
year,  as  indicated  by  the  statement,  is  in  the  neighborhood  of 
£115,000.  The  half-year's  dividend,  due  on  April  1,  remains  as 
yet  unpaid.  Explanation  of  the  state  of  affairs  is  sought  in  the 
high  cost  ofcotton  and  yarn,  reduction  in  price  of  sewing  cotton 
in  Britain,  losses  in  the  trade  with  certain  foreign  countries, 
and  the  fact  that  The  American  Thread  Co.  (controlled  by  the 
Trust) .  had  not  paid  any  dividend.  Towards  the  close  of  the 
year,  however,  all  these  influences  were  somewhat  modified, 
and  economies  in  management  had  been  adopted. 

At  the  time  of  the  annual  meeting,  the  general  dissatisfac- 
tion of  the  shareholders  found  vent  in  the  appointment  of  a 
special  committee,  which  was  empowered  to  select  a  new 
board  of  directors.  The  committee  with  a  representative  of 
J.  &  P.  Coats,  Limited,  as  chairman  met.  The  representative 
explained  that  his  firm  would  give  the  necessarj-  financial 
assistance  and  professional  advice,  provided  the  new  board 
was  constituted  in  accordance  with  the  recommendation  of 
the  committee,  and  the  directors  would  continue  to  serve  on 
it  after  examining  the  afiairs  of  the  company.  This  course 
was  pursued  and  a  new  board  was  appointed.  The  further 
step  of  attacking  the  former  board  is  now  being  made,  in  the 
hope  that  some  disclosures  of  serious  mismanagement  may 
come  to  light. 

The  American  Thread  Co.  has  not  as  yet  issued  its  annual 
report.  It  would  appear,  however,  from  the  figures  published 
in  connection  with  the  English  company  that,  during  the  past 
year,  the  American  company  failed  even  to  earn  its  preferred 
dividend.  Its  profits  have,  in  fact,  decreased  by  over  $550.- 
000  in  the  past  three  years. 

•  *        • 

Push  for  business  if  you  would  procure  prosperity. 

*  *        « 

The  duller  the  times,  the  wider  awake  is  it  necessary  for  the 
merchant  to  be. 
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FEATURES    OF    THE 
MARHETS 


Fifth  Series  of  London  Wool  Sales. 

BEGINNING  on  October  6,  the  fifth  series  of  the  1902  wool 
auction  sales  on  the  London  market  closed  on  October  6. 
Competition  throughout  was  spirited  and  prices  were 
firm,  as  the  following  despatches  clearly  demonstrate.  New 
Zealand  wool  bulked  largest,  there  being  96,787  bales  on  the 
market  at  the  opening  of  the  sales.  Cape  of  Good  Hope  and 
Natal  followed  with  49,992  bales.  Then  came  New  South 
Wales  with  31,997  bales  and  Victoria  26,580  bales.  Alto- 
gether 192,000  bales  were  available,  as  considerable  of  the 
wool  was  directed  to  spinners. 

London,  September  16.— The  fifth  series  of  the  1902  wool 
auction  sales  opened  to-day  with  a  good  attendance  of  buyers 
present.  Competition  was  spirited.  The  offerings  numbered 
11,728  bales,  mainly  crossbreds,  which  will  constitute  of  bulk 
of  the  offierings  during  the  series.  Merinos  were  in  small  sup- 
ply. A  selection  of  West-Australian  new  clip  was  in  spirited 
demand.  A  moderate  selection  of  Cape  of  Good  Hope  and 
Natal  sol  J  well.  The  home  trade  bought  freely.  German 
demand  was  moderate  and  France  bought  good  medium  lines. 
America  was  an  occasional  purchaser,  taking  a  few  greasy 
combing  parcels  at  full  rates. 

London,  September  17. — The  wool  sales  were  continued 
to-day  with  a  good  attendance  present.  A  fair  selection  was 
offered,  chiefly  New  South  Wales  and  New  Zealand.  There 
was  a  good  home  and  continental  demand  at  firm  rates. 

London,  September  18. — The  offerings  at  the  wool  auction 
sales  to-day  numbered  10,263  bales,  chiefly  low,  medium  sorts. 
Fine  grades  were  in  good  request.  The  home  trade  continued 
to  purchase  crossbreds  freely.  Scoureds  and  merinos  were  in 
good  demand  for  Germany.  Withdrawals  were  frequent, 
holders  remaining  firm.  America  took  a  few  parcels  of  suit- 
able merinos  and  fine  crossbreds.  Cape  of  Good  Hope  and 
Natal  sold  well  to  the  continent. 

London,  September  19. — The  offerings  at  the  wool  auction 
sales  to-day  numbered  12,768  bales.  Competition  was 
spirited  at  generally  firm  prices.  Fine  grades  showed  a 
slightly  harder  tendency.  Crossbreds  were  in  good  supph'. 
Scoured  stock  sold  well  to  France  and  Germany.  Slipes  were 
in  steady  demand.  America  bought  a  few  merinos  and  a 
quantity  of  fine  and  medium  crossbreds  at  71/2  to  10  per  cent, 
advance  over  the  July  average.  The  total  withdrawals  to 
date  amount  to  4,500  bales. 

London,  September  20. — At  the  wool  auction  sales  to-day 
a  moderate  supply  was  offered,  the  bulk  of  which  were  cross- 
breds. Competition  was  spirited,  and  there  was  a  good 
general  demand  for  half-bred  slipes.  New  Zealand  first  cross- 
bred scoured  sold  well  at  full  rates. 

London,  September  21. — The  offerings  at  the  wool  auction 
sales  yesterday  numbered  11,382  bales.  Large  supplies  of  New 
Zealand  sold  freely  at  firm  prices.  Bidding  for  medium  lustrous 
greasy  was  animated  owing  to  moderate  American  demand. 
Home  buyers  purchase  freely.  The  Continent  continued  to 
take  large  lines  of  fine  medium  stock  at  full  rates.  Merinos 
were  offered  more  freely.  They  were  in  good  demand  and 
withdrawals  were  fewer.  Several  lots  recently  bought  in  by 
holders  have  been  sold  privately.  This  week  63,300  bales  will 
be  offered. 

London,  September  22. — The  wool  auction  sales  had  a 
large  attendance  to-day.  The  offerings  showed  a  fair  selection 
of  wool,  and  met  with  keen  competion  at  firm  rates.  Punta 
Arenas  were  in  good  demand  at  10  per  cent,  advance. 


London,  September  24.— The  offerings  at  the  wool  auction 
sales  to-day  numbered  13,247  bales.  Medium  crossbreds  were 
very  firm  owing  to  Continental  demand.  America  purchased 
crossbreds  moderately.  Cape  of  Good  Hope  and  Natal  stock 
was  in  good  demand.  The  withdrawals  to  date  amount  to 
8,300. 

London,  September  25. — The  offerings  at  the  wool  auction 
sales  to-day  numbered  14,135  bales.  American  buyers  took 
suitable  parcels  of  crossbreds.  Coarse  sorts  sold  well  at  from 
5  to  7Vi  per  cent,  above  the  July  series.  Secoureds  were  in 
active  demand  for  France  and  Germany.  Withdrawals  were 
frequent. 

London,  September  26.— The  offerings  at  the  wool  auction 
sales  to  day  numbered  14,951  bales.  Medium  to  fine  cross- 
breds were  in  active  demand  and  sold  15  per  cent,  above  the 
July  sales.  Cape  of  Good  Hope  and  Natal  stocks  were  firm, 
with  the  exception  of  short  greasies,  which  sold  in  buyers' 
favor.    Following  are  the  sales  in  detail : 

London,  September  27. — There  was  a  full  attendance  at 
the  wool  auction  sales  to-day.  A  good  selection  was  offered 
Competition  was  active  and  all  grades  were  in  good  demand. 
Holders  asked  higher  prices  and  some  New  South  Wales  stock 
scoured  combing  was  withdrawn.  West  Australian  new-clip 
sold  well  at  full  rates. 

London,  September  29.— The  offerings  at  the  wool  auction 
sales  to-day  numbered  9,875  bales.  Competition  between 
home  and  Continental  buyers  was  spirited  and  prices  were 
firm.    Some  superior  lots  were  taken  by  American  buyers. 

London,  September  30.— The  offerings  at  the  wool  auction 
sales  to-day  numbered  11,854  bales,  mostly  New  Zealand 
stock.  A  moderate  quantity  of  good  medium  crossbreds  was 
taken  for  America  at  15  per  cent,  advance  and  also  some 
greasy  merinos  at  an  increase  of  10  per  cent,  over  July  prices. 
Lambs  wool  was  firm  and  slipes  were  steady.  The  with- 
drawals to  date  number  12,700  bales. 

London,  October  1.— The  offerings  at  the  wool  auction 
sales  to-day  numbered  12,714  bales.  Demand  was  brisk  from 
home  and  Continental  bu3^ers  and  some  suitable  parcels  were 
taken  for  America.     Prices  were  firm  and  unchanged. 

London,  October  2.— The  fifth  series  of  the  1902  wool 
auction  sales  closed  to-day.  Small  catalogues  were  offered. 
Competition  was  spirited  and  prices  were  firm. 

Outlook  for  Fail  Trade. 

The  Fall  trade  in  the  dry  goods  line  this  year  promises  to 
be  one  of  the  most  successful  Canada  has  seen.  Owing  to  the 
advance  in  the  cotton  and  wool  markets,  all  textile  goods, 
especially  the  finer  grades  of  cotton  and  woollen  goods,  will  be 
correspondingly  higher-priced.  The  E.xhibition  trade  in 
Toronto  has  been  reported  as  particularly  satisfactory  and 
placing  orders  for  Fall  trade  are  better  than  usual.  The 
increase  in  the  sales  of  the  women's  ready-to-wear  blouses, 
etc.,  is  now  a  prominent  feature  in  the  dry  goods  line,  and,  of 
course,  is  displacing  to  some  extent  the  sale  of  the  yard  goods. 
The  assorting  trade  has  opened  up  this  year  very  success- 
fully. In  colors,  brown  will  likely  be  in  good  demand  as  the 
season  advances.  Cashmere  wool  will,  undoubtedl3',  be  higher 
priced  as  the  season  advances. 


A  NEW  SILK   FIRM. 


Letters  pattent  have  been  issued  incorporating  Jas.  C. 
McGowan,  jr.,  of  Pittsfield  ;  J.D.  Kuppenheimer,  of  New  York, 
and  S.  Abrahams,  Leon  Garneau,  Henry  Wenifield,  of  Mont- 
real, to  take  over  for  the  sum  of  $10,000  the  business  of  The 
Oriental  Silk  Co.,  of  Pittsfield,  and  continue  the  same  through- 
out the  Dominion  of  Canada  and  elsewhere,  with  a  total 
capital  stock  of  $20,000. 
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The  Carpet  Situation, 

FOR  some  reason  or  other— probably  the  prevalence  of 
good  times, — the  carpet  business  has  taken  a  very 
decided  leap  forward  this  Fall.  Householders  evi- 
dently find  this  season  an  excellent  one  for  exchang- 
ing their  old  and  worn  carpets  for  something  bright 
and  new.  There  is  also  in  the  industrial  centres  a  consider- 
able thickening  of  population,  which  has  led  to  a  largely 
increased  demand  for  all  kinds  of  household  furniture,  carpets 
among  other  things.  During  the  two  weeks  of  the  Exhibition 
in  Toronto,  the  sale  of  carpets  by  the  wholesale  houses  was 
reported  as  being  exceptionally  good  and  -since  then  the 
travellers'  orders  have  been  coming  in  briskly  and  in  large 
quantity.  The  heads  of  the  carpet  departments  are  all  very 
optimistic  in  speaking  of  the  possibilities  of  the  future  and  one 
and  all  have  faith  in  the  prospect  of  a  brisk  Fall  trade. 

Out  With  Spring  Samples. 

The  travellers  for  the  carpet  department  of  S.  Greenshields, 
Son  &  Co.  are  now  on  the  road  with  Spring  samples  of 
carpets,  curtains,  cretons,  etc.  An  exceptionally  fine  range  of 
carpets  and  curtains  is  shown  for  Spring  1903,  and  buyers 
should  not  fail  to  see  the  samples  before  ordering  elsewhere. 
A  complete  range  of  housefurnishings  will  be  found.  In  Fall 
and  Winter  goods  for  immediate  requirements  there  is  a  large 
stock  to  choose  from,  and  sorting  orders  will  be  filled  at  once. 

Heavy  Carpet  Sale. 

"Our  sales  of  carpets  have  been  greater  than  ever  before 
and  we  are  having  an  exceptionally  good  season."  These  were 
the  words  used  in  describing  the  present  state  of  affairs  in  the 
carpet  department  of  the  W.  R.  Brock  Company,  Limited, 
Toronto.  All  the  firm's  new  samples  are  now  in  and  there  is 
a  very  extensive  range  of  goods  lining  the  walls  of  the  long 
carpet  room.  These  include  tapestries  and  Brussels  in  all 
grades,  and  there  are  also  wools,  unions,  hemps  and  linoleums. 
The  travellers  are  all  out  on  the  road  with  heavy  lines  of 
samples  and  doing  an  immense  business. 

Judging  from  the  W.  R.  Brock  Co.'s  samples  of  carpets  in 
Montreal  for  the  Spring  trade,  we  would  say  that  their  stock 
will  be  most  complete  in  every  particular  in  this  department. 


A  Range  of  Wilton  Velvet  Carpets. 

John  Macdonald  &  Co.  carry  a  complete  stock  of  carpets 
and  tapestries,  well  assorted,  and  are  fully  prepared  to  supply 
Fall  trade.  They  are  showing  a  strong  range  of  Wilton  velvet 
carpet,  of  which  make  they  are  the  sole  agents  in  Canada. 

]n  lace  curtains  they  have  also  an  especially  strong  range, 
while  in  union,  wool,  tapestry  velvets,  Axminster  squares  for 
rooms,  assorted  sizes,  their  stock  is  complete.  The^'  are  still 
showing  a  special  line  of  8-4  tajjcstry  covers  to  retail  at  $1. 
Of  these  they  have  a  clearing  lot  in  immense  quantities. 


A  25c.  LINE  OF   LADIES'  GLOVES. 

Ladies'  Ringwood  gloves  are  being  shown  in  large  variety 
at  Brock's,  Toronto,  to  retail  at  the  popular  price  of  2")C.  per 
pair.  Twelve  lines  of  fancies  command  the  attention  of  all 
buyers  ;  also  special  values  in  black,  white,  reds,  etc. 


WOOL  GOODS   FOR   OCTOBER  AND    NOVEMBER. 

October  and  November  are  the  months  for  wool  goods  ot 
all  kinds,  and  this  j-ear  the  demand  will  be  greater  on  account 
of  the  price  and  scarceness  of  coal.  Underwear  and  wool 
clothing  will  be  required  to  keep  the  people  warm.  The  stock 
of  underwear  for  men,  women  and  children  at  Brock's,  Toronto, 
is  what  the  people  demand.  Their  assortment  of  knitted, 
honeycomb,  and  umbrella  shawls  ;  wool  squares,  fascin- 
ators, bootees,  intantees,  hoods,  caps  and  toques  is  immense. 


LADIES'   AND   MISSES'   UNDERWEAR. 

Ladies'  and  misses'  underwear  is  a  large  trade  with  The 
W.  R.  Brock  Co  ,  Limited,  Toronto,  who  can  supply  goods  as 
cheap  and  as  good  value  as  the  mills  who  sell  direct  to  the 
retailer.  This  is  on  account  of  their  capacity  to  purchase 
immense  quantities,  being  able  to  pick  out  the  best  value  and 
selling  lines  from  every  mill  in  the  world.  Their  cost  of  selling 
is  much  lower  than  firms  who  only  have  one  line  of  goods  to 
ofil'er.  In  ribbed  vests  and  drawers  this  season  they  have 
eclipsed  all  previous  seasons.  You  must  see  their  lines  of 
natural  grey,  white  or  ombre  vests  and  drawers  to  retail  at 
25  and  50c.  if  you  want  to  be  in  the  front  rank  of  the  under- 
wear trade.  Their  better  lines  for  75c.  and  $1  are  also 
equally  good  value. 

MISCELLANEOUS    TRADE    NEWS. 

On  September  5,  Miss  Louisa  L.  Moor,  of  Rat  Portage, 
became  the  bride  of  Alfred  E.  Davy,  manager  of  Donald 
Eraser  &  Co.,  wholesale  clothiers,  Winnipeg,  Man. 

Augustus  Grant  Malcolm,  secretary-treasurer  of  the  Gor- 
don, Mackay  Co.,  Toronto,  was  joined  in  wedlock  this  month 
to  Miss  May  Isabelle  Scott,  also  of  Toronto. 

Mellville  R.  Robertson,  of  the  Montmorency  Cotton  Co.'s 
office  staff,  was  married  last  month  to  Miss  Mary  S.  Muir,  of 
Quebec. 

Joshua  Collins,  E.  S.  Macka3',  Auguste  L.  Rinfret,  F.  X. 
Turgeon  and  M.  Loranger,  all  of  Montreal,  have  been  incor- 
porated to  manufacture  bags  of  jute,  cotton,  etc.,  under  the 
name  of  The  Standard  Bag  Co.,  with  a  total  capital  stock  of 
$10,000. 

Edward  Ackroyd,  Ottawa,  who  for  some  time  conducted  a 
corset  factory  in  that  city,  died  September  22  at  his  residence 
at  Billings'  Bridge. 

Robert  Price,  of  Manchester,  Robertson  &  Allison's 
clothing  department,  St.  John,  N.B.,  was  united  in  marriage 
on  September  24  to  Miss  Gwendoline  Gertrude  Shewsbury, 
daughter  of  the  late  Rev.  Mr.  Shewsbury,  of  Carleton  County. 
On  the  same  date  Arthur  Mclnnis,  of  the  same  company,  was 
married  to  Miss  Lizzie  Bradley,  daughter  of  Captain  Richard 
Bradley. 

W.  Eckert,  of  T.  B.  Hill  &  Co.,  dry  goods  store,  St. 
Thomas,  was  married  on  September  24  to  Miss  Mabel  Whalls. 

T.  C.  Thompson,  who  died  recently  in  Fernie,  B.C.,  was  a 
native  of  Toronto,  where  for  many  years  he  was  engaged  in 
the  dry  goods  trade,  first  in  the  emplo\'  of  John  Macdonald  & 
Co.,  and  afterwards  in  partnership  with  his  father  on  King 
street  east.  In  Fernie,  Mr.  Thompson  was  resident  secretary 
of  the  Crow's  Nest  Coal  Co.  He  was  but  33  years  of  age,  and 
during  his  brief  sojourn  in  Fernie  had  becoine  very  popular. 

Recently  John  Dobbin,  of  Regina,  completed  the  sale  of 
his  entire  business,  both  dry  goods  and  groceries  to  George 
Mickleborough,  of  St.  Thomas,  Ont. 

F.  F.  Henderson  is  opening  up  business  as  dealer  in  boots 
and  shoes  and  men's  furnishings  in  Winchester,  Ont. 
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Lace  Curtains 


/^UR  Lace  Cur-tain  Sales  have  been  increasing  by  leaps  and 
^■'^  bounds.  The  reason  is,  by  ordering  from  the  European 
factories  immense  quantities  we  are  able  to  buy  them  at 
specially  low  prices. 

Last  year  we  placed  orders  for  over  one  hundred  thousand 
pairs  and  had  to  cable  repeats  over  and  over  again. 

Where  the  jobber  who  does  not  make  a  specialty  of  these 
staple  quick-selling  goods  place  orders  for  hundreds  of  pairs, 
we,  by  having  twelve  travellers  on  the  road  calling  at  every 
nook  and  corner  of  the  Dominion,  are  able  to  place  orders  for 
thousands  of  pairs.  It  is  well  known  that  where  looms  are 
kept  almost  constantly  running  on  a  pattern  the  cost  of 
production  is  greatly  reduced,  and  that  is  the  secret  of  our 
advantage  in  buying.  Buying  right  and  selling  right  enables 
us  to  handle  such  immense  cjuantities  of  Lace  Curtains  that 
many  dealers  who  formerly  imported  them  direct  now  find  it 
more  profitable  to  buy  from  us.  Another  great  advantage  of 
buying  of  us  is  that  when  the  retailer  finds  he  has  bought 
some  unusually  good  sellers  he  can  repeat  his  orders  and  get 
prompt  deliveries  out  of  our  stock  right  here  at  home. 

N.B. — We  are  placing  orders  for  over  one  hundred 
and  fifty  thousand  pairs  of  Lace  Curtains  for  the  Fall  and 
Spring  trade. 


GEO.  H.  HEES,  SON  &  C° 

7  J  BAY  STREET,  TORONTO 
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Dress  Accessories. 


TllIiKIi  is  no  doubt  that  the  prodigality  and  lavish- 
ness  of  trimming  which  have  prevailed  for  the  past 
season  will  continue  over  into  the  next,  and  all 
articles  of  feminine  dress  will  be  elaborately  decor- 
ated. Braids,  galoons,  embroideries,  tassels  and 
pendant  ornaments  will  all  enjoy  a  share  in  the  popular  favor, 
and  there  is  to  be  no  diminution  in  the  use  of  lace  throughout 
the  cold  weather  Irish  laces  are  all  the  rage  with  Parisian 
dressmakers.  Point  deVenise  and  all  laces  that  suggest  raised 
embroider3'  and  heavy  appliques,  that  stand  out  from  the 
groundwork,  are  most  sought  after. 

The  very  newest  color  in  laces  is  Parisian  ecru.  It  is  a 
little  deeper  than  rich  cream,  but  less  yellow  than  butter,  and 
has  none  of  the  brownish  tinge  that  characterizes  the  true 
ecru.  The  designs  for  the  present  laces  and  embroideries  are 
all  taken  from  conventional  fruit  and  flower  forms.  The  pre- 
vailing forms  are  bands,  detachable  inotifs,  and  what  are 
known  as  one-sided  effects.  Chantilly,  in  both  black  and 
white,  will  be  extensively  used  for  flouncings  where  heavier 
laces  are  not  admissible.  Spangles,  paillettes  and  beads  are 
to  be  stronger  than  ever,  and  on  net  mousseline  de  sole  with 
galoons  to  match  show  some  lovely  devices  for  evening  wear. 

In  forms  and  designs  embroideries  show  much  the  same 
ideas  as  laces.  The  colorings  embrace  both  dainty  French 
designs  and  rich  Oriental  blendings. 

Matallase  Oriental  galoon  is  something  new,  and  is 
expected  to  find  high  favor  for  trimming  tailor-made  gowns. 
It  is  a  straight-edge  band,  solidly  woven,  but  with  the  lightly 
raised  brocaded  effect  of  the  material  from  which  it  takes  its 
name,  and  in  coloring  that  is  Persian. 

Brilliant  pyroxyline  is  the  technical  name  for  a  line  of 
trimmings  made  of  wood  fibre,  commonly  called  wood  silk. 
These  trimmings  are  ver\'  handsome  and  are  more  durable 
than  the  filmier  materials. 

Paris  rings,  which  were  introduced  last  Spring,  are  still 
fashionable.  Medallions  of  moire,  velvet,  satin,  and  taffeta, 
outlined  with  tubular  and  flat  braid  and  cord,  come  ready  to 
apply  to  any  fabric.  White  silk  braid  with  chenille  feather- 
stitching,  is  pretty  and  dainty.  Many  of  the  braids  are  in 
delicate  shades,  Oriental  colorings  and  pompadour  effects,  as 
well  as  black  and  white,  ecru  and  the  new  champagne  color. 
Large  braid  rings  of  black  and  white  plaid,  strung  at  inter- 
vals on  a  broad  flat  braid,  make  a  most  effective  trimming. 
Braid  and  cord  ornaments,  drop  fringes  and  pendants  are 
seen  on  all  the  imported  garments.  Most  of  them  are  very 
large  and  conspicuous,  bearing  heavy  festoons  of  cords  and 
brandenburgs,  ornamental  fringes  and  drop  buttons. 

For  a  number  of  seasons  buttons  have  been  at  a  discount, 
but  early  in  the  Spring  they  put  in  a  timid  appearance,  and 
have  been  growing  stronger  ever  since.  They  are  used  for 
trimming  and  fastening  purposes,  and  some  of  the  designs  and 
shapes  are  of  an  excellence  never  before  produced.  Some  of 
them  are  quite  as  handsome  as  a  piece  of  jewelry,  and  are  very 
expensive,  but  quantities,  however,  are  very  moderate  in  price, 
while  most  beautiful  in  design.  Rhinestones  are  exquisite,  and 
so  are  the  enamels — some  of  them  bear  pompadour  and 
"Dolly  Varden  "  designs.  Crystal  buttons  show  no  resem- 
blance to  glass,  but  are  excellent  imitations  of  hard-finished 
enamel,  cut  jet  and  steel,  at  about  one-eighth  of  their  cost. 


Another  prominent  feature  of  the  season  is  the  large 
amount  of  ribbon  used.  Wholesalers  in  all  parts  of  thccountry 
have  nothing  but  favorable  reports  to  make  of  the  ribbon 
trade.  Some  of  the  local  houses  have  already  transacted 
about  100  percent,  more  business  than  was  recorded  during 
a  corresponding  period  last  year,  and  duplicates  are  still  com- 
ing in.  Aside  from  a  few  novelties  the  call  is  for  plain  ribbons. 
There  is  considerable  demand  for  two-toned  effects,  particu- 
larly in  royal  blue  and  bright  green.  One  of  the  extreme 
novelties  intended  exclusively  for  millinery  purposes  is  a  line  of 
fur  ribbons.  The  edges  are  of  bright  satin  weave,  and  the 
centre  a  woven  nap  of  silk,  simulating  fur  in  a  very  clever 
manner. 

Narrow  ribbon  bands  effectively  trim  many  of  the  Fall 
dresses.  These  run  the  entire  length  of  the  skirt,  and  also 
three  or  more  rows  around  the  bottom  of  the  skirt,  forming  a 
checked  effect.  Then,  too,  large  bows  of  ribbon  are  seen  on 
the  corsages  of  most  of  the  swellest  gowns,  while  the  yokes, 
collars  and  sleeves  of  others  are  elaborately  trimmed  with 
ribbons. 

Lace  mitts  are  to  be  worn  all  Winter,  but  long  gloves  are 
in  as  great  demand  as  ever. 

Blues  and  greens  in  gloves  for  street  wear  have  been  shown, 
but  have  met  with  no  great  sale,  the  quieter  neutral  tints, 
with  brown  and  white,  being  the  best  sellers. 

Now,  between  seasons,  ruffs  and  light  boas  show  some 
new  ideas.  They  no  longer  stand  up  around  the  throat  in 
voluminous  ruchings,  but  fall  over  the  shoulders  in  a  succes- 
sion of  frillings,  from  three  to  five  in  number,  the  top  one 
headed  by  a  narrow  ruche,  or  some  other  garniture.  The 
materials  employed  differ  greatly.  There  is  mousseline,  point 
de  esprit,  tulle  illusion,  ornamented  with  chenille  dots,  or 
velvet  pastilles.  Surah  and  satin  are  also  used,  the  latter 
trimmed  with  narrow  velvet  ribbon,  and  the  first  named 
edged  v^^ith  tiny  ruchings  of  tulle.  There  is  a  great  fancy  for 
mingling  black  and  white  either  in  the  material  itself  or  in  the 
trimming. 

White  boas  continue  to  be  the  favorites.  Thev  are  com- 
posed of  the  textiles  already  mentioned,  the  most  handsome 
having  a  narrow  ostrich  trimming  edging  the  ru:hes. 

All  boas  and  ruffs  have  very  long  ends,  gathered  tightly 
where  the  ruff" itself  ends,  and  below  that  gradually  widening 
out.  The  ends  are  not  necessarily  of  the  same  texture.  We 
see  silk  boas  with  tulle  ends  and  the  reverse,  and  on  both 
tremendoush-  long  chenille  ends  are  seen. 

Feather  boas  continue  to  be  worn,  but  the  newer  ones  are 
partaking  of  the  flat  effect  seen  on  other  ruffs.  Brown  and 
black  ostrich  boas  have  the  eyes  of  peacock  and  the  feathers 
of  tropical  birds  peeping  out  at  intervals. 

In  boots  and  shoes,  the  two  styles  again  run  side  by  side — 
the  heavy  boot  and  oxford— though  not  perhaps  with  quite 
such  a  mannish  cut  as  formerly.  Both  are  used  for  outingand 
street  wear.  Fancy  shoes— the  Colonial  still  being  a  leader- 
high  heeled  and  pointed  toed,  though  not  so  sharply  pointed 
as  those  worn  some  time  back,  are  all  used  for  dressy  wear. 


EVENING    DRESS   GOODS. 

The  lace  department  of  The  \V.  R.  Brock  Co.,  Limited,  has 
just  passed  into  stock  new  goods  suitable  for  evening  dress 
purposes,  including  valenciennes  lace  and  insertions,  plauen 
laces  and  applique,  together  with  new  collars,  nets  and  a 
variety  of  holiday  goods. 
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Mienzie  ^f  g.  Com|)aDy 


TORONTO 


LIMITED 


-^ 


-^ 


-^ 


Canada 


Window 
dhade^. 

Curtain 
Poles. 

Brass 
Qoods. 

Art 
furniture. 

driller. 

Screen*. 

Easels,  Etc. 


We  manufacture  the  celebrated 

"HIAWATHA"  OPAQUE  SHADINGS 

which  are  unexcelled  for  opacity,  durability 
and  smartness  of  finish. 

We  have  also  a  large  quantity  and  variety  of  Pictures 
in  the  sheet  and  framed,  which  we  are  offering  way  below 
cost  to  clear.  If  interested  it  will  pay  you  to  call  aiid 
make  vour  selections  at  our  Sample  Room,  61  and  63 
West  Front  Street. 

A  beautiful  assortment  of  Laces  always  in  stock. 
Write  for  catalogue  and  color  book. 


jS^ 


MENZIE  MFG.  CO., 


LIMITED 


Office  and  Warehouse  : 

61  and  63  WEST  FRONT  ST. 

Factories  : 

KING  STREET  SUBWAY. 


G6 
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ARE  YOL  ALIVE 

to  the  fact  that  we  are  offering  you  a  Hue  with  more  explainable  features  than  any  other 
made  ;  that  we  are  doing  more  to  increase  your  sales  of  Sweepers  than  has  ever  been 
done  before?  -We  are.  Are  you  getting  your  share  of  the  increase  ?  If  not,  write  for  our 
plans.     They  cost  you  nothing. 

National  "Roller  Bearing" 
Carpet  Sweepers 

are  over  fifty  per  cent.  (50%)  easier  running  than  any  other 
Sweeper  manufactured.  They  are  extremely  simple  in  con- 
struction and  elegantly  finished  in  every  detail.  Each  Sweeper 
packed  in  one  of  our  patented  Cartoons.  If  you  are  in  the 
market  for  Sweepers,  you  cannot  afford  to  ignore  our  Holiday 
Offer. 

NATIONAL  SWEEPER  COMPANY 

THE  P.  R.  GUMMING  MFG.  CO.,  ^-^^^^^«^    l^^#li^iOri         IflH 

Canadian  Sales  Agents,  TORONTO,  CANADA.  ^'^^■i^^^  I     U%MM    M\WMt^     IIIIJ* 


W.  Taylor  Bailey 

Upholstery  Supplies, 
Drapery  Fabrics  and 
Brass  Goods, 


Manufacturer  of 


Window  Shades. 


Our  Window  Shade  Factory  is  now  past  the  experimental  sta^e 
and  we  guarantee  our  make  to  be  all  Al  goods. 

In  Upholstery  Goods  our  long  connection  with  the  old  firm  of 
PETER  SCHNEIDERS.  SONS  &  CO..  New  York,  keeps  our  stock 
full  up  with  the  latest  designs  and  colorings. 


2T-29 


Victoria 


Square, 


Montreal. 
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DURING  the  past  month  jobbers  have  been  exceedingly  busy 
making  shipments  to  various  points  throughout  the 
country'.  Plainly  the  members  of  the  retail  trade  have 
not  been  discouraged  by  any  failure  in  the  Summer  dress  goods 
trade;  the3'  are  ready  and  willing  to  face  the  Fall  and  Winter 
with  light  hearts  and  heavy  stocks.  There  is  certainly  no 
serious  reason  why  retailers  should  not  look  forward  to  the 
coming  cold  weather  seasons  as  among  the  most  promising. 
The  great  popularity  of  the  light,  flimsy  dress  materials  which 
prevailed  during  the  past  Summer  season,  whether  followed  up 
by  a  corresponding  amount  of  sales  or  not,  will  be  again 
found,  to  a  certain  extent,  in  indoor  styles  for  Fall  and  Winter, 
while  those  who  will  prefer  the  heavier  cloth  goods  for  dresses 
will  find  an  agreeable  change  from  one  class  of  material  to  the 
other. 

The  beauty  of  the  Fall  and  Winter  styles,  too,  has  seldom 
been  excelled  in  the  past ;  and  no  woman,  however  hard   to 
please,  but  will  be  able  to  discover  among  the  merchant's  stock 
something  exactly  suited  to  her  taste. 
»      ^»        » 

Wholesalers  who  have  given  the  subject  of  plaids  any 
attention  this  season  report  themselves  as  very  well  satisfied 
with  their  investments.  They  have  had  no  trouble  in  dis- 
posing of  the  goods.  Lately  this  class  of  goods  has  taken  a 
turn  for  the  better,  both  on  the  American  market  and  here, 
and  in  the  opinion  of  some  importers  a  scarcity  in  plaids 
before  the  season  closes  is  not  at  all  unlikely.  Canadian 
bu3'ers  went  early  into  the  New  York  markets  for  their  goods, 
and  were  fortunate  in  securing  a  considerable  quantity.  But 
all  houses  are  not  handling  them,  and  there  certainly  will  not 
be  any  too  much  for  the  demand.  Greens,  blue  and  other 
dark  effects  have  been  moving  out  rapidly,  accompanied  now 
and  then  by  some  reds  and  other  bright  plaids. 

*  *        * 

Zibelines  and  camelhair  effects  are  good,  and  the  feeling 
for  them  is  increasing.  Rough  finishes  are  preferred,  as  a  rule, 
though  the  smooth  surfaces  are  receiving  a  fair  share  of  the 
demand.  In  addition  to  the  solid  colors,  some  designs  in  thin 
stripes  on  dark  grounds  are  well  thought  of.  The  solid  reds, 
with  the  white  hairs,  which  were  so  well  received  last  year, 
are  again  to  the  front  in  these  goods  and  promise  to  take  a 

prominent  place. 

^  »        «        » 

Velvets,  velveteens,  Bedford  cords,  etc.,  continue  to  occupy 
a  strong  position.  Fancies  in  velvets  are  well  thought  of,  par- 
ticularly for  blouses,  in  which  it  is  expected  that  they  will,  to 
some  degree,  have  an  effect  on  silks.  The  extent  to  which  they 
can  replace  silks,  however,  must  always  be  limited,  as  for 
Winter  wear,  when  a  jacket  is  to  be  worn  over  the  blouse,  the 
difficulty  of  putting  on  or  taking  off  such  over  the  velvet  has 
always  to  be  considered.  The  metallic  prints  have  sold  well, 
though  and  manj^  will  be  worn. 

«        *        « 

Fancy  effects  in  various  classes  of  dress  materials,  now,  as 
always,  have  a  place  in  the  trade.  It  must  be  said,  though, 
that  this  place,  during  the  present  season,  is  not  of  nearly  as 
much  importance  as  that  of  plain  goods.  This  is  due  a  good 
deal  to  the  extent  to  which  trimmings  are  used,  the  latter 
showing  up  much  better  against  a  plain  ground. 

•  •        » 

In  woollen  stuffs  prices  will  remain  firm  for  some  time  to 
come  as  no  fluctuations  occur  now  in  the  market. 


The  Evolution  of  the  Sleeve. 

BY   MISS   M.\RY   J.    WALLS 

Saj-  not  the  sleeve  is  passing,  in  the  sense  of  dj'ing  ;  but 
rather  in  the  sense  of  Emerson's  Brahma  —  transcendental 
autocrat  that  Dame  Fashion  is :  "They  little  know  the  subtle 
ways  I  keep,  and  pass  and  turn  again !  " 

There  are  sleeves  and  sleeves — no  sleeves  and  half-sleeves — 
but  always  with  a  suggestion  that  makes  "the  arm  of  power." 
not  a  barren  figure  of  speech.  The  old  saying  that  beauty 
unadorned  is  adorned  the  most  is  improved  on  by  the  subtle 
expression,  "  Beauty  half  concealed  is  doubly  suggested  " — 
which  applies  to  ugliness  with  the  charm  of  mystery  as  well. 
Indeed,  it  is  the  day  of  the  glorification  of  the  thin  arm,  when, 
if  one  have  grace  of  carriage  and  movement,  the  thin  arm 
may  appear  more  beautiful  than  the  plump  arm,  for  its 
diaphanous  garniture.  A  cloth  sleeve  may  be  cut  off  at  the 
elbow  and  finished  with  six  yards  of  chifiFon  only  an  artist 
could  dispose  of  effectively,  but  when  arranged  none  would 
guess  the  quantity  anj'  more  than  they  could  measure  a  mist 
of  clouds. 

Never  were  there  such  varieties  of  material  to  choose  from. 
Half  a  dozen  fabrics,  not  to  mention  jewels  and  ribbons  and 
flowers,  may  enter  into  the  construction  of  a  sleeve,  with  no 
suggestion  of  weight  or  weariness,  but  only  charm  and  entire 
fitness.     The  two  sleeves  may  even  vary  in  minor  details. 

Where  a  customer  formerly  had  his  limitations,  he  has  now 
invitation  to  invent  and  display  imagination  and  material — 
and  the  more  genius  the  more  individuality  and  interest. 
While  richness  is  allowable,  daintiness  is  the  keynote  of  dress 
or  sleeves  this  season,  for  the  sleeve  gives  the  character  and 
distinction  to  the  costume.  A  cool  sleeve  w^ill  make  a  dress 
seem  cool.  Watch  the  sleeve  or  the  arm  it  suggests.  The  sleeve 
has  alwa3's  played  an  important  part  in  the  life  of  the 
Orientals,  but  it  would  seem  that  we  of  the  Occident  have  only 
just  awakened  to  a  realizing  sense  of  its  possibilities. 


Some  Handsome  Specials. 

The  dress  goods  department  of  The  Gault  Brothers  Co., 
Limited,  contains  a  number  of  special  lines  which  should  not 
be  overlooked  by  the  trade.  An  inquiry  will  reveal  the  fact 
that  the  values  offered  cannot  easily  be  equalled  in  this 
country.  In  zibelines  the  range  is  most  complete,  serges,  bel- 
cloth,  satin  and  amazones  being  shown  in  large  variet3'  and  at 
prices  which  will  suit  the  trade.  In  skirts  some  extra  good 
values  can  be  obtained  in  their  frizzee  specials.  Velvets,  vel- 
veteens, silks  and  linens  are  shown  in  plain  and  fancy  effects, 
the  assortment  being  large,  and  one  of  the  most  beautiful  on 
the  Canadian  market. 


John  Macdonald  &  Co.'s  Dress  Goods. 

Opera  flannels  and  twills  in  all  the  leading  colors,  together 
with  scrolls,  stripes  and  spots,  are  now  on  hand  in  immense 
varieties  with  John  Macdonald  &  Co.;  also,  new  up-to-date 
designs  in  waist  fabrics. 

In  dress  goods,  repeats  are  being  furnished  in  all  the  lead- 
ing colors  in  hopsack ;  also  zibeline  in  blue,  red  and  green 
tints. 

The  range  of  plain  cloths,  satin  amazons  and  boxcloths  is 
complete  in  all  the  leading  colors. 

In  velveteens,  a  special  brand  is  now  offered.  All  the  lead- 
ing shades  are  in  stock.  There  is  a  complete  range  of  prices  in 
blacks. 

In  fancy  wool,  there  is  a  large  variet3-  of  hoods,  clouds, 
shawls,  Scotch  tams,  wool  muffs,  etc. 
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MADE  IN  CANADA 

Oil  Cloths 

Be  Patriotic,  and  at  same  time  get  best  value,  by  purchasing  Canadian-made 

Oil  Cloths. 

WE    SHOW   SELECT    AND    UP-TO-DATE    PATTERNS  in 

Floor  Oil  Cloth— 3  qualities— A  to 'A  wide.      I     Tablc  Oil  Cloth. 
Canvas  1  Painted  Back  Stair  Cloth  cotton  and  Duck  Back 

Mats  or  Rugs— All  sizes  \     Enamelled  Stair  Cloth. 

Enamelled  Muslins,  Drills  and  Ducks. 
Decorative  Burlaps. 

The  attention  of  dealers  is  called  to  the  advantage  of  handling  Canadian-made  goods.     It  is  woith 
qtioney  to  get  your  orders  and  repeats  filled  promptly. 

We  have  large  producing  facilities  and  give  satisfactory  deliveries. 


The  Dominion  Oii  Clotli  Co.,  Limited.  Montreal 


i 

i 


NORTH  BRITISH  BOOT  LACE  CO. 

Johnstone,   Scotland. 


Laces 


of  all  kinds 


PUT   UP   IN  BEST   STYLE. 
BEST   VALUE   ALL    ROUND. 


THE  TRADE  SUPPLIED  BY 

TRANK  e*  BRYCE,  Limited 

Toroo-to  IN/IOIMTRE/VI—  Quebec 


i 

f 


f 
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f 
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Fall  and  Winter  Dress  Goods. 

BY   L.  D. 

The  manufacturers'  idea  for  Fall  and  Winter  dress  goods, 
seems  to  be  to  get  away  as  far  as  possible  from  the  styles  in 
vogue  for  the  past  few  seasons.  In  place  of  the  smooth,  glossy 
broadcloths,  etc.,  we  have  the  roughest  of  surfaces. 

It  has  been  cleverly  said  that  if  the  woman  of  fashion  is 
not  careful  she  will  look  as  shaggy  as  a  buffalo  or  an  Angora 
goat;  indeed,  one  novelty  hailing  from  Paris  has  received  the 
name  of  "  poiele-de-chevron  "  or  goatskin. 

While  velvet  costumes  are  the  point  of  style,  the  great 
majorit\'  of  gowns  w^ill  be  of  wool. 

Manj'  astonishingly  beautiful  and  artistic  goods  have  been 
produced  lately,  both  bj'  home  and  foreign  firms,  in  boucle, 
rough  goods,  friezes,  serges,  mixed  zibelines,  camelhairs. 
These  goods  will  be  used  for  street  wear  while  velvet  will  be 
kept  for  more  dressy  occasions. 

The  boucle  cloth  represents,  with  its  knotted  and  looped 
surface,  an  idea  that  always  wins  favor  with  the  popular 
trade,  for  it  is  easily  adaptable  to  the  less  expensive  lines  of 
goods. 

It  is  impossible  for  a  manufacturer  to  produce  a  satisfac- 
torj-  zibeline  in  cheap  materials,  but  the  boucle  finish  is  effec- 
tive, durable  and  satisfactory  in  every  respect  in  the  less  costly 
grades.  Besides  plain  colors  in  zibelines  are  goods  in  long- 
haired stripes  on  plain,  rough  grounds,  black  on  blue,  brown, 
old  rose,  green,  red,  grey,  and  in  shaded  ovals,  rounds  and 
splashes  often  in  black  and  white.  Many  of  the  rough  zibelines 
are  shown  with  handsome  woven  borders  in  Persian  and 
Oriental  colorings  and  these  designs  are  also  woven  in  strips 
for  banding  costumes  and  the  waists  of  soft  woollen  materials 
that  will  be  so  much  worn  this  Fall. 

Most  stores  have  now  a  separate  department  for  goods 
suitable  for  separate  waists,  such  as  cashmeres,  henriettas. 
voiles,  flannels  in  all  the  plain  colors,  and  the  same  materials 
with  a  tamboured  spot  or  small  figure  in  silk.  Bedford  cords 
and  mohairs,  plain  and  figured,  serges  in  white  and  cream,  and 
hosts  of  other  soft  materials  in  fancy  stripes,  mostly  on  the 
Persian  order.  Fancy  flannels  in  great  variety  are  also  used 
for  waists. 

Heather  mixtures  in  friezes  and  rough  cloths  are  in  demand 
for  walking  suits,  or  shopping,  and  on  ordinary  occasions 
canvas  cloths  with  an  occasional  long  camelhair,  come  in  all 
the  leading  colors. 

The  favorite  color  here  seems  to  be  blue  in  all  dark  shades, 
and  the  next  in  order  comes  brown,  and  grey,  closely  followed 
by  green  and  red,  and  in  some  lines  old  rose.  With  these 
rough  goods  in  many  mixtures  of  colors  the  trimmings  must 
be  stronger  in  character.  This  is  the  reason  so  many  braids, 
buttons  and  different  forms  of  crochet  and  woven  woollen  and 
silk  trimmings  are  in  such  great  request.  Fashion  is  built 
upon  fitness.     One  point  neccesitates  another. 

Rough  woollen  goods  mean  not  only  braid  and  buttons, 
but  eventuallj-  a  great  deal  of  velvet  in  order  to  produce  rich 
color  contrasts  on  the  rough  fabrics.  The  blue  and  green  fad 
has  been  largely  instrumental  in  bringing  royal  blue  and  green 
individually  before  the  public  and  these  colors  are  very  impor- 
tant just  now. 

Brown  is  still  a  leader,  but  many  of  the  houses  are  bring- 
ing forward  rich  dark  reds  and  wines.  These  shades  will 
be  combined  with  oxford  grey,  brown  and  black  for  dressj' 
toilettes,  as  such  colors  are  alwaj'S  desirable  and  attractive 
in  the  Fall. 

There  is  an  attempt  to  push  plaids  in  the  smaller  pat- 
terns, principally  in  blue  and  green  and  in  some  of  the  quieter 
tartans,  but  they  are  rather  somewhat  uncertain  goods. 

By  velvet  for  gowns  is  meant  a  velveteen  or  cotton  velvet 
which  the  French  call   velour  de  Angalais.     It  is  a  material 


that  has  won  favor  with  the  Parisian  dressmakers,  as  it  is 
softer  and  drapes  better  than  the  stiffer  and  more  expensive 
silk  velvets.  Man}-  of  these  velvets  are  metal  printed,  but 
plain  velveteens,  hollow  cords,  warp  prints  and  whipcords 
command  great  attention. 

It  is  confidently  predicted  that  this  will  be  a  great  velvet 
season  Many  artistic  plaids,  cords,  hairline  stripes  and 
embroidered  and  printed  forms  present  themselves,  and  will  be 
greatly  used  for  trimmings  as  well  as  whole  costumes;  in  fact, 
the  majority  of  the  wool  gowns  will  have  a  touch  of  velvet 
somewhere. 


Ornamented  Fish-skin  Dresses. 

At  an  exhibit  of  the  North  Pacific  Expedition,  on  view  in 
the  Anthropological  Hall  of  the  American  Museum  of  Natural 
History,  New  York,  are  a  number  of  fish-skin  dresses  ela- 
borately ornamented.  These  were  collected  from  a  tribe  of 
skilled  artists  in  the  Amur  regions  of  East  Siberia  by  Dr. 
Berthold  Laufer.  These  people  are  very  illiterate  and  live  in 
a  primitive  state,  but  they  are  masters  of  decorative  art. 

The  "Gold"  is  the  name  of  this  tribe  and  among  the 
several  specimens  of  their  household  and  wearing  apparel 
are  fish-skin  dresses,  the  work  of  the  women  of  this  tribe. 
The  subjects  of  their  designs  are  principalh'  drawn  from 
the  rock  and  the  fish.  Women  are  the  exclusive  wearers  of 
these  fish-skin  garments  which  are  highly  ornamented  with 
cut-out  pieces  of  fish-skin,  usually  blue  in  color. 

A  detailed  study  of  the  marvellous  ornamental  produc- 
tions of  this  gifted  tribe  of  Amur  artisans  would  yield  the 
seeker  after  fresh  and  original  designs  for  decorative  purposes 
a  rich  field  for  selection.  A  splendidly-illustrated  memoir  on 
the  "Decorative  Art  of  the  Amur  Tribes,"  by  Dr.  Brethold 
Laufer,  has  been  issued  by  the  American  Museum  of  Natural 
History,  New  York. 


A  Few  Specialties. 


We  hear  from  all  quarters  that  the  "Sunbeam  "  velveteen, 
which  is  confined  to  The  \\.  R.  Brock  Co  ,  Montreal,  is  in 
demand  as  usual. 

Brock's,  Montreal,  are  showing  some  special  mill  clearing 
lots  of  Venetians,  coverts  and  freizes  at  much  below  market 
prices. 

From  all  accounts  The  Brock  Co.,  Montreal,  are  keeping  up 
their  reputation  for  having  a  complete  assortment  of  silks  at 
all  times. 


London  Twines. 

One  of -the  novelties  in  material  that  bids  fair  to  be  popular 
this  Autumn  are  gowns  for  afternoon  calling  and  receptions  in 
London  twines.  This  stuff  more  nearly  resembles  hopsack- 
ing  in  many  colors  than  anvthing  else.  It  is  not  so  loosely 
woven  as  to  be  transparent,  but  gives  an  opportunity  for  the 
display  of  handsome  linings,  and  it  has  a  decided  appearance  i 
of  airiness.  This  material  will  hardly  be  much  worn  here  this 
Fall,  but  will  be  sure  to  make  its  appearance  in  the  Spring; 
combining,  as  it  does,  the  rough  effect  so  much  sought  after, 
with  the  soft,  draping  qualities  of  the  voile. 

The  gowns  shown  in  London  are  made  up  over  tafiieta. 
They  are  elaborately  braided  and  trimmed  with  Irish  point. 
Pastel  shades,  and  also  cream  and  white,  will  have  the  pre- 
ference, though,  for  those  fond  of  color,  flaming  scarlet  is  seen. 
The  all-white  gown  will  be  in  high  favor,  and  one  would  be 
very  effective  as  a  bridesmaid's  gown  for  wear  at  a  noon 
wedding. 
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MANCHESTER.  VANCOUVER. 

MONTREAL.  THE  WINNIPEG. 


Wf)olesale  Bvp  <BooC>8, 

montvcal,  Oct  Ut  1902, 


WOOLLEN    DEPARTMENTS. 


Spring     1903. 

IMPORTED  WOOLLENS. 


Samples  now  ready.  Novelties  in  Scotch  Tweeds  and  Worsted  Suit- 
ings. Vicuna  and  Cheviot  Coatings  in  black,  blues  and  mixtures,  Clay 
Twills,  Venetians  and  Corkscrew  Worsteds. 

We  are  showing  a  larger  range  than  ever  of  the  Famous  "Belwarp" 
Serges,  Vicunas  and  Mixed  Vicunas;  also  see  the  "Neptune,"  "Viking" 
and  "Victory"  Brands.  We  are  making  a  specialty  of  Rainproof  Coat- 
ings for  the  coming  season  in  our  well-known  "  Swanbak "  and  "Aquascu- 
tum  "  brands — the  modern  substitute  for  the  old-fashioned  rubber  coat. 

We  draw  your  particular  attention  to  our  magnificent  range  of  Trou- 
serings fpom  50c.  to  11.75  —  notably  65c.,  75c.  and  11.00.  Fancy 
Vestings  will  be  a  feature  for  Spring.   We  have  a  grand  range. 

6/4  Silk  Stripes  and  Mixtures,  a  novelty  in  Scotch  Suitings,  both 
for  men's  and  women's  trade. 

Our  range  of  Canadian  manufactured  Suitings  and  Trouserings  are 
the  finest  we  have  ever  offered.  The  "  Red  Star  "  brand  of  Suitings 
are  all  leaders  and  sellers.   Look  through  them  carefully. 

Tailors*  Trimmings — Leaders. 

*'BeIwarp*'  Linings. 

**Sliamroclc"  brand  Canvas. 

Silk  Linings. 

Our  Trimmings  are  selected  to  match  our  Cloths. 


THE  DRY  GOODS  REVIEW 


Rafia  Fibre  for  Dress  Material. 

Kofia,  ratia,  or  raphia  libre,  one  of  the  natural  vegetable 
products  peculiar  to  Madagascar,  has  long  been  knowii  as  an 
article  of"  European  importation,  chieH_v  employed  for  horti- 
cultural purposes  It  is,  moreover,  woven  on  handlooms  by 
the  natives  of  the  island  into  various  fabrics,  from  the 
coarsest  sacking  to  a  stufl"  with  the  woof  of  white  silk,  so  fine 
that  it  is  used  by  ladies  in  Europe  for  dress  materials.  Some 
small  quantities  of  one  variety  occasionally  find  their  way  to 
New  York,  under  the  denomination  of  rabanas,  a  striped, 
colored,  medium  qualit}-,  forming  a  unique  and  novel  tissue 
for  draperies  and  curtains. 


Low-Priced   Raincoats. 

For  the  wet  weather,  \V.  R.  Brock  &  Co.,  Limited,  Toronto, 
have  provided  an  enormous  stockof  rainproof  and  waterproof 
mantles  and  coats,  and  have  issued  an  illustrated  sheet  of 
stvles  and  prices  for  the  convenience  of  their  customers,  which 


niiitiiii      Itjiiiiproof. 


can  be  had  on  application.  Four  of  these  cuts  are  herewith 
reproduced.  Their  men's  coats  contain  a  number  of  Currie's 
well-known  guaranteed  brands  ;  also  lines  of  grej'  or  fawn 
coverts.  One  line  of  grey,  called  "Leader,"  can  be  retailed 
for  $2.25  or  $2.50,  and  is  an  eye-opener  for  value.  Make  and 
fit  is  equal  to  their  best  style. 


An  Important  Purchase. 

The  W.  R.  Brock  Company,  Limited,  are  having  a  special 
sale  in  their  dress  goods  department  during  the  month  of 
October  in  6-4  costume  cloths,  for  ladies'  suits  and  walking 
skirts.  They  have  the  largest  variety  of  materials  ever  shown 
by  them  for  this  purpose;  but  particular  note  should  be  taken 
of  eight  lines  which  were  secured  under  exceptional  conditions 
as  follows: 

Gc,66.  vicuna  frieze  (7  shades),  to  retail  at  $0  50,  regularly  sold  at  $0  75 

Gss8,  pure  indigo  cheviot,                "                  50,                  "  75 

G559.     "         "             "                        "                    50,                   •'  75 

Flaked  tweeds  (6 shades),                "                i  00,                  "  1  25 

Four  ranges  mixture  worsteds  (38  shades),  i  50,                  "  3  00 

The  last  named  goods  are  the  most  beautiful,  perfectly 
made  and  serviceable  materials  ever  offered  to  the  trade  at  the 
price.  They  were  made  by  one  of  the  best  known  manufactur- 
ers in  England,  and  exclusively  confined  to  a  large  wholesale 
house  in  London  for  Great  Britain  and  Irekand,  but,  owing  to 
late  delivery,  a  portion  of  the  contract  was  cancelled,  and  the 
Brock  Company  were  successful  in  clearing  out  the  remainder 
for  spot  cash  at  such  a  reduction  as  to  enable  them  to  make  a 
sensation  of  the  line. 

In  blouse  materials,  this  same  firm  are  also  making  a  great 
show  of  printed  flannels,  printed  satin  cloths,  embroidered 
flannels,  embroidered  cashmere,  etc.,  and  any  merchant  open 
for  such  lines  would  do  well  to  either  have  a  look  in  the 
warehouse,  or  drop  a  line  for  samples. 


A  Big  Stock. 


S.  Greenshields,  Son  &  Co.  have  been  exceedingl3'  fortunate 
with  their  dress  goods  this  season.  All  their  lines  have  been 
in  good  demand,  and  the  staff  are  now  busily  engaged  in 
shipping  out  goods  all  over  the  country.  The  range  of  velvets, 
velveteens,  metallic  velvets,  cords,  etc.,  is  one  of  the  largest 
yet  shown,  and  in  the  metal  prints  the  designs  are  very  beauti- 
ful. The  business  in  friezes,  homespuns  and  other  heavy 
cloths  continues  active,  while  large  sales  are  also  reported  for 
their  handsome  lines  of  silks,  finnettelaines,  etc.  Special 
attention  is  being  given  to  the  caraelhair  effects,  which  are 
this  year  so  popular.  The  travellers  are  now  on  the  road  and 
orders  are  coining  in  freely. 


Wyld-Darling  Co.,  Limited. 

In  the  dress  goods  department,  The  Wvld-Darling  Co., 
Limited,  have  a  full  range  of  prices  in  Venetian  cloths,  to  retail 
from  50c.  up,  including  blacks,  greys,  fawns,  browns,  myrtle 
and  reseda  green,  cardinals  or  garnets,  navy  or  coronation 
blues,  the  stock  in  these  lines  being  better  assorted  than  ever. 

They  have  also  in  stock  a  large  range  of  meltons,  in  grejs, 
browns,  fawns,  greens,  navies  and  blacks,  to  retail  from 
20c.  up. 

Cashmeres  are  especially  good  at  old  prices.  A  large  range 
of  colorings  are  shown  to  retail  at  25c.  upwards. 

In  all-wool  serge,  40  in.  wide,  a  large  variety  of  colorings 
are  also  shown  to  retail  at  the  exceptionable  value  of  25c. 

This  department  has  also  in  stock  a  full  assortment  of 
their  special  cheviots  to  retail  at  50c.  up. 

Their  large  stock  of  homespuns  and  friezes,  at  all  prices,  is 
well  assorted  and  completely  up  to  date.  Their  stock  of 
peau  de  soie  silks,  black  satins  and  satin  mervs  is  also  com- 
plete in  range. 

Buyers  should  have  a  look  at  the  great  range  of  velvet 
shawls  in  stock  in  this  departinent  before  purchasing.  Black 
and  colored  velveteen,  to  retail  at  25c.  up,  is  also  well 
assorted. 
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Dark  Days 
Light  Stores 


LUXFER 
PRISMS 
DO  IT  ^ 


It's  Half  tHe  battle  to  get  tKe  people   in. 

Do  not  lose  tKe  otHer  Half  by  not  bein^ 
able  to  sKo\v  your  goods  in  tHe 
rigKt  ligKt. 

AVe  maKe  a  stxidy  of  ligKting  darK  pre- 
mises. 

Information  cHeerfully  ^iven. 


Luxfer  Prism  Co.,  Limited 

lOO    niNG    STREET    WEST,        TORONTO. 


Win  the  iindyiiifi;'  gratitude  of  the  women,  nf  \our 
\icinity  by  uitroducuig  them  to 

Broadbent's 
Quiltsize  Cotton  Batts 


One  of  llie  greatest  inventions  of  the  age. 

The  only  satisfactory  Batts  for  quilting  purposes. 

One-pound   rolls  and    larger. 


Write 

for 

QuotatioriS, 


The  old  method  of  '•  stuffing. " 


The  new  method  of  "  (iuilting.' 


The  early  bird  catches  the  worm." 
Be  early  with  your  order  for 

Quiltsize  Cotton   Batts 

and    reap   all    the    benefits   of  being-  the  first  mer- 
chant  in   your  town  to  display  and  advertise  them. 

J.  R.  ELLIOTT,  LONDON,  ONT.,  Canadian  Agent. 
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JOMK    InNES, 


A  Tough  Proposition. 

**Pinto"  Shell  Cordovan  is  the  toughest,  best  leather  for  Mitts  and  Gloves  ever 
tanned.  Made  from  the  hide  of  the  Western  Bronco.  A  pure  dry  vegetable  tan — 
no  oil  to  stiffen  in  cold  weather  or  to  keep  the  hands  cold. 

Almost  scorch  and  boil  proof. 

Will  not  harden  when  dried  out  quickly. 

Tanned  and  controlled  solely  and  exclusively  by  us. 

Get  these  goods  in  for  Fall  selling.  They'll  do  your  business  good — make 
money  for  you. 


The  Hudson  Bay  Knitting  Co. 

30  St»  George  Street,  Montreal 
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men's  f  urniskr  »•«' 
Clothier 


Devoted  to  tKe  Canadian 
Dealer  in  Men's  Goods  ^ 


CLOTHING 

UNDERAVEAR 
HOSIEIRV 


f^^y*ff^^M0^fi»»*ksl^^>9J^y* 


SHIRTS 
COLLARS 
GLOVEIS 
NICK-NACKS 


rioAving    Ends    of    TalK. 


IT  HAS  often  been  a  source  of  wonder  to  the  meditative 
onlooker  why  clothing  that  would  be  termed  distinctly 
loud  when  seen  on  one  man  proves  most  becoming  to 
another  man,  and  why  some  men  appear  better 
dressed  who  expend  but  little  cash  on  their  wardrobes,  while 
others  fail  to  look  well  dressed  though  their  allowance  for 
clothes  is  large.  These  are  facts  that  stare  one  in  the  face 
at  every  turn,  though  it  is  a  question  whether  the  average 
man  is  not  better  dressed  now  than  he  was  ten  years  ago. 
If,  as  some  scientists  would  have  it,  mankind  is  being  slowl\- 
moulded  to  a  more  uniform  standard,  in  intellect,  in  appear- 
ance and  in  manner  of  life,  then  differences  in  dress  would 
naturally  become  less  and  less  marked.  There  is,  of  course, 
the  gradual  effacing  of  the  barriers  between  city  and  town 
and  town  and  country,  through  the  improved  means  of  com- 
munication, which  make  it  natural  to  expect  that  the  tastes 
of  mankind  would  become  more  uniform.  But,  however 
we  may  seek  to  modify  the  force  of  the  earlier  statements, 
their  verity  yet  remains  undisturbed.  There  do  exist  the 
contrasts  v^-hich  have  been  indicated.  To  explain  the  why- 
for  of  them,  all  that  a  wise  person  would  probably  venture 
would  he  to  attribute  them  to  insoluble  natural  causes. 


PEW  men  exist  to-day  but  who  are  susceptible  to  the 
attractions  of  pretty  neckwear.  That  is  whv  the 
window  space  of  every  furnishing  store  is  usually  found  to 
contain  an  assortment  of  neckties  and  cravats.  That  is  also 
a  good  reason  why  men's  furnishers  should  utilize  their 
stock  of  neckwear  in  every  enticing  manner  possible,  in 
order  to  get  at  the  hearts  of  the  men.  To  a  certain  extent 
they  make  excellent  use  of  the  capabilities  of  their  necktie 
display,  as  was  indicated  in  regard  to  the  show  windows. 
Where  they  lack,  in  a  great  measure,  is  in  a  satisfactorv 
method  of  advertising  their  goods.  A  first-class  merchant, 
after  dressing  a  window  elaborately  with  attractive  ties, 
would  seem  to  consider  it  a  sacrilege  to  go  further  and  fill  it 
in  with  showcards.      For  this  fastidiousness  we  must  profess 


some  consideration.  If  the  plan  were  followed  out,  it  would 
be  placing  his  emporium  on  the  same  footing  as  the  cheap 
stores  catering  to  the  poorer  trade.  If  he  might  argue, 
my  display  of  ties  does  not  speak  for  itself,  it  is  of  no  use 
making  it  speak  through  the  medium  of  cards.  How,  then, 
is  he  to  give  his  neckwear  the  publicity  it  deserves  ?  There 
may  be  a  dozen  windows  on  the  street  nearby  similarly 
dressed  to  his  own,  and  all  may  seem  alike  to  the  casual 
passer-by.  How  is  this  difficulty  to  be  overcome  ?  Having 
raised  this  c|uestion,  it  seems  rather  inconsiderate  not  to 
answer  it.  However,  we  are  treating  simply  of  generalities 
here,  and  it  will  not  do  to  begin  a  lesson  on  the  subject  of 
window-dressing  just  now.  That  will  be  relegated  to  a 
separate  department  to  be  established,  if  all  is  well,  in  our 
next  issue. 

*        »        « 

PJL'ITE  a  peculiar  state  of  affairs  is  said  to  exist  in  the  hat 
^  business.  Ever  since  the  beginning  of  September, 
manufacturers  have  been  supplying  wholesalers  with  styles 
designed  for  the  Spring  of  1903,  so  that  the  wholesalers  may 
fill  their  orders  for  immediate  consumption.  This  means 
that  the  Spring  styles  are  actually  coming  into  consumption 
now.  When  it  is  remembered  that  the  Fall  goods  have  only 
just  been  placed  on  the  market,  one  wonders  why  this  course 
has  been  followed.  Evidently  there  has  been  a  scarcity 
somewhere,  and  indications  would  seem  to  place  the  short- 
age among  the  salable  soft  hats.  But  this  does  not  explain 
why  Spring  styles  are  being  called  for  instead  of  repeat  orders 
for  F"all  styles.  One  would  imagine  that  the  repeat  orders 
would  be  the  most  plausible  solution  to  the  difficulty,  but 
this  has  not  been  the  trade's  experience.  It  is  much  more 
likely  that  an  extensive  scheme  is  on  foot  b\-  which  the  trade 
is  going  to  get  and  keep  one  season  ahead  on  dating  and 
discounting.  If  so,  styles  have  only  come  into  the  question 
as  an  incidental.  It  will  mean  that  in  time  a  season 
will  be  quietly  dropped,  and,  instead  of  wearing  next 
Spring's  hats,  we  will  be  wearing  those  intended  for  next 
P'all.  Of  course,  this  is  speaking  figurative!}-,  for  the  hats 
will  have  to  suit  the  season  anvwav. 
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A  Variety  of  Woollens  and  Worsteds. 

IN     woollens     and    worsteds,    John    Maedonald    iK;    Co.    are 
carryint;'    a    lart;e    ranj^e     of    Seoteh    tweeds    and    fancy 
worsted  suitings  in  all  the  up-to-date  styles. 

In  fancy  worsted  trouseiini^s,  a  lari;e  line  oi'  the  latest 
styles  is  shown,  inchidinj^'  ahoLil  4()  patterns  of  liieir  "  IJel- 
warp  "  tioi!serin!.;s. 

In  men's  o\ercoatinji-s  the\'  are  showing'  a  large  \arietv 
in  greys,  browns,  black  and  blues  ;  also  an  excellent  range 
in  fancy  check  black  overcoatings. 

In  women's  wear  for  costimies  in  skirts  their  stock  in 
black,  colors,  boxcloths,  broadcloths,  homespuns,  \enetian 
cloths  and  zibeline  cloths  is  of  great  variety  and  range.  In 
mantle  bea\ers  they  are  showing  a  special  cloth,  all  wool, 
at  $1  per  \ard  ;  also  a  special  job  line  in  a  .54-in.  frieze.  In 
all  kinds  of  tailors'  trimmings  their  stock  is  complete." 


Sale  of  Canadian  Woollen  Mills. 

The  entire  plant,  buildings  and  franchises  of  The  Cana- 
dian Woollen  Mills  Co.,  St.  Hyacinthe,  Que.,  were  sold  on 
.September  17  b}-  public  auction  at  the  offices  of  The  Royal 
Trust  Co.,  Montreal.  Several  parties  were  anxious  to  secure 
the  properties,  to  judge  by  the  lively  bidding  both  on  the 
part  of  outsiders  and  the  representative.s  of  the  bondholders. 
The  mills  were  finally  adjudicated  to  Gordi>n  W.  Mac- 
Dougall,  of  the  legal  firm  of  Lafleur,  MacDougall  &  Mac- 
farlane,  of  Montreal,  the  price  being  $29.3,000. 

Mr.  MacDougall  states  that  he  purchased  the  property 
for  a  strong  financial  interest,  who  ha\e  had  the  reorganiza- 
tion of  the  mills  in  hand  for  some  time.  A  new  charter  has 
been  applied  for,  and  the  compaii)-  will  do  business  under 
the  style  of  The  Canadian  Woollen  Mills  Manufacturing  Co., 
with  a  capital  of  $750,000  common  stock. 

Bonds  on  the  whole  of  the  company's  immovable 
properties  and  plant  at  .St.  Hyacinthe  will  be  issued  to  the 
amount  of  $400,000;  while  substantial  working  capital  has 
already  been  provided  for,  and  extensive  additions  and 
improvements  will  be  made  by  the  new  company.  As  to  the 
nature  of  these  the  organizers  are  not  prepared  to  say  at 
present,  but  the  result  will  be  that  the  mills  will  have  a 
greater  capacity  ;uid  be  more  effective  than  e\  er. 

One  of  the  conditions  of  the  sale  of  the  plant  by  The 
Royal  Trust  Co.  was  that  all  orders  on  hand  should  be  filled 
by  the  purchasers  of  the  mills,  to  the  complete  discharge  of 
the  old  company  and  of  The  Royal  Trust  Co.,  consequentlv 
no  inconvenience  will  be  suffered  by  the  company's  customers 
The  mills  have  been  in  operation  ever  sinie  the  nnne-ment 
for  reorganization  began.  .\s  yet  no  ihanges  ha\e  been 
made  in  the  working  staff,  and,  so  far  as  is  known,  none  are 
contemplated. 


Fine  Range  of  Overcoats. 

Overcoats  and  ladies'  mantle  goods  in  great  quantity 
and  variety  greeted  the  eye  of  the  Review'.s  representative 
on  the  second  floor  of  the  W.  R.  Brock  Company's  Toronto 
warehouse  on  a  recent  visit.  There  was  a  large  range  of 
cheviots  on  exhibition  in  plains,  stripes  and  checks — beautiful 
goods,  of  fine  quality.  One  or  two  lines  in  striped  cheviots 
were  especially  taking  and  should  proove  very  popular  during 
the  coming  season.  They  were  an  exact  copy  of  the  latest 
New  York  fashion  reports.  Then,  too,  there  were  to  be  seen, 
llamas  in  greys  and  blacks,  meltons  in  greys,  blacks  and 
blues,  and  beavers  in  the  same  colors— in  fact,  a  most  compre- 
hensive as.sortment,  with  prices  ranging  from  the  highest  to 
the  lowest  po.ssible  limits.  The  same  may  be  said  of  the 
ladies'  mantle  goods.  There  were  beavers  in  all  colors,  and 
especially  in  blacks  and  blues,  curls  in  all  the  leading  shades, 
sealettes  in  seal  and  black.  No  customer,  however  difficult 
to  please,  could  fail  to  find  something  of  interest  in  this 
department  of  the  W.  R.  Brock  Co.,  Limited. 


Wyld-Darling  Co.'s  Specials. 

The  Wyld-Darling  Co.  are  showing  a  complete  assort- 
ment in  black  and  blue  worsted  coatings,  all  regular  lines 
being  sold  at  the  old  prices.  Black  vicunas,  cheviots,  llamas, 
etc.,  are  in  great  demand,  while  full  Scotch  tweed  suitings, 
greys  and  browns,  are  meeting  with  great  success. 

An  unusually  large  range  of  worsted  and  wool  trouserings 
are  m  stock.  These  are  of  medium  qualities  and  good 
weights,  and  are  very  suitable  for  Fall  and  W'inter  wear. 

Their  range  of  Winter  overcoats  comprises  grey  and 
black  vicunas  and  cheviots,  in  which  fancy  weaves  are  being 
requested.  Black,  blue  and  Oxford  meltons,  and  beavers 
and  friezes  are  now  meeting  with  great  favor.  Bea\ers  and 
Venetians  for  fur-lined  garments  are  also  very  popular. 

In  dress  suitings  there  is  a  large  demand  for  unfinished 
worsteds  and  vicunas. 

Silk  trimmings  for  all  classes  of  tailoring  trade  are 
always  in  stock  and  are  being  used  more  frequently  than  in 
lormer  seasons. 


An  Artistic  Picture. 

It  is  seldom  that  a  manufacturer  gets  out  so  artistic  a 
hanger  as  that  recently  sent  out  to  the  trade  by  Harris  &  Co., 
Limited,  the  woollen  manufacturers  of  Rockwood,  Ontario, 
through  their  selling  agents,  Dignum  &  Monvpenny.  The 
mount  is  of  heavy  green  cardboard,  on  which  an  oval  colored 
picture  is  placed,  the  central  figure  of  which  is  a  beautiful 
woman,  seated  on  a  low  stone  wall.  The  surrounding  foliage 
is  delicately  colored,  and  the  tout  ensemble  forms  a  most 
pleasing  picture.  The  firm's  name  in  gold  letters  shows  up 
distinct Iv  underneath. 


Change  in  a  Firm. 

Incorporation  has  been  granted  to  Gorden  W.  ^Lac- 
Dougall,  L.  MacFarlane,  L.  de  Kolia  Stephens,  and  Wm.  J. 
Henderson,  all  of  Montreal,  to  take  over  the  business,  etc.,  of 
the  woollen  mills  at  St.  Hyacinthe,  to  carry  on  the  same 
throughout  the  Dominion  of  Canada  and  elsewhere,  under 
the  name  of  The  Canadian  Woollen  Manufacturing  Co., 
Limited,  with  a  total  capital  stock  of  $750,000. 
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Caulfeild,  Burns  Co. 

17  and  19  Front  St.  West,  Toronto 
IVIanvjfao'turers    arid    Impor-ters    of  IVIeri's    F'urriishings 


W 


REGISTERED  TRADE-MARK 


Sorting  Trade 


Our  stock  is  now  replete  in  all  departments  for  Fall  Trade,  enabling  us  to  give 
prompt  attention  to  orders  for  immediate  delivery. 

A  few  of  oup  special  lines  are  Eng-lish  Bpaces.  viz:  "The  Blizzard," 
"  Holdfast,"  and  "Sampson,"  to  retail  at  25  and  50c. 

In  Half-Hose,   our  well  known  English    Worsted  and  Cashmere  to  retail  at 

25  and  50c.  take  the  lead. 
Neckwear      An  up-to-date  and  well-assorted  stock  of  the  latest  American  Silks 

just  to  hand.     Are  well  worth  every  buyer's  attention. 

Football  Knickers  and  Jackets  Our  trade  this  season  has  doubled  any 
previous  year,  accounted  for  by  the  best-fittmg  garments  in  the  trade. 
See  our  specially  made  jacket — patent  applied  for. 

Travellers   now   on  their  respective  routes   with    full    range    of  Underwear, 

Hosiery,  and  Summer  Clothing  for  season  of  1903.    The  most 

complete  line  ever  shown. 


A  Success  in  Hand  is 
Worth  Two  in  the  Bush. 

The  Dr.  Deimel 
Linen  Underwear 


feSjJl'JJi  K>.'}S 


Is  ready  to  bring  you  profit  because  its  reputation  is  made. 
Any  use  in  sharing  the  losses  of  the  imitators  ? 

WRITE  FOR  OUR  TERMS. 


Sole  Manufacturers, 


All    Genuine   Dr. 
Deimel  undert^arments 
bear  this  trade  mark. 


TKe  Deimel  Linen-MesH  Co. 


London,   E.C,   EZ.ngland. 
10-12  Bread  St. 


2202   St.  CATHERINE  ST., 

Montreal,  Canada 
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CLOTHING. 

Raiuproof  Cloth. 

T^HKRE  arc  a  number  o(  woollen  or  \vatei  proof  hou>es 
^  which  offer  rainproof  cloth  of  no  particular  brand  or 
of  a  supposed  make  of  their  own.  ll  is  just  here  where 
judgfment  and  discrimiiiaiion  is  necessary.  There  are,  to  oLir 
knowledije,  only  a  few  tirms  whose  prootini;  is  of  the  hij;h 
standard  necessary  for  tailors,  amon^'  whom  the  ''  Cra\en- 
ette "  Company  is  one  of  the  most  important.  They  cater 
for  a  large  number  oi'  wholesale  houses,  even  for  those  who 
claim  to  have  a  brand  of  their  own.  Where  there  is  no 
name  there  is  no  s;uarantee  ;  it  is,  therefore,  advisable  for 
tailors  to  insist  upon  a  guarantee  such  as  "  Cravenette 
proofed."  This  company  is  probably  the  largest  in  the 
world  in  this  line,  and  its  name  carries  the  security  with  it. 
.Man\  so-called  waterproofs  have  only  undergone  a  certain 
cloth-worker's  process,  which  wears  off  in  a  very  short  time, 
and  leads  to  dissatisfaction  on  the  part  of  the  customer,  an 
eventuality  that  can  be  avoided  by  the  tailors  insisting  upon 
reliable  make.  S.  Greenshields,  Son  &  Co.  are  Canadian 
agents  for  this  cloth. 

An  Important  Kotice. 

The  Gault  Brothers  Co.,  Limited,  inform  us  that,  owing 
to  several  imitations  of  the  "Belwarp"  serges,  coatings  and 
linings,  for  which  they  are  agents,  having  been  represented 
on  this  market  as  the  genuine  goods,  it  has  been  necessary 
for  Sir  Titus  Salt,  Bart.,  Sons  &  Co.,  Limited,  the  makers, 
to  warn  the  trade  again  these.  Merchants  should  be  careful 
to  obtain  the  right  cloth.  The  "Belwarp"  goods  always  bear 
the  trade  mark  of  the  "Lion  and  Bell"  stamped  on  every  yard 
of  goods.  This  stamp  carries  the  maker's  guarantee  to  the 
customer  of  the  original  sun-proof  and  sea-proof  "  Belwarp  " 
goods.  The  trade  in  "Belwarp"  serges  has  reached 
enormous  proportions  in  Canada,  and  thorough  satisfaction 
cannot  be  given  by  any  but  the  genuine  goods. 

Kow  a  Union  Factory. 

Robert  C.  Wilkins,  Montreal,  is  sending  out  to  the 
trade  of  Canada  a  little  booklet,  which  announces  that  his 
factory  has  been  unionized  and  he  has,  in  consequence,  the 
right  to  place  the  union  label  on  all  his  clothing,  side  by  side 
with  the  "Rooster"  Brand.  For  a  longtime  labor  organiza- 
tions have  been  supplied  with  the  "Rooster"  Brand  shirts, 
overalls,  etc.,  and  the  union  label  will  only  tend  to  make 
them  stronger  in  their  allegiance  to  this  clothing.  But, 
where  formerl\-  it  might  have  been  possible  to  offer  a  laboring- 
man  the  cheaper,  but  "just-as-good"  article,  now  he  will 
demand  that  with  the  label  on.  For  the  label  signifies  that 
the  garments  were  made  by  fellow  members  of  the  labor 
unions,  well  paid,  and  working  under  the  most  sanitary  and 
comfortable  contritions.  It  must  be  said  that  "Rooster" 
Brand  scarcely  needed  this  certificate  of  character  ;  it  was 
the  standard,  anyway.  But  one  result  it  is  bound  to  have 
is  that  merchants  will  find  it  much  easier  to  sell  these  high- 
class  working  garments  than  before.  Incidentally,  this 
booklet  gives  many  things  of  interest  regarding  the  "Rooster" 
Brand  clothing  and  the  factory's  many  specialties.  The 
trade  should  not  fail  to  see  it. 

Travellers  With  Waterproof  Clothing. 

The  travellers  of  The  .Montreal  Waterproof  Clothing- 
Co.  are  now  on  the  road,  covering  the  country  from  coast 
to  coast,  and  showing  a  greater  variety  of  saniples  of  ladies' 
and  gentlemen's  waterproof  and  rainproof  clothing  than  they 


liave  ever  shown  before.  The  splendid  style  and  fit  of  these 
garments  are  well  known  to  the  Canadian  trade.  Indeed, 
merchants  are  disco\ering-  that  to  get  a  run  of  the  \erv  best 
and  most  discriminating  trade  in  their  locality,  it  is  necessary 
to  carry  The  Montreal  Waterproof  Clothing  Co. 's  goods. 
♦        »        » 

COLLARS. 

\17E  are  still  informed  every  now  and  then  that  there  are 
indications  of  a  decline  in  popularity  of  the  fold  collar. 
It  is  difTficult  to  understand  where  these  prophecies  come 
trom,  for  neither  manufacturers,  jobbers  or  retailers  appear  to 
have  lost  any  confidence  in  this  style  of  collar  for  Fall  and 
Winter.  That  the  style  has  become  a  staple  is  the  general 
opinion.  Being  a  radically  difterent  shape  from  those  which 
have  been  in  vogue  for  years,  it  is  but  natural  that  it  should 
be  looked  upon  as  more  or  less  faddish,  and  that  after  a  few 
seasons'  popularity  at  most,  it  would  disappear.  But  the 
fold  collar  has  been  on  the  market  for  some  years  now,  and 
during  the  past  two  or  three  has  been  the  leader  by  a  long 
wa\ .  Of  course,  we  expect  a  change  in  this  as  in  every 
fashion — the  only  wonder  is  that  it  did  not  come  some  time 
ago — that  if  the  sun  of  popularity  shines  on  another  style,  it 
is  no  reason  for  thinking  that  the  old  favorite  will  be  entirely 
forgotten. 

Wings,  among  the  more  dressy  trade,  will  doubtless  be 
regarded  as  the  correct  thing  for  day  wear,  but  we  may  rest 
assured  that  the  fold  collar  will  continue  to  occupy  a  perma- 
nent place  for  some  time  to  come.  It  looks  well  on  almost 
every  n-ian;  it  is  more  suited  to  certain  kinds  of  ties  than  any 
other  collar  ;  it  is  the  best  for  .Summer  negligee  wear,  and 
man\  more  reasons  might  be  given  for  a  continuance  in 
popularity  of  the  fold  collar. 

Higher  shapes  are  being  shown  for  Fall  and  Winter, 
and  several  dealers  are  offering  the  low  Summer  shapes  at 
reduced  prices.  This  is  wise  ;  as  a  good  deal  of  uncertainty 
exists  as  to  whether  they  will  be  at  all  called  for  when  the 
next  warm  weather  season  comes  arouiid. 

In  wing  or  tab  collars  there  is  very  little  change.  .An 
inno\ation  has  been  brought  out  on  the  American  market  in 
the  shape  of  a  collar  with  round  tabs.  Many  of  us  ha\e 
been  looking  for  this.  There  seemed  to  be  a  desire  to  pro- 
duce something  in  tab  collars  which  would  be  entirely  differ- 
ent from  those  worn  some  years  ago.  At  present  these 
round  lab  collars  have  not  affected  the  Canadian  market 
materially.  Whether  thev  will  be  adopted  later  in  the  season 
or  not  reniains  to  be  seen. 

The  tendency  is  toward  wider  spacing  in  front  in  wing 
collars,  and  indications  point  to  the  probability  of  this  becom- 
ing the  best  liked  shape  for  Fall  and  Winter.  Although  the 
spacings  are  wide,  the  tabs  are  not  proportionately  large. 
They  are  somewhat  larger  than  those  of  last  year,  but 
not  square  in  shape. 

.As  to  straight-band  collars,  pokes  are  going  fairly  well, 
and  also  those  with  the  oxerlapping  points.  The  latter  shows 
signs  of  becoming  a  favorite  for  the  Winter  months. 

Prompt  Shipment  of  Collars. 

The  Canadian  Underwear  Co.'s  manager,  J.  A.  Jacobs, 
has  just  returned  fron-i  his  annual  trip  to  Austria,  where 
he  has  made  special  arrangements  with  the  manufacturers 
of  the  Indestructible  Quality  of  collars  and  cuffs  to  carry  a 
much  larger  stock  in  Montreal. 

Their  many  customers  will  be  pleased  to  know  that  in 
future  all  orders  for  collars  will  be  shipped  complete  the  s;ime 
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To  the  Point     ^-^^ 


// 


TKe  Largest  an< 

Most  CompreKensive 
Lines  in  tKe  Trade. 

TKe  only  reliable  maKers  of 
HigK-Grade  Cut   and  Full-FasKioned 

All  Canadian-Made  Under^vear 


ASn     FOR 


Pen-A.n^le  Brands 
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day  as  roceixcd,  as  their  stock  is  now  complete  in  every  size 
and  heijiiit. 

It  is  iiardh  necessary  to  mention  tliat  to  be  able  to  fill 
orders  complete  the  same  day  as  received  entails  a  large 
stock,  and  thev  carry  no  less  than  20,000  doz.  collars  alone 
in  their  three  qualities.  They  are  pleased  to  learn  that  cus- 
tomers are  increasing  the  sales  of  their  collars  each  year, 
and  are  well  satisfied  with  the  quality  and  finish  of  all  the 
brands. 

Mr.  Jacobs  was  asked  why  it  is  that  the  Austrian  collars 
have  such  a  hold  on  the  consimier.  His  reply  was  that  it 
was  due  to  the  unsurpassed  style  and  finish  of  such  collars  ; 
that  the  amount  of  hand  work  was  fuUv  three-fourths 
of  the  cost  of  these  collars,  and  that  in  all 
the  stages  of  manufacture  the  work  is  under  experi- 
enced hands.  There  is  no  stinting  of  effort  ;  e\ery 
emplove  is  born  and  brought  up  under  his  or  her  special 
work.  Nothing  is  undulv  hurried.  The  material  is  bleached 
on  the  lawn,  thereby  gi\ing  it  an  especially  white  appear- 
ance and  much  stronger,  and  not  burning  the  life  out  of  it, 
which  is  usual  when  the  material  is  chemically  bleached. 

The  buttonholes  are  especialh  made  strong,  being 
hand-turned  and  patented. 

Notes  of  the  Collar  Trade. 

In  the  collar  department  of  Wyld-Darling  Co.  the 
popular  collar,  "Vim  and  Vic"  is  in  great  demand.  .All 
sizes  and  heights  are  in  stock. 

Ni:cnwEAR. 

A  Bright  Outlook. 

PROSPECT.S  are  very  bright  for  the  neckwear  manufac- 
*■  turers  at  present,  and  difficulty  is  being  experienced  in 
turning  out  the  goods  in  sufficient  quantities  to  meet  the  Fall 
orders.  A  noteworthy  feature  of  the  present  sale  is  to  be 
found  in  the  increased  desire  on  the  part  of  the  public  for 
higher-classed  goods,  which  sell  for  7.5c.,  $1  and  $1.50. 
Usually  this  demand  has  been  confined  to  the  immediate 
Christmas  season,  when  fond  relatixes  buy  valuable  ties  for 
their  dear  ones.  But  this  year  there  is  already  a  good  de- 
mand for  a  better  quality  of  goods.  It  has  been  a  wise  move 
on  the  part  of  retailers  to  note  this  feeling  in  time. 
English  Squares  and  Flowing  Ends. 

The  large  shapes  at  present  prewiil,  the  fa\orites  being 
the  linglish  squares  and  the  flowing  ends.  Down  in  New 
York  it  seems  every  shop  window  now  has  the  former  on 
displav.  Derbies  are  wider,  being  2  y  inches  in  the  standard 
width.  Not  so  long  ago  1  ^  inches  was  considered  wide 
enough.  Puffs  are  said  to  be  shehed  in  New  York,  but 
there  is  every  reason  to  believe  they  will  still  sell  here.  Freak 
shapes,  such  as  the  Coronation  and  ping-pong,  which  were 
all  the  range  in  the  .Summer,  have  quite  disappeared.  The 
midget  string  remains  popular  and  is  being  sold  in  large 
quantities. 

Colors  and  Patterns. 

Green  is  the  feature  of  the  season  and  will  appear 
strongly  in  all  tiie  fashionable  ties.  Reds  become  fairly 
popular  with  the  approach  of  Fall  always,  and  sell  well  to  a 
certain  extent. 

So  far  as  patterns  are  concerned,  dark  grounds  and 
neat  effects  are  being  given  some  prominence  and  are  selling 
well,  but  some  of  the  brightest  patterns  are  equally  as  good 
sellers. 

A  Range  of  zsc.  Goods. 

.\  newrangeofneckwear,  four-in-hands,  strings  and  knots, 
to  retail  at  2.5c.,  is  being  sho\\n  by  John  Macdonald  tK:  Co. 


SHIRTS. 

JOBBERS  report  very  good  sales  of  the  fashionable  fancy 
shirts  for  P'all  and  Winter.  The  F'all  patterns  are  certainly 
such  as  to  induce  the  trade  to  buy,  for,  in  place  of  the  some- 
what K>ud  patterns  which  were  worn  during  .Summer  and 
last  Spring,  neat  effects  in  figures,  stripes,  spots,  and  com- 
binations of  these  are  slK)wn.  They  will  suit  the  most  dis- 
criminating class  of  customers. 

In  the  majority  of  the  new  designs  for  .Spring,  1903, 
white  grounds  are  seen.  The  patterns  on  these  are  carried 
out  in  blues,  blacks  and  reds,  the  last  mentioned  color  being 
not  nearly  so  prominent  as  it  has  been  as  a  pattern  color. 
In  solids,  red  is  still  shown  frequently,  ;md  doubtless  will 
hold  the  usual  trade. 

Grey  is  regarded  as  a  "  coming  "  color.  In  the  late 
Fall  patterns  some  of  the  most  taking  were  grey,  which  can 
be  made  up  into  a  very  handsome  shirt.  Tan  is  still  spoken 
of  on  the  .American  markets  as  a  good  color  in  solids  for 
Spring  shirts.  Throughout  the  past  Summer  tan  has 
received  a  good  deal  of  attention  in  the  United  .States,  while 
here,  since  we  had  but  a  short  time  before  got  over  the  khaki 
rage,  it  is  scarcely  worn  at  all.  We  have  had  a  rest  from 
tan  for  a  while  now,  and  should  it  be  pushad  bv  New  York 
houses  next  year,  it  is  quite  probable  that  it  will  again  be 
revived  here.  .As  a  shirt  color  it  has  been  but  little  used 
here,  and  it  would  come,  to  a  certain  extent,  as  an  innovation. 

Stripes,  there  is  little  doubt,  will  be  among  the  leading 
patterns  again.  W'hether  they  will  predominate  the  market 
as  in  the  past  few  seasons  is  uncertain,  since  manufacturers 
are  placing  so  much  energy  in  neat  effects  in  figures,  but  we 
can  scarcely  get  along  without  stripe  patterns  next  year. 
Figures  doubtless  will  be  good.  The  trade  is  quite  read}-  for 
them,  and  the  samples  shown  now  indicate  that  the  designers 
ha\e  put  into  them  some  of  their  best  efforts.  There  is 
nothing  loud  or  splashing  to  be  seen. 

It  is  hinted  that  checks  mav  again  be  brought  out.  .A 
few  samples  of  what  is  to  be  shown  in  this  line  are  now  on 
view.  They  are  all  small  and  neat  effects,  and  may  go  fairly 
well.      It  will  be  difticult  to  popularize  them  in  one  season. 

White  Shirts  for  Evening  Wear. 

White  shirts,  open  back  or  open  front,  for  every  day  and 
e\ening  dress  wear,  are  in  stock  with  Wyld-Darling  Co., 
Limited,  in  all  sizes.      Retail  price  is  from  .50c.  to  $1.50. 

A  New  Shirt  Manufacturing  Firtn. 

Letters  patent  have  been  issued  incorporating  Thomas 
Fergus  Smith,  Richard  Henrv  McKeown,  Geo.  H.  .A.  Mont- 
gomery, of  Montreal,  and  Frank  W.  Smith  and  Florence  W. 
Smith,  of  Westmount  under  the  name  of  The  Smith  & 
McKeown  .Shirt  Manufacturing  Company,  Limited,  with  a 
capital  of  $15,000. 


undi:rwear. 

OALFiS  of  medium  and  heavy  weight  underwear  for  Fall 
^  and  Winter  are  reported  excellent  by  all  wholesalers,  and 
.September  has  been  a  busv  month.  The  usual  quantity  of 
balbriggans,  fleece-lined  and  natural  wool  garments  have 
sold,  and  there  is  no  change  of  any  importance  in  designs. 
A  good  deal  has  been  said  in  regard  to  the  decline  of 
popularity  of  fleece-lined  goods,  but  the\  are  apparently  still 
holding  their  own.  .\t  am-  rate  every  furnisher  makes  sure 
to    have    a  good  assortment.      These    garments  are  exactlv 


THE  DRY  GOODS  REVIEW 


81 


Wear  ^^ 


Brand 
Collars  and  Cuffs. 


•'>»A/  Hi) 


WALES 


Wear 


SHAMROCK 


Austrian  Collars  and  Cuffs,  to  retail  at 
lOc,  15c.  and  20c. 

The  styles  shown  here  are  a  few  of  our 
many  lines  carried  in  stock  in  all  heights  : 

2,  21    21,  2f  and   8. 

Our  many  customers  will  be  pleased  to 
know  that  we  have  made  special  arrange- 
ments to  carry  a  much  larger  stock,  and 
in  future  all  orders  will  be  shipped  the 
same  day  as  received. 

These  collars  are  guaranteed  to  out- 
wear any  other  make. 

Button  holes  hand  turned  and  practi- 
cally indestructible.   ^ 

Will  be  pleased  to  send  samples. 


Brand 

Collars  and  Cuffs. 


CANADA 


The  Canadian 
Underwear  Co. 

10  St.  Helen  Street, 

-r^MONTREAL. 


STAR 


We  have  in  preparation  a  handsome 
calendar.  Send  m  your  name  for 
mailing  list. 


EXCELLENCE 
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suited  to  ^ome  men's  tastes,  as  there  are  many' who  object  to 
wearing"  \\oollen>  or  woollen  mixtures  against  the  sUin. 

The  pubhe  are  becoming  more  ali\"e  to  the  subject  of 
unshrinkable  underwear.  The  siirinking  of  underclothes 
has  long  been  an  objection  in  many  different  lines  of  goods, 
and  when  these  guaranteed  unshrinkable  garments  are 
shown,  it  needs  verv  little  salesmansJlip  to  conxince  customers 
of  their  value. 

Samples  of  underwear  for  .Spring,  li)():5,  ha\e  appeared. 
and  show  nothing  radicalK  different  from  what  has  been 
selling  for  some  seasons  past.  In  the  fancies  the  same  stripe 
effects  are  shown,  varied  now  and  then  as  to  color,  but  in 
g'eneral  appearance  showing  nothing  original. 

In  solid  colors  there  are  sexeral  bright  shades  shown 
which  may  ov  may  not  take  well  in  this  country  ;  but  their 
chances  for  popularity  are  considered  good  in  the  United 
States. 

Fancy  effects  in  the  hea\ier  weight  goods  for  Fall  and 
Winter  wear  are  taking  fairly  well  ;  but  as  usual  the  great 
demand  is  in  plain  goods  in  natural  or  white. 

A  Line  of  ' '  Plunder. ' ' 

"  Plimder"  is  the  name  of  a  leading  line  of  fleeced  un- 
derwear for  men,  to  retail  at  .50c.,  offered  bv  W.  R.  Brock 
Co.,  Toronto.  Lots  of  plunder  in  it  for  the  retailer  and  Al 
value  for  the  consumer  ;  fulhl^'^  per  cent,  below  the  best 
value  price.  It  is  a  grey  hairline,  wool  fleeced,  nicely 
trimmed,  and  a  seller.  Send  for  sample  dozen  and  you  will 
wire  repeat  order  at  once. 

Fleece  Goods  in  =:oc.  Lines. 

.\tthe  W'yld-Darling  Co. 's,  the  sorting  trade  in  underwear, 
especially  in  plain  lines,  fancy  stripes  and  fleece  goods  in  50c. 
garments  is  especially  good  this  season.  A  great  range  of 
all  popular  unshrinkable  "  Wolsey"  underwear  is  being  shown 
in  various  weights  suitable  for  Fall  and  Winter  wear. 


HOSIERY. 

T^HERE  are  differences  of  opinion  among  authorities  on 
hosiery  as  to  whether  the  demand  for  fancies  has  seen 
its  best  day  or  whether  we  are  to  have  an  even  greater 
variety  of  such  goods  during  the  coming  season  and  in 
Spring  and  .Summer,  1903.  While  some  affirm  that  the 
demand  was  never  better,  and  that  business  in  this  line  will 
be  on  an  even  larger  scale  next  year,  there  are  others  who 
predict  a  return  to  plain  blacks,  and  this  not  only  in  men's 
half-hose,  but  in  women's  hosiery  as  well.  Up  to  the  present 
manufacturers  appear  to  be  on  the  side  of  the  former,  for 
they  have  introduced  many  handsome  designs  and  colors  for 
Fall  and  Winter  wear. 

Heavy  cashmeres  are  moving  well  for  Fall,  and  in  these 
£i'eral  taking  stripe  designs  are  shown.  There  are  also  some 
tartan  effects  which  are  well  thought  of,  but  as  vet  there  has 
not  been  much  business  transacted  in  them.  Of  course,  the 
staple  blacks  and  heather  mixtures  are  in  demand  as  usual. 
The  colors  that  appear  to  be  most  prominent  for  the 
season  are  all  of  subdued  tones,  the  more  brilliant  shades 
having  passed  out  with  the  fancy  cotton  and  silk  goods  until 
another  Summer.  These  dark  colors  are  all  attractive  and 
should  be  particularly  well  liked  by  the  high-class  furnishers. 
Among  them  are  chocolates,  which  we  luive  before  spoken  of 
as  likely  to  be  in  good  demand  this  season  and  in  Winter. 
There  is  a  \ariet\' of  shades   in   the  chocolate,  most   of  those 


now  showing  being  of  the  deepest  hues.  .Seal  brown  and 
the  popular  dress  goods  colors'  "  tabac  "  and  "  cadet,"  with 
lighter  browns,  are  also  showti  to  some  extent.  Then  there 
are  darker  greens,  dark  greys  and  dark  slates. 

The  patterns,  in  scrolls,  small  figures  and  stripes,  are 
carried  out  in  yellows,  deep  reds,  blues,  whites  and  a  few 
other  lighter  fancjfchades. 

Fancy  Halj-Hose  at  2Sc. 

.Men's  cashmere  and  fancy  worsted  half-hose,  with  mend- 
ing cards  attached,  are  shown  by  Wyld-Darling  Co.,  Limited, 
to  be  retailed  at  25c.  up. 

Black  Cashmere  Hose  to  Retail  at  25c. 

W.  R.  Brock  Co. 's  Toronto  hosierv  department  report 
further  shipments  of  black  cashmere  hose,  to  retail  at  25c. 
for  the  large  sizes,  for  which  thev  claim  that  such  values  have 
notbeenshownformany years — notsince  cashmere  yarns  touch- 
ed nearly  the  lowest  notch.  These  goods  were  bought  in 
quantities  for  cash,  which  accounts  for  their  excellent  value, 
now  that  all  fine  wools  are  so  high,  and  likely  to  go  higher. 
All  sizes  can  be  had  in  plain  FTA,  from  4  to  10  inch,  and  in 
Italy,  1  1  rib,  Cairo,  either  1-1  a  2  1  rib,  all  reinforced  knees, 
double  heels  and  toes.  Send  for  sample  dozens,  thin  black 
wool  ribbed  hose.  "Peg  Top,"  and  plain  WJC  are  also  trade- 
winners. 

Mending  Cards  With  Hosiery. 

In  hosiery,  a  special  line  oftalf-hose  in  black  worsted^ 
with  mending  cards  attached  to  each  pair,  is  being  offered  by 
John  Macdonald  &  Co. 


GLOVES. 

DUSINESS  in  gloves  of  all  sorts  is  reported  to  be  of  the 
best.  The  demand  for  knitted  gloves  for  Winter  is 
g'ood.  These  are  increasing  in  public  favor.  Black  forms 
the  ground  in  many  of  them  for  several  pretty  plaid  and 
check  designs  in  more  or  less  bright  colors.  Stripes  also 
appear,  but  not  in  as  great  variety  as  the  other  patterns. 
The  designs  are  arranged  in  various  ways,  all  over  the  glove, 
at  the  wrist  and  fingers,  across  the  back,  etc.,  no  particular 
class  of  design  seemingly  having  a  preference  over  others. 

Mochas  and  kids  are  also  selling  well.  Both  tans  and, 
in  the  kid  gloves,  greys,  are  in  good  request,  and  will  sell 
side  By  side  throughout  the  Fall  as  usual.  The  fine,  fur- 
lined  deerskins  for  Winter  wear  are  coming  to  the  front  again 
unchanged  to  any  appreciable  extent  from  last  year.  These 
always  sell  in  about  the  same  quantity  ;  but  during  the  com- 
ing season  an  even  better  demand  is  expected  for  them,  as 
the  trend  of  trade  .seems  to  be  going  towards  the  better-class 
gloves  in  preference  to  the  cheap  lines. 

Glot>e  Specials.  ^ 

S.  Greenshields,  Son  &  Co.  ^nve  now  got  their  entire 
stock  of  Fall  gloves  in  cashmere,  fancy  knitted,  wool-lined, 
silk-lined,  in  plain,  and  with  dome  fasteners.  The  range  is 
one  of  the  largest,  and  the  goods  the  best  value  on  the  mar- 
ket.  The  popular-priced  lines  are  of  particularly  good  value. 

Some  Specialties  in  Gloves. 

In  evening  wear  Wvld-Darling  Co.,  Limited,  have  excep- 
tionallv  good  value  in  men's  wholesale  kid  gfloves  called  the 
"  -Societv,  "  especially  selected  stock  with  two  push  fasteners, 
to  retail  at  50c.  Sizes  from  7  to  10  in  boys'  and  men's  gloves 
and  mitts,  lined  and  unlined.  The  firm  still  report  the  de- 
mand good  for  local  finished,  to  be  retailed  at  popular  prices. 
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8#  Lennard 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLING  AGENTS 

The  Richard  L.  Baker  Co. 


28  Wellington  St.  West 


TORONTO,  ONT. 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  Guarantee 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difficulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,   Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
features  in  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  GALT,   Limited. 


GOULDING  &  CO., 

30  Wellington  St.   East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,   B.C. 


MAyCHAUFFEE 

TROYES,  FRANCE 

GOLD  MEDAL  (highest  award)  Paris  Exposition,  1889 
HORS  CONCOURS,  Paris  Exposition,  1900 


MANUFACTURERS 
OF 


French  Balbriggan  Underwear 

French  Health  Underwear,  Unshrinkable 

French  Hosiery 

H.  JACQUIN, 

Sole  Agent  for  United  States  and  Canada, 
456  Broome  St.,  NEW  YORK. 


THOMAS    NORMAN,   Representative 
52  Wellington  St.  West,  TORONTO 


l)me  Parker «  €o.,  Ciitiited 

HOSIERS  AND    SHIRTMAKERS 

Condon,  England 


SPECIAL    MAKES 
in  all  classes  of 
HOSIERY  and  SHIRTS 


Hen's  Shirts  and  Drawers 

"    Half-Hose 

"    Knlcker  Hose 
Cardigans,  Sweaters,  Jerseys 
Wtiite  and  Colored  Sbirts  and  Tennis  SMrts 
Collars  in  all  newest  shapes 
Women's  and  Children's  Hosiery,  Vests,  Drawers 
and  Combinations. 

See  our  line  before  placing  Fall  orders. 


REPRESENTATIVES   FOR   CANADA   AND   UNITED   STATES 

The  British  Import  Co. 

1  WEST  WELLINGTON  ST.  (Corner  Yon^e)  TORONTO 
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UMBRELLAS. 

A  OL'EER  use  of  tiold  on  tlic  fashionable  umhrella  handles 
is  a  feature  that  should  not  be  overlooked  by  tlie  trade. 
Especially  is  this  noticeable  in  connection  with  the  horn  and 
ivorv  handles.  Delicate  j^'old  caps  are  frequently  seen  on  the 
end  of  the  crook  handles,  as  well  as  mountinjjfs  in  the  same 
material. 

.\  return  to  the  plain  polished  pimento  handles  is  pre- 
dicted, although  evidences  of  such  are  as  yet  not  very  numer- 
ous. But  they  are  seen  here  and  there  in  the  high-class 
furnishers'  stores,  and  may  become  more  general  a  little 
later. 

Copper  as  an  ornamentation  for  umbrella  handles,  both 
men's  and  women's,  is  a  feature  of  the  United  States  trade, 
which,  we  understand,  will  soon  attract  attention  on  this 
market.  It  is  spoken  highly  of  as  being  especially  adapted 
to  the  popular  buckhorn  and  i\or\-  handles. 


Notes  of  the  Furnishing  Trade. 

A    SPECIAL  line  of  men's  fancy  mufflers  to  retail   at   2.")C. , 
considerably  below  the  regular   price,    is    in    stock  with 
John  Macdonald  &  Co. 

In  men's  heavy  braces,  there  has  just  been  passed  into 
stock  by  W\ld-Darling  Co.  a  large  range  of  the  "Sandow" 
buckle,  which  makes  a  very  strong,  endurable  brace  for  the 
workingmen,  to  retail  from  2.")  to  .50c. 

The  Haberdashers'  Athletic  Club  defeated  Townsend's 
Laundry  Co.  in  an  exciting  game  of  baseball  at  Bayside  Park 
the  other  afternoon  by  10  to  4.  Batteries — J.  Carson  and 
Cadenhead  ;    Ball  and  McKenzie. 

Send  to  Brock's,  Toronto,  for  "The  VVolsey  "  unshrink- 
able underwear,  and  Way's  mufflers. 

Wes.  Theobold  purposes  setting  up  business  in  the 
men's  furnishing  line  in  Durham. 


An  Assorted  Stock. 

Umbrellas  are  a  leading  line  with  W.  R.  Brock  Co., 
Toronto.  The  values  shown  in  ladies'  and  men's  are  marvel- 
lous. See  their  "  Kingston  "  and  "  Butter  Scotch  "  to  retail 
for  $1.00,  and  you  must  purchase;  also  their  "Comfort" 
and  "  Magic  "  for  better  lines.  Carriage  umbrellas  in  large 
sizes,  with  either  club  or  crook  handles,   can  also  be  had  at 

popular  prices. 

*        »        » 

Braces  to  Retail  at  25c. 

W.  R.  Brock  Co.,  Toronto,  are  offering  special  lines  of 
braces  to  retail  at  25c. ;  Durable  D22  and  S84  in  police 
and  firemen's  ;  W198  heavy  cross  back  ;  heavy  ring  back 
D23,  and  D24  fine  mercerized  webs,  nice  colorings. 


Sweaters  and  Jerseys. 

Sweaters  and  jerseys  for  football  and  other  purposes  can 
be  had  in  all  kinds,  prices  and  makes  from  the  factories  of 
the  world  at  Brock's  men's  furnishing  department,  Toronto, 
plain,   colors  or  fancy  stripe,  including  a  lot  of  club  colors 

cleared  out  from  a  firm  wanting  cash. 

•        •        • 

Men's  and  Boys*  Sweaters. 

Men's  and  bovs"  sweaters  in  plain,  cardinal  and  black 
are  offered  by  Wyld-Darling  Co.,  Limited;  also  in  fancies, 
the  boys'  to  retail  from  50c.  up,  and  the  men's  from  75c.  up. 
Especial  attention  is  called  to  their  English  worsted  sweater 
in  navy,  blue  and  cardinal  to  retail  at  $1.00.  Their  line  o* 
sweaters  is  one  of  the  best  vet  shown. 
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BY  BUYING 


Pewny's  Kid  Gloves 


YOU  GET  THE 


Latest  Styles 
Best  Colorings 
and  Surest  Fits. 

AND    IN     ADDITION 

EVERY  PAIR  IS  GUARANTEED. 


S.  Greenshields,  Son  &  Co. 


MONTREAL. 


Sole   Agents  for  Canada. 


i( 


WOLSEY 


ff 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


^immMmm 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 

Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 

Every  Single  Garment  Guaranteed 
Positively  Unslirinliable, 

May  be  had  from  Leading  Wholesale   Houses. 


If 


of 


'§■ 


VELVO 


secret 


^. 


^y 


J«* 


nidgara  neckwear  Co., 

LiniTED 

NIAGARA   FALLS 


"ONLY    MAKERS' 


MONTREAL— Philip   De  Gruchy.  207  St.  Jannes  St. 
QUEBEC-L.  A.  BerKevin,  70  St.  Joseph  St. 
\A/INNIPEG-T.  Whitehead,   Western  Canada   Building. 
TORONTO— W  H.   McDougal     57  Bay  St. 
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THE  MAN  or  FASHION 

What  a  Leader  in  the  Smart  Set  has  to  say  Respecting  the 
Ultra  Fashion  of  the  Moment. 


TT  i>  now  about  time  1  was  bci^inniiii;  to  i;i\i.'  some  pt>intL'rs 
roi^arcliiii;  Aulimin  stvles.  Not  tliat  tliL'iv  arc  an\  indica- 
tions ot' vor\  pronounced  alterations  in  existinjj'  fashions,  but 
there  is  a  g'eneral  trend  towards  those  lines  of  wearing- 
apparel  that  are  to  become  the  correct  thint;  for  this  Fall. 
What  these  lines  are  may  be  fairl\  safely  predicted  from  the 
ruling"  opinions  of  New  York's  leaders  of  society. 

S.VCK    SflTS,    ETC 

In  the  department  of  sack  suits  no  new  \ariety  has 
appeared  and  everything  points  to  a  modification  o(  the 
extreme  styles  of  the  past  few  years.  This  fact  is  most  wel- 
come to  those  who  do  not  indulge  in  new  suits  every  few 
months.  The  old-style  suits  ma\  be  worn  with  perfect 
propriety  and  need  not  cause  the  wearer  any  anxiet}'  as  to 
whether  or  not  he  is  correct  in  his  dress.  Neither  the  military 
coat  and  peg-top  trouser  combination  nor  the  opposite  extreme 
of  long  coat  and  tight  trousers  <ire  quite  correct,  but  between 
the  two  there  is  a  liapp\'  medium,  which  should  suit  all  fancies. 

THE    SINGLE-BREAST    POPULAR. 

The  single-breasted  sack  coat  shows  every  prospect  of  being 
again  the  most  widely  worn,  though  there  is  no  reason  wh\ 
the  double-breasted  variety  should  not  have  an  equal  run. 
Perhaps  it  is  because  the  single-breast  seems  to  suit  the  build 
of  most  men  better  than  the  double-breast.  .\s  far  as  the 
single-breasted  coat  is  concerned,  the  lapels  should  not  be  too 
short  or  too  narrow,  and  the  front  of  the  jacket  should  be 
made  to  fall  either  perfectly  straight  and  with  square  corners 
or  with  round  corners.  It  should  not  be  cut  away  sharply 
from  the  lower  button  to  form  an  angular  effect  but  if  cu^ 
away  at  all  should  be  gracefully  rounded.  Sticklers  after 
small  points  require  that  the  sleeve  buttons  should  not  be 
sewn  over  imitation  slits  but  should  be  made  to  button  an 
actual  opening.  Another  recommendation  is  that  regular 
set-in  pockets  should  be  used  instead  of  the  patched  pockets, 
especially  if  the  suit  be  worn  in  towns.  This  is  by  no  means 
an  absolute  mandate  and  the  patched  pockets  are  quite 
correct.  The  outside  breast-pocket  still  remains  the  pre- 
vailing fashion. 

WAISTCOAT    IS    SINGLE-BREASTED 

Collars  on  waistcoats  are  merely  a  matter  of  choice  and 
may  or  may  not  be  worn  with  equal  propriety.  The  single- 
breasted  waistcoat  remains  the  standard,  though  there  are 
indications  that  a  return  will  soon  be  had  to  tlie  double- 
breasted  variety  for  wear  with  sack  suits.  .So  far  as  the 
double-breasted  coat  is  concerned,  no  change  can  be  recom- 
mended. The  attempt  to  push  the  two-button  coal  with  the 
k)ng-rolled  collar  has  pro\ed  a  decided  faikuv. 

LONGER     lAILS    ON    COATS. 

Indications  point  to  the  use  of  longer  tails  on  morning- 
coats.  Similarly  with  the  frock  coat,  there  is  a  tendencx  to 
a  greater  length  of  skirts.  .A  more  cutaway  elTect  and  skirts 
hanging  less  to  the  front  also  seem  to  be  coming  in  with  the 
morning  coat.  Braiding  on  both  varieties  is  somewhat 
losing  popularity,  and  ribbon  binding  promises  to  be  rare. 


OVERCOATS    I'NCll.VNliEI). 

\'ery  few  changes  are  indicated  in  the  department  of 
overcoats.  Few  novelties  have  been  produced  for  the  past 
two  years,  and,  as  with  the  sack  coats,  the  prevailing  ten- 
dencv  has  been  to  discai'd  all  the  more  striking  effects  and 
revert  to  a  simpler  standard.  One  of  the  fashions  to  dis- 
appear has  been  the  Raglan  shoulder,  which  this  season  has 
become  entirely  a  thing  of  the  past.  The  yoke  coats  have 
also  had  their  day  and  are  no  longer  fashionable  wear. 
Though  thev  ma\'  become  popular  again  anv  minute,  it 
would  seem  as  if  all  yoke  effects  would  be  dropped  for  some 
time  to  come.  The  kennel  coat — that  fastidious  model  with 
the  small  waist  and  the  flaring  skirts — has  gone  out  several 
years  ago,  and  the  same  may  be  said  of  the  old  Inverness, 
which  at  one  time  was  an  extremely  smart  evening  coat. 

COVERT    CO.VT    THE    THING. 

During  the  supremacy  of  the  coats  mentioned,  the  covert 
coat,  though  quite  good  form,  took  a  back  seat.  Now,  with 
its  competitors  condemned,  it  steps  to  the  front  as  the 
correct  style.  For  bu-iness  use,  with  a  sack  suit,  it  is  very 
serviceable,  though  it  mav  hardly  be  worn  with  propriety 
with  afternoon  or  evening  dress,  which  require  the  accom- 
paniment of  a  high  hat.  The  cut  of  the  covert  coat  will  be 
rather  loose,  and  the  bottom,  to  be  correct,  will  hang  straight 
and  away  from  the  bodv.  Fi>r  a  man  of  five  feet  nine  inches, 
it  should  measure  about  tvventv-nine  inches  in  length,  falling 
probably  two  inches  below  the  bottom  of  the  sack  coat.  Six 
or  sev  en  rows  of  stitching  around  the  cuffs  are  recommended, 
though  it  is  not  advisable  to  have  any  stitching  on  the 
collars.  .Side  pockets  ought  to  be  straight  and  without  flaps, 
and  there  should  be  an  outside  breast  pocket  on  the  left  side, 
likewise  without  a  flap. 

THE     TESTER. 

There  seems  to  be  some  prospect  that  the  long  ulster 
coat  with  the  belt  behind  will  again  come  in  for  dav  wear. 
The  leading  make  has  a  full  back  with  a  long  vent  running 
up  from  the  bottom.  There  is  a  belt  running  just  across  the 
back,  which  draws  in  the  cloth  slightly  and  causes  it  to  fall 
in  slight  folds.  The  front  is  plain,  the  side  pockets  have 
flaps,  the  cuffs  run  up  about  two  and  one  half  inches  on  the 
sleeves,  and  may  be  turned  down  if  desired,  and  the  collar 
is  of  the  same  material  as  the  coat.  For  stormv  weather  this 
coat  is  admirable. 

ITIE    CHESTERFIELD. 

.\  i.|ueslion  exercising  many  minds  is  just  what  the  cor- 
rect length  o\'  the  C'iiesterfield  will  be.  The  tendencv  for  the 
past  year  or  two  has  lieen  to  a  longer  and  longer  variety,  and 
if  the  usual  change  occurs  a  shorter  length  will  be  in  order 
this  Winter.  Starting  with  a  length  of  forty-five  inches  for  a 
man  of  five  feet  nine  inches  in  height,  it  has  been  lengthened 
to  fif'tv-three  inches.  .\  medium  length  of",  sav,  fortv-eight 
inches,  seems  therefore  lo  be  a  probable  size.  Turned-back 
iiitfs  are  likely  to  go  out  this  season,  and  there  will  probably 
be  a  reversion  to  the  ll.ip-pocket  instead  ot  the  slit  side 
pocket.  This  coat  requires  lo  be  made  perfectlv  plain, 
single-breasted,  and   with  a   moderalelv-full   back  and  velvet 
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Wreyford  &  Co. 

Remain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

SELLING  AGENTS  FOR 

Dii,  mm  smuTHRy  whllen  eiiDE™[iiR,sL,pVi?sS... 

WE  STOCK 

Dressing  Gowns,  English  Dress  Shirts  and  Vests, 
Fancy  Half- Hose,  etc. 

Agents  for  "Magic"  Clasp  Garters  and  Hose  Supporters. 


Dominion  Agents  for 


Young  &  Rochester 

Manufacturers, 
LONDON,  ENGLAND. 

Spring  1903  Ranges  Shirts  and  Sliirtings 

just  received.     Wait  for  our  travellers. 

Franch  and  English  Prints. 

Anderson's  Oxfords  and  Zephyrs. 

Latest  Silk  and  Mercerised  Stripes. 

In  SUIMMER  VESTS  we  can  ensure  perfect  fit,  and  have  the  finest  set 
of  patterns  brouglit  into  Canada. 


Tress  &  Co. 

High-class        LONDON,        Manufacturers, 

MATS  and   OAF^S 

The  "  TRESS  "  Hat  for  Spring  1903  will  be  shown  on  October  1st. 
For  comfort  with  style,  the  "  TRESS  "  Silk,  cork-lined,  is  the  correct  Hat. 


If  not  in  Toronto  \\  rite  and  arrange  for  our  travellers  to  call. 


STANFIELD'S 


Unshrinkable 
Underwear 

FITS  ALL  MEN 


Whether  tall  or  short,  fleshy  or  thin.  Stan- 
field's  is  made  to  wear.  They  fit  the  body 
perfectly,  avoiding  undue  strain  at  any  point. 
The  drawers  are  made  of  heavier  material, 
as  they  receive  more  wear.  Special  drawers, 
all  seams  double  sewn,  for  miners,  ranchmen 
and  blacksmiths.  Every  garment  carefully 
tested  before  it  leaves  the  factory.  Sold  only 
to  reliable  dealers. 


Sole  Manufacturers: 

The  Truro  Knitting  Mills  Co.,  Limited 

Proprietors  Patent  No.  73731.  TRURO,  N.S. 


kC 


Lim  ited. 

Rockwood  Ontario 

MANUFACTURERS 

Pnre  Woollen  Goods 

Wheeling  Yarns 
Overcoatings 
Ladies'  Suitings. 

DIGNUM  &  MONYPENNY 

Toronto,  and  Montreal 


Sole   Selling    Agents, 


JOHN  FISHER 


SON  &  CO'Y, 


WHOLESALE    WOOLLENS 


AND 


Tailors'  Trimmings 


AA AAA AAA 
▼▼▼▼▼▼▼▼ 


Cor.  Victoria  Sq.  and   St.  James  St., 


MONTREAL. 


♦♦♦-♦ 

SAMPLE  ROOMS  :     158  Bay  St.,   TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 
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collar.      It  is  hoimd  to  be  the  most  popular  loat  lor  all-roiiiiiJ 
Winter  wear,  as  it  admits  beiny  worn  on  all  occasions. 

THE    f)RESS    TOP    CO.VT. 

For  the  past  year  or  two  the  very  swell  dress  top 
coat  has  been  a  moditication  of  the  Chesterfield.  In  cut  it  is 
shorter,  reachini;'  only  an  inch  or  two  below  the  Uness,  and 
han.i;ini;'  straii^hl  tVom  the  shoulders  with  a  moderate  fullness 
in  the  back.  It  is  made  of  medium-weight  dark  material, 
and  faced  with  silk  on  the  lapels.  No  cuffs  on  the  slee\es, 
and  flap-covered  side  pockets  are  required.  Other  coats  like 
the  Newmarkets  and  the  Kitcheners  will  still  be  worn,  but 
not  \ery  larg;ely. 

THE    DERBY    H.\T. 

There  are  reall\-  few  changes  to  note  in  the  derh\  hats 
being'  shown  this  Fall.  Flatter  and  broader  brims  than  ha\e 
been  the  fashion  for  some  years  are  displayed,  and  this  is 
probably  the  only  distinctive  change  that  has  been  made. 
Hats  are  always  made  in  considerable  variety  to  suit  varied 
features,  and  what  may  suit  one  man  may  not  suit  another. 
Hence,  no  \ery  decided  alteration  in  prevailing  shapes  can 
be  made. 


Some  very  simple  and  yet  handsome  four-in-hand  ties 
are  at  present  being  shown.  The}-  are  of  the  broad  shape 
with  pointed  ends,  and  are  made  in  silk  of  plum  color,  dark 
red,  dark  purple,  black,  blue  black  and  olive  green  shades. 
\'erv  fine  quality  of  silk  and  beautiful  dyes  render  these 
goods  most  attractive  to  a  good  dresser. 

"  Beau  Brummel.  " 


A  Few  Specialties. 

In  men's  furnishings  W.  R.  Brock  Co.,  Toronto,  ai*e 
doing  a  large  trade.  Their  men's  neckwear  is  correct  in  pattern 
and  styles.  New  goods  are  coming  to  hand  every  few  weeks 
to  keep  stock  up  to  date.  Braces  are  Al  value,  and  what  the 
trade  requires.  Colored  shirts  are  new  and  good  fitting — 
the  gloves  and  mits  shown  were  never  better.  Men's  socks 
are  trade  attractors  and  winners  every  time.  Two  cases  of 
their  well-known  cashmere,  to  retail  at  25c.,  called  "  Brock- 
nit,"  were  opened  up  this  week. 


Cleared  Out. 

.Se\eral  Toronto  firms,  it  is  said,  are  lamenting  the 
disappearance  from  the  city  of  a  nice-looking  young  fellow, 
A.  G.  Dunlop  by  name,  who  was  the  agent  for  Cluett,  Pea- 
body  &  Company  of  New  York.  About  a  month  ago  he  kept 
an  office  in  the  McKinnon  Building,  but  not  being  quite 
prompt  enough  in  paying  his  rent,  the  story  goes,  that  he 
was  asked  to  leave.  Thereupon  he  opened  up  on  Yonge  St. 
Meanwhile  he  had  been  going  around  to  several  business 
concerns  in  the  city,  "  doing  them  up  "  as  the  saying  is,  in 
the  most  approved  fashion.  Just  before  matters  got  too 
warm  for  him  he  vanished  mysteriously  from  the  scene  and  a 
good  many  people  would  like  to  know  where  he  has  dis- 
appeared to.  .So  far  as  his  liabilities  are  concerned,  his 
creditors  say  tiiat  the  New  York  firm  are  going  to  be 
responsible  for  them. 


Truro  Knitting  Works. 

Mr.  Frank  Stanfield,  of  the  Truro  Knitting  Co.,  Truro, 
manufacturers  of  unshrinkable  underwear,  was  in  Toronto 
recently  on  his  way  to  some  of  the  leading  cities  in  the 
United  States.  The  firm's  faclor\-  building  is  si.K  times 
larger  than  it  was  five  years  ago,  but  another  wing  is  still  to 
be  added  and  Mr.  StanfieldJs  visit  to  the  United  States  is 
partl\-  in  connection  witii  tMis  new  addition  to  the  factorv. 


Breslyn  Brothers  Failure. 

Breslyn  Brothers,  who  carried  on  a  shirt  manufacturing 
business  on  York  Street,  Toronto,  have  failed.  The  firm 
was  composed  of  the  three  brothers,  who  ha\e  conducted 
business  in  Toronto  for  the  past  seven  years.  Their  liabilities 
are  in  the  neighborhood  of  $20,000,  divided  between  Toronto 
and  Montreal  merciiants.  A  meeting  of  creditors  was  held 
on  the  29th  ult. ,  at  the  office  of  E.  R.  C.  Clarkson,  the  assignee, 
at  which  the  wife  of  one  of  the  members  of  the  firm  announced 
that  an  offer  would  be  made.  A  committee  was  appointed 
to  receive  this  offer.  None  of  the  members  of  the  firm  are  at 
present  in  the  city,  and  their  whereabouts  are  not  known. 


A  FALSE  SIGN. 


"Satan  Died  Here  "  is  the  sign  hanging  before  an  estab- 
lishment in  Topeka.  But  old  Beelzebub  is  not  dead.  The 
proprietor  was  trying  to  say  "Satin  Dyed  Here." 
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MATS 


and 


CAPS 

Don't  worry  about  placing  your 
hat  order  for  the  coming  season. 

Wait  for  my  travellers,  they 
will  show  you  the  smartest  styles 
and  best  values  ever  manufactured. 

J.  Arthur  Paquet, 

QUEBEC. 


THE  REVIEW  S  DIRECTORY  OF  AGENTS. 

British,  American  and  Foreign  firms  who  are  looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 

R.   FLAWS  &  SON,   ManchesterBldg.,MelindaSt.^^^^^^_ 
Dry  Goods  Commission  Agents. 

Stead,  Miller  &  Co.,  Philadelphia,  Pa., 

Tapestry  Curtains  and  Upholstery  Coverings, 
Cartwright  &  Warners,  Limited,  Loughborough,  Eng., 
RepresentingJ  „  ,     Hosiery  and  Underwear. 

"^  '  Bentley  &  Tempest,  Leeds,  Eng., 

Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths, 
Hood,  Morton  &  Co.,  Newmilns,  Scotland, 
Lace  Curtains, 

A     T?r)T,AND   WTT  T  T  AMS     commission  Agent,  Room  S 

j^.    i\,W-L(j^^.l>  ±>»     VV  ±l^J^±j^lVlk5,   Manchester  Building,  29-33 

Melinda  St.,  Toronto.    Woollens,  Silks,  Embroideries,  Handkerchiefs, 

Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


irKKIEdlA^QFFgEgragl 


M  (§0.®W[ 


EE  THAT 
YOU 
GET THE 

RIGHT 

KIND. 


SfOREY'S  CLOVES  ARE  STAriDARD  FOR  EXCELLENCE 
OF  WIAfERlAL.  FIT,  STVLE,  WORKNIANSHiP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 
We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Etc 

THE  GLOVERS  OF  CANADA. 


♦  ♦ 

TRADE 

BBUJLI?( 

MARK. 
4  "We  fear  nae  foe."  ♦ 


Your  Customers 
Hang  Trousers 
On  'Em  ! 

—     BERLIN     81J8PENDER. 

Made  IN   ALL  Grades. 
Protect  Home  Industry  ! 

The  Berlin  Suspender  and  Button  Co. 

C.   K.   HAGEDORN,    Manager. 

BERLIN,  ONT.,  CANADA. 


You'll  lose  your  pants 
\  unless  you  get  a  box  of 
\      Automatic  Buttons. 


THE  "DERBY"  LINK 


»T.    Nov.   29,  IBSe. 


For  All  Cuffs. 


To  Unlock  Button  Simply 
Raise  the  Key. 


U.  S.  P«T.  June  6,1894.    /^       i 
Eng.  Pat.  No.  11,630.        / 

NO  NEEDLE  REQUIRED. 


J.  V.  Pilcher  Mf£.  Co. 


MAKERS 


914  Mason  Ave.,    Louisville,  Ky. 


•TIP"— Has  Lever  Button. 


For  Round  or   Link  Cuffs. 
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Autumn  Styles 


1902 


S.  F.  McKinnon 

Si    LU.,  Limited, 
TORONTO  and  MONTREAL 
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t[^f)e  Canadian 
Millincpp  Tfieview 


Fall 

Millinery 

Openings 


Fashions  in  Fall  Millinery. 

liY   L.  D. 

FALL  millinery  openings  are  over,  and  we  begin  to 
see  which  are  likely  to  be  the  leading  styles  for 
Autumn  and  Winter  wear.  Almost  all  hats  are 
characterized  by  the  flat  effect  in  both  trimming 
and  crown — indeed,  some  hats  have  no  crown,  only 
a  band  underneath  to  fit  the  head.  Velvet,  both  ribbon  and 
piece,  chenille,  breasts,  quills,  birds  and  ostrich  feathers  are 
used.  Where  they  can  be  employed  all  sorts  of  fancy  feathers, 
'  birds,  breasts,  ostrich  flats  are  appropriate,  although  quills 
and  wings  are  predominating.  Wings  are  used  in  many  new 
ways — thejf  are  laid  under  the  brim  of  the  hat  or  flat  on  the 
crown,  and  again  they  appear  in  unexpected  places.  A  wing 
and  a  loop  of  velvet  form  the  drooping  trimming  at  the  back. 
Sometimes  the  whole  brim  will  be  faced  with  wings,  or  one 
solitary  wing  will  appear  through  a  slit  in  the  crown.  Ostrich 
feathers  are  also  treated  in  the  same  way,  a  long  plume,  after 
doing  duty  on  the  outside  brim,  will  be  pulled,  like  a  piece  o 
velvet,  through  a  slash  and  made  to  trim  the  under  side  also. 
Jet  ornaments  are  the  ones  favored  b3'  fashion.  Cut  steel 
and  rhinestones  will  also  be  largely  used. 

Some  very  stylish  hats  are  made  entirely  of  fur,  mink, 
trimmed  with  a  scarf  of  lace  and  an  osprey,  being  a  great 
favorite.  Others  are  in  the  fashionable  grey  squirrel,  with 
drapes  of  panne  velvet  in  blue  or  green,  some  with  bands  of 
ermine  when  they  match  the  grey  squirrel  ermine  trimmed 
coats  which  are  the  latest  novelties  of  the  season. 

For  wear  with  the  rough  wool  gowns  are  hats  of  beaver, 
rough  felt,  or  shapes  covered  with  shaggy  cloth  and  trimmed 
with  velvet,  quills,  etc.  The  popular  blue  and  green  combina- 
tion is  oftenest  seen  in  these  kinds  of  hats.  Browns,  fawns, 
castor,  oxford  greys  and  navys  are  also  very  much  worn,  and, 
'as  the  colder  weather  advances,  we  may  expect  red  to  come 
to  the  front. 

For  extremely  dressy  occasions,  hats  in  white  or  cream 
and  ivory,  in  rich  materials,  trimmed  with  bands  of  fur, 
chiefly  ermine  or  mink,  scarves  of  lace  or  chiffon,  pearl  and 
jet,  passementerie,  ostrich  flats,  etc.,  are  shown.  One  of  these 
was  a  mortar  board  fashioned  of  bands  of  white  panne  and 
Irish  crochet  lace,  with  tucked  scarf  of  crepe-de-chine  draped 
round  the  hat  and  with  long  flowing  ends  behind,  held  in  place 
with  cabachons  and  strands  of  pearls,  with  ostrich  plume  at 
the  side.  Another  pretty  model  was  a  turban,  with  brim  of 
mink,  flat  crown  of  folds  of  white  silk  and  large  bird,  and  bow 
in  pale  yellow  velvet  at  the  side.  Yellow  in  all  shades,  from 
cream  to  burnt  orange,  is  coming  into  popular  favor ;  in  short, 
it  is  said  to  be  the  coming  color  in  millinery  and  neckwear. 

In  opposition  to  the  numerous  flat  shapes  are  shown  silky 
beavers  with  high  crowns,  in  pale  grey  and  black,  or  grey  with 
a  black  brim.  One  of  these  of  grey  beaver  had  a  crown  like 
that  worn  by  the  Welsh  peasant  women,  with  the  brim 
drooping  back  aud  front.     It  was  trimmed  with  a  large  bow 


of  black  velvet  laid  flat  on  the  left  side  of  the  brim,  and  coque 
feather  fastened  to  the  crown  in  front  by  the  quill,  and  hang- 
ng  over  the  brim  at  the  back  and  side. 

A  novelty  that  ought  to  take  well  with  milliners  are  bands 
or  strips  in  materials  of  different  grades,  varying  from  soft 
silky  beaver  to  plain  strips  of  felt.  These  strips  are  known  as 
muffs,  and  vary  in  size  from  small  squares  to  a  yard-and-a- 
quarter  lengths.  These  muffs  are  intended  for  draping,  but  in 
clever  hands  they  will  find  uses  innumerable.  While  they  are 
high-priced,  they  are  so  beautiful  that  they  require  little  or 
no  trimming,  and  for  this  reason  their  use  is  not  extravagant. 

As  in  the  past  Summer  there  were  two  distinct  styles  in 
hats,  the  hat  that  was  styled  the  shirt  waist  appears  this  Fall 
as  the  tailor-made  or  ready-to-wear  hat,  and  is  in  much  the 
same  shapes  as  its  Summer  sister — the  colonial,  tricorne,  the 
turban  and  kindred  shapes,  only  in  rough  cloths  and  felts. 
They  are  intended  to  wear  with  the  walking  skirts  and  suits 
of  rough  wool  for  everyday  occasions.  The  more  dressy  types 
are  as  elaborate  as  ever,  and  it  is  every  milliner's  duty  to  keep 
these  two  types  distinct,  and  by  so  doing  to  be  able  to  sell 
two  hats  where  she  formerly  sold  only  one.  Notwithstand- 
ing its  long  run  black  and  white  is  as  popular  as  ever,  and  the 
hats  are  made  in  this  combination  in  numberless  styles. 

One  of  the  best  places  to  observe  the  trend  of  fashion  is 
the  first  night  at  the  theatres.  The  hats  were  all  in  the  large 
dressy  style  and  showed  great  quantities  of  ribbon,  both  in 
losettes  and  streamers;  in  fact,  ribbon  was  utilized  in  every 
possible  way.  They  were  of  all  colors,  and  velvet  was  the 
chief  favorite,  with  liberty  satin  a  close  second.  Some  moire 
was  used,  and  this  ribbon  should  be  noted  as  moire  is  coming 
into  favor. 

A  pretty  bonnet  of  black  velvet  and  white  satin  had  a 
coronet  of  black  velvet  held  in  place  by  jet  ornaments,  the 
crown  of  draped  velvet,  and  a  trimming  of  black  velvet  tabs 
lined  with  white  satin  at  the  side,  ties  of  white  liberty  ribbon. 

The  crown  of  a  stj'lish  hat  was  black  velvet,  the  folds  held 
in  place  by  a  buckle  of  steel  and  rhinestones,  the  turned  up 
brim  of  plaited  black  and  white  chenille. 

A  chic  hat  of  fawn  beaver  had  a  castor  felt  crown,  the 
brim  caught  up  at  the  back  with  a  shaded  fawn  and  castor 
osprey  and  bow  and  ends  of  blue  panne  ribbon.  A  flat  bow 
of  fawn  velvet  decorated  the  drooping  brim  in  front. 

An  extremely  stylish  picture  hat  of  purple  velvet  had  the 
crown  encircled  with  a  boa  of  black  ostrich  fastened  with 
handsome  jet  ornaments.  One  end  of  the  boa  trailed  behind 
and  was  intended  to  encircle  the  throat. 

A  lovely  hat  had  the  brim  and  crown  of  bias  pieces  of  white 
felt  put  on  in  overlapping  rows.  Theonly  trimming  was  formed 
of  a  scarf  of  exquisite  black  Chantilly  lace  with  long  ends  at 
the  back  fastened  with  jets.  A  rough  fawn  ready-to-wear  hat 
had  shaded  splashes  all  over  and  had  the  crown  draped  with 
brown  velvet  with  flat  bow  and  ends  at  the  back. 
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THE  WHOLESALE  MILLINERY  TRADE 
OF  TORONTO. 

THE  wholesale  milliners   report  that   the  trade,  in  all   its 
branches,  is  in  a  satisfactory  condition.    The  number  of 
sales  have  been  large,  and  price  is  not  so  much  an  object 
as  style.     In  short,  everything  points  to  a  very  good  season 
for  the  Toronto  wholesalers. 

ALWAYS  A  PLEASURE. 

WHEN  a  representative  of  The  Dry  Goods  Review  called 
at  the  warehouse  of  S.  F.  McKinnon  &  Co.,  Limited, 
and  asked  if  he  might  take  up  the  valuable  time  of  one  of  the 
companj-  lor  a  few  minutes,  with  a  view  of  learning,  for  public 
information  through  these  columns,  some  of  the  leading  fea- 
tures in  the  millinery  and  cloak  world,  received  the  reply:  "With 
pleasure,"  and  the  company's  representative  also  said  :  "We 
look  upon  The  Review  or  its  representatives  as  friends  of  the 
trade,  and  as  such  are  delighted  to  give  any  information  or 
offer  any  suggestions  which  might  be  helpful  to  some  of  the 
thousands  who  read  it. 

"One  visible  feature  at  the  opening  of  the  season  was  the 
verv'  many  buyers  from  a  great  distance  who  visited  our  ware- 
house, and,  although  no  more  pleased  to  see  the  semi-annual 
visitors  from  a  distance  than  we  are  those  whom  we  see  daily, 
weekly  or  monthly,  yet  it  is  encouraging  to  see  the  increasing 


and,  for  the  information  of  mutual  friends,  they  will  be  holding 
the  position  when  we  meet  a  month  hence. 

"Ready  to-wear  or  outing  hats  have  been  much  in  evidence 
and  appear  to  have  a  big  influence  even  with  the  best  trade. 
Another  striking,  important  and  much-to-be-desired  feature  in 


One  of  S.  F.  McKinnoii  &  Co.s  Trade-Winners. 

numbers  each  season  who  come  thousands  of  miles  to  the 
Canadian  centre  from  which  millinery  ideas  and  novelties  are 
evolved. 

"The  great,  and,  therefore,  leading  features  in  hat  creations 
are  camelhair  and  plush  effects  which  opened  the  season  with- 
out  opposition,   and  thus  far  firmly  maintain  their   position. 


Oiu-  of  S.   F.  McKinnon  &  Co.  s  Leaders. 

the  hat  trade  is  the  complete  change  of  character.  The  hereto- 
fore popular  sailor  and  walking  hat  shapes  do  not  cut  much 
figure. 

"There  are  many  large,  lofty,  jaunty,  rolling  shapes,  and 
just  as  many  of  the  ever-graceful  and  lady-like  shepherdess 
shapes  in  our  collections,  a  style  most  becoming  to  the 
majority  of  ladies. 

"Following  closely  in  the  wake  of  rough  hats,  camelhair 
felt  and  zibeline  cloths  are  very  popular  in  the  manufacture  of 
the  most  up-to-date  millinery.  Silk  velvets  in  plain  and  panne; 
also  long  nap  plushes,  are  sharers  in  high-class  millinery 
honors,  black  and  white  being  particularly  prominent  and 
popular. 

"We  must  not  overlook  ribbons  in  this  class,  they  being  not 
only  popular,  but  make  one  of  the  richest  combinations  ever 
emplo3'ed  in  the  manufacture  of  millinery  ;  in  fact,  plain  ribbons 
in  all  widths  are  showing  much  selling  strength. 

"  In  the  feather  department,  breasts,  wings  and  birds  have 
been  strong  features  during  the  month  just  closed.  Feather 
pompoms  and  ostrich  goods,  particularly  in  black  and  white 
feathers,  have  been  very  good.  The  ready-to-wear  list  has 
created  a  big  demand  for  the  pompom.      The  foreign  buyer  of 
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Wholesale  Millinery 

Big 


Business 


t 


We  are  experiencing   exceedingly 
busy  days. 


The  Secret : 


Correct  Goods 

and  Value. 


Give   us  your  business  and   you  will   enjoy   BIG    BUSINESS. 


The  D.  M^CALL  CO.,  Limited 


this  firm,  who  was  abroad  for  three  weeks,  returned  early  in 
September,  and  new  goods,  such  as  here   described,   specially 

selected  by  him  for  our 
opening  trade  are  daily 
coming  to  hand." 

Their  manufacturing 
depart m'ent  is  more 
than  busy,  and  large  re- 
peat orders  are  daily  be- 
i  n  g  r[e  c  e  i  V  e  d  for  their 
''  Perfection  "  jackets. 

In  addition  to  their 
own  14  millinery  travel- 
lers, special  representa- 
tives are  now  out  with 
their  extensive  range  of 
Spring  jackets,  skirts  and 
blouse  waists  and  para- 
sols, all  of  which  are 
high-merit  trade-winning 
lines,  and  should  be  seen 
by  all  buyers. 


"  Lelia"- Shown  by  The  D.  McCall  Co., 
Liniiteil.  Toronto. 


QOULDINQ  &  SONS. 

AFTER  the  hurry  of  a  successful  opening,  Goulding  &  Sons 
are  settling  down  to  a  steady  and  satisfactory  Fall  trade. 
Their  representative  reports  that  the  flat  effect  is  the  point  of 
style  in  both  read3'-to-wear  and  dress  hats.  The  best  sellers 
at  present  are  the  rough  felts,  but  velvet  hats,  with  ostrich 
plumes,  will  be  most  in  demand  as  the  season  advances. 

What  is  known  to  the  trade  as  two-piece  hats,  in  rolled 
sailors,  turban,  and  shepherdess  shapes  in  black,  brown,  castor, 
fawn,  grey  and  red,  in  rough  felts,  are  the  most  called-for  lines. 
Blue  and  green  combinations  are  in  demand  for  the  present, 
but  will  hardly  last  the  season  out.  There  has  been  a  very 
brisk  trade  in  white  felt  hats  for  Fall,  but  this  is  now 
declining.  • 

In  some  lines  Toronto-made  hats  are  coming  into  competi- 
tion with  American  goods  and  milliners  would  do  well  to  see 
these  lines. 


J.  D.  IVEY  &  CO. 

llylR.  IVEY  reports  a  large  trade  in  rough  felts,  and  expects 
■l^'A  that  velvet  hats  and  soft  beavers  will  be  in  great  demand 
later  in  the  season. 


THE  D.  McCALL  COMPANY,  LIMITED. 

Tl^HEN  our  representative  called  on  the  above  firm  we  found 
»  *  them  in  a  very  busy  state  of  preparation,  receiving  and 
opening  up  new  lines  of  goods  and  getting  in  readiness  for  the 
rush  of  sorting  trade.  Their  buyer  left  for  the  European 
market  at  an  early 
date  and  they  were 
just  in  receipt  of  the 
many  novelties  re- 
quired for  this  sea- 
son's head  wear.  In 
the  hat  department 
we  found  it  filled  with 
the  very  newest  and 
up-to-date  models  in 
New  York  styles,  the 
greater  number  being 
shown  in  the  camel- 
hair  effect,  a  very 
pretty  flop  called  the 
"Modiste"  of  camel- 
hair  (reeded),  being 
shown  in  all  colors, 
including  white.  I  n 
the  ready-to-wear 
style,  the  "Princess" 

is  a  very  becoming  shape,  cabled  edge,  trimmed  with  rosette, 
quills  and  velvet ;  also  noticeable  among  the  turban  effects  was 
the  "Ellsmere,"  trimmed  with  white  velvet  binding,  corded 
velvet  trimming  and  steel  buckle.  In  misses'  hats  the  "  Lelia  " 
is  a  charming  effect  in  camelhair,  rolled  brim  sailor,  trimmed 
with  corded  velvet,  bound,  and  sateen  rosette. 


-Shown  by  The  D.  McCall  Co. 
Limited,  Toronto. 
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They  were  also  showing  a  large  range  of  felt  in  piece  goods, 
including  plain  and  camelhair.  These  goods  are  in  great 
demand  and  consequently'  very  scarce  and  will,  no  doubt,  be 
big  sellers'throughout  the  season,  also  Astrachan  and  zibeline 
effects.  In  the  staple  department  they  are  showing  the  old- 
time  plushes,  in  black  and  white,  an  article  of  great  demand  ; 


One  of  S.  F.  McKiiinoii  &  Co.  s 
Pnpular  Coats. 


also  satin  soleil,  couche,  and  mirror  velvets,  having  just 
received  an  assortment  of  the  most  popular  shades,  and  also 
in  velvets  and  velveteens. 

Their  large  stock  of  ribbons,  including  taffetta,  satin,  and 
mousseline  effects  for  neckwear  and  millinery  purposes,  has 
also  been  replenished  and  is  one  of  the  best  assorted  in  the 
trade.  In  the  flower  and  feather  department  they  had  every- 
thing wanting  in  the  way  of  fancy  wings,  birds,  and  millinery 
materials,  there  being  no  end  of  variety  of  each  which  came 
to  hand  since  iheir  opening.  The  plain  wing  is  a  very  useful 
trimming  for  this  year's  millinery,  being  of  a  pliable  nature  so 
that  it  can  be  used  to  advantage  in  almost  any  way  desirable. 
We  also  noticed  a  large  assortment  of  birds,  including  sea 
swallows,  white  pigeons,  blackbirds  and  an  endless  variety 
in  colors.  In  fancy  wings,  the  variety  would  be  too  numerous 
to  go  into  detail.  In  this  department  they  show  a  large 
variety  of  pompoms  for  ready-to-wear  hats.  They  are  also 
showing  a  complete  assortment  of  ornaments,  having 
replenished  their  stock  with  fancy  cabachons  in  steel,  pearl, 

jet  and  silver. 

•        «       • 

OTHER    HOUSES. 

Smith,  Whyte&Runciman  report  an  extremely  busy  season 
in  all  lines. 

J.  M.  Woodland  was  too  busj'  to  say  much,  but  trade  was 
very  satisfactory  with  them. 


Business  in  Montreal. 

Caverhill  &  Kissock's  Fall  millinery  opening  broke  all 
records.  Fully  25  per  cent,  more  business  resulted  than  ever 
before.  This  is  due,  apart  from  the  annual  increase  in  their 
trade,  to  the  excellent  taste  shown  in  making  their  selection  of 
millinery.  The  array  of  hats,  materials  and  trimmings  was 
one  of  the  most  beautiful  yet  shown  on  this  continent. 

A  good  business  is  still  being  done.  In  ready-to-wear  hats, 
in  particular,  an  active  trade  is  doing.  A  representative  of 
Caverhill  &  Kissock  said  to  our  reporter:  "We  are  doing 
exceptionally  well  in  the  mohair  effects  in  ready-to-wears. 
The  colors  which  appear  to  have  the  preference  are  black, 
oxford  and  navy,  although  a  number  of  others  are  going  well 
also.  In  trimmings,  wings  are  still  much  in  demand  with  us, 
and  polka  dot  velvets  are  good.  Those  with  the  larger  dots 
seem  to  be  coming  more  and  more  into  public  favor. 

"Velvets  arc  very  good,  particularly  in  the  higher-priced 
goods.  We  are  better  prepared  than  ever  to  supply  the 
demand  in  velvets  this  year,  not  only  in  the  finest  goods,  but 
in  the  medium  grades  as  well.  The  demand  for  louisine  and 
light  fabric  ribbons  continues  active.  A  great  many  of  them 
will  be  worn  during  the  coming  seasons  in  whites  and  colors. 

"  Compared  with  former  seasons,  business  has  been  of  the 
best.  The  few  days  of  cold  weather  which  were  experienced 
after  the  openings  stimulated  the  demand  in  Fall  and  Winter 
millinery  considerably." 


Barathea  cloth,  in  dots,  figures  and  stripes  is  a  very  strong 
line  with  The  Niagara  Neckwear  Co.,  fashioned  into  reversible 
four-in-hands  and  folded  squares. 


HONORED  BY  HIS  FELLOW  TRAVELLERS. 

T.  Harry  Dodgson,  one  of  John  Macdonald'  travellers, 
who  was  married  recently  to  Miss  Alice  Myrtle  Johnston,  of 
88  Huntley  street,  Toronto,  was  presented,  in  honor  of  this 
event,  by  his  fellow  employes  with  a  handsome  piece  of 
furniture  and  an  address,  as  a  token  of  their  esteem  and 
regard.  The  address  was  presented  by  John  Macdonald,  the 
head  of  the  firm. 
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Hats  .  .  . 


Novelties  received  in  this  line  every  day.     All  colors,  in  all  popular  shapes  : 

"CALDWELL,"         "JARBEAU,"         ''SHEPHERDESS," 
"SAVOY,"  "PHYLLIS,"  "ARGYLE." 


Ribbons  .  .  . 


IN    ALL    VARIETIES. 


Velvet  in   Satin  and  Velvet   in  Taffeta,  Glace,  Louisine,  Duchess.     All  widths, 
all  leading  shades. 


Have  you 
seen  o 


r  35c.  White  Silk  Edge  Velveteen 


In  Black  and  Colors? 


Fancy  Wings  and  Mounts 

This  department  is  kept  complete  by  new  goods  arriving  every  day. 

New  Spot  Veils 


IN    ALL    SHADES. 


Jackets  and  Mantles 


All  sizes  in  following  lengths  :  30,   36,   38,   40,  42-in.      Black,  Oxford  and  Fawns 
in  all  prices.     Also  Golf  Capes. 


CAVERHILL  &  KISSOCK. 

Montreal. 

Also  at  VANCOUVER,  OTTAWA,  TORONTO,  QUEBEC,  HALIFAX. 
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Good  Outlook  for  the  Fur  Trade. 

T\IK  fur  trade,  wliitli  has  opened  nuieli  earlier  ihis 
year  than  usual,  shows  e\ery  prospect  of  j^reat 
actixity.  Nearly  all  the  buyers  of  the  wholesale 
ht,>uses  have  now  returned  from  Europe  and  large 
purchases  are  reported.  The  trade  in  the  North- 
west has  opened  briskly  and  repeat  orders  are  already 
being-  sent  in.  The  market  in  almost  every  line  of 
furs  is  brisk  and  firm,  the  widespread  prosperity  causing  the 
demand  in  both  .\merica  and  Europe  to  be  of  far  larger  pro- 
portions than  usual.  The  most  special  feature  of  the  fur 
trade  is  the  great  stiffening  which  has  occurred  in  Persian, 
which  is  now  undoubtedly  the  most  popular  fur,  and  that 
which  is  in  the  greatest  demand.  Some  of  the  wholesale 
houses  have  laid  in  fully  three  times  the  stock  in  this  line  as 
in  previous  years.  The  price  of  Persian  during  the  last  two 
weeks  has  been  steadily  advancing,  and  a  still  further 
advance  is  expected.  This  is  due  chiefly  to  the  increased 
demand,  but  the  slight  shortage  in  the  supply  of  Persian  this 
year  tends,  of  course,  to  raise  the  price.  In  both  astrachan 
and  Persian  a  better  and  more  fancy  line  of  goods  is  now 
demanded.  The  Persian  jackets  trimmed  with  mink  and 
marten  are  now  in  special  favor  ;  there  is  also  a  great  call 
for  ladies'  fur-lined  jackets,  neck  ruffs,  etc.  Caperines  with 
storm  collars  are  now  being  displaced,  in  some  measure,  by 
long  scarves  with  stole  shapes. 

Electric  seal  jackets  are  much  in  fashion  now.      Orders 
are  pouring  in  on  all  sides  to  the  wholesale  dealers,  and  these 
complain  of  nothing  save  the  lack  of    sufficient    competent 
workmen  to  meet  the  large  demands. 
Hat  and  Cap  Factory  for  Truro. 

The  industries  of  Truro,  N.  S.,  are  about  to  be  increased 
by  the  introduction  of  a  cap  factory.  Mr.  W.  P.  W^almselv, 
the  projector  of  this  enterprise,  who  has  already  installed  an 
electric  motor  to  drive  the  sewing  machines  and  other  machin- 
ery, expects  to  have  thirty  or  forty  machines  in  operation 
shortly.      The  firm  is  to  be  known  as  the    Maritime   Hat  and 

Cap  Co. 

•        *        * 

Revival  in  the  Hat  Trade. 

The  sluggishness  in  the  hat  trade,  of  which  the  hat 
dealers  complained  during  the  months  of  July  and  .\ugust, 
has  entirely  disappeared,  and  from  the  opening  of  the  Fall 
Flairs  business  in  this  line  has  forged  ahead  far  in  ad\ance 
of  the  records  of  previous  years.  Orders  to  manufacturers 
far  exceed  those  of  last  year,  and  these  for  the  most  part 
indicate  the  return  to  popularity  of  the  soft  hat.  Hats  of  the 
shepherdess  style  are  now  selling  well,  while  in  many  cases  a 
fancv  grade  of  straw  h;it  constructed  on  wire  frames  is 
replacing  the  machine-made  hat. 

There  is  a  tendency  at  present  to  larger  and  wider  hats, 
with  a  heavy  rolling  brim  in  the  stiff  hats.  During  the  last 
few   weeks   manv   fine    Dunlap  and   Stetson   hats   ha\e   been 


receixed,  the  former  being  .') '4  in.  deep  with  2 '4  in.  brim, 
while  the  l.itter  are  deeper  with  a  more  tapering  crown.  .V 
more  conservative  hat  is  that  of  Henry  Keith,  London,  Eng. , 
which  h.is  a  somewhat  broader  crown.  There  is  also  a  new 
Christy  hat  much  like  the  Keith  in  appearance,  but  with 
less  roll  on  the  brim. 

In  soft  hats,  there  arc  many  new  features  this  season. 
.\  hat  \ery  popular  in  New  York  is  now  being  introduced  by 
the  Toronto  dealers.  This  hat  has  two  creases  instead  of 
one  in  the  crown,  and  will,  doubtless,  match  well  with  long 
or  loose  overwear.  .\  Panama  brim  hat,  fashioned  on  those 
Panamas  so  popular  during  the  .Summer  time,  is  also 
offered.  These  hats  are  thin  and,  like  90  per  cent,  of  the 
hats  now  in  st\le,  are  unbound. 

In  colors,  browns  have  been  replaced  by  slates,  which 
are  now  in  great  demand.  What  is  rather  unusual  is  that 
stone  grey  and  light  colors  will  be  in  fashion  for  the  Winter 
months. 

In  silk  hats,  there  is  little  change.  The  stvles  are 
somewhat  similar.  They  are  medium  in  size,  a  fi-in.  crown 
being  the  average  at  present.  The  only  new  feature  is  that 
these  hats  are  now  slightly  belled  in  the  crown. 

A  special  hat,  which  should  be  popular  for  the  Winter, 
is  the  ford  grey.  This  hat  has  a  raw  edge,  a  black  band, 
and  is  marked  by  two  ridges  running  at  right  angles  from 
front  to  back  and  from  side  to  side. 

A  great  range  of  clerical  hats,  crush  opera  hats,  hunting 
caps,  travelling  caps,  leather  boxes,  etc.,  are  also  displayed. 

Good  sales  are  also  reported  in  New  York  styles.  A 
new  color,  the  "  Sideen,"  for  .Spring  and  Fall  hats  has  made 
its  appearance  this  season. 

•        *        • 

The  Mighty  Magic  of  the  High  Hat. 

By  G.  C.   Henry,  Treasurer  of  Dunlap  &  Co. 

It  can  be  neither  convention  nor  cost  that  makes  the 
high  hat  an  idol  ;  for  it  is  worshipped  as  sincerely  and  worn 
as  proudly  by  the  cannibal  containing  its  rightful  owner  as 
by  the  dressiest  clubman  parading  Fifth  avenue  or  riding  in 
Rotten  Row. 

Neither  the  personality  nor  the  station  of  the  wearer 
brings  to  it  honor  or  shame  ;  it  is  equally  admirable  on  the 
head  of  President,  plumber  or  pastor.  It  is  venerated  for  an 
intrinsic  lordliness,  the  evident  aristocracy  in  its  lines,  that 
shows  as  plainly  as  does  good  blood  in  the  shapely  limbs  of 
a  thoroughbred  racer  or  good  breeding  in  the  bearing  and 
the  bow  of  a  gentleman. 

On  the  contrary,  the  stateliness  of  the  high  hat  exudes 
a  distinction  that  shines  like  a  halo  around  the  blest  head  it 
crowns,  making  mediocrity  seem  highest  worth,  and  apotheo- 
sizing distinguished  merit.  But,  as  with  those  precious 
stones  of  fable  whose  light  became  clouded  when  evil  persons 
wore  them,  the  hat-halo  never  glows  around  the  cranium  of 
the  unworthy.  Though  the  hat  in  its  most  splendid  sheen 
and  sweet  shapeliness  surmount  it,  no  gleaming  honor  circles 
the  graceless  head  ;  affrighted,  the  glowing  glory  has  with- 
dn-iwn  into  the  h;it,  like  a  timid  snail  into  its  shell. 

That  is  the  mightv  magic  of  the  high  hat,  a  wondrc">us 
mystery  until  anahzed  by  contemplative  inquir\-  ;  but  simple 
and  easily  intelligible  then. 

Darwin  tells  us  that  prehistoric  man  possessed  the 
power  of  directing  his  large  prehistoric  ears  to  the  front, 
upward    and     backward,     as    a    horse    does  ;     and    by     way 
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Fell  Hals,  Caps  and  SIraws. 

Our  representatives  are  now  on  the  road  with  fine  display  of  samples  in 


•,. 


IVIilner 

S-tanley  v  i^   Exclusive  Styles   and   Colorings. 

Oool<sey  i  — 

Oarrington  ' 


Exceptional  Value  in  Sofi  Felts  at  $10.50,  $12.00,  $15.00  and  $16.50. 

I IVI MEDIATE     DELIVERY — ^^  have  on  hand  sample  dozens  of  the  latest  designs  in  Felts  for  the  Fall 
trade  which  we  are  closing  out  at  specially  low  prices.       Write  for  samples. 


James  Coristine  &  Co.,  Limited 

S-t.    F>aul  and  S-t.   IMicHolas  S^s.,    IVIOIMTRE AL.. 
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The  Buckley  Hats 
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Free  Advertising  :  ^ 

Artistic  Posters  for  Spring — 
Great  incentive  for  Trade. 


I- 
I- 

I- 
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I- 

^ 
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TKe   Waldron,    Drouin    Co. 


Limited 
^fm  .j'-v  «^^  4" «« .tf'-v  «^   I 

BUCKLEY    ^   SON'S    HATS. 


Sole  Agents  for  the  famous  "Kjf  ^  1 

iTlontreal. 
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of.prool"  points  vHit  that  a  feeble  i-eiiiiiaiit  of  iliat  aliiliiy  i> 
still  with  ii>,  cnahliiii;-  us  to  stir  tiiose  ori;aiis  sli,i;lul\. 

i;\er\  one  has  obserxed  the  ranije  and  exact tiess  ol 
uneonsoioiis  expression  there  is  in  a  horse's  ears.  Laid  back 
they  mean  anther  ;  pointed  forward,  intense  einiosit\  ;  up- 
riijlu,  thev  indicate  serenilx  ;  iine  back  and  the  other  torwaid, 
lhe\  stand  tor  mischievoiisness. 

l')id  man  possess  his  ancient  ears  and  a  siniilai'  power 
vner  them,  the\  would  be  llie  means,  likewise,  ol  niakinj^ 
public  some  of  his  emotions  all  unknown  to  him.  The  same 
result  is  reached  in  a  measure  b\  the  hii^h  hat,  w  luise  loni;, 
almost  parallel  side  lines  gi\e  an  effect  close  lo  thai  which 
the  lonj;,  moveable  ear  must  have  produced. 

Possiblv,  then,  it  is  instinct  workini;-  on  the  principle  ot 
reversion  which  makes  the  his^ii  hat  idolized  .ilike  by  sa\a,i.;e 
and  swell  ;  but  passing  that,  let  iis  see  how  it  further  sanc- 
tifies the  sainth  ,  and  still  more  i^lorifies  the  j^iorious,  while 
refusiiiij  to  j^ive  lustre   to  the  dull  or  i^race  to  the  jj^raceless. 

The  fJfood  man  and  the  threat  man,  all  men  ol  worth 
and  virtue  wear  their  hitjh  hats  at  all  times  correctly,  with  the 
top,  when  walkinj^  erect,  parallel  with  plane  of  the  sensible 
horizon.  Its  front  is  a  continu.ilion  o(  the  line  of  the  tore- 
head,  i<i\iny  the  effect  of  s^reat  heit;ht  to  that  feature,  and 
thus  suj^gesting'  j^Teat  brain  ability.  The  erect  and  e\en 
position,  like  the  ears  alluded  to  when  uprifi^ht,  betokens  that 
uniform  serenity  which  marks  a  f.;entleman. 

But  observe  the  rake,  with  his  hii;h  hat  hunt;-  on  tlii-ee 
hairs  on  one  side  or  other  of  his  toolish  head.  .\nd  note  the 
man  in  anj^Tv  dispute  who  shoves  his  hat  to  the  back  ol  his 
fiery  poll.  And  to  the  scandal-seeker  who  peers  from  beneath 
a  brim  pulled  well  over  his  vicious  eyes.  How  like  the  work- 
ini^  o(  the  horse's  ears  in  all  their  attitudes,  except  that 
betokenini^^  severity  I 

Thus  it  is  that  in  the  wearini;'  of  it  the  hii;h  hat  is  the 
touchstone  of  worth,  ti'umpetint^'  for  iL;lory  when  present,  but 
most  loudlv  announciiii^'  the  fact  when  it  is  absent. 


Fur  Market  of  Leipzig. 

(By  Oliver  J.  D.  Hughes,  V.  S.  Con.sul  at  Cobiirg,  Germany. ) 
Nearly  the  whole  fur  trade  of  the  world  concentrates 
itself  in  the  two  cities  of  London  and  Leipzlf^'  ;  but  as  about 
two-thirds  of  the  London  furs,  which  are  sold  at  auction,  f^o 
to  Leipzig',  the  result  is  that  the  fur  m.irket  of  Leipzig-  is 
really  the  greater  of  the  two.  The  Leipzig  warehouses  receive 
raw  and  half-prepared  furs  from  .Siberia,  European  Russia, 
.\merica,  .Australia  and  L"hin;i,  making  the  business  of  the 
fur  exchange  worth  frt)m  $1 .-),()()(), OOl)  to  $1  7, 000, 000  yearly. 
The  chief  article  of  import  is  the  raw  .\straj<han  from  Bok- 
hara, which  comes  via  Nizhni  N\)vgorod,  this  product  reach- 
ing an  importation  figure  of  about  1,000,000  skins,  each  of 
which  is  worth  from  $2.o(i  to  $3.:?.').  With  the  cost  of  tanning 
and  dressing  added,  the  value  of  this  trade  amounts  to  from 
$3,000,000  to  $:>,,.')00,O()ii. 

The  second  most  important  division  of  goods  includes 
sable  furs,  of  which  about  50,000  skins,  each  worth  from  $.")0 
to  $100,  are  impi>rted  yearly.  Of  fox  skins,  nearly  30,000 
pelts  are  tanned  and  dyed  yearly.  Lamb  skins  average  about 
1,000,000  per  year. 

Formerlv,  Leipzig  handled  annually  about  4,000,000 
Russian  squirrel  skins,  which  were  bought  mostly  in  Kng- 
land  ;  but  as  the  fashions  of  long-fur  garniture  on  ladies' 
dresses  disappeared,  the  demand  was  reduced  to  2,000,000 
pelts.      The  tails  for   boas  are   mostly   imitations   of  marten 


and  sable  tails.      The  sale  of  llie  pelt  of  the  white  fox  in  this 
market  amounts  yeailv   to  alx)ut  $.')00,00U,  which  is  about  the 
whole  available  produi  t  of  the  world's  markets. 
•        »        • 

The  King's  Ermine  Coronation  Robe. 

.\s  most  of  ouv  readers  .iie  aware,  one  portion  of  the 
King's  dress  .u  ihe  recent  Coronation  consisted  of  a  mag- 
nifuvnt  ermine  robe.  The  King's  robe  was  a  masterpiece  ot 
human  skill,  and  thousands  of  skins  had  to  be  picked  over 
before  a  perfect  match  could  be  attained,  and  it  is  safe  to  say 
that  owing  lo  the  great  scarcity  of  the  better  quality  of 
eimine  it  would  be  impossible  to   duplicate    the    King's   robe. 


PERSONAL     MENTION. 

Mr.  John  M.  Garland,  of  Ottawa,  was  recently  in  Van- 
couver. 

While  boarding  a  car  in  Berlin  recently  Mr.  Robert 
Cameron,  traveller  for  the  Garroch  Bros.,  wholesale  small- 
wares,  of  Listowel,  fell  and  fractured  the  knee  cap  of  his  left 
leg.  It  will  be  months  before  he  will  recover  the  use  of  his 
limb. 

Mr.  John  E.  McCurdy,  of  the  firm  of  McCurdy  &  Co  , 
Sydney,  C.B.,  has  just  returned  from  England,  where  he  has 
been  purchasing  the  Fall  and  Winter  goods  for  the  firm. 

Mr.  Rich.  Wright,  dry  goods  merchant,  of  Winnipeg,  has 
returned  recently  from  a  purchasing  trip  to  Europe,  during 
which  he  visited  France,  Switzerland,  Germany,  Belgium,  as 
well  as  the  Biitish  markets. 

Mr.  Ralph  Smailcs,  of  Rendell  &  Co.,  general  merchants. 
Greenwood,  B.C.,  was  in  Toronto  last  week  on  business.  He 
was  particularly  interested  in  making  purchases  of  ready- 
'made  clothing. 

Mr.  Claude  Forsyth,  formerly  of  the  men's  furnishing 
department  of  Boehmer's  Co.'s  store,  Berlin,  has  entered  the 
house  of  The  W.  K.  Brock  Company,  Limited,  Toronto. 


WILL  MANUFACTURE   LADIES'   READY-TO-WEAR 
GARMENTS. 

There  has  been  organized  at  Halifax,  b}'  Jas.  Anderson,  a 
joint  stock  company,  called  the  Britannia  Manufacturing  Co., 
chiefly  for  the  purpose  of  manufacturing  ladies'  ready-to-wear 
garments. 

The  company  are  in  temporary  quarters  at  present,  but  by 
the  end  of  the  year  they  will  be  located  in  a  new  factor3-  on 
Sackville  street,  where  all  the  up-to-date  ideas  and  latest 
mechanical  devices  will  be  brought  into  operation. 

The  company  will  make  a  specialtj'  of  manufacturing 
ladies'  skirts,  hut  will  also  make  blouses,  wrappers  and  white- 
wear.  They  will  also  handle  other  lines  of  worrien's  and 
children's  ready-to-wear  not  of  their  own  manufacture.  Large 
orders  have  already  been  received,  and,  with  ample  capital 
at  their  back,  it  is  thought  that  they  will  receive  a  large  share 
of  the  trade  of  the  Maritime  Provinces. 


A  FIRM'S  REMOVAL. 


Douglas  &  Ratcliff,  the  well-knowm  paper  dealers, 
Troonto,  have  removed  to  more  commodious  premises,  3C 
West  Market  street,  a  step  necessitated  by  their  increasing 
business.  They  will  be  pleased  to  hear  from  old  and  any  new 
customers  at  their  new  address. 


The  "Velvo  Chameleon"  silks,  the  production  of  The 
Niagara  Neckwear  Co.,  have  been  sold  out  several  titiies.  In 
fact,  they  now  do  not  pretend  to  keep  up  with  their  orders  on 
it,  being  satisfied  to  fill  back  orders  on  cravats  just  as  fast  as 
they  can  get  the  silk  from  the  looms. 
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UNSHRINKABLE  FLANNELS. 

The  ordinary  purchaser  hesitates  over  the  (juestion  of 
shrinkn-rr  and  looks  askance  at  anything  labelled  "  Unshrink- 
able." The  adjective  "unshrinkable,"  indeed,  is  out  of  favour, 
and  naturally  so.  Through  constant  disillusionment  the  public 
has  grown  suspicious  of  any  article  so  described.  This  "finish" 
and  that  "finish"  have  been  so  lauded,  and,  to  use  a  recent 
celebrated  phrase,  "placed  in  a  bright  light,"  that  after  dis- 
covering the  hollowness  of  their  pretensions,  the  public  is  slow 
to  believe  that  it  is  really  possible  to  obtain  a  finish  which  is, 
in  the  plain  simplicity  of  the  word,"  unshrinkable."  There  is, 
however,  no  reason  why  the  word  should  not  be  rescued  from 
its  unfortunate  associations  and  restored  to  a  proper  place  in 
the  vocabulary  of  the  trade. 

This  is  a  good  work  which  Messrs.  Edward  Ripley  &  Son, 
Limited,  Bradford,  England,havelargely  helped  to  do.  Already 
they  have  with  their  "Pirle"  finish  for  dress  goods  established 


■  Lilly  '  Waleiiildoi'. 


the  claim  "  will  not  spot "  as  an  actuality.  Now,  by  the  intro- 
duction of  the  "Riplene"  finish  for  flannels,  they  have  accom- 
plished the  rehabilitation  of  the  word  "unshrinkable"  as  a 
trade  term. 

(,  The  most  severe  tests  have  been  applied  to  prove  the  un. 
shrinkable  quality  of  "Riplene,"  and  in  every  case  have  been 
most  gratifying  in  their  results  to  the  manufacturers.  The 
relief  of  the  general  public  in  finding  their  purchases,  such  as 
flannel  suitings,  withstanding  the  influences  of  the  weather 
and  of  the  laundry  may  be  imagined. 


The  Dominion  vSuspender  Co.'s  Christmas  lines  are  the 
largest  this  leading  firm  of  brace-makers  ever  put  on  the 
market.  They  contain  novelties  and  styles  never  before  shown, 
including  velvet  webs  mounted  with  sterling  silver  trimmings 


CATALOGUES,  BOOKLETS,  ETC. 

TENTS,    FLAOS,    ETC. 

Jas.  W.  Wood,  wholesale  manufacturer  of  Ottawa,  whose 
business  has  increased  rapidly  during  the  last  few  years,  has 
issued  a  50-page  catalogue,  depicting  the  various  articles 
manufactured  and  disposed  of  by  his  firm.  Most  prominence 
is  given  his  tents,  consisting  of  14  different  styles  of  various 
sizes  and  prices.  A  cut  of  each  style  is  given,  below  which  the 
numbers  and  prices  are  conveniently  detailed. 

In  addition  to  thetents,  the  catalogue  shows  other  articles 
manufactured  by  this  company,  consisting  of  a  great  variety 
of  sails,  horse  blankets,  ducks,  ropes,  bags,  awnings,  oiled 
garments,  flags,  etc  The  catalogue  concludes  with  the  depic- 
tion of  lumbermen's  supplies  with  illustrated  cuts,  of  which 
this  firm  make  a  specialty. 


A   50C.   LINE   OF   BLOUSES. 

A  large  purchase  of  ladies'  Fall  blouses  were  opened  out  a 
few  days  since  by  The  W.  R.  Brock  Co.,  I^imited,  Toronto, 
containing  clearing  lines  to  retail  at  50c.,  far  below  cost  of 
production.  They  are  good  patterns  and  colorings,  and  can- 
not last  long,  the  firm  being  unable  to  repeat  at  the  price. 
Order  at  once. 

STYLES  FOR  THE  FALL  SEASON. 

Neat  booklets  are  used  by  E.  &  H.  Tidswell  &  Co.,  of 
London,  England,  to  advertise  the  large  range  of  goods 
manufactured  and  handled  by  them.  One  book,  plentifully 
supplied  with  an  admirable  range  of  cuts,  contains  a  list  of 
shirts,  blouses,rufHes,laces,veilings,insertions,galoons,  scarves, 
cravats,  collars,  aprons  and  belts,  all  distinguished  by  their 
variety,  beauty  and  value.  Another  book  with  a  neat  cover 
deals  more  fully  with  laces,  veilings,  collars  and  robes.  In  a 
third  there  are  shown  illustrations  of  some  eflective  muslin 
aprons  for  servants,  which  are  worth  noticing. 


Whs 


THESE    ARE   A    FEW   OF   OUR 
ORDINARY    LINES: 

Best  quality  Electric  Seal  Jacket,  iMn.  long,  $27-50 
"     Muffs,      -     -     -       2.90 

Very  finest  quality  Alaska  Sable  Ruffs,  <>  talis,       6.50 

"       •'     Muffs,    •     -       7.00 

Good  quality  fur-lined  Cape,  inside  collar 
and  down  fronts  of  Thibet,  33  inches 
(a  splendid  seller), 10.75 

Compare  these  prices  with  those  you  are  paying,  and 

see  if  you  do  not  find  it  to  your  advantage 

to  deal  with  us. 


Rutenl)erg&  Alexander 

Wholesale  Furriers 
504  ST.   PAUL  STREET,   MONTREAL 
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PYRAMID  HAT  BOX 


Made  in 
various 
colors 


No  tapes 


Folds  flat 


WRITE    FOR    SAMPLES 
AND    PRICES 


ELLIOTT  Mf'g  CO.,  Limited 
NELSON  ST.  TORONTO. 


THE    MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,   Montreal. 

MERCANTILE   REPORTS  AND  COLLECTIONS. 

Our  method  of  furnishtug  commercial  reports  to  our  subscribers  gives  prompt 
and  reliable  information  to  date.  Every  modern  facility  forthe  collection  of  claims 
Tel.  Main  1985. 


M 


ANITOB.A.  FELT  AND  YARN 'WORKS  FOR  SALE  — nearly 
new  ;  65-horse-power  engine  ;  good  chance  to  increase  business  ; 
is  situated  in  one  of  the  best  districts  in  Manitoba,  in  City  of  Brandon  ; 
best  of  shipping  facilities  to  all  points  ;  will  sell  at  a  bargain  if  sold  at 
once.    For  terms,  apply  to  Jabez  Elliott,  Brandon,  Manitoba.         (lo) 


ADVERTISING   IN    WESTERN   CANADA  *'"  "«  ■ 

CAREFULLY,  EFFICIENTLV  and  PROMPTLY  attended  to,  by 

"^  Roberts  Advertising  Agency,  *cS!!io" 


THE   O.  G^.  ^Z^OTJ^STG^   CO. 

RUBBER    STAMPS 

AND    SUPPLIES 

No.   I   Adelaide  Street  East,        -        TORONTO 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinary 
Boxes  as  a  side  line.  In  writing,  state  what  territory 
is  covered,  and  how  often.  All  correspondence  will  be  treeted 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,   N.  B. 


AGENCY  FOR  CANADA. 


WANTED — For  my  Ladies'  and  Children's  Mantles  Manufactory 
shrewd  and  intelligent  representative,  residing  either  in  Toronto  or 
Montrea'.  Must  be  thoroughly  familiar  with  trade  and  customers. 
Apply  with  full  particulars  and  references  to  V.  Manheimer,  Berlin 
W. 56,  Germany.  (10) 


WANTED. 


W 


ANTED — Hat  and  fur  salesman  for  Winnipeg  retail  store  ;    good 
wages  to  right  man.     Apply,  P.  O.  Box  523,  Toronto.  (10) 


INDEX   TO  ADVERTISEMENTS. 
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Alaska  Feather  &  Down  Co 43 

American  Silk  Waist  Mfg.  Co 45 

Auer  Light  Co 25.  43 


Bailey,  Wm.  Taylor 66 
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Canada  Paper  Co Inside  back  cover 
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Canadian  Press   CHpping    Bureau 57 

Canadian  Underwear  Co 81 

Caulfeild,  Burns  Co 77 
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Cohen,  B 21 

Confederation  Life  Association 

Inside  front  cover 
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Cravenette    ...         58 
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Horner,    Chas 47 
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Hotel  Directory    57 
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I rving  Umbrella  Co. ,  Limited 49 
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Knox,  Morgan  &  Co 15 

Konig   &   Stuffmann    45 
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Lamson  Consolidated  Store  Service  Co..  39 

Lennard  &  Sons,  S 83 

Lister  &  Co. ,  Limited 17 

Luxfer  Prism  Co.,  Limited 73 
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N 

National  Sweeper  Co 66 
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The  Telephone 

has  no  equal  as  a  saver  of  time  and  money 
for  the  buying  and  selling  of  goods  from  dis- 
tant points. 

The  travelling  salesman  found  this  out  long 
ago.  Others  are  learning  the  truth  daily.  Bear 
it  in  mind. 

The  Bell  Telephone  Co.  of  Canada 


ELDER,  DEMPSTER  &  CO.  l?lJ^Li'l^^^s. 


AV 


JIM 


Proposed  Si'mmer  Sailin(;s.     (Subject  to  Change.) 
MONTREAL    TO    LIVERPOOL    VIA    QUEBEC. 


From 
Liverpool. 

STEAMEE. 

From 
Montreal. 

Tues.,    Oct.    7 
"          "     14 

LAKE  SIMCOE ! 

LAKE  MANITOBA        

Thur.,  Oct.    23 
"      30 

"           "      21 

LAKE  MEGANTIC...            

"      Nov.    6 

"           "      23 

LAKE  CHAMPLAIN 

"         "      13 

"       Nov.   4 

LAKE  ONTARIO 

"      20 

FIRST  CABIN— Single,  152.50  and  upwards.   Round  Trip,  $99.75  and  upwards 
SECOND  CABIN— Single,  $35  and  upwards.  Round  Trip  $68.88  and  upwards" 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES— To  Liverpool,  London,  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  $24.50  and  upwards,  according  to  steamer. 

ELDER,  DEMPSTER  &  CO..  6  St.  Sacrament  St.,  Montreal. 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AISD 

mARIlSE 


Head  Ottlce 

Toronto, 
OnU 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1.000,000.00 
2.320.000.00 
2.300.000.00 


HON.  GEO.  A.  COX,  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


The  dry  goods  trade  offers  a  good  field  for  well- 
wrapped  parcels. 

OUR 
WRAPPING  PAPERS 

are  deservedly  popular  in  this  quarter  because 
they  are  strong  and  durable.  When  you  order 
here  you  get  full  weight. 


Canada  Paper  Co. 

TORONTO   and    HONTREAL. 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy. 

Askc  for 

North  Star,  Crescent 
and  Pearl  Batting. 


Cbe  Draper 
of  Jlu$trala$id, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN, 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is  presented  free  to  annual  subscribers. 

Publishing  Offices  : 

Melbourne, 

Sydney, 
American  Offices  : 

New  York, 
British  Offices  : 

London, 


Fink's  Building's. 
Post  Office  Chambers. 


Park  Row  Building. 
42  Cannon  St ,  E.C. 


Specimen  Copies  free  on  appHcation. 


Established  53  Years 


¥, 


TO  THE  TRADE. 


$ditipk$ 


October    1902 


We  have  now  in  the  hands  of  our  travellers,  who  will  call  upon 
you  shortly  if  they  have  not  already  called,  samples  for  Spring 
Season  1903,  of  Prints,  Muslins,  Carpets  and  House-Furnishings. 

The  reputation  of  CRUM'S  PRINTS  is  established.  We  are 
selling  agents  in  Canada  and  have  been  for  years.  Our  selection  of 
patterns  for  the  coming  season  surpasses  any  former  season,  and  the 
assortment  is  larger  than  usual.  Notwithstanding  the  advance  in 
price  of  Cottons,  our  prices  for  Prints  will  be  the  same  as  last  year. 

We  are  also  showing  samples  of  White  Muslins  for  the 
JANUARY  WHITE  GOODS  SALES,  in  Organdies,  India  Mulls,  Vic- 
toria Lawns,  Nainsooks,  Lace  Stripes,  Satin  Checks,  Piques  and 
India  Linens. 

Every  detail  in  Carpets  and  House- Furnishings  for  Spring 
Season  have  been  gone  into  thoroughly,  the  best  values  secured, 
the  latest  and    most  salable  patterns   selected  and  the    assortment 


Greater  Cban  €vcr. 


John  Macdonald  &  Co. 


Wellington  and  Front  Sts.  E. 


TORONTO. 


VOL.  XII. 


MONTREAL  AND  TORONTO,  NOVEMBER,   1902. 


No.  II. 


WOOD  STREET, 
LONDON, 


WOOD  STREET, 
LONDON, 


ENGLAND. 


TidswelFs 


ARE  MANUFACTURERS 
OP  HIGH-TONED 


IN  THE 

following  goods: 

shirt-waists, 
blouses,  slips, 
ruffles,  pelerines, 
real  laces, 
imitation  laces, 
real  lace  collars, 
veilings,  nets, 
lace.  robes, 
lace'scarfs, 
windsor  scarfs, 
linen  collars, 
vest  fronts, 
belts,  cravats,  etc. 


Novelties 


w 


FACTORY:  NEW  UNION  STREET, 
LONDON,  ENG. 


THE. 


c 


ANADIAN  COLORED 
COTTON  .... 
MILLS  COMPANY 


j^    ■<T    ^ 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Shirtings,  Flannelettes,  Ging- 
hams, Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 

D.  MORRICE,  SONS  &  CO. 

Agents 
Only  Wholesale  Trade  supplied.  Montreal  and  Toronto 


THE    BEST    DRY    GOODS    ALWAYS    BRING    TRADE. 

PRIESTLEY'S  DRESS  FABRICS 

WILL     DO    THIS    FOR    YOU. 

Ever   popular   because   of  their 

STYLISH   EFFECT  and  WEARING  QUALITIES. 

THEY  SELL  THEMSELVES. 


S.  GREENSHIELDS,  SON  &  CO.,  MONTREAL. 


Sole   Agents  for  Canada. 


iL^ 
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WYLD-DARLING 


WHOLESALE  DRY  GOODS. 


DRESS 


COMPANY,  LIMITED. 


BLACK 


SATIN 


LADIES' 


MANUFACTUREKS,  TORONTO. 


"KIMONA' 


Cheviots    Silks    Ribbons    Gloves    Wrapperettes 


SPECIALS 


LEADERS 


WIDE 


MEN'S 


DRESS  CHEVIOTS  —  Special   Fl,  Greys, 

Black,  Greens  now  in  stock. 
BLOUSE  STRIPE  SILKS— New  colorings  in 

grade,  to  retail  at  $1.75. 
TAFFETA  SILKS— Blacks,  to  sell  at  50,  65,  75 

and  $1.00.    Colors  to  sell  at  75c. 
TAMOLINES    and    IMPERIAL    PEAU    DE 

SOIE. 

RIPLEY    DYED    AMAZONS    and    SATIN 
CLOTHS— Black  and  colors. 


RIBBONS— 4-inch  Satin  Liberty,  all  colors, 
including  Reseda,  Lori,  Parroquet,  and 
Jacco,  to  retail  at  25c.  per  yd. 

UNDERWEAR-Ladies'  Natural  Wool  Vests, 
Drawers,  Combination  Suits— all  sizes. 

LADIES'  GLOVES— Black  Cashmere,  fleeced, 
jersey  style  or  2  domes,  to  sell  at  25c. 
Black,  white  and  fancy-colored  Ringwood. 


PLAIN  and    RIBBED    CASHMERE 
FLEECED  COTTON   HOSIERY. 


and 


JOB 


RINGWOOD  GLOVES  -  Men's  and  boys', 
plain  black,  white,  cardinal,  mixed- 
heather,  and  fancy  patterns,  to  sell  from 
15c.  to  75c. 

MUFFLERS— Black  squares,  mercerized,  to 
sell  for  25c.  Pure  silk,  twilled,  plain  or 
tape-bordered,  to  retail  at  75c.  to  82.00. 
Fancy  checked  and  striped  cotton,  cash- 
mere, and  silks. 

HALF-HOSE— Heather  mixed,  heavyweight, 
mending  cards  attached. 

UNDER  WEAR, SWEATERS,OVERSHIRTS, 
WATERPROOF  JACKETS  and  COATS. 


Examine  our  range  Of  HANDKERCHIEFS  and  FANCY  LINENS  for  Christmas  Trade. 


SPRING 

Prints 


GRAND  RANGE 

DEPARTMENT  SYSTEM 


Travellers  are  showing  Prints,  Domestic  Cottons,  Dress  Goods,  Curtains,  Muslins, 
Embroideries,  Laces,  Whitewear,  Underwear,  Hosiery,  Colored  Shirts,  etc. 

LARGE  RANGE  NEW  AND  CORRECT  STYLES  PRICES  RIGHT. 


WRITE  FOR  SAMPLES. 


VISIT  OUR  DEPARTMENTS. 


Letter-Orders-Promptly-Shipped.      WYLD-DARLING 


COMPANY, 

Limited. 


THE  TIME  TO  INSURE   IS 


NOW 


While  you  arc  WELL,   STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W,  H,  Beatty,  Esq,, 

PRESIDENT. 

W.  D.  Matthews,  Esq,,  Frederick  Wyld,  Esq., 

VICE-PEESIDENTS. 


W.  C.  MACDONALD, 

ACTUARY. 


HEAD    OFFICE. 


J.    K.   MACDONALD, 

MANAGING    DIRECTOR. 

TORONTO. 


"Rooster 
Brand" 


iSGJL    UNION 
MADE 


Working  Shirts, 

Double  Bib  Overalls, 

Snap  Wrist  Jackets 

WILKINS'  PATENT  SAFETY  WATCH  POCKET. 

NA/orRiog  and  Dr^ss  Pan-ts. 

Put  in  a  line  of  these  Union-Made  Goods 
and  see  the  Union  Men  buy  them. 

KID8'  KLOTniNG,  Blouse  wash  Suits, 

^anly  and  Norfolk  Flannel  Suits,  Etc. 

The  "  Niftiest"  Stuff  in  Canada. 

Men's  Outing  and  Summer  Suits,   Hot  Weather 
Coats  and  Fancy  Vests. 


ROBERT  C.  WILKINS,  Montreal 
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S.  6REENSHIELDS,  SON  &  GO. 


MONTREAL. 


^A/W»/W»/WWVW» 


Before  Stocktaking 

we  have  a  number  of  clearing 
lines  to  offer  at  special  figures, 
which  in  many  instances  are 

Below  Mill  Prices. 


'VWV^%/WWVWX/VW%'Vt 


It  will  be  to  your  advantage  to 
visit  our  warehouse  during  this 
month,  or  see  our  travellers' 
samples. 
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RYLAND5&S0NS 


LIMITED 


MAIMOH 


IN 


Cotton 


Spinneis 


♦     ♦     ♦     ♦ 


Meictiants 


♦     ♦     ♦     ♦ 


Manutactuieis 


:AJ!lDiSQN.S', 

Meech  amis' 


Mi«VIM(:H£STER<\, 


England 


Bleactieis 


♦     ♦     ♦ 


c       y 


-fa-  x?&- 


Dyeis 


♦     ♦     ♦ 


Fioisliefs 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS 


Longford  M^orks,     S^«rlatoii> 


W^lgan, 
Cre-we, 


Chorley, 
Bolton. 


r 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 

Fancy  Dress  Goods,  British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 


«;-* 
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Horrockses,  Crewdson  &  Co. 


COTTON  SPINNERS  *•.  MANUFACTURERS. 


LIMITED 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  107  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.G. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  tor  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PRIZE  MEDALS,  LONDON 

1851, 

1861 

1 

GOLD  MEDAL,  CALCUTTA 

1884 

GOLD  MEDALS,  PARIS 

1867, 

1878 

GOLD  MEDAL,  LIVERPOOL 

1886 

DIPLOMA  OF  HONOUR,  VIENNA 

1873 

{ 

GOLD  MEDAL,  EDINBURGH 

1886 

GOLD  MEDAL,  CAPE  TOWN 

1877 

5 

FIRST  AWARD,  ADELAIDE 

1887 

DIPLOMA  OF  HONOUR,  LONDON 

1884 

FIRST  AWARD,  MELBOURNE 

1888 

GRAND   PRIX,    PARIS     1900. 
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"EXCELDA"-A    NEW    FABRIC    FOR    HANDKERCHIEFS. 


AFTER    WASHING    LOOKS    LIKE    NEW 


MORE    SERVICEABLE    THAN    SILK 


ABSORBENT— JUST    WHAT    IS    WANTED    [N    A    HANDKERCHIEF. 


ONCE    USED    ALWAYS     USED 


PRODUCED    TO    SELL    AT    POPULAR    PRICES. 


.MADE     IN    A     VARIETY    OF    STYLES.     PLAIN     AND     PRINTED. 


EVERY  HANDKERCHIEF  BEARS  A  TICKET  STAMPED  "EXCELDA 


CAN  BE   HAD  FROM  ALL  THE   LEADING  WHOLESALE   HOUSES. 
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Tloving' 


is  the  order  of  the  day,  and  as  we  will  move  into  our 
big,  new  warehouse  about  the  early  part  of  the  new 
year,  we  must  close  out  the  bulk  of  our  present  stock 
before  then. 

Our  travellers  have  reduced  prices  and  job  discount 
lists  of  nearly  every  department,  and  we  can  make 
good  money  for  you  if  you  will  let  us. 

See  what  we  are  offering. 

The  Lace  Warehouse  of  Canada 

Kyle,  Cheesbrough  &  Co. 

16  St.  Helen  St.,  MONTREAL 


Mi 
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For  Ladies'  Underwear 
of  all  kinds,    Pillow  Slips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION,    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN  THE  WORLD. 


THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIDTHS. 


EXPERT   judges  agree  that   •' Plantagenet "   Frillings  exceed  all  other  makes  (for  the  above  purposes)  in 
beauty  of  design,  quality  of  material,  finish  and  cheapness.       Drapers  in   England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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^^^^dard  Umbre//a  ivif. 


MAKERS  OF 


S-O 


THE  CELEBRATED  STANDARD 


Our  Trade  Mark   is    on  every   uuil)reUa   inamifiic- 
tured  liy  us,  and  guarantees  quality. 


(REQISTERED) 


Samples  on  Application. 
Correspondence  Solicited. 


Umbrellas,    Parasols   and    Sunshades. 

We  would  especially  draw  the  attention  of  the  trade 
to  our  "  SUKRAM  "  Umbrella,  which  is  guaranteed  to 
be  absolutely  waterproof,   and  is  the  latest  production. 


Our  M  &  F  Self -Opening  and  Self- Closing 
Umbrellas  have  already  gained  the  lead  on  the  market 
and  are  the  quickest-selling  Umbrella  of  the  day. 


6  Lemoine  St., 


MONTREAL. 
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MThe  ir^r^er  ^0^^^'  StEKUJC^jaSULVER 

'^^^  And theintermediate  STEEL 
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H.  PEARCE,  1667  Notre  Dame  St.,  MONTREAL. 
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sole  Haniifaotarer,  CHAS.  HORNER.  29  Vyse  St.,  BIRHINGHAH,  ENG. 
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TORONTO. 


SPRING    1903. 

Samples    of    Prints,    Dress    Goods,    Lace    Curtains,     Carpets, 
etc.,  are  now  on  the  road  with  our  travellers. 

The  Assortment  is    Larger    and    Superior    in    Styles    to    any- 
thing shown  in  previous  seasons. 

The  following  specials  will  interest  buyers  : 


PRINTS 


H  13, 14, 15, 22,  Fully  Mercerized,  can  be  retailed  at  12|^c.  worth  1.5c 

H  1(3,  17,  Mercerized  Sateen  (clearing  lot)  20  c. 

H  18,  Double  Warp  Sateen  "  20  c. 

H  19,  Fancy  Jacquard 

800,  Heavy  German  Print 

77 — 11  books  32-in.  extra  heavy  cloth  to  retail  at  10c 


121c. 
121c. 


2.5c. 
40c. 
20c. 
15c. 


W  H  31 — 40-in.  Coating  Serge,  can  be  retailed  at  2,5  c.  worth  40c. 


DREdd 
QOODd 


W  H  32— 50-in. 

A  M  20— 39-in. 

A  M  21— 41-in. 

C  B  1,  C  B  2,  Coverts  and  Twills 

V  26— 36-in.  Velours         -  - 

Cream  and  Colored  Silk  Stripes  for  Blouses  " 


50  c. 
25  c. 
35  c. 


25  c. 


.50  c. 


/DC. 

35c. 
45c. 
45c. 
30c. 
75c. 
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DEALING   WITH   TIRESOME  CUSTOMERS. -BY  A.  W. 

NE  of  the  many  annoyances  in  the  daily  life  of  a 
merchant  is  the  tiresome  customers.  Of  these 
there  are  many  kinds,  from  the  lady  who  comes  in 
to  purchase  a  spool  of  thread  and  has  most  of  the 
dry  goods  spread  out  on  the  counter  before  she 
leaves,  to  the  garrulous  old  farmer  who  expects  the  merchant 
or  his  clerk  to  listen  to  an  hour's  talk  about  the  crops,  inter 
rupting  himself  occasionally  in  the  endeavor  to  "batter 
down  "  the  price  of  some  article  he  intends  to  purchase. 

Then,  there  are  the  people  who  go  from  one  store  to 
another,  not  to  buy,  but  to  "price."  They  will  go  into  a 
store,  examine  minutely  certain  articles,  inquire  the  prices, 
consume  half  an  hour  of  the  merchant's  time,  promise  to  call 
again  to-morrow  or  next  week  and  go  direct  to  the  next  store 
in  that  line  and  go  through  the  same  performance  there. 
Having  made  the  rounds,  and  finding  that  they  cannot  do 
better  at  one  place  than  another,  they  go  back  to  the  firts 
store  and  buy,  unless  in  the  meantime  they  have  come  to  the 
conclusion  that  they  did  not  want  to  buy  at  all. 

Women  are  the  worst  offenders  in  this  way,  but  some  men 
are  just  as  bad.  It  takes  them  an  unconscionable  long  time 
a-buying,  and  while  they  are  at  it  other  customers  are  waiting 
impatiently  for  their  turn,  not  to  mention  the  traveller  whose 
train  leaves  in  an  hour,  and  who  is  restrained  by  business 
etiquette  from  "  breaking  in  "  on  a  customer. 

Some  merchants  have  learned  how  to  dispose  of  tiresome 
customers  without  offending  them,  but  others  allow  them- 
selves to  be  robbed  of  much  valuable  time  every  day  without 
making  any  effort  to  save  themselves  from  this  annoyance 
which  they  seem  to  think  is  unavoidable,  and  a  part  of  the 
business. 

By  keeping  the  customer  to  the  point,  and  by  not  introduc- 
ing any  subjects  that  will  distract  the  customer  from  the  fact 
that  he  came  to  buy  and  not  to  talk,  a  merchant  can  do  much 
to  save  his  time  and  yet  not  offend  the  most  sensitive  customer. 

Do  not  let  your  customer  away  before  she  has  bought 
what  she  intended  to  buy  and  a  few  things  that  she  did  not 
intend  to  get,  but  get  her  into  the  way  of  making  her  pur- 
chases more  quickly  and  with  less  loss  of  time  to  yourself.  A 
tactful  merchant  can  accomplish  this  without  any  loss  of 
custom,  and,  indeed,  can  do  it  so  as  to  please  rather  than 
offend  a  customer,  who,  after  all,  may  be  a  slow  buyer  because 
the  merchant  is  a  slow  seller.  Then,  when  he  remembers  those 
customers  who  have  been  waiting  for  him  to  get  through  with 
the  one  ahead  of  them,  and  the  traveller  who  has  missed  his 
train  and  won't  get  home  till  Saturday  night  instead  of  Friday 
afternoon,  he  will  realize  the  value  of  time  and  make  his 
customers  realize  it  too. 


RETAILERS   SELLING    BY   CATALOGUE. 

MUCH  can  sometimes  be  gained  by  following  the  examples 
set  by  the  departmental  stores  in  conducting  their  busi- 
ness. There  are  now  in  the  United  States  a  number  of  large 
retailers  who  have  commenced  sending  out  catalogues  of  their 
goods,  and  thus  building  up  a  mail-order  trade. 

According  to  a  New  York  paper  the  cases  reported  are 
chiefly  from  stores  which  conduct  a  business  of  from  $100,000 
upwards  annually,  and  their  trade  is  chiefly  with  well-to-do 
and  wealthy  families. 

One  of  these  catalogue  dealers  is  located  in  Harlem,  and 
has  an  annual  business  of  upwards  of  $500,000;  he  orders 
new  goods  twice  a  week,  at  which  time  his  catalogue  is  revised 
showing  the  list  price  every  Monday.  When  the  goods  are 
delivered  on  that  day,  these  catalogues  are  given  out. 

They  include  nearly  1,000  different  articles,  and  the  prices 
of  at  least  200  of  them  are  changed  every  issue.  For  this  pur- 
pose the  retailer  has  a  small  printing  press  on  which  the  forms 
are  kept  constantly  standing.  It  is,  therefore,  but  little 
trouble  to  correct  and  strike  off  a  few  hundred  sheets  once 
a  week. 

But  it  is  much  of  a  novelty  after  all,  and,  no  doubt,  brings 
good  results,  or  the  dealer  would  not  bother  with  it.  It 
enables  the  customers  who  usually  order  their  supplies  from 
the  house  to  keep  posted  on  the  change  in  prices — which  is 
quite  a  convenience. 

It  would  be  of  little  service,  however,  to  a  retailer  of  the 
ordinary  class,  or,  say,  those  who  do  an  annual  business  of 
$10,000  to  $15,000,  for  most  customers  of  that  kind  order  at 
the  store  and  ascertain  all  changes  in  price  there. 

As  the  total  cost  is  less  than  $4  a  week,  it  need  not  be 
called  extravagant  nor  a  fanciful   pastime   on  the  part  of  the 

retailer. 

*        •        * 

WHY    PEOPLE    PASS   THE   STORE. 

A  large  number  of  people  go  past  your  doors  day  after 
day  and  never  come  in.  They  buy  the  kind  of  goods  you  sell, 
but  they  buy  them  somewhere  else.  There  are  other  people 
who  buy  of  you  year  in  and  year  out,  and  never  think  of 
going  anywhere  else.  Now,  why  do  they  do  it  ?  You  know 
just  why  your  present  customers  find  it  desirable  and  profit- 
able to  buy  of  you  rather  than  any  competitor.  These 
reasons,  if  they  can  hold  your  present  customers,  will  stop 
that  throng  that  goes  by  your  door  and   bring  it  in. — H.  A. 

Wilber. 

*  *  * 

The  average  wide-awake  merchant  is  always  on  the  alert 
for  trade-winners,  and  nothing  is  easier  for  him  than  to  push 
articles  which  have  already  met  with  public  approval.  Well- 
advertised  articles  are  naturally  the  ones  upon  which  the 
public  has  set  the  seal  of  approval. — Progressive  Advertiser. 


10 


THE  DRY  GOODS  REVIEW 


>^ 


DRESS     GOODS 

FEATURES    OF    THE    TRADE 


>^ 


.  FEATURES  OF  THE  TRADE. 

A  LARGE  number  of  the  travellers  have  now  gone  out 
on   their    respective    routes,   carrying   with    them 
samples   of  dress  goods   material   for   the   Spring 
trade.      It  is  as  yet  too  early   to  judge  how  the 
various  styles  and  materials  are  going;   but  the 
orders  already  received  indicate   that  the   trade  is   at  least 
willing  to  stock  the  new  styles  in  good  quantities. 
»        *        » 

AMONG  the  fabrics  that  are  to  be  much  worn  for  Spring, 
challies  take  an  important  place.  A  variety  of  figured 
designs  are  shown,  many  of  them  floral  patterns.  A  frequent 
style  is  a  satin  stripe  in  either  self  color  or  white.      This  will 

be  used  a  great  deal. 

*  «        * 

FINETTEL.\INES  will  be  offered  in  designs  and  colors  much 
the  same  as  those  worn  in  Fall.  Voiles  are  to  be  good. 
Such  light  [shades  as  white,  cream,  light  slates,  etc.,  will  be  in 
good  demand.  Plain  colors  are  frequently  shown;  but  the 
most  interesting  feature  of  the  season  in  voiles  will  doubtless 
be  the  snow-flake  patterns— if  these  tiny  white  specks  cast 
carelessly  over  the  goods  constitute  a  pattern.  In  voiles  and 
in  canvas  cloths,  which  are  to  be  much  worn,  the  snow-flake 
patterns  are  really  the  only  new  things  shown.  The  "  flakes  " 
vary  in  size  from  fairly  large  ones  to  the  smallest  specks. 

*  *        • 

EOLIUMS  are  also  good,  stripe  effects  having  a  decided 
lead.  Mohair  cloth,  in  navy  and  white  and  black  and 
white  is  given  a  prominent  place.  Grenadines,  of  course,  will 
have  their  usual  sale.  The  patterns  shown  for  Spring,  1903, 
include  several  new  ideas  which  are  likely  to  eclipse  the  ordi- 
nary designs.  In  some  of  these  the  braid  effect  is  carried  out 
on  a  new  plan,  and  produces  a  pleasing  innovation.  Lace 
effects  in  grenadines  are  also  to  be  good.  The  range  of  prices 
is  from  50c.  to  $3  per  yard,  some  of  the  very  finest  goods 
being  expected  to  go  unusually  well. 

JOBBERS  have  great  confidence  in  lustres.  Blacks  are  being 
offered  in  the  usual  quantities,  and  creams,  navys  and 
cardinals  will  be  good.  Sky  blue  will  be  seen  in  many  of  the 
lustres.     It  is  a  Summer  color  which  will  go  well. 

*  *        * 

CREPE   de  chines   are   well   thought  of.     Satin  cloths   and 
poplins  are  also  to  the  front  again.      Melange  mohair,  in 
dark  grej'S  and  blacks  and  greys,  is  shown  in  quantities. 


are  shown,  but,  in  the  fancy  goods,  all  sorts  of  patterns  and 
colors  are   produced.     Black  patterns   on  white  grounds  are 

particularly  strong. 

•        «        « 

A  FREQUENT  design  in  several  of  the  fashionable  materials, 
•^  like  voiles,  canvas  cloths,  etc.,  is  a  small  jacquard  effect,  of 
which  much  is  expected.  These  small,  self-colored  spots  have 
always  been  more  or  less  a  favorite  among  the  wearers,  but 
for  the  coming  Spring  season  they  will  be  better  sellers  than 
usual. 


A  NEW  thing  in  the  canvas  class  is  a  tweed  effect — a  good 
-^  imitation  of  the  appearance  of  tweed  cloth.  This  is  a 
Canadian-made  fabric,  and  the  trade  should  not  fail  to 
examine    it.     It  should   be  a  verj'  successful   introduction   for 

Spring,  1903. 

•        *        • 

IN  the  heavier  cloths  there  is  a  good  trade  doing,  both  for 
present  and  Spring  business.  Serges  are  going  as  usual. 
Zibelines,  friezes  and  homespuns  are  all  moving  well.  There  is 
some  scarcity  in  zibelines,  and  prices  are  stiffening. 


RUSSELL  cords  are  going  well.  The  metallic  velvets  have 
been  a  great  success  with  those  houses  that  handled 
them;  and  not  the  slightest  difficulty  was  experienced  in  dis" 
posing  of  all  their  lines.    Corduroys  have  been  moving  well. 


THE  Scotch  plaid  effects  in  all-wool  cloths  are  now  being 
carried  by  the  travellers,  and  indications  are  that  the 
business  in  these  will  be  large.  Many  of  the  cloths  have  the 
hairy,  zibeiine  effect,  which  is  well  liked.  The  feature  in  the 
colorings  is  the  great  preponderance  of  greens  and  blues  to  the 
exclusion  of  brighter  colors.  In  some  of  the  patterns,  how- 
ever, a  stripe  of  red  appears,  and  where  it  is  not  too  bold  looks 
well.    Jobbers  expect  a  good  deal  of  these  plaid  cloths. 


A  LOT  of  cashmeres  and  friezes  arc  now  being  sold  for  the 
early  Spring  trade.  Prices  are  firm  on  wool  goods,  owing 
to  the  lack  of  liberal  supplies,  and  some  cashmeres  that  sold 
last  Fall  at  22V2C.  are  now  selling  at  24c.  Other  wool  cloths 
that  were  worth  27V2C.  last  year  are  now  taken  at  30c.  It  is 
impossible  to  repeat  orders  at  present  prices,  and  higher  fig- 
ures may  be  asked  in  the  Spring. 


THERE  is  still  a  liking  shown  for  the  shades  that  have  been 
popular  this  Fall.  Paris  or  ecru  is  good.  Creams, fiwns, 
three  shades  of  slate,  navy,  old  rose,  reseda  and  white  are  alj 
to  be  worn  much.  Browns  are  selling  at  present  fairly  well, 
but  the  great  demand  that  was  expected  for  them  has  not 
materialized.  In  all  materials  shown,  green  —  especially 
reseda — is  very  prominent. 

*  *  * 

WHITE  in  Spring  and  Summer  dress  fabrics  is  perhaps  the 
most  interesting  feature  of  the  new  styles.     It  is  apparent 
that  it  is  to  be  a  "white"  season.    Not  only  plain  white  grounds 


FOR  street  wear  the  black  and  white  checks  and  knicker 
bocker  weaves  in  black  and  white  give  every  indication 
t'lat  the\'  will  occupy  a  high  place  among  the  popular  favor- 
ites, and  knickerbocker  effects  in  brown  and  white,  blue  and 
white  and  green  and  white  may  also  be  looked  for.  Rough 
basket  weaves  in  heather  mixtures,  with  an  occasional  camel's 
hair,  will  also  take  a  high  place,  and  tweeds  and  friezes  in  the 
same  heather  and  granite  tones  are  all  shown.  Galway  and 
Donegal  tweeds,  with  an  occasional  splash  of  red  or  blue, 
greys  with  a  blue  splash  being  a  particular  favorite,  and 
flecked  and  Scotch  suitings  will  certainly  play  an  important 
part  in  the  Spring  trade. 
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HINTS    FOR    THE    SILH 
DEPARTMEINT 


AMONG  all  the  varied  stocks  carried  to-day  by  the  general 
merchant,  or  even  the  department  store,  there  is  none 
that  gives  character  to  the  store  more  than  the  silk 
department  or  counters.  Great  prestige  for  a  store  can  be 
made  in  any  community  by  a  well-handled  stock  of  silks.  In 
the  matter  of  stock-keeping  (this  is  intended  more  for  the  small 
retailer,  as  in  the  large  stores  good  stock-keeping  is  insisted  on) 
very  few  merchants  devote  enough  care  to  this  very  important 
detail. 

For  a  small  cost  regular  silk  wrapping  paper  may  be  had, 
the  very  heavy,  two  faced  kind  with  white  lining,  with  which 
nice  uniform  cases  for  keeping  silks  can  be  made.  If  silks  are 
kept  in  these  cases  and  in  their  proper  folds,  they  show  up  to 
the  very  best  advantage,  both  for  showing  in  the  department 
and  window  trims. 

Open  up  one-half  of  the  piece,  lay  the  other  half  on  a  stand, 
let  the  open  half  fall  down  in  front  of  stand,  take  one  fold  and 
make  what  window-trimmers  call  the  wing  fold  back  over  the 
piece.  This  makes  a  very  nice  drape  for  the  window  or 
counter  and  it  is  impossible  for  the  goods  to  become  damaged. 
Any  retailer  can  increase  sales  by  showing  hiscustomers  how  to 
use  certain  goods  in  this  connection.  Remember  black  peau- 
de-soieand  taffeta  for  light  coats  next  Spring!  The  silk  coat  is 
an  aesthetic  novelty,  but  it  is  jaunty  and  has  a  rich  appearance 
for  the  money  and  has  evidently  come  to  stay.  It  only  takes 
four  to  six  yards.  If  this  is  brought  to  the  notice  of  lady 
customers  numerous  sales  may  be  effected. 

There  is  much  truth  in  the  hackneyed  saying  :  "  You  can't 
sell  goods  unless  you  have  them."  Let  any  retailer  have  a 
well-assorted  stock  of  silk  in  proportion  to  the  size  of  his  con- 
stituency, and  providing  he  displays  them  nicely  in  his 
wmdows,  and  properly  on  the  counters,  hecannot  help  but  do 
business.  Properly  handled  the  silk  department  can  be  made 
a  stong  magnet  for  trade  to  any  store. 

In  these  days  of  quick  retailing,  when  the  wholesaler  and 
jobber  will  cut  any  length,  the  retailer  can  carry  a  nicely 
assorted  stock  of  dress  and  waist  lengths  on  very  little 
money,  and  many  a  fastidious  customer  can  be  pleased  by 
having  exclusive  patterns.  Silk  dresses  can  be  sold  to  many 
people  if  the  merchant  can  give  them  his  word  that  the  design 
is  confined  to  himself  and  that  this  is  the  only  one  of  the  kind 
in  stock. 

At  all  European  centres  prices  are  firm  and,  as  far  as  can 
be  seen  at  this  writing,  are  going  to  hold  at  the  last  advance. 
The  cause  of  this  is,  of  course,  the  shortage  of  raw  stock.  All 
the  silk  conditioning  houses  are  short. 

Forecasts  for  spring  show  no  startling  innovations  in 
styles.  In  the  plain  silks  bright  blues,  greens,  reds  and  intense 
colors  are  gradually  supplementing  the  more  aesthetic  pastel 
tints  which  have  been  worn  so  long.  As  was  to  be  expected, 
the  Coronation  robes  have  given  a  new  lease  of  life  to  some 
materials.  Among  these  are  the  grand  weights  in  peau-de- 
soie,  duchess  satin,  etc. 

In  fancy  silks  for  present  and  Spring  delivery,  there  are 
some  beautiful  designs  and  colorings  in  stripes,  checks,  lace 
stripes  and  insertions.  Warp  printed  taffetas  and  louisines 
are  still  strong  favorites,  especially  for  Spring. 

Black  and  white  andcombinations  of  these  colors  will  have 
to  be  remembered,  as  they  are  still  gaining  in  favor. 

There  is  still  leady  sale  for  moire  antique  for  separate 
skirts,  etc. 


FANCY  MUSLINS  FOR  SPRING  TRADE. 

In  fancy  muslins,  Brophy,  Cains  &  Co.  report  a  very  heavy 
demand  for  Spring — a  feature  being  the  eagerness  to  buy  early, 
early  delivery  being  guaranteed.  Mercerized  effects — of  which 
they  show  a  large  range — seem  the  favorites,  but  all  prices  from 
the  lowest  up  are  selling  freely. 

READY  FOR  SPRING. 

S.  Greenshields,  Son  &  Co.'s  dress  goods  floor  is  at  present 
a  scene  of  great  activity.  The  new  Spring  goods  have  recently 
arrived,  and  travellers  have  gone  on  the  road  with  samples- 
From  the  first  orders  received,  it  is  evident  that  they  are 
carrying  the  sort  of  goods  with  them  that  the  trade  wants, 
and  their  trips  are  likely  tobe  successful,  The  company  have 
made  a  special  effort  this  year  to  meet  the  demand,  and  the 
range  of  goods  is  unusually  large.  Besides  the  challies,  voiles^ 
grenadines,  and  other  light  cloths,  a  vast  array  of  heavier 
effects  is  shown.  "Cravenette"  cloth  is  again  to  the  front. 
Messrs.  Greenshields  have  had  great  success  with  this  cloth. 
For  Spring  and  Fall  wear  it  is  unsurpassed. 

In  this  department  there  has  been  an  active  trade  in  cash- 
meres. Scotch  plaid  effects  are  shown  in  large  assortment,  and 
are  selling  very  well.  In  the  velvet  lines,  the  metallic  goods 
have  been  a  very  fast-selling  line  with  this  house. 

STRONG  FEATURES. 

In  ladies'  dress  goods,  zibelines,  box  cloths,  Venetians  and 
corkscrew  weaves  are  strong  features  this  Fall,  and  so  have 
French  opera  flannels.  John  Macdonald  &  Co.  report  a  big 
trade  in  these,  and  also  many  sales  in  ready-made  goods,  like 
skirts,  blouses  and  flannellette  wear.  They  are  also  doing  a 
good  trade  in  fancy  wool  goods  of  all  descriptions.  Silks,  in 
blacks  and  whites,  andcolored  taffetas,  black,  white  and  colored 
satins,  black  peau  de  sole,  low-grade  ribbons  in  silks,  satins  and 
taffetas,  and  fancy  neck  ribbons  are  having  a  good  demand 
this  Fall.  This  firm  have  a  large  assortment  of  them  to  supply 
their  customers.  Velvet  ribbons  in  cotton  an  I  satin  backs  are 
also  favorites  with  a  large  class  of  buyers. 

Of  applique  and  banded  collars  this  firm  have  a  great 
variety,  suitable  for  the  present  season.  They  have  a  complete 
range  of , black,  colored  of  their  reliable  brands  of  "  Imperial '' 
velveteens,  and  their  stock  of  cashmere  hosiery  and  ladies'  and 
children's  clothing  is  well-assorted  and  large. 

A  POINTER  FOR  RETAILERS. 

Merchants  all  over  the  country  will  do  well  to  hold  all 
orders  for  next  Spring's  dress  goods  until  they  have  seen  the 
samples  to  be  put  on  the  road  about  the  beginning  of  this 
month  by  the  Wyld-Darling  Company,  Limited,  Toronto. 
This  house  will  undoubtedly  show  the  largest  range  of  dress 
materials  ever  before  carried  by  them.  These  will  comprise 
mattings,  knicker  effects,  crepe  de  chine,  bayadere  effects, 
snow  flake  mixtures,  hopsackings,  as  well  as  a  complete  range 
in  plain  goods,  such  as  satin  cloths,  Venetians,  amazons, 
cheviots,  cashmeres  and  serges. 

At  present  a  very  active  sorting  trade  is  in  progress,  the 
sales  to  date  being  far  in  excess  of  those  for  last  season.  The 
firm's  stock  is  well  assorted  in  their  noted  dust-proof  cheviots, 
Nos.  D  17  to  25.  These  goods  continue  to  be  special  favorites 
with  the  trade. 

In  box  cloths,  Venetians,  amazons,  and  all  face  cloths, 
some  exceptional  values  are  at  present  being  shown,  capable 
of  retailing  at  50,  75,  90c.,  $1  00,  $1.25  and  upwards.  These 
come  in  all  desirable  colors. 

The  Wyld-Darling  Company's  silk  stock  is  well  equipped  in 
such  staple  lines  as  peau  de  soies,  taffetas,  tamolines,  surahs. 
Japans,  etc.  Some  novelty  effects  in  blouse  stripes,  in  exclusive 
styles  and  colorings,  are  also  being  shown. 
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"  SWAGGER  •    DRESS    MATERIALS. 

THE  REVIEW  takes  pleasure  in  presentirg  illustri.tions  of 
some  of  the  "Swagger"  fancy  dress  materials  for 
present  and  this  Winter's  wear. 

By  their  adaptability  plain  cloths,  such  as  broads,  Venetians  ■ 
llama  cheviots,  etc.,  still  hold  first  place  as  dress  materials. 
By  a  great  many  people  of  taste  the  plain  cloth  suit  is  still 
considered  the  essence  of  goDd  dressing,  and  while  tucks  and 
folds  continue  to  play  such  an  important  part  in  the  formation 
of  gowns  some  smart  things  are  developed  from  them. 

For  some  time  past  there  has  been  a  wail  going  up  for 
novelties  which  is  threatening  the  popularity  of  the  plain 
stuffs.  This  season  there  is  a  very  comprehensive  showing  of 
fancies,  and  we  might  say  the  predominating  point  in  the 
present  season  is  the  very  extensive  use  of  mixed  goods. 

Zibeline  is  a  strong  favorite  and  is  certainly  a  handsome 
material,  with  its  soft  lustrous  finish  relieved  by  a  sprinkling 
of  camel's  hair. 

Real  Scotch  materials  have  a  footing  in  this  market  not 
easily  encroached  upon.  The  plaids,  broken  checks  and  knick- 
erbocker  mixtures  are  especially  good  this  year.    The  wearing 


At  no  time  in  the  history  of  the  dress  goods  trade  in 
Canada  has  there  been  a  brighter  outlook  for  a  profitable 
season  in  this  department.  From  careful  buying  most  every 
dealer  finds  himself  in  just  nice  shape  to  sort  up  properly.  The 
wholesalers  are  not  heavily  stocked  which  has  the  proper 
effect  of  keeping  prices  firm. 


LITTLE  KNICKER  EFFECTS. 

W.  R.  Brock  Co.,  Toronto,  report  that  popular  lines  in 
dress  goods  this  Fall  are  all  with  little  knicker  effc^cts,  both  for 
coats  and  skirts  A  light-weight  vest  is  popular  in  blacks  and 
whites  in  a  big  variety  of  designs.  In  colored  fawn  shades, 
clays,  greens  and  greys  are  shown  and  are  particularly  strong. 
Cheviots  in  plain  black  effects  are  going  to  be  just  as 
strong  as  ever.  These  suitings  seem  to  run  right  into  soft, 
clinging  effects,  and  goods  such  as  crepe  de  chine,  eolienne, 
etamine  in  very  open  effects  are  the  most  popular. 

Black  silk  grenadines  in  lacy  effects  and  silk  spot  moussel- 
line  de  sole  are  features  this  Fall.  There  are  a  large  variety  of 
blouse  goods  still  being  sold  by  this  companj'.  The  Arcadian 
stripes  are  the  leaders.      Black  cashmeres  are  shown  in  a  large 


Swagger  Fancy   Dress  Materials  in  Tweeds. 


Kiiiukerbockev  Plakl. 


Novelty  Stripe. 


Tufteil  Cauielhair. 


qualities  of  these  goods  have  won  for  themselves  a  place  in  the 
minds  of  those  particular  people  who  love  a  good  article. 

As  predicted  by  The  Review,  there  is  ready  sale  for  almost 
anything  in  fancj-  materials  in  the  heavy-textured  stuffs 
adapted  for  fashioning  tailor  costumes.  These  are  particularly 
sought  after  by  people  who  like  distinction  in  dress. 

In  New  York  the  snow  flake  effects  are  ready  money.  Plain 
grounds  with  a  plentiful  sprinkle  of  white  snow  flake.  In  this 
goods  browns,  blues,  reseda,  maroon,  etc.,  are  the  leaders, 
although  of  course  some  of  the  other  colors  have  a  place.  The 
white  on  the  dark  colored  ground  seems  to  impart  a  certain 
illuminating  effect,  which  is  very  pleasing.  Domestic  broads, 
llama  cheviots,  are  decidedly  new  in  the  plain  weaves. 

Just  to  give  a  passing  note  on  evening  wear,  we  might 
mention  "Ecolians."  They  are  the  "swell  novelty,"  a  beauti- 
ful, soft,  filmy  creation.  Nothing  finer  could  be  imagined  for 
the  particular  styles  of  evening  costumes  worn  at  present. 
They  fill  the  want  for  a  material  that  can  be  made  up  fussy 
without  lookingdowdy. 


variety  of  designs.  These  are  being  shown  for  dresses:  A  big 
range  of  fancj' muslins,  open  sheer  organdie  effects,  linen  shades; 
silk  linens,  linen  tussores  in  the  plain  shades  and  with  con- 
trasting silk  stripes ;  and  nicker  chambr\'  effects  in  pale  blue, 
pink,  old  rose,  green,  white,  cream  and  linen  shades.  These 
are  all  sold  by  The  W.  R.  Brock  Co. 

This  company  have  a  large  range  of  66-in.  organdies  in 
plain  white  and  black  to  retail  at  from  35c.  to  $1.  In  silks, 
they  have  a  range  of  taffetas  to  retail  at  from  .35c.  to  $1.25, 
and  Bonnet's  peau  de  sole  to  retail  at  from  $1  to  $1.25.  They 
also  show  louisine  and  black  satin  of  which  they  have  a  full 
range  of  colors  in  taffetas,  louisines,  tamolines,  red-colored 
satins  and  satin  liberties.  Altogether  this  firm  have  10  ranges 
of  fancy  silks  in  light,  medium  and  dark  colors. 

A  GRANDUCHESS'  GOWNS. 

A  correspondent  from  Paris  says:  "  A  good  idea  of  the 
latest  and  most  exclusive  fashions  was  gained  by  a  glimpse  at 
the  trousseau  made  for  the  prett3'  and  popular  Grand  Duchess 
Helene  of  Russia.    Through  the  courtesy  of  Beer,  who  made  a 
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Uelvemns,  Silk  Uclvets  ami 


are  lines  much  in  demand  for  the  present  season. 
We  are  well  assorted  in  l)oth   Blacks  and  Colors. 

PLAIIS  AISD  PRINTED  PAISISE  VELVETS,  in  all  shades,  for  Cushion 
Covers  and  Fancy  Work. 

OUR  SILK  DEPARTmElST  is  well  assorted  in  Black  and  Colored  Silks  and 
Satins,  Peau  de  Sole,  Taffeta,  Tamolines,  Moire,  Tussore,  and  Bengaline, 
in  all  the  desired  prices. 

BLACK   WOOL  BEISG ALINES  just  received,  in  a  complete  range  of  prices. 

THE  BLACK  VOILES,  CREPOLINES,  DRAP  DE  PARIS,  AND 
POPLINS^  just  passed  into  stock,  make  our  ranges  complete. 

A  RANGE  OF  COLORED  CREPOLINES,  ALSO  COLORED  SILK 
AND  WOOL  VOILES  have  just  been  added  to  the  depai'tment,  in 
the  following  shades  :  Cream,  Sky,  Pink,  Old  Kose,  Pearl  Grey,  Slate, 
Fawn,  Brown,  Navy,  Reseda  Green,  Electric  Blue,  Royal,  Cardinal, 
Black. 

JUST  RECEIVED  A  REPEAT  OF  R340  PRINTED  WOOL  SATEEN 
BLOUSINGS,  in  all  the  best  selling  patterns,  to  retail  at  50c. 

WI80  SILK  EMBROIDERED  HENRIETTA  in  the  following  shades: 
Cream  on  Cream,  White  on  Cerise,  White  on  Cardinal,  White  on  Helio, 
White  on  Brown,  Black  on  Red,  Black  on  Cardinal,  White  on  Green, 
White  on  Fawn,  Helio  on  Brown,  Helio  on  Black,  Cardinal  on  Royal, 
Cardinal  on  Navy,  Cardinal  on  Reseda,  Cardinal  on  Grey. 

WI76  SILK  EMBROIDERED  OPERA  FLANNELS  in  Light,  Medium 
and  Dard  Shades. 

DI78—0UR  SPECIAL  LINE  OF  HEAVY  WOOL  SATEEN  VENETIAN 
CLOTH — repeat  order  just  received  making  range  of  shades  complete. 


BROPHY,  CAINS  &  CO.,  -  MONTREAL 
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number  of  the  royal  gowns,  I  am  able  to  give  a  description  of 
some  of  the  most  successful  gowns  it  contains.  One  of  these  is 
a  ball  gown  of  white  tulle  with  white  satin  ribbon  stripes,  and 
a  flounce  of  real  lace  headed  bj'  a  garland  of  ribbons  tied  at 
intervals  in  graceful  bows,  and  this,  by  the  way,  is  an 
arrangement  much  liked  by  Parisian  dressmakers,  as  it  admits 
of  the  play  of  much  individuality.  The  corsage  is  bolero  in 
effect,  with  white  satin  ribbon  stripes,  and  richly  trimmed 
with  lace.  On  the  left  shoulder  is  a  cluster  of  liberty  gauze 
roses,  and  a  wide  ceinture  with  a  bow  at  the  back,  falling 
below  the  waist,  completes  the  gown. 

Another  dress  for  afternoon  wear  is  of  whitecrepe-de-chene 
over  rose  with  narrow  bands  of  velvet  running  round  the 
skirt  and  ornamenting  the  waist,  the  whole  lavishly  trimmed 
with  the  fashionable  English  embroiderj'.  Another  ball  gown 
was  of  tulle  over  a  spangled  silver  ground  with  Louis  XVI. 
velvet  bows  and  pink  muslin  roses  in  pompadour  effect. 

One  of  the  court  dresses  made  by  Froeth  is  of  white  satin 
embroidered  in  diamond  stars  and  trimmed  with  garlands  of 
white  roses.  Another  evening  gown  is  a  copy  from  a  iamous 
picture  ot  Maria  Lecozinska,  and  is  of  rich  pink  velvet,  em- 
broidered in  silver  and  diamonds. 

Raudnitz  made  the  tailor  gowns.  One  of  these  of  light 
cloth  had  a  sun-pleated  skirt.  Another  street  gown  is  of 
pastel  china  crepe,  incrusted  with  old  lace,  and  completed  by 
a  boa  of  sky-blue  feathers.  A  white  china  silk  embroidered  in 
silk  is  oddly  trimmed  with  a  chinchilla  stole  and  yoke  of  Irish 
guipure,  and  a  gown  entirely  of  English  embroidery,  trimmed 
with  incrustations  of  Valenciennes  lace  and  Irish  guipure. 

One  exquisite  house  gown  is  of  white  mousseline  de  soie, 
and  is  trimmed  with  Venice  lace,  and  made  with  a  large 
Watteau  pleat  down  the  back  and  trimmed  with  Venice  lace 
insertions.     The  sleeves  are  incrusted  with  the  same  lace. 


DRESS   GOODS    NOTES. 

A  shipment  of  black  wool  poplin  has  just  been  received  by 
Brophy,  Cains  &  Co. 

52- in.  and  S-i-in.  dress  meltons  in  black  and  colors  to 
retail  at  popular  prices  are  offered  by  Brophy,  Cains  &  Co. 

A  complete  range  of  black  and  colored  serges  is  in  stock 
with  Brophy,  Cains  &  Co. 

There  is  considerable  talk  about  the  advance  of  French 
wool  henrietta,  but  Brophy,  Cains  &  Co.'s  stock  of  black  and 
colors  are  complete  at  old  prices. 


Some  very  dainty  colorings  in  printed  panne  velvets  are 
being  shown  in  Brophy,  Cains  &  Co.'s  silk  department. 

Three  good  lines  in  striped  homespuns  in  the  several  color- 
ings at  Brophy,  Cains  &  Co.'s  Ask  for  samples. 

All  numbers  in  black  and  shades  in  colored  velveteens  can 
be  had  forthwith  by  writing  Brophy,  Cains  &  Co. 

Brophy,  Cains  &  Co.  say  there  has  been  a  great  demand 
for  black  and  colored  dress  nets  this  season. 

A  complete  range  of  shades  in  costume  corded  velvets  in 
stock  at  Brophy,  Cains  &  Co.'s. 

Brophy,  Cains  &  Co.  have  a  full  line  of  colorings  in  W226 
wool  satin  cloth. 

The  correct  thing  in  black  grenadine  can  be  had  from 
Brophy,  Cains  &  Co.,  and  several  new  designs  have  just  been 
added  to  the  stock. 

If  you  are  short  of  any  shades  in  our  W180  silk  embroid- 
ered henrietta  for  blousing,  do  not  hesitate  to  let  us  know. 
We  have  them— Brophy,  Cains  &  Co. 

When  in  Brock's  Montreal  warehouse,  the  other  day,  we 
noticed  their  second-floor  staff  opening  up  large  clearing  lots 
of  Venetians  in  quite  an  assortment  of  shades. 

Homespuns  in  black,  navy,  greys  and  mixtures  now  in 
stock.  Just  quote  the  price  and  quantity  required  and  vou 
will  have  them  promptly — Brophy,  Cains  &  Co. 

A  complete  range  of  covert  cloths  for  tailor-made  gar- 
ments is  now  in  stock  They  will  do  your  dress  goods  depart- 
ment good.    Get  some  from  Brophy,  Cains  &  Co. 

A  nice  assortment  of  art  draperies  and  designs  is  in  stock 
with  Brophy,  Cains  &  Co.  for  immediate  delivery.  These  are 
American  goods  of  the  choicest  patterns  and  will  likely  go 
rapidly. 

The  cool  weather  and  other  conditions  have  created  a 
demand  for  mantle  velvets  and  sealettes.  You  can  get  well 
suited  by  asking  Brophy,  Cains  &  Co.  for  either  samples 
or  stock. 

You  will  find  it  well  worth  your  while  to  write  Brophy, 
Cains  &  Co.  for  sample  of  printed  wool  sateen  cloth  for  blous- 
ing; much  more  durable  than  low-priced  opera  flannel  and 
just  as  cheap. 

This  has  been  a  big  season  for  zibeline  effects,  and  some 
desirable  designs  and  qualities  have  just  been  added  to  our 
large  dress  goods  department.  Samples  on  application  at 
Brophy,  Cains  &  Co.'s. 
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Telegra|)hic  Address  ;    "ENSIGNS.    LEEDS." 


b>  Procter   Flag  a-- Banner 

&C£\               Manufacturers 
WU.  Ml/A.  .„.._, 


(nachine=Sewn  and  Printed) 


B1JNTINQ8,  Etc. 

Flags  and  Banners  for  Hotels,  Restaurants,  Cricket,  Football, 

and  Golf  Clubs. 

Lettered  Advertisement  Flags  and  Ships'  Flags,  Decorative  Flags, 

Banners  of  all  descriptions  to  order.  Best  Bunting  and  Make. 

BrooKfield    Mills,      Saynor    Lane,     Hunslet     Road, 

Leeds,  England. 


We  are  prepared  to  place  our  Canadian  Ayency  in  the 
hands  of  parties  either  in  Montreal  or  Toronto.  Ad- 
dress all  applications  to  the  Editor  of  THE  Dry  Goods 
Review,  Toronto. 


Knox,  Morgan  &  Co. 

Wholesale  Dry  Goods  HAMILTON,    ONT. 

22s=£Hr  Prints  and  Qinghams 

FOR 

SPRING  1903. 

We  are  this  month  showing  a  very  extensive  line  of  the  newest 

ideas   in   all    lines    of  Wash    Fabrics.      Please  reserve  orders  until  you 
see  our  samples. 

SPECIAL  IMPORTATION  FOR  HOLIDAY  TRADE. 

Fancy  Ribbons 

Ladies'  Silk  Ties  and  Handkerchiefs 

Gents'  Silk  Neckwear. 

LETTER     ORDERS  receive  special  attention. 
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Our    London 
FasKion  Letter 

Louis  XIII.  and  Restoration  Styles   Lead    Curious 
Ideas  in  Bodices— Qowns  Embroidered  witli  Metal 
and  Sill<  Qaioons-The  Bolero  Hat. 

1 

London,  October  IS,  1902. 

FRO^l  Paris  comes  the  pronouncement  that  the 
Autumn  races,  the  Grand  Prix  Municipal, 
Inoiicrht  forward  nothing^  new  in  its  sartorial 
inspirations.  To  this  and  the  Spring-  meeting, 
fashion  observers  look  for  ojiportunities  to  note 
some  new  or  variation  of  the  existing-  mode.  Their  report 
is  that  ajiparently  modernized  Louis  XIIL  and  restoration 
styles  lead,  Init  there  is  a  very  wide  field  for  choice  in 
other  modes  that  have  no  particular  period  for  their 
source. 


recently  hinted  from  more  than  one  quarter  that  bolero 
bodices  were  going  out  of  favor.  This  does  not  appear  t(j 
be  correct  if  the  new  costume  models  are  taken  in  evidence. 
A  number  of  these  becoming  bodices  in  which  the  bolero  is 


A  New  Pattern  in   Warm  and  Unshrinkable  "  Viyella  "  Under- 
garments for  Day  Wear. 

Illustration  from  a  new  booklet,  "  'Viyella,'  For  Day  and  Night  Wear,"  just 
issued  by  Messrs.  Miller,  Son  &  Torrance. 


Curious  ideas  prevail  in  regard  to  the  cut  of  bodices  and 
coats  worn  with  outdoor  costumes.  To  some  coats  of 
Newmarket  type,  medium-length  skirts  are  attached,  and  for 
pleated  short  skirts  in  walking  costumes  short  jackets  or 
coats    with    small    habit    backs    are    designed.     It    has    been 


The  Latest  Pattern  in  Cosy  and  Unshrinkable 
"  J'iyella  "  Sleeping  Suits. 

Illustration  from  a  new  booklet,  "  '  Viyella,  For  Day  and  Night  Wear,"  just  issued 
by  Messrs.  Miller,  Son  &  Torrance. 

either  closed  in  front  or  open  to  sliow  an  embroidered 
tight-fitted  vest  that  may  be  either  of  light-toned  cloth. 
Ivid  or  .suede,  and  may  further  have  small  tassels  or  drop 
ornaments  of  silk  and  gold   galore  or  steel. 


Many  cloth  gowns  are  lightly  and  elegantly  embroid- 
ered with  metal  and  silk  galoons,  and  quite  a  new  idea  is 
to  apply  to  cloth  motifs  in  stamped  or  cut-out  suede  or 
kid,  enriched  with  silk  or  metallic  cords  to  outline  their 
design.  Velvet  and  velveteen  are  m>ich  favored  for  out 
door,  tailor-made  gowns  and  coats  and  look  extremely  well 
ill    the    fashionable    brown    shades.     These    are    usually    cut 
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LISTER  &  CO.,  Limited 

Manningham  Mills,  BRADFORD. 
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Qill/    \lAlliaf  C      IMPROVED  Finish.     Black  and  Colors. 
OilK     VCIVCLO      For  Millinery  and  Dress  Purposes. 

Panne  and  Mirror  Velvets, 
Coronation  Velvets, 

Silk  Dress  Plush. 

As  the  demand  for  Silk  Velvets  is 
expected  to  be  large, 

EARLY  ORDERS  ARE  URGENT. 

Dry  Qood^  ^ercbant^ 
and  ^illiner^  Interested. 

No  really  good  salesman  will  offer  a  customer  goods  that  have  become 
soiled  or  shelf  worn  or  that  are  out  of  date. 

To  avoid  this,  without  losing  this  kind  of  stock,  send  the  goods  to  us  to  be 
cleaned  and  dyed  in  up-to-date  colors  and  patterns.  All  kinds  of  dry  goods — ribbons, 
braids,  hosiery,  feathers  and  plumes — are  handled  successfully  by  us. 

— We  have  been  doing  this  work  satisfactorily  for  26  years — 

— Send  for  price  lists. 

R.  Parker  &  Co. 

Dyers  and  Finishers, 

Head  Office  and  Works :  787-791  Yonge  Street,  TORONTO,  ONT. 

MONTREAL     BRANCH  :     1958    Notre    Dame    Street. 
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upon  simple  hut  eleyant  lines  with  pleated  skirts  and  short 
coatees  or  boleros  worn  o\er  very  handsome  shirts  of  white 
silk  or  satin  enrieheil  with  ecru  guipure.  In  these  styles  it 
would  appear  that  the  basques  or  skirts,  added  to  the 
shtjrt-coat  were  part  of  that  garment  when  in  reality  they 
are  attached  to  the  skirt  itself,  the  division  being'  hidden 
under  a  shaped  waist  band  of  enibroidei-ed  velvet  cloth  or 
jiassenienterie.  To  many  of  the  newest  cloth  costiuiies  there 
are  pelerine  -  shai)ed  capes  with  long  stole  -  shajied  fronts 
added.     These  are  either  triinnied  with  narrow  fur  bands  or 


work  of  chenille  and  a  tuft  of  jjlack  ostrich  tips  on  the  left 
were  held  by  a  big  button  of  jet  and  chenille  with  two 
long  jet  and  chenille  tassels  pendant  from  it.  Tassels  and 
drop  ornaments  find  a  position  on  nearly  every  stylish 
toilette.  They  are  used  even  on  pleated  costume  skirts, 
where  they  droj)  from  bands  of  cloth,  silk  or  velvet  laid 
over,  the  part  that  is  stitched  down  to  the  knee  line,  to 
fall  into  box  pleats  at  the  lower  part. 

liuches    of   talfetas    are    favored    trimmings    for   costumes 


and    niillinery 


A  Luxurious  Motor  Coat. 

Made  by  Lovegrove,  a  London  specialist  in  motor  garments.     It  is  in  white  bear  with  rever  collar, 

cuffs  and  front  facings  of  white  Australian  foxskins  and  heads.      The  animals'  heads  have 

crystal  or  strass  eyes,  and  the  whole  garment  is  lined  with  brick-white  satin. 


As  an  example,  full  sleeves  are  banded 
around  the  arm  above  the  elbow  with  a 
full  ruche  of  fringed  cut  taffetas.  A  Paris 
hat  from  "  Lewis,"  in  the  favorite  bolero 
shape,  is  made  of  nothing  but  shot  blue 
taffetas  ruching  with  a  pom-pom  orna- 
ment on  the  left  side  ;  also  formed  of 
ruched  silk  and  ha\  ing  gilt  and  blue 
chenille  ornaments   dangling  from  them. 

HIGH=CLASS  VELVETS. 

Canadian  dry  goods  merchants  will  find 
the  lines  of  Sidney  Blumenthal  &  Co., 
New  York,  both  interesting  and  profit- 
able. They  include  high-class  novelty  de- 
signs is  velvets  for  costumes  and  millin- 
ery, and  plushes  for  millinery  and  dress,-, 
making.  Their  velvet  ribbons  are  coi>: 
sidered  by  a  large  portion  of  the  United 
States  trade  to  be  superior  to  foreign 
gqiods  of  similar  value.  Wherever  the 
latest  styles  and  designs  are  required  this 
house  will  be  found  one  of  the  most  ad- 
vantageous to  deal  with.  Besides  the 
acknowledged  fine  quality  of  their  goc  ds, 
their  proximity  to  the  Canadian  market 
and  consequent  ability  to  make  quick  de- 
liveries should  make  them  a  favorite  with 
the  Canadian  trade.  In  the  plain  black 
and  colored  velvets  they  are  prevented  by 
the  duties  from  competing  with  European 
manufacturers,  but  in  fantasie  velvets, 
cotton  back  velvet  ribbons,  etc.,  they  can 
undoubtedly  supjily  samples  for  the  Can- 
adian territory  that  will  result  in  mutual 
aci\antage. 

SPECIALTIES  IN    FLEECE   GOODS. 

The  W.  E.  Brock  Co.,  Limited,  To- 
ronto, are  offering  some  special  lines  of 
fleece  goods,  one  being  children's  waists, 
with  buttons  attached,  wherewith  to  sup- 
port the  hose,  called  "  Comfie  "  ;  another 
being  children's  combinations  in  all  sizes 
and  vests  and  drawers  separate.  A  special 
feature  in  the  drawers  is  that  the  leg 
from  the  knee  down  is  made  of  elastic- 
ribbed  cloth,  which  clfnps  to  the  fimb 
and  allows  the  stocking  to  be  put  on 
without  showing  objectionable  wrinkles. 
All  will  retail   at  popular  prices. 


applications  of  lace  or  embroideries,  and  handsome  droi^ 
ornaments  on  the  frf)iits.  These  additions  to  the  costume 
are  made  always  in  the  same  material  and  are  trimmed  to 
correspond  with  the  trimming  on  the  gown,  which  by  this 
means  is  made  to  do  duty  for  street  wear  and  house  wear 
as  well.  A  black  supple  cloth  costume  in  this  style  was 
ornamented  with  black  jet  and  a  lattice  work  trimming  of 
black  chenille. 

The    bolero    hat    of    black    chenille    had    a    flat    crown    of 
wiiitc   kid   also   embroiflcrcd    witli   jet    under   a   similar   lattice 


GOODS  FOR  THE  BARGAIN  COUNTER. 

November  is  stock-taking  month  at  the  vfarehouses  of  W. 
R.  Brock  &  Co.,  Toronto,  and  all  odd  lots  and  broken  ranges 
must  be  cleared  out  before  the  month  ends.  This  is  good  news 
to  bargain-hunters.  In  addition  to  this  welcome  news  they 
have  their  travellers'  sold  out  samples  all  ready  for  sale. 
They  make  grand  ammunition  with  which  to  load  bargain 
counters  or  baskets.  The  best  selling  lines  alwa3's  get  sold 
out  first,  consequently  you  can  receive  the  most  attractive 
lines  at  a  big  trade  discount  reduction. 


THE  DRY  GOODS  REVIEW 


19 


./T 


^oo^house 
Dye  Works 


^ 


Leeds 

England. 


i 


« 


fc 


Important  toTailors&Clothiers 

Black  Italians,  Alpaca,  Mohair  and  Lustre  Linings  in 


11  PERMANENT  FINISH! 


THE    MERITS    OF   THIS    FINISH    ARE-  " 
1.    Proof  against   Damp   Cloth   and   Hot-pressing   Iron. 
2      Finish   and   Handle   unequalled   by   any   other   Process. 
3.    Goods   kept   in   stock   gain   in   appearance. 

GOODS  ARE   STAMPED   ON   THE    BACK  AT   REGULAR   DISTANCES. 

S.KIRK&  SONS' PERMANENT  FINISH 


^.. 


Facsimile  of  St 


STRENGTH   UNEQUALLED 


SUPPLIED    BY   ALL   THE   LEADING    HOUSES   IN 

Bradford,London,Manchester.Glasgow. 
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WIAE'AVAKel 


APVElbTI  S 1  HfiRgTA't'ERs 


**  This  department  IS  conducted  ana  prepared  by  Miss  Nora  Laugher,  advertising  specialist,  Toronto,  and  one  enjoying  a  high  reputation  as  au 
expert  and  authority  on  all  advertising  matters.  She  will  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and 
advice  which  an  expert  is  so  well  qualified  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  her.  It  is  intended  that  the  depart- 
ment shall  be  helpful,  practical  and  well  up-to-date.  Correspondents  should  address  their  letters  to  "Good  Advertising  Department,"  The 
Dry  Gonns  Revikw,  Toronto. 


ADVERTISING  to  bring  business  is  very  like  fat- 
tening- pigs  for  {he  market — you  must  keep  riglit 
on  with  it.  No  man  succeeds  in  fattening  a  pig 
by  feeding  it  well  one  day  and  famishing  it  the 
next,  neither  can  the  merchant  put  mon-y  in  his 
purse  by  advertising  a  portion  of  the  year  and  neglecting 
it  the  remainder.  An  ad.  must  be  continued — driven  right 
home,  as  it  were.  To  advertise  correctly  is  to  advertise 
continuously.  Mereliants  who  have  gained  wisdom  by 
experience  thoroughly  realize  that  very  few  people  reply  to 
an  ad.  the  first  time  that  it  is  brought  before  their  notice. 
Of  course,  this  does  not  apply  to  women  and  bargains. 
The  very  first  bargain  ad.,  if  well  written  and  catchily  set, 
usually  strikes  home  where  it  is  intended  to.  I  am  speak- 
ing of  some  staple  article  which  must  be  advertised  stead- 
ily, but  with  proper  \ariation  and  judgment,  of  course,  in 
literary  composition  and  typesetting. 

Extract  from  a  two-page  ad.  of  "The  Fair,"  Cliieiigo.     A  good 
heading  for  a  special  sale  ; 


Another  Week  of 

Most   tlousual    Bargain-Giving. 

Another  week  of  crowd-gathering  prices  — a 
most  opportune  time  to  buy  fashionable  apparel 
—  Fall  and  Winter  merchandise  of  every  descrip- 
tion. The  unprecedented  success  of  our  Anniver- 
sary Sale  this  year  has  urged  us  to  continue  the 
remarkable  selling  one  week  longer.  Never  before 
was  the  response  to  our  advertisements  so  great 
as  at  this  sale.  Those  who  patronized  us  pro- 
fited by  the  bargains,  and  this  is  the  best  kind  of 
an  advertisement.  To  still  further  strengthen  our 
position  with  the  majority  who  believe  in  getting 
the  most  for  a  dollar,  we  will,  during  this  week, 
sell  all  classes  of  merchandise  at  prices  that  eco- 
nomical buyers  would  not  want  to  overlook. 
There  are  many  items  quoted  in  this  ad.  which 
you  are  doubtless  familiar  with  and  must  recog- 
nize as  being  very  cheap,  but  what  we  are  very 
anxious  to  impress  upon  you  is  that  items,  such 
as  clothing,  women's  coats,  suits,  furs,  millinery, 
etc.,  of  which  type  cannot  represent  the  value, 
are  the  best  bargains  printed  below. 


AVhcn  an  ad.  appears  but  once  a  week  in  a  daily  paiior 
people  forL^et  that  they  ever  saw  it.  Speaking  of  womi'ii 
and  bargains  :  Men  may  laugh,  but  wonn'ii 
Women  the  ^^'H  shop,  and  quite  right  they  are.  Shop- 
Ad.-Readers  ing  is  a  part  of  woman's  work.  It  is  gener- 
ally compulsory  upon  her,  for  Adolfihus 
George  scorns  the  idea  of  entering  the  store  to  ask  for 
canned  peas  at  three  for  a  quarter,  or  socks  for  little 
Jimmy  at  six  [lairs  for  oOc,     He  would  much  prefer  lording 


it  arouTid  and  paying  12ic.  per  can  for  peas  and  25c.  per 
pair  for  his  son  and  heir's  hose  upon  any  ordinary  occas- 
ion. He  has  a  soul  above  bargain  day.  Wo-man,  on  the 
otlier  hand,  does  not  have  to  be  coaxed  or  coerced  into 
shopping,   she  knows  it  is  her  bounden  duty,  just  as    sweep. 

The  following  attractive  and  catchy  ad.  appeared  in  a  recent 
issue  of  a  New  York  journal.  It  was  neatly  embellished  with  a  cut 
of  the  firm's  name  at  the  top  and  a  mechanic's  square  held  in 
position  by  two  hands  at  the  side  on  which  was  prominently 
displayed  the  words  "  Promises  and  performances." 


On  the  Square. 


Our  performances  square  with  our  promises — 
in  short,  our  word  is  our  bond.  What  we  offer, 
that  we  give,  the  statements  made  here  will  be 
verified  at  the  store.  Everything  listed  is  just 
like  cut  and  just  as  described — no  deceptions  per- 
mitted under  any  considerations. 

You  get  goods  of  good  quality  when  you 
buy  here — we've  a  reputation  for  that  "  better 
kind  "  of  home  furnishings.  Other  stores  cheapen 
the  quality  of  their  goods  to  get  prices  down — 
we  force  'em  down  on  superior  qualities  through 
great  purchasing  power.  There  isn't  a  concern 
that  can  compete  with  us — we  care  not  whom  you 
name. 


ing    the    parlor,   cookino    tlic    (liniicr    and    dressinu-    the   child 
reii.       Necessity  compels  her,  as   the  liousewife,   t(>  economi/c. 


«     »     « 


Tlie  one  thing  every  merchant  must  keep  in  view  who 
wishes  to  reap  the  best  results  from  the  money  expended 
in  advertising  is   to   so   conduct   his  business    and    make     his 

Seasonable  and  sensible  from  a  New  York  house. 


Blankets  and  Spreads. 

Important  news  for  all  whose  suppl}'  of  bed- 
ding is  inadequate  for  Jack  Frost,  whose  arrival, 
in. the  very  nature  of  the  season,  will  be  sudden — 
to-day,  to-morrow  or  next  da3'.  Bear  us  in  mind 
when  blankets  are  to  be  bought.  Our  stock  never 
dwindles  to  the  apologetic  state.  In  the  heart  of 
hardest  Winter,  or  during  Summsr's  hottest, 
you'll  find  assortments  exactly  as  they  should  be 
Not  a  tenth  of  the  good  things  ever  gets  into  the 
types.  But  what  you  want  is  here — alwavs  here 
— and  the  price  oftener  than  not  is  less  than  ^-ou 
expected  to  pay. 


announcements  that  the  public  will  recooni/e  the  business 
integrity  of  the  house  and  the  entire  reliability  of  any 
announcement  he  may  make.  This  must  be  a  fundamental 
[irinciple  of  permanent  success. 
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The  next  thing  is  to  have  his  announcements  so  prepared 
that    not    only      will    their    literary    construction    be    above 
criticism,  but  with  such  a  knowledge  of  prim- 
Buslness.  ^^.y    ideas    and    the    typesetter's    art    that    he 

Bringing  Ad  ^j^j^   ^^   proi)erly   emphasize  the   lead- 

yertlsements  .  ,      , 

ing  thoughts  of  lines  ot  goods  by  an  appro- 
priate display  of  type.  It  is  only  thus  that  the  public  in 
these  days  of  universal  advertising  and  rapid  living  can  be 
induced  to  read  and  act  upon  his  announcement,  which  to 
the  man  who  is  paying  for  it  is  of  more  importance  than 
all  the  other  combined  ads.  in  any  medium. 


Don't  rail  against  your  competitor  in  your  ads.  If  you 
do,  people  will  form  the  conclusion  that  he  is  hurting  your 
business,  and  this  would  hardly  be  possible 
unless  he  handles  a  better  grade  of  goods,  or 
by  larger  purchases  can  olfer  his  goods  at 
lower  prices. 


Live  and  Let 
Live 


Kemomber  tliat  the  more  you  advertise  an  honest  article 
the  more  it  will  advertise  you.  Honesty  is  the  best  policy 
both  in  the  matter  of  reliable  goods  and  the  way  you 
advertise  them. 


Convincing,  from  Chicago. 


Like  thn  farmer,  the  advertiser  sometimes  finds  that  the 
harvest  follows  the  planting  very  quickly,  while,  at  other 
times,  the  result  is  slower.  So  mut-h  depend.s  upon  the 
character  of  the  seed,  the  knowledge  of  the  sower  of  the 
required  conditions,  and  the  fiekl  or  the  soil  in  which  it 
should   be  sown. 


Fastidiously  Trimmed  riillinery. 

ti^  Pretty  and  fashionable,  but  withal  practical, 
serviceable,  the  embodiment  of  good  style,  good 
quality  and  good  value,  yes,  better  than  any  other 
store  ofiers. 


Characteristic  Wanamaker  talk,  which  some  of  the  readers  of 
Dky  Goods  Review  may  be  able  to  apply  to  their  own  use. 


'Wanamaker's,  Because—" 


Why  should  you  choose  Wanamakei's ?  If  ar- 
ticle.s  are  to  be  bought,  why  not  go  anywhere  ?  There 
are  hundreds  ot  other  stores;  and  there  are  other  good 
stores,  of  course. 

But  Wanamaker's  is  different. 

You  know  this,   if    yovi   know  Wanamaker's 
at  all.      Why  is  it? 

May  we  suggest  some  possible  reasons  ? 

For  forty  years  the  Wanamaker  aim  has 
been  to  give  security  and  satisfaction  to  every 
customer. 

For  twenty-five  years  Wanamaker's  lias 
been  the  new  kind  of  a  store,  with  the  one 
resolution,  made  new  every  morning,  that  this 
store  shall  be  better  than  any  other  -  better  than 
even  the  'Wanamaker's  of  yesterday. 

We  might  be  liroud,  no  doubt,  of  the  past 
and  its  achievements;  but  this  would  not  be 
Wanamaker's  if  we  did  not  think  more  of 
to-morrow  than  of  yesterday.     This  constant 
looking  forward  to  how  we  can  make  the  store 
better  in  future,  makes  Wanamaker's  the  most 
nearly  perfetjt  store  to-day. 

And  Store  Perfection  as  we  seek  for  it,  is  to 
make  Wanamaker's  give  best,  iiromptest  and 
most  economical  service  to  our  Ful)lic. 

To  this  end  we  retain  the  best  brains,  the 
greatest  skill,  the  widest  e.xperience,  for  the 
buying  of  each  different  line  of  merchandise 
we  sell.      Liberal  purchases  in  every 
foreign  and  American  market  give  such  selection 
as  is  found  nowhere  else ;   and  the  vast  buying 
for  our  two  stores,  in  New  York  and  Philadelphia, 
secures  prices  that  are  unmatchably  low. 

The  Store  Service  is  organized  to  make 
buying  at  Wanamaker's  the  most  satisfying  and 
safe  —  prompt,  pleasant,  convenient,  comfortahle. 
Best  (Joods,  Lowest  Prices,  most  Satisfying 
Service. 

Why,  when  ciuality  is  unquestionably  best, 
variety  indisputably   broadest,  prices  undeniably 
lowest  at  Wanamaker's  —  why  should  not 
Wanamaker's  become  the  store  of  universal   favor 
by  all  well-informed  New  Yorkers,  and  the 
people  round  about  ? 

Perhaps  you  know  very  many  people  who 
go  to  "Wanamaker's,  because—" 


Any  dealer  who  has  good,  reliable  articles  to  dispose  of 
and  takes  space  judiciously  in  good  mediums  to  bring  those 
articles  before  the  public  with   well-written  ads.   cannot  fail 

to  stir  up  a  demand. 

*    *    # 

An  ad.  should  be  crisp  and  convincing  ;  it  should  hi' 
well     constructed    so    that    it    will    catch    the    eye    at    once. 

iMany  a  merchant  has  good  and  bright  itleas 
A  Plea  tor  icgarding  his   own  advertising,    but   lacks  the 

Writer  ability    to     express      them      pro|)erly.      Then, 

again,  others  have  the  ability  to  write  their 
own  advertisements,  if  they  had  time  to  concentrate  their 
thoughts  upon  them.  These  men  should  remember  that 
there  are  now  many  ad. -writers  both  ready  and  willing  for 
a  reasonable  remuneration  to  put  into  correct  and  business- 
bringing  form  the  ideas  of  the  advertiser  and  see  that  the 
printer  makes  the  mechanical  work  in  displaying  them 
prominently    conform  to  the  purpose  of  the  advertisement. 


John  Wanamaker,  that  king  of  advertisers,    has    always 

pursued    that   policy.      He   is    a   living   illustration   of   what 

fair  methods     and       honest        dealing         can 


Honesty  the 


do.      Many  merchants  would  think  it  a  little 


Best  Policy  overdone  in  an  instance  that  came  before  my 
notice  recently.  A  Toronto  gentleman,  with 
whom  I  am  well  acquainted  and  whose  veracity  cannot  be 
doubted,  while  visiting  New  York  called  at  a  large  store, 
intending  to  purchase  a  tea-gown  to   take  home  as  a  pres- 

Plain  and  business-like  from  Owen  Sound. 


New  Kid  Gloves. 

You  take  no  risk  is  buying  your  kid  gloves 
here,  for  'we  protect  you  against  false  values.  The 
makes  we  handle  are  all  reliable,  and  can  be 
depended  upon  both  for  style,  fit  and  wear.  We 
have  been  fortunate  in  getting  our  gloves  from  the 
most  careful  makers — a  trial  will  convince  you. 


ent  to  his  wife.  The  saleswoman  displayed  some  very 
handsome  gowns,  but  the  one  he  set  his  heart  upon  pur- 
chasing was  quite  unlike  any  of  the  rest^— a  very  artistic 
garment  priced  at  §27.  He  selected  this  one  and  tendered 
the  amount  for  payment.  As  he  intended  taking  the  next 
train  home  to  'J'oronto,  he,  of  course,  desired  to  carry  the 
parcel  with  him.  Ho  was  rather  chagrined,  after  waiting- 
sonic  few  minutes  to  see  the  saleswoman  return  to  him, 
not    with    a    neat    parcel,    but    with    the    chosen    sown    still 

A  pointer  from  Peterborough. 


We'd  rather  miss  sales  than  miss  fits. 

Let  US  Measure  you  To-night. 

Take  time  by  the  forelock.  You  will  do  well 
to  see  about  your  new  suit  and  overcoat  early. 
You  cannot  postpone  much  longer.  Our  cloth 
department  offers  the  greatest  display  of  piece 
goods  to  choose  from,  moderately  priced. 


hanging  over  her  arm.  He  was  still  more  surprised  when 
she  explained  that  he  could  not  purchase  that  particular 
tea-gown,  as  it  had  a  tiny  flaw  at  the  extreme  edge  of  the 
hem.  The  ^27  was  handed  back  to  him  and  at  first  he 
began  to  think  himself  the  victim  of  a  small  swindle.  Wana- 
maker did  not  wish  to  sell  the  gown  at  the  price.  He 
demanded  to  see  the  supposed  blemish.  It  seemed  so  trifl- 
ing   when    brought    to    his    notice    that    he    still    wished    to 
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possess  the  g'own  at  the  tiouie  named,  but  the  saleswoman 
declai-ed  she  would  not  be  allowed  to  sell  it  at  any  price. 
He  persuaded  her  to  co  back  to  the  manager  of  that 
department,  and  was  exceedingly  surprised  to  find  that,  as 
he  desired  it,  thev  would  make  the  price  §17.  Of  course,  he 
took  the  gfown,  and  as  it  was  too  long-  and  had  to  he 
shortened,   the  tiny  Jiolc  in  the  hem  did  not  .signify. 

Some  New  York  straightforward  talk. 


Black  and  Colored  Silks. 

We've  just  eonsuratnated  an  exceptional  pur- 
chase of  black  and  colored  silks.  True  to  our 
advertising  policy,  we  give  out  exact  information 
about  them.  The  precise  facts.  All  the  black 
silks  are  worthy.  That  applies  to  qualities  as 
well  as  styles.  Not  an  undesirable  piece  in  the 
collection.  But  the  statement  does  not  hold  good 
concerning  the  colored.  Among  the  latter  are 
several  patterns  that  are  a  bit  passe.  But  they 
are  all  right  in  respect  to  quality,  and  the  effects 
will  please  many  whose  tastes  are  not  controlled 
by  the  novelties  of  the  period. 


Honesty  In  a 

Toronto 

Store 

Toronto,     a 


Honesty  in  business  is  not,  however,  confined  to  the 
United  States,  nor  to  the  great  Wanamaker.  It  is  the 
basic  principle  of  hundreds  of  large  and  small 
stores  in  our  own  fair  Dominion,  and  thex' 
find  it  a  paying  principle,  too.  Not  long  ago 
in  one  of  the  largest  departmental  stores  in 
young  man  one  bargain  day  (no  doubt 
instructed  by  his  better  -  half),  purchased  a  pretty  and 
jaunty  little  coat  for  his  wife.  When  it  arrived  home  it 
proved  to  be  a  little  too  large  and  was  returned  to  the 
big  store  for  alteration.  Unfortunately,  by  mistake,  it 
was  sent  away  to  another  lady,  some  miles  out  of  town, 
and  for  the  time  seemed  irretrievably  lost.  The  young  man 
was  naturally  much  annoyed  at  its  non-arrival.  Upon 
interviewing  the  manager  of  the  mantle  department,  he  was 
shown  several  other  coats  with  the  request  that  he  would 
select  one.  He  did  so,  selecting  a  stylish  coat  priced  $[  1 . 
and  was  agreeably  surprised  to  find  that  he  was  not  char- 
ged one  cent  extra.     He  had  purchased  a  coat  for  §3  in  the 


of   regular   customers   when    prices    and   selling   methods   are 
what  they  should  be. 

Many  merchants  have  the  erroneous  idea  that  the  easiest 
time  of  the  year  to  advertise  is  Chi-istmas  time.  They 
think  that  people  are  in  the  buying  humor  and  that  any- 
thing in  the  way  of  an  advertisement  is  good  enough  to 
catch  the  public.  Those  people  never  made  a  greater  mis- 
take. Don't  do  slipshod  advertising  at  Christmas.  Don't 
do  it  at  any  time  of  the  year. 

*    *    * 

The  up-to-date  man  of  business  will  display  a  better 
stock  at  Christmas  than  usual  :  he  will  offer  more  attractix  e 
lines  at   prices   that   will   bring   these  goods   before   purchas- 

From  Chatham— tells  its  own  story. 


Our  Winter  Underwear. 

Many  a  man  blames  wind  and  weather  for 
the  discomforts,  expense  and  illness  he  brings 
upon  himself  by  not  wearing  the  right  kind  of  un- 
derwear. The  body  will  accommodate  itself  to  the 
good,  old  Canadian  Winter  if  the  clothing  doesn't 
prevent  it  and  underwear  is  the  fiist  considera- 
tion. 


ers  in  as  catchy  a  mannei-  as  possible.      He  will  draw  trade 
his  way  with  a  magnet  of  good  values. 


Do  your  best  to  help  people  in  their  purchasing.       Have 

your  goods  displayed  in  the  most  attractive  and  suggestive 

manner.     Display     your     gift-goods    for    man. 

^..^ ^^  ^  woman    and   child   separately — a   great   aid   to 

Gltt  Goods  I 

Separately         buyers.      If    your    advertising    space    is    large 

enough  talk   various   lines   and   keep  each  line 

apart  with  a  separate  heading.     Tell  why  each  is  especially 

desirable    if   you    have   room.      Take    each    line    and    present 

its    good    qualities     as      forcibly    as    possible.      Talk    it    up 

plainly    and    well.      Keep    the    newest    novelties    well    to    the 

front  ;    people   are   all   the   time   looking   for   something  new 

and   novelties   are  especially  sought   for   at   this   season. 


From  London  and  all  right. 


From  St.  Catharines,  a  good  preface  for  some  persuading  prices. 


How  to  Make  Both  Ends  Meet. 

If  this  Winter  you  have  to  pay  more  for  the 
things  you  eat  and  burn,  here  you  can  make  up 
the  difference  on  the  things  you  wear.  We're  not 
out  for  big  prices.  We  want  a  big  business  and 
are  content  with  small  profits.  "These  offerings 
should  fetch  you. 


first  instance  and  the  slight  delay  had  not  really  inconveni- 
enced his  wife  ;  yet,  here  was  one  offered  him,  better  and 
smarter  in  every  respect  and  out  of  new  stock  which  had 
just  arrived  from  New  York.  In  due  course  the  first  coat 
was  returned,  and  he  was  at  once  advised  by  mail  that  he 
could   have  it  also   at  the  price  originally  paid. 

*    *    * 

The    Thanksgiving    turkey    is    hardly    digested    when    th(> 
progressive  merchant    begins    to   consider   the   all-important 
question  of  Christmas  advertising.     He  natur- 
Chrlstmas  ^^'^  desires  to  do  even  more  business  than  he 

Advertising  "^^'"^  ^^^  previous  year.  He  realizes  that  his 
large  volume  of  trade  must  increase  if  he 
gives  both  goods  and  ads.  the  careful  study  they  merit. 
Good  advertising  and  good  display  not  only  bring  a  great- 
ly increased  business,  but  give  a  chance  to  swell  the  num':er 


For  the  Saturday  Shopper. 

Saturday  is  the  daj'  of  all  days  in  the  week 
when  we  pay  more  than  special  attention  to  our 
customers'  wants.  This  business,  with  its  tre- 
mendous growth,  has  never  lost  sight  of  the  all- 
importance  of  the  Saturday  shopper.  Good 
service  awaits  you  on  every  hand,  and  new  goods 
direct  from  the  makers  are  here  for  your  con- 
sideration. Many  of  these  offerings  have  been 
specially  priced  for  to-morrow's  selling.  Come 
to-morrow.     Come  every  dav. 


The   progressive   merchant    will   see    the    wisdom    of   gooil 

booklet,    folder,    or    circular    advertising    as    an    aid    to     his 

newspaper  advertising.      I  believe  that  at  no 

_,.     ,  time  of  the  year  is   a  well-gotten  up  booklet 

circular  "^ 

Advertialng  °^'  concise,  well-written  circular  more  valuable 
than  just  before  or  at  the  commencement  oi 
the  Christmas  trade  season.  A  highly  important  part  of 
advertising  nowadays  is  the  booklet,  folder  or  circular.  But 
it  must  tell  just  the  right  story — it  must  contain  a  ma-' 
mum  of  description  in  a  minimum  of  space.  Attractive 
type  and  good  illustrations  must  be  used  in  the  booklet 
to     secure    first,     attention,    then    careful    i  erusal,  otherw''=e 
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I  Hitchcock,  Williams  &  Co.  | 


SIR  G.   WILLIAMS 
F.  G.  WILLIAMS 
H.  WILLIAMS 
A.  T.  WILLIAMS 


WAREHOUSES 


.  1 


c 
V 


69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 
43,  44,  45,  46,  49.  50  Paternoster  Row. 
I,  2,  5,  6,  7,  8,  London  House  Yard. 

Muntlf actor ies f   Warwick  Lane  and  Paternoster  Buildings. 

ESTABLISHED  NEARLY   70  YEARS. 

0/\r/\|^^4'j/%|^    Yp^r       Canadian  Buyers  should  not  fail,  when 

UUI  UliaLIUII  I  Cai  .  i„  Loudon,  to  call  in  St.  Paul's  Chui-ch- 
yard.  We  are  essentially  a  Fancy  House  and  Our  aim  is  always  to  show  the 
latest  novelty  in  all  departments. 

Our  Sjiecialties  are  .  .  . 

Millinery  and  Millinery  Materials^ 
Fancy  Lace  Goods^  Blouses,  Chiffons^ 
Fancy  Costumes,  Mantles,  British  and 
Foreign  Dress  Materials,  Prints,  Silks 
and  Velvets,  Ribbons,  Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application. 

Our  Mr.  Clittb,  who  visits  Canada  twice  a  year,  is  now  in  Montreal.  He 
will  be  glad  to  hear  from  any  friends  at  his  usual  central  address,  The  Windsor 
Hotel,  Montreal. 


•_'4 
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the    booklet    will    bo    "  Hat.    stale,    and    unprofitable,'"    am 
soon  find  its  proper   le\el   in   tlie  waste -paper  basket. 


Skill  in  luakin;;  and  advertisins 
giiods. 


It  Reauires  Skill 

Any  shoe  manufacturer  can 
make  a  shoe  to  sell  for  J3.50.  But 
there's  just  about  one  that  makes 
a  $3.50  shoe. 

That  one  shoe  is  the 

Fiteasy. 


To  make  a  shoe  like  the  FIT- 
1:;aSY  requires  too  much  Gklil  for 
most  manufacturers.  It  costs  too 
much  for  the  rest.  We're  satis- 
fied w  Uli  small  profit  so  long  as 
we  can  sell  them  as  fast  as  the 
factory   produces   them. 

The  FITEAST  will  bear  ripping 
apart,  but  you'll  have  a  nice 
time  ripping:  it.  It  would  reveal 
the  wire-like  stitching — the  soft, 
wearful  leather— the  excellent 
quality  of  lining— the  skillful 
■workmanship — the  superior  finish 
—the  tough,  flexible  sole  leather. 


In  All  Styles, 
Oxfords  Included, 
Fop  Men  and  Women, 

$3.50. 


Bacon's 


7A.76    South    First  St. 


With  regard  to  Christmas 
newspaper  advertising,  it  is 
a  good  iilea  to  make  a  list 
of  the  \  arious  gift-goods — 
make  a  separate  list,  one  for 
mail,  one  for  woman,  one  for 
child.  State  prices  on  list  if 
possible. 

Many  merchants  find  it 
feasible  to  ofl'er  to  lay  aside 
any  article  upon  payment  of 
a  small  de])osit  ami  dclixer 
at  the  customer's  con^  en- 
ieiice.  IJemember  that  at  no 
time  of  the  year  is  satisfac- 
tory ser\  ice  and  prompt  de- 
lixery  so  much  appreciated  as 
(luring  the  holiday  time.  It 
is  well  to  promise  this  in 
your  ads.  and  it  is  better 
stii,    to   kee|)   Noiir  \  romise. 


Doublless  many  merchants 
who  write  their  own  advertis- 
meiits  will  be  glad  of  these 
headlines  and  catch  jihrases. 
I'hey  are  all  original  ;  some 
who  write  their  own  ad\  er 
tisements  will  be  glail  of 
these  headlines  and  catch 
'^■■■■■■laHi^^B^H^^'       phrases.      They     are     not    all 

original;  some  are  culled  from 
here  and  there  and  everywhere,  but  they  may  fuliil  their 
mission  in  saving  \  aluablo  time  at  the  busiest  season  of 
all. 

"  These  Christmas  goods  make  you  feel  like  givinj;." 
■'  The  way  Christmas  may  be  made  merry," 
"  Huving  will  be  lively — get  here  e.irly," 
"  Economy  shop  for  the  gift  buyer." 
"  The  early  purchaser  gets  the  choice," 
"  Ready  for  Christmas," 
"  A  bit  of  holiday  splendor." 
"  Ready  for  the  rush." 
"  We'll  clean  tliem  out  at  cost," 
"  Full  of  warmth  for  a  cold  day." 
"  You'll  enjoy  giving  at  these  prices," 
"  A  sale  to-day  and  a  friend  to-morrow," 
'  Shoes  for  Christmas" 
"The  (^"hristmas  buyer   finds    no    tioublc   in    si'lecling 

here," 
"  Ho!  for  Christmas,  " 
"  Lots  of  Christmas  here,  " 
'  A  sensible  Christmas  suggestion," 
"  Nothing  like  gloves  for  gifts," 
"  Fur  for  her." 

"  Few  Christmas  presents  give  pleasure  like  books," 
"  A  (Jhrislmas-box  for  '  Hubby,' 


"  Christmas  comes  but  once  a  year,  but  when  it  comes 

it  brings  good  cheer. 
"  Coal  is  dear,  but  hearts  will  warm  at  gifts  like  these," 
"  People  are  judged  by  their  giving,  ' 
"  L'mbrellas  make  good  gifts — good    things  to  lay  up  for 

a  rainy  day. " 
"  Practical  and  useful  articles  for  the  holiday  season,  " 
■  Doesn't  the  boy  want  a  toy  ? 
"  Cots  for  the  tots    " 
"  Horse  overcoats  talk  horse-sense," 
"  Only  two  weeks  till  Christmas," 
"  A  gift  for  your  wife  or  sweetheart.  " 
"  This  store  can    respond    most    marveloiisly   to    your 

Christmas  requirements." 
"  What  would  (irandma  like  ?  .\  pair  of  warm  slippers?" 
"  ( 'ommon-sense  commands  l)uy  warm  underwear." 
"  I'larly  buying  is  easy  buying." 
■  "  This  is  Santa  Claus'  head  office," 
"  Bring  your  boys  to  see  our  toys." 
"  Tell  your  girls  we've  dolls  with  curls." 
"  This  is  a  children's  toy  paradise." 

"  For  the  men  we  would  suggest ,  " 

"  Father  or  mother  would  be  pleased  with .  " 

"  When  you  combine  beauty  and  usefulness  in  a  gifi  iis 

mission  is  most  complete." 
"  Tiny  tots  can  come  Christmas-buying  here  with  all  the 

confidence  of  grown-ups." 
"  Beautiful  warm  slippers  for  Christmas  stockings." 
"  Hurrah  !  for  the  holiday-.  " 

"  Don't  delay  your  Christmas  shopping  in  our  line." 
"  The  beautiful  as  well  as  the  serviceable  is  to  be  found 

here." 
"  Our  Christmas  celebration." 
"  Christmas  values  for  every  seeker." 
"  Christmas  wishes  gratified  here." 
"  ,\  lesson  in  wise  Christmas  buying." 
"  (joing.  going,  our  holiday  lefi-overs." 
"  Low  prices  are  better  arguments  to  economy's  Christ- 
mas purse  than  many  pages  of  talk." 
"  Prices  that  will  coax  the  cash  from  the  closest  Christ- 
mas buyer." 
"  Gift  hints  that  help." 
"  Lay  it  aside  till  Christmas." 
"  Why  not  buy  useful  Christmas  presents  ?  " 
"  Come  to  this  Christmas  sale — bring   your  friends,   it 

will  pay  you  better  than  a  good  api)le  crop." 
"  'I'here'sa  Christmas  price-surprise  in  values  like  the.se." 
"  (liveable  usefuls." 
'  Sensible  presents  for  sensible  people." 
"  .Appreciable  because  they're  useful." 
'    ffints  of  worthiness  and  price-attractiveness." 
"  Gifts  that  will  carry  joy  and  (ontentnient  to  the  hearts 

of  their  happy  recipients." 
"  Huvers  of  Christmas  gifts  will  find  here  a  class-room 

for  the  study  of  their  best  interest." 
"   .More  positive  bargains  are  beyond  realization." 
"  To  give  gracefully,  select  thoroughly." 
"  Our  special  Christmas  offer." 

"  Commercial  thrift  makes  Christmas  ilegance  clieap." 
"  Beauty  and  cheer — this  store  is  full  of  it." 
"  ju-it  four  shopping  days  before  Christmas." 
"  Holiday  preparations  are  afoot.  " 
"This  store  is  asparkle   with   hints  for  Christm;is  giv- 

ables." 
"  Holiday  handkerchiefs." 

"  Don't  worry,  come  or  write  us  for  Christmas  presents." 
"Does  he  smoke?      Then    buy    him    for   Christmas  a 

Smoking  Jacket." 
"  Remember   us   when    you   want    to    remember    your 

friends  with  a .  " 

"  Fool's  haste  isnae  speed,  so  be  in  no  haste  to  buy  until 

you  see  our  line  and  get  our  prices." 
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LOOIi    BACnWARD 


Illustration  from 
"New  Idea  Woman's 
Magazine."    50  cents  a  year. 
16  jiages  in  colors.     Send  for 
II  niple  Co|.y, 


hut  a  lew  wars  (i.'i<>lil  al  inosl)aiul 


THE: 


NEW  IDEA 
PATTERN 


was  unknown.  To-da\-  il  is 
rccot^iiized  as  iini.'  of  llic  Icadinj.;" 
AKHITKR.S  OF  FA.SHION 
in  iIk-  L'nited  .States  and  Canada. 
TluHisands  of  nicrilTants  sell  it 
and  adwrtlsc  il  as      :      :      ;      :      ; 


Itie  Best  Patlefn 


Tlierc    nuist    be  i^ood   reasons  for 
tile    tremendous    popiilarit\". 

HERE  ARE  A  FEW  : 

Every  pattern,  regardless  of  size  and  number 
of  pieces,  retails  at  a  uniform  price,  15  cts. 

It  is  carefully  and  simply  constructed,  and 
designed  to  fit. 

It  is  always  up  to  date,  and  has  STYLE. 

New  Idea  Fashion  Sheets  are  undoubtedly 
the  most  attractive  advertising  matter  ever 
devised  for  the  dry  goods  men. 

\\>u  are  oxerlookinj;'  a  reallv  ^ood  and 
extrenielv  profitable  department  if  vou  do 
not  sell  our  patterns,  and  we  will  t^ladly 
send  \oii  proof  that  will  speedih'  convince 
you  if  \ou  will  send  us  a  postal  for  int'or- 
mation. 


THE  NEW  IDEA  PATTERN  CO. 


Western  Office:  232-234  Fifth  Ave., 
CHICAGO,  ILL. 


Home  Office:  636-638  Broadway, 
NEW  YORK  CITY. 


Broadway  and  Locust  Street, 
ST.  LOUIS,  MO. 


Canadian  Office  :  50-52-54  Bay  Street,  Toronto. 
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PARIS  FASHIONS 

By    A..    E..    DA.CA.M,    for    "Dry  Goods   Review." 


Change  in  the  Size  of  Sleeves — 
A  Beautiful  Qown— Costumes 
for  Country  Wear —Features 
in  Furs,  Feathers  and  Hats. 


TllF;   most   notable  change  in  dress  for  this  Winter 
is  in  the  size  of  the  sleeves.     These  are  still  tight- 
littiug-   at  the   shoulder  from   where  they  are  cut 
bell-shape,   gradually  wider,   falling  well  over  the 
hand,  the  outside  being  often  brought  to  a  point: 
or,   they  are  gathered  into   large  p«ffs  at  the  wrist  and  fin- 
isiied    oil    with    a    wrist    baud.      Lace    collarettes    are    much 
worn  over  blouses  and  dresses  of  all  descrip- 
Features  tn  tions.      These     are    all    shapes    and    all    sizes 

Fashionable  ,.  ■    ^^      e  ,  i  ^ 

Sleeves  sometimes,  especially  for  outdoor  wear,  form- 

ing a  cape  and  hanging  well  over  the  should- 
ers. The  new  cloth,  "  Zibeline,"  is  very  popular,  and,  in 
fact,  all  long-haired  materials  are  being  very  much  used. 
Fringes,  in  silk  and  chenille,  with  tasseled  ends  are  among 
the  newest  trimmings.  Embroidery,  embroidered  braid- 
ings and  stitched  strappings  are  always  good. 

A  beautiful  qowii  is  in  champagne  colored  cloth  relieved 
with  incrustations  of  string  colored   Venetian  guipure.     The 

skirt,  from  the  knee,  is  trimmed  with  two 
A  Beautiful  dee])  flounces  in  alternate  stiipes  of  the  mate 
Gown  rial    and    guipure.      These    flounces    are    fuller 

and  deeper  at  the  back.  A  very  wide  and 
handsome  collar  in  silk,  embroidered  to  match  the  gown, 
is  worn  over  the  bodice,  which,  fitting  tightly  to  the  back, 
is  bioused  in  front.  The  sleeves,  very  large  below  the 
elbow,  are  finished  with  wide  guipure  cuffs.  The  high 
collar  and  waist-belt  are  also  in  guipure.  This  same  trim- 
ming is  continued  at  the  back,  lined  with  silk,  to  form  two 
tails.  With  this  lovely  costume  is  worn  a  wide  brimaned, 
low  crowned,  sable  and  guipure  hat,  a  wide  sable  stole, 
lined  with  ermine,  and  a  large  sable  muff.  These  very  large 
muffs,  about  twice  the  size  of  last  year's,  are  being  much 
shown  and   are  likely  to   become  popular  among   the  smart 

set. 

*  «    « 

A  smar*.    r:iack  net  dress  embroidered  in  chenille  and  jet 
to    imitate    s|jrays    of    roses,    the    flowers    twining    upwards 
and  becoming  smaller  towards  the  waist,  has 
A  Smart  Black   line     apjjliques    of    white     Bruges    lace    taken 
Net  Dress  down   from   the  waist   and   round  the  edge   of 

skirt.  The  bodice  has  a  deep  yoke,  back  and 
front,  of  the  same  lace,  which  is  also  used  on  the  sleeves 
and  embroidered  in  just  the  same  way  as  the  net  with 
chenille  and  jet.  From  a  large  jet  ornament  at  bust, 
about  two  dozen  chenille  strings    weighted  with  jet  fall  to 

below  the  waist. 

*  •     * 

A   becoming   evening  gown  for  a  young  girl     is     in     red 
mousseline  de  sole,  with  a  silk  stripe  made  up  over  a  foun- 
dation of  white  silk,  the  skirt,  which  at  back 
Evening  ^^^  j,j^|gg   -^  ^^^^^j^  tucked  to   below  the  knee, 

Crown  for  .        ,     .    ,      ,  .*  , 

Young  Girl         '^   finished    off   with  two   8-inch  flounces.     The 

bodice,  cut  to  a  slight  V-shaped  decolete  in  the 
front,  is  embroidered  with  a  conventional  design  in  reii 
silk  and  slathered  into  a  red-silk  waist  belt  with  bow  and 
tassels.  The  decloetage  is  filled  in  with  a  gathering  of  red 
over  white  raousseline-de-soie,  whilst  the  high  ciollar  matches 
the  dress.  The  sleeves,  of  the  same  red  over  white  mous- 
seline,   are   very   full,    held    in   ])lace    by   a   5-inch    band    just 


below  the  shoulder  (fastened  to  the  armhole  by  emloroidered 
bands)  and  again  gathered  into  deep  wristbands.  "With  this 
will  be  worn  a  white  lace  collar  over  a  flounce  of  motis- 
seline,  which  is  brought  to  a  point  at  bust. 

*  *    *. 

Here  is  a  good  walking  costume  in  green  myrtle  zibeline 
cloth.     The  skirt  is   short   showing  tartan  panels  under  the 
pleats      at      sides    and    back.      Tlie    bodice    is 
A  Walking  trimmed   with   three-shoulder   capes,    each   one 

Costume  having  a  narrow  insertion  of  the  tartan,  and 

opens  over  a  white  kid  vest  dotted  with  spots 
of  green  velvet.  The  bell  -  shaped  sleeves,  also  incrusted 
tartan,   open  over  a  cuff  of  ermine.   The  reversible  collar  is 

of  the  same  fur. 

*  *    * 

Tailor-mades  are  worn,  if  possible,  even  more  than  last 
Winter,    and    some    very    good    models    are    showing.      Many 

jackets  are  cut  with  long  basques  and  worn 
Costume  for  with  a  waist-belt.  As  for  the  dresses. 
Evening  Wear     "  Zibeline  "   is   the   nouveaute,   but   all   rough 

cloths  are  being  used.  Tartans  and  Scotch 
tweeds  are  showing  in  the  windows. 

*  *    * 

A  good  costume  for  country  wear  is  made  up  in  a 
Scotch   plaid,   the  ground    a   finely  mixed  black   and  white, 

with  large  yellow  and  red  checks  over.  The 
Costnme  for  bodice  is  cut  Norfolk  jacket,  with  three  box 
Country  Wear     pleats,    back    a'nd    front.      The   epaulettes    are 

cut  so  low  as  to  almost  form  a  yoke.  The 
turned-down  collar  and  revers  are  in  black  velvet,  showing 
a  vest  and  close-fitting  collar  of  red.  The  sleeves,  cut 
loose  from  the  elbow,  are  drawn  into  a  tight-fitting  cuff. 
The    skirt   is    finished    off    with    two    box    pleats    down    each 

front  seam. 

*  *    * 

Another  costume  is  in  dark  blue  habit  cloth.  The. 
jacket,    cut    absolutely     jjlaiu    and   fitting   to   the   figure,    is 

edged  round  the  bottom  and  down  the  front. 
Dark  Blue  and   eyes  ;    it   is   trimmed   each    side,    military 

Habit  Cloth  fastening  down  the  front  with  invisible  hooks 

Round  revers  and  collar  with  black  braid, 
fashion,  with  the  braid.  This  jacket  only  fastens  to  the 
waist,  from  where  it  is  rounded  oft",  being  cut  at  the  back 
and  sides  about  10  inches  below  the  waist.  The  upright 
collar  and  small  vest,  which  is  very  little  seen,  are  of 
mauve  velvet  embroidered  in  black  silk  and  edged  with 
braid.  The  sleeves  are  bell-shaped  and  show  an  inner 
sleeve  and  cuff  to  match  collar.  The  severely  cut  skirt 
is  trimmed  at  intervals  down  the  fcont  with  military  braid- 
ing to  match   the  bodice. 

»    *    » 

Jackets  and  coats  are  generally  worn  rather  long,  some 
thing      between      the      three-quarter     and     the    quite    short 
lengths — generally    fastening    down    the    front 
Long  Jacket         with    large   fancy   buttons    or    with    loops     of 
Coats  braid.      A     new     model    is    quite   tight-fitting 

across  the  shoulders  and  to  bust  from  where 
it  is  cut  to  hang  very  loosely,  the  back  having  two  dis- 
tinct  folds.      The   slee^■es    are   bell-sha;  ed   and    long,    having 
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FOR  ALL  FLANNELS. 


"Riplene" 

(Regd.) 

An  Absolutely  Unshrinkable  Hygienic 
Finish  for  Flannels. 


"  RIPLENE  "  TRIUMPHANT. 


Unshrinkable  by  Washing:. 


E.  RIPLEY  &  SON,  Limited, 

Bowling  Dyeworl^s,  BRADFORD. 

Sole  Proprietors  of  the  celebrated  *^PIRLE"  FINISH  for  Dress  Goods. 
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the    wide   cuff   celled    with    velvet    or    embroidery    to    match 

revers  and   collar. 

*  »    * 

The  leadiiiii  fur  l\>r  this  Winter  is  without  doubt  the 
•  I'eiit    Cris."    but    as   the    |)rice   is   not   very   hioh    and    tlie 

models  can  1)0  imitated  very  cheaply,  it  is 
Leading  Furs  likely  to  liecome  extremely  common.  A  Ion  eU- 
for  ll'inier  cloak  made  in  this  fur  is  tii^ht-fittiuy    to    tlu- 

figure  and  falling  well  onto  the  ground.  The 
sleeves  are  putted  at  wrist  and  gathered  into  a  tight  band, 
which,  as  well  as  the  vest,  liigfh  collar  and  Swiss  belt  is  in 
mauve  velvet  embroidered  in  gold.  Ermine  is  much  use  1 
for  trimming  other  furs,  especially  for  lining  stoles,  wliicli 
are  woin  U)ng-  and  short,  and  as  coliai-s  on  boleros  and 
eoats.  Sal)le  and  seasskin  aie  always  good,  but  carai-ul  is 
scldoiii   sliowM    in    the   sjuartest   shojis. 

*  *     * 

Hats  are  almost  witiiout  excelitiun  broad  briuxmed,  low- 
crowned     and     bendii\o-     onto     the     coiffure    at    back.       Still 

Light  shades,  such  as  white,  cream,  fawn, 
Hats  and  crown,    over    the    bri,  and  fastening  in  a    bow. 

Feathers  by  a  sash   of  velvet  or   silk   taken   across  th(; 

rough  felts  are  much  used  raised  at  left  side 
grey,  and  pale  blue,  are  much  worn.  Feathers  aie  dyed  to 
match  the  hat  or  in  a  contrasting  color  and  are  often  use  1 
with  a  black,  fastened  at  sidc^  or  front  and  curling  over  the 
briui  at  the  back  ;  in  fact,  hats  and  toques  are  so  much 
trimmed  at  the  back  that  to  tell  the  color  of  a  woman's 
hair  one  must  get  almost  a  front  view.  The  flowers  are 
io\ely  and  often  shaded  by  hand  with  oil  paints  to  get 
more  perfect  tones,  chrysanthemums,  roses,  violets  and 
black  and  white  arum  lilies  being  amongthe  most  used,  and 
well  as  grapes,  fancy  berries  and  coloied  leaves  of  all  de 
scriptions.  A  large  greyi.sh  blue,  ixjugh  felt,  the  brim  nar- 
rowed behind  and  raised  on  the  left  side,  is  trimmed  with 
arum  lilies  in  eau-de-nil  with  shades  of  mauve  on  the  under 
l)etal.  These  are  laid  untler  left  brim,  and  around  front  of 
crown,  finished  with  a  sash  of  eau-de  nil  \elvet,  fastening 
in    a    knot    at    tlw    back    with    two    ends    falling    on    to    the 

coiffure. 

*  *    * 

Sailors  have  the  brim  curling  up,  crowns  low  and  widen- 
ing at  top,  often  trimmed  with  a  bow  of  velvet  on  each 
side.  A  favorite  walking  hat  is  in  Panama  shape,  white  or 
cream  felt,  with  narrow  band  of  ribbon  round  crown.  This 
hat  is  showing  in  cream  with  old  gokl  \ehet  belt  and  gold 
(juill  fastened  in  bow  at  left  side  ;  they  arc  as  often  worn 
turned  down  in  front  as  at  the  side. 


THE    METRIC    SYSTEM     IN 

CANADA 


SPECIALS  IN  FLANNELETTES. 

W.  R.  Brock  Co.,  Limited,  Toronto,  are  offering  the  follow- 
ing specials  in  their  flannelette  department : 

No.  90,  a  28-inch  light  and  dark  striped  cloth,  fairly  heavy 
weight,  worth  in  the  regular  way  5%c.,  ofTered  at  5c.  with  a 
case  price  of  4%c. 

No.  150,  a  yard  wide,  34  to  36-inch  cloth  in  pink,  blue, 
dark  and  fancy  stripes.  This  cloth  was  made  to  wholesale  at 
8c.,  but  was  not  napped  enough.  Brock  secured  the  entire  lot 
and  offers  them  at  GViC- 

No.  178,  a  30-inch  light  check  cloth  in  pink,  blue  and  fawn. 
Checks  run  from  the  small  shepherd  check  to  a  2-inch  check. 
Many  have  printed  3'arns,  which  make  very  effective  patterns. 
They  are  exact  copies  of  fine  ginghams,  just  the  line  for  little 
children's  dresses  and  underwear.  They  are  offering  at  8c., 
good  value  at  10c. 

No.  200,  a  31-inch  grey  domet  in  dark  grey  shade  only, 
offered  now  at  Be,  regular  price  91/20. 


The  Kevikw  herewiih  presents  ao  engraving  ol  a  decimetre,  or  tbe 
tenth  part,  of  a  metre  (exact  .size),  from  which  a  practical  metre 
may  l>e  constructi-rt. 


A  Decimetre. 

IT  is  almost   an   assured    fact  that  the    metric  system   of 
measuring  will  be  put  into  common  use  in  Canada,  and  at 
no  very  distant  date. 

The  metric  system  (pronounced  met-ric)  is  a  system  of 
measuring  expressed  in  the  decimal  scale.  The  standard  metre, 
which  is  the  basis  of  the  metric  system  of  measurement,  is  a 
bar  of  platinum  39.37  inches  long.  This  length  was  chosen 
ijccauseit  was  supposed  to  be  one-tenth  millionth,  or  .000,000,1, 
of  a  quarter  of  the  earth's  circumference,  measured  by  a  line 
passing  through  Paris,  France,  from  the  equator  to  the  pole 

The  original  bar  or  metre  was  made  by  Brodain  1795  at 
Paris,  where  it  is  carefully  preserved.  Accurate  copies  are 
furnished  to  all  the  civilized  nations  on  request  by  their 
(j  )veriiment. 

Since  1840  it  has  been  the  onl^'  system  of  weights  and 
measures  in  France,  and  it  is  in  common  use  in  several  other 
countries  at  the  present  time.  On  account  of  its  exactness  it  is 
used  in  all  countries  for  scientific  purposes. 

The  system  was  legalized  in  Canada  by  Act  of  Dominion 
Parliament  in  18G7  (chapter  104,  section  21),  and  all  con- 
tracts based  on  it  are  enforcible  at  law. 

In  the  United  States  Congress  a  special  committee  has 
been  appointed  on  weights  and  measures,  and  will  take  up  the 
Metric  Bill  without  delay 

In  Britain,  from  June  to  August  of  this  year,  over  60 
municipalities  passed  resolutions,  and  forwarded  them  to  the 
Government,  to  have  the  system  made  compulsory  in  the 
interests  of  education  and  commerce.  The  meeting  of  the 
Colonial  Premiers  in  London  this  year  passed  resolutions 
favoring  its  adoption. 

Mr.  S.  W.  Stratton,  of  the  National  Bureau  of  Standards 
for  the  United  States,  at  Washington,  after  a  two  years'  tour 
of  the  world  in  the  interest  of  his  office,  predicts  that  the 
metric  system  of  weights  and  measures  will  be  in  common  use 
in  all  civilized  countries  in  less  than  two  years. 

As  it  has  become  quite  apparent  that  the  metric  system  wil, 
be  put  into  use  as  a  standard  in  Canada,  it  behooves  everyone 
connected  with  commerce  to  do  his  share  in  educating  the 
masses. 

The  Canadian  Government  are  supplying  the  instruments 
through  the  Department  ot  Inland  Revenue  at  Ottawa,  and 
school  boards  may  have  them  by  appl^'ing  to  the  proper 
authorities.  The  metre  is  subdivided  into  tenths,  hundrethsl 
etc.,  or  decimals : 

Decimetre  (dm.)  =  1-10  or  .1. 
Centimetre  (cm.)  —  1-100  or  .01. 
Millimetre  (milli.)  =  1-000  or  .001. 

W.  Howell. 


ART    DRAPERIES. 


Brophy,  Cains  &  Co.  are  showing,  for  immediate  delivery, 
a  nice  range  of  American  art  draperies,  the  latest  and  best 
designs  ;  also  a  full  range  of  imitation  and  real  art  denims, 
in  plain  or  self  colors.  Their  range  ot  cushion  tops,  for  im- 
mediate delivery,  also  for  Christmas  trade,  is  worth  inspecting. 


Cultivate     closer    relations     with    your    manufacturers. 
There's  money  in  it  for  you  in  the  long  run. 
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Established  1785. 


BEE  HIVE 
Knitting  Wools 


MADE     BY. 


J.  &  J.  BALDWIN,  & 
PARTNERS,   Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Haiders  of 


REGISTERED 


All  Kinds  of  Knitting  Wools 

KNOWN  ALL  OVER  THE  CIVILIZED  WORLD. 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Merino  Fingering 
Soft  Knitting  Wool 


Vest  and  Silk  Vest  Wool 

Lady  Betty  Pyrenees 

Shetland  Fleecy 

Andalusian  Dresden 


All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering 


Mending 


Especially  adapted  for  Hand  and  Machine  Knitting. 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.     S     jDU  110211*1     BgII 

Wholesale  Only.  *  Send  for  Samples.         )     Montreal  and  Toronto. 


,» 


A&ent  . 


IPTJLTli    STI^^A^IPS    -i^TTID    SHOE    IL^^BELS 


S:E3:II?,T    ..A^IQID    TJ3SriDEI?,"^7s7"EJ.A.I?.    L.A.BELS 


FOR 

Cl-OAKS 

Low 

Prices 

FOR 

SKIRTS 

SUPPLIED  AT  SHORT  NOTICE. 

Artistic  Designs  Furnished. 

WRITE    FOR    SAMPLES    TO 


FOR 

SUITS 

Q 

ulckest 

Delive 

ry 

FOR 

FURS 

GERMAN  ARTISTIC  WEAVING  GO., 


Factories:  Crefeld,  Ger.r.any,  and  Pompton  Lakes,  N.J. 

274  &  276  CHURCH  ST..  NtW  YORK. 

CttiiailUuionKf:  TORONTO,  14  IWeiinda  5t. 
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SMALLWARES    AND 
NOVELTIES 

^ 

SMALLWARES  ACTIVE. 

AS  far  as  the  volume  of  business  in  smallwares  is  con- 
cerned, never  has  it  reached  such  proportions  as  at 
present.  The  Christmas  trade  shows  every  indica- 
tion of  being  phenomenal. 

People  do  not  seem  to  be  afraid  to  buy  a  good 
thing  now,  as  they  did  for  some  3'ears  past.  Heretofore  cheap 
goods  at  twentj--five  or  thirty  cents  were  in  demand,  while 
now  customers  seem  willing  to  pay  fifty  or  seventy-five  cents 
for  a  better  class  of  article.  This  does  not  infer  recklessness, 
but  shows  that  the  public  are  able  to  buy  because  they  have 
the  money. 

A  feature  of  the  present  season's  trade  is  the  astonishing 
activit3'  in  veilings.  So  brisk  is  the  demand  that  those  who 
were  unprepared  for  the  rush  have  found  their  stocks  dimin- 
ishing rapidly.  Unless  dealers  kre  in  close  touch  with  the  pro- 
ducers they  are  liable  to  find  themselves  in  a  corner.  Such  a 
rush  usually  comes  on  suddenly,  and  even  the  producers  are 
often  caught  b3'  it. 

Another  noticeable  feature  is  the  steady  drawing  away 
from  the  use  of  leather  materials  in  belts  and  the  taking  up  of 
silk  and  velvet  instead.  This  change  is  on  the  whole  advan- 
tageous, as  it  allows  a  much  greater  variety  in  designing. 

No  particular  feature  is  to  be  noted  in  the  handkerchief 
department,  apart  from  the  demand  for  better  goods.  All 
classes  of  material,  all  patterns  and  styles,  are  being  put  on 
the  market  and  no  fad  is  noticeable. 

RIBBONS  FOR  HOLIDAY  TRADE. 

Wyld-Darling  Co.,  Limited,  are  showing  wide  taffeta  rib- 
bons, all  colorings,  No.  925,  No.  42  and  "Gloria,"  to  retail 
from  121/20.  to  25c.  per  yard;  satin  taffeta  ribbons,  including 
new  shades  of  green,  to  sell  at  25c.;  black  velvet  ribbons,  linen 
or  satin  back,  all  widths  are  on  hand  ;  baby  ribbons,  silk, 
satin  and  moire,  for  fancy  work. 

FOR  SPRING,   1903. 

S.  Greenshields,  Son  &  Company's  Iravellers  are  now  out 
on  the  road  with  a  full  range  of  handsome  Spring  samples 
which  the  trade  should  not  fail  to  see.  They  include  ladies' 
and  children's  cotton  hose,  underwear,  and  lisle  thread,  taffeta 
and  silk  gloves,  besides  some  great  values  in  laces  and  embroi- 
deries. In  fact,  the  company  claim  to  be  showing  values  for 
Spring,  1903,  which  are  ahead  of  anything  shown  in  previous 
years.  The  leading  lines  especially  should  be  examined,  as 
thev  are  sure  to  be  out  early  in  the  season. 

FOR    THE    MERCHANT  HIMSELF. 

It  is  a  wonder  that  the  old-fashioned  drapery  ticket,  with 
its  unhandy  pins  and  clumsy  method  of  fastening  was  not  im- 
proved upon  long  ago.  But  better  late  than  never.  The  Gaul  t 
Bros.  Co.,  Limited,  have  been  appointed  the  agents  for  the 
"  Vollo"  drapery  ticket,  which  is  now  used  by  the  leading  dry 
goods  houses  in  other  countries,  and  they  will  shortly  put  it 
on  this  market,  where  it  will  very  likely  soon  displace  the  old- 
time  ticket.  In  the  "Vollo"  a  new  device  for  fastening  is 
used  instead  of  the  pins,  add  it  is  both  neater  and  much  mc  re 
convenient. 


HANDKERCHIEFS    FOR    THE    CHRISTMAS  TRADE. 

Handkerchiefs  are  amongst  the  most  popular  and  sensible 
goods  to  purchase  for  Christmas  presents.  Brock's,  Toronto, 
carry  an  immense  stock  of  all  lines,  kinds,  and  prices,  to  retail 
from  2c.  to  $1.50  each,  comprising  creations  from  all  parts  of 
the  world.  Brocade  and  plain  silk  from  German}'  and  other 
points;  hemstitched  and  initial  silk  from  Japan  ;  fine  embroid- 
ered goods  from  Switzerland  ;  lace  trimmed  and  other  novel- 
ties from  Belfast;  Turkey  red,  royal  indigo  blue,  hemstitched 
cambric  and  plain  cambrics  from  Manchester;  and  plain  and 
hemstitched  linen. 

VARIETY  OF    EMBROIDERED   HANDKERCHIEFS. 

For  the  Christmas  trade  John  Macdonald  &  Co.  have  a 
large  variety  of  embroidered  handkerchiefs,  and  their  stock  of 
staple  lines  is  now  complete.  Besides,  they  are  showing  a  big 
range  of  fancy-colored  silk  handkerchiefs,  in  all  shades  and 
Shetland  cloths. 

The  large  range  of  purses  shown  by  John  Macdonald  & 
Co.  are  having  a  big  sale.  They  are  for  retailing  at  from  25c 
to  50c. 

This  firm  have  also  a  full  lineof  perfumesforselling  at  from 
10c.  to  25c. 

TOYS    AND    NOVELTIES. 

F.  &  E.  W.  Kelk,  76  York  street,  Toronto,  whose  ad.  ap- 
pears elsewhere,  always  have  made  it  a  rule  to  clear  out 
Christmas  goods  in  November  and  December.  A  low  clearing 
price  does  the  deed  every  time.  Customers  in  need  of  a  good 
l()c.,  15c.  or  25c.  doll,  or  cup  and  saucer,  should  see  them  before 
leaving  their  orders.  Those  who  require  a  few  leaders  can  al- 
ways get  them.  They  have  a  complete  line  in  games,  albums, 
toys,  fancy  china.  But  dolls  is  their  special  line,  and  you  will 
be  satisfied  when  you  see  them.  It  pays  merchants  to  run  to 
the  city  about  once  a  month.  The}'  certainly  lose  a  lot  of 
opportunities  by  staying  home.  The  market  is  the  place  to 
buy  the  goods. 

HANDKERCHIEFS. 

S.  Greenshields,  Son  &  Co.  have  given  special  attention  to 
their  stock  of  handkerchiefs  this  year,  and  can  offer  the  trade 
a  great  assortment  of  all  kinds.  In  ladies'  plain  hemstitched 
handkerchiefs  prices  range  from  24  to  75c. ;  in  Swiss  embroid- 
ered, from  90c.  to  $2.25.  Every  line  in  these  is  of  exceptional 
value  ;  the}'  have  attracted  the  attention  of  the  trade  and  are 
selling  rapidly.  A  large  range  is  shown  in  Japanese  initialed 
silk  handkerchiefs,  from  $1.50  to  $6  per  dozen.  These  goods 
are  usually  scarce  around  the  holida}'  season,  and  it  will  be  to 
the  advantage  of  intending  purchasers  to  make  selections  here 
as  early  as  possible.  Values  are  positively  ahead  of  anything 
else  shown,  being  numbers  controlled  by  the  firm  and  sold  at 
exceptionally  close  prices. 

A  DEALER'S  VIEWS. 

F.  C.  Daniel  &  Co.,  Toronto,  the  smallware  dealers,  are 
working  three  nights  a  week  to  cover  orders.  They  anticipate 
a  heavy  Fall  and  Christmas  trade. 

When  Mr.  Daniel  was  asked  to  sav  something  about  his 
business,  he  remarked:  "The  fancy  drv  goods  business  comes 
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SMALLWARE   DEPARTMENT. 

HANDKERCHIEFS 

We  have  prepared  for  a  large  holiday  trade  in  HANDKERCHIEFS. 
Patrons  will  find  our  stock  complete  in  all  lines  for  early  December  delivery. 
Our  buyer  has  just  returned  from  Europe  where  he  secured  a  great  many 
novelties  and  also  job  lines  at  very  desirable  prices. 

Irish   Linen   Hemstitcti,  in  all  widths  of  hems,  for  Ladies   and   Gentlemen. 
Ladies*  Irish  Embroidery,  Hemstitch  Hems. 

Ladies*  Irish  Embroidery^  Scalloped  Edgings. 
Ladies*  Irish  Fancy,  Lace  Edgings. 

Ladies'  Swiss  Embroidered^  with  Hemstitch  Hems. 

Ladies*    Swiss    Embroidered,    with    Scalloped    Edges. 
Special  Patterns  in  Men's  Colored  Handkerchiefs. 
Special  Patterns  in  Men*s  Colored-Bordered  Handkerchiefs. 

These  are  in  great  demand  by  the  best  Gent's  Furnishing  Trade.  They  are 
the  latest  style,  and  are  being  used  by  all  fashionable  and  well  dressed  men. 

^'EXCELDA**    HANDKERCHIEFS  White,  Plain   Hems.  White,  Hemstitched 

IIS    GREAT   VARIETY  Colored  Bordered.  Fancy  Colored. 

These  goods  are  the  best  substitute  for  silk.  They  retain  their  finish  after 
washing. 

GREAT      VARIETY    OF      FANCY     CHRISTMAS-BOX      HANDKERCHIEFS 

FOR    LADIES    AND    GENTLEMEN. 

ALSO,  ALWAYS  IN  STOCK,  A  VARIETY  OF  CHILDREN'S  AND  LADIES'  COLORED 
BORDERED    HANDKERCHIEFS    AND    TURKEY-RED     HANDKERCHIEFS. 


LACE  AND   EMBROIDERY  DEPARTMENT. 

We  would  also  like  to  remind  our  friends  that  we  will  show,  for  Spring  and 
Early  Delivery,  a  Avonderful  range  of  the  very  latest  styles  in 

LACES  AISD  EMBROIDERY  NOVELTIES 

impossible  to  have  been  seen  before  in  this  market.       Samples  will  be  in 
our  travellers'  hands  shortly. 

In  LACE  COLLARS  we  have  a  very  large  range  secured  for  Spring. 
They  promise  to  be  one  of  the  best  features  in  the  Lace  Trade. 

Remember  OUR  ROYAL  SHETLAND  FLOSS 

(Made  by  J.   &  J.   Baldwin   &   Partners,   Halifax) 

It  is  the  most  popular  WOOL  in  the  market. 
THE 

OALLT  BROTHERS  CO. 

Limited 
IVIamd-iest^r  \/aric?ouv^r 

IVIori-treal  \A/irinipeg 
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into  active  touch  daily  with  the  artistic  tastes  of  the  public 
and  hence  depends  for  its  success  on  the  artistic  ability  of  the 
designer.  \Ve  find  people  are  always  open  to  new  ideas  and 
that  they  appreciate  them.  We  accordingly  cater  to  what  we 
discover  they  want.  In  our  business,  for  instance,  we  keep 
specially  qualified  people  to  look  after  our  ladies'  neckwear 
and  children's  hcadvvear.  Sometimes  it  is  a  little  hard  to  suit 
people,  but  on  the  whole  they  are  pretty  easily  satisfied." 

•CUSHION  GRIP"  HOSE  SUPPORTER. 

For  a  popular-price  hose  supporter  the  "Cushion  Grip"  is 
undoubtedly  one  of  the  best.  The  manufacturers  of  the  "Cus- 
hion Grip,"  Phillips  &  Wrinch,  Toronto,  have  received  many 
letters  bearing  testimony  to  its  good  qualities.  The  "Cushion 
Grip"  felt  button  will  positively  not  injure  the  finest  fabric. 
The  "Cushion  Grip"  will  not  slip — when  once  fastened  it  stays 
fastened  until  the  wearer  loosens  it.  It  is  made  in  all  sizes  to 
retail  from  15  to  25  cents.  Samples  can  be  obtained  on 
application. 

CASHMERE  GLOVES  AND  MITTS. 

S.  Greenshields,  Son  &  Co.  are  carrying  a  heavy  stock  of 
ladies'  and  children's  cashmere  and  knitted  gloves  through  the 
season,  and  the  trade  will  rind  this  house  the  best  equipped  to 
fill  all  sorting  orders.  Their  trade  in  this  line  during  the  past 
season  was  the  largest  in  the  history  of  the  house.  The  stock 
of  woollen  mitts  is  one  of  the  finest  ever  shown  in  the  trade, 
comprising  a  great  range  of  prices  and  colorings.  Values  are 
unsurpassed.  Intending  purchasers  should  certainly  see  these 
as  soon  as  possible,  as  already  some  of  the  leading  lines  are 
being  picked  up  rapidly  and  may  be  out  in  a  few  days. 

"CAPSHEAF"  SAFETY    PINS. 

Ten  million  women,  some  of  whom  trade  with  you,  are 
regularly  reminded  of  the  superiority  of  the  "  Capsheaf "  safety 

pin.  "Capsheaf" 
safety  pins  are  coil- 
less.  They  sell  more 
rapidly  because 
they  are  known  not 
to  catch,  tear  or 
wear  the  fabric. 
The  demand  con- 
tinues to  increase. 
A  re  you  benefitting 
by  the  widespread 
publicity  that  is 
given  to  the  "Cap- 
sheaf"? Write  to 
Phillips  &  Wrinch, 
Toronto,  for  free  samples.    They  are  sole  agents  for  Canada. 

NOTES  OF  THE  SMALLWARE  TRADE. 

Shetland  floss,  "Diamond"  brand,  all  colors,  is  in  stock 
with  Wyld-Darling  Co. 

Ladies'  flannelette  night  gowns,  pink  and  blue  or  white,  to 
sell  at  75c.,  $1.00  and  $1.25,  are  in  stock  with  Wyld-DarlingCo. 

Pocket  books,  chatelaines  and  wrist  bags,  special  lines,  to 
sell  from  25c.  to  $2.75  each,  are  in  stock  with  Wyld-Darling 
Co.,  Limited. 

S.  Greenshields,  Son  &  Co.  have  on  hand  a  complete  stock 
of  fancy  and  plain  taffeta  neck  ribbons.  Values  are  remark- 
ably good  and  are  bound  to  attract  attention. 

Brock's,  Toronto,  special  brand  of  Shetland  floss,  "The 
Coronation,"  can  now  be  had  in  all  colors,  including  black  and 
white.     It  is  the  leading  line  in  the  trade. 

The  Gault  Bros.  Co.,  Limited,  have  now  in  stock  an  as- 
sortment of  knitted  goods  of  all  kinds— shawls,  mitts,  bootees, 
tarns,  etc.— in  fact,  all  requisites  in  knit  goods  for  the  Winter 
trade.  They  are  still  doing  a  large  business  in  Koyal  Shetland 
floss,  for  which  they  are  agents. 
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S.  Greenshields,  Son  ^:  Co.  have  a  splendid  range  of 
woollen  toques  and  sashes,  among  them  being  some  of  the 
best  values  on  the  market,  as  the  lines  are  controlled  by  the 
firm 

Brophy,  Cains  &  Co.  have  just  put  into  stock  for  the 
Christmas  trade  a  range  of  novelties  in  shams,  scarves  and 
covers,  all  entirely  new  designs  in  net  and  frilled  and  hemmed 
muslins. 

Brock's  Montreal  warehouse  reports  that  their  lines  o 
children's  and  ladies'  Kingwood  gloves,  in  all  sizes,  are  now 
complete.  These  goods  are  splendid  value  at  the  prices  at 
which  they  are  sold. 

Greenshields,  Son  &  Co.  are  now  receiving  heavy  repeats 
for  their  woollen  hose  and  misses'  and  women's  underwear  ; 
their  sorting  trade  in  these  lines  is  rapidly  increasing,  owing 
to  the  very  good  values  offered. 

The  stock  of  ladies'  and  children's  underwear  of  Wyld- 
Darling  Co.  is  completely  assorted  in  all  lines  that  are  in  daily 
demand.  Their  No.  225  natural  wool  underwear,  full  range  of 
sizes,  constantly  on  hand  for  immediate  delivery. 

For  the  Spring  trade  Brophy,  Cains  &  Co.  are  showing 
an  extra  range  of  taffeta  and  silk  gloves,  all  put  up  in  solid 
sizes  with  novelties  in  dome  fastenings.  The  "  Mouscjuetaire  " 
fastenings  on  some  elbow  length  gloves  are  exceedingly  nobby. 

Wyld-Darling  Co.  have  toques  in  large  variety,  plain  or 
striped  borders,  to  sell  from  25  to  50c.;  camel's  hair  tarns, 
golf-red,  cardinal,  navy  grey,  or  white,  to  retail  at  50c, ;  popu- 
lar selling  lines  of  wool  mitts,  infantees,  bootees,  clouds,  hoods 
and  fascinators. 

Merchants  desiring  to  sort  up  their  stock  of  ladies'  or 
misses'  vests  or  drawers  should  see  the  large  stock  at  Brock's, 
Toronto.  Their  lines  of  women's  to  retail  at  23c.,  in  white, 
natural,  and  ombre  shadings,  cannot  be  surpassed,  if  e()ualled. 
Send  for  sample  dozens  at  once  to  be  convinced. 

Brock's  Montreal  warehouse  has  a  stock  second  to  none  in 
ladies'  ribbed  vests  and  drawers,  and  also  in  ribbed  wool 
hose.  They  wish  to  draw  merchants  special  attention  to 
their  plain  wool  hose  No.  15  at  $2.25  in  the  large  sizes,  also 
their  No.  32  heavy  ribbed  wool  hose  at  $2.25.  These  lines 
cannot  be  beaten  for  values  in  the  country. 

Some  special  numbers  that  the  W.  R.  Brock  Co.,  Limited, 
Toronto,  are  otferine  in  ladies'  Ringwood  gloves  are: — D64, 
B155,  T24,  T25,  T26,  B182,  D65.  Ladies'  and  misses'  lined 
mitts  and  gloves  are  special  features  of  the  glove  department 
No.  MW  in  ladies'  gloves,  to  retail  at  50  cents,  is  a  very 
special  value. 

In  cashmere  hosiery  Wyld-Darling  Co.  have  a  complete 
assortment  of  sizes  in  their  well-known  standard  numbers  37, 
72,  77  and  92,  ribbed,  6-fold,  spliced  knees.  They  are  still 
selling  these  at  the  old  prices,  notwithstanding  the  very  heavy^ 
advances  makers  are  now^  demanding  for  this  class  of  hosiery. 
Repeat  orders  for  children's  cardinal  cashmere  hose  are  just  to 
hand. 

Gault  Bros.  Co.  claim  to  be  showing  the  largest  range  of 
ladies'  and  maids'  lawn  aprons  in  Canada,  and  have  also  pre- 
pared for  an  unusually  large  handkerchief  trade  for  the  holi- 
day season.  The  stock  of  ribbons  is  complete  in  all  lines.  A 
nice  assortment  of  Battenberg  and  Swiss  applique  tray  cloths, 
pillow  shams,  table  covers,  etc.,  will  be  found  for  the  Christ- 
mas trade. 

Wvld-Darling  Co.,  Limited,  offer  for  sorting  trade  black 
cashmere  gloves,  "  electra  fleeced"  jersej-  or  with  2-domc 
fastener,  to  retail  at  25c.  and  35c.  Black  or  white  Ringwood 
o-loves  to  sell  at  25c.  and  35c.  Women's  lined  kid  mitts  and 
gloves  to  sell  at  75c.  and  $1.  Black  or  grey  curl  gauntlets, 
in  child's,  misses'  or  women's,  to  sell  from  50c.  to  $1.  See 
their  two  new  brands  of  kid  gloves — "Zettio,"  to  sell  at  $1, 
and  "Gracioso,"  to  sell  at  $1.25,  in  modes,  tans,  browns, 
greys,  black  or  white,  put  up  Vi  dozen  in  package,  3  shades, 
fully  guaranteed. 
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B.  Cohen 

of  Manchester,  England,  has 
opened  a  Canadian  Branch  at 

32  Recollet  Street, 
Montreal, 


for  manufacturing  the  well  known 

"Premier"  Brand 

of  Waterproof  and   Rainproof  Garments.      The    brand    which  alwayS 

gives  satisfaction  to  the  buyer  and  the  seller. 

To  be  had  of  all  the  leading  Wholesale  Dry  Goods  Houses  throughout  Canada. 

(A  well-selected  stock  of  Ladies'  and  Gentlemen's  and  Boys'  and  Girls'  Garments  always  on  hand.) 


Natural  Japanese 

Washing  Silks 

WE  MAKE  A  SPECIALITY  OF 

NATURAL  JAP.  WASHING  SILKS. 

And  carry  a  large  stock  in  the  following  widths  :  20-in,,  23-in.,  27-in.,  32-in.,  36-in  and 
48-in.     Any  quality  and  width  can  be  dyed  any  shade  in  a  week. 
All  Widths  and  prices  in  twill  Japs,  in  50-yard  lengths. 
SHANTUNGS  in  different  widths.     Various  qualities  of  TUSSORE  by  the  piece  or  yard. 

1^11-"     J/lr'i^.t   all  shades,  in  2i-in.,  23-in,,  and  27-in. 
PRINTED,  FIGURED  AND  STRIPED  JAPS. 


All  shades  in  two  qualities  of  GLACE  and  three  qualities 
of  Colored  LOUISINE,  and  ORIENTAL  SATINS  and 
Foreign  and  ENGLISH  MERVES. 


All   up-to-date   makes  of  BLACK  AND  COLORED  SILKS. 

Canadian    buyers   are    invited    to   give    us    a    call  while  in 
London  and  inspect  our  latest  novelties. 


T.  RICKARD  &  CO. 


DIRECT  SILK 

IMPORTERS. 


20  Cheapside,  London,  England. 

OUR    SPECIALITY    IS    ALL    DESCRIPTIONS    OF    JAPANESE    SILKS. 
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WASH  GOODS  FOR  SPRING. 

WHOLESALE  houses  are  now  busy  making 
preparations  in  cotton  goods  for  the  Spring 
season  of  1903.  And  there  is  every  reason  to 
suppose  that  this  department  will  share  in 
the  increased  volume  of  trade  caused  by  the 
general  prosperity.  Their  preparations  are  naturally  along 
expanding  lines,  and  the  display  of  wash  goods  shown  is 
very  elaborate.  In  all  seasons  some  line  is  in  more  demand 
than  others,  and  for  the  Spring  season  ginghams  are  to  have 
the  call.  All  inquiry  for  them  is  very  strong,  and  for  all  goods 
of  the  same  class. 

In  the  States  the  Southern  staples  are  reported  to  be  as 
well  sold  as  the  finest  eastern  and  imported  zephyrs,  and 
prices  have  advanced  one-half  a  cent,  and  a  further  rise  is  pre- 
dicted Cheviots,  chambrays,  have  also  advanced  in  the  past 
few  weeks. 

Cotton  is  more  and  more  used  in  the  make  up  of  dress 
fabrics. 

Many  of  these  fabrics  are  such  exact  duplicates  of  silk  and 
wool  goods  that  it  is  difficult  at  the  first  glance  to  tell  them 
from  the  originals.  The  discovery  and  improvement  in  the 
mercerizing  process  is  responsible  for  this,  and  has  largely  in- 
creased the  possibility  for  the  production  of  high-class  effects 
in  cotton  fabrics. 

There  are  many  high-priced  novelties  now  on  the  market 
for  shirt  waists,  wash  suits  and  skirts,  and  some  of  the  latest 
novelties  and  most  elaborate  ideas  of  the  season  are  expressed 
in  these  goods. 

The  increased  use  of  cotton  goods  was,  notwithstanding 
the  unfavorable  character  of  the  weather,  one  of  the  marked 
features  of  last  Summer's  trade,  and  indications  are  for  an 
extremely  busy  season  in  all  goods  of  this  class.  The  prices 
that  will  be  asked  over  the  counter  for  some  of  the  new  goods 
will  be  a  matter  of  astonishment  to  many,  as  some  of  the  high- 
class  novelties  will  retail  at  a  dollar  or  more  a  yard.  These 
cotton  goods  are  expected  to  prove  great  competitors  of  the 
cheaper  grades  of  silks,  and.  given  the  choice  of  the  two 
materials,  the  up-to-date  woman  will  choose  the  cotton  as 
having  more  style.  The  most  complicated  and  fanciful  weaves 
have  been  attempted  and  successfully  worked  out  in  cotton 
fabrics. 

In  the  goods  prepared  to  meet  the  demands  of  the  popular 
trade,  the  advance  made  in  the  patterns  and  colors  is  very 
noticeable,  and  the  ginghams  come  in  such  good  styles  and 
variety  that  it  is  no  wonder  they  occupy  such  a  high  place 
among  the  lines  prepared  for  the  coming  season's  trade. 

The  good  wearing  and  washing  qualities  of  ginghams  par- 
ticularly adapt  them  for  children's  wear,  and  small  checks  and 
plaids  are  indispensable  lines. 

What  are  known  to  the  trade  as  lace  over  stripes  take  the 
lead  in  next  season's  patterns.  Linen  grounds  with  white  or 
colored  stripes  are  a^ain  to  the  fore,  and  will  enjoy  another 
season's  popularity.  In  connection  with  these  goods  it  is 
gratifying  to  find  that  Canadian-made  goods  have  so  high  a 
standing  in  the  market ;  in  fact,  they  are  selling  in  the  place  of 
Scotch  and  American  imported  goods,  and  as  some  of  the  lines 
can  be  retailed  at  the  popular  prices  of  10  and  I2V2C.,  these 
should  be  in  great  demand. 

A  decided  novelty  that  should  take  is  called  the  Dresden 
novelty  Swiss  spot,  aqcl   is   a  striped   zephyr  gingham  with 


jacquard  spots  in  fancy  combination.  Of  course,  blues  and 
pinks  are  always  to  the  fore,  and  dark  blue,  mid  blue,  pale 
blue,  and  all  shades  of  blue,  form  the  great  bulk  ot  the  samples. 
In  pinks  there  is  a  special  line  of  patterns  in  a  rich  rose. 
The  linen  shades  and  green  are  also  talked  about.  Green  has 
been  so  good  through  the  Winter,  and  is  such  a  delightfully 
cool-looking  color  that,  if  the  color  stands  the  wash  as  the 
manufacturers  say  that  it  will,  it  should  have  a  great  run. 
Silk  pongees  are  another  new  line.  As  the  name  indicates,  it 
is  a  fine  light-weight  cloth,  finished  in  imitation  of  silk,  printed 
in  Dresden  patterns  and  colorings.  These  goods  are  effective 
in  either  dark  or  light  grounds. 

Ping-pong  spots  is  another  new  line.    The  pattern  consists 
of  white  spots  of  different  sizes  on  a  dark  ground. 


UPWARD  TENDENCY  OF  VALUES. 

The  values  in  staple  cotton  goods  are  very  firm,  and  manu- 
facturers are  inclined  to  advance  their  prices,  so  it  would  be 
advisable  to  anticipate  distant  needs,  as  an  advance  of  a  frac- 
tional character  in  these  goods  means  all  the  difference  between 
a  profitable  and  a  losing  trade. 

In  the  meantime,  cotton  goods  for  Spring  trade  are  not 
being  pushed  at  the  mills,  and  on  all  staple  goods  in  the  job- 
bers' hands  values  are  being  firmly  held. 

An  eastern  mill  has  just  purchased  some  raw  cotton  at 
9V2C.,  and,  as  cottons  have  been  selling  on  a  basis  of  8%c.,  it 
is  thought  they  will  be  higher  in  future. 

In  the  United  States,  the  tendency  of  prices  on  all  domestic 
goods,  excepting  heavy  brown  cottons  and  calicos,  is  strongly 
upward. 

Heavy  brown  sheetings  and  drills  are  accumulating  be- 
cause of  the  small  export  trade.  Calicos  are  no  weaker  than 
earlier  in  the  season,  and  there  are  no  accumulations  to  speak 
of.  Prices  are  not  likely  to  go  higher,  despite  the  strength  and 
activity  of  grey  goods. 

According  to  The  Economist,  bleached  cottons  of  all 
varieties  are  tending  against  buyers,  both  at  first  and  second 
hands.  The  coarsest  and  finest  count  goods  are  most  strongly 
situated.  Deliveries  of  many  popular  brands  of  these  are 
delayed  and  advances  seem  probable. 

Of  the  coarse  wide  goods  the  majority  of  lines  have  ad- 
vanced 14c.  within  the  last  few  weeks.  Goods  finer  than  a  64- 
square  and  coarser  than  fruits  or  lonsdales  have  not  changed 
in  price  for  some  time,  andean  be  bought  most  advantageously. 
Fine  cambrics,  nainsooks,  long  cloths  and  lawns  are  very 
strong.  The  late  advance  of  Ic.  on  wide  sheetings  is  strongly 
maintained. 

Four-yard  LL  and  other  light-brown  sheetings  that  have 
recently  advanced  V4  to  %c.  at  first  hands  are  strong  at  the 
moment,  but,  unless  the  export  demand  for  heavier  goods  soon 
improves,  this  will  not  be  maintained.  Looms  can  be  quickly 
switched  from  heavy  to  light  goods. 

Domets  and  all  napped  plain  and  woven-patterned  colored 
goods  are  extremelj*  strong,  and  buyers  should  not  delay  the 
covering  of  their  needs  for  the  season. 

Denims  of  all  kinds  are  very  heavily  sold,  particularly 
indigo-dyed  goods.  Top  prices  of  last  season  are  now  asked 
for  Spring  deliveries,  and  this  means  further  advances  at  first 
hands.    Tickings  are  as  poorly  situated  as  any  colored  goods 

The  increased  competition  of  printed  sateens  and  allied 
fabrics  is  one  cause.  It  is  a  peculiar  fact  that  few  retailers 
handle  the  latter  goods  over  the  counter,  and  thus  lose  much 
trade. 


Linings  in  silesias,  percalines,  linenettes,  surahs,  foulards, 
sateen,  satanas  and  richesse  taffetas,  a  full  range  of  colors 
and  prices,  can  be  had  from  Brophy,  Cains  &  Co. 
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Dept.  "A" 


Staples 


Dept.  "B" 

Dress  Goods,  Silks,  Velvets 
and  Woollens. 

Dept.  "C" 

Gloves,  Hosiery,  and  Gents' 
Furnishings. 

Dept.  "D" 

Carpets    and    House    Fur- 
nishings. 

Dept.  "E" 

Knitted  Goods,  Lace  Curtains, 
Muslins,  Ribbons  and  Ladies' 
Ready-to-wear  goods. 

Dept.  "F" 

Haberdashery  and 
Smallwares. 
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Our  i9  Travellers  are  now  on  the  road  for  Spring 
(903,  with  samples  of  Prints,  Ginghams,  Dress 
Goods,  Carpets,  Hosiery  and  Underwear,  etc.,  etc. 
The  most  extensive  range  ever  shown  by  the 
House. 
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DRY  GOODS  TRADE 
IN  THE  WEST 


Features 
of  the 
Business 


Winnipeg,  October  25,   1902. 

TIJADE,  and  more  especially  sorting  trade,  has 
been  all  that  the  heart  could  wish,  this  season. 
There  has  been  but  one  trouble  and  that  has 
been  the  delay  experienced  in  receiving  orders  of 
Canadian  manufactured  goods.  This  has  been 
so  extreme  that  in  a  good  many  instances  orders  have 
actually  been  cancelled.  This  applies  more  particularly  to 
blankets.  One  Ontario  mill,  for  the  manufacture  of  woollen 
toques  and  similar  goods,  makes  the  excuse  that  their  ship- 
ments are  delayed  owing  to  their  inaljility  to  get  help  to 
run  their  machines  and  claim  that  they  are  importing  whole 
families  of  foreigners  and  locating  them  in  their  town  to 
help  in  their  mills.  Whatever  is  the  real  reason,  and  the 
Western  jobber  has  his  opinion  on  the  subject,  the  eastern 
Canadian  manufacturers  are  not  meeting  the  demand  of  the 
Western  trade  and  considerable  loss  and  annoyance  is  the 
result. 

Jobbing  houses  are  very  busy  getting  their  travellers 
out  with  the  Canadian  prints,  blouses,  etc.  Your  corre- 
spondent had  an  opportunity  yesterday  of  seeing  the  sam- 
ples of  the  new  goods  in  this  line  at  Stobart,  Sons  &  Co. 
This  house  are  carrying  300  more  lines  of  Canadian  cotton 
goods  than  they  did  last  year.  The  patterns  are  exceeding- 
ly pretty  and  there  are  a  large  number  of  absolutely  new 
designs.  The  colors  are  beautifully  blended,  and  daintiness 
and  grace  seem  to  be  characteristic  of  even  the  very  cheap 
grades.  There  is  a  noticeable  decline  in  the  amount  of 
mercerized  goods  shown,  the  return  being  largely  to  lawn 
effects.  It  is  most  gratifying  to  see  the  strides  Canadian 
manufacturers  are  making  in  the  matter  of  designs.  The 
quaUty  and  finish  of  the  goods  is  also  excellent.  For 
staple  trade  a  very  large  range  of  colored  ducks  are  shown. 

In  blouses  there  is  nothing  startingly  new  in  either  mate- 
rial or  styles.  White,  black  and  black  and  white  combinations 
might  be  said  to  predominate.  There  is  a  good  deal  of  tucking 
and  open  hem-stitching  on  the  white  blouses.  The  cuffs  are 
similar  to  those  of  last  season,  although  there  is  rather 
more  tucking  on  the  cuff.  The  duchess  collar  seems  to  pre- 
dominate. The  blouses,  open  behind,  are  not  at  all  so 
much  in  evidence  as  they  were  last  season.  Many  of  the 
white  blouses  are  buttoned  with  a  fly,  the  edges  of  the 
fronts  being  finished  with  lace  or  embroidery. 

An  enormous  quantity  of  holiday  trade  goods  ha\  e  been 
sold,  and  the  holiday  season  trade  promises  to  be  excep 
tionally  good.  There  is  a  good  demand  for  fancy  silks  and 
materials  suitable  for  evening  and  ball  gowns. 

In  millinery  the  sorting  trade  has  been  very  large.  The 
extremely  fine  Fall  has  been  an  additional  help  to  millin- 
ery, as  there  has  been  every  inducement  to  wear  ]n-etty 
hats.  The  demand  for  hair-felt  goods  has  been  exceptional- 
ly large  but  now  there  is  more  call  for  rich  velvets  and 
feathers. 

The  fur  merchants  report  a  good  season.  The  orders  for 
rich  fur  garments  have  been  given  early,  and  are  more 
numerous  than  for  many  years.  The  fur  stores  are  show- 
ing a  splendid  array  of  rich  fur  garments  and  there  is  a 
heavy  run  on  marten,  mink,  and  ermine.  Ennine  facing 
for  collars  and  jacket  fronts  is  popular.  There  is  always 
a  heavy  sale  in  W^innipeg  for  expensive  opera  cloaks  and 
similar  garments  lined  with  fur.  This  sale  goes  on  all  the 
year  round,  and  is  done  with  wealthy  tourists  and  act- 
resses.     Winnipec"   is   rocoe-nized    as   a   fur   centre,   and   great 


attention  is  given  here  to  the  production  of  the  latest 
thing  in  fur  garments.  One  handsome  garment  sold  to  an 
English  lady  touring  the  world  was  made  of  heavy  bro- 
caded silk  secured  at  the  seige  of  Pekin.  The  garment  was 
a  Melba  lined  throughout  with  white  Iceland,  and  collar 
and  stole  fronts  of  white  fox.  The  effect  was  most  charm- 
ing. 

The  season,  socially,  jjromises  to  be  a  brilliant  one  in 
Winnipeg,  and  already  there  has  been  a  heavy  sale  of  ricli 
opera  cloaks  and  similar  garments  to  our  own  people. 
There  is  a  growing  tendency  to  fur-lined  and  trimmed  gar- 
ments instead  of  all  fur.  This  does  not  mean  that  the  seal 
coat  is  going  out  of  fashion  in  Winnipeg  ;  indeed,  it  bids 
fair  to  be  always  a  popular  garment  in  the  West. 

NEW   DRY   GOODS   BUILDING. 

One  of  the  events  of  the  month  in  the  jobbing  trade  has 
been  the  announcement  of  Stobart,  Sons  &  Company  that 
they  will  erect  a  new  building  for  their  business  as  soon 
as  Spring  opens.  They  have  secured  a  site  on  McDermott 
avenue,  which  already  has  many  fine  wholesale  buildings, 
and  will  erect  a  building  98  x  132  feet  and  five  storeys 
high.  The  present  intention  is  to  build  it  throughout  with 
native  stone.  When  this  building  is  completed  all  our  'dry 
goods  jobbing  firms  will  be  housed  in  splendidly  lighted 
and  equipped   modern  buildings. 

E.   C.   H. 


THE  "  SECURITY  "  HAIR  PIN. 

We  direct  attention  to  the  advertisement  on  page  69  of  an 
entirely  new  hair  pin,  the  "Security."  The  "Security"  fills 
the  demand  for  a  horn  hair  pin  that  will  not  fall  out.  The 
trouble  with  the  old  style  horn  and  celluloid  hair  pins  is  that 
they  drop  out  of  the  hair.  When  once  the  "Security  "  hair  pin 
is  placed  in  a  lady's  hair  it  cannot  fall  out,  but  is  very  easily 
withdrawn.  It  is  made  only  in  high-grade  horn,  in  shell, 
amber  and  black.  Retails  at  5  cents  each,  put  up  six  on  a 
card.  Send  for  sample  gross.  Phillips  &  Wrinch,  Toronto, 
are  sole  selling  agents  for  Canada. 


A  CARLOAD  OF  WRAPPERETTES. 

To  secure  a  whole  carlot  of  American  wrapperettes  at  a 
sacrifice  price,  has  been  the  good  fortune  of  The  W.  R.  Brock 
Co.,  Limited,  Toronto.  These  goods  are  the  clearings  out  of 
a  mill  stock.  Because  The  Brock  Co  handled  these  lines  all 
the  season,  they  got  the  first  chance  at  the  closing  sale.  The 
series  consists  of  three  cloths. 

Panne  velvet  is  a  28-inch  extra  heav3'  double-nap  plain 
cloth  in  polkas,  scrolls,  Paislex's,  objects,  narrow,  medium  and 
wide  stripes.  The  grounds  are  pink,  sky,  marine,  wedgewoodi 
navy,  black,  cardinal,  French  grey,  Nile  green,  golf  green,  grass 
green  and  linen.  These  were  hitherto  held  at  16c,  They  are 
now  being  offered  at  I2V2C. 

Antoinette  flannel  is  a  28-inch  double-nap  twill  cloth.  The 
goods  come  in  objects.  Paisleys  and  striped  designs,  over  100 
different  patterns.  Colors  are  pink,  salmon,  sky,  royal,  navy, 
black,  cardinal,  green,  grey  and  linen.  These  were  held  at 
I2V2C.,  but  are  now  going  at  10c. 

The  third  cloth  is  flannella  merinos.  It  is  a  28-inch  plain, 
double-nap  cloth,  in  objects,  stripes  and  scrolls,  black,  navy, 
grey,  marine  and  salmon  grounds,  which  were  held  at  10c, , 
but  are  now  offered  at  8c. 

These  goods  are  made  by  one  of  the  largest  United  States 
printers,  and  the  combinations  of  color  are  exquisite,  the 
printing  being  equal  in  every  respect  to  the  finest  French 
work.  The  designs  stand  out  bold  and  clear,  some  of  them 
being  fine  color  printings,  making  very  handsome  stuff  and 
quick  sellers. 
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'Gloria 
Germantown" 

You  have  doubtless  had  many 
inquiries  lately  for  this  popular 
wool,  which  is  in  great  demand  for 

Ladies'  Golf  Sweaters 

Mb.  PACKAGES. 

White  and  Black,    85c, 

Common  Colors,   95c, 

Fine  Colors,  $1.05, 

Sample  Sweater,  made  from  this  wool,     UT  T    "^  ^ 
by  mail ^Z.»Z,J. 

SOLE  SELLING  AGENTS : 

r.  ROBERTSON  &  CO. 

TORONTO. 


K.  Mikawa  &  Go. 

Manufacturers  and  Importers  of 

Japanese  Silks, 

Silk  Handkerchiefs, 
Rugs  and  Mattings. 

24  Wellington  St.  West,        -       ■        TORONTO,  ONT. 


Debcitbam,  Caldecott  ^  €o. 

Silk  Merchants 

77    YORK    STREET,       TORONTO. 

LONDON— 16, 16, 17  St.  Paul's  Churchyard.  PARIS— 115  Rue  Reaumur.  LYONS— 6  Quai  St.  Clair. 

NEW  YORK-Ul  Fifth  Avenue.  MELBOURNE— 277  Flinders  Lane.  SYDNEY— 422  George  Street. 

BRUSSELS— 16  Rue  Des  Boiteux.  BERLIN— 44  Mohrenstrasse.  ROUBAIX.  ST.  ETIENNE. 


We  carry  a  heavy  stock  in  Toronto  of 

Black  and  Colored  Taffetas,      Peau  de  Soies,      Satins, 
English  Tamolines,     Failles,     Merveilleux,    Etc. 

Black   and    Colored   Silk  Velvets,      Ribbons,      Laces, 

Ribbon  Velvets,    Etc. 

WHICH    WE    SELL    AT    IMPORT    QUOTATIONS. 

Debenham,  Caldecott  &  Co.,   Toronto 
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LACES    AND 
TRIMMINGS 


^ 


IN  the  various  wholesale  houses  the  departments  devoted 
to  the  display  of  laces,  embroideries,  ribbons  and  all  sorts 
of  hat  and  dress  trimmings  have  received  rather  more 
attention  from  buyers  visiting  the  foreign  markets  than 
usual  this  year.  The  result  is  that  for  the  Christmas  and 
late  Winter  trade,  as  well  as  for  Spring,  1903,  the  average 
Canadian  jobber  can  oflfer  to  his  customers  a  wider  choice  of 
designs  and  materials,  to  say  nothing  of  prices,  than  has  been 
the  case  for  a  great  many  seasons.  In  fact,  it  is  doubtful  if 
the  large  houses  ever  carried  as  great  a  variety  of  the  finest 
goods  in  this  line  as  they  are  doing  at  present. 

•  *        » 

MEDALLION  effects  and  embroideries  are  a  feature  in  laces 
and  dress  trimmings   that    no   up-to-date    retailer  can 
afford  toignore.    This  effect  prevails  throughout   the   coming 

season's  stvles. 

•  •        • 

IN  the  lighter  laces  there  will  be  many  malines  used,  and  also 
French  Valenciennes,  for  whitewear,  corsets,  corset  covers, 
blouses,  etc.  This,  of  course,  means  a  demand  for  white  in 
these  laces. 

THE  Paris,  or  ecru,  shade  in  laces  is  decidedly  in  the  lead  as 
to  color,  and  all  indications  point  to  its  being  much  worn 
during  the  coming  season.  In  fact,  the  wholesale  houses  have 
prepared  for  a  tremendous  run  on  this  shade.  In  the  European 
centres,  and  in  Paris  especially,  this  shade  is  most  prominent. 

AS  to  ribbons,  which  are  a  strong  feature  of  the  trade,  the  soft 
makes  are  most  prominent.  The  demand  for  black  velvet 
ribbons  in  the  narrow  widths,  is  still  very  good.  A  lot  of 
these  will  be  used  both  for  millinery  purposes  and  dress  trim- 
mings. Besides  the  blacks  all  the  staple  and  fashionable  colors 
are  going  well.  Business  for  Spring,  in  ribbons,  is  quite  satis- 
factory. As  yet  the  orders  booked  have  been  chiefly  for  the 
plain  sorts;  but  it  is  not  unlikely  that  fancies  may  appear 
later,  and  go  moderately  well. 

•  *        * 

BESIDES  the  undoubted  great  popularity  of  lace  and  other 
trimmings  for  Winter  and  Spring,  there  is  another  reason 
for  the  wholesalers  going  into  the  more  costly  and  high-grade 
goods.  This  is  that  the  trade  of  Canada  is  continually  reach- 
ing out  for  better  goods,  and  the  leading  merchants  are  less 
and  less  inclined  to  stock  the  cheaper  grades  instead  of  making 
an  effort  to  secure  the  trade  of  the  best  buyers  in  their 
neighborhood.  There  is  a  marked  difference  in  both  the 
quality  of  the  goods  taken  and  the  taste  displayed  in  making 
an  assortment  of  such  goods  between  the  present  and  a  few 
years  ago;  and  the  change  is  a  sign  of  the  times  that  should 
be  an  encouragement  to  all  members  of  the  dry  goods  trade  in 
Canada,  whether  manufacturer  or  importer,  wholesaler  or 
retailer.  In  no  class  of  goods  is  this  seen  more  than  in  laces, 
and  especially,  this  season,  in  guipure  laces  for  trimmings,  the 
very  finest  quality  of  which  are  going  remarkably  well. 


NOVELTIES    IN   LACES. 

The  buyer  for  the  fancv  goods  and  notions  department  of 
The  Gault  Brothers  Co.,  Limited,  has  just  returned  from  the 
European  and  English  markets  where  he  secured  some  novel- 
ties in  laces,  dress  trimmings  and  embroideries  that  it  is 
claimed  will  not  be  shown  in  any  other  house  in  Canada.  In 
the  Paris  shade,  which  is  so  popular,  the  assortment  is  excep- 
tionally handsome.     The  trade  shorfld  not  miss  it. 


NOVELTIES  IN   SILK,    ETC. 

Brock's,  Toronto,  fancy  goods  section  has  in  stock  the 
latest  noveties  in  silk  or  mercerized  applique  trimmings,  Val. 
laces  and  insertions;  wool  ruching,  fringe  and  boas;  ball  and 
mantle  pearl  buttons;  braid  dress  trimmings,  baby  ribbons  in 
velvet,  feather,  cord  edge  or  moire ;  taffeta  and  satin  duchesse 
neck  ribbon,  including  their  eye-opener  "Sellfast"  black  and 
ivory  galoon  lace  trimmings. 

L.\CES   AND   TRIMMINGS   NOTES. 

Lace  collars  are  a  big  feature  in  the  trade  at  present  ; 
every  lady  must  have  one.  The  Gault  Brothers  Co.,  Limited, 
have  these  goods  in  stock  in  great  variety  and  are  adding  new 

lines  for  Spring. 

•  •        * 

"  Pans^y  "  and  "  LaRose  "  are  two  new  lines  of  high-class 
American  brush  binding  being  introduced  by  Brophy,  Cains  & 
Co.  They  come  in  all  the  new  shades  with  a  special  range  of 
homespun  grev  mixtures  which  have  never  before  been  shown. 

*  *        « 

Silk  and  linen,  and  linen  batiste  with  guipure  and  lisse 
applique  trimmings  will  be  largely  used  this  Winter  for 
evening  wear.  Brophy,  Cains  &  Co.  have  now  in  stock  again 
their  P50  plain  goods,  as  well  as  corded,  tucked  and  lace 
inserted  lines  at  a  variety  of  prices. 


MANUFACTURERS  ORGANIZE. 

Tht  fotton  manufacturers  of  the  Dominion  met  in  Mont- 
real on  October  31,  and  formed  themselves  into  a  section  of 
the  Canadian  Manufacturers'  Association.  Every  cotton 
company  in  the  Dominion  was  represented,  and  A.  F.  Gault 
was  elected  chairman. 


ALTERATIONS  IN  A  HAMILTON  STORE. 

During  the  past  few  months  many  changes  and  improve- 
ments have  been  made  in  the  "  Right  House,"  Hamilton.  The 
inside  of  the  store  has  been  entirely  remodelled,  and  many  im- 
provements effected.  This  store  has  been  made  more  up-to- 
date,  and  many  schemes  devised  to  increase  the  comfort  and 
convenience  of  the  public  who  patronize  this  store. 


PIN  SHORTAGE. 

There  is  a  shortage  in  the  pin  trade.  The  demand  for  pins 
has  increased  so  rapidly  that  there  is  a  shortage  in  supply. 
There  is  only  one  pin  factory  in  Canada,  at  Gait,  and  the 
Toronto  wholesale  houses  report  that  they  are  unable  to  get 
consignments  fast  enough  to  supply  the  demand. 

All  brass  pins  are  made  in  England,  and  there  has  been  no 
difficulty  experienced  in  securing  sufficient  quantities  from 
there. 


LARGE  STORE  FOR  LONDON, 

No  city  in  Ontario  has  made  a  greater  advance  in  the 
character  of  its  retail  stores  in  the  past  few  years  than  the  city 
of  London,  and  now  another  important  change  is  to  be 
made  by  Mr.  T.  F.  Kingsmill,  a  local  dry  goods  merchant. 
He  has  purchased  the  Wright  property  next  door,  and  is 
adding  this  to  his  own  store.  The  fronts  of  both  houses  are 
being  entirely  rebuilt,  and  when  finished  they  will  be  four 
storeys  high,  an  i  will  extend  from  Dundas  to  Carling  street. 

When  this  store  is  completed  Mr.  Kingsmill  will  have  one 
of  the  largest  and  best  dry  goods  houses  outside  of  Toronto. 
While  his  own  store  is  rebuilding  Mr.  Kingsmill  will  occupy 
the  Runians,  Carson  &  McKee  Company's  stand. 
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The  Watson  Manufacturing  Co. 

Limited 


PARIS,  CANADA. 


Manufacturers  of- 


Ladies'  -^^  Children's 
Knitted  Underwear. 


SELLING    AGENTS. 


McCLUNG  &  BURNS 

TORONTO, 

ONT. 


A.  L.  GILPIN, 

MONTREAL, 

QUE. 


J.  A.   MURRAY, 

ST.  JOHN, 

N.B. 


J.  A.  BRYSON  &  CO., 

WINNIPEG, 

MAN. 


Be  Sure  You  Get  the  Best 

Raton's  Scotch  Boot  and 
Shoe  Laces 


"BEAT  ALL  GERMAN  IMITATIONS. " 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

See     IMam^     on     Every     Box. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 

Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sale    Agen-ts   for    Oanada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  Hollingsworth,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers.— We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


CHRISTMAS   TRIMS. 


DURING  the  next  few  coming-  weeks  every  trimmer  will 
be  racking-  his  brains  for  ideas  for  his  holiday  win 
dow  and  interior  displays.  It  is  a  very  bad  policy 
to  leave  everything  until  the  last  few  days  when  every- 
thing is  on  the  rush.  Much  time  and  trouble  can  be  saved 
by  a  little  forethought  on  the  subject  a  couple  of  weeks  in 
advance.     Merchants  should  allow  their  window  trimmers  to 


outdo  all  former  efforts  and  win  trade  for  the  firm  that 
pjiys  him  his  salary  in  dull  months  as  well  as  busy  ones. 

Don't  worry  about  working-  overtime.  The  entire  force 
must  he  too  much  interested  in  the  success  of  the  Christmas 
trade  to  grumble  about  a  few  nights'  work.  And  do  not 
expect  your  employer  to  allow  you  a  greater  expenditure 
than  the  business  will  afford.  Make  your  windows  as 
attractive  as  possible  with  the  smallest  outlay. 

Realizing  that  this  season  is  the  merchants'  harvest 
time,  "  The  Review  "  presents  some  interesting  models  of 
holiday  windows  from  which  our  readers  may  glean  many 
hints  tliat  will  be  useful  in  decorating  their  own  windows. 
The  pictures  explain  themselves  excellently,  but  the  follow- 
ing descriptions  may  be  a  further  aid.  The  first  illustra- 
tion shows  an  excellent  arrangement  of  cards  and  calen- 
tlars  which  most  dry  goods  houses  generally  have  for  sale 
at  Christmas.  They  are  displayed  on  nickel  fixtures,  the 
same  as  men's  furnishings  are  usually  shown  on.  In  place 
of  nickel  fixtures,  light  strips  of  wood  (covered  over  with 
light-colored  cambric)   could  be  substituted. 


AN  .INTERIOR   DISPLAY   OF  TOYS. 


pro\  ide  for  their  displays  on  an  elaborate  scale.  No 
notion  of  false  economy  should  be  allowed  to  interfere  with 
the  attractions  of  his  displays.  To  be  economical — let  us 
speak  plainly  and  say  "  stingy  " — in  supplying  your  decor- 
ator with  proper  materials,  will  lose  you  more  trade  than 
you  can  afford  to  spare.  If  your  competitor's  display  is 
better  than  yours  the  reason  will  probably  be  that  he  has 
been  more  liberal  than  you  in  ))roviding  proper  material 
for  display.  You  canncjt  afford  to  let  anyone  outdo  you  in 
window-  display  in  those  days  preceding  the  holidays,  when 
most  of  the  shoppers  depend  upon  the  windows  to  guide 
them  in  purchasing. 

The  trimmer's  duty  during  this  important  season  is  to 
(>xercise  his  talents  to  his  employer's  best  advantage.  If 
lie  plans  his  displays  weeks  in  advance  and  if  his  house 
affords  him  proper   scope   and    material   he  should   strive   to 


Before  proceeding  any  further  with  out  subject  we  might 
call  the  attention  of  the  reader  to  a  little  matter  in  con- 
nection witli  the  illustrations  of  wij-.ilow  displays  shown  in 
these  columns  from  time  to  tiuie.  I'ossibly  some  of  our 
readers  when  examining  the  illustrations  might  think  that 
the.v  were  too  elaborate  for  them  to  attempt  to  reproduce 
in   their  windows  on  account  of  insufficient  stock,  etc. 

"  The  Review  "  is  well  aware  of  the  conditions  existing 
in  most  towns  throughout  Canada,  and  its  illustrations  are 
samples  of  the  finest  trims  of  different  lines  of  merchan- 
dise that  are  produced  in  the  big  cities,  and  while  we  know 
they  are  generally  on  too  extensive  a  scale  for  the  average 
store  to  attempt,  yet  nianv  ideas  are  suggested  for  a  trim 
with  a  window  half  <u-  quarter  the  size  with  a  small  stock. 
It  is  like  the  hoy  at  school  and  his  copy  book.  The  head- 
line is   there  for  him  to  see  how-  the  letters  are  formed  and 
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DISPLAY   OF  CARDS  [AND    CALENDARS. 


A   PRETTY  ARRANOEHENT  OF  HANDKERCHIEFS. 
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shaped  alllmuoli  lie  lUies  not  write  tin-  seiitoiice  as  yood  as 
the  printed  headline.  Imt  ha\  inij  tlie  idea,  each  time  he 
tries  he  aenerally  improves  until  he  finally  becoimes  a  good 
writer.  'J'he  same  principle  applies  with  regard  to  the  win 
dt)W    trimmer    and    onr    illustrations. 


were    ex|)lained    in    an    issue    of    the    magazine    about    a    year 
ago. 

Model   No.    3   is   a    pleasing   arrangement   for   an   interior 
toy   display.     The   conception  of  the   dolls'    home,   from   kit- 
chen   to    parlor,    is    aptly    illustrated,   and    the   furnishings  of 
Illustration  Ko.   2  shows  how   a  {)retty   arrangement  can       each   apartment  are  in   best  of  taste.      The  ledge  display  is 
lie    made    witli    handkerchiefs.     More   handkerchiefs    are    sold       tasty  and  not  overcrowded.     There  are  many  suggestions  in 
at   holiday   time  than   at   anv  other   season    of  the  year,   and        this   cut   that   could   be   utilized   to   ad\  antage   in  single  win- 
c\erv   trinuner   should   stri\"e   to  make   his   handkerchief   trim       dow   displa\-  (luriiiu    tlie  eomintr  holidays. 

H.   H. 


ATTRACTIVE  BOOK  WINDOW,      A  QENERAL  VIEW. 


one  of  the  best.  The  design  represents  a  "  portico."  In 
the  centre  a  wintry  night  scene  is  painted  on  can\as. 
Church  was  lighted  with  an  electric  lamp,  the  windows 
being  cut  out  and  covered  with  red  tissue  paper,  the  moon 
was  cut  out  and  yellow  tissue  paper  pasted  behind  the 
opening  ;  also  the  stars.  A  couple  of  drop  lights  from 
behind  produced  the  night  elTect.  The  illumination  was  a 
simple  and  effective  one  and  attracted  hundreds  of  passers. 
Gloves  and  perfumery  could  be  worked  into  the  bottom  part 
of  this  display.  By  referring  to  former  numbers  of  "  The 
Review,"  you  will  find  ideas  for  folding  handkerchiefs  which 


A    PRETTY  DISPLAY  OF  BOOKS. 

By  W.  A. 

The  accompanying  cuts  are  reproductions  of  careful 
pen  and  ink  drawings,  illustrating  a  clever  and  attractive 
book  window,  recently  shown  by  a  Toronto  bookstore.  As 
it  was  constructed  from  the  simplest  accessories,  it  was 
deemed  by  the  artist,  who  sketched  it,  a  most  useful  model 
from  which  drygoodsmen  who  sell  books  might  derive 
useful  suggestions.  A  long  piece  of  figured  material  was 
draped  over  the  middle  of  an  arch  in  the  background  in 
graceful   folds   and  gathered   in  festoons   and  large  puffs  at 
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'  A  thing  of  beauty  is  a  joy  UiTii\iir."—Sfiaies/ieare. 


ARE  YOU  ANXIOUS  ^o^  BUSINESS  ? 


r*0  you  believe  in  old  methods  or  do  you  believe  in  having 

up-to-date  ideas?     If  so,  then  let  us  fit  uji  your  store 

with    ...  

20th  CENTLRY  CASES. 

They  will  make  your  place  a  palace  of  beauty.     Our 

CORONATION  FLOOR  CASE 

stands  on  the  market  to-day  without  parallel.  .lust  look  at 
this  cut!  Write  for  full  particulars.  Goods  well  shown 
are  half  sold. 

Dominion  Show  Case  Co.     n.r.undsay 

TORONTO,  CANADA. 


Office  and  Factory. 

53  Richmond  St    E. 


The  Largest  and  Be»t 
Equi|)|)ed 

Dye  Works 

in  the  Dominion. 

Dress  Goods,  Cloth,  Tweeds,  Drills, 'Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc., 

DYED,  FINISHED   AND   PUT  UP 

Also  Feathers, Silks,  Velvets,  Ribbons,  Laces,  Etc. 

All  work  guaranteed  unequalled.    Send  for'PriceJList. 

NO  EXAQGERATION-Our  statement,   also  Cut  of 
Works,  is  absolutely  true  and  unexaggerated. 


DISPLAY  FIXTLREd 


We  carry 

a   full   line 

of 

Window 

and 

Counter 

Stands, 

Triplicate 

Mirrors, 

Glass 

Counters 

and 

Show 

Cases, 

Wax 

Figures 

and 

Forms, 

Mantle 

Racks,  etc. 


Clatworthy   &   Co., 

46  Richmond  St.  W.,    -    Toronto,  Ont. 


Sold  Again. 

Last  month  we  advertised  a 
sale  of  the 

Nattiest  Store 

FixtXireS  in  Canada 


at     prices 


to  suit  the  most  exacting  buyer.  The  result 
was  most  satisfactory,  and  our  large  factory 
has  been  extremely  busy  in  turning  out  goods. 

We  manufacture  everything  on  the 
premises,  and  can  sell  at  prices  which  save 
you  the  middleman's  profit. 

It  will  pay  you  to  send  for  our  Catalogue. 

The  Toronto  Brass  Mfg.  Co. 

93-95  Richmond  St.  West 
Phone  Main  814  TORONTO,  ONT. 
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the  sides,  the  ends  haiiL;ino-  down  and  formino-  a  backgiounil 
for  the  stands  at  the  sides  of  tlie  window.  The  books  were 
displayed  on  circular  and  oblong  stands,  as  in  the  smaller 
illustrations,  made  in  the  following-  manner  :  Four  boards 
covered  with  crimson  plush  and  joined  together  by  a  gilt 
moulding,  formed  the  pedestals,  on  which  were  placed  the 
different-shaped  tops,  forming  stands  like  those  shown  in 
the  cuts.  The  books  were  arranged  in  a  neat  and  artistic 
manner  on  these  stands,  care  being  taken  that  the  colors 
of  their  bindings  harmonized.  A  round  stand  was  placed 
about  the  centi-e  of  the  floor  space,  and  further  back  two 
others  were  placed  near  the  sides  of  the  window,  with  the 
oblong  ones  in  front.  Books  were  shown,  some  open,  sonic 
closed,    and    i)iled    in    any    manner    that    will    best    display 


THE  WISE  MERCHANT. 

WHEN  I  was  a  young  fellow,  making  my  first  essay  as  a 
retail  salesman,"  said  a  successful  business  man,  "the 
proprietor  of  the  store  used  to  give  me  a  good  deal  of  good 
advice  and  some  that  wasn't  so  good.  But  it  was  all  kindly 
meant,  and  I  took  it,  using  my  own  judgment  as  to  how  much 
of  some  of  it  I  could  do  better  without.  One  of  his  standbys 
was :  '  Anj'  kind  of  a  clerk  can  sell  goods  to  a  customer  when 
he  wants  them;  it  is  only  the  skilled  clerk  who  can  sell  a 
customer  what  he  doesn't  want.'  Now,  that  looks  all  right  in 
theory  and  a  good  many  business  men  still  hold  that  it  is 
sound,  and  instruct  their  clerks  to  follow  it. 

"But  I  do  not,  nor  do  I  think  it  is  good  business.  Of 
course,  if  a  clerk  can  sell  a  customer  something  for  two 
dollars,  say.  when  the  customer  wanted  something  in  the 
same  line  for  a  dollar  and  a  half,  that  shows  the  clerk  to  have 
the  proper  qualifications,  provided  the  customer  finds  the  two- 


Attractive  Book  Window— Detail  of  the  Obiong  Table. 


Attractive  Book  Window— Detail  of  the  Round  Table. 


them,  on  the  floor  of  the  window.  The  books  on  the  cen- 
tre table  were  piled  higher  than  the  others  and  in  their 
midst  was  displayed  a  huge  price  ticket.  The  materials 
for  the  display  were  not  hard  to  get  together,  and  the 
stands  might  be  put  to  a  variety  of  other  uses,  both  in 
store  and   window   displays. 


AN  OBJECTIONABLE  WINDOW. 

A  well-known  tailor  and  men's  furnisher  characterized  the 
coal  situation  by  putting  in  his  window  a  "dummy"  police 
officer  whose  back  was  turned  on  a  hod  of  real  coal,  in  the 
"  duratuy 's  "  hand  was  a  card  bearing  this  inscription  : 

"  Help  yourself.     I  am  not  looking." 

Near  the  hod  was  a  picture  depicting  boys  stealing  the 
coal. 

A  number  of  the  coal  dealers  protested  to  the  police,  and 
an  attempt  was  made  to  remove  the  objectionable  exhibit. 
The  tailor  refused  to  allow  it  to  be  removed  and  he  was 
sustained  by  the  chief  of  police.  The  objectors  claimed  that  it 
incites  boys  to  steal. 


dollar  grade  so  much  better  than  the  cheaper  that  he  is  more 
than  satisfied,  as  he  will  be  in  the  majoritv  of  instances. 

"  But  take  it  the  other  way.  A  customer  wants  a  hat  or  a 
piece  of  goods  or  a  certain  kind  of  shoes,  or  something  else  in 
which  his  personal  taste  and  feeling  are  paramount.  The 
clerk  can't  show  just  what  is  wanted,  though  he  may  know 
that  it  can  be  had  somewhere,  and  he  proceeds  to  prove  to  the 
customer  that  the  goods  the  clerk  can  show  are  the  latest  in 
style  and  are  popular  and  all  that,  and  finally  persuades  the 
customer  to  buy  what  he  didn't  want.  He  has  made  his  sale 
all  right,  and  has  shown  his  skill  that  far,  but  what  of  the 
customer?  When  he  gets  the  article  home  and  puts  it  on  he 
doesn't  like  it  any  more  than  he  did  when  he  had  his  mind  set 
on  what  he  did  like,  and,  in  addition,  he  doesn't  like  the  clerk 
for  persuading  him  to  get  something  he  didn't  want,  and  he 
doesn't  like  the  house  that  employs  such  a  clerk,  and  the 
result  is  that  a  possibly  very  good  and  permanent  customer  is 
lost  for  the  sake  of  a  single  sale  of  two  or  three  or  five 
dollars. 

"  I  never  trj-  to  instruct  my  customers  in  what  they  want 
unless  the3^  show  plainly  that  they  do  not  know,  or  are 
so  undecided  that  my  knowledge  is  of  value  to  them  and  they 
appreciate  the  advice  I  may  be  able  to  give." 
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LTORIA  FACTOl  V  I  ID    AND  L 


THE 
CELEBRATED 


C.B.  CORSETS 


ENGLISH 
MANUFACTURE 


\ 


:%**• 


have  far  and  away  the  largest  sale  of  any  corsets  in  the  world,  being  sold 
by  13  coo  Drapers  and  Ladies'  Outfitters  to  upwards  of  4,000,000  corset 
wearers.  C  B  Corsets  are  preeminently  suited  to  Canadian  requirements, 
and  once  stocked  in  good  assortment  quickly  attract  an  important  trade, 
easy  to  cultivate  and  capable  of  a  considerable  degree  of  expansion. 


1 


m 


The 
Celebrated 

Corsets 


represent  a 
standard  of 
excellence 
to  which 
lesser  known 
corsets  do 
not  pretend. 


K<> 


The  many 
imitations  of 

Corsets 


are 

flattering 
testimony 
to  the 
sterling 
merits  of 
the  latter. 


LADIES   EVERYWHER 


CB 


P. re   lA'cddcil    ty 

ERECT 


CB- 


cofpsers 


yf 


f^ 


P 


<<i> 


Sole 


The  production  ot  C.B.  Corsets  furnishes  employment  for  nearly  4,000  workpeople  in  eight  of  the  most  up-to-date 

factories  in  England. 

Agents  for  Canada  .    ThC   Bhtish    ImpOrt   CO.,  I  West  Wellington  St..  TorOIltO 

Who  will  be  pleased  to  submit  samples  upon  application. 
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WHILE  the  niajorit\'  of  Canadian  manufacturers 
of  waists  have  had  a  highly  satisfactory 
season  this  Fall,  there  are  some  whose  lines 
did  not  meet  with  equal  favor,  notwith- 
standing that  their  productions  were  of  the 
latest  style.  The  trouble  is  that  some  Canadian  manufactur- 
ers are  inclined  to  follow  theUnited  States  fashions  too  closely 
and  indiscriminately.  While,  in  the  great  majority  of  cases, 
what  sells  well  in  the  New  York  market  is  also  good  here,  it 
frequently  happens  that  some  styles  introduced  with  success 
there  are  entirely  unsuited  to  this  market;  and  no  matter  to 
what  popularity  they  attain  across  the  border,  no  amount  of 
pushing  will  bring  them  tavor  here.  This  applies  to  waists  as 
to  other  women's  garments.  It  is  a  feature  of  the  trade  which 
the  retailer  also   frequently  overlooks,   and  would  do  well  to 

give  attention  to. 

*        *        * 

TAFFETA  waists,  trimmed  with  moire,  are  considered  very 
good  bj'  most  large  houses,    and  up  to  the  present  they 

have  been  quick  sellers. 

«        *        » 

THE  colors  that  appear  to  be  best  liked  this  Fall  are  white, 
black,  sky,  royal,  cream,  cardinal,  nile  green,  and  reseda 
green.  While  there  is  still  a  demand  for  pink  and  old  rose,  the 
amount  of  business  done  in  these  colors  is  not  up  to  the  stand- 
ard set  last  year. 

«        *        * 

MOST  taffetas  fail  to  give  thorough  satisfaction  to  the 
wearer,  but  no  other  material  will  give  the  same  dressy 
appearance.  We  expect  to  see  taftetas  leading,  in  spite  of  the 
fact  that  many  attempts  have  been  made  to  replace  it  by 
louisines,  peau  de  soies,  and  other  materials  of  the  same  price. 


FOR  Fall  and  Winter  wear  the  largest  buyers  have  gone  in 
heavily  for  all-wool  flannels,  taking  them  in  large  quan- 
tities, and  in  qualities  to  retail  from  $2.25  up  to  $5.00  each. 
These  are  likely  to  prove  among  the  most  profitable  articles  in 
waists  shown  this  Fall,  although  taffeta  waists  are  as  popu- 
lar as  ever,  and  the  styles  shown  are  by  far  the  best  ever  seen 

in  Canada. 

*        *        ■* 

WE  hear  a  good  deal  about  the  possibilit}'  of  the  shirt 
waists  giving  way  to  the  shirt-waist  suit;  but  this  is 
not  considered  likely  by  the  best  authorities.  The  shirt-waist 
suit  will  no  doubt  be  a  factor  in  the  trade,  but  every  woman 
wants  some  separate  waists,  that  can  be  worn  with  any  sort 
of  skirt.  The  trouble  with  the  shirt-waist  suit  is  that  if  the 
skirt  be  soiled  the  whole  suit  is  useless,  as  the  waist  which 
goes  with  it  cannot  be  worn  with  ordinary  skirts.  However, 
this  drawback  does  not  prevent  the  shirt-waist  suit  from  being 
an  article  worthy  oi  the  attention  of  the  trade. 


FOR  instance,  in  the  matter  of  the  lighter  materials  for  Fall 
and  Winter  wear,  the  trade  of  Canada  has  often  been  in- 
duced to  buy  some  styles  which,  though  suitable  to  the  mode- 
rate climate  of  the  central  States  and  to  the  still  warmer 
climate  of  those  States  further  south,  are  altogether  out  of 
place  in  Canada,  where  the  Winter  season  necessitates  warm 
clothing.  This  year  some  light  waist  materials,  both  hand- 
some and  stylish,  have  been  sold  on  this  market  on  the 
strength  of  their  popularity  in  the  United  States,  and  now  the 
Canadian  purchasers  of  such  goods  have  them  on  their  hands, 
and  are  unable  to  dispose  of  them. 


ADDING  A   NEW  LINE. 

The  New  York  Silk  Waist  Manufacturing  Co.  have  decided 
to  enter  the  underskirt  field,  and  when  the  representative  of 
The  Dry  Goods  Review  called,  they  were  busy  installing  a 
special  plant  for  that  purpose.  They  have  for  a  long  time  been 
asked  by  many  of  their  customers  to  show  a  range  of  under- 
skirts ;  the  trade  were  so  pleased  with  their  waists  that  they 
desired  to  buy  both  articles  from  them.  The  company  expect 
to  have  the  latest  machinery  in  operation  in  a  few  days,  and 
to  have  the  entire  range  out  in  time  for  a  special  trip  for  the 
early  Spring  trade. 

They  have  engaged  a  special  French  designer  direct  from 
Paris,  who  will  devote  his  whole  time  to  the  designing  of  the 
latest  and  best-selling  skirts.  They  will  carry  a  very  large 
stock  of  silk  and  sateen  used  in  their  waist  department,  and 
will  be  able  to  give  prompt  delivery  on  all  orders. 

LADIES'  SILK  AND  FLANNEL  WAISTS. 

Houses  that  make  a  specialty  of  ladies'  silk  and  flannel 
waists  report  a  very  active  demand  for  their  goods,  which  is 
not  to  be  wondered  at,  considering  the  beauty  and  style  of  the 
garments  shown.  Tooke  Bros.,  Limited,  who  do  a  high-class 
trade  in  these  goods,  are  showing  a  really  magnificent  range 
of  new  goods  for  Christmas.  The^'  show  some  new  lines  in 
silk  stripes,  which  are  extremely  pretty  and  saleable,  and  some 
new  designs  in  taffetas  and  peau  de  soie  that  are  very  strik 
ing.  They  report  a  large  business  in  flannel  waists,  particu- 
larly in  the  French  noveltv  goods,  stripes,  etc.,  and  have 
found  quite  a  demand  for  heavy  cotton  vesting  goods,  so 
popular  just  now  in  New  York,  both  in  white  and  colors. 

A  special  line  of  ladies'  Winter  blouses  can  be  had  at 
Brock's,  Toronto,  to  retail  at  50c.,  choice  patterns  and  good 
fitters;  a  line  cleared  out  at  a  price  from  a  manufacturer  who 
had  to  realize. 

PREPARING  FOR   SPRING  TRADE. 

THE  manufacturers  are  just  about  finishing  the  last  orders 
for  Fall  and  Winter  trade,  and  are  turning  their  attention 
to  samples  in  lawn  and  prints  for  Spring  lines.  The  season 
has  been  a  particularly  good  one,  and  orders  have  been  unusu. 
ally  heavy  with  most  houses,  as  waists  in  medium-priced 
goods  are  more  in  demand  than  ever;  in  fact,  no  woman  can 
get  along  without  them.  And  there  are  so  many  pretty 
materials  and  styles  shown  that  she  prefers  to  buy  the  ready- 
made  waist,  as  if  from  a  good  maker.  It  is  a  better  cut,  and 
has  more  style;  and  then  again,  it  is  less  trouble  than  having 
the  material  made  for  her. 

Waists  in  henrietta,  French  flannels,  both  plain  and  printed 
fine  cloth,  albatross,  etc.,  have  been  ordered  freely,  while  large 
numbers  of  trim  little  waists  are  shown  in  the  many  cotton 
effects  in  imitation  of  printed  flannels. 

Although  the  cotton  waists  in  mercerized  goods  and  basket 
weaves  have  caught  on  with  a  certain  trade,  and  are  increas- 
ing in  favor,  the  bulk  of  the  trade  is  being  done  in  the  dainty 
and  useful  wool  waist,  which  comes  at  a  more  moderate  rate 
than  the  so  much  talked  of  cotton  goods.  Many  velvets,  both 
plain  and  metal  printed,  are  shown,  and  will  be  in  increasing 
demand  as  the  season  advances  They  can  be  comfortably 
worn  this  season,  as  the  coats  are  so  large  and  loose  that  thev 
slip  easily  on.  One  objection  to  a  velvet  waist  has  always 
been  the  difficulty  of  getting  a  coat  over  it 

Changeable  silk  is  being  called  for  in  some  quarters,  and  a 
few  plaid  taffetas  are  seen,  but  the  most  liked  waist  for  useful 
wear  is  peau-de-soie  in  black  and  louisine  in  dark  colors. 

The  salesmen  for  the  wrapper  houses  have  met  with  fair 
success,  but  there  will  be  no  great  rush  for  these  goods  until 
later  on  in  the  season 

Cotton  velours,  cashmerettes,  and  other  printed  cotton 
fabrics  are  in  the  lead,  but  many  dressier  affairs  in  henrietta. 


THE  DRY  GOODS  RFVIfiW 


47 


Learn  to  Write  $| 
'       Showcards 

A  full  course  of  instruction  by  mail 
for  Merchants,  window  Trimmers 

and  Clerks.  This  full  course  of 
Instructions  and  34,  plates  of  model 
Alphabets  and  Figures,  "designed  by 
the  leading  artist  sign-writers,"  put 
up  in  book  form,  will  be  mailed  post- 
paid to  any  address  on  receipt  of 
$1.00.  If  you  wish  to  be  an  up-to- 
date  card-writer  it  will  make  you  one. 

Write, 

W    EDWARDS, 

Carleton  Place,  Ont. 


A  PALittENBERG 


CLOAK  AND 
SUIT    FORM 

Is  as  Valuable  as  an 
Extra    Salesman 

and  it  doesn't  cost  nearly  so 
much.  It's  on  duty  all  the 
time,  never  gets  sick  or  tired 
and  never  wants  an  increase 
in  salary.     j»      ,^      ^      ^ 


These   Superior    Forms    are 
the  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  Standard.  The  new  slide  support  and 
the  screw  in  the  top  are  distinct  fratures  and 
make  the  figure  rigid  and  strong. 

J.  R.  PALMENBERG'S  SONS 

Office  and  Salesroom  :    710  BROADWAY. 
Factory  :  89  and  9 1  West  Third  Street,    N  ^  >A/    Y  ^  r  l< 


60D. 


PRINTING  BY  MAIL. 

We  make  a  specially  of  tilling  Mail  Orders  for  all  kinds 
of  printing,  aud  we  do  it  cheap> 

I    AAA    GOOD  WHITE     BUSINESS 
yVW     ENVELOPES  for  $1. GO,  any  printing. 

lOinoiHciai  No    10  Envelopes  printed  for  $1  Tij. 
NotehcMds   Billlvads,  Stalemenls,  $1.50  per  l,i  00. 

WEESE  &  CO.,  Jobbers,      51  Yonge  St.,  Toronto. 


One  Ad.  Em|)ha»iz6« 
Another  —  '^ 

Each  does  some  missionary  work  until  the 
convert  is  won.     Continuity  breeds  success. 

Don't  fail  to  send  for  our 


catalogue  of 


Fine 
Wax 
Figures 


Sole   maker  of  Forms  and  Wax  Figures  in  the  Dominion. 


And  Fixtures  for 
Showing 

Dry  Goods 

Clothing 

Shoes 

Cloaks 

Millinery 

Furnishings 


A.S.Ricyson 

Factory  and  Show  Room 

62  Hayter  St.,  Toronto. 

'Phone  Main  3687. 


-and  - 


714  Craig  St.,  Montreal. 


Lamson  Perfection  Cable  Cash  Carrier 


Serves  any  number 
of  floors  from  one 
cash  desk. 

Hundreds  of  users 
testify  to  its  excel- 
lence. 


Write  for  particulars  .  .  . 

TREDERICK  C.  CUTTING, 


No.  117-119  ^imcoe  street,  TORONTO,  ONT. 
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and  soft  wool  materials  trimmed  with  lace  and  ribbons,  par- 
ticularly black  velvet  ribbons,  are  well  thought  of. 

It  would  pay  many  retailers  to  give  more  prominence  to 
this  department,  and  to  display  these  goods  to  more  advan- 
tage, instead  of  relegating  them  to  any  out  of  the  way  corner, 
as  is  too  often  done.  The  large  dealers  in  the  cities  appreciate 
the  importance  of  this,  and  by  so  doing  make  many  a  sale  that 
the  country  storekeeper  might  have  made  if  he  had  onh'  been 
a  little  more  on  the  alert. 

Cosj'  and  comfortable,  and  at  the  same  time  pretty  and 
artistic,  are  the  wrappers  and  dressing  sacques  made  of  quilted 
china  silk,  m  all  colors,  and  embroidered  in  floral  designs  in 
silk.  Thej-  have  many  merits  to  recommend  them,  and  are 
likely  to  be  well  sold. 

Dressing  sacques  of  henrietta  French  flannel,  eider  down 
and  in  crochet  wool  goods,  come  in  great  variety,  and  from  the 
cheaper  lines,  trimmed  with  frill  of  same  material,  or  eider 
downs  with  crochet  edge,  or  in  henriettas  and  soft  wash  silks, 
with  elaborate  trimmings  of  lace  and  ribbon,  they  are  great 
sellers. 

FEATURES  IN  SILK  WAISTS. 

If  a  thing  of  beauty  is  a  joy  forever,  what  a  wellspring  of 
joy  a  woman  must  possess  who  has  one  or  more  of  the  season's 
new  waists.  Beautiful  they  are,  and  what  a  variety  to  choose 
from — taffeta,  peau  de  sole,  liberty,  velvet,  lace,  raousseline, 
crepe  de  chine,  etc.,  tucked,  embroidered,  trimmed  with  lace, 
faggoting,  and,  in  short,  adorned  with  every  trimming  the 
mind  can  conceive  and  the  fingers  execute. 

The  girl  of  to-day  without  her  separate  waist,  who  can 
imagine  her?  It  forms  one  of  the  most  important  parts  of  her 
costume.  Bv  means  of  it  she  can  make  frequent  changes  in  her 
costume,  and  at  small  trouble  or  expense.  See  her  in  a  neat 
tailor-made  costume  for  the  street.  Let  her  only  take  off  her 
coat  and  note  the  change  !  She  wears  an  elaborate  silk  or 
lace  waist,  and  is  now  ready  for  theatre  or  reception.  In 
short,  given  waists  of  different  degrees  of  elaborateness,  you 
can  dress  appropriately  for  almost  any  occasion. 

And  now  for  silk  waists.  And,  indeed,  any  girl  may  be 
pardoned  for  going  into  raptures  over  them.  Such  combina- 
tions of  soft  silk  and  filmy  chiffon!  Such  beautiful  models  in 
velvets  and  rich  lace  I  And  then,  for  practical  wear,  such  swell 
little  affairs  of  taffeta  and  liberty. 

The  two  last-named  materials  are  by  far  the  most  popular 
for  general  wear.  They  look  equally  well  when  plainly  made 
or  heavily  ornamented.  Indeed,  many  of  the  cutest  and  most 
stylish  waists  are  absolutely  plain,  and  only  relieved  by  the 
fancy  neckwear  chosen  to  wear  with  them. 

The  taffeta  waist  is  an  old-time  favorite,  and  no  other 
fabric  ever  seems  quite  to  take  its  place.  One  pretty  model 
was  of  pale  blue  silk,  the  front  plait,  the  yoke  and  the  sleeves 
by  the  shoulders  of  fine  tucking;  the  tucking  on  the  yoke 
adorned  with  little  embroidered  sunburst-like  effects,  with  the 
centres  solidly  worked.  The  belt  is  of  self  material  with  cat- 
stitched  edge,  and  the  collar  and  cuffs  beautifully  worked  in 
catstitch  with  silk  of  the  same  tone.  Both  collar  and  cuffs 
are  trimmed  with  a  narrow  band  of  lace.  Many  taffeta 
waists  are  tucked  and  faggoted  with  silk  of  a  contrasting 
color.    Black  on  white  and  the  reverse  are,  of  course,  the  most 


popular.  Pines  and  kindred  designs  are  cut  out  of  the  silk 
and  attached  to  the  body  of  the  blouse  by  faggoting.  This 
trimming  generally  outlines  the  yoke,  and  is  repeated  again 
across  the  baggy  part  of  the  sleeve. 

Liberty  satin  has  been  gaining  in  favor  lately  for  waists. 
It  owes  the  position  it  occupies  to  itssoftness  and  the  pleasant 
feel  it  has,  and  is  likely  to  hold  its  place  for  some  time  in  the 
public  favor.  Liberty  is  such  a  soft  silk  that  it  admits  of  finer 
and  more  elaborate  tuckings  than  can  be  accomplished  on 
heavier  weaves,  so,  it  is  generally  made  up  so  as  to  exhibit  this 
quality.  One  blouse  seen  of  black  liberty  had  the  yoke  a  mass 
of  fine  tucks  to  the  bust  line,  where  it  was  adorned  with  me- 
dallions of  lace  and  worked  dots  of  white  silk.  The  sleeves 
were  plain,  with  the  full  bag  effect  below  the  elbow  ;  the  cuffs 
tucked,  but  in  wider  tucks  than  those  on  the  3'oke.  In  a  novel 
form  of  blouse,  also  of  black  liberty,  the  front  of  the  waist  was 
entireh-  trimmed  with  white  silk  motifs,  in  which  were  caught 
small  white  silk  tassels. 

Motifs,  either  applied  or  worked  in  the  material,  are  much 
used  on  the  waists  of  those  who  are  up  to  date.  They  run 
from  tiny  little  rounds  to  large  medallions,  some  of  them  even 
four  or  five  inches  across.  They  take  the  form  of  self  material 
faggoted  on,  or  a  bit  of  another  color,  and  a  piece  of  velvet,  or 
panne,  or  flower  cut  from  Dresden  or  chine  silk,  or  rounds  or 
diamonds  of  lace,  and  are  appliqued  on  with  either  braid,  lace 
or  some  fancy  stitch.  Black  peau  de  sole  makes  the  hand- 
somest waist  for  an  elderly  lady,  but  should  never  have  the 
slightest  suspicion  of  gaudy-colored  trimming  about  it.  Back 
trimming  is  in  the  best  taste,  but  a  touch  of  white  is  admis- 
sible, or  some  very  handsome  ecru  lace,  while  velvet  ribbon 
can  also  be  used  to  advantage.  Peau  de  sole  is  also  shown  for 
younger  wearers,  but  is  not  so  handsome  a  silk  in  colors  as  in 
black.  As  this  is  such  a  good  wearing  silk,  it  is  suitable  for 
trimmings  of  a  higher  class,  as  it  is  almost  sure  to  outwear 
either  of  the  other  popular  silks. 

Next  to  silks  come  the  velvets,  not  only  silk,  but  velveteen, 
panne,  and  printed  embroidered  forms.  Black  velvet  is,  per- 
haps, the  favorite.  It  is  so  rich  in  its  simple  elegance  that  it 
needs  very  little  trimming. 

A  very  handsome  velvet  blouse  was  simply  trimmed  with 
two  pieces  of  satin  ribbon  fastened  in  with  the  sleeves  at  both 
sides  and  forming  a  Y  on  the  front  of  the  blouse.  The  ribbon 
was  caught  at  short  intervals  by  silver  buckles,  and  had 
chenille  and  jet  pendants  at  the  ends. 

A  blouse  of  metal-printed  velvet  had  yoke  pieces  and  collar 
and  cuffs  of  white  silk  braid.  Belowr  the  yoke  was  inserted 
three  square  motifs  of  Irish  lace,  the  rest  of  the  blouse  and 
sleeves  being  of  the  velvet.  A  lovely  blouse  of  white  mousseline 
de  soie  was  made  with  wide  tucks  all  over  and  with  the  prin- 
cess closing  in  front.  It  was  trimmed  with  rows  of  Chantilly 
lace  motifs,  with  a  bit  of  Dresden  silk  in  pale  shades  in  the 
centre  of  each.  The  sleeves  were  tucked  to  the  elbow  and  the 
motifs  formed  epaulettes  on  the  shoulder,  and  the  lace  was 
again  repeated  on  the  bqggy  part  of  the  sleeve. 

Beautiful  waists  in  heavy  lace  are  preeminently  the  gar- 
ments for  evening  and  theatre  wear,  and  in  plauen,  Venice 
renaissance  and  Irish,  and,  to  a  smaller  extent,  in  Arabian 
lace,  are  shown  to  dazzle  the  ej^es  of  those  able  to  afford  such 
garments. 
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RELIteiE 
MEnCHimiS  WAN! 

RELIIIBLE 

SILK  wmsis 
REimeLE 

SILK  JUCKETS 

RELIABLE 
DRESS  SKIRTS 


WE 


m, 


MAKE  THEM 


SEE  OUR- 


Taiior-^ade   Wai*t* 

THE  COMING  NOVELTY. 

As  usual,  we  have  the  best. 
While  In  Montreal  call  and  see  us. 


AMERICAN   SILK  WAIST   CO. 

1853  Notre  Dame  St.,  MONTREAL 


TKe  Largest  Exclusive 

Waist  House 


in  Canada: 


Special : 


We  bought  the  entire  stock  of  a  large 
tlannel  house  in  Paris,  France,  comprising  their 
best  quality  All-wool  French  (3peraFlannel,27- 
in.  wide.  The  colors  are  Cream,  Black,  Cardi- 
nal, Navy,  Sky,  Heliotrope,  Olive  Green,  Dark 
Royal,  Pink  and  Rose.  There  are  about  200 
yards  of  each  shade,  more  than  we  shall  have 
time  to  make  up  into  our  "Shield  Brand  " 
Ladies'  Waists.  The  price  of  this  flannel  was 
42|c.,  but  we  will  sell  same  in  any  quantity  at 
37c.  net,  10  days,  no  discount. 


-^     -^ 


The. 


New  York  Silk  Waist  Mfg.  Co. 

40  St.  Antoine  St.,  MONTREAL 


Never 

Before 

Were 


i( 


P.D. 

CORSETS 


99 


Id  »ucb 

Good 

Demand 


The  specially  attractive  ap- 
pearance of  "  P.  D."  Corsets 
helps  to  a  very  marked  degree 
to  make  them  ready  sellers. 
The  many  other  desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  them  a 
continuously  growing  popular- 
ity. Their  style,  their  com- 
fort, their  durability  have 
secured  for  them  the  fore- 
most rank  in  the  corset  trade. 
One  sale  is  instrumental  in 
producing  another.  This  is 
the  kind  of  corset  to  recom- 
mend your  customers. 


For  Samples  and 
Prices  write 


TriE  BC5T 

WE  HAVE  dnOWN 


Considering  that  Cromp- 
ton's  Corsets  have  been 
upon  the  Canadian  mar- 
ket for  upwards  of  a 
quarter  of  a  century,  our 
statement  that  these  new 
models  (a  full  line)  are 
the  best  we've  ever  shown 
means  a  good  deal. 

— The  eyes  of  the  progres- 
— sive  dealer  will  soon 
— convince  him  that  we 
— do  not  overstate. 


^A 


THEE 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


II  VICTORIA  SQUARE,  MONTREAL 


Crompton  Corset  Co., 

?6  York  Street,     - 


Limited. 

TORONTO. 
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Care 

And  Caution, 


THE  houses  engaged  in  this  line  of  business  are  very 
busy  places  these  days  as,  owing  to  a  little  hesita- 
tion over  what  would  prove  the  popular  style, 
some  buyers  were  rather  slow  in  placing  orders. 
But  orders  are  coming  in  so  thick  and  fast  no.w,  and 
tor  immediate  delivery,  that  manufacturers  have  all  thej- 
can  do  to  get  them  out.  Many  of  them  are  working  overtime. 
Those  houses  who  adopted  the  plan  of  making  up  staple  lines 
in  the  offseason  are  in  clover  now  as  they  have  a  surplus  stock 
to  draw  on. 

The  "Monte  Carlo,"  as  predicted,  has  proved  the  popular 

style  of  coat,  but  not  to  the  exclusion  of  other  styles,  and  the 

woman  who  cannot  find  something  to  suit  her  individual  taste 

must  be  ver3'  hard  to  please.  The  materials 
The  "monte        '    .      ,  ■  u  ^i.         ^    j   <.  *  ■         a 

Carlo  "  which  the  up-to-date  coat  is  made  are  in 

endless  variety  and  range  from  smooth 
cloths,  velvets  and  velours,  moires,  cheviots  and  tweeds,  to 
peau  de  chevron  (horse's  skins),  and  the  shaggiest  and  wool- 
liest of  zibelines.  The  trimmings  are  in  even  greater  variety 
than  the  material  of  which  the  stylish  coats  are  made,  fur, 
velvet,  lace,  braids,  cords,  buttons,  embroideries,  galoons,  etc., 
in  endless  combinations  and  varieties  being  used  to  trim. 

Never  was  there  a  time  when  care  and  judgment  was  more 
needed  in  making  the  selection  of  an  outer  wrap,  and  sales- 
people need  to  exercise  great  patience  and  tact  to  enable  the 
right  person  to  purchase  the  right  style  of 
coat.  "Of  course,  some  customers  will  not 
take  advice;  and  we  have  all  laughed  at  the 
result:  The  short,  fat  woman  in  a  coat  with  its  capacious 
tails  ending  about  the  knee  and  making  her  look  several  feet 
wide,  or  the  tall,  short-waisted  individual  in  a  little  bit  of  a 
jacket  which  emphasizes  the  shortness  of  her  upper  anatomy 
and  puts  the  enormous  skirt  capacity  largely  in  evidence. 

There  is  a  great  tendency  towards  glossy,  long-haired 
fabrics.  These  are  called  zibelines  in  the  lighter  cloths  and 
peau  de  chevron  in  the  heavy  makes.  This  fabric  is  very  rich- 
looking  and  somewhat  resembles  miror 
Haired' Fabrics,  lamb,  only  the  waves  are  even  in  figure,  and 
many  of  the  handsomest  coats  are  made  of 
it.  On  seeing  these  rich  fabrics  one  would  think  that  they 
would  be  complete  in  themselves,  but,  on  the  contrary,  they 
must  be  appliqued  in  dull  cloth  or  silk  outlined  with  cord  or 
chenille  and  silk  buttonhole  stitch.  Furthermore,  they  must 
be  ornamented  with  braid,  cord  and  buttons,  and,  as  a  finish, 
have  large  collars  of  lace,  sometimes  edged  with  fur,  ecru,  or 
cream  guipure,  very  often  over  white  satin,  and,  in  many  cases, 
with  a  touch  of  oriental-colored  galoou  somewhere  about  the 
collar  or  front  of  jacket. 

Voluminous  wraps  are  shown  in  rich  velvet  and  in  loose 

simple  forms,  with   capes,  full   sleeves,  and  large   picturesque 

cuffs,  and  are  lavishly  ornamented  with  jet  appliquies  of  braid 

in  varying  widths,  Irish  crochet  andguipure 
Voluminous  ,  '  .,,         ,.c    u      j     ^     t  ■  j- 

wrans  laces,  silk  motifs,  bands,  tuckings,  cordings, 

as  well  as  inner   trimmings  of  braids  and 

galoons    in    Persian,    Egyptian   and    Oriental    coloring    and 

design.     Edgings  for  revers,   collars,   etc.,   are    often   seen  in 

sable,  chinchilla,  ermine,  fox  and  Persian   lamb.    These  wraps 

are  used  fox  parrjpge  wear  and  very  swell  occasions. 


Elegance  and 
Luxury. 


Heady-nade 
Costumes. 


It  is  hinted,  and  in  some  places  more  than  hinted,  that  full 
skirts,  over  dresses  and   the  old-fashioned  pleated  trimmings 

fastened  at  the  back  with  a  tape  are  upon 
A  Hint.  lis,  but   the  present  styles  are  too  becoming 

and  graceful  to  be  lightly  changed,  and 
most  women  will  cling  to  the  becoming  flare. 

There  never  was  so  much  elegance  and  luxury  shown  as  is 
now  displayed  in  the  cloaks  for  evening  wear.  The  very 
richest  of  brocades  and  handsomest  of  silks  are  used,  and 
where  the  outside  is  of  cloth,  the  lining  will 
be  of  ottoman  silk,  or  rich  damasse  The 
cut  of  all  is  about  the  same,  in  long  straight 
lines,  with  pagoda  sleeves,  and  generally  with  collar  of  fur, 
oftenest  ermine,  as  it  is  the  evening  fur  above  all,  but  some- 
times squirrel  or  mink  is  used.  One  handsome  model  was  of 
white  satin,  with  large  raised  flowers  of  black  velvet  forming 
an  empire  pattern  over  it;  alining  of  pale  pink  brocade,  and 
collar  of  mink,  with  cas-cade  of  yellowish  lace  down  the  front. 
A  coat  of  dull  pink  cloth  was  lined  with  ivory  white  silk,  and 
had  collar  of  ermine,  and  deep  bands  of  the  same  on  the 
flowing  sleeves. 

In  ready-to-wear  costumes  the  styles  are  about  the  same, 
but  there  are  many  rumors  of  a  change,  and  any  novelty 
seems  to  be  eagerly  sought  after.  The  knickerbocker  or 
splashed  white  on  a  dark  ground  is  very 
strong  in  tweeds  and  cheviots  for  tailor- 
mades,  and  the  trottior  or  ankle  length 
skirt  has  come  to  stay,  at  anyrate  for  the  present  season. 

The  little  cape  or  capes  have  invaded  the  tailorgowns.  The 
difference  between  walking  and  tailor  suits  for  dressier  occasions 
consists  in  material  and  length  of  skirts.  The  street  gown  is  in 
ankle  length  or  a  little  longer,  according  to  taste,  and  the  newest 
models  in  tailor  gowns  show  very  long  skirts.  Both  have  full 
flares  and  abundance  of  plaits  and  trimmings,  and  the  pictur- 
esque sleeves  are  a  little  larger.  All  waists  are  of  the  coat 
order  with  basques  postillions,  or  tails,  and  many  of  the 
jackets  are  of  the  shirt-waist  suit  order  and  intended  to  be 
worn  with  a  separate  wrap  or  with  furs  later  on. 

Separate  coats   and  jackets  for  ordinary  wear,  both  short 
and  three-quarter  length, comeinlrish  friezes,  and  rough  Scotch 
and   English  cheviots  and   tweeds.    Smart  little  models   are 
made  from  these  cloths,  in  gre\',  brown,  and 
and  Jackets  ^^^     fashionable    snowflake     and    knicker- 

bocker eftects.  These  are  the  materials  to 
choose  for  a  separate  coat  to  wear  with  different  gowns.  In 
finishing  these  coats  velvet  is  used  for  collar,  cuffs  and  lapels, 
with  a  cord  or  narrow  fancy  braid  outlining  the  edge  These 
coats  are  mostly  in  loose  effects  in  three-quarter  lengths,  but  the 
Russian  blouse  stvle.  with  skirt  about  IS  inches  in  length, 
seems  to  be  gaining  in  favor,  particularly  with  the  better  class 
trade.  These  coats  invariably  have  two  or  three  little  capes, 
and  large  bag  sleeves  with  cavalier  cuffs.  The  velvet  collar- 
revers  and  cuffs  often  show  row  upon  row  of  white  stitching. 
Long-haired  zibelines  are  made  in  the  loose-backed  style,  with 
stitched  strappings  of  plain  cloth.  The  buttons  on  these  coats 
come  in  for  quite  a  share  of  attention,  as  they  are  handsome, 
and  form  a  telling  feature  of  this  Winter's  mantles.  Black 
satin  or  self  colors  are  most  seen  for  linings,  but  some  of  the 
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DUST  SPOILS 

more  hats  than  age  or  fire.  You  wouldn't  think  of  ex- 
posing your  neckwear  or  shirt  stock  to  the  air  and  dust,  and 
you  certainly  wouldn't  put  them  in  old  paper  boxes,  five  high, 
on  the  floor.  Then  why  your  hat  stock  ?  Our  new,  patented 
cases  are  silent  salesmen — the  hats  are  always  in  sight  and 
thoroughly  protected. 

WE  CAN  FILL  ANY  SPACE,  BECAUSE  WE  MAKE  THESE 
CABINETS  IN  ANY  WIDTH  REQUIRED,  WITH  TRANS- 
PARENT CELLULOID  FRONTS;   ALSO  GLASS  FRONTS. 

The  dimensions  of  cases  we  keep  in  stock  are  as  follows  ; 

I -section,  18  in.  in  height;   2-section,  40  in.;  3-section,  58  in.; 

4  section,  76  in.  over  all. 
Length,   38  in.  and  52  in.,  or  shorter  if  desired.       Extend 

from  the  wall  17  in   when  the  door  is  closed. 
Take  a  good  look  at  the  cut  and  send  for  circulars  and  prices 

of  the  dififerent  dimensions  of  cases,  either  glass  or  celluloid 

front. 


We  would  like  some  parties  to  handle  our 
Canadian  Patent  on  a  royalty,  or  sell  It  out- 
right. 


Pat.  in  U.  5.  and  Foreign  Countries. 


PENINSULAR  CABINET  CO. 


SALESMEN      WANTED 


Please  mention  The  Dry  (Iuods  Keview  when  en<iuirin^'. 


Flint,  MicKigan. 


R&EW.KELK 

76  York  St.,  TORONTO. 


4  Doors  above  W^elllngton  St. 


Dolls,    Toys,    Albums,  Photo  Frames,  Toilet  Cases, 

China  Cups  and  Saucers,  Vases,  Toy  Tea  Setts, 

Games,  Sleighs,  Rocking  Horses,  etc. 

Announce  to  the  trade  that  they  now  begin  to  clear  off  any  lines  of  goods 
remaining  to  make  room  for  Spring  goods.  A  lot  of  Xmas  goods  arrived 
late,  these  will  go  with  the  lot  to  be  cleared  off.  If  you  want  a  special  line 
at  a  special  price  it  would  pay  you  to  call  and  see  them  or  ask  for  samples. 
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Brice,  Palmer  £•  Co. 


Telegrams 

"Emineni" 

London 


LoDdoD,  Eng. 


Manufacturers  of 


THE  "EMINENT '  RAINCOATS 


Ladies',  Misses'  and  Children's 


CLOAKS  and  SUITS 


BRICC,  PALMER  £>  CO., 

LONDON,   ENGLAND. 

Warehouse:     14   Cannon   St.,  E.C. 
Factory  :     90-92-94-96 

City  Road,  E.C. 


Canadian  Representatives — 

THE  BRITISH    IMPORT  CO. 

OF   TORONTO 
I  WEST  WELLINGTON  ST.,  TORONTO 

T.  B.  CUFFE    H.  G.  POOLER     C.  O.  DOUGLAS     W.  H.  VAUGHAN 


ad/(h/U(^ducd. 


These  fabrics  include  several  specialties  in  Black  and 
Colored  Dress  Goods,  and  a  large  and  varied  assort- 
ment of  High-Class  Rainproof  Goods,  all  of  which 
fabrics  are  most  suitable    for  the  Canadian  market. 

Every  Yard  Stamped  "  LAWRUS." 


Supplied  only  by 


,  RUSSEL.I-  & 

RADF'ORD,    EIMOL.AIMD. 
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most  costly    models    are    lined    with    white    or    pale-colored 
brocades,  and-some  of  the  thinner  cloths  and  silks  with  fur. 

A  novel  mode  of  decorating  the  new  costumes  is  by 
means  of  lozenges  or  ovals  and  kindred  shapes  in  con- 
trasting     cloth,      set      onto      the     gown     by      means      of 

stitchings    and    piping.      Yoke    skirts  are 
Novel  modes  of  u  xu  ^.r  ^    t  ^u    c 

Decoration  much  seen,  the  newest  form  part  ot  the  Iront 

panel  and  the  sides  of  the  skirts  are  finished 

in  pleats  or  box  pleats  formed  by  slot  seams,  and  let  loose  to 

form  the  flare  at  the  bottom  of  the  skirt.      Straps  and  trim- 


in  stock  with  W.  R.  Brock  Co..  Toronto - 
"Empire,"  Waterproof. 


mings  are   put  on   to  simulate  yokes,  and  some  gowns  have 
yoke  effects  of  elaborate  embroidery. 

Some  very  chic  skirts  are  shown  in  taffeta  and  peaudesoie 
in  panelled  effect  in  cording  and  faggoting,  and  with  pointed 
trimmings  of  silk  appliqued  on  net. 

The  Consolidated  Cloak  Co.,  of  18  and  20  Front  St.  East, 
have  gotten  out  a  neat  and  business  like  catalogue  illustrating 
the  Fall  and  Winter  styles  in  ladies' and  misses' coats,  skirts  and 
costumes  made  by  this  firm.  The  catalogue 
Cataloeue  ^^®  ^  pretty  pale   blue  cover  that  catches 

the  eye  and  the  lettering  is  plain  and  can 
be  read  at  a  glance.  The  cuts  it  contains  are  models  of  clear- 
ness and  give  a  first-class  idea  of  the  principal  features  of  the 
garments  shown. 

One  special  feature  of  the  skirts  shown  by  this  firm  is  that 
the  waist  is  adjustable  and  can  be  increased  in  size  withoat 
altering  the  fit  of  the  skirt,  while  the  annoying  gape  so  often 
seen  in  the  plaquets  of  skirts  is  impossible  with  this  arrange- 
ment. 


This  house  makes  a  special  feature  of  taffeta  and  pcau- 
de-soie  skirts. 

One  interesting  item  is  a  list  of  their  representatives  and 
the  districts  they  cover.  Altogether  the  catalogue  is  a  model 
of  preciseness  and  shows  how  much  information  can  be  given 
in  little  room. 

SOME  READYTOWEAR  LINES. 

For  the  ready-made  trade  a  very  large  assortment  of 
tailor-made  skirts  of  various  textures  is  shown  in  the  Gault 
Brothers  Co.'s  ready-to-wear  department.  This  department 
has  been  growing  rapidly  of  late,  and  is  now  an  important 
feature  of  the  house. 

MANTLE    BEAVERS. 

The  coming  of  the  cold  weather  has  largely  increased  the 
sales  of  mantle  beavers.  Brock's,  Montreal,  report  ever- 
increasing  business  in  this  special  department.  Embroidered 
cashmeres,  we  are  told,  are  becoming  rather  scarce.  The 
W.  R.  Brock  Co.,  Montreal,  have  just  opened  up  a  large  lot 
of  them. 

SKIRTS  FOR    SPRING,    1903. 

"Our  travellers,"  say  Brophv.  Cains  &  Co..  "will  this 
month  show  a  full  assortment  of  skirts  in  alpacas,  Sicilians 
and  light  tweeds  for  Spring  1903.    We  have  adopted  the  latest 


In  stock  with  W.  R.  Brock  Co.,  Toronto- 
"Record"  Waterproof. 


New  York  and  other  American  patterns,  and   we  believe  we 
have  the  best  value  yet  shown  in  these  goods  " 

They  have  now  in  stock  for  immediate  delivery  a  full  range 
of  lined  sateen  underskirts,  to  retail  from  $1.25  to  $2.25,  and 
claim  that  these  are  the  best  sellers  in  the  market  to-day. 


The  attention  of  the  trade  is  drawn  to  the  samples  of 
ladies'  circulars  in  the  latest  stvles  which  are  being  carried  by 
the  travellers  of  the  W.  R.  Brock  Co.,  Montreal. 
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BOOKKEEPING  IN  THE  RETAIL  STORE. 

By  The  Critic. 

MANY  iiiere-liaiU!'  owe  their  inability  to  succeeil  in  bu.si- 
ness  to  a  failuio  td  Ufi/p  a  proper  systean  of  books. 
There  is  not  a  proper  account  liept  of  the  cash 
receipts  and  disbursements,  too  often  the  ledger  is  not 
correctly  posted,  and  sometimes  no  ledger  is  kept  at  all. 
Accounts  are-  not  rendered  promptly,  and  often  goods  ari; 
sold  without  being  charged  or  an  entry  made  in  the  casli 
book.  Carelessness  e\  eiywhere  is  predominant  in  the  book- 
keepint;-  i)art  of  the  business,  and  carefulness  fiung  to  the 
winds.  The  Inisiness  becomes  neglected  all  around,  all 
from  the  little  leak  commenced  through  not  being  system- 
atic in  the  kee])ing  of  the  liooks.  And  then  we  hear  of  an 
a.ssionment  or  compromise. 

The  merchant  should  pay  strict  attention  to  the  keei)- 
ing  of  his  accounts.  Thus  he  is  enabled  at  all  times, 
quickly  and  correctly,  to  ascertain  his  recei/.ts,  his  expendi- 
tures, the  amount  of  cash  he  should  have  on  hand,  the 
exact  cost  oi  runjiing  his  business,  and  the  total  jirofits  he 
has  made.  It  gets  him  into  a  .systematic  way  of  doing 
things  which  will  much  contribute  to  his  financial  success. 
His  expenses  can  better  be  cut  down  and  economy  practised 
with  greater  success  on  all  sides.  Fewer  temptations  arc 
presented  to  the  clerks  to  be  dishonest  to  their  employer, 
and  so  correctly-kept  hooks  may  be  looked  upon  as  a  pre 
\enti\-e    of    fraud. 

The  excuse  of  the  merchant  is  that  he  is  not  able  himself 
to  keep  his  own  books.  If  that  is  the  case  it  will  pa.\- 
iiim  to  send  to  a  business  college  his  son  or  a  bright  clerk 
in  his  ('m|)l<)y  to  learn  bookkeeping.  In  a  town  or  city 
this  can  be  done  with  little  expense  to  himself,  liy  allow- 
ing the  clerk  an  hour  or  two  during  the  day  to  recei\e  a 
lesson,  or  b\'  sendino  him  to  thi'  night  classes  of  the  col 
lege,  where  such  classes  exist.  Anybody  doiiiL;-  tliis  is 
sui'c    to    be   repaifl    for   his   pains. 


HINTS  FOR  THE  OFFICE. 

Encourage  your  clerks.  They  >iet  the  blues  the  same  as 
you  do.  Keep  them  (tontcnlcil  by  using  them  well,  and  l)y 
letting   them   know    you    appreciate   their   eft'oits. 

Keej)  your  office  clean.  Spenrl  a  few  dollars  for  paini 
and  varnish.  Make  your  business  appear  prosperous  ami 
respectable.     'J'his  is   a   business-drawing  policy. 

Letter  Writina-. — Be  brief.     Be  interesting. 

Delay  in  answeiii  a  your  correspondence  means  a  loss  ot 
business   as   well  as  a   source   of  annoyance   to   all   concerned. 

A  sensible  way  Uo  do  in  sio-nino  your  name  is  tt)  write 
so  that  others  at  least  can  make  a  close  guess  as  to  what 
it   is. 

An  incomplete  letter  is  worse  than  a  sore  thumb.  Coi  re 
spondence  should  be  carefully  read,  and  all  points  of 
inquiry  covered  in  reply. 

SET  OF  OFFICE  ,RULES. 

The  office  manager  of  a  laroe  manufacturing  concern 
recently  handed  the  following   to  each  of  his   clerks  : 

We  shall  deserve  well  of  the  company  if  we  meet  for 
work  at  8.30  in  the  morning,  take  half  an  hour  for  lunch- 


eon, and  so  thoroughly  clear  up  all  the  pressing  affairs  of 
the  day  that  we   can  quit  at  5  o'clock. 

Find  the  easy,  the  quick  and  the  safe  way  to  do  things. 
Bv  this  method  study  how  to  accomjilish  10  per  cent.,  or 
even  25  per  cent,  of  results  for  a  given  expenditure  of 
strength. 

Let  nothing  go  over  till  to-morrow  that  ought  to  be 
disposed  of  to-day.  Let  no  customer  or  possible  customer 
expect  to  hear  from  us  in  the  morning,  or  in  the  next  mail, 
and  be  disap|)ointed. 

Li  all  the  intercourse  with  customers  (each  one  of  whom 
is  almost  our  emi)loyer),  with  all  possible  customers  (who 
may  become  almost  our  employers),  and  with  the  ptiblic 
generally.  let  us  be  absolutely  jiolite,  accoiminodating  and 
helpful.  In  letters  a  very  little  of  this  goes  a  great  way  ; 
in  personal  contact  it  is  intolerable  to  be  anything  else. 

Over  the  telephone  let  us  be  especially  polite,  so  as  to 
bring  ourselves  in  contrast  with  many  telephone  operators, 
office  boys,  and  others,  who  seem  to  wish  to  insult  you 
because   they   are   at   a   safe   distance. 

Study  your  work  so  as  to  constantly  make  it  quicker, 
safer,  better.  I'lease  go  to  your  chiefs  with  suggestions 
for  the  impro\enient  of  our  ser\ice.  Please  come  to  me 
with  them. 

We  must  all  work  hard  and  intelligently.  I  shall  work 
harder  and  longer  than  any  one  of  you.  See  if  you  can- 
not work  more  intelligently  than  I  do. 


OFFICE  ACCESSORIES. 

The  Lamson  Consolidated  Store  Service  Company  are 
introducing  their  new  "  Ideal  '''  cash  carrier.  The  carrier 
is  entirely  new.  It  is  noiseless,  easily  operated,  material 
and   workmanshij)  of  the  best. 

The  Stimpson  Credit  Register  system  is  proving  very 
|)opular  with  its  patrons.  This  .system  does  away  with 
the  system  of  entering  sales  on  blotter,  transferring  to 
journal,  from  journal  to  ledger,  and  from  ledger  to  state- 
ment.     It  reduces   the  transaction   to   a  single  entry. 

Brown  Bros.,  wholesale  manufacturing  stationers,  are 
sh(>wina-  '21  new  styles  of  wood-base  inkstands  with  the 
■'  Peerless  non-scratching  rubber  feet."  This  original  im- 
provement pre\  ents  costlv  office  furniture  and  library  desks 
from  becoming  scratched.  The  designs  are  in  gold,  black, 
mahogany   and    birds-eye   maple. 


OFFICE   CHAT. 

Never  wait  until  the  last  minute  to  aet  thiuos  in 
shape  for  the  fall  campaign — it  is  time  for  all  plans  to  be 
inatured  now,  and  all  stocks  to  be  ordered  for  immediate 
shipment. 

There  are  all  sorts  of  people  in  the  world,  and  we  sup- 
pose there  are  some  who  admire  sensationalism  and  vul- 
garity in  ads.  But  pe;ople  of  this  sort  bear  about  the 
same  relation  to  the  oreat  mass  of  the  public  as  the  riff- 
raff in  the  top  gallery  of  a  theatre  bear  to  the  rest  of  the 
audience.  As  a  rule,  thev  have  little  money  to  spend,  and 
are,    therefore,   not   worth   catering  to. 
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PURE  WOOL  FLANNEL. 


Men's  Pyjamas, 

Golf,  Cycling,  Tennis  and  Cricket  Shirts. 

Children's  Dresses, 

Underclothing,  Etc. 


FOR 


UNSHRINKABLE. 


^^Hiiiiii^ 

^3 

\ 

1 

^ 

4 

^g^ 

1 

m 

I 

m 

HdWlj^i^'^ 

%*:,   IR 

5 

^ 

^ 

A 

■•Remino"  Waist. 

Ladies'  Shirts, 

Blouses,  Tea=Qowns, 

Dressing=Gowns,  Underclothing, 

and 

All  Athletic  Wear. 


"Remino 


»  is  a  thoroughly  reliable  ALL-WOOL  UNSHRINKABLE  Flannel,  manu- 

Regd.     factured  in  England,  where  it  has  met  with  enormous  success.      It  is 

made  in  all  the  newest  colors  and  designs  in  Plains,  Stripes  and  Checks. 

Absolu'tely    R'as't   Oolor. 


R.  FLAWS  &  SONS, 

Canadian  Agents,  TORONTO. 


Patterns  on  application  to  Solc  Manufacturers, 
ROBERT  R.  BUCK  &  SONS, 

Atlas  Works.  CARLISLE,  ENGLAND. 
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For  mu  anil  GtlllLEMEN 


All  genuine  Cravenette  Cloths 
have  this  trade  niarl<  stamped 
on  them. 
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The  MacLean  Publishing  Company,  Limited. 

President,  John  Bayne  MacLban,  Montreal. 

Publishers  of  Trade  Newspapers  which  circulate  in  the  Provinces  of  British 

Columbia,  Northwest  Territories,  Manitoba,  Ontario,  Quebec,  Nova 

Scotia,  New  Brunswick.  P.E.  Island  and  Newfoundland. 

OFFICES: 

Montreal  (Telephone  1255) 232  McGill  Street. 

Toronto  (Telephone  2701) -  10  Front  St.  East. 

London,  Eng.  (W.  H.  Miln) 109  Fleet  St.  E.C. 

Manchester,  Eng.  (H.  S.  Ashburner)       -       -        -        -         18  St.  Ann  St, 

Winnipeg  (J.  J.  Roberts) Western  Canada  Block. 

Vancouver  (J.  A.  Macdonald) Flack  Block. 

St.  John,  N.B.  (J.  Hunter  White)     .         -        -         -       No  3  Market  Wharf. 
New  York Room  443  New  York  Life  Building. 

Subscription,  Canada  and  the  United  States,  $2.00. 

Great  Britain  and  elsewhere        .       -       -        i2s. 
Cable  Address  ;  "  Adscript,  "  London  ;  "  Adscript,"  Canada. 

CANADIAN    BUYERS   IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY 
GOODS  REVIEW,  109  Fleet  Street,  E.C,  London.  Letters  so 
directed  will  be  kept  or  forwarded  according  to  instructions 


MONTREAL  AND  TORONTO.  NOVEMBER,  1902. 

THE   POST  OFFICE  SURPLUS. 

SIR   WILLIAM    MULOCK'S    statement   in    Toronto     the 
otlier   day   to   the   effect   that  the   Post   Office   Depart- 
ment had  earned  a  surplus  came  as  an  agreeable  sur- 
prise.    And  to  no  one  more  so  than  to   the  business  men  of 
the    country. 

Ever  since  Sir  William  assumed  office  he  has  exhibited  a 
laudable  desire  to  administer  it  on  business  lines.  No 
doubt,  nearly  all,  if  not  all,  his  predecessors  in  office  hatl 
equally  good  intentions  ;  but  they  were  lacking  either  in 
the  business  qualities  necessary  to  the  carrying  out  of  their 
desires,  or  they  were  deficient  in  the  strength  of  will  neces- 
sary to  resist  the  importunities  of  political  friends  look- 
ing for  positions  or  pelf.  Even  Mr.  Unlock  himself  has 
been  hitherto  unable  to  make  revenue  and  expenditure  meet. 
Only  in  the  fiscal  year  1901  there  was  a  deficit  of  8416,183. 
It  is  no  wonder,  therefore,  that  his  announcement  in 
Toronto  the  other  day  of  a  S5,000  surplus  should  have 
excited  a  great  deal  of  interest. 

When  the  detailed  report  of  the  Department  is  issued  it 
is  possible  that  weak  points  may  be  discovered  in  it.  They 
usually  are  in  reports  of  that  kind.  And  it  is  a  fact  that 
certain  items  of  exjjenditure,  such  as  the  autoonobiles  in 
the  service  at  Toronto,  have  been  charged  up  against  the 
Department  of  Public  Works.  But  even  taking  this  into 
account,  it  must  be  acknowledged  by  all  fair-minded  men 
that  Mr.  Mulock  has  adm.inistered  his  Department  exceed- 
ingly well. 

Economy  is  undoubtedly  one  of  his  predominating  char- 
acteristics. But  he  has  not  allowed  this  quality  to  impair 
the  efficiency  of  the   Department.      The  latest  methods   and 


devices  that  tended  to  facilitate  or  clica|)('n  the  distriliu 
tion  of  mail  matter  he  lias  m)t  hcsitatctl  to  employ.  And 
while  his  expcrijnents  may  not  in  every  instance  ha\e 
])r()ved  successful,  the  fact  that  the  efficiency  of  the  Depart- 
ment has  greatly  improved  under  his  administration  cer- 
tainly entitles  him  to  cojnmendation. 

It  is  true  that  Mr.  Mulock  is  a  lawyer  ;  but  it  is  equally 
true  that  he  possesses  the  quality  of  business  common 
sense,  acquired  in  part,  at  least,  from  his  connection  with 
ini|)ortant  comimercial  and  financial  enterprises.  It  is  tliis 
that  is  the  secret  of  his  success  in  his  administration  of 
the  Post  Office   De])artment. 

*    «    « 

It  is  about  as  easy  to  build  up  a  business  without  advertis- 
ing us  it  is  to  make  briclis  without  straw. 

«    •    • 
CARELESSNESS    IN   RETURNING   GOODS. 

"XTTHEN  goods  are  returned,  no  matter  for  what 
V  V  reason,  it  is  only  reasonable  to  demand  that  they 
should  be  put  up  in  packages  that  will  insure 
their  reaching  their  destination  in  proper  condition.  That 
this  is  not  always  done  has  been  demonstrated  to  "  The 
Keview  "  on  several  occasions  lately.  In  some  instances 
the  goods  were  of  delicate  texture  and  the  only  protection 
they  had  from  dirt  and  careless  handling  was  the  pa;  er 
box  or  the  paper  in  which  they  were  originally  wrapped 
for  display  on  the  shelves  of  the  retail  merchant.  As  a 
result,  in  many  instances,  the  thin  covering  was  torn  and 
the  goods  exposed  and  damaged  by  contact  with  wet  and 
mud.  Naturally  the  wholesalers  to  whom  the  goods  were 
returned  were  annoyed. 

As  long  as  goods  are  bought  and  sold  the  practice  of 
returning  them  will  exist  to  some  extent,  for  we  have  not 
l)y  any  nn-ans  yet  reached  the  millennium  when  wholesalers 
make  no  mistakes  in  selling  or  in  ship[>ing  and  retailers  no 
mistakes  in  buying.  But  to  return  goods  in  the  way  those 
were  to  which  we  refer  is  simply  inexcusable.  And  in  some 
instances  it  is  impossible  to  conceive  that  the  merchants 
who  returned  the  goods  could  have  been  cognizant  of  the 
gross  carelessness  which  was  exliibited  by  those  to  whom 
they  had  entrusted  the  work  of  returning  the  goods. 

It  is  evident  from  what  we  have  cited  that  in  some 
retail  stores  specific  instructions  need  to  be  issued  to  those 
upon  whom  the  duty  of  returning  goods  devolves. 

Lack    of    care    in    returning    goods    denotes    lack    of    care 
in  other  matters  appertaining  to  business.      This  is  a  repu- 
tation  no   business   man   can   afford   to   earn. 
*    #    « 

Courtesy  in  business  never  turns  customers  from  tlic  door. 
*        *        * 

UNFAIR    COnPETITION. 

LT  NFAIR  competition  embraces  all  those  methods  prac- 
)         tised   in   the   business   world   by   which   one   merchant 
tries    to   injure   his   competitors.      Under   unfair   com.- 
petition    may    be   included    fradulent    advertising,    spreading 
fake    reports    concerning    another    person    or    his    business, 
misusing  another  person's  name  to  that  person's  detriment. 


:>8 


THE  DRY  GOODS  REVIEW 


tlisrlosiny    business      secrets      aiul      ileceix  iiii;-     \Ur    pulilic    as 
rcirai-tls   the   qualit\'   t)f   ooods. 

It  is  true  that  many  of  these  practices  aie  resorted  lo 
in  tlie  business  world  and  resorted  to  with  irapunilx.  \  crN- 
few  are  cox  ercil  liv  pro\  isions  of  the  (  liiuiiiai  Code,  so  thiit 
it  is  only  through  the  jjroeess  of  a  ei\  il  suit  that  an 
injured  person  can  seek  redress.  'ilie  tediousiu'ss  and  tiie 
exjiense  of  sucii  suits  act  as  preventives  to  many  enter 
inof  them,   and  the  evil  lives  on  unchecked. 

Germany  is  probably  the  only  country  where  tiie  punish- 
ment of  unfair  roni|)et ilion  is  I'lleeted  untier  the  Criminal 
Cotle.  With  its  thorough  yras|)  of  all  business  proi)lems, 
the  tJerman  Government  early  faced  the  question  and 
passed  a  law  coxerino-  all  tlie  phases  of  unfair  com|)eti- 
tion,    which    came    into    ell'ect    about    the    middle    of   the  year 

Fines  or  imprisonment  are  the  usxuil  [junishments  meted 
out  to  otVenders.  Suit  is  first  brought  by  the  suft'ering 
|)arty  or  parties  against  the  offending  person,  calling  for 
the  su[)pression  of  the  unfair  practices,  and  also  for  dam 
ages.  Judoment  is  given  in  this  suit  and  then  either  a 
line  or  a  short  imprisonment  is  bestowed  on  the  olFender. 
This  method  of  treating  the  evil  has  been  found  most  bene- 
licial  in  removing  the  cause  of  trouble. 
•    •    • 

All  experiments  are  not  successful ;  hut  had  there  been  no 
experiments    tlierc    would    have    been    no   great    commercial 

enterprises. 

*        tt        * 

QERHAN  QLOVE   TRADE. 

CHEMNITZ,  the  German  hosiery  and  glove  centre,  is  at 
present   witnessing   an   enormous    develoiiiment    in    its 
industries,   due   to    increased    demands    all   the    world 
round    for    its    manufactures.      Especially    has    this    been    the 
case    with    gloves,    in    which    department,    ever    since     1897, 
there    has    Ijeen    a   ra])id    lirowth. 

In  cotton  gloves,  ihiriiio-  the  first  six  months  of  the  pres 
ent  year.  ^555,731.(56  worth  were  exported  from  Chemnitz  to 
the  United  States  alone.  Foi'  the  corresponding  period  of 
lyol  the  exportation  was  only  valued  at  §315,198.89.  The 
entire  year  from  July  I,  1901  to  .lune  30,  1902  shows  a 
remarkable  export,  amounting  to  s7(>l,SI2.2S,  as  again.-~t 
>>()2"2,G(>.'{.()()  for  the  preceding  year.  Next  year  the  indica- 
tions all   point   to   a   larger  exportation. 

In  woollen  glo\  es  a  similar  marled  dexelopment  is 
shown.  For  the  first  six  months  of  the  present  year  a 
\alue  of  §174,813.8(5  was  exported,  which  is  an  enoinu)us 
increase.  o\  er  S()5,845.3"2  for  the  same  period  of  the  preced- 
inir  year.  Figures  for  the  entire  year  up  to  June  30  are 
§419,528.08,  as  compared  with  §1 18,212. 22  for  the  year 
1901. 

in  silk  gloves  there  was  an  exportation  of  §(58,783.19 
during  the  first  six  months  of  this  year  and  §91. (547. 13  dur- 
ing the  whole  year.  The  corresponding  figures  for  1901  are 
§50,912.73  and  §96,(521.11.  This  shows  a  decrease,  but  it 
is  possible  that  for  the  coming  year  the  re})orts  will  show 
an  increase  for  silk  gloves,  because  of  the  increasing  call 
for  fine  fancy  and  embroidered  goods. 


In  loiit;  emliroidcrcd  ol<)\x's  me  demand  has  been  unuj..i- 
ally  uri'at.  the  manufacturers  beini)  unable  to  procure  a 
sutticieiit  number  of  skilled  hands  to  turn  out  the  goods. 
There  is  an  unsatisfactory  state  of  atVairs  so  far  as  lace 
alox'es  are  concerned,  because  it  is  believed  that  they  will 
soon  fall  out  of  popular  favor.  Notwithstanding  thee 
rlifiiciilties,  the  main  bulk  of  the  glov'e  business,  as  has 
bcHMi   shown,   is  exceptionallv   good. 


One  usually  makes  better  time  in  huainess  by  occasionally 
stopping  to  think  and  reconnoitre. 


COMPETITION   vs.   HONOPOLY. 

TT'THILE  it  is  only  imlural  that  men  should  try  to 
V  V  create  monoijolies  in  order  to  escape  competition, 
the  latter  is  none  the  less  the  life  of  trade.  Comie- 
tition  has  no  doubt  its  defects  just  as  everything  else  of 
human  creation.  But  business  would  sulfer  more  from  its 
absence  than  from  its  presence. 

"  A  certain  com|)etition,"  says  Emerson,  "  balances 
every  gift  and  every  defect.''  Competition  is  to  many  in 
business  a  defect.  But  the  keener  the  competition  the 
higher  is  the  standard  of  business  men  it  i)roduces.  This 
is  its  compensation. 

Never  in  the  history  of  the  world  was  com.petition 
greater  than  it  is  to-day.  but  it  is  creating  conditions  in 
the  commercial  world  that  demand  a  higher  state  of  eflS- 
ciency  in  those  who  move  and  live  and  have  their  being 
therein.  And  this,  fortunately,  is  not  narrowing  oppor- 
tunities  or  minimizing  ideals. 

Opportunities  for  the  attainment  of  success  in  the  com 
mercial  world  were  never  better  than  they  are  to-day, 
while  the  jirizes  were  certainly  never  more  attractive.  One 
has,  perhaps,  to  strive  a  little  harder  for  them,  but  that, 
of  course,  naturally  follows. 

"  Nature  hates  monopolies."  we  are  told.  At  any  rate 
it  is  competition  an<l  not  mono|)oly  that  creates  the  best 
business  men  and  that  develops  the  best  business  methods. 
It  is  con\petition  that  is  the  incentive  to  greater  effort. 
wliili'  the  tendency  of  monopoly  is  in  the  opposite  direc- 
tion. In  othei-  woids.  the  one  stimulates  and  the  other 
enervates. 

A  good  hit  in  business  should  be  followed  up  by  others. 
Merchants  can  no  more  hope  to  win  with  one  hit  than  can 
prize-fighters  with  one  blow. 

«        •        • 
SEWING  COTTON  PROFITS. 

LAST  month  the  ditlicidties  of  The  Enolish  Sewing  Cot- 
ton Company  were  referred  to  in  this  publication  and 
attention  was  drawn  to  the  loss  of  £115.000  under 
whicli  that  concern  was  run  during  its  last  year  of  opera- 
tion. A  far  different  state  of  affairs  is  disclosed,  when  the 
report  of  J.  &  P.  Coats,  Limited,  of  the  Cotton  Thread 
Trust  of  Great  Britain  is  examined.  Here,  the  net  profits 
for  the  year  ending-  June  30,  were  £2,599,254,  which  is  a 
sum  but  slightly  behind   the  profits  for  the  preceding  year. 
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A  'dixiilond    of   20   per   (-(-'n't.   has   b(!eii   cl('C'lareiJ    on    the   oidin 
ary    sliarcs   of    the   conipaiiy. 

()\"pr  and  aboNC  tlie  dividends  and  an  allowance  of  £3'), 
11(10  for  depreciation,  a  laroe  balance  remained.  This,  the 
diiectois  liave  allocated  to  dilVerent  schemes.  X-J.HI.dmi 
]^a^"e  been  placed  to  the  credit  of  the  reserve  fund,  £  l(l'), 
000  go  to  the  employes'  pension  fund  and  i- 450,000  to  a 
dividend  reserve  fund.  The  remainder,  £3711,1(51,  has  been 
carried    forward. 

Apart  from  the  wonderful  success  of  this  institution,  the 
plan  un<ler  wiiich  the  enormous  piolits  are  divided  is 
worthy  of  ))raise.  A  di\  idend  of  50  jJcr  cent,  might  read 
ily  ha\e  been  declared,  but  such  has  not  been  the  i  olicy 
of  the  directors.  Jiather,  it  has  been  one  of  providing-  for 
the  future. 

Twenty  per  cent,  is  certainly  an  adequate  and  satisfac 
tory  return  on  the  capital  invested.  Far  better  is  it  to 
keep  dividends  at  a  reasonable  level  and  provide  for  their 
maintenance  in  the  futui-e  by  means  of  a  special  reserve 
fund.  Successful  as  the  organization  has  been  in  the  past, 
it  is  not  to  be  supposerj  that  its  success  will  continue 
uninterruptedly. 

Labor  is  also  well  provided  for  by  the  iiension  fund  of 
£  100,000.  It  seems  only  fair  that  labor  should  share  in 
these  provisions  fcjr  future  difficulty.  Jf  the  dividends  of 
the  capitalists  are  to  be  guaranteed  by  a  reserve  fund,  the 
wages  of  the  laijorers  should  likewise  be  supplemented  by 
this  jjension   fund. 


*     *     « 


Economy  tends  to  the  development  of  htisiness  ;  peniiriniis- 
ness  causes  its  disintegration. 


•    •    • 


THE  PACIFIC  CABLE  AND  TRADE. 

WHILE  from  the  Imperial  standpoint  the  cojniiletion  of 
the  cable  across  the  Pacific  Ocean,  connecting  Can- 
ada and  Australia,  is  a  matter  of  no  small 
moment,  its  cliief  im.portauce  to  Canadians,  after  all,  lies 
in  its  existence  as  an  aid  in  developing  the  trade  and  com- 
merce of  the  country.  And  while  in  thus  giving  promin- 
ence to  the  commercial  aspect  of  the  matter  one  may  be 
ojjen  to  the  charge  of  utilitarianism,  we  must  not  fo.get  that 
we  li\"e  in  a  commercial  age  and  that  the  commercial  inter- 
ests of  the  Country  usually  take  precedence  over  others, 
except  where  the  national  honor  is  in   question. 

The  stations  of  the  new  cable  are  wholly  on  British  ter- 
ritory. This  is  scarcely  of  less  importance  to  the  commer- 
cial interests  of  the  Empire  thaJn  to  its  naval  and  military 
interests.  This  must  be  evident  to  everyone  who  has  fol 
lowed  the  discussion  of  the  Pacific  cable  question  during 
the  past  decade  or  two.  The  chief  desideration  sought, 
however,  was  cheaper  cable  rates.  Owing  to  the  monopoly 
possessed  liy  The  Eastern  Extension  Telegraph  Company 
the  rates  in  the  past  have  been  excessive  and  an  obstacle 
to  the  development  of  trade  with  Australia  and  the 
Orient.  And  had  it  not  been  for  the  machinations  of  this 
company  it  is  altogether  likely  that  the  Pacific  cable  would 
have   been  in   existence  years   ago. 

The  ((uestion  has  been  more  or  less  a  topic  of  discussion 
for   many  years.     At   the   conference   in   Lond,On   in    1887   of 


iei)resentati\es  of  the  Imperial  anrl  Colonial  Governments, 
antl  aL>ain  at  the  Colonial  Conference  in  Ottawa  in  1801, 
it  oceupieci  a  larye  share  of  attention,  and  resolutions  fav- 
orable to  the  enterjjrise  were  acjiopted  in  both  instances.  In 
the  former  year  a  survey  of  the  route  was  ordered  to  be 
made,  but  it  was  not  until  1609  that  it  was  com[)leted.  A 
committee,  lepresenting  the  Imperial  and  Colonial  authori- 
ties, which  had  been  ap|)ointed  in  ISiHi,  reported  in  1890, 
recommending  the  laying  and  maintenance  of  an  all-British 
Pacillc  cable,  the  cost  to  be  borne  by  the  Mother  Country 
and  the  c'olonios  directly  inteiested.  Finally,  in  ls90,  ten- 
ders were  called  for,  the  cable  to  be  laid  from  Vancouver 
to  Fanning  Island,  Fiji  and  Norfolk  Island,  branching  from 
the  latter  island  to  New  Zealand  and  Queensland.  Thi; 
tender  was  awartied  to  The  Telegraph  Construction  and 
.Maintenance  Company,  the  cost  to  be  £1,795,000,  the  line 
to  lie  completed  by  the  end  of  lOU'i.  In  July  of  last  year 
the  British  Government  announced  that  it  would  advance 
£2,000,0110  for  the  construction  of  the  cable,  and  that  the 
maintenance  charges  would  be  borne  as  to  five-eighteenths 
by  the  Home  Government  and  as  to  the  reanainder  by  the 
colonies  concerned.  It  was  at  the  same  time  announced 
that  the  Board  of  Management  would  consist  of  three  repre- 
sentatives of  the  Imperial  Government  and  two  representa- 
tives of  Canada,  and  two  of  Australia  and  New  Zealand. 

Already  the  benefits  of  the  new  cable  aie  being  realized, 
a  rate  of  about  56c.  a  word  from  ('anada  to  Australia  hav- 
ing been  fixed,  against  99c.  by  The  Eastern  Extension  Line; 
in  fact,  before  the  new  cable  was  started  the  rate  was 
^1.50  ])er  word. 

It  is  a  matter  for  congratulation  that  the  chief  pro 
motor  oi  the  Pacific  cable  is  a  Canadian,  Sir  Sanford 
Fleniinu.  In  season  and  out  of  season,  when  the  interest 
of  many  was  cold  and  the  opposition  formidable,  his  zeal 
was  untiring.  And  if  anyone  is  deserving  of  the  thanks 
of   the  business  men  of  Canada  it  is  Sir  Sanford  Fleming. 


BARRIE  FIRM  DISSOLVES. 

George  Vickers  has  retired  from  the  firm  of  Vair,  Vickers  & 
Co.,  dry  goods  merchants,  Barrie,  Ont.,  after  being  connected 
with  that  concern  for  over  three  years.  He  has  purchased  the 
stock  of  Frawley  &  Devlin,  Barrie,  and  is  continuing  business 
at  their  stand. 


SCARCE  GOODS  IN  STOCK. 

Scarce  goods  in  stock  with  W.  R.  Brock  &  Co.,  Toronto, 
are  ladies',  men's  and  children's  rainproof  and  waterproof 
coats  and  mantles.  They  are  the  newest  shapes,  including 
Currie's  guaranteed  goods.  There  is  a  great  demand  for  these 
garments,  and  Brock's  have  just  passed  into  stock  four  cases. 
Their  back  orders  are  being  filled  as  rapidly  as  possible. 


CORSET  COMBINE. 

It  is  stated,  on  reliable  information,  that  there  is  a  project 
on  foot  among  the  corset  manufacturers  of  the  Dominion  to 
consolidate  their  manufacturing  and  business  interests  into 
one  large  concern,  with  Quebec  as  headquarters. 

It  is  said  that  the  trade  generally  will  benefit  by  this 
change,  as  it  will  make  possible  the  more  systematic  working 
of  factories,  facilitate  improvement  in  styles  and  quality,  and, 
by  lessening  the  expense  of  cost,  will  enable  the  combine  to 
place  its  goods  on  the  market  at  a  lower  price. 
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CARPETS,   CURTAINS 
AND  WALL  PAPERS 


>^ 


GENERAL   OUTLOOK. 

JUST  at  present  the  carpet  business  is  "between  sea- 
sons." The  Fall  rush  is  well  over,  and  it  is  too  early 
as  yet  for  next  season's  importations  to  arrive.  The 
new  goods,  which  promise  this  year  to  be  of  fine 
quality  and  considerable  variety,  will  begin  to  come 
in  towards  the  end  of  the  month.  Meanwhile,  in  the  curtain 
department  there  is  considerable  activity  prior  to  the  Christ- 
mas .season.  A  good  business  is  being  done  in  curtains  and 
tapestries,  which  will  sell  about  Christmas. 

NATIONAL'S  EASELS. 

The  accompanying  illustration  shows  the  National  Sweeper 
Co.'s  display  easel,  made  to  hold  six  sweepers.  As  can  be  seen 
it  is  very  neat  in  appearance  and  takes  up  very  little  floor 
space  and  should  prove  ver3'  popular  with  the  dealers.  It  is 
finished  in  mahogany,  hand  rubbed  and  polished,  the  lettering 


i  n  gold  and  black.  The  easel  shown  will  be  known  as  the  No.  6. 
In  addition  to  this  easel  the  company  are  prepared  to  furnish 
one  holding  ten  sweepers.  This  is  known  as  the  No.  10  Easel. 
Brackets  are  placed  on  the  reverse  side  of  the  easel  to  hold  the 
sweepers'  handles. 

BUYING    ORIENTAL   GOODS. 

L.  Babayan,  the  Turkish  and  Persian  rug  man,  of  Toronto 
is  absent  on  a  purchasing  tour  in  the  Old  Country.  His 
splendid  lines  of  Oriental  goods  are  known  from  ocean  to 
ocean. 


DISPLAY  RACK  FOR  CURTAINS. 

The  manufacturers  of  a  serviceable  and  convenient  display 
rack  for  curtains  would  like  to  hear  of  some  responsible  man 
or  firm  to  represent  them  in  Canada.  Particulars  can  be  had 
on  application  to  the  editor  of  this  paper. 

BATTENBURG    EFFECTS. 

For  Christmas  trade  Brophy,  Cains  &  Co.  are  showing 
some  novel  Battenburg  efiects  in  Swiss  net  curtains.  These 
are  all  at  popular  prices,  intended  to  retail  at  from  $5  to  $12. 
They  also  have  some  assorted  panels  that  will  be  money- 
makers. 

NEW  CARPET  FACTORY. 

Mr.  Percy  Hughes,  a  member  of  a  carpet  firm  of  Kidder- 
minster, England,  is  at  present  in  the  Dominion  seeking  a 
suitable  location  for  the  site  of  a  factory  to  manufacture 
tapestry  carpets  to  supply  the  Canadian  market  direct.  If 
suitable  concessions  are  made,  Hamilton,  Ont.,  is  likely  to 
secure  the  factory.  It  is  expected  that  the  factory  will  employ 
500  to  1,000  hands. 

CHRISTMAS    GOODS. 

New  arrivals  at  The  W.  R.  Brock  Co.,  Limited,  Toronto, 
comprise  lines  of  chenille  curtains,  chenille  tapestry  and  lace 
curtains.  These  are  just  in  time  for  the  Fall  and  Christmas 
trade,  and  should  prove  good  things  for  the  retailers  of  the 
country.  The  W.  R.  Brock  Co.,  Limited,  also  have  a  com- 
plete stock  of  white  quilts  on  hand,  which  will  retail  at  $1, 
$1.25  and  $1.50  each. 

INLAID  AND  PLAIN  BROWN  LINOLEUMS. 

John  Macdonald  &  Co.  show  splendid  ranges  in  16-4,  8  4, 
inlaid  and  plain  brown  linoleums,  and  have  on  hand  a  very 
large  and  well  assorted  stock  to  meet  the  requirements  of  the 
Fall,  which  is  the  best  time  to  buy.  They  have  excellent 
ranges  of  Brussels,  Wilton  velvet,  tapestries,  wools  and  unions 
for  the  sorting  trade,  and  their  stock  of  table  covers  is  com- 
plete in  assorted  sizes.  Their  stock  of  lace  curtains,  Swiss 
curtains  and  pillow  shams  is  extra  large  and  varied. 

FELL  TO  HIS  DEATH. 

Godfrey  Bird,  a  traveller  for  the  firm  of  John  Crossley  & 
Sons,  Limited,  carpet  manufacturers,  Halifax,  England,  fell 
from  an  upper  storey  window  in  the  Rossin  House,  Toronto, 
on  the  morning  of  October  16,  and  was  instantly  killed.  Mr. 
Bird  was  well  known  in  this  country,  having  visited  Canada 
yearly  since  1872,  and  received  orders  from  all  the  leading 
carpet  houses.  The  body  was  sent  to  England  on  the  steamer 
Parisian,  which  sailed  from  Montreal  on  October  18. 

NEW  CARPET=CLEANING  MACHINE. 

Science  has  again  come  to  the  aid  of  the  busj-  housewife  in 
the  shape  of  a  wonderful  little  machine  for  cleaning  the  home 
and  superseding  the  carpet  sweeper  altogether.  Cleaning  the 
home  with  compressed  air  is  the  latest  wrinkle,  and  is  to  do 
away  with  all  sweeping  and  dusting.    The  machine  employed 
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Lace  Curtains 


/^UE.  Lace  Curtain  Sales  have  been  increasing  by  leaps  and 
^-'^  bounds.  The  reason  is,  by  ordering  from  the  European 
factories  immense  quantities  we  are  able  to  buy  them  at 
specially  low  prices. 

Last  year  we  placed  orders  for  over  one  hundred  thousand 
pairs  and  had  to  cable  repeats  over  and  over  again. 

Where  the  jobber  who  does  not  mae  a  specialty  of  these 
staple  quic -selling  goods  place  orders  for  hundreds  of  pairs, 
we,  by  having  twelve  traveller's  on  the  road  calling  at  every 
noo  and  corner  of  the  Dominion,  are  able  to  place  orders  for 
thousands  of  pairs.  It  is  well  known  that  where  looms  are 
kept  almost  constantly  running  on  a  pattern  the  cost  of 
production  is  greatly  reduced,  and  that  is  the  secret  of  our 
advantage  in  buying.  Buying  right  and  selling  right  enables 
us  to  handle  such  immense  quantities  of  Lace  C'Urtains  that 
many  dealers  who  formerly  imported  them  direct  now  find  it 
more  profitable  to  buy  from  us.  Another  great  advantage  of 
buying  of  us  is  that  when  the  retailer  finds  he  has  bought 
some  nnusually  good  sellers  he  can  repeat  his  orders  and  get 
prompt  deliveries  out  of  our  stoc  right  here  at  ho  me. 

N.B. — We  are  placing  orders  for  over  one  hundred 
and  fifty  thousand  pairs  of  Lace  Curtains  for  the  Fall  and 
Spring  trade. 


GEO.  H.  HEES,  SON  &  C° 

7  J  BAY  STREET,  TORONTO 
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Benzie  Mifg.  Com|>aDy 


TORONTO 
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Canada 
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Easels,  Etc. 
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We  manufacture  the  celebrated 

"HIAWATHA"  OPAQUE  SHADINGS 

which  are  unexcelled  for  opacity,  durability 
and  smartness  of  finish. 

We  have  also  a  large  quantity  and  variety  of  Pictures 
in  the  sheet  and  framed,  which  we  are  offering  way  below 
cost  to  clear.  .  If  interested  it  will  pay  you  to  call  and 
make  your  selections  at  our  Sample  Room,  61  and  63 
West  Front  Street. 

A  beautiful  assortment  of  Laces  always  in  stock. 
Write  for  catalogue  and  color  book. 


J0^ 


MENZIE  MFG.  CO., 


LIMITED 


Office  and  Warehouse  : 

61  and  63  WEST  FRONT  ST. 

Factories  : 

KING  STREET  SUBWAY. 
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Convincing  Arguments 

such  as  our  representatives  have  had  to  offer,  have  enabled  us  to  create 
a  record  in  the  sales  of  Carpet  Sweepers  unequalled  in  the  history  of 
the  business.  These  very  arguments  are  the  kind  that  you  can  use  to 
increase  your  sales  of  Sweepers.  There  is  food  for  thought  and  action, 
too,  here.      isn't  it  time  for  you  to  act  ? 

National  "Roller  Bearing" 
Carpet  Sweepers 

are  more  than  fifty  per  cent.  (50%)  easier  running  than  any  other 
sweeper  manufactured.  Extremely  simple  in  construction  and  beau- 
tifully finished  in  every  detail.  Our  Steel  Handle  Ferrule  is  a  perfect 
device  for  the  protection  of  the  handle  threads.  Each  sweeper 
packed  in  one  of  our  patented  cartons.  There  is  still  time  to  take 
advantage  of  our  Holiday  Offer.     It  is  a  liberal  one. 

NATIONAL  SWEEPER  COMPANY 


THE  P.  R.  GUMMING  MFG.  CO., 
Canadian  Sales  Agents,  CLARKSBURG,  ONT. 


Harion,  Ind. 


Hamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

97  Front  Street  West,  TORONTO 


The  Value  of  Annealing. 


Annealing  is  the  most  costly  step  of  mantle 
making — consequently  a  cheap  mantle  cannot  be 
properly  annealed — That  is  the  reason  a  cheap 
mantle  caves  in  like  this 
if  you  lay  it  on  its  side, 
after  burning  off  the  coat- 
ing—Try one — They  injure  your  trade. 

Mantles  branded  /j  are  thoroughlj^  annea- 
led over  pressure  gas /i — — Thej-  fit  the  burner 
— They  don't  shrink — They 
stand  up  this  way — They  are  fflf  ^ 
reliable— They  help  your  trade.  ^^^_ — 
— We  are  the  sole  manufacturers  of  A  mantles. 
— Write  us  if  j'ou  are  interested,      /t — 

Lowest  prices  on  Mantles,  Shades, 
Chimneys,  Globes  and  Sundries. 


AUER  LIGHT  CO.,  MONTREAL. 
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The  DomiDioD 


Oilcloth  Co.^ 


Limited 


Select  and  up-to-date  patterns  in... 

OILCLOTn 


rioor, 

Table,  8belf 
and  Stair... 


Enamelled 

and 

Carriage. 


Decorative  Burlaps- -Double -Sized^  Oil-Coated* 

See  our  Samples.       Travellers  of  all  wholesale  dr\-  floods  houses 
in  Canada  carry  them. 


Office  and  Works:      -         MONTREAL. 

Branch  Office  :    TORONTO. 
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sucks  instead  of  sweeps,  and  when  it  has  gone  over  a  piece  of 
carpet  the  dust  underneath  as  well  as  on  top  is  sucked  up, 
leaving  it  perfectly  clean.  It  is  an  American  invention,  but  j. 
B.  Kaj-,  of  King  street  west.  Toronto,  is  at  the  head  of  a 
strong  company  for  its  manufacture.  Several  successful  tests 
have  recently  been  made  in  Toronto. 


HIGHER    PRICES. 

According  to  New  York  exchanges  prices  for  all  kinds  of 
carpets  are  to  go  up  shortly.  Manufacturers  are  beginning  to 
perceive  that  they  might  as  well  take  advantage  of  the  good 
times  prevalent  all  over  the  continent,  just  like  the  other 
industries  are  doing.  Material  and  labor  are  costing  more 
and  it  has  been  said  that,  notwithstanding,  tapestry  carpets 
have  been  sold  at  a  very  slight  increase  on  cost.  Prices  of 
linoleums  and  oilcloth  are  expected  to  remain  pretty  much  the 
same  as  those  of  the  present  Fall  season. 


THE  GALT  CARPET  FACTORY. 

The  town  of  Gait  is  having  trouble  over  itscarpet  factory. 
Arrangements  were  made  by  the  town  to  find  a  building  to  be 
used  as  a  carpet  factory  for  Mr.  Henry  Humphrey  Burrows, 
to  be  paid  for  by  him  in  10  annual  instalments,  and  on  con- 
dition there  should  not  be  less  thdn  25  hands  employed.  Mr. 
Burrows  was  not  able  to  do  this,  and  as  the  town  maintains, 
vacated  the  building.  The  civic  authorities  then  took  possess- 
ion, and  sold  the  factory  to  George  D.Forbes, for  $7,000  cash, 
besides  assuming  some  liens  and  extras.  Mr.  Burrows  is  now 
suing  the  town  for  $3,000  damages.  He  says  the  factory  did 
not  commence  business  in  time  for  him  to  get  his  goods  onto 
the  market  for  the  Spring  trade,  and,  as  that  is  the  season  in 
the  carpet  trade,  he  is  obliged  to  wait  its  return. 

The  Gait  Reporter  says  that  the  factory  was  never  fully  in 
operation,  and  the  town's  action  was  precipitated  by  the 
removal  of  machinery. .  The  case  will  now  go  to  the  courts. 


NOTES  OF  THE  CARPET  TRADE. 

The  Gault  Bros  Co.,  Limited,  will  place  in  stock  on 
December  1,  a  full  assortment  of  tapestry  carpet  squares,  in 
all  useful  sizes  and  of  various  qualities. 

The  Gault  Bros.  Co.,  Limited,  will  shortly  receive  a  full 
line  of  oilcloths  and  linoleums  of  all  widths,  for  delivery  dur- 
ing the  first  part  of  December.  This  includes  16-4  goods  and 
inlaid  linoleums. 

The  Gault  Bros.  Co.,  Limited,  report  business  in  their  car- 
pet department  for  Spring,  1903,  the  best  they  have  ever 
experienced,  owing,  no  doubt,  to  the  fact  that  their  assort- 
ment of  patterns  is  exactly  suited  to  the  wants  of  the  trade. 

The  curtain  department  of  The  Gault  Bros.  Co.,  Limited, 
is  now  complete  with  all  the  latest  designs  and  makes  for  the 
holiday  trade.  A  handsome  variety  of  lace  door  panels  is  also 
shown  in  this  department,  in  both  English  and  Swiss  makes. 
They  have  received  a  very  large  number  of  orders  for  tapestry 
curtains,  which  appear  to  be  much  wanted  for  the  December 
trade. 

AN   IMPROVEMENT  IN  WALL  PAPER. 

Dr.  John  Weisner,  of  the  Columbian  Laboratory,  Chicago, 
and  Adolph  Gehrman,  of  the  same  institution,  and  until 
recently  city  chemist  under  the  health  department,  have 
invented  a  process  for  toughening  wall  paper. 

Mr.  Gehrman  has  just  returned  from  a  business  trip  to 
Hartford,  Conn.,  where  he  went  to  make  extensive  tests  of  the 
the  new  invention  in  the  mills  of  the  Wayne  Paper  Co.  of  that 


city.  A  special  despatch  from  Hartford  stated  that  the  man- 
agers of  the  Wayne  Paper  Co.  had  found  the  process  all  that 
they  had  hoped  for,  and  that  they  would  immediately  prepare 
to  introduce  it  in  their  mills. 

"The  purpose  of  my  visit  to  the  paper  mills,"  said  Mr. 
Gehrman,  "  was  to  try  if  the  mixing  process  could  be  carried 
on  as  well  in  the  mills  and  with  large  lots  of  pulp  as  it  has 
been  in  our  laboratory.  The  tests  were  entirely  satisfactory 
in  that  respect  The  chemical  side  of  the  invention  is  settled. 
The  remaining  question  is  the  additional  cost  of  improvement, 
but  we  have  no  doubt  that  it  will  be  so  small,  in  comparison 
with  the  extra  strength  it  will  give  to  paper,  that  it  will  not 
be  an  obstacle.  It  will  be  some  time,  however,  before  we  are 
ready  to  say  that  the  improvement  is  a  substantial  advance 
in  the  art  of  papermaking." 


THE   LATE   GODFREY    B.    BIRD. 

In  a  recent  number  of  The  Carpet  and  Upholstery  Trade 
Review  a  warm  tribute  is  paid  to  the  late  Godfrey  B  Bird, 
whose  death  has  already  been  noted  in  a  preceding  column. 
The  Review  takes  the  liberty  of  reproducing  a  portion  of  this 
article,  which  describes  simply  and  tersely  the  sad  circumstances 
of  his,  Mr.  Bird's,  death,  as  well  as  his  earlier  life  : 

"Mr.  Bird  ha  1  been  in  bad  health  for  some  time.  A  few 
years  ago  he  suffered  greatly  from  an  attack  of  acute  rheuma- 
tism, from  which  he  never  completely  recovered.  He  arrived 
at  Montreal  from  England  early  in  October  on  his  usual 
Autumn  trip,  and  was  then  in  poor  health,  being  troubled 
with  insomnia,  for  which  Montreal  doctors  advised  complete 
rest  and  relinquishment  of  all  business  duties.  Proceeding  to 
Toronto,  he  met  there  his  friends,  Arthur  Mallinson,  Canadian 
traveller  for  John  Crossley  &  Sons;  Victor  Beuttell,  of  New 
York,  and  Joseph  Hall,  of  The  Hudson's  Bay  Company,  who 
persuaded  him  to  terminate  his  trip  as  soon  as  possible,  and 
arranged  for  his  return  to  England  on  a  steamship  sailing  on 
October  18. 

"  On  the  evening  of  October  15  he  dined  with  John  Kay  at 
his  house  in  Toronto,  and  returning  to  his  hotel  was  in  com- 
pany with  Messrs.  Mallinson  and  Hall  until  he  retired  to  his 
room.  At  about  six  o'clock  on  the  morning  following  his 
dead  body  was  found  on  the  pavement  outside  his  hotel,  and 
beneath  his  bedroom  window.  In  falling  his  skull  had  been 
fractured,  and  death  was  doubtless  instantaneous.  His  friends 
took  charge  of  the  body,  and  on  the  afternoon  of  the  same 
day  a  funeral  service  was  held.  The  body  was  sent  to  England 
in  the  care  of  Mr.  Bird's  friend,  Arthur  Coleby,  on  the  steam- 
ship Parisian  on  October  18. 

"  Mr.  Bird  was  born  in  Kidderminster  ajjout  50  years  ago. 
His  father  was  a  lawyer  of  prominence  in  that  city.  Soon  after 
completing  his  education  he  became  connected  with  the  carpet 
manufacturing  firm  of  which  his  uncle,  John  Brinton,  was  the 
head.  About  30  years  ago  he  made  his  first  trip  to  the  United 
States,  in  the  interests  of  John  Brinton  &  Sons,  and  from  that 
time  he  visited  this  countrj'  and  Canada,  at  least  once  and 
often  twice  a  year.  About  20  years  ago  he  transferred  his 
interest  from  John  Brinton  &  Sons  to  John  Crossley  &  Sons, 
for  whom  he  visited  Canada,  the  United  States,  various 
European  countries,  and  made  also  two  trips  to  Australia. 
In  1889  he  was  made  a  director  in  his  company,  and  this 
office  was  held  by  him  until  his  death. 

"In  social  life  Mr.  Bird  was  most  genial  and  entertaining. 
His  tastes  were  artistic,  and  no  one  had  a  keener  eye  for  a 
handsome  rug  or  a  choice  piece  of  bronze  or  porcelain.  He 
was  noted  also  as  a  linguist,  being  proficient  in  several  lan- 
guages. His  devotion  to  the  interests  of  John  Crossley  &. 
Sons  was  intense,  and  his  untimely  death  must  be  a  severe 
loss  to  the  house  he  served  so  long  and  faithfully.  He  was 
unmarried,  and  his  only  surviving  relative  is  a  sister." 


THE  DRY  GOODS  REVIEW 


67 


Dress  Accessories. 


LACES  this  season   have  experienced  a  well-sustained   de- 
mand, as  the  fashions  have  been  favorable  to  the  lavish 
use  of  that  article.     But  conditions  now  in  the  whole- 
sale market  are   not  very  active,  as  the  trade  for  the  season 
is  about  over. 

HANDKERCHIEFS. 

Handkerchiefs  are  alwaj's  in  great  demand  for  the  holiday 
trade,  particularly  so  for  embroidered  and  initialed  lines.  New 
holiday  lines  are  constantly  appearing  on  the  market.  The 
trend  is  towards  larger  and  more  elaborate  patterns,  as  the 
small,  neat  effects  have  been  so  largely  copied  in  low-priced 
goods.  The  high-priced  lace  and  embroidered  noveltiescannot 
be  handled  in  any  considerable  quantities  by  the  majority  of 
retailers,  but  in  most  stores  a  small  assortment  could  be  sold 
at  this  time  of  the  year,  and  a  reputation  for  having  a  high- 
class  of  goods  in  this  department  is  something  to  be  counted. 

GRAPE    EFFECTS. 

Just  now  there  is  a  perfect  craze  for  all  sorts  of  grape 
effects,  and  grape  patterns  are  seen  in  applied  trimmings  and 
the  newest  laces,  embroideries  and  appliques. 

The  newest  effects  are  side  bands,  medallions,  detachable 
motifs  and  points;  and  in  color,  preference  is  given  to  ecru 
shades,  especially  those  called  champagne  and  the  pale  tints 
that  come  near  those  of  real  lace.  Chantilly  all-overs  and 
flounces  have  elaborate  appliques.  Nets  with  raised  effects  in 
embroidery,  jets,  spangles  and  colored  pailettes  are  used  for 
trimming  evening  gowns.  Some  beautiful  novelty  trimmings 
have  designs  in  turquoise  and  sieel.  A  new  lace  for  millinery 
purposes  is  the  Queen's  lace,  on  square  mesh  net  with  applied 
pattern  in  linen,  on  the  ecru  variety,  and  in  silk  in  the  black. 

RIBBONS. 

Ribbons  have  a  legion  of  uses  these  days,  both  as  dress 
trimmings,  belts,  sashes,  corsage  bows,  millinery  purposes, 
etc.  Besides  these  uses  a  very  large  amount  is  wanted  at  this 
time  of  the  year  for  fancy  work.  Fancy  sofa  cushions  are 
made  of  plaited  ribbons,  and  the  frills  of  most  of  these  cushions 
are  of  ribbon.  This  has  been  a  great  season  for  the  ribbon 
people,  as  all  the  staple  lines  are  very  strong,  and  very  few 
fancies  are  asked  for.  A  few  Dresden  and  stripes  are  sold,  and 
in  high-class  ribbons  shaded  velvet  figures  on  plain  grounds 
are  in  some  demand.  Novelty  plush  ribbons  for  millinery  pur- 
poses are  seen.  The  plaids  have  not  yet  started  to  sell,  but 
will  no  doubt  make  a  better  showing  later  on  in  the  season. 

Soft  satin  and  liberty  ribbons  occupy  the  first  place  in  the 
trade,  and  black  ribbon  velvets  in  all  widths  are  strong 
sellers,  as  a  touch  of  black  velvet  in  some  shape  or  other  is 
seen  on  almost  all  dressy  toilettes. 

UNDERSKIRTS. 

The  silk  skirt  with  jersey  top  is  an  idea  that  is  sure  to 
commend  itself  to  women,  as  it  is  so  well  adapted  to  wear 
under  the  present  style  of  skirt. 

Shorter  petticoats  are  in  demand  to  wear  with  the  walk- 
ing skirts,  and  it  is  hoped  that  with  the  advent  of  the  high 
military  and  Cuban  heels  a  shorter  skirt  will  obtain,  as  it  is 
smarter  and  more  attractive  when  the  dress  is  lifted,  and  gives 
longer  wear. 

Accordian  pleating  and  ruching  trims  almost  all  the  new 
silk  skirts,  but  some  tucks  and  hemstitching  are  also  seen. 
Serpentine  galoons  and  motifs  in  black  lace  are  placed  on  high- 


class  skirts  in  pale  shades.  Tartan  plaid  skirts  trimmed  with 
ruchings  in  black  taffeta  are  very  smart.  Changeable  silks 
make  handsome  petticoats,  and  the  greens  shot  with  blue, 
yellow,  and  red  are  all  in  great  demand.  Plain  taffeta  is  still 
the  vogue  for  the  majority  of  skirts,  but  plaids  and  brocades 
are  much  seen. 

BELTS. 

The  belt  factories,  especially  those  in  which  fabric  belts  are 
made,  have  been  fairly  flooded  with  orders  this  season,  as  a 
belt  of  some  kind  is  a  necessity  with  almost  every  costume  in 
the  present  style  of  dress. 

The  most  prominent  feature  of  this  season's  belt  is  the 
postilion,  or  tab  at  the  back,  and  there  is  scarcely  a  belt 
shown  but  has  this  feature  in  some  form  or  other.  Some  of 
these  tabs  are  quite  small.  Some  belts  have  only  two  of  these 
tabs,  and  then  again  a  belt  may  have  as  many  as  six.  Belts 
are  selling  to  the  higher  classes  of  trade  with  these  tabs  at  the 
side  or  front,  and,  as  they  are  not  produced  at  popular  prices, 
they  are  selling  in  large  quantities  to  the  fine  trade. 

All  silks,  as  taffeta,  peau  de  sole  and  moires,  have  the  call, 
and  velvet  occupies  the  ne.xt  place.  But  belts  of  black  silk  are 
the  very  best  sellers.  Bright-colored  plaids  are  talked  of,  and 
plain  reds,  blues  and  greens  are  shown. 

Owing  to  the  long-waisted  effect  in  dress,  the  buckle  has 
been  displaced  by  the  sash  pin,  by  means  of  which  the  long- 
waisted  effect  may  be  preserved  in  any  fabric.  Many  belts 
have  a  buckle  at  the  back,  and  some  of  the  belts  have  fancy 
rings  of  crochet  silk,  and  an  arrangement  of  rings  fasten  the 
belt  in  front. 

The  fashionable  buckles  and  trimmings  for  these  belts 
come  in  oxidized  silver,  French  grey  silver,  cut  steel  and 
cut  jet. 

A  GREAT  DEAL   OF    EMBROIDERY. 

In  the  garniture  of  dresses  a  great  deal  of  embroidery  is 
used  ;  and  in  oriental  colorings  not  only  in  the  more  subdued 
Persian,  but  in  the  more  gorgeous  Chinese  and  Japanese 
orders,  as  their  combinations  of  blues  and  greens  answer  to 
the  fad  of  the  moment  for  these  colors. 

All  manner  of  braid  trimmings,  passementeries  and  gimps 
are  most  extensively  used  on  the  fashionable  tailor-made  cos- 
tumes. 

The  brilliant  pyroxylines,  or  wood  fabric  trimmings,  show 
most  novelties.  A  high  novelty  is  a  royal  blue  braid  with  long 
black  hairs.  Drop  ornaments  and  fringes  are  used  for  finishing 
braid  scrolls  on  dresses.  Braid  and  cord  ornaments,  tassels, 
pendants,  fourageiers,  etc.,  are  in  high  favor  for  street  suits 
and  outer  garments. 

Buttons  are  giowing  in  popular  favor,  and  some  of  the 
more  expensive  varieties  are  veritable  works  of  art.  The 
embroidery  fad  has  even  touched  the  buttons  and  covered 
moulds  are  richly  embroidered  with  delicate  silks.  This  style 
is  called  pompadour  and  is  intended  to  be  used  on  Louis  and 
Empire  coats. 

In  piece  veilings,  lace-bordered  nets  artistically  and  exqui- 
sitely wrought  in  black  and  white,  or  white  and  black,  and 
brown,  green,  and  blue  are  very  strong. 

A  new  fancy  is  plain  chift'on  with  border  of  contrasting 
color  hemstitched  on  the  veil,  or  the  joining  concealed  with 
very  narrow  fancy  braid.  Another  fancy  is  to  head  the  hem 
with  narrow  ribbon.  As  this  can  be  of  plaid,  as  well  as  plain 
colors,  the  possibilities  can  be  appreciated.  Indeed,  there  is  no 
reason  why  these  veilings  should  not  be  manufactured  out  of 
the  stock  of  chiffons  on  hand  in  the  millinery  workroom,  as 
the  fancy  hems  for  borders  make  it  possible  to  create  many 
pretty  designs,  using  silk  twist  for  the  hemstitching.  Net  veils 
with  chenille  dots  and  border  of  small  flowers  in  chenille  are 
much  seen.  Sometimes  these  veils  show  large  white  or  cardi- 
nal dots,  but  these  are  extreme  styles. 
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THE  travellers  for  the  whitewear  houses  have  no  difficulty 
in  interesting  merchants  in  their  goods,  as  buyers  seem 
to  be  alive  to  the  tact   that  this  is    to  be  a   record- 
breaking  season,  and  that   they   must   order  early  if  they  are 
to  have  good  assortments. 

*  *        • 

Toronto  manufacturers  are  busy  with  their  sample 
blouses  for  Spring,  and  salesmen  will  soon  be  out  on  the  road 

with  full  lines. 

#  *        * 

The  factories  are  working  up  to  their  limit,  and  have  all 
they  can  do  to  keep  up  with  orders,  and  could  find  employ- 
ment for  more  hands  if  they  were  obtainable. 


Most  of  the  popular  weaves  in  cotton  will  also  be  pro 
duced  in  linen  goods  for  the  higher  class  trade;  in  fact,  linen 
will  play  a  more  important  part  in  next  season's  trade  than  it 
has  done  for  some  time  back. 

•  *        ♦ 

Blind  embroideries  are  increasing  their  lead,  as  they  come 
in  such  rich  and  handsome  patterns,  and  many  of  the  most 
tasteful  garments  are  made  up  with  these  trimmings. 

The  white  idea  still  rules  in  the  trade.  Lawn,  India  linen, 
organdie  and  China  silk  are  the  principal  materials  employed. 
The  last-named  material  was  much  used  towards  the  end  of 
last  season,  and  will   be  a  favorite  this  Summer,  as  it  is  so 

easily  laundered. 

*  »        » 

The  Gibson  pleat  and  open  backs  are  quite  out  of  date,  and 
have  given  place  to  slot  seams  and  box  pleated  effects,  flat 
trimmings  in  lace  and  embroidery  insertions  and  motifs  and 
medallions.  Small  tucks  are  about  played  out,  and  are  not 
much  seen. 


Soft  finished  goods  that  were  so  much  in  demand  last  sea- 
son still  retain  their  popularity,  but  organdies,  mulls,  crepes 
and    mercerized    imitations   of   peau   de   soie   and   other   silk 

fabrics  will  be  largely  used  this  next  season. 

•  •        « 

Madras,  cheviots,  Bedford  cord  and  coarse  mercerized 
matted  and  basket  weaves  are  being  made  up  into  blouses 
this  Fall,  and  are  seUing  right  along  to  the  better  classes  of 
trade  only,  as  they  cannot  be  satisfactorily  produced  in 
popular- priced  goods.  They  will  be  largely  worn  in  the 
Spring,  and  later  in  the  season  shirt-waist  suits  and  wash 
skirts  will  be  made  from    them.      Gentlemen's  vestings  make 

the  up-to-date  blouse. 

•  »        • 

The  latest  novelty  so  far  prepaired  for  the  Spring  trade  is 
the  Monte  Carlo  shirt  waist.     As  the  name  indicates,  it  has 

samewhat    the    appearance 
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of  the  little  Monte  Carlo 
coats  so  much  worn  at  the 
end  of  last  Summer  and  in 
early  Fall,  in  front,  while 
the  back  is  just  the  same  as 
an  ordindry  shirt  waist, 
and,  as  the  accompanying 
cut  shows,  it  forms  a  very 
pretty  and  becoming  waist 
and  one  that  is  likely  to 
prove  popular  with  tha 
trade.  The  back  is  either 
trimmed  with  box  pleats  or 
inverted  tucks.  Lawn  with 
insertions  of  Valenciennes 
and  medallions  are  the  most 
used  materials  and  trim- 
mings for  these  waists,  but 
it  is  a  style  that  would  be 
equally  good  in  the  heavier 
weaves. 


'  MoiitP  Carlo"  .Shirt  Waist. 


The  manufacturers  of 
blouses  and  underwear  are 
anticipating  a  very  busy 
season,  but  in  this  trade,  as 
in  all  others,  it  is  the  pains- 
taking man  that  succeeds, 
as  Canadian  buj'ers  are  very  critical  about  cut  and  workman- 
ship. As  competition  is  very  keen,  those  who  do  not  supervise 
their  work  carefully  and  thoroughly  will  go  to  the  wall,  and, 
indeed,  it  is  the  poor  workmanship  in  so  many  instances  that 
makes  the  competition  of  the  goods  from  over  the  line  less 
formidable  than  thev  would  otherwise  be. 


Stitched  strappings  finished  by  medallions  of  lace  and 
embroidery  are  entirely  new.  Insertions  of  Valenciennes  and 
embroidery  are  to  the  fore,  and  some  lovely  novelties  are 
being  introduced  in  embroidered  fronts,  some  of  which  have 
an  ecru  or  black  pattern  on  a  white  ground. 
»        *        • 

In  underwear,  more  thought  and  care  is  being  given  to  the 
shape  and  trimmings;  and  the  improvement  is  very  apparent, 
as  the  shapes  conform  more  to  the  prevailing  lines  of  the  outer 
garments.  The  trimmings  look  as  if  they  would  stand  the 
wash  and  still  look  attractive  when  they  have  left  the  hands 
of  the  laundress. 

A  new  fad  is  to  trim  blouses  with  embroidered  handker- 
chiefs, one  point  coming  at  the  front  and  two  others  on  the 
shoulders  forming  a  yoke.  A  round  hole  is  then  cut  out  of  the 
centre  of  two  other  handkerchiefs,  and  they  are  used  to  form  a 
frill  at  the  finish  on  the  long  or  elbow  sleeve. 

*  *        * 

A  pretty  corset  cover  especiallv  adaptable  to  undeveloped 
or  thin  figures,  is  one  trimmed  in  front  with  rufHes  headed  by 
a  beading.  The  cover  is  plain  behind  and  has  the  ordinary  full 
front,  and  the  ruffles  are  arranged  across  the  front  and  give 
extra  fullness  where  it  is  required.  This  style  is  an  excellent 
one  for  wear  under  waists  of  very  sheer  material. 

*  *        * 

Lace  and  embroidery  motifs  framed  in  figures  and  panels 
of  insertions,  or  figures  formed  of  medallions,  are  used  with 
great  success  on  the  newest  skirts,  covers  and  gowns.  A 
skirt  in  this  style  had  the  deep  flounce  cut  in  broad  points  and 
with  a  frill  of  embroidery  round  the  edge,  headed  by  a  beading 
run  with  a  narrow  white  ribbon  tied  in  a  bow  at  the  top  of 
the  points,  and  in  every  V  formed  by  the  points  was  a  kind  of 
Maltese  cross  effect  of  medallions.  A  corset  cover  had  a  trim- 
ming across  the  front  of  diamonds  formed  by  interlacing  lines 
of  Valenciennes  lace  with  a  medallion  set  in  the  centre  of  each 

diamond. 

*-        *        » 

A  COSTLY  SET  OF  UNDERWEAR. 

Two  thousand  eight  hundred  dollars  seems  a  great  deal  to 
pay  out  in  cold  cash  for  a  set  of  underwear,  but  that  was  the 
price  for  a  set  of  six  pieces  of  Parisian  make,  shown  recently 
by  a  prominent  New  York  firm.  Two  sets  were  exhibited,  one 
at  the  above-mentioned  price  and  the  other  priced  at  $1,200. 
They  were  marvels  of  fineness  and  beauty,  but  so  simply  made 
withal  that  one  failed  at  first  sight  to  realize  the  exquisiteness 
of  the  exhibit.  The  garments  were  made  of  the  finest  hand- 
kerchief linen,  hand  embroidered  in  delicate  stars  and  drooping 
bell-like  flowers,  and  trimmed  with  fl  it  effects  in  hand-made 
Valenciennes  lace,  or  a   somewhat    heavier  square  mesh  lace. 
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Imitation 
Tortoise 

Shell, 
Amber  and 

Black. 


It's  Here  to  Stay  and 
It's  There  to  Stay  in. 


When  once  the  Security  Hair  Pin  is 
placed  in  the  lady's  hair  it  cannot  fall 
out  like  other  hair  pins.  Try  a  sample 
gross  of  the 


SECURITY 

HAIR  PEST 


(PATENT  PENDING) 


The  only  article  of  its  kind  ever  offered  the  Trade. 


Every  progressive  merchant  should  carry  them 
in  stock.     These  hair  pins  cannot  fall  out,  but  are 
easily  withdrawn.      Made  only  of  high-grade  horn.     See  the 
Retails  for  5c.      Put  up  six  on  a  card. 
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PHILLIPS  &  WRINCH, 


Imitation 


Sole  Selling  Agents  for 
Canada, 


TORONTO    TheiT 

Amber  and 

MONTREAL:  201  St.  James  St.     QUEBEC:  74  St.  Joseph  St.         Black. 
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The  effect  was  dainty  and  refined  in  the  extreme,  and  gave  no 
impression  of  extravagant  luxury. 

The  width  of  the  drawers  was  about  15  inches,  with  cir- 
cular ruttte  some  12  inches  deep,  trimmed  with  lace  and  insertion 

The  nightgowns  were  cut  round,  and  the  less  expensive 
set  was  trimmed  with  the  square  mesh  lace  and  had  a  flat 
yoke  made  entirely  of  the  lace.  The  neck  of  the  other  gown 
was  trimmed  with  deep  Vandykes  of  Valenciennes,  the  points 
coining  nearly  to  the  waist  line.  These  gowns  were  cut  in  an 
entirely  new  way,  having  the  front  breadth  gored.  The  circu- 
lar knee  flounces  were  beautifully  embroidered  in  delicate 
flower  sprays  and  trimmed  with  lace.  Although  the  material 
was  so  sheer,  these  shirts  were  cut  to  cling  tighth'  around  the 
hips. 

The  evident  idea  in  the  corset  covers  was  smooth,  trim  fit, 
and  the  fullness  both  back  and  front  was  laid  in  fine  flat  tucks. 
The  low-rounded  necks  were  trimmed  in  flat  effects  in  lace  and 
embroidery.  The  chemises  and  short  undershirts  showed  the 
same  ideas,  but  carried  out  in  a  less  elaborate  style.  The  im- 
pression conveyed  by  these  garments  was  one  of  elegant  sim- 
plicity, and  it  was  in  the  fineness  of  texture  in  both  linen  and 
lace  and  perfection  of  finish  that  their  costliness  lay  and  not  in 
elaborate  treatment.  It  would  be  no  great  task  to  launder 
any  article.  One  thing  that  was  much  remarked  was  the 
entire  lack  of  ribbon  trimming. 

There  was  also  on  exhibition  at  the  same  time  a  high-class 
line  of  ladies'  underwear,  made  in  washable  chifibn,  linen  cam- 
bric and  crj-stalline,  and  in  these,  as  well  as  in  the  imported 
sets,  the  tendency  to  simpler  styles  of  trimming  was  very  evi- 
dent. There  were  three  styles  of  skirts  shown — the  trained 
petticoat  for  house  and   evening  wear,  the  walking  skirt  and 

the  short  underpetticoat. 

*        *        * 

WHITEWEAR  AND  THE   LAUNDRIES. 

Few  people  realize  how  much  it  costs  each  year  to  keep 
clean.  Each  year  we,  as  a  people,  devote  more  time  and  atten- 
tion to  the  details  of  spotlessness.  ,\t  the  same  time,  women 
are  wearing  more  and  more  lace-trimmed  lingerie,  fanc3'  shirt 
waists  and  gowns,  to  say  nothing  of  storks  and  ties,  than 
ever  before.  Thus,  her  laundry  bills  are  ever  increasing,  as  be- 
draggled skirts  and  soiled  shirt  waists  are  not  to  be  tolerated. 

Shirt  waists,  once  so  simple  in  construction  that  they 
could  be  laundered  for  10c. ,  are  now  most  elaborate  and 
expensive  garments,  and  the  complicated  lace  and  embroidered 
affairs  not  only  make  a  large  hole  in  a  lady's  pocketbook  as 
an  initial  outlay,  but  their  washing  constitutes  a  considerable 
weekly  expense. 

The  advent  of  the  fad  for  tab  gowns  has  been  a  bonanza 
for  the  laundries,  for  the  Summer  girl  must  be  spotless  regard- 
less of  expense,  and  no  greater  proof  of  the  growing  cost  of 
keeping  clean  can  be  given  than  the  success  of  the  laundries  in 
our  towns. 

The  prices  charged  soon  double  the  cost  of  an  article,  but 
the  up-to-date  woman  economizes  in  any  other  way  than  the 
item  of  expense  for  keeping  clean. 

-:^  ^-  * 

WHITEWEAR  NOTES. 

A.  W.  Allan,  of  The  Allan  Manufacturing  Co.,  Simcoe 
street,  Toronto,  after  spending  most  of  the  Summer  in  the 
trade  centres  of  the  Old  Lands,  is  now  enjoying  a  hunting  trip 
in  Muskoka,  accompanied  by  Anthony  Allan. 

The  Allan  Manufacturing  Co.  are  about  finishing  theirFall 
blouse  and  wrapper  season  in  the  department  on  the  third 
floor  of  their  big  building  on  Simcoe  street.  All  the  plain 
print  blouses  for  the  Spring  trade  will  be  made  on  this  floor. 

The  Continental  Costume  Co.  have  removed  from  18  Front 
street  west  to  more  convenient  premises  at  62  and  64  Welling- 
ton street  west. 

Boulter  &  Stewart,  of  13  Front  street  west,  are  showing 
a  number  of  new  designs  in  shirt  waists,  notably,  in  the 
stylish  "MonteCarlu."  This  firm  are  noted  foralways  being  to 
the  fore  wi^h  the  latest  styles. 


0' 


BUSINESS   IS  HEAVY. 

RDEKS  for  next  Spring  have  now  been  pretty  well 
closed  by  the  wholesale  trade,  and,  taken  all  in 
all,  prices  have  not  altered  appreciably  from  the 
season  just  closed.  There  is  a  prospect,  however 
that  values  may  go  a  little  higher  during  the 
approaching  year.  Cotton  maintains  its  firmness  without  a 
sign  of  the  slightest  weakness.  Wholesalers  report  that  the 
trade  in  staple  stuff  has  been  phenomenal  this  season  and  is 
still  keeping  up  well.  

NEW  RANGE  OF  WRAPPERETTES. 

A  new  range  of  wrapperettes  is  being  shown  in  the  staple 
department  of  John  Macdonald  &  Co  These  are  in  assorted 
spots  and  in  all  the  leading  shades.  They  are  showing  clear- 
ing lines  in  fancy  wrapperettes  in  a  large  number  of  different 
patterns  and  they  have  just  to  hand  a  special  repeat  order  of 
Crum's  indigo  prints  in  a  variety  of  spots. 

They  have  a  large  assortment  of  novelty  linens  for  their 
Christmas  trade  in  tea  cloths,  sideboard  covers,  doylies  and 

napkins.  

PERCALINES. 

In  their  lining  department,  The  W.  R.  Brock  Co.,  Limited, 
Toronto,  report  a  large  business  in  No.  B18  percaline.  This 
is  a  36-in.,  extra-fine,  full- beetled,  unstretchable  cloth,  the  beau- 
ideal  lining  for  waists  and  skirts,  being  light  in  weight,  yet 
very  firm  and  soft.  It  is  carried  in  a  full  range  of  colorings, 
viz.,  black,  seal  dark  slate,  medium  slate,  light  slate,  fawn, 
linen,  white,  cream,  sky,  pink,  navy,  cardinal  and  three  shades 
of  green.      It  can  be  retailed  at  I2V2C.,  but  is  fully  worth  15c. 

Al  is  a  60-in.  cream  damask  table  linen  which  The  W.  R. 
Brock  Co.,  Limited,  are  offering  to  the  trade  at  present.  It 
comes  in  five  different  patterns,  has  a  soft  mellow  finish  and 
good  weight.     It  can  be  retailed  for  25c. 

LARGE  OCTOBER  BLANKET  SALE. 

The  Wyld-Darling  Co.,  Limited,  Toronto,  have  had  large 
blanket  sales  during  October.  At  times  a  scarcity  was  experi- 
enced in  some  weights,  but  the  firm  anticipate  having  a  com- 
plete stock  of  all  weights  and  sizes  early  this  month.  In 
particular,  the  "Matchless"  and  "National "  brands,  which 
are  made  in  large  sizes,  are  deserving  of  attention  on  the  part 
of  the  retail  trade. 

This  house  announce  that  all  widths  of  their  600  grey  all- 
wool  flannel  and  their  B2  union  are  now  in  stock. 

Travellers  have  just  left  the  warehouse  with  a  compre- 
hensive range  of  prints,  art  muslms,  cretonnes,  etc.,  for  the 
Spring  trade,  and  the  firm  consider  them  to  be  the  finest  goods 
they  have  ever  put  on  the  market.  Special  attention  might 
he  drawn  to  their  DW  cloth,  which  can  be  retailed  at  10c.  It 
comes  in  all  colors,  including  navies.  Among  the  other  specials 
are  No.  50  white  cotton  to  retail  at  8c.,  and  No.  4-00  white 
cotton  to  ixtail  at  10c.    These  are  particularly  good  value. 

A  complete  range  of  wrapperettes  has  been  opened  up 
already  for  next  season's  trade,  and  the  firm  hope  to  have  their 
stock  of  bed  comforters  complete  very  shortly.  There  has  been 
a  little  scarcity  in  these  goods  of  late.  Some  of  the  new  im- 
portations are  their  own  particular  lines  in  large  sizes. 

STAPLE  NOTES. 

A  spendid  range  of  American  muslins  is  being  shown  for 
Spring,  1903,  in  the  staple  department  of  Brophy,  Cains  &  Co. 

Among  the  special  lines  for  Spring,  1903,  to  be  seen  in  the 
staple  department  of  Brophy,  Cains  &  Co.  are  some  knicker 
linens,  Englishgoods,  which  the  tradeshould  makeinquiriesfor. 
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CAMBRIC  COUCH  CUSHIONS 


for 


HOLIDAY  TRADE. 

WE  ARE  OFFERING  A 

du|)erior  Quality  of  <^^anitoba**  Down  in 
Cu»liion»  and   Co»ie»  at   Li»t   Prices. 

.  .   SPEAK  QUICK  .   . 

THE  ALASKA  FEATHER  &  DOWN  COMPANY 

OF    IVIONTREAL    limited. 


NORTH  BRITISH  BOOT  LACE  CO. 

Johnstone,   Scotland. 


Laces 


of  all  kinds 


1\  PUT   UP   IN  BEST   STYLE. 


7j 


BEST   VALUE   ALL   ROUND. 


THE  TRADE  SUPPLIED  BY 

FRANK  e*  BRYCE,  Limited 

Toronto  IVIONTREAI—  Quebec 
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LADIES' 
NECnWEAR 

^ 

THE  light  flimsy  boas  and  rufts  are  still  selling  to  the 
trade  to  a  certain  extent,  but  as   the  cold   season 
approaches   the   feather   and  fur    boas    take    their 
places,  and  there  is  also  an  apparent  desire  to  get 
back  to  the  ordinary  forms  of  neckwear.  These  have 
commenced  to  sell  better  of  late,  and  for  the  Christmas  season 
the  raanj'  novelties   which   are  offered   to   the   trade  should 
result  in  an  active  business  in  these  styles  of  ladies'  neckwear. 

TURNOVER  shapes  in  lace  are  going  well.      Bishop's  stocks 
also,  in  lace  insertions  and  all   stitchings,  are  well  liked 
and  should  be  included  in  every  assortment. 

AN  American  idea  which  will  be  brought  to  this  market  is  a 
small  collar  of  unlined  silk,  with  tabs  of  different  shapes 
in  front.    This  collar  has  also  been  produced  in  lace. 

LACE  collars  are  as  good  as  ever,  and  the  jobber  who  has 
any  nice  assortment  has  no  difficulty  in  disposing  of  them. 
In  fact,  owing  to  the  uulooked  for  demand  for  them,  they  have 
become  none  too  plentiful,  and  may  be  unobtainable  later  on 
in  this  market. 

IN  the  more  ordinary  forms  of  neckwear  there  is  a  growing 
demand  for  match  sets,  comprising  collars  and  cuffs,  and 
sometimes  belts.  These  are  small-sized  articles,  frequently  in 
lawns,  mousselines,  etc.  White  and  black  are  said  to  be  the 
two  most  favored  colors  at  present. 


embroidery.  Turquoise  and  steel  beads  are  used  with  telling 
effect  on  others,  and,  again,  little  motifs  of  Dresden  silk  sur- 
rounded with  silk  and  gold  thread  embroideries,  most  elabo- 
rately worked  out,  are  seen. 

In  the  high  collar,  almost  innumerable  changes  are  rung  on 
three  styles— the  straight  band,  the  pointed  front  and  the 
bishop.  Cute  chiffon  collars  stiffened  with  featherbone  are 
trimmed  in  many  variations  with  narorw  velvet  ribbon,  motifs 
andgaloons,  and  with  drapings  of  ribbons  and  sunpleated  chi- 
ffon. There  are  many  forms  to  the  lappets  that  are  the  distin- 
guishing feature  of  the  bishop  stock,  but  they  are  all  reminis- 
cent of  the  same  origin.  The  favourite  trimmi)ig  for  this  style 
of  collar  is  the  small  French  dots  of  contrasting  color,  and 
many  of  the  tabs  are  decorated  with  a  motif  The  ends  of 
many  of  the  ribbons  trimming  these  collars  are  draw^n 
through  crochet  rings  of  colored  silk.  Long  ribbon  ties  with 
hemstitched  tucks  at  the  neck  and  pattern  in  hemstitching  at 
the  ends  come  in  all  colors.  Quantities  of  small  buttons  are 
seen  on  these  goods,  both  in  tiny  pearl  and  gold  and  silver, 
besides  small  crochet  silk  ones. 

It  is  getting  too  late  on  in  the  season  for  silk  and  chiffon 
boas,  but  the  French  are  making  flat  boas  of  marabout  in 
exact  imitation  of  chinchilla,  sable  and  other  soft  furs. 

These  are  so  skilfully  produced  that  they  are  difficult  to 
tell  from  the  original  furs  until  they  are  carefully  examined, 
and,  of  course,  the  price  is  very  much  less.  The  old-time 
berthas,  in  Honiton  and  duchess  lace,  are  very  stylish  for 
evening  wear. 

The  Niagara  Neckwear  Co.  have  with  their  several 
travellers  possibly  the  largest  and  best  line  of  Fall  and  holi- 
day silks  ever  exhibited  to  the  trade.  It  contains  weaves, 
designs  and  patterns,  all  their  own  exclusive  high-grade  silks, 
well  worthy  of  inspection. 


FOR  Spring,  1903,  the  general  opinion  is  that  the  chiffon 
rutYs  will  appear  again,  with,  of  course,  many  variations, 
and  assume  a  stronger  position  than  ever.  As  to  what  the 
nature  of  the  innovations  for  Spring  may  be  it  is  as  3'et  too 
early  to  foretell.  Combinations  of  feathers  and  taffeta  or 
chiffon  have  been  spoken  of  as  likely  to  be  in  the  lead,  but  all 
such  predictions  are  purely  speculative. 

A  NUMBER  of  variations  in  stock  collars  are  as  usual  to  the 
front,  and  will  no  doubt  be  popular;  as  stock  effects,  no 
matter  what  the  new  feature  introduced  in  them  may  be, 
seem  to  be  universally  popular.  One  with  long  silk  tabs  in 
front, embroidered  with  lace,  produces  a  novel  and  very  pretty 
effect.  What  is  called  the  "clerical  "  stock,  which  was  brought 
out  a  few  months  ago,  has  not  reached  any  great  amount  of 
sales,  but  is  still  on  the  market,  and  some  dealers  have  found 
it  to  their  advantage  to  handle  it.  Of  course,  it  is  purely  a  fad 
and  may  drop  out  of  sight  at  any  time. 

FEATURES  OF  THE  SEASON. 

NECKWEAR  trade  is  in  a  most  flourishing  condition,  and 
everything  novel  is  taken  up  as  soon  as  it  is  placed  on  the 
market.    The  wearing  of  separate  waists  has  much  to  do  with 
.  this,  as  by  means  of  a   pretty  collar  a  passe  waist  may  be 
freshened,   and   a  plain   one  transformed,   to   do   duty  for  a 
dressj'  occasion. 

There  are  two  distinct  styles  in  neckwear,  the  small  high 
collar  and  the  deep  cape  collar.  These  latter  are  of  all  kinds 
of  lace.  Battenburg,  Irish  crochet,  guipure  and  applique  in 
cream  and  ecru  form  the  bulk  of  the  trade.  Some  lovely 
collars  in  chiffon  in  this  style  have  hand-painted  motifs  in 
roses  and  other  small  flowers  in  panels  of  gold  thread  and  jet 


TRADE    NOTES. 

J.  H.  Shannon,  men's  furnisher  and  grocer,  of  Iroquois, 
Ont.,  has  made  an  assignment. 

A  new  dry  goods  firm,  trading  under  the  name  of  Kauf- 
man Bros.,  is  to  be  established  in  the  city  of  Quebec. 

W.  A.  Greene,  jr.,  lately  with  Williams,  Greene  &  Rome,  is 
about  to  start  a  new  collar  factory  in  Berlin.  Ont. 

Messrs.  Fogie  &  O'Grady,  merchant  tailors,  Almonte,  have 
moved  into  the  premises  lately  occupied  by  the  Bank  of  Nova 
Scotia,  in  the  Williams  block. 

W.  J.  Curran,  clothier,  Brantford,  has  assigned  to  E.  R.  C 
Clarkson.    Liabilities  are  estimated  at  $11,000  and  assets  at 
$9,000.      A    number    of  Toronto    and    Montreal    firms    are 
interested. 

The  dry  goods  firm  of  R.  S.  Boyd  &  Co.,  Truro,  N.S., 
has  dissolved  partnership.  Mr.  Boyd  will  carry  on  the  busi- 
ness, and  A.  C.  Hunt,  the  silent  partner,  will  open  a  men's 
furnishing  store. 

The  Berlin  WhitewearCo.  were  so  pleased  with  the  success 
of  the  initial  trip  of  A.  K.  Dunke,  who  has  lately  returned 
from  a  tour  through  the  West,  that  they  presented  him  with  a 
substantial  cheque  in  addition  to  his  salary. 

A  case  of  some  importance  to  the  dry  goods  trade,  is  now 
before  the  Divisional  Court  at  Osgoode  Hall.  Before  the 
Crottie  assignment,  John  Macdonald  &  Co.  compromised  a 
claim  for  $40,000  for  $5,000,  taking  four  notes  of  $1,250 
each.  Three  were  paid,  but  the  last  had  not  become  due  when 
the  assignment  was  made.  John  Macdonald  &  Co.  then  filed 
a  claim  for  the  $40,000,  less  monej'  paid,  and  this  is  the 
amount  now  involved. 
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Penman^s  Samples 

of 

Ladies'  Golf 
Coats,  Vests  and  S^veaters 


RETURNED 
JUN  29  190^^ 


are  being  shoAvn  by  all  tKe 

LEADING  JOBBERS 


for 


Spring'  1903 
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MEN   WHO    HAVE 
MADE  THEIR  MARIl 


^ 


M' 


LORD   MOUNT    STEPHEN. 

ANY  a  Scotchman  of  humble  birth  and  solid 
business  training  came  out  to  Canada  about 
1850,  but  few  have  made  such  a  name  for  them- 
selves as  the  Right  Honorable  George  Stephen, 
Bart  ,Lord  Mount  Stephen.  Endowed  with  those 
o-ifts  of  caution,  thrift  and  good  management,  usualb"  attri- 
buted to  his  race,  he  has  united  to  these  the  more  charteristi- 
cally  American  qualities  of  enterprise  and  push.  Combined, 
these  have  enabled  him  to  project  and  carry  out  undertakings 
of  great  importance,  with  which  his  name  will  be  long 
associated. 

George  Stephen  was  born  at  Dufl'town,  Banffshire,  Scot- 
land, on  June  5,  1829.  His  father  was  William  Stephen,  a 
native  of  Glenrinnes,  Mortloch.  All  the  boy's  education  was 
acquired  at  the  parish  school,  which  he  left  at  an  early  age  to 
serve  his  apprenticeship  in  the  drapery  business  at  Aberdeen. 
Thence  he  went  to  London,  and  entered  the  employ  of  J.  F. 
Pawson  &  Co.,  Limited.  It  was  while  serving  this  firm  that 
George  Stephen  acquired  that  knowledge  of  figures  which  was 
later  to  be  of  inestimable  service  to  him. 

As  before  noted,  George  Stephen  migrated  to  Caiiada  in 
1850,  his  Uncle  William  Stephen  being  the  cause  of  liis  coming. 
He  immediately  entered  his  uncle's  business  establishment  in 
Montreal,  and  was  soon  in  a  position  to  form  a  partnership 
with  him,  under  the  name  of  William  Stephen  &  Co.  On  the 
death  of  his  uncle,  in  1860,  he  purchased  his  interest  in  the 
business,  and  entered  on  a  large  scale  into  the  manufacture  ol 
woollen  goods.  In  this  business  he  met  with  extraordinary 
success,  and  in  time  became  a  very  wealthy  man,  and  an 
influential  citizen  of  Montreal.  He  was  elected  a  director  of 
the  Bank  of  Montreal,  and  at  the  election  of  1873  became  vice 
president.     In  1876  he  accepted  the  presidency. 

Thus  started  on  the  road  as  a  capitalist,  Mr.  Stephen  was 
not  slow  in  seeing  where  his  money  could  be  invested  to  the 
best  advantage.  He  had  great  faith  in  the  future  of  the  West, 
then  just  beginning  to  open  up,  and  in  that  field  he  believed 
an  early  investment  would  in  the  end  work  marvels.  He 
accordingly  ioined  the  syndicate,  which  had  been  formed  to 
purchase  the  interests  of  the  Dutch  bondholders  of  the  St.  Pau] 
and  Pacific  Railway.  When  this  road  was  completed,  the 
syndicate  immediately  came  into  the  control  of  the  whole 
traffic  of  the  Canadian  Northwest.  They  extended  their 
operations  considerably  during  the  time  they  held  the  road, 
and  changed  its  name  to  the  St.  Paul  and  Manitoba  Railroad. 
This  experience  of  railroad  management  gave  Mr.  Stephen 
that  knowledge  which  confirmed  him  in  the  belief  that  a  great 
national  highway  could  be  built  across  Canada  from  Montreal 
to  the  Pacific.  So,  in  1880,  when  a  company  was  formed  to 
undertake  the  construction  of  the  C.P.R.  Mr.  Stephen's  name 
was  prominent  in  the  list  of  its  members,  along  with  many  of 
his  former  associates  on  the  St.  Paul  and  Manitoba  R.  R. 

Mr.  Stephen's  life  at  this  juncture  joins  in  with  the  history 
of  the  great  Canadian  railway.  His  faith  in  its  future  success 
carried  the  project  over  many  an  obstacle.  Nothing  daunted 
him.  When  others  felt  that  failure  was  inevitable,  his  indomit- 
able energy  and  perseverance  inspired  them  with  new  hope.  He 
has  lived  not  only  to  see  his  darling  project  carried  out,  but  to 
see  its  successful  working. 

Other  railway  construction  and  management  work  also 
claimed  his  attention.  He  was  "instrumental  in  lifting  the 
Credit  Valley  Railroad  out  of  its  difficulties,  and,  with  four  or 


five  associates,  he  built  the  Ontario  and  (Quebec  Railway.  He 
had  meanwhile  become  president  of  the  Canadian  Pacific 
Railway. 

Honors  of  no  mean  character  were  now  bestowed  on  him. 
In  1886,  in  honor  of  the  completion  of  the  road,  the  Queen 
was  pleased  to  make  him  a  baronet.  Five  years  later  he  was 
elevated  to  the  peerage  as  Lord  Mount  Stephen,  a  name 
derived  from  a  lofty  peak  in  the  Canadian  Rockies,  so-called  in 
his  honor.  In  1888  Lord  Mount  Stephen  resigned  from  the 
presidency  of  the  C.P.R.,  having  at  last  got  the  road  in  run. 
ning  order.     Since  then  he  has  resided  in  England. 

Of  late  years  Lord  Mount  Stephen's  name  has  been  asso- 
ciated with  many  works  of  a  meritorious  character.  He 
began  making  his  important  donations  in  1883  when  he  be- 
stowed $50,000  on  the  Montreal  General  Hospital  to  build  a 
pavilion  in  memory  of  the  late  Dr.  G.  W.  Campbell.  In  1885, 
along  with  his  colleague,  Lord  Strathcona.  he  founded  the 
Montreal  Scholarship  in  the  Royal  College  of  Music.  The  fol- 
lowing year  he  and  Lord  Strathcona  each  gave  $500,000  for 
the  erection  of  the  Royal  Victoria  Hospital.  Since  then  he  has 
bestowed  many  large  sums  on  charitable  and  educational 
institutions  both  in  Canada  and  in  Great  Britain. 


PERSONAL. 


Charles  Ellis,  of  Bartlett  &  Ellis,  London,  was  married 
to  Miss  Mary  O'Hagen  on  October  15. 

The  funeral  of  Percy  Syer,  son  of  S.  Syer,  of  the  Canadian 
Carpet  Co.,  Milton,  Ont.,  who  died  of  lockjaw,  took  place  on 
Sunday,  October  26,  and  was  very  largely  attended. 

James  Glasgow,  mayor  of  Prescott,  died  on  Friday,  October 
28.  He  was  a  native  of  Prescott  and  a  member  of  the  firm 
of  Glasgow  Bros.,  of  that  place.  He  leaves  a  widow  and  five 
children. 

Joshua  Sandford,  who  was  imprisoned  in  the  Paris  well, 
has  secured  a  position  as  salesman  in  the  Oak  Hall  clothing 
store,  at  the  southwest  corner  of  Yonge  and  Adelaide  streets, 
Toronto.  He  has  completely  recovered  from  the  effects  of  his 
terrible  experience. 

Cyrille  Pettigrew,  of  the  Civil  Service,  was  married  on 
October  27,  in  the  private  chapel  of  St.  Roch's  Church,  to 
Miss  Bernadette  Belanger.  daughter  of  H.  Belanger,  dry  goods 
merchant,  St.  Roch. 

Arthur  Everett,  Customs  appraiser,  of  St.  John,  and  one 
of  the  best-known  dr3'goodsmen  in  the  Maritime  Provinces, 
dropped  dead  at  his  residence  on  October  21,  while  playing 
chess.     He  was  a  native  of  Suffolk.  England. 

John  Cathro,  eldest  son  of  A.  Cathro,  merchant  tailor 
of  Lindsay,  Ont.,  died  in  Lindsay  on  October  17.  He  was  for 
some  years  cutter  for  Messrs.  Lacke\^  &  McKenttie,  Napanee, 
and  laterly  in  business  for  himself  He  leaves  a  wife  and  two 
small  children. 


BE   CAREFUL. 


That  care  should  be  taken  by  employes  in  answering  the 
oft-repeated  question,  Will  it  wash  ?  is  shown  anew  by  a  case 
recently  decided  in  a  Chicago  court.  It  appears,  according  to 
an  exchange,  that  a  3'oung  lady  purchased  a  pongee  waist, 
embroidered  in  red.  She  inciuired  if  it  would  wash  and  was 
told  it  would.  When  she  had  it  washed  the  color  of  the 
embroidery  ran  all  over  the  pongee,  and  as  the  retailer  refused 
to  make  good  she  sued  him.  The  merchant  set  up  the  defence 
that  any  woman  ought  to  know  that  such  a  waist  would  not 
wash.  The  jury,  however,  were  not  influenced  by  thisargu. 
nient,  but  returned  a  verdict  for  the  plaintifi. 
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Umbrellas 
For 

Christmas 
Trade 


Samples  now  in  the  hands 
of  our  travellers. 


The  Irving:  Umbrella 
Company,  Limited 

20  Front  St.  W.,  TORONTO 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we(jUarantCC 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difficulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,   Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
features  in  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  GALT,   Limited. 


GOULDING  &  CO., 

30  Wellington  St.   East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,  B.C. 


mm 


C.  H.  Forster 

30  Merchants'  Building 
50  Bay  St., 

TORONTO. 


Insist  on  having  that  trade  mark  <  n  all  the 
Blankets  you  purchase  and  thus  insure  getting  good  Blankets.  Protect 
your  interests  by  giving  us  a  trial  order. 

The  Slingsby  Manufacturing  Company 


BRANTFORD,  ONTARIO. 


Limited 
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To  be  without 


The  Dr.  Deimel 
Underwear 


Means- 


For  the  Wesrer,  uneven  circulation,  skin  irritations,  or  some 
other  of  the  thousand  ills  that  injudiciously  clothed  flesh  is  heir  to. 

For  the  Dedler,  a  dead  loss  of  those  underwear 
sales  that  may  still  be  his  if  he  writes  for  our  booklet 
and  terms. 


Look  tor  this  distin- 
guishing mark.  Its 
always  on  the  genuine. 


TKe  Dr.  Deimel  Linen-MesK  Co. 


London,   E.C,   E-ngland, 
10-12   Bread  St. 


2202   St.  CATHERINE  ST.. 

Montreal,  Canada 
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Raincoats 
and  Juvenile 
Clothing 

We  are  prepared  to  supply  the  FIRST  STORE  IN 
EACH  CITY  at  keenest  shipping  prices.  Write  for 
sample  dozens  with  London  References. 

Direct  representative  wanted  for  Canada. 

THORNELOE  &  CLARKSON 


Contractors  to 
H.M.  Government. 

A.  B.  C.   Code. 

Telephone  517. 


LEICESTER, 


ENGLAND. 
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men's  furnisher  '^^ 
Clotbier 


Devoted  to  tHe  Canadian 
Dealer  in  Men's  Goods  >}* 


CLOTHING 

NE:cn\vE:AR 

UNDERWEAR 
HOSIEIRY 


i'^^^9'f^y**^^ff*uf^^>t^^^ 


SHIRTS 
COLLARS 
GLOVES 
NICK-NACKS 


FLOWING    ENDS  OF  TALU 


URELY  the  spirit  of  economy  has  struck  our  Enfi^-lish 
cousins.  When  a  scheme  like  the  following'  is 
mooted  to  save  space  and  time,  there  can  never  he 
anv  waste  in  more  important  matters.  An  in- 
genious London  business  man  found  that  many  occasions 
arose  when  he  liad  to  carry  a  spare  collar  witli  him.  This 
he  found  most  awkward,  when  lie  had  to  carry  it  in  his  hand 
or  pocket.  He  at  last  lit  on  the  expedient  of  putting  his 
spare  collar  around  his  leg  underneath  his  sock.  Here  it 
was  not  in  the  way  at  all  and  caused  him  no  inconvenience. 
He  contributed  his  discovery  to  the  press  and  added  that  he 
saw  no  reason  why  a  pair  of  shoes  could  not  be  carried  that 
wav  as  well.      We  tliink  we  do. 


A  MERCHANT  may  ha\e'a  good  business  and  \et  not 
ha\e  a  popular  business.  In  the  average  town  it  will 
be  found  that  there  is  one  men's  furnishing  store  that  has 
the  name  for  being  all  that  Is  correct  and  fashionable,  while 
the  other  stores,  thoug-h  they  may  do  a  fairly  good  trade,  do 
not  rank  with  it  in  point  of  popularity  and  style.  The 
reason  for  this  very  frequently  lies  with  the  merchant  him- 
self. He  is  possessed  of  a  certain  degree  of  afl'ability,  mixed 
with  a  pleasing  deference,  and  he  always  impresses  one  with 
the  fact  that  he  knows  the  correct  styles.  The  merchant 
who  is  too  gushing,  too  friendly  and  too  much  given  to 
allowing  persons  to  suit  themselves  is  not  so  liable  to  build 
u]i  a  popular  business. 


DRIGHT  green  shirts  of  a  most  bilious  complexion  were 
on  exhibition  in  a  Toronto  window  lately.  That  they 
will  find  purchasers  is  beyond  question,  but  that  the  tastes 
of  such  purchasers  are  of  the  best  is  another  matter.  For- 
tunately for  shirt-makers  there  are  always  people  who  are 
prepared  to  buy  the  most  extraordinary  creations  put  on  the 
market.  They  seem  to  be  on  the  look-out  for  the  loudest 
and  most  showy  articles  and  pounce  on  them  as  soon  as  they 
appear.  Merchants  cannot  be  blamed  for  handling  and 
showing  these  extraordinary  goods,  nor  shirt-makers  for 
manufacturing  them,  for  there  is  lots  of  money  in  catering  to 
just  such  a  demand. 

T  F"  vou  ha\e  fi\e  dollar  bills  to  give  away  for  four  dollars 
^  and  are  extremely  anxious  to  give  them  at  that  price  and 
you  do  not  tell  the  public  about  them,  you  will  never  be  able 
to  sell  any  of  them,  because  the  people  who  would  purchase 
would  not  know  of  your  inclination.  Therefore,  it  follows 
in  business,  if  you  can  serve  the  public  well — better  than  they 
are  served  in  any  other  way — they  will  never  know  of  the  fact 
unless  you  tell  them  of  it.  The  question  is  which  is  the  best 
way  to  get  their  ears.  I  think,  and  I  speak  from  ten  years 
of  experience,  that  the  press  is.  —  P.  C.  Larkin  in  Canadian 
Grocer. 


PADS  are  announced  from  London  such  as  the  wearing  of 
suede  waistcoats  and  white  leather  boots.  The  former 
is  perfectly  tolerable,  if  it  is  possible  to  make  suede  waist- 
coats, but  the  latter  is  beyond  a  joke.  Imagine  Toronto 
dandies  parading  King  street  on  .Saturday  afternoons  or 
Montreal  sports  on  St.  Catherine  street,  wearing  white 
boots  in  such  weather  as  we  are  now  enjoying  !  However, 
there  is  no  telling  what  is  in  store  for  us  and  it  may  be  that 
the  picture  will  be  realized. 


r^ANADLANS  are  to  be  congratulated  on  their  moderation. 
^  When  New  York  says  the  style  shall  be  a  \ery  pro- 
nounced stripe,  Canadians  ask  for  a  refined  kind  of  stripe. 
When  New  York  announces  bright  green  as  the  desideratum 
of  its  male  society,  Uiilors  on  this  side  of  the  border  are  re- 
quested to  supply  subdued  green.  Styles  and  colors  worn  in 
New  York  would  never  be  countenanced  for  a  moment  in 
Toronto.  This  is  not  because  Canadians  are  behind  the 
times,  nor  because  they  are  lacking  in  taste.  It  is  rather 
because,  stationed  at  a  distance,  they  can  secure  an  unpre- 
judiced view  of  the  situation  in  New  "\'ork  and  choose  what 
common-sense  prompts  them  to  select. 
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TRADE    CONDITIONS. 

ROWING  activity  among  the  woollen  manufacturers 
of  Canada  is   a   notable  feature  in  this   month's 
trade  outlook.   New  mills  in  Georgetown,  Ontario, 
and  Amherst,  N.S.,  are  announced  as  about  to  be 
erected.    Other  old-established  mills  are  increasing 
their  capital   and    putting    in    improved    machinery.      Both 
developments  are  evidently   the  outcome   of  the  good  condi- 
tions prevalent  throughout  the  country. 

Among  wholesale  dealers  there  is  little  news  tp  report.  It 
is  between-seasons  and  the  heads  of  woollen  departments 
have  little  to  533'.  The  surplus  stocks  are  being  marked  down 
and  oftered  to  the  retailers  at  a  good  reduction.  There  is  a 
good  demand  for  standard  stuffs  and  the  wholesale  houses 
seem  to  be  well  supplied  wnth  excellent  material. 

A  NEW  FIRM. 

B.  Williams,  formerly  with  ^he  Stratford  Woollen  Mills, 
has  purchased  an  interest  in  Dufton,  Sons  &  Waterhouse's  mill 
at  Mitchell,  Ont.  The  new  firm  will  be  known  as  Dufton,  Sons, 
Waterhouse  &  Williams. 


This  house  are  also  selling  freely  a  better  grade  of  Scotch 
tweed  suitings,  brown  tints  in  checks  and  stripes  being  mostlv 
required. 

Black  and  blue  worsted  coatings  are  selling  well  and  the 
following  special  brands  are  much  in  demand,  the  "Prince," 
"Wyld's  Special,"  the  "  Beaver,"  the  "Planet,"  the  "Yar- 
mouth." Among  the  large  sellers  in  indigo  serges  raa3'  be 
mentioned  the  "Meteor,"  the  "Atlantic,"  the  "Pacific,"  the 
"Sayles,"  and  the  "Trilby." 

An  extra  large  range  of  black  vicunas,  cheviots,  llamas 
and  dress  suitings  are  at  present  in  stock.  In  addition,  all  the 
firm's  well-known  brands  of  tailors'  trimmings  are  constantl3' 
to  hand,  including  silk  linings,  velvets,  etc.,  to  match  all  shades 
and  classes  of  goods. 

STRATEGY   AND    DIPLOMACY. 

"You've  made  a  mistake  in  ray  bill,"  said  a  young  man, 
excitedly  to  his  tailor.  "Impossible!"  asserted  Mr.  Shears, 
mildly. 

"Oh,  but  it's  so  !  "  exclaimed  the  youth, in  a  flurry,    "Look 
here,  there's  $5  too  much  charged  on  this  bill." 
The  tailor  compared  the  bill  with  his  books. 

"  You're  right,"  he  admitted.  I'll  take  the  overcharge  off. 
By-the-bye,  how  much  did  you  say  you  wanted  to  pay  on 
account  ? " 

The  young  man  grew  red,  coughed,  and  finally  produced 
$10. 

"That  works  every  time,"  remarked  the  tailor  to  a  friend 
after  the  customer  had  departed.  Nothing  brings  a  man  here 
in  such  a  hurry  as  to  overcharge  him  on  his  bill.  When  a  cus- 
tomer gets  a  little  backward  and  dodges  the  place,  I  send  him 
a  bill  overcharging  him.  He  rushes  to  the  shop  to  have  the 
mistake  corrected,  and  a  little  diplomacy  does  the  rest." 


TAILORS  AFTER  THE  BEATS. 

At  the  convention  of  the  Retail  Merchants'  Association, 
held  in  Toronto  last  September,  the  general  executive  board 
was  given  power  to  apply  at  the  next  session  of  the  Legisla- 
ture to  have  the  fees  for  the  collection  of  debts  in  the  Division 
Courts  reduced.  The  tailors'  section  are  particularly  inter- 
ested, as  they,  as  it  is  well  known,  suffer  more  from  the  dead- 
beat  than  any  other  section  of  trade  They  arc  unanimous  in 
seeking  to  reduce  Division  Court  fees,  and  recommend  that 
action  be  taken  at  as  early  a  date  as  possible. 

PROTECTION  WANTED. 

Montreal  manufacturers  of  waterproof  clothing  have 
adopted  a  resolution  urging  on  the  Government  the  necessity 
for  increasing  the  protection  on  their  industry.  The  resolu- 
tion reads:  "We,  the  waterproof  clothing  manufacturers  of 
Montreal,  wish  to  place  ourselves  on  record  as  being  strongly 
in  favor  of  adequate  protection  to  Canadian  labor  in  all  its 
branches.  We  believe  the  important  industry  we  represent 
should  be  duly  protected  against  the  slaughtering  tactics  of 
the  United  States  manufacturers,  and  we  are  equally  agreed 
that  the  cotton  manufacturers,  from  whom  we  obtain  a  large 
supply  of  our  raw  material,  should  be  adequately  protected." 

CLEARING  LINES  OF  CLOTHING. 

John  Macdonald  &  Co.  are  showing  some  clearing  lines  of 
clothing  which  they  have  marked  away  down  in  price.  A  line 
that  is  of  especial  value  for  the  money  is  their  6-4  mixture 
serges  that  were  worth  $1.00,  but  are  now  selling  at  oOc. 
There  is  also  a  line  of  6-4  mantle  beavers  worth  75c.,  for  SOc, 
and  also  a  line  of  golf  cloakings  at  $1.00  per  yard,  that  is 
hard  to  beat.  They  are  selling  now  a  line  of  Canadian  tweeds 
for  25c.,  that  were  easily  worth  35  to  50c. 

Their  stock  of  fancy  worsted  suitings  is  well  assorted, 
and  they  are  showing  the  newest  in  Scotch  tweed  suitings  in 
all  the  latest  patterns. 

They  have  a  full  stock  of  "Belwarp"  serge  coatings  and 
trouserings  for  the  Fall  trade.  Every  yard  of  these  is  stamped 
with  their  familiar  trade  mark,  the  "Lion  and  Bell,"  without 
which  i]one  is  genuine. 


DEMAND    FOR    OVERCOATINGS. 

Quite  an  unusual  demand  for  overcoatings  is  being  at  pre- 
sent experienced  by  the  Wyld-Darling  Co.,  Limited,  Toronto. 
The  materials  asked  for  are  chiefly  grey  vicunas,  oxford  and 
black  beavers  and  meltons,  as  well  as  striped  cheviots. 


THE    "  ROOSTER "    GOES    WEST. 

Mr.  Silver,  manager  for  Robert  C.  Wilkins,  has  recently 
returned  from  Toronto  and  other  large  centres  in  Western 
Ontario  after  introducing  the  "Rooster"  brand  clothing.  W^hile 
the  "Rooster"  brand  was  by  no  means  unknown  in  that  part 
of  the  Province,  Mr.  Wilkins  had  not  put  forth  any  effort  to 
introduce  his  goods  there,  and  the  first  trip  west  in  search  of 
business  revealed  the  fact  that  the  reputation  of  this  clothing 
had  preceded  it.  Everywhere  Mr.  Silver  called  he  received 
good  orders,  and  the  business  was  most  satisfactory  in  every 
way. 

Business  was  in  a  most  healthy  condition,  Mr.  Silver 
reports;  not  one  merchant  he  called  on  but  what  was  quite 
satisfied  with  the  condition  of  things  and  saw  prospects  of  an 
excellent  Spring  business. 

Mr.  Wilkins  has  now  a  new^  line  of  overalls,  which  intro- 
duces a  new  cloth  controlled  here  by  him,  and  which  will,  it  is 
said,  easily  take  the  place  of  the  American  goods  that  have 
been  imported.  The  children's  clothing,  which  is  practicall3'  a 
new  venture  with  this  facory,  has  been  selling  very  satisfac- 
torily and  to  the  best  stores  in  the  Dominion.  The  factor3'  is, 
indeed,  exceedingly  busy.  Orders  are  now  on  hand  for  four 
months  ahead  ;  and  in  all  probability  about  Christmas  time 
Mr.  Wilkins  will  be  compelled  to  withdraw  all  lines.  The 
"Rooster"  is  becoming  one  of  the  best-known  trade  marks  in 
Canada.  During  the  present  year  the  business  has  increased 
50  per  cent. 

NOTES  OF   THE    WOOLLEN    MILLS. 

The  Terra  Cotta  correspondent  of  The  Georgetown 
Herald  says  that  Mr.  Eaton,  of  Toronto,  has  about  com- 
pleted the  purchase  of  a  site  for  a  woollen  mill  in  that  town. 

Mr.  Dick,  of  the  late  firm  of  Dick,  Ridout  &  Co.,  Toronto, 
was  in  Seaforth  lately  negotiating  for  the  purchase  of  the 
Van  Egmond  woollen  mills;  the  town  to  grant  him  a  loan  of 
$10,000  free  of  interest  for  20  years,  for  which  he  offers  ample 
security,  Mr.  Dick  to  acquire  the  propert3-  and  invest  $12,000. 
He  is  to  employ  50  hands  from  the  first. 

E.  E.  Hewson,  lately  of  the  Oxford  woollen  mills,  has 
formed  a  company,  of  which  he  is  president,  and  is  building  a 
mill  at  Amherst,  N.S.  The  mill  is  to  be  fitted  with  the  most 
modern  machinery  and  improvements,  and  the  company  hope 
to  have  it  in  running  order  for  the  Spring  trade  The  new 
mill  will  be  fireproof,  154  ft.  by  55  ft.,  and  four  storeys  high, 
and  it  is  intended  to  make  it  one  of  the  best  equipped  mills  in 
Canada. 

The  woollen  mills  at  Markham  have  resumed  operations 
after  being  closed  down   for  repairs   and  additions  that  will 
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Get  your  Clothing  GOOD. 

Get   it  for   nothing, 


BLT 


DON'T  get  it 

Good  for   nothing. 


WACK5  BROS,  Limited 


Burlington  Works 


TELEGRAPHIC     ADDRESS 
'l         "WACKS  .    i-HJCESTE  R. 


nTiDi'iTsTl    J 


LEICESTER,  ENGLAND. 


MAHUFftCTURERS    OF 

Well  Tailored,  Smart  Fitting, 

Up-to-Date  Designs,   High-Class  Finish 

Custom  Tailoring 
Gents'  Serge  Suits 
Gents'   Flannel  Suits 
Gents'  Rainproof  Goats 
Boys'  and  Youths'  Clothing 
Juvenile  Clothing 

Lowest  possible  quotations 
to  Canadian  shippers. 


01593 


_y/^^y'/^/////'V/    //<'>/'/•-),      //yr-('j/cr 


If  you  appreciate  well-made  Tailoring,  write  for 
our  pattern  book,  mailed  free  of  charge. 

Wacks  Bros.,  Limited 

Burllngfton  Works,     -    Leicester,  England. 


CONTRACTORS   TO    H.iVI.S.    GOVERNMENT    AND    THE    WAR    OFFICE. 


Limited. 

Rockwood  Ontario 

MANUFACTURERS 

Pure  Woollen  Goods 

Wheeling  Yarns 
Overcoatings 
Ladles'  Suitings. 


DIGNUM  &  MONYPENNY 

Toronto  and  Montreal 

Sole  Selling   Agents. 


JOHN  FISHER 

SON  &  CO'Y, 

WHOLESALE    WOOLLENS 


AND 


Tailors'  Trimmings 


Cor.  Victoria  Sq.  and   St.  James  St., 
MONTREAL. 

♦♦♦♦ 

SAMPLE  ROOMS  :     158  Bay  St.,   TORONTO. 

101  and  103  St.  Peter  St.,  QUEBEC. 
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just  about  double  their  capacity.  When  these  additions  are 
completed,  which  will  be  in  a  very  short  time,  Markham  can 
boast  of  having  one  of  the  largest  and  best  equipped  mills  in 
the  Province. 

S.  G.  Hue,  a  representative  of  the  Oxford  Woollen  Mills, 
of  Oxford,  N.S.,  was  in  Montreal  recently,  and  stated  that  the 
capital  of  the  company  would  be  increased  from  $100,000  to 
$130,000.  This,  he  said,  would  mean  a  renewed  plant  and 
stone  buildings.  Frank  Nelles  has  been  appointed  agent  for 
the  Province  of  Quebec. 

At  a  meeting  of  the  directors  of  the  Canadian  Mfg.  Co., 
Limited,  held  in  Montreal  on  September  30,  1902,  a  by-law 
was  introduced  and  carried  unanimoush-,  increasing  the 
number  of  directors  from  three  to  five. 


WILL  ENTER  THE   CANADIAN  MARKET. 

Thorneloe  &  Clarkson,  Leicester,  Eng.,  wholesale  manufac- 
turing clothiers,  have  decided  to  enter  the  Canadian  market. 
This  firm  has  been  established  something  like  20  years.  They 
used  to  say  that  they  could  make  good  clothing  cheap.  Now 
they  make  better  clothing  cheaper.  They  have  always  made 
a  strong  point  in  juvenile  clothing  and  have  been  well  to  the 
front  with  this.  Raincoats  have  also  been  a  leading  line  with 
them.  They  were  one  of  the  first  in  the  field  to  make  these 
now  deservedly  popular  overcoats,  and  they  have  always  kept 
first  since,  until  nearly  all  shopkeepers  in  the  Old  Country 
know  that  their  raincoats  retail  profitably  and  satisfy  their 
customers,  consec]uentl3'  they  have  built  up  a  large  business 
with  this  line.      Some  years  ago  they  built  a  new   factory  and 


^    ^ 


^ 


Factory  of  Thorneloe  &  Clarkson,  Leicester,   Eng. 

launched  out  into  various  other  branches,  but  it  is  onh' 
recently  that  they  have  attempted  to  cultivate  a  colonial 
trade.  Their  representatives  cover  the  whole  of  the  United 
Kingdom  as  well  as  South  Africa,  Australia  and  other  parts 
of  the  world,  and  they  now  wish  to  include  Canada.  Besides 
these  goods  mentioned  they  make  all  classes  of  men's  wear, 
both  ready-made  and  to  measure,  and  it  will  be  to  the  benefit 
of  any  retailer  to  correspond  with  them. 


FRENCHCANADIAN    HANDICRAFT. 

Perhaps  some  visitors  at  the  recent  Woman's  E-xposition 
in  Madison  Square  Garden  noticed  in  the  gallerj'  some  quaint, 
homespun  cloth  with  a  tufted  surface  This  homespun  was 
woven  by  the  French-Canadian  women  of  the  Province  of 
Quebec  and  inquiry  led  to  an  interesting  phase  of  women's 
work  in  handicrafts  in  Canada. 

Miss  Edith  Watt,  who  has  charge  of  the  depot  conducted 
by  the  Montreal  branch  of  the  Canadian  W'oman's  Art  Asso- 
ciation, is  now  in  New  York,  where  she  is  studying  the 
whole  subject  of  handicrafts  in  the  United  States.  The 
Canadian  association,  which  has  branches  in  every  cit^'  of 
importance  in  the  Provinces,  is  endeavoring  to  develop 
the  native  industries  among  the  women,  as  the  Deer- 
field  and  other  industries  have  been  developed  in  this 
country.  The  French-Canadian  women  make  rag  carpets 
and  rugs  and  weave  homespuns.  Their  only  market  for 
this  is  with  the  village  storekeeper,  who  allows  them 
credit  for  it,  or  an  occasional  piece  to  a  Summer  tourist. 
The  W'oman's  Art  Association  desires  to  furnish   them  with 


artistic  designs  and  dyes,  and  eventually  use  a  stamp  for  the 
best  work,  like  that  used  by  the  Arts  and  Crafts  Association 
in  this  country.  It  also  wants  to  provide  a  market  for  the 
work,  very  much  on  the  plan  of  the  woman's  exchanges, 
retaining  only  enough  of  the  proceeds  to  pay  expenses.  The 
depot  in  Montreal  is  run  on  this  plan.  The  farmers'  wives 
around  the  Bay  of  Chaleurs  make  the  best  things.  They 
manufacture  a  pretty  rag  carpeting,  which  is  sold  for  4-5 
cents  a  yard. 

Besides  the  Frenchwomen  in  Quebec  there  are  in  the  North- 
west colonies  of  Galicians,  who  make  a  fine  artistic  cross- 
stitch,  something  like  the  Bulgarian  embroideries,  and  weave 
both  cloth  and  linen.  The  men  also  make  pottery,  hammered 
copper  and  Russian  lacquer  work.  Throughout  Canada  are 
the  Indian  women,  who  retain  their  primitive  manufactures 
of  baskets,  moccasins,  bead  work  and  sometimes  rugs. 
Indians  are  found  within  nine  miles  of  Montreal,  and  from 
there  all  through  the  backwoods  to  the  two  oceans.  As  soon 
as  one  gets  up  into  the  Hudson  Bay  country  or  elsewhere  off 
the  beaten  tracks  he  finds  excellent  Indian  work,  which 
degenerates  as  it  comes  in  contact  with  civilization. 


A  SILK  IMPORTER  BECOMES   LORD  MAYOR. 

The  readers  of  The  Dry  Goods  Review  will  be  interested 
in  knowing  that  a  silk  importer  has  been  elected  Lord  Mayor 
of  London.  Sir  Marcus  Samuel  is  of  the  firms  of  M.Samuel  & 
Co.,  London,  and  Samuel  Samuel  &  Co.,  Japan,  and  besides 
having  been  intimately  connected  w^ith  the  silk  trade  for  many 
years  is  interested  in  a  very  large  degree  in  the  Russian  oil 
trade.  He  received  the  honor  of  knighthood  for  services 
rendered  bj'  his  oil  fleet  to  the  British  warship  Victorious 
when  stranded  in  the  Suez  Canal. 


TIE=MLY  TALK. 


To  ask  a  young  man  of  to-day  75c.,  one  dollar,  or  pnc 
dollar  and  a  half  for  a  scarf  does  not  hav^e  the  effect  of 
frightening  him  away  from  your  store  as  it  would  have 
done  a  few  years  ago. 

Show  value  and  you  will  be  surprised  at  the  amount  of 
high-grade  neckwear  that  can  be  sold  by  introdufction.    Not 


English  Square. 

Shown  by  E.  &  S.  CUaRtE,  Toroato.    A  leadiag!  shape  for  Fall. 

only  will  your  customer  be  pleased  with  his  purchase  and 
(iucidentally)  with  himself,  but  the  margin  of  profit  ou 
the  transaction  "  coming  to  you  "  will  be  a  consideration. 
Universal  prosperity  is  laruely  accountable  for  this,  but 
llie  beautiful  effects  obtainable  in  rich  cloths,  which  it  is 
impossible  to  get  in  the  cheaper  weaves,  is  another  reason 
why  liiiih-grade  neckwear  will  be  pojuilar  for  the  gift- 
season. 


Brophv,  Cains  &  Co.  are  showing  a  fine  assortment  of 
linen  and  Turkish  towels  and  towelling  which  buvers  will  find 
well  worth  inspecting.  Thev  also  have  in  stock  full  ranges  cf 
napkins,  tablings  and  fancv  linens,  as  well  as  a  few  lines  of 
bath  gowns,  which  are  good  value. 
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One  wai|  to  tie 

an  English  ^^uare 


See  "  TIe-mly  Talk  " 
Page  80 


E.  &  S.  Currie 

TORONTO 
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Wreyford  &  Co. 

Remain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 


SELLING  AGENTS  FOR 


DR.  JAtGER'S  SmUIAIIY  WOOLLEH  UNDERWEAR 


FLEECE 
SLIPPERS,  Etc. 


WE   STOCK 


Dressing  Gowns,  English  Dress  Shirts  and  Vests, 
Fancy  half- Hose,  etc. 

Agents  for  "Magic"  Clasp  Garters  and  Hose  Supporters. 


Dominion  Agents  for 


Young  &  Rochester 

■Manufacturers, 
LONDON,  ENGLAND. 

Spring  1903  Rang:es  Shirts  and  Shirtings 

just  received.      Wait  for  our  travellers. 

French  and  English  Prints. 

AnderS'  n's  Oxfords  and  Zephyrs. 

Latest  Sills  and  Mercerised  Stripes. 

In  SUIMIMER  VESTS  we  can  ensure  perfect  fit,  and  have  the  finest  set 
of  patterns  brought  into  Canada. 


Tress  &  Co. 

High-class        LONDON,        Manufacturers, 

HATS  arid   OAF^S 

The  "  TRESS  "  Hat  for  Spring  1903  is  now  being  shown. 
For  comfort  with  style,  the  "  TRESS"  Silk,  cork-lined,  is  the  correct  Hat. 


If  not  in  Toronto  write  and  arrange  for  our  travellers  to  call. 


Lnderwcar 


TI1E  TIGER  BRAND. 


TIGER   BRAND 

Re|>eat  Order* 

Our  stock  is  still  in  fair  shape,  notwithstanding 
the  large  number  of  orders  which  we  are 
receiving,  and  repeats  for  nearly  all  lines  will 
be  promptly  executed 


The  Gait  Knitting  Co, 


Limited 


QALT,  ONTARIO. 


1 
J 


u 


TROYES,  FRANCE 

GOLD  MEDAL  (highest  award)  Paris  Exposition,  1889 
HORS  CONCOURS,  Paris  Exposition,  1900 


f)m  Parker «  Co.,  Cimited 

HOSIERS  AND    SHIRTIVIAKERS 

Condon,  england 


SPECIAL    MAKES 
in  all  classes  of 
HOSIERY  and  SHIRTS 


MANUFACTURERS 
OF 


French  Balbriggan  Underwear 

French  Health  Underwear,  Unshrinkable 


French  Hosiery 


H.  JACQUIN, 


Sole  Agent  for  United  States  and  Canada, 
456  Broome  St.,  NEW  YORK. 


Men's  Shirts  and  Drawers 

"    Half-Hose 

"    Knlcker  Hose 
Cardigans,  Sweaters,  Jerseys 
Wliite  and  Colored  Shirts  and  Tennis  Shirts 
Collars  in  all  newest  shapes 
Women's  and  Children's  Hosiery,  Vests,  Drawers 
and  GombinatJODS. 

See  our  line  before  placing  Fall  orders. 


THOMAS    NORMAN,   Representative 
52  Wellington  St.  West,  TORONTO 


REPRESENTATIVES   FOR   CANADA   AND   UNITED   STATES 

The  British  Import  Co. 

I  WEST  WELLINGTON  ST.  (Corner  Yon^e)  TORONTO 
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^ 

SHIRTS     AND 
COLLARS 

^ 

THE   business  doing  in   fancy   shirts  for  present  trade  ia 
verv   good.      Retailers  are   showing-  the   usual  assort- 
ment   of    stripe    effects,     among    which    one    now    and 
then  catches  a  glimpse  of  some  new  Spring  style,  which  the 
dealer  has  secured   ancl  believes  will  go  along  with  the  Fall 

and  Winter  goods. 

*  *    * 

The  genpral  character  of  shirtings  for  Spring,  1903,  is. 
from  an  artistic  standpoint,  an  improvement  on  the  strong, 
bold  strij)e  efTects  which  have  been  in  vogue  for  a  number 
of  seasons.  The  most  radical  d'epart\ire  from  this  style  is 
along  the  lines  of  figured   goods. 

In  some  new  designs,  the  figures — always  s'mall  and  unob- 
trusive— are  seen  alone  :  but  in  many,  perhiaps  the  major- 
ity, there  is  a  combination  of  stripes  or  squai-es.  What- 
ever styles  are  shown  for  Spring,  190.3.  are  of  tlie  hair-line 
order.     They  are  placed   either  sinoly  or  in   groups. 

*  *    * 

Black  is  distinctly  a  favorite  in  these  patterns,  particu- 
larly on  grev  irrounds.  of  which  there  are  many.  Blue  and 
green  are  also  good  colors.  As  to  reds,  the  opinion 
obtains  amongst  some  makers  that  thev  will  be  very  much 
less  worn  than  durinp  the  past  year.  Tn  the  better  class  of 
stripes  this  will  \ery  likely  be  the  case  ;  but  for  the 
"  popular  "      trade,      red    is    always      in     demand    to    some 

extent. 

*  •    • 

An  American  authority  speaks  of  |)laids  and  checks  as 
likely  to  become  very  prominent  amonsr  the  S|)i'inp-  styles. 
With  what  reception  thev  mav  meet  on  this  market  it  is  not 
possible   to  say  at  present. 

«    «    * 

"Manufacturers  of  men's  shirt  waists  will  again  place  this 
garment  in  the  field  for  next  Summer's  wear.  The  shirt 
waist  has  had  hard  hick.  Just  as  it  was  gaininp-  a  foot- 
hold in  the  trade  and  gradually  making  its  position  stron- 
ger and  permanent,  along  comes  a  Summer  season  that 
astonished  even  the  oldest  inhabitant  with  its  April-like  or 
November  like  weather,  and  the  shirt  waist  had  to  retire 
precipitately.  It  is  a  hot-weather  garment  only,  and  there 
was  none  of  its  kind  of  weather  about.  But  this  has  not 
disJmayed  manufacturers,  who  have  the  utmost  faith  in  its 
ultimate  success  as  a  garment  for  Summer  wear.  The  new 
styles  for   next   year  are   considerably   chanGed   as   to  design. 


COLLARS 


As  the  cold  weather  approaclie-:.  and  larger  neckwear 
makes  its  appearance,  the  winp-  or  tab  collar  becomes  more 
))rominent.  Among  the  best-dressed  men  it  is  now  the  lead- 
ing style,  and  it  is  gaining  in^ .popularity  daily.  Whether 
the  fashion  in  collars  is  governed  by  that  in  neckwear,  or 
vice  versa,  manufacturers  of  both  articles  are  not  agreed. 
But  the  wing  collar  is  undoubtedly  the  most  suitable  for 
the  form  of  neckwear  that  is  to  be  in  voeue  during  the 
Winter  months,  as  it  will  go  well  with  any  large  tie,  par 
ticularlv  with  the  English  souares  and  made-iip  puffs,  which 
arc  scllii  g  rapidl\    now  for  the  f'hiistnias  trade. 


With  all  the  demand  for  wiiit;  c(jliais.  and  the  prominent 

place   tliat    Canadian   manufacturers   as  well   as  others  have 

<ji\eri  them,  it  is  a  little  surprising  how  the  retailer  jnishes 

forward    his   fold   collars   in    window    and   interior   displays. 

.Scarcely  a  large   dealer  but  gives  the  greater  [jrominence  to 

that  style. 

*     •    * 

1'here  is  a  great  variety  of  wing  collars  being  shown  to 
the  trade,  from  those  with  very  small  tabs  to  others  with 
xery  large  ones.  To  avoid  both  these  extremes  should  be 
the  dealer's  aim.  The  great  demand  for  wings  is  on  the 
shapes  with  medium-sized  wings,  both  round  and  square 
<'orners   going  well. 


•     «     • 


WING   COLLARS    M.\KIN(;    HEAPW.W. 

Wing  collars  are  making  slow  but  sure  headway  in  popu- 
lar favor.  The  goods  in  demand  are  chiefly  of  the  better 
class  and  cheaj)  wing-collars  have  not  yet  been  asked  for. 
The  long  run  of  the  fold  collar  does  not  seem  to  be  fin- 
ished yet  by  any  means,  and  it  will  take  a  mighty  effort 
to  drive  it  from  the  market.  The  wing  collar- is  now  being 
placed  in  all  grades.  Of  course,  the  style  is  a  refined  one, 
with  small  wings  fitting   fairly  clo.se  up  to  the  neck. 


UMBRELLAS 


THE  present  Fall  season  has  been  a  very  rrood  one  for 
the  sale  of  umbrellas.  Since  the  introduction  of  the 
first  automatically-opening  umbrella,  there  have  been 
several  in\'entions  in  this  line,  meeting  with  naore  or  less 
success.  One  of  those  which  appears  to  have  taken  well 
is  what  is  called  the  "Travellers'  "  umbrella.  This  can  be 
shortened  to  the  length  of  the  ordinary  travelling  case,  a 
feature  that  will  be  much  appreciated  by  those  who  ha\c 
had  to  carry  their  umbrella  strapped  to  the  outside  of  a 
grip  or  valise.      It  sells  at  S24  per  dozen. 

•  •    • 

The  automatic  self-opening-  umbrella  is  going  very  well. 
Tn  fact,  its  supporters  are  firmly  convinced  that  it  will  be 
only  a  matter  of  time  before  it  entirely  displaces  the  ordin- 
ary umbrella. 

•  •    • 

As  to  handles,  nothing  \ery  new  is  shown.  Tt  is  notice- 
able that  in  the  finest  goods  the  plain  handles  of  oak, 
cherry,  snakewood,  etc.,  with  natural  crooks  are  most 
prominent.  Of  course,  many  of  these  are  tipped  with  a 
silver  or  gold  cap. 

THE    DEPART.MENT    HAS    DONE    WELL, 

A  few  months'  ago  Prevost  Freres,  Montreal,  added  to 
their  neckwear  lines  a  handsome  range  of  umbrellas  for 
men  and  women,  comprising  all  styles  and  rani;ing  in  price 
from  the  cheapest  cotton  up  to  the  most  elaborate  and 
expensive  on   the  market.  It  has  taken  iiut  a  short   time 

for  tliis  department  to  become  an  important  branch  of 
their  trade.  The  stock  at  present  is  a  large  one.  notwith- 
standing that  it  has  been  heavily  drawn  upon  for  the  Fall 
trade. 

The  handle  designs  in  ladies'  umbrellas  ha-^e  been  select- 
ed  with   great   care  and   much   taste,  and  it  would  be  difficult 
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BY  BUYING 

Pewny's  Kid  Gloves 

you  get  the 

Latest  Styles 

Best  Coloringfs 
and  Surest  Fits 


AND     IN     ADDITION 


EVERY  PAIR  IS  GUARANTEED. 


S.  GREENSHIELDS,  SON  &  CO 

JHOMREAL. 

Sole  Agents  for  Canada. 


i( 


WOLSEY 


ff 


The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


^mmmmB 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 


Exeiy  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 


Every  Single  Garment   Guaranteed 
Positively  Unshrinkable. 

May   be   had  from   Leading  Wholesale   Houses, 


If 


VP-" 
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of 


'^^'4. 
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VELVO 


secret 


niagara  neckwear  Co., 

LiniTED 

NIAGARA   FALLS 


"ONLY    MAKERS' 


MONTREAL-Philip   De  Gruohy,   207  St.  James  St. 
QUEBEC-L.   A.   BerKovin,   70  St.  Joseph  St. 
WINNIPEG— T.  Whitehead,  Western  Canada  Building. 
TORONTO-W  H     McDou^al,  57  Bay  St. 
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to  tiiul  a  nunc  iUtnu-lixo  assortinonl.  In  llu'  men's  lun 
brellas  a  feature  lias  been  made  of  tin  latest  introduetions 
m  the  automatic  self-elosina-  \aiiety.  w  lurh  are  slunvn  in 
lar^e  assortment,  along  with  the  "I'raxellers'  ''  mnhrena.  an 
uiffenious  contrivance  which  allows  oi  the  umbrella  heinu 
shortened    to   the   length   oi  a    traxellino    case. 


Attention  of  prospci't i\'e  liiueis  is  <lia\\n  to  their  adver 
tisenient  appeariiia  on  another  [la^'e  of  thfs  issue,  tjuota- 
lions  and  samples  will  be  furnished  by  tile  firm  on  ap[)lica 
lion. 


SPECIALTIES    FOR    THE    SE.\SON. 

()ne  of  the  most  |)roo-ressive  umbrella  factories  in  Can- 
ada at  the  present  time  is  that  of  The  Standard  Umbrella 
Manufacturinp-  Co..  of  Montreal.  Thouah  only  a  compara. 
tivelv  short  time  established,  this  company  is  quickly  fory 
inuf  to  the  front,  and  has  already  formed  a  larsjc  connec 
tion  amonii'  the  trade.  Their  specialties  for  the  comine 
season  are  :  The  '"  Sukram  ''  umbrella,  an  umbrella  made 
from  a  new  wateri)roof  cloth,  which  does  not  retain  the 
water,  and  thus  obviates  the  unph'asantness  of  carryinii  a 
wet    umbrella    into    the    house.     This    tunbrella    is    already    in 


In  stock  with  W.  n.  Brock  Co,,  Toronto     ■'Bcilalc 
Raincoat.  lituMl. 


yreat  demand  and  is  sure  to  go.  There  is  also  the  "  M  & 
F."  patent  self  openino  and  self-closing-  attachments,  which 
are  the  latest  and  most  approved  patented  self-opening-  and 
.self-closing  attachments,  and  the  sale  of  same  in  Canada  is 
absolutely  controlled  bv  The  Standard  Umbrella  Manufac 
luring  Co..  who  report  that  they  are  selling  ral)idly  and 
are  a<'kno\\  ledged  li\-  the  trade  to  lie  the  best  on  the 
market. 

This  firm  intend  shortly  ofiening  a  liraiieh  in  Toronto. 
and  the  indications  are  that  the\  will  do  a  big  business  in 
the   We.st. 


undi:rwear  and 
unit  goods 


HK.WV  luiilerwear  is  now  in  order  among  the  retail 
stores.  Silk  and  wool  mixtures  are  taking  very  well 
timong  the  best  trade,  in  natttral  colors.  Silk  fleece 
iinilerwear  is  also  in  demand,  and  tlie  ordinary  fleece-lined 
garments,  with  single  or  doui)le  Ijreast,  or  double  back, 
lia\'e  been  sold  in  good  (jnantities.  The  belief  that  fleece- 
lined  garments  were  to  drop  oil'  greatly  in  sales  was  tippar- 
ently  not  foundeil  on  good  grounds,  for  there  are  still  a 
large  number  of  customers  who  will  wear  this  and  nothing- 
else. 

*  -:t       * 

Tlie  demand  for  medium-weight  garments  is  said  to  Ije 
on  the  increase.  For  this  Fall's  business  a  great  quantity 
were  stocked  bv  the  trade  in  Canada,  and  retailers  ha\  e 
been  able  to  do  a  go(j<l  Inisiness  in  them  since  the  com- 
mencement of  the  Fall  season.  Besides  the  naturals  and 
u-reys,  which  are  always  in  order  in  the  jiu'dium  -weight 
undergarments,  there  are  a  numljer  of  neat  stripe  eft'ects  in 
whites   and  colors,   and   se\eral  staple   colorings  in   plains. 

Unshrinkable  wool  underwear  shoulfl  find  an  imiiortant 
place  in  e\-er\'  well  assorted  stock.  These  unshrinkable  gar- 
ments are  being  widely  advertised,  and  with  good  effect: 
since  they  are  genuinely  luishrinkable  and  do  not  belie  the 
claims  of  the  manufacturers.  The  public  has  become  well 
acquainted  with  thom  through  these  advertisements,  and 
iiuiuiries    are    freqiientl\'    made   for    them. 

*  *     • 

The  diMuand  for  light  uiidei\\i>ar  for  Spring  and  Summer. 
i'.)0;').  is  coniparat  i\  c'v-  good.  AVhen  the  cold  weather  of  lh<' 
ra^t  .^nininer  is  eonsideii-d  and  the  eonse(|Uent  bad  eli'eet  it 
had  on  the  sales  of  light-wi'ar  materials  of  every  deserin 
tion,  one  would  not  be  surprised  to  hear  that  the  trade 
were  bu\ing  very  spaiiiigly,  having  a  great  deal  of  lighl 
stock  left  o\(>r.  Hut  such  is  not  the  case,  however  it  can 
lie  explained,  and  jobbers  of  high-grade  underwear  say  that 
sueh   goods   are  receixing   the   most    attention. 


X   CANADI.\N    KNITTING   INDUSTRY 

A  prosperous  little  knitting  factor\-  has  lieen  growing  ui) 
of  late  years  in  St.  John,  N.B.,  conducted  by  W.  J.  Parks. 
From  a  small  beginning  some  five  years  ago,  it  has  now- 
reached  considerable  proportions  and  there  is  every  indica- 
tion that   it  will  some  day  l)ecome  an  important  industry. 

The  pi-oduct  of  the  factory  at  jiresent  consists  of  wool- 
len hose  and  stockingette.  and  a  value  of  815,000  in  these 
goods  is  turned  out  yearly.  There  are  about  20  employes 
who  operate  intricate  little  machines,  which  automatically 
nmnufacture  stockings  of  \-arious  sizes,  sha)ies  and  quali- 
ties, ready  for  use.  It  is  ^Ir.  Parks'  intention  to  presently 
instal   machinery  for   the   manufacture   of  cotton   goods. 

At  |)resent  the  wool  for  the  finer  grades  of  stockings  is 
imported  from  England,  and  the  rest  comes  from  New 
Hrunswick  and  (^)uelier.  The  principal  market  for  the  out- 
put is  found  in  the  ^laritime  Pro\inces.  though  a  good 
de,nian<l    is   sprinuint;    np   in   the  West. 


CHILDREN  S   KNITTED   OVERALLS. 
The    \\ .    l;.    Hrock    Co..    Limited.    Toronto,    have    in    stock 
two  lines  of  children's  knitted  overalls  for  the  cold  weather. 
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The  Coming  Thing. 

Pinto  Shell  Cordovan." 

Made  from  the  "shell"  of  the  Western  Bronco — that  is,  his  hips  and 
back— the  very  toughest,  strongest  leather  ever  put  into  Mitts 
and  Gloves. 

No  oil  in  the  tannage  to  stiffen  in  cold  weather,  or  harden  and 
rot  in  heat. 

Boil  and  scorch  proof— sewed  to  defy  ripping — tanned  to  defy  tearing. 

Pure  vegetable  tan,  soft,  pliable  and  good  looking. 

Tanned  by  the  H.  B.  K.  Co.,  and  used  solely  and  exclusively  by  them 
in  Mitts  and  Gloves. 


The  Hudson  Bay  Knitting  Co. 

30  St.  George  Street,  MONTREAL,  P.Q. 
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whiili  will  proxoiit  iiiniiy  cliilchon  from  ipquirinc'  moflical 
advice.  'J'liev  can  bu  had  iu  sizes  I  t<>  o.  fitluT  biai-k  or 
white,  and  with  and  witliout  feet.  Tli(\v  aie  just  the  things 
to  kee|i  tlie  little  darlings  from  catohiiii;  eold.  Try  to  keel) 
the   doctor's   bill   as   small   as    possible. 


ItOfOHT   Ol'T    .\    F.\CTORY's   COODS. 

■fhe  men's  fui-nishiiia  departnient  of  The  ^V.  K.  Brock 
Co..  Limited,  Toronto,  made  a  great  hit  last  week,  receiv- 
ino  for  spot  cash  from  one  of  the  lartJ-est  knitted  woollen 
tjoods  factories  in  Canada  their  wliole  stock  of  heavy 
worsted  sweaters  in  cardinal,  na\  y  blue,  white  and  black, 
at  a  price  which  enables  Brock  to  oiler  them  to  the  trade 
from  23  to  33  1-3  per  cent,  below  yood  \  alue  prices.  This 
staple  sweaters,  makes  their  assortment  more  than  attrac- 
snap,  added  to  their  alrcaelx  large  stock  of  sporting-  and 
tive.      ^lake  a  note  of  this  when  in  need  of  these  goods. 


KLIJECKP    I  NDEKWEAK. 

Fleeced  underwear  is  a  scarce  specialty  in  boys'  descrip- 
tions. Brock's,  Toronto,  have,  however,  a  full  stock  of  all 
kinds  and  prices.  Their  men's  "  Plunder  "  is  full  of  plun- 
der for  the  retailer  to  retail  at  45  or  50c.  and  is  the 
result  of  an  imjmense  contract  jjlaced  by  Brock's  when  the 
market  was  cut  to  low   prices  last  January. 


.ME.N  S    AND    HOYS     UNDERWEAR. 

A  bri.sk  sorting-  trade  in  men's  and  boys'  iniderwear  is 
going-  on  at  present  in  the  men's  furnishing  dei)art.ment  of 
Wyld-Darliiig-  Co.,  Linnted,  Toronto.  Ksiiecially  is  this  the 
case  in  plain  shetlands,  stripes,  and  wool-ribbed  goods, 
their  stock  being  at  present  well  assorted.  A  splendid  line 
of  boys'  fleeced-lined  underwear  is  included  in  all  sizes,  from 
■20  to  32. 

CARDIGANS  AND  SWEATERS. 

As  the  season  ad\  ances  The  Wyld-Darling  Co.,  Limited, 
Toronto,  report  an  increased  demand  for  men's  cardigans 
and  sweaters.  They  have  a  special  line  in  black  and  navy 
sweaters,  which  will  retail  at  §1.  These,  they  believe,  to 
l)e  the  best  ^■alue  they  have  ever  handled  at   the  price. 


HOSIERY 


The  retail  stores  are  now  doing  a  very  good  Fall  busi- 
ness. Hea\ier  goods  are  wanted,  and  the  old  heathers, 
black  and  red  mixtures,  greys,  etc.,  in  woollen  and  wool- 
mi.xed  half-hose  ha\e  come  to  the  front  again.  Black,  of 
course.  ])articidarly  in  cash.meres,  is  in  the  usual  good 
demand.  As  to  fancv  hosiery,  most  retailers  are  still  offer- 
ing the   litiht  hose   that    has   been   sellino'  now   for  some  time, 

reductions   in    ]>v'uc   bciiiL;    llic   rule. 

■^     *     * 

Fancv  effects  ar-c  produccil  in  many  colois  and  t-ombina 
tions  of  colors.  Thcic  is  no  leading '  shade.  All  sell  well. 
A  noticeable  feature  of  the  trade  in  fancy  hosiery  is  the 
demand  for  l)lack  gro\inds,  hosiery  of  this  kind  being  much 
better    sellers    than    those   with    coloied    gi-ounds. 

■;t       *       * 

(jloU'm<>-  socks,  a  class  of  hosierv  that  for  a  time  appear- 
ed to  l)e  losing  its  liold  on  the  market  (mtirely,  are  now 
very  good  with  the  high  class  trade.  Of  course,  there  are 
the  heatliers  and  heather  mixtures,  as  well  as  greys, 
blacks,  l)rowns,  etc.,  with  tops  of  the  same.  In  the  wool 
goods  a  nilmber  of  new  tartan  designs  haxe  been  intro- 
duced,  which   are  meeting  with    an   ordinarily   good   sale. 


SOCKS  TO  RETAIL  AT  2,^C. 
The  \\ .  R.  Bi-ock  ("o.,  Limited,  Toronto,  make  a  spe- 
cialty of  men's  socks.  This  season  they  are  e\-en  in  a  bet- 
ter position  than  usual.  Further  shipments  of  tlneir  black 
cashmeres  to  retail  at  25c.,  called  "  Biocknit,"  are  repeat- 
ed. Their  3-pounder,  called  "  Rhienere,"  extra  heavy 
Beatsall,"  and  "Dawson,"  are  g-ooti  \  ahie  and  possess 
good    wealing-    qualities. 

NOTES   OK    THE    HOSIERY    TRADE. 

The  attention  of  the  trade  is  drawn  to  Wyld  Darling 
Comjiany's  line  of  imi)orted  and  domestic  cotton  hosiery, 
extra  values. 

The  W.  R.  Brock  Co..  Montreal,  i-eport  that  their  stock 
of  black  cashmere  tind  wool  half-ho.se  is  now  c^implete  m 
all  respects.  The\'  also  repoit  complete  ranges  of  men's 
and  boys'  leather  and  wool  mitts  at  the  very  lowest 
pi-ices. 

Cashmere  hosiery  is  one  of  the  leading  lines  with  The 
\\ .  R.  Brock  Co.,  Limited,  Toronto.  (Jood  value  is  shown 
to  retail  at  2oc.  for  men's  sizes.  Send  for  sample  designs 
of  their  main  black  F.T.A.  and  "New  Cairo,"  in  2-1  rib 
fi-fold  knees  :   Italv  aiKJ   "  Cairo  '  in   1-1    rib. 


MUFFLERS 


A    featui-e    of    the   neckwear    trade    (if   it   can    be    classed 

as    neckwear),    of    thei     coming     Winter    season     will    surely 

be     the      made  -  up      mufHer,     not       that     kind     to    Ht    the 

c'ollar,    with    one    side    plain    and    the    other    padded,    but     a 

murtler  made  up  so  artistically  that  it  g-i\es  the  appearance 

of   being   an   English   square  tied   by  hand.     In   fact,   it  was 

the   object   of   the   d'esigners    to    produce   such   an   effect  ;   and 

thev  have  succeeded  remarkably  well.      That  this  will  before 

lonn     take    the    jilace    of    the    jiadiled    mulller     there     is     not 

much   doubt. 

*     *     # 

The  designs  in  this  muiller  comprise  all  those  seen  in  the 
]<]nalish  s(|uares,  stripe  efi'ects  being  a  leading-  featur.', 
although  there  are  several  handsome  designs  in  lig\ires 
Black    grounds   are   most   prominent. 


.NOTES. 

In  men's  muffiers  Wyld-Darling  Company  are  handling-  ct.n 
oxtensi\e  range  in  the  made-up  article,  in  wo\-en  scpiares 
and  in  Way's  nndllers.  all  of  whi(-h  can  be  retailed  at  iioj)!!- 
lar  prices. 


NECnWFAR 


\s  to  trimmings,  (pnlls  and  duck  wnngs  are  selling 
Big  shai>es  hold  the  field  in  line  neckwear  at  present.  The 
\arieties  known  as  English  squares  and  flowing  ends  are 
the  principal  o-oods  sold.  Four-ill-hands  are  in  good  de- 
inand,  and  in  style  are  slightly  wider  than  heretofore.  A 
feature  in  these  four-in-hands  is  the  facing  with  a  gtvxl 
qimlity  of  Japanese  silk,  which  secures  a  sufficient  thinness 
to  make  tliem  tie  up  neatly.  A  lot  of  De  Joinville  ties 
are   also   being  placed   by  the  trade,     ^lidget   l)ows  au>   ilrop 

ping  out  of  the  market. 

*    »    * 

In  colors,  ereens  are  still  to  the  front,  though  there  is  a 
strong  partialit\-  foi-  browns,  and  reds  come  into  favor  as 
soon  as  .\utumn  .sets  in.  Xeat  patterns  on  dark  grounds 
i.s  the  desideratum  of  the  better  class  of  trade,  hut  an 
enormous  Vmsiness  is  being  done  in  surprisinelv  loud  goods. 
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In  fact,  the  trailc  ucts  away  with  e\'orytliitit,>'  from  the  very 
quiet  to  the  very  loud.  On  the  whole,  however,  the  pul)lic 
this  year  are  buying  niuch  more  expensive  stuff  than  here- 
tofoi'e. 


ENGLISH     NECKWEAR. 

A  department  to  which  John  Macdonald  &  Co.  pay  a 
good  deal  of  attention  is  that  of  neckwear.  All  their 
goods  are  English-made  and  of  exceptional  value.  Tiiey 
are  dill'erent  from  anything  being  shown  by  Canadian  tie 
houses,  and,  coming  direct  from  "the  English  market,  are  of 
the  very  latest  styles.  The  range  consists  of  narrow  rever- 
sible derljies,  graduated  derbies,  flowing  ends  and  knots. 
When  it  is  remembered  that  these  can  be  retailed  at  '25c., 
the  value  of  the  stock  may  be  understood.  Already 
Christmas  sample  ties  are  in  the  hands  of  the  company's 
travellers  and  deli^■ely  will  be  made  by  December  1.  Retail- 
ers siiould  not  fail   to  see  these  lines  before  placing  orders. 


CHRISTMAS    NECKWEAR. 

A  good  display  of  Christmas  neckwear  is  to  be  seen  in 
the  men's  furnishing  department  of  Tlie  W.  R.  Brock  Co., 
Limited,  Toronto,  to  be  retailed  at  25  and  50c.  The 
shapes  are  new,  the  patterns  exquisite  and  the  value  Al.  ; 
also  Way's  mufflers,  padded  mutiiers,  caslmiere  mufllei's, 
wool  mulHers  and  all  that  men  want  for  the  Christmas 
anil    holiday   trade. 


GLOVES 


Among  the  new  gloves,  light  tans  are  well  thought  of. 
One  pearl  button  is  the  rule  on  these.  Greys  are  also  in 
evidence,  but  for  the  ordinary  trade  this  color  does  not 
appear  to  be  as  desirable  as  the  tans.  Most  retailers  are 
to  the  front  with  fur-lijiod  gloves  for  the  Winter.  As  yet, 
the)'e  has  been  no  weather  cold  enougli  to  call  for  these, 
and  the  trade  done  in  them  has  not  been  large  ;  but  it  is 
as  well  to  have  thoni  in  evidence  in  anticipation  of  a  sud- 
den cold   snap,    when  there   is   bound   to   be  a  rush  for   the 

heavier  articles. 

*  *    * 

All  American  exchange  notices  a  curious  feature  of  the 
glove  trade.  It  says  :  "  JVlany  men  returning  from  Europe 
are  wearing  yellow  chamois  or  buckskin  gloves  as  an  every 
day  article  of  wear.  It  is  claimed  they  can  be  washed,  and 
what  is  more  important,  look  well  and  remain  soft  after 
washing.  These  gloves  are  j)erfectlv  plain  and  \erv  cheap.' 
These  gloves  ha\e  not  appeared  on  this  m.arket  as  yet,  but 
may  be  taken  up  later  on,  providing  the  foregoing  quota- 
tion is  correct. 

*  *     * 

Knitted  wool  gloves,  for  men,  have  Been  selling  fairly 
well.  There  az^e  many  pretty  designs  in  these  glo\es,  and 
the  colors,  quiet  but  novel,  should  rcfonuneiid  them  to  the 
most   exacting  customer. 


SPECIALTIES  IN  GLOVES, 
in  men's  and  boys'  lined  oloves  an  oxtcnsixo  runge  in 
mochas  is  bciriL!  slxiuii  hy  Wyld-Darling  Co..  which  can  lie 
retailed  from  5()c.  to  §1.50.  Special  note  may  be  made  of 
two  lines,  one  to  retail  for  75c.  and  the  other  for  $1.00 — 
fine,  soft-finished  stock.  A  scarce  article,  which  is  at  pres- 
ent meeting  with  great  success  in  the  trade  is  a  men's  black 
mocha  glove.  Amongst  the  other  novelties  shown  by  this 
house  may  be  mcnlioned  two  lines  in  men's  Ringwood 
gloves,  one,  the  "'  King,"  a  cardinal  glo\'e,  and  the  other, 
a  wJiite   wool  glove,   both  of  exceptional   value. 


DOLLAR  GLOVES. 

November  is  the  month  when  buyers  are  on  the  hunt 
for  good  value  in  gloves  and  mitts.  See  Brook's,  Toronto, 
stock — particularly  their  lined  kid  gloves  to  retail  at  ^1. 
Men's  Ringwood  gloves  and  ladies'  cashmere  and  faocy 
Ringwood  to  retail  at  25c.  Home-m;ade  mitts  for  boys'  and 
men,  ladies'  double  mitts,  to  retail  also  for  25c.  Pullover 
mitts,  mocha  and  buck  mitts  and  gloves. 


POINTERS    FOR    RETAILERS. 

The  renewed  demand  for  poke  collars  brings  up  a  point 
that  retailers  would  do  well  to  instruct  their  clerks  on, 
says  The  Haberdasher.  A  poke  collar  must  fit  the  neck 
of  the  wearer  perfectly  or  it  is  a  failure.  The  effect  of 
this  collar  is  ruined  when  it  is  buttoned  on  a  low-cut 
shirt.  The  collar  must  stand  up  so  that  the  protruding 
points  come  well  up  under  the  chin.  If  the  collar  is  too 
low.  or  the  points  do  not  touch  the  chin,  the  effect  is  very 
unsightly,  and  is  not  whlat  it  was  intended  to  be.  Clerks 
in  selling  these  collars  should  take  jiains  to  find  out  how 
hioh  a  collar  the  customer  can  wear  with  comRort,  and  he 
should  then  be  sure  that  the  shirt  is  one  that  will  admit 
of  the  poke  being  worn  properly.  The  neckband  should  fit 
properly  and  be  cut  high,  and  when  the  collar  is  on  should 
be  snug.  A  poke  must  not  be  a  bit  to(o  large  or  a  bit 
too  low  for  the  wearer.  They  always  look  best  when  a 
trifle  tight  and  high  enough  to  meet  the  chin  when  the 
head  is  held  in  a  natural  position. 


SOME    SEASONABLE    SPECIALS. 

Several  interesting  lines  are  at  present  being  placed  on 
the  market  by  John  Macdonald  &  Co.,  of  Toronto,  which 
are  attracting  the  attention  of  retailers.  Among  them 
miglit  be  mentioned  the  following  specials  : 

Black  cashmere  hose  is  manufactured  of  plain  cashmere 
and  hax'e  mending  cards  attached.  .Ml  sizes  are  at  pres- 
ent in  stock.  Retaileis  will  find  these  hose  good  sellers 
at  25c. 

A  fine  assortment  of  Way's  mufflers  is  now  ready  for  the 
market.  They  are  in  i)lain  and  fancy  colors,  and  will  retail 
from  25e.   up  to  $1. 

In  lilack  satin  shirts  they  have  something  very  neat  in 
ai  fancy-stitched  front,  sure  to  be  popular  at  such  a  low 
ret'ail  figure  at  75c. 

Wool  mitts  are  supplied  with  hogskin  fronts  and  are 
durable.      They   ran   be  retailed   at  50c. 

Special  \alues  in  men's  and  ladies'  rubber  coats  are 
beino-    shown.      The    retail    price    will    range    from    $2.25    to 

.?i2.on. 


ON  A  BUYING  TRIP. 

I^homas  NoiTuan,  manufacturers'  agent,  of  Toronto, 
sailed  on  October  31  for  Troves,  France,  on  the  White  Star 
Ijine  ss.  Celtic.  After  visiting  the  French  mills  he  repres- 
ents, he  will  cross  over  to  England  and  make  arrangements 
witli  a  number  of  English  firms  for  new  lines  of  goods. 
One  of  Mr.  Norman's  leading  '  lines  now  is  Mauchauffee 
hosiery   and   underwear. 


SUSPENDER  EMPLOYEES  ORGANIZE. 

The  employes  of  The  Dominion  Suspender  Company,  of 
Maaara  Kails,  Ont..  who  organized  a  union  a  few  weeks 
u<2<)  ha\e  obtained  a  charter  from  the  American  Federation 
of  Labor  as  the  Neckwear  and  Suspender-makers'  Union, 
No.  10,.%.S.  The  following  have  been  elected  as  permianent 
officers  : 

President — Jos.  Fleming  :  Vice-President'— Wni.  Hardy  : 
Recoiding  Secretary— Miss  Rose  Murphy  ;  Financial  Secre- 
tary— Miss  Macie  Ferris  ;  Treasurer — Miss  Lizzie  Fleming  ; 
Trustees— W.  Hardy,  W.  E\ans,  H.  Pinneo  :  Inside  Guard- 
Miss  Edith  Glover  ;  Outside  Guard— Miss  Maud  Moore. 
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THE  TORONTO  RETAIL  TRADE. 

NKCKWEAR. 

Neckwear,  as  beino-  sliown  in  J'oronto  at  present, 
iip|iro\iiiiates  pretty  closely  to  tiie  prevailing'  New  York 
styles.  When  youno-  men  are  ctinstantly  taking  trij  s 
S(.)utli.  it  is  disastrous  for  the  haberdasher  to  get  behind 
in  the  correct  thing'.  Following  is  a  general  survey  of  snnic 
of  the  better  class  of  goods  being  sht)vvn  by  Toronto  hal)i  r 
dashers  ii))  to   a  recent  date  : 

At  Bilton's,  derbies,  flowing  ends  and  Ascots  have  been 
most  in  demand.  Ajuong  the  more  striking  creations 
shown  might  be  mentioned  a  brocaded  grey  tie,  which  had 
a  comjile.x  pattern  modulated  into  a  soft  crescent 
design,  several  Ascnts  witli  rich  patterns  in  grey  and 
pink  shot  effects,  and  a  brocaded  brow*n  tie  shot  with 
green.  Several  handsome  De  Joinville  ties  were  also  being 
shown,   and   were  said  to  be  taking  \  eiy  well. 

Score's  showed  several  lines  of  plain  four-in  hands,  in 
rich  colors.  These  were  in  grey,  ))urple.  dark  red  and  dark 
blue.  A  very  handsoime  brown  Ascot,  brocaded,  also  took 
the  eye. 

For  wear  with  the  frock  coat,  R.  J.  Hunter  showed  a 
handsome  series  of  ties.  They  all  had  white  silk  brocaded 
grounds  on  which  dotted  stripes  in  greens,  pinks,  blues  and 
delicate  shades  were  worked.  Another  series  consisted  of 
large  Ascot  shapes,  graduated  suitable  to  tie  with  fold 
collars.  These  were  heavily  brocaded  in  dark  and  light 
shades  with  rich  colorings  of  green,  garnet,  gold  and  silver 
grey.  The  leading  four-in-hands  shown  alsp  presented  the 
brocade  effects  and  were  slightly  wider  than  usual.  Very 
handsome  De  Joinville  ties  were  biMriL;  brought  forwarfl, 
principally   in    l)rocaded   effects. 

Wbeaton  &  Go.  displayed  a  large  stock  of  English 
squares,  suitable  for  tying  into  Ascots  and  flowing  ends. 
These  were  princii;all\'  dark  grounds  with  small  spots.  A 
very  late  creation  of  an  odd  character  was  a  tie  with  a 
dark  ground,  on  which  a  red  and  green  stripe  alternated 
with  a  black  and  white  rlesign.  The  colors  were  soft  and 
did  not  clash. 

At  Harcouct's  large  ties  with  large  patterns,  all  of  a 
dark  tone,  were  predominant.  The  new  wide  four-in-hand 
was  also  being  shown.  These  are  made  very  thin,  so  that 
they  can  be  tied  up  into  large  knots.  English  squares 
with  large  dark  patterns  were  reported  as  selling  best.  For 
evening  wear  and  nice  wear,  the  pure  white  tie  holds  the 
market. 

COLLARS. 

\\ing  collars  are  gradually  gaining  ground  in  Toronto 
and  all  the  leading  dealers  report  a  fair  sale  of  them.  The 
large  wing  did  not  take  as  was  anticipated  find  the  neat, 
small  wing  is  what  is  being  sold.  However,  fold  aollais 
are  not  likely  to  be  superseded  in  the  favor  of  the  Toronto 
public  and  large  quantities  are  still  being  sold. 


Tan  gloves  seem  to  be  more  in  demand  than  the  gre> 
gloves  which  lead  in  New  York.  The  sale  of  the  former  for 
all  kinds  of  wear  has  been  reported  to  be  heavier  than  the 
latter.  Indeed,  some  dealers  say  the  demand  is  almost 
entirelv  for  the  tan  shades. 


In  dress-shirts  the  pleated  bosom  is  being  put  on  th(> 
market  and  is  sure  to  take  pretty  well.  Colored  shirts 
shown  are  all  with  white  grounds,  covered  with  neat  pat 
terns  or  spot  or  narrow  stri|)es.  These  patterns  are  in 
thte  main  black  or  blue,  though  in  some  instances  a  little 
red  is  added.  An  ofldity  i)i  a  King  street  store  is  a  nar- 
row stripe,  well  spaced,  along  which  little  figures  are 
dotted. 


IN  KING  STREET  SHOPS,  TORONTO. 

"  When  the  Autumn  nights  lengthen  and  the  city  streets 
grow  dark  long  before  'tis  six  of  the  clock  and  the  gaily- 
dres.sed  people  throng  the  thoroughfares,  then  the  heart  of 
the  haberdasher  grows  warm  within  him  and  he  turns  on 
the  full  flare  of  his  electric  bulbs  and  transforms  his  show- 


windows  into  bowers  of  beauty  and  color." — A  Legend  of 
Old  New   York. 

From  now  until  Cliristmas  the  shop-fronts  of  the  swell 
haberdashers  along  the  south  side  of  King  street  in  To- 
I'onto,  will  be  resplendent  with  exquisite  displays  of  beauti- 
fn!  goods,  on  which  tiie  artificial  lights  will  nightly  shine 
in  all  their  brilliance.  In  saying  this,  no  reflection  need 
lie  <-asf  on  tile  other  haberdashers  in  the  city.  There  are 
men's  fuinishing  stores  in  variovis  parts  of  the  city,  which 
ha\'e  excellent  stocks  and  show  them  to  advantage,  but 
because  of  their  mimbei'  and  high  tone,  the  King  street 
stores  form  a  group  which  has  got  the  name  for  excellence. 

Of  course,  all.  or  nearly  all.  of  these  windows  are  fitted 
up  with  the  latest  contri\  ances  for  displaying  goods.  There 
are  all  manner  of  brass  frames,  varying  in  size  from  the 
little  brass  stand  with  the  plate  -  glass  top  to  the  large 
frame  occujiying  almost  the  entire  window.  These  are  als-) 
i)usts  and  figures,  on  which  slrirts,  underclothing,  socks  and 
neckwear  can   be  shown    to   advantage. 

Bilton  Brothers  recently  had  a  \ery  attracti\e  window, 
which  pr<_)ved  a  good  drawing  card.  It  was  a  golf-window, 
quite  simple  in  its  makeup,  but  containing'  some  very 
handsome  o-oods.  The  central  idea  was  built  up  around 
what  might  be  called  a  single-post  stand  on  the  arms  of 
which  were  hung  doeskin  golf  gloves  and  golf  stockings, 
^fore  golf  stockings  were  hung  from  anns  fastened  to  the 
sides  f)f  the  windows.  On  the  ground  were  snaall  stands 
on  which  stockings  and  caps  were  arranged.  The  cro'wn- 
inu  triumph  was  secured  by  jilacing  a  pair  of  golf  clubs 
crosswise  against  the  central  frame  and  in  front  of  thean  a 
red  cap.  The  glass  front  of  the  window  being  convex  con- 
I'entrated   the   display. 

Score  has  one  of  his  windows  Ijuilt  on  a  corner  and 
hence  with  two  faces,  which  offers  exceptional  advantages 
to  a  dresser.  It  has  been  constructed  of  fine  light  hard- 
wood with  all  the  best  lighting  c<)ntrivances.  At  present  it 
has  a  backoToimd  formed  of  ])ale  green  silk  curtains,  which 
'ihow  off  beautifully  when  drawn  at  night.  When  last  seen 
this  window  contained  a  display  of  undershirts,  neckwear 
and  colored  shirts.  ,  Facing  King  street,  the  central  frame 
contained  --onie  undershirts  of  natuial  wool  in  plai'n  blue, 
eflgefl  with  white.  On  large  side  frames.  )ilain  blue  and 
dai'k  red  ties  werr  hung,  and  on  Smaller  frames,  to  the  sides, 
grey  and  purple  ties.  On  a  smaller  central  frame,  with 
branching  arms,  a  few  beautiful  brown  ties  with  a  sim.ple 
/ig-zag  pattern  were  arranged.  A  variety  of  ties  hung  over 
small  flames  on  the  floor  of  the  window.  On  side  arms. 
iiijht  stocks  were  shown.  The  side  of  the  window  had  a 
display'    of    white    shirts    with    simple    piitteiiis. 

One  of  R.  .1.  Hunti'i's  latest  wimlows  ha<l  shirts  as  a 
I'entral  idea.  On  a  large  frame  at  the  back  hung  a  variety 
of  white  sliirts  with  neat  sjiiall  patterns  in  blacks  and 
blues  and  simple  stripes.  (Jloves  were  himg  between  the 
siiirts.  On  the  flocu'  of  the  window  there  were  some  dress- 
shirts,  collars  and   ties  tastefully  arranged. 

Wheaton's  windows  usxiallv  look  abotit  the  most  attrac- 
ti\'e  ill  Toronto.  There  is  always  a  heavy  stock  from 
which  to  select  material  and  the  windows  are  fitted  up  to 
-how  it  off  to  advantage.  Lately  a  dress-shirt  window 
attractefl  much  attention.  The  shirts  were  of  the  latest 
style  with  the  |)leated  bosom.  There  were  arranged  on  a 
four-sided  stand  and  alternated  with  black  ties  and  black- 
shirt  protectors.  The  floor  of  the  window  was  principally 
made   up    with    neckwear. 

Harcoui't  is  another  furnisher  who  dresses  tasty  win- 
dows. Tlis  latest  had  in  it  a  \'ariety  of  goods,  comprising 
shirts,  collars,  neckwear,  gloves,  etc.  These  were  arranged 
in  the  usual  manner  on  stands  and  frames.  The  window 
was  not  crowded  up,  as  the  tendency  is  with  most  ftirnish- 
ing  houses,  so  that  a  good  idea  could  be  gained  of  the 
goods  in  it. 


THE  DRY  GOODS  REVIEW 


91 


SEASON   1903 


Felt  Hats,  Caps  and  Straws. 

Our  representatives  are  now  on  the  road  with  fine  display  of  samples  in 


IVIiln^r  \ 

•  n     ; 


In   Exclusive  Styles   and   Colorings. 


Oarringtoi 

Exceptional  Value  in  Soft  Felts  at  $10.50,  $12.00,  $15.00  and  $16.50. 

IIVIIVIEDIATE     DELIVERY"- ^Vs  l^^^^  o"  hand  sample  dozens  of  the  latest  designs  in  Felts  for  the  Fall 
trade  which  we  are  closing  out  at  specially  low  prices.       Write  for  samples. 


James  Goristine  &  Co.,  Limited 

St.    F^acil  and   S-t.    IMicHolas   S-ts.,    IVIOIMTFRE: Al 


MATS 


and 


CAPS 

Don't  worry   about  placing  your 
hit  order  for  the  coming  season. 

Wait  for  my  travellers,  they 
will  show  you  the  smartest  styles 
and  best  values  ever  manufactured. 

J.  Arthur  Paquet, 

QUEBEC. 
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STOREY'S  CLOVES  ARE  STAMDaRD  FOR  EXCELLENCE 
OF  NIATERIAL,  FIT,  Sf/LE,  WORKNIANSKiP  AKD 
DURaBiliTV. 

THEY  NEVER  DISAPPOINT. 

We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Etc 


ia§s?@Mm  (^  §(3 

THE  GLOVERS  OF  CANADA. 
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THi;    UEPAKTMHNT 

FOR  sonic  time  we  have  considered  the  ail\  isaliility 
of  estalilisliina'  a  boot  and  shoe  deparlnient  in 
tliis  journal.  The  chief  reason  for  so  doing-  is 
the  increasinu'  interest  which  the  retail  dryooods 
men  are  takino-  in  this  particular  branch  of 
trade. 

riiis  issue  brings  the  department  before  the  retailers, 
and  we  arc  confident  that  with  some  assistance  from  the 
trade  we  will  make  it  a  very  worthy  branch  of  our  paper. 
AVe  would  be  pleased  to  rccei\  e  comanunications  from  any 
interested  in  this  line  of  yoods,  and  our  columns  will 
always  be  found  open  for  the  discussion  of  subjects  that 
will  tend  to   promote  the  interests  of  boots  and  shoes. 

To  the  manufacturers  and  jobbers  we  niioht  say  that  we 
have  a  limited  amount  of  advertising  space  to  be  taken  up 
by  December  1.  If  you  desire  space  let  us  know  by  letter 
and  wc  will  arrange  with  you. 

DISPLAYING     BOOTS    AND    SHOES. 

The  retailer  who  fails  to  make  the  best  possible  display 
of  his  miscellaneous  goods  is  making  a  mistake.  Take,  for 
instance,  the  stock  of  shoe  polishes,  blackings,  brushes,  and 
.shoe  findings  ;  these  can  be  pushed  to  the  best  advantage 
when  exhibited  in  a  clever  kind  of  way.  Your  customer 
may  not  come  in  specially  for  shoe  dressings,  but  the  at- 
tractive display  of  these  goods  catches  his  or  her  eye,  and 
live  times  out  of  ten  you  will  ring  off  a  cash  sale  due 
entirely  to  your  being  right  up-to  date. 

A.  very  attractive  Christmas  display  may  be  easily 
arranged  in  anv  show-window,  regardless  of  its  dimensions, 
as  it  is  readily  adapted  to  the  largest  or  smallest  win- 
dow. The  window  is  backed  by  mirrors  up  to  a  moderate 
height,  and  above  that  is  a  patterned  background.  The 
mirrors  are  partiallv  obscured  by  a  lattice  work  in  front 
of  them,  this  lattice  work  being  of  light  wood  or  heavy 
pasteboard,  wl^ich  is  covered  with  cotton  batting.  Each 
intersectifjn  has  a  sprig  of  holly  or  other  green  stuHi', 
while  the  diamond  spaces  are  filled  with  individual  shoes  or 
slippers,  suspended  so  as  to  hang  point  downwards,  thus 
shiowing  them  off  to  good  advantage. 

The  bottom  of  the  window  is  covered  with  cotton  and 
a  few  shoes  and  slippers  are  displayed,  each  having  upon  it 
a  price  ticket.  A  snowstorm  effect  is  made  by  a  large 
number  of  threads  to  which  pieces  of  cotton  are  knotted  at 
irregular  intervals.  These  threads  are  suspended  from  the 
top  of  the  window,  but  not  coming  low  enough  to  inter- 
fere with  the  disjjlay  of  the  shoes.  If  an  electric  fan  is 
used  it  adds  greatly  to  the  storm-effect.  Too  much  wind 
will  probably  tangle  the  threads.  For  Easter,  it  might  be 
varied  by  using  artificial  violets  instead  of  cotton,  thus 
making  it  a  show  of  flowers  instead  of  a  snowstorm. 

"kicks"  in  regard  to  goods. 
A  prominent  retailer  from  a  large  western  city  who  was 
in  Boston  last  week,  in  speaking  of  the  frequent  friction 
between  shoe  manufacturers  and  their  customers,  said  :  "  T 
find  that  it  pays  to  get  along  with  manufacturers  as  easily 
as  possible.  Of  course,  one  doesn't  want  to  have  his  rights 
trampled   on,   and    I   don't  think   that  the  axerage  manufac- 


turer has  any  idea  of  doing  this.  But  in  the  long  run,  1 
l)i'lie\e  that  it  pays  not  to  make  too  many  kicks  in  regard 
lo  L'(>ods.  .Alanufacturcrs  are  very  sore  on  the  retailers  in 
tlu'  matter  of  this  fault  llnding  and  thev  lose  no  oi)|>ortun- 
ity  to  make  their  sentiments  in  'this  direction  directly  or 
indirectly  known  to  the  trade.  I  llnd  that  I  can  get  along 
\  ery  well  with  my  manufacturers  and  obtain  all  that  is 
coining  to  luo  in  the  way  of  favors  without  much  friction. 
I  belie\e  that  the  principal  cause  of  the  numerous  stores 
that  have  been  oi^ened  by  shoe  manufacturers  in  this  country 
(luring  the  past  few  years  is  the  trouble  which  they  have 
hatl  with  retailers  who  returned  goods  and  allowances, 
fhis  may  seem  a  strong  statement,  but  1  believe  emiihati- 
callv   that  it  is   true." — Boot  and   Shoe  Recorder. 

liHIGHT    SHOE    SAYING.S. 

When  the  time  comes  around  to  supply  copy  to  your 
papers  you  are  sometimes  at  a  loss  to  know  just  what  to 
sav  in  your  advertisement.  You  never  experience  that  feel- 
ing when  you  are  pushing  your  goods  to  a  customer. 
Avoid  hackneyed  sayings.  Talk  through  the  pa|  er  as  you 
would  talk  to  a  single  customer.  Give  the  store  news  in 
your  own  words.    The  effect  will  be  better. 

I^he  following-  jiaragraphs  are  culled  from  ad\  ertise- 
ments  and  appear  in  The  Boot  and  Shoe  Recorder,  Boston, 
Mass.  : 

Boys  don't  like  lo  wear  0t\s'  shoes. 

Shoes  for  grown  folks  at  the  usual  price  of  children's. 

Slipper  day,  slip  in  and  slip  out  a  pair  of  slippers  for  B  b — don't 
slip  away. 

Cornell  shape — All  the  comforts  of  a  broad  toe.  but  gives  the  fool 
a  dainty  fit. 

Waterproof  shoes,  the  "  Dryfoot  "  kind,  have  long  borne  good  fruit 
— with  each  shoe  goes  a  pohcy  against  damage  by  water,  payable  on 
demand. 

We  have  a  line  of  featherweight  button  and  lace  shoes,  known  as 
our  "  Royal  Purple,"  that  are  perfect  dreams  of  foot  beautifiers  and 
comfort -givers. 

It's  the  only  man's  shoe  we'll  handle  from  now  on.  Instead  of 
dividing  our  attention  among  three  or  four  grades  we  have  concentrated 
all  our  efforts  on  this  one  shoe — determined  to  give  you  the  best  shoe 
(hat  $3  can  buy. 

Shoes  are  one  of  the  most  important  items  of  dress  at   any  time  of 
the  year,  and  especially  so  now  th^t  we  are  certain  to  have  changeable 
weather.     In  style,  price  and  quality  our  shoes  are  just  what  every  well 
dressed  woman  admires.     You  should  not  fail  lo  see  them. 

There's  a  good  business  reason  for  "marking  down  "  odd  lots  of 
special  merchandise  to  clean  out  the  straggling  remnants.  But  why 
"mark  down"  shoes?  Leather  is  getting  dearer  all  the  time,  and 
wages  keep  going  up.  A  shoe  isn't  a  perishable  article.  It's  a  staple  of 
the  staples!  kind,  these  shoes  are  always  sold  at  one  price.  The  stock 
is  always  fresh,  coming  in  every  day  from  the  factory  to  supply  the 
demand  that  has  sprung  up  so  quickly.    No  broken  sizes  to  choose  from. 

Because  we  are  young  and  green,  lots  of  valuable  advice  is  given 
us  that  we  would  not  have  if  67  years  old,  etc. 

A  man  was  in  who  said  he  could  buy  our  $2.50  felt  combination 
boots  for  82  anywhere.  We  offered  him  $10  if  he  could.  The  reward 
wns  never  claimed. 

We  had  a  $5  coi'  for  §4  50.  A  man  was  in  who  said  our  price  was 
a  liltl*"  high,  he  could  get  same  coat  tor  $i  in  South  Framingham  ;  we 
offered  to  bet  $20  that  he  could  not.  He  said  perhaps  he  was  mistaken 
and  a  few  days  later  came  and  bought  the  coat. 


TRADE  GOOD    IN    RUBBERS. 

The  trade  in  rubbers  is  reported  good.  Long  -  rtibber 
lioots  are  in  desnand  ;  also  fine  goods.  The  trade  is  about 
stocked  with  lumberjnen's  cacs.  There  will  be  a  good 
demand  this  season  for  ladies'  imitation  material  silk 
uppers.      Otherwise    plain    goods    are   favored. 
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THE    BRITISH    GENTLEMAN 


A  Letter  from  London 
in  the  Old 

Lc.mlon,    October    18.    1902. 

AT  till!  recjuest  of  the  editor  of  "  Tlie  Caaadian  Dry 
tiotxls  Ke^•iew,"  1  will  jot  down  a  few  notes  concerning 
the  styles  at  present  in  vogue  on  this  side  of  the 
Atlantic.  Kealiziuji-  that  you,  in  Canada,  follow  principal- 
ly New  Vork  fashions,  it  will  be  unnecessary  for  nie  to  go 
into  detail  and  1  will  simply  content  myself  with  a  general 
ilescription  of  what  is  being  worn  here.  From  them  indi- 
cations of  what  is  in  store  for  you  in  the  future  may  pos- 
sibly  be  derived. 

THE     I-KOCK    OVIiKCO.ST. 

The  reign  of  the  Kaglan  is  now  decidedly  on  the  wane 
and  the  novelty  for  the  season  is  the  close  litting  frocU 
overcoat.  It  is  short  in  the  waist,  with  a  long  skirt, 
sijreadinu  out  freely.  There  are  four  buttons  in  front  and 
llie  collar  is  fairly  wide,  with  considerable  roll,  and  is 
made  of  black  silk  velvet.  Sleeves  are  made  moderately 
close-fitting.  The  material  of  whicli  tlie  coat  is  made  has 
already  become  very  popular.  It  is  a  black  and  white  i)in 
head  jjattern  arranged  in  stripes. 

I.ONC.    CHliSTKUFUil,!). 

The  latest  de\elopment  of  the  Kaglau  is  to  be  founfl  in 
the  long  Ghesterlield.  This  coat  reaches  to  the  calf  and 
hangs  fairly  loose.  It  is  single-breasted  in  cut,  the  front 
lapping  well  over  on  the  right  side.  Both  cutis  and  collar 
are  finished  in  velvet.  Sleeves  are  fairly  narrow,  vvliile  the 
cull's  are  loose.  The  pockets  are  vertical  antl  placed  well 
over  to  the  side.  The  material  is  the  black  and  white  pin- 
head   effect   arranged   in    the   square. 

KEIULATIO.N    CH  ESTKK  TIEI-I). 

The  regular  up-to-date  Ghesterlield  is  not  so  long,  barely 
covering  the  knee.  It  is  still  fairly  loose,  though  a  tight- 
ness is  noticeable  in  the  sleeves.  The  front  laps  over  well. 
A  silk  velvet  collar  and  \el\  et  cutis  give  the  garment-  a 
distinguished  appearance.  Flap-co\  ered  pockets  are  still 
worn  and  the  material  used  in  the  coat  is  simple,  being  a 
dark  grey  mixture  with  a  tine  twill,  soft  and  slightly 
rough. 

IN     FKOCK    CO.VTS. 

During  September  and  in  fact  the  early  part  of  the  Fall, 
the  use  of  liglit  grey  frock  coats,  for  wear  at  races,  was 
much  in  vogue.  These  were  worn  with  white  waistcoats, 
or  with  other  waistcoats,  brightened  with  a  white  sli|) 
inside  the  opening.  Besides  these  frock  coats,  the  shep 
lierd's  plaid  morning  coat  was  also  seen,  tlie  cutting  away 
lieinii'  as  slight  as  jjossible.  Ijarge  hip  pockets  with  hu'j;e 
flaps  were  prominent  features  of  the  coat.  For  wet  weather 
the  liaylan  coat  was  almost  invariably  worn. 
|.\CKi;  IS. 

Earliei'  in  the  Sunmier  tliere  was  a  great  run  on  the 
long-lapelled  rolled-back  collar  with  reefer  jackets.  These 
were  found  so  cumbrous  with  tlic  double-breasted  jacket 
that  there  has  been  a  greater  run  on  the  single-breasleil 
\  ariety.  Collar  and  lapels  of  tlie  single-breasted  reefer  are 
accordingly  being  made  pretty  wide.  For  jacket  suits,  the 
favorite  wear  is  tweed,  with  a  herringbone  design,  showing 
vorv  little  linen  effect  and  generally  with  a  little  green  in 
tile  yarn.     'Slie|)herd's  plaid  is  only  worn  at  races. 

STYLE    IN    COEI.AKS 

Wing  collars  are  threatening  to  oust  the  double  collars 
fi'oni  jioiiular  favor.  Though  the  latter  ha\e  been  made  in 
narrower  shapes,  yet  the  change  has  not  tended  to  keep 
them  in  fashion.  Of  course,  the  wing-collar  will  only  lie 
worn    as    an    alternati\e    for    the    standing  up    collar,    excejit 


describing  the  Fall  Styles 
Country. 

for  very  formal  wear.  The  favorite  wing-collar  is  made 
with  small  turn-down  (;orners,  so  that  the  opening  may  bt; 
as  small  as  possible.  An  invention  of  the  season  is  a 
nioditied-wing  collar  with  oblong  wings,  instead  of  the  cus 
tomaiv  triangular  wings. 

THE    FASHION    IN    NECKWEAR. 

In  neckwear  the  Ascot  is  gaining  in  popularity,  while 
neither  the  bow-shape  nor  the  once  o\er  seem  to  have  much 
chance  of  being  revi\ed.  at  least  in  the  near  future.  Hitli- 
evto,  one  color  cravats  in  the  knot  and  loose-end  shapes 
liaxe  been  most  in  vogue,  but  this  Autumn,  silks  in  black 
or  <:iey.  with  unobtrusi\  e  ground-])attei  n  and  briohtlv  i;ol- 
ored  spots  arranged  in  little  groups,  seem  to  be  the  favor- 
ites. With  tail-coats  the  Ascot  alone  is  being  worn,  gener- 
ally in  black  and  white,  pinned  with  a  medium-sized  pearl 
pin. 

jh\vi:i.i,i;i<v. 
.lewelers  announce  that  the  topaz  is  to  be  the  coming 
stone  for  pins  antl  studs  and  links.  The  topaz  has  been 
for  a  long  time  in  the  background  and  it  is  about  time  it 
was  restored  to  favor.  Howe^■er,  it  does  not  possess  all  the 
athantaoes  of  the  diamond  and  pearl,  as  there  are  many 
shades  in  neckwear  with  which  it  will  not  hanmonize.  A 
careful  tliesser  can  avoid  this  by  a  choice  of  a  harmoniz 
ini;  color.  For  a  stud  gem,  no  objection  can  be  raised  Lo 
the   topaz. 

SWELI,    KIDINC,    sriTs. 

'I'he  latest  in  riding  suits  is  a  very  neat  creation.  The 
jacket  has  the  ordinary  collar.  The  fronts  are  straight 
and  nearly  square.  There  is  a  little  snugness  in  the  back 
but  this  gives  way  when  the  rider  is  in  the  saddle.  The 
coat  should  i)i-eferal)l\-  be  made  of  tweed  or  Scotch  cheviot, 
though  vicuna  will  do.  For  shooting  a  comfortable  and 
satisfactory  outlit  has  appeared.  There  are  fairly  full 
pleats  in  front  to  allow  a  good  arm-motion  and  the  knick- 
ers are  made  without  knee-bands.  Tl-.e  materials  are  loose 
cheviot  tweed  or  homespun  in  a  quiet  check  pattern. 

Al'Tt\\l.N     NOVELTIES. 

Several  novelties  are  to  be  found  in  West-End  society. 
There  is,  for  instance,  the  suede  waistcoat  and  the  leather 
waistcoat,  in  general.  The  former  requires  an  infinity  of 
seams  and  joins  to  make  up  a  sufiiciently  large  surface. 
Other  soft  leathers  can  be  secured  in  sufiiciently  lar<>e 
jjieces  to  make  vest  fronts,  but  the  practice  of  wearing- 
leather  waistcoats  is  not  one  to  be  \ery  highly  commended. 
For  motor-wear  leather  is  used  extensively  and  forms  an 
admirable  medium  for  keeping  out  the  cold,  but  this  very 
reason  makes  it  iloubtful  whether  it  will  ever  be  fashion- 
able foi-  every-day  wear.  Another  innovation  is  the  prac- 
tice of  wearing  white  kid  boots.  It  is  extremely  unlikely 
that  their  use  will  be  encouraged.  'J'hey  are  liable  to  soil 
easily   and   are   unmanly   in   appearance. 

SERVICEABLE     MOTOR     COAT. 

A  sensible  motor  coat  has  recently  come  to  my  notice, 
which  I  will  describe  in  conclusion.  It  is  made  of  De\on 
cloth,  a  closely-woven  felted  cloth,  like  box  cloth.  The 
coat  extends  nearly  to  the  feet.  It  has  a  back  yoke  and 
the  rest  of  the  back  is  cut  wide  in  sack  style.  A  waist- 
strap  behind  is  necessary  to  take  up  the  looseness  in  walk- 
ing;. The  coat  is  double-breasted,  buttoning  right  up  to 
the  neck,  where  there  is  a  wide  collar,  made  of  the  same 
material  as  the  coat.  The  cuffs  are  supplied  with  straps 
and  buttons,  which  jiermit  of  the  wrists  being  tightened  Lo 
an\-   desirable   extent. 

J.    W.    KENT. 
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FUR  TRADE  STIMULATED  BY  COOLER  WEATHER. 

THE  colder  weather  has  had  the  eti'ect  of  slimulat 
ing-  the  demand  for  furs,  and  all  lines  are  now 
acti\e.  'I'he  volume  of  business  is  ahead  of  last 
year  and  from  now  on  till  the  first  of  the  year 
will  be  heavy.  The  widespread  prosperity  preval- 
ent just  now  throuohout  the  Dominion  and  the  United  States 
is  making-  itself  felt  in  the  largo  iinmljer  of  ordeis 
which  are  being  placed  in  the  hands  of  the  trade.  The 
West  and  Northwest  is  now  expanding  rapidly  and  the 
trade  with  that  part  of  the  country  in  furs  is  no  incon 
siderablc  unit  with  the  wholesaler  this  Fall.  The  Persian 
lamb  is  the  best  selling  fur  this  Fall  ani!  the  prices  are 
stiff  and  hitjh.  Astraelians  and  minks,  also,  are  jiopular 
with  a  large  numi^er  of  buyers,  and  jackets  of  these  and 
Tersian  lamb  fronts  with  reefer  collars  and  cuIVs  are  big 
features  in  the  trade.  There  is  a  heavy  demand  for  two 
stripe  minks,  in  collars,  and  for  boas  in  minks,  stone 
martens  and  fox  skins  in  blue,  white,  Isabella  and  red, 
V.  illi    nnilTs   to    match. 

.\    loim    niiiili   scarf   with   douliic  ends   in  mink,   stone  mar- 
ten.   Alaska,    Hudson    Bav    and    Russian    sable    is    a    leading 


FALL   STYLES. 

Black  felts  are  out  and  out  the  most  popular  hats  of  the 
present  season,  and,  according  to  reports,  sell  much  better 
than  stiff  hats.  In  style  they  approach  as  nearly  as  possi- 
ble to  the  Panama  shape,  especially  in  the  brim.  These 
are,  of  course,  novelties,  though  it  is  in  these  novelties 
that  the  great  bulk  of  the  soft-hat  business  is  being  done. 
A  Panama  style  in  the  brim  and  a  rotmd  crease  in  the 
crown  seem  to  constitute  the  most  stylish  piece  of  ht  ad- 
wear.  Other  hats  have  a  single  <trease  on  top,  or  various 
iio\el    dexices   in   creases. 

In  stiff  hats  Panama  effects  are  also  in  evidence.  The 
brims  start  upward  and  the  crowns  are  full.  However, 
there  is  not  the  same  business  being  done  in  them  as  in 
the  felts.  Factories  are  rushed  to  get  out  their  orders  for 
the  latter. 


A  HAT  WINDOW. 

Our  cut  illustrates  a  \ery  good  window  trim  in  gentie- 
inen's  hats,  shown  by  one  of  the  leading  Joronto  house-' 
in  the  hat  and  fur  trade.  The  back- 
ground was  of  mirrors,  and  the  perfection 
of  the  nickel  fittings  was  one  feature  of 
the  display.  The  manner  of  grouping  is 
s\iHici('ntly  explained  by  our  cut,  but  it 
should  l)e  oliserved  that  the  hats  are  not 
crowde<l,  due  space  ha\  ing  been  given  to 
each  hat.  which  adds  mtich  to  the  ap- 
pearance   and   usefidne  s    of  the  display. 

Crowding  goods  into  a  window  is  a 
mistake  often  made,  as  the  eye  is  fatig- 
ued by  the  number  of  obje^-ts  i)resented. 
Oidy  a  confusetl  impression  is  carried 
away,  and  all  interest  soon  lost  in  what 
might  ha\"e  been  a  trood  window  but  iov 
tliis    fault. 

The  show-card  was  neat,  lieing  a  heav\- 
be\eled.  dark  green  card  with  gilt  letter- 
ing. 

Some   few    of   tlie   soft-felt    hats   were   in 

dark  tans   and   browns,   the  rest  in  black. 

.V    hat    l)ox    and     dressing    case    lent    a 

needed    tovu-h    of   color   at    the   right   jjlace 

in     the    display. 


1903  HAT  STYLES. 


ideas  witii  regard  to  next 
styles  in  hats  were  gathered 
)>■    a    "  Review  "    rejjresentatix  e 


An    Attractive    Hat    Window. 


seller  ;  and  a  new  thing  coming  into  fashion  is  a  large 
bear  skin  boa  reaching  down  to  the  ground.  In  muffs,  the 
latest  is  a  large  granny  mtiff,  of  bearskin,  flattened  in 
shape. 


^omc 
."~!pi  inu'> 
i-eccntly 

from  ^Ir.  .lames  Strachan.  the  hat  manu- 
facturer, of  Toronto.  Accordino-  to  Mr. 
Strachan,  the  Panama  hat  is  doomed. 
Tile  cra/e  iiad  run  its  course  in  New 
York  by  the  end  of  .July  and  in 
August  sailor  hats  were  in  the  great 
majority  on  the  streets.  As  far  as  Canada  is  concerned, 
there  ne\er  could  be  much  of  a  demand  for  the  genuine 
Panama,  and  as  soon  as  it  drops  out  of  style  in  .\'ew 
York  it  will  hardly   hang  on  here. 
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WE'LL  HELP  YOU 

get  the  lion's  share  of  the  underwear 
business  of  your  locality  if  you  take 
hold  with  us.  We  11  help  you  in  three 
ways  :  By  giving  you  the  best  under- 
wear on  the  market ;  l)y  giving  you 
the  best  underwear  advertising  in  the 
field;  by  giving  you  the  same  methods 
and  working  with  you  constantly 
along  the  same  lines  that  have  built 
big  business  for  us. 

Srtlw.  PNDERWEAR 


means  more  to  the  dealer  than 
simply  so  many  dozens  underwear  on 
his  shelves.  It  means  business,  life 
and  energy,  enthusiasm,  progress, 
success. 

DO  YOU  WANT  OUR  HELP? 


The  Truro  Knitting  Mills  Co.,  Limited 

Sole  Manufacturers.  TRURO,   N.S. 


NOW  READY 


x^ 


OUR  STOCK  CUT  CATALOGUE. 

Best  yet.    Write  for  copy. 

Toronto  Engraving  Co.,  Bay^reet,  Toronto 


THE  REVIEW  S  DIRECTORY  OF  AGENTS. 

British,   Ainerican  and   Foreign  firms   who  are   looking  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 


R.    FLAWS   &   SON,    Manchester  Bldg.,Mcli.KlHSt.^^^^^^_ 
Dry  Coods  Commission  Agents. 

Stead,  Miller  &  Co.,  Phila(jelphia,  Pa., 

Tapestry  Curtains  and  Uptiolstery  Coverings, 
Caetwright  &  Warners,  Limited,  Lougliborough,  Eng., 
Hosiery  and  Underwear, 
j  Bentley  &  Tempest,  Leeds,  Eng., 

Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths, 
Hood,  Morton  &  Co.,  Newmilns,  Scotland, 
(^  Lace  Curtains, 


Representing 


oom  S 


A.  ROLAND  WILLIAMS,  SiJJlSS- Sin^: 

Meliiida  St.,  Toronto.    Woollens,  Silks.  Embroideries,  Handkercliiefs, 
Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


^r^r^^r  ^^^^^^^  ^^^rW^^  ^r^^ 

THADK 

BERLIN 

^  MARK.  ^ 

♦»♦♦♦♦ ♦♦♦♦♦»X» 

^  "We  fear  nae  foe."  ♦ 


Your  Customers 
Hang  Trousers 
On  'Em  ! 

I!^    BERLIN     8iJ8PENDER. 

Made  IN   ALL  Grades. 
Protect  Home  Industry! 

The  Berlin  Suspender  and  Button  Co. 

C.   K.   HAGEDORN,   Manager. 

BERLIN,  ONT.,  C4N4D4. 


HOTELS  FOR  COnHERCIAL  HEN. 


Halifax,  N.S Halifax  Hotel 

"  "      Queen  Hotel 

Montreal Windsor 

"         St.  Lawrence  Hall 

Quebec Chateau  Frontenac 

Hotel  Victoria 

St.  John,  N.  B Hotel  Victoria 

'•     Royal  Hotel 

Sherbrooke,  Que Sherbrooke  House 

"         Walker  House 

Winnipeg Leland 

"  Winnipeg  Hotel 


THE  EASTMAN  ELECTRIC   CLOTH    CUTTING    MACHINE 

produf  es  more  work  and  of  a  better  quality  than  any  other  system 
of  garment-cutting.  Most  aggressive  manufacturers  use  it — that 
demonstrates  the  truth  of  our  statement. 


It 

Cuts 


Shirts,  Shirt  Waists, 
Underwear,  Skirts, 
Cloaks,  Suits,  Overalls, 
Fine  Clothing. 

Write  us— 


The  EASTMAN  MACHINE 
COMPANY.  Limited, 

247YongeSt.,  Toronto,  Canada. 
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For  next  Sniiunor.  ^Ir.  Stracliaii  is  inclined  io  beliexe 
that  tlie  sailor  hat  will  be  very  popular.  These,  witli 
broad  brims  and  low  crowns,  will  be  the  style.  Hats  made 
of  sennet  braid  will  also  be  \ery  stylish  and  will  make 
handsome  jneoes  of  headwear. 

In  felt  hats,  there  will,  in  all  pr«ihaliilil\  b(^  a  run  on 
slate  and  pearl  shades,  with  the  likelihood  that  slate  will 
knoi-k  out  pearl.  Verv  few  browns  will  be  put  on  the 
market. 


tion.  either  a  i)lu)t»)oraph  of  one  of  tlie  departments  in  the 
factory  or  a  fashion  plate,  showing-  one  of  the  niaiiy  ladies' 
or  men's  furs,   fur  coats,   fur  caps,   hats.  etc. 

It  would  be  ultrrly  impossible  to  ai\e  any  idea  of  the 
immense  \ariety  of  fur  capes,  jackets,  boas,  or  other 
ai-ticles  of  feminine  apparel  to  be  found  here,  including-  all 
kinds    of    furs    as    well    as   combinations   of   cloth    and    furs. 


«P' 


HIGH=PRICED  FURS. 

The  acconipanyino  cuts  are  illustrations  of  a  5^600  seal- 
skin and  plucked  otter  cape  and  an  Alaska  seal  jacket, 
two  articles  in  the  fur  business  that  are  meetino-  with  bisj 
sales  this  Fall.  They  are  gotten  up  handsomely  and  pre- 
sent   an    et7ecti\e    appeai-ance. 


^^// 


Al;uskil  Seal  .Jui-kut. 


.Sealskin  and  Plucked  Otler  Cape. 


Men's  felt  and  straw  hats  are  also  an  important  feature. 
Besides  being-  a  dyer  and  dresser  of  furs,  Mr.  Paquet  is  an 
imjiorter  and  exporter  of  raw  skins  and  manufacturer  of 
furs,  gloves,  mitts,  snowshoes,  cloth  caps,  etc.  All  these 
are   illustrated  in   this  catalogue. 

The  i)hot()grapiis  of  tlie  departments  are  interesting  and 
show  to  some  extent  the  large  scale  upon  which  the  busi- 
ness is  done.  Each  cut  of  the  garments  is  numbered  and  the 
materials  of  which  they  are  made  described,  so  that  it  is 
an  easy  thing  to  ])lace  orders  through  the  catalogue.  Those 
of  the  trade  who  handle  any  of  the  lines  mentioned  here 
should  not  fail  to  secure  a  copy  of  the  catalogue  if 
l)os.sible. 


A   SPLENDID  PRODUCTION. 

()iii.  (if  the  finest  catalogues  of  the  year  is  that  of 
.1.  Arthur  Pa(|uet.  furrier  and  hatter,  Quebec,  P.Q.  It  is 
well  rlesigned  and  printed.  The  cover  is  embossed  in  cop- 
per, silver  and  gold  bronzing  and  in  colors  presenting  a 
desig;!)  of  a  maple  leaf  surrounded  by  stamps  of  the  medals 
Mr.  Paquet's  goods  have  taken  at  different  world's  exposi- 
tions. The  Viook  contains  fiO  pages  of  super- calendered 
pa[)er,    ow    each    page    of    which    is    a    well-executed    illustra- 


A  USEFUL  INVENTION. 

Tn  this  issue  "  The  Dry  Goods  Review  "  introduces  to 
its  I'eaders  The  Peninsular  Cabinet  Company,  of  Flint. 
Michigan,  a  firm  whose  reputation  in  the  United  States  is, 
to  say  the  least,  enviable.  They  are  looking  for  someone 
in  Canada  to  handle  their  patented  hat  cases,  either  on  a 
royalty  or  by  buying  outright.  A  glance  at  their  adver- 
tisement will  be  a  strong  inducement  to  take  up  this  clever 
inveoition.  It  is  surprising  how  careless  many  dealers  are 
in  displaying  their  hats,  placing  them  in  the  way  of  dust 
and  air,  where  it  takes  but  a  short  time  to  render  them 
almost  unsalable.  This  case  will  be  invaluable  to  all  mer- 
chants who  carry  any  stock  of  nice  hats.  It  should  sell 
on    sight. 


POOR  SEALING  SEASON. 

The  \essels  engaged  in  the  Canadian  sealing  trade  report 
a  most  disastrous  season,  as  conditions  were  unfa^  orablc 
and  the  industrv  a  failure  \vhere\  er  tried.  One  of  the 
schooners  only  leathered  70  skins  in  a  Iniiit  that  lasted  from 
last    January. 
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Ways  To  Win 
a  Lady 

Are  many  and  varied. 


A  TOOKE  tailor  -  made  Shirt 
Waist  will  win  ladies  to  your  store 
and  make  them  permanent  customers. 


OUR    nOTTO: 

PERFECT  FIT  AND  FINISH. 


TOOKE  BROS.,  umited 

MONTREAL. 
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THE  MAN  or  FASHION 

What  a  Leader  in  the  Smart  Set  has  to  say  Respecting  the 
Ultra  Fashion  of  the  Moment. 


New  York,  November  2,  1902. 

FALL  fashions  are  iu)w  firmly  estalilished,  and  the  leaders 
of  society  have  made  their  choice  of  what  shall  domin- 
ate the  styles  for  the  Winter  season.  Speaking  generally, 
the  correct  articles  of  apparel  do  not  differ  markedly  from 
those  worn  last  Winter,  though  necessarih-  a  good  many 
changes  have  been  made.  These  are  principally  of  the  nature 
of  modifications  and  can  scarcely  be  called  radical. 

COLOR. 

Though  green  gets  the  credit  of  being  the  fashionable 
shade,  it  is  scarcely  approved  of  by  careful  dressers.  It  has 
had  too  long  a  run  to  be  able 
to  continue  in  its  unique  posi- 
tion. Greys  and  browns  have 
practically  become  the  leaders, 
while  black  and  dark  blues 
retain  their  customary  favor. 
This  is  for  suitings,  which 
range  over  a  good  variety  of 
materials,  none  of  which  mav 
be  said  to  predominate.  There 
are  tweeds,  serges,  homespuns, 
worsteds  and  other  makes,  all 
of  which  are  equally  correct. 


In  point  of  style,  jackets 
are  somewhat  longer  and  fuller, 
with  a  lower  cut  in  the  open- 
ings. Vests  are  cut  correspond- 
ingly low,  causing  a  greater 
display  of  shirt  front.  On  the 
whole,  the  double-breasted 
sack  coat  seems  to  be  meeting 
with  most  favor.  In  the  correct 
style  it  is  worn  with  three  but- 
tons, the  two-button  variety 
having  been  relegated  to  second- 
class  wear. 

WAISTCOATS. 

Waistcoats  for  sack  suits 
will  usually  be  made  of  the 
same  material  as  the  suits 
themselves,  though  fancy  wash- 
able waistcoats  with  simple, 
neat  patterns  will  be  favorites. 
With  evening  dress,  of  course, 
the  washable  linen  waistcoats 
with  the  little  pearl  buttons 
will  still  be  worn,  and  for 
the  frock  coat  the  material  will  be   pique   or   marseilles. 

COVERT    COAT. 

In  the  realm  of  overcoats,  the  covert  coat  will  be  worn  a 
great  deal.  It  will  be  cut  full  and  long  enough  to  cover  up 
the  jacket  underneath.  The  regulation  tan  shades  will  be 
used  and  the  pockets  will  be  sloping,  with  flaps.  Half-a-dozen 
rows  of  stitching  on  the  sleeves  will  afford  the  coat  just  that 
little  extra  finish  which  will  distinguish  it  from  the  ordinary 
run  of  such  coats.  For  walking  and  for  business  wear  the 
covert  coat  is  admirable. 

CHKSTEKI'IKLI)    COAT. 

For  regular  wear,  the  Chesterfield  promises  to  be  most  in 
demand.      If  cut   of   medium    length,   single-breasted   with   a 


THE  COVERT  COAT. 


straight  back  and  no  skimping  of  material,  it  will  be  a  stylish 
and  comfortable  coat.  A  velvet  collar  is  advisable,  with  an 
outside  breast  pocket,  though  the  latter  is  not  necessary. 
The  question  of  turned-back  cuffs  and  vertical  side-pockets  aie 
scarcely  of  sufficient  importance  to  cause  any  person  concern. 
Whatever  way  these  details  are  designed,  they  are  fairly  sure 
to  be  correct. 

HATS. 

The  flat  broad-brimmed  Derby  hat  promised  to  be  the 
favorite  earlier  in  the  season,  but  it  has  not  been  taken  up  by 
the  smart  set,  as  was  anticipated.  The  modified  style,  how- 
ever, will  be  adopted.      The  fashionable  in  silk  hats  appears 

to  be  an  unknown  quantity  in 
this  Fall's  styles.  There  is,  of 
course,  a  limit  each  way,  but 
within  these  limits  a  good  many 
difTerences  can  be  noted.  There 
are  variations  in  the  dip  of  the 
brim,  and  in  the  bell  of  the 
crown,  for  instance,  which  are 
quite  noticeable.  These  suit 
themselves  to  the  shapes  of 
different  heads,  so  that,  on  the 
whole,  this  condition  of  affairs 
is  beneficial 

SHIRTS. 

Turning  to  the  domain  of 
shirts,  the  tendency  in  the 
better  class  of  wear  seems  to  be 
towards  dainty  and  neat  de- 
signs. Slender  lines  and  small 
patterns  with  simple  combina- 
tions of  color  are  desired  by  the 
careful  dresser.  The  standard 
colors  on  a  white  ground  are 
the  best  style,  blue  and  black 
being  most  in  demand.  Flannel 
shirts  are  commg  in  for  a  good 
deal  of  consideration  even  for 
Autumn  and  Winter  wear,  and, 
when  well  made  and  prettily 
colored,  they  are  undoubtedh' 
smart  in  stjie. 

NECKTIES. 

Bright  colors  in  neckties, 
though  largely  shown,  are  not 
taking  very  well.  Hark  colors 
and  simple  designs  are  deemed 
preferable.  These  in  black  and 
white,  greys,  dark  reds  and 
greens  and  purples  make  very 

handsome  ties.     The  tendency  is  towards  large  forms,  and  the 

big  squares  have  been  found    better  sellers   than  the  Ascots. 

Stores   have  in  stock  some  handsome  designs  which  set   off 

neat  sack  suits  to  advantage. 

GLOVES. 

Suede  gloves  have  gone  out  of  fashion  for  afternoon  wear, 
and  dark  slate-colored  undressed  reindeer  skin  gloves  have 
taken  their  place.  These  possess  several  advantages,  includ- 
ing uncommonness  and  good  quality.  For  heavier  wear,  the 
prevailing  shades  are  the  red  tans  in  chevronette,  dog  or  deer 
skin.  These  have  three  stripes  of  raised  leather  on  the  back 
and  a  single  button  of  bone.  Evening  gloves  are  white,  of 
course,  rather  heavy,  and  finished  with  self-stitching. 
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jjThe  Auer 
Gas  Lamp. 
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"TURNS  NIGHT-TIME 
INTO  DAY-TIME." 

^ew  Styles.        Lower  Prices. 

Are  you  Interested  in  a  lamp 
w'.iicli  gives  loo  cauJle 
power  ? 

Are  you  interested  in  liglit 
ing  j-our  store  Ijrillianlly? 
You  know  it  draws  trade  ? 

Are  you  interested  in  siving 
half  of  your  bill  for  coal  oil? 

Are  you  interested  in  having 
the  agency  for  a  lamp 
which  does  this? 


No.  28 

100  Candle  Power. 


Then  write  for  our  Catalogue  and  Discounts. 


EVERY  LAMP  GUARANTEED. 


AUER  LIGHT  CO.,    1682   NOTRE  DAME  ST.,    MONTREAL. 


I- 

:• 

ft- 
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Fur  Lined 


AND 


Coon  Coats 


^•i*VVVVVir*i'V*i(rvvv*^v*i**irirv*i'''% 


We  have  a  few  very  fine  Musklined  coats, 
with  good  Beaver  cloth  shell,  and  a  very 
nice  Otter  collar  and  revers,  price   .    .    .    . 


WE  HAVE  ALSO  SOME  VERY   GOOD  COON 
COATS   AT  THE  FOLLOWING  PBICES  . 

I'ull    furred    Dyed 

Heavily  furred  (slightly  tipped) 

Extra  heavy  furred  (guaranteed  natural) 


We  will   be  pleased  to   receive  enquiries 
from  you,  and   ship  goods   on  approval. 


37 
40 
45 


RUTENBERG  &  ALEXANDOR 


504  ST.   PAUL  STREET, 

MONTREAL. 


Exclusive  and  Novel  Fantasie  Velvets 


1902 


SHELTON 
Styles 


Manufactured  by 


Long  ISap  PlusheSf  for  I^illinery 
Long  ISap  Plushes,  for  Dressmaking 
Striped  Blue  and  Green  Effects 
Dotted  Woven  Designs 
Black  and  White,  in  a  dozen  styles 
Cotton-Back  Velvet  Ribbons 


SIDNEY  BLL^ENTIIAL  e*  CO., 


BROOKE  AND  nCRCCft  STS., 

NEW  YORK. 


THE  CANADIAN 

PRESS  CLIPPING 

— BUREAU 

Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  tuerefrom 
all  articles  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openings  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  new  industries  or  stores,  etc. 

Terms— $5 per  hundred  clippings;  $40  per  thousand,  payable  in  advance; 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mail  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232   McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO. 


ESTflBLISntD  ^L^ -X  \  1  S3Q. 


A\AHUFAeTUR.ER§)    OF 


CURTAIN  HOOKS  Etc. 

GREAT   CHRRLeS    S''. 

BIRMIHGMA/A,  EMGLAND. 
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^f)e  Canadian 
&lUlinevp  Tfleview 


Features 
of  the 
Trade 


FEATURES  AND  FASHIONS. 


Flop  shape, 
trimnii'd  with 
medallions  of 
black  Chantilly 
lace,  wreath  of 
•■ihailed  grapes, 
et.'. 


Wholesale  milliners  ha\e  had 
a  splendid  season  so  far,  and 
felt  hats,  particularly  those  of 
the  rough  order,  such  as  cam- 
els hair,  beavers,  etc.,  in  tailor- 
made  or  ready-to-wear  hats, 
have  hail  a  great  sale.  All 
kinds  of  breasts,  wings  and 
quills  have  been  worn,  and 
leather  pom-]U)ms  seem  to  be 
uaining  rather  than  losing-  in 
favor.  Silk  velvet  in  ])lain 
shades  has  proved,  so  far, 
(      i  rather    (lisapi)ointing,    but    may 

■      I  gain  added  favor  before  the  sea- 

'./  son  ends.  Panne  and  miroir  vel- 

vets   arc    \('ry    strong,    but    fine   cloth   has   leaped   into    first 
place. 

As  the  cold  weather  draws  nearer  more  and  more  fur  is 
used,  either  in  bands  for  brims  or  the  crowns,  and  in  some 
cases  the  whole  hat  is  composed  of  fur  with  lace  and  rib- 
i)on  for  trimming's.  Two  mounts,  consisting-  of  tails  and 
claws,  for  busbys  which  stand  up  in  military  style  are  the 
latest  vooue. 

'I'here  is  (juite  a  furore  on  fruit  and  flowers  in  shaded 
ftrects  for  trimming-  hats,  and  no  hal  is  coiuiplete  without 
a  launch  of  grapes  or  berries,  or  velvet  roses  and  leaves. 
White  beavers  and  light-colored  felts  gain  in  strength  every 
day,  and  if  it  were  not  for  the  touch  of  fur  they  would 
have  a  \cry  Summer-like  effect,  as  quantities  of  lace  and 
net  are  used.  The  hat  illustrated  shows  the  stv'e.  This 
hat  is  f)f  I'alc  in'iik  felt  in  iUf.i  sha|-c  and  is  triimmed  with 
medallions  of  black  Chantilly  lace  and  wreath  of  shad.^d 
grapes,  and  with  large  bow  and  knotted  ends  of  pink  rib- 
bon  matching   the   hat. 

Flower.«  are  more  and  more  seen  in  the  millinery  world. 
At  first  it  was  merely  foliage  and  fruit  effects  that  were  to 
be  seen,  but  now  rose  buds  and  other  sjmall  blossoms  are 
beg-inning  to  be  seen.  These  are  usually  in  bright  colors 
and  show  up  strongly  aLi'ainst  the  light-colored  hats  so 
much  worn.  Very  beautiful  effects  are  produced  in  velvet 
leaves  in    Autumn   tints. 


A  GOOD  SEASON. 

The  D.  McCall  C'oini)any  have  had  a  record-breaking  sea- 
son, and  although  the  season  is  so  far  advanced  the  sort- 
ing trade  is   keeping-  up   much   better  than   was  anticipated. 

Ready-to-wear  hats  have  had  an  immense  run,  but  the 
trade  in  them  is  about  over,  and  made  hats  in  velvets  and 
millinerv  silks  will  be  to  the  fore.  Moire,  panne  an;d  nou- 
che  velvet  (a  new  weave),  the  pile  of  which  will  brush 
either  way,  are  the  lines  most  called  for.  Customers  have 
hardly  broken  into  their  stocks  of  velvets  yet,  but  repeat 
orders   are   beginning  to  come  in  freely. 

This  firm  is  now  very  busy  making  preparations  for 
the  Christmas  trade,  and  is  passing-  into  stock  large  quan- 
tities of  ribbon  and  laces  to  meet  holiday  wants. 


CAVERHILL  &  KISSOCK. 

Caverhill  &  Kissock  report  an  excellent  Fall  season  this 
year. 

Since  the  opening  business  has  gone  on  at  a  lively  pace. 
At  present  they  are  experiencing  a  heavy  demand  for  their 
mohair  felt  hats,  both  in  the  ready-to-wear  and  untrimmed 
varieties.      Blacks,  Oxfords  and  navys  lead  in  colors. 

The  reeded  mohair  hats  which  are  so  popular  for  present 
and  Winter  wear  are  shown  here  in  large  assortment.  There 
has  been  an  exceptionally  larg-e  run  on  the  bell  -  crown 
shapes  in  this  hat  in  both  plains  and  mixed  colors.  It  will 
likely  be  much  worn  during-  the  Winter  by  both  yoimg  and 
middle-aged    ladies. 

Velvets  have  lately  started  to  sell  more  quickly  than 
usual,  and  the  opinion  is  expressed  that  later  on,  during 
the  cold  weather,  there  will  be  a  large  number  of  velvet 
hats  worn. 


AN  UNPRECEDENTED  BUSINESS. 

The  business  done  Ijy  The  J.  D.  Ivey  Company,  Lim- 
ited, this  season  has  been  unprecedented  and  payments  are 
satisfactory.  Never  before  has  the  trade  kept  up  ard  been 
so  brisk  so  late  in    the   season. 

Furs  are  being  freely  used,  ermine  and  mink  having- 
inost  vogue,  on  small  toques  particularly.  Hats,  if  possi- 
ble, are  flatter  in  effect  than  at  the  opening  of  the  season, 
and  brims  are  wider.  White  phish  with  black  dots  in 
imitation  of  meniver  is  used  often  in  combination  of  tullo. 
The  bodies  of  animals,  such  as  mink  and  ermine,  threaded 
through  cylinders  of  jet.  These  cylinders,  by  the  way,  are 
an  entirely  new  feature  and  are  expected  to  take  a  special 
place  amiong  Spring  no\elties.  Camels  hair  plushes,  a 
plush  with  long  white  hairs,  is  much  use<l  on  the  made-up 
hats.  Queen's  lace  for  draping  a  new  square  mesh  lace 
with  pattern  in  linen  ai)pliqued  on  the  net  is  in  evidence. 
The  black  variety  of  silk  takes  the  place  of  linen. 

Fruits,  particularly  grapes,  cherries  ali^d  miniature 
peaches  are  liberally  used  on  the  late  Fall  hats  ;  also 
unmounted  roses  and  foliage.  Large  black  hats,  somewhat 
in  the  mushroom  shape,  in  black  velvet,  the  brim  faced 
with    rouloux    of    net    drawn    through    the    above-mentioned 
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Wholesale  Millinery 


A 

MATTER 

IMPORTANT 


It  is  a  matter  of  much  importance  to 
the  trade  to  remember  that  the  assort- 
ment in  every  department  is  maintained 
throughout  the  season,  enabling  us  at 
all  times  to  meet  the  requirements  of 
the  trade  without  delay. 


At  Present  there  is  much  activity  in  Velvets,  Velveteens ; 
Ribbons,  in  Taffetas,   Moires,  and   Liberty  Satins;   Laces. 


The  D.  M^CALL  CO.,  Limited 


jet  cylinders  and  drajjed  with  Queen's  lace  and  Amazon 
plumes   are   a   type   of   a   style   much   worn. 

Breasts,  wings,  birds,  and  ribbons,  particularly  in  tlie 
soft  makes,  are  indisf>ensible.  Tulle,  though  not  usually  a 
Winter  material,  is  used  in  greater  profusion  than  e\er, 
both  alone   and   in   combinations   with   other  fabrics. 

Ospreys  and  birds  of  paradise  trim  many  of  the  most 
beautiful   creations. 


DAMAGED  BY  FIRE. 

A  fire  which  occurred  in  the  uiillinery  establishment  of 
J.  B.  Letendre  &  Co.,  Halifax,  N.S.,  did  considerable  dam- 
age,   a   large   number   of  fine   hats   beino    ruined    by   water. 

MILLINERY  FAILURE. 

The  wholesale  millinery  firm  of  J.  W.  Pennock  &  Co., 
44  Yonge  street,  Toronto,  are  in  financial  diffi-culties,  and 
are  offering  to  compromise  with  their  creditors.  The  liabili- 
ties are  about  §16,000. 

The  senior  member  of  the  firm  is  in  Enoland  arranging 
with  their  Old  Country  creditors.  Canadian  firms  are  not 
heavily  interested. 


A  GOOD  SORTING  TRADE. 

The  wav  Mr.  Mariott,  of  Goulding  &  Soiijs,  "  sized  up" 
the  season's  trade  was  brief  but  significant,  the  one  word, 
"  splendid,"  tells  its  own  tale.  The  season  is  on  the 
wane,  biit  there  is  still  a  steady  volume  of  sorting  trade. 
The  rough  effects  in  ready-to  wear  hats  have  been  the 
strongest  feature  in  the  Fall  trade.  In  the  showroom  were 
displayed  some  beautiful  creations  in  late  nov-elties.  White 
was  the  prevailing  tone,  and  pale  yellow  and  castor,  and 
for  trimming,  )iale  blue.  But  all  the  hats  have  a  touch  of 
fur  either  on  brim  or  crown  ;  for  the  fur  mounts,  busbys, 
etc.,  mink,  stone  marten  and  grey  squirrel  have  the  vogue. 
-All  these  hats  are  si,mpler  in  style  of  trimming,  and  all 
have  grapes  or  flowers  and  foliage  as  part  of  the  trimming. 


ROUGH  EFFECTS. 

S.  F.  McKinnon  &  Co.,  Limited,  Toronto,  in  an  inter- 
view said  :  "  From  our  ^■iewpoint  the  millinery  trade  for 
October  has  been  exceptionally  good.  Many  buyers  have 
\)sited  the  city  during  the  month  ;  also  our  sorting  trade, 
through  reports  from  our  representatives  from  all  parts 
of  the  Dominion  has  been  \ery  satisfactory  ;  in  fact,  we 
think  that  the  month  just  drawing  to  its  close,  speaking 
generally,  has  given  big  millinery  results. 

As  predicted  the  chief  features  in  the  hat  world  were 
rough  effects  of  the  camel  hair,  and  plush  or  bea\  er  char- 
acter. Another  iiiarked  feature  was  the  large  numbers  of 
ready-to-wear  hats  sold.  We  believe  that  as  the  season 
advances  the  demand  for  ready-to-wear  hats  will  weaken, 
and   that   more  made-up  hats   will  be  in  order. 

■'  The  line  along  which  we  have  provided  for  the  Novem- 
ber trade  is  not  much  changed  from  that  of  October,  being- 
convinced  that  velvets,  plushes,  panne  velvets,  libbons, 
taffetas,  louisine  and  tamoline  silks  will  all  be  leading  fea- 
tures, and   of  which   we  have  made   liberal  provision. 

"  In  speaking  of  our  jacket  trade,  it  has  exceeded  our 
most  sanguine  expectations.  The  demand  for  Canadi,in- 
made  jackets  is  increasina'  ra|)idly.  At  this  date  we  are 
deluged  with  repeat  orders  and  although  our  factory  is 
running  early  and  late  we  cannot  keep  up  to  the  demand 
for  our  ])erfect-fitting  garments.  The  pronounced  lengths 
are  from  36  to  42  inches.  Popular  materials,  frieze  cloth, 
cheviots,  diagonals,   kerseys,   and  beavers. 

■■  We  are  taking  on  every  good  operator  we  can  find 
and  thus  hope  to  overtake  the  demand.  By  the  time  "  The 
Dry  Goods  Review  "  reaches  its  readers  we  will  be  in  a 
position   to   execute   orders   without  much,    if  any   de'av." 


PERSONAL. 

Miss  McGuire,  formerly  milliner  with  F.  W.  Black,  dry 
goods  merchant,  Tweed,  Ont.,  was  married  on  Oeto!  er  15, 
to  Mr.   F.rnest   C.   Brown,   of  Brighton. 
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WANTED— Two  young  men  having  experience  in  drapery  and  curtain 
business;  must  base  good  references  as  to  character  and  quallrica- 
tion>.      Hudson  &  Symington    Detroit.  Mich.  (ii) 


GOOD    OrEN'I.NG   for   dry   goods   or  drug  store.     Apply  to    Win. 
Dickie.  Oshawa.  (it) 


THE    inERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,   Montreal. 
MERCANTILE   REPORTS  AND  COLLECTIONS. 

Our  method  of  furnishiiigcommercial  reports  to  oursubscriljersgivespronip 
andreliahleinformationtodate.  Every  modern  facility  for  the  collection  of  claims 

Tel.  Main  1985. 

IVrtAMTOB.\  FELT  AND  YARN  WORKS  FOR  SALE  — nearly 
new;  65- horse-power  engine;  good  chance  to  increase  business; 
s  situated  in  one  of  the  best  riistricts  in  .Manitoba,  in  City  of  Brandon  ; 
best  of  shipping  facilities  to  all  points  ;  will  sell  at  a  bargain  if  sold  at 
once.    For  terns,  apply  to  Jabez  Elliott,  Brandon.  Maniloh  I.         (10) 


ADVERTISING   IN    WESTERN   CANADA  *"■  "»  - 

CAREFULLV,  EFFICIENTLY  and  PROMPTLV  attended  to,  by 


THE 


Roberts  Advertising  Agency.  *,1Snad 


EG 
DA. 


THE    C-  Or.  -YOTJl^Gr    OO- 

RUBBER    STAMPS 


No. 


AND    SUPPLIES 

Adelaide  Street   East,         -        TORONTO 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinary 
Boxes  as  a  side  line.     In  writing,   state  what  territory 
is  covered,  and  how  often.  All  correspondence  will  be  treeted 
as  confidential. 

THE  D.  F.  BROWN  PAPER  BOX  CO.,  Limited 
ST.  JOHN,   N.  B. 
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Truro  Knitting  Mills  Co 95 

TurnbuU  Co  ,  of  Gait,  Limited,  The  C.  75 

w 

Wacks  Bros 79 

Watson ,  Foster  Co. ,  Limited   62 

Watson  Mfg.  Co.,  Limited,  The 39 

Weese  &  Co 47 

Western  Assurance  Co Inside  back  cover 

Wilkins,  Robert  C Inside  front  cover 

Williams,  A.  Roland 95 

Wolsey  Unshrinkable  Underwear.  The. .         85 

Wreyford  &  Co 83 

Wyld-Darling  Co.,  Limited. .  Inside  front  cover 


Young  Co  ,  The  C.  G. 


The  Telephone 

has  no  equal  as  a  saver  of  time  and  money 
for  the  buying  and  selling  of  goods  from  dis- 
tant points. 

The  travelling  salesman  found  this  out  long 
ago.  Others  are  learning  the  truth  daily.  Bear 
it  in  mind. 

The  Bell  Telephone  Co.  of  Canada 


ELDER,  DEMPSTER  &  CO.  ?{'BY«'^B5*iW 


AV 


ilM 


Proposed  Winter  Sailings.     (Subject  to  Change.) 
MONTREAL    TO    LIVERPOOL    VIA    QUEBEC. 


From 
Liverpool. 

STEAMER. 

From 
Montreal. 

Tues.,  Sept.  21 

'     30 

Oct.    7 

"      14 

"          "     21 

I.AKE  CHAMPLAIN 

LAKE  ONTARIO    

LAKE  ERIE. 

I.AKE  MEGANTIC 

LAKE  SIMCOE 

Thur.,  Oct.      9 

"      16 

"         "      28 

■'      30 

"      Nov.    6 

'             '      28 

LAKE  CHAMPLAIN 

"          '•      13 

"      Nov.    4 

LAKE  ONTAKIO             ..   

"          ■'      20 

FIRST  CABIN— SinKle,|52..50  and  upwards.   Round  Trip,  $99.75  and  upwards. 
SECOND  CABIN— Single,  f35  and  upwards.  Round  Trip  168.88  and  upwards. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES -To  Liverpool,  London,  Londonderry,  Glasgow,  Bel- 
fast and  QueensLown,  $24.50  and  upwards,  according  to  steamer. 

ELDER,  DEMPSTER  &  CO.,  6  St.  Sacrament  St.,  MontreaL 


W 


ESTERN 


Incorporated 
1851 


ASSURANCE 
•  •  •  COMPANY. 


FIRE 

AND 

MARIISE 


Head  Office 

Toronto, 
OnU 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2.320,000.00 
2,300.000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


WATERPROOF  WRAPPING  PAPERS 

THAT  KEEP  DRY  GOODS  DRY. 

In  damp  winter  weather  dry  goods  men,  who  want 
their  goods  to  reach  their  customers  uninjured,  will 
do  well  to  use  our  cloth-lined,  or  without  cloth  lining, 
Wrapping  Papers. 


Canada  Paper  Co. 

TORONTO   and    HONTREAL. 


Limited 


BATTING 

Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 

NORTH   STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 

Quality  for  this  season  still  better  than 
ever.  The  best  at  the  price.  Made 
of  good  pure  cotton — not  shoddy, 

AsR  for 

North  Star,  Crescent 
and  Pearl  Batting, 


Cbe  Draper 
of  JIustralasia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN. 

post  free  to  any  part  of  the  world.     A  handsome 
Diary   is  presented  free  to  annual  subscribers. 

Publishing  Offices  : 

Melbourne, 

Sydney, 
American  Ofiaces  : 

New  York, 
British  Offices  : 

London, 


Fink's  Building's. 
Post  Office  Chambers. 


Park  Row  Building. 
42  Cannon  St.,  B.C. 


S/iecimen  Copies  free  on  amplication. 


TO  THE  TRADE. 

November    1902. 

A  COMBINATION" 

Christmas  Novelties, 

Assorting  Lines, 

Semi  -  Annual  Stocktaking  Clearing. 

We  are  prepared  for  big  business  during  this  month.  The  demand  for  useful  and 
wearable  goods  as  Christmas  Presents  is  yearly  getting  greater.  We  here  mention 
a  few  of  the  many  now  in  stock.  Linen  D'oylies,  Tray  Cloths,  Sideboard  Scarves, 
Five  O'clock  Tea  Cloths,  Table  Napkins,  Wilton  and  Axminster  Mats  and  Rugs, 
Lace  Curtains,  Curtain  Muslins,  Table  Covers,  White  Quilts,  Handkerchiefs,  Men's 
Neckwear,  Gloves,  Braces,  Umbrellas,  Dressing  Jackets  and  Gowns,  Perfumes, 
Ladies'  Fancy  Collars  in  Ivory,  Black,  Black  and  White,  and  White  and  Black, 
Ladies'  Umbrellas  with  Sterling  Silver  Mounts,  Plain  and  Fancy  Neckribbons  in 
great  variety.  Material  for  a  good  Overcoat,  Suit,  Trousers,  Fancy  Vest,  Costume 
or  Cape. 

All  departments  are  now  well  equipped  for  the  assorting  trade.  The  best  atten- 
tion given  to  letter  orders.  We  fully  realize  the  importance  of  pijompt  despatch  to 
all  orders  for  immediate  wants. 

We  are  now  getting  ready  for  our  semi-annual  stocktaking,  December  1st,  and,  as 
usual,  there  are  odds  and  ends  to  be  cleared  in  every  department.  We  mention  a 
few  of  them  : 

100  pieces  All- Wool  Tweeds,  10  pieces  54-inch  Serges  and  Friezes,  20  pieces  54- 
inch  Tweed  Suitings,  a  quantity  of  broken  numbers  in  Dress  Goods,  all  of  this 
season's  importation,  a  variety  of  grades  and  patterns  in  Wrapperettes,  150  pieces 
Tapestry  Carpets,  30  pieces  8/4  Linoleums,  8/4  Tapestry  Covers,  Men's  L'^nderwear, 
Shirts,  Half-Hose  and  Handkerchiefs. 


John  Macdonald  &  Co. 

Wellington  and  Front  Sts.  E.  TORONTO. 
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The  name  "Priestley"  on 
Dress  Goods  corresponds  to 
the  Sterling  Mark  on  Silver. 


Unexcelled  for 
Quality,  Finish, 
and  W^ear. 


MERCHANTS  C4NNOT  AEFORD 
TO  BE  WITnOUT 


Priestley's 
Dress  Goods 


S.  GREENSHIELDS,  SON  &  CO 

MONTREAL. 


Sole  Agents  For  Canada. 
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WYLD-DARLING 


WHOLESALE  DRY  GOODS. 


ON  HAND 


COMPANYf     LIMITED.  MANUFACTUREBS,  TOKOHTO. 


FANCY 


WIDE   NECK 


KID 


SILK 


Xmas       Linens      Ribbons       Gloves       Mufflers 


REQUIREMENTS 


NEW  GOODS 


STYLISH 


LADIES' 


MEN'S 


HANDKERCHIEFS 


Exclusive  Novelties— Irish  Late,  Swiss  Embroidered,  Tamboured. 

Extensive  Range  Plain  and  Hemstitched. 

Cream  and  Colored  Brocaded  Silks. 

Initials— Children's  Lawn— 14-doz.,  Fancy  Boxes. 

Ladies'  and  Men's  Linen— ^-doz..  Fancy  Boxes. 

"  "         Silkaline  and  Silk. 

"Excelda"— Plain,  Hemstitched,  and  Fancy  Borders. 

All  staple  lines  complete. 


M 


FANCY  LINENS 


LATEST    PRODUCTIONS    OF    IRISH,    GERMAN    AND    SWISS 
MARKETS. 

Pillow  Shams,  Irish  and  Swiss  Sideboard  Scarfs,  36/72  Inches. 

Plain  and  Fancy  Dresser  Covers— Centre  Pieces. 

Battenburg  Covers,  etc..  Tray  Cloths. 

H.  S.  and  Plain  Damask  Sets,  D'Oylies,  etc. 

Special— 8/10  H.  S.  Damask  Covers,  retail  $1.50. 

SMALLWARES,  PERFUMES  AN 

Men's  Mufflers,       Umbrellas,       Veil 

EXCELLENT   RANGES  OF  PRINTS-SEE  THEM. 

Letter-Orders'Promptly' Shipped. 


GLOVES  AND  RIBBONS 

LADIES'  KID  GLOVES— "Zettie,"  retail  81.00;    "Gracioso,"  retail 
$1.25.    Tans,  Browns,  Slates,  Mode,  White,  Black. 

MEN'S  GLOVES— Lined  Kid  and  Mocha,  dark  shades,  for  popular 
selling  prices. 

RIBBONS— Complete  assortment  of  colors  in  wide  ribbons  for  neck- 
wear, Taflteta,  Liberty  and  Moire,  retail  123^  to  25c.  yard. 

A        NOVELTIES  FOR  HOLIDAY  TRADE 

S        COLLARETTES— Muslin  Embroidered,  Cotton  Tops,  assorted  pat- 
terns to  the  dozen,  sell  10  to  35c.  each. 

COLLARS  -  Applique  and  Lace,  White,  Cream  and  Paris  Shade,  sell 
25c.  to  81  ..50  each. 

LACES— New  Designs  Valenciennes— just  received. 

D  TOILET  SOAPS,  IN  FANCY  BOXES. 

ings,        Fancy  Blousings,       Muslins,  etc. 


WRITE   FOR   SAMPLES. 


VISIT   OUR   DEPARTMENTS. 


WYLD-DARLING  ''°"'i^!:::u. 


THE  TIME  TO  INSURE  IS 


NOW 


While  you  are  WELL,  STRONG  and  INSURABLE. 


THE 


Confederation 
Life 

ASSOCIATION  issues  policies  on  all  approved  plans 
of  Insurance,  and  is  a  prosperous  and  progressive 
Canadian  Company. 

PROTECTION  FOR  YOUR  FAMILY. 
PROFITABLE  INVESTMENT  FOR  YOURSELF. 

Pamphlets  and  full  information  sent  on  application. 

W.  H.  Beatty,  Esq,, 

PKESIDENT. 

W.  D,  Matthews,  Esq.,  Frederick  Wyld,  Esq., 

VICE-PRESIDENTS. 


W.  C.  MACDONALD, 

ACTUARY. 


HEAD   OFFICE. 


J.    K.   MACDONALD, 

MANAGING    DIRECTOR. 

TORONTO. 


"Rooster 
Brand" 

M'  UNION 


MADE 


Shirts       Pants 
Overalls     Jackets 


Bearing  the  Label  of  the  United  Garment 
Workers  of  America. 

THE  LNION  MEN  WANT  THEM. 

Kids'    Klothing  for  Summer.     Men's    Hot   Weather   and 
Outing  Garments,  Fancy  Vests,  White  Duck  Pants,  Etc. 


ROBERT  C.  WILKINS,  Montreal 
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S.  GREENSHIELDS,  SON  &  GO 


MONTREAL. 


Newest  Materials 


and 


Latest  Styles .-'  Designs 

for  the  coming  season  will  be 
found  in  our  travellers'  exten- 
sive  and    complete    ranges  of 


SAMPLES    FOR    SPRING 


1903 


Many  lines  are  already  selling  rapidly. 
Place  your  orders  early. 
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RYLAND5&S0NS 


LIMITED 


MAINIOH 


INI 


Cotton 


Spinneis 


♦     ♦     ♦     ♦ 


Meictiants 


♦     ♦      ♦     ♦ 


IVIanufactuFeis 


Ptii  Lbj 


("■Ji 


Bleacheis 


♦     ♦     ♦ 


Oyeis 


♦     ♦     ♦ 


Finisheis 


Makers  of  the  Celebrated  Dacca  Calicoes  and  Sheetings 


WORKS  ?::rr^; 


Gorton, 
gford  ^vorks,      Swiaton, 


Wlgan, 
Crevire, 


Chorley, 
Bolton. 


r~ 


Capital,  $14,500,000.  Employees,  12,000 


LIST  OF  DEPARTMENTS: 


Plain     Dress    Goods,    British  and  Foreign 
Fancy     Dress     Goods,    British  and  Foreign 

Silks  and  Velvets 

Velveteens 

Irish  and  Scotch  Linens 

Table  Damasks,  Towels  and  Tray  Linens 

Muslins,  Curtains  and  Handkerchiefs 

Flannelettes,  Hosiery 

Flannels  and  Blankets,  Quilts 

Smallwares,  Haberdashery  and  Trimmings. 


Bleached  Calicoes,  Sheetings 

Oxfords,  Harvards,  Galateas 

Dyed  Linings 

Floor  Oilcloths 

Laces 

Prints  and  Cretonnes 

Shirts,  Underclothing 

Ladies'  Blouses 

Boys'  Blouses  and  Sailor  Suits 

Umbrellas,  Gloves 


THE  DRY  GOODS  REVIEW 


Horrockses,  Crewdson  &  Go. 


LIMITED 


COTTON  SPINNERS  ""d  MANUFACTURERS. 


,-=i 


Works,  Preston  and  Farnworth,  Lancashire. 

Warehouses,  lo?  Piccadilly,  Manchester, 

5  Love  Lane,  London,  E.C. 

7  Mitchell  Lane,  Glasgow. 

Long  Cloths,  Cambrics,  Nainsooks,  Twilled  Shirtings,  Double  Warp  and 
Medium  Calicoes,  Plain  and  Twilled  Sheetings,  Pillow  Cottons,  Drills, 
Flannelettes,  Sateens  and  Dress  Foundations. 

Specially  Finished  for  the  Sewing  Machine 

And  Suitable  for  all  Parts  of  the  World. 

HIGHEST  AWARDS  AT  ALL  EXHIBITIONS. 


PRIZE  MEDALS,  LONDON  1851,     1861 

GOLD  MEDALS,  PARIS  1867,     1878 

DIPLOMA  OF  HONOUR,  VIENNA  1873 

GOLD  MEDAL,  CAPE  TOWN  1877 

DIPLOMA  OF  HONOUR.  LONDON  1884 
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GOLD  MEDAL,  CALCUTTA 
GOLD  MEDAL,  LIVERPOOL 
GOLD  MEDAL,  EDINBURGH 
FIRST  AWARD,  ADELAIDE 
FIRST  AWARD,  MELBOURNE 


1884 
1886 
1886 
1887 
1888 


GRAND   PRIX,    PARIS     1900. 
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"EXCELDA"-A    NEW    FABRIC    FOR    HANDKERCHIEFS. 


AFTER    WASHING    LOOKS    LIKE    NEW 


MORE    SERVICEABLE    THAN    SILK 


ABSORBENT— JUST    WHAT    IS    WANTED     IN     A     HANDKERCHIEF. 


ONCE    USED    ALWAYS     USED 


PRODUCED    TO    SELL    AT    POPULAR    PRICES. 


MADE     IN     A     VARIETY    OF    STYLES.     PLAIN     AND    PRINTED. 


EVERY  HANDKERCHIEF  BEARS  A  TICKET  STAMPED  "EXCELDA 


CAN  BE   HAD  FROM  ALL  THE   LEADING  WHOLESALE   HOUSES. 
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Tloving" 


is  the  order  of  the  day,  and  as  we  will  move  into  our 
big,  new  warehouse  about  the  early  part  of  the  new 
year,  we  must  close  out  the  bulk  of  our  present  stock 
before  then. 

Our  travellers  have  reduced  prices  and  job  discount 
lists  of  nearly  every  department,  and  we  can  make 
good  money  for  you  if  you  will  let  us. 

See  what  we  are  offering. 

The  Lace  Warehouse  of  Canada 

Kyle,  Cheesbrough  &  Co. 

16  St.  Helen  St.,  MONTREAL 


SiS 


SfS 


^. 


Mm 


xn 
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For  Ladies'  Underwear 
of  all  kinds,    Pillow  51ips 
and  all  Bed  Appointments. 


For  Children's  Hoods,  Robes, 
Full  Dress  and 
Bassinette  Trimmings. 


SEE    OUR    LATEST    PRODUCTION.    "JAP    SILK     PLANTAGENET." 
THE  SPECIAL  PRODUCTION   OF  THE  LARGEST  FRILLING  HOUSE   IN  THE'WORLD. 


THE  ABOVE  PATTERNS,  AND  MANY  OTHERS,  ARE  MADE  IN  A  VARIETY  OF  WIOTHS. 


EXPERT    judges  agree  that    "  Plantagenet "    Frillings   exceed   ail   other  makes  (for  the  above  purposes)   in 
beauty  of  design,  quaiity  of  material,  finish  and  cheapness.       Drapers  in   England— almost  to  a  man- 
stock  "Plantagenet,"  and  also  some  of  the  largest  Canadian  firms. 
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Telegralihic  Address  :    "ENSIGNS.    LEEDS." 


E.  Procter   Flag  .-Banner 

&  Co. 


:*; 


Manufacturers 


(nachine=Sewn  and  Printed) 


BLNTINQd,  Etc. 

Flags  and  Banners  for  Hotels,  Restaurants,  Cricket,  Football, 

and  Golf  Clubs. 


Lettered  Advertisement  Flags  and 
Banners  of  all  descriptions  to  order. 


Ships'  Flags,  Decorative  Flags, 
Best  Bunting  and  Make. 


BrooKfield    Mills,     Saynor    Lane,     Hunslet    Road, 


We  are  prepared  to  place  our  Canadian  Agency  in  the 
hands  of  parties  either  in  Montreal  or  Toronto.  Ad- 
dress all  applications  to  the  Editor  of  The  Dry  Goods 
Review,  Toronto. 


Leeds,  England. 


rxtNer  mooter  StERUJPifiSuLVER 

Andtheintermediate  STEEL 


OF    TME    |g>.^y 

H.  PEARCE,  1667  Notre  Dame  St.,  MONTREAL. 


@  Y^ 


s'ffQCK  T^Bi^f 


Sole  Manufacturer,  CBAS.  HORNKR.  29  Vyse  St.,  BIRMINGHAM,  ENG. 


THE  DRY  GOODS  REVIEW 


(jQmtted) 


IVIOIMTREAL. 


THE  GREAT  ASSORTING  HOUSE  OF  MONTREAL. 


We  solicit  this  month  your 

REPEAT  ORDERS  for: 


Wool  Blankets  and  Flannels 

Men's  Shirts  and  Drawers 

Ladies'  Underwear 

and  Hosiery 


BECAUSE  WE  CAN  FILL  THEM  AT  ONCE. 


THC  CANAftlAN 

VRY  ^OOA8  Review 


Vol.  XII. 


MONTREAL  AND  TORONTO,  DECEMBER,  1902. 


No.  12. 


WIDE-AWAIiE    RETAILING 


PERSONAL  ADVERTISING. 

IT  is  one  thing;  to  buy  a  stock  of  up-to-date  goods.  It  is 
quite  another  thing  to  sell  them.  Most  merchants  can 
be  credited  with  a  fair  amount  of  skill  where  buying  is 
concerned.  They  secure  the  best  goods  possible  at  the 
most  advantageous  terms,  and  they  keep  in  stock  the 
latest  novelties.  So  far,  so  good.  Now,  ask  them  what  steps 
they  take  to  dispose  of  their  goods.  They  will,  in  all  proba- 
bility, refer  to  their  window-dressing  and  their  newspaper 
advertising,  and  want  to  know  if  that  is  not  enough.  In  some 
respects,  it  is  enough ;  but  there  is  also  a  species  of  personal 
advertising  that  can  be  recommended. 

Most  merchants,  unfortunately,  have  an  eye  only  for  the 
present,  and,  when  they  have  a  customer  in  their  store,  they 
usually  content  themselves  with  endeavoring  ro  sell  what  is 
on  hand.  They  rarely  think  of  referring  to  the  goods  they  are 
going  to  get  in  in  two  or  three  weeks.  This  is  where  they  err. 
They  should  have  an  eye  to  the  future,  and  should  try  to 
interest  customers  in  the  articles  they  will  shortly  have  in 
stock.  Then,  when  these  goods  do  arrive,  the  personal  adver- 
tising can  be  begun.  If  the  merchant  possesses  a  telephone, 
all  he  has  to  do  is  to  call  up  his  likely  customers  and  very 
deferentially  inform  them  of  the  arrival  of  his  new  stock. 
Where  telephones  are  not  available,  the  mails  can  be  used  with 
advantage.  In  either  instance  no  harm  can  be  done.  By  and 
by  the  merchant  discovers  just  which  of  his  customers  he  can 
interest  in  this  way,  and  he  is  able  to  confer  with  them  to 

advantage. 

*        *        * 

NEED  OF  A  TRADE   PAPER. 

In  any  enterprise,  the  man  who  thoroughly  understands 
the  conditions  which  have  a  governing  influence  in  that  enter, 
prise  stands  the  best  chance  to  win  out,  other  things  being 
equal.  The  politician  who  underst.inds  conditions  knows 
just  what  move  to  make.  The  speculator  who  is  posted  will 
make  the  correct  play,  while  the  little  lamb  who  depends  on 
hearsay  or  sentiment  walks  up  to  the  shearing  station.  The 
farmer  who  understands  his  soil  and  climate  will  prosper, 
while  the  man  who  puts  his  seed  in  the  ground  because  his 
father  did  will  depend  solely  on  Providence  and  have  the 
sheriff  at  his  heels. 

Some  of  the  more  successful  merchants,  those  who  own 
large  stores  and  keep  posted  on  market  conditions,  think  that 
the  day  of  the  small  retailer  is  nearly  over.  That  this  will  be 
proved  true  or  false  remains  for  the  small  merchant  to  deter- 
mine. If  he  is  intelligent  enough  to  desire  more  knowledge,  he 
takes  some  trade  paper  that  is  recognized  as  authority.  He 
knows  every  turn  of  the  market;  he  learns  of  the  modern  ten- 
dencies; be  keeps  posted  on  the  latest  styles  ;  he  understands 
the  general  financial  conditions  of  the  country.  In  addition  to 
this,  he  has  an  intimate  acquaintance  with  his  customers.      If 


he  reads  an  up-to-date  trade  paper,  his  chances  of  failure  are 
small  compared  with  the  merchant  who  depends  on  uncertain 
sources  for  his  information.  The  trade  paper  does  not  advo- 
cate any  particular  wholesale  merchant ;  it  presents  theclaims 
of  all  of  them.  It  has  no  merchandise  to  sell,  therefore  its 
staff  is  instructed  to  obtain  and  present  actual  market  con- 
ditions. It  keeps  on  its  staff  practical  men  who  are  ready  at 
a  moment's  notice  to  give  aid  to  any  subscriber  in  need  of 
expert  advice  or  inside  information.  It  presents  in  every  issue 
successful  schemes  and  projects  which  have  helped  merchants 
to  increase  their  prestige  or  their  sales.  Each  issue  contains 
an  up-to-date  tabulated  list  of  current  market  prices.  From 
no  other  source  can  a  merchant  obtain  such  information  for  a 
mere  pittance.  In  no  other  way,  even  at  great  expense,  is  a 
retailer  enabled  to  collect  all  this  information,  advice  and 
suggestion. — The  Dry  Goods  Reporter. 

POOR   FINANCING. 

I  read  an  article  not  long  ago,  writes  J.  H.  Bolton,  the 
purport  of  which  was  that  the  reason  a  great  number  of  mer- 
chants fail  to  make  any  money  was  not  so  much  the  lack  of  a 
volume  of  business  as  it  was  small  profits. 

There  is  a  great  deal  of  truth  in  this.  So  man}'  merchants 
do  not  seem  to  realize  what  goods  cost;  they  figure  if  they 
buy  a  yard  of  cloth  for  five  cents  and  sell  it  at  six  cents  they 
are  making  one  cent.  That  they  are  not  making  anything, 
more  likely  losing,  would  be  nearer  the  truth.  There  are  so 
many  articles  that  must  be  sold  close  that  it  is  very  necessary 
to  put  a  profit  on  anything  that  will  stand  it.  There  is  no 
sense  in  making  leaders  of  everything. 

So  many  merchants  mark  their  goods  according  to  the 
price  they  pay  and  not  what  they  are  really  worth  or  will 
bring.  I  have  frequently  run  across  articles  marked  20  per 
cent,  above  their  real  value,  simply  because  the  buyer  gave  too 
much  for  them  at  the  time  of  purchase,  or  the  market  has 
dropped  materially  since  that  time;  but  the  selling  price  is  not 
changed. 

On  the  other  hand,  I  find  next  to  the  high-priced  article 
one  which  is  marked  at  an  equally  ridiculous  low  figure,  sim- 
ply because  it  cost  a  certain  price  and  a  certain  amount  of 
profit  was  figured  on  that  cost. 

A  man  can't  always  hit  everything  right,  but  he'll  pound 
his  thumb  a  good  deal  if  he  doesn't  try  to  find  out,  all  the  time, 
just  how  and  where  he  is  travelling.  Men  have  made  money 
when  they  went  blindly  into  buying  and  selling  goods,  but  we 
don't  hear  much  about  the  fellows  who  flunk  doing  the  same 
thing. 

Making  money  by  selling  goods  has  to  be  done  after  just 
as  intelligent  methods  as  running  a  locomotive  or  an  automo- 
bile successfully — chance  may  do  it,  but  actual  knowledge  is 
the  only  sure  way. 
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DRESS    GOODS 

FEATURHS    or    THE    TRADE: 


V^ 


TRADE  in  the  wholesale  houses  is  (juite  active,  and 
sorting  orders  are  coming  in  briskly.  All  season" 
able  lines  are  in  demand  by  retailers,  who  apjiear  to 
be  experiencing  a  larger  trade  than  in  previous 
3'ears.  There  has  been  already  a  good  many  orders 
booked  for  the  Spring  by  the  big  local  firms.  Travellers  have 
had  samples  out  for  the  past  two  weeks,  and  have  succeeded 
in  taking  some  very  nice  orders,  especially  from  those  who 
like  to  have  their  orders  in  early  in  the  season.  The  slrengih 
of  the  market  for  Spring  goods  has  imparted  confidence  to  the 
retailers,  who  seem  to  have  no  fear  that  they  might  lose  by 
anv  change  in  values  in  booking  their  orders  so  early.  Still, 
it  is  recognized  in  the  trade  that  it  is  not  good  policy  to  push 
the  Spring  goods  while  the  attention  of  retailers  can  be  kept 
on  goods  for  the  present  season,  and,  with  that  end  in  view, 
everv  effort  is  being  made  to  keep  stocks  well  assorted  with 
seasonable  goods  to  meet  the  demand  that  is  sure  to  come 
with  more  propitious  weather. 

*  *        » 

The  demand  for  zibelines  during  the  past  month  has  far 
exceeded  the  expectations  of  manufacturers  and  selling  agents; 
Scotch  effects  and  snowflakes  are  also  much  wanted. 

*  *        * 

Broadcloths  are  in  great  favor,  and  are  used  extensively 
for  street  and  afternoon  wear  just  now. 

*  *        * 

The  smartest  coats  for  the  fashionable  trade  are  of  cream 
or  white  broadcloth,  and  at  some  of  the  swellest  weddings 
white  broadcloth  has  been  used  for  the  bridal  gown.  There  is 
a  make  called  panne  broadcloth,  particularly  adapted  for 
evening  wear,  which  is  very  fine  and  soft. 


For  house  and  visiting  gowns,  soft,  rich  cashmeres,  woollen 
cretonnes,  etc.,  in  marvellous  shades,  and  quite  the  most 
fashionable  of  these  goods  are  in  dead  white  and  cream.  Crepe 
de  chine  still  continues  to  hold  its  own. 


Figured  poplins  are  coming  into  vogue,  and  a  new  variety, 
known  as  moire  poplin,  is  one  of  the  handsomest,  having  the 
appearance  of  rich  moire  antique,  only,  instead  of  coming  in 
one  tone,  they  are  in  many  colors  and  designs.  Elephant 
grey  is  one  of  the  new  colors,  and  a  moire  poplin  of  this 
shade,  powdered  with  silvery  white  dots,  is  very  beautiful. 
This  material  gives  extremely  good  wear,  and  will  be  exten- 
sively used  for  both  costumes  and  skirts. 

*  *        * 

Speaking  about  Spring  dress  goods,  there  is  hardly  a 
shadow  of  a  doubt  that  cream  goods,  particularly  cream 
mohair,  will  be  a  strong  factor  in  the  Spring  trade,  and  both 
white  and  cream  in  spots  and  small  effects  are  being  ordered 
largely  for  the  Spring  trade.  The  best  selling  colors,  as  shown 
by  the  import  orders,  are  white,  creams,  black,  blue  and  gre}', 
in  the  order  named,  but  reorders  will,  of  course,  give  black  the 
first  place,  from  a  yardage  point,  at  the  close  of  the  season. 

*  »        * 

If  snowflakes  remain  popular  through  the  Spring,  as  they 
are  likely  to  do,  they  will  be  played  out  before  another  Fall 
season,  but,  at  present,  they  are  most  popular,  not  only  in 
black  and  white,  but  through  the  whole  gamut  of  colors,  from 
the  heaviest  goods  to  crepe  de  chine.  The  advance  order 
business  in  Spring  dress  goods  has,  so  far,  been  very  satisfac- 
tory. 


Novelty  materials  have  the  call.  Although  the  different 
weaves  are  very  numerous,  they  all  come  under  two  heads — 
the  mannish  cloths, comprising  the  tweeds  and  homespuns, and 
the  hairy  effects,  consisting  of  all  the  camel's  hair,  boucles  and 
rough  yarns,  running  to  an  endless  variety  of  fancy  weaves, 
designs  and  colorings.  Dots  and  small  designs  produced  on 
the  surface  with  hairy  splashes  or  knots,  all  make  for  the  novel 
and  unique.  But,  while  rough  effects  have  the  popular  favor, 
the  tendency  is  against  the  heavy  and  cumbersome,  and  many 
of  those  goods,  while  heavy  in  appearance,  are  in  realitj'  of 

light  weight. 

«        *        • 

Quantities  of  wrapperettes  and  cashmerettes  in  spots  and 
stripes  (particularly  stripes)  are  selling  freely  for  waists. 
Persian  ribbon  and  small  floral  stripes  are  especially  good. 
White  grounds  with  plain  and  floral  stripes  in  Dresden  color- 
ings fini  great  favor. 

«        «        « 

There  seems  every  year  to  be  an  attempt  to  popularize 
plaids  for  dresses,  and,  although  much  has  been  written  in 
their  favor,  they  are  seldom  seen  on  the  streets.  The  fact  of 
the  matter  is,  that  they  are  not  generally  becoming  and  are 
too  easily  known.  Again,  a  few  women  like  to  be  identified 
by  a  particular  dress.  In  high-class  goods  and  in  art  color- 
ings they  sell  to  a  certain  trade  to  a  limited  extent,  but,  for 
the  aforementioned  reasons,  it  is  only  once  in  a  decade  that 
they  have  a  run  in  the  popular  trade,  and  they  should  always 
be  bought  with  caution. 


Fancies  have  been  taken  in  fairly  large  proportions,  but 
extremes  in  style  have  been  avoided,  preference  being  given  to 
neat  effects.  Loosely  woven  Scotch  goods  and  snowflake  and 
knickerbocker  weaves,  not  onlv  in  black  and  white,  but  in 
green  and  white,  brown  and  white,  etc.,  have  sold  well. 
Zibelines  have  also  been  bought  by  some  large  buyers,  that 
are  usually  credited  with  being  successful  in  picking  out  fabrics 
which  are  to  be  in  strongest  favor. 


Just  a  word  as  to  colors.  Although  the  prediction  is  out 
for  a  white  season,  white  and  cream  will  by  no  means  consti- 
tute the  sole  and  only  stock  by  a  long  way.  Tans,  castors, 
resedas  and  serpent's  green,  blues,  both  medium  and  cadet, 
will  occupj'  large  spaces   on  the  color  card.     Linen  color  will 

also  be  prominent. 

*        *        * 

Yorkshire  woollen  manufacturers  are  getting  "aroused" 
again  over  the  wholesale  use  of  shoddy  and  other  adulterants 
in  certain  spurious  "all-wool"  cloths  turned  out  of  mills  in 
England,  America  and  on  the  Continent.  The  result  of  a 
recent  meeting  held  at  Carlisle  amounted  to  nothing  more  than 
a  declaration  that  "all  wool"  should  mean  all  wool  through- 
out and  that  "woollen"  means  nothing  in  particular.  The 
mountain  and  the  mouse  story  suggests  itself.  The  public  is 
willing  to  deceive  itself  with  cheap  cloths,  and  manufacturers 
will  assist  in  the  game  until  augel  garbs  come  wich  the  day 
after  the  Resurrection  and  looms  shall  be  no  more. 
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TWEEDS    POPULAR. 

A  correspondent  from  Bradford,  Eng.,  saj's :  "Makers  of 
all  kinds  of  both  plain  and  fancy  tweeds  have  done  exceedingly 
well  this  season.  Some  of  the  most  fortunate  are  finding  their 
production  for  the  time  being  quite  inadequate  lo  the  demand. 
There  appears  to  be  every  indication  also  that  goods  of  this 
class  will  be  wanted  quite  through  the  coming  Spring  season, 
especially  in  '  flake  '  effects." 


MILLION  DOLLAR  SILK. 

Raw  silk  to  the  value  of  $1,316,000  crossed  the  Pacific  to 
Vancouver  from  Yokohama  on  theCanadian  Pacific  steamship 
Einprcss  of  China.  With  the  arrival  of  the  silk  on  the  Empress 
of  China,  the  aggregate  receipts  of  raw  silk  from  the  Orient  at 
the  port  of  Vancouver  within  40  days  reached  the  grand  total 
of  $5,941,000.  Of  the  liners  engaged  in  the  transportation  of 
silk  from  the  Orient  to  that  port  thesteamship  Tartar  holds  the 
record  for  values,  she  having  entered  on  October  4  last  with  a 
cargo  of  that  nature  valued  at  $1,500,000. 

The  Empress  of  China  brought  across  the  Pacific  no  less 
than  470  tons  of  raw  silk  and  silk  goods  in  the  manufactured 
state.  A  special  train  bearing  the  silk  cargo  of  the  steamship 
Athenian,  valued  at  $1,250,000,  left  last  month  for  New  York 
State. 

VELVETS. 

A  large  business  has  been  done  this  season  in  velvets,  and 
it  is  expected  that  they  will  prove  popular  ri,ht  on  through 
the  Winter  months  and  into  Spring. 

Velveteens  are  being  largely  adopted  for  fashionable  street 
and  general  wear.  The  price  puts  them  within  the  reach  of  the 
ordinary  purse, and  their  draping  qalities  are  superior  to  those 
of  most  pile  fabrics. 

Metal  prints  are  having  a  great  run  in  some  trades  for 
waists  and  shirt-waist  suits.  In  some  of  these  goods  the  dots 
or  designs  are  close  together,  while  in  others  they  are  far 
apart  and  inconspicuous.  Browns,  blues,  greens  and  the 
ever-popular  black  and  white  effects  are  most  seen.  Speckled, 
spotted  and  stamped  velvets,  in  grey,  brown  and  pale  blue 
and  green  are  in  high  favor  this  season,  some  of  the  stamped 
patterns  like  fishes'  scales  being  of  great  beauty.  Fancy 
printed  velvets  in  Persian  designs  on  light  grounds  are  among 
the  novelties  for  waists.  In  short,  retailers  will  make  no 
mistake  in  bringing  into  special  prominence  anything  they 
may  have  in  stock  in  the  velvet  or  velveteen  line. 

ZIBELINES. 

There  is  no  doubt  of  the  popularity  of  zibelines  ;  and,  not 
content  with  the  favor  they  have  gained  for  street  wear  and 
tailor-madecostumes  for  smarter  occasions,  they  have  invaded 
the  realm  of  evening  dress,  and  many  beautiful  and  stylish 
creations  are  being  evolved  by  our  best  dressmakers  from  long- 
haired silky  zibelines  in  white  and  pale  shades. 

When  the  beauty  of  these  goods  is  considered,  particu- 
larly in  the  pastel  shades,  especially  in  blue  and  pink,  cafe-au- 
lait  and  a  lovely  pale,  Irosty  grey,  this  invasion  is  not  to  be 
wondered  at,  and,  at  the  same  time,  it  must  be  borne  in  mind 
that  many  of  these  cloths  are  not  nearly  so  heavy  as  they 
look,  some  of  them  being  quite  light  in  weight. 

One  of  the  favorite  modes  of  trimming  for  these  lovely 
goods  is  with  incrustations  of  Irish  lace  and  medallions  of 
painted  panne. 

For  street  wear,  there  is  nothing  so  rich  or  fashionable  as  a 
dark-colored  zibeline,  of  which  brown  is,  perhaps,  the  favorite, 
but  dark  red  and  prune  run  this  color  close  for  popular  favor, 
and  green  is  also  much  worn,  while  dark  and  medium  blue  are 
always  standard  colors. 


Black  zibeline  is  in  great  vogue  for  street  and  visiting 
gowns,  and  a  heavier  make  is  in  great  favor  for  coats  and 
wraps. 

Zibelines  with  small  black  disks,  interspersed  with  a  long, 
silky-haired  snowflake  effect  in  white,  red,  or  dull  yellow  to 
suit  the  ground  of  the  cloth,  are  something  new.  Thus  an 
oxford  ground  would  have  red,  a  brown  yellow,  and  a  green 
white,  in  addition  to  the  small  black  disks  before  noted. 

A  novelty  goods,  somewhat  on  the  zibeline  order,  is  called 
porcupine  cloth,  and  is  a  closely-woven  basket  cloth,  thickly 
sprinkled  with  white  hairs  of  irregular  length,  and  comes  in 
all  the  wanted  colors. 

Another  novelty  of  the  same  family  has  a  closely-woven 
hairy  ground,  with  small  velvet  or  plush  spots  at  intervals. 


DESIGNED  BY  REDFERN. 

One  of  the  best  places  to  study  the  trend  of  fashion  is  a 
theatre  when  a  new  play  is  being  produced,  as  the  actresses' 
dresses  are  always  designed  by  the  greatest  of  sartorial 
artists.  In  Alfred  Capus's  new  play,  produced  recently  at  the 
Renaissance  Theatre,  Paris,  Madam  Jane  Hading  wears  some 
lovely  gowns,  which  are  typical  of  the  extreme  mode. 

These  beautiful  creations  were  designed  and  executed  by 
Redfern. 

In  the  first  act  she  is  seen  in  a  travelling  dress  of  suede 
cloth,  buttoned  from  top  to  bottom  with  small  buttons  on  one 
side.  The  umbrella-shaped  skirt  is  trimmed  with  softly  toned 
braid  and  pipings  of  lichen  green  velvet.  With  this  she  also 
wears  a  small  pleated  bolero  trimmed  with  similar  braid. 

In  the  second  act,  Madam  Jane  wears  a  reception  dress  of 
ochre-colored  thread  lace,  made  entirely  by  hand.  This  rests 
on  a  tan-colored  background,  the  under  flounce  of  which  is 
embroidered  in  myrtle  tones. 

The  skirt  has  three  flounces  in  old  style  in  beautiful  appli- 
cation lace,  and  the  corsage  is  encrusted  with  the  same  lace. 
The  pretty  sleeves  are  of  muslin  and  lace,  and  with  this  gown 
is  worn  an  old  style  collar  in  application  lace  with  chinchilla 
border. 

In  the  final  act  is  worn  a  dress  of  pleated  crystalline  voile 
in  dead  white,  richly  trimmed  with  black  Cluny  lace. 


THE  FASHIONABLE  VELVET  GOWNS. 

The  lace  and  jet-trimmed  velvet  gowns  are  already  being 
worn  at  dinners,  receptions  and  concerts.  These  gowns  are 
elaborate  and  beautiful  conceptions  of  the  dressmakers'  art, 
and  the  application  of  the  delicate  sheer  trimmings  to  the  rich 
fabric  at  once  stamps  them  as  the  new  ideas  of  the  season. 

In  the  jet-trimmed  velvet  gowns  the  velvet  is  cut  away 
beneath  the  jet  so  as  to  throw  the  jet  into  strong  relief  against 
the  lining  of  white  or  delicate-colored  silk.  Large  inlet  medal- 
lions of  the  jet,  mostly  in  irregular  oblong  shapes,  form  the 
trimmings  for  the  skirt,  while  the  same  ornaments,  onlvin 
smaller  sizes,  are  used  on  the  waists. 

The  same  idea,  though  somewhat  modified,  is  carried  out 
in  the  lace-trimmed  velvet  gowns.  For  these  the  laces  mostlv 
used  are  black  and  of  the  thinner  varieties,  but  they  are  gener- 
ally put  on  in  the  galoons,  either  running  around  the  skirt  or 
else  let  into  the  skirt  in  the  graduated  vertical  lines  from  waist 
to  hem  that  are  so  becoming  and  so  fashionable.  The  velvet 
is  also  cut  away  beneath  the  lace  so  as  to  show  the  lining  be- 
neath and  thus  display  the  fine  quality  and  pattern  of  the  lace 
to  the  utmost  advantage. 

Besides  the  jet  and  lace  trimmings  these  gowns  are  often 
further  ornamented  with  narrow  bands  of  fur,  ermine,  mink 
or  sable  being  brought  to  combine  best  with  the  other  mate- 
rials of  the  gown. 
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SILKS. 

THE  conditions  in  the  silk  market  are  steadily  improving 
both  for  immediate  and  Spring  delivery.  The  market 
for  raw  material  still  continues  to  show  great  strength. 

In  Europe  the  demand  for  raws,  for  American  consump- 
tion, shows  an  increase  over  last  season,  due  largely  to  higher 
prices  in  Yokohama  and  the  Chinese  markets. 

Tafi'etas  are  continuing  to  hold  the  first  place  in  the  mar- 
ket. White  taffetas  are  taking  a  prominent  place  for  evening 
wear  in  Paris ;  and  we  all  know  the  high  position  they  hold 
in  the  Canadian  trade. 

Advance  orders  for  Spring  show  that  taffetas  will  still  re- 
tain their  prominence.  Some  inquiry  is  being  made  for  change- 
ables  for  linings. 

Brilliant  colorings  in  silks  for  linings  will  be  a  prominent 
feature  for  next   season,   owing   to   the  probability   of  sheer 


last  season,  which  they  preferred  to  carry  rather  than  accept 
the  prices  current  last  June  and  July.  It  is  thought,  however, 
that  there  wifl  be  some  demand  for  printed  silks,  and  some 
pretty  designs  are  shown,  but  their  vogue  is  not  expected  to 
be  large. 


AN  EVENING  DRESS  WINDOW. 

Evening  materials  are  in  great  demand  this  season,  and 
most  merchants  are  paying  a  good  deal  of  attention  to  them 
and  up-to-date  effective  window  trims  are  often  seen.  One  of 
the  best  is  illustrated  on  this  page.  Voiles,  crepe  dechine,  both 
plain  and  snowflake, in  white,  cream  and  delicate  pastel  shades, 
were  the  goods  shown  in  this  window.  The  central  pillar  was 
draped  with   a  warp-printed    taffeta   in  faint  shades   of  green 


AN     EVENING     DRESS    WINDOW. 


dress  goods  being  in  strong  demand,  and  a  drop  skirt  of  some 
kind  of  lining  silk  is  a  necessity  with  this  style. 

Peau  de  soie  is  next  in  favor  to  taffeta.  Small  effects  and 
neat  patterns  in  spots  and  pastilles,  some,  with  the  shadow 
effects,  are  likely  to  be  much  seen.  White  patterns  on  a  colored 
ground  are  the  chief  favorites. 

Many  of  the  best  trades  are  selecting  solid  blacks  and 
whites  as  the  silks  for  next  season,  in  small  neat  patterns,  but 
it  is  felt  that  the  immense  run  of  whites  and  creams  in  woollen 
goods,  mohairs,  etc.,  and  in  mercerized  cottons,  may  to  some 
extent  mar  the  popularity  of  white  silks. 

For  present  wear  soft,  lustrous  silks,  in  white  and  pale 
colors,  are  in  universal  demand  for  dressy  waists,  and  crepe 
de  chine  is  much  worn  also,  chiefly  in  white  and  light  color- 
ings. Merchants  are  very  cautious  about  placing  orders  for 
printed  foulards,  as  many  of  them   have  stock  left  over  from 


and  pink  on  a  white  ground.  Spangled  and  jetted  passe- 
menteries, and  galoons  of  silk  embroidered  chiffons  were 
draped  with  the  goods,  and  fans  were  used  as  a  relief  for  the 
whole.  The  background  is  this  case  was  formed  of  heavj- 
plush  curtains,  hanging  in  straight  folds,  of  a  pale  silvery  blue, 
but  goods  of  any  color  that  would  harmonize  could  be  sub- 
stituted. If  the  dress  forms  that  are  used  to  drape  the  two 
central  figures  are  not  available  a  very  good  substitute  can  be 
niiade  by  taking  three  yards  of  carpet  paper  and  rolling  it  into 
a  drum  about  9  in.  in  diameter.  Cut  a  triangle  22  in.  x  28  and 
sew  into  the  top  of  the  drum.  Cover  the  drum  tightly  with  a 
single  width  of  dress  goods,  and  the  extra  length  is  plaited 
and  the  pleats  allowed  to  fall  in  folds  to  represent  the  draping 
at  the  back  of  the  skirt.  While  this  form  is  not  so  graceful  as 
the  regular  skirt  form  sold, it  forms  a  very  good  substitute  and 
may  be  used  for  draping  a  variety  of  goods. 
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From 
His  BacK 
And   Hips 


i///*-  4*t 


**  Pinto  Shell ''  Cordovan  for  H.B.K.  mitts  and  gloves  is  made  from 
the  ''shell  **  .or  back  and  hips  of  the  Western  Bronco,  the  toughest  hide, 
weight  for  weight,  worn  by  any  animal. 

Tanned  by  a  pure  vegetable  process  without  oil  or  minerals  to 
conduct  cold. 

The  toughest,  most  pliable  leather  used  in  mitts  or  gloves. 

Scorch  and  boil  proof — will  not  stiffen  in  cold  weather  nor  crack 
when  dried  out  quickly. 

Each  pair  stamped  "  Pinto    Shell  "    Cordovan    by 

The  Hudson  Bay  Knitting  Co. 

30  St.  George  Street,  MONTREAL. 

Makers  of  Warm  Clothing,  Mitts,  Gloves,  Underwear,  Sox,  Moccasins,  etc.     (102) 
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MCN    WHO    HAVE 
MADE   THUIR   MARn 


«^ 


SIR  ALFRED  JONES. 

MEN  like  Morgan,  whose  deeds  by  their  magnitude 
and  suddenness  astonish  the  world,  bulk  largely 
in   the   public  eye   to-day,   to   the   detriment   of 
those  other  workers  who  through  a  long  period 
of  time   have   laDoriously    built  up  powerful  in- 
stitutions.    The  latter  are  very   apt   to  disappear  behind  the 
works  they  have  created.      The  public  see  the  completed  and 
perfected  products  and  think  little  of  their  creators 

It  is  very  much  like  this  in  the  case  of  Sir  Alfred  Jones. 
Few  people  outside  of  Liverpool,  his  home,  know  who  and 
what  Sir  Alfred  Jones  really  is  and  what  he  has  done.  They 
are  in  some  measure  familiar  with  his  name  but  they  are  only 
slightlv  ac(|uainted  with  his  true  position  in  the  commercial 
world.  They  daily  hear  of  the  great  institutions  which  have 
owed  their  creation  to  his  skill  and  enterprise,  but  they  fail  to 
associate  him  with  these  works4n  his  true  position. 

Sir  Alfred  Jones  is  a  native  of  Carmarthenshire  in  Wales, 
where  he  was  born  in  ISiii.  He  was  only  a  few  years  old 
when  he  was  taken  to  Liverpool,  where  he  received  all  the 
schooling  he  ever  had  and  very  little  at  that.  At  the  early  age 
of  twelve  he  was  sent  out  into  the  world,  apprenticed  to  the 
shipping  firm  of  Laird,  Fletcher  &  Co.,  who  managed  the 
African  Steamship  Company  which  carried  on  a  trade  with 
West  Africa.  As  a  youth  Jones  made  several  voyages  and  got 
an  actual  insight  into  the  seaman's  conditions  of  life,  which 
has  since  served  him  and  the  seaman  in  good  stead.  At  the 
end  of  his  five  years'  apprenticeship  he  was  offered  a  clerkship 
in  the  head  office  of  the  firm.  His  remarkable  business  apti- 
tude was  quickly  recognized,  and  by  the  time  he  was  twenty- 
six  years  old  he  was  manager  of  the  concern.  In  this  position, 
however,  he  did  not  long  remain  ;  he  had  ideas  of  his  own. 
Though  he  had  been  unable  to  save  much,  his  credit  was  good 
and  he  succeeded  in  borrowing  sufficient  capital  to  secure  two 
or  three  small  sailing  vessels.  During  the  first  year  of  this 
venture  he  made  more  money  than  during  the  whole  time  of 
his  service  with  Laird,  Fletcher  &  Co.,  and  his  career  had 
begun. 

The  astonishing  success  of  the  young  shipowner  attracted 
the  attention  of  Elder,  Dempster  &  Co.,  who  had  taken  over 
the  African  Steamship  Company.  On  condition  of  receiving  a 
certain  proportion  of  the  company's  shares  Mr.  Jones  agreed 
to  join  the  firm.  He  gradually  bought  up  the  shares  till  he 
eventually  controlled  the  concern  and  under  his  management 
the  business  has  developed  to  its  present  gigantic  dimensions. 

But  this  is  not  the  extent  of  Sir  Alfred  Jones'  controlling 
influence.  He  is  also  at  the  head  of  the  British  and  African 
Steamship  Company,  the  African  Steamship  Company,  the 
Imperial  Direct  West  India  Mail  Service  Company,  the  Beaver 
Line,  the  Ocean  Transport  Company,  interinsular  steamship 
companies  in  the  West  Indes  and  the  Canaries,  the  Compagnie 
Beige  Maritime  du  Congo,  and  other  minor  lines.  In  all,  Sir 
Alfred  Jones  controls  140  vessels,  representing  a  gross  tonnage 
of  400,000  tons.  He  has  lines  running  from  Liverpool,  Bristol, 
London  and  Hamburg  to  Montreal  and  St.  John,  to  Port- 
land, Boston,  New  Orleans  and  Galveston,  to  Jamaica  and 
South  America  and  to  the  West  Coast  of  Africa. 

But  Sir  Alfred  Jones  is  not  only  an  extensive  shipowner. 
He  is  likewise  a  banker  on  a  large  scale.  Eight  years  ago  he 
was  instrumental  in  founding  the  Bank  of  British  West  Africa, " 
which  has  done  a  noble  civilizing  work  in  that  part  of  the 
world.  Before  its  foundation  those  natives  who  tried  to  save 
money   were  constantly   the  objects   of  plunder  and   attack. 


Now  they  are  able  to  save  their  money  in  security  and  some 
of  them  are  said  to  possess  large  bank  accounts.  Last  year 
half  the  money  on  deposit  belonged  to  the  natives. 

Sir  Alfred  has  founded  African  oil  mills  in  Liverpool,  which 
treat  the  palm  kernels  and  ground  nuts  immediatelj'  on  their 
arrival  from  the  West  Coast.  Htis  the  owner  of  several  col- 
lieries  and  keeps  up  coaling  stations  at  Las  Palmas  and  on 
the  West  Coast  of  Africa,  at  which  ovef^  hundred  shipping 
lines  get  their  supplies.  He  owns  and  operates  imposinghotels 
in  the  Canaries,  Jamaica,  and  on  the  West  Coast.  He  is 
known  as  a  "banana  king,"  importing  by  contract  with  the 
Government  over  20,000  bunches  of  bananas  a  fortnight  from 
the  West  Indies.  He  has  been  the  saviour  of  the  Canar3' 
Islands,  which  he  took  in  hand  when  on  the  brink  of  bank- 
ruptcy and  placed  on  a  stable  footing.  Land  in  these  islands 
is  now  valued  at  £1,000  an  acre,  and  the  islands  make  a  mil- 
lion a  year  out  of  fruit  alone.  To-day  he  is  turning  his  atten- 
tion to  the  West  Indies  and  he  hopes  to  do  for  the  British 
Islands  there  the  noble  work  of  reconstruction  he  has  so  ably 
carried  out  in  the  Canaries.  Canada  has  not  as  yet  received 
all  the  attention  which  Sir  Alfred  intends  to  bestow  on  it. 
He  is  a  force  to  l)e  reckoned  with  when  the  time  comes  for 
strengthening  the  commercial  links  of  the  Empire. 

Sir  Alfred's  favorite  field  of  enterprise  has  been  West  Africa. 
He  has  a  practical  monopoly  of  the  shipping  trade  to  the 
Coast  settlements  and  he  has  spent  money  on  many  admirable 
schemes  for  improving  the  country.  For  instance,  he  founded 
the  Liverpool  School  of  Tropical  Diseases  which  has  sent  out 
about  a  dozen  medical  expeditions  to  improve  conditions  of 
living  there,  and  he  annually  brings  a  number  of  natives  to  be 
educated  at  the  Congo  Training  Institute  at  Colwyn  Bay  in 
North  Wales. 

Sir  Alfred  is  physically  a  very  powerful  man.  He  is  of 
medium  height  and  thick-set.  His  eyes  are  alert  and  wakeful 
and  his  voice  has  the  eager  note  of  a  man  who  is  ceaselessly 
active.  His  time  is  spent  between  Liverpool,  Bristol,  London 
and  the  Continent.  Wherever  he  goes  he  is  accompanied  by 
his  secretaries,  and  his  railway  journeys  are  utilized  for  clear- 
ing off  correspondence. 

In  Sir  Alfred's  opinion  British  trade  is  not  so  badl}'  off  as 
many  people  would  imagine.  In  a  recent  interview  he  is 
quoted  as  having  said  :  "  Undoubtedly  Britain  has  fallen  back 
in  the  race  and  she  must  make  a  big  spurt  for  the  final 
struggle.  We  are  too  fond  of  sport,  of  betting,  and  of  pleasure 
of  all  kinds.  We  have  humbugged  ourselves  with  the  notion 
that  we  are  unassailable.  But  for  all  that  we  won't  be  beaten 
if  we  have  ordinary  fair  play.  We  have  immense  reserves,  and 
we  shall  have  such  an  awakening  as  when  the  volunteers  and 
yeomanry  came  to  the  assistance  of  the  regular  army.  We 
must  take  seriously  to  business,  educate  ourselves  to  it.  We 
can  do  a  great  deal  by  education,  bnt  not  everj-thing;  the 
business  genius  is  born,  not  made.  It  would  be  a  splendid 
thing  if  we  had  Royalty  showing  an  interest  in  our  trade. 
Then,  I  think  we  should  have  a.  Minister  of  Commerce  with  a 
place  in  the  Cabinet." 

When  asked  where  Britain  was  to  get  her  business  men  of 
the  future,  Sir  Alfred  replied  :  "Why,  from  the  gutters!  The 
business  aptitude  has  not  shown  itself  to  be  markedly  heredit- 
ary. The  sons  of  many  business  men  are  now  being  educated 
in  a  way  that  unfits  them  lor  the  control  of  the  business  they 
inherit  and  will  some  day  have  to  manage.  Business  worked 
by  men  who  have  neither  sympathy  nor  interest  in  trade  ex- 
cept in  so  far  as  it  enables  them  to  keep  up  a  position  in 
society  can  never  thrive.  That  is  why  1  saj-  we  must  look  for 
our  future  of  commerce  to  those  grades  of  society  in  which  we 
find  men  willing  to  work  and  willing  to  learn  and  men  who 
are  not  tied  by  obsolete  and  stupid  traditions." 

Sir  Alfred  is  a  worker  and  always  has  been.  .\  fifteen  or 
sixteen-hour  day  is  as  nothing  to  him.  He  does  a  great  deal 
of  his  work  early  in  the  morning.  He  is  up  by  six,  has  his 
bath  and  has  gone  through  the  newspapers,  dictated  a  pile  of 
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letters  and  has  taken  a  stroll  in  his  beautiful  garden  before 
breakfast.  Yet  Sir  Alfred  is  not  a  man  whose  main  aim  is  the 
acquisition  of  wealth.  He  places  philanihropie  claims  before 
this  and  works  largely  (<>r  work's  sake. 

Such  is  H  brief  and  incomplete  account  of  the  life  of  a  man 
who  has  made  a  most  decided  success  in  the  commercial  world. 
Great  things  may  yet  be  expected  from'him,  for  he  is  compara- 
tively young  in  years,  while  he  is  decidedly  a  youth  in  his 
energy  and  buoyant  optimism.  When  the  time  comes  for 
Britain  to  struggle  for  her  commercial  rights.  Sir  Alfred  Jones 
and  others  like  him  will  have  to  be  reckoned  with. 


SAMUEL  CARSLEY. 


Announcement  has  just  been  made  from  Montreal  that  Mr. 
Samuel  Carsley,  president  and  manager  of  the  S.  Carsley  Co., 
Limited,  Montreal,  has  retired  from  active  participation  in 
the  business  of  that  firm.  The  Carsley  Company  has  long 
been  known  to  the  drygoodsmen  of  the  Dominion  as  one  of 
the  leading  retail  houses  in  the  country,  and  in  building  up 
this  important  business  Mr.  Carsley  has  won  a  name  for  him- 
self as  a  capable,  progressive  and  successful  merchant.  Though 
he  ceases  to  actively  manage  the  business,  he  still  retains  his 
seat  on  the  board  of  directors  and  will  continue  to  watch  over 
the  general  welfare  of  the  concern. 

Mr.  Samuel  Carsley  learned  his  trade  at  Ellesmere  in  Eng- 
land, and  afterwards  gained  still  further  experience  in  Man- 
chester and  Liverpool.  This  gave  him  a  close  insight  into 
both  phases  of  the  dry  goods  business.  In  his  first  position  he 
acquired  the  necessary  knowledge  of  salesmanship  to  make  a 
successful  merchant  and  in  the  larger  cities  he  obtained  a  use- 
ful insight  into  the  details  of  manufacturing  and  buying. 

It  was  in  1859  that  he  first  came  to  Canada — a  time  at 
which  a  good  many  young  Englishmen  and  Scotchmen  were 
turning  their  steps  to  this  side  of  the  world.     For  a  few  years 


he  took  his  time  to  examine  conditions,  and  in  1862  decided 
to  try  his  fortunes  in  Kingston,  Ontario.  He  accordingly 
established  himself  in  business  there  in  that  year  and  con- 
ductetl  a  prosperous  dry  goods  business  for  nine  years.  But 
Kingston  apparently  did  not  offer  scope  sufficient  for  his 
energies  and  he  decided  to  enter  the  business  arena  of  Mont- 
real. 

Accordingly  we  find  him  founding  in  1871  the  business 
from  the  presidency  of  which  he  has  just  retired.  The  begin- 
nings were  necessarily  small  and  it  took  years  of  hard  and 
persistent  eflort  to  bring  the  business  up  to  the  high  plane  on 
which  it  now  stands.  Growth  was  slow  and  there  were  many 
adverse  factors  with  which  Mr.  Carsley  had  to  struggle.  But 
his  determination  has  been  crowned  with  success,  and  to-day 
he  may  be  considered  as  one  of  the  few  all-round  successful 
business  men  of  the  country, 

Nine  years  ago  the  Carsley  Company  erected  additions  and 
improved  their  buildings  at  an  expense  of  no  less  than  a  third 
of  a  million  dollars,  making  their  premises  modern  and  con- 
venient. Since  then  further  additions  and  improvements  have 
been  made  to  meet  the  growing  requirements  of  the  business. 

Mr  Carsley  has  long  been  associated  with  various  philan- 
thropic and  benevolent  schemes  in  Montreal  He  has  always 
taken  a  lively  interest  in  the  Society  for  the  Protection  of 
Women  and  Children,  and  for  some  time  past  he  has  held  the 
office  of  president  of  that  society.  He  is  also  actively  con- 
nected with  the  United  Workmen's  Society,  of  which  institu- 
tion he  is  a  past  president. 

The  resultant  changes  in  the  firm  due  to  Mr.  Carsle3-'s 
retirement  are  as  follows:  Mr.  William  Francis  Carsley,  the 
former  vice-president,  assumes  the  duties  of  president.  His  old 
position  is  in  turn  taken  by  Mr.  Samuel  Carsley,  jr.,  who  up 
till  now  has  held  the  post  of  treasurer,  and  the  treasurership 
falls  to  the  lot  of  Mr.  Cecil  Leonard  Carslev. 


Knox,  Morgan  &  Co. 


Wholesale  Dry  Goods 


HAMILTON,  ONT. 


NOW  SHOWING  rOR 

SPRINQ  1903 

Complete  line  of  '""^■^IF 

Prints,  Ginghams,    Printed  Lawns  and   Blousings. 

Also  increased  ranges  in      ""^^^ 

Gents'  Furnishings,  Hosiery,  Ladies'  Blouses, 
Wrappers  and  Whitewear. 

We  invite  inspection. 

Stock  for  present  season's  wants  still  well-assorted. 

Special  importation  of  Novelties  for  Holiday  season. 
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THIS  is  one  of  the  busiest  months  with  the  manufacturers 
o4    whitewear,    for,   in    addition   to    filling    orders    tor 
underwear,  they  are  adding  novelties  to  their  lines  of 
Spring  blouses. 

There  has  been  a  great  expansion  in  the  volume  of  trade 
this  season,  and  orders  have  been  largely  in  excess  of  last  sea- 
son's trade.  One  gratifying  feature  of  the  trade  is  the  call  for 
a  better  class  of  goods,  the  very  cheap  grades,  made  so  largely 
a  few  years  ago,  being  in  very  little  demand  now,  both  a 
better  style  as  well  as  better  quality  of  goods  having  the  call. 
*        *        * 

Blind  embroidery  is  having  quite  a  run,  but  it  is  hardly 
like]}'  that  it  will  prove  more  than  a  fad,  and,  probably,  this 
next  season  will  see  the  end.  In  embroideries,  as  in  everything 
else,  it  is  the  new,  both  in  styles  and  patterns,  that  finds  favor 
and  wins  success,  and  the  older /staple  forms  are  thrown  on 
one  side.  There  never  was  a  time  when  novelties  were  so 
eagerly  sought  after  as  at  the  present  day. 


combination  corset  cover  and  skirt  into  vogue  again.  As  the 
majority  of  the  shirt  waists  next  Summer  will  be  in  sheer  goods 
and  embroidery,  great  attention  will  have  to  be  paid  to  the 
corset  cover,  and   any  pretty  and  novel   style  will  find  ready 

sale. 

*        *        • 

In  looking  over  the  shirt  waists  prepared  for  the  Spring 
trade,  one  sees  very  ample  evidence  that  the  next  will  be  a 
white  season  for  organdies,  fine  lawns  and  exquisite  embroi- 
deries from  the  bulk  of  the  season's  samples.  The  long  yoke 
effect  is  very  popular,  and  so  is  the  slot  seam  and  the  duchess 
closing,  and  some  waists  have  a  front-piece  simulating  a 
duchess  closing  which  should  prove  popular.  One  embroidery 
that  was  particularly  noticeable  had  a  single  poppy  design 
with  the  two  front  petals  detached  from  the  ground. 


It  seems  as  if  elaborate  embroidered  fronts  were  going  to 
be  the  rage  next  Summer.  Of  course,  white  on  white  is  most 
seen,  and  white  and  black,  but  linen  in  natural  shades  self- 
embroidered,  and  also  white  embroidered,  will  also  be  among 
the  best  lines.  Colored  linens  in  blue  and  pink,  embroidered  in 
white,  are  also  being  made  up.  Plain  linen  in  natural  color, 
and  in  blue  and  pink,  trimmed  with  wide  stitched  tucks  and 
heavy  lace  medallions  will  be  popular. 


In  the  lower  and  medium  grades  nothing  can  take  the 
place  of  the  plainer  and  cheaper  lines  of  embroidery  as  a  trim- 
ming for  waists  and  underwear,  and  they  are  indispensable  to 
the  trade.  In  some  quarters  there  is  a  tendency  to  do  away 
with  these  trimmings,  but,  as  in  other  attempts,  this  is  sure 

to  prove  a  failure. 

'^  *        *        • 

Torchons  and  Valenciennes  laces  in  conventional  patterns 
and  modes  are  still  favorite  trimmings,  and  some  lovely  motifs, 
in  rather  unusual  shapes,  of  fine  Valenciennes,  are  used  to 
trim  the  better  grades  of  underwear.  Venice  motifs,  in  the 
form  of  butterflies,  knots  and  bunches  of  grapes  are  also 
popular  as  a  finish  for  a  strap  embroidery,  on  skirts  especially. 
A  deep  flounce  edged  with  zigzags  of  embroidery  or  lace,  and  a 
narrow  frill  of  lawn  and  lace,  forms  a  favorite  mode  of  trim- 
ming for  a  white  lawn  underskirt,  and  another  pretty  style  is 
to  edge  the  deep  flounce  with  diamond-shaped  motifs  and  a 
frill  of  lace  around  their  edges.  Many  of  the  more  elaborate 
skirts  are  inlet  with  lace  insertions,  one  down  the  front  and 
down  each  seam  of  the  skirt ;  many  also  have  a  strap  reaching 
halfway  up  the  skirt  between  long  bands. 

•  *        * 

All  kinds  of  combinations  of  lace  and  embroidery  inser- 
tions are  in  great  request,  and  what  has  proved  one  of  the 
best  selling  patterns  in  corset  covers  with  a  large  local  house 
has  been  composed  of  insertions  joined  together  by  a  beading. 
Another  popular  cover  is  a  lattice-work  of  Valenciennes  inser- 
tion with  square  motifs  filling  in  the  squares  between.  The 
bolero  corset-cover  will  also  prove  popular  again  this  season. 

•  •        * 

More  and  more  attention  is  being  paid  to  the  fit  of  gar- 
ments over  the  hips,  both  in  medium  and  high-priced  shirts 
and  drawers.  However  it  is  managed,  the  fit  must  be  smooth 
and  all  the  fullness  confined  to  the  back  of  the  garment.  This 
result  is  now  obtained  in  a  new  way  and  not  by  the  old- 
fashioned  yoke,  but  by  means  of  several  gores,  starting  from 
the  belt  and  extending  about  six  inches  below. 
«        •        • 

Some  of  the  best  models  in  skirts  and  drawers  have  the 
fronts  hollowed  out  with  the  intention  of  making  as  smooth 
a  fit  as  possible.     This  desire  for  a  smooth  fit  is  bringing   the 


The  demand  for  the  heavy  cotton  waists  is  on  the  increase, 
and  there  is  every  indication  of  a  heavy  trade  for  these  goods 
in  the  early  Spring  season.  The  mercerized  basket  weaves  are 
at  present  the  most  popular  both  in  white  and  colors,  but  it 
seems  as  if  piques  would  be  great  sellers  in  the  near  future. 

There  are  many  novelties  in  mercerized  cotton  goods,  and 
all  are  enjoying  a  large  and  increasing  share  of  popular  favor. 


As  in  most  branches  of  the  dry  goods  trade,  prices  for 
linens  are  very  firm,  with  some  of  the  wanted  lines  rather 
difficult  to  find.  The  probability  is  that  crashes  will  be  in 
great  demand  for  skirts  and  shirt-waist  suits  for  the  coming 
season  and  it  seems  as  though  there  will  be  an  advance  in 
price  for  these  jioods. 


The  following  extract  from  The  Irish  Draper  sums  up  the 
situation  in  the  North  of  Ireland  : 

"  Prices,  both  for  yarns  and  cloths,  are  practically  without 
any  quotable  change;  but  it  is  anticipated  that,  if  the  Ameri- 
can markets  take  their  usual  quantity  of  goods  between  now 
and. December,  prices  will  certainh'  go  up.  The  decrease  in  the 
flax  crop,  both  home  and  continental,  will  have  the  direct 
effect  on  the  yarn  market,  and  higher  rates  in  the  near  future 
would  not  be  unexpected. 

"  The  shipping  trade  is  well  maintained.  With  the  United 
States  there  is  a  gradual  mcrease  every  month,  and  from 
reports  of  Irish  travellers  at  present  in  the  country,  there  is 
every  prospect  of  a  largely  increased  turnover  before  the 
beginning  of  next  year.  The  Americans  are  buying  more 
freely  of  the  finer  and  better  numbers ;  the  lower  grades  and 
unions  are  not  being  shipped  to  the  same  extent,  owing  to  the 
fact  that  Uncle  Sam  is  now  making  the  goods.  In  the  bleached 
and  better  goods  they  cannot  do  the  finish  or  get  the  par- 
ticular shade  of  whiteness  which  distinguishes  the  article 
which  comes  from  Ireland.  The  Canadian  market  is  showing 
signs  of  recover}',  and  the  enormous  harvests  which  Canadians 
have  been  favored  with  will  cause  a  circulation  of  money 
which  should  have  the  desired  effect  upon  trade.  The  contin- 
ental demand  is  slightly  improved,  but  still  below  the 
average." 
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We   have  already    had    many    inquiries    from    the 
Trade  as  to  what  we  will  have  in 

DRE5&  G00D5,  &ILK&,  etc. 

For  Spring,  1903. 

//  is  a  very  pleasing  and  well-known  fact  that  the  Retail  Trade 
do  look  to  us  for  all  that  is  new^  novel ,  special  and  leading  in 
Dress  Goods,  Suitings ,  Costume  Cloths,  Blousings,  Silks,  etc.,  and 
we  never  disappoint  them. 

To  help  our  friends  we  now  give  particulars  of  some  of  our 
leading  numbers,  instead  of  waiting  to  advertise  same  in  the 
regular  Spring  Number  of  ^^The  Review"  to  be  issued  in  January. 
Of  course  we  will  have  something  more  to  tell  you  then. 

There  is  every  indication  that  Bright  Lustrous  effects  will  be 
a  leading  feature  in  Dress  Goods.  We  have  J4  qualities  in 
Black  Lustres,  Mohairs,  Sicilians  and  Paradigms^  from  j6  to  J 4 
inch  J  to  retail  from  20c.  to  $2  per  yard. 

Our  Nos.  are  as  follows— Keep  them  before  you    for  ordering.— Every 

line  can  be  delivered  in  January  : 

Lustres— ZO.  Zl,  Z2,  Z4,  Z6,  Z8,  ZIO,  Z22,  Z24,  Z40. 
Mohairs— ZI2,  ZI4,  ZI6,  ZI8,  Z20,  Z25,  Z26. 
Sicilians— Z27,  Z28,  Z29,  Z30,  Z,  ZX,  ZIX,  Z2X,  Z3X,  Z4X. 
Paradigms— Z33,  Z34,  Z35,  Z36,  Z37,  Z38,  Z39. 


Colored  Lustres — Z60,  Z62,  Z64,  in  White,  Cream,  Pink,  Sky,  Nile,  Light  Grey, 
Mid  Grey,  Dark  Grey,  Resida,  Vieux,  Rose,  Gobehn,  Fawns,  Browns,  Myrtles,  Cardinals, 
and  Navys. 

Drake  Neck — the  new  shade — in  range  Z62  only.  These  three  special  lines  are  put 
up  in  25  to  28  yards  ends,  marked  close  to  enable  you  to  retail  them  at  popular  prices. 


Brophy,  Cains  &  Co. 

MONTRE/^L. 
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()  Kanges  of  Mixed  Greys  and  Melange  Lustres  and  Mohairs,  Nos.   Z50,   Z52,   Z54, 
Z.").'),  Z5(),  ZiSS.     These  are  the  proper  goods  for  Misses'  Athletic  Costumes. 


Navy  Mohairs  and  Paradigms,  Z72,  Z74,  Z76,  Z78,  Z80,  Z82,  Z84.  Brighter  than  Silk 
and  wear  twice  as  long.  These  are  very  handsome  goods,  and  arc  not  shown  by  any  other 
house  in  Canada. 

We  have  22  numbers  in  Black  Wool  and  in  Silk  Transparent  Grenadines,  to  retail 
from  30  cents  to  $3.00  per  yard.  Please  give  your  attention  especially  to  Nos.  J134,  AR566, 
D284,  W273  and  W275. 

For  high-class  trade  in  Black  Silk  Warp  Crepoline  and  Eoliennes,  we  have  brought  out  20 
qualities  to  retail  from  $1.00  to  $2.50  per  yard.  We  cannot  describe  these  goods  here  ;  you 
nuist  see  them.     We  make  special  mention  of  AR5(39. 


Black  Wool  Voile  and  Black  "  Bouton  "  Voile  in  16  qualities,  to  retail  from  50  cents  to 
$1.75  per  yard.  Worri  over  Colored  Silk  or  other  bright  foundations,  these  goods  make 
lovely  costumes.     See  Nos.  D275,  D278  and  AE/599  for  novelties. 


Our  standard  ({ualities  in  Black  Wool  Soliels  and  Sateens  will  all  be  at  old  prices. 
You  are  familiar  with  our  Nos.  Z200,  Z203,  Z206,  Z207,  Z208,  Z210,  Z212,  Z214,  Z216 
and  W226. 

3  Special  lines  in  Colored  Wool  Sateens,  W226,  Z210,  Z212,  in  all  leading  shades,  the 
same  qualities  as  corresponding  numbers  in  black. 

IH  Qualities  in  Black  Silk  Warp  Henriettas,  Melrose  and  Alma  Cloths.  Z310  to  Z328. 
These  are  all  standard  cloths  at  old  prices — delivery  in  January. 


25  Qualities  in  Black  and  Navy  Plain  Serges,  Cheviot  Serges,  Foule  Serges,  Faced 
Serges,  Basket  and  Fancy  Weave  Serges.  We  believe  these  to  be  equal  in  all  respects  to  any 
similar  goods  that  will  be  shown.  Ask  for  Nos.  AR589,  J137,  Z294,  B451,  and  T310  to  T332. 


Fine  Black  Venetian,  Box  and  Broad    Costume   and   Suiting   Cloths.     We   have   20 
qualities  of  the  finest  goods  shown  in  the  trade,  to  retail  at  $1.25  to  $3.00  per  yard. 


Plain  and  Semi-Plain  Black  Costume  Goods.  We  have  30  numbers  or  qualities.  Please 
give  the  following  your  best  attention:  "  Benta,"  "  Kopa,"  "Sirdar"  and  "Alexandra.' 
The  last  mentioned  is  the  handsomest  cloth  we  are  showing  at  the  price. 


Black  Poplins,  Black  Biarritz,  Black  Silk  Warp  Glorias  and  Black  Henriettas  complete 
a  range  of  black  goods  not  equalled  in  the  trade. 


Brophy,  Cains  &  Co. 


MONTREAL. 
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COLORED  DREd&  QOODd 

We   have   not   advanced   our   prices   in    ranges    300,    400,    500,    550    Colored    Wool 
Henriettas. 


Colored  Nun's  Cloth,  Colored  Mystral  Cloth  and   Colored  Wool  Serges.     In  the  15 
ranges  which  we  are  showing  of  these  goods  you  will  find  all  the  desirable  shades. 


SPECIAL  nop  »ACK 

In  Cream,  Black  and  Colors.     Ranges  Z332  and  Z333.     These  goods  should  be  upon 
the  Dress  Goods  Counter  of  every  retail  house. 


Colored   Wool    Melrose  "j 

"  "        Sanglier  [    Three  special  cloths  to  retail  at  50c.  per  yard. 

Whip  Cord     ) 

The  range  Nos.  are  W251,  W276  and  AR590. 


Colored  Wool  Voile,  Colored  Wool  Crepoline,  Colored  Silk  and  Wool  Crepoline,  Silk  and  Wool  Flake  Crepoline, 
Colored  Silk  Warp  Glorias,  Colored  Roman  Satin,  Colored  Velvet  Spot  Mohair  Voile.  In  these  seven  ranges  you  have 
a  collection  of  fine,  high-class  goods  for  house  and  street  wear,  also  in  evening  shades. 


We  have  Colored  Coverts  and  Mixture  Suitings  in  12  Qualities. 


Colored  Venetian  and  Broad  Cloths  In  10  ranges.    The  latest  Parisian,  London,  and  New  York  Colorings, 
These  are  for  golng-away  Wedding  Costumes,  and  where  handsome  costumes  are  wanted  for  street  wear. 


Coloured  Zibelines  in  plain  shades.      Knicker  efifects  and   flake  stripes.      Combinations  in   pin  spot  and 
white  flake. 

Black  Knob  Suitings.     Black  and  white,  also  Grey  Donegal  Suitings.     These  goods  are  the  present  craze 
the  designs  are  very  stylish.     Our  best  Nos.  are  AR595    Z364,  Z365,  Z366,  Z367,  Z368,  Z369,  and  Z370. 


One  of  the  handsomest  lines  we  have  for  stylish  street  costumes  is  Tweed  D'Argent,  No.  B455. 


BLOIJ&INGS 


We  cannot  now  enumerate  these  as  fully  as  we  would  wish.  We  have  Cotton  BlouslngSf 
Silk  and  Linen  Blousings,  Muslin  Blousings,  Wool  Blousings,  S//A  and  Wool  Blousings,  Silk 
Blouslngs,  French-Printed  Organdi  Blousings^  Fine  French-Printed  Silk  and  Wool  Berege 
Blousings,  Silk  Stripe  French-Printed  Mous-Laine  Blousings,  The  designs  in  the  last  three 
ranges  are  confined  to  us  for  Canada. 


Brophy,  Cains  &  Co. 

MONTREAL. 
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\     LARGE  trade  has  been  done  this  3'ear  in  underwear  and 
^-\      hosiery,  in  fact,  much  better  than  ever  before.      An  in- 
crease is  reported  in  every  line.     During  the  latter  part 
of  November  there  has  been  a  slight  slackening  down  owing 
to  the  prevalence  of  the  mild  weather. 


Travellers'  orders  for  Spring  in  embroideries,  laces,  etc., 
have  been  heavy,  and  a  good  business  is  anticipated.  Especial- 
ly has  there  been  a  heavy  demand  for  wide  ribbons.  This 
demand  has  continued  all  through  the  season.  The  ribbons 
asked  for  are  in  the  main  plain— taffetas,  liberties  and  moires— 
and  average  from  'SVz  to  4  inches  wide,  retailing  at  25  cents. 

*  *        * 

In  fabric  gloves  there  has  been  a  good  trade  in  Ringwood 
gloves,  the  white  and  black  varieties  being  particularly  strong. 
Advances  in  cashmere  hosiery  are  reported.  In  fact,  all  lines 
of  cashmere  goods  have  been  advanced  by  the  manufacturers- 
This  upward  movement  will  hardly  be  noticed  until  the 
Spring,  and  will  amount  to  about  10  per  cent,  on  finer  goods. 
»        •        * 

Swiss  embroidered  goods  are  at  present  quite  scarce  in  the 
primary  markets.  Desirable  patterns  in  cheaper  St.  Gall, 
Belfast  and  domestic  embroidered  goods  are  almost  equally 
hard  to  find.  The  demand  in  medium  and  low-priced  em- 
broidered and  lace-trimmed  goods  has  been  confined  to  small, 

neat  effects. 

*  *        * 

At  the  New  York  Horse  Show  it  is  reported  that  short 
effects  in  white  gloves  are  most  in  evidence, except  with  elbow- 
sleeved  gowns,  and  with  these  the  12,  16  and  20-button  styles 
were  worn.  Stitching  on  the  back  of  the  gloves  was  invari- 
ably in  self-color  and  very  quiet.  Heavy  work  was  not  seen, 
and  is  now  no  longer  in  vogue. 


Business  in  fabric  gloves  is  very  heavy  and  includes  a  vast 
number  of  different  styles,  Heavy  gloves  are  the  bestsellers. 
Golf  effects  in  plain  colors  are  meeting  with  an  unusual  call. 
Some  fancy  novelty  designs,  too,  are  selling  quite  well  in 
women's  sizes.  For  the  men,  however,  it  is  all  solid  colors. 
Heavy  lisle  gloves  are  very  good,  while  the  silk-lined  lisle  are 

meeting  with  great  favor. 

*  *        * 

Many  of  the  most  popular  styles  are  still  in  very  short 
supply,  and  no  particular  change  from  this  condition  can  be 
expected  for  a  fortnight  or  so.  Of  course  the  shortage  is  not 
so  pronounced  as  it  was  a  month  ago,  but  the  attractive 
styles  are  still  hard  enough  to  obtain  to  show  just  how  active 

business  is. 

*  *        • 

The  umbrella  business  has  been  very  good  last  month. 
The  Economist  thus  describes  the  method  of  displaying  um- 
brellas in  the  Macy  store  :  "More  than  double  the  space  is 
there  allotted  to  that  department  than  was  deemed  necessary 
or  advisable  in  the  old  store.  Moreover,  the  display  of  stock 
is  unique.  In  lieu  of  a  plain  counter  with  stands  thereon,  and 
racks  behind,  there  is  an  immense  showcase  in  which  prac- 
tically the  whole  line  of  umbrellas  standing  on  end  is  display- 
ed. A  customer  can  thus  see  an  immense  variety  without 
bothering  the  salespeople  to  show  a  single  one.  This  style  of 
display  should  displace  the  old  method  in  every  store  which  is 
ambitious  to  make  the  most  of  its  umbrella  possibilities." 


Lace  openwork  hose  are  said  to  be  taking  a  prominent 
place  in  Spring  orders,  indicating  that  no  fear  is  being  felt  that 
these  goods  will  be  superseded  on  the  market.  Colors  and 
fancy  patterns  also  are  coming  in  strong  in  Spring  orders. 
Trade  in  Fall  hose  continues  good. 

*  «        * 

Fads  in  belts  are  at  present  those  in  plain  black  and  gaudy 
colors.  Among  the  latter  green  is  a  favorite  color,  and  green 
is  also  found  largely  on  the  buckles  and  jewels  attached. 
Among  the  jewels  the  emerald  matrix  is  largely  taking  the 
place  of  the  turquoise.  Jet  and  jade  are  also  favorite  materials 
for  full  belts,  and  entire  buckles  are  made  of  both  these 
materials.  Scarabs  are  again  coming  to  the  front  as  an 
ornament  for  belt  buckles.  Single-clasp  belts  are  now  seldom 
seen.  Usually  where  there  are  two  buckles  on  the  belt  the 
front  ornament  is  formed  somewhat  in  the  shape  of  a  triangle, 
while  the  rear  buckle  is  square  or  oblong. 

*  «        « 

In  the  veiling  department,  fancy  net  effects  of  every  kind 
are  coming  largely  into  demand,  while  the  separate  veils  are 
all  the  rage.    There  has  been  a  slight  decline  in  popularity  of 

the  chiffon  call. 

«        •        * 

The  embroidery  trade  is  very  quiet,  but  there  is  an  indica- 
tion that  it  will  presentlj'  look  up.  Grass-cloth  dresses  are 
coming  into  fashion  and  these  will  require  a  good  deal  of 
embroidery  trimming.  White  embroidery  on  the  light-colored 
grass-cloth  is  going  to  look  extremely  well.  At  present  the 
demand    is    for    ribbon    headings,   particularly   double-edged 

effects. 

»        «        « 

The  European  embroidery  and  lace  industries  are  very 
busy  at  present.  Production  is  largely  under  contract  for  the 
whole  of  next  year,  and  prices  are  steadily  rising.  The  hand- 
kerchief end  is  the  least  profitable  and  production  is  con- 
sequently restricted.  There  is  a  tendency  towards  larger 
effects  in  handkerchiefs  and  the  latest  importations  all 
emphasize  this  development.  In  high-grade  goods  the  borders 
are  either  embroidered  or  lace-trimmed. 

In  new  handkerchiefs,  the  plain  centre  is  the  noticeable 
feature.  These  are  found  in  the  embroidered,  lace-trimmed, 
and  printed  lines.  The  popular  laces  are  Mechlin  and  Duchesse. 
Aetz  work  and  Irish-point  lace  are  steadily  increasing  in 
favor,  but  are  at  present  almost  exclusively  used  in  high- 
priced  goods. 

-if        «        * 

In  laces,  it  is  expected  that  the  Spring  will  open  up  with  a 
demand  for  heavy,  handsome  Clunys  and  like  hand-made  stuff. 
This  is  for  the  higher  trade.  The  popular  demand  will  be  for 
Plauen  and  its  imitations. 

CALENDARS. 

Calendars  and  Christmas  cards  are  now  in  stock  in  great 
variety  with  the  Gault  Brothers  Co  The  calendars  for  1903  are 
a  very  attractive  assortment,  and  are  in  great  rtquest.  Letter 
orders  from  the  firm's  customers  will  receive  the  best  of  atten- 
tion. These  calendars  will  retail  all  the  way  from  10c.  up  to 
$1.50.  Christmas  cards  also  are  shown,  to  sell  from  under 
5c.  and  upwards. 

COMMERCIAL  TRAVELLER  DEAD. 

The  death  of  Mr.  Robert  L.  Jardine,  a  veteran  commercial 
traveller,  well  known  to  the  Canadian  dry  goods  trade, 
occurred  at  his  residence,  129  Esplanade  street,  Montreal,  on 
Thursday,  November  20.  He  was  49  years  of  age,  and  leaves 
a  wife  and  family. 

For  many  years  he  was  with  James  Johnston  &  Co., 
before  that  firm  became  pan  of  The  \V.  R.  Brock  Co.,  and 
was  afterwards  in  the  dr\-  goods  business  himself,  now  and 
then  going  out  on  the  road. 
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SNAPS  FOR  LATE  BUYERS 

Big  preparations  have  been  made  by  us  for 
December  buyers  A  msit  to  the  old  stand  at 
the  corner  of  Yonge  and  Wellington  Streets 
will  be  your  sorting  opportunity^  and  goods  will 
be  promptly  despatched.  The  assortment  is  still 
very  well  maintained  and  the  goods  are  marked 
at  prices  to  clear. 


Holiday  Goods 


Dolls 

Chlnaware 

Toys 

Vases 

Games 

Presentation  Cases 

Ornaments 

Albums 

^^ 


The  Fancy  Qoods  Co.  of 
Canada,  Limited 


50  Yonge  Street,  and  T^^^  O/^  XlTPr^ 

6  Wellington  Street  West,  1  Vftvv-^A>   1  \J» 
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Our    London 
FasKion  Letter 


Costly  Furs  Much  Affected— Stole  Boa  Worn  In 
••The  tternal  City  "-The  Fur  Sales -Description 
of  Coats. 


DOUBLE; 
or  pant 
indoor 
wooller 


London,  November  18,  1902. 
OUBLE  and  slashed  skirts  to  show  a  panel  of  velvet 
inne  are  evidently  coming  into  favor  again  for 
and  walking  costumes  of  cloth  or  hairy 
I'ooUens.  In  the  more  exclusive  trade  these  styles 
are  made  up  in  cream-colored  or  very  light-toned 
cloths,  and  have  coarse  woollen  embroideries  or  oriental  silk 
and  gold  galoons  for  their  trimming.  These  are  mainly  used 
to  outline  the  coUarless  boleros,  the  cuffs,  and  to  apply  to  the 
shaped  waistbands  of  cloth. 

Flat-shaped  and  very  long  fur  stoles  are  worn  over  these, 
and  many  very  costly  furs  of  this  form  are  now  to  be  viewed 
in  the  West  End. 

A  splendid  stole  boa  by  Red/ern  that  has  excited  much 
comment  and  admiration,  is  that  worn  by  the  leading  lady 

at  His  Majesty's 
Theatre  in  "The 
Eternal  City .  " 
This  is  a  boa  of 
immense  length  en- 
tirely formed  of  the 
finest  sable  skins. 
It  is  shaped  as  a 
cape  over  the 
shoulders,  and 
forms  two  long,flat 
stole  pieces  in  front 
that  are  fringed 
with  sable  tails. 
The  lining  through- 
out this  beautiful 
wrap  is  made  of 
ermine.  With  this 
is  a  huge  muff  of 
sable,  and  a  flat, 
whi  t  e  f  e  1 1  hat 
trimmed  with  two 
sable  skins. 

Costly  furs  are 

much    affected    by 

the  fashionable 

women  with  means 

that   enable    them 

to  indulge  their 

e  xpensi  ve 

tastes.       As  an 


Double  and  triple  skins  are  favored  in  the  latest  tailor>mude  cos- 
tumes "  Their  newest  form  Is  Indicated  In  this  illustration  of  a 
model  of  "  Plrle  "  faced  cloth  made  by  Redfern,  of  London  and 
Paris. 


instance,  Messrs.  Debenham  &  Freebodv,  who  hold  an  ap- 
pointment as  furriers  to  the  King,  recently  made  up  for  a 
client  50  skins  of  the  most  perfect  sables  into  a  fashion- 
able pelisse,  costing  £5,000,  and  a  muff  to  match  cost  £800. 

Sealskin  is  enjoying  a  revival  of  fashionable  favor,  but  the 
craze  of  the  season  is  the  humble  moleskin.  Coats  and  cloaks 
are  made  of  this,  and  a  number  of  the  societv  leaders  are  wear- 
ing sac  coats,  bolero  coats  and  long  coats  of  cream  and 
colored  moleskins  that  are  most  stylish  in  appearance. 

The  most  expensive  skins  are  silver  fox  and  sea  otter.  At 
the  fur  sales  held  October  22  and  24,  there  was  not  a  single 
specimen  of  the  latter  and  only  20  of  the  former  skins  offered. 
Over  1,250,000  skins  were  sold  October  24,  and  these  included 
914,060  opossum,  130,000  wallaby,  10,548  red  fox,  39,161 
wombat  and  8,000  kangaroo. 

The  most  fashionable  skins  this  winter  are  squirrel,  seal, 
ermine  and  mole.  Grey  squirrel  is  a  rage  in  Paris  for  various 
purposes,  principally  for  dress  trimmings  and  for  millinery. 
Great  dress  authorities  at  first  pooh-poohed  the  idea  of  this 
happening,  and  would  not  believe  it  possible  that  what  had 
previously  been  used  only  for  cloak  linings  could  be  taken  upas 
it  has  been  by  all  the  leading  salons.  It  is  now  the  very  height 
of  fashion,  and  the  prices  rule  very  high.  In  London,  the 
millionaire  motorist  is  responsible  for  creating  a  demand  for 
extravagant  fur  coats  for  men  and  women  who  follow  the 
fashionable  motor  craze.  Whilst  there  is  a  sale  for  pony,  goat, 
bear  and  fox  skin  coats  at  moderate  figures,  it  is  quite  the  ordin- 
ary thing  to  hear  of  garments  at  £80  to  £1,250  selling  readily 
in  the  establishments  which  make  motor  garments  a  specialty 

Last  month  we  illustrated  a  coat  made  by  Lovegrove,  and 
have  noted  in  a  Regent  house  such  items  as  a  coat  for  a  lads' 
motorist  made  of  choice  blue  fox,  lined  throughout  with 
beaver  and  ornamented  with  clasps  of  fox-heads  on  the  fronts, 
which  is  priced  at  £1.250.  More  moderate  is  a  wrap  of  white 
lynx  lined  with  red  and  white  silk.  It  is  drawn  in  at  the  back 
into  two  lynx  heads,  and  eight  more  form  clasps  on  the  fronts. 
This  is  priced  at  £80.  A  sac  coat  of  Russian  foalskin  lined 
with  dark  green  silk,  that  is  contrived  to  form  an  apron 
wrapover,  is  marked  £18,  and  I  understand  that  there  is  a  fair 
demand  for  coats  of  this  type.  A  cloak  of  American  bison, 
with  large  turnover  collar  and  wide  cuffs  of  Japanese  fox,  was 
lined  throughout  with  Japanese  silk  embroidered  in  scarlet, 
and  was  sold  for  £16.  The  last  craze  with  the  motorists  is  to 
have  whole  gowns  made  of  furs  and  various  skins,  such  as 
mole.  These  are  cut  en  Princesse,  and  have  full  pleats  in  the 
back  part  of  the  skirt.  The  sleeves  are  usually  bell-shaped,  but 
when  driving  a  strap  of  stitched  cloth  or  leather  is  buttoned 
over  the  wrist  to  keep  out  the  air,  and  a  becoming  frill  or  full- 
ness is  thereby  made  to  fall  over  the  hands.  Furriers,  tailors 
and  milliners  are  benefiting  greatly  by  the  motoring  craze, 
which  has  created  a  new  demand  for  special  garments 
and  hats.  A.  Meehan. 

Indications  are  that  while  thin  and  medium-weight 
cottons  will  continue  in  vogue  during  the  coming  Summer, 
colored  materials  will  demand  a  fair  share  of  attention, 
says  The  Dry  Goods  Economist.  Waist  linen  that  can  be 
retaikd  at  from  45  to  70  cents  a  yard  will  undoubtedly  find 
favor  with  man^' women  vi'ho  make  their  own  shirtwaists, 
for  these  goods  can  be  hand-embroidered  in  heavy  or  fine 
linen  floss  with  such  good  effect  as  to  stand  favorable  com- 
parison with  some  of  the  most  expensive  imported  models 
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REMINO 


PURE  WOOL  FLANNEL 


Men's  Pyjamas, 

Gulf,  Cycling,  Tennis  and  Cricket  Shirts. 

Children's  Dresses, 

Underclothing,  Etc. 


FOR 


UNSHRINKABLE. 


Ladies'  Shirts, 

Blouses,  Tea=Qowns, 

Dressing'Qowns,  Underclothing, 

and 

All  Athletic  Wear. 


''Remino 


9f  is  a  thoroughly  reliable  ALL-WOOL  UNSHRINKABLE  Flannel,  manu- 

Rpgd,     factured  in  England,  where  it  has  met  with  enormous  success.      It  is 
made  in  all  the  newest  colors  and  designs  in  Plains,  Stripes  and  Checks. 


R.  FLAWS  &  SONS, 

Canadian  Agents,  TORONTO. 


Patterns  on  application  to  SolC    ManufaCturerS, 

ROBERT  R.  BUCK  &  SONS, 

Atlas  Works.  CARLISLE,  ENGLAND. 
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Brice,  Palmer  &  Co. 


Telegrams 

"Eminent" 

London 


LondoD)  Eng. 


Manufacturers  of- 


THE  "EMINENT"  RAINCOATS 


Ladies',  Misses'  and  Children's 


CLOAKS  and  SUITS 


BRICE,  PALMER  ^  CO., 

LONDON,   ENGLAND. 

Warehouse:     14   Cannon   St.,  E.C. 
ractoru  :     90-92-94-96 

City  Road,  E.C. 


Canadian  Representatives — 

THE  BRITISH    IMPORT  CO. 

OF    TORONTO 
I  WEST  WELLINGTON  ST.,  TORONTO 

T.  E.  CUFFE    H.  G.  POOLER     C  O.  DOUGLAS     W.  H.  VAUGHAN 


Never 

Before 

Were 


ii 


P.D. 

CORSETS 


99 


\n  »ucb 

Good 

Demand 


'*/ 


r^^^ 


The  specially  attractive  ap- 
pearance of  "P.D."  Corsets 
helps  to  a  very  marked  degree 
to  make  them  ready  sellers. 
The  many  other  desirable 
features  found  only  in  "P.D." 
Corsets  have  won  for  them  a 
continuously  growing  popular- 
ity. Their  style,  their  com- 
fort, their  durability  have 
secured  for  them  the  fore- 
most rank  in  the  corset  trade. 
One  sale  is  i  istrumental  in 
producing  another.  This  is 
the  kind  of  corset  to  recom- 
mend your  customers. 


For  Samples  and 
Prices  write 


KONIG  &  STUFFMANN 


Sole  Agents  for  Canada 


II  VICTORIA  SQUARE,   MONTREAL 


TI1E  BE^T 

WE  HAVE  dnOWN 


Considering  that  Cromp- 
ton's  Corsets  have  been 
upon  the  Canadian  mar- 
ket for  upwards  of  a 
quarter  of  a  century,  our 
statement  that  these  new 
models  (a  full  line)  are 
the  best  we've  ever  shown 
means  a  good  deal. 


-The  eyes  of  theprogres- 
-sive  dealer  will  soon 
-convince  him  that  we 
-  o  not  overstate. 


A4 


the: 


Crompton  Corset  Co., 


Limited. 


76  York  Street, 


TORONTO. 
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m" 


CLOAKS,    COSTUMES 
AND  SKIRTS 


m" 


THIS  is  between  seasons  in  the  cloak  trade,  and  most 
of  the  manufacturers  are  busily  employed  in  taking 
stock.  The  advance  samples  in  Spring  lines  are 
out,  but  they  mainly  consist  of  staple  goods,  and 
few  novelties  are  amongst  them.  The  demand  for 
these  will  come  later,  when  the  designers  are  able  to  see  on 
what  lines  the  fashions  in  these  goods  are  trending.  The 
general  expansion  of  trade  has  resulted  in 
Features  of  the  a  largely  increased  business,  and  one  grati- 
Trade  fying  feature  of  the  trade  has  been  the  high 

place  gained  by  Canadian-made  goods. 
The  home  market  is  almost  wholly  supplied  by  goods  of 
Canadian  manufacture,  and  every  season  they  grow  in  favor 

with  the  trade. 

»        *        » 

The  two  strong  features  in  the  season's  trade  have  been 
the  Monte  Carlo  coat  and  the  short-skirted  walking  suit. 
Until  the  season  was  well  advanced  many  dealers  were  doubt- 
ful of  the  vogue  that  would 
be  attained  by  the  Monte 
Carlo,  and  this  resulted 
in  the  orders  coming  in  with 
a  rush  at  the  last,  which, 
coupled  with  the  largely  in- 
'■  creased  volume  of  trade, 
placed  the  manufacturer  at 
j  a  disadvantage,  and  it  was 
hard  to  fill  orders  by  the 
j  stipulated  time. 

The  rush  is  now  over, 
and  a  very  satisfactory  sea- 
son has  come  to  a  close. 
The  manufacturers  of  cloaks 
and  suits  are  again  looking 
forward  with  confidence  to 
another  good  season's 
trade. 

The  tight-back  coats  in 
the  shorter  lengths  have  not 
caught   the    popular    fancy 
LM     like  the  Monte  Carlo. 
This  style  of  coat  in 
dark      browns    and 
greys  in  rough,  long- 
haired  zibelines,  with 
stitched    straps    of 
black     cloth 
for     t  r  i  m  - 
ming,     and 
with      the 


Shirt-Walst  Suit  of  Serpent  Qreen  5nowflake,  New  Belt,  with  Loops 
Drawn  Through  Crochet  Rings,  and  Long  End«. 


large  flat  collar,  and,  in  many  instances,  one,  two  or  three 
small  shoulder  capes,  each  edged  with  its  stitched  band,  and 
the  large  pagoda  sleeves  or  bag  sleeves  with  the  cavalier  cuff, 
are  much"worn.  This  style  of  coat  also  comes  in  the  favorite 
knickerbocker  and  ,  snowflake  styles  in  black  and  white.  A 
wavy  kind  of  zibeline  in  black  is  another  favorite  cloth.  In 
fact,  all  rough  cloths  are  in  high  favor  for  this  popular  coat. 
Black  zibeline  is  another  popular  cloth. 

*  #        * 

The  later  models  are  all  marked  by  the  amount  of  fulness. 
From  the  shoulder  the  material  hangs  loose  in  a  sort  of  exag- 
gerated box-sack  effect,  while  the  straight 
Later  Models  and   apparently  almost    shapeless    fronts 

would  look  hideous  if  not  cut  by  an  ex- 
perienced hand.  Onh-  around  the  shoulders  and  neck  is 
there  any  attempt  at  fitting,  but  the  secret  of  the  graceful 
sweep  of  the  folds  below  the  waist  lies  in  the  perfect  fit  about 
the  shoulders. 

Monte  Carlos  of  fine  black  cloth  are  lined  with  white 
satin,  and  it  seems  that  there  is  less  ornamentation  on  this 
style  of  coat  than  at  the  beginning  of  the  Winter.  Narrow 
bands  of  fur,  particularly  the  brown  furs  and  Persian  lamb, 
are  beginning  to  make  their  appearance. 

*  *        • 

In  later  styles  there  seems  to  be  a  tendency  to  the  return 
to  the  filled  basque,  and  a  short  black  velvet  jacket  in  this 
style  that  fits  the  figure  closeh'  would  be  becoming  to  many. 
It  is  richly  embroidered  in  jet  leaves  and  sprays.  It  fastens  at 
the  throat  with  a  moderately  high  and  flaring  collar,  and  has 
revers  with  rounded  ends,  the  collar  and  revers  bound  with 
black  astrachan.   The  front  is  also  ornamented  with  cord  and 

tassel  pendants. 

*  »        « 

The    Monte  Carlo  coat  for  carriage  and   evening  wear, 
short  of  full  dress  occasions,  is  now  developed  in  white  and 
light    shades    of  cloth,   as    creme,   biscuit, 
Evening  pale  tans  and  grey,  but  white  is  the  general 

Wear  favorite.      These  rich-looking  coats  are  of 

light-weight  cloth,  and  elaborately  trimmed 
with  lace  and  heavy  cords.  Some  of  these  coats  have  facings 
of  velvet  in  some  relieving  color. 

The    Monte  Carlo    is  not   always    worn    as    a   separate 
coat,  but  many  of   the  suits  now  worn  in  light  cloths  and 
zibelines  have  a  short  Monte  Carlo    to   match. 
*        *        # 

The  velvet  gown  has  established  itself  as  a  general 
favorite  for  street  wear  and  for  the  dressy  tailor-made.    Of 

course,  only  handsome  visiting  gowns  are 
The  Velvet  made  of  silk  velvet,   velveteen   taking  its 

Gown  place    on    most    other    occasions.      Plain 

velvets  are  most  worn,  and  brown  seems  to 
be  the  favorite  color.  The  trained  skirts  are  braid-trimmed, 
and  the  smart  little  coats  have  in  addition  to  the  braid  a  vest 
showing  Oriental  embroidery.  The  coats  of  these  velvet 
gowns  are  either  the  %  fitted  coat,  or  else  the  waistline  jacket, 
with  deep  coat  tails.  The  %  coats  are  very  smoothly  fitted 
about  the  hips.  Few  of  these  coats  have  the  blouse  front,  but 
are  in  the  old  basque  style,  and  are  trimmed  with  revers  and 
bandsof  fur,  chinchilla  and  ermine  are  most  worn  on  black  and 
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blue  and  mink  and  sable,  on  green  and  brown.  Some  hand- 
some costumes  are  made  in  the  metal  prints,  but  the  short- 
bloused  coats  seem  to  be  the  favored  ones  for  this  style. 

The  skirts  for  the  velvet  suits,  and  indeed  for  all  the 
dressier  tailor-mades,  are,  if  anj-thing,  longer  than  ever,  but 
the  train  is  confined  to  the  back  ol  the  skirt  and  the  front  and 
sides  are  not  so  long,  a  much  more  convenient  style. 


The  walking  suit  with  the  strapped  Norfolk  jacket  has 
been  one  of  the  strongest  features  of  the  trade,  and  walking 

skirts  are  very  much  to  the  fore  in  all 
iVeH"  Spring  lines.    Taffeta  bands,  either  piped  or 

Styles  edged  with    fancy  braid,   is    another    new 

style  for  trimming  a  velvet  gown.  A  black 
and  white  hairline  velvet  in  this  style  had  black  taffeta  bands 
edged  with  a  fancy  braid  in  black  and  white. 

The  shirt-waist  costumes  in  woollen  goods  have  been  so 
much  sought  after  for  the  Fall  and  Winter  trade  that  they  are 
being  prepared  for  earl3'  Spring  in  lighter  weight  goods.  The 
cut  on  the  following  page  shows  the  mode.  The  suit  shown 
is  of  serpent  green  zibeline,  with  piped  bands  to  simulate  a 
yoke,  and  the  same  trimmings  on  the  skirt.  The  waist  is  also 
trimmed,  with  the  bands  formipg  an  inverted  point  at  the 
back  of  the  blouse  waist.  The  sleeve  is  in  the  new  style — the 
folds  at  the  top  coming  to  a  little  above  the  elbow,  and  from 
there  the  sleeve  flares  into  a  wide  bell  with  three  folds  of  the 
material  around  the  edge.  The  neckband  and  tight  under- 
sleeve  is  in  white  satin  with  an  overlay  of  black  applique. 


In  tailor-mades  for  street  and  useful  wear,  the  rough  man- 
nish cloths  or  cheviots,  tweeds,  canvas  cloths,  etc.,  are  the 
best  style.  When  the  Norfolk  jacket  is  not 
worn,  the  coats  are  on  the  blouse  order, 
with  or  without  a  small  peplun,  often  cut 
into  tabs.  Postillions  are  still  seen  on 
Slot  tucks  are  favorite  trimmings,  and  large 
tucks  form  a  modified  Gibson  effect.  Small  capes  and  flounces 
simulating  a  bertha  are  all  used — anything  that  will  give  the 
fashionable  breadth  of  shoulder.  The  high,  flaring  collar  is 
seldom  seen  ;  and  many  suit  waists  have  no  collar  at  all.  The 
round,  flat  collar  that  lies  over  the  shoulders  is  another  style, 
and  the  band  collar,  with  a  point  in  front,  finishes  some  of 
these  coats.  Skirts,  though  still  on  the  clinging  order,  are  wider 
and  fuller.  The  yoke  is  rather  passe  now,  but  the  panels  in 
the  front  are  still  to  the  fore — generally  a  large  box  pleat 
formed  by  the  tucks  or  pleats  of  the  fashionable  skirt.  These 
tucks  are  graduated  and  reach  only  to  a  little  below  the  knee, 
where  they  end,  and  the  fulness  forms  the  flare  of  the  skirt. 
Plain  seven-gored  skirts,  with  bands  of  ribbon  in  all  kinds  of 
fanciful  forms,  constitute  the  garniture;  or,  in  place  of  these, 
bands  of  the  material  with  piped  edges  or  a  narrow  braid  on 

the  edge. 

To  sum  up  the  salient  points 
of  the  present  style,  any  trimming 
or  style  that  makes  for  breadth 
across  the  shoulders,  and  gives  a 
clinging  effect  at  the  hips  and  a 
modified  flare  to  the  skirt,  is  in 
favor. 


^ 

DRESS  GOODS 

((-'oiitimuMl  from  i)age  12.) 

^ 

For  Street 
Wear 

many  bodices. 


The   accompanying   is   consid- 
ered  a  good   half   skirt   form   for 
draping  dress  goods   and  is  in  use 
in  the  principal  stores  throughout 
A  Draping  Form.  ^j^^  Dominion.     It  is  made  by  A.  S. 

Richardson,  Toronto,   to   whose  advertisement,   on   another 
page  we  would  call  your  attention. 


THE  MANITOBA    TRADE. 

THE  travellers  of  the  various  houses  have  now  been 
on  the  road  for  a  month  or  over,  and  the  forecasts 
of  what  were  to  be  the  popular  materials  for 
Spring,  which  we  have  given  here  from  time  to 
time,  have  proven  in  nearly  all  cases  correct.  Not 
in  all  cases,  however.  There  are  a  number  of  wholesalers  who 
have  received  surprises  in  connection  with  the  way  in  which 
certain  materials,  colors  and  styles  are  going,  and  in  which 
others,  from  which  much  was  expected,  have  failed  to  "make 
good." 

All  the  lighter  materials,  such  as  voiles,  are  quite  fulfilling 
expectations,  and  are  in  very  good  demand  for  Spring  trade. 
Challies  are  also  in  high  favor,  the  floral  and  other  figured 
designs  placed  on  the  market  by  Canadian  jobbers  having 
taken  the  fancy  of  the  trade  in  no  limited  degree. 

The  snowflake  patterns  in  voiles  and  in  what  are  called 
canvas  cloths  are  selling  very  well  for  the  Spring  trade.  These 
at  first  were  brought  out  as  a  novelty,  but  met  with  such  a 
good  demand  that  they  have  been  produced  in  a  variety  of 
textures  and  at  an  equal  number  of  different  prices.  The  big 
Montreal  retail  house  of  Henry  Morgan  &  Co.  have  not 
waited  for  Spring  to  show  these  goods,  but  are  now  giving 
them  a  prominent  place  in  their  window  displays  for  Fall  and 
Winter  business.      They  have  been  taken  up  quickly. 

Business  in  finettelaines,  eoliums  and  crepes  de  chine  has 
been  as  good  as  was  expected.  Grenadines,  also,  are  going  as 
usual.  The  demand  for  lustres  has  been  very  satisfactory, 
and  those  jobbers  who  have  placed  on  the  market  a  good 
range  of  colors,  including,  of  course,  the  inevitable  black,  have 
been  making  good  sales  in  this  line.  Whites  and  creams  in 
lustres  are  particularly  good  colors.  A  number  of  metallic 
lustres  have  been  shown,  and  are  reported  to  be  in  fair  demand. 

Some  jobbers  have  entirely  run  out  of  certain  patterns  in 
finettelaines,  so  strong  was  the  demand.  In  the  present  con- 
dition of  the  market  it  will  be  impossible  to  secure  repeats  on 
these  lines  unless  at  an  advanced  price. 

A  feature  of  the  Spring  trade,  as  indicated  by  the  buying 
so  far,  is  the  continued  popularity  of  the  Paris  shade,  called 
also  ecru,  linen  and  by  other  names. 

Although  jobbers  were  prepared  for  a  good  run  on  reseda 
green,  some  of  them  have  been  called  on  for  that  popular  color 
to  a  much  greater  extent  than  they  had  anticipated.  Greens 
of  various  shades  are  good,  and  will  be  much  worn  in  Spring, 
but  this  particular  shade,  reseda,  will  be  in  marked  promin- 
ence among  the  Spring  colors. 

It  becomes  more  and  more  apparent  that  white  is  to  be  a 
strong  feature  of  the  Spring  dress  goods  trade.  We  have  fre- 
quentl3'  called  attention  to  the  preparations  being  made  in 
this  line,  and  the  buying  done  so  far  fully  corroborates  our 
statements.  Looking  over  almost  every  w^holesaler's  stock  of 
Spring  dress  materials  one  cannot  fail  to  notice  the  great 
number  of  designs  that  have  been  carried  out  on  white  grounds. 
Black  on  white  is  one  of  these,  and  it  is  b^-  no  means  of  the 
least  prominence. 

The  all-wool  Scotch  plaids  have  sold  well.  These  are 
comparatively  expensive  lines,  and  so  far  the  most  part  were 
confined  to  a  certain  class  of  the  trade  who  can  handle  them 
with  profit,  but  the  general  result  of  the  trade  in  these  goods 
has  been  of  a  thoroughly  satisfactory  nature  to  wholesalers. 
They  will  go  well  during  the  Winter,  and  may  be  worn  well 
on  through  the  Spring. 

Woollen  goods  continue  to  stiffen  in  price,  and  ref>eats  at 
former  prices  are  impossible.  Since  last  month  prices  are 
probably  from  5  to  714  per  cent,  higher. 


THE  DRY  GOODS  REVIEW 


27 


SOFA  CUSHIONS 

FOR  CHRISTMAS  GIFTS 


We   are   offering    a  superior   quality 

of  "India  Down"   in  our 

"  Manitoba  "   grade 


16x16  inches,  $3.00  doIen 


-^{^ 


SEND  YOUK  ORDERS 
EARLY. 


18  X  18 
20  X  20 
22  X  22 
24  X  24 
26  X  26 


3.60 
4.80 
6.00 
7.20 
9.50 


"Florabel"(round)6.00 


The  Alaska  Feather  &  Down  Co. 


of  Montreal,  Limited 


NORTH  BRITISH  BOOT  LACE  CO. 

Johnstone,   Scotland. 


Laces 


of  all  kinds. 





7j^ 


PUT   UP   IN  BEST    STYLE. 
BEST   VALUE    ALL    ROUND. 


THE  TRADE  SUPPLIED  BY 


FRANK  e*  BRYCE,  Limited 


Toron"tc3 


IVIOINJ-TREIAL. 


Quek>ec 
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A    LTHOUGH  the  regular  season's  trade  is  about  over  for 

/— \      the   manufacture    of   Fall    and    Winter    blouses,  there 

arealvvays    some    novelties    shown    specially    for    the 

holiday  trade. 

'  *        ♦        • 

Every  season  we  hear  that  the  vogue  of  the  shirt  waist  is 
to  be  more  circumscribed,  or  that  something  or  other  is  to 
take  its  place  in  the  favor  of  its  wearers,  but  when  the  season 
opens  up  we  find  it  still  keeping  its  place  in  the  trade;  and  the 
reason  is  because  its  great  usefulness  and  adaptability  for 
all  occasions  keep  it  in  the  front  ranks  of  popular  favor. 
The  increasing  beauty  of  the  many  materials  and  styles  also 
contributes  to  its  continued  vogue. 

*  »        * 

The  immense  stride  the  blouse  has  made  will  be  appre- 
ciated when  it  is  rememoered  that  when  first  introduced  it  was 
looked  upon  as  a  hack  garmen^.  suitable  onl3'  for  morning 
wear  in  Summer;  and,  apart  from  this,  its  usefulness  did  not 
exist.  But  now  what  a  change!  The  separate  waist  is  con- 
sidered worthy  of  the  most  elaborate  and  dress  occasions, 
short  of  full  evening  dress.  New  ideas  are  constantly  being 
brought  out  and  elaborate  and  new  materials  designed — all 
for  the  glorification  of  the  once  humble  shirt  waist. 

*  «        * 

Great  latitude  has  been  allowed  this  season  as  to  material 
from  which  separate  waists  could  be  made,  and  mohair,  silk, 
velvet,  velveteen,  and  different  woollen  materials  all  have  been 

pressed  into  service. 

*  *        # 

White  mohairs  and  lustres,  both  plain  and  in  small  spots 
and  figures,  have  sold  well.  When  made  with  broad  tucks 
that  show  rows  of  colored  stitchings,  notably  black  on  white 
and  featherstilchings,  a  pretty  style  is  produced.  Cashmeres, 
with  woven  bands  in  beautiful  oriental  colorings  to  form  trim- 
mings for  the  fronts,  collar  and  cuffs,  also  embroidered  lengths 
for  blouses,  are  among  the  novelties. 

*  •        » 

Printed  poplins  are  another  novelty  material  for  waists, 
and  there  is  no  end  to  the  styles  in  printed  cashmeres,  etc.,  that 
are  being  shown  on  all  sides.  Cotton  goods  in  imitation  of  silk 
and  woollen  goods,  in  spots  and  stripes  on  a  dark  ground, 
particularly  blue  and  brown,  or  on  white  grounds,  with  Per- 
sian  fJoral   and   ribbon   stripes,   are   being  sold  in  increasing 

quantities. 

*  *        * 

In  silks,  taffetas  faggoted,  tucked  and  inserted  still  occupy 
the  first  place.  For  a  black  silk  blouse,  nothing  has  quite  the 
beauty  of  a  black  peau-de-soie,  as  this  is  such  a  rich,  soft  ma- 
terial and  lends  itself  so  readily  to  all  kinds  of  ornamentations 
that  it  is  always  to  the  fore  as  a  black  blouse.  Another  favor- 
ite is  black  velvet — a  material  so  rich  in  itself  that  it  seems  to 
require  no  trimming;  but  rich  jetted  trimmings  are  decreed  by 
fashion  to  ornament  this  garment,  and  the  velvet  is  often  cut 
fancifully  away  from  under  applications  of  lace  at  the  yoke 
and  sleeves  to  show  an  under  lining,  generally  of  white  satin. 

*  *        * 

The  deep  yoke  and  bertha  effects  are  both  new  for  silk 
waists  Tucks  across  the  figure,  instead  of  in  a  horizontal 
position,  are  much  seen.  Empire  models  and  Monte  Carlos 
are  among  the  newest.  Peau  de  cygne  and  crepe-de-chine,  in 
dead  white  and  in  pale  shades,  trimmed  with  handsome  lace 
insertions,  are  very  much  worn. 


White  liberty  satin  is  also  very  handsome.  A  dressy  blouse 
of  this  silk,  fastened  down  the  back,  had  a  yoke  of  squares 
formed  by  crossing  bands  of  insertion,  and  in  the  centres  of  the 
squares  so  made  was  placed  a  motif  in  the  form  of  a  bunch  of 

grapes. 

*  •        * 

It  would  seem  as  if  waists  of  all-over  laces,  with  white,  in 
most  cases,  or  pale  silk  linings,  are  to  be  to  the  fore. 

*  *        • 

A  novel  waist,  and  extremely  characteristic  of  the  coming 
styles,  was  of  panne,  in  willow  green.  The  panne  formed  the 
body  of  the  garment  and  was  cut  in  flattened  points  both  top 
and  bottom  ;  the  Irish  all-over  that  formed  the  rest  of  the 
waist  was  fastened  to  the  panne  by  a  close  embroidery  stitch, 
and  formed  both  yoke  and  corsage.  The  same  idea  was  carried 
out  at  the  top  and  bottom  of  the  sleeves— the  body  part  of  the 
sleeves  being  of  the   velvet       The  velvet  part,  however,  was 

not  left  plain,  but  had  medallions  of  beautiful  lace  attached. 

*  *        * 

The  greater  proportion  of  the  sample  waists  for  next  Sum- 
mer's wear  are  in  white.  Organdies  and  fine  lawns  are  the 
staple  lines,  with  flat  trimmings  in  fine  embroideries.  Bands 
of  Valenciennes  lace  are  also  used,  and  motifs,  both  in  embroi- 
deries and  lace.  Waists  of  Irish  linen  in  white,  linen  color, 
blue,  in  both  mid-blue  and  light,  and  pink,  beautifully  embroi- 
dered, are  a  distinct  novelty  in  the  trade.  Plain  linen  blouses, 
trimmed  with  heavy  embroidery  motifs  and  wide  tucks,  are 
also  being  prepared. 

WAISTS  AT  THE  NEW  YORK  HORSE  SHOW. 

The  shirt  waist,  in  the  first  place,  was  purely  an  American 
innovation,  and.  though  accepted  and  improved  by  the  French 
designers,  who  now  turn  out  some  of  the  most  beautiful  crea- 
tions in  waists,  particularly  for  more  dressy  occasions,  they 
never  seem  to  have  taken  this  garment  quite  into  favor,  and 
every  season  there  is  a  fresh  crop  of  predictions  in  the  fashion 
papers  that  its  reign  is  over,  and  this  season  was  no  excep- 
tion to  the  general  rule.  The  number  of  separate  waists  worn 
both  during  the  day  and  in  the  evening  at  the  Horse  Show 
must  have  been  a  matter  of  surprise  to  these  croakers  who 
have  been  predicting  that  the  shirt  waist  would  lie  banished 
from  the  wardrobe  of  society  women  this  season.  Not  only 
were  the  separate  waists  worn  by  the  younger  generation, 
but  the  middle-aged  women  have,  apparently,  contracted  the 
shirt-waist  habit,  and  they  were  worn  by  them  both  at  the 
morning  and  evening  performances. 

Some  of  the  handsomest  and  most  becoming  waists  worn 
by  the  older  women  were  of  rich  black  lace  over  a  white  lining, 
the  skirt  in  most  cases  being  made  of  black  Lyons  velvet  or 
black  silk.  The  elderly  woman,  as  a  rule,  does  not  like  to 
wearacolored  gown, and  yet  likes  some  relief  from  the  sombre- 
ness  of  an  all-black  costume.  This  she  generally  gets  by  means 
of  some  rich  lace  about  the  neck,  or  a  touch  of  becoming  color 
in  her  bonnet,  and  this  is  probably  the  reason  that  has  led  her 
to  adopt  the  separate  waist. 

The  white  lace  waist  was  the  favorite  for  evening  wear^ 
and  in  most  of  them  the  fashion  of  applying  one  lace  to 
another  was  well  illustrated.  Nearly  all  the  waists  worn 
consisted  of  two  kinds  of  lace.  That  the  bolero  is  to  be  with 
us  for  another  season  was  shown,  as  some  of  the  newest  and 
most  original  waists  were  made  with  them.  One  of  the  most 
remarkable  was  made  with  a  bolero  jacket  of  embroidered 
muslin  in  very  open-worked  design,  the  embroidery  being  done 
in  ecru  thre;id.  This  was  worn  over  an  accordeon-pleated 
chiffon  waist.  The  sleeves  of  the  bolero,  also  embroidered, 
reached  to  the  elbow,  and  terminated  there  in  a  generous  flare, 
the  lower  part  of  the  arm  being  covered  by  an  undersleeve  of 
chiffon. 

Several  of  these  lace  waists  had  a  new-shaped  sleeve.  The 
upper  part  of  the  sleeve  is  made  to  fit  the  arm  smoothly,  the 
fullness  being  confined  to  the  back  part  of  the  arm  at  the 
elbow,  from  where  the  lace  drooped  in  a  wide, graduated  ru!fle. 
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SPRING  STYLES ! ! 

The  Best  that  have  ever  been  shown. 


Our 


SKIRT 


experiment  has 
proved  a  suc- 
cess. 
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special  Novelties 

for    the 

HOLIDAY    TRADE. 


The   American  Silk  Waist  Co 

1853  Notre  Dame  St.,  MONTREAL. 


We    shall    now     run    a    separate 

Underskirt     Department,     and 

maintain  the  high  standard  we  have 
created  by  our 

Perfect  Fit, 
Style,  Finish 
and  Quality 

of  the    "Shield"     brand 

Vvv  tf%      Ladies'  Waists. 

JTRADfiMARK 


-^         -^ 


Tha. 


New  York  Silk  Waist  Mfg.  Co. 

40  St.  Antoine  St.,  MONTREAL 


tt 


u 
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Raincoats 
and  Juvenile 
Clothing 

We  are  prepared  to  supply  the  FIRST  STORE  IN 
EACH  CITY  at  keenest  shipping  prices.  Write  for 
sample  dozens  with  London  References. 

Direct  representative  wanted  for  Canada. 

THORNELOE  &  CLARKSON 


Contractors  to 
H.M.  Government. 

A.  B.  C.   Code. 

Telephone  51 7. 


LEICESTER, 


ENGLAND, 
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PARIS   FASHIONS 

By    A.    II.    DACAM.    for    "Dry  Goods   Review." 


Changes  in  Costumes  —  Some 
riodel  Gowns  Cut  of  An  En= 
tirely  Novel  flantle^Features 
in  Gowns  and   Blouses. 


Fashionable 
Builds 


Paris,  November  11,  1902. 

IT  seems  that  the  cold  weather  has  come  to  stay,  and 
Parisiennes  are  beginning  to  realize  that  Winter  is  here, 
and  the  furs  and  thick  cloths  and  velvets  that  so  far 
have  only  been  seen  in  showrooms  and  shop  windows 
are  taking  the  place  of  the  toilette  de  demie-saison.  The 
English  corduroy  and  all  kinds  of  striped  velvets  are  much 
used  for  tailor-mades  and  walking  costumes.  Besides  being 
very  warm,  these  velvets  are  particularly 
chic  and  go  so  well  with  all  furs.  The  fur 
coat  is  the  only  one  that  ha.=  retained  its 
open-fronted  build— probably  for  two  reasons.  With  the  cloth 
coat  is  worn  a  stole  or  cape  of  spme  description,  and  thus  the 
shoulder  line  has  been  flattened  ;  also,  a  fur  coat  tightly  closed 
would  be  too  hot  and  anything  but  heathly.  Skirts  are  cut 
much  wider,  especially  at  the  back,  but  tightened  around  the 
hips  bv  means  of  small  tucks  and  pleats.  Sometimes  the  skirt 
is  cut  with  a  4  to  6-inch  basque,  the  fulness  beginning  from 
there.  There  seems  to  be  a  tendency  in  all  directions,  coats, 
jackets,  boleros  and  bodices,  to  blouse  the  front  and  let  the 
back  fit  tightly  to  the  figure. 


Here  are  some  models  of  walking  and  tailor-made  gowns  : 
A  costume  in  white  cloth,  embroidered  with  white  silk ;  the 
skirt  is  fastened  at  the  left  side  in  front  and 
has  eight  rows  of  stitching  around  the 
hem.  The  bodice  is  trimmed  with  a  yoke  of  Irish  guipure, 
from  which  falls  a  pelerine  made  of  long  white  chenille  ravell- 
ings,  the  sleeves,  full  at  the  elbow,  are  tucked  to  fit  tightly 
around  the  wrist.  This  elegant  model  is  finished  off  with  a 
design  in  skunk  tails,  beginning  at  the  bust  and  carried  down 
over  the  fastening  on  the  left  side. 

A  more  useful  dress  is  of  blue  serge,  in  the  form  of  a  tunic, 
trimmed  with  mohair  braid  and  passementerie.  The  tunic, 
fastening  from  the  left  shoulder,  is  carried  to  within  a  few 
inches  of  the  ground,  where  it  shows  an  underskirt.  It  is  cut 
round  and  low  at  the  neck,  showing  a  small  vest  and  tight- 
fitting  collar  of  mauve  almost  covered  with  the  passementerie. 
The  sleeves,  gradually  widening  from  elbow,  are  gathered  into 
a  narrow  belt  of  the  braid  at  the  wrist,  from  where  they  fall 
loose  to  the  knuckles  of  the  hand.  This  frill  is  lined  mauve  to 
match  vest. 

An  entirely  new  style  is  in  royal  blue  cloth,  trimmed  with 
black  mohair  braid  and  having  two  square  incrustations  at 
bust  and  one  at  centre  of  back  in  green  panne  edged  with 
black  stitching.  These  incrustations  have  also  been  carried 
out  diamond  shape  and  look  better  so. 


Model  Gowns 


An  entirel)'  novel  and  original  mantle  is  so  cut  as  to  give 
it  the  appearance  of  a  three-quarter  mantle  and  cape.  The 
sleeves  are  very  voluminous  and  comfort- 
Novel  Mantles  ^ble— of  course,  fitting  tightly  at  shoulder. 
This  garment  is  made  of  a  sable  cloth  in  an  ivory  white  tint, 
with  an  inner  surface  of  forget-me-not  blue.  A  thick  trim- 
ming of  woollen  passementerie,  chenille  and  silk  encircles  the 
neck  and  falls  down  the  front,  ending  in  a  fringe.  A  beautiful 
mantle   for  evening   wear,  falling  well   on   the  ground,  is  in 


pastel  mirror  velvet.  The  upper  sleeve,  cut  very  wide  and 
finishing  above  the  elbow,  gives  the  effect  of  a  short  cape.  The 
under  sleeve  is  also  very  voluminous,  both  being  edged  with 
mink  and  thick  silk  embroidery  in  graduated  shades.  This 
same  trimming  is  carried  out  around  the  hem,  and  at  each 
side,  where  the  manile  is  slit  open,  is  taken  up  almost  to  the 
knee.  The  neck  is  trimmed  in  the  same  manner,  while  back 
and  front  hang  cords  and  tassels  of  silk  passementerie  to 
match  the  velvet. 

■JC-  »  • 

A  very  effective  model  of  a  dinner  dress  is  in  black  and 
white.      The  skirt  of  mousseline  de  sole  is  white  at  the  waist, 
.  and  goes  through  four  shades  to   black  at 

Dinner  Dress  ^^^  hem,   where    it    is    edged    with    black 

velvet,  each  shade  being  divided  from  the 
others  by  zig-zags,  deep  and  uneven,  of  black  chenille.  The 
short  bolero  is  in  the  same  style,  edged  with  application  of 
Irish  guipure  and  Chantilly  lace.  The  sleeve  to  match,  finish- 
ing well  above  the  elbow,  has  a  deep  frill  of  lace  open  on  the 
inside  and  falling  to  below  the  hand. 


A  very  quaint  evening   gown  is    in  crepe  de  chine,  rose- 
saumon,  trimmed   with   peacock's  feathers   hand-painted   on 
-        .  the  stuff,  and  the  skirt  finished  off  with   a 

Gotffi  deep  flounce.      These  feathers  are  laid  on  in 

two  sprays  of  three  feathers  each,  taken 
from  the  frill  ;  one  curves  up  to  the  waist,  the  middle  one 
crosses  it  and  the  third  curves  towards  the  hem.  The  decolete 
corsage,  crossing  in  front,  is  draped  to  the  waist,  from  where 
a  feather  is  taken  up  to  each  side  bust,  and  is  simply  finished 
off  with  a  pearl  trimming.  The  sleeves  are  of  lace  en  Angle- 
terre,  falling  loose  upon  a  band  of  pearls  below  the  shoulder. 
Lace  pelerines,  collars  and  berthes  of  all  shapes  and  descrip- 
tions are  worn  over  the  boleros  and  jackets,  as  well  as  with 
the  blouses,  and  some  of  the  lace  collars  are  reall3'  works  of 
art,  all  embroidered  by  hand. 


Although  we  are  in  the  Winter  season,  lingerie  blouses  in 
Liberty   silk   and   China    crepe,  incrusted    with   lace   and  em- 
broidery, are  quite  the  mode.    Here  are  two 
Blouses  and  .^      u      ■    ^x        ^      ••  j 

Shirt-Walsts  very  pretty  chemisettes  :   One  is  in  crepe  de 

chine  with  a  pointed  yoke  of  incrustations 
of  Valenciennes  back  and  front ;  from  there  it  is  finely  tucked 
to  below  the  bust  line,  still  following  the  shape  of  yoke  ;  the 
front  is  bloused  and  the  back  drawn  tightly  into  the  waist- 
belt;  the  sleeves  are  tucked  at  intervals  from  shoulder  to 
wrist,  evasant  from  elbow,  and  are  gathered  into  a  tight  cuff 
of  the  Valenciennes.  The  other  blouse  is  in  liberty  silk, 
tucked  back  and  front  to  bust  line;  the  collar,  epaulettes, 
centre  of  front,  in  strong  guipure.  The  sleeves  are  finely 
tucked  into  the  shoulder,  clasped  by  a  band  of  the  guipure 
above  the  elbow,  from  where  they  are  verj-  full,  and  gathered 
into  a  small  tucked  cuff  with  a  frill  of  the  guipure  falling  over 
the  hands.  Soft  cloth  skirts  are  much  worn  for  morning  use. 
Trimmed  with  an  embroidery  in  contrasting  shades  arranged 
as  boxpleats  back  and  front,  having  the  revers  of  collar  and 
cuffs  to  match,  these  are  very  smart.  I  have  seen  several  in 
cream  and  white,  trimmed  with  pale  blue,  sea  green  and  red. 
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Umbrellas 
For 

Christmas 
Trade 


Samples  now  in  the  hands 
of  our  travellers. 


The  Irvingf  Umbrella 
Company,  Limited 

20  Front  St.  W.,  TORONTO 


MiAHt,lLiAUtikiAtH.luU.iAtti.kiL.tAHi.li.aLit,lLi/ 

I  The  Auer 
Gas  Lamp 


"Turns  !»  ght-time 
into  day-time." 


New  Models. 


Lower  Prices. 


Would  you  buy  a  lamp  which 

doesn't  smell  or  smoke  ? 

Would  you  buy  a  lamp  which 

will  save  you 

half  your  ex- 

pense     for 

coal  oil  ? 
Would  you  buy 

alampwhich 

shows   your 

goods  in  day- 
light colors  ? 


No.  29 
200  Candle  Power. 


Would  you  buy  a  lamp  which  you  can  return,  for  iu.l  price, 

if  3-ou  don't  like  it? 
That's  the  kind  of  a  lamp  we  make. 

EVERY  LAMP  GUARANTEED 
Write  for  our  Catalogue  and  Discounts. 


^  AUER   LIGHT   CO.,    1682    NOTRE  DAME  ST.,  MONTREAL. 


Bed  and  Horse 
Blankets,  Mack- 
inaw Cloths, 
Sheetings,  Etc» 


Insist  on  having  that  trade  mark  on  all  the 
Blankets  you  purchase  and  thus  insure  getting  good  Blankets.  Protect 
your  Interests  by  giving  us  a  trial  order. 

The  Slingsby  Manufacturing  Company 


BRANTFORD,  ONTARIO. 


Limited 
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LACFS    AND 
TRIMMINGS 

^ 

BUSINESS  in  laces  for  the  holiday  trade  this  year  is 
reported  very  good  indeed  b3'  all  wholesalers.  Of 
course,  the  trade  in  this  line  doing  now  is  chiefly  of  a 
sorting  nature,  but  there  are  still  fair  orders  being  placed, 
which  plainlj-  indicate  that  the  trade  have  full  confidence  in 
the  value  of  these  goods  for  Christmas  business.  The  fashion- 
able cit)-  retailers  are  preparing  to  make  large  displays  of  laces 
this  year, and  with  all  wide-av^'ake  houses  they  will  undoubtedly 
be  an  important  feature. 

*        *        * 

Lace  collars  have  been  a  remarkably  good  article  of  com- 
merce this  year,  and  there  is  still  an  active  movement  in  them; 
and  with  the  highest  class  dealers  the  expensive  collars, berthas, 
etc.,  which  have  been  imported  for  the  Fall  and  Winter  trade, 
are  in  excellent  demand. 

*        *        * 

Medallion  effects  in  embroidery  are  still  asked  for,  and 
most  of  the  trade  will  have  a  pretty  large  assortment  to  show 
for  Christmas.  The  separable  galoons,  which  we  have  fre- 
quently referred  to  as  likely  to  be  leaders  in  the  lace  business, 
have  turned  out  well.  Some  of  the  most  expensive  goods  in 
this  line  were  sold  in  good  quantities  earlier  in  the  Fall,  and 
there  is  still  a  demand  for  them  for  the  Winter  trade.  Of 
course,  along  with  the  better  class  of  goods  of  this  kind,  there 
is  also  moving  the  usual  amount  of  cheaper  grades.  This  is 
expected  always.  But,  on  the  whole,  the  buying  of  laces  this 
year  has  reached  a  noticeably  higher  average  as  regards 
material  and  price  than  ever  before  on  this  market. 
«        •        » 

The  travellers  of  some  of  the  wholesale  houses  are  now 
out  on  the  road  with  lace  goods  for  Spring,  1903,  and  from 
the  early  orders  it  is  evident  that  the  call  for  laces  during  that 
season  will  not  be  less  marked  than  during  the  past  Fall. 


The  well-liked  Paris,  or  linen,  shade  is  again  to  the  fore, 
all  dealers  being  confident  of  its  success  in  the  Spring  season. 
It  will  be  a  pretty  safe  thing  for  the  trade  to  pay  a  good  deal 
of  attention  to  this  shade  for  the  coming  Spring  season. 
While  it  has  obtained  a  good  deal  of  popularity  during  the 
past  season,  it  was  not  so  generally  used  as  to  become  too 
common,  and  will  be  the  season's  favorite  without  a  doubt. 


Black  ribbons  as  trimmings  are  going  well,  as  usual. 
For  millinery  trimmings,  in  addition  to  the  plain  ribbon  ma- 
terial in  the  popular  seasonable  colors,  there  is  some  dematid 
reported  for  plaids,  which,  at  a  later  date,  may  become  of  im- 
portance. But  the  plains  are,  of  course,  chiefly  inquired  after. 
Fawns,  castors,  slates,  and  similar  colors  are  going  well,  in 
addition  to  the  ever-present  blacks  and  whites. 


A  feature  of  the  dress-trimming  fashions  of  the  day  is  the 
almost  entire  absence  of  crape.  We  can  remember  the  fashions 
of  a  few  years  ago,  when,  in  case  mourning  apparel  was 
necessary,  the  dress  was  heavily  trimmed  with  this  material. 
Its  use  for  this  purpose  is  still  as  prominent  as  ever  among  the 
greater  part  of  the  French  population  of  Canada  ;  but  the 
English-speaking  Canadians  appear  to  have  discarded  it  alto- 
gether, and  wear  either  the  plain  black  dress  or  have  the  trim- 
mings of  ribbon  or  braid,  in  Quebec  Province,  there  is  a  good 
business  doing  in  crape  at  present. 


SPRING  FASHIONS. 

ALTHOUGH  laces  have  had   such  a  long  run  in  popular 
favor,  it  seems  that  the  trade  is  not  tired  of  them  yet, 
and  the  indications  are  that  their  vogue  will  be  just  as 
great  in  the  coming  season  as  it  has  been  for  some  time  past. 
The  dealers,  counting  on  their  still  holding  the  popular  taste, 
are  buying  accordingly. 

Some  idea  can  now  be  gained  as  to  what  will  be  the  most 
popular  lines  for  Spring.  For  some  time  past  Cluny  lace  has 
been  mentioned  as  growing  in  favor,  and  it  seems  as  though 
it  would  occupy  the  first  place  in  the  lace  world  this  season. 

Of  course,  the  sale  of  handsome  hand-made  Cluny  will  be 
confined  to  the  high-class  trade,  but  there  are  always  very 
good  imitations  to  be  obtained  of  any  lace  in  popular  demand. 
Plauen  laces  are  also  favored  for  the  coming  season. 

It  looks  as  though  the  present  vogue  for  grape  effects 
would  be  the  most  favored  feature  for  the  Spring  trade,  a 
large  proportion  of  the  patterns  shown  being  along  those 
lines. 

From  the  present  style  of  goods  being  bought  for  dress 
purposes,  it  looks  as  if  Nottingham  goods  would  be  largely 
used  for  trimmings,  and  advices  from  that  town  show  that  the 
trade  is  very  active  there,  with  a  consequently  firm  adherence 
to  prices. 

The  makers  of  fancy  cotton  laces  are  particularly  busy 
in  piece  laces,  insertions,  galoons,  streamers,  etc. 

Double  headings  are  being  introduced  as  a  feature  in 
trimmings  for  wash  goods,  and  these  with  large  quantities  of 
embroidery  insertions  will  be  used,  as  there  is  nothing  looks 
quite  so  nice  on  the  self-colored  and  blue,  pink  and  cream 
linens  now  so  much  shown  by  the  trade.  Though  Irish  crochet 
laces  are  still  in  so  much  demand,  its  very  favor  is  looked  upon 
as  a  weakness,  and  some  buyers  are  exercising  great  caution 
in  ordering  it,  as  it  is  argued  that  the  popularity  of  this  lace 
has  been  so  long  continued  that  the  end  must  come  soon,  but 
both  for  millinery  and  dress  trimmings,  so  long  as  the  heavier 
laces  are  in  favor,  the  trade  leans  so  much  to  ecru  and  deep 
shades  in  lace  there  does  not  seem  to  be  anything  on  the 
market  that  will  satisfactorily  take  its  place. 

All-over  laces,  particularly  in  Irish  laces,  are  greatly  in 
demand.  A  glance  at  some  of  the  latest  models  in  gowns  will 
be  sufficient  to  explain  this,  as  all-over  lace  is  not  only  used 
for  yoke  purposes,  but  it  is  inserted  into  the  tops  of  the  sleeves 
and  also  forms  the  puffs,  and  in  the  newest  styles  the  materia 
forms  only  a  deep  band  below  the  yoke,  giving  a  jacket  effect, 
and  the  lace  continued  for  the  rest  of  the  waist  below.  Lace 
medallions  and  motifs  are  still  to  the  fore,  and  galoons  made' 
up  of  detachable  motifs,  are,  if  possible,  in  greater  favor. 

Some  effort  is  being  made  to  introduce  colored  em- 
broideries on  a  white  ground.  What  success  thev  will  have 
is  quite  a  matter  of  conjecture,  but  seeing  that  this  is  to  be  an 
all-white  season,  it  is  only  reasonable  to  suppose  that  the  all- 
white  embroideries  will  be  first  favorites.  In  embroideries  for 
Spring,  everything  points  to  the  use  of  a  better  grade  of 
goods,  and  insertions  rather  than  edgings  will  be  wanted  as 
the  tendency  is  to  flat  bands  in  trimming.  The  organdies  and 
sheer  lawns  call  for  a  corresponding  fineness  in  the  em- 
broideries used  to  trim  them.  Slightlyconventionalized  flower 
patterns  are  the  favorites,  and  butterflies  and  knots  are  also 
seen  in  the  most  popular  lines.  What  may  be  termed  semi- 
blind,  with  more  heavy  work  than  open  work,  are  the  newest. 

In  the  ribbon  trade,  the  call  is  still  for  plain  stuffs,  and  the 
millinery  orders  for  Spring  are  along  the  same  lines.  In 
fancies,  plaid  ribbons  have  been  good  in  some  centres,  but  that 
does  not  seem  to  apply  here,  as  the  large  stores  seem  to  have 
great  stocks  on  hand  and  are  selling  them  at  reduced  rates. 
Printed  taffetas  combined  with  satin  stripes  for  neckwear  and 
some  handsome  brocaded  ribbons  are  the  lines  seen  in  fancies 
here,  but  away  and  above  evervthing  the  plain  ribbons,  par- 
ticularlv  in  soft  satins  and  liberties. 
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LISTER  &  CO.,  Limited    | 

Manningham  Mills,  BRADFORD. 
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IMPROVED  Finish.     Black  and  Colors. 
For  Millinery  and  Dress  Purposes. 


Silk  Velvets 

Panne  and  Mirror  Velvets, 
Coronation  Velvets, 

Silk  Dress  Plush. 

As  the  demand  for  Silk  Velvets  is 
expected  to  be  large, 

EARLY  ORDERS  ARE   URGENT. 


iro  into 


IL  1 


hOt  ryUA-, 


A  Distinction 


IN^ 


between  worthless  stock  and  stock  that  is  unsale- 
able is  always  necessary. 

Shelf-worn,  faded  or  out-of-date  goods  when 
dyed  here  look  like  new. 

We    have    been    doing    this    work    for    Dry 
Goods  Merchants  and  Milliners  for  years. 


WRITE  FOR  INFORMATION  AND  PRICE  LIST. 


R.  Parker  &  Co. 


Dyers  and  Finishers, 


Head  Office  and  Works :  787-791  Yonge  Street,  TORONTO,  ONT. 


MONTREAL    BRANCH  :    1958    Notre    Dame    Street. 


THE  DRY  GOODS  REVIEW 


STAPLES  AND 
COTTON   GOODS 


TOCKTAKING  in  the  staple  departments  of  the  Cana- 
dian wholesale  houses  is  now  complete  and  atten- 
tion is  being  directed  to  the  Spring  trade.  The  out- 
look is  at  present  most  encouraging  and  those 
houses  that  have  their  travellers  out  with  Spring 
samples  report  excellent  business — ahead,  in  fact,  of  that  for 
last  year,  which  itself  was  an  exceptionally  good  year. 

*  »        * 

For  the  past  month  the  principal  movement  in  the  whole- 
sale houses  has  been  the  winding  up  of  Fall  business.  Goods 
have  been  marked  down  very  considerably  and  odd  lines  have 
been  cleared  out.  Though  the  tendency  in  some  lines  has  been 
to  stiffen  prices,  the  wholesalers  do  not  seem  to  have  taken 
advantage  of  it,  and  have  let  their  goods  out  at  regular  prices. 
They  are  leaving  the  marking  up  of  prices  until  next  season. 

*  *        * 

The  dry  goods  trade  and  the  staple  trade  more  especially 
have  been  affected  by  weathery  conditions  during  a  portion  of 
November.  The  prevalence  of  mild  weather  kept  customers 
from  purchasing  heavily  and  che  impassable  condition  of  the 
roads  prevented  communication  with  the  towns.  This  caused 
a  momentary  despondency  among  retailers,  though  they 
viewed  the  trouble  optimistically  and  believed  that  the  Christ- 
mas trade  would  more  than  even  up  their  losses. 

*  «        » 

Cottons  continue  very  firm  with  a  sure  tendency  to  ad- 
vance. Next  season's  prices  are  bound  to  be  higher.  The 
mills  claim  that  their  stocks  are  clean  and  that  they  have  no 
surplus  to  throw  on  the  market  to  produce  a  disturbance.  At 
any  rate,  they  are  very  busy  and  do  not  seem  at  all  eager  to 
book  any  further  orders.  Some  of  their  oldest  and  best  cus- 
tomers are  having  difficulty  in  getting  their  wants  supplied. 
The  general  impression  is  that  the  mills  are  trying  to  hold 
orders  off  with  the  expectation  of  getting  higher  prices.  They 
would  advance  them  at  once  only  they  fear  outside  com- 
petition. 

*  •        • 

Grey  flannel  sales  have  been  exceptionally  good  this  past 
season.  In  lact,  they  have  considerably  exceeded  those  of  for- 
mer years.  In  dress  ginghams,  also,  there  has  been  a  good 
business  done  and  mill  stocks  have  been  quite  exhausted  in 
some  lines.  Wholesale  houses  are  advising  their  customers  to 
place  their  orders  early  for  these  goods. 

*  *        * 

Even  though  it  is  early  in  the  season,  some  manufacturers 
are  already  beginning  to  talk  about  next  Fall.  This  leads  one 
to  expect  that  there  will  be  a  little  earlier  movement  in  the 
trade  next  season.  This  applies  more  particularly  to  the 
knitting,  blanket  and  flannel  manufacturers. 

Some  novelties  in  the  trade  are  the  knicker  suitings  for 
ladies'  skirts  and  Summer  costumes.  These  are  being  shown 
in  a  great  variety  of  colors,  greens,  pinks,  blues,  etc.,  and  are 
taking  very  well.  In  fact,  there  is  quite  an  appreciably  grow- 
ing demand  for  them.  Linen  tussore,  a  mixture  of  linen  and 
silk,  is  also  a  favorite  on  the  market.  It  is  very  fine  sheer 
goods,  and  is  being  shown  plain  and  in  stripes. 

*  •        • 

Linen  prices  are  keeping  quite  steady  and  business  is  good. 
The  flannelette  trade  is  also  in  a  healthy  condition,  with  prices 
stable  and  a  satisfactory  supply.  Print  prices  are  higher, 
owing  to  the  rise  in  the  value  of  raw  cotton.  Fancies  have 
gone  off  slightly  in  prints,  and  the  demand  is  running  largely 
to  regatta  styles  and  indigos. 


United  States  mills  are  rushed  with  work  to  supply  the 
demand  for  blankets.  Cotton  goods  are  reported  to  be  at  a 
premium,  and  a  serious  scarcity  exists.  Quilts  are  likewise 
scarce,  especially  in  the  popular  patterns  and  makes. 

•  •        « 

The  Dry  Goods  Economist  says  :  "  The  market  situation 
abroad  on  goods  for  late  Spring  deliveries  remains  quite  as 
uncertain  as  at  last  report.  Buyers  who  feel  sure  that  prices 
are  to  be  lower  can  find  little  in  present  conditions  to  justify 
their  attitude.  The  slight  concessions  thus  far  allowed  on  flax 
and  yarns  give  the  weaver  no  relief.  No  stock  worth  con- 
sideration exists,  and  few  manufacturers  care  to  gamble  on 
future  deliveries  while  they  are  so  busy  on  deliveries  for  the 
next  three  months.  If  stocks  were  large  or  if  manufacturers 
were  hungry  for  orders  the  situation  might  be  different.  As  it 
is,  the  buyer  who  needs  goods  for  early  Spring  delivery  has 
nothing  to  gain  by  (flaying  purchases." 
*-        •        • 

"  I  am  afraid  that  a  number  of  years  will  elapse  before  we 
can  make  the  West  Coast  of  Africa  a  serious  competitor  of  the 
Southern  States,"  said  Sir  Alfred  Jones,  president  of  the  Liver- 
pool Chamber  of  Commerce,  commenting  on  the  reports 
received  on  the  cotton-growing  experiments  in  West  Africa. 
We  sent  out  100  tons  of  American  seed,  and  divided  it  among 
all  the  British  West  Coast  colonies.  The  crops  matured  in  90 
days,  and  in  quantity  and  quality  were  quite  equal  to  those  of 
the  parent  stock.  The  only  question  is  whether  we  can  make 
the  natives  work  so  as  to  put  big  plantations  on  a  commercial 
basis.  The  native  wages  are  4c.  a  day.  If  we  could  transport 
the  negro  population  of  the  Southern  States  to  the  West 
Coast  there  would  be  no  question  of  making  Great  Britain 
independent  of  the  rest  of  the  world  for  raw  cotton.  But  I 
have  had  one  experience  with  American  negro  colonization, 
and  I  do  not  believe  it  possible  to  get  American  negroes  for  the 
new  cotton  belt.  We  are  sending  out  Americans  to  teach  the 
natives  cotton-growing,  and  must  wait  and  see  how  the  ex- 
periment turns  out.  The  question  of  freight  does  not  yet 
enter  into  the  problem.  The  railroads  and  stepraships  have 
agreed  to  transport  African  cotton  free." 

•  *        • 

European  buyers  to  all  accounts  seem  to  have  had  diffi- 
culty in  securing  stocks  at  current  prices.  Even  for  Spring 
delivery  the  concessions  that  they  have  been  able  to  obtain 
thus  far  are  trifling  and  scattered.  The  Economist  says  :  "  It 
is  now  generally  agreed  in  importing  circles  that  the  cost  of 
Spring  stocks  will  average  fully  as  high  as  the  cost  of  Fall 
supplies,  if  not  higher.  Many  buyers  reduced  the  average  on 
the  latter  by  taking  advantage  of  a  temporary  reaction  in 
prices  last  May.  The  average  cost  of  Spring  stocks  was 
materially  increased  by  the  large  purchases  made  at  top  prices 
last  August  and  September,  There  has  been  no  opportunity 
since  then  to  scale  down.  Bulk  purchases  must  be  made  6  or 
8  months  in  advance  of  deliveries  on  a  market  so  bare  of 
accumulations.  Manufacturers  have  the  upper  hand  and  the 
prospect  now  is  that  they  will  keep  it  until  after  initial  pur- 
chases for  Fall  are  made  at  least." 

•  *        • 

Many  buyers  have  delayed  purchases  of  medium  and  low- 
grade  linen,  union  and  cotton  towels  and  towelings  in  the 
belief  that  the  usual  end-of-the-season  accumulations  would 
be  sacrificed  or  that  lower  cotton  or  flax  prices  would  force  a 
decline  in  the  goods.  They  have  been  disappointed  thus  far. 
Stocks  of  desirable  goods  of  all  varieties  were  never  smaller 
and  no  decline  in  raw  materials  will  affect  prices  this  season  or 
for  early  Spring  deliveries. 


In  Manchester  the  linen  branches  are  more  active  in  the 
fancy  sections  than  in  other  departments,  coarse  goods  being 
very  dull,  with  some  looms  on  short  time  or  stopped  alto- 
gether. 
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Important  toTailors&Clothiers 

Black  Italians,  Alpaca,  Mohair  and  Lustre  Linings  in 


:5i-\'^ 


I  PERMANENT  finish! 


THE    MERITS    OF  THIS    FINISH    ARE- 
1.    Proof  against   Damp   Cloth    and   Hot-pressing   Iron. 
2      Finish   and   Handle   unequalled   by   any   other   Process. 
3.    Goods   kept   in   stock  gain   in   appearance. 

GOODS  ARE   STAMPED   ON   THE    BACK  AT   REGULAR   DISTANCES. 

S.KIRK&  SONS' PERMANENT  FINISH 


Facsimile  of  St»» 


STRENGTH    UNEQUALLED 


c   ^ 


SUPPLIED    BY   ALL   THE   LEADING   HOUSES    IN 

Bradford,London,Manchester.Glas50w. 


_:« 
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"  A  thing  of  beauty  is  a  joy  ioTQ\&T."—Skakes/ieare. 


ARE  YOU  ANXIOUS  ^oj,  BUSINESS? 


■pvO  you  believe  in  old  methods  or  do  you  believe  in  having 

uivto-date  ideas?     If  so,  then  let  us  lit  up  your  store 

with    ...  

20th  CENTURY  CASES. 

They  Avill  make  your  place  a  palace  of  beauty.     Our 

CORONATION  FLOOR  CASE 

stands  on  the  market  t<i-day  without  parallel.  Just  look  at 
this  cut !  Write  for  full  particulars.  Goods  well  shown 
are  half  sold. 


Dominion  Show  Case  Co. 


TORONTO,  CANADA. 


N.  R.  LINDSAY 


office  and  Factmy, 

53  Richmond  St    E- 


A  PALiWENBERG 


CLOAK  AND 
SUIT     FORffl 

Is  as  Valuable  as  an 
Extra    Salesman 

and  it  doesn^t  cost  nearly  so 
much.  It^s  on  duty  ail  the 
time,  never  gets  sick  or  tired 
and  never  wants  an  increase 
in  salary.     ^      ^      ^      j^ 

These  Superior  Forms  are 
the  Very  Best  you  can  buy. 


New  models,  low  bust,  prominent  hips,  per- 
fect shapes.  Sizes,  30  to  42-inch  bust.  Bust 
made  of  Papier  Mache  and  covered  with  fast 
black  Jersey  Cloth. 

Heavy  Wire  Skirt,  Japanned  Iron  Base 
and  Standard.  The  new  .slide  support  and 
the  screw  in  the  top  are  distinct  ffatures  and 
make.the  figure  rigid  and  strong. 

J.  R.  PALMENBERG'S  SONS 

Office  and  Salesroom  :    710  BROADWAY. 
Factory  :  89  and  9 1  West  Third  Street,    N  ©  \^/    Y  O  r  l< 


60D. 


Z^        ~1       Don't  fail  to  send  for  our 


igures 


Sole  maker  of  Forms  and  Wax  Figures  in  the  Dominion. 


And  Fixtures  for 
Showing 

Dry  Goods 

Clothing 

Shoes 

Cloaks 

Millinery 

Furnishings 


A.S.Richafdson 

Factory  and  Show  Room 

62  Hayter  St.,  Toronto. 

'Phone  Main  3687. 


-and  - 


714  Craig  St.,  Montreal. 


The  dry  goods  trade  offers  an  excellent  field  for 
well-wrapped  parcels,     A  good  trade  mark  for 

YOUR  STORE 

is  to  have  all  your  parcels  wrapped  in  the  best  wrap- 
ping paper,  such  as  our  Brown  and  Manilla,  which 
always  gives  satisfaction. 


FULL  COUNT. 


FULL  WEIGHT. 


Ca/nada  Paper  Co. 

TORONTO    and    HONTREAL. 


THE  EASTMAN   ELECTRIC    CLOTH    CUTTING    MACHINE 

produres  more  worl:  and  of  a  better  quality  than  any  other  system 
of  garment-cutting.  Most  aggressive  manufacturers  use  it — that 
demonstrates  the  truth  of  our  statement. 


Shirts,  Shirt  Waists, 
I  Underwear,  Skiiis, 
Cloaks,  Suits,  Overalls, 
Fine  Clothing. 

\\ "rite  us— 

The  EASTMAN  MACHINE 
COMPANY.  Limited, 


247  Yonge  St.,  Toronto,  Canada. 
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Window  and  Store  Decorating 

Conducted  for  THE  REVIEW  by  H.  Holliugsworth ,  an  Expert  Window  Artist. 


To  Dry  Goods  Review  Readers. — We  shall 
be  glad  to  receive  photographs  and  descriptions  of 
window  displays  that  have  attracted  special  atten- 
tion in  their  own  localities,  and  which  would  be 
considered  helpful  to  trimmers  generally.  Any 
inquiries  or  questions  on  the  subject  of  window 
dressing  will  be  answered  cheerfully,  and  any 
information  given  that  may  be  desired  by  readers. 
Queries  should  be  addressed:  "Window  Dress- 
ing Department." 


N' 


A    GROWING   PROFESSION. 

'0  one  will  dispute  the  fact  that  the  position  of 
the  window  trimmer  is  one  of  responsibility.  He 
must  have  rare  intelligence  and  long  practical 
experience  to  be  a  recognized  success  at  his  pro- 
fession. Progressive  merchants  nowadays  rate 
the  attractiveness  of  the  windows  and  interiors  as  equal 
in  importance  to  complete  and  orderly  stocks.  Appeal  an- 
ces  count  for  as  much  as  buying  and  selling  capacity,  and 
the  decorator  is  as  valuable  a  functionary  in  the  mercan- 
tile business  as  the  successful  buyer  or  manager.  The 
elaborate  display  is  really  not  as  necessary  as  it  used  to 
l)e  except  on  special  occasions,  such   as  Easter,   Christma.-;, 


an  easy  one,  it  is  a  great  and  growing  one — growing  rap- 
idly, professionally,  artistically.  That's  because  the  trim- 
mer's work  brings  trade.  It  educates  the  public  to  think, 
and  when  you  arouse  the  people  to  think,  you  inspire  them 
to  buy. 


CONVENIENT    DISPLAY   STAND. 

We  present  to  our  readers  this  month  a  display  stand 
which  is  in  use  at  the  present  time  among  tiimmers  in  the 
big  cities.  For  fabric  draperies,  such  as  dress  goods,  llan- 
nels,  tailors'  goods,  it  cannot  be  beaten.  The  rough 
sketch  (No.  1)  shows  the  stand  itself.  It  is  simply  a 
wooden  upright  (tiiey  can  be  made  in  three  or  four  heights) 
size,  2x2  inches,  resting  on  a  block  support.  The  tops 
are  candy-pail  lids,  or  circular  pieces  of  pine,  about  12 
inches  in  diameter,  nailed  on  the  slant.  No.  2  shows  the 
stand  half  draped  with  a  piece  of  dress  goods.  Neat  folds 
fall  into  place  themsches  if  you  lay  it  over  flat  over  the 
circle.  A  knitting  needle  is  driven  into  centre  on  which  is  a 
glove  to  match,  or  a  lace  collar,  belt,  etc.  No.  3  shows 
the  drape  completed.  These  can  be  used  in  another  way 
by  turning  the  back  of  stand  as  it  ajipears  in  the  sketch, 
to  the  front,  and  working  the  cloth  into  folds  with  the 
fingers.      A    short    time    ago    I    had    a    \ery    pretty    trim   of 


MEDDLE 


P^/Tof 


and  the  Spring  and  Fall  openings.  As  a  general  rule,  win- 
dows carefully  and  neatly  dressed  are  the  ones  that  catch 
the  eye  and  are  the  most  remunerative.  If  a  merchant 
advertises  judiciously,  trims  the  windows  artistically,  sells 
goods  reasonably,  success  generally  follows.  Do  not  crowd 
the  windows.  Use,  when  possible,  one  class  of  goods  at  a 
time  and  few  accessories.  Make  frequent  changes.  Give 
every  department  of  the  store  a  fair  share  of  the  windows, 
especially  in  dull  times.  Sometimes  a  great  hit  is  made  by 
a  strong  showing  of  apparently  the  least  likely  lot  of  goods 
that   would   stimulate   sales.     Though   the   i)rofession   is   not 


(•\ening  fabrics  shown  on  these  stands.  The  colors  were 
very  nicely  blended  and  a  piece  of  trimming  to  match  was 
put  tight  around  the  circles,  edge  and  circles  allowed  to 
hang  to  floor  in  front.  On  top  (by  aid  of  knitting  needles) 
1  placed  an  ostrich  fan.  It  made  a  handsome  trim  and 
was  very  simply  executed.  This  stand  is  a  good  one  for 
showing  men's  suitings.  I  have  also  used  them  in  displays 
of  blankets,  table  covers,  draperies,  bed  spreads,  etc.  The 
tops  can  also  be  made  in  oval  shape,  or  square,  or  oblong, 
but  I  would  advise  the  circular  top,  as  it  does  not  split  as 
easilv   as    the   others. 
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ANSWERS    TO    CORRESPONDENTS.       .,  in   height.     The   light   is   thrown   fiDm    the   prisms,    through 

"M.  and  S."',  St.  John.  N.B.,  ask   for  information  and  siig-       the  glass  above  the  mirror  into  the  store.     The  |)rism  glass 

gestions   on  arranging   a   store  front.     Store  is  80  ft.   deep       could   be   in   sections,    and   one   section    should   swing  either 


and  25  feet  wide.  They  state  in  their  letter  that  back  of 
store  is  well  lighted,  but  that  centre  of  store  is  not 
light  enough.  The  rough  drawing  conveys  my  idea  of  the 
best  means  of  laying  out  this  front.  According  to  this 
plan  you  could  get  two  nice  windows,  i)  ft.  high,  10^  ft. 
long  at  back  and  6  ft.  deep.  The  entrance  could  be  made 
7  ft.  wide  at  street  level,  receding  to  4  ft.  at  door,  which 
would  make  a  nice  entrance.    The  front  glasses  could  be  !' 


SL5^    F^T. 


on  pivots  or  hinges  so  as  it  can  be  opened  for  ventilation 
at  any  time.  This  could  be  run  from  a  cord  inside  the 
store.  At  the  wall  end  of  windows  a  mirror  should  be 
placed — a  continuation  of  the  mirror  at  back  would  be  the 
proper  thing.  This  end  mirror  heightens  the  effect  of  the 
trim  and  gives  it  immensity.  The  window  floor  should  be 
18  inches  from  street  level.  The  firm's  name  in  Ijrass  could 
run   across   the   front   of   window,    as   indicated   in   drawing, 


(jVv^  -awv^)^ 


n.FT. 


ft  long  and  background  of  window  would  be  1^  ft.  longer. 
Along  the  top  of  the  frontage,  prism  glasses  could  he  laid 
in.  These  magnify  the  light  and  would  flood  the  interior 
with  plenty  of  light.  These  should  be  2  ft.  wide.  For 
backgrounds  for  the  windows  I  would  prefer  a  mirror  the 
full  length  of  the  back,  divided  into  two  separate  mirrors, 
one  of  which  should  slide  so  as  to  admit  of  entrance  to 
and  from  the  window.  These  mirrors  should  be  6  ft.  high, 
witli  an  oak  or  walnut  cornice  at  top.  Above  this  mirror 
glass  should  run  to  tlie  ceiling.  The  space  above  the  mir- 
ror to  ceiling-,  where  the  glass  goes,  would  be  3  ft.  (S  inches 


and  below  this  a  panelling  in  oak.  The  door  might  have 
an  oval-bevelled  plate-glass  instead  of  the  everyday  style. 
The  flooring  of  vestibule  should  be  in  fancy  tiling,  with 
the  name  of  the  firm  inlaid.  In  Winter,  storm-doors  could 
be  put  on  outside,  flush  with  the  front.  These  doors  would 
be  3  ft.  6  inches  wide  (each),  one  to  push  in  and  the  other 
to  push  out.  Over  the  door  should  be  a  transom  in  prism 
glass,  to  work  on  a  pivot  so  as  it  could  be  opened  for 
ventilation.  For  lighting  I  woidd  recomniend  the  "  Fink" 
method,  which  consists  of  a  long  trough-shaped  reflector 
with  incandescent  lam|)s.      Tlie  funnel  shaped  reflector  is  all 


A    RIBUON    WINDOW. 
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DUST  SPOILS 

more  hats  than  age  or  fire.  You  wouldn't  think  of  ex- 
posing your  neckwear  or  shirt  stock  to  the  air  and  dust,  and 
you  certainly  wouldn't  put  them  in  old  paper  boxes,  five  high, 
on  the  floor.  Then  why  your  hat  stock  ?  Our  new,  patented 
cases  are  silent  salesmen — the  hats  are  always  in  sight  and 
thoroughly  protected. 

WE  CAN  FILL  ANY  SPACE,  BECAUSE  WE  MAKE  THESE 
CABINETS  IN  ANY  WIDTH  REQUIRED,  WITH  TRANS- 
PARENT CELLULOID  FRONTS;   ALSO  GLASS  FRONTS. 

The  dimensions  of  cases  we  keep  in  stock  are  as  follows  : 

I -section,  i8  in.  in  height;  2-section,  40  in.;  3-section,  58  in.; 

4  section,  76  in.  over  all. 
Length,  38  in.  and  52  in.,  or  shorter  if  desired.      Extend 
•  from  the  wall  17  in.  when  the  door  is  closed. 
Take  a  good  look  at  the  cut  and  send  for  circulars  and  prices 

of  the  different  dimensions  of  cases,  either  glass  or  celluloid 

front. 


We  would  like  some  parties  to  handle  our 
Canadian  Patent  on  a  royalty,  or  sell  it  out- 
right. 


Pat.  in  U.  S.  and  Foreign  Countries. 


PENINSULAR  CABINET  CO. 


SALESI^EN      WANTED 


Please  mention  The  Dry  Goods  Review  when  enquiring. 


Flint,  MicKigan, 


Clatworthy  &   Co., 

46  Richmond  St.  W.,    -   Toronto,  Ont. 


Sold  Again. 

Last  month  we  advertised  a 
sale  of  the 

Nattiest  Store 


Fixtures 


in  Canada 


at    prices 


to  suit  the  most  exacting  buyer.  The  result 
was  most  satisfactory,  and  our  large  factory 
has  been  extremely  busy  in  turning  out  goods. 

We  manufacture  everything  on  the 
premises,  and  can  sell  at  prices  which  save 
you  the  middleman's  profit. 

It  will  pay  you  to  send  for  our  Catalogue. 

The  Toronto  Brass  Mfg.  Co. 

93-95  Richmond  St.  West 
Phone  Main  814  TORONTO,  ONT. 
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liglit  provided  there  are  enmiiih  of  tlicm.  These  reflectors 
should  be  attached  to  ceilino-  as  near  to  the  pane  as  possi 
ble.  The  light  is  thrown  by  means  of  these  directly  on  the 
goods  below  and  is  evenly  distributed  [iroxided  the  reflec- 
tors are  turned  straight  down  towards  the  floor.  Accord 
ing  to  this  plan,  I  don't  see  why  (if  you  adopt  this  idea), 
how  you  could  get  a  more  up-to-date  front  out  of  the 
space  you  have.  This  plan  will  give  you  two  good-sized 
windows  and  an  ample-sized  entrance,  and  you  would  have 
the  interior  excellently  lighted.  If  any  of  our  readers  can 
see  anything  that  would  be  an  impro%'ement  over  this  de- 
scription, "  The  Review  "  would  be  pleased  to  hear  from 
them  so  tliat  we  might  suggest  the  improvement  to  our 
inquirer.  \ic  trust  our  correspondent  may  find  something 
in  this   plan  that  will  suit  his  requirements. 

"G.  R.  A.  &  Sons,"  Chilliwack,  B.C.,  require  suggestions 
in  arranging  a  stock  of  dry  goods.  They  state  their  floor 
space  for  this  purpose  is  27  ft.  wide  and  40  ft.  lonj).  They 
also  say  that  the  space  running  from  the  front  of  store, 
nearly  half-way  down  the  entire  length  of  store,  is  only 
about  15  ft.  They  ask  how  we  would  advise  laying  out  a 
ilry  goods  stock  in  this  space.  Now,  here  is  a  very  diffi- 
cult problem,  as  we  were  not  informed  whether  this  includ 
ed  jackets,  mantles  and  millinery  or  furs.  And  then  wo 
have  no  idea  what  sized  stock  each  department  contains. 
We  will  do  the  best  we  can  to  aid  our  correspondent  with 
what  information  we  have.  We  have  , made  a  rough  sketch  of 
what  might  be  done,  from  which  our  inquirer  might  I.e  able 
to  get  an  idea  or  two.  The  drawing-  explains  itself  better 
than  we  can  describe  it.  Towards  the  front  of  the  store, 
where  it  is  only  15  ft.  wide,  we  could  only  get  one  counter. 
You  could  not  get  two  counters  and  fixtures  in  this  narrow 
space,  as  7  or  7-^  ft.  is  little  room  enough  for  shelves, 
standing  space  and  the  counter.  The  only  thing  we  can 
see  that  might  be  done  would  be  to  i>ut  a  counter  on  one 
side  of  the  wall,  allowing  7  ft.  for  counter  and  fixture, 
and  on  the  opposite  wall  you  could  build  a  fixture  18  inches 
wide.  This  would  just  leave  7  ft.  for  customers  to  pass 
between,  which  is  small  en- 
ough. The  rest  of  the  design 
explains  our  idea  of  what  we 
think  could  be  done  with  the 
space,  but  we  fail  to  see  how 
you  could  get  even  a  small 
|)ortion  of  what  constitutes  a 
general  stock  of  dry  goods 
into  so  small  a  space.  How- 
ever, we  hope  in  <mr  sugges- 
tions you  may  see  some- 
tliing  to  your  advantage.  We 
would  be  pleased  to  aid  you 
further  in  the  matter  if  you 
could  furnish  us  with  a  more 
minute  idea  of  the  layout  of 
the  store  and  the  size  of  each 
line  carried  under  the  head- 
ing of  dry  goods.  You  also 
ask  what  the  proper  height 
and  width  of  shehing  and 
counters  should  be.  I  notice 
that  the  large  stores  in  New 
York  are  all  doing  away  with 
the  high  fixtures.  Where  there 
is  ample,  room  for  laying  out 
a  stock,  the  fixtures  should 
not     be      higher       than     7     ft. 


The  heights  and  widths  of  fixtures  and  counters  depend 
pretty  much  on  what  de|)artment  they  are  for.  Shelves  for 
a  dress-goods  counter  should  be  7  ft.  high  and  2  ft.  wide. 
Counters  for  dress  goods  should  be  about  3  ft.  fi  inche<  higli 
and  2  ft.  G  in.  wide.  Other  counters  can  be  made  much  nar- 
rower, by,  say,  abotit  G  inches,  but  3  ft.  G  in.  is  the  gen- 
eral lieight.  H.    H. 


Make  your  price-tickets  individual  ;  that  is,  select  a  form 
of  card  and  a  type  to  which  you  can  adhere,  which  the 
l)ublic  will  recognize  as  a  sort  of  trade  mark  of  your  store. 
Do  not  attem])t  anything  fancy  or  elaborate.  Lea\  e  this 
to  the  popular-priced  establishment,  which  can  use  such 
ideas  both  consistently  and  with  profit. 

Where  prices  agree  it  is  usually,  pressumed  that  the 
quality  is  about  the  same,  in  which  case  a  few"  cards  can 
he  made  to  .serve  a  good  purpose  by  grouping  like  qualities 
of  merchandise  and  attaching  one  price  or  descriptive  card 
to  the  group.  The  method  will  greatly  enhance  the  high- 
toned  efTect  for  which  you   are  striving. 
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^  Hitchcock, 


^ 


Williams  &  Go 


SIR  G.   WILLIAMS 
F.  G.  WILLIAMS 
H.  WILLIAMS 
A.  T.  WILLIAMS 


WAREHOUSES 


69,  70,  71,  72,  73,  74  St.  Paul's  Churchyard. 
43,  44,  45,  46,  49,  50  Paternoster  Row. 
I,  2,  5,  6,  7,  8,  London  House  Yard. 


MdUufactorieS f   Warwick  Lane  and  Paternoster  Buildings. 


ESTABLISHED  NEARLY  70  YEARS. 


Canadian  Buyers 


should  not  fail,  when  in  London,  to  call 
in  St.  Paul's  Churchyard.  We  are  essen- 
tially a  Fancy  House  and  Our  aim  is  always  to  show  the  latest  novelty  in  all 
departments. 


Our  S|>ecialties  are  .  .  . 

I^illinery  and  DMllinery  l^aterials^ 
Fancy  Lace  Goods,  Blouses,  Chiffons, 
Fancy  Costumes,  Mantles,  British  and 
Foreign  Dress  Materials,  Prints,  Silks 
and  Velvets,  Ribbons,   Trimmings  and 
Especially  Mantles  and  Furs. 

Most  of  these  goods  can  be  represented  by  patterns,  which  we  shall  be  glad  to  send  sets  of  on  application 

Our  Mr.  Cliffe  visits  Canada  twice  a  year,     He  will  be  glad  to  hear  from 
any  friends  at  his  usual  central  address.  The  Windsor  Hotel,  Montreal. 
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I     h 


Benzie  ^fg.  Combany 


TORONTO 


Window 
Shades. 

Curtain 
Poles. 

Brass 
Qoods. 

Art 
Furniture. 

Grilles. 

Screens. 

Ea»el»9  Etc. 


LIMITED 


j^ 


j^ 


j^ 


Canada 


y^ 


M 


it 


We  manufacture  the  celebrated 

HIAWATHA"  OPAQUE  SHADmGS 

which  are  unexcelled  for  opacity,  durability 
and  smoothness  of  finish. 


A  beautiful  assortment  of  Laces  always  in  stock. 
Write  for  catalogue  and  color  book. 


MENZIE  MFG.  CO., 

TORONTO. 


LIMITED 


Factories  : 

KING  STREET  SUBWAY. 


Carpets 
Curtains 
Wall  Paper 
Crockery 

HOUSFTURNISH INGS 
AND   DECORATION 

Art- 
Furniture 
Upholstery 
Decoration 

IMMEDIATELY  after  the  issue  of  theNovember  edition  we 
announced  to  the  trade,  through  letters,  that  an  experi- 
enced man  had  been  chosen  to  edit  a  special  department 
to  deal  exclusively  with  housefurnishings,  in  their  differ- 
ent branches,  and  decoration.  We  were  impelled  to  this 
step  by  the  decided  increase  in  the  carpet  and  curtain  trade 
during  the  past  year,  and  by  the  fact  that  at  the  present  time 
home  decoration  is  as  important  a  part  of  the  household  work, 
and  therefore  of  the  trade  of  the  supply  house,  as  the  barest 

necessities. 

•       •        • 

We  have  noticed  with  pleasure  this  artistic  progress  grad- 
ually compelling  a  great  part  of  the  attention  of  all  classes  of 
citizens,  and  we  think  that  by  collecting  thoughts  from  home 
and  abroad,  and  by  working  out  original  ideas,  we  may  help 
to  bring  the  trade  to  a  definite  platform,  as  it  were,  and  thus 
curb  to  some  extent  the  possible  tendency  of  retailers  and 
manufacturers  to  individual  tastes  and  styles. 


To  quote  from  the  circular :  "Through  this  department, 
and  the  advertising  matter  in  connection  with  it,  wholesalers 
and  manufacturers  will  be  kept  in  close  touch  with  the  styles 
and  novelties  of  other  manufacturers  the  world  over,  as  well 
as  the  retailer  with  the  supply  house. 


"Two  important  features  will  be  the  illustrations  of  cur- 
rent styles  and  original  designs,  and  the  brightness  and  reli- 
ability of  the  reading  matter." 


In  addition  to  this,  it  will  easily  be  seen  that  the  furnisher 
and  decorator,  who  is  "up  in"  the  new  styles,  and  can  place 
and  arrange  with  good  effect  the  wares  he  sells,  has  an  advan- 
tage over  the  ordinary  dealer  that  cannot  be  overestimated. 
We  will,  therefore,  endeavor  to  be  of  real  value  to  him  in  hints 
on  the  latest  styles  and  on  symmetry  and  suitability- of  design  ; 
in  other  words,  we  will  assist  him  to  become  a  beautifier 
rather  than  a  mere  salesman  and  "deliverer." 


As  we  are  desirous  of  giving  the  most  help  we  can,  we 
would  assure  retailers,  wholesalers,  and  manufacturers  that 
questions  and  suggestions  addressed  to  "Housefurnishings 
and  Decoration,  The  Dry  Gocds  Review,  will  receive  the 
personal  attention  of  the  head  of  the  department,  who  will 
be  glad  to  receive  also  any  news  or  events  of  interest  to  the 
trade. 


EN  respect  to  the  Gait  carpet  trouble,  The  Review  is  in 
receipt  of  a  letter  from  Mr.  Burrows  stating  his  side  of  the 
case,  and,  as  the  old  adage  says,  "one  tale  is  good  until 
another  is  told."  His  letter  putsthematterina  very  dif- 
ferent light.  He  states  that  according  to  agreement  the  town 
was  to  have  had  the  factory  ready  by  February,  to  enable  him 
to  enter  the  market  for  the  Spring  trade,  which  is  the  important 
season  in  the  carpet  world.  Instead  of  February,  it  was  the 
middle  of  May  when  he  got  possession,  and  the  building  was 
left  in  a  very  crude  state,  the  earth  from  the  foundations  being 
frozen  in  the  middle  of  the  basement  and  having  to  be  removed 
before  the  dyeing  and  drying  rooms  and  other  plant  could  be 
installed. 

This  and  other  work  caused  both  unnecessary  delay  and 
expense. 

Mr.  Burrows  maintains  that  as  the  town  had  the  letting 
of  the  contract  and  the  overseeing  of  the  work  on  the  factory, 
they  were  responsible  for  his  failure  to  be  ready  for  the  Spring 
trade,  and  the  consequent  embarrassments  in  respect  to  bor- 
rowed money,  etc.;  that  it  was  during  his  absence  arranging 
money  matters  that  the  council  took  forcible  possession  and 
sold  the  building. 

.  Another  damaging  influence  has  been  the  circulation  of 
false  rumors,  which  have  no  doubt  been  instrumental  in 
retarding  the  progress  of  this  concern,  certain  ones  making 
themselves  so  interested  as  to  carry  these  rumors  to  the  bank 
officials  and  causing  much  prejudice  and  ill-feeling.  Mr.  Bur- 
rows has  been  manufacturing  in  Guelph  for  19  years,  and  has 
an  excellent  reputation  there  fdr  honesty  and  uprightness, 
never  having  had  any  trouble  whatever.  He  has  a  trade  con- 
nection from  the  Atlantic  to  the  Pacific,  and  his  management 
has  stood  the  test  of  competition  all  these  years.  He  had  the 
capital  at  his  disposal  for  carrying  on  the  Gait  business,  when 
the  town,  by  its  arbitrary  action  in  selling  the  factory,  de- 
feated his  plans.  Regarding  the  allegation  that  at  no  time 
did  he  employ  the  requisite  number  of  hands,  Mr.  Burrows 
states  that  in  the  short  time  after  the  building  was  finished 
they  paid  out  $700,  not  including  salaries,  and  he  claims  that 
while  it  was  impossible  to  start  up  with  a  full  staff  of  work- 
people, owing  to  the  time  the  factory  was  finished,  the  sum 
paid  out  in  wages  would  employ  over  25  hands,  counting 
from  June  1. 

Considered  from  these  facts  Mr.  Burrows  was  certainly  at 
a  disadvantage  in  commencing  work  at  the  time  he  did,  and 
under  the  existing  circumstances,  and  we  consider  it  very  un- 
fortunate both  for  the  town  of  Gait  and  Mr.  Burrows  that  he 
was  unable  to  make  a  success  of  the  business  at  that  time. 
With  his  experience  in  the  carpet  business  he  would  un- 
doubtedly have  built  up  an  enterprise  resulting  in  great  profit 
to  the  town. 
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CARPETS. 


I'^OR  the  Spring  of  1903  patterns  are  still  conventional    in 
design,  but  flowers  are  being  gradually  worked  in  more  and 
more.    Designs  of  Turkish  effect  are  among  the  new  quick 
sellers  in  ingrains.     Colors  will  be  lighter  in  tone.       Prices  in 
wools  remain  the  same  as  the  last  season,  in  spite  of  the  raise 
of  2y2C.  in  the  United  States.      Cottons  are  somewhat  higher. 


A  RUG  DISPLAY  RACK. 
Take  a  number  of  rods  as  long  as  the  breadth  of  a  rug 
and  attach  them  end  to  end  like  a  screen,  so  they  will  close 
and  open.  Fasten  the  rugs  to  these  rods  and  a  screw-eye  in 
the  middle  of  each  rod.  String  a  wire  cable  through  the 
screw-eyes,  and  the  rods  can  then  be  strung  out  for  display  or 
closed  up. 

A  FEW  "  DONTS  "  FOR  CARPET  DEALERS. 

Don't  leave  it  too  late  to  buy. 
Don't  buy  too  many  qualities. 
Don't  buy  to  suit  your  own  taste  only. 
Don't  put  much  monej'  in  cheap  qualities. 
Don't  order  from  samples  at  night. 
Don't  attempt  to  do  business  from  samples. 
Don't  place  carpets  outside  the  door  for  display. 
Don't  show  carpets  anywhere  but  on  the  floor. 
Don't  buy  all  one  color  because  it  is  the  popular  shade. 
Don't  confine  yourself  to  conventional  designs. 
Don't  buy  too  little;  it's  worse  than  buying  too  much. 
Don't  buy  without  considering  the  length  of  the  pattern. 
Don't  fail  to  have  a  separate  place  for  carpets,  if  only  6x8. 
Don't  snub  the  traveller  when  he  makes  a  suggestion. 
Don't  think  that  what  will  not  sell  one   year  will  not  sell 
another. 

Don't  tell  a  customer  what  she  is  buying  is  not  in  style. 
Don't  show  a  customer  too  many  rolls,  which  means. 


Don't  persist  in  showing  after  your  customer  is  satisfied. 

Don't  think  your  supply  house  is  "  doing  "  you  if  his  prices 
go  up  next  season. 

Don't  think  your  memory  will  never  deceive  you  from  time 
of  buving  to  time  of  receiving. 

Don't  allow  a  supply  house  to  "sub."  your  order  without 
first  asking  your  permission. 

Don't  fail  to  consult  these  columns  for  a  fuller  article  on 
each  "don't"  and  for  items  that  will  assist  you  in  your 
business. 

NOTES. 

A  large  new  factory  for  manufacturing  a  distinctively 
high-grade  Axminster  fabric  is  being  erected  at  Auburn,  N.Y. 

Philadelphia  and  vicinity  employ  three-eighths  of  the 
capital  invested  in  carpets  in  the  United  States,  and  produce 
nearly  one-half  of  the  total  value. 

A  man  in  London,  England,  has  a  mania  for  india-rubber 
mats,  having  recently  been  convicted  for  the  third  time  for 
stealing  them  from  office  doors.  As  some  of  the  mats  weighed 
over  50  lb.,  the  thief  had  to  take  a  wheelbarrow  in  which  to 
put  them. 

The  most  phenomenal  case  of  nerve  known  on  the 
American  continent  is  reported  from  Wichita.  A  rug  peddler 
called  several  times  at  a  house  and  found  the  people  away 
from  home.  At  last,  he  wrote  and  pinned  this  note  on  the 
door:  "Madame, — Kindly  remain  at  home  to-morrow  after- 
noon.    I  want  to  sell  you  a  rug." — Ex. 

A  Philadelphian  rug  collector  wishes  to  sell  a  Persian  rug 
that  cost  him  $350  for  $75,  because  the  figure  of  a  woman 
which  appears  in  the  pattern  can  be  seen  only  at  certain 
angles.  The  names  and  addresses  of  several  buyers  could  be 
furnished,  provided  each  could  place  any  woman  he  wishes  in 
the  rug. 


ART    FURNITURE   AND    UPHOLSTERY. 


THAT  country  will  take  precedence  in  the  future  rivalry 
which  makes  such  provision  for  the  training  of  itsmasess 
as  will  bring  out  every  native  talent  it  possesses.  It  may 
be  that  a  genius  will  forge  his  way  to  the  front,  however  lowly 
born  he  may  be,  and  however  smothered  in  disabilities  ;  but  it  is 
not  the  geniuses  so  much  as  the  men  of  special  aptitude  who 
are  wanted,  and  for  their  development  opportunity  and  the 
means  of  self-advancement  must  be  furnished.  No  country 
can  live  on  its  geniuses ;  they  are  too  rare.  We  get  a  Rhodes 
once  in'a  century — once  in  half  a  century  at  the  most;  the 
work  of  the  pioneers  in  commercial  expansion  must  be  taken 
up  and  carried  on  by  trained  men,  or  fall  short  of  its  full 
fruition.  Great  chemists  appear  but  seldom ;  chemistry  as  a 
science  is  a  daily  handmaid  of  industry  and  a  source  of 
national  wealth.  The  originator  of  a  "style"  in  furniture  or 
any  other  applied  art  is  but  one  in  many  millions,  but  of  what 
avail  is  he  if  there  are  none  trained  to  the  art  of  designing 
who  can  apply  his  principles  intelligently  ? — The  London 
Furniture  Record. 

TO  RENEW  WORN  LEATHER. 

An  exchange  gives  the  following  method  of  renewing  worn 
leather:  First,  thoroughly  clean  the  leather  with  soap  and 
water,  rinse  and  let  dry  or  almost  so,  after  which  rub  over 
with  a  pad  dipped  in  spirit,  to  remove  what  dirt  the  soap  and 
water  missed.    When  quite  dry  the  leather  can  be  dyed  some- 


what darker,  so  as  to  conceal  the  want  of  uniformity  from 
wear.  To  obtain  a  brown  color,  dissolve  some  Bismarck 
brown  J  extra  in  about  250  times  its  weight  of  water,  and 
about  12  times  as  much  bichromate  in  25  times  its  weight  of 
water  in  another  vessel.  Dampen  the  leather  with  warm 
water,  and  bichromate  is  applied  with  a  pad,  then  dye  solu- 
tion is  brushed  on.  Dry  the  leather  in  a  warm  room,  not  in 
the  sun.  When  dry  polish  the  leather  with  one-quarter  vine- 
gar and  three-quarters  boiled  oil.  A  supplementary  polish 
may  be  given  by  seven  ounces  of  white  soap  boiled  in  a  quart 
of  water,  with  four  ounces  of  buttermilk  and  three  of  neats- 
foot  oil  stirred  in. 

NOTES. 

Mercerized  goods  are  rapidly  taking  the  place  of  silks  in 
upholstery. 

Feathers  of  the  different  grades  have  advanced  in  price  in 
the  United  States  2  to  5c.  a  pound. 

The  Pantasote  Company  say  of  pantasote  :  "  It  is  proof 
against  fire  or  water,  and  is  grease-proof  and  stain-proof  as 
well.  It  looks  exacth'  like  morocco,  wears  better,  and  costs 
only  half  as  much.  It  will  not  rot,  crack  or  stiffen,  and  is  not 
affected  by  heat,  cold  or  weather."  That  was  all  they  could 
think  of,  but  it  makes  me  feel  that  Providence  invented 
epidermis  just  about  6,000  years  too  soon — before  advantage 
could  be  taken  of  modern  improvements  and  inventions. 
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GEO.  n.  nttSf  dON  £>  c« 


Lace  Curtains 


/^UR  Lace  Curtain  Sales  have  been  increasing  by  leaps  and 
^■^^  bounds.  The  reason  is,  by  ordering  from  the  European 
factories  immense  quantities  we  are  able  to  buy  them  at 
specially  low  prices. 

Last  year  we  placed  orders  for  over  one  hundred  thousand 
pairs  and  had  to  cable  repeats  over  and  over  again. 

Where  the  jobber  who  does  not  make  a  specialty  of  these 
staple  quick-selling  goods  place  orders  for  hundreds  of  pairs, 
we,  by  having  twelve  travellers  on  the  road  calling  at  every 
nook  and  corner  of  the  Dominion,  are  able  to  place  orders  for 
thousands  of  pairs.  It  is  well  known  that  where  looms  are 
kept  almost  constantly  running  on  a  pattern  the  cost  of 
production  is  greatly  reduced,  and  that  is  the  secret  of  our 
advantage  in  buying.  Buying  right  and  selling  right  enables 
us  to  handle  such  immense  quantities  of  Lace  C^urtains  that 
many  dealers  who  formerly  imported  them  direct  now  find  it 
more  profitable  to  buy  from  us.  Another  great  advantage  of 
buying  of  us  is  that  when  the  retailer  finds  he  has  bought 
some  unusually  good  sellers  he  can  repeat  his  orders  and  get 
prompt  deliveries  out  of  our  stock  right  here  at  home. 

N.B. — We  are  placing  orders  for  over  one  hundred 
and  fifty  thousand  pairs  of  Lace  Curtains  for  the  Fall  and 
Spring  trade. 


GEO.  H.  HEES,  SON  &  C° 

71  BAY  STREET,  TORONTO 
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CURTAINS. 


IT  has  been  some  generations  since  tapestries  were  as  popu 
lar  as  they  are  at  the  present   time.      The  old  weaves,  no 
matter  what  they  are  used  for,  whether  screens,  wall  hang- 
ings, panels  or  pictures,  are  in  such  demand  that  the  prices  are 
higher  than  ever.      Even  the   poorer  classes  prize   whatever 


Orig^inal  design  for  curtain  or  door  draping.    Over  drape  is  of 

a  light  sill<,  and   the  drop   curtain   of   brocaded   sillc    or 

damask,  although  for  doorway  the  whole  material 

may  also  be  of  rep  or  chenille. 

modern  cheap  weaves  they  can  afford  to  procure  as  their 
principal  possessions.  The  clean,  restful,  rich  effect  of  any  kind 
of  tapestry  is  general'ly  admitted,  although  some  of  the  modern 
productions  could  not  be  called  works  of  art. 

STYLES  ACROSS  THE  BORDER. 

Some  new  curtains  manufactured  in  the  United  States  con- 
sist of  Gordon  rep  and  goods  with  small  figures  and  solid 
colors,  with  both  Russian  and  velour  borders  2V^  inches  from 


the  edge,  giving  a  striking  and  rich  effect.  The  edges  are 
lapped  over  and  the  corners  mitred,  thus  giving  body  to  the 
draping. 

Other  patterns  are  a  lace-effect  border  woven  in  cable 
cotton  figures,  a  Gobelin  with  a  fine  rep  ground  with  bright 
figures, and  a  basketweave  silk  ground  with  mercerized  figures. 

NOTES. 

Rev.  John  Alexander  Dowie  and  his  lace  mills  are  reported 
to  be  in  financial  straits.  Some  time  ago  he  declared  himself 
worth  $15,000,000,  but  now  several  firms  are  closing  on  him. 
Curtain  manufactueers  in  the  United  States  never  looked  on 
him  as  a  serious  competitor,  although  the  Rev.  John  brought 
over    one    of  the  best  lace-makers  in   Scotland,    and    recent 


Design  for  the  decoration  of  a  very  wide  window,   using  an 

applique  valance.   Prize  design,  by  M.  Biegler,  in 

The  Deutschen  Tapezlerer  Zeltung. 

events  have  brought  out  the  fact  that  Westerners  will  not  buy 
his  products.  His  plant  is  valuable,  and  there  is  no  doubt 
that,  in  case  Mr.  Dowie  has  to  sell  out,  numerous  bidders  will 
be  found. 

A  man  in  New  York  is  held  in  $500  bail  for  trial,  charged 
with  taking  samples  of  exclusive  design  from  a  former 
employer  to  a  rival  firm. 

T.  A.  Mitchell,  manager  of  the  carpet  and  curtain  depart- 
ment for  John  Macdonald  &  Co.,  spent  a  few  days  last  month 
in  Chicago  picking  up  new  patterns  and  ideas  for  his 
department. 


CROCnERY    AND    GLASSWARE. 


BY  THE  time  this  reaches  our  readers  they  will  have  received 
at  least  a  part  of  their  Christmas  orders  of  glass,  china 
and  art  goods.  At  the  present  time  the  demand  for  this 
class  of  goods  is  so  great  that  no  Christmas  stock  is  complete 
without  a  good  display. 

Although  the  popularity  of  china  bric-a-brac,  such  as 
figures  of  men  and  animals,  etc.,  has  long  since  died  out,  its 
place  in  the  popular  favor  has  been  more  than  filled  by  a  line 
of  Christmas  presents,  consisting  of  cups,  saucers,  plates  and 
various  pieces  of  chinaware  —  Coalport,  Royal  Worcester, 
Crown  Derby,  Dresden,  Limoges,  etc. — and  statuettes. 

The  dealer  should  be  very  careful  in  his  selection  of  these, 
as  a  large  choice  isn't  essential  to  successful  sales ;  a  few  fairly 
good  pieces  are  preferable  both  for  store  decoration  and  for 
value  given,  than  a  great  variety  of  inexpensive  knick-knacks, 
that  cheapen  the  store,  tire  the  eye,  and  give  no  satisfaction 
to  the  customer  when  bought. 


An  important  feature  in  the  handling  of  these  goods  is  the 
method  employed  to  display  them.  A  good  plan  is  to  have 
tables  labelled  "lOc",  "15c.",  "25c.",  and  so  on.  These 
should  be  altered  every  morning,  bj'  additions,  if  possible,  or 
at  least  in  arrangement.  A  very  efiective  appearance  is 
obtained  by  using  racks  and  easels,  as  a  plate  on  a  wire  easel 
isseentofar  better  advantage  than  when  l\-ing flat.  Then,  too, 
there  are  numerous  places  in  a  store  where  an  easel  will  assist 
in  the  general  decoration,  without  interfering  with  business. 
A  table  of  statuary  and  another  of  cut  glass  m  a  window, 
with  nothing  else  but  a  few  draped  curtains  and  a  dark- 
colored  carpet,  makes  a  pleasing  displaj'. 

Small  fanc3'  clocks,  ink  bottles,  smoking  necessaries,  photo 
frames,  sofa  cushions  and  pillow-tops,  burnt-wood  and  leather 
goods,  are  attractive,  quick-selling  Christmas  presents  and  are 
seasonable  at  all  times  of  the  year,  although  they  should  be 
shown  at  intervals  only,  after  the  holiday  trade  is  over. 
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rrom  Start  to  Finish 


EB  3    1901)' 


From  the  selection  of  the  materials  in  the  rough 
and  every  operation  necessary  to  complete  the 
parts,  our  sole  idea  is  to  make  our  line  as  near  per- 
fection as  possible.  Even  our  method  of  packing 
our  goods  is  superior.  No  detail  is  too  small  for 
our  most  careful  consideration.  We  are  satisfied, 
but  the  best  evidence  of  our  success  is  the  sub- 
stantial support  we  have  received  from  the  trade. 

NATIONAL 

"ROLLER  BEARING" 
CARPET  SWEEPERS 

are  more  than  fifty  per  cent.  (50%)  easier  running  than  any  other  sweeper  manufactured.     Extremely  simple,  yet 
substantially  made  in  every  detail.     Our  Steel   Handle  Ferrule  is  perfect  for  the  purposes   intended.     Each 

sweeper  packed  in  a  patented  carton.     Thtrt  Is  Still  time  to  take  advantage  ot  our  liberal 
Holiday  offer, 

NATIONAL  SWEEPER  COMPANY 


Canadian  Sales  Agents,  P.  R.  GUMMING  MFG. 
CO.,  Limited,  CLARKSBURG,  ONT.,  CAN. 


Marion,  Ind. 


l/WWWWWVW^/WWWWV 


riamilton 
Cotton  Co. 

HAHILTON. 

We  are  now  manufacturing  a  complete 
range  of  ...     . 

CHENILLE  CURTAINS 
TABLE  COVERS 

In  new  and  attractive  designs. 
FOR  SALE  by  all  the  leading  wholesale  dealers. 


Selling  Agent- 


W.  B.  STEWART 

a?  Front  Street  West,  TORONTO 


Our  Chief  Business 


is  making   mantles  that 

last  the  longest  and  give 

_     the      most     light. 

/\  is  indelibly  brand- 
/l__ed  on  the  best  man- 
tles made. 

Our  factory  is  equipped 
with  up-to-date  applian- 
ces; our  output  is  the  lar- 
gest ;  our  goods  the  most 
reliable — We  use  nickel 
steel  wire  supports. 

We  handle  other  goods, 
in  such  quantities  that  we 
can  quote  you  lower  pri- 
ces than  you  can  import 
them  for.  No  charge  for 
cases  or  packing. 

Write  for  our  quotations  on: 


HIGH  GALLERIES)  Best 
LOW  "         f  Quality 

HIGH  galleries!     2nd 
LOW  •■  (Quality 

STRAIGHT  CHIMNEYS 
BARREL 
MICA 

MICA  CANOPIES 
OPAL  SHADES  PEAR  GLOBES 

APPLE  GLOBES  SUNDRIES 


AUER  LIGHT  CO., 


MONTREAL. 


_i^->. 
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PRINTING  BY  MAIL. 

We  make  a  specialty  of  filling  Mail  Orders  for  all  kinds 
of  priutiDg,  and  we  do  it  cheapi 

Ifktkik     GOOD  WHITE     BUSINESS 
)VVV     ENVELOPESfor  $1.00,  any  printing. 

l.OM  Official  No.  10  Euvelopes  printed  for  Jl. 7.5. 
Noteheads  Billheads,  Statements,  $1.50  per  1,100. 

WEESE  &  CO.,  Jobbers,      54YongeSt.,  Toronto. 


THE    MERCHANTS   MERCANTILE  CO. 

260  St.  James  St.,  Montreal. 
MERCANTILE   REPORTS   AND   COLLECTIONS. 

Our  method  of  furnishingcommercial  reports  to  our  subscribers  gives  promp 
and  reliable  information  to  date.  Every  modern  facility  for  the  collection  of  claims 

Tel.  Main  1985. 


Lamson  Ideal  Cash  Camer 

The  Ideal  Cash  Carrier  for  medium-size  stores 
where   level    lines   can   be   used   to    advantage. 


CHEAP    AND 

EFFICIENT. 

Write  for  particulars. 


FII[D'U,CI)TTIIG,.=,.mOIIIO.flHT. 


MADE  IN  CANADA 

Oil  Cloths 

Be  Patriotic,  and  at  same  time  get  best  value,  by  purchasing  Canadian-made 

Oil  Cloths. 

WE    SHOW   SELECT    AND    UP-TO-DATE    PATTERNS  in 

Floor  Oil  Cloth— 3  qualities— A  to  1%  wide.      \     Tablo  Oil  Cloth. 
Canvas  !  Painted  Back  Stair  Cloth  cotton  and  ouck  Back 

Mats  or  Rugs-All  sizes  \     Enamelled  Stair  Cloth. 

Enamelled  Muslins,  Drills  and  Ducks. 
Decorative  Burlaps. 


The  attention  of  dealers  is  called  to  the  advantage  of  handling  Canadian-made  goods.     It  is  worth 
money  to  get  your  orders  and  repeats  filled  promptly. 

We  have  large  producing  facilities  and  give  satisfactory  deliveries. 


The  Dominion  Oil  Cloth  Co.,  Limited.  Montreal 


oO 


THE  DRY  GOODS  REVIEW 


DECORATION. 

A  design  should  b?  beautiful  in  itself,  and  never  have  to  depend  upon  exterior  decorations 
to  conceal  its  imperfections." — Henri  Mayeut  in  La  ('jmpojiti  )n  Decorative. 


IT  IS  our  aim  to  assist  the  decorator  in  his  work  and  there- 
fore we  feel  we  cannot  be  too  minute  in  our  descriptions. 

As  the  decoration  of  houses  is  being  transferred  almost 
entirely  into  the  hands  of  the  decorator,  he  cannot  make 
too  close  a  study  of  the  art,  in  order  that  he  may  com- 
mence with  a  definite  plan,  know  how  to  work  out  that  plan- 
and  be  able  to  do  it  cheaply. 

Among  other  articles  of  interest  will  appear  each  month 
designs  for  the  artistic  decoration  and  arrangement  of  the 
various  rooms  in  a  house,  and  unlike  the  average  descriptions, 
they  will  be  of  as  much  assistance  in  the  beautifying  of  the 
cottage,  as  of  the  mansion. 

In  this  connection  we  may  say  that,  in  our  opinion,  decora- 
tion receives  entirely  too  little  attention  in  the  country,  and 
the  exclamation,  "  Oh !  that's  all  right  for  the  city  "  is,  in  the 
majority  of  cases,  not  the  fault  of  the  article  under  considera- 
tion, but  of  the  small  value  often  attached,  in  country  life,  to 


obtained  not  b\'  sacrificing  simolicity  and  common  sense,  but 
by  closely  observing  the  demands  of  both. 

There  are  two  forms  of  decoration  for  rooms  ;  ornament 
applied  superfically,  completely  ignoring  scructure,  or  the 
architectural  features  themselves.  In  these  days,  unfortunately, 
the  architectural  structure  of  a  room  plays  a  decidedly 
secondary'  part  in  its  ornamentation,  while  the  mere  outside 
decoration  is  considered  the  all-important.  As  a  regrettable 
result,  houses  are  erected  with  regard  only  to  the  relation  and 
position  of  the  rooms,  and  the  builder  trusts  entirely  to  the 
decorator  to  make  the  interior  presentable. 

A  really  artistic  decorator  knows  the  importance  of  the 
architect's  art  in  the  perfect  adornment  of  a  room,  and 
realizes  that  the  result  of  his  work  depends  very  much  upon 
the  finish  of  the  room  when  it  left  the  architect's  hands. 

In  fact,  the  art  of  the  decorator  to  be  successful  requires  as 
much  attention  to  detail  on  the  part   of  the  architect  as  his 


A   CURTAIN   DISPLAY  WINDOW. 


anything  other  than  eating  and  sleeping.  This  carelessness  is 
gradually  passing  away  however,  and  of  late  decorative 
attempts  that  are  realU'  works  of  art  may  be  seen. 

THE  ARCHITECT  FIRST  ;  THEN  THE  DECORATOR. 

An  innate  love  of  decoration  has  ever  been  native  to 
human  breast.  Even  the  lower  annimals  have  a  strong 
instinct  for  color  and  effect.  Unlike  many  other  instincts, 
however,  it  is  not  in  its  natural  state  that  decoration  is  in  its 
highest  development  of  art.  The  idea  of  decoration  in  the 
Indian,  the  South  Sea  Islander,  the  African  takes  the  form  only 
of  separate  colors  and  volume  ;  in  latter-day  artistic  decora- 
tors, volume  counts  as  nothing  except  in  its  relation  to 
proportion,  and  color  v^ry  little  in  its  single  form. 

The  chief  decorative  values  of  the  interior  are  proportion 
and  the  rejatiop  of  voids  to  masses,  and  the  surest  eSects  are 


own  designs.  The  decorator  is  forced,  moreover,  to  obtain  his 
idea  of  good  results  from  the  plans  of  someone,  who  being  the 
owner  of  the  house,  considers  his  wishes  only  as  important, 
forgetting  that  the  decorator  is  judged  by  the  work  he  pro- 
duces, not  by  its  conformity  to  the  tastes  of  the  owner. 

NOTES. 

An  exchange  tells  the  story  of  Andrew  White  when  United 
States  Ambassador  to  Germany.  He  received  a  letter  from  an 
old  woman,  enclosing  some  small  pieces  of  linen,  and  the 
following  :  "  We  are  going  to  give  a  fair  in  our  church,  and  I 
am  making  an  autograph  quilt.  I  want  you  to  get  me  the 
autographs  of  the  Emperor,  the  Empress  and  the  Crown 
Prince,  and  tell  them  all  to  be  very  careful  not  to  write  too 
riear  the  edge  of  the  squares,  as  a  seam  has  to  be  allowed  for 
putting  them  together." 
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TOROIMTO. 


Department 


E 


Carpets  and  House  Furnishings 

Business  in  this  Department  for  Spring  already  shows  a 
most  substantial  increase.  Some  of  the  many  reasons 
are  : 

I,       The  exclusive  designs  and  remarkable  value  in  all  makes 
of  Carpets,  Rug:s,  Mats  and  Squares. 


II,     The  exceptional  prices   quoted  and   patterns  shown  in 
Linoleums  and  Floor  Oil  Cloths. 


Ill,   The  magnificent  range  of  samples  in  Lace  Curtains 

and  the  extra  attractive  lines  to  retail  at  popular  prices. 


IV.  T'^i^  unlimited  variety  of  styles  and  qualities  in  Art 
Muslins,  Cretonnes,  Sateens,  T^willed 
Muslins,  etc.,  and  all  classes  of  Material  for 
Drapery  and  covering  purposes. 


Samples  sent  on  application  almost  invariably  result  in 
business  mutually  beneficial. 
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*  This  department  is  conducted  and  prepared  by  Miss  Nora  Laugher,  advertising  specialist,  Toronto,  and  one  enjoying  a  high  reputation  as  an 
expert  and  authority  on  all  advertising  matters.  She  will  be  pleased  to  answer  questions  regarding  advertising,  to  give  the  assistance  and 
advice  which  an  expert  is  so  well  qualified  to  give,  and  to  criticize  advertisements  which  may  be  submitted  to  her.  It  is  intended  that  the  depart- 
ment shall  be  helpful,  practical  and  well  up-to-date.  Correspondents  should  address  their  letters  to  "Good  Advertising  Department,"  The 
Dry  Goods  Review,  Toronto. 


'  Our  Country's  welfare  is  our  first  concern,  and  who  promotes  that  Ijest,  best  proves  his  duty."  —  Havard. 


1  OFTEN  wonder  if  progressive  and  conscientious 
advertisers  ever  consider  how  much  good  they  are 
tloing  commercially  for  the  advancement  of  their 
country.  Advertising  in  Canada  has  not  only 
created  new  industries  all  over  the  Dominion,  but 
it  has  greatly  added  to  Canada's  wealth.  Advertisements, 
in  addition  to  being  an  educative  power  to  the  home-born 
citizen,  help  to  instruct  and  elevate  the  foreign  popula- 
tion, who  thereby  gain  a  better  idea  of  their  adopted 
country  and  teach  foreigners  the  advantage  of  using  the 
goods  they  find  in  this  country  and  the  profit  there  is  in 
adopting  modern  western  methods.   Advertiseanents  ofttimes 

put  thorn  on  the  road  to  fortune. 
»    «    » 

Canadian  railroad  advertising  has  induced  thousands  of 
United  Statesers  (I  do  not  think  our  cousins  across  th<; 
border  have  the  sole  right  to  the  use  of  the  term  "  Amer- 
icans "  any  more  than  Russians  would  have  to  the  exclus- 
ive use  of  the  term  Euroi)eans)  and  otlier  foreinncis  to 
visit  ovir  jjicturesquc  country,  tlie  result  being  a  lars^e 
influx  of  jjoiMdation  which  has  been  of  unquestionable  ad 
vantage  to  the  Dominion.  There  is  room,  howe\cr,  for 
much  improveanent  and  development  of  this  line  of  ad\er 
tising  from  which  our  country  shotdd  reap  mxich  larLOi' 
advantaup. 

Good  Detroit  Display. 


Some  Splendid  Specials 

TfTSXi     TmTDQriAY     sure  to  intercst  from  «»cautt 
r  V/K      inUlxOLini       as    well  as   price    standpoint 


rs 


lifS^r""    DRAPERY   VEILS 


Thursday  we  p)ac^  oo  salo  a  '-hoiro 
collection  of  |1.25  an-l  II  5n  Dr^in 
ery  VpIIs.  Id  Blark.  Whirf, 
Brown,  Navy  abd  Blark  and 
Wlilt©  of  whicb  yiii  cao  ba^e 
your  plfk  for 


50C 


NEW  NECKLACES. 

Wp  have  for  yoM  a  w^nfiprfnlly  rhoke  and  protly 
gathering  of  CoraJ.  T'lrauolse  ao'i  Black  Neck- 
lacefl.  all  ihe  v^ry  lat*-»"   ooselil^B    ai 

Sl.25  and  tl.50. 


Street  ain  Tntlor 

H&ts 


All  thit  P«ll'i  rMod«lti<=HNat 
hcve  cold  up  to  |1Q.M 
(Phippa  A  AteKlaan'a  inclucl- 
ei() — T^-yraday,    to    rloe©   eul, 

af    choli-fl   for 


'new  belts. 

We  rail  atLendon 
and  the  apeciaJ  gro^p  c 

50  Cents. 


263-255  WOODWARD 


That  remarkably  gifted  writer,  Thomas  ilcQueen,  who 
will  long  be  remembered  as  indefatigably  trying  to  build 
up  a  native  literature  amongst  us,  often  ended  his  elo- 
quent editorials  with  the  earnest  appeal,  ''  Will  nobody 
write  a  few  songs  for  Canada  ?  "  Well,  there  are  Canadian 
song-writers  and  there  are  Canadian  ad. -writers,  and  the 
latter  are  also  nobly  doing  their  part  for  their  country. 


At   the   passing   of   the   year,    we,    who   are   interested    in 

ad\ertising,    naturally   look    back    to    the   short   age   of   the 

ad.    and   its    wonderful   evolution.     Fifteen 
A4veTtisement- 


Wrltlag  a  Basl- 


or      twenty     years     ago    advertising    was 
ness  of  Itself  largely   a  mystery  to   the   Canadian    mer- 

chant.   He     was,     however,     regarding   it 
seriously,    much    as    he   might   contemplate   some   new   busi- 
ness   venture — as     an      experiment.      Then,      there    suddenly 
sprang    into    bloom    the    advertising    writer    to    preach    the 
A  Washington  heading. 


"THE  BUSY  CORNER" 

Always  the  best  of  everything  for  the  least  money. 

Prominent  Price  Facts 

Prominent  because  they  represent  big  savings 
on  desirable  merchandise — goods  that  are  needed 
now.  The  following  is  a  plain,  concise  statement 
of  facts  that  means  little  profit  for  us — but  very 
profitable  to  you. 


new  gospel  of  aiKcrtising.  i\lost  wise  men  ha\c  coiiio 
from  the  East,  yet  I  have  reason  to  believe  that  the  adver- 
tising specialist,  like  young*  Lochinvar,  came  out  of  the 
west.  That  he  has  preached  his  gospel  well,  and  that  he 
is  here  to  stay,  is  well  evidenced  by  the  fact  that  he  is 
liere  now  and  "  talkin'  yet."'  He  is  here,  firstly,  be- 
cause it  taxes  the  ability  of  the  merchant  or  the  manufac- 
turer to  know  his  own  business.  It  is  not  to  be  expected 
that  ho  .should  know  another  bu.siness  in  addition.  Tiu" 
business  of  advertisement-writing  is  decidedly  a  busine.-s — 
T  was  about  to  say  a  profession.  Advertising  is  no  sm.all 
thing  to  be  trifled  with.  If  handled  carelessly  or  injudi- 
ciously it  may  mean  the  sinking  of  many  dollars,  even 
small  fortunes.  On  the  other  hand,  good  advertising 
backed  U|)  by  the  right  kind  of  storekeeping  saves  money 
liy  building  business  and  building  it  thoroughly.  Sei-ondly. 
the  art  of  newspaper-making  is  studied  from  an  interior 
point  of  view  by  the  advertisement-writer.  He  has  to  do 
this  to  know  his  business.  He  has  to  learn  all  about 
type —what  styles  go  harmoniously  tog-ethei' — when  to  use 
borders — when  not  to  use  them — wdiethpr  or  not  a  line  will 
"  come  in  "  in  a  certain  size  and  style,  and  last,  but  not 
least,  how  to  write  good,  common-sense  English  and  con- 
vert it  into   convincing   talk  to  interest   purchasers. 


*     *     * 


What  manufacturer  himself  would  have  time  to  sit  down 
and  think  out  such  splendid  and  unique  advertising  as  the 
Sapolio  "  Spotless  Town  "  literature  of  Artemus  Ward,  or 
the  famous  "  Jim  Dumps  "  Force  Food  ads.,  created  by 
that  clever  woman.   Miss  Minnie  Maud   Hanff  ? 
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A  ^urc  way 

to  increase  your  sales  of  Shetland  Floss, 
Germantown  and  all  fancy  wools 


50 


0 


0 


is  to  add  to  this  department  the 

OLORIA  CROCriET 

MIANLI/IL  to  retail-aSc. 

It  tells    your    customers  what    wool  to 
use  and  how  to  use  it. 


r.  ROBERTSON  &  CO. 


PUBLISHERS 

TORONTO. 


K.  Ishikawa  &  Co. 

Manufacturers  and  Importers  of 

Japanese  Silks, 

Silk  Handkerchiefs, 
Rugs  and  Mattings. 


24  Wellington  St.  West, 


TORONTO,  ONT. 


SILKS,  RIBBONS,  VELVETS,   LACES, 
HIGH-CLASS  DRESS  NOVELTIES. 

Our  representatives  are  now  out  with  their  samples  of  the  above  goods  in  the  latest 
London  and  Paris  styles.     All  goods  offered  by  us  are  confined  designs  and  qualities. 

We  also  offer  lines  of  Japan    and  Shantung  Silks  direct  from  Yokohama  and 
Shanghai. 

ORDERS  WILL  HAVE  PROMPT  ATTENTION. 


Debenham,  Caldecott  &  Co.,   Toronto 

77    YORK    STREET. 

LONDON— 15, 16, 17  St.  Paurs  Churchyard.  PARIS— 115  Rue  Reaumur.  LYONS— 6  ftuai  St.  Clair. 

NEW  YORK-111  Fifth  Avenue.  MELBOURNE-277  Flinders  Lane.  SYDNEY-432  George  Street. 

BRUSSEL8-16  Rue  Des  Boiteux.  BERLIN-44  Mohrenstrasse.  ROUBAIX.  ST.  ETIENNE. 
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Wben  Anthracite 
HAS  first 
Adtertlsed 


If  90  years  ago  ach  ertisiiio-  had  been  the  science  it  is  to 
ilav.  hunchecls  of  people  in  the  coal  trade  would  have 
retained  their  wealth  instead  of  losing  it 
ill  their  efforts  to  introduce  anthracite 
coal.  At  that  time  a  few  blacksmiths  in 
the  Allegluiny  Mountains  knew  that  tlic 
hard  "  stone  coal,  "  as  it  was  called,  could  lie  burned,  but 
people  in  Philadelphia,  the  likeliest  market  for  the  new  pro 
4uct,  could  never  succeed  in  getting  the  coals  lit.  Many 
barge  loads  of  the  stubborn  stuff  were  sold,  but  as  no  one 
could   make  use   of   his   purchase,   the   seller  was  arrested  for 

A  .Seasonable  New  York  Heading. 


Fascinating    Effects 
in  Furs. 


Rare  specimens  of  the  animal  king- 
dom fashioned  into  exclusive  styles 
by  the  world's   foremost  designers. 


fraud  and  the  coal  (lumped  into  the  street  and  used  fur 
macadam.  So  soft  coal  remained  in  fa\or.  After  mucli 
money  and  time  had  been  wasted  thus,  a  man  who  belie\  ed 
in  advertising  went  to  Philadelphia  with  a  barge  full  of 
anthracite  from  his  own  mine,  built  tires  in  the  common 
grates  and  stoves  in  public  buildings  and  invited  e\e.y 
body  to  come  round  and  learn  how  the  trick  was  done. 
Furthermore,  he  distributed  circulars  explaining  the  pro 
cess.  "  Put  wood  under  the  coals,  light  it,  then  leave  the 
fire  alone,"  was  his  motto,  for  folks  had  sought  to  make 
hard  coal  blaze  like  pine  kindlings.  As  a  result,  a  few 
people  began  using  the  commodity  and  real  merit  got  its 
reward — by  advertising  for  it.  Not  how  to  burn  coal,  but 
how  not  to  burn  it  is  the  burning  question  of  to-day  when 
coal   and  coal  advertisements  are  at  a  premium. 

Cliaracteristic  of  Wanamaker. 


YourWinterOvercoat 

Is  Ready,  at  Wanamaker's. 

We  were  so  busy  selling  overcoats  last  Satur- 
day that  one  might  have  thought  all  New  York 
was  buying  overcoats.  But  thousands  have  that 
purchase  planned  for  to-day,  and  they  should 
know  about  the  splendid  Wanamaker  stocks. 

Every  sort  of  Overcoats  that  a  man  should 
want  is  here;  but  not  an  overcoat  that  has  a 
speck  of  cotton  in  its  fabric  is  to  be  found  at 
Wanamaker's.  Every  fabric  used  in  Wanamaker's 
Clothing,  for  men  and  boys,  is  absolutely  pure 
wool  in  every  fibre,  carefully  selected  and  well 
sponged.  All  seams  are  sewed  with  silk  thread ; 
and  all  overcoats  at  fifteen  dollars  and  upward 
have  hand-made  collars  and  buttonholes. 


Marvellous    chanties    have    been    wrought    in    the    business 
world   durine  the   last   decade,   and   these  changes  well  illus- 
trate tlie  ))assing  of  the  middleman.     Half 
What  theAdver       ^  century  ago  the  manufacturer  markete.l 
tlslagHen  has  i      ..    ii  i,    *i       ■    i  i  .1       •    , 

Hatched  product   through    the  jobber ;   the  job- 

ber then  Sold  to  the  wholesaler,  the  whole- 
saler to  the  retailer,  and  the  retailer  to  the  consumer.  The 
producer  and  the  consumer  were  as  widely  apart  as  thotigh 
the.y  belonged  to  different  hemispheres.  The  manufacturer 
was  crippled  in  a  helpless,  hopeless  position,  while  the  pro- 
ducer was  at  the  mercy  of  the  jobber.  While  the  middle 
man  is  to-day  hardly  as  extinct  as  the  buflPalo,  yet  produ- 


cer and  consumer  have  gravitated  towards  each  other,  and 
this  change  has  been  brought  about  solely  by  the  adveitise 
ment.  It  is  the  little  ad.  that  has  e.xploded  the  old  idea  of 
big  jirofits  and  small  v  olume.  Small  profits  and  large  vol 
ume  ai-e  the  chickens  hatched  by  the  good  old  adiertising 
hen. 

»     *     * 

Make  up  your  mind  to  turn  a  new  leaf  and  to  put  a 
bright  ad.    on  that   new   leaf.       Start   tlie   new   year   with  the 

idea  that  you  are  uoinu-  to  handle  the 
Begin  the  New  ad\ertising    proposition    in    an    inte'ligent 

Year  Right  ^nd   businesslike    way.      See   wherein   Imsi 

ness  can  be  pushed  most  protitalily.  and 
I>ut  all  the  vigor  and  vim  .you  can  into  advertising  to 
bring  that  business.  You  have  doubtless  gained  much 
experience  in  the  past  year,  so  that  the  foundation  is  well 
laid.      Take   stock    mentally,    as   it   were,    look   back    to    the 

Brookl.vn  and  Business-like. 


Umbrellas. 

2.98    for    4.00    Kinds. 

FOR  WOMEN,  and  an  unusually  good  collection 
of  real  4.00  Umbrellas.  They  are  26-in.  size, 
covered  with  selvage  yarn-dyed  taffeta,  and  the 
workmanship  used  in  the  construction  the  best 
possible.  All  have  cases  and  tassels,  handles 
are  French  horns,  pearl  posts,  silver  tops,  ster- 
ling silver  hooks  and  knobs,  gun  metal,  plain 
and  silver-trimmed  and  imported  natural  wood. 
Regularly  these  Umbrellas  cost  4.00.  Choose 
from  these  at  2.98.  Isn't  it  worth  anticipating 
Christmas  ? 


many  old  mistakes  and  rectify  them.  Ofl  with  tl  e  old 
stereotyped  formulae.  Don't  be  conventional,  stiff, 
unnatural  in  your  wording  of  ads.  any  more  than  you 
would  be  in  your  talk.  Talk  to  your  neighbor.  That's  the 
finest  and  best  way  to  convince  him. 
*    *    * 

Oil  with  the  old.  on  with  the  new— new  ideas,  new  an 
nouncements,  progressive  methods,  more  modern  business 
jilans.  This  is  pre-eminently  the  age  of  jirogress,  and  the 
firm  that  lags  and  loiters  in  the  race  for  business  will  soon  l:e 
foi-ced  to  drop  out  and  the  i)lace  will  be  filled  by  tliose 
wiili  20th  centurv  methods,  "ion  should  start  the  new  year 
with  the  intention  of  making  a  success  with  your  advertis- 
ing. Start  early  and  sta.v  persistently  with  it  until  the 
end. 

Brooklyn  and  Busine.'S-like. 


Small  Furs  -  Small  Priced. 

As  fine  a  stock  of  Neck  Pieces  and  Muffs  as 
was  ever  collected,  and  prices  that  are  ex- 
ceedingly interesting: 


Vour   advertising   must    be    l)etter    this    year    than   it   was 
last  year  to  be  as  good  as  it  was  last  vear,   because  e  erv- 

thing   in   all   lines   is   oi owing    better     and 
Evolution  shows       I  „,  ,„         17,  .      I  ■ 

that  there  IS  no        ^'^^^^'-      ^'^'7  .  >"*'^"'    '""^^    show    an    im 
Standing  Still         provement.      This  is  evolution.     Eemcmber 

nothing  can  stand  still.     If  vour  advertis- 
ing is  not  goino-  forward  it  is  noing  backward. 
•    •    • 

Ring  out  the  old — ring-  in  tlie  new,"  especially  in  the 
case  of  old-style  or  shop-worn  goods.  Wise  merchants  pre- 
fer to  see  their  store  full  of  bargain-hunters  carrying  off 
goods    at   cost    rather    than    to    give    s]"»lf-room   year    after 
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The  Watson  Manufacturing  Co. 


PARIS,  CANADA. 


Limited 


Manufacturers  of- 


Ladies'  -^"^  Children's 
Knitted  Underwear. 


SELLIISG    AGENTS. 


McCLUNG  &  BURNS 

TORONTO, 

ONT. 


A.  L.  GILPIN, 

MONTREAL, 

QUE. 


J.  A.   MURRAV, 

ST.  JOHN, 

N.B. 


J.  A.  BRVSON  &  CO., 

WINNIPEG, 

MAN. 


Be  Sure  You  Get  the  Best 

Raton's  Scotch  Boot  and 
Shoe  Laces 


"BEAT  ALL  GERMAN  IMITATIONS." 


Cotton,  Thread,  Wool,  Silk,  Leather  and  Porpoise  Hide 

S^^     Name     on     Ev^ry     Bc^x. 

Better  Value  cannot  be  got.  Send  for  Samples  and  Prices. 

Ward's  Coronet  Hard  Ash 

RED  AND  BLUE  LABEL. UNEQUALLED  IN  QUALITY  AND  PRICE. 

Sale    Ag^^n-ts   for    Oaoada   

GEO.  D.  ROSS  &  CO., 

53  Wellington  Street  West,  Toronto.     648  Craig  Street,  Montreal. 


56 


THE  DRY  GOODS  REVIEW 


year  to  old  relics  of  bygoue  fashions.  Move  the  goods 
on.  Get  into  stock  the  goods  there  is  demand  for,  but 
above    all    present    them    to    the   public    by    means   of    crisp, 

natural   talk  to  peojile   kind   of  advertising. 

*    *    # 

Wise  old  Tapper  wrote  :   "Policy  counselleth  a  gift,  given 
wisely  and  in  season  :     and   policy  afterwards  approveth   it, 

for  great   in   the  influence  of  gifts.'' 
The  Giving  ot  ^^    ^^^    season   of   the   year   does   a   gift 

Christmas  or  ,  ,    ■ 

New  rear  Gifts         seem   so    appropriate    as    at    Christmas   or 

the  New  Year.  The  sagacious  man  of 
business  fully  realizes  this.  He  knows  there  is  no  success 
without  popularity  ;  he  has  learned  by  e.xperience  that  cus 
tomers  should  talk  favorably  of  him  and  his  store.  In 
seeurino-    this    i^-ood-w  ill  useful  advertising    noxelties    are    ex 

Kroiii   I'rovii 


\\i'll\\  lit  tell  leaflets — uood  advertising  matter,  deserib 
iiiii  soniethino-  or  other  that  you  sell,  should  be  placed  in 
Diatrlbute  Ad-  every  package  that  lea\  es  your  store.  Do 
yertlsing  Liter-  this  especially  during  the  holiday  season 
atare  with  your  when  new  customers  are  sure  to  call  on 
you.  There  are  opportunities  in  every 
line  of  business  for  the  distributing  of  small  booklets,  fold- 
ers   or    leaflets,    giving   pertinent   facts   for   the   develo;  ment 

of    that    business. 

*     *     « 

Don't  let  tlie  after  Christmas  stagnation  take  place  any 
sooner  than  it  need.  Keep  things  moving  just  as  briskly 
as  you  can  by  gt)od,  live  advertising.  Do  all  you  can  to 
make  Decemjber  ."51  a  rlay  for  sending  off  gifts.  Give  all  the 
prominence  yon  can  to  calendars,  the  new  Kine  Edward 
icnce.  K.  I 


u>&H^iE£E  Jtll  I II 


i!niii'""Tivi«.j»i  onifirr 


Here  you  put  your  money  on  one  side  of  the  balance,  and  you  are  sure 
I  to  find  Its  equivalent  on  the  pther.    Honest  goods,  honest  values,  and 
hor>«St  inethods    propel  the  wheels  of  p.ogress  here.    Innumerable 
money-saving  opportunities    are    always  In  evidence.     Whether   It's/ 
FURNITURE,  whether  irs  OARPBTS,  or  whether   It's   8TOVEB,   bearj 
In  mind  this  Is  "THE  STORE    THAT  SAVES  YO(|  MONEY." 


ceedingly    helpful.      They    may    take    tiie   form   of   a   calendaf, 

a  small  match-bo.\,  key  rino-  with  celluloid  tag  which  o)'ens. 

showing   owner's   name   and    address,    a   blotter,    memo   tab 

let,    i5ostage-stamp    holder,    car  ticket    case,    small    lookinu 

glass,   or  a  hundred-and-one  difVerent  things  on  which   could 

be   displayed   a   little   ad\  ertisemi'iit   of   the  donor. 
•     «     « 

A    useful    advertising^    novelty    is   a    L;('od    lead    |  encii,    but 

it   must   be   a   good    |)encil   or   the   recipient   will    be    apt   to 

divide  his   profanity   between  the   pencil   itself   and   the  firm 

that   sent    it.      If    you    give   a   |5encil   give   one   of   the   good 

kind    that   will   prumpt    a    person    (o    write    an    orfler   with   it 

for   your   ooods. 

Brooklyn  and  Businfs.s-likc. 


Stockings  and  Underwear. 

Real  Economy  for  Women. 

Wanted,  serviceable  sorts  at  price  savings.  And 
women  have,  as  always  here,  widest  assortment 
to  choosefrom.  Recentchillyweatherwill  prompt 
many  women  to  supply  their  Winter  wants  with 
opportunities  like  these : 


Tf  the  small  novelty  the  business  man  presents  to  each 
of  his  customers  is  something  useful,  as  it  should  be,  it  is 
preserved  indefinitely  by  the  receiver  and  thus  becomes  a 
constant  reminder  of  the  merchant's  generous  and  up-to 
date  business  methods. 


\  II  prayer  ijook.  diaries,  etc.,  the>e  beiny  esj  ecially  ap- 
propriate for  New  Year's  Day.  The  best  way  to  get  them 
of?  your  shelves  is   by  g'c'od   advertising. 


Here 


a  feu    liea<llines  suitable  for  the  season 


"  The  last  days  of  the  year  and  what  we  have  to  offer.' 
"  New  Year  values  that  will  give  inany  years'  pleasure." 

"  Prices  that  gladden  careful  New  Year  buyers." 
"  Old  Year  closing  valvies." 
"  If  you  want  to  give,  give  a  good  one." 

■  A  bright  prospect  for  a  right  value.  " 
"  Solving  the  problem  of  New  Year  needs." 
"  Don't  wait  until  the  best  are  gone." 
"  Selected  from  the  most  beautiful." 

'  When  we  say  good  we  mean  it." 
"  A  telling  truth  about  economy." 
"  Good  things  for  cold  weather." 
"  Tic,  Toe — give  a  clock.' 
"  A  forecast  for  New  Year." 

"  Choice  New  Year  gifts    " 

"  Keep  a  diary  this  year." 

"  An  acceptable  gift- a  new  King  Edward  \'II.   Praver 

Book." 
"  Certainly  it's  sensible." 

"  A  Bible  bargain." 

'  New  days  are  on  our  track    " 
"  Scotland  forever  !— see  our  wee  bit  plaidies,  guid  for 

gifties." 
"  Dying  December  concludes  A.D.   1902.  " 


Heap  on  more  wood — the  wind  is  chill 

But  let  it  whistle  as  it  will, 

We'll  keep  our  Christmas  merry  still." 


A  small  aift  at  Christmas  or  New  Year  and  honest  deal- 
ing every  day  of  the  year  makes  a  customer  satisfied  with 
the  merchant  and  his  store.  Remember  that  a  satisfied 
customer  is  one  of  the  best  ads.  a  merchant  can  have,  for 
mouth-advertising   cuts   as   great   a  figure   to  day   as   it  did 

50   years   ago. 

*    *    * 

Remember  every  week  of  this  new  year  that  your  ad. 
next  week  will  be  more  profitable  if  your  ad.  this  week 
gives  the  people  what  they  want  and  the  goods  delivered 
are  on  a  par  with  your  promises. 


Ring  out,  wild  bells,  to  the  wild  sky. 
The  flying  cloud,  the  frosty  light  ; 
The  year  is  dying  in  the  night  ; 
Ring  out,  wild  bells,  and  let  him  die. 
Ring  out  the  old,  ring  in  the  new. 

Ring,  happy  bells,  across  the  snow, 
The  Year  is  going,  let  him  go." 


A  happy  Christmas  and  a  prosperous  New  Year  to  all 
readers  of  "Good  Advertising." 

—Nora  Laugher. 
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Established   1785. 


^^ADE    M^f^ 


BEE  HIVE 
Knitting  Wools 


MADE    BY. 


J.  &  J.  BALDWIN,  & 
PARTNERS,   Limited, 

HALIFAX,  ENG. 

The  Oldest  Established  and  Largest  Hakers  of 

REGSTEREx^  All  Kinds  Of  Knitting  Wools 

KNOWN  ALL  OVER  THE  CIVILIZED  WORLD. 


Scotch  Fingering 
Wheeling 

Petticoat  Fingering 
Soft  Merino 


Berlin  Fingering 
Balmoral  Fingering 
Merino  Fingering 
Soft  Knitting  Wool 


Vest  and  Silk  Vest  Wool 

Lady  Betty  Pyrenees 

Shetland  Fleecy 

Andalusian  Dresden 


All  of  the  BEE  HIVE  Brand,  and  also  Red  Letter  BB  Scotch  Fingering 


Mending 


Agent 


Especially  adapted  for  Hand  and  Machine  Knitting. 

We  claim  that  they  will  knit  further  and  wear  longer  than  any  other  make.     \     jOUnOcm     BgII 

Wholesale  Only.  *  Send  for  Samples.         )     Montreal  and  Toronto. 


ZPTJLL    &TTl.^JPS    -A-3SrX)    SHOE    L^^BELS 


SmiiT    .A.3SIID    TJnsriDEIi^^TvrE.A-Ii    3L.A.BEIjS 


FOR    CLOAKS 


Low  Prices 


FOR    SKIRTS 


SUPPLIED  AT  SHORT  NOTICE. 

Artistic  Designs  Furnislied. 

WHITE    FOR    SAMPLES    TO 


FOR    SUITS 


Quickest  Delivery 


FOR     FURS 


GERMAN  ARTISTIC  WEAVING  CO., 


Factories:  Crefeld,  Germany,  and  Pompton  Lakes,  N,J. 

274  &  276  CHURCH  ST..  NEW  YORK. 

Canadian  Office:  TORONTO,  l4IMellnda  8t. 
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THE  orncE 


DEVOTED  TO  THE 
OFFICE  STAFFS  OF 
BUSINESS 
ESTABLISHMENTS 


•MAKING   THE    PLACE." 

IN   times  of  great  political     excitement  a  motion  to  "sus- 
pend rules  "     is  an  order.         In  time  of  stress,  when  a 
young   man    is      seeking  ^  to      earn      a     livelihood,     we 
suggest   that  he   suspend    the   rule   of   looking   about   for    a 
position  and   sec    what  he  can  do     to  fill  a  need     unknown 
or  iiniecognized. 

Where  a  definite  routine  of  labor  is  involved  it  is  easy  to 
secure  help,  and  those  positions  are  usually  Idled,  with  a 
waiting  list  behind  each.  But  there  are  labors  to  be  per 
formed,  work  to  be  done,  skill  of  hands  or  alertness  of 
mind  or  grasp  of  some  "  How  "  that  requires  a  person  of 
peculiar  fitness,  but  which  that  person  must  himself  dis- 
cover and  to  which  he  must  fit  himself. 

There  is  room  in  every  factory  for  moie  "  hel,)  '  than 
there  is.  Every  office  could  find  employment  for  the  ex- 
traordinary help  which  is  wanted  (unconsciously,  no  doubt) 
additional  to  what  there  is.  The  young  man  who  is  hunting 
for  a  ijosition  had  better  give  up  his  quest  and  see  if  he  can't 
make  place  for  himself  where  his  [leculiar  manner  of  doing 
things,  or  fitness  for  certain  opeiations,  or  talent  for 
creating,  may  find  useful  application.  To  such  we  would 
say,  go  to  a  merchant  or  manufacturer  or  ma.  a_er  and 
show  him  where  you  fit  into  his  affairs,  wherein  you  can 
serve  him  to  his  profit,  and  you  won't  get  anything  but 
an  interested  hearing,  if  you  go  to  those  same  men  as  in^ 
if  there  is  a  vacant  place,  involving  known  factors  of  de 
tail  or  routine,  you  are  quite  sure  to  meet  the  ready 
•'  No."  To-day's  business  genius  makes  his  place  and  (ills 
it  by  the  very  force  of  his  capacity  to  do  something  better 
or  differently  from  others  (which,  not  infie.iu  ntly.  is  all 
that  is  required  to  make  it  better)  and  to  point  out  just 
where  he  could  step  in  and  fit,  he  will  :-ecure  a  sptedy  le 
cognition  and  success  will  follow  as  surely  as  day  follows 
night.  Every  man  knows  what  he  wants,  but  e\ery  man 
doesn't  know  what  others  want.  Learn  that  and  meet  the 
demand. 


CHARTERED  ACCOUNTANTS. 

■\Ve  note  the  organization  of  the  Dominion  Association  of 
Chartered  Accountants,  which  will  embrace  the  meml  ers  of 
all  other  Canadian  accountant  institutes  and  associations. 
Following,  we  quote  from  the  Act  of  lncori)oration  : 

"  The  objects  and  powers  of  the  Association  shall  he  to 
promote  by  all  lawful  means  the  practice  of  accountancy, 
and  for  the  said  purposes  : 

(a)  To  hold  such  examinations  as  may  l)e  found  expedi 
ent  ; 

(b)  To   grant  certificates  of  efficiency   to  its  mcmhers  : 

(c)  To   establish   classes  of   membership  ; 

(d)  To  determine  the  rights,  privileges,  terms  and  con 
ditions  of  said  classes. 

"  3.  The  Association  shall  bo  composed  of  all  members 
in  good  standing  of  existing  provincial  incorporated  insti- 
tutes and  associations  who  shall  apply  for  mem'-ership 
within  one  year  after  the  passing  of  this  Act,  and  of  any 
other  persons  whose  qualifications  and  fitness  the  council 
approves. 


4.  The  Association  may  take,  purcha.-e  a;.d  hold  any- 
personal  property,  lands,  buildings  and  hereditaments  for 
the  purpose  of  the  Association,  and  may  dispose  thereof, 
but  so  that  the  Association  shall  apply  all  its  profits,  if 
any,  or  other  income  in  promoting  its  objects,  and  shall 
not  at  any  time  pay  any  dividends  to  its  members.  The 
provisions  of  this  section  shall  not  jjrevent  the  remunera- 
tion of  members  c)f  the  council  or  officers  of  the  Association 
for  services  rendered  out  of  any  surplus  remaining  aiter  the 
ordinary  expenses  of  the  Association  have  been  met. 

"  5.  The  affairs  and  business  of  the  Association  shall  be 
managed  by  a  council  consisting  of  not  less  than  six  and 
not  more  than  21  members,  to  be  constituted  in  such  man- 
ner as  may  be  provided  by  by-law. 

"  6.  The  first  general  meeting  of  the  Association  shall 
be  held  during  the  year  1902  at  such  time  and  place  and 
upon  such  notice  as  the  council  may  decide.  Subsequent 
general  meetings  shall  be  held  as  the  by-laws  of  the  Asso- 
ciation njay  pirovide,  but  at  least  once  in  each  calendar 
year.  At  any  general  or  special  meeting  members  may  be 
reiiresented  and  vote  by  proxy,  but  no  such  proxy  shall  be 
exercised  by  a  person  who  is  not  a  member  of  the  Associa- 
tion. 

"  7.  The  objects  and  powers  of  the  Association  shall  be 
carried  out  and  exercised  under  by-laws  and  resolutions 
passefl  by  the  council,  but  every  such  by-law,  unless  in  the 
meantime  confirmed  at  a  general  meeting  of  the  Association 
called  for  the  purpose  of  considering  the  same,  shall  have 
force  only  until  the  next  annual  meeting,  and  in  default  of 
confirmation  thereat  shall  cease  to  have  force  ;  provided 
always  that  any  by-law  passed  by  the  council  may  be  re- 
pealed, amended,  varied  or  otherwise  dealt  with  by  the 
Association  at  any  annual  general  meeting  or  at  a  special 
i>eneral  meeting  called  for  the   purpose. 

"  9.  The  Association  may  affiliate  with  any  associa- 
tion or  corporation  having   the  same  or  similar  objects. 

■■  10.  If  any  person  ceases  for  any  reason  whatever  to 
be  a  member  of  the  Association  he  shall  not,  nor  shall  his 
representatives,  have  any  interest  in  ar  call  against  the 
funds  aiiil   pi()|eitv  of  tlie   Association." 


BUSINESS    EDUCATION. 

The  demand  for  the  four-year  commercial  course  in  high 
schools  throughout  the  country  shows  that  its  right  to  be 
has  passed  beyond  the  stage  of  argument  to  that  of  cer- 
tainty. The  high  school  commercial  course  cannot  be 
moulded  on  the  business  college.  Both  classes  of  schools 
are  a  present  need,  but  they  are  entirely  different,  not  only 
in  method  but  in  object.  Besides  its  training  for  business 
the  high  school  must  educate  for   life. 

The  great  fountain  for  business  education  for  the  masses 
should  be  the  secondary  school  ;  the  comanercial  course 
should  be  in  content  and  developing  power  equal  to  any 
in  the  school.  As  a  matter  of  sound  policy  and  growing 
necessity,  normal  schools  and  universities  must  establish 
courses  for  training  commercial  teachers.  All  studies 
should  be  taught  in  the  same  way  and  order,  whether  or 
not  the  student  was  expected  to  complete  the  course,  as 
was  remarked  by  Mr.  M.   E.    Saddler  at  the  London  Board 
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Learn  to  Write  $| 
'       Showcards 

A  full  course  of  instruction  by  mail 
for  Merchants,  window  Trimmers 
and  Clerks.  This  full  course  of 
Instructions  and  34  plates  of  model 
Alphabets  and  Figures,  "designed  by 
the  leading  artist  sign-writers,"  put 
up  in  book  form,  will  be  mailed  post- 
paid to  any  address  on  receipt  of 
$1.00.  If  you  wish  to  be  an  up-to- 
date  card-writer  it  will  make  you  one. 

Write, 

W    EDWARDS, 

Carleton  Place,  Ont. 

Free— f^fnd  address  and  receive  fidl  instnu; 
tioTis  and  saini)le  of  the  new  raised  letter  work 


THE_ 


CANADIAN   COLORED 
COTTON 
MILLS  COMPANY 


Cottonades,  Tickings,  Denims,  Awn- 
ings, Sliirtings,  Flannelettes,  Qing- 
liams,  Zephyrs,  Skirtings,  Dress 
Goods,  Lawns,  Cotton  Blankets, 
Angolas,  Yarns,  etc. 


Only  Wholesale 
Trade  supplied. 


D.  MORRIGE,  SONS  &  CO.,  Agents 

MONTREAL  and  TORONTO 


The  Largest  and  Be»t 
Equi|>|}ed 

Dye  Works 

in  the  Dominion. 

Dress  Goods,  Cloth,  Tweeds,  Drills,  Ducks, 

Cottons  and  Velveteens, 

Hosiery,  Yarns,  Gloves,  Braids,  Etc., 

DYED,  FINISHED   AND   PUT  UP. 

Also  Feathers, Silks,  Velvets,  Ribbons,  Laces, Etc' 

All  work  guaranteed  uiiequalled.    Send  for  Price  List. 

NO  EXAGQERATION-Our  statement,   also  Cut  of 
Works,  is  absolutejy  true  and  unexaggerated. 


Natural  Japanese 

Washing 

WE  MAKE  A  SPECIALITY  OF 

NATURAL  JAP.  WASHING  SILKS. 


Silks 


And  carry  a  large  stock  in  the  following  widths  ■  20-in.,  23-in.,  27-in.,  32-in.,  36-in  and 
48-in.     Any  quality  and  width  can  be  dyed  any  shade  in  a  week. 
All  Widths  and  prices  in  twill  Japs,  in  60-yard  lengths. 
SHANTUNGS  in  different  widths.     Various  qualities  of  TUSSORE  by  the  piece  or  yard. 

mJ  t  IZmJ    Ji\r^,,   all  shades,  in  2i-in.,  23'-in.,  and  27-in. 
PRINTED,  FIGURED  AND  STRIPED  JAPS. 


All  shades  in  two  qualities  of  GLACE  and  three  qualities 
of  Colored  LOUISINE,  and  ORIENTAL  SATINS  and 
Foreign  and  ENGLISH  MERVES. 


All  up-to-date  makes  of  BLACK  AND  COLORED  SILKS. 

Canadian    buyers   are    invited    to   give    us    a    call  while  in 
London  and  inspect  our  latest  novelties. 


T.  RICKARD  &  CO. 


DIRECT  SILK 

IMPORTERS. 


20  Cheapside,  London,  Eng^land. 

OUR    SPECIALITY    IS    ALL    DESCRIPTIONS    OF    JAPANESE    SILKS. 
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of  Eiluoatioii  ;  "  It  would  bv  u  hluiulor  from  the  point 
of  view  of  the  later  etticiency  of  the  pupil  to  deprive  him  of 
the  liberal  education,  in  order  to  impart  to  him  an  early 
knowledoe  of  the  technicalities  of  business  life."  It  would 
be  impolitic  and  unjust  for  the  public  day  schools  to  recei\  e 
pupils  for  the  sole  purpose  of  instructing-  thean  in  the  tech- 
nical business  subjects.  The  high  school  comoncicial  gradu- 
ate should  ha\e  such  knowledge  of  the  technical  subjects 
as  will  lit  him  to  keep  the  accounts  of  any  ordinary  busi- 
ness or  to  perform  the  duties  of  any  ordinary  clerkship  as 
soon  as  these   were   made   known   to   liim. 


OFFICE    ACCESSORIES. 

Hart  &  Kiddell,  manufacturing  stationers,  Wellington 
St.,  Toronto,  are  introducing  the  Opalla  Loose-Leaf  Ledgers. 
The  cut  below  shows  this  new  office  device  unlocked  ready 
for  removal  or  insertion  of  sheets.  Tlie  Opalla  Loose  Leaf 
Ledger  works  easier,  looks  better,  lasts  longer  and  costs 
less  than  any  other  expanding  ledger. 

Its    object    is    to    eliminate    all    inactixe,    closed    or    cleait 
accoimts,     transferring      them    to    a    transfer    ledger    where 


sheets  can  be  kept  in  their  same  relative  position  ready  for 
reference  at  all  times,  leaving  the  current  ledger  free  from 
all  except  active  accounts. 

In  the  loose-leaf  ledger  the  account  is  always  under  the 
proper   tab,    as  the  index   is  distributed  through  the  entire 
ledo-er    in    the    proper    order,    saving    time.      The    insertion 
and   removal  of  its  sheets  makes  of  the  loose  leaves  a  per 
petual  ledger. 

MISDIRECTED    MAIL    MATTER. 

Out  of  an  annual  total  of  four  thousand  million 
of  pieces  of  mail  matter  sent  in  Great  Britain,  ten  millions 
were  not  delivered  owing  to  defective  addresses.  The  loss 
incident  to  these  millions  of  errors  would  sustain  a  hos- 
pital for  broken  promises.  Not  merely  is  a  two-cent 
stamp  wasted  when  a  letter  goes  astray,  but  we  know  the 
widespread  collateral  losses  often  involved  even  in  a  single 
case  of  non-delivery.  Concentrated  attention  to  the  mo- 
ment's work  would  prevent  most  of  the  waste  inclusi\e 
under  misdirected  mail  ;  and  it  seems  a  pity  that  an  in- 
stant's mind  wandering,  or  the  quick  carelessness  of  a 
wobbling  pen,  should  be  permitted  to  do  so  much  harm. 


ABOUT    OUR    "WANT    COLUMN." 

We  have  every  disposition  to  aid  such  of  our  friends  as 
happen  to  be  seeking  positions.  Many  employeis  are  lead- 
ing our  papers  and  we  consider  we  can  best  serve  all  con 
cerned  by  inserting  advertisements  of  "  Situation  Wanted  '.' 
under  such  headings.  We  are  doing  this  and  here  call  par- 
ticular attention  to  the  fact,  believing  that  the  wanted  and 
wanting  may  come  together  to  mutual  advantage  if  they 
will   use   the   columns   of  our   magazines   for   their   purposes. 


To  tlu)se  who  wish  to  employ  oSice  help  our  columns 
offer  opportunities  to  reach  a  very  large  audience  of  inter- 
ested, intelligent  workers. 

If  you  are  buying  general  publicity,  or  if  you  wish  to 
place  your  goods  before  every  class  of  business  men 
througli  a  medium  which  brings  immediate  returns,  "  The 
Office  "  i.s  the  place  for  your  advertisement. 

It  points  the  way  to  the  placing  of  your  story  to  more 
than  25,000  thrifty  and  progressive  business  men  in  pro- 
sperous sections  each  month  at  a  rate  much  lower  than  is 
offered  by  any  other  similar  paper  in  Canada.  Business 
men  line  up,  and  we  will  show  you  what  we  can  do  for 
you  ! 


UTILITY  OF  WANT  BOOK. 

How  many  dealers  are  there  who  keep  a  "Want  Book  ?  " 
A  want  book  is  practically  a  ledger  made  up  from  the 
stock  account  and  shows  at  a  glance  what  may  he  needed, 
npaleis  frequently  fall  into  a  habit,  and  a  very  careless  one 
it  is,  of  waiting  until  a  traveller  conies  along,  and  then 
going  over  his  stock  in  a  listless  sort  of  a  way  with  the 
object  of  finding  out  what  is  needed.  What  thev  need  most 
of  all  is  a  record  of  what  thev  want  or  are  likely  to  want 
at  any  given  date.  If  goods  in  any  line  run  low,  or  there 
is  apt  to  be  a  demand  for  them  in  excess  of  present  sup- 
plies, jot  the  item  down  on  the  book  and  see  that  they  are 
ordered  at  the  first  opportunity.  Don't  wait  for  the  travel- 
ler to  point  out  your  necessities,  although  he  is  a  very 
valuable  assistant  in  your  line  of  business  at  times,  and  is 
always  worth  cultivating  for  the  knowledge  that's  in  him, 
but  use  the  book  as  a  sort  of  automatic  memory  and  look 
into  it  at  regular  intervals.  No  one  can  be  expected  to 
remember  all  the  daily  wants  that  come  up  for  filling. 


THE  PHILOSOPHY  OF  MISTAKES. 

The  trouble  with  the  man  who  never  makes  mistakes  is 
that  he  doesn't  know  a  mistake  when  he  makes  one. 

He  who  never  makes  a  mistake  never  makes  anything. 

Get  wise  when  you  make  a  mistake  ;  the  only  crime  in 
making  a  mistake  is  making  the  same  one  twice. 

Wise  men  make  mistakes  ;  fools  continiie  to  make  mis- 
takes. 

Dead  men  never  make  mistakes. 

The  man  who  learns  life's  lessons  without  making  mis- 
takes is  getting  his  tuition  at  reduced  rates. 

A  thought  of  one's  own  mistakes  will  soften  criticism  of 
others'   mistakes. 


The  well-known  firm  of  Creelman  Bros.,  Toronto,  will 
hereafter  be  known  as  The  United  Typewriting  Company, 
with  head  offices  at  same  address. 


"  Back  in  15  minutes."  Fifteen  minutes  from  when  ? 
That's  a  handy  sign  for  the  fellow  who  put  it  up,  but  it's 
very  tantalizing  for  the  other  fellow.  He  cannot  tell 
whether  the  man  had  go)ie  an  hour  or  half  a  day. 


Well,  how  do  you  like  it  ? 

But  we  mean  to  do  better  and  belter  with  each  succeed- 
ing issue  of  "  The  Office  "  in  its  improved  form. 

The  good  things  in  this  number  are  only  a  foretaste  of 
what  is  to  come.  But  we  need  your  aid  :  Write  us  what 
you  can  do  to  make  this  department  still  more  helpful  to 
.vou. 
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THE 
CELEBRATED 


C.B.  CORSETS- 


ENGLISH 
NUFACTURE 


have  far  and  away  the  largest  sale  of  any  corsets  in  the  world,  being  sold 
by  13,000  Drapers  and  Ladies'  Outfitters  to  upwards  of  4,000,000  corset 
wearers.  C.B.  Corsets  are  preeminently  suited  to  Canadian  requirements, 
and  once  stocked  in  good  assortment  quickly  attract  an  important  trade, 
easy  to  cultivate  and  capable  of  a  considerable  degree  of  expansion. 
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The 
Celebrated 

Corsets 


represent  a 
standard  of 
excellence 
to  which 
lesser  known 
corsets  do 
not  pretend. 


■I! 


jimiA 


The  many 
imitations  of 

CJ. 

Corsets 


are 

flattering 
testimony 
to  the 
sterling 
merits  of 
the  latter. 


LADIES   EVERYWHEf^p 

'-'^  are  wedded   to  "^t 


CB 


ERE.C 
FORM 
CORSETS 


J   CB- 


The  production  oi  C.B.  Corsets  furnishes  emplo3'ment  for  nearly  4,000  workpeople  in  eight  of  the  most  up-to-date 

factories  in  England. 

Sole  Agents  for  Canada  :    ThO   Brltlsh    IfTipOrt   CO.,  I  West  Wellington  St..  TorOfltO 

Who  will  be  pleased  to  submit  samples  upon  application. 
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RAINC 

Fof  LADIES  and  GtmUMEN 


All  genuine  Cravenette 
Cloths  have  this  trade 
mark  stamped  on  them. 


SOLE  agi:nts 


S.GREENSHIELDS 
SONf^  COMPANY 
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The  MacLean  Publishing  Company,  Limited. 

President,  John  Bayne  MacLean.  Montreal. 

Publishers  of  Trade  Newspapers  which  circulate  in  the  Provinces  of  British 

Columbia,  Northwest  Territories,  Manitoba,  Ontario,  Quebec,  Nova 

Scotia,  New  Brunswick.  P.E.  Island  and  Newfoundland. 

OFFICES: 

Montreal  (Telephone  1255) 232  McGill  Street. 

Toronto  (Telephone  2701) 10  Front  St.  East. 

London,  Eng.  (W.  H.  Miln) 109  Fleet  St.  E.G. 

Manchester,  Eng.  (H.  S.  Ashburner)       -       -        -        -         18  St.  Ann  St. 

Winnipeg  (J.  J.  Roberts) Western  Canada  Block. 

Vancouver  (J.  A.  Macdonald)  ...  -  -  -  Flack  Block. 
St.  John,  N.B.  f  J.  Hunter  White)  -  -  -  -  No  3  Market  Wharf. 
New  York Room  443  New  York  Life  Building. 

Subscription,  Canada  and  the  United  States,  $2.00. 

Great  Britain  and  elsewhere        .       -       -        i2s. 
Cable  Address  :  "  Adscript,  "  London  ;  "  Adscript,"  Canada. 


CANADIAN    BUYERS   IN    GREAT    BRITAIN. 

Canadian  buyers  and  subscribers  may  have  their  letters 
addressed  to  the  London  office  of  THE  CANADIAN  DRY 
GOODS  REVIEW,  109  Fleet  Street,  E.G.,  London.  Letters  so 
directed  will  be  kept  or  forwarded  according  to  instructions 


MONTREAL  AND  TORONTO,  DECEMBER,  1902. 

SPECIAL    SPRING    NUMBER. 

THEJanuary  issue  of  The  Dkv  Goods  Reviuw  will  be  the 
Special  Spring  Number.  As  usual,  the  editorial  depart- 
ment is  sparine;  no  pains  to  make  it  contain ascomplete 
a  survey  of  the  dry  goods  situation  in  Canada  as  possible. 
The  number  will  appear  in  most  attractive  dress,  and,  from  a 
typographical  standpoint,  will  surpass  anything  yet  turned 
out  by  its  publishers. 

Much  interest  is  being  shown  by  advertisers,  and  a  great 
many  pages  have  already  been  marked  off  for  their  use. 
Those  who  intend  placing  their  announcements  in  this  issue 
should  lose  no  time  in  communicating  with  the  advertising 
department. 

■K-  *  * 

If  you  have  the  push  it  will  not  he  Jong  before  you  have 
the  pull. 


A 


A   TRIUMPH. 

HANDSOME  compliment  was  paid  to  the  Canadian 
printing  industry  the  other  day  by  the  Dominion  post- 
office  officials.  The  MacLean  Publishing  Company 
had  just  published  the  Special  Fall  Number  of  The  Can- 
adian Grocer,  in  which  appeared  a  beautifully-executed 
colored  insert,  advertising  Ogilvie's  Flour.  This  work  had 
been  done  in  its  entirety  on  the  company's  premises  and  was, 
like  the  flour  it  advertised,  a  Canadian  product.  The  issue 
was  mailed  immediately  on  publication  but  the  postal  authori- 
ties unaccountably  refused  to  carry  it  through  the  mails. 
When  asked  to  explain  their  action,  the  MacLean  Publishing 
Company  were  told,  to  their  astonishment,  that  The   Grocer 


was  violating  the  rules  of  the  Department  in  carrying  a  United 
States  printed  insert.  It  seems  the  regulation  is  that  publica. 
tions  any  portion  of  which  are  printed  in  a  foreign  country 
cannot. be  allowed  the  use  of  the  mails.  With  this  rule  we  are 
in  perfect  sympathy,  for  it  is  a  convenient  way  of  protecting 
the  Canadian  printing  industry.  But  in  this  case  the  zeal  ol 
the  authorities  outran  their  knowledge  and  several  days  of 
delay  were  occasioned  to  a  legitimate  publication.  When  the 
mistake  was  explained  the  whole  issue  went  through  the  mail 
without  further  difficulty.  On  the  whole,  the  compliment  was 
worth  securing  even  at  the  expense  of  the  delay.  It  showed 
that  in  the  eyes  of  men  who  are,  ostensibly  at  least,  competent 
judges  of  printing,  the  Canadian  product  was  of  equal  merit 
with  the  United  States  product.  This  is  a  considerable  step  in 
advance  over  a  few  years  ago.  Then  the  Canadian  industry 
was  decidedly  behind  that  of  the  United  States  in  the  more 
modern  and  scientific  branches  of  the  art.  To-day  work  of  a 
high  order  can  be  done  as  well  and  as  cheaply  here  as  in  the 

United  States. 

*  »        * 

Have  faith  iti  your  values   and  people    will  have  faith  in 

your  elaims. 

*  •        * 

TRANSPORTATION  DELAYS. 

SHORTAGE  of  cars  is  a  favorite  topic  for  newspapers  to 
discuss    now-a-days    and    the     public    hears    frequently 
through    their   columns  of  the  delays  occasioned  in    the 
transportation  of  wheal,  coal  and  other  commodities  to  their 
destinations  due  to  such  shortages. 

But  there  are  other  delays  equally  annoying  of  which  the 
public  hears  but  little.  Whether  or  not  these  delays  are  occa- 
sioned by  the  aforementioned  shortage  of  cars  or  by  other 
causes  matters  little.  They  exist  and  they  cause  annoyance  to 
many  merchants. 

When  a  wholesale  house  finds  that  it  takes  a  railway  com- 
pany 10  days  to  convey  goods  to  their  warehouse  from  a  mill 
not  200  miles  distant,  it  is  decidedly  a  condition  of  affairs  that 
demands  an  investigationand  a  remedy.  It  savours  too  much 
of  the  early  days  of  last  century  when  pack  horses  were  the 
most  rapid  means  of  transportation.  If,  as  was  suggested, 
the  shortage  of  cars  at  this  season  of  the  year  lies  at  the  root 
of  the  matter,  it  is  abundantly  time  that  some  means  of  over- 
coming the  shortage  should  be  adopted,  and  the  railways 
assisted  in  their  work  of  construction.  If,  on  the  other  hand, 
the  trouble  is  due  to  carelessness  or  mismanagement,  stern 
steps  should  be  taken   to   make  the  nation's  carriers  better 

servants  of  the  public. 

•        *        • 

To  do  business,  keep  busy. 

*  *        * 

UPS  AND  DOWNS   OF  THE  TRADE. 

WHOLESALERS  have  found  November  an  excellent 
month  taken  all  in  all.  A  brisk  sorting  trade  has 
been  carried  on  in  all  departments  of  the  wholesale 
houses  and  the  groundwork  for  a  healthy  Spring  business  has 
been  laid.  With  the  encouraging  reports  from  all  parts  of  the 
country  as  regards  the  proceeds  of  the  crops,  and  with  the 
advent  of  a  large  and  thrifty  population  into  Manitoba  and 
the  West,  everything  points  to  a  splendid  condition  of  affairs 
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next  year.  Retailers,  however,  have  been  guilty  of  a  few  com- 
plaints of  late,  though  fortunately  their  grievances  have  not 
been  radical.  In  the  first  place,  the  prevalence  of  mild  weather 
has  postponed  much  of  the  Winter  business.  People  naturally 
do  not  make  their  purchases  of  Winter  clothing  until  growing 
necessity  has  demanded  it.  In  such  cases  the  merchants  have 
to  suffer.  A  second  cause  for  complaint  centres  in  the  impas- 
sable condition  of  the  roads  in  many  parts  of  the  country,  due 
to  excessive  wet  weather.  This  has  prevented  the  country 
people  from  reaching  town  and  again  has  reacted  on  the 
retailers. 

These  inconveniences,  however,  do  not  seem  to  have  dis- 
heartened the  merchants.  They  regard  their  troubles  opti- 
mistically and  expect  that  trade  will  pick  up  later,  when  they 
will  make  good  their  shortage  to  date.  Notwithstanding  a 
continuance  of  such  disheartening  conditions,  the  presence  of 
so  much  money  in  the  country  is  bound  to  make  the  present 
an  exceptionally   brisk   Christmas    season   from  the  business 

standpoint. 

*  •        * 

MANCHESTER  COTTON. 

BRITISH  industry  is  not  in  such  a  decrepit  condition  as 
many  would  imagine.  Especially  is  this  true  of  the 
Manchester  cotton  industry,  which  at  present  is  showing 
an  astonishing  rejuvenation.  It  was  just  in  Manchester  that 
we  were  advised  to  behold  a  falling  off  that  was  going  to  be 
disastrous  in  a  few  years  to  a  large  population.  The  United 
States,  instead  of  importing  her  cotton  goods  from  England 
was  going  to  manufacture  them  at  home.  However,  this 
move  is  apparently  not  being  made  as  rapidly  as  was  antici' 
pated  and  the  Manchester  industry  still  flourishes. 

For  the  quarter-year  ending  September  30,  1902,  Man- 
chester sent  74-9,634  lb.  of  cotton  yarn  to  the  United  States. 
This  was  over  200,000  lb.  in  excess  of  the  shipments  for  the 
same  quarter  of  1901.  In  cotton  velvets,  cords  and  fustians, 
a  similar  increase  may  be  noted  For  the  whole  quarter  and 
for  each  month  of  the  quarter  there  is  an  increase.  The  totals 
show  that  the  quarter  in  1902  is  credited  with  shipments  of 
,■5,004-, 4-10  lb.,  while  the  quarter  of  1901  stood  at  4-,671,188 
lb.    This  increase  is  quite  appreciable  and  augurs  well  for  the 

Manchester  industry. 

•  •        • 

MONEY  FOR  THE   COUNTRY. 

THE  Grand  Trunk  will  build  a  line  to  the  Pacific  Coast. 
This  is  the  most  important  piece  of  news  to  business 
men  made  public  in  the  last  few  days. 

For  years  The  Review  has  been  telling  the  Grand  Trunk 
people  that  they  should  do  so,  but  the  Grand  Trunk  has 
hitherto  been  managed  by  a  lot  of  people  in  London  who  had 
no  faith  in  Canada,  and,  in  fact,  looked  upon  us  as  "mere 
colonials."  They  have  been  developing  the  United  States. 
They  have  now  been  literally  forced  to  build  to  the  Coast. 

This  means,  it  is  estimated,  the  expenditure  of  $100,000,- 
000  in  Canada  in  the  next  few  years.  The  daily  press  are 
going  into  ecstacies  over  this  amount.  They  are  pointing 
out  it  is  the  biggest  thing  that  has  ever  happened  to  Canada. 
We  admit  that  the  expenditure  of  this  sum  is  important,  but 
it  is  not  half  as  important  as  that  a  road  is  to  be  built  which 
wi'l  open  up  some  of  the  richest  country  in  the  world— a  new 


country  two  or  three  hundred  miles  north  of  the  Canadian 
Pacific. 

The  leading  dailies,  unfortunately,  do  not  always  grasp 
the  broad  view  of  public  questions. 

For  eight  years  The  Review  has  shown  business  men  and 
has  shown  the  newspapers  how,  bj"  working  together  and 
along  the  right  lines,  we  could  secure  the  expenditure  of 
$100,000,000  annually  in  Canada.  Here  and  there  the  news- 
papers have  grasped  the  idea — and  it  has  not  usually  been  the 
big  papers. 

It  is  by  making  points  all  over  this  country  sufficiently 
attractive  to  bring  a  million  Americans  and  Europeans  a  year 
to  visit  us  and  stay  with  us  for  a  while  that  we  can  get  this 
big  revenue.  A  hundred  million  dollars  annually  is  a  large 
sum,  but  the  more  The  Review  studies  it,  the  more  it  is  seen 

that  it  is  not  out  of  the  way. 

*  *  * 

DISSATISFACTION   WITH    CUSTOMS   RULINGS. 

^T  ,^HEN  the  late  Hon.  Clarke  Wallace,  M.P.,  took  hold  of 
V  V  the  Customs  Department  he  made  radical  changes  in 
the  administration.  He  had  been  a  successful  general 
store  keeper  and  miller.  He  worked  on  business  principles. 
His  predecessors  followed  red  tape  rules,  and  seemed  to  con- 
sider most  importers  unconvicted  criminals. 

Hon.  Mr.  Paterson,  as  The  Review  anticipated,  has 
followed  in  Mr.  Wallace's  footsteps.  He  was  a  good  business 
man  himself,  and  the  important  appointments  have,  as  a  rule, 
been  given  to  experienced  business  men. 

In  the  last  few  years  there  has  been  less  friction  than  at 
any  time.  The  officials  have  been  generally  fair  and  reason- 
able in  their  dealings  with  the  public. 

There  has,  however,  been  more  or  less  dissatisfaction  with 
many  of  the  rulings  by  local  appraisers  and  by  the  decisions 
from  Ottawa.  With  less  prosperous  times  there  will  be  much 
more  complaint. 

Importers  at  one  point  have  had  to  pay  a  much  higher 
duty  than  those  in  another.  We  know  of  cases  where  Mont- 
real importers  have  found  it  more  profitable  to  have  some 
invoices  passed  in  Toronto  or  at  some  other  point,  and  vice 
versa.  These  differences  often  enable  one  importer  to  undersell 
another,  and  still  make  a  nice  profit. 

Rulings  have  come  from  Ottawa  that  have  been  most 
inconsistent  and  showed  positive  ignorance.  One  week  a 
special  ruling  will  be  sent  out  for  the  guidance  of  collec- 
tors. A  lew  weeks  later,  on  an  appeal  from  another  port, 
an  entirely  different  decision  will  be  given  on  practically  the 
same  cjuestion. 

It  is  not  the  fault  of  the  officials  at  Ottawa.  It  is  the  fault 
of  the  system. 

Long  ago  a  remedy  was  urged  in  these  columns.  Its 
adoption  was  promised,  and  an  attempt  was  made  to  carry  it 

out. 

It  was  that  the  special  appraisers  at  the  leading  ports 
should  meet  at  regular  intervals  to  discuss  all  questions  on 
which  there  was  a  difference  of  opinion.  Their  conclusions 
should  be  submitted  to  the  Minister  for  final  action. 

Generally,  he  would  concur,  but  there  would  be  cases 
where  he  might  hear  the  importer,  and,  looking  at  the  matter 
irom  the  broader  standpoint,  decide  against  the  view  of  the 
Board  of  Appraisers. 
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THAT  this  is  a  white  season  is  well  demonstrated  in  the 
silk-skirt  trade,  a  white  taffeta  skirt  being  worn  under 
almost  all  of  the  gowns  in  net,  chiffon,  crepe  de  chine, 
aud  the  numerous  weaves  in  white  wool,  so  well  worn  on  all 
possible  occasions.  With  dresses  in  pale  shades,  the  skirt  is 
generally  worn  to  match.  The  tendency  in  the  trimmings  of 
all  these  skirts  is  towards  a  fluffy  effect  around  the  feet,  sun 
pleatings  and  pinked-out  frills  and  ruches  being  the  means 
employed.  The  black  taffeta  skirt,  of  course,  leads  from  the 
point  of   numbers  sold,   as  it  is  the  most  useful  of  all  the 

silk  skirts. 

•        «        « 

Some    of   the    black    silk  skirts  have   stitched    bands   of 

some  color,  as  pale  blue,  gold,  etc.     Another  style  is  a  flounce 

in  open-work  embroidery,  with  a  lining  of  contrasting  color. 

Silks  in  tartan  and  fancy   plaids   are  well   worn,   and  so  are 

changeables. 

•       •       • 

Good  success  has  attended  the  introduction  of  the  black 
moreen  underskirt.  Some  have  had  frills  of  silk,  but  the  best 
sellers  have  been  trimthed  with  self-frills,  and,  as  in  other  lines, 
black  has  sold  best.  Mohair  skirts  with  frills  of  silk  are  on 
the  sample  lines  for  Spring  selling.  Gun-metal  greys  are  the 
best  shades.  Mohairs  have  many  qualities  to  recommend 
them.    These  skirts  should  prove  a  popular  line. 


CORSETS. 

THE  introduction  of  ^tyle  into  the  corset  trade  has  pro- 
duced a  very  unsettled  feeling,  and  the  orders  are  small 
and  frequent,  most  dealers  being  afraid  to  stock  any 
style  largely  for  fear  that  some  other  novelty  should  be  put 
on  the  market. 

Manufacturers  are  ever  on  the  alert  for  new  designs,  and 
some  of  them  are  consulting  the  dressmakers  and  designers  of 
ladies'  wear  and  the  heads  of  departments  in  the  large  stores 
for  new  ideas.  The  manufacturers  in  Canada  are  considering 
the  formation  of  a  combine  with  headquarters  at  Quebec,  but 
beyond  the  bare  fact,  little  is  known  of  the  progress  they  are 
making. 

Some  of  the  more  pronounced  novelties  are  corsets  with  a 
long  skirt,  with  a  circular  attached  skirt  with  ribbons  to  draw 
it  around  the  thigh.  Another  model  has  webbing  sections  and 
is  without  laces.  One  of  the  new  French  models  is  quite  away 
from  ordinary  lines.  It  is  only  three  inches  or  so  above  the 
waistline  with  the  skirt  curving  sharply  over  the  front  until 
where  the  supporters  are  attached  it  is  only  two  inches  long. 
Some  makers  are  also  introducing  novelties  in  material,  such 
as  hand-embroidered  linen  and  fine  needlework. 

The  long  hip  corset  should  sell  well  while  the  present  style 
of  dress  is  in  general  wear.  There  seems  to  be  no  settled  lines 
in  corsets,  and  all  lengths  are  shown,  from  the  girdle,  which  has 
neither  waist  or  skirt  to  speak  of,  to  the  long  hip  which  comes 
over  the  thigh.  The  best-liked  cut  for  the  waist  is  just  about 
the  bust  line,  as  too  low  a  cut  with  a  full  figure,  particularly, 
with  a  sheer  waist  is  very  objectionable. 

Almost  all  corsets  have  the  hose  supporters  attached,  as 
they  play  a  most  important  part  in  the  proper  adjustment  of 
the  straight-front  corset,  Many  women  do  not  pay  enough 
attention  to  the  lacing  of  their  corsets.  Some  of  them  lace  up 
a  new  pair  and  never  loosen  the  laces  except  to  tighten  them  a 
little  when  the  corset  gives.  This  will  not  do  for  the  straight 
front.  The  laces  should  be  loosened  every  night  and  the  corset 
pwt  on  with  tb^m  slack  and  it  should  then  be  pulled  down  as 


far  as  possible  and  the  stockings  attached  to  keep  it  in  place. 
The  lacing  over  the  hips  should  then  be  adjusted,  and,  lastly, 
the  waist  and  the  laces  tied  at  the  front,  never  as  some  women 
do  at  the  back.  Attention  to  these  points  will  go  far  towards 
insuring  the  satisfactory  fit  of  the  straight-front  corset. 

GLOVES. 

GLOVES  are  always  an  important  feature  for  the  holiday 
trade,  and  retailers  should  always  be  careful  to  have 
their  stocks  for  Christmas  selling  well  assorted.  Most 
merchants  make  a  leader  of  some  favorite  glove  which  they 
generally  recommend  and  warrant.  Buyers  should  always  be 
impressed  with  the  fact  that  a  size  that  fits  the  hand  easily 
will  look  better  and  give  more  comfort  and  wear  than  a  tight 
glove. 

White  gloves  lead  the  sales  largely.  It  seems  as  if  they 
were  a  fixture  in  the  popular  favor  for  all  occasions. 

The  vogue  for  black  and  white  in  other  lines  has  affected 
the  glove  trade,  and  black  gloves  find  a  better  sale  this  season 
than  for  some  time  past. 

There  is  a  feeling  for  deeper  shades,  and  reds,  blues,  and 
greens  are  talked  of  for  Spring,  but  in  view  of  the  fact  that 
white  cream  and  light  shades  are  on  all  the  shade  cards  for 
Spring  dress  goods,  it  would  not  seem  as  if  there  could  be  any 
great  deepening  of  shades. 

A  novel  plan  and  likely  to  prove  of  great  convenience,  and 
especially  for  the  holiday  trade,  is  pursued  in  some  stores  of 
giving  glove  certificates. 

Very  frequently  a  gentleman  who  desires  to  purchase  a 
pair  of  kid  gloves  for  a  lady  friend  has  no  idea  of  what  size 
she  wears  or  what  shade  she  would  prefer. 

If  he  is  privileged  to  pay  his  money  and  receive  from  the 
glove  department  a  certificate  stating  that  bearer  was  entitled 
to  one  pair  of  gloves  at  a  certain  price  your  glove  sales  would 
be  increased.  He  would  give  the  certificate  to  his  lady  friend, 
who  would  come  in  and  get  the  size  and  shade  she  desired. 
This  arrangement  also  prevents  gloves  being  handled  and 
soiled  and  then  returned. 

The  only  objection  to  this  system  is  that  the  recipient  of 
the  gloves  is  acquainted  with  their  selling  price.  To  do  away 
with  this  blindmark  the  certificate.  For  instance,  if  the  pro- 
prietor's name  is  "Smith,"  for  $1  gloves  the  certificates  could 
be  stamped  "S"  and  $1.25  kind  "M,"  the  $1.50  sort  "!'• 
and  so  on.  If  you  don't  use  glove  certificates,  get  them,  and 
advertise  the  fact,  and  you  will  be  surprised  to  see  how 
popular  they  are. 

As  goods  for  evening  wear  are  selling  so  freely,  it  would  be 
surprising  if  the  demand  for  long  goods  was  not  proportion- 
ately good.  Light  colors  in  glace  and  mochas  are  selling 
freely,  and  some  mousquetaires  are  also  shown.  Long  silk 
gloves  are  much  inquired  for  in  evening  shades. 

Mil  tens  are  worn  with  the  elbow  sleeves,  and  some  of 
these  in  real  Honiton  and  duchesse  are  very  high-priced. 

As  the  cold  weather  comes  on,  a  large  trade  is  being  done 
in  Ringwood  gloves  in  white,  black  and  grey. 


BELTS. 

BELTS  of  piece  silk,  ribbon  and  braid  have  quite  taken  the 
place  of  the  leather  belt  on  the  market.  These  have  either 
a  long  or  horizontal  buckle  at  the  back  and  a  waist 
buckle  or  pin  to  fasten  it  in  front.  Crochet  or  metal  rings  are 
used  as  well  for  the  back  ornaments,  with  the  ribbon  or  small 
silk  tabs.  Three  or  more  strands  of  fancy  braid  make  a 
pretty  belt,  and,  with  a  little  study  of  the  illustrations  in  the 
trade  journals,  and  with  the  buckles,  rings,  etc.,  any  sales- 
woman that  is  handy  with  her  needle  copld  easily  add  variety 
to  her  line  of  belts, 
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The  Dr.  Deimel 
Linen  Underwear 

puts  a  stop  equally  to  sluggish  skin 
circulation  and  sluggish  underwear  sales. 

Brings    equal    returns — cash    and     satisfaction — to    supplier 
and  supplied. 

If  you're  interested  in  more  profits  for  your  un- 
derwear department,  write  for  our   terms. 

Garments    submitted    upon    application. 


The  mark  that's  al- 
ways on  the  genuine. 
Look  out  for  it. 


TKe  Dr.  Deimel  Linen-MesK  Co. 


10-11-12  Bread  St. 
London,  E.C,  Cn^land, 


2202   St.  CATHERINE  ST.. 

Montreal,  Canada 


HIGHEST  GRADE 

BRITI^n 


roe  LADIES,  GENTS,  MISSES 
AND  BOYS. 


Premier"  Waterproofs  are  guaranteed        ^x^%^  ^  \^^^ 

not  to  harden,  and  to   be  y^^^     ^^  £^C^       ^ 

thoroughly  waterproof.  ^X^JV  JSJ^^  STANDARD 

Showerproofs  are  suitable  ^y^^^^W^  ^/^^  OF  THE 

for  Spring  and  Fall       ^^^C^t^  ^  WORLD. 

wear.  ^ 

STOCKED     BY     LEADING 
WHOLESALE  LIOLiSES 
TriROLOnOtT  CANADA. 


THE  TRADE  SUPPLIED 

THROUGH  WHOLESALE  and  JOBBING 

HOUSES  ONLY. 
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GUARANTEED 
TO  RESIST  ALL  CLIMATES 


men's  furnisher  «"<• 
Clothier 


Devoted  to  tKe  Canadian 
Dealer  in  Men's  Goods  ^ 


clothing 

ni:ci\"we:ap. 

underwear 

HOSIERY 


tJ^^*rf^^*tr^\fmmtl^ffJ^/* 


SHIRTS 
COLLARS 

glove:s 
Nicn-NAcns 


FLOWING    ENDS  OF  TALIl 


FASHIONS  come  and  fashions  go,  but  every  month 
it's  "up  to"  the  Men's  Furnisher  to  talk  about 
them.  With  stoic  brow  and  unruffled  features,  he 
looks  down  on  the  passing  show  and  at  each  new 
change  in  its  aspect,  jots  down  in  his  little  book 
the  details  of  the  alterations.  Strange,  that  he  himself  should 
care  so  little  about  the  movement  of  the  fashions.  Strange, 
too,  that  all  who  write  of  such  things  as  society  and  fashions 
should,  with  but  few  exceptions,  be  utterly  the  reverse  of  what 
they  write  about.  That  plain  and  unassuming  little  woman, 
forgotten  over  in  that  dark  corner — she  it  is  to  whom  the  gay 
world  listens  next  morning  with  rapt  attention  when  she 
describes  in  glowing  terms  the  gorgeous  costumes  of  the  night 
before.  That  ill-clad,  slouching  creature  moving  awkwardly 
along  the  street  is  none  other  than  "The  Count,"  who  sets 
the  dandies'  style  through  the  columns  of  the  great  society 
journal  of  the  day.  Such  are  some  of  the  incongruities  of  life, 
and  we  meet  them  everywhere. 

»        *        * 

Beau  Brummell,  if  we  may  believe  the  stories  going  the 
rounds  in  the  clothing  papers,  had  a  warm  rival  in  Panmure 
Gordon,  who  died  recently  in  London.  Panmure  was 
nothing  but  a  lavish  dandy,  who  squandered  vast 
sums  on  clothing,  presumably  just  to  be  a  little  out 
of  the  ordinary.  Five  hundred  pairs  of  trousers  a  year 
was  his  record,  which  allowed  him  a  pair  a  day  and 
extras  for  special  occasions.  Boots,  cravats  and  hats 
were  purchased  in  like  astonishing  quantities,  while  at  the 
time  of  his  death  it  is  said  he  owned  13  overcoats  he  had 
never  seen.  One  cannot  but  wonder  how  Gordon  found  time 
to  make  all  these  purchases.  If  his  wardrobe  changed  almost 
every  hour,  it  must  surely  have  been  a  great  source  of  anxiety 
to  him  to  keep  the  changes  going. 

*        *        ♦ 

There  is  probably  no  British  city  in  the  world  where  men 
are  so  democratic  in  their  dress  as  they  ai-e  in  Toronto,  and 
this  is  one  of  the  facts  that  first  impress  strangers  among  us. 
Silk  hats  and  frock  coats  are  less  worn  here  than  in  other 
city  of  equal  population,  while  the  scarcity  of  dress  suits  in 
the  theatres  is  remarked  with  astonishment  by  strangers.  A 
percentage  of  our  male  population  dress  according  to  the 
code,  and  set  a  flawless  example,  which,  however,  the  general 
run  of  men  are  slow  to  adopt.  The  business  suit  is  every- 
where  seen   and   is   widely   tolerated.      Old   Country   people. 


especially,  when  they  enter  a  Toronto  theatre  are  surprised  to 
see  perhaps  90  per  cent,  of  the  men  dressed  in  their  buisness 
suits.  Men  do  not  "  rig  up  "  for  the  theatre  unless  the  per- 
formance is  a  special  one,  or  unless  they  are  joining  a  party. 
Press  of  business  is  locally  mentioned  as  an  explanation  of 
this,  although  in  other  cities  business  probably  presses  as  well 
as  here.  Perhaps  the  reason  of  it  is  that  Toronto  is  just  large 
enough  to  permit  a  citizen  to  do  what  he  likes  without 
attracting  notice,  and  not  so  large  as  to  have  a  smart  set 
capable  of  directing  social  usages  and  setting  everybody  aping 
them  in  their  comings  and  goings. — Toronto  Star. 
»  «  * 
Now  is  the  time  that  neckwear  displays  become  indispen- 
sable to  the  success  of  the  haberdasher's  business.  Everybodv 
knows  how  all-around  useful  and  appropriate  a  gift  is  a  hand- 
some necktie,  especially  for  young  men.  There  is  practically 
little  difficulty  in  choosing  what  you  like,  and  the  price 
always  ranges  about  the  same  figure.  If  the  men's  furnisher 
can  help  out  his  customers  in  any  way  by  suggestions  or 
information  as  to  what  is  being  worn,  he  will  find  that  such 
help  will  be  repaid  him  in  purchases.  There  is  nothing  like 
being  able  to  speak  authoritatively  on  fashions  to  a  customer. 
A  customer  likes  to  be  sure  that  he  ot  she  has  the  support  of 

public  opinion  when  making  a  purchase. 

*        *        * 

Freak  hats  have  had  but  little  run  in  Canada,  though  it  is 
said  they  are  much  sought  after  in  the  United  States.  Occa- 
sionally, on  city  streets,  one  catches  sight  of  a  piece  of  head- 
gear that  is  a  little  out  of  the  ordinary,  but  it  is  very  rare 
indeed  that  a  regular  freak  hat  is  seen.  The  Hat  Review 
defines  the  expression  as  "  a  term  of  a  single  word  used  to 
express  a  hatter's  opinion  of  a  hat  which  is  so  different  from 
all  others  that  it  attracts  very  nearly  universal  attention." 

As  in  the  case  of  clothes,  so  it  is  with  hats.  Canadians 
will  not  buy  very  far  away  from  the  standard  set  by  the  best 
usage.  Tailors  find  little  demand  in  this  country  for  loud 
patterns  in  clothes,  and  likewise  hatters  make  but  small  sales 
of  freak  hats.  There  is  a  conservative  tendency  in  Canadians 
which  keeps  them  from  branching  out  in  these  directions.  On 
the  whole,  this  trait  is  much  to  their  credit.  The  great  bulk 
of  people  do  not  like  to  see  affectations  in  style.  There  is  an 
ingrained  tendency  in  mankind  to  keep  together,  even  in  such 
matters  as  dress, and  when  any  individual  or  group  of  individ- 
uals adopts  something  out  of  the  ordinary,  they  are  eyed 
somewhat  scornfully  by  the  rest. 
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Office  of  The  Dry  Goods  Review. 
New  York,  November  27,  1902. 

WITH  the  advent  of  Winter  and  the  multiplica- 
tion of  formal  social  events,  the  evening  dress 
steps  into  renewed  prominence.     Unlike  most 
articles  of  apparel,  evening  clothes  alter  very 
little  from  3'ear  to  year.    The  average  man 
does  not  feel   it   necessary   to   purchase  a  new  suit  annually. 
Consequentlj-,  changes  in  fashion  are  few  and  far  between  and 
overlap  over  a  lengthy  period. 

CUT    OF    EVENING    DRESS. 

At  present  the  correct  dress  coat  is  cut  in  such  a  way  that 
the  shoulders  appear  as  square  and  full  as  possible,  but  with- 
out indicating  any  exaggeration  of  padding.  The  back  and 
side  lines  are  similar  to  those  of  past  seasons.    The  tails  hang 


-_^;  FLANNEL  SHIRT. 

to  within  one  or  two  inches  of  the  knees.  In  fact,  the  only 
changes  that  have  been  made  in  recent  3'ears  have  been  in  the 
breadth  of  the  collar  and  in  the  breadth  and  lines  of  the 
lapels.  At  present  the  collar  is  medium  in  width  and  the  roll 
of  the  lapels  forms  long  graceful  curves  from  the  notch.  From 
the  edge  of  the  lapels  the  edges  of  the  coat  are  cut  slightly 
back  instead  of  straight  to  the  bottom  and  the  bottom  lines, 
which  run  back  to  the  tails,  are  cut  a  little  bit  up  to  follow 
the  line  of  the  waist  seam  and  to  form  an  acute  rather  than  a 
right  angle.  A  buttonhole  is  provided  on  the  left  lapel  with  a 
small  elastic  band  underneath  to  hold  a  flower  stem.  Below 
the  lapels  are  two  buttons  on  each  side  of  the  coat.  The 
bottom  edges  of  the  coat  run  into  the  tails  with  curved  lines 
and  the  bottoms  of  the  tails  are  slightly  rounded  at  the 
corners.  A  full  facing  of  silk  on  the  lapels  is  the  fashionable 
thing.    Velvet  collars  have  gone  decidedly  out  of  style. 


TROUSERS    AND    WAISTCOATS. 

Trousers  are  of  medium  width  and  cut  perfectly  straight, 
except  for  a  slight  narrowing  at  the  bottom.  A  narrow  black 
braid  is  correct  on  the  outer  seams  and  should  be  about  a 
quarter  of  an  inch  in  width.  Waistcoats,  whether  single  or 
double-breasted,  have  a  broad  U-shaped  opening  and  are  but- 
toned with  three  buttons.  Black  waistcoats  should  be 
single-breasted  but  white  waistcoats  are  either  single  or 
double.  Black  waistcoats  have  been  almost  entirely  super- 
seded by  the  white,  and  for  dinners  or  dances  the  latter  are 
undoubtedly  the  correct  thing.  The  materials  used  are  linen, 
pique  or  Marseilles  in  plain  weaves.  Figured  stuffs  are  rather 
discountenanced.  As  for  the  buttons,  these  are  now  either  of 
the  waistcoat  material  or  of  pearl.  The  gilt  button,  which 
was  considered  good  taste  for  a  long  time,  has  now  been 
entirely  superseded. 

DRESS   ACCESSORIES. 

The  out-and-out  correct  thing  in  the  evening  dress  shirt  is 
the  one  with  the  dead,  lustreless,  white-finished  bosom. 
Fronts  with  small  unnoticeable  figures  are  shown,  of  course, 
but  it  is  not  advisable  to  adopt  them.  There  are  two  button- 
holes for  studs  and  the  front  opens  to  below  the  bottom  of 
the  bosom.  Sometimes  one  sees  the  wing  collar  worn  with 
evening  dress,  but  the  straight  collar  is  reall}'  the  only  correct 
form.  The  tie  should  be  of  plain  white  lawn,  the  same  breadth 
throughout.  The  pointed-end  bow  has  gone  completely  out 
of  fashion,  as  also  the  butterfly  and  bat-wing  shapes.  The 
smart  evening  glove  is  made  of  fairly  heavy  kid,  with  three 
rows  of  raised  kid  and  self-stitching  on  the  back,  and  one 
pearl  button.  Evening  shoes  are  of  patent  leather  with  kid 
tops,  and  are  buttoned.  For  formal  dinners  or  dances  the 
patent  leather  pump  is  the  correct  shoe. 

WINTER   CLOTHES. 

Leaving  the  subject  of  dress  clothes  let  us  turn  to  the  more 
general  question  of  Winter  clothing.  Beginning  with  suits, 
the  sack  suit  is  found  to  be  the  favorite.  It  is  made  either 
single  or  double-breasted — either  being  correct — and  the  mate- 
rial used  is  either  black,  blue,  or  grey  cheviots  or  Scotch 
tweeds.  Morning  coats  are  usually  of  black  or  grey  cheviot, 
vicuna,  or  worsted,  with  waistcoats  to  match  and  trousers  of 
different  material. 

SHIRTS. 

In  shirts  there  is  little  to  report  in  the  way  of  marked 
changes.  No  one  particular  design  or  shade  is  preeminently 
the  leader.  Of  course,  loud  markings  and  bright  color  effects 
are  not  permissible  ;  and,  on  the  whole,  narrow  vertical  lines 
and  small  figure  designs  are  the  prevailing  styles.  On  cuffs,  it 
is  usual  now  to  find  the  stripes  running  round  instead  of  up 
and  down.  Soft-front  shirts  are  beginning  to  be  much  affected 
for  Winter  wear.  Their  use  has  hitherto  been  almost  confined 
to  the  Summer,  but  good  dressers  do  not  seem  to  hesitate  to 
wear  shirts  of  heavy  cheviot  or  flannel.  In  the  illustration  on 
this  page  appears  a  shirt  of  French  flannel,  of  blue,  with  a 
white  silk  stripe  running  through  it.  The  cuffs  are  made  to 
turn  back,  which  is  somewhat  of  an  innovation.  It  is  necessi- 
tated, however,  by  the  flimsiness  of  the  material  and  by  the 
fact  that  these  shirts  cannot  be  stiffened  b}'  starch.  Only  the 
outer  buttonholes  are  shown  by  the  drawing,  but  there  are 
corresponding  buttonholes  on  the  inner  side  under  the  turn,  so 
that  the  cufflinks  go  through  both  thicknesses  and  hold  them 
together.  On  linen  shirts  the  turned-back  cuff  is  beginning  to 
be  seen  as  well.  The  fronts  of  these  flannel  shirts  are  perfectly 
plain,  with  stitching  as  illustrated,  and  they  have  three  pearl 
buttons  sewed  on  and  buttoning  through  buttonholes-  And 
here,  by  the  way,  it  may  be  noticed  that  it  is  extremely  bad 
style  to  use  studs  with  soft-front  shirts  of  any  kind. 
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BUSINESS    WEAR. 

For  business  wear,  the  cutaway  suit  and  the  fancy  waist- 
coat are  prominent  at  present.  Some  of  the  waistcoats  are 
very  fancy,  indeed,  and  are  made  up  in  single  and  double- 
breasted  styles.  The  new  overcoatings  being  worn  are  rather 
on  the  loud  side,  and  some  of  them  are  bound  to  go  rapidly 
out  of  style.  Among  well-dressed  men  the  new  covert  waist- 
line coat  is  taking  exceedinglj' well.  It  is  cut  very  full  and 
quite  short,  and  is  made  with  stitched  cuffs  and  with  the 
heavy  strap  seams.  The  breast  pocket  is  decidedly  on  the 
slant. 

NECKWEAR   AND  GLOVES. 

In  neckwear,  the  soft,  large  cravats  are  the  popular  make. 
These  are  mostly  made  of  some  quiet-colored  goods.  In  dress 
gloves  the  soft  suede  shades  are  once  more  the  leaders,  though 
an  effort  to  restore  the  tan  glove  to  favor  has  been  unsuccess- 
fully made.  Reindeer  skin  gloves  are  also  being  worn  a  good 
deal  by  business  men.  They  are  made  of  undressed  skins  in 
shades  of  grey  and  of  tan  With  formal  dress,  of  course,  these 
gloves  are  never  seen. 

A   SHIRT    NOVELTY. 

There  is  a  tendency  at  present  to  go  back  to  the  old  form 
of  shirt  with  the  bosom  and  cuffs  made  of  different  material 
from  the  body  of  the  shirt.  These  shirts  have  not  yet  been 
pushed  forward,  but  there  is  a  probability  that  they  will  have 
a  run.  The  cuffs  being  shown  with  them  are  made  with  square 
corners. 

STYLE   IN   COLLARS. 

At  present  there  are  two  styles  of  standing  collars  in 
vogue.    There  is  the  one  which  stands  perfectly  straight  and 


the  one  with  slightly  poked  points.  The  latter  is  a  little  the 
more  correct  for  wear  with  evening  dress,  though  the  other  is 
perfectly  permissible. 

THE    TOP    COAT. 

Before  concluding  this  letter,  there  are  one  or  two  over- 
coats which  are  now  in  vogue  and  which  merit  description. 
There  is  the  top  coat,  which  is  to  all  intents  and  purposes  a 
special  form  of  Chesterfield.  It  reaches  to  about  the  middle  of 
the  calf,  and  possesses  a  perfectly  straight  back  with  a  fulness 
of  material  to  produce  folds  or  waves.  It  has  a  silk-faced  col- 
lar, which,  by  the  way,  is  rather  narrow  at  the  back,  and  the 
pockets  are  either  vertical  or  horizontal  and  covered  with  a 
flap. 

THE    ULSTER. 

The  semi-ulster  is  another  valuable  coat  for  driving  or 
travelling.  It  is  cut  very  long,  with  plenty  of  material  to 
gather  in  at  the  belt.  There  is  a  long  vent  running  up  the 
back  almost  to  the  belt,  which  can  be  buttoned  up  at  will. 
The  frcint  is  finished  plain  and  single-breasted.  There  are  cuffs 
on  the  sleeves,  and  the  collar  is  made  of  the  same  material  as 
the  coat. 

DOUBLE-BREASTED    TWEED   COAT. 


A  third  coat  is  a  double-breasted  tweed  coat 
and  full  and  intended  for  wear  in  stormy  weather. 
is  broad  and  the  lining  of  heavy  checked  flannel, 
buttoned  slit  behind  and  a  belt  across  the  back, 
admirable  overcoat  for  a  Winter  sea  voyage. 

Beau   Brummell. 


made  long 
The  collar 
There  is  a 
This  is  an 


CHRISTMAS      SUGGE:STI0NS      FOR      CUSTOMIIRS 

Cut  llie  following  list  out  and  place  it  in  a  prominent  position  in  your  store. 
It  will  be  useful  to  your  customers,  and  will  mean  money  to  you.  It  has  been 
carefully  compiled,  and  contains  an  exhaustive  list  of  all  possible  articles  handled 
by  a  haberdasher,   and  suitable  for  Christmas  presents. 


IT  is  oftentimes  quite  a  difficult  matter  for  customers  to 
decide,  when  purchasing  Christmas  presents,  just  what 
they  ought  to  buy  for  their  friends  or  relatives.  If  they 
have  no  definite  idea  beforehand,  they  are  liable  to  become 
muddled  when  faced  by  the  complex  display  of  a  varied  stock. 
Consequently,  a  merchant  who  is  anxious  to  make  sales  will 
be  prepared  to  utilize  all  possible  means  to  help  these 
customers  come  to  a  decision. 

The  following  list  is  intended  to   assist   the  merchant  in 
these  efforts.     It  contains  a  great  variety  and  assortment  of 


articles,  all  of  which  should  make  excellent  presents.  These 
are  placed  in  as  convenient  a  form  as  space  will  allow,  and 
customers,  who  take  the  leisure  to  glance  over  them,  will  very 
likely  be  assisted  in  making  their  decision.  Articles  that  they 
might  never  otherwise  have  thought  of  will  be  brought  to 
their  notice  and  an  opportunity  will  be  given  the  merchant  to 
at  least  describe  his  goods.  In  addition,  the  latter  may 
receive  from  the  list  useful  hints  in  making  up  his  stock  as 
very  frequently  some  articles  are  overlooked  in  the  hurry  of 
making  a  selection : 


Bath  Robes. 
Cravats. 
Cravat  Pins. 
Collars. 
Cuff  Buttons. 
Cuff  Links. 
Dress  Protectors. 
Dressing  Gowns. 


Evening  Dress  Jewellery. 

Gloves. 

Garters. 

Golf-hose. 

Half-hose. 

Handkerchief's. 

Knit  Gloves. 

Mufflers. 


Manicure  Sets. 
Neckwear. 
Night  Shirts. 
Pajamas. 
Protectors. 
Slippers. 

Smoking  Jackets. 
Smoking  Caps. 


Shirts. 
Sticks. 
Suspenders. 
Travelling  Rugs. 
Umbrellas. 
Underwear. 
Waistcoats. 
Walking  Sticks. 
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ErrECTivi: 

WINDOW     CARDS. 


By    JosepKus. 


V 


\  \\I.\'D<1W  without  showcards  strikes  me  as  bein>>- 
— \  sometliino-  like  a  store  with  tongueless  clerks,  or  an 
advertisement  with  only  the  name  of  the  firm  in 
it.  Windows,  clerks,  and  advertisements  are  all  sellino- 
agencies,  and  they  should  be  made  to  speak  convincingly 
and  forcibly.  Speech  comes  naturally  to  clerks,  but  it  has 
to  be  supplied  to  windows  and  advertisements.  It  requires 
years  to  make  g-ood  salesimen  out  of  apprentices,  and  it 
requires  skill  and  thought  to  make  good  showcards  and 
effective   advertisements. 


THE  SECRET  OK  OUR  GREAT 
SHIRT  SELLING  IS  BECAUSE 
THEV  ARE  THE  VERY  BEST 
THAT  CAN  BE  PRODUCED 
FOR    THE    PRICE. 


ASK  YOURSELF 

WHETHER 

IT  WOULDN'T  PAY  | 

YOU        TO 

TRY      OUR     $1 

.90 

H.\T. 

Shirts. 


Hats. 


Sotme  may  say  the  goods  ought  to  speak  for  themselves. 
If  such  be  the  case,  why  is  it  that  clever  salesmen  are 
employed  to  show  the  good  qualities  of  goods  and  influ- 
ence customers  to  buy  them  ?  Certainly,  if  windows  are 
tastefully  dressed  with  fine  stock,  they  do  influenpe  people, 
but  their  influence  becomes  so  much  the  greater  if  they  are 
made  to  speak  out  in  plain  English. 

Speech,  whicli  may  seem  vulgar  and  distasteful  to  one 
person,  may  please  another  person.  This  means  that  the 
window-dresser   should    be   careful   just    how   his   window     is 


There     are     Reasons 
Why  you    should    be- 
come ACQUAINTED  WITH 
OUR   CLOTHS. 


If     Better    Suspenders 

COULD     BE    had    for    the 

price,    they    would    be 
here — 500. 


Suitings. 


Suspenders. 


laaile  to  address  the  passer-by.  Dignity  is  required  for 
high  -  toned  windows,  while  slang  and  common  talk  can 
only  be  tolerated  in  a  low  neighborliood.  It  is  for  the 
dresser  to  decide  just  to  what  extent  he  should  employ 
common   expressions. 

A  point  to  guard  against  is  the  danger  of  overbalancing 
a  window,  by  disjilaying  too  much  card.  A  loquacious 
person  is  even  more  odious  than  a  tongueless  person. 
Besides,   people   know   what   to   think   of   talkati\"e   individii- 


15 EST  IN  TOWN. 
There  akk  no   oihf.rs. 


WHY  NOT  LOOK  NICE? 

It   ONLY   COSTS    YOU 

A  Quarter. 


Shirts. 


Neckties. 


als.  They  are  generally  all  on  the  surface.  So,  let  the 
window-dresser  take  care  not  to  make  the  cards  too  im- 
portant so  that  there  may  be  no  danger  of  their  over- 
shadowing the  value  of  the  goods  displayed. 

Neatly-executed  cards  are  always  desirable.  They 
resemble  people  who  use  good  English.  How  much  pleas- 
antcr   it    is   to   listen    to   the   conversation  of   a   person   who 


speaks  distinctly  and  correctly,  than  to  have  to  bear  with 
the  confused  muddle  of  the  untaugh,t.  It's  just  the  same 
with  window-cai'ds.  A  clean,  well-printed  card  suggests 
care,  thought,  and  refinement,  while  a  sloppy  card  is  indi- 
cative of  haste  and   carelessness. 

The  oeneral  contour  of  a  window  should  not  be  spoiled 
l)y  the  haphazard  introduction  of  a  card.  If  the  plan  of 
tile   window-dressing   Ije   a   gradual   receding   from   the   sides 


DON'T  RUB  YOUR  EYES! 

It 

IS  QUITE 

TRUE 

These 

Goods 

gl.OO, 

\re  only 

Wine,  Women  and  Song. 

don't  please ! 
Unless    you    wear    our 

dress  shirts. 

gl.OO   UP. 


Shirts. 


Dress  Suits. 


to  a  central  point  in  the  backiiround,  then  a  large  card, 
stationed  in  the  middle  in  front,  is  out  of  place.  Its  p"ro- 
|;cr  position  is  at  the  apex  of  the  display,  where  it  has 
force  and   prominence. 

The  one-card  window  is  usually  preferable.  Just  as  a 
bookseller  sometimes  fills  his  window  with  copies  of  a  sin- 
gle book,  and  thereby,  through  very  quantity,  gets  force,  so 
a  men's  furnisher  should  aim,  if  possible,  at  making  his 
window  pointed  by  leaving  a  single  idea  paramount.     With 


BUY    HIM    one    for    -KMAS. 

he'll  appreciate  it. 


COLD,  ISN'T  IT? 

These    gloves    are 
fur-lined  and  comfort- 
able—One Dollar. 


Neckties. 


Gloves. 


the  )50ssibility  of  changing  the  display  at  least  weekly, 
nothing  is  lost  by  an  adherence  to  this  plan.  Then,  a  tak- 
inii-  card  is  all  that  is  necessary  to  direct  attention  to  the 
vital  point  in  the  window. 

Variety  in  little  price-cards  may  be  secured  by  changing 
the  color  of  the  cards  or  the  color  of  the  ink.  A  window 
in  which  red  ties  are  predominant  looks  well  with  white 
cards  painted  in  black,  but  a  window  with  black  ties 
might  very  efFecti\ely  be  priced  with  white  cards  and  red 
or  blue  ink.  This  color-scheme  is  fairly  novel,  as  the  usual 
custom   has  been   simjily  to  eanploy  black   and   w-hite  cards. 


XMAS    IS   COMING! 

So  are  our  new  shirts. 

Watch  for  them. 


RUBBER 

Round  to  this  window. 

and  h.we  a  look  ! 


Shirts. 


General. 


Many  stores  never  use  i)rice-cards  at  all  until  seasons 
when  goods  are  marked  down.  The  comm/on  expression 
seen  in  almost  every  window  soon  after  Christmas,  "Every 
tie  in  this  window,  25c.",  is  a  great  seller  of  ties.  Why 
couldn't  cards  be  used  to  advantage  before  the  cut  is  made  ? 
Wouldn't  such  a  card  as  "  Every  tie  in  this  window,  50 
cents  "  be  a  i)iece  of  information,  valuable  to  a  good 
nianv  ? 


DAISY    DEVICES 

FOR 

Dapper  Dandies. 


General. 
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A  Penman 

with  his  sketches 
1  )elights  both   one  and  all, 
And  so  does   Penman's   Underwear 
In  Summer  and  in  Fall. 

•  • 

( 

i 

i 

1 

Greetings 
to  alL 

Penman  Mfg.  Co. 

Limited 

Paris. 

The  Hen's  Furnlshei* 


the  bry  Goods  Review 


OUR    LONDON    LETTER. 


London,  Noxtiuijer  IS,  1902. 
^  T  ''  ITH  the  opening  of  I'ai  Lament  and  the  beginning  of 
^  V  iho  Winter  season,  one  is  plaied  in  a  mvich  better 
position  to  state  just  what  are  the  prevailing  styles 
than  he  was  a  month  back.  Moreover,  the  advent  of  cold 
weather  has  called  for  the  hurried  production  of  o\ei  coats, 
And,  society,  willy-nilly,  has  hail  to  take  its  choi.  e  of  the 
articles  c)ffered   liy  the  fasliit)nable  tailors. 

DOUBLE-BREASTED    FKOCK   OVEKCOAT. 

The  coat  which  far  and  away  appears  to  lie  the  correct 
thing  is  a  double-breasted  frock.  To  desciibe  one  of  tlic 
smartest  specimens  of  these  frock  oxercoats  seems  to  me 
to  be  the  easiest  way  of  letting  a  reader  know  the  general 
features.  Here  is  a  description  of  t)ne  that  was  worn  the 
other  day  by  a  well-dressed  member  of  Parliament  :  It  was 
made  of  a  soft  material,  bearing  the  fashionable  black  and 
grey  pinhead  effects.  In  general,  its  tone  was  dark,  but 
not  so  iieavy  as  to  neutralize  jthe  effect  of  the  collar  of 
i<ilk  \elvet.  The  fronts  were  fairly  bold  without  any  |  las- 
tered  ai)pearance.  The  waist  was  well  defined  and  fitted 
into  the  figure  neatly.  The  pleats  behind  fell  in  |  erfect 
symmetry  with  the  indented  waist.  The  coat  bore  a  nar- 
row loo.se  cuff,  and  was  buttoned  with  four  buttons.  As 
for  length,  the  skirts  came  about  three  inches  below  the 
knee,  falling  in  a  long,  flowing  style.  The  skirts  were 
liiieil    with    silk. 

CHESTERFIELD   CONTINUES  POPULAR. 

The  Chesterfield  is  bound  to  remain  in  favor  for  a  long 
time  yet,  judging  by  tlie  nuiuber  of  gentlemen  who  arc 
wearing  this  kind  of  coat.  In  fact,  it 'is  questionable 
whether  it  will  ever  go  out  of  style.  It  has  now  been  a 
popular  article  of  ajiparel  for  nearly  half  a  century.  The 
style  at  present  in  vogue  is  worn  full  and  ample  round  the 
skirt.  Tlie  coat  extends  about  two  inches  below  the  knee 
and  buttons  up  closely.  Vertical  pockets  are  the  pre  ail- 
ing fad.  Materials  worn  are-  usually  grey  or  black  and 
white.  Loose  cuff's  continue  to  be  worn,  though  it  is 
noticeable  that  collars  and  turns  are  all  neat  and  fairly 
small. 

VELVET   COLLARS. 

Some  doul)ts  lia\'e  arisen  as  to  whether  \ehet  for  col 
lars  is  to  grow  in  popularity  or  to  decline.  It  may  be 
said,  with  some  degree  of  truth,  that  there  is  little  indica- 
tioir  of  a  decline.  If  anything,  the  tendency  in  fa  or  of 
velvet  is  growing  stronger.  Very  few  coats  will  be  seen 
without  at  least  velvet  collars,  and,  in  some  instances, 
even  velvet  cuffs.  The  Coronation  gave  a  great  incentive 
to  the  use  of  velvet  in  all  kinds  of  dress,  and  where  it  can 
be   used   (jn    men's   diess   it   has   become    p  )pular. 

DAY    DRESS. 

For  day-wear  there  is  a  tendency  to  make  the  fioc!^  coat 
supersede  the  morning  coal.  The  latter  has  had  consider- 
able popularity  of  late,  so  that  it  is  questionable  whether 
the  move  will  have  much  effect  on  its  position.  What  is 
true,  however,  is  that  in  all  kinds  of  coats  the  necks  are 
being  cut  lower.  Backs  are  cut  pretty  closely  to  the  figure 
and  the  waist  fits  in  snugly.  In  sympathy  with  the  tight- 
ening, the  sleeves  are  being  drawn  in  slightly  cloi-er.  For 
frock  coats  the  skirts  are  being  made  to  spread  slightly 
more  than  usual.  The  collar  is  silk-faced  and  the  cuffs 
single.      Moreover,   there  is   no   handkerchief  pocket  outside. 


CHANGES   IN  TROUSERS. 

There  is  little  to  report  so  far  as  evening  dress  is  con- 
cerned. A  few  fads  al)out  double  cuffs  on  shirts  and 
double-braid  on  trousers  are  rumored,  but  correct  e.ening- 
dress  does  not  countenance  any  such  remarkable  changes. 
Trousers  of  all  kinds  are  being  cut  as  closely  over  the 
thighs  as  ))ossible,  and  they  tape*-  slightly  from  the  knee  to 
the  ankle.  They  are  not  cut  this  way  to  obtain  any  out- 
landish elfect,  but  rather  to  secure  a  neat  fit.  As  far  as 
haxing  braid  on  evening-dress  trousers,  its  use  is  being 
[)retly   well   discredited,   as   well  it  may   be. 

THE  JEWELLERY   RAGE. 

.lewellery  is  being  worn  to  an  amazino-  extent  this  Fall, 
and,  as  aimounced  last  month,  the  topaz  is  the  popular 
stone.  But  it  is  not  the  only  stone,  and  pearU  and  diam- 
onfls  are  being  widely  used  for  scarf-j  ins  and  studs,  as  well 
as  on  cuff-links.  The  use  of  such  a  lavish  amount  of  jewel- 
lery has  no  doubt  been  occasioned  by  the  preva'e.ice  of 
more  pros|)erous  times  and  the  relief  due  to  the  close  of 
the  war.  However  it  may  be  \iewed,  it  shows  gra  e 
signs   of   being  o\erdone. 

ABSENCE   OF   STRIPES. 

A  noticeable  feature  among  well-dressed  men  is  the  ab- 
sence of  stripes  in  all  de[)artnrents  of  dress.  In  cloth,  her- 
ringbone, or  mixture  patterns  are  the  thing.  The  heriing- 
ijone,  while  in  one  sense  it  may  be  classified  as  a  strij  e, 
is  yet  very  much  on  the  borderland,  and,  when  seen  in  a 
dark  cloth,  it  has  little  or  none  of  the  stripe  effect.  Shirts 
and  cravats  likewise  display  an  absence  of  the  stripe 
design.  Practically  plain  cloth,  or  cloth  with  small  spot 
effects,  shirts  with  neat  designs,  and  cravats  with  patterns 
remioved  from  stripes  are  the  popular  thing. 

COLLARS. 

Wing  collars  are  slowly  gainina-  in  favor  and  are  being 
worn  a  good  deal  in  the  West  End.  The  favorite  collar, 
as  announced  last  month,  is  made  with  sm.all  turn-down 
corners,  rather  high  up  and  fits  in  closely  to  the  neck.  It 
is  hardly  as  all-around  a  becoming  collar  as  the  popular 
double  collars,  which  are  still  widely  sold,  but  on  care- 
fully-dresseil    men    it    looks    fresh    and    out    of    the    ordinary. 

NECKWEAR. 

Aseots  are  decidedly  the  correct  thing  just  now  and  they 
are  to  be  seen  in  rich  designs.  Siil)dued  effects,  with  imas- 
suming  patterns,  seem  to  be  more  in  demand  than  any- 
thing pronounced  or  loud.  The  materials  used  are  for  the 
most   part   silks. 

CUFFS. 

Cuffs  alter  so  little  that  it  is  usually  merely  a  question 
of  whether  the  style  is  to  be  attached  or  detached  cuffs. 
This  month,  however,  there  is  a  novelty  to  I'ecord.  It  is  in 
the  nature  of  a  double  cult  for  evening  dress-wear,  some- 
thing after  the  style  of  the  double  collar.  I  believe  these 
double  cuffs  have  been  worn  in  the  past,  so  that  they  are 
not  a  novelty  in  the  sense  that  there  has  never  been  any- 
thing like  them  before.  They  are,  howexer,  a  fad  of  the 
moment.  Their  expense,  however,  makes  it  rather  doubt- 
ful whether  they  will  be  popular.  Only  such  wealthy  indi- 
viduals as  will  be  afile  to  pay  for  tiie  fine  launderino-  neces- 
sarv    will    be   able    to   keep    up   to    the   stvle. 

J     W.    k. 
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The  Best 
Unshrinkable 
Underwear 
In  the  World 

FOR  MEN, 
WOMEN  AND 
CHILDREN. 


UNiiMiMP 


BEST  IN  EVERY  WAY 

Make,  Fit,  Style  and  Price. 


Every  garment  bears  this  Trade  Mark, 
without  which  none  are  genuine. 

Every  Single  Garment   Ouarantccd 
Positively  Unshrinkable. 

May  be  had  from   Leading  Wholesale   (louses. 


WE'LL  HELP  YOU 

get  the  lion's  share  of  the  underweai- 
business  of  your  locahty  if  you  take 
hold  with  us.  We  11  help  you  in  three 
ways  :  By  giving  you  the  best  under- 
wear on  the  market ;  by  giving  you 
the  best  underwear  advertising  in  the 
field;  by  giving  you  the  same  methods 
and  working  with  you  constantly 
along  the  same  lines  that  have  built 
big  business  for  us. 


Stanfield's 
Unshrinkable 


UNDERWEAR 


means  more  to  the  dealer  than 
simply  so  many  dozens  underwear  on 
his  shelves.  It  means  business,  life 
and  energy,  enthusiasm,  progress, 
success. 

DO  YOU  WANT  OUR  HELP? 


The  Truro   Knitting  Mills  Co.,  Limited 

Sole  Manufacturers.  TRURO,  N.S. 


DOMINION.  SUSKII0ER  CO.  I 
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AM  £RICi9N  STYJ^ES 
OFNECKWB^IC 


The  Men's   Furnisher 
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EXCEEDINGLY  small  spots  and  figures  are  a  prominent 
feature  of  the  patterns  in  fancy  shirts  for  Spring, 
1903.  The  arrangement  of  these  varies  ;  sometimes 
they  are  placed  evenly  over  the  goods,  and  just  as  frequent- 
ly they  are  shown  in  groups,  separated  at  wide  intervals, 
but,  however  arranged,  they  present  a  neat,  dressy  appear- 
ance, which  should  do  much  for  them  when  offered  for  sale. 


We  have  before  called  attention  to  the  predictions  that 
checks  and  plaids  will  make  their  appearance  in  the  Spring. 
As  yet  there  is  not  much  sign  of  such  a  pronounced  depar- 
ture in  patterns,  but  it  is  not  impo.ssible.  An  American 
manufacturer  gives  his  opinion  that  for  next  Fall  all  sorts 
of  cross  patterns  will  be  shown,  from  the  tinest  checks  to 
plaids. 


A    SHIRT    WINDOW. 

Buying  for  Sfiring  has  not  been  of  an  unusually  brisk 
nature,  but  when  one  recalls  the  past  Summer  season  it  is 
not  to  be  wondered  at.  for  the  cold,  wet  weather  which  pre- 
vailed right  through  the  Summer  months  must  have  resulted 
in  leaving  a  large  amount  of  unsold  stock  with  retailers,  and 
they  are,  no  doubt,  loth  to  place  in  the  new  until  some 
opportunity  is  afforded  them  of  disposing  of  the  old. 

All  things,  considered,  however,  manufacturers  have  lit- 
tle to  complain  of  in  the  way  their  new  goods  have  been 
received.  Whether  heavy  buyers  or  not  at  present,  retail- 
ers,   particularly    thns<>    wlio    cater    to    the    "  swell  "    trade. 


look  upon  the  Spring  shirts  with  much  favor.  They  want 
the  quiet,  subdued  effects  in  pattern  and  color,  and  this 
year  such  effects  are  being  offered  them  in  most  attractive 
assortments. 

There  is  a  difference  of  opinion  as  to  whether  plain  or 
pleated  fronts  will  have  the  lead,  and  it  is  a  difficult  mat- 
ter to  determine.  But  to  whichever  is  given  the  front 
place,  there  is  little  doubt  but  that  both  lines  will  be  neces- 
sary to  the  dealer  who  aspires  to  keep  abreast  of  the  fash- 


Dark  browns  or  chocolates  have  been  slowly  assuming  a 
stronoer  position  in  the  matter  of  colors,  though  in  United 
States  centres  many  shades  of  brown,  from  tans  to  the 
deepest  tones,  have  been  a  feature  for  some  time.  Brown, 
as  a  color  in  fancy  shirts,  has  not  been  much  used,  and  it 
may  go  well  if  brought  out  in  attractive  designs.  But  the 
color  itself  is  one  of  which  the  dry  goods  merchant  and 
men's  furnisher  have  learned  by  experience  to  be  cautious 
about.  Blacks,  also,  are  good,  and  several  of  the  new  pat- 
terns have  been  carried  out  in  that  color,  on  either  white 
or  o-rey  grounds. 

The  business  done  in  collars  during  November,  while  not 
particularly  large,  was  yet  a  greal.  improvement  over  that 
of  the  month  previous,  and  is  continually  assuming  larger 
proportions   as   Christmas  approaches. 

As  we  mention  Christmas,  let  vis  remember  that  collars 
neatly  boxed  and  nicely  displayed  are  an  attractive  object 
to  a  woman  in  search  of  a  present  for  her  husband.  The 
comic  papers  have  for  so  long  impressed  upon  the  gentler 
sex  that  the  happy  selection  of  cravats  for  men's  wear  is 
not  their  strongest  point,  that  they  are  turning  their  at- 
tention to  other  lines  ;  and  collars  and  cuffs  naturally  pre- 
sent themselves  as  also  suitable  gifts.  A  well-designed  dis- 
play of  these,  combined,  perhaps,  with  some  cravats  of  the 
dealei's  own  selection,  in  plain  colors — don't  attempt  to 
))arade    your   taste   in    pattern-goods   before    a    woman — will 

likely  result  well. 

•    •    • 

There  is  little  or  nothino-  new  to  -^'  \'  n-^  reoards  shapes. 
The  wing  collar  continues  to  grow  in  favor — the  favor  of 
tlie  dressy  customer — and  will  doubtless  hold  the  front 
place  amono-  the  high-class  trade  for  Winter  wear.  What 
it  will  do  in  the  Spring,  when  "  the  young  man's  fancy 
fondly  turn  to  thoughts  of  "  negligee  shirts,  small  bows, 
and.  of  course,  fold  collars  matters  little.  For  Winter  it 
will  be  o()od,  so  let  us  make  as  much  of  it  as  possible 
while  the  season  for  wearing  it  is  here.  This  is  not  being 
done  bv  many  retailers,  who  are  still  pushing  the  fold  col- 
lar to  the  front,  while  their  stock  of  wing  collars  sells  no 
more   than   moderately  well. 

Straight  band  collars  are  in  very  Qood  demand  at  pres- 
ent. Both  those  shapes  just  meeting  in  front,  as  well  as 
the  overlapping  variety,  are  taken.  While  there  is  always 
a  certain  demand  for  roxind  points  in  these  collars,  the  pre 
sent  demand  much  prefer  the  square  points.  Thev  are  not 
as  comfortable,  but  who  cares  for  that  as  long  as  they 
look  better  ? 
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Wreyford  &  Co. 

Romain  Building,  TORONTO 

Wholesale  Men's  Furnishings. 

SELLING  AGENTS  FOR 

DR.  mm  mnm  woollen  uiid[rwliir,sl.;^[^'sS,c. 

FOR  CHRISTMAS  TRADE   WE   STOCK 

Dressing  Gowns,  English  Dress  Shirts  and  Vests, 
Fancy  Half- Hose,  etc. 

Agents  for  "Magic"  Clasp  Garters  and  Hose  Supporters. 


The  Men's   Furnisher 


Dominion  Agents  for 


Young  &  Rochester 

■Manufacturers, 
LONDON,  ENGLAND. 

Spring  1903  Ranges  Shirts  and  Sliirtings 

just  received.     Wait  for  our  travellers. 

French  and  Eng-lish  Prints. 

Anderson's  Oxfords  and  Zephyrs. 

Latest  Silk  and  Mercerised  Stripes. 

In  SUIMMER  VESTS  we  can  ensure  perfect  fit,  and  have  the  finest  set 
of  patterns  brought  into  Canada. 


Tress  &  Co. 

High-class       LONDON,        Manufacturers, 

MATS  and  OAI^S 

The  "  TRESS  "  Hat  for  Spring  1903  is  now  being  shown. 
For  comfort  with  style,  the  "  TRESS"  Silk,  cork-lined,  is  the  correct  Hat. 


If  not  in  Toronto  write  and  arrange  for  our  travellers  to  call. 


Lndcrwcar 


THE  TIGER  BRAND. 


TIGER   BRAND 

Re|>eat  Order* 

Our  stock  is  still  in  fair  shape,  notwithstanding 
the  large  number  of  orders  which  we  are 
receiving,  and  repeats  for  nearly  all  lines  will 
be  promptly  executed 


The  Gait  Knitting:  Co. 


Limited 


GALT,  ONTARIO. 


m 


TROYES,  FRANCE 

GOLD  MEDAL  (highest  award)  Paris  Exposition,  1889 
HOBS  CONCOURS,  Paris  Exposition,  1900 


l)ine  Parker «  Co.,  Cimited 

HOSIERS  AND    SHIRTMAKERS 

Condon,  England 


SPECIAL    MAKES 
in  all  classes  of 
HOSIERY  and  SHIRTS 


MANUFACTURERS 
OF 


French  Balbriggan  Underwear 

French  Health  Underwear,  Unshrinkable 

French  Hosiery 

H.  JACQUIN, 

Sole  Agent  for  United  States  and  Canada, 
4s6  Broome  St.,  NEW  YORK. 


Men's  SMrts  and  Drawers 

'    Half-Hose 

"    Knicker  Hose 
Cardigans,  Sweaters,  Jerseys 
White  and  Colored  Shirts  and  Tennis  Shirts 
Collars  in  all  newest  sbapes 
Women's  and  Children's  Hosiery,  Vests,  Drawers 
and  Combinations. 

See  our  line  before  placing  Fall  orders. 


THOMAS    NORMAN,   Representative 
52  Wellington  St.  West,  TORONTO 


REPRESENTATIVES   FOR  CANADA   AND   UNITED   STATES 

The  British  Import  Co. 

1  WEST  WELLINGTON  ST.  (Corner  Yon^e)  TORONTO 


The  Men's   Purnishef 


The  Dry  Goods  t^eview 


The  fold  collar,  that  much-admired  and  much-abused 
sha|)e.  is  still  the  favorite  with  a  laroe  number  of  custom- 
ers, and  until  it  becomes  entirely  obsolete  it  is  very  likely 
til   hoUl   its  ))laio  ill    tlu'ir  alVi'ctions. 

rile  collar  numufat'turing-  imhistiy  of  Canadu  is  thus 
liiokcil  iipon  by  'I'lio  Clotliifr  and  Fiiinislicr.  nf  N'l'w  York  : 
Our  duty  rati'  on  liiuMi  collais  is  Idc.  per  do/en  and  2(1 
per  i-eiit.  ad  xaloiom.  The  Doniiiiion  of  Canada  maintains  a 
straight  rale  of  •'!.")  jht  cent,  atl  valorem  against  all  I'ompot 
ing  countries  sa\  o  tjreat  Hritain,  in  whose  favor  there  i.s  a 
preferential  sha\  e  of  '.i'i  1-3  per  cent,  of  the  established  rate 
— on  all  gootls  as  well  as  collars.  At  tlie  present  moment 
agitation  is  in  progress  luivinu  in  \ie\v  an  all  round  in- 
crease of  ('anadian  (hities,  o|-.  at  least,  the  elimination  of 
the  preferential  sha\e  tliat  faxor  the  Mother  Countiy. 
\\ith  a  low  diitv  rate  that  saxors  more  '  for  rexenue  only 
than  for  proteetiori.  ami  with  a  limited  field  to  receixe 
their  output,  the  collar  manufaetuiers  of  the  Dominion 
have  made  a  brave  struggle  for  (h)meslic  interests — follow- 
ing our  oxvn  leail.  tiiough  in  a  modified  xvay,  and  endorsing 
a   policy   that    xvill   eventually    prexail   in    the    land    over-sea 

to   xvhich    they   are  bound    by   filial   ties." 

*     *     * 

n\)oke  Bros..  Limited,  of  Monti''eal,  inform  us  that  hun- 
dreds of  dozens  of  colored  shirts  are  coming  through  the 
factory  daily.  The  xvorkmanship  and  laundry  xvork  on 
these  goods  are  ))erfect.  The  maimfactiu'ers  of  the  mate- 
rial  used    in    nuiking    these    shirts  are   gixing  good   delixcries. 


so  that  Tooke  Bros,  hope  to  have  all  Spring  orders  de- 
livered as  promised  to  their  many  customers  from  the 
Atlantic  to  the  I'acific. 

Collar  buyers  will  do  xvell  to  consider  the  advisability 
ol  kee])ing  iii  stock  a  good  assortment  of  the  nexv  styles 
lha(  xxill  be  submitted  to  the  trade  shortly  after  the  new 
xear.  Thai  liigh  band  collars  will  be  in  demand,  no  one 
will  deny.  b\it  only  in  the  lower  inches.  What  will,  how 
excr,  claim  the  U))-to date  buyers"  attention  is  a  well-select- 
ed range  of  straight-band  and  xving  collars.  Tooke  Bros., 
J.,imited,  of  Montreal,  are  bringing  out  nexv  styles  to  sup- 
|)ly  this  demand.  The  straight  and  point  collars  will  be 
worn  Ijy  a  gi'eat  many,  and  the  feeling  is  that  buyers  will 
do  xvell  to  |)lare  half-straight  and  point  collars  half-high 
l)anders  for  the  coming  season. 


In  regatta  shirts,  excrvthing  that  is  nexv  is  being  shown 
by  The  W.  H.  Brock  Co..  Limited.  Montreal.  A  good  line 
xvhicii   can    be   retailed    at    IDc.    is    SS2. 


A  new  double-folil  collar  hails  from  Chicago.  It's  a  re- 
vival of  a  style  in  vogue  some  years  ago  and  was  specially 
adapted  foi-  large  cravats.  This  model  is  not  so  closely 
meeting  in  front  as  the  conx'entional  fold,  but  has  extended 
ti])s,  which  may  be  ]nished  aside  to  allow  a  wide  four-in- 
hand  to  be  tied  underneath,  or  in  case  of  an  Ascot,  the  puff 
nmv  be  tied  under  the  jjoints.  Tips  are  2|  inches  high  and 
the   band    I  .!,  inches    iiioji. 


HOSIERY,    UNDERWEAR    AND    UNIT 

GOODS. 


BUSINESS  in  xvoollen  and  cashmere  half  hose  is  brisk 
quantities,  in  addition  to  heather  mixtures  and  a 
just  noxv,  the  movement  including  blacks  in  the  usiml 
munber  of  plain  shades.  Fancy  hosiery,  hoxvever,  is  still 
selling,  and  from  time  to  time  nexv  designs  are  brought  out 
on  the  market,  all  folloxving  to  some  extent  along  the 
lines    that    have    been   jiopular   tiirough    the    Fall. 

For  the  most  part,  patterns  are  small,  and  colors  are 
quiet.  Noxv  and  then  the  monotony  is  relieved  by  a  design 
that  may  not  sell  well  to  men  of  taste,  but  at  least  serves 
the  ptirpose  of  adding  interest  to  a  xvindoxv  display.  Speak- 
ing of  this,  we  might  remark  that  most  furnishers  excelled 
themselves  in  displaying  their  assortments  of  fancy  half- 
hose  during  the  past  Sunrmer  and  Fall  seasons.  Designs 
were  never  more  beautiful,  and  any  xvindoxv-trimmer  with 
the  least  taste  could  produce  a  handsome  display.  This 
was    ftilly  taken   advantaire   of   by   Canadian    retailers. 

*  *     * 

Among  the  nexvest  dt^signs  those  on  black  grounds  are 
undoubtedly  much  the  best  liked.  Lace  vertical  stripes  are 
frequently    .seen    in    the    linei'    goods,    and    also    self  clockings 

and   embroidering-. 

*  «    • 

fjisle  half  hose  are  as  strong  as  ever.  White  lisles  have 
been  brought  out  xvith  some  degree  of  success  on  the  United 
States  market.  It  is  a  little  t<io  early  as  yet  for  their  ap- 
pearance here.  White  lace  lisles  are  also  shown,  among  the 
new    patterns    in    them    being    checkerboard    effects.     Besides 


the    lilacks,    there    are      grounds    in    several    new    blues    and 
sueile  ;   also   Oxford   greys,   tabacs,   seal,  and  myrtle. 

*  *    * 

Heax  y  underxvear  of  all  classes  has  been  selling  well 
during  the  jiast  month,  including  both  natural  xvool  and 
lleece-lined  goods.  Medium  -  weights  have  drojiped  olf  in 
sales  somexvhat,  as  is,  of  course,  expected  on  the  approach 
of  Winter,  but  business  in  that  line  during  the  past  season 
xvas  rather  better  than  usual,  and  the  statement  is  made 
that  there  is  a  groxving  tendency  to  take  the  medium  in 
place  of  the  heavy-weight  garments. 

•  •    • 

Another  class  of  underxvear  that  is  coming  more  and 
more  into  i)ublie  faxor  for  xvearing  at  all  times  of  the  year, 
antl  more  particularly  in  the  colder  months,  is  the  "'  Dr. 
Deimel  ''  linen-mesh  underxvear.  We  mention  the  name,  as 
there  are  various  sorts  of  net  or  mesh  imderxves\r  which 
might  be  confused  xvith  this.  Without  much  thought  on 
the  subject  we  naturally  think  of  thick,  heaxy  undergar- 
ments for  Winter,  Ihit  the  fact  of  the  matter  is  that  sales 
of  this  linen-mesh  have  almost  doubled  for  the  present  Win- 
ter season.  The  hygienic  ])roperties  of  this  porous  linen- 
mesh  caniu>t  be  doui)ted  for  an  instant  :  it  is.  perhaps,  the 
best  [uexentive  of  colds  that  can  pt)ssibly  be  secured  in 
xvearing  apparel.  At  any  rate,  the  demand  is  such  that  we 
consider  it  worthy  of  special  mention  among  the  various 
lin(>s  of  underxvear.  The  trade  xvill  do  xvell  to  give  atten- 
tion to  these  garments,  for  there  is  certainly  a  good  busi- 
ness to  he  done  in  them. 


re 
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)EE  THAT 

YOU 

GET THE 

RIGHT 

KIND. 


STOREY'S  CLOVES  ARE  STAHDARD  FOi^  EXCELLENCE 
OF  NIATeRIAL,  fit,  STVLE,  WORKNIANSrilP  AND 
DURABILITY. 

THEY  NEVER  DISAPPOINT. 
We  also  make  MOCCASINS,  SHOE  PACS,  TRAVELLING  BAGS,  Etc 

THE  GLOVERS  OF  CANADA. 


descent   fl 

Hosiery  and  Underwear 

S«  Lennard 

^  5on» 


DUNDAS,  ONT. 


Manufacturers  of  all  kinds  of  Ladies', 
Misses'  and  Children's 

RIBBED  UNDERWEAR 

in  Cotton,  Wool,  Worsted,  Merino, 
and  Silk,  and  "  Bolton's  "  process  for 
Unshrinkable  Underwear. 

GUARANTEED    UNSHRINKABLE    AND 
NON-FELTING. 


SOLE  SELLING  AGENTS 

The  Richard  L.  Baker  Co. 


28  Wellington  St.  West 


TORONTO,  ONT. 


Get  your  Clothing  GOOD. 

Get   it  for   nothing. 


BUT 


DON'T  get  it 

Good  for   nothingf. 


WACKS  BROS,  Limited 


Burlington  Works 


LEICESTER,  ENGLAND. 


MANUFACTURERS    OF 

Well  Tailored,  Smart  Fitting, 

llp-to-Date  Designs,  High-Class  Finish 

Custom  Tailoring 
Gents'  Serge  Suits 
Gents'  Flannel  Suits 
Gents'  Rainproof  Coats 
Boys'  and  Youths'  Clothing 
Juvenile  Clothing 

Lowest  possible  quotations 
to  Canadian  shippers. 


04J93 


^y/z^/yy/r//^//^  //Y^/tj,  )^:y^YC€.)/er '. 


If  you  appreciate  well-made  Tailoring,  write   (o 
our  pattern  book,  mailed  free  of  charge. 

Wacks  Bros.,  Limited 

Burlington  Works,     -    Leicester,  England. 


CONTRACTORS  TO    H.M.S.   GOVERNMENT   AND   THE   WAR   OFFICE. 
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■J'lie  ileuu\iul  for  tlu>  liolitor  Siuiuucr  uiulorwear,  paiticu- 
lailv  speoial  lines,  like  tlie  sleeveless  or  half-slee\e  garments 
will)  knee  drawers,  has  not  been  very  active.  These  ooods 
were  niirehased  fairly  well  for  the  Summer  trade,  and  on 
aci-t)unt    of   the    woather    there   was   a   considerable    qiianLity 

left    in  stock. 

*  »     * 

The  hiiifh-class ,  furnishers  continue  to  show  fancy  silk 
underwear,  and  also  silk  and  wool  mixtures.  The  latter  are 
show^n    in    several    plain  colors,    reds    and    light    tans    being 

prominent. 

*  *    * 

Pyjamas  are  now  being  g'i\en  a  front  place  by  all  wide- 
awake furnishers,  and  as  the  Christmas  season  is  near  at 
hand  these  goods  go  well.  They  should  be  included  in  all 
stocks  for  Winter,  especially. 

*  *     * 

Tlic  best  sellino  lines  of  fancy  half-hose  for  Spring-  are 
cotton,  lisle  cind  cashmere,  witli  ^•ertical  embroidering  in 
cardinal,  blue  tind  white  ;  also  drop  stitch  and  lace,  with 
and  without  embroidery.  This  branch  of  the  furnishing 
trade  is  being  done  in  a  very  thorough  manner  by  Tooke 
Bros.,  Limited,  of  Montreal,  who  are  showing  a  very  large 
and  attractive  range  from  $2  per  dozen  to  $6.50  in  plain 
black  cotton  and  cashmere  ;  they  also  have  a  large  variety 
in  difTerent  weights  and  prices,  with  some  strong  numbers 
in    silk-s|)liced    soles,    heels   and    toes. 


In  underwear,  1'hc  W.  R.  Brock  Co.,  Jlontreal,  are  siiow- 
ing  men's  balbriggan  shirts  and  drawers  quoted  at  the 
closest  prices  in  the  market  for  a  tw'O-thread  ti'oiiser  fin- 
isii.  Their  "  Kidia  "  black  cotton  sock,  to  retail  at  lOc, 
is  all  that  its  name  demonstrates.  "  Corker  "  is  the  lowest 
heavy-weight  Hcrmsdort't  dyed  in  the  market,  to  retail  at 
10c.  Two  leaders,  to  retail  at  25e.,  in  black  cashmere  ho.-~e, 
are  ''Boss"'  and   "800XX."     The   kitter  is  a  silk-spliced   liiu". 


.Attention  is  directed   to  a  special  line  of  black  cashmere 

socks,  which  have  just  arrived  at  John  Macdonald  &  Co.'s, 

Toronto.      These  will  retail   well   at  25c.      The  firm's  range 

of  fancy  braces  is   also  complete  and   may  be  retailed  from 

25  to  50c. 

*    *     * 

In  men's  night  shirts  The  Wyld-Darling  Co.,  Limited,  of 
Toronto,  have  excellent  values  to  retail  at  50,  75c.  and  SI. 
Also,  they  have  in  stock  boys'  flannelette  night  shirts  to 
retail  at  50c.  A  special  line  showing  in  this  way  comprises' 
shirts  of  fine  white  flannelette  which  can  be  retailed  at  SL 

For  the  December  sorting  trade  the  retail  trade  will  find 
their  stock  of  men's  and  boys'  underwear,  top  shirts  and 
socks  well  assorted  in  all  lines.  For  the  Christmas  trade, 
no\  cities  in  men's  fancy  stifF-front  shirts  in  very  latest  de- 
signs, with  se])arate  cufTs  or  cuffs  attached  and  short  l)Os- 
on)K   are   offered. 


NECnWEAR    AND    MUFFLERS. 


THE    big  thing  in  neckwear  just   at   present  is   the  four- 
in-hand.      In   this   line   the    Japanese    silk-faced    derby 
is  the  leader.      These  silk-faced  goods  are  taking   the 
place  to  a  considerable  extent  of  the  reversible  ties,  and  are 
undoubtedlv   the  Icadii'a'   goods. 


English  squares,  flowing  ends  and  pull's  are  all  having 
their  share  of  patronage.  They  arc  being  sold  in  large 
shapes  and  in  a  variety  of  neat  effects,  so  far  as  patteriis 
are  cc>ncerned.  Greens  are  going  very  well,  and  in  fact  are 
the  best  of  the  new  shades.  There  is  also  a  good  demand 
for  bright   stuffs   and   fancy  checks. 


A  noticcahlc  feature  at  prcscMit  is  tlic  growing  demand 
for  tartans,  which  is  especially  heavy  in  New  York.  This  is 
probably  due  to  the  sentiment  surrounding  St.  Andrew's 
Day,  though  it  is  not  unlikely  that  the  turn  for  tartans 
has  come  again.  Undoubtedly  tartans  will  be  worn  largely 
next  Sjn'ing,  not  oidy  for  neckwear  but  for  all  classes  of 
apparel. 

Higher- priced  goods  are  selling  hi-ttcr  this  Fall  than  ever 
before,  'i'he  general  prosperity  of  the  country  imdoubtedly 
accounts  for  this  to  a  large  extent.  A  i)ancity  of  new 
shapes  is  also  noticeable  at  present.  The  run  seems  to  be 
largely  on  the  old-established  lines. 
*     *     * 

In  the  neckwear  section  of  John  Macdoimld  &  Com- 
pany.  T/iinited,   Toronto,   a  complete   lange  of  rc\ersibl('   and 


narrow  derbies  is  in  stock,  which  can  be  retailed  at  25c. 
The  stock  also  contains  flowing  ends,  retailable  at  25  and 
50c.,  and  graduated  derbies  in  all  the  leading  shapes.  Spe- 
cial stress  should  be  laid  on  the  value  of  these  goods.  They 
are  all  of  English  make  and  quite  different  from  the  pro- 
duct   of   Canadian   mainifacturers. 


The  \V.  R.  Brock  Co..  ^lontrcal.  are  showing  a  new 
range  of  the  latest  ideas  in  neckwear.  The  colorings  are 
all  modest  for  this  season,  with  soft  and  pretty  colorings. 

■*    *    * 

IJeversible   ])anel,    four-in-hands,    made   from   one  piece   of 

silk  especiallv  woven  for  the  purpose,  are  said  to  be  taking 

\ery  well  in  New  York.      Another  novelty  in  the  panel  class 

comes  in  serucs  anrl   arnmres.   patterned  in  white  and   srold. 

The    designs    are    strikingly    clistinctive.     somewhat    on      thi> 

I']gyptian  order. 

*     *     * 

The  Christnms  stock  of  ncnkwear  of  The  W.  R.  Brock 
Com))any.  Limit(>d,  Toronto,  ineludes  all  the  newest  sha]  es 
and  designs  in  pull's,  knots,  derbies,  bows  and  Ascpts;  aJso 
Wcv's.   nopidar    ooods.    padded    or    cashmere    squares,    are    to 

be   had    to   retail   fi'om   25i-.    to   Si. 


In  men's  nuilllers.  The  \Vyl<l  DarliuL;  Company.  Toronto, 
arc  sliowing  a  iiia  lanoc  in  fancy  sti-ipiv,  checks,  and  also 
in  plain  plack  mercerized  cloth.  They  may  be  retailed  in 
black  from  25c.  to  82.  Special  mention  may  be  made  of 
(|nalili('s    in    black    with    hemstitched    borders. 
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Hosiery  Department  Specials 

for  Spring  and  Summer  1903. 

"Cool  Feet" 


BRAND. 

The    best     selling    Hosiery    Novelty    on 
the  market. 


"Crodye 


}} 


BRAND. 


Guaranteed   Fast  Black,    Hermsdorf  Dye 
and  Unshrinkable. 


Registered  Trade  Mari<. 


60LF  HOSE 


Exclusive  designs,  with  fancy  tops,   at  all  prices, 
for  us  in  Blacks  and  Heavy  Heather  Mixtures. 


Made  expressly 


MEN'S  FURNISHINGS  AND  HABERDASHERY. 

NECKWEAR — Latest  and  best  designs  :  newest  shapes. 

SHIRTS,  COLLARS,  CUFFS— White  Shirts,  Dress  Shirts,  Neglige  Shirts,  Colored 
Shirts,  Outing  Shirts,  Working  Shirts.      Imported  Collars  and  Cuffs. 

UNDERWEAR— SPRING,  SUMMER.  FALL,  WINTER-Plain  and  Fancy 
Balbriggans,  Silk  Stripes  and  Mercerized  Goods  for  Spring  and  Summer,  [903. 
Assorting  Orders  for  Fall  and  Winter  Lines  promptly  filled. 

WATERSHEDS — Umbrellas  and  Waterproof  Coats  keep  out  the  rain.     We  have  'em. 

ENGLISH -MADE   BRACES — The  hand-sewn  kind  that  give  lasting  satisfaction. 


^^eM 


UNSHRINKABLE 


"Wolsey"  Unshrinkable  Underwear. 

In  this  line  we  cannot  guarantee  delivery  from  this 
out,  as  our  stock  is  running  low,  but  will  do  the  best 
possible  with  any  orders  received. 


^^^^^^^m 


MATTHEWS,  TOWERS  &  CO. 


14  ST.  HELEN  STREET, 

MEN'S  FURNISHINGS 


MONTREAL. 


WHOLESALE. 
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GLOVES,    CANES    AND    ACCESSORIES. 


THE  UK   lias  been  a  ci'oil   uio\onient  in   almost  all  sorts 
of  olo\t>s   lately.      With   the   sudden   arrival  of   a  cold 
snap   a    (leniand    for    the    heavier    articles    sprang-    up. 
whii-li  resulted  in  brisk  business.   Tans  and  oreys  arc  equally 
in  oood   demand  at  jn-esent. 

The  heavv  reiiuloor  <>loves,  fur-lined,  are  <ioin<>'  well,  not- 
withstaiulino-  that  they  are  included  in  the  list  of  the  most 
expensive.  Tans,  browns,  and  greys,  in  undressed  skins,  are 
shown.  There  is,  if  anything-,  a  preference  for  the  tans, 
tluniL'h  ill  these  heavy  gloves,  tlie  brown  shades  present  a 
\  ery   attractive   appearance. 

*  *    * 

Knit  gloves  are  beina-  displayed  in  the  windows  of  the 
leading  city  haberdashers.  The  whites,  of  last  year,  are  still 
seen,  and  are  said  to  be  in  as  <>-(^od  demand  as  ever.  Other 
plain  colors,  including-  a  very  bright  red.  have  also  been 
well  received.  The  black  arouiuls.  having  neat  designs  in 
checks,  plaids  and  stripes,  are  moving  out  \'ery  satisfactor- 
ily. These  arc  really  handsome  gloves  and  will  be  liked  by 
all  classes  of  ciistomers. 

Canes  of  dark  wood,  plain,  but  higlily  polished,  are  now 
aiuoiii'-  th(>  favorite  stvles.  THe  e\'er-i)opular  crook  handle 
reniaiiis  a  prominent  feature  :  it  is  usually  ornamented  or 
lip|ied  with  delicate  mounts  of  gold,  silver,  or  ivory. 
Malacca  and  partridge  are  much  used  for  this  style. 
.\cacia  wood  is  also  o-()od.  Mountings  include  plain  sterl- 
ing- silver  in   coils,   flat   against  the   stick. 

*  *     * 

Tonke  Bros..  Limited,  TMontreal,  g-i\-p  considerable  atten- 
tion   to    the    small    articles    that    go    to    make    up    a   man's 


wearing-  outfit.  All  the  new  designs  and  patents  in  cuff 
fasteners,  tie  fasteners,  armlets,  garters,  cuff-links,  collar 
buttons,  etc.,  are  to  lie  found  amongst  their  samples. 

*  •    * 

l'\>r  the  Christmas  trade  John  Macdonald  &  Company 
are  lun  iiig  some  very  riuiice  smoking  jackets  and  flressing 
gowns  coming  in.  These  are  being  imported  in  a  great 
variety   of   patterns   and   jirices. 

Features  in  the  glove  section  are  the  firm's  mocha  gloves 
which  will  retail  from  85c.  to  ?2,  and  their  kid  gloves,  re- 
tailable    from    50c.    to    SI-      There    is    also    a   full    stock    on 

hand  of  wool  gloves   in   black,  white  and  red. 

*  *    * 

For  the  Christmas  trade  in  men's  gloves,  which  take  a 
prominent  part  in  Christmas  presents.  The  Wyld-Darling 
Co.,  Limited,  Toronto,  are  showing  some  very  fine  lines  in 
men's  mocha  gloves,  imported  wool  lining-s,  which  can  be 
retailed  from  75c.  to  §2.  Tn  their  special  dollar-line  of  this 
g-lo\-e  they  direct  special  attention  to  the  puf?  at  the  wrist. 

Thev  also  ha\-e  a  novelty  in  men's  black  mocha  wool- 
lined  glo\-e.  This  particular  line  is  meeting-  with  great  suc- 
cess,  as  they  are   scarce  goods   on   the  market. 

For  the  boys  their  stock  is  well  equipped   with   kid    and 

mocha  mits  and   gloves  to  retail  at  50  and   75c. 

*  »    * 

In  men's  and  boys'  braces  The  Wyjd-Darling  Company, 
Limited.  Toronto,  will  have  for  the  Christmas  trade  a  com- 
plete new  stock  of  fancy  lisle  webs,  medium  and  heavy  elas- 
tic webs,  both  in  boys'  and  youths'  and  men's,  which  will 
sell  at  popular  prices.  All  are  made  from  the  very  latest 
designs  and   fittings. 


BOOTS    AND    SHOES. 


THE   THIRTY=FIFTH    AUCTION. 

OK    Nf)vember    13,    tlie   ."'."itli    annual   stilc   of   rubber    boots 
and   shoes  was  helil  in   the  rooms  of  Benning-   &  Bar- 
salou,    auctioners,     at    86     and     88  St.  Peter    street. 
Montreal.      The   goods   were   sold    for    account   of   The    Can- 
adian  Rubber   Com))any,   this   sale   having-  been   held   iiy   the 
firm   ever   since   its   existence. 

This  year's  sale  was  a  most  successful  one,  over  8,0()lt 
cases  of  rubber  goods  l)eing-  disjjosed  of.  for  which  the  total 
price  amounted  to  lu^arly  .■:<i')!l.()(l').  .\n  important  feature 
wa^  the  advance  in  price  of  rubbers,  as  seen  at  this  auc- 
tion, when  prices  averaged  from  10  to  20  per  cent,  higher 
than   liist    year. 

Buyers  came  from  all  over  the  Dominion,  and  it  was 
estimated  that  about  400  were  present.  Among  them  were 
G.  W.  Jiobinson  &  Co..  Hamilton,  Out.;  London  Shoe  Com- 
pany, London.  Ont.;  D.  R.  Rowan,  Gueli)h,  Out.;  R.  La- 
iiiour  v^  Co..  Cornwall,  Ont.;  J.  M.  Humphrey  &  Co.,  St. 
.lolin,  N.B.;  D.  D.  Hawthorne  &  Co.,  Toronto;  D.  Jacobs  & 
Co..  Sudbury,  Ont.;  M.  Fickler  &  Co.,  Fredericton,  N.B.  : 
D.  Rothschild,  Sudbury,  Ont.:  A.  Abrahamson,  Kingston, 
Ont.;  A.  Markson,  Alexandria,  Out.:  A.  Lussier  &  Cie,  of 
Sorel,  Que.;  N.  Campbell.  Fredericton.  N.B.:  E.  Dion.  Val- 
leyfield.  Que.;  George  W.  Gibnour,  Waterloo,  Que.;  Kerr 
Bros..  "Wales.  Ont.;  James  Robinson,  J.  G.  Watson,  J.  Des- 
marais.  .\.  Dcsnmrais,  F.  Marcoux,  J.  L   Chouinard,  Cgut- 


lee  Freres,  T.  (ioulet,  L.  Frierlman  &  Son.  Roval  Shoe  Com- 
pany. L.  Julien,  F.  Power,  Jas.  I'erry,  P.  Chicoine,  A. 
Corbeil.  William  B.  Craig,  C.  G.  David,  Fogarty  &  Bro., 
Fortier  &  Cie,  Montreal;  S.  W.  Jacobs,  Cornwall,  Ont.;  Mc 
Culium  &  Lahaie,  Buckingham,  Que.;  R.  Laroque.  St.  Jer- 
ome, (iue.;  L.  P.  Lazure,  St.  Remi.  Que.;  Leduc  &  Lebel, 
St.  Hyacinthe,  Que.;  Girard  &  Corbiere,  Lacolle,  Que.;  J. 
A.  Guertin,  St.  Hyacinthe,  Que.;  George  Dixon,  Hunting- 
don, Que.;  J.  A.  Lambert,  St.  Lin,  Que.;  Leduc  &  Frere, 
Grand  Merc,  Que.;  McLaren  &  Dallas,  Toronto.  Ont.;  T.  St. 
Jean.  St.  Hyacinthe,  Que.;  A.  AV.  Vermilyea  &  Sons,  Belle- 
ville. Out.;  R.  N'eill,  Peterboro',  Ont.;  A.  C.  Gilmour,  Water- 
loo, Que.;  A.  Langlois.  Sorel,  Que.;  Galium  &  Lesueur,  of 
Sarnia,  Out.;  Loud  &  Desnoyers.  Farnham.  Que.;  N.  Men- 
ard, St.  Hyacinthe.  Que.;  Z.  Pacpiet.  Quebec:  J.  H.  Begin. 
Quebec. 

The  buyers  were  entertained  at  luncheon  bv  Benning  & 
Barsalou. 

*    *    « 

BOOT   AND    SHOE  ASSIGNMENT. 

Holstead  &  Grant,  boot  and  siioe  dealers.  795  Craiff 
street,  and  460  St.  James  street.  Montreal,  have  assigned 
on  demand  of  James  Linton  &  Co.  The  liabilities  amount 
to  about  §4,500.  the  chief  creditors  being  The  Royal  Shoe 
Company,  81,600.  and  James  Linton  &  Co..  81,178.  The 
assets  are  the  stock  in  trade  at   their  stores, 
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FURS  THAT  ARE  !N  VOGUE. 

By  L.  D 

FUES   are  rather  a  necessity  than   a  luxury  in   our 
Canadian    Winters.    Every    year    the    demand    for 
popular-priced  furs  increases,  particularly  in  cape- 
rines,  boas,  ruffs  and  muffs,  and  as  a  demand  for 
an  article  always  stimulates  the  desire  to  supply, 
there  is  more  care  shown  in  the  manufacturing,  dyeing  and 
finishing-  of  these  goods  ;   and  consequently  there  is  a  large 
and  varied  stock  of  these  lines  to  choose  from. 

TRICES   ADVANCING. 

Although  the  price  of  all  furs  has  advanced  considerably 
and  are  still  advancing,  certain  kinds,  such  as  lynx,  seal 
and  opossum  having  increased  in  price  as  much,  and  all 
first-class  skins  are  scarce  and  expensive,  as  from  30  to  10 
per  cent. 

The  trade,  so  far  this  Fall,  has  been  far  ahead  of  former 
seasons,  and  undoubtedly  there  will  be  a  great  and  satis- 
factory amount  of  business  done  before  the  close  of  the 
season.  Although  the  weather  so  far  has  not  been  such 
as  to  make  us  think  of  furs,  sales  are  verv  large  and  in 
bear  boas,  miifFs  and  other  much-wanted  lines,  same  diffi- 
culty has  been  experirticed  in  keepip-sj-  up   with  the  demand. 

ALL  CLASSES  ARE  SELLING. 

Almost  all  classes  of  furs  are  selling,  and,  besides  old 
favorites,  such  as  seal,  sable,  Persian  lamb,  etc.,  there  are 
many  novelties.  The  chief  is  grey  squirrel,  which  has  only 
been  used  for  the  lining  of  cloaks,  etc.,  since  the  days  of 
our  great  grandmothers  ;  in  fact,  fur  fashions,  in  com'mon 
with  other  articles  of  dress,  are  reminiscent  of  the  Empire 
and  1830  styles,  and  the  flat  caperines  with  longi  stole  ends 
are  almost  a  reproduction  of  those  that  were  worn  by  the 
belles  of  those  times.  The  newest  muffs  might  have  been 
copied  from  some   old   picture. 

COLLARS. 

The  comfortable  high  collar,  though  still  worn,  has  not 
the  vogue  of  the  flat  effects,  and  most  of  the  new  fur  gar- 
ments leave  the  throat  and  part  of  the  bust  exposed.  Some, 
but  not  the  newest,  coats  show  the  high-flare  collar  which 
pi-otects  the  back  of  the  neck. 

FOX   FURS. 

All  fox  furs  are  in  demand,  as  they  take  the  dye  beauti- 
fully. Sable  fox  and  blue  fox  are  the  leaders  in  popular- 
ity. Clusters  of  two  tails  are  seen  in  all  the  different 
lines,  but  the  single  brush  will  be  favored  by  the  most 
exclusive  trade.  Long,  full  boas  and  pelerines  with  the 
single  fluffy  brush  are  considered  most  stylish,  and  in 
Isabella  fox,  with  its  brown  tones  and  rich  dark  stripes, 
it  makes  a  lovely  finish  for  a  smart  Winter  gown.  Opossum 
is  scarce  and  sable-dyed  opossum  is  in  great  demand. 

THE    DYEING    OF    FURS. 

has  been  brought  to  great  perfection.  England  leads  the 
world  in  the  dyeing  of  seal  and  Persian  lamb.  France, 
Eussia  and  Germany  also  do  much  trade,  and  our  own 
Canadian  dyers  are  making  rapid  strides  in  this  branch  of 
the  business. 

CONTRASTS  IN    FURS. 

Most  fur  garments  show  two  furs,  the  body  of  the  coat 
being   of   the   one   and    the   trimmings   of   a   contrasting  fur. 


Thus,  squirrel  would  be  trimmed  with  erimine,  Persian 
lamb,  baby  lamb  and  morie  lamb,  with  ermine,  chinchilla, 
sable,  mink,  or  stone  marten.  The  prevailing  model  in 
these  coats  is  made  with  tight  back  and  loose  sack  or 
blouse  fronts,  and  is  24  to  26  inches  in  length,  the  sleeve 
flaring  or  bag,  with  turned  back  or  cavalier  cuffs.  Most 
of  the  coats  are  confined  at  the  waist  by  a  fancy  belt  with 
large  buckle  at  the  back,  generally  of  cut  steel.  Some  of 
these  belts  are  in  Oriental  colorings,  and  make  a  very  styl- 
ish  finish. 

But  the  very  latest  thing,  I  had  almost  said  "fad," 
is  the  use  of  grey  squirrel.  With  the  Parisians  they  are 
all  the  rage,  and  whole  costumes  are  made  of  them,  skirt 
coat,  hat,  muff,  as  well  as  all  varieties  of  neck  pieces. 
A  long  automobile  coat  of  finelv  matched  skins  of  dark 
grey  squirrel  was  lined  with  the  white  and  grey  kinds  and 
looked  not  only  comfortable  but  stylish.  Squirrel  is  not  a 
very  expensive  fur,  and  is  admirably  adapted  for  misses 
and  cHildren's  wear,  as  it  is  light  of  weight  and  durable. 
Indeed,  it  was  this  durability  that  first  introduced  it  Lo 
n«tice,  as  it  is  designed  to  take  the  place  of  chinchilla, 
whicJi  is  a  lovely  fur,  but  being  from  a  tropical  animal,  its 
skin  is  very  tender  and  it  will  not  stand  wet. 

LATEST   NOVELTIES 

The  cape  collar  and  flat  boas  with  long  stole  ends  are 
the  season's  latest  novelties,  and  some  new  and  curious 
furs  are  shown  in  these  goods.  One  was  made  of  the  skin 
of  a  leopard  cat,  and  another  of  baby  seal,  just  the  yellow- 
ish white  of  the  down  of  a  baby  chicken.  There  was  a  muff 
to  match  this. 

MUFFS. 

The  shape  of  muff  most  favored  now  is  the  Empire  muff. 
It  is  a  most  becoming  departure  from  the  round  or  barrel 
muff,  being  narrow  at  the  top  and  curving  round  at  the 
bottom,  and  is  a  much  more  graceful  shape  than  the  old 
style. 

In  high-grade  furs  the  flat  muff'  is  now  in  most  demand 
and  many  mod'els  are  seen  in  the  striped  furs,  such  as 
chinchilla,  mink,  and  sable,  that  show  rare  and  beautiful 
workmanship.  One  ,of  these  muffs  shown  was  made  of 
beautiful  rich,  dark  Eussian  sable  skins.  Four  skins  of  this 
rare  little  animal  went  to  complete  the  muff ;  the  back 
parts,  from  neck  to  tail,  were  wrapped  round  to  form  the 
muff,  the  tails  and  back  claws  forming  a  fringe  along  the 
bottom  of  the  muff.  Underparts  of  the  little  animals 
formed  the  rich  and  costly  lining.  With  this  muff  was  a 
lono-  flat  boa  with  pointed  ends  and  trimmed  with  tails, 
the  whole  of  lovely  Eussian  sable,  and  the  set  valued  at 
,^1,500. 

INFLUENCE  OF    THE    CORONATION. 

The  Coronation  has  brought  ermine  into  the  front  rank 
this  season.  It  is  chiefly  seen  in  caperines,  flat  boas,  and 
nulffs,  and  as  trimmings  for  the  darker  furs  and  grey  squir- 
rel. Some  of  the  handsomest  and  most  effective  boas  are 
banded  at  the  ends  with  mink,  and  the  muffs  to  match  are 
made  of  alternate  bands  of  mink  and  ermine.  This  is  a 
co,mbination  that  is  particularly  happy. 

A  lovely  little  coat  shown  by  one  of  our  leading  fur- 
riers  was   a  combination   of   these  furs.      The  body    of    the 


81 


The  Hen's   Furnisher 


The  Dry   Goods    Review 


'•oat  was  of  the  ennino  fur.  ami  the  sliapt'  was  ijuitc  new. 
The  leiigtii  of  the  coat  would  be  about  21  inches.  The  back, 
half-fittina-.  was  slit  up  to  the  waist  line  in  the  middle,  the 
fronts  in  the  blouse  style,  the  skirt  of  thi'  coat  ed<jo(l  with 
a  narrow-  band  of  mink,  the  large  .s(]uarc  collar  flat  on  the 
shoulder.s,  and  the  iuuuense  revers  boino-  of  the  mink  fur. 
As  a  finishino-  touch  this  little  garment  was  lined  with  a 
lovely  brocaded  satin   in  a   pale  rose  pink. 

SEAL    FURS    KEEP    THEIR    PLACE. 

Seal  always  keeps  its  place  in  the  highest  trade  and 
notw-ithstanding-  the  many  imitations  made,  Alaska  seal, 
with  its  rich  dark  fur,  will  never  long-  be  out  of  fashion. 
A  feature  of  seal  coats  will  be  the  ornate  belts  of  suede  or 
kid.  daintily  embroidered,  some  with  turquoises  and  gold 
itnd  silver  thread,  and  others  with  Oriental  silk  and  gold 
thtead.  Chinchilla  and  sable  are  the  furs  most  vised  in 
conjunction  with  seal. 

A    NOVEL    SEAL    COAT. 

A  novel  style  of  seal  coat  is  tight-fitting-  to  the  waist  at 
the  back  and  sides  with  deep  belt  in  black  kid  with  dull 
silver  bosses,  which,  fastened  under  the  long  straight 
fronts  that  formed  panels,  ornamented  with  fancy  but- 
tons of  tortoise  shell  and  silver.  The  circular  skirt  was 
very  snugly  fitted  around  the  hips  with  a  wide  flare  at  the 
hem  of  the  garment,  which  was  in  |- length.  The  flat, 
round  collar,  revers  and  cuffs  were  of  chinchilla. 

MOIRE    LAMK. 

Another  coat  soniething  in  the  same  style  was  of  moire 
lamb,  tight-fitting,  with  fronts  slightly  bloused,  and  very 
much  open  from  waist  to  neck,  with  revers  of  chinchilla 
and  round  flat  collar  of  the  saane  fur.  As  in  all  garnxents 
nowadays  the  sleeve  was  the  point  of  novelty  ;  it  was  tight 
to  the  elbow  with  a  very  wide  and  deep  flare,  which  fell  in 
full  folds  and  was  ornamented  with  a  turnback  cuff  of  chin- 
chilla to  match  collar  and  revers.  The  broad,  open-worked 
belt  was  of  Persian  emljroidery  and  the  skirt  fitted  tigh't 
to  the  hijjs  and  flared  widely  below.  Quite  a  feature  of 
these  last  two  C(-)ats  were  tlie  fcincy  metal  buttons  with 
which  they  were  ornamented.  These  liuttons  are  really 
works  of  art  and  are  of  silver  and  gilt,  jewelled,  and  enam- 
elled, and  add  much  to  the  beauty  as  well  as  to  the  cost  of 
these  garments.  The  lining  of  all  these  coats  was  of  rich 
l)rocaded    satins   in  lovely   pale   shades. 

The  new  fur  necklets  are  all  in  the  stole  effect  and  repro- 
duce the  shapes  of  the  chiffon  boas  that  were  new  last 
month.  Some  of  the  newest  are  just  bands  of  fur  that  go 
round  the  bust  and  with  the  long  stole  ends  gathered  in 
front  with  a  metal  clasp,  and  leave  both  back  and  chest 
without  protection. 

AUTOMOBILE    COAT. 

For  automobiling  there  are  coats  of  leopard  skin,  and 
most  stylish  of  all,  pony  skin.  These  last  are  the  height 
of  styl(!  and  are  elegant.  The  seams  are  piped  with  red 
leather  and  fasten  with  leather  buckles  and  straps  down 
the   front. 

Wraps  for  evening  wear  in  castor  and  pastel  blue  cloth, 
Hned  with  fur  and  with  collars  and  revers  of  mink,  stone 
marten,  or  sable,  ai-e  great  favorites.  One  lovely  model 
in  deep  rose  pink  cloth,  just  the  color  of  the  heart  of  a 
rose,  had  a  lining  of  ivory  white  -  corded  silk  and  deep 
collar  and  cuffs   of  ermine. 

•    »    # 

IMITATION    FURS. 

THE  high  price  of  the  better   class  of  furs,  such  as  sable, 
seal,   chinchilla   and    other   of   the   high-class   furs   has 
turned  the  attention  of  the  manufacturers  to   a  nuni 
ber  of  furs  that  have  not  hitherto  had  consideration  in  the 
trade,   and  some   of  these  common  fvn-s  are  worked  up  intcj 


very  elfeclivc  lines.  The  imitations  of  more  exj)ensive  furs 
are  very  perfect.  Ei-mine  is  a  very  easy  fur  to  imitate, 
and  many  mock  ermine  sets  are  sold.  Foxaline  is  an  imi- 
tation of  white  fox  fur.  Marmot  is  dyed  to  resemble  sable, 
and  niiid<,  and  u  new  fui-,  known  as  Chinese  marten,  is  a 
close  imitation  of  stone  nmrten.  There  are  many  imita- 
tions of  Alaska  seal  on  the  market,  but  by  far  away  the 
best  is  dyed  muskrat  or  Canadian  seal,  as  it  is  known  to 
the  trade,  it  is  a  better  imitation  than  electric  seal  and 
gives  better  wear.  It  has  sold  well  to  the  Canadian  trade, 
with  trimmings  of  Alaska  sable,  imitation  chinchilla  and 
mink.  Nutria  is  also  dyed  to  imitate  seal,  and  worked  up 
with  other  furs  into  stoles,  necklets  and  caperines,  with 
Persian  lamb  and  other  furs. 

yVll   these   goods    are  very   smart   in   shape   and  great  care 
is   taken    in    their     working     up,      the    dyeing   and   finishing 
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and  the  cut  and  style  being  a  perfect  imitation  of  the  bet- 
ter goods. 

Many  orders  have  been  received  this  Winter  for  cloth 
jackets  with  a  fur  lining,   and  with  collars  and  cuffs  of  fur. 

In  better  class  furs  the  Persian  lamb  in  the  24  and  26 
inch  lengths,  with  tight  back  and  loose  fronts  and  with 
trimmings  of  other  furs,  such  as  sable,  ermine,  mink  and 
stone  marten,  has  been  the  most  popular  seller.  Caperines 
in  Persian  lamb  and  Alaska  sable  have  sold  well,  in  prices 
from  §5  to  $20  to  the  country  trade. 

Furs  are  all  the  rage  in  Par-is  now-  :  everything  possible 
is  trimmed  with  bands  of  fur  and  fur  flounces  are  seen  on 
the  heavy  clotli  dresses.  This  style  is  more  curious  than 
either  pretty  <ir  convenient,  as  it  is  too  hea\y  and  cumber- 
some for  comfort.  Bands  of  fur  trim  most  of  the  new 
Winter  gowns  and  coats.  The  brown  furs  and  Persian  or 
moire  lamb  are  most  used.  Chinchilla  is  a  favorite  on 
l)lack   \elvet. 
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FROM  LADIES'  FINE  LINED  GLOVES 
TO  MEN'S  HEAVY  MANITOBA  MITTENS. 

Style Our  iR'Vv  MimatTLT  has  had  experienct  in  Paris  and  utliur  Foreijin  L'eiitri's; 

also  United  Statfs  and  Canada. 
Quality —We  tan  our  leather,  and  with  each  pair  goes  a  pohcy  against  Imperfertinn. 

payable  on  demand  and  proof  of  same. 
Price Just  look  over  samples  before  yOU   buy.    Traveller  will  call.    We  havf 

something  nnw  in  "Railroad  (ioods."    Ask  for  booklet  if  interested. 

You  shovdd  see  my  New  1903  Designs.     A  good  many  are  exclusive. 
Patents  Pending. 

W.  J.  criAPMAN,  Trnner  and  Glove  Manufacturer,  WINGHA^. 


Rutenberg  &  Alexandof 


WHOLESALE    MANUFACTURING 
FURRIERS, 

504  St.  Paul   Street, 

MONTREAL. 


JOHN  FISHER 

SON  &  CO'Y, 

WHOLESALE    WOOLLENS 


—  AND 


Tailors'  Trimmings 

WWWWWWWW 

Cor.  Victoria  Sq.  and   St.  James  St., 

MONTREAL. 

♦♦♦♦ 

SAMPLE  ROOMS:     158  Bay  St.,    TORONTO. 

■  01  and  103  St.  Peter  St.,  QUEBEC. 


SEASON   1903 


Felt  Hats,  Caps  and  tas. 


Our  representatives  are  now  on  the  road  with  fine  display  of  samples  in 
Oarrimg-toi 


IVIilner 
Oookcsey^  i 


Exclusive  Styles   and   Colorings. 


Exceptional  Value  in  Soft  Felts  at  $10.50,  $1200,  $15.00  and  $16,50. 

IMMEDIATE     DELIVERY— We  have  on  hand  sample  dozens  of  the  latest  designs  in  Felts  for  the  Fall 
trade  which  we  are  closing  out  at  specially  low  prices.       Write  for  samples. 


James  Goristine  &  Co.,  Limited 

St.   F»a»jl  aoci  St.   IMioholas  Sts.,   IVIOIMTREIAI — 
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THEIR  NEW  WAREHOUSE. 

THEacconipanyiiigciit  is  of  a  photograph  of  the  newbuild- 
ing  of  James  Coristine  &  Co.,  Limited,  Montreal.  As 
will  be  remembered,  this  firm  suffered  severely  in  the  big 
fire  of  January,  1901,  when  the  Board  of  Trade  and  many 
other  buildings  were  destroyed. 

This  structure  is  on  the  old  site,  facing  on  three  streets, 
St.  Paul,  St.  Nicholas  and  Lemoine,  and  is  a  model  one  in 
every  particular. 

The  foundation  is  of  Montreal  limestone,  the  two  first 
storeys  of  Indiana  sandstone  and  the  remaining  storeys  of  buft 
brick  and  sandstone.  The  general  effect  is  chaste  in  the 
extreme.  Every  device  that  modern  science  can  furnish  is 
employed  in  rendering  the  building  absolutely  fireproof,  there 
being  no  wood  whatever  employed  in  its  construction  except 
the  doors  and  window  trimmings.  The  warehouse  covers  a 
floor  space  of  over  50,000  feet,  and  is  handsomely  lighted  and 
w^ell  finished  throughout. 

^^iff 


of  the  mistakes  a  trapper  must  carefully  avoid  to  realize  the 
highest  prices  for  his  pelts.  As  salted  skins  can  never  be  kept 
dry,  and  as  damp  weather  affects  them,  they  cannot  be 
exported.  The  ocean  air  makes  them  wet  and  soggy  and  they 
spoil  skins  they  come  in  contact  with.  Neither  can  good 
leather  be  made  from  salted  skins.  This  also  applies  to  deer- 
skins, and  is  a  mistake  mostly  made  by  local  trappers  and 
farmers.  Another  mistake  to  be  avoided  is  killing  animals  out 
ot  season,  before  the  fur  has  become  prime.  Early  caught  and 
unprime  skins  do  not  command  high  prices.  Our  advice  is 
wait  a  little  longer  and  the  trapper  will  be  amply  repaid  by 
the  prices  of  prime  skins,  as  skins  are  of  more  value  to  the 
entire  trade  when  properl3'  handled.  The  following  is.  prac- 
tical for  all  in  the  business  :  After  taking  off  the  pelt,  clean  off 
all  grease  and  stretch,  then  put  to  dry  in  an  airy  room,  never 
near  a  fire  or  stove.  Coon,  beaver,  bear  and  wolf  should  be 
split  and  then  stretched.  Skunk,  fox,  mink,  fisher,  marten, 
lynx,  otter,  and    muskrat  should  be  cased.       We  know  of  no 


NEW    WAREHOUSE    OF    JAMES    CORISTINE    &    CO.,    LIHITED,    HONTREAL. 


The  fur  manufactory  occupies  the  entire  sixth  storey  with 
a  floor  space  of  about  16,000  feet. 

Three  large  boilers,  a  150  horse  power  Corliss  engine  and 
a  powerful  dynamo  furnish  light,  heat  and  power  for  the 
entire  building.  There  are  one  freight  and  two  fast  passenger 
elevators,  the  latter  also  serving  the  office  section  of  the 
building  in  which  there  are  over  60  offices.  The  main  entrance 
on  St.  Nicholas  street,  and  ground  floor  vestibule  and  hallway 
are  in  exquisite  taste,  the  latter  being  finished  in  Carrara 
marble  panels  and  pillars  throughout. 

The  firm  are  already  contemplating  the  erection  of  a  large 
addition   to    accommodate   their    rapidly-increasing  business 

which  has  more  than  doubled  in  three  years. 

*        «-        * 

HANDLING    SKINS. 

Exporters  and  manufacturers  of  furs  have  for  many  years 
received  frf)m  trappers  and  hunters  skins  in  poor  condition, 
most  of  the  complaints  arising  from  salted  skins.     This  is  one 


other  product  of  our  countrN'  that  in  many  cases  is  so  badly 
prepared  for  the  market  as  raw  furs.  This  surely  should  not 
be  said  of  the  pioneer  trade  of  Canada. 


STRAWS   FOR   1903. 

Leading  styles  in  straw  hats  for  general  consumption, 
season  1903,  will  embrace  specially  sennets  and  split  braids 
in  yachts  of  extreme  attractiveness. 

Popular  proportions  are:  2V^  x  2Vi,  2%  x2?4>  2^4  x  3,  and 
for  extreme  trade,  234  x  Sij,  3  x  21-2,  3  x  234,  3x3,  31+  x  23^. 
These  fine  hats  are  trimmed  with  18  and  21-ligne  bands  in 
plain  black. 

In  soft  goods,  neat,  genteel  styles  prevail  in  favor;  the 
tendency  is  to  return  to  set  brim  blocks  in  Milans,  Shinkees 
and  Mackinaws. 
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(^ 

WOOLLENS 
CLOTHING 

^ 

PRICES  of  woollens  are   very  decidedly  on  the   up- 
grade,  especially  in  the  case   of  fine  goods.     This 
upward  movement  is  directly  due  to  the  long-con- 
tinued  drought  in  Australia  and  the  consequent 
scarcit3'  of  wool.      An  advance  of  from  25  to  33 
per  cent,  is  anticipated  in  worsteds,  and  other  lines  will  move 
up  accordingly.     Goods  of  a  poorer  quality,  however,  which 
can  be  readily  manipulated  will  not  be  affected  to  any  extent. 

*  *         * 

The  general  condition  of  November  trade  in  woollens  por- 
tended well  for  the  Spring  trade.  All  departments  are  in  a 
healthy  and  normal  condition.  Factories  are  working  pretty 
hard  supplying  a  very  fair  demand  and  the  prices  are  encour- 
aging. Dealers  are  looking  hopefully  towards  Manitoba  and 
the  West  and  anticipate  doing  a  large  business  there  in  the 
near  future. 

*  *  * 

The  demand  for  Scotch  suitings  in  stripes  and  fancy  colors 
is  at  present  brisk.  In  overcoatings,  vicunas  and  cheviots  in 
grey  shades  appear  to  be  most  popular.  A  great  run  has  been 
made  on  silk  linings  for  overcoats.  In  dress  suitings,  un- 
finished worsteds  and  llamas  have  been  largely  used.  Whole- 
salers have  done  a  very  fair  business  in  these  lines  lately. 

*  *        .  * 

There  is  at  present  a  good  demand  for  waterproof  stuff  for 
Spring  overcoatings.  It  is  not  improbable  that  this  demand 
will  increase  as  the  season  advances,  for  the  reason  that  these 
goods  have  acquired  much  popularity  with  the  public  and 
will  very  probably  never  be  superseded. 


Prospects  for  the  Spring  look  to  the  popularity  of  Scotch 
tweeds  in  the  high-class  trade.  Stripes,  in  modified  forms,  it 
is  believed  will  be  much  favored.  Fancy  colorings  will  also  be 
decidedly  popular  and  the  trade  may  look  for  a  good  sale  of 
red,  purple,  and  red  and  white  mixtures.  Buying  as  yet,  how- 
ever, is  at  best  but  haphazard  and  retailers  ore  being  guided 
largely  by  information  afforded  by  the  travellers. 


tities  sold  in  Australia,  South  Africa  and  almost  every  country 
in  the  world. 

In  the  United  States  there  is  a  vogue  for  Canadian  woollens, 
and  in  New  York  and  Chicago  and  the  larger  centres  there  is  a 
very  ready  sale  for  them.  The  prices  retailers  ask  for  these 
Canadian  woollens  would  astonish  some  of  our  Canadian 
customers.  For  instance,  a  line  costing  in  this  country  65  to 
70c.  and  retailing  at  $1  would  be  marked  to  sell  on  the 
American  side  for  $2. 

Right  here  in  Canada  these  same  goods  are  bought  and 
sold  as  imported  stuffs,  and,  knowing  the  prejudice  against 
the  home  article,  we  are  not  advising  the  retailer  as  to  what 
he  should  call  his  wares. 

The  Canadian  Manufacturers'  Association  have  laid  aside 
an  appropriation  of  $50,000  to  boom  the  "  Made-in-Canada  " 
idea.  Part  of  this  is  to  be  devoted  to  woollens,  and  will,  no 
doubt,  have  an  effect  on  the  demand.  W.  H. 


NEW  WOOLLEN  MILL. 

Amherst,  N.  S.,  is  viewing  with  interest  the  progress  being 
made  in  the  building  and  equipment  of  the  Hewson  Woollen 
Mills,  established  in  that  town.  The  Hewson  Woollen  Mills 
Company  was  formed  on  September  3,  with  a  paid-up  capital 
of  $100,000.  Mr.  H.  L.  Hewson  took  one-half  the  stock,  his 
brother,  E.  E.  Hewson,  a  large  block,  and  associated  with 
them  were  Mayor  Curry,  president  of  the  car  works,  employ- 
ing nearly  1,000  men,  M.  D.  Pride,  president  of  the  Amherst 
Boot  and  Shoe  Co.,  and  ex-Mayor  J.  A.  Dickey,  C.  E. 

Construction  began  on  September  4-,  and  has  been  pushed 
forward  rapidly.  The  building  extends  200  feet  along  the  rail- 
way and  100  feet  back  and  will  have  a  siding  from  which  coal 
will  be  dropped  at  the  doors  of  the  furnaces.  The  high  pres- 
sure of  the  water  system  at  Amherst  will  give  excellent  auto- 
matic sprinkling  and  render  the  buildings  practically  fireproof. 
They  have  been  erected  large  enough  to  accommodate  ma- 
chinery for  turning  out  three  times  the  product  of  any  other 
mill  in  the  Maritime  Provinces,  although  at  the  start  the 
space  will  not  be  more  than  half  occupied,  as  the  management 
feel  that  present  market  conditions  do  not  warrant  their  fill- 
ing the  buildings  with  machinery.  A  careful  policy  on  this 
line  is  doubrless  <i  wise  one,  but  it  is  the  intention  of  the  com- 
pany to  enlarge  as  the  market  demands.  Newest  and  best 
machinery  will  shortly  be  installed  and  goods  placed  with  the 
dealers  early  in  the  year. 


CANADIAN  WOOLLENS. 

From  the  same  spirit  of  antagonism  that  "  a  prophet  has 
no  honor  in  his  own  land,"  our  Canadian  woollens  have 
always  been  under  the  ban  of  popular  favor  in  Canada. 

The  foreign  article  has  been  the  standard  of  excellence. 
This,  of  course,  up  to  a  recent  date,  has  been  due  to  the  indus- 
try being  in  its  infancy  and  producing  only  the  lower  grades. 

The  increasing  universal  demand  for  homespuns,  cheviots, 
friezes,  etc.,  has  given  the  Canadian  woollen  trade  a  boom 
which  has  been  taken  advantage  of  by  the  manufacturers,  and 
by  producing  a  standard  article  they  are  competing  success- 
fully in  the  world's  markets. 

Few  people,  even  our  own  Canadians,  are  aware  of  the 
magnitude  of  the  woollen  industry  in  Canada  or  of  the  high 
grade  of  material  produced. 

Owing  to  the  fine  working  quality  and  the  beautiful, 
glossy  appearance  of  our  Canadian  wool  it  is  peculiarly 
adapted  for  the  production  of  frieze,  homespun,  etc.,  which  are 
in  such  popular  demand  for  tailored  costumes  in  ladies' 
apparel  and  overcoatings  in  men's  wear. 

In  these  lines  our  manufacturers  are  able  to  compete  suc- 
cessfully with  allcomers,  and  to-day  there  are  immense  quan 


PERSONALS. 

Mr.  Marcellin  Marceau,  merchant  tailor,  of  Quebec,  died 
on  November  12. 

Mr.  R.J.  McEwen,  tailor,  of  Hanover,  Ont.,  is  changing 
the  site  of  his  business. 

Mr.  Neil  Fergusson,  the  Sydney,  C.  B.,  tailor,  has  moved 
into  new  premises  on  Charlotte  street. 

Mr.  J.  H.  Gordon,  the  popular  and  enterprising  local  man- 
ager for  Thornton  &  Douglas,  will  shortly  move  to  Stratford. 
Mr.  Gordon  came  to  the  "Maple  City"  from  Guelph  some 
three  years  ago,  and  in  that  time  he  has  established  and  built 
up  one  of  the  largest  clothing  businesses  in  Western  Canada. 
Upon  the  recent  death  of  the  senior  member  of  the  firm,  the 
formation  of  a  new  company  resulted  and  Mr.  Gordon  was 
appointed  a  director  and  secretary  for  the  company,  which 
necessitates  his  living  in  Stratford.  Mr.  Gordon  will  leave  in 
about  two  weeks,  and  his  departure  will  be  universally  re- 
gretted in  this  city,  where  he  is  held  in  universal  esteem. 
Mr.  Gordon  will  be  succeeded  by  J.  H.  Clark,  of  Hamilton, 
who  has  had  an  extensive  experience  with  some  of  the  best 
firms  in  Canada  and  the  United  States.— Chatham  Planet. 
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^  So  are  our  travellers  with  our  ^ 


Z  large   range   samples   of  J 

i   Spring  Millinery  I 

¥  —AND—  ^ 


Fancy  Dry  Goods. 


?^ 

^  SOME    OF    OUR    LINES:  ^ 

J  Straw    and    Chiffon    Hats,     Children's    Silk    and    Muslin  2 

^  .                   .  '^ 

^  Headwear,     Ribbons,     Silks,     Crapes,    Grenadines,    Christening  j# 

^  Cloaks,    Robes    and    Shawls,    Fancy    Flowers    and    Mounts,   Hat  ^ 

2  Trimmings,    Laces,    Gimps,    Veilings,   Dress  Trimmings,  Ruffles,  j 

^  Ruchings,  Tulles,  Mechlins,  Nets,  Ladies'  Belts,  and  Scarfs,  plain  ^ 

^  and   Fancy   Chiffon,     Straw    Plaits,    Ladies'    Whitcwe.ir,    Skirts,  ^ 

S  Blouses,  Children's  Dresses.  5 

r  ?• 

^                                                 J# 

^  2# 

^  For    Christmas   Trade-'-Ladies'    Fancy    Neckwear    Novelties.  J^ 

^  ?^ 

^  For    Immediate    Delivery---Veiveteens,  Black  and  Colored.  ;# 

^  nONTREAL,  IJ 

f»  ALSO    AT    QUEBEC,    OTTAWA,     HALIFAX,     VANCOUVER,  ji 


CAVERHILL  &  KISSOCK 
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Features 
of  the 
Trade 


TRADE  SITUATION. 

THE  trade  for  this  season  is  practically  over,  and  the 
orders  that  now  come  in  are  sorting  orders  for 
velvets,  and  the  heavier  goods.  At  this  period  it  is 
hard  to  find  an3'thing  that  is  really  novel,  and 
what  few  novelties  there  are,  are  the  productions 
of  individual  effort  on  the  part  of  the  retail  merchant.  Of 
course,  the  season  is  by  no  means  over  with  the  retailer,  and, 
should  the  weather  prove  favorable,  he  still  has  some  weeks  of 
profitable  trading  before  him.  The  wholesalers  and  manu- 
facturers are  now  preparing  for  the  coming  Spring  and  a  few 
whispers  are  heard  about  some  of  the  advance  lines  prepared. 

In  the  straw  ready-to-wear  hats,  the  shapes  follow  verj- 
much  on  the  lines  of  the  Fall  goods.  The  different  modifica- 
tions of  the  turban  and  the  tricorne  are  most  seen.  Some 
models  have  the  up-turned  brim  and  the  bell  crown.  A 
particularly  pretty  hat  had  a  high  rolling  turban  brim  in  front 
and  came  down  over  the  hair  in  a  blunt  point  at  the  back,  the 
sole  trimming  consisting  of  a  bow  of  the  same  straw  that  the 
hat  was  made  of  Of  two  models  shown  one  was  of  black 
with  an  edging  in  black  and  white  fancy  straw  which  had 
somewhat  the  effect  of  a  strand  of  chenille.  The  other  hat 
was  of  white  straw  and  the  fancy  braid  was  of  a  lighter  com- 
bination of  black  and  white. 

Most  of  the  straw  ready-to-wear  hats  appear  in  two 
tones  of  straw  braid,  thus,  black  and  white,  blue  and  white, 
brown  and  white,  and  red  and  white  are  seen. 

The  capeline,  which  has  been  so  much  worn  in  beavers  and 
rough  felts,  makes  its  appearance  in  fancy  straws  for  Spring 
and  in  different  colorings,  one  of  which  is  said  to  be  a  very 
deep  and  vivid  emerald  green. 

Buckles  iind  ornaments  of  cameos,  mounted  in  silver  and 
set  with  strass,  are  to  be  used  on  Spring  hats.  Ribbons,  also, 
chiefly  in  plain  colors  and  wide  widths,  are  Lo  be  very 
important  in  Spring  millinery.  A  narrow  ribbon  velvet 
applied  to  the  edge  is  a  new  style  of  trimming  that  is  expected 
to  go  in  the  Spring. 

Many  individual  styles  of  hats  are  seen.  Indeed,  the  only 
question  about  hats  at  present  is  the  one  of  their  becoming- 
ness.  The  large  flat  hats,  with  broad  brims  and  flat  crowns, 
are  most  worn,  but  small  hats  with  up-turned  brims,  and 
medium-sized  hats  with  decided  crowns,  are  also  worn.  The 
pretty  tricorne,  covered  with  moire,  in  black  or  white,  with 
black  velvet  strapping  and  feather  pompom  or  osprey,  is  a 
novel  and  popular  style.  The  plateau  with  the  double  brim  is 
a  smart  style.  Trimmings  on  hats  of  this  style  are  very 
simple,  and  confined  to  the  underbrim  is  a  bunch  of  grapes 
and  foliage  or  a  couple  of  sweeping  ostrich  plumes  in  Mary 
Tudor  style. 

Large  black  hats  in  the  Gainsborough  style,  in  velvet, 
jet,  and  feathers,  are  favored  in  some  trades  as  they  match 
almost  any  style  of  dress.  Two-toned  combinations  in 
millinery  are  coming  to  the  fore,  and  a  t^avy  blue  velvet  in  this 
style  had  feathers  of  navy  and  also  of  light  blue. 

Parrot  and  nile  green  are  new  greens  to  the  fore,  but  the 
majority  of  wearers  will  stick  to  the  quieter  colors  and  shades 


Fur  and  fur-trimmed  hats  have  had  great  success.  Mink 
and  ermine  are  the  favored  furs,  with  squirrel  for  the  large 
flat  Russian  turbans.  Hats  that  are  not  made  entirely  of  the 
fur  are  trimmed  with  the  bodies  as  they  are  termed,  that  is, 
the  whole  skin  with  head,  tail,  and  claws,  of  ermine,  and  mink. 
These  are  draped  both  over  and  around  the  crown  and  under 
the  brim. 

All  hats  are  simpler,  both  in  line  and  trimming,  than  in  the 
beginning  of  the  season.  White  beaver  hats  are  quite  a 
feature  of  the  season. 

INCREASED  BUSINESS. 

The  travellers  of  Strachan  Bros,  are  out  on  the  road  with 
a  smart  line  of  ready-to-wear  ladies'  hats  in  fancy  straws. 
The  business  they  have  done  has  been  very  large  for  so  early 
in  the  season,  and  everything  with  them  points  to  a  largely- 
increased  trade.  Turbans,  mostly  in  two  tones  of  straw, 
trimmed  with  flat  bows,  rosettes,  fancy  straw,  and  straw 
quills,  are  the  leading  lines.  The  tricorne  is  another  good 
shape,  and  bell  crowns  with  up-turned  brims  are  among  the 
leaders.  Among  the  leading  trimmings  for  these  goods  are 
rosettes  of  plaited  silk. 

WHAT  S.  F.  McKINNON  &  CO.  SAY. 

"As  far  as  the  wholesale  trade  is  concerned,  the  Winter 
season  is  practically  over.  Of  course,  we  are  still  selling  a 
great  many  staple  lines,  such  as  velvets,  velveteens,  plushes, 
ribbons,  chiffons,  louisine,  and  taffeta  silks,  sequin  crowns 
sequin  bandeaux  and  trimmings;  also  black  ostrich  feathers. 

"01  course,  it  is  different  with  the  retail  trade,  and,  therefore, 
with  the  great  majority  of  those  who  read  The  Dry  Goods 
Review.  They  have  yet  a  large  and  heavy  part  of  the  season 
before  them.  We  can,  however,  only  speak  of  the  past,  and 
from  our  own  experienceareconvinced  that  with  you  it  has  been 
an  exceptionally  good  millinery  season. 

"  Speaking  of  ladies' jackets.  To  say  that  there  has  been 
a  big  trade  done  in  them,  does  not  fully  express  it.  There 
has  been  an  extraordinary  jacket  trade,  our  factor}'  running 
early  and  late  for  nearly  three  months  and,  notwithstanding 
this,  we  were  at  times  from  three  to  four  months  behind  with 
our  orders,  and  even  at  thi.s  date,  November  28,  orders  continue 
to  come  in  by  every  mail. 

"While  still  giving  strict  attention  to  the  present  trade 
requirements,  we  are  also  looking  beyond  this  into  next 
season,  our  fifteen  millinery  representatives  being  now  out  on 
their  respective  routes  with  our  complete  range  of  Spring 
samples.  Space  will  not  permit  of  us  giving  a  detailed  descrip- 
tion of  the  different  lines  in  our  collection,  but  can  simply 
assure  the  trade  that  we  are  within  the  mark  when  saying 
that  in  extent,  character  and  value  it  outweighs  any  previous 
effort  made  by  us;  and  you  might  add  that  within  the  next 
three  or  four  weeks  every  city,  town  and  village  from  the 
Atlantic  to  the  Pacific  will  be  visited  by  our  representatives; 
and  that  in  justice  to  themselves  every  buyer  in  our  class 
should  see  the  range  before  procuring  their  Spring  orders  if 
only  as  educators." 
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HINTS    TO    BUYERS. 


THE  W.  R.  BROCK  COMPANY,  LIMITED,  TORONTO. 

WKAPPERETTE   DEPARTMENT 

This  department  has  just  secured  a  line  of  36-inch  domes- 
tic wrapperette,  which  formed  the  overmakes  of  wrapper 
manufacturers'  patterns.  The  cloth  can  be  retailed  at  10c. 
a  yard,  though  worth  15c.  in  the  regular  way.  It  is  a 
fine,  ijooil- weight,  plain-faced  cloth  with  a  nap  back,  and 
comes  in  black  and  white,  navy  and  white,  navy  and  ani- 
hne  fancies,  cardinal,  marine,  pink,  and  sky  blue,  with 
grounds  in  objects,  stripes  and  scroll  pattei'ns.  This  line  is 
not  only  well-adapted  for  children's  dresses,  blouses  and 
wrappers,  but  is  one  of  the  best  things  that  can  be  had  for 
quilt-linings,  being  a  full  yard  wide.  Five  yards  make  a 
large   cover. 

LINEN   DEPARTMENT. 

This  department  has  just  closed  a  very  advantageous 
deal  in  French  canvas,  and,  having  placed  a  contract  for 
many  thousand  pieces  with  one  concern,  are  now  able  to 
offer  French  canvas  at  prices  that  would  be  interesting  to 
any  buyer,  as  Brock's  claim  that  they  are  15  per  cent. 
under  market  prices.  Tliev  come  both  in  Islack  and  natur- 
als, ranging  from  7  to  15c. 

No.  Al.  is  a  58-inch  extra  heavy  creaan  damask  table 
linen,  nice  mellow  finish,  five  different  designs.  It  can  lie 
retailed  at  25c.      This  is  something  extra  good. 

San  Marco  is  a  60-inch  turkey  and  white  tabling  that 
can  be  retailed  for  .35c.,   the  regvilar  wholesale  price. 

FLANNELETTE   DEPAKT.MENT. 

Tlie  Brock  Com])any.  Limited,  Toronto,  have  just  opened 
up  a  line  of  35  and  3()  inch  dark  grey  strii>es  which  can  be 
retailed  at  8c.  a  yard.  They  would  be  good  value  at  10c. 
Brock's  claim  this  to  be  one  of  the  cheapest  lines  of  flannel- 
ettes they  have  offered  for  years.  They  have  also  closed 
out  from  the  mill  a  28-inch  line  of  pale  pink  Saxony  which 
can  be  retailed   at  8c.,   regular   [irice,    10c. 

P.^INT   DEI'A'vTMENT. 

In  this  department  enornious  sales  are  reported  in  No. 
77  cloth — one  of  the  heaviest  cloths  in  the  trade.  It  comes 
in  a  range  of  over  400  patterns,  consisting  of  regattas, 
light  blouse  stripes,  light  fancies,  plates,  lilacs,  dark  mix- 
tures, scarlets,  cardinal,  navies,  blacks  and  whites.  This 
cloth  can  be  retailed  at  10c.  a  yard  with  an  extra  profit. 
A  great  many  of  Brock's  customers  get   i'i^c.   for  it. 

H  13,  14,  15  and  16  is  a  light  weight,  extra  fine,  silk- 
finished  British  cloth,  which  comes  in  the  very  latest  de 
signs,  some  of  the  patterns  being  most  handsome.  This 
cloth  can  be  retailed  at  12^c.,  though  worth  in  the  regular 
way  1.5c.  Both  the  above  cloths.  The  Brock  Company  con- 
tracted for  in  grey.  Hence  their  reason  for  offering  them 
so  cheap. 

CARPET   DEPARTMENT. 

In  their  carpet  and  housefurnishing  department.  The  W. 
R.  Brock  Company,  Limited,  Toronto,  report  the  winding 
up  of  their  record  year,  and  an  extraordinary  increase  in 
orders  for  Spring  over  any  previous  .season  at  this  date. 
Such  expansion,  they  claim,  is  in  a  large  measure  due  to 
the  development  of  this,  their  youngest  department,  by 
earnest  endeavor  to  discover  the  demands  of  the  trade  and 
by  following  up  and  cultivating  its  requirements  so  as  to 
be  able  to  lay  before  merchants  and  buyers,  in  city  and 
country  alike,  goods  suitable  to  their  various  classes  of 
trade,  and  at  p»rices  certain  to  result  in  business. 

In  order  to  accomplish  this  it  has  been  necessary  to 
secure  additional  space,  and  so  the  department  in  their 
warehouse  is  practically  onlv  used  as  a  sample  room  where 


pieces  of  every  pattern  of  carpet  can  be  seen  ;  the  regular 
stock,  along  with  all  floor  oils  and  linoleums  is  stored  out- 
side in  a  warehouse  specially  secured  for  that  purpose. 

Amongst  the  110  numbers  of  lace  curtains  which  com- 
prise their  set  for  Spring,  they  draw  special  attention  to 
the  following  lines  of  extra  value,  to  retail  at  popular 
prices  : 

D  14  to  retail  at     25c.  per  pair. 

D   17  to  retail  at     50c.   per  pair. 

S  57  to  retail  at     65c.  per  pair. 

S  58  to  retail  at     65c.   per  pair. 

S  61  to  retail  at  .^l.OO  per  pair. 

S  62  to  retail  at     1.00  per  pair. 

S  38  to  retail  at     1.25  per  pair. 

Forty-eight  ranges  of  art  mushns,  sateens,  cretonnes 
and  an  rmlimited  variety  of  frilled  and  fancy  muslins  com- 
prise all  the  novelties  of  the  coming  season,  and  many 
clearing   lots  much   below   regular  value. 

They  lay  j)articular  stress  on  the  \alues  of  their  4-1 
hemp  carpets,  to  retail  at  10,  15,  20  and  25c.,  and  to  the 
most  exclusive  range  in  the  trade  of  tapestry  carpets,  many 
patterns  of  which  are  entirely  confined  to  The  W.  R.  Brock 
Company,  Limited,  for  Canada. 

In  addition  to  the  latest  combinations  of  color  and  de- 
sign in  Brussels  carjiets,  they  have  five  job  clearing  lots — 
perfect  goods^ — which  they  are  selling  at  from  15  to  20  per 
cent,  below  regular  price.  Of  unions  and  wools  they  make 
a  larger  and  more  attractive  showing  than  ever  heretofore. 
Their  vehets,  Axminsters,  and  Wiltons  are  also  worthy  of 
note  and  comparison,  as  are  also  their  mats,  rugs  and 
sq»iares  of  various  makes,  where  they  find  an  increased 
•  leuiand. 

The  popularity  of  linoleums,  both  printed  and  inlaid,  has 
so  largely  developed  that  it  has  induced  The  Brock  Com- 
pany to  extend  in  that  direction,  too,  and  in  one  quality 
of  the  former  they  were  able  to  secure  a  stock  lot  in  both 
St  and  16-4,  wliicli  they  are  in  a  position  to  offer  at  a 
(considerable  reduction  on  the  regular  price,  but  which  can- 
7iot    be    repeated. 

Amongst  a  very  full  assortment  of  China  and  Japanese 
mattings  is  included  one  of  exceiitional  value,  to  retail  at 
15c.,  regidarlv  sold  at  20c. 

Tai)estry  and  chenille  table  covers  and  curtains  are  also 
a  strong  feature  with  them,  and  they  have  13  ranges  of 
.50-inch  tapestry,  rep  and  light  fancy  materials  for  drapery 
and   co\eiing   purposes   to  retail   at  from  50c.   up. 

DRESS   r.OODS. 

In  their  dress  goods  department  The  W.  R.  Brock  Com- 
pany, Limited,  Toronto,  have  just  opened  up  a  large  ship- 
ment of  goods  which  are  very  scarce  in  the  market  and 
greatly  in  demand,  consisting-  of  black  voiles,  etamines, 
eoliennes,  crepe  de  chine,  and  lace  stripe  silk  grenadines. 
Orders  on  their  books  for  these  are  being  looked  out  and 
shipped   as   quickly   as   possible. 

They  have  also  pas.sed  into  stock  several  lots  of  excep- 
tionally cheap  goods,  the  season's  overmakes  of  different 
mills,  which  comprise  a  variety  of  qualities  in  coating  ser- 
ges, to  retail  at  2oc.,  regularly  sold  at  from  35  to  40c. 
Ladies*  covert  coatings  in  the  new  range  of  Spring  shades. 
Silk  and  wool-blouse  materials  in  cream  and  a  variety  of 
colored   stripes. 

Costume  cheviots  and  peeble  cheviots,  to  retail  at  75c. 
and  ?<1  respectively,  are  still  in  demand,  and  The  Brock 
Company   are  able  to  'meet  it   with  their  popular  qualities. 

In  caslimeres,  velours,  satin  cloths  and  albatross,  they 
have  complete  stocks  at  old  prices,  including  all  evening 
shades  being  asked  for  so  much  at  present. 
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Wholesale  Millinery 


NEXT  SEASON 


Our  plans  for  the  Spring  and 
Summer  Season  1903  are  already 
above  the  surface,  and  give  evi- 
dence of  being  much  appreciated  throughout  the  trade.  We  speak 
of  the  magnificent  range  of  samples  which  our  representatives  will 
submit  to  you  for  inspection  at  an  early  date.  In  the  meantime  we 
respectfully  ask  you  to  reserve  orders.  It  will  certainly  be 
profitable  to  you. 


PRESENT  SEASON 


Your  present  needs  have 
been    anticipated  by   us. 
You    will    find    us    com- 
plete in  all  lines  in  demand,  particularly  Ribbons  and  Laces  for  Xmas 
Trade.     Job  lots  in  all  departments,  must  be  cleared  out  prior  to 
stocktaking. 


The  D.  M'^CALL  CO.,  Limited 

Sbccial  and  lm|>ortant. 

We  will,  on  Thursday  the  18th  Instant,  commence  our  sale  pre- 
paratory to  stock-taking,  to  be  continued  through  the  week.  We 
must  have  our  floor  space  for  Spring  goods,  to  be  opened  with  the 
new  year,  and  we  will  make  prices  which  cannot  fail  to  secure  us 
this  result.  Special  discounts  in  every  line  for  one  week  only:  Silk  Velvets,  Velveteens, 
Velvet  Ribbons,  Veilings,  Laces,  Embroideries,  Dress  Trimmings,  All-over  Laces,  etc. 

CANADA  VEILING  CO.,  50  Bay  Street,  TORONTO. 


THE  REVIEW'S  DIRECTORY  OF  AGENTS. 

British,  American  and  Foreign  firms  who  are  looliing  for  Canadian 

connections  will  find  in  this  column  the  names  of  leading  agents 

who  are  eminently  fitted  to  represent  them  in  this  country. 


R   FLAWS  &  SON,   ManchesterBldg.,MelindaSt^^^^^^_ 
Dry  Qoods  Commission  Agents. 

Stead,  Miller  &  Co.,  Philapelphia,  Pa., 

Tapestry  Curtains  and  Upholstery  Coverings, 

Cartwright  &  Warners,  Limited,  Loughborough,  Eng., 
ReDresenlinK<'  Hosiery  and  Underwear, 

Bentley  &  Tempest,  Leeds,  Eng. , 

Casket  Cloth,  Vicunas,  Serges,  Cap  Cloths, 

Hood,  Morton  &  Co.,  Newmilns,  Scotland, 
Lace  Curtains, 

A.  KOLAND  WILLIAMS,  &=ir  L^^^'inSs' 

Melinda  St.,  Toronto.    Woollens,  Silks,  Embroideries,  Handkerchiefs, 
Laces,  Canvases,  Hessians,  Collar  Canvas,  Linens,  Pearl  Buttons,  etc. 


f.G'STC'^cn 


ESTflBLlSHtD'.Jx^-^ ^^  ^15  3  0 

SAJONIC 


A\AHUFACTUR,ER&    OF 


CURTAIM  HOOKS  Etc. 

GR£RT  CHHR-LSS    §"'. 

BIRMIHGHA/A,  ENGLAMD. 
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THE  W.  R.  BROCK  COMPANY.  LIMITED,  MONTREAL. 

DKKSS   GOODS. 

Tlie  ilress-goods  department  of  Tlic  \\ .  K.  BiDck  Com- 
pany, Montreal,  contains  inany  attractive  lines  of  goods 
suitable  for  present  trade  requirements.  Tlie  firm  are  study- 
inor  their  customers'  interests  and  keepiiici'  tlie  departnieiit 
well  alireast  of  tlie  tijnes. 

Tile  \\ .  11.  Brock  Company,  Limited,  Montreal,  have  in 
stock  a  full  ranoe  of  colorings  of  their  special  Venetians 
to  retail  at  50c.  Tliis  cloth  is  extra  value.  Shades  em- 
brace   all    tile    most    desiralile    and    staple    colorinos. 

.\nn)iiL:  otliiT  lines  thev  are  sliowiiio'  in  the  dress  depart- 
ment are  ,")l-inch  nietalasse  cloakings,  at  ]5resent  scarce 
besiilcs  a  nmnher  of  closiiii>-  lines  which  will  be  sold 
^oods;  black  and  colored  beavers  and  homespun  suitings, 
during'  this  month  jirevious   to   stock   being   taken  down. 

Brock's  silk  department  is  well  stocked  with  all  staple 
lines  :  a  very  special  .Tapanese  silk  is  now  being-  shown  to 
retail  at  2.")c.,  which  is  extraordinary  good  \alue. 

'J'he  firms'  travellers  are  now  out  with  a  full  range  of 
fancy  ^Summer  muslins  and  lawns.  The  designs  and  pat- 
terns are  entirely  new.  and  it  will  pay  merchants  to  look 
through  them  and  make  their  selections  early  in  order  to 
secure    the    best    |)atterns    before    they    are    sold    out. 

IMRRELLAS  AND  wAtEKPROOFS. 

A  purchase  of  ladies'  and  men's  silk  umbrellas  has  just 
iieen  passed  into  stock — selected  for  Christmas  and  holiday 
gifts.  These  goods  liave  nobby  handles,  the  very  latest 
creations  in  natural  wools,  pearl,  partridge,  wood,  horn,  gun 
metal,  etc.  Further  shipments  of  Brock's  lines  of  men's 
waterproof  and  rainproof  coats  can  now  be  seen  in  their 
Torpnto  warehouses  ;  likewise  all  the  newest  shapes  in 
ladies'  rainproof  and  waterproof  mantles  are  being  shown. 
and  merchants  are  laying  in  a  good  assortment  for  the 
Christmas   trade. 

RIBBO.NS    AND    VlilLING. 

For  fancy  work  and  dress  purposes  baby  ribbons  are  in 
great  demand  and  'Jlie  Brock  Company  show  an  immense 
assortment  of  satin,  moire,  cord  edge,  and  velvet  ribbons 
in  all  desirable  shades.  The  demand  for  neck  ribbons  still 
continues  anrl  indications  point  to  their  being  as  popular 
as  ever  for  next  Sj)ring.  The  lines  of  these  goods  handled 
by  this  firm  seem  to  be  very  popular.  "  Sellfast  "  retails 
from  1.5  to  20c.;  "  Alexandra,"  from  20  to  2;5c.;  .shot  elTects 
and  satin  duchesse,  for  25c.  All  widths  in  satin  and  cotton 
back  velvet  ribbons  in  various  qualities  are  also  carried. 
The  veilings  shown  by  this  company  are  the  choicest  produc 
tions  of  New  York,  French  and  Nottingham  manufacturers. 
Black,  white,  magpie,  jackdaw  ainl  fancies  are  contained  in 
Brocli's  collection. 

HANDKERCHIEFS 

This  season  this  firm's  stock  of  handkerchiefs  for  the 
holiilay  trade  is  attractive.  Selections  from  leading  centres 
have  been  made  and  contain  Swiss-embroidered,  lace-trim- 
med, hem-stitched,  picture,  motto,  "Excelda"  and  plain  cam- 
bric, white  in  brocade  silk,  initial  anfl  hem  stitched  silk 
from  Yokohanm. 

UNDKinVEAR. 

"  Plunder  !  " — This  is  the  name  of  a  line  of  fleece  under- 
wear put  on  the  market  to  retail  at  50c.  Brock's  have  it 
in  all  sizes  from  .34  to  44  in.  The  fabric  is  a  fine  hair-line 
wool  fleece.  The  Brock  Company  also  have  in  stock  all 
kinds,  sizes  and  values  of  ladies'  and  children's  underwear 
in  either  vests  or  drawers.  For  special  lines  of  wool  hose, 
customers  are  advised  to  write  for  sample  dozens  of  "Bute" 
and  "Lulu."  These  are  two  lines  of  underwear  worth  at- 
tention. "  K.  P." — This  is  the  number  of  a  line  of  child- 
ren's fleeced  shirts  and  drawers  for  g'irls,  that  are  exceed- 
ingly   sensible.      They    are    elastic,    warm    and    comfortable. 


"P50"  and  "Pol"  are  two  lines  of  vests  of  which  Brock's 
have  a  few  left.  They  are  clearing  these  out  froiii  25  to  33 
per    cent,    below    price. 


GLOVES   AND   MITTS. 

Ladies'  and  men's  gloves  in  all  kinds  for  Winter  wear 
are  in  stock.  Customers  should  be  sure  and  see  Brock's 
lines  of  lined  kid  g-lo\  es  to  retail  at  50,  75c.  and  $1  ;  also 
their  women's  colored  Ringwood  gfloves. 

SMALLWARES. 

The  W.  \{.  Brock  ("ompany.  Limited,  Montreal,  report 
that  their  knitted  woollens  of  all  kinds,  toques,  sashes, 
mitts,  hoods,  tani  o'shanters,  clouds,  shawls,  fascinators, 
bootees,  infantees,  ladies'  Alexandra  knitted  jackets,  with 
and  without  sleeves,  children's  polka  jackets,  etc.,  are  hav- 
ing a  \erv  large  sale.  Customers  will  need  to  order  early 
to  be  sure  of  earlv  deli\ery. 

S|)ecial  attenti<)n  is  paid  to  dressmaking  supplies  as  well 
as  fancy  goods.  Their  new  i)earl  buttons  will  be  in  the 
hands  of  their  travellers  shortly.  They  state  they  will  quote 
very  close  prices  on  these  lines  during   the  coming  season. 

The  W.  li.  Brock  Company  are  showing  a  range  of 
chatelaine  bags  to  retail  from  25c.  and  upwards.  Two  new 
lines  of  brush  binding  are  "Satin  de  Lyon"  and  "Mimosa.'' 
These  two  lines  are  to  meet  the  demand  for  a  really  fine 
brush  binding.  .V  complete  range  of  colorings  in  both 
lines  will  be  carried  in  stock,  embracing  all  the  homespun 
and  natural  shades  which  are  so  much  in  demand  just  now. 

1'he  W.  J{.  Brock  Com|)any  are  showing  a  very  nice 
assortment  of  goods  suitable  for  the  Christinas  trade, 
laflii"s'  fancy  collars,  belts,  a  -most  extensive  range  of  fancy 
lace  edge  and  embroidered  handkerchiefs,  at  all  prices  from 
.'55c.  to  ?;!()  per  dozen;  fancy  and  plain  silk  handkerchiefs, 
laflies'  fancy  bows  and  ties  of  all  kinds,  perfumed  handker- 
chief sachets,  pillow  shams,  bureau  and  washstand  covers 
in  great  ^■ariety  of  [)atterns,  children's  embroidered  silk 
bonnets  and  many  other  lines  of  fancy  goods  suitable  for 
the    Christmas    season. 

HOSIERY. 

The  W.  R.  Brock  Company's  hosiery  dejJartment  have  for 
Spring  some  of  the  very  best  leaders  that  have  ever  been 
placed  on  the  market.  In  cashmere  hose  they  are  continu- 
ing their  special  leader,  viz.:  "  Triumph,"  2-1-ribbed  cash- 
mere hose  to  retail  at  .5c.  for  the  smallest  and  15c.  for  the 
largest,  and  the  double-knee  line  "  Seller."  2-1  rib,  to  retail 
1-in.   at   10c.    to    largest  sizes   at  25c. 

003,  2-1  ribbed,  (i04,  2-1  double-knee,  605,  1-1  double-knee 
are  three  leaders  to  end  at  a  retail  price  of  40c,  597,  1-i 
double-knee,  599,  2-1  double-knee,  all  ending  up  to  retail  at 
5lt   cents. 

612,  1-1  double-knee,  to  retail  at  7.5c.  All  the  above  lines, 
we  belie^'e,  are  well  known  to  the  general  public  and  The 
W.  R,  Brock  Company  report  that  they  have  been  particu- 
larly fortimate  in  ha\ing  large  contracts  placed  at  the  oKl 
prices. 

In  plain  i-tishmeres,  the  "J{attler,"  to  sell  at  25c.,  705  for 
35c.,  725,  718  and  "  Llama,"  for  50c.,  are  all  old  values 
which  cannot  be  beaten. 

In  cotton  hosiery  The  W.  R.  Brock  Company,  as  usual, 
carry  a  very  complete  range  ;  one  or  two  mmibers  are  of 
exceptional  value.  No,  40,  to  retail  at  30c.,  "Pet,"  to 
retail  at  10c, ,  the  "Daisy."  to  retail  at  ISc,  "  Gem,"  at 
20c.  and  "  Lady,"  at  25c.  The  above  are  such  excellent 
value  they  are  sure  to  interest  every  merchant.  In  cotton 
ribs,  the  "Rob,"  1-1.  "Roy,"  4-1  rib,  to  retail  at  15c.  and 
"Iron"  and  "Knicker,"  to  retail  at  20c.,  are  the  very  best 
value  ever  put  on  this  market. 

The  W.  R.  Brock  Company,  Limited,  Montreal,  particu- 
larly ask  customers  to  send  for  samples  of  any  of  these 
lines,  or  to  see  them  in   the  hands  of  their  travellers. 
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BY  BUYING 


Pewny's  Kid  Gloves 

you  get  the 

Latest  Styles 

Best  Colorings 
and  Surest  Fits 


VAA^4wJ!i>4»4>4>4*4>4>4*4>^4>^ 


AND    IN     ADDITION 

EVERY  PAIR  IS  GUARANTEED. 


S.  6REENSHIELDS,  SON  &  CO. 


MONTREAL. 


Sole  Agents  for  Canada. 


CEETEE 

PURE  WOOL. 

Guaranteed  Unshrinkable. 

CEETEE  is  the  name  of  our  new  line  of  unshrinkable 
underwear,  made  from  medium  and  the  finest  Merino  Wools 
grown.    All  garments  stamped  CEETEE  we  Guarantee 

Unshrinkable. 

Thousands  of  people  would  wear  light  woollen  under- 
wear Spring  and  Summer  if  they  were  assured  of  it  being 
unshrinkable.  This  difficulty  we  have  now  overcome.  These 
goods  retain  all  the  original  Hygienic  properties  of  the  wool, 
leaving  them  very  soft  and  elastic  after  being  washed.  Made 
in  light  and  heavy  weights  for  Ladies,   Men  and  Children. 

Our  samples  of  Ladies',  Children's  and  Infants'  Perfect- 
Fitting  Ribbed  Underwear  for  next  season  retain  all  the 
best  points  of  our  manufacture,  and  a  great  many  new 
features  in  Trimmings,  Qualities  and  Designs. 

Reserve  your  orders  until  you  have  seen  them. 


The  C.  Turnbull  Co., 


of  6ALT,  Limited. 


GOULDING  &  CO., 

30  Wellington  St.  East, 
TORONTO. 


JOS.  W.  WEY, 

7  Bastion  Square, 
VICTORIA,   B.C. 


DO  YOU  SELL 

Ladies'Neckwear? 


I- 


Arlington  Wins 


•J 


The  only  house  in  America  that  has  Collar 

Tops   to   burn.    Who's  going   to 

come  to  our  bonfire  ? 


We  can  help  yon  sell  wore  by  underselling 
your  competitors. 


t- 


8ut>|)0se  you  submit  sam|]les  of  Neckwear  you  are  running 

on  and   w>t  will  furnish    same   1/3  less  than  you   are  now 

|)aying  for  same. 


•J 

4 
4 


Arlington  Ladies' 
Neckwear  Co. 

98-100  Crosby  St..  NEW    YORK 


^^•i'vwwirw^vwiririi 
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CIKTAIXS. 

The  W.  R.  Brock  Coiiijn\iiy's  Montreal  representatives  are 
now  out  with  their  full  ranoc  of  curtains  and  curtain  nets 
for  S|>rini;.  1;)03.  Don't  fail  to  see  tlu>ui  and  Ijook  your 
orders  as  early  as  possible. 

I.ACES    AND    TRIMMINGS. 

The  AV.  R.  Brock  t'onipany  are  always  in  the  lead  with 
laces  and  ribbons  of  all  kinds.  Look  at  their  samples  and 
judpfe   for  yourselves  :    the   prices   speak  for   themselves. 

The  W.  R.  Brock  Company's  triniiuino-  department  is 
now  selling-  a  line  of  lamb's  wool  and  swansdown  trim- 
mings ;  also  imitation  fur  trimming  at  a  variety  of  prices, 
suitable  for  trinimino  children's  jackets,  cloaks,  and  ladies' 
caps,  etc. 

GENERAL. 

Chatelaine  bags  are  as  popular  as  ever,  and  The  Brock 
Conipanv  earrv   a  stock  of  sensible,   good  value  stvles    that 


CAVERHILL  &  KISSOCK,  MONTREAL. 

For  the  Christmas  trade  Caverhill  &  Kissock  have  im- 
ported a  choice  assortment  of  ladies'  fancy  ties  and  scarves 
in  all  shades  and  with  lace  combination.  There  is  always 
a  demand  for  this  class  of  goods,  and  intending  purchasers 
would  do  well  to  see  these  lines. 

This  firm  report  an  exceptionally  heavy  demand  for 
\eheteens,  and  as  they  prepared  specially,  are  well  stocked 
in  all  prices,  both  in  black  and  colors,  and  can  well  attend 
to  the  orders  which  are  coming  in  with  the  advent  of  the 
colrl  vseather.  For  special  value  in  black  and  colors  see 
their  "  Premier  200  "  line."  Tamoline  silks,  in  all  colors,  to 
retail  at  .50c.,  are  also  luwing  a  vorv  heavy  sale. 


A    UNIQUE    ANNOUNCEMENT. 

Here  is  a  picture  of  Mr.  Harry  Davis,  who  represents  the 
Montreal  Waterproof  Clothing  Co.,  on  his  v^ay  to  the  Mari- 
time Provinces.  He  doesn't  travel  exactly  like  this;  but  the 
cut  will  give  some   idea   of  the   hustling   he  and  his  firm  do, 


^^ 


« 


J' 
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"^  4/       irtiiiw*" ""'"  lam  Qeer/np /or ybtrr Place 

Wit  A  a  J  all  line  of  (^  (9utey3t4^i^i4i  Water 
^  Rainproof  Garments/or  thejphng  of  /903,  (Wait) 


jryoK«"- 


TAKI^G    ANNOUNCEMENT    CARD. 


will  retail  from  "ioc.  to  §3  each.  Sample  lots  of  assorted 
prices  will  be  sent  on  application.  Wool-knitted  goods  are 
now  in  great  demand.  Fascinators,  honeycomb  and  um- 
brella shawls,  clouds,  mitts,  mittens,  bootees,  infantees, 
toques,  caps,    tarns,   cardigan     jackets,   etc.,   are  in   stock. 

'I'o  meet  a  aiowing  demand  for  a  better  quality  of  brush 
binding  The  Brock  Company  have  placed  in  stock  two  lines 
called   "Brunhild''  and  "Satin  de  Chine." 

For  the  Christmas  trade  they  will  have  a  large  assort- 
ment of  lace,  ap|)liqii('  and  muslin  ((illars  in  endless  variety 
for  dress  purposes. 

A  new  line  of  safety  pins  has  just  been  passed  into  stock 
called  "The  Sensible,"  in  four  sizes,  1,  2,  2^  and  3.  They 
can  be  retailed  at  a  p<>i)ular  jirice  and  are  done  up  in  sep- 
arate grosses  or  assorted  cabinets. 

Orders  for  any  of  these  goods  sent  to  the  letter-order 
department  will  be  promptly  executed  by  experienced 
hands. 


which  results  in  their  present  immense  business.  The  card  has 
been  sent  out  to  the  merchants  whom  Mr.  Davis  will  call 
upon,  by  the  Montreal  Waterproof  Clothing  Company,  who 
are  always  to  be  relied  on  for  up-to-dateness  in  advertising  as 
well  as  clothing.  Their  lines  for  Spring,  1903,  are  very 
attractive,  and  it  will  pay.  all  dealers  to  "wait"  as  per  the 
excellent  advice  in  this  announcement. 


AN  EARLY  BIRD. 

Calenilar  season  is  api'roaching.  One  of  the  first  to 
make  its  appearance  is  that  of  Matthews,  Towers  &  Com- 
])any,  Montreal,  which  is  a  very  handsome  production, 
refined  and  artistic  in  tone.  The  picture  is  a  large,  photo- 
engraving, mounted  on  a  heavy  card,  12  x  15  in.  The 
monthly  record  sheets  are  at  the  bottom.  Matthew-,  Towers 
&  Co.  have  gotten  out  a  very  creditable  production,  which 
all  will  agree  who  see  this  calendar.  Readers  of  "  The  Dry 
Goods  Review  "  can  get  a  co])y  of  it  by  dropping  a  card  to 
Matthews.  Towers  &   Co.,   14   St.  Helen  street.  Montreal. 
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LtXrER  PRIdH» 


The  Best  lm|>rovcment 
for  Business  Premises 


************ 


flakes  dark 
corners  light. 

Makes  good 
stocks  look 
bright. 

Reduces  labor  in 
showing  and 
selling  goods, 

Because  the 
goods  show 
themselves. 


************ 


CONSULT  US.     WE  MAKE  A  STUDY  OF   LIGHTING   DARK  PLACES. 

LUXFER    PRISM    CO.,  un,uec,    TORONTO. 


«■  ^Ji*     «  .J**  ®     PUBLISHED  BY 

St.  (i,&tf\Arir\ei,  §>/\f&rio. 


The  Right  Hand  of  the  Sales  Department. 

From  time  to  time  the   Print    Shop  of  St.   Catharines  has  issufU   a  httlf   magazine  known   as 

"  Impressions  "  advocating  good  printing  and  advertising. 
It  has  met  with  so  much  success  that  we  have  decided  to  issue  it  every  month  and  embody  in  its 

table  of  contents  each  issue  special  features  by  experts  on  the  various  phases  of  advertising  . 

for  instance,  in  tlie  Janviary  number  will  be  found  : 
Cover  design  by  Gatchel  k  Manning,  of  Philadelv>hia. 
The   Follow   Up  System  fi>r  Advertisers  by  J.  B.  Hendrickson,  the  card  index  expert  of  Rochester. 

To  the  advertiser  who  is  UTiaciiuainted   with  this  plan  this  article  is  worth  many  times  the 

subscription  i>rice.     It  contains  information  that  has  cost  a  number  of  tiruis  hundreds  of  dollars 

to  find  out. 
A  Criticism  of  Tra<le  Paper  Advertising  by  Lillian  (Jertrude  Keyes.  of  New  York.    Miss  Keyes,  who 

conducts  the  campaign  of  advertising  for  the  Semi-Ready  Clothing  Company  is  certainly  an 

authority  whose  articles  will  be  of  great  value  to  all  advertisers. 
As  I  See  It  by  E.St.   Elmo  Lewis,  of  Philadelphia.     A  great  many   of  you   have    "asked    Lewis 

about  it,"  and  you  found  his  advice  sound. 
All  of  which  should  prove  to  be  a  wonderful  heljj  to  your  sales  department. 
When  you  consider  that  this  publication  is  issued  by  the  Print  Shoji,  whose  work  as  printers  of  De 

Luxe  editions  of  advertising  is  so  well  known,  it  is  a  guarantee  that  each  issue  will  inspire 

rea<lers  to  do  better  and  more  profitable  work  along  advertising  lines. 
In  fact,  do  you  know  where  you  could  spend  a  dollar  to  better  advantage.     Just  till  out  one  of  the 

coupons  and  send  it  in. 

TI1E  PRINT  8riOP,     8T.  CATI1ARINE8,  ONT. 


Kindly  send  sample  eojjy  of  "  Imiji-essions  "  at  no  cost  to  me. 

Name 

Street 

Town 

Province 


Enclo.sed  find  ^1  for  which  send  "  Impressions"  fuv  one  year  to 

Name 

Street 

Town 

Province 
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JOHN  MACDONALD  &  CO.,  LIMITED,  TORONTO. 

WHITE    GOODS. 

In  ilii-ir  wliite-ooods  section  John  Macdonakl  &  Coui- 
]>an>'  lia\e  oponeil  up  a  large  .shipnienl  of  Victoria  lawns 
and  Intlia  lawns  and  \  aiions  titlicr  lines  of  white  goods. 
They  are  showing  at  present  two  special  lines  of  45  inch 
lawns  which  can  be  retaileil  at  In  and  l,"jc.  Tliey  ha\  e 
also  ojiened  up  a  large  shi|)uiciit  nl  eiuhroidei  ics,  wliick 
include  all   the  newest   tilings  in   this   line. 

HOSIERY. 
Jn  their  hosiery  importations  .lohn  .Macdi)nald  ^:  Co. 
announce  special  \  ahie  in  ihcir  3ii7X  and  .'i()S\,  II  lil). 
(i-fold  knee  hose.  iSotwithstanding  the  advance  in  piicc 
of  cashmeie  yarn,  these  goods  will  still  be  sold  at  the  okl 
prices. 

NOVELTY    GOODS. 

For  the  Ciiristuias  tra<le  The  !\lac(lnnal(l  ('(iuii)an\-  show 
some  \  cry  handsonie  ladies'  fancy  collars  in  ivory,  black, 
and  Ijlack  and  white.  These  are  the  newest  things  on  the 
market  and  look  c:areniely  well.  Other  novelties  include 
fancy  ribbons  lor  the  neck,  covering  a  complete  range  of 
jolors   in   tali'eta   and   duciiess   satin. 

SILKS.    ' 

.fohn  Macdonakl  iS^  Company  now  liaxe  in  stock  their 
T.5X  black  taffeta,  which  retails  at  5Uc.  'They  huve  also 
opened  a  shi]niient  t>f  their  guaranteed   black   taffeta, 

VELVETEE.NS. 
\  comjilete  range  of  the  "  Impeiial  "  brand  xcheteens 
is  now  on  hand,  covering  all  sliades  iji  colors  and  includ- 
ing a  complete  range  of  prices  in  blacks.  Their  stock  also 
includes  a  complete  range  of  all  the  fashionable  shades 
in    corduroy   velveteens. 

FANCY    WOOLLEN    GOODS. 

In  fancy  wools,  shawls  and  mits  The  .John  Macdontvld 
Comi-ianys  stock  is  most  complete  and  a  large  demand  for 
Ihe^e  goods  is  anticipated  as  soon  as  the  cold  weather  sets 
in. 

SKIRTS. 

In  their  ready-to-wear  skii'ts  Tlu^  .John  Macdonald  Coni- 
jjany  have  some  special  lines.  ()i;e  particular  line  of  black' 
sateen  underskirts.  \i/..  NO.  Kil.  to  letail  at  S8.5!l,  is  con 
siderably  below  the  iCLiular  price  and  should  sell  well. 
Their  No  1l'0(I  ladies'  dress  skirt  is  also  in  stock,  and  llic 
firin  will  be  able  to  supply  all  orders  for  it  now.  It  is 
kept  in  black,  daric  grey  and  blue,  antl  heather  mi.\tures. 
The  firm  also  show  .some  clearing  lines  in  dress  skirts, 
marked  down  to  considerably  below  the  regular  piiie. 
WOOLLENS. 

A  few  clearing  lines  for  the  Uecemljer  tratle  are  still 
being  held  in  stock  by  The  .John  Macdoiuilil  Comi)any. 
'I'hey  include  the  following  lines  : 

Mantle  beavers  in  l)lack,  blue,  brown  and  cardinal,  to 
retail  at  50c. 

Heavy-ini.xture   o^•er(•oatings   to   retail   at   oOc. 

(Jolf  cloakings  to  retail  at  •?!. 

Three-quarter  all-vvool  Canadian   tweeds,  to   retail  at   '25v. 

Their  stock  of  Winter  o\ercoatings  is  still  comi  lete  in 
irrey   \ieunas,   beavers  and   meltons. 

.\  special  job  line  in  G  I  tweed  suitings,  to  retail  at  ■")ll 
and   75c.,   may   also  be   iu)ted. 

STAPLES. 

In  this  department  stock-taking  has  just  been  comi  leted 
and  The  Macdonald  ComfJany  are  prei)aring  to  clear  out 
some  odd  lines,  which  they  are  not  continuing,  at  extremely 
low  prices. 

'i'wo  special  lines  of  w  rapfierettes  are  being  sold  out  at 
tulK'    I.")    per   cent,    below    the    regular   price. 


The  range  and  assortment  of  prints  for  the  Spring  trade 
shown  l)\-  this  lirni  is  d(>clared  by  them  to  be  the  finest  yet 
|iut  on  the  nuuki't.  Business  in  them  so  far  is  consider 
ablv-  ahead  of  that  for  last  si'ason.  which  was  itself  an 
e.\traordinary  season.  -  Tra\  ellers  are  out  with  a  complete 
range  of  Spring  saiu.ples,  large  and  w  ell-as.soiteil,  and  from 
the   wa.\'   orders   are  coming  in   the   outlook    is    promising. 

A  few  line.^  in  grey  cottons  at  the  (;ld  prices  are  still 
left.  'I  lie  -Macdonald  special  lines  in  white  cottons  are 
beino  continued  foi-  next  season.  Special  \alues  in  French 
(■aii\asfs  at  the  old  prices  are  still  on  hand.  These  will 
be  rontinued   as   long   as   the   stock   lasts. 


THE  AMERICAN  SILK  WAIST  COMPANY,  MONTREAL. 

The  American  Silk  Waist  Company  report  themselves  as 
being  fully  saisfied  with  the  last  season's  trade,  though 
since  their  last  disasti'ous  lire  in  April  they  had  to  renew 
their  whole  plant  and  rccut  their  Fall  patterns,  hence  their 
rea'ion  for  IicIiil;  so  late  in  --how  Iul;  their  Fall  samples  to 
the  trade.  I'ut,  nevertheless,  mostly  all  their  customers. 
beiiiL;  well  awarr  that  first-class  garments  cannot  be  throwii 
out  of  the  market,  kept  their  orders  and  were  not  disap- 
pointed \\  iien  The  American  Silk  Waist  Com[)any"s  repres- 
entati\e  opened  his  trunks  and  laid  out  his  saliiple.Sj  thus 
encouragihL;  them  to  lie  out  in  I  lie  lirld  eaidy  for  the  next 
Spi  ine. 

.\t  present  they  are  showing  no\eltit's  for  the  holiday 
trade  and  are  jiutting  the  finishing  touches  on  their  Spring 
samples,  and  it  is  delightful  to  any  one  with  taste  to  see 
the  American  waists,  skirts  ;uid  jackets  back  to  their  old 
standard.  A  \  ariety  of  material  iiuule  uji  in  the  latest 
fcisliion,  elaboratel\-  triinnied  in  all  kinds  of  fancy  trim- 
min2'.  mostly  fancv  handwork.  entii'el\-  free  of  the  stiff  shirt 
collar   liand. 


S.  GREENSHIELDS,  SON  &  COMPANY,  MONTREAL. 

READY-TO- WEARS. 

The  ready-to-wear  de|)artment  which  was  opened  up  by 
S.  Greenshields,  Son  iV  Co.  a  few  months  ago  has  been  a 
greater  succi>ss  than  was  anticipated.  anil  now  it  is 
tiiou'jiit  that  room  will  lia\e  to  be  made  on  that  floor  for 
a  considerable  extension.  It  is  certainl\-  n  very  busy  de- 
partnicut  at  present.  Aniono  the  i|ui<-k-selling  lines  it  con- 
tains is  a  ranee  of  l-"all  wrappers  for  sortino  purposes,  in 
uocid.  dark  patterns,  to  retail  at  ><  I  and  s|.-2o:  also  a  line 
of  Hanuelette  nielit  uow  ns.  comprising  striped  patterns,  to 
retail  at  50c..  and  pinks  and  blues,  assorted,  to  retail  at 
75c.   and   -^1. 

BLOUSES  FOR  CHRIST.MAS  TRADE. 
,S.  ( Ireenshields.  Son  &  Co.  have  a  big  range  of  their 
special  taffeta  silk  blcnise.  made  with  tucks  and  hemstitch- 
ing, for  early  delivery,  in  time  for  the  Christmas  trade, 
'i'hese  blouses  are  perfect  in  lit.  st>le  and  finish  :  colors,  old 
rose,  sky.  i\ ory.  .Vmerican  blue,  red  and  black.  They  re- 
tail at  ^5.  A  waist  similar  in  material,  price  and  colors  is 
shown  with  85  jiiii  ttuks.  Blacks  can  lie  had  in  both  lines 
in  sizes  from  32  to    I-'. 

C.LOVES,    ETC. 
S.   (Ireenshields.   Son  &  Co.   are  having  great   success  this 
year    with    their     cashmere      and    wool    <vloves.    wool    mitts, 
toques,    sashes,    etc.       Buyers    are    |iickino-    up    these    lines    in 
larne    (piantities. 

DKISSS    GOODS. 

S.  ( ireenshield.-.  Son  0^  Co.'>  travellers  have  been  out 
on  the  road  for  the  past  month  with  a  number  of  the 
linn's  S])ring  lines,  and  report  business  very  good.  The 
firm  have  given  their  Spring,  1903,  dress-goods  stock  spe- 
cial care  this  year,   and   the  results,   to  judge  by   their  sales. 
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Christmas 


1902. 
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Wishing  our  many  pat- 
rons and  friends  a  ^ery 
Merry  Christmas  and  a 
Prosperous  New   Year,    . 


5*®  **®  3p*53 
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TOOKE  BROS. 


LIMITED 

MONTEEAL. 
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so  iiiv.  will  amply  rcpax'  tlu'iu  for  the  extra  attention. 
Voiles,  challies,  tinettelaines  and  all  popular  dress  mate- 
rials for  Spring-  were  stocked  in  wide  assortment,  but  in 
some  lines  so  sjreat  has  been  the  demand  for  their  goods 
they  have  run  out  of  certain  patterns.  Among-  the  novel- 
ties wliich  have  been  well  received,  better,  in  fact,  than  was 
expected  of  them,  are  the  snowflake  patterns,  which,  al- 
though shown  for  Sprino-,  are  even  now  in  demand.  Metal- 
lic velx'ets  have  met  with  a  good  reception,  and  the  high- 
class  trade  have  purchased  well  of  the  Scotch-plaid  effects 
shown   liy   this   house. 

TKI.M  .MINGS. 

S.  Greenshields,  Son  &  Company's  ribbon  department  is 
going  ahead  rapidly  since  it  was  made  a  specialty.  Both 
in  trimmings  and  neck  ribbons  there  is  a  great  assortment 
to  choose  Irom.  Strapping  ribbons  for  skirt  trimmings  arc 
in  large  variety. 

S.  Greenshields,  Son  &  Co.  are  oU'erino-  three  specials  in 
flannelette  embroideries,  and  the  values  can't  be  beaten  any- 
where ;  prices  areS^c,  3^c.  and  5c.  White,  cream,  pink 
and  sky  are  the  shades.  An  order  of  a  sample  piece  will 
convince  anyone  as  to  their  worth. 

SMALLWARES. 

The  demand  for  handkerchiefs  for  the  Christmas  trade 
in  S.  Greenshields,  Son  &  Co.'s  has  been  no  less  than  re 
markable  this  year.  The  stock,  wliich  includes  Swiss-em- 
broidered, plain  hemstitched,  initialed  silk  and  fancy,  silks, 
has  been  the  centre  of  attraction  on  the  fifth  floor,  and 
although  greatly  diminished  is  still  large  and  complete,  the 
firm  having  placed  in  stock  this  year  an  enormous  quan- 
tity. Prices  range  from  15c.  to  815  per  dozen.  These  gooils 
are  excellent  for  the  Christmas  trade. 


THE  WYLDDARLING  COMPANY,  LIMITED,  TORONTO. 

The  Wyld-Darling  Company,  Limiterl,  Toronto,  are  show- 
ing a  large  varietv  of  new  veilings,  plain  nets,  Chenille 
spots  and  chiffons  in  black,  white  and  magpie.  They  offer 
collarettes  or  Swiss  eimbroidered  collar  tops,  put  up  six 
patterns  to  the  dozen,  to  retail  from  10  to  20'c.  each.  These 
goods  are  in  great  demand   at  pi'esent. 

They  also  show  applique  and  lace  collars,  in  white, 
cream,  Arabian  and  black  to  sell  from  25c,  to  SI. 50  each. 
Further  repeats  of  wide  ribbons  are  now  to  hand,  including 
all  the  selling  shades  in  taffetas,  liberty  and  moire  goods. 
Their  special  line.  No.  925  taffeta,  may  be  had  in  three 
widths,  as  follows:  3-in.,  to  retail  at  I2^c.;  3^-in.,  to  retail 
at  15c.  and  4-in.  to  retail  at  20c.  per  yard,  all  colorings. 
There  are  now  on  hand  for  immediate  delivery  new  em- 
broideries, edgings,  insertions,  galoons,  braidings  and  all- 
overs,  in  cambric  or  muslin  goods.  Special  values  in  car- 
tons, assorted  patterns,  to  retail  at  5,  8,  10  and  12^c. 

In  Spring  hosiery  The  Wyld-Darling  Company,  Limited, 
Toronto,  are  offering  an  extra  choice  vai'iety,  including 
polka  dots  to  retail  at  25  and  50c.  Open-work  lace,  for 
ladies'  and  children's  wear,  and  a  great  assortment  of 
ribbed  goods  for  boys'  school  wear  are  also  in  stock. 

STAPLES. 

The  Wyld-Darling-  Company,  Limited,  Toronto,  are  re- 
ceiving large  orders  for  their  special  "  D.  W."  print,  which 
has  been  found  bv  the  trade  an  excellent  seller  at  10c. 
This  firm's  grev  flannel  sales  this  vear  are  also  reported  to 
be  far  in  excess  of  those  of  former  years.  A  full  range  of 
comforters  is  now  in  stock,  from  which  the  trade  can  make 
an  excellent  selection.  Customers  are  advised  to  place 
their  orders  early  for  dress  ginghams,  as  already  several 
mills  have  been  sold  out  in  particular  lines. 

WOOLLENS. 

The  Wyld-Darlino  ConiDany,  Tjimitod,  Toronto,  are  at 
present   finding    the   demand    for    Scotch    suitings    in    stripes 


and  fancv  colors  quite  brisk.  For  overcoatings  they  are 
selling  \icunas  and  cheviots  in  grey  shades.  These  are  the 
most  popular.  Besides  these,  black  and  Oxford  meltons, 
black  beavers  and  meltons,  and  Venetians  for  fur-lined 
coats  are  in  good  demand.  Silk  linings,  for  overcoats, 
seem  to  l)e  quite  the  popular  thing  this  year.  For  dress 
suitings  they  are  selling  fine  and  unfinished  worsteds  and 
llamas,  while  they  keep  in  stock  silk  linings  to  match  all 
classes   of  goods. 

This  month  the  firm  start  out  on  their  Spring  campaign. 
In  this  business  they  seem  to  think  tweeds  will  be  the  com- 
ing thing.  Stripes 'are  being  asked  for  again,  and  the  col- 
orings are  principally  red  and  white  mixtures.  The  firm 
continue  to  ask  the  same  old  prices  for  their  staple  lines. 


THE  GAULT  BROS.  COMPANY,  MONTREAL 

SMALLWARES. 

The  Gault  Bros.  Company  are  putting  into  their  travel- 
lers' hands  this  month  an  article  for  which  they  find  a 
growing  demand,  namely,  a  good  class  of  brush  bindings  for 
skirts.  In  all-wool  goods  thev  show  the  "  Invincible,"  to 
retail  at  8c.,  and  in  mohair,  the"  "  Likesilk,"  to  retail  at 
10c. 

They  are-'  also  shipping  a  large  quantity  of  "  Royal  Shet- 
land "  floss,  in  which  the  stock  will  be  kept  complete  till 
the  holiday  trade  is  over.  Some  specially  cheap  lines  in 
Battenburg  table  centres  are  shown,  which  are  certainly 
oreat  bargains.       They  are  selling  rapidly. 

The  Gault  Bros.  Co.  are  in  the  market  with  an  immense 
assortment  of  handkerchiefs  for  the  Christmas  trade,  which 
are  being  heavily  drawn  upon.  A  big  line  of  Swiss  em- 
broidered handkerchiefs,  from  65c.  to  §15  and  $18  per  dozen, 
are  included  in  this.  They  have  secured  a  large  job  line 
which  can  be  delivered  early  in  Depember,  and  which  it  will 
well  repay  the  trade  to  see.  There  are  also  special  pat- 
terns in  men's  colored  handkerchiefs,  which  are  in  great 
demand. 

In  a  few  days  The  Gault  Bros.  Company's  stock  of  laces 
will  he  very  much  increased  by  some  large  shipments  of 
laces  for  the  Christmas  trade.  There  will  also  be  in  stock  a 
wide  assortment  of  embroideries,  to  supply  their  customers 
for  the  January  sales.  In  the  dress  trimmings  this  house 
will  be  well  supplied  in  December  and  January,  obtaining 
the  very  latest  styles  as  soon  as  produced.  Purchasers  will 
get  nothing  here  but  the  most  desirable  and  carefully 
selected  lines. 


BROPHY,  CAINS  &  COMPANY,  MONTREAL. 

RIBBONS   AND   LACE. 

A  range  of  low-|niced  moire  ribbons,  in  all  w'idths  and 
colors,  is  one  of  the  new  lines  shown  by  Brophy,  Cains  & 
Company's  ribbon  department.  This  line  has  largely  I'e- 
placed  the  "  Cord  Edge  "  in  the  English  market  and  is 
pretty  certain   to   do  the  same  here. 

"  Our  samples  of  novelties  in  high-class  Calais  Valen- 
ciennes laces  are  just  to  hand,"  say  Brophy,  Cains  &  Co., 
"  and  stock  will  be  delivered  early  in  January.  These  are 
all  new  iiattei'ns,  confined  to  ourseh-es,  and  are  different  to 
the  ordinary  ranges  shown," 

Beyond  doubt,  the  range  of  fancy  >vhite  and  black  dress 
muslins  shown  by  Brophy,  Cains  &  Co.  surpasses  anything 
yet  shown.  Ajuongst  later  arrivals  the  new  mercerized  mat- 
tings easily  take  first  place. 

READY  TO   WEAR. 

.Amongst  novelties  being  shown  in  Brophy.  Cains  &  Com- 
pany's ready-to-wear  department,  we  notice  a  fine  range  of 
exclusive  styles  and  patterns  in  boys'  shirt  waists,  sailor 
suits,    Norfolk    suits,     Conway    suits.     Conwav    combination 
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Rock  wood  Ontario 

MANUFACTURERS 

Pure  Woollen  Goods 

Wheeling  Yarns 
Overcoatings 
Ladies'  Suitings. 

DIGNUM  &  MONYPENNY 

Toronto  and  Montreal 

Sole   Selling    Agents. 


The  Impefial  Cloali  Co. 
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LADIES'  JACKETS 
COSTUMES 
CLOAKS,  CAFES 
CHILD  KEN'S  REEFERS 
BLOUSES 


i  DRESS  SKIRTS 
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UNDERSKIRTS. 
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MONTREAL 


CHRIdTMAd  CriEER 


WILL  SOON  BE  HERE. 


/ 


This  is  the  last  oppor- 
tunity we  will  have  of 
making  an  announce- 
ment to  the  dry  goods 
trade  before  the 
Christmas  season  will 
have  passed  away, 
and  we  wish  once 
more  to  announce 
that  our  entire  stock  of 


Dolls,  Toys,  Albums, 
Photo  Frames,  Toilet 
Cases,  China  Cups  and 
Saucers,  Vases,  Toy 
Tea   Sets,  Games, 

Sleighs,  Rocking 

Horses,  Etc., 

must  be  cleared  off  to  make  room  for  Spring 
goods.  We  have  some  exceptional  bar- 
gains to  offer  for  the  first  three  weeks  in 
December.  It  will  pay  you  to  write  us  or 
call  and  see  our  samples. 


F.&E.W.KELK 


76  York  Street, 


TORONTO. 


PAPER  BAGS 


OUR   NEW    ADDRESS   IS  : 

30  WEST  MARKET  ST. 
TORONTO 

DOUGLAS  &  RATCLIFF 
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suits,  etc.;  also  a  s-peoial  range  of  frocks  for    ■Tockllers,      of 
from  one  to  three  years  of  ace. 

They  are  also  showinsi'  a  large  assortment  of  embroid- 
ered and  sailor  collars  in  linen,  duck,  pique,  etc.,  for  boys 
ajid   oirls. 

HOSIERY. 

One  of  tlie  most  popular  lines  of  cotton  hosiery  shown 
by  Brophy,  Cains  &  Co.  for  Spring,  is  their  No.  327.  miss?s', 
and  369,  women's  lace  leg-  line,  laige  sizes  retailing  at  25c. 
The  finish  and  quality  of  this  line  equals  in  every  respect 
any  lino  of  jslain  hose  previously  sold  at  the  same  price. 

DRESS    GO(  DS. 

Every  buyer  of  dress  goods,  every  saleslady  and  e^ery 
clerk  in  the  retail  dry  goods  trade  in  Canada  should  read 
Brophy,  Cains  &  Company's  dress  goods  advertisements  on 
pages  17,  IS  and  19  of  this  issue. 

The  dress-goods  department  of  every  well-appointed  estab- 
lisnment  requires  the  very  best  judgment  in  the  matter  of 
selection,  both  as  regards  values  and  styles,  and  the  most 
expensive  goods  are  not  necessarily  the  best  sellers,  even  for 
the  high-class  trade.  E.xtreme  novelties  are  the  trade  win- 
ners and  can  onlv  be  had  where  they  are  kept.  It  will  save 
both  time  and  worry  to  give  Brophy,  Cains  &  Co.'s  sam- 
ples for  Spring,  1903  a  very  careful  scrutiny.  It  is  only 
by  comparison  that  values  and  'styles  can  be  ascertained 
and  they  have  a  few  exclusive  novelties  for  Spring  that 
will  help  to  suit  the  "  hard-to-please  "  customer,  who 
wants  the  latest  at  reasonable  jjrices. 

Lustres,  mohairs,  Sicilians  and  paradigms  are  to  be  cor- 
rect for  the  Spring-  trade,  and  Brophy,  Cains  &  Co.  have 
a  good   stock  of  them. 

It  may  be  of  some  interest  and  benefit  to  the  trade  to 
know  that  all  their  lines  of  black  and  colored  henriettas 
are  in  stock  and  moi-e  coming  for  the  Spring  trade  at  old 
prices. 

To  those  of  their  customers  who  have  had  Z210  and 
Z212  black  wool  sateens  they  say  the  same  lines  will  be 
in  stock  for  Spring  in  all  the  desirable  colorings  at  .former 
prices. 

There  is  a  decided  feeling  in  favor  of  lighter-weight  fab- 
rics for  Spring  and  Summer  gowns.  The  most  fastidious 
can  be  suited  from  Brophy,  Cains  &  Co.'s  lines.  The  best 
proof  can  be  had  by  writing  for  samples  if  you  cannot  see 
them  with  their  travellers. 

Lustres  in  white,  cream  and  all  the  light  shades  will  be 
much  in  demand  for  early  Spring  trade,  and  customers  are 
advised  not  to  delav  in  getting  in  their  orders. 

In  conclusion,  Brophy,  Cains  &  Co.  recommend  the  read- 
ers of  "  The  Review  "'  to  cut  out  their  advertisement  in 
this  issue  and  save  it  for  future  use. 

Besides  dress  goods,  Brophy,  Cains  &  Co.  are  showiiiQ- 
for  the  Christmas  trade  a  handsome  range  of  American 
silkolines,  art  draperies,  and  art  tickings  ;  also  some  at- 
tractive cushion  covers. 

They  have  at  present  a  job  line  of  flannelettes,  for  im- 
mediate delivery,  to  retail  at  8  and  10c.  These  are  all 
good  patterns  and  will  be  found  bargains. 


TRADE  N^TES. 

Mr.  J.  Wesley  Smith,  senior  member  of  the  firm  of 
Sanith  Bros.,  wholesale  dry  goods  merchants,  Halifax,  N.S., 
died   in  that  city  on   November  27. 

Mr.  J.  M.  Macdonald.  of  Winnipco.  ;\Ian..  represents  The 
American  Silk  Waist  Co.  through  the  Northwest  Territories, 
Manitoba  and  British  Columbian  districts. 

Mr.  Thomas  S.  Corneill,  formerly  chief  clerk  at  the  Hotel 
Vendome,  Sarnia,  Ont.,  has  taken  a  position  as  travelling 
representative  of  the  firm  of  D.  H.  Bastedo  &  Co.,  Toronto, 
manufacturers  of  furs  and  dealers  in  raw  furs  of  every  kind. 


W.  W.  Sneath  has  purcliased  the  dry  goods  department 
of  the  Big  4-Store,  Midlantl,  Out.,  and  will  henceforth  con- 
duct  it  as  ati  independent  business. 

Mr.  J.  A.  Mcintosh,  of  the  late  firm  of  J.  A.  Mcintosh 
&  Son.  of  (Juelph,  Ont.,  has  taken  charge  of  the  linen  de- 
partment in   The   Thomas   C.   Watkius   store   in   Hamilton. 

On  November  22,  Mr.  S.  Ubukata,  manager  of  the  whole- 
sale silk  house  of  K.  Ishikawa  &  Co.,  Toronto,  was  pres- 
ented by  the  employes  and  representatives  of  the  firm  with 
a  diamond  locket,  accompanied  by  an  address,  expressing 
their  good-will  towards  him.  Mr.  Ubukata  left  afterwards 
for  his  native  land,  Japan,  where  he  will  probably  spend 
several  months. 

Jackson  Bros.,  of  Clinton,  Ont.,  are  offering  their  retail 
clothing  business  for  sale.  In  another  column  their  an- 
nouncement will  be  found  with  details  of  the  business.  A 
couple  of  years  ago  this  firm  started  to  manufacture  boys' 
clothing.  So  extensive  has  this  industry  become  that  they 
have  decided  to  give  up  the  retail  department  and  devote 
themselves  entirely  to  wholesale  manufacturing.  A  good 
opening  is  thus  made  for  some  energetic  retail  man. 

The  Dominion  Showcase  Co.,  of  Toronto,  recently  filled 
an  order  for  185  feet  of  their  No.  28  floor  case.  This  is  an 
exceptionally  large  order,  perhaps  the  largest  which  has 
ever  been  shipped  from  the  city.  The  case  is  of  magnificent 
finish  of  the  style  usually  known  as  the  "  Salesman,"  and 
reflects  great  credit  on  the  manulacturers,  Vooght  Bros., 
dry  2oods  and  general  merchants.  North  Sydney,  C.B., 
weie  the  |)urchasers. 

Stewart,  Allan  &  Lemaistre,  Montreal,  manufacturers  of 
"  Salem  "  brand  shirts  and  waists,  have  assigned  on  de- 
mand of  James  L.  Spier.  The  total  liabilities  of  the  firm 
amount  to  about  ^5,000.  There  are  94  creditors,  the  chief 
ones  being  The  Dominion  Cotton  Mills,  §4,543;  Huilburt/ 
Mills  &  York,  Limited,  §?1,352;  S.  Greenshields,  Son  &  Co., 
??1,017;  S.  Hird,  .$2,119;  The  Dominion  Cotton  Mills  Com- 
pany, Limited,  SI, 200,  on  special  account;  L.  Roessel  &,  Co., 
New  York,  §1,070;  Wm.  Anderson  Co.,  Limited,  Glasgow, 
31,873;  Toodel,  Broadhurst  &  Lee  Comjjany,  Manchester, 
England,   .'!i;l,59(j.74.      The  Quebec   Bank,   secured,   §11,179.64. 

The  Gloria  Crochet  Manual,  a  new  publication,  which 
should  prove  of  interest  to  the  fancy  dry  goods  trade,  is 
being  issued   this  month   by  F.    Kobertson   &:    Co.,   Toronto. 

This  work  is  devoted  exclusively  to  instructions  for  hand- 
made wool  crochet  work,  and  is  profusely  illustrated  with 
cuts  of  entirely  new  ideas.  A  special  feature  is  that  the 
exact  quantity  of  wool  required  for  each  article  is  stated, 
in  addition  to  minute  directions  for  making,  so  that  any 
lady  who  can  handle  a  needle  will  have  no  difficulty  in 
copying  the  articles  represented.  The  work  is  gotten  up 
in  a  very  tasty  manner,  and  should  find  a  ready  sale  in  the 
"  fancv  wools  "  department. 

The  demand  for  the  card-writer's  work  and  skill  has 
greatly  and  rapidly  increased  within  the  past  few  years,  on 
account  of  the  general  competition  in  advertising  and  dis- 
play in  all  up-to-date  stores.  Clerks  and  window-trimmers 
can  readily  increase  their  earning  capacity  in  this  class  of 
work.  Artistic  show-cards  and  price-tickets  call  attention 
and  sell  goods  that  otherwise,  very  often,  would  lay  on  the 
shelf.  Neat  and  attractive  show  -  cards  are  assistant 
clerks.  An  artistic  show-card  in  the  window  speaks  louder 
than  words.  Clerks  and  window-triramers  who  are  good 
card-writers  are  always  in  demand.  They  have  no  "  dull 
seasons."  W.  Edwards,  Carleton  Place,  Ont.,  advertises  in 
this  issue  a  book  of  instruction  at  §1,  postpaid,  teaching 
this  art.  It  has  constantly  grown  in  patronage  and 
public  favor,  and  is  now  universally  recognized  as  the  most 
popular  and  reliable  book  ever  placed  before  the  public. 
See  advertisement. 


THE  DRY  GOODS  REVIEW 


99 


' 


tm^^m^^t^mi^tm^t^ififtm^t^miii^mtm^ 


Important  Notice  to  the  Trade 

So  many  imitations  of  our  "Elite"  Brand  of  Rainproof 
Coats,  and  our  maKe  of  Waterproof  Coats  being  now  on 
the  market,  we  beg  to  advise  all  dealers  that  the  only  "genuine  goods 
of  our  manufacture  bear  the  labels  below. 


We  beg  to  announce  that  our  representatives  are  now  covering 
the  entire  Dominion  from  the  Atlantic  to  the  Pacific,  showing  a  most 
complete  range  of  Waterproof  and  Rainproof  garments  for  ladies 
and  gentlemen. 

It  will  be  to  your  advantage  not  to  place  any  orders  until  you 
ha«e  inspected  our  samples. 
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THis  Label   is  on  all 
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THis  Label   is  on  all 
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ovir   Rainproof  Coats. 


The  Old  Established  Brands  of 

Waterproof  and  Rainproof  Clothing. 

TKe  Sole   Manufacturers  : 

Montreal  Waterproof  ClotKin^  Co. 

1873  Notre  Dame  St.,       ^        MONTREAL 
I 


¥^PMMiP*Mli^i|^liMMl^il^ll^(MM^MMMM^^MlMI^^ 


100 


THE  DRY  GOODS  REVIEW 


TRAVELLERS  calling  on  the  Millinery  Trade  in  Quebec, 
Ontario  and  the  Northwest  to  sell  our  Folding  Millinary 
Boxes  as  a  side  line.     In  writing,   state  what  territory 
is  covered,  and  how  often.  All  correspondence  will  be  treeted 
as  confidential. 

THE  D.  F.  BR3WN   PAPER   BOX  CO.,  Limited 
ST.   JOHN,    N.  B. 

SITUATIONS  WANTED. 


WANIED— VOL'NG  MAX  WITH  IHIKIEEN  YEARS  Ex- 
perience in  retail  Dry  Goods  desires  a  position  as  traveller  in 
Eastern  Canada.  G  )od  character,  thoroughly  competent  and  a  hustler. 
Address  "A.  B.",  Dry  Goods  Review  Ortice,  232  McGill  St.,  Montreal. 

(12I 
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ENS   FirRMSHl.NGS    AND    HOSI ERY— YOUNG    ENGLISH- 
man,    25.    Sffks  situation  ;   nine   years'    experience.     F.    G.   Cox, 

(12) 


Drv  Goods  Rexikw.  To-onto. 


TO  LET— BUSINESS  STAND  IN  GOOD  TOWN— FINE  OPEN" 
ing  for  different  lines  of  business,  particularly  for  first-class  tailor- 
Address.  Box  25,  Perth. 

FOR  SALE 

The  finest  Clothing  and 
Furnishing  Business  in  West- 
ern Ontario. 

Jackson  Bros.,  Clinton,  (hit., 
offer  for  sale  their  fine  cloth- 
ing and  furnishing  hnsines.^: 
a  business  which  has  heen  es- 
tablished since  18.t4  and  which 
is  the  best  known  in  the  Pio- 
Tince.  A  tine  ordered  clothing 
trade  has  been  done  through- 
out Ontario,  Manitoba  and  the 
North-West,  and  could  be  con- 
tinued by  buyer.  We  have 
done  the  leading  trade  in  this 
section  in  hats  and  furnishings 
and  ready-made  clothing.  We 
are  retiring  from  business,  be- 
cause we  are  the  manufactiu"- 
«rs  of  the  "Lion"  brand  boys' 
clothing,  and  our  business  in 

the  wholesale    has   become   so  large   that    it   requires  all    our  time   and    attention 
The  store  is  110  feet  long,  plate-glass  windows,  heated  by  coal  furnaces,  and  is  the 
best  stand  in  Clinton.     This  cut  will  give  some  idea  of   the  building'.     Can  be  rented 
for  a  term  of  years  at  moderate  rent.     For  further  i)articulars,  apply  at  once  to 
JACKSON   BROS.,  -  CLINTON. 


Silver  S|>ecialties 

' mnm»»» m» 

We  are  headquarters  fr)r  all  kinds  of  siiniaUies  in  Silvcrwaie; 

STERLING  SILVER  NOVELTIES. 
IMITATION  EBONY  GOODS. 
TOILET   SETS. 

SILVER-PLATED  NOVELTIES. 
MIRRORS    PHOTO  FRAMES,  ETC. 

These  art'  all  dainty  ;jooi.l.s  of  hi^h  quality,  at  moderate  cost. 

E.  W.  Qilmore  &  Bro., 

86   BAY  STREET  TORONTO. 

Your  Customers         ♦t^*^ 

H-f.  J  TRADE 

ang  Trousers  f  berliw 

*^  T  JIARK.  ^ 

On  'Fm  '  ♦^♦♦♦♦♦♦♦♦♦»X» 

I!^    BERLIN     SUSPENDER. 

Made  IN   ALL  Grades. 
Protect  Home  Industry  ! 

The  Berlin  Suspender  and  Button  Co. 

C.   K.   HAGEDORN,   Manager. 

BERLIN,  ONT.,  C4N4D4. 


THE    C-  G-.  TTOTrnSTG-   CO. 

RUBBER    STAMPS 

AND    SUPPLIES 

No.   I  Adelaide  Street  East,        -        TORONTO 


INDEX   TO  ADVERTISEMENTS. 


A  Page. 

Alaska  Feather  &  Down  Co 27 

American  Silk  Waist  Mfg.  Co 29 

Arlington  Neckwear  Co 91 

Auer  Light  Co 31.  47 


Baldwin  &  Partners,  Limited,  J  &  J 57 

Bayer  &  Co. ,  Chas 6i 

Beil  Telephone  Co Inside  back  cover 

Berlin  Suspender  Co 100 

Brice,  Palmer  &  Co 24 

-ritish  American  Dyeing  Co 59 

,ockCo.,  Limited,  The  W.  R 8,  51 

rophy,  Cains  &  Co 17,  18,  19 

Brown  Paper  Box  Co.,  The  D.  F 100 

Buck,  Robert  R 23 


36 


Canada  Paper  Co 

Canada  Veiling  Co 

Canadian  Colored  Cotton  Mills  Co 59 

Caverhill  &  Kissock 85 

Chapman,    W.J 83 

Clatworthy  &  Co 39 

Cohen,  B 66 

Confederation  Life  Association 

Inside  front  cover 

Coristine  &  Co. ,  Limited,  James 83 

Cravenette    62 

Crompton    Corset  Co.,  I-imited,  The...  24 


Debenham,  Caldecott  &  Co 

Deimel  Linen-Mesh  System    Co. 

Directory  of  .Agents 

Dominion  Oilcloth  Co 

Dominion  Show  Case  Co 

Dominion  Suspender  Co. 


S3 
66 


49 
36 
73 


Dominion  Wadding  Co Inside  back  cover 

Douglas  &  Ratcliff 97 

Draper  of  Australasia,  The,  .Inside  back  cover 


Eastman  Machine  Co ; . . .         36 

Edwards,   W 59 

Elder,  Dempster  &  Co Inside  back  cover 

Exceida  Handkerchief 4 


Fancy  Goods  Co 

Fisher,  Son  &  Co. ,  John 

Frank  &  Bryce,  Limited    . . . . 

G 

Gait  Knitting  Co.,  The 

German  Artistic  Weaving  Co 

Gilmore  &  Co   ....   , 

Greenshields,  Son  &  Co.,  S... 


Page. 
21 

83 
27 


75 

57 

100 


H 

Hamilton  Cotton  Co 

Harris  &  Company      

Hees,  Son  &  Co..  Geo.  H 

Hitchcock,  Williams  &  Co   

Horner,    Chas 

Horrockses,  Crewdson  &  Co.,  Limited.. 
Hudson  Bay  Knitting  Co.,  The 


Imperial  Cloak  Co 

Irving  Umbrella  Co.,  Limited 
Ishikawa&Co.,  K 


47 
97 
45 
41 
7 
3 
13 

97 
31 

53 


Jackson  Bros 100 

Jacquin,  H. . . ; 


75 


K 


Kelk,  F.  &  E.  W 97 

Kirk  &  Son.  Samuel 35 

Knox,  Morgan  &  Co 15 

Konig   &   Stuffmann    24 

Kyle,  Cheesbrough  &  Co 5 

L 

Lamson  Consolidated  Store  Service  Co..  49 

Lennard,  S 77 

Lister  &  Co. ,  Limited 33 

Luxfer   Prism  Co 93 

M 

McCall  &  Co.,  Limited,  D 89 

Macdonald  &  Co.,  John  .  .  .Outside  back  cover 

Matthews,  Towers  &  Co 

Menzie    Mfg.  Co.,  Limited  

Merchants  Mercantile  Co.,  The 

Montreal  Waterproof  Co 


N 


National  Sweeper  Co 

New  York  Silk  Waist  Mfg.  Co.,  The. 


79 
42 

49 
99 

47 
29 


Niagara  Neckwear  Co. 
Nicklin  &  Co.,  J. 
Norman,  Thos  . . 


N 


Page 
73 
89 


Palmenberg's  Sons,  J.  R 36 

Parker  &  Co,  Hine 75 

Parker  &  Co.,  R 33 

Penmsular  Cabinet  Co 39 

Penman  Mfg.  Co.,  Limited 71 

Pewny's  Gloves    91 

Plantagenet  Frillings 6 

Priestley  &  Co. ,  B Front  cover 

Print  Shop 93 

Proctor  &  Co.,  E..... 7 


Richardson,  A.  S 

Rickard&  Co.,  T 

Robertson  &  Co. ,  F 

Ross  &  Co. ,  Geo.  D 

Rutenberg  &  Alexandor 

Rylands  &  Sons,  Limited  

s 

Slingsby  Mfg.  Co.,  Limited,  The 

Standard  Umbrella  Co 

Storey  &  Son,  W.  H 


36 
59 
53 
55 
83 
2 


31 

7 
77 

29 
95 
39 
73 
91 


Thornloe  &  Clarkson 

Tooke  Bros 

Toronto  Brass  Mfg.   Co.,  The 

Truro  Knitting  Mills  Co 

TurnbuU  Co.,  of  Gait,  Limited,  The  C. 

W 

Wacks  Bros 77 

Watson,  Foster  Co. ,  Limited   48 

Watson  Mfg.  Co.,  Limited.  The 55 

Weese  &  Co 49 

Western  Assurance  Co. . . .    Inside  back  cover 

Wilkins,  Robert  C Inside  front  cover 

Williams,  A.  Roland 95 

Wolsey  Unshrinkable  Underwear,  The. .         73 

Wreyford  &  Co 75 

Wyld- Darling  Co.,  Limited..  Inside  front  cover 

Y 

Young  Co.,  The  C.  G 100 


SYMEN 


A  SHORT    lALK 

BY 

LONG   DISTANCE  TELEPHONE 

OFTEN  SAVES 

A    LONG    WAIT. 


TRY  IT. 


The  Bell  Telephone  Co.  of  Canada  4 


ELDER,  DEMPSTER  &  CO.  ?t'eYiJ^eS\\W 

be:ave:fi  l-iinie; 

Pkoposed  Winter  Sailings.     (Subject  to  Change.) 
From  St,  John,  N.B.,  to  LiverpooL 

LAKE  ERIE Dec.    5 

LAKE  CHAMPLAIN    Dec.  10 

LAKE  ONTARIO Jan.    2 

From  St.  John,  N.B.,  to  Bristol. 

LAKE  MEGANTIC Dec.  11 

♦MONTEREY  Dec.  26 

♦Carries  First  Cabin  passengers  only. 

FIRST  CABIN— Single,  145.00  and  upwards.    Round  Trip,  |85.50  and  upwards. 
SECOND  CABIN— Single,  $35  and  upwards.  Round  Trip  168.88  and  upwards. 
According  to  steamer,  location  and  number  of  persons  in  room. 
STEERAGE  RATES— To  Liverpool,  London,  Londonderry,  Glasgow,  Bel- 
fast and  Queenstown,  $24.50  and  upwards,  according  to  steamer. 

ELDER,  DEMPSTER  &  CO.,  6  St.  Sacrament  St.,  Montreal. 


orated 
,851 

^i^ANCE 
vOA/lPANY. 


FIRE 

AND 

MARINE 


I 


Head  Ottlce 

Toronto, 
OnU 


Capital  Subscribed 
Capital  Paid  Up    - 
Assets,  over 
Annual  Income     - 


$2,000,000.00 
1,000,000.00 
2.320.000.00 
2,300,000.00 


HON.  GEO.  A.  COX.  President. 

J.  J.  KENNY,  Vice-President  and  Man.  Director. 

C.  C.  FOSTER,  Secretary. 


THE  CANADIAN 

PRESS  CLIPPING 

PTTPT7ATT 

Reads  every  newspaper  in  Canada  and  Newfoundland,  and  clips  tnerefrom 
all  artic.^U  of  a  business  or  personal  nature  of  interest  to  subscribers. 

Business  men  learn  of  new  openinyi  for  trade,  pointers  to  sell  goods, 
addresses  of  people  likely  to  become  buyers,  tenders  wanted,  stocks  for  sale 
or  wanted,  reports  of  nev.  industries  or  stores,  etc. 

Terms — $5 per  hundred  clippings;  840  per  thousand,  payable  in  advance: 
but  a  yearly  contract  will  be  found  the  most  satisfactory. 

We  have  also  lists  of  firms  in  every  branch  of  trade  in  the  Dominion 
the  professions,  club  members,  society,  etc.,  and  we  are  prepared  to  address 
and  mall  circulars  or  letters  to  these  at  any  time. 


THE  CANADIAN  PRESS  CLIPPING  BUREAU, 


232  McGill  Street, 

MONTREAL. 


10  Front  St.  East, 

TORONTO 


BATTING 


Guaranteed  free  from  threads  and  other 
weak  and  lifeless  stock. 


NORTH  STAR, 
CRESCENT  and 
PEARL 

COTTON  BATTING 


tality  for  this  season  still  better  than 
r.  The  best  at  the  price.  Made 
?ood  pure  cotton — not  shoddy. 

Ask:  -for 

North  Star,  Crescent 
and  Pearl  Batting. 


Cbe  Draper 
of  Jlu$trdla$!ia, 

The  Organ  of  the  Drapery  and  Kindred 
Trades  of  the  Antipodes. 

SUBSCRIPTION  $2.50  PER  ANN. 

post  free  to  any  part  of  the  world.     A  handsome 
Diary  is  presented  free  to  annual  subscribers. 


Publishing  Offices  : 

Melbourne, 
Sydney, 

American  Offices  : 

New  York, 

British  Offices  : 

London, 


Fink's  Buildings. 
Post  Office  Chambers. 


Park  Row  Building. 


42  Cannon  St.,E.C. 

Specimen  Copies  free  on  application. 


^'^^'^^'^^ti^t^^'^'^^'^'^^'^TS  |. 


Co  Cbe  Craae. 


Dect...^^, ,  igo2. 


^  ^^^^^^^^^^^^^^u.^^^*^ 


OUR  BUSINESS 
NEW  YEAR. 


Just  one  month  ahead  of  .the  Calendar  New  Year — ours  commences  December  1st. 
A  month  ahead  in  time  but  cannot  estimate  by  days  or  months  how  much  we  are  ahead  in 
business  operations,  fashions  and  value. 

New  goods  are  now  daily  arriving  in  great  quantities  from  every  quarter  of  the  earth. 
You  will  find  in  our  stock  merchandise  from  China,  Japan,  France,  Germany,  Austria, 
Switz,  'land,  Russia,  Italy,  Turkey,  United  States  of  America,  England,  Ireland,  Scotland, 
and  last  but  not  least    CANADA. 

By  die  first  of  January  our  stock  will  be  fully  assorted  with  new  goods  for  Spring,  1903. 

We  have  added  another  season  to  our  106  seasons  in  business  ;  another  rung  placed  in 
the  ladder  of  business  prosperity,  raising  us  another  step  towards  the  top  where  there  is 
always  room.  Every  new  season  brings  with  it  more  experience,  more  push,  new  ideas,  safer 
risks,  and  a  larger  volume  of  business. 

In  our  stock  you  will  see  the  newest  textures  in  Dress  Goods  and  Woollens.  The 
choicest  fabrics  in  Silks,  Velvets  and  Muslins.  Thousands  of  patterns  in  Prints  (kindly 
remember  we  are  selling  agents  for  Crum's),  Linens  of  the  purest  fibre,  Men's  Furnishings  *"'"" 
all  classes.  Hosiery  and  Gloves  for  everybody.  Carpets  and  House  Furnishings  in  iii.^ 
newest  designs.     We  thank  you  for  past  favors  and  solicit  your  continued  support. 


lobn  Itlacdonald  $  €o. 


Wellington  and  Front  Sts., 


TORONTO. 


